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metropolitan  statistical  areas.  The  annount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
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each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  ajid  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
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cind  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volume  will  incorporate 
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PREFACE 


AUTHORITY  AND  SCOPE 

The  1958  Census  of  Business  along  with  the  1958  Censuses 
of  Manufactures  and  Mineral  Industries  was  required  by  law 
under  13  U.S.C.,  sections  13 land 224.  These  censuses  covered 
businesses  operated  in  the  continental  United  States,  Alaska, 
Hawaii,  Guam,  and  the  Virgin  Islands.  A  separate  Census  of 
Business  and  Manufactures  for  1958  was  also  conducted  in 
Puerto    Rico    jointly    with    the   Commonwealth   Government. 

The  1958  Census  of  Business  covered  retail  trade,  wholesale 
trade,  selected  services,  and  public  warehousing.  This  report 
provides  findings  for  retail  stores  in  selected  central  business 
districts  and  in  major  retail  centers;  and  for  hotels  and  motion 
picture  theaters   in  the  selected  central  business  districts. 

AREAS  COVERED 

Each  of  the  reports  in  this  series  covers  a  separate  standard 
metropolitan  statistical  area  and  includes  data  for  the  central 
business  district  (or  central  business  districts)  in  the  specified 
standard  metropolitan  statistical  area,  as  well  as  for  each  Cen- 
sus-delineated major  retail  center  (MRC)  located  in  the  same 
standard  metropolitan  statistical  area  (SMSA).  The  number  of 
MRC's  for  which  data  are  shown  in  a  single  SMSA  vary  from 
none  to  about  two  dozen.  The  entire  series  of  reports  covers 
97  SMSA's,  and  provides  data  for  109  CBD's  and  some  500 
MRC's. 

DELINEATION  OF  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

Because  many  large  cities  had  no  officially  defined  area 
representing  their  "Central  Business  Districti'lt  was  necessary 
for  the  Bureau  of  the  Census  prior  to  the  1954  Census  of 
Business  to  arrange  for  the  delineation  of  such  districts  before 
a  program  to  tabulate  Census  data  for  them  could  be  imple- 
mented. The  delineation  of  central  business  districts  was  ac- 
complished with  the  cooperation  of  the  Census  Tract  Committees 
in  the  large  cities  included  in  the  central  business  district  (CBD) 
program.  In  their  work  on  the  CBD's  the  Census  Tract  Com- 
mittees obtained  the  representation  of  a  variety  of  local 
interests,  such  as  business  firms  and  associations,  newspapers, 
planning  agencies,  welfare  organizations,  local  governmental 
bodies,  etc.  Central  business  districts  have  been  delineated  only 
in  those  cities  of  100,000  or  more  inhabitants  (according  to  the 
1950  Census  of  Population  or  a  subsequent  special  census  prior 
to  1959)  in  which  there  was  a  local  Census  Tract  Committee 
recommendation  for  such  an  area  in  response  to  an  inquiry  from 
the  Census  Bureau. 

The  objective  of  the  CBD  program  was  stated,  as  follows,  in 
a  letter  from  the  Director  of  the  Census  Bureau  to  the  Census 
Tract  Committees: 

"The  primary  objective  of  this  operation  is  to  provide  a 
basis  for  comparing  changes  in  business  activity  in  the  Cen- 
tral Business  District  with  those  in  the  remainder  of  the 
metropolitan  area  or  of  the  central  city." 

Because  there  are  no  generally  accepted  rules  for  determining 
what  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 
did  not  provide  rigid  specifications  for  defining  the  CBD  but  (1) 
provided  a  general  characterizationof  the  CBD,  describing  it  as 
"an  area  of  very  high  land  valuation,  an  area  characterized  by  a 
high  concentration  of  retail  businesses,  offices,  theaters,  hotels, 
and  "service"  businesses,  and  an  area  of  high  traffic  flow";  and 
(2)  required  that  the  CBD  ordinarily  should  be  defined  to  follow 


existing  .tract  lines,  i.e.,tocon8lstofoneof  more  whole  Census 
tracts.  The  emphasis  put  on  tracts  was  based  on  the  anticipation 
that  other  Census  statistics  than  those  derived  from  the  Census 
of    Business    might    conveniently    be    tabulated    for  CBD's. 

It  was  recognized  that  the  tract  basis  for  CBD's  might 
lead  to  the  inclusion  of  some  land  area  not  properly  within 
a  strictly  defined  CBD  or  to  the  exclusion  of  a  small  por- 
tion of  what  should  be  in  the  CBD.  It  was  believed  that  this 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnitudes  being  measured.  Provision,  however,  was  made 
for  splitting  tracts  where  a  serious  problem  was  encountered. 
The  use  of  tract  lines  for  boundaries  also  was  consistent  with 
the  desire  to  keep  CBD  boundaries  constant,  in  order  to  maxi- 
mize the  value  of  comparisons  over  time.  Although  it  was 
recognized  that  the  CBD  strictly  defined  would  tend  to  change 
over  time,  it  was  felt  that  the  inexactitude  resulting  from  the 
use    of    fixed    boundaries    yi'ould    not    prove  to  be  serious. 

In  some  cities  where  there  had  been  a  previously  established 
central  business  district  or  similar  area  which  substantially 
corresponded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  in 
the  Bureau's  CBD  program. 

Data  for  a  total  of  95  CBD's  were  provided  in  the  1954 
Census  of  Business.  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  in  97  standard  metropolitan  statistical 
areas.  A  number  of  cities  have  made  minor  changes  in  the 
boundaries  of  their  CBD's  due  mainly  to  revisions  in  tract 
boundaries.  In  only  one  city,  Minneapolis,  has  a  previously 
defined  CBD  been  significantly  changed. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  and  data  from  them  have  been  tabulated,  as  part  of 
the  1958  Census  of  Business  program.  The  major  retail  cen- 
ters (MRC's)  were  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metropolitan  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  themselves)  which  include 
a  major  general  merchandise  store— usually  a  department 
store.  MRC's  were  not  delineated  if  the  publication  of  data 
for  them  would  result  in  violation  of  Census  rules  prohibiting 
disclosure  of  information  for  individual  firms. 

MRC's  include  not  only  the  planned  suburban  shopping  center 
but  also  the  older  string  street  and  neighborhood  developments 
which  meet  the  above  prerequisites.  Frequently  the  boundaries 
of  a  single  MRC  include  stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the  planned  portion. 
In  general  the  boundaries  of  the  MRC's  have  been  established 
to  include  all  adjacent  blocks  containing  at  least  one  store  in 
the  general  merchandise,  apparel,  or  furniture -appliance 
groups  of  stores,  and  where  a  planned  center  is  involved  in- 
clude all  of  the  center. 

In  those  cities  within  the  standard  metropolitan  statistical 
areas  (SMSA's)  covered  by  this  series  of  reports  which  were 
not  of  sufficient  size  to  qualify  for  the  delineation  of  a  central 
business  district,  no  MRC's  were  delineated  unless  at  least  two 
such  centers  could  be  defined. 


For  explanation  of  procedures  and  definitions,  see  Appendix. 
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Table  1.— -RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISIMENTS: 

CENTRAL  BUSINESS  DISTRICT  OF  MOBI.LE 


1958  AND  1954 


Establishments,  Sales,  Anrninl  Payroll,  and  Bnployees, 

by  Kind  of  Business 

Kind  of  business 

1958 

1954 

SIC  code 

Estab- 
lish- 
ments^ 

(number) 

Sales 1 
($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid  employees, 

workweek  ended 

nearest  Nov.  15 

Estab- 
lish- 
ments^ 

(number) 

Sales^ 
($1,000) 

Payroll, 
entire 

Total 
(nunber) 

Full 
workweek 

(number) 

year 

($1,000) 

RETAIL  STORES 
Retail  stores,  total^ 

225 

5 
2 
3 

13 
3 
4 
6 

5 

6 

4 

67 

17 
18 
14 
12 
18 
2 

15 
4 
1 

10 

52 

41 
11 

9 

49 
1 
4 
2 

14 
1 
1 

8 
4 

72,455 

1,048 
(D) 
(D) 

27,724 

22,077 

4,770 

877 

280 

7,344 

239 

14,001 

3,029 
4,811 
4,577 
3,198 
(D) 
(D) 

6,196 
(D) 
(D) 

2,971 

4,486 

3,715 

771 

2,892 

8,195 
(D) 

1,077 
(D) 

3,044 
(D) 
(D) 

1,920 
(D) 

10,838 

130 
(D) 
(D) 

4,376 

3,479 

758 

139 

24 

669 

33 

1,959 

501 
551 
524 
533 
(D) 
(D) 

1,029 
(D) 
(D) 

515 

1,159 

1,044 

115 

510 

949 
(D) 
215 
(D) 
522 
(D) 
(D) 

729 
(D) 

3,914 

39 
(D) 
(D) 

1,511 

1,034 

432 

45 

20 

133 

8 

723 

136 
■   250 
237 
209 
(D) 
(D) 

288 
(D) 
(D) 

133 

639 

559 

80 

228 

325 
(D) 
53 
(D) 
193 
(D) 
(D) 

536 
(D) 

3,403 

38 
(D) 
(D) 

1,202 

857 

307 

38 

16 

106 

8 

625 

123 
220 
207 
186 
(D) 
(D) 

280 
(D) 
(D) 

129 

599 

519 

80 

225 

304 
(D) 
53 
(D) 
181 
(D) 
(D) 

536 
(D) 

247 

6 
2 

4 

11 
3 
4 
4 

6 
10 

9 

80 

15 
25 
15 
15 
21 
2 

13 
5 

1 

7 

49 
34 

15 

9 

54 
1 
7 
3 

18 
1 

1 

8 
3 

68,692 

1,301 
(D) 
(D) 

22,301 

16,173 

5,281 

847 

240 
11,876 

549 

13,943 

2,953 
4,519 
4,009 
3,179 
3,075 
(D) 

4,001 
(D) 
(D) 

1,155 

4,599 

3,854 

745 

2,590 

7,292 
(D) 
(D) 
353 

2,819 
(D) 
(D) 

2,109 
860 

9,412 

52 

Lumber,  building  materials,  hardware, 
farm  equiprnf-nt  dealers 

141 

5251 

Hardware  stores 

(D) 

52  ex.  5251 

Other 

(D) 

53  part  2 
531 

General  merchandise  group  stores^  •' 

Department  stores 

3,491 
2,554 

533 
539 

54 

Limited  price  variety  stores 

Other  general  mercliandise  stores 

Food  stores 

777 
160 

22 

55  ex.  554 

Autanotive  dealers 

1,057 

554 

Gasoline  service  stations 

79 

56 

Apparel,  accessory  stores 

1,784 

561,  567 

Men's,  boys'  apparel  stores,  custcm 
tailors  * 

(D) 

562,563,568 

562 

565 

Wanen's  clothing,  specialty  stores.... 

Ready-to-wear  stores' 

Family  clothing  stores' 

545 
463 
422 

566 

Shoe  stores 

396 

564,  569 

Other  apparel  stores 

(D) 

57 

Furniture,  heme  furnishings,  equipnent 
stores 

610 

5712 

Furniture  stores* 

(D) 

5713-15,  19 
572,  573 

Other  heme  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

(D) 
148 

58 

Eating,  drinking  places 

1,074 

5812 

Eating  places 

991 

5813 

S3 

591 

59  ex.  591 

Drug  stores,  proprietary  stores 

Other  retail  stores  * 

340 
814 

592 

Liquor  stores 

(D) 

594 

Book,  stationery  stores 

(D) 

595 

597 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

32 

464 

5992 

Florists 

(D) 

5996 
7011,  7012 

Camera,  photographic  supply  stores .... 

SW.KCTED  SERVICE  TRADES 
Hotels 

(D) 

713 

783 

Motion  picture  theaters 

142 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

■^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonanployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

■'1953  figures  Incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified  as 
stores.  The  1954  sales  of  leased  departments  in  general  merchandise  group  stores  (SIC  53  pt.)  which  are  most  affected,  were  reported 
as  $219,000   of  which  $164,000   are  included  In  SIC  56. 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Tatle  2.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  195"; 

CITY  OF  MOBILE 


Establislments,  Sales,  Annual  Payroll,  and  Qnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958 


Estab- 
lish- 
ments^ 


(number) 


Sales ^ 


($1,000) 


Payroll, 
entire 


($1,000) 


Paid  employees , 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


1954 


Estab- 
lish- 
.ments  ■'■ 


(number) 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 


591 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


70U,  7012 
783 


RETAIL  STORES 


Retail  stores,  total 


Lumber,  building  materials,  hardware, 

farm  equipment  dealers 

Hardware  stores 

Other 


2  3 


General  merchandise  group   stores 
Department  stores 

Limited  price  variety  stores.... 
Other  general  merchandise  stores 


Food  stores. 


Autcmotive  dealers 

Gasoline  service  stations. 


Apparel ,  accessoiy  stores 

Men's,  boys'  apparel' stores,  custom 

tailors 

Women's  clothing,  specialty  stores,. 

Ready-to-wear  stores  ^ 

Family  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores'^ 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 


Eating,   drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores^ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


1,327 

60 
28 
32 

48 

3 

18 

23 

273 

70 

182 

113 

25 
34 
29 
20 
27 
3 


81 

37 

5 

39 

268 

192 

76 

65 

167 

12 

4 

9 

19 

23 

3 


233,420 

18,463 

2,539 

15,924 

30,784 

22,077 

5,860 

2,701 

56,566 

42,626 

13,329 

17,338 

3,302 
5,887 
5,607 
4,661 
3,276 
192 


13,068 
(D) 
(D) 

5,459 

13,44-5 

10,965 

2,480 

10,236 

17,565 

6,676 

1,089 

670 

3,474 

967 

(D) 


(D) 
(D) 


25,772 

2,146 

207 

1,939 

4,696 

3,479 

900 

317 

3,191 

3,818 

1,125 

2,305 

531 
666 
(D) 
682 

408 
18 


2,005 
(D) 
(D) 

810 

2,978 

2,676 

302 

1,491 

2,017 
204 
215 
101 
602 
188 
'D) 


(D) 
(D) 


10,002 


591 

84 

507 

1,680 

1,034 

527 

119 

1,429 

949 

529 

920 

148 
316 
(D) 
305 
141 
10 


593 
(D) 
(D) 

236 

1,853 

1,615 

238 

721 

737 
61 
53 
35 

225 


(D) 


(D) 
(D) 


8,760 

558 

73 

485 

1,333 
857 
376 
100 

1,044 

899 

487 

787 

132 
273 
(D) 
266 
107 
9 


574 
(D) 
(D) 

230 

1,719 

1,496 

223 

671 


61 
53 
32 

206 
78 

(D) 


(D) 
(D) 


1,319 

47 
21 
26 

34 
3 
8 

21 

319 

70 

125 

124 

23 
45 
26 
20 
26 
4 


90 

35 

6 

39 

276 
166 
110 

66 

168 

10 

9 

9 

22 

22 

1 


181,350 


9,941 
(D) 
(D) 

23,575 

16,173 

5,608 

1,726 

39,939 

37,154 

8,111 

15,906 

3,405 
5,213 
4,487 
3,806 
3,196 
(D) 


11,479 
(D) 
(D) 

4,784 

11,251 
8,055 
3,196 

8,867 

15,127 
(D) 
827 
(D) 
3,053 
774 
(D) 


(D) 
1,306 


19,625 

1,201 
(D) 
(D) 

3,582 

2,554 

798 

230 

2,192 

3,499 

764 

1,949 

383 
604 
504 
481 
408 
(D) 


1,702 
(D) 
(D) 

682 

2,075 

1,733 

342 

1,103 

1,558 
(D) 
157 
(D) 
493 
160 
(D) 


(D) 
259 


Standard  Notes:   (D)  Withheld  to  avoid  disclosiire.    (NA)  Not  available.    ...  Represents  zero. 
All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments- which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

Excludes  nonstore  retailers  (i.e.,  mail  order,  d:j.rect  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
1958  figures  incorporate' leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified  as 
stores . 

*1954  data  limited  to  "anployer"  establishaents. 

*Both  1954  and  1958  data  limited  to  "anployer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  3.— RETAIL  STORES  AM)  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 

MOBILE  STANDARD  NETROPOLITAN  STATISTICAL  AREA 


Establishnents,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958 


Estab- 

llsh- 

ments''- 


(number) 


Sales ^ 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  employees , 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


1954 


Estab- 
lish- 
ments^ 


(number) 


Sales^ 


($1,000) 


52 

5251 

52  ex,  5251 

53  part  2 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 


Retail  stores,  total^ 


Lumber,  building  materials,  hardware, 

farm  equip ^ent  dealers 

Hardware  stores ., 

Other 


General  merchandise  groxip   stores^  ^. 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores.. 


Food  stores 

Automotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  ptores,  custom 

tailors  * 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores  ^ 

Family  clothing  stores^ 

Shoe  stores ., 

Other  apparel  stores 


Furniture,  home  furnishings,  equipment 

stores ,. 

Furniture  stores^, 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores ., 


Eating,  drinid ng  places. 

Eating  places. 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores. , 

Florists 

Camera,  photogi-aphic  supply  stores. 

SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


2,057 


96 
41 
55 

98 

3 

23 

42 

490 

104 

331 

145 

30 
41 
35 
31 
35 
4 


113 

51 

9 

53 

375 
275 
100 

86 

219 
17 
4 
13 
24 
26 
3 


293,259 


23,513 

3,863 

19,650 

34,375 

22,077 

7,432 

(D) 

73,826 

50,598 

21,340 

22,489 

3,599 
6,990 
6,625 
7,506 
4,035 
(D) 


16,498 
8,249 
1,789 

6,460 

16,338 

12,905 

3,433 

12,684 

21,098 
(D) 
1,089 
1,146 
3,720 
1,033 
(D) 


2,123 
(D) 


30,817 

2,678 

339 

2,339 

5,052 

3,479 

1,126 

(D) 

4,033 

4,484 

1,707 

2,822 

570 
776 
739 
953 
496 
(D) 


2,486 

1,298 

252 

936 

3,385 

2,988 

397 

1,786 

2,384 
(D) 
215 
137 
632 
198 
(D) 


827 
(D) 


12,244 

752 
129 
623 

1,887 

1,034 

659 

(D) 

1,837 

1,125 

792 

1,194 

161 
383 
365 
452 
182 
(D) 


735 

370 
100 

265 

2,175 

1,860 

315 

865 

882 

(D) 
53 
52 

238 
94 

(D) 


594 
(D) 


10,720 

713 

118 
595 

1,488 
857 
466 
(D) 

1,368 

1,062 

738 

989 

143 
328 
310 
362 
141 
(D) 


714 

363 

92 

259 

2,014 

1,719 

295 

809 

825 

(D) 
53 
47 

219 
84 

(D) 


594 
(D) 


1,939 


3 
11 
70 

556 

89 

231 

141 

23 
50 
31 
27 
29 
6 


116 

4a 


50 

354 
219 
135 

92 

201 
12 

9 
11 
29 
22 

1 


233,273 

12,984 

2,877 

10,107 

28,290 

16,173 

6,483 

5,566 

60,282 

44,760 

13,757 

17,557 

3,405 
5,695 
4,969 
4,600 
3,565 
188 


13,308 
6,773 
1,231 

5,222 

13,923 
9,949 
3,974 

10,871 

17,541 
6,034 
834 
848 
3,753 
774 
(D) 


2,129 
1,937 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure. 


(NA)  Not  available. 


Represents  zero. 


'All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

"^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

In  1954  data,  leased  departments  are  separately  classified  as 


•'1958  figures  incorporate  leased  departments  data  with  main  store 
stores 


*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


MOBILE,  ALA,  AREA 


Table  4.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS— PERCENT  CHANGE  IN  SALES,  1954  TO  1958 

CENTRAL  BUSINESS  DISTRICT  OF  MOBILE,  THE  ENTIRE  CITY,  AND  «)BILE  STANDARD  METROPOLITAN  STATISTICAL  AREA 


Kind  df  business 

. 

Percent  chang 

e 

SIC  code 

Central 

business 

district 

Entire 
city 

City 
less  its 
central 
business 
district 

Entire 

standard 

metro- 

IK)]J.tan 

statistical 

area 

Standard. 

metro- 
politan 
statistical 
area  less 
central 
business 
district 

RETAIL  STORES 
Retail  stores,  total^ 

5.5 

-19.5 
(D) 

(D) 

24.3 

36.5 

-9.7 

3.5 

16.7 

-38.2 

-4-7.4 

0.4 
2.6 
6.5 
14.2 
0.6 
(D) 
(D) 

54.9 

(D) 

(D) 

157.2 

-2.5 

-3.6 

3.5 

11.7 

12.4 
(D) 
(D) 
(D) 
8.0 
(D) 
(D) 

-9.0 
(D) 

28.7 

85.7 
(D) 
(D) 

30.6 

36.5 

4.5 

56.5 

41.6 

14.7 

64.3 

9.0 
-3.0 
12.9 
25.0 
22.5 
2.5 
(D) 

13.8 
(D) 
(D) 

14.1 

19.5 

36.1 

-22.4 

15.4 

16.1 
(D) 

31.7 
(D) 

13.8 

24.9 
(D) 

(D) 
(D) 

42.9 

101.6 
(D) 
(D) 

140.2 

(MA) 

233.3 

107.5 

41.8 

39,6 

72.4 

70.0 

-39.6 

55.0 

115.4 

133.3 

(D) 

(D) 

-S.l 

(D) 

(D) 

-31.4 

34.8 

72.6 

-30.3 

17.0 

19.6 
(D) 
(D) 
(D) 

83.8 
(D) 
(D) 

(D) 
(D) 

25.7 

81.1 
34.3 
94.4 

23.3 

36.5 

14.6 

(D) 

22.5 

13.0 

55.1 

28.1 
5.7 
22.7 
33.3 
63.2 
13.2 
(D) 

24.0 
21.8 
45.3 
23.7 

17,3 

29.7 

-13,6 

16,7 

20.3 
(D) 
30.6 
35.1 
-0.9 
33.5 
(D) 

-0.3 
(D) 

34.2 

52 

T.iimher,  hin"!  rUng  mat.p-H  n1  s^  hafrtunTP,  fai-m  pr^in"pineTl+. 

dealers ,.....,.,..,..,..,.....,.,,,...,.,,.,.,, 

92.3 

5251 

Hardware  stores , 

(D) 

52  ex.  5251 

Other „ 

(D) 

53  part^ 
531 

General  merchandise  group  stores^  ^.••••«.«... .......... 

19.4 

Department  stores 

(NA) 

533 

Limited  price  variety  stores.  .....,..,,.......•. ....... 

121.5 

539 

Other  general  merchandise  stores 

(D) 

54- 

Food  stores. 

22.5 

55  ex.  554 

Automotive  dealers , 

31.5 

554 

Gasoline  service  stations ' 

59.4 

56 

Apparel,  accessory  stores. .••..••••••..........•..•..•.. 

134.9 

561,  567 

Men's,  boys'  apparel  stores,  custom  tailors* ......... . 

26.1 

562,563,568 

Wo'^lf^Ti'.q  nlnt.hnng,  sppm' al  ty  stfOrep,  ,  ,  ,  ,  , «... 

85,3 

562 

Ready-to-wear  stores* 

113.3 

565 

Family  clothing  stores* 

203.2 

566 

Shoe  stores ., 

(D) 
(D) 

10.7 

564,  569 

Other  apparel  stores , 

57 

Furniture,  home  furnishings,  equipment  stores 

5712 

Furniture  stores'* 

(D) 

5713-15,  19 

Other  home  fumi shings  storps'* 

(D) 

572,  573 

Household  appliance,  radio,  TV,  music  stores 

-14,2 

58 

Eating,  drinking  places 

27,1 

5812 

50,8 

5813 

Drin3£lng  places , 

-17.6 

591 

Drug  stores,  proprietary  stores. 

18,2 

59  ex.  591 

Other  retail  stores* .................................... 

25,9 

592 

Liquor  stores 

(D) 

(D) 

(D) 

-27.6 

594 

Book,  stationery  stores 

595 

Sporting  goods,  bicycle  stores 

597 

Jewelry  stores 

5992 

Florists 

(D) 

5996 

Camera,  photographic  svgjply  stores....... 

(D) 

7011,  7012 

SELECTED  SERVICE  TRADES 
Hotels 

915,0 

783 

Motion  picture  theaters 

(D) 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
■'in  computing  percent  change,  1958  figures  incorporate  leased  departments  data  with  main  store.   In  1954  data,  leased  departments 
are  separately  classified  as  stores. 

^1954  data  limited  to  "employer"  establishments  in  computing  percent  change. 

'in  ccsnputing  percent  change,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  5.— RETAIL  STORES:   1958  AND  1954  CENTRAL  BUSINESS  DISTRICT  SALES  AS  PERCENT  OF 
MOBILE  AND  OF  MOBILE  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 

Kind  of  business 

Percent  of  city  sales  in 
central  business  district 

Percent  of  standard  metro- 
politan statistical  area 
sales  in  central  business 
district 

1958 

1954 

1958 

1954 

RETAIL  STORES 
Retail  s"tores ,  total^ .•«.••.••«.•....•••••.•.••.••..«•••. 

31.0 

5,7 
(D) 
(D) 

90.1 

100.0 

81.4 

32.5 

0,5 

17,2 

2.2 

80.8 
91.7 
81.7 
81.6 
68.6 
(D) 
(D) 

47.4 
(D) 
(D) 

54.4 

33.4 
33.9 
31.1 

28.3 

46.7 
(D) 

98.9 
(D) 

87.6 
(D) 
(D) 

37.9 

13.1 
(D) 
(D) 

94,6 

100.0 

94,2 

49.1 

0.6 

32.0 

6.8 

87,7 
86.7 
86.7 
89.3 
83.5 
96.8 
(D) 

34.9 
(D) 
(D) 

24.1 

40.9 
47.8 
23.3 

29.2 

48.2 
(D) 
(D) 
(D) 

92.3 
(D) 
(D) 

24.7 

4.5 
(D) 
(D) 

79.5 

100.0 

64.2 

(D) 

0,4 

14.5 

1.4 

62,3 
84.2 
68.8 
69,1 
42.6 

(D). 

(D) 

37.6 
(D) 
(D) 

46.0 

27.5 
28.8 
22.5 

22.8 

38.8 
(D) 

98.9 
(D) 

81.8 
(D) 
(D) 

29  4 

52 
5251 

Lumber,  building  materials,  hardware,  farm  equipment  dealers... 
Hardware  stores ••••.,.«...••.•••••••••••..•.•••••...•..••••.. 

10.0 
(D) 

52  ex.  5251 

Other 

(D) 

53  part^ 
531 

General  merchandise  group  stores^  ^. ........................... 

78.8 

Department  stores. ..•.•....•«••.•.•...•...............••*•«.. 

100.0 

533 

Limited  price  variety  stores, ................................ 

81.5 

539 

Other  general  merchandise  stores. ............................ 

15.2 

54 

Food  stores. ....•>,..•.......•.......................•..«..•.... 

0.4 

55  ex.  554 

Automotive  dealers. ............................................ 

26.5 

554 

Gasoline  service  stations 

4,0 

56 

Apparel,  accessory  stores. ..................................... 

79.4 

561,  567 

Men's,  boys'  apparel  stores,  custom  tailors*...,.. ... ......... 

86.7 

562,563,568 

Women's  clothing,  specialty  stores  .,,,,,,,,,,,,,,,,,,,,,,,,, 

79.4 

562 

Ready-to-wear  stores *.,, ,.,,,,,,,,,.,,.,,..,,,,....... 

80.7 

565 

Fnrri  1  y  r-.l  nt.hl  ng  kV>"''p»' 

69.1 

566 

Shoe  stores. ........,,,,.,,,.,,,,,,,.,,,,,,,.,,,,,,,,,,,,,,,, 

86.3 

564,  569 

Other  apparel  stores .,,.,,,,.,,.,..,.,,, 

(D) 

57 

Furniture,  home  furnishings,  equipnent  stores,,,,,,,,,,,,,,,,,. 

30.1 

5712 

Furniture  stores*. .,,•,,,•,....«.........••,,,,,... .•••,,,,,, 

(D) 

5713-15,  19 

n-y,hpT   homp  fii-ml  shlngs  str.Tt>K* 

(D) 

572,  573 

Household  appliance,  radio,  TV,  music  stores,,,,,,,,......,.. 

22.1 

58 

Eating,  (ir-TnTrf-ng  pi  flf».e-S,  ..•,,,,,,,•,......•...•.•.•■•....•.•,,, 

33.0 

5812 

38.7 

5813 

nr-TTilHpg  pi  flr>PR,  ,,,,,, 

18.7 

591 

Drug  stores,  proprietary  stores, ,,,,,,,,,,,,,,,,,,............. 

23.8 

59  ex.  591 

Other  retail  stores* 

41.6 

592 

Liquor  stores. .,,,,,,,,....«...........•......•... .,,,,,,,,,, 

(D) 

594 

Book,  stationery  stores ,,,,,,,.,,,,,,,..,.,,......... 

(D) 

595 

Sporting  goods,  bicycle  stores,.................,..,,,,..,,,. 

41.6 

597 

Jewelry  stores ,., ,.•••,••,,,,,,,,,,,,,,,,,........•.• 

75.1 

5992 

Florists 

(D) 

5996 

Camera,  photographic  si^jply  stores....,,,...,.,,,,.,,,,,,,... 

(D) 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
•'in  computing  percent,  1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are 
separately  classified  as  stores. 

*1954  data  limited  to  "employer"  establishments  in  ccanputing  percent. 

'in  ccmputing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  6.— RETAIL  STORES:  1958  AND  195-4 — PERCENTAGE  DISTRIBUTION  OF  SALES,  BY  KIND  OF  BUSINESS 
CENTRAL  BUSINESS  DISTRICT  OF  MOBILE,  THE  ENTIRE  CITY,  AND  MOBILE  STANDARD  METROPOLITAN  STATISTICAL  AREA 


(Percentages  are  based  an  total  Itetail  Store  Sales  lAich  exclude  sales  of  nonstore  retallers- 

merohandlse  vending  machine  operators). 


-mail  order,  direct  selling. 


SIC  code 

Kind  of  business 

Central 

business 

district 

Entire 

city 

Standard  metropolitan 
statistical  area 

1958 

1954 

1958 

1954 

1958 

1954 

RETAIL  STORES 
Retail  stores,  total?.,........... 

100,0 

1,4 
(D) 
(D) 

38,4 

30.6 

6,6 

1.2 

0,4 
10,1 

0,4 

19,3 

4.2 
6.6 
6,3 
4,4 
(D) 
(D) 

8,6 
(D) 
(D) 

4,1 

6.2 
5.1 
1.1 

4.0 

11,3 
(D) 
1,5 
(D) 
4.3 
(D) 
(D) 

100,0 

1.9 
(D) 
(D) 

32.5 

23,5 

7,7 

1,2 

0,3 
17.3 

0,8 

20,3 

4,3 
6.6 
5.8 
4,6 
4,5 
(D) 

5.8 
(D) 
(D) 

1.7 

6.7 
5.6 

1.1 

3.8 

10.6 
(D) 
(D) 
0.5 
4.1 
(D) 
(D) 

100,0 

7,9 
1.1 
6,8 

13,2 
9,5 
2,5 

1.2 

34,2 

18,3 

5,7 

7.4 

1.4 
2.5 
2.4 
2,0 
1,4 
0,1 

5.6 
(D) 
(D) 

2.3 

5.8 
4.7 
1.1 

4.4 

7.5 
2,9 

0.5 
0.3 
1,5 
0.4 
(D) 

100.0 

5.5 
(D) 
(D) 

13.0 
8,9 
3,1 
1.0 

22,0 

20.5 

4.5 

8,8 

1.8 
2,9 
2,5 
2.1 
1,7 
(D) 

6,3 
(D) 
(D) 

2,6 

6,2 

4,4 
1,8 

4,9 

8.4 
(D) 
0.5 
(D) 
1.7 
0,4 
(D) 

100,0 

8,0 
1,3 
6.7 

11.9 
7.5 
2.5 
(D) 

25.2 

17,3 

7.3 

7,7 

1,2 
2,4 
2,3 
2,6 
1.4 
(D) 

5.6 
2.8 
0,6 

2,2 

5,5 
4.4 
1.2 

4.3 

7.2 
(D) 
0.4 
0,4 
1.3 
0,4 
(D) 

100,0 

92 

Lunber,  building  materials,  hardware, 
f ana  equipnent  dealers ,,, 

5.6 

5251 

(NA) 

52  ei.  5251 

Other 

(NA) 

53  part^ 
531 

General  merchandise  group  stores^  ^.•... 
Depai-tment  stores,,....,.,.....,,,.,.. 

12,1 
6,9 

533 

Limited  price  variety  stores. ,,,,,,,,, 

2,8 

539 
5^ 

Other  general  merchandise  stores 

Food  stores, ,,,,,,,,,,,, ,,.,,,,.,.,,.... 

2,4 
25.8 

55  ex.  554 

Autonotlve  dealer**. ,,,,..,............,, 

19.2 

554 

Gasoline  service  stations. ......,...,,,, 

5.9 

56 

Apparel,  accessory  stores, .............. 

7,5 

561,  567 

Men's,  boys'  apparel  stores,  custom 
tailors  *^ 

1.5 

562,563,568 
562 

Women's  clothing,  specialty  stores.,,, 
Ready-to-vear  stores'.,,,,,,,,,,,,,. 

2,4 

2.1 

565 

FBTirny  n1i->+,MTlg  H+rrrpR^ 

1.9 

566 

Shoe  Stores ............,,,,,,,,,,,,,, 

1.5 

564,  569 
57 

Other  apparel  stores 

Furniture,  heme  fumlahlngs,  equlpaent 
stores ,, 

0,1 
5.7 

5712 

Furniture  stores*, .....,.,,,,,,,,,,,,. 

2.9 

5713-15,  19 
572,  573 

Other  heme  furnishings  stores* 

Household  appliance,  radio,  TV,  music 

0,5 
2.2 

58 

■Rnt-iTig^  d-HnV-lTlg  pi  BRea , 

6.0 

5812 

Eating  places. .........,,,,,,,,.,,,,,, 

4.3 

5813 

Dr^nldng  plnf?-ep. . ..,,,..,.,,,,,,,,,,,, 

1.7 

591 

Drug  stores,  proprietary  stores.,,,..... 

4.7 

59  ex.  591 

Other  retail  stores*,,,,,,,,,,.,.,,.,,,. 

7.5 

592 

Liquor  stores, ,,,,...,...•...••..,,,«• 

2.6 

594 

Book,  stationery  stores , 

0.4 

595 
597 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

0.4 
1.6 

5992 

Florists .............................. 

0.3 

5996 

Campra,  photographic  si^jply  stores,,,. 

(D) 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available,    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
^In  computing  percent,  1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are 
separately  classified  as  stores. 

1954  data  limited  to  "employer"  establishments  in  ccmputing  percent, 
'in  eomprutlng  percent,  both  1954  and  1958  data  limited  to  "employer"  establishnents . 
'includes  data  for  those  kinds  of  business  In  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


APPENDIX 

Procedures  and  Definitions 


CENSUS  DISCLOSURE  RULES 

In  accordance  with  Census  law,  any  data  which 
would  disclose  the  operations  of  an  individual 
establishment  or  business  organization  are  not 
published.  The  number  of  establishments  in  a 
kind  of  business  is  not  considered  a  disclosure 
by  these  rules,  so  that  this  item  is  shown  in 
instances  where  other  items  of  information  for 
the  same  kind  of  business  or  locality  are  sup- 
pressed. 

KINDS  OF  BUSINESS  COVERED 

This  report  covers  all  establishments  (except 
nonstore  retailers)  included  in  Retail  Trade,  de- 
fined in  accordance  with  the  principles  of  the 
Standard  Industrial  Classification  Manual  (1957  edi- 
tion) issued  under  the  auspices  of  the  Bureau 
of  the  Budget,  Executive  Office  of  the  Presi- 
dent. This  report  includes,  in  addition  to  re- 
tail trade  establishments,  hotels  and  motion  pic- 
ture theaters,  parts  of  major  groups  70  and  78 
of  the  SIC  Manual. 

Retail  Trade,  as  defined  in  the  SIC  Manual, 
and  as  covered  in  the  1958  Census  of  Business, 
includes  establishments  primarily  engaged  in  sell- 
ing merchandise  directly  to  personal,  household, 
and  farm  users.  Excluded  from  Retail  Trade 
are  places  of  business  operated  by  membership 
clubs  and  open  only  to  their  own  members  or 
personnel,  such  as  restaurants  and  bars  operated 
by  country  clubs,  school  cafeterias,  cafeterias 
operated  by  industrial  plants  for  their  employ- 
ees, establishments  operated  by  agencies  of  the 
Federal  Government  on  military  posts,  hospitals, 
etc. 

Data  for  nonstore  retailers— mail  order  houses, 
direct  selling  (house-to-house)  organizations,  and 
merchandise  vending  machine  operators— have  been 
excluded  from  the  tabulations  in  this  report,  but 
are  contained  in  other  publications  of  the  1958  Cen- 
sus of  Business,  such  as  the  Area  Report  Series. 

METHOD  OF  ENUMERATION 

For  purposes  of  coverage  in  the  1958  Census 
of  Business,  retail  establishments  were  divided 
into  two  categories— those  with  some  paid  employ- 
ment during  1958,  i.e.,  the  "employer"  universe, 
and  those  with  no  paid  employment  during  1958, 
i.e.,  the  "nonemployer"  universe.  The  method 
of  obtaining  census  information  for  these  two 
groups  is  described  below. 


Enumeration  of  "Employers."— Information  for 
establishments  in  this  part  of  the  retail  trade 
field  was  obtained  by  means  of  a  mail  canvass. 
Report  forms  were  mailed  to  all  business  firms 
included  in  the  active  records  of  the  Internal 
Revenue  Service  as  subject  to  payment  of  Fed- 
eral Insurance  Contributions  Act  (FICA)  taxes 
(i.e.,  employers  of  one  or  more  persons)  and 
which  were  classified  in  the  records  of  the  Bu- 
reau of  Old- Age  and  Survivors  Insurance  (BOASI) 
as  wholly  or  partially  engaged  in  retail,  whole- 
sale, manufacturing,  and  mineral  industries.  Also 
included  were  those  classified  in  major  groups 
70  (except  702  and  704),  72,  73,  75,  76,  78,  and 
79  of  the  service  industries  portion  of  the  SIC 
Manual,  and  in  public  warehousing,  SIC  major 
group  42,  except  421.  In  addition,  report  forms 
were  mailed  to  all  establishments  which  BOASI 
had  not  classified  by  kind  of  business  prior  to 
mailing  of  census  report  forms.  Each  estab- 
lishment was  mailed  a  report  form  appropriate 
to  its  BOASI  classification  (for  those  cases  for 
which  BOASI  classification  had  not  yet  been  es- 
tablished, a  general  purpose  form  was  used),  but 
its  census  classification  was  determined  by  re- 
plies   to  questions   on  the  census   report   form. 

Enumeration  of  "Nonemployers."— This  group 
was  defined  to  include  retail  businesses  other  than 
those  represented  in  the  active  FICA  records  of 
the  Internal  Revenue  Service.  Information  for 
this  group  of  establishments  was  derived  from 
the  1958  Federal  income  tax  returns.  Information 
was  compiled  from  only  one-half  of  these  cases 
and  census  results  for  this  group  were  estab- 
lished by  multiplying  such  findings  by  two.  The 
"nonemployer"  segment  of  retail  trade,  although 
made  up  of  a  large  number  of  establishments, 
accounted  for  less  than  10  percent  of  the  total 
retail  trade  volume. 

Included  in  this  segment  were  only  those  non- 
employer  establishments  which  reported  a  sales 
volume  of  $2,500  or  more  during  1958.  Non- 
employer  establishments  reporting  a  sales  vol- 
ume of  less  than  $2,500  were  not  included  in 
these  tabulations,  regardless  of  the  period  of 
time  they  were  operated  during  the  year. 

COMPARISON  OF  THE  1954  AND 
1958  CENSUSES 

In  all  major  respects,  the  1954  and  1958  Cen- 
suses were  conducted  under  similar  conditions 
and  procedures.     Strict  comparability  in  the  data 
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for   the  nvo  censuses  is  limited  by  the  following 
fl     factors: 

1.  The  physical  area  of  a  nuniber  of  urban 
places  in  the  1958  Census  is  not  the  same  as  it 
was  in  1954  because  of  annexations  and  other 
boundary  changes  which  have  occurred  since  the 
1954  Census.  This  factor  should  be  taken  into 
consideration  in  evaluating  changes  in  census 
findings  from  1954,  as  in  each  census  the  sta- 
tistics for  urban  places  are  in  accordance  with 
the  boundaries  for  those  places  in  the  census 
year. 

2.  Whereas  in  the  1954  Census,  "leased 
departments"  (businesses  operated  as  departments 
of  a  retail  business,  under  different  ownership) 
were  counted  as  separate  establishments  and 
separately  classified  by  kind  of  business,  in  the 
1958  Census  they  have  been  combined  with  the 
retail  business  in  which  located.  As  a  result, 
it  is  anticipated  that  the  count  of  establishments 
will  be  approximately  25,000  less  in  the  1958 
Census  than  would  have  been  the  case  if  the 
1954  Census  procedure  had  been  followed.  In 
addition,  there  will  be  some  redistribution  in 
the  data  among  the  various  kinds  of  business 
categories  (e.g.,  the  figures  for  a  leased  shoe 
department  located  in  a  department  store  which 
were  tabulated  in  the  "shoe  store"  kind  of  busi- 
ness in  1954  are  included  with  "department 
store"  figures  in  the  1958  Census).  Leased 
departments  in  the  1954  Census  reported  sales 
of  approximately  one  billion  dollars. 

3.  Revisions  made  in  the  1957  edition  of  the 
SIC  Manual  have  necessitated  the  following  changes 
in  establishment  classifications  used  in  the  1954 
Census: 

a.  Musical  instrument  stores  and  music 
and  record  shops  have  been  shifted  to  the  kind- 
of- business  group  "Furniture,  Home  Furnish- 
ings, Equipment  Stores"  from  the  group  " Other 
Retail  Stores." 

b.  Antique  stores  have  been  shifted  to 
the  group  "Other  Retail  Stores"  from  the  group 
"Furniture,  Home  Furnishings,  Equipment 
Stores." 

4.  Both  the  1954  and  1958  Censuses  ex- 
cluded those  businesses  with  no  paid  employment 
which  had  sales  volume  of  less  than  $2,500  in 
the  census  year.  To  the  extent  that  price  in- 
creases since  1954  resulted  in  increases  in  the 
dollar  volume  of  sales,  the  1958  Census  includes 
stores  with  a  lesser  physical  volume  of  business 
than  were  included  in  the  1954  Census.  While 
the  exact  magnitude  of  this  phenomenon  is  un- 
known, the  effect  on  total  volume  of  retail  sales 
undoubtedly  is  only  a  fraction  of  one  percent 
aiKi  probably  has  little  effect  on  the  number  of 
stores  included  in  the  census. 


Both  the  1954  and  1958  Censuses  include  data 
for  some  "nonemployer"  establishments  in  the 
group  totals  but  not  in  the  detailed  kinds -of - 
business  totals  due  to  limitation  of  classification 
information  on  the  Federal  tax  returns.  In  the 
1954  data,  all  major  groups  (i.e.,  SIC  2  digit) 
included  some  such  establishments.  In  1958 
only  two  major  groups— SIC  53,  General  Mer- 
chandise Group,  and  SIC  56,  Apparel,  Accessory 
Stores— included  such  establishments.  In  neither 
census  was  it  found  feasible  to  classify  any 
"nonemployer"  establishments  as  "Ready-to-wear 
stores  (SIC  562)"  or  "Family  clothing  stores 
(SIC  565)"  and,  in  the  1954  Census,  it  similarly 
was  not  found  feasible  to  change  any  "nonemploy- 
er" establishment  as  "Men's,  boys' apparel  stores, 
custom  tailors  (SIC  561,  567)";  " Furniture  stores 
(SIC  5712)";  or  "Other  home  furnishings  stores 
(SIC  5713-15,  5719)."  Such  stores  were  classi- 
fied only  at  the  major  group  level. 

EXPLANATION  OF  TERMS 

Establishments. -Census  of  Business  figures 
represent  a  summary  of  reports  for  individual  "es- 
tablishments" rather  than  "companies."  A  sep- 
arate report  was  obtained  for  each  location  where 
business  was  conducted,  including  each  location 
of  multiunit  organizations.  Each  report  was 
tabulatedin  accordance  with  the  physical  location 
at  which  the  business  was  conducted. 

Where  two  or  more  activities  were  carried  on 
at  a  single  location  under  a  single  ownership, 
all  activities  generally  were  grouped  together  as 
a  single  establishment,  axKi  the  entire  establish- 
ment was  classified  on  the  basis  of  its  major 
activity,  with  all  data  for  it  included  in  that  clas- 
sification. However,  in  cases  where  distinct 
and  separate  economic  activities,  for  which  dif- 
ferent industry  classification  codes  were  appro- 
priate, were  conducted  under  the  same  ownership 
at  a  single  location,  and  where  conditions  pre- 
scribed by  the  SIC  Manual  for  recognizing  the 
existence  of  more  than  one  establishment  were 
met,  separate  establishment  reports  for  each  of 
the  different  activities  were  reported  in  the  cen- 
suses. 

In  the  case  of  leased  departments,  i.e.,  where 
separately  owned  businesses  are  operated  as  de- 
partments of  a  retail  business  under  another 
ownership  (e.g.,  a  separately  owned  shoe  depart- 
ment store)  only  a  single  establishment,  combin- 
ing leased  departments  with  the  retail  establish- 
ment in  which  they  are  located,  is  recognized 
for  1958  Census  purposes. 

The  "number  of  establishments"  shown  in  this 
report  is  the  number  in  business  at  the  end  of 
the  census  year. 

Sales.— Sales  include  the  total  of  merchandise 
sold,   and  receipts  from  repairs  and  from  other 
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services  to  customers,  whether  or  not  payment 
was  received  in  1958.  Sales  are  normally  re- 
corded net  of  deductions  for  refunds  and  allow- 
ances for  merchandise  returned  by  customers. 
Total  sales  exclude  amounts  other  tiian  those  re- 
ceived from  customers,  such  as  income  from  in- 
vestments, rental  of  real  estate,  etc.  They  in- 
clude the  amount  of  local  and  State  sales  taxes 
and  Federal  excise  taxes  which  are  collected 
by  the  store  directly  from  customers  and  paid 
directly  by  the  store  to  a  local,  State,  or  Fed- 
eral taxing  agency.  Gasoline,  liquor,  tobacco, 
and  other  excise  taxes  which  are  paid  by  the  manu- 
facturer or  wholesaler  and  passed  along  to  the 
retailer  also  are  included. 

The  sales  figures,  therefore,  represent  total 
sales  and  receipts  of  all  establishments  primari- 
ly engaged  in  retail  trade.  They  do  not  include 
retail  sales  made  by  manufacturers,  wholesalers, 
service  establishments,  and  other  businesses  whose 
primary  activity  is  other  than  retail  trade.  They 
do,  however,  include  receipts  other  than  from  the 
sale  of  merchandise  at  retail  (e.g.,  service  re- 
ceipts, sales  to  industrial  users,  sales  to  other 
retailers,  etc.)  by  establishments  primarily  en- 
gaged in  retail  trade.  Although  the  count  of  es- 
tablishments as  tabulated  in  this  report  repre- 
sents the  number  in  business  at  the  end  of  the 
year,  the  sales  figures  include  sales  of  all  es- 
tablishments in  business  at  any  time  during  the 
year. 

Payroll,  entire  year. -Payroll  includes  salaries, 
wages,  commissions,  bonuses,  vacation  allowances, 
and  the  value  of  payments  in  kind  (such  as  free 
meals,  lodgings,  etc.)  paid  during  the  year  to 
all  employees.  Gratuities  received  by  employees 
from  patrons  are  not  included.  For  corporations, 
it  includes  amounts  paid  to  officers  and  execu- 
tives; it  does  not  include  compensation  of  pro- 
prietors or  of  partners  of  unincorporated  busi- 
nesses. Payroll  is  reported  before  deductions 
for  Social  Security,  income  tax,  insurance  dues, 
etc. 

Payroll— worlcweek  ended  nearest  November 
15.— This  item  consists  of  payroll,  as  defined  above, 
which  was  paid  to  persons  on  the  payroll  in  the 
pay  period  ended  nearest  November  15,  1958. 
Establishments  whose  payroll  period  was  other 
than  a  week  were  requested  to  adjust  the  fig- 
ures to  a  weekly  basis. 

Paid  employees— workweek  ended  nearest  No- 
vember 15.— Paid  employees  consist  of  the  num- 
ber  of  employees,  including  salaried  officers  and 
executives  of  corporations,  who  were  on  the  pay- 
roll for  the  workweek  ended  nearest  November 
15,  but  not  proprietors  or  partners  of  unincorpo- 
rated businesses. 


"Full  workweek"  employees.— "Full  workweek" 
employees  includes  employees,  whether  regular  or 
seasonal,  who,  for  the  specified  pay  period,  were 
paid  for  working  at  least  the  number  of  hours 
typically  worked  in  a  week  by  employees  of  the 
reporting  establishment.  All  other  employees 
paid  during  that  workweek  were  reported  as  part- 
workweek  employees. 

KIND- OF -BUSINESS  CLASSIFICATIONS 

Establishments  covered  by  the  1958  Census  were 
assigned  a  kind-of-business  classification  in  ac- 
cordance with  the  provisions  of  the  1957  edition 
of  the  SIC  Manual.  It  should  be  noted  that  kind- 
of-business  classifications  are  not  interchange- 
able with  commodity  classifications.  Most  busi- 
nesses sell  a  number  of  kinds  of  commodities. 
The  kind-of-business  code  assigned  generally 
reflects  either  the  individual  commodity  or  com- 
modity group  which  is  the  primary  source  of  the 
establishment's  receipts  or  some  mixture  of  differ- 
ent commodities  which  characterize  the  estab^ 
lishment's  business.  Thus,  the  classification  of 
establishments  by  kind  of  business  generally  does 
not  make  it  possible  to  determine  either  the  num- 
ber of  establishments  handling  a  particular  com- 
modity or  the  sales  of  that  commodity.  For 
example,  the  "food  group"  classification  occludes 
stores  selling  some  food  if  xhe  sale  of  food  is 
not  the  primary  source  of  receipts;  moreover, 
even  though  stores  are  classified  as  "food  stores" 
some  of  their  receipts  may  be  derived  from  the  sale 
of  nonfood  products. 

As  noted  in  the  section  on  "Method  of  Enu- 
meration," the  1958  Census  findings  are  based 
on  reports  from  two  different  sources.  "Em- 
ployer" establishments  were  canvassed  by  mail 
and  were  required  to  complete  report  forms 
especially  designed  for  this  census.  "Nonem- 
ployer"  establishments,  however,  were  included 
in  the  census  on  the  basis  of  information  sup- 
plied on  the  1958  Federal  income  tax  report. 
Because  of  the  nature  of  the  information  avail- 
able on  the  tax  form,  the  kind-of-business  classi- 
fications based  on  that  form  represent  primarily 
"self -designation."  In  some  cases  this  informa- 
tion was  adequate  for  classification  at  the  kind- 
of-business  group  level  but  not  for  detailed  kinds 
of  business.  (See  "Comparisons  of  the  1954 
and  1958  Censuses,"  above.) 

The  classifications  based  on  the  census  forms, 
on  the  other  hand,  reflect  the  information  on  the 
commodity  "composition"  of  the  establishment  as 
revealed  by  the  census  classification  inquiries. 
The  effect  of  the  two  different  sources  on  uni- 
formity of  classification,  as  reflected  in  the 
measurement  of  dollar  volume  of  sales  is  minor. 
In  total,  the  "nonemployer"  establishments  ac- 
count for  less   than   10  percent  of  retail  sales 
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'  and,   in   most   cases,    it   is   likely  that  the  "self- 
designated"  classification  would  be  consistent  with 
I  that  derived  from  more  compr^ensive  information. 

The  data  in  tliis  report  for  two  major  SIC 
groups,  55  and  59,  have  been  subdivided,  making 
it  necessary  to  arrive  at  SIC  major  group  totals 
by  addition  (see  description  below  for  these  major 
groups).  In  addition,  data  for  that  part  of  SIC 
group  53  which  relates  to  nonstore  retailers 
are  not  included  in  this  report. 

Lunaber,  Building  Materials,  Hardware,  Farm 
Equipment  Dealers  (SIC  Major  Group  52) 

Establishments  primarily  selling  lumber,  build- 
j  Ing  materials,  the  basic  lines  of  hardware,  paint, 
wallpaper,  glass,  electrical  supplies,  roofing  ma- 
terials, and  other  supplies  and  equipment  for  home 
construction.  Establishments  primarily  selling 
farm  equipment  are  also  included.  Establishments 
in  this  group  sell  to  contractors  as  well  as  to 
the  general  public. 

Hardware  stores  (SIC  5251).—  Establishments 
primarily  selling  a  number  of  basic  hardware 
lines,  such  as  tools,  builders'  hardware,  paint 
and  glass,  housewares  and  household  appliances, 
cutlery,  and  roofing  materials.  These  establish- 
ments may  also  sell  farm  implements. 

i   General  Merchandise  Group  (SIC  Major  Group  53, 
Except  For  "Nonstore  Retailers") 

This  group  Includes  all  establishments  within 
SIC  major  group  53— "General  Merchandise"  ex- 
t   cept  for  "nonstore"  establishments. 

The  data  for  establishments  in  this  group  in 
the  1958  Census  of  Business  as  compared  with 
the  1954  Census  of  Business  are  affected  by  the 
treatment  in  1958,  of  leased  departments  as  parts 
of  the  establishment  within  which  they  operate 
rather  than  as  separate  establishments.  The 
data  for  department  stores  are  most  affected 
by  this  change. 

Department  stores  (SIC  531).— Establishments 
normally  employing  25  or  more  people  and  en- 
gaged in  selling  some  items  in  each  of  the  fol- 
lowing lines  of  merchandise: 

1.  Furniture,  home  furnishings,  appliances, 
radio  and  TV  sets 

2.  A  general  line  of  apparel  for  the  family 

3.  Household  linen  and  dry  goods 

An  establishment  with  total  sales  of  less  than 
$5,000,000,  in  which  sales  of  any  one  of  these 
groupings  is  greater  than  80%  of  total  sales, 
is  not  classified  as  a  department  store. 

An  establishment  with  total  sales  of  $5,000,000 
or  more  is  classified  as  a  department  store 
even    if    sales    of  one  of  the  groups  described 


above  is  more  than  80%  of  total  sales,  provided 
that  the  combined  sales  of  the  other  two  groups 
is  $500,000  or  more.  Relatively  few  stores 
are  included  in  this  classification  as  a  result 
of  this  special  rule  and  most  of  those  which  are 
would  otherwise  have  been  classified  in  the  ap- 
parel group  (SIC  major  group  56). 

Limited  price  variety  stores  (SIC  533).— Es- 
tablishnrients  primarily  selling  a  variety  of  mer- 
chandise in  xhe  low  and  popular  price  ranges, 
such  as  stationery,  gift  items,  women's  acces- 
sories, toilet  articles,  light  hardware,  toys,  house- 
wares, confectionery.  These  establishments  fre- 
quently are  known  as  "5  and  10  cent"  stores 
and  "5  centd  to  a  dollar"  stores,  although  mer- 
chandise is  usually  sold  outside  these  price  ranges. 

Classification  of  all  stores  in  this  category 
is  primarily  based  on  self-designation  by  the  store 
operators.  The  self -designation  was  supplemented 
by  the  addition  to  the  1958  Census  report  form 
of  a  question  on  food  sales,  the  answers  to  which 
resulted  in  removing  from  this  category  a  sig- 
nificant number  of  smaller  establishments  included 
under  this  heading  in  the  1954  tabulations. 

Food  Stores  (SIC  Major  Group  54) 

Establishments  primarily  selling  food  for  home 
preparation  and  consumption.  Establishments  pri- 
marily selling  prepared  food  and  drinks  for  con- 
sumption on  their  own  premises  are  classified 
as  "Eating  and  Drinking  Places"  (SIC  major 
group  58),  and  stores  primarily  engaged  in  selUng 
packaged  beers  and  liquors  are  classified  sepa- 
rately as  "liquor  stores." 

Automotive  Dealers  (SIC  Major  Group  55, 
Except  554) 

NOTE:  This  group  does  not  include  estab- 
lishments primarily  engaged  in  selling  trucks 
and  motorized  industrial  equipment.  Such  es- 
tablishments are  includ«l  in  the  Wholesale  Trade 
portion  of  the  Census  of  Business. 

Passenger  car  dealers,  franchised  and  non- 
franchised  (SIC  551,  552).— Establishments  pri- 
marily selling  new  automobiles,  or  new  and  used 
automobiles  and  trucks.  These  establishments 
frequently  operate  repair  shops  and  used  car 
lots  and  may  carry  stocks  of  replacement  parts, 
tires,  batteries,  and  automotive  accessories.  Used 
car  lots  and  repair  shops  operated  by  franchised 
dealers  are  not  recognized  as  separate  estab- 
lishments. Data  for  such  operations  are  con- 
solidated in  this  category  with  other  data  for 
franchised  passenger  car  dealers.  Establish- 
ments primarily  selling  used  cars  and  trucks  and 
not  holding  a  franchise  for  the  sale  of  new  pas- 
senger cars  are  also  included. 
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Tire,  battery,  accessory  dealers  (SIC  553).— 
Establishments  primarily  selling  new  automobile 
tires,  batteries,  automobile  seat  covers,  and  auto- 
mobile parts  and  accessories.  Establishments 
primarily  selling  used  merchandise  in  these  cate- 
gories are  classified  as  "secondhand  stores," 
(SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

Establishments  primarily  selling  gasoline  and 
other  automotive  petroleum  products.  Establish- 
ments called  garages  but  deriving  the  larger 
part  of  receipts  from  gasoline  and  oil  sales 
are  included. 

Apparel,  Accessory  Stores  (SIC  Major  Group  56) 

Establishments  in  this  group  are  primarily 
engaged  in  selling  clothing  of  all  kinds  and  re- 
lated articles  for  personal  wear  and  adornment. 
Not  included  in  this  group  are  the  establish- 
ments which  meet  the  criteria  for  department 
stores  or  general  merchandise  stores  (SIC  531 
and  part  of  5392),  even  though  most  of  their 
receipts  are  from  the  sale  of  apparel  and  ap- 
parel accessories. 

Men's,  boys'  apparel  stores,  custom  tailors  (SIC 
561  and  5671).- -Establishments  primarily  engaged 
in  selling  men's  and  boys'  outerwear  and  furnish- 
ings such  as  shirts,  hats,  underwear,  hosiery, 
etc.  Also  included  are  establishments  primari- 
ly engaged  in  the  making  and  selling  of  outer- 
wear to  individual  order  from  stocks  of  material 
carried  in  their  inventory. 

Women's  clothing,  specialty  stores  (SIC  562, 
563,  568).— Establishments  primarily  selling wom- 
en's  apparel  and  apparel  accessories  of  all  types, 
including  women's  ready-to-wear  stores,  furriers, 
and  the  various  specialty  shops. 

Women's  ready-to-wear  stores  (SIC  562).— 
Establishments  primarily  selling  women's  and 
girls'  apparel.  Establishments  are  included  in 
this  category  provided  (1)  their  sales  of  all  types 
of  apparel  (except  as  noted  in  the  definition  for 
general  merchandise  group  stores)  account  for 
80%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
en's and  girls'  apparel  are  3  or  more  times  the 
sales  of  all  men's  and  boys'  apparel,  and  (3) 
sales  of  women's  and  girls'  coats,  suits,  and  dress- 
es are  at  least  one-third  of  sales  of  all  women's 
and  girls'  apparel.  Establishments  primarily 
selling  garments  made  to  customer  order  are  clas- 
sified as  custom  tailors  (SIC  567). 

Family  clothing  stores  (SIC  565).— Establish- 
ments  primarily  selling  clothing,  furnishings,  and 
accessories  for  men,  women,  and  children,  with- 
out specializing  in  any  one  line.  Establishments 
are  included  in  this  category  provided  (l)their 
sales   of  all  types  of  apparel  (except  as  noted  in 


the  definition  for  general  merchandise  group  stores) 
account  for  80%  or  more  of  their  total  sales, 
(2)  sales  of  all  women's  and  girls'  apparel  items 
are  not  more  than  3  times  the  sales  of  all  men's 
and  boys'  items,  and  (3)  the  sales  of  all  men's 
and  boys'  apparel  items  are  not  more  than  3 
times  the  sales  of  all  women's  and  girls'  apparel 
items. 

Shoe  stores  (SIC  566).— Establishments  primarily 
selling  shoes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  family  shoe  stores;  and  chil- 
dren's, juveniles'  shoe  stores. 

Furniture,  Horhe  Furnishings,  Equipment  Stores 
(SIC  Major  Group  57) 

Establishments  primarily  selling  merchandise 
used  in  furnishing  the  home,  such  as  furniture, 
floor  coverings,  draperies,  glass  and  chinaware, 
domestic  stoves,  refrigerators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radio 
and  TV  sets.  Also  included  are  musical  instru- 
ment stores  and  music  and  record  shops,  kinds 
of  business  which  in  the  1954  Census  of  Busi- 
ness were  included  in  the  group  "Other  Retail 
Stores."  Antique  stores,  which  in  the  1954  Census 
were  included  in  this  group  are  now  included  with 
"Other  Retail  Stores." 

Furniture  stores  (SIC  5712). -Establishments 
primarily  selling  household  furniture,  mattresses, 
springs,  and  other  sleep  equipment.  Also  included 
in  this  classification  are  establishments  selling 
household  appliances,  record  players,  and  radio 
and  TV  sets,  provided  the  receipts  from  sales 
of  furniture  and  sleep  equipment  exceed  those 
from  sales  of  the  other  commodity  lines  named. 

Other  home  furnishings  stores  (SIC  571  except 
57 12 ) . — Establishments  primarily  selling  home  fur- 
nishings  other  than  household  furniture,  mat- 
tresses, springs,  and  other  sleep  equipment.  In- 
cluded are  stores  primarily  engaged  in  selling 
such  lines  of  home  furnishings  as  floor  coverings; 
drapery,  curtains,  slip  covers,  upholstery  materi- 
als; china,  glassware,  metalware;  lamps  and  lamp- 
shades, blinds  and  window  shades;  etc. 

Household  appliances,  radio,  TV  stores  (SIC 
572  and  5732).— Establishments  primarily  engaged 
in  selling  household  appliances  (such  as  electric  and 
gas  refrigerators,  stoves,  vacuum  cleaners,  wash- 
ing machines  and  dryers,  freezers,  electric  irons, 
percolators,  hot  plates,  etc.)  and  radios,  television 
sets,  and  record  players.  The  retail  establishments 
(primarily  engaged  in  the  sale  of  electric  and  gas 
appliances  for  household  use)  operated  by  public 
utility  firms  are  included  in  this  category. 

Music  stores  (SIC  5733).— Establishments  pri- 
marily  selling  musical  instruments  such  as  organs, 
pianos,  horns,  stringed  instruments,  drums,  xylo- 
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phones,  etc.    Also  those  establishments  primarily 
selling  phonograph  records  and  albums. 

Eating  Places  (SIC  5812) 

Establishments  primarily  engaged  in  selling 
prepared  foods  and  drinks  for  consumption  on  their 
own  premises. 

Drinking  Places  (SIC  5813) 

Establishments  primarily  engaged  in  selling 
drinks,  such  as  beer,  ale,  wine,  liquor,  and  other 
alcoholic  beverages  for  consumption  on  their  own 
premises. 

Drug   Stores,  Proprietary   Stores  (SIC  591) 

Establishments  which  sell  prescriptions,  drugs, 
or  proprietary  medicines  in  combination  with  lines 
such  as  cosmetics,  toiletries,  tobacco,  magazines 
and  books,  and  novelty  merchandise.  Those  stores 
which  sell  prescriptions  are  classified  as  drug 
stores,    the    remainder    as    proprietary    stores. 

Other  Retail   Stores    (SIC  Major  Group  59, 
Except  SIC  591) 

Liquor  stores  (SIC  592),  also  government -oper- 
ated liquor  stores  (SIC  Major  Group  92  and  93).— 
Establishments  primarily  selling  packaged  alco- 
holic beverages  such  as  ale,  beer,  wine,  and  whisky 
for  consumption  off  the  premises.  Liquor  stores 
operated  by  States,  counties,  and  municipalities 
are  included.  Stores  primarily  selling  prepared 
drinks  for  consumption  on  the  premises  are  not 
included  in  this  category  but  are  classified  with 
drinking  places  (SIC  5813). 

Book  stores  (SIC  5942).— Establishments  pri- 
marily selling  new  books  and  periodicals. 

Stationery  stores  (SIC  5943).— Establishments 
primarily  selling  stationery  items,  such  as  writing 


paper,  tablets,  accounting  forms,  legal  forms, 
greeting  cards,  post  cards,  and  school  and  office 
supplies. 

Sporting  goods  stores  (SIC  5952).- Establish- 
ments primarily  selling  a  general  or  specialized 
line  of  sporting  goods  and  equipment  for  hunting, 
camping,  fishing,  skiing,  riding,  tennis,  golf,  and 
other  sports,  and  gymnasium  and  playground  equip- 
ment. 


Bicycle  shops  (SIC  5953).  — Establishments  pri- 
irily    selling    bicycles    and   bicycle   parts   and 
es. 


marily    s 
accessories. 


Jewelry  stores  (SIC  597).— Establishments  pri- 
marily  selling  any  combination  of  the  lines  of 
jewelry,  such  as  diamonds  and  other  precious 
stones;  rings,  bracelets  and  brooches;  sterling  and 
plated  silverware;  and  watches  and  clocks. 

Florists  (SIC  5992).— Establishments  primarily 
selling  cut  flowers  and  growing  plants .  Greenhouses 
and  nurseries  are  not  included  in  the  Census  of 
Business. 

DATA  FOR  MAJOR  RETAIL  CENTERS 

Due  to  the  relatively  small  number  of  establish- 
ments in  the  Major  Retail  Centers,  sales  figures 
are  shown  only  for-- 

1.    Retail  stores,  total. 

2o  Convenience  goods  stores,  i.e.,  Food  stores 
(SIC  54),  Eating  and  drinking  places  (SIC  58), 
and  Drug,  proprietary  stores  (SIC  591). 

3.  Shopping  goods  stores,  i.e..  General  mer- 
chandise stores  (SIC  53  pt.).  Apparel, 
accessory  stores  (SIC  56),  and  Furniture, 
home  furnishings,  equipment  stores  (SIC  57). 

4.  All   other   retail  stores  (SIC  52,  55,  599). 


BUREAU  OF  THE  CENSUS  CURRENT  BUSINESS  REPORTS 


Reports  are  issued  monthly  showing  national  and  regional  estimates,  by  kind  of  business,  of  the  dollar  volume 
of  retail  sales,  and  of  trends  in  selected  standard  metropolitan  statistical  areas.  Monthly  reports  also 
are  issued  providing  national  dollar  volume  estimates  of  wholesalers '  sales  by  kind  of  business  as  well  as 
sales  and  inventory  trends  and  stock-sales  ratios  by  kind  of  business  and  by  geographic  division.  Other 
current  business  reports  include  the  seasonal  Canned  Food  Report  and  the  quarterly  press  release  on  Green 
Coffee  Inventories  and  Roastlngs. 


CURRENT  RETAIL  TRADE 


ADVANCE  RETAIL  SALES  REPORT 

Issued  on  the  10th  of  the  month  following  the  month 
covered.  Advance  monthly  estimates  of  retail  dollar 
sales  volume  in  the  United  States,  for  major 
kind -of -business  groups  and  for  all  kinds  of  busi- 
ness combined,  collected  from  a  subsample  of  the 
Census  Bureau's  retail  trade  reporting  panel.  In- 
formation for  previous  months  is  shown  both  unad- 
justed and  adjusted  for  seasonal  and  trading  day 
differences.   (Year's  subscription,  $1.00) 


MONTHLY  RETAIL  TRADE  REPORT 

Estiitiated  monthly  dollar  sales  voliime  (with  compari- 
sons for  previous  months)  of  all  retail  stores  and 
of  those  organizations  operating  11  or  more  retail 
stores — United  States  by  kind  of  business.  Also 
estimated  monthly  sales  of  stores  of  organizations 
operating  1  to  10  retail  stores — Census  regions  by 
kind  of  bvisiness;  weekly  sales  during  current  month 
of  grocery  store  firms  operating  11  or  more  retail 
stores;  and  percentage  changes  in  sales  of  stores  of 
organizations  ojierating  1  to  10  stores — selected 
standard  metropolitan  statistical  areas,  all  kinds 
of  retail  business  combined.  (Year's  subscription, 
including  Annual  Retail  Trade  Report,  $1.00) 


ANNUAL  RETAIL  TRADE  REPORT 

Estimates  of  sales  of  all  retail  stores  and  those  of 
organizations  operating  11  or  more  retail  stores. 
United  States  and  CensuF  regions,  by  kind  of  busi- 
ness. Year-end  merchandise  inventories,  sales- 
inventory  ratios,  and  accounts  receivable  balances 
held  by  retailers,  by  kind  of  business.  United 
States.  (Included  with  subscription  to  Monthly 
Retail  Trade  Report  -See  above.) 


CURRENT  WHOLESALE  TRADE 


MONTHLY  WHOLESALE  TRADE  REPORT 

Sales  and  inventory  trends  and  stock-sales  ratios  of 
merchant  wholesalers  are  shown  for  about  45  kinds  of 
business  at  the  United  States  level  and  for  about  14 
kinds  of  business  by  geographic  division.  Percent 
change  in  sales  and  inventories,  from  preceding 
month  and  from  same  month  preceding  year,  and  sales 
for  year-to-date  from  preceding  year-to-date  period. 
Stock-sales  ratios,  cirrrent  month,  preceding  month, 
and  same  month  preceding  year.  Monthly  estimates  of 
dollar  sales  volume  are  included  for  most  kinds  of 
business.   (Year's  subscription  $1.00) 


OTHER  CURRENT  BUSINESS  REPORTS 


CANNED  FOOD  REPORT 

Total  stocks  of  canners  and  wholesale  distributors,, 
including  warehoiises  of  retail  multiunit  organiza- 
tions, of  specified  canned  foods  (vegetables,  fruits, 
juices,  fish),  32  items  as  of  January  1.  Total  ac- 
tual cases,  all  sizes  combined;  for  January  1,  sizes 
number  10  or  larger  (institutional  sizes)  are  shown 
separately.  Current  and  comparable  previous  year 
information.  Canners'  stock,  supplied  by  canners' 
associations,  shown  as  available.  Also  canners' 
carryover,  pack,  and  total  supply  from  beginning  of 
season,  and  total  supply  for  two  previous  seasons. 
Reports  issued  as  of  January  1,  April  1,  June  1, 
July  1,  and  November  1.  (Season's  subscription,  5 
reports,  $.50) 


GREEN  COFFEE  INVENTORIES  AND  ROASTINGS 

Estimates  of  green  coffee  Inventories  held  by 
roasters,  importers,  and  dealers,  as  of  the  end  of 
each  quarter,  roas tings  and  inports  of  green  coffee, 
as  well  as  the  amount  of  green  coffee  roasted  for 
soluble  'sise,  during  each  quarter,  comparable  data 
for  previous  years.  (Quarterly  press  release,  free) 


For  order  forms  or  further  infonnation  on  any  Current  Business  Report  series,  consult  the  nearest 
Department  of  Commerce  Field  Office  or  write  to  the  Bureau  of  the  Census,  Washington  25,  D.  C. 


u. 

S.  DEPARTMENT  OF  COMMERCE 

Field  Offices 

All  publications  of  the  Bureau  of  the  Census  may  be  examined  and  ordered  at  any  of  the  addresses  listed  below. 
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Tlie  1958  Census  of  Business  consists  of  three  major  trade 
segments— retail  trade,  wholesale  trade,  and  selected  service 
trades.  The  final  results  of  the  1958 Census  are  published  in 
the  form  of  separate  report  series  for  each  of  these  trade 
segments  and  a  separate  report  for  public  warehouses.  These 
report  series  will  supersede  the  preliminary  reports. 

The  1958  Business  Census  report  series  for  retail  trade, 
wholesale  trade,  and  selected  services  will  consist  of  two 
parts— (1)  Area  Reports,  and  (2)  Subject  Reports.  For  re- 
tail trade-  and  hotels  ^nd  motion  picture  theaters,  a  third 
series  of  reports  relating  to  the  Central  Business  Districts 
of  large  metropolitan  centers  will  also  be  issued. 

Subsequent  to  the  issuance  of  final  reports,  findings  of  the 
1958  Census  will  be  consolidated  and  issued  as  Census  vol- 
umes. Announcements  concerning  the  report  series  and  the 
volumes  may  be  obtained  by  writing  to  the  Bureau  of  the  Cen- 
sus, Washington  25,  D.  C. 

The  above  report  series  do  not  cover  Puerto  Rico,  results 
for  which  will  be  issued  separately. 

THE  RETAIL  TRADE  REPORT  SERIES 

Following  are  brief  descriptions  of  the  report  series  for 
retail  trade: 

Area  Reports 

A  separate  report  for  each  State,  the  District  of  Columbia, 
Alaska,  Hawaii,  Virgin  Islands,  Guam,  and  continental  United 
States  showing,  by  kind  of  business,  data  on  number  of  es- 
tablishments, sales  for  the  year,  payroll  for  the  year,  pay- 
roll and  number  of  paid  employees  for  the  workweek  ended 
nearest  November  15,  1958,  and  number  of  proprietors.  De- 
tailed kind-of- business  data  are  provided  for  the  State,  for 
each  standard  metropolitan  statistical  area,  for  each  large 
county,  and  for  each  large  city.  In  addition,  data  for  less 
detailed  kind-of-business  groupings  are  shown  for  all  coun- 
ties and  for  each  city  of  2,500  or  more  inhabitants.  The  re- 
ports for  the  New  England  States  will  also  include  data  for 
those  towns  which  in  the  latest  Census  had  an  urban  concen- 
tration of  2,500  or  more  inhabitants  as  well  as  all  those  with 


a  total  population  of  10,000  or  more.  The  Pennsylvania  and 
New  Jersey  reports  provide  data  for  townships  and  towns 
having  a  population  of  10,000  or  more  at  the  latest  Census. 
The  number  of  kinds  of  business  for  which  figures  are  pub- 
lished will  vary  according  to  the  number  of  establishments 
in  the  area. 

Subject  Reports 

These  reports  provide  data  for  such  subjects  as  sales-size 
of  establishment,  employment- size  of  establishment,  legal 
form  of  organization,  and  single  units  and  multiunits  as  well 
as  for  a  number  of  special  subjects  applicable  to  particular 
trades  or  groups  of  trades.  They  will  include  detailed  sta- 
tistics by  kind  of  business  for  the  United  States  as  a  whole 
and  for  standard  metropolitan  statistical  areas  and  States, 
with  cross-classification  by  related  subjects. 

Trade  Reports 

This  series  assembles  data  for  a  particular  trade  or  group 
of  related  trades.  The  data  for  the  most  part  are  assembled 
from  the  area  and  subject  reports.  The  trades  covered  in  a 
specific  trade  report  are  not  limited  to  those  in  a  specific 
industry  division,  such  as  retail  trade,  but  may  include  trades 
in  any  of  the  industry  divisions  covered  by  the  1958  Census  of 
Business. 

Central  Business  District  Reports 

A  report  will  be  provided  for  each  of  a  number  of  large 
metropolitan  cities,  with  data  presented  by  kind  of  business. 
Includes  general  statistics  (establishments,  sales,  and  annual 
payroll)  by  kind  of  business  for  the  central  business  district, 
the  central  city,  the  central  city  exclusive  of  the  central 
business  district,  the  standard  metropolitan  statistical  area, 
and  the  standard  metropolitan  statistical  area  exclusive  of 
the  central  business  district.  In  addition,  for  a  number  of 
the  larger  metropolitan  areas,  statistics  are  published  for 
major  business  centers  outside  the  central  business  district. 
Although  these  reports  are  designed  primarily  to  present  in- 
formation for  retail  trade,  they  will  also  include  data  for 
two  service  businesses  hotels  and  motion  picture  theaters. 
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Volume  I.  RETAIL  TRADE,  SUMMARY  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters, 
presenting  statistics  by  kind  of  business  and  geographic 
areas,  for  such  subjects  as  sales -size  of  establishments, 
single  units  and  nnultiunits,  employment-size  of  establish- 
ments, Jind  legal  fornn  of  organization.  This  volume  will 
incorporate  the  subject  report  series  BC58-RS. 

Volume  II.  RETAIL  TRADE,  AREA  STATISTICS— A 
United  States  sunrunary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business,  for  counties,  cities,  ^nd  standard 
n:ietropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
retail  establishments  in  the  area.  Data  for  selected  towns 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-RA. 

Volume  m.  WHOLESALE  TRADE,  SUMMARY  STATIS- 
TICS— A  United  States  summary  chapter  and  separate 
chapters,  presenting  statistics  by  kind  of  business  and 
geographic  areas,  for  such  subjects  as  size  of  wholesale 
establishments,  receivables  and  bad  debt  losses,  sales  by 
class  of  customer,  commodity  line  sales,  legal  form  of 
organization,  and  petroleum  bulk  stations.  This  volume 
will  incorporate  the  subject  report  series  BC58-WS. 

Volume  IV.  .WHOLESALE  TRADE,  AREA  STATISTICS  — 
A  United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
wholesale  establishments  in  the  area.  Data  for  selected 
tow^ns  and  townships  in  New  England,  New  Jersey,  and 
Pennsylvania  will  also  be  included.  This  volume  will  in- 
corporate the  area  report  series  BC58-WA. 

Volume  V.  SELECTED  SERVICE  TRADES,  SUMMARY 
STATISTICS— A  United  States  summary  chapter  and  sepa- 
rate chapters,  presenting  statistics  by  kind  of  business  and 
geographic  areas,  for  such  subjects  as  receipts-size  of 
establishments,  employment -size  of  establishments,  legal 
form  of  organization,  single  units  cind  multiunits,  laundries 
and  cleaning  plants,  motion  pictures,  and  hotels  and  motels. 
This  volume  will  incorporate  the  subject  report  series 
BC58-SS. 

Volume  VI.  SELECTED  SERVICE  TRADES,  AREA  STA- 
TISTICS— A  United  States  summary  chapter  and  separate 
chapters  for  each  State,  the  District  of  Columbia,  Alaska, 
Guam,  Hawaii,  and  the  Virgin  Islands.  Statistics  are  pre- 
sented by  kind  of  business  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
service  establishments  in  the  area.  Data  for  selected  towns 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-SA.  | 
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PREFACE 


AUTHORITY  AND  SCOPE 

The  1958  Census  of  Business  along  with  the  1958  Censuses 
of  Manufactures  and  Mineral  Industries  was  required  by  law 
under  13  U.S.C.,  sections  131  and 224.  These  censuses  covered 
businesses  operated  in  the  continental  United  States,  Alaska, 
Hawaii,  Guam,  and  the  Virgin  Islands.  A  sejiarate  Census  of 
Business  and  Manufactures  for  1958  was  also  conducted  in 
Puerto    Rico    jointly    with    the  Conunonwealth  Government. 

The  1958  Census  of  Business  covered  retail  trade,  wholesale 
trade,  selected  services,  and  public  warehousing.  This  report 
provides  findings  for  retail  stores  in  selected  central  business 
districts  and  in  major  retail  centers;  and  for  hotels  and  motion 
picture  theaters  in  the  selected  central  business  districts. 

AREAS  COVERED 

Each  of  the  reports  in  this  series  covers  a  separate  standard 
metropolitan  statistical  area  and  includes  data  for  the  central 
business  district  (or  central  business  districts)  in  the  specified 
standard  metropolitan  statistical  area,  as  well  as  for  each  Cen- 
sus-delineated major  retail  center  (MRC)  located  in  the  same 
standard  metropolitan  statistical  area  (SMSA).  The  number  of 
MRC's  for  which  data  are  shown  in  a  single  SMSA  vary  from 
none  to  about  two  dozen.  The  entire  series  of  repwrts  covers 
97  SMSA's,  and  provides  data  for  109  CBD's  and  some  500 
MRC's. 

DELINEATION  OF  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

Beca  ise  many  large  cities  had  no  officially  defined  area 
representing  their  "Central  Business  District,"it  was  necessary 
for  the  Bureau  of  the  Census  prior  to  the  1954  Census  of 
Business  to  arrange  for  the  delineation  of  such  districts  before 

program  to  tabulate  Census  data  for  them  could  be  imple- 
.Tiented.  The  delineation  of  central  business  districts  was  ac- 
complished with  the  cooperation  of  the  Census  Tract  Committees 
in  the  large  cities  included  in  the  central  business  district  (CBD) 
program.  In  their  work  on  the  CBD's  the  Census  Tract  Com- 
mittees obtained  the  representation  of  a  variety  of  local 
interests,  such  as  business  firms  and  associations,  newspap>ers, 
planning  agencies,  welfare  organizations,  local  governmental 
bodies,  etc.  Central  business  districts  have  been  delineated  only 
in  those  cities  of  100,000  or  more  inhabitants  (according  to  the 
1950  Census  of  Population  or  a  subsequent  special  census  prior 
to  1959)  in  which  there  was  a  local  Census  Tract  Committee 
recommendation  for  such  an  area  in  response  to  an  inquiry  from 
the  Census  Bureau. 

The  objective  of  the  CBD  program  was  stated,  as  follows,  in 
a  letter  from  the  Director  of  the  Census  Bureau  to  the  Census 
Tract  Committees: 

"The  primary  objective  of  this  operation  is  to  provide  a 
basis  for  comparing  changes  in  business  activity  in  the  Cen- 
tral Business  District  with  those  in  the  remainder  of  the 
metropolitan  area  or  of  the  central  city." 

Because  there  are  no  generally  accepted  rules  for  determining 
what  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 
did  not  provide  rigid  specifications  for  defining  the  CBD  but  (1) 
provided  a  general  characterization  of  the  CBD,  describing  it  as 
"an  area  of  very  high  land  valuation,  an  area  characterized  by  a 
high  concentration  of  retail  businesses,  offices,  theaters,  hotels, 
and  "service"  businesses,  and  an  area  of  high  traffic  flow";  and 
(2)  required  that  the  CBD  ordinarily  should  be  defined  to  follow 


existing  tract  lines,  i.e.,  to  consist  of  one  of  more  whole  Census 
tracts.  The  emphasis  put  on  tracts  was  based  on  the  anticipation 
that  other  Census  statistics  than  those  derived  from  the  Census 
of    Business    might    conveniently    be    tabulated    for  CBD's. 

It  was  recognized  that  the  tract  basis  for  CBD's  might 
lead  to  the  inclusion  of  some  land  area  not  properly  within 
a  strictly  defined  CBD  or  to  the  exclusion  of  a  small  por- 
tion of  what  should  be  in  the  CBD.  It  was  believed  that  this 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnitudes  being  measured.  Provision,  however,  was  made 
for  splitting  tracts  where  a  serious  problem  was  encountered. 
The  use  of  tract  lines  for  boundaries  also  was  consistent  with 
the  desire  to  keep  CBD  boundaries  constant,  in  order  to  maxi- 
mize the  value  of  comparisons  over  time.  Although  it  was 
recognized  that  the  CBD  strictly  defined  would  tend  to  change 
over  lime,  it  was  felt  that  the  inexactitude  resulting  from  Uie 
use    of    fixed    boundaries    would    not    prove  to  be  serious. 

In  some  cities  where  there  had  been  a  previously  established 
central  business  district  or  similar  area  which  substantially 
corresponded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  in 
the  Bureau's  CBD  program. 

Data  for  a  total  of  95  CBD's  were  provided  in  the  1954 
Census  of  Business.  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  in  97  standard  metropolitan  statistical 
areas.  A  number  of  cities  have  made  minor  changes  in  the 
boundaries  of  their  CBD's  due  mainly  to  revisions  in  tract 
boundaries.  In  only  one  city,  Minneapolis,  has  a  previously 
defined  CBD  been  significantly  changed. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  and  data  from  them  have  been  tabulated,  as  part  of 
the  1958  Census  of  Business  program.  The  major  retail  cen- 
ters (MRC's)  were  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metropolitan  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  themselves)  which  include 
a  major  general  merchandise  store— usually  a  department 
store.  K©.C's  were  not  delineated  if  the  publication  of  data 
for  them  would  result  in  violation  of  Census  rules  prohibiting 
disclosure  of  information  for  individual  firms. 

MRC's  include  not  only  the  planned  suburban  shopping  center 
but  also  the  older  string  street  and  neighborhood  developments 
which  meet  the  above  prerequisites.  Frequently  the  boundaries 
of  a  single  MRC  include  stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the  planned  ix>rtion. 
In  general  the  boundaries  of  the  MRC's  have  been  established 
to  include  all  adjacent  blocks  containing  at  least  one  store  in 
the  general  merchandise,  apparel,  or  furniture -appliance 
groups  of  stores,  and  where  a  planned  center  is  involved  in- 
clude all  of  the  center. 

In  those  cities  within  the  standard  metropolitan  statistical 
areas  (SMSA's)  covered  by  this  series  of  reports  which  were 
not  of  sufficient  size  to  qualify  for  the  delineation  of  a  central 
business  district,  no  MRC's  were  delineated  unless  at  least  two 
such  centers  could  be  defined. 


For  explanation  of  procedures  and  definitions,  see  Appendix. 
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in  Sales,  1954-  to  1958 — Central  Business  District,  Entire  City, 
and  Standard  Metropolitan  Statistical  Area 9 

Table  5,  Retail  Stores:   1958  and  1954 — Central  Business  District  Sales  as 
Percent  of  the  City  and  of  the  Standard  Metropolitan  Statistical 
Area 10 

Table  6,  Retail  Stores:   1958  and  1954 — Percentage  Distribution  of  Sales,  by 
Kind  of  Business — Central  Business  District,  Entire  City,  and 
Standard  Metropolitan  Statistical  Area 11 

Table  7.  Retail  Stores:   1958 — ^Major  Retail  Centers  in  the  Standard 

Metropolitan  Statistical  Area 12 

Procediires  and  Definitions 13 


CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  1.— RETAIL  STORES  AND  SEIZCTED  SERVICE  ESTABLISIMENTS: 

CENTRAL  BUSINESS  DISTRICT  OF  MONTGCMERY 


1958  AND  1954 


Establislments,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958 


Estab- 
lish- 
ments^ 


(number) 


Sales 1 


($1,000) 


Payroll, 

entire 

year 

($1,000) 


Paid  employees, 

workweek  ended 

nearest  Nov.  15 


Total 
(nimber) 


Full 
workweek 

(number) 


1954 


Estab- 
lish- 
ments-^ 


(number) 


Sales^ 


($1,000) 


Payroll, 

entire 

year 

($1,000) 


52 

5251 

52  ex.  5251 

53  part  2 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562, 563, 568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 


591 


59  ex. 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware, 

farm  eqiiixment  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores^  ^ . . . 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores .... 

Food  stores 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors  * 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparex  stores 

Furniture,  heme  furnishings,  equipaent 

stores 

Furniture  stores* 

Other  heme  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores  * 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores . . 


SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


341 


17 

33 

33 

63 

15 
15 

13 

13 

18 

2 


36 

23 

4 


67 
59 


13 

65 
3 
4 
4 

17 
2 
2 


87, 378 

3,201 
(D) 
(D) 

18,431 
(D) 
(D) 
(D) 

5,260 
22,733 

3,830 

10,969 

(D) 
4,236 
4,187 
(D) 
(D) 
(D) 


7,884 

4,616 

860 

2,408 

3,751 

3,480 

271 

1,669 

9,650 
2,654 
(D) 
411 
(D) 
(D) 
(D) 


(D) 
62 


11,182 

366 
(D) 
(D) 

2,775 
(D) 
(D) 
(D) 

327 
2,242 

538 

1,430 

(D) 
543 
534 
(D) 
(D) 
(D) 


1,235 
639 
125 

471 

825 

788 

37 

227 

1,217 
114 
(D) 
64 
(D) 
(D) 
(D) 


(D) 
138 


4,341 


57 
(D) 
(D) 

1,177 
(D) 
(D) 
(D) 

133 


179 

618 

(D) 
260 
253 
(D) 
(D) 
(D) 


405 

203 

46 

156 

573 

536 

37 

102 

408 
33 
(D) 
19 
(D) 
(D) 
(D) 


(D) 


3,820 


57 
(D) 
(D) 

885 
(D) 
(D) 
(D) 

87 

681 

173 

529 

(D) 
224 
218 
(D) 
(D) 
(D) 


395 

203 

45 

147 

539 

507 

32 

87 

387 
33 
(D) 
19 
(D) 
(D) 
(D) 


(D) 
58 


363 


11 
7 


87, 573 


(D) 

1,021 


10,884 


7 

3,082 

274 

3 

374 

45 

4 

2,708 

229 

11 

17,162 

2,354 

4 

(D) 

(D) 

5 

3,412 

611 

2 

(D) 

(D) 

23 

6,538 

480 

34 

23,821 

2,493 

29 

1,868 

222 

87 

11,188 

1,575 

1 

(D) 

(D) 

28 

4,241 

698 

16 

3,856 

641 

13 

(D) 

(D) 

22 

2,198 

283 

8 

673 

73 

34 

7,158 

1,124 

19 

4,244 

626 

4 

(D) 

(D) 

11 

(D) 

(D) 

60 

4,320 

807 

50 

3,933 

753 

10 

387 

54 

18 

2,355 

344 

60 

10,081 

1,211 

3 

4,061 

116 

3 

(D) 

(D) 

5 

580 

78 

13 

2,456 

548 

2 

(D) 

(D) 

1 

(D) 

(D) 

(D) 
207 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available,    ...  Represents  zero. 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonanployer"  establish- 
ments which  could  not  be  classified  and  tabiilated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

^1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified  as 
stores.  The  1954  sales  of  leased  departments  in  general  merchandise  group  stores  (SIC  53  pt.)  which  are  most  affected,  were  reported 
as   $293,000  of  which  $173,000   are  included  in  SIC  56. 

*1954  data  limited  to  "anployer"  establishments.  ;, 

'Both  1954  and  1958  data  limited  to  "employer"  establislments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex,  591)  not  covered  in  any  of  the  lines  below. 


MONTGOMERY,  ALA.,  AREA 


Table  2.— RETAIL  STORES  AND  SBUECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 
CITY  OF  MONTGOMERY 

Establishnents,  Seaes,  Annual  Payroll,  and  Qnployees,  by  Kind  of  Business 


SIC  code 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 
5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


Kind  of  business 


RETAIL  STORES 


Retail  stores,  total 


Lumber,  building  materials,  hardware, 

farm  equijment  dealers 

Hardware  stores 

Other 


General  merchandise  gro>5)  stores^  ^. 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores.. 


Food  stores 

Automotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores, 

Men ' s ,  boys '  apparel  stores ,  custom 

tailors  

Women's  clothing,  specialty  stoics.. 

Ready-to-wear  stores ' 

Family  clothing  stores^ 

Shoe  stores ,.,., 

Other  apparel  stores 


Furniture,  htane  famishings ,  equipment 

stores 

Furniture  stores'^ 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores* 

Liquor  stores , 

Book,  stationery  stores 

Sporting  goods ,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


1958 


Estab- 
lish- 
ments^ 


(number) 


1,000 

35 

9 

26 

23 
6 

11 
2 

227 

55 

134 


20 

184 

167 

17 

44 

138 
8 
5 
8 

18 
6 
5 


Sales -^ 


($1,000) 


161,442 

7,799 

749 

7,050 

25,252 

18,613 

(D) 

(D) 

32,637 

28,791 

9,765 

(D) 

2,494 
(D) 

5,738 

2,444. 

2,314 
346 


9,971 
5,369 
1,238 

3,364 

9,174 

8,661 

513 

(D) 

18,470 
7,533 
423 
666 
(D) 
(D) 
599 


1,666 
(D) 


Payroll, 

entire 

year 


($1,000) 


17,775 

840 

82 

758 

3,678 

2,7'& 

(D) 

(D) 

1,776 
(D) 


(D) 

339 
834 
740 
340 
312 
38 


1,516 
725 
182 

609 

1,771 
(D) 
(D) 

(D) 

1,941 

300 

77 

80 

(D) 

(D) 


Paid  employees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


613 
(D) 


7,477 

210 

35 

175 

1,603 
985 
(D) 
(D) 

838 
(D) 
414 
(D) 


393 
(D) 


FuU. 
workweek 

(number) 


6.539 


203 

32 

171 

1,253 
844 
(D) 
(D) 

619 
(D) 
385 
(D) 


1954 


Estab- 
lish- 
ments^ 


(number) 


113 

105 

392 

343 

354 

306 

174 

141 

122 

96 

25 

22 

520' 

504 

240 

240 

82 

80 

198 

184 

269 

1,175 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

656 

612 

69 

69 

36 

34 

26 

25 

(D) 

_..   (D) 

(D) 

(D) 

24 

24 

374 
(D) 


1,045 

31 

6 

25 

28 

5 
13 
10 

293 

69 

107 

115 

17 
38 
24 
15 
30 
13 

68 

32 

6 

28 

159 

131 

28 

49 

129 


Sales^ 


($1,000) 


13 
13 


146,600 

(D) 
559 
(D) 

19,466 

14, 557 

3,859 

1,050 

28,406 

(D) 

8,936 

(D) 

2,562 

(D) 

(D) 

1,709 

2,563 

867 


9,009 

4,870 

479 

3,634 

8,012 

7,169 

843 

(D) 

15,  565 
(D) 
24S 
642 
2,456 
1,387 
(D) 


Payroll, 

entire 

year 


($1,000) 


,583 
(D) 


(D) 

(D) 

59 

(D) 

2,670 

1,907 

655 

108 

1,718 

(D) 

834 

(D) 

362 
(D) 
(D) 
198 
339 
93 


1,284 

681 

94 

509 

1,398 
(D) 
(D) 

(D) 

1,838 
(D) 
A2 
78 
548 
315 
(D) 


531 
(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

■■■All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

■'1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified  as 
stores. 

*1954  data  limited  to  "anployer"  establishnents. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Tatle  3.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  195-; 

MONTGOMERY  STANDARD  METROPOLITAN  STATISTICAL  AREA 


Establislments,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958 


Estab- 
lish- 
ments ■'• 


(number) 


Sales 1 


($1,000) 


Payroll , 

entire 

year 


($1,000) 


Paid  enployees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
worltweek 

(number) 


1954 


Estab- 

Ush- 

ments^ 


(number) 


Sales 1 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


52 

5251 

52  ex.  5251 

53  part  2 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 
Retail  stores,  total ^ 


Lumber,  bv'Mding  materials,  hardware, 

farm  equipnent  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores^  ■'. 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores.. 


Food  stores 

Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores.. 

Men's,  boys'  apparel  stores,  custom 

tailors* 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores ' 

Family  clothing  stores* 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  Tumishings,  equipment 

stores , 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores ...,.,,. 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores  

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores..... 

Jewelry  stores 

Florists , 

Camera,  photographic  supply  stores. 


SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


1,133 


35 

9 

26 

38 
6 

11 
7 

284 
60 

159 

98 

17 
32 
27 
15 
26 


64 
36 


20 

205 

181 

24 

45 

145 
8 
5 
8 
19 
6 
5 


7 
11 


166,651 


7,799 

749 

7,050 

25,703 

18,613 

(D) 

(D) 

34,475 

28,934 

11,303 

14,014 

2,494 
6,404 
5,738 
2,444 
2,314 
346 


9,971 
5,369 
1,238 

3,364 

9,912 

9,275 

637 

5,630 

18,910 
7,533 
423 
666 
2,401 
(D) 
599 


1,666 
1.141 


18,113 

840 

82 

758 

3,693 

2,771 

902 

20 

1,850 

2,794 

977 

1,863 

339 
834 
740 
340 
312 
38 


1,516 
725 
182 

609 

1,857 

1,794 

63 

718 

2,005 

300 

77 

80 

569 

(D) 


613 
258 


7,661 

210 

35 

175 

1,618 
985 
618 

15 

878 

823 

448 

826 

113 
392 
354 
174 
122 
25 


520 

240 

82 

198 

1,334 

1,274 

60 

321 

683 
69 
36 
26 
170 
(D) 
24 


393 
138 


6,704 


203 

32 

171 

,261 
844 
409 


655 

810 

419 

707 

105 
343 
306 
141 
96 
22 


504 

240 

80 

184 

1,236 

1,183 

53 

273 

636 
69 
34 
25 
165 
(D) 
24 


374 

111 


1,143 

32 

6 

26 

46 

5 

13 

28 

332 

71 

122 

116 

17 
39 
25 
15 
30 
13 


68 

32 

6 

28 

175 

141 

34 

50 

136 

9 
6 
9 
13 
10 
2 


150,368 


7,979 

559 

7,420 

19,902 

14,557 

3,859 

1,436 

29,663 

32,774 

9,684 

12,610 

2,562 

4,875 
4,238 
1,709 
2,563 
867 


9,009 

4,870 

479 

3,634 

8,750 
7,687 
1,063 

4,352 

15,645 

5,066 

248 

642 

2,456 

1,387 

(D) 


1,583 
1,543 


16,066 

729 

59 

670 

2,680 

1,907 

655 

118 

1,737 

3,065 

891 

1,750 

362 

758 
674. 
198 
339 
93 


1>284 

681 

94 

509 

1,503 

1,390 

113 


584  I 

1,843 
163 
43 
78 
548 
315 
(D) 


531 
310 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

■■■All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

■^1958  figures  incorporate  leased  deparlments  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified  as 
stores . 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


MONTGOMERY,  ALA.,  AREA 

Table  4.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS— PERCENT  CHANGE  IN  SALES,  195-^  TO  1958 

CENTR.'U:,  BUSI^fESS  DISTRICT  OF  MONTGOMERY,  THE  ENTIRE  CITY,  AND  MONTGOMERY  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  change 


Central 

business 

district 


Entire 
city 


City 
less  its 
central 
business 
district 


Entire 
standard 
metro- 
politan 
statistical 
area 


Standard 

metro- 
politan 
statistical 
area  less 
central 
business 
district 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

'565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7001,  7012 
783 


RETAIL  STORES 

Retail  stores,  total "* 

Lumber,  building  materials,  hardware,  farm  equipment 

dealers ...w........ 

Hardware  stores 

Other 

General  merchandise  group  stores^  ^.. ...... ......... 

Department  sxores 

Limited  price  variety  stores........... 

Other  general  merchandise  stores......... 

Food  stores 

Automotive  dealers. 

Gasoline  service  stations. 

Apparel,  accessory  stores. 

Men ' s ,  boys '  apparel  stores ,  custom  tailors* ...... 

Women's  clothing,  specialty  stores..., 

Ready-to-wear  stores' . ,..,....,., 

Family  clothing  stores' 

Shoe  stores. 

Other  apparel  stores , 

Furniture,  home  furnishings,  equipment  stores 

Furniture  stores'* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV,  music  stores 

Eating,  drinking  places 

Eating  places *..... 

Drinking  places 

Drug  stores ,  proprietary  stores. 

Other  retail  stores' 

Liquor  stores. , 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores , 

Florists 

Camera,  photographic  supply  stores................ 

SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


-0.2 


3.9 
(D) 
(D) 

7.4 
(D) 
(D) 
(D) 

-19.5 

-4.6 

105.0 

-2.0 
(D) 

-0.1 
8.6 
(D) 
(D) 
(D) 

10.1 
8.8 
(D) 
(D) 

-13.2 
-11.5 
-30.0 

-29.1 

-4.3 
-34.6 
(D) 
-29.1 
(D) 
(D) 
(D) 


(D) 
-38.7 


10.1 


(D) 

34.0 

(D) 

29.7 

27.9 

(D) 

(D) 

14.9 

(D) 

9.3 

(D) 

-2.7 

(D) 

(D) 

43.0 

-9.8 

-60.1 

10.7 

10.2 

158.5 

-7.4 

14.5 

20.8 

-39.1 

(D) 

18.7 
(D) 

70.6 
3.7 
(D) 
(D) 
(D) 


25.5 


(D) 
(D) 
(D) 

196.1 
(D) 
(D) 
(D) 

25.2 

(D) 

-16.0 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 

12.7 

20.3 

(D) 

(D) 

46.3 

60.1 

-46.9 

(D) 

60.8 
(D) 
(D) 
311.3 
(D) 
(D) 
(D) 


5.2 
(D) 


(D) 
(D) 


10.8 


-2.3 

34.0 
-5.0 

29.1 

27.9 

(D) 

(D) 

16.2 

-11.7 

16.7 

11.1 
-2.7 
31.3 
35.4 
43.0 
-9.7 
-60.1 

10.7 

10.2 

158.5 

-7.4 

13.3 

20.7 

-40.1 

29.4 

20.9 

48.7 

70.6 

3.7 

-2.2 

(D) 

(D) 


5.2 
-26.3 


26.2 


-6.1 
(D) 
(D) 

165.4 
(D) 
(D) 
(D) 

26.3 

-30.7 

-4.4 

114.1 
(D) 
242.0 
306.0 
(D) 
(D) 
(D) 

12.7 

20.3 

(D) 

(D) 

39.1 

54.4 

-45.9 


66.4 
385.5 
(D) 
311.3 
(D) 
(D) 
(D) 


(D) 
-2.3 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
^In  computing  percent  change,  1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments 
are  separately  classified  as  stores. 

*1954  data  limited  to  "acployer"  establishments  in  computing  percent  change. 

'in  computing  percent  change,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  In  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  5.— RETAIL  STORES:   1958  AND  195-;  CENTRAL  BUSINESS  DISTRICT  SALES  AS  PERCENT  OF 

MONTGOMERY  AND  OF  MO.\TraCMERY  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  of  city  sales  in 
central  business  district 


1958 


1954 


Percent  of  standard  metro- 

jxjlltan  statistical  area 

sales  in  central  business 

district 


1958 


1954 


52 
5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 

58 

58X2 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


RETAIL  STORES 

Retail  stores ,  total^ 

Lumber,  building  materials,  hardware,  farm  equipment  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores*  ' 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. ......................... 

Food  stores 

Automotive  dealers. ......................................... 

Gasoline  service  stations.....,....,....,,,.,.,....,........ 

Apparel,  accessory  stores, . ................................. 

Men's,  boys'  apparel  stores,  custom  tallorsr. 

VTomen's  clothing,  specialty  stores 

Ready-to-wear  stores ^.. 

Family  clothing  stores'^ 

Shoe  stores 

Other  apparel  stores 

Fumitiire,  heme  furnishings,   equlpnent  stores. 

Furniture  stores*. ........................................ 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV,  music  stores 

Eating,  drinldDg  places. 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* ■ 

Liquor  stores. ....,,,,.....,..,..,,.,.. 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  si^iply  stores.,,,.,..... 


54.1 

41.0 
(D) 
(D) 

73.0 
(D) 
(D) 
(D) 

16.1 

79.0 

39.2 

(D) 
(D) 
(D) 
73.0 
(D) 
(D) 
(D) 

79.1 
86.0 
69.5 
71.6 

40.9 
40.2 
52.8 

(D) 

52.2 
35.2 
(D) 
61.7 
(D) 
(D) 
(D) 


59.7 

(D) 

66.9 

(D) 

88.2 
(D) 

88.4 
(D) 

23.0 

(D) 

20.9 

(D) 
(D) 
(D) 
(D) 
(D) 
85.8 
77.6 

79.5 

87.1 

(D) 

(D) 

53.9 
54.9 
45.9 

(D) 

64.8 
(D) 
(D) 

90.3 

100.0 

(D) 

(D) 


52.4 

41.0 
(D) 
(D) 

71.7 
(D) 
(D) 
(D) 

15.3 

78.6 

33.9 

78.3 
(D) 
66.1 
73.0 
(D) 
(D) 
(D) 

79.1 
86.0 
37.8 
71.6 

37.8 
37.5 
42.5 

29.6 

51.0 
35.2 
(D) 
61.7 
(D) 
(D) 
(D) 


58.2 

38.6 
66.9 
36.5 

86.2 
(D) 

88.4 
(D) 

22.0 

72.7 
19.3 

88.7 
(D) 
87.0 
91.0 
(D) 
85.8 
77.6 

79.5 

87.1 

(D) 

(D) 

49.4 
51.2 
36.4 

54,1 

64,4 

80.2 

(D) 

90.3 

100. 0 

(D) 

(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
-'in  computing  percent,  1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are 
separately  classified  as  stores. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  conputing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  6.— RETAIL  STORES:  1958  AND  1954 — PERCEHTACE  DISTRIBUTION  OF  SALES,  BY  KIND  OF  BUSINESS 
CENTRAL  BUSINESS  DISTRICT  OF  MONTGCMERY,  THE  ENTIRE  CITY,  AND  MONTGOMERY  STANDARD  METROPOLITAN  STATISTICAL  AREA 


(Percentages  are  based  an  total  Retail  Store  Sales  which  exclude  sales  of  nonstore  retailers- 
merchandise  vending  machine  operators) 


-mall  order,  direct  selling. 


SIC  code 


Kind  of  business 


Central 

business 

district 


1958 


1954 


Entire  city 


1958 


1954 


Standard  metropolitan 
statistical  are? 


1958 


1954 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

5^ 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


RETAIL  STORES 

Retail  stores,  total? 

Umber,  building  materiEils,  hardware, 

farm  equipnent  dealers ,, 

Hardware  stores ...................... 

Other 

General  merchandise  group  stores!^  ^..,. 
Department  stores .................... 

Limited  price  variety  stores 

Other  general  merchandise  stores.,,,. 

Food  stores ............................ 

Autcmotive  dealers 

Gasoline  service  stations, ............. 

J^jparel,  accessory  stores. ............. 

Men ' s ,  boys '  apparel  stores ,  custom 

tailors* 

Women's  clothing,  specialty  stores... 
Ready-to-wear  stores ^.. ..,..,...,.. 

Family  clothing  stores' 

Shoe  Stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipnent 

stores 

Furniture  stores*....,..,..,....,.... 

Other  home  furnishings  stores*. ...,,, 

Household  appliance,  radio,  TV,  music 

stores 

Eating,  drinking  places 

Eating  places 

Drinking  places. .......,.,.....,.,,.. 

Drug  stores,  proprietary  stores 

Other  retail  stores *. ,.......,.,..,.,.. 

Liquor  stores ........,..,,,,.,, 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores... 


100.0 


3.7 
(D) 
(D) 

21.2 
(D) 
(D) 
(D) 

6.0 
26.0 

4.4 

12.6 

(D) 
4.8 
4.8 
(D) 
(D) 
(D) 


9.0 
5.3 
1.1 

2.8 

5.3 
5.0 
0.3 

1.9 

11.0 
3.0 
(D) 
0.5 
(D) 
(D) 
(D) 


100.0 


3.5 
0.4 
3.1 

19.6 
(D) 
3.9 
(D) 

7.5 
27.2 

2.1 
12.8 

(D) 

4.8 
4.4 
(D) 
2.5 
0.8 


8.2 
4.8 
(D) 

(D) 

4.9 
4.5 
0.4 

2.7 

11.5 
4.6 
(D) 
0.7 
2.8 
(D) 
(D) 


100.0 


4.8 
0.5 
4.4 

15.6 

11.5 

(D) 

(D) 

20.2 

17.8 

6.0 

(D) 

1.5 
(D) 
3.6 
1.5 
1.4 
0.2 


6.2 
3.3 
0.8 

2.1 

5.7 
5.4 
0.3 

(D) 

11.4 
4.7 
0.3 
0.4 
(D) 
(D) 
0.4 


100.0 

(D) 
0.4 
(D) 

13.3 
9.9 
2.6 

0.7 

19.4 

(D) 

6.1 

(D) 

1.7 
(D) 
(D) 
1.2 
1.7 
0.6 


6.1 
3.3 
0.3 

2.5 

5.5 
4.9 
0.6 

(D) 

10.6 
(D) 
1.7 
0.4 
1.7 
0.9 
(D) 


100.0 


4.7 
0.4 
4.2 

15.4 

11.2 

(D) 

(D) 

20.7 

17.4 

6.8 

8.4 

1.5 
3.8 
3.4 
1.5 
1.4 
0.2 


6.0 
3.2 

0.7 

2.0 

5.9 
5.6 
0.4 

3.4 

11.3 
4.5 
0.3 
0.4 
1.4 
(D) 
0.4 


100.0 


5.3 
0.4 
4.9 

13.2 
9.7 
2.6 
1.0 

19.7 

21.8 

6.4 

8.4 

1.7 
3.2 
2.8 
1.1 
1.7 
0.6 


6.0 
3.2 
0.3 

2.4 

5.8 
5.1 
0.7 

2.9 

10.4 
3.4 
0.2 
0.4 
1.6 
0.9 
(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05.  percent. 
^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
^In  computing  percent,  1958  figures  incorporate  '  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are 
separately  classified  as  stores. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  MONTGOMERY  STANDARD  METROPOLITAN  STATISTICAL  AREA 
MRC  No.  1. — Includes  the  planned  center  known  as  "Eastbrook  Shopping  Center"  at  the  intersection  of  Biltmore  Ave.  and  Coliseum  Blvd. 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  bxislness 


Nimber  of 
establish- 
ments 


53  part,^ 
56, '57 

52,  55.  599 


52 

5251 

52  ex. ,5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Number 

Sales ($1,000). 

Convenience  goods  stores: 

Number 

Sales ($1,  000)  . 

Shopping  goods  store&i^ 

Nvmber 

Sales ($1, 000) . 

All  other  stores: 

Number , 

Sales ($1,000) . 


Retail  stores,  total 


Lvtnber,  building  materials,  hardvrare, 

faun  equipnent  dealers 

Harfvrare  stores 

Other 


1  2 


General  merchandise  group  stores 
Department  stores 

Limited  price  variety  stores .... 
Other  general  merchandise  stores 


Food  stores. 


i4 
4,385 


3 
(D) 


2.454 


3 
(D) 


Number  of 
establish- 
ments 


14 


55  ex.  554 

554 

56 

561,  567 

562-3, 568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5312 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Autonotive  dealers. 


Gaisoline  service  stations. 


Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custom 

tailors 

Wcmen ' s  clothing,  specialty  stores . . 

Ready-to-wear  stores' 

Family  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,   eqiiipment 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelnry  stores 

Florists 

Camera,  photographic  supply  stores. 


MRC  No.  2. — Includes  the  planned  center  known  as  "Noimandale  Shopping  City"  bounded  by  E.  Patton  Ave.,  Wesley  Dr.,  Winston, 

and  Norman  Bridge  Rd. 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54,58,591-2 


53  part,' 
56.  57 


52,  55,  599 


52 

5251 

52  ex.  5251 

53  part  2 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Number 

Sales ($1,000). 

Convenience  goods  stores: 

Number 

Sales ($1,000) . 

Shopping  goods  stores :2 

Number 

Sales ($1, 000) . 

All  other  stores: 

Number 

Sales ($1, 000) . 


Retail  stores,  total 


Lumber,  building  materials,  hardware, 

f aim  equipment  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


36 
10,235 


5 
2,290 


24 
7,198 


7 
747 


Number  of 
establish- 
ments 


36 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores-"^ 

Men's,  boys'  apparel  stores,  custom 

tailors , 

Women's  clothing,   specialty  stores.. 

Ready-to-wear  stores ' 

Family  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,  equipnent 

stores 

Furniture  stores 

Other  home  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


16 

2 
6 
5 
1 
5 
2 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

■kjroup  totals  for  SIC  53  and  56  may  include  "nonanployer"  establishments  vrtiich  could  not  be  classified  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishnents. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


APPENDIX 

Procedures  and  Definitions 


CENSUS  DISCLOSURE  RULES 

In  accordance  with  Census  law,  any  data  which 
would  disclose  the  operations  of  an  individual 
establishment  or  business  organization  are  not 
published.  The  number  of  establishments  in  a 
kind  of  business  is  not  considered  a  disclosure 
by  these  rules,  so  that  this  item  is  shown  in 
instances  where  other  items  of  information  for 
the  same  kind  of  business  or  locality  are  sup- 
pressed. 

KINDS  OF  BUSINESS  COVERED 

This  report  covers  all  establishments  (except 
nonstore  retailers)  included  in  Retail  Trade,  de- 
fined in  accordance  with  the  principles  of  the 
Standard  Industrial  Classification  Manual  (1957  edi- 
tion) issued  under  the  auspites  of  the  Bureau 
of  the  Budget,  Executive  Office  of  the  Presi- 
dent. This  report  includes,  in  addition  to  re- 
tail trade  establishments,  hotels  and  motion  pic- 
ture theaters,  parts  of  major  groups  70  and  78 
of  the  SIC  Manual. 

Retail  Trade,  as  defined  in  the  SIC  Manual, 
and  as  covered  in  the  1958  Census  of  Business, 
includes  establishments  primarily  engaged  in  sell- 
ing merchandise  directly  to  personal,  household, 
and  farm  users.  Excluded  from  Retail  Trade 
are  places  of  business  operated  by  membership 
clubs  and  open  only  to  their  own  members  or 
personnel,  such  as  restaurants  and  bars  operated 
by  country  clubs,  school  cafeterias,  cafeterias 
operated  by  industrial  plants  for  their  employ- 
ees, establishments  operated  by  agencies  of  the 
Federal  Government  on  military  posts,  hospitals, 
etc. 

Data  for  nonstore  retailers— mail  order  houses, 
direct  selling  (house-to-house)  organizations,  and 
merchandise  vending  machine  operators— have  been 
excluded  from  the  tabulations  in  this  report,  but 
are  contained  in  other  publications  of  the  1958  Cen- 
sus of  Business,  such  as  the  Area  Report  Series. 

METHOD  OF  ENUMERATION 

For  purposes  of  coverage  in  the  1958  Census 
of  Business,  retail  establishments  were  divided 
into  two  categories— those  with  some  paid  employ- 
ment during  1958,  i.e.,  the  "employer"  universe, 
and  those  with  no  paid  employment  during  1958, 
i.e.,  the  "nonemployer"  universe.  The  method 
of  obtaining  census  information  for  these  two 
groups  is  described  below. 


Enumeration  of  "Employers."— Information  for 
establishments  in  this  part  of  the  retail  trade 
field  was  obtained  by  means  of  a  mail  canvass. 
Report  forms  were  mailed  to  all  business  firms 
included  in  the  active  records  of  the  Internal 
Revenue  Service  as  subject  to  payment  of  Fed- 
eral Insurance  Contributions  Act  (FICA)  taxes 
(i.e.,  employers  of  one  or  more  persons)  and 
which  were  classified  in  the  records  of  the  Bu- 
reau of  Old-Age  and  Survivors  Insurance  (BOASI) 
as  wholly  or  partially  engaged  in  retail,  whole- 
sale, manufacturing,  and  mineral  industries.  Also 
included  were  those  classified  in  major  groups 
70  (except  702  and  704),  72,  73,  75,  76,  78,  and 
79  of  the  service  industries  portion  of  the  SIC 
Manual,  and  in  public  warehousing,  SIC  major 
group  42,  except  421.  In  addition,  report  forms 
were  mailed  to  all  establishments  which  BOASl 
had  not  classified  by  kind  of  business  prior  to 
mailing  of  census  report  forms.  Each  estab- 
lishment was  mailed  a  report  form  appropriate 
to  its  BOASI  classification  (for  those  cases  for 
which  BOASI  classification  had  not  yet  been  es- 
tablished, a  general  purpose  form  was  used),  but 
its  census  classification  was  determined  by  re- 
plies   to  questions   on  the  census   report   form. 

Enumeration  of  "Nonemployers."— This  group 
was  defined  to  include  retail  businesses  other  than 
those  represented  in  the  active  FICA  records  of 
the  Internal  Revenue  Service.  Information  for 
this  group  of  establishments  was  derived  from 
the  1958  Federal  income  tax  returns.  Information 
was  compiled  from  only  one-half  of  these  cases 
and  census  results  for  this  group  were  estab- 
lished by  multiplying  such  findings  by  two.  The 
"nonemployer"  segment  of  retail  trade,  although 
made  up  of  a  large  number  of  establishments, 
accounted  for  less  than  10  percent  of  the  total 
retail  trade  volume. 

Included  in  this  segment  were  only  those  non- 
employer  establishments  which  reported  a  sales 
volume  of  $2,500  or  more  during  1958.  Non- 
employer  establishments  reporting  a  sales  vol- 
ume of  less  than  $2,500  were  not  included  in 
these  tabulations,  regardless  of  the  period  of 
time  they  were  operated  during  the  year. 

COMPARISON  OF  THE  1954  AND 
1958  CENSUSES 

In  all  major  respects,  the  1954  and  1958  Cen- 
suses were  conducted  under  similar  conditions 
and  procedures.     Strict  comparability  in  the  data 
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for  the  two  censuses  is  limited  by  the  following 
factors: 

1.  The  physical  area  of  a  number  of  urban 
places  in  the  1958  Census  is  not  the  same  as  it 
was  in  1954  because  of  annexations  and  other 
boundary  changes  which  have  occurred  since  the 
1954  Census.  This  factor  should  be  taken  into 
consideration  in  evaluating  changes  in  census 
findings  from  1954,  as  in  each  census  the  sta- 
tistics for  urban  places  are  in  accordance  with 
the  boundaries  for  those  places  in  the  census 
year. 

2.  Whereas  in  the  1954  Census,  "leased 
departments"  (businesses  operated  as  departments 
of  a  retail  business,  under  different  ownership) 
were  counted  as  separate  establishments  and 
separately  classified  by  kind  of  business,  in  the 
1958  Census  they  have  been  combined  with  the 
retail  business  in  which  located.  As  a  result, 
it  is  anticipated  that  the  count  of  establishments 
will  be  approximately  25,000  less  in  the  1958 
Census  than  would  h^ve  been  the  case  if  the 
1954  Census  procedure  had  been  followed.  In 
addition,  there  will  be  some  redistribution  in 
the  data  among  the  various  kinds  of  business 
categories  (e.g.,  the  figures  for  a  leased  shoe 
department  located  in  a  department  store  which 
were  tabulated  in  the  "shoe  store"  kind  of  busi- 
ness in  1954  are  included  with  "department 
store"  figures  in  the  1958  Census).  Leased 
departments  in  the  1954  Census  reported  sales 
of  approximately  one  billion  dollars. 

3.  Revisions  made  in  the  1957  edition  of  the 
SIC  Manual  have  necessitated  the  following  changes 
in  establishment  classifications  used  in  the  1954 
Census: 

a.  Musical  instrument  stores  and  music 
and  record  shops  have  been  shifted  to  the  kind- 
of- business  group  "Furniture,  Home  Furnish- 
ings, Equipment  Stores"  from  the  group  "  Other 
Retail  Stores." 

b.  Antique  stores  have  been  shifted  to 
the  group  "Other  Retail  Stores"  from  the  group 
"Furniture,  Home  Furnishings,  Equipment 
Stores." 

4.  Both  the  1954  and  1958  Censuses  ex- 
cluded those  businesses  with  no  paid  employment 
which  had  sales  volume  of  less  than  $2,500  in 
the  census  year.  To  the  extent  that  price  in- 
creases since  1954  resulted  in  increases  in  the 
dollar  volume  of  sales,  the  1958  Census  includes 
stores  with  a  lesser  physical  volume  of  business 
than  were  included  in  the  1954  Census.  While 
the  exact  magnitude  of  this  phenomenon  is  un- 
known, the  effect  on  total  volume  of  retail  sales 
undoubtedly  is  only  a  fraction  of  one  percent 
and  probably  has  little  effect  on  the  number  of 
stores  included  in  the  census. 


Both  the  1954  and  1958  Censuses  include  data 
for  some  "nonemployer"  establishments  in  the 
group  totals  but  not  in  the  detailed  kinds-of- 
business  totals  due  to  limitation  of  classification 
infoimation  on  the  Federal  tax  returns.  In  the 
1954  data,  all  major  groups  (i.e.,  SIC  2  digit) 
included  some  such  establishments.  In  1958 
only  two  major  groups— SIC  53,  General  Mer- 
chandise Group,  an(J  SIC  56,  Apparel,  Accessory 
Stores— included  such  establishments.  In  neither 
census  was  it  found  feasible  to  classify  any 
"nonemployer"  establishments  as  "Ready-to-wear 
stores  (SIC  562)"  or  "Family  clothing  stores 
(SIC  565)"  and,  in  the  1954  Census,  it  similarly 
was  not  found  feasible  to  change  any  "nonemploy- 
er" establishment  ap  "Men's,  boys' apparel  stores, 
custom  tailors  (SIC  561,  567)";  "Furniture  stores 
(SIC  5712)";  or  "Other  home  furnishings  stores 
(SIC  5713-15,  5719)."  Such  stores  were  classi- 
fied only  at  the  major  group  level. 

EXPLANATION  OF  TERMS 

E stablishments .  —Census  of  Business  figures 
represent  a  summary  of  reports  for  individual  "es- 
tablishments" rather  than  "companies."  A  sep- 
arate report  was  obtained  for  each  location  where 
business  was  conducted,  including  each  location 
of  multiunit  organizations.  Each  report  was 
tabulated  in  accordance  with  the  physical  location 
at  which  the  business  was  conducted. 

Where  two  or  more  activities  were  carried  on 
at  a  single  location  under  a  single  ownership, 
all  activities  generally  were  grouped  together  as 
a  single  establishment,  and  the  entire  establish- 
ment was  classified  on  the  basis  of  its  major 
activity,  with  all  data  for  it  included  in  that  clas- 
sification. However,  in  cases  where  distinct 
and  separate  economic  activities,  for  which  dif- 
ferent industry  classification  codes  were  appro- 
priate, were  conducted  under  the  same  ownership 
at  a  single  location,  and  where  conditions  pre- 
scribed by  the  SIC  Manual  for  recognizing  the 
existence  of  more  than  one  establishment  were 
met,  separate  establishment  reports  for  each  of 
the  different  activities  were  reported  in  the  cen- 
suses. 

In  the  case  of  leased  departments,  i.e.,  where 
separately  owned  businesses  are  operated  as  de- 
partments of  a  retail  business  under  another 
ownership  (e.g.,  a  separately  owned  shoe  depart- 
ment store)  only  a  single  establishment,  combin- 
ing leased  departments  with  the  retail  establish- 
ment in  which  they  are  located,  is  recognized 
for  1958  Census  purposes. 

The  "number  of  establishments"  shown  in  this 
report  is  the  number  in  business  at  the  end  of 
the  census  year. 

Sales.— Sales  include  the  total  of  merchandise 
sold,   and  receipts  from  repairs  and  from  other 
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services  to  customers,  whether  or  not  payment 
was  received  in  1958.  Sales  are  normally  re- 
corded net  of  deductions  for  refunds  and  allow- 
ances for  merchandise  returned  by  customers. 
Total  sales  exclude  amounts  other  than  those  re- 
ceived from  customers,  such  as  income  from  in- 
vestments, rental  of  real  estate,  etc.  They  in- 
clude the  amount  of  local  and  State  sales  taxes 
and  Federal  excise  taxes  which  are  collected 
by  the  store  directly  from  customers  and  paid 
directly  by  the  store  to  a  local.  State,  or  Fed- 
eral taxing  agency.  Gasoline,  liquor,  tobacco, 
and  other  excise  taxes  which  are  paid  by  the  manu- 
facturer or  wholesaler  and  passed  along  to  the 
retailer  also  are  included. 

The  sales  figures,  therefore^  represent .  total 
sales  and  receipts  of  all  establishments  primari- 
ly engaged  in  retail  trade.  They  do  not  include 
retail  sales  made  by  manufacturers,  wholesalers, 
service  establishments,  and  other  businesses  whose 
primary  activity  is  other  than  retail  trade.  They 
do,  however,  include  receipts  other  than  from  the 
sale  of  merchandise  at  retail  (e.g.,  service  re- 
ceipts, sales  to  industrial  users,  sales  to  other 
retailers,  etc.)  by  establishments  primarily  en- 
gaged in  retail  trade.  Although  the  count  of  es- 
tablishments as  tabulated  in  this  report  repre- 
sents the  number  in  business  at  the  end  of  the 
year,  the  sales  figures  include  sales  of  all  es- 
tablishments in  business  at  any  time  during  the 
year. 

Payroll,  entire  year.— Payroll  includes  salaries, 
■  wages,  commissions,  bonuses,  vacation  allowances, 
and  the  value  of  payments  in  kind  (such  as  free 
meals,  lodgings,  etc.)  paid  during  the  year  to 
all  employees.  Gratuities  received  by  employees 
from  patrons  are  not  included.  For  corporations, 
it  includes  amounts  paid  to  officers  and  execu- 
tives; it  does  not  include  compensation  of  pro- 
prietors or  of  partners  of  unincorporated  busi- 
nesses. Payroll  is  reported  before  deductions 
for  Social  Security,  income  tax,  insurance  dues, 
etc. 

Payroll— workweek  ended  nearest  November 
15.— This  item  consists  of  payroll,  as  defined  above, 
which  was  paid  to  persons  on  the  payroll  in  the 
pay  period  ended  nearest  November  15,  1958. 
Establishments  whose  payroll  period  was  other 
than  a  week  were  requested  to  adjust  the  fig- 
ures to  a  weekly  basis. 

Paid  employees— workweek  ended  nearest  No- 
vember 15.  — Paid  employees  consist  of  the  num- 
ber  of  employees,  including  salaried  officers  and 
executives  of  corporations,  who  were  on  the  pay- 
roll for  the  workweek  ended  nearest  November 
15,  but  not  proprietors  or  partners  of  unincorpo- 
rated businesses. 


"Full  workweek"  employees.— "Full  workweek" 
employees  includes  employees,  whether  regular  or 
seasonal,  who,  for  the  specified  pay  period,  were 
paid  for  working  at  least  the  number  of  hours 
typically  worked  in  a  week  by  employees  of  the 
reporting  establishment.  All  other  employees 
paid  during  that  workweek  were  reported  as  part- 
workweek  employees. 

KIND- OF -BUSINESS  CLASSIFICATIONS 

Establishments  covered  by  the  1958  Census  were 
assigned  a  kind-of-business  classification  in  ac- 
cordance with  the  provisions  of  the  1957  edition 
of  the  SIC  Manual.  It  should  be  noted  that  kind- 
of-business  classifications  are  not  interchange- 
able with  commodity  classifications.  Most  busi- 
nesses sell  a  number  of  kinds  of  commodities. 
The  kind-of-business  code  assigned  generally 
reflects  either  the  individual  commodity  or  com- 
modity group  which  is  the  primary  source  of  the 
establishment's  receipts  or  some  mixture  of  differ- 
ent commodities  which  characterize  the  estab^ 
lishment's  business.  Thus,  the  classification  of 
establishments  by  kind  of  business  generally  does 
not  make  it  possible  to  determine  either  the  num- 
ber of  establishments  handling  a  particular  com- 
modity or  the  sales  of  that  commodity.  For 
example,  the  "food  group"  classification  excludes 
stores  selling  some  food  if  the  sale  of  food  is 
not  the  primary  source  of  receipts;  moreover, 
even  though  stores  are  classified  as  "food  stores" 
some  of  their  receipts  may  be  derived  from  the  sale 
of  nonfood  products. 

As  noted  in  the  section  on  "Method  of  Enu- 
meration," the  1958  Census  findings  are  based 
on  reports  from  two  different  sources.  "Em- 
ployer" establishments  were  canvassed  by  mail 
and  were  required  to  complete  report  forms 
especially  designed  for  this  census.  "Nonem- 
ployer"  establishments,  however^  were  included 
in  the  census  on  the  basis  of  information  sup- 
plied on  the  1958  Federal  income  tax  report. 
Because  of  the  nature  of  the  information  avail- 
able on  the  tax  form,  the  kind-of-business  classi- 
fications based  on  that  form  represent  primarily 
"self -designation."  In  some  cases  this  informa- 
tion was  adequate  for  classification  at  the  kind- 
of-business  group  level  but  not  for  detailed  kinds 
of  business.  (See  "Comparisons  of  the  1954 
and  1958  Censuses,"  above.) 

The  classifications  based  on  the  census  forms, 
on  the  other  hand,  reflect  the  information  on  the 
commodity  "composition"  of  the  establishment  as 
revealed  by  the  census  classification  inquiries. 
The  effect  of  the  two  different  sources  on  uni- 
formity of  classification,  as  reflected  in  the 
measurement  of  dollar  volume  of  sales  is  minor. 
In  total,  the  "nonemployer"  establishments  ac- 
count for  less   than   10  percent  of  retail  sales 
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and,  in  most  cases,  it  is  likely  that  the  "self- 
designated"  classification  would  be  consistent  with 
that  derived  from  more  comprehensive  information. 

The  data  in  this  report  for  two  major  SIC 
groups,  55  and  59,  have  been  subdivided,  niaking 
it  necessary  to  arrive  at  SIC  major  group  totals 
by  addition  (see  description  below  for  these  major 
groups).  In  addition,  data  for  that  part  of  SIC 
group  53  which  relates  to  nonstore  retailers 
are  not  included  in  this  report. 

Lumber,  Building  Materials,  Hardware,  Farm 
Equipment  Dealers  (SIC  Major  Group  52) 

Establishments  primarily  selling  lumber,  build- 
ing materials,  the  basic  lines  of  hardware,  paint, 
wallpaper,  glass,  electrical  supplies,  roofing  ma- 
terials, and  other  supplies  and  equipment  for  home 
construction.  Establishments  primarily  selling 
farm  equipment  are  also  included.  Establishments 
in  this  group  sell  to  contractors  as  well  as  to 
the  general  public. 

Hardware  stores  (SIC  5251).—  Establishments 
primarily  selling .  a  number  of  basic  hardware 
lines,  such  as  tools,  builders'  hardware,  paint 
and  glass,  housewares  and  household  appliances, 
cutlery,  and  roofing  materials.  These  establish- 
ments may  also  sell  farm  implements. 

General  Merchandise  Group  (SIC  Major  Group  53, 
Except  For  "Nonstore  Retailers") 

This  group  includes  all  establishments  within 
SIC  major  group  53— "General  Merchandise"  ex- 
cept for  "nonstore"  establishments. 

The  data  for  establishments  in  this  group  in 
the  1958  Census  of  Business  as  compared  with 
the  1954  Census  of  Business  are  affected  by  the 
treatment  in  1958,  of  leased  departments  as  parts 
of  the  establishment  within  which  they  operate 
rather  than  as  separate  establishments.  The 
data  for  department  stores  are  most  affected 
by  this  change. 

Department  stores  (SIC  531).— Establishments 
normally  employing  25  or  more  people  and  en- 
gaged in  selling  some  items  in  each  of  the  fol- 
lowing lines  of  merchandise: 

1.  Furniture,  home  furnishings,  appliances, 
radio  and  TV  sets 

2.  A  general  line  of  apparel  for  the  family 

3.  Household  linen  and  dry  goods 

An  establishment  with  total  sales  of  less  than 
$5,000,000,  in  which  sales  of  any  one  of  these 
groupings  is  greater  than  80%  of  total  sales, 
is  not  classified  as  a  department  store. 

An  establishment  with  total  sales  of  $5,000,000 
or  more  is  classified  as  a  department  store 
even    if    sales    of  one  of  the  groups  described 


above  is  more  than  80%  of  total  sales,  provided 
that  the  combined  sales  of  the  other  two  groups 
is  $500,000  or  more.  Relatively  few  stores 
are  included  in  this  classification  as  a  result 
of  this  special  rule  and  most  of  those  which  are 
would  otherwise  have  been  classified  in  the  ap- 
parel group  (SIC  major  group  56). 

Limited  price  variety  stores  (SIC  533).— Es- 
tablishnrients  primarily  selling  a  variety  of  mer- 
chandise in  the  low  and  popular  price  ranges, 
such  as  stationery,  gift  items i  women's  acces- 
sories, toilet  articles,  light  hardware,  toys,  house- 
wares, confectionery.  These  establishments  fre- 
quently are  known  as  "5  and  10  cent"  stores 
and  "5  centd  to  a  dollar"  stores,  although  mer- 
chandise is  usually  sold  outside  these  price  ranges. 

Classification  of  all  stores  In  this  category 
is  primarily  based  on  self-designation  by  the  store 
operators.  The  self- designation  was  supplemented 
by  the  addition  to  the  1958  Census  report  form 
of  a  question  on  food  sales,  the  answers  to  which 
resulted  in  removing  from  this  category  a  sig- 
nificant number  of  smaller  establishments  included 
under  this  heading  in  the  1954  tabulations. 

Food  Stores  (SIC  Major  Group  54) 

Establishments  primarily  selling  food  for  home 
preparation  and  consumption.  Establishments  pri- 
marily selling  prepared  food  and  drinks  for  con- 
sumption on  their  own  premises  are  classified 
as  "Eating  and  Drinking  Places"  (SIC  major 
group  58),  and  stores  primarily  engaged  in  selling 
packaged  beers  and  liquors  are  classified  sepa- 
rately as  "liquor  stores." 

Automotive  Dealers  (SIC  Major  Group  55, 
Except  554) 

NOTE:  This  group  does  not  include  estab- 
lishments primarily  engaged  in  selling  trucks 
and  motorized  industrial  equipment.  Such  es- 
tablishments are  included  in  the  Wholesale  Trade 
portion  of  the  Census  of  Business. 

Passenger  car  dealers,  franchised  and  non- 
franchised  (SIC  551.  552).— Establishments  pri- 
marily selling  new  automobiles,  or  new  and  used 
automobiles  and  trucks.  These  establishments 
frequently  operate  repair  shops  and  used  car 
lots  and  may  carry  stocks  of  replacement  parts, 
tires,  batteries,  and  automotive  accessories.  Used 
car  lots  and  repair  shops  operated  by  franchised 
dealers  are  not  recognized  as  separate  estab- 
lishments. Data  for  such  operations  are  con- 
solidated in  this  category  with  other  data  for 
franchised  passenger  car  dealers.  Establish- 
ments primairily  selling  used  cars  and  trucks  and 
not  holding  a  franchise  for  the  sale  of  new  pas- 
senger cars  are  also  included. 
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Tire,  battery,  accessory  dealers  (SIC  553).— 
Establishments  primarily  selling  new  automobile 
tires,  batteries,  automobile  seat  covers,  and  auto- 
mobile parts  and  accessories.  Establishments 
primarily  selling  used  merchandise  in  these  cate- 
gories are  classified  as  "secondhand  stores," 
(SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

Establishments  primarily  selling  gasoline  and 
other  automotive  petroleum  products.  Establish- 
ments called  garages  but  deriving  the  larger 
part  of  receipts  from  gasoline  and  oil  sales 
are  included. 

Apparel,  Accessory  Stores  (SIC  Major  Group  56) 

Establishments  in  this  greup  are  primarily 
engaged  in  selling  clothing  of  all  kinds  and  re- 
lated articles  for  personal  wear  and  adornment. 
Not  included  in  this  group  are  the  establish- 
ments which  meet  thp  criteria  for  department 
stores  or  general  merchandise  stores  (SIC  531 
and  part  of  5392),  even  though  most  of  their 
receipts  are  from  the  sale  of  apparel  and  ap- 
parel accessories . 

Men's,  boys'  apparel  stores,  custom  tailors  (SIC 
561  and  5671).- -Establishments  primarily  engaged 
in  selling  men's  and  boys'  outerwear  and  furnish- 
ings such  as  shirts,  hatp,  underwear,  hosiery, 
etc.  Also  included  are  establishments  primari- 
ly engaged  in  the  making  and  selling  of  outer- 
wear to  individual  order  from  stocks  of  material 
carried  in  their  inventory. 

Women's  clothing,  specialty  stores  (SIC  562, 
563,  568).— Establishments  primarily  selling wom- 
en's  apparel  and  apparel  accessories  of  all  types, 
including  women's  ready-to-wear  stores,  furriers, 
and  the  various  specialty  shops. 

Women's  ready-to-wear  stores  (SIC  562).— 
Establishments  primarily  selling  women's  and 
girls'  apparel.  Establishments  are  included  in 
this  category  provided  (1)  their  sales  of  all  types 
of  apparel  (except  as  noted  in  the  definition  for 
general  merchandise  group  stores)  account  for 
80%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
en's and  girls'  apparel  are  3  or  more  times  the 
sales  of  all  men's  and  boys'  apparel,  and  (3) 
sales  of  women's  and  girls'  coats,  suits,  and  dress- 
es are  at  least  one-third  of  sales  of  all  women's 
and  girls'  apparel.  Establishments  primarily 
selling  garments  made  to  customer  order  are  clas- 
sified as  custom  tailors  (SIC  567). 

Family  clothing  stores  (SIC  565).— Establish- 
ments  primarily  selling  clothing,  furnishings,  and 
accessories  for  men,  women,  and  children,  with- 
out specializing  in  any  one  line.  Establishments 
are  included  in  this  category  provided  (l)their 
sales   of  all  types  of  apparel  (except  as  noted  in 


the  definition  for  general  merchandise  group  stores) 
account  for  80%  or  more  of  their  total  sales, 
(2)  sales  of  all  women's  and  girls'  apparel  items 
are  not  more  than  3  times  the  sales  of  all  men's 
and  boys'  items,  and  (3)  the  sales  of  all  men's 
and  boys'  apparel  items  are  not  more  than  3 
times  the  sales  of  all  women's  and  girls'  apparel 
items. 

Shoe  stores  (SIC  566).— Establishments  primarily 
selling  shoes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  family  shoe  stores;  and  chil- 
dren's, juveniles'  shoe  stores. 

Furniture,  Horhe  Furnishings,  Equipment  Stores 
(SIC  Major  Group  57) 

Establishments  primarily  selling  merchandise 
used  in  furnishing  the  home,  such  as  furniture, 
floor  coverings,  draperies,  glass  and  chinaware, 
domestic  stoves,  refrigerators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radio 
and  TV  sets.  Also  included  are  musical  instru- 
ment stores  and  music  and  record  shops,  kinds 
of  business  which  in  the  1954  Census  of  Busi- 
ness were  included  in  the  group  "Other  Retail 
Stores."  Antique  stores,  which  in  the  1954  Census 
were  included  in  this  group  are  now  included  with 
"Other  Retail  Stores." 

Furniture  stores  (SIC  5712).- Establishments 
primarily  selling  household  furniture,  mattresses, 
springs,  and  other  sleep  equipment.  Also  included 
in  this  classification  are  establishments  selling 
household  appliances,  record  players,  and  radio 
and  TV  sets,  provided  the  receipts  from  sales 
of  furniture  and  sleep  equipment  exceed  those 
from  sales  of  the  other  commodity  lines  named. 

Other  home  furnishings  stores  (SIC  571  except 
57 12 ) . — Establishments  primarily  selling  home  fur- 
nishings  other  than  household  furniture,  mat- 
tresses, springs,  and  other  sleep  equipment.  In- 
cluded are  stores  primarily  engaged  in  selling 
such  lines  of  home  furnishings  as  floor  coverings; 
drapery,  curtains,  slip  covers,  upholstery  materi- 
als; china,  glassware,  metalware;  lamps  and  lamp- 
shades, blinds  and  window  shades;  etc. 

Household  appliances,  radio,  TV  stores  (SIC 
572  and  5732).— Establishments  primarily  engaged 
in  selling  household  appliances  (such  as  electric  and 
gas  refrigerators,  stoves,  vacuum  cleaners,  wash- 
ing machines  and  dryers,  freezers,  electric  irons, 
percolators,  hot  plates,  etc.)  and  radios,  television 
sets,  and  record  players.  The  retail  establishments 
(primarily  engaged  in  the  sale  of  electric  and  gas 
appliances  for  household  use)  operated  by  public 
utility  firms  are  included  in  this  category. 

Music  stores  (SIC  5733).  — Establishments  pri- 
marily  selling  musical  instruments  such  as  organs, 
pianos,  horns,  stringed  instruments,  drums,  xylo- 
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phones,  etc.   Also  those  establishments  primarily 
selling  phonograph  records  and  albums. 

Eating  Places  (SIC  5812) 

Establishments  primarily  engaged  in  selling 
prepared  foods  and  drinks  for  consumption  on  their 
own  premises. 

Drinking  Places  (SIC  5813) 

Establishments  primarily  engaged  in  selling 
drinks,  such  as  beer,  ale,  wine,  liquor,  and  other 
alcoholic  beverages  for  consumption  on  their  own 
premises. 

Ding  Stores,  Proprietary  Stores  (SIC  591) 

Establishments  which  sell  prescriptions,  drugs, 
or  proprietary  medicines  in  combination  with  lines 
such  as  cosmetics,  toiletries,  tobacco,  magazines 
and  books,  and  novelty  merchandise.  Those  stores 
which  sell  prescriptions  are  classified  as  drug 
stores,    the    remainder    as    proprietary    stores. 

Other  Retail  Stores    (SIC  Major  Group  59, 
Except  SIC  591) 

Liquor  stores  (SIC  592),  also  government -oper- 
ated liquor  stores  (SIC  Major  Group  92  and  93).— 
Establishments  primarily  selling  packaged  alco- 
holic  beverages  such  as  ale,  beer,  wine,  and  whisky 
for  consumption  off  the  premises.  Liquor  stores 
operated  by  States,  counties,  and  municipalities 
are  included.  Stores  primarily  selling  prepared 
drinks  for  consumption  on  the  premises  are  not 
included  in  this  category  but  are  classified  with 
drinking  places  (SIC  5813). 

Book  stores  (SIC  5942).— Establishments  pri- 
marily selling  new  books  and  periodicals. 

Stationery  stores  (SIC  5943). — Establishments 
primarily  selling  stationery  items,  such  as  writing 


paper,  tablets,  accounting  forms,  legal  forms, 
greeting  cards,  post  cards,  and  school  and  office 
supplies. 


Sporting  goods  stores  (SIC  5952).  -  Establish- 
ments  primarily  selling  a  general  or  specialized 
line  of  sporting  goods  and  equipment  for  hunting, 
camping,  fishing,  skiing,  riding,  tennis,  golf,  and 
other  sports,  and  gymnasium  and  playground  equip- 
ment. 

Bicycle  shops  (SIC  5953). -Establishments  pri- 
marily selling  bicycles  and  bicycle  parts  and 
accessories. 

Jewelry  stores  (SIC  597). -Establishments  pri- 
marily  selling  any  combination  of  the  lines  of 
jewelry,  such  as  diamonds  and  other  precious 
stones;  rings,  bracelets  and  brooches;  sterling  and 
plated  silverware;  and  watches  and  clocks. 

Florists  (SIC  5992). -Establishments  primarily 
selling  cut  flowers  and  growing  plants .  Greenhouses 
and  nurseries  are  not  included  in  the  Census  of 
Business. 


DATA  FOR  MAJOR  RETAIL  CENTERS 

Due  to  the  relatively  small  number  of  establish- 
ments in  the  Major  Retail  Centers,  sales  figures 
are  shown  only  for-- 


1. 

2. 


3. 


Retail  stores,  total. 

Convenience  goods  stores,  i.e.,  Food  stores 
(SIC  54),  Eating  and  drinking  places  (SIC  58), 
and  Drug,  proprietary  stores  (SIC  591). 
Shopping  goods  stores,  i.e..  General  mer- 
chandise stores  (SIC  53  pt.).  Apparel, 
accessory  stores  (SIC  56),  and  Furniture, 
home  furnishings,  equipment  stores  (SIC  57). 
All  other   retail  stores  (SIC  52, 55, 599). 


u. 

S.  DEPARTMENT  OF  COMMERCE 

Field  Offices  ' 

All  publications  of  the  Bureau  of  the  Census  may  be  examined  and  ordered  at  any  of  the  addresses  listed  below. 

ALBUQUERQUE,  NEW   MEXICO 

DETROIT  26,   MICHIGAN 

PHILADELPHIA  7,  PENNSYLVANIA 

Room  321,  U.  S.  Post  Office  Bldg. 

Room  438,  Federal  Building 

Jefferson  Building 
1015  Chestnut  Street 

ATLANTA  3,  GEORGIA 

GREENSBORO,  NORTH    CAROLINA 
Room  407 
U.  S.   Post  Office  Building 

Room  604,  Volunteer  Building 
66  Luckie  Street,  N.   W. 

PHOENIX,  ARIZONA 

Room  419,  EUis  Building 

137  North  Second  Avenue 

HOUSTON  2,   TEXAS 

BOSTON  9,  MASSACHUSETTS 

Room  610,  Scanlan  Building 

Room  232 

405  Main  Street 

PITTSBURGH  22,  PENNSYLVANIA 

U.S.   Post  Office  and  Courthouse 

JACKSONVILLE  1,  FLORIDA 

Room  817,  Fulton  Building 
107  Sixth  Street 

BUFFALO  3,  NEW    YORK 

Room  425,  Federal  Building 

Room  504,  Federal  Building 

311  West  Monroe  Street 

PORTLAND  4,  OREGON 

117  Ellicott  Street 

KANSAS    CITY  6,   MISSOURI 

Room  217,  Old  U.S.  Courthouse 
520  S.   W.  Morrison  Street 

CHARLESTON  4,  SOUTH    CAROUNA 

Room  2011,  911  Walnut  Street 

Area  2 

RENO,    NEVADA 

Sergeant  Jasper  Building 

1479  Wells  Avenue 

West  End  Broad  Street 

LOS  ANGELES  15,    CALIFORNIA 
Room  450 

Western  Pacific  Building 

RICHMOND  19,  VIRGINIA 

CHEYENNE,  WYOMING 

1031  South  Broadway 

Room  309,  Parcel  Post  Building 

Room  207,  Majestic  Building 

1 1th  and  Main  Streets 

16th  Street  and  Capitol  Avenue 

MEMPHIS  3,   TENNESSEE 

Room  212,  Falls  Building 

ST.    LOUIS  1,    MISSOURI 

CHICAGO  6,  ILLINOIS 

22  North  Front  Street 

Room  910,  New  Federal  Building 

Room  1302 

1114  Market  Street 

226  West  Jackson  Boulevard 

MIAMI  32,  FLORIDA 

Room  316 

SALT   LAKE   CITY  1,    UTAH 

CINCINNATI  2,  OHIO 

U.  S.  Post  Office  Building 

Room  105 

915  Fifth  Third  Bank  Building 

300  N,  E.   First  Avenue 

222  S.  W.  Temple  Street 

36  East  Fourth  Street 

MINNEAPOLIS  1,  MINNESOTA 

SAN  FRANCISCO  11,    CALIFORNIA 

CLEVELAND  1,  OHIO 

Room  319,  Metropolitan  Building 

Room  419,  Custonahouse 

4th  Floor 

2nd  Avenue  South  and  3rd  Street 

555  Battery  Street 

Federal  Reserve  Bank  Building 

East  Sixth  St.  and  Superior  Ave. 

NEW  ORLEANS  12,  LOUISIANA 

SAVANNAH,    GEORGIA 

Room  1508 

Room  235 

DALLAS  1,  TEXAS 

Masonic  Temple  Building 

U.S.  Courthouse  and  Post  Office  Bldg. 

Room  3-104,  Merchandise  Mart 

333  St.   Charles  Avenue 

125-29  Bull  Street 

500  South  Ervay  Street 

NEW   YORK  1,  NEW  YORK 

SEATTLE  4,    WASHINGTON 

DENVER  2,  COLORADO 

6 1st  Floor 

Room  809 

Room  142,  New  Custom  House 

Empire  State  Building 

Federal  Office  Building 

19th  and  Stout  Streets 

350  Fifth  Avenue 

909  First  Avenue 

For  local  telephone  listing,  consult  section  devoted  to  U. 

S.  Government. 

PUBLICATION  PLAN  FOR  THE  1958  CENSUS  OF  BUSINESS 


The  1958  Census  of  Business  consists  of  three  major  trade 
segments  — retail  trade,  wholesale  trade,  and  selected  service 
trades.  The  final  results  of  the  1958 Census  are  published  in 
the  form  of  separate  report  series  for  each  of  these  trade 
segments  and  a  separate  report  for  public  warehouses.  These 
report  series  will  supersede  the  preliminary  reports. 

The  1958  Business  Census  report  series  for  retail  trade, 
wholesale  trade,  and  selected  services  will  consist  of  two 
parts— (1)  Area  Reports,  and  (2)  Subject  Reports.  For  re- 
tail trade  and  hotels  and  motion  picture  theaters,  a  third 
series  of  reports  relating  to  the  Central  Business  Districts 
of  large  metropolitan  centers  will  also  be  issued. 

Subsequent  to  the  issuance  of  final  reports,  findings  of  the 
1958  Census  will  be  consolidated  and  issued  as  Census  vol- 
umes. Announcements  concerning  the  report  series  and  the 
volumes  may  be  obtained  by  writing  to  the  Bureau  of  the  Cen- 
sus, Washington  25,  D.  C. 

The  above  report  series  do  not  cover  Puerto  I\,ico,  results 
for  which  will  be  isfued  separately. 

THE  RETAIL  TRADE  REPORT  SERIES 

Following  are  brief  descriptions  of  the  report  series  for 
retail  trade: 

Area  Reports 

A  separate  report  for  each  State,  the  District  of  Columbia, 
Alaska,  Hawaii,  Virgin  Islands,  Guam,  and  continental  United 
States  showing,  by  kind  of  business,  data  on  number  of  es- 
tablishments, sales  for  the  year,  payroll  for  the  year,  pay- 
roll and  number  of  paid  employees  for  the  workweek  ended 
nearest  November  15,  1958,  and  number  of  proprietors.  De- 
tailed kind-of-business  data  are  provided  for  the  State,  for 
each  standard  metropolitan  statistical  area,  for  each  large 
county,  and  for  each  large  city.  In  addition,  data  for  less 
detailed  kind-of-business  groupings  are  shown  for  all  coun- 
ties and  for  each  city  of  2,500  or  more  inhabitants.  The  re- 
ports for  the  New  England  States  will  also  include  data  for 
those  towns  which  in  the  latest  Census  had  an  urban  concen- 
tration of  2,500  or  more  inhabitants  as  well  as  all  those  with 


a  total  population  of  10,000  or  more.  The  Pennsylvania  and 
New  Jersey  reports  provide  data  for  townships  and  towns 
having  a  population  of  10,000  or  more  at  the  latest  Census. 
The  number  of  kinds  of  business  for  which  figures  are  pub- 
lished will  vary  according  to  the  number  of  establishments 
in  the  area. 

Subject  Reports 

These  reports  provide  data  for  such  subjects  as  sales -size 
of  establishment,  employment- size  of  establishment,  legal 
form  of  organization,  and  single  units  and  multiunits  as  well 
as  for  a  number  of  special  subjects  applicable  to  particular 
trades  or  groups  of  trades.  They  will  include  detailed  sta- 
tistics by  kind  of  business  for  the  United  States  as  a  whole 
and  for  standard  metropolitan  statistical  areas  and  States, 
with  cross -classification  by  related  subjects. 

Trade  Reports 

This  series  assembles  data  for  a  particular  trade  or  group 
of  related  trades.  The  data  for  the  most  part  are  assembled 
from  the  area  and  subject  reports.  The  trades  covered  in  a 
specific  trade  report  are  not  limited  to  those  in  a  specific 
industry  division,  such  as  retail  trade,  but  may  include  trades 
in  any  of  the  industry  divisions  covered  by  the  1958  Census  of 
Business. 

Central  Business  District  Reports 

A  report  will  be  provided  for  each  of  a  number  of  large 
metropolitan  cities,  with  data  presented  by  kind  of  business. 
Includes  general  statistics  (establishments,  sales,  and  annual 
payroll)  by  kind  of  business  for  the  central  business  district, 
the  centi;al  city,  the  central  city  exclusive  of  the  central 
business  district,  the  standard  metropolitan  statistical  area, 
and  the  standard  metropolitan  statistical  area  exclusive  of 
the  central  business  district.  In  addition,  for  a  number  of 
the  larger  metropolitan  areas,  statistics  are  published  for 
major  business  centers  outside  the  central  business  district. 
Although  these  reports  are  designed  primarily  to  present  in- 
formation for  retail  trade,  they  will  also  include  data  for 
two- service  businesses  hotels  and  motion  picture  theaters. 
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PLANS  FOR  1958  CENSUS  OF  BUSINESS  VOLUMES 

Volume  I.  RETAIL  TRADE,  SUMMARY  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters, 
presenting  statistics  by  kind  of  business  and  geographic 
areas,  for  such  subjects  as  sales -size  of  establishments, 
single  units  and  multiunits,  employment-size  of  establish- 
ments,  and  legal  form  of  organization.  This  volume  will 
incorporate  the  subject  report  series  BC58-RS. 

Volume  II.  RETAIL  TRADE,  AREA  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guann, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business,  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  annount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
retail  establishments  in  the  area.  Data  for  selected  towns 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-RA. 

Volume  m.  WHOLESALE  TRADE,  SUMMARY  STATIS- 
TICS— A  United  States  summary  chapter  and  separate 
chapters,  presenting  statistics  by  kind  of  business  and 
geographic  areas,  for  such  subjects  as  size  of  wholesale 
establishments,  receivables  and  bad  debt  losses,  sales  by 
class  Of  customer,  commodity  line  sales,  legal  form  of 
organization,  and  petroleum  bulk  stations.  This  volume 
will  incorporate  the  subject  report  series  BC58-WS. 

Volume  IV.  .WHOLESALE  TRADE,  AREA  STATISTICS  — 
A  United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordajice  with  the  number  of 
wholesale  establishments  in  the  area.  Data  for  selected 
towns  and  townships  in  New  England,  New  Jersey,  arid 
Pennsylvania  will  also  be  included.  This  volume  will  in- 
corporate the  area  report  series  BC58-WA. 

Volume  V.  SELECTED  SERVICE  TRADES,  SUMMARY 
STATISTICS— A  United  States  summary  chapter  and  sepa- 
rate chapters,  presenting  statistics  by  kind  of  business  and 
geographic  areas,  for  such  subjects  as  receipts-size  of 
establishments,  employment -size  of  establishments,  legal 
form  of  organization,  single  units  and  multiunits,  laundries 
and  cleaning  plants,  motion  pictures,  and  hotels  and  motels. 
This  volume  will  incorporate  the  subject  report  series 
BC58-SS. 

Volume  VI.  SELECTED  SERVICE  TRADES,  AREA  STA- 
TISTICS— A  United  States  summary  chapter  and  separate 
chapters  for  each  State,  the  District  of  Columbia,  Alaska, 
Guam,  Hawaii,  and  the  Virgin  Islands.  Statistics  are  pre- 
sented by  kind  of  business  for  counties,  cities,  and  standard 
nietropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of  i 
service  establishments  in  the  area.  Data  for  selected  towns  a 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-SA. 
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PREFACE 


AUTHORITY  AND  SCOPE 

The  1958  Census  of  Business  along  with  the  1958  Censuses 
of  Manufactures  and  Mineral  Industries  was  required  by  law 
under  13  U.S.C.,  sections  131  and  224.  TTiese  censuses  covered 
businesses  operated  in  the  continental  United  States,  Alaska, 
Hawaii,  Guam,  and  the  Virgin  Islands.  A  separate  Census  of 
Business  and  Manufactures  for  1958  was  also  conducted  in 
Puerto    Rico    jointly    with    the   Commonwealth  Government. 

The  1958  Census  of  Business  covered  retail  trade,  wholesale 
trade,  selected  services,  and  public  warehousing.  This  report 
provides  findings  for  retail  stores  in  selected  central  business 
districts  and  in  major  retail  centers;  and  for  hotels  and  motion 
picture   theaters   in   the   selected  central  business  districts. 

AREAS  COVERED 

Each  of  the  reports  in  this  series  covers  a  separate  standard 
metropolitan  statistical  area  and  includes  data  for  the  central 
business  district  (or  central  business  districts)  in  the  specified 
standard  metropolitan  statistical  area,  as  well  as  for  each  Cen- 
sus-delineated major  retail  center  (MRC)  located  in  the  same 
standard  metropolitan  statistical  area  (SMSA).  The  number  of 
MRC's  for  which  data  are  shown  in  a  single  SMSA  vary  from 
none  to  about  two  dozen.  The  entire  series  of  reports  covers 
97  SMSA's,  and  provides  data  for  109  CBD's  and  some  500 
MRC's. 

DELINEATION  OF  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

Because  many  large  cities  had  no  officially  defined  area 
representing  their  "Central  Business  District, "it  was  necessary 
for  the  Bureau  of  the  Census  prior  to  the  1954  Census  of 
Business  to  arrange  for  the  delineation  of  such  districts  before 
a  program  to  tabulate  Census  data  for  them  could  be  imple- 
mented. The  delineation  of  central  business  districts  was  ac- 
complished with  the  cooperation  of  the  Census  Tract  Committees 
in  the  large  cities  included  in  the  central  business  district  (CBD) 
program.  In  their  work  on  the  CBD's  the  Census  Tract  Com- 
mittees obtained  the  representation  of  a  variety  of  local 
interests,  such  as  business  firms  and  associations,  newspapers, 
planning  agencies,  welfare  organizations,  local  governmental 
bodies,  etc.  Central  business  districts  have  been  delineated  only 
in  those  cities  of  100,000  or  more  inhabitants  (according  to  the 
1950  Census  of  Population  or  a  subsequent  special  census  prior 
to  1959)  in  which  there  was  a  local  Census  Tract  Committee 
recommendation  for  such  an  area  in  response  to  an  inquiry  from 
the  Census  Bureau. 

The  objective  of  the  CBD  program  was  stated,  as  follows,  in 
a  letter  from  the  Director  of  the  Census  Bureau  to  the  Census 
Tract  Committees: 

"The  primary  objective  of  this  operation  is  to  provide  a 
basis  for  comparing  changes  in  business  activity  in  the  Cen- 
tral Business  District  with  those  in  the  remainder  of  the 
metropolitan  area  or  of  the  central  city." 

Because  there  are  no  generally  accepted  rules  for  determining 
what  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 
did  not  provide  rigid  specifications  for  defining  the  CBD  but  (1) 
provided  a  general  characterization  of  the  CBD,  describing  it  as 
"an  area  of  very  high  land  valuation,  an  area  characterized  by  a 
high  concentration  of  retail  businesses,  offices,  theaters,  hotels, 
and  "service"  businesses,  and  an  areaof  high  traffic  flow";  and 
(2)  required  that  the  CBD  ordinarily  should  be  defined  to  follow 


existing  tract  lines,  i.e.,  to  consist  of  one  of  more  yhole  Census 
tracts.  The  emphasis  put  on  tracts  was  based  on  the  anticipation 
that  other  Census  statistics  than  those  derived  from  the  Census 
of    Business    might    conveniently    be    tabulated    for   CBD's. 

It  was  recognized  that  the  tract  basis  for  CBD's  might 
lead  to  the  inclusion  of  some  land  area  not  properly  within 
a  strictly  defined  CBD  or  to  the  exclusion  of  a  small  por- 
tion of  what  should  be  in  the  CBD.  It  was  believed  that  this 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnitudes  being  measured.  Provision,  however,  was  made 
for  splitting  tracts  where  a  serious  problem  was  encountered. 
The  use  of  tract  lines  for  boundaries  also  was  consistent  with 
the  desire  to  keep  CBD  boundaries  constant,  in  order  to  maxi- 
mize the  value  of  comparisons  over  time.  Although  it  was 
recognized  that  the  CBD  strictly  defined  would  tend  to  change 
over  time,  it  was  felt  that  the  inexactitude  resulting  from  the 
use    of    fixed    boundaries    would    not    prove  to  be  serious. 

In  some  cities  where  there  had  been  a  previously  established 
central  business  district  or  similar  area  which  substantially 
corresponded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  in 
the  Bureau's  CBD  program. 

Data  for  a  total  of  95  CBD's  were  provided  in  the  1954 
Census  of  Business.  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  in  97  standard  metropolitan  statistical 
areas.  A  number  of  cities  have  made  minor  changes  in  the 
boundaries  of  their  CBD's  due  mainly  to  revisions  in  tract 
boundaries.  In  only  one  city,  Minneapolis,  has  a  previously 
defined  CBD  been  significantly  changed. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  and  data  from  them  have  been  tabulated,  as  part  of 
the  1958  Census  of  Business  program.  The  major  retail  cen- 
ters (MRC's)  were  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metropolitan  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  themselves)  which  include 
a  major  general  merchandise  store— usually  a  department 
store.  MRC's  were  not  delineated  if  the  publication  of  data 
for  them  would  result  in  violation  of  Census  rules  prohibiting 
disclosure  of  information  for  individual  firms. 

MRC's  include  not  only  the  planned  suburban  shopping  center 
but  also  the  older  string  street  and  neighborhood  developments 
which  meet  the  above  prerequisites.  Frequently  the  boundaries 
of  a  single  MRC  include  stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the  planned  portion. 
In  general  the  boundaries  of  the  MRC's  have  been  established 
to  include  all  adjacent  blocks  containing  at  least  one  store  in 
the  general  merchandise,  apparel,  or  furniture -appliance 
groups  of  stores,  and  where  a  planned  center  is  involved  in- 
clude all  of  the  center. 

In  those  cities  within  the  standard  metropolitan  statistical 
areas  (SMSA's)  covered  by  this  series  of  reports  which  were 
not  of  sufficient  size  to  qualify  for  the  delineation  of  a  central 
business  district,  no  MRC's  were  delineated  unless  at  least  two 
such  centers  could  be  defined. 


For  explanation  of  procedures  and  definitions,  see  Appendix. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  1.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISmEKTS:  1958  AND  1954 

CENTRAL  BUSINESS  DISTRICT  OF  NASHVILLE 

Establishments,  Sales,  Ammal  Payroll,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958 


Estab- 
lish- 
ments^ 


(number) 


Sales 1 


($1,000) 


Payroll, 

entire 

year 

($1,000) 


Paid  employees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


1954 


Estab- 
lish- 
ments-'^ 


(number) 


Sales-^ 


($1,000) 


RETAIL  STORES 
Retail  stores,  total^. 


52 

5251 

52  ex.  5251 

53  part  2 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Lumber,  building  materials,  hardware, 

f aim  equipment  dealers 

HardwB  re  stores 

Other 


2  3 


General  merchandise  group  stores' 
Department  stores 

Limited  price  variety  stores .... 
Other  general  merchandise  stores 


Food  stores. 


Autcmotlve  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors  * 

Wonien's  clothing,   specialty  stores... 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  hone  furnishings,  equipment 

stores 

Furniture  stores* 

Other  heme  furnishings  stores  

Household  appliance,  radio,  TV, 
music  stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores...... 

Other  retail  stores  * 

Liquor  stores. 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists , 

Camera,  photographic  supply  stores. 


SELECTED  SERVICE  TRADES 


471 


20 
5 

5 


17 


23 


93 

25 
24 
13 
10 
28 
4 


52 

26 

3 

23 

115 
92 
23 

10 


135,319 

5,683 
(D) 
(D) 

57,979 

(D) 

4,832 

(D) 

3,075 

14,585 

479 

17,677 

4,749 
7,854 
6,968 

(D) 
3,445 

(D) 


14,383 

10, 507 

(D) 

(D) 

6,676 

6,033 

643 

2,136 


20,310 


611 
(D) 
(D) 

9,441 
(D) 
846 
(D) 

241 

1,330 

44 

2,928 

823 
1,363 
1,265 
(D) 
451 
(D) 


2,384 

1,702 

(D) 

(D) 

1,465 

1,389 

76 

337 


125 

12,646 

1,529 

24 

2,066 

104 

3 

388 

44 

2 

(D) 

(D) 

23 

2,960 

574 

4 

93 

20 

1 

(B) 

(D) 

7011, 
783 


7012 


Hotels 

Motion  picture  theaters. 


16 
5 


4,107 
(D) 


1,324 
(D) 


7,846 

105 
(D) 
(D) 

3,309 
(D) 
512 
(D) 

99 

327 

19 

1,150 

261 
611 
536 
(D) 
148 
(D) 

746 
530 
(D) 

(D) 

936 

888 

48 

143 

512 
56 
25 

(D) 

169 
5 

(D) 


991 
(D) 


6,823 


102 
(D) 
(D) 

3,156 
(D) 
351 
(D) 

77 
320 

17 
967 

247 
502 
446 
(D) 
115 
(D) 


716 
523 
(D) 

(D) 

865 

822 

43 

124 

479 
52 
20 

(D) 

163 
5 

(D) 


947 
(D) 


540 

116,913 

10 

4,886 

4 

932 

6 

3,954 

22- 

40,842 

5 

34,056 

6 

4,784 

11 

2,002 

29 

3,634 

21 

10,488 

11 

577 

107 

22,159 

18 

4,509 

31 

8,796 

18 

8,059 

9 

3,393 

39 

4,761 

8 

510 

52 

13,585 

27 

10,304 

3 

176 

22 

3,105 

128 

6,191 

96 

5,057 

32 

1,134 

12 

1,948 

148 

12,603 

36 

2,860 

7 

464 

5 

562 

24 

2,474 

4 

317 

3 

165 

4,328 
848 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ,.,  Represents  zero. 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish-; 
ments  which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business, 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

•'1958  figures  Incorporate  leased  departoients  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified  as 
stores.  The  1954  sales  of  leased  departments  in  general  merchandise  group  stores  (SIC  53  pt.)  which  are  most  affected,  were  reported 
as  $1,455,000  of  which  $842,000   are  included  in  SIC  56. 

*1954  data  limited  to  "anployer"  establishments. 

'Both  1954  and  1958  data  limited  to  "anployer"  establishments, 
■includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


NASHVILLE,  TENN.,  AREA. 

Table  2.— RETAIL  STORES  AND  SFT.KCTED  SERVICE  ESTABLISHMENTS:      1958  AND  1954 

CITY  OF  NASHVILLE 

Kstablislments,   Sales,  Annual  Payroll,   and  Qnployees,  by  Kind  of  Business 

7 

SIC  code 

Kind  of  business 

1958 

1954 

Estab- 
lish- 
ments^ 

(number) 

Sales'- 
($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid  employees, 

workweek  ended 

nearest  Nov.   15 

Estab- 
lish- 
ments ^ 

(number) 

Sales^ 
($1,000) 

Payroll, 
entire 

Total 
(number) 

Full 
workweek 

(number) 

year 
($1,000) 

52 

5251 

52  ex.   5251 

53  part* 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,   569 

57 

5712 

5713-15,  19 
572,   573 

58 

5812 

5813 

591 

59  ex.   591 

592 

594 

595 

597 

5992 

5996 

7011,  7012 
783 

RETAIL  STORES 
Retail  stores ,  total 

2,022 

78 
20 
58 

76 

5 

28 

31 

384 

118 

204 

140 

30 
41 
24 
26 
36 
5 

112 
48 
22 

42 

467 

378 

89 

104 

339 
80 
15 

9 
32 
23 

3 

32 

10 

345,549 

18,850 

4,601 

14,249 

61,804 

(D) 

6,359 

(D) 

74,602 

66,282 

19,259 

23,478 

5,049 

10,532 

9,024 

(D) 

4,149 

170 

18,261 

12,414 

1,418 

4,429 

18,948 

17,108 

1,840 

9,748 

34,317 

14, 196 

(D) 

730 

3,350 

1,621 

(D) 

(D) 
(D) 

39,272 

1,740 

434 

1,306 

9,833 
(D) 

1,040 
(D) 

4,563 

6,868 

1,852 

3,638 

874 

1,766 

1,575 

451 

530 

17 

2,933 

1,961 

250 

722 

3,654 
3,469 

185 

1,146 

3,045 
439 
(D) 
102 
626 
291 
(D) 

(D) 
(D) 

15,182 

438 
120 
318 

4,033 
(D) 
635 
(D) 

1,823 

1,570 

796 

1,484 

276 
801 
698 
212 
184 
11 

929 
591 
142 

196 

2,360 
2,233 

127 

644 

1,105 
180 
(D) 
32 
184 
114 
(D) 

(D) 
(D) 

13, 189 

414 
111 
303 

3,331 
(D) 
451 
(D) 

1,396 

1,541 

707 

1,239 

261 
666 
584 
163 

141 
8 

884 
581 
120 

183 

2,150 

2,034 

116 

518 

1,009 
162 
(D) 
28 
176 
106 
(D) 

(D) 
(D) 

2,135 

80 
34 
44 

80 

5 

29 

46 

472 

102 

205 

162 

23 
53 
28 
21 
50 
13 

121 

13 

46 

452 
327 
123 

107 

354 
99 
15 
13 
30 
26 
4 

34 

14 

300,132 

18,568 

6,009 

12,254 

44,010 

34,056 

5,931 

4,023 

56,159 

65,347 

17,137 

28,211 

(D) 

12,775 

11,074 

4,459 

5,102 

(D) 

17,053 

12,484 

527 

3,830 

17,713 

14,113 

3,586 

7,564 

28,370 
(D) 
(D) 
762 
2,584 
1,997 
(D) 

(D) 
1,898 

33,640 

Lumber,  building  materials,  hardware, 
f ann  equipnent  dealers ................. 

2,126 

Hardware  stores 

625 

Other 

1,501 

General  merchandise  group  stores^  ^ 

6,973 

5,596 

Limited  price  variety  stores 

871 

Other  general  merchandise  stores 

506 
3,758 

6,154 

Gasoline  service  stations. ..•.•.•••••... 

1,622 

Apparel,   accessory  stores.,... , 

4,075 

Men's,  boys'   apparel  stores,  custom 
tailors* 

(D) 

Women's  clothing,   specialty  stores.... 

1,843 
1,568 

F^mi  1  y  cT  oth'ing  •^to^'f*.'^ ^ 

623 

709 

Other  apparel  stores 

(D) 

Furniture,  home  furnishings,  equipment 

2,391 

Furniture  stores^ . .,..,.,,,.,....,.... 

1,742 

Other  home  fuinishings  stores* 

Household  appliance,  radio,  TV, 

(D) 
(D) 

3,238 

2,806 

432 

Drug  stores,  proprietary  stores,, , 

935 

Other  retail  stores ^,, .,....,.,, 

2,368 

Liquor  stores. .......•.,.,. 

(D) 

Book ,  staticinery  stores 

(D) 

Sporting  goods,  bicycle  stores 

97 
(D) 

Florists 

377 

Camera,  photographic  supply  stores..,. 

SELECTED  SERVICE  TRADES 
Hotels 

(D) 
(D) 

442 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ,.,  Represents  zero, 

■"■All  1954  group  totals  (i.e,,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

Excludes  nonstore  retailers  (i,e,,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified  as 
stores, 

*1954  data  limited  to  "anployer"  establislments, 

'Both  1954  and  1958  data  limited  to  "employer"  establishments, 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex,  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  3.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 

NASHVILLE  STANDARD  METROPOLITAN  STATISTICAL  AREA 

Establishnents,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958 


Estab- 
lish- 
ments^ 


(number) 


Sales 1 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  en5)loyees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


1954 


Estab- 
lish- 
ments-^ 


(nuznber) 


Sales  1 


($1,000) 


Payroll, 

entire 

year 


($1,000)    \ 


52 

5251 

52  ex.  5251 

53  part  2 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex,  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 


Retail  stores,  total^ 


Lumber,  building  materials,  hardware, 

faun  equipnent  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores^  ^ 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


Automotive  dealers. 


Gasoline  service  staticais. 


^parel,  accessory  stores , 

Men ' s ,  boys '  apparel  stores ,  custom 

tailors* , 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores  ^ 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  furnishings,  equipment 
stores 

Furniture  stores* 

Other  home  furnishings  stores*....... 

Household  appliance,  radio,  TV, 
music  stores........ 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods ,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 

SELECTED  SERVICE  TRADES 


3,142 

143 
52 
91 

154 

7 

50 

63 

630 

181 

413 

195 

38 
56 
39 
36 
48 
13 


173 
85 
32 

56 

643 
533 
110 

149 

461 
80 
17 
26 
42 
41 
4 


Hotels 

Motion  picture  theaters. 


467,318 

24,810 

6,834 

17,976 

70,684 

53,536 

8,351 

(D) 

122,317 

78,351 

37, 233 

28,852 

5,666 

13,350 

11,842 

4,268 

4,857 

(D) 


23,838 

16,250 

1,767 

5,821 

25,156 

23,073 

2,083 

15,710 

40,367 

14,276 

828 

1,479 

3,715 

2,148 

229 


4,431 
(D) 


50,043 

2,286 

603 

1,683 

10,762 

8,570 

1,267 

925 

7,408 

7,741 

3,391 

4,346 

949 
2,175 
1,984 
547 
(D) 
(D) 


3,546 

2,414 

291 

841 

4,868 

4,666 

202 

1,919 

3,776 
443 

86 
192 
661 
364 

23 


1,423 
(D) 


19,897 

645 
185 
460 

4,456 

3,330 

759 

367 

2,925 

1,832 

1,469 

1,839 

300 
995 
892 
274 
(D) 
(D) 


1,163 
762 
156 

245 

3,183 

3,043 

140 

993 

1,392 

180 

45 

58 

199 

158 

10 


1,051 
(D) 


17,120 

602 
169 
433 

3,678 

2,810 

557 

311 

2,171 

1,797 

1,299 

1,541 

283 
843 
761 
214 
(D) 
(D) 


1,088 
734 
134 

220 

2,876 

2,749 

127 

802 

1,266 

162 

38 

51 

188 

140 

8 


1,001 
(D) 


2,803 


122 
56 
64 

115 

5 

43 

67 

638 

130 

339 

187 

25 
62 
37 
27 
57 
14 


145 
50 
17 

54 

569 
420 
147 

138 

420 
100 
17 
18 
33 
42 
6 


361,850 

22,608 

7,242 

14,756 

46,252 

34,056 
6,587 
5,609 

82,554 

72,644 

26,656 

30,328 

5,063 

13,188 

11,487 

5,763 

5,291 

855 


18,154 

13,120 

656 

4,126 

21,698 

17,405 

4,279 

10, 160 

30,796 

12,017 

(D) 

(D) 

2,678 

2,443 

330 


4,758 
2,909 


38,524 

2,462 

707 

1,755 

7,149 

5,596 

927 

626 

5,396 

6,617 

2,392 

4,315 

817 
1,881 
1,606 
798 
717 
102 


2,530 

1,837 

114 

579 

3,827 

3,328 

499 

1,251 

2,585 
428 
(D) 
(D) 
473 
452 
37 


1,529 
689 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

■■■All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

■^1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified  as 
stores. 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


NASHVILLE.  TENN.,  AREA 

Table  A.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS— PERCENT  CHANGE  IN  SALES,  1954  TO  1958 
CENTRAL  BUSINESS  DISTRICT  OF  NASmaLLE,  THE  ENTIRE  CITY,  AND  NASHVILLE  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind 


of 


business 


Percent  change 


Central 

business 

district 


Entire 
city 


City 
less  its 
central 
business 
district 


Entire 
standard 
metro- 
politan 
statistical 
area 


Standard 

metro- 
politan 
statistical 
area  less 
central 
business 
district 


52 

5251 

52  ex.  5251 

53  part^ 
ii  531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

I     57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 


591 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total^ , 

Lumber,  building  materials,  hardware,  farm  equipment 

dealers 

Hardware  stores ,. 

Otber 

General  merchandise  group  stores^  ^ 

Department  sxores , 

Li  mi  ted  price  variety  stores 

Other  general  merchandise  stores 

Food  stores , , 

Automotive  dealers , 

Gasoline  service  stations ., 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom  tailors* 

Women's  clothing,  specialty  stores 

Ready-to-wear  stores^ 

Family  clothiog  stores-' 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment  stores....... 

Furniture  stores* , 

Other  home  firmishings  stores* 

Household  appliance,  radio,  TV,  music  stores 

Eating,  drinking  places 

Eating  places 

Drinking  places ..,......,...,..,..., 

Drug  stores ,  proprietary  stores. 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera ,  photographic  supply  stores .......i 

SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


15.7 


16.3 
(D) 
(D) 

42.0 
(D) 
1.0 
(D) 

-15.4 

39.1 

-17.0 

-20.2 
3.9 

-10.7 

-13.5 
(D) 

-27.6 
(D) 

5.9 
2.0 
(D) 
(D) 

7.8 

19.3 

-^3.3 

9.7 

0.3 

-37.8 

-16.4 

(D) 

20.1 

-30.7 

(D) 


-5.1 
(D) 


15.1 


1.5 

-23.4 

16.3 

40.4 
(D) 
7.2 
(D) 

32.8 

1.4 

12.4 

-16.8 
(D) 

-17.6 

-18.5 
(D) 

-18.7 
(D) 

7.1 
-0. 
169.1 
15.6 

7.0 

21.2 

.^8.7 

28.9 

21.0 
(D) 
(D) 

29.6 

-18.8 

(D) 


(D) 
(D) 


14.7 


-3.8 
(D) 
(D) 

20.7 
(D) 

33.1 
(D) 

36.2 

-5.8 

13.4 

-4.1 

(D) 

-36.7 

-31.8 

(D) 

106.5 

(D) 

11.8 

-12.5 

(D) 

(D) 

6.5 

22.3 

-51.2 

35.5 

37.4 

(D) 

(D) 

(D) 

254.5 

-9.0 
(D) 


(D) 
(D) 


29.1 


9.7 
-5.6 
21.8 

52,8 

57.2 

26.8 

(D) 

48.2 

7.9 

39.7 

-^.9 

11.9 

1.2 

3.1 

-25.9 

-8.2 

(D) 

31.3 

23.9 

169.4 

41.1 

15.9 

32.6 

-51.3 

54.6 

31.1 

18.8 

(D) 

(D) 

38.7 

-12.1 

-30.6 


-6.9 
(D) 


35.5 


7.9 
(D) 
(D) 

134.8 

(D) 

95.2 

(D) 

51.1 

2.6 

40.9 

36.8 
85.6 
25.1 
42.2 

(D) 
166.4 

(D) 

106.9 

103.9 

(D) 

(D) 

19.2 

38.0 

-54.2 

65.3 

52.4 

33.3 

(D) 

(D) 

270.1 

-3.3 

(D) 


-24.7 
(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.     ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
^In  ccsnputing  percent  change,  1958  figures  Incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments 
are  separately  classified  as  stores. 

*1954  data  limited  to  "anployer"  establishments  in  ccmputing  percent  change. 

*In  computing  percent  change,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Tatle  5.— RETAIL  STOKES:   1958  AND  195^   CENTRAL  BUSINESS  DISTRICT  SALES  AS  PERCENT  OF 
NASHVILLE  AMD  OF  NASHVILLE  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  of  city  sales  in 
central  business  district 


1958 


195A 


Percent  of  standard  metro- 
politan statistical  area 
sales  in  central  business 
district 


1958 


1954 


52 
5251 

52  ex.  5251 

53  part  2 
531 

533 
539 

5-^ 

55  ex,  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


RETAIL  STORES 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware,  farm  equipment  dealers 
Hardware  stores. . ......................................... 

Other 

General  merchandise  group  stores^  ^ 

Department  stores 

Limited  price  variety  stores, ...,,,,,,, ,..,,,,, 

Other  general  merchandise  stores , ,. 

Food  stores 

Automotive  dealers , , 

Gasoline  service  stations, ,.,,,.,,.,,,.,,..,,., .....,., 

Apparel,  accessory  stores, ,,,,,,,,,,.,,.,.,,,,, ,..,.,.. 

Men's,  boys'  apparel  stores,  custom  tailors*,,..,....,,,,. 

Women's  clothing,  specialty  stores 

Ready-to-wear  stores ',,,,.,..,,, , ,,....,..,., 

Family  clothing  stores' 

Shoe  stores ,, ,,,,.....,..,.,...,,...,,,.,,..,,,,.,,,, 

Other  apparel  stores ,,. ,, 

Furniture,  hone  furnishings,  equipment  stores..,,,,,,.,,..,. 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV,  music  stores , , 

Eating,  drinking  places,,,. ..,,.,, ,..., 

Eating  places ,,,. , , 

Drinking  places ...,. .,... 

Drug  stores,  proprietary  stores , 

Other  retail  stores* , ,,,,,,.,,,,.,,,.,,,,,,,,,,,..,,,,,,,,,, 

Liquor  stores .,,,,,,,.,,,.,,.,..,.., ,,..,...,, 

Book,  stationery  stores , 

Sporting  goods,  bicycle  stores 

Jewelry  stores , .■,,,,,,,.,,,.. 

Florists ^ 

Camera,  photographic  si5)ply  stores,,,,,,, ,,.,..,,,, 


39,2 

30.1 
(D) 
(D) 

93.8 
(D) 

76,0 
(D) 

4.1 

22.0 

2.5 

75.3 
94.1 
74.6 
77.2 

(D) 
83.0 

(D) 

78.8 

84.6 

(D) 

(D) 

35.2 
35.3 
34.9 

21.9 

36.9 
14.6 
(D) 
(D) 
88.4 
5.7 
(D) 


39.0 

26.3 
15.5 
32.3 

92.8 

100.0 

80.7 

49.8 

6.5 

16.0 

3.4 

78.5 
(D) 
68.9 
72.8 
76.1 
93.3 
(D) 

79.7 
32.5 
33.4 
81.1 

35.0 
35.8 
31.6 

25.8 

44.4 

(D) 

(D) 

73.8 

95.7 

15.9 

(D) 


29.0 

22.9 
(D) 
(D) 

82.0 
(D) 

57.9 
(D) 

2.5 

18.6 

1.3 

61.3 
83.8 
58.8 
58.8 

(D) 

70.9 

(D) 

60.3 

64.7 

(D) 

(D) 

26.5 
26.2 
30.9 

13.6 

31.3 

14.5 

46.9 

(D) 

79.7 

4.3 

(D) 


32.3  \ 

21.6 
12.9 
26.8 

88.3 

100.0 

72.6 

35.7 

4.4 

14.4 

2.2 

73.1 
90.2 
66.7 
70.2 
58.9 
90.0 
59.6 

74.8 
78.5 
26.8 
75.3 


19.2 

40.9 
23.8 
(D) 
(D) 
92.4 
13.0 
50.0 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  oi)erators)  part  of  SIC  53. 
^In  computing  percent,  1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are 
separately  classified  as  stores, 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "anployer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


NASHVILLE,  TENN.,  AREA 
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Table  6.— RETJiJCL  STORES:  1958  AND  195-;— PERCENTAGE  DISTRIBUTION  OF  SALES,  BY  KIND  OF  BUSINESS 
CENTRAL  BUSINESS  DISTRICT  OF  NASHVILLE,  THE  ENTIRE  CITY,  AND  NASHVILLE  STANDARD  METROPOLITAN  STATISTICAL  AREA 

(Percentages  are  based  cm  total  Retail  Store  Sales  \rtilch  exclude  sales  of  nonstore  retailers — mail  order,  direct  selling, 

merchandise  vending  machine  operators). 


SIC  code 


Kind  of  business 


Central 

business 

district 


1958 


1954 


Entire  city 


1958 


1954 


Standard  metropolitan 
statistical  area 


1958 


1954 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


RETAIL  STORES 

Retail  stores,  total? ...., 

Umber,  building  materials,  baxdvare, 

f ann  equipnent  dealers .., 

Hardware  stores ....................... 

Other , , 

General  merchandise  group  stores^  *...., 
Department  stores ,..........•., 

Limited  price  variety  stores , 

Other  general  merchandise  stores , 

Food  stores 

Automotive  dealers ,.., 

Gasoline  service  stations... , 

Apparel,  accessory  stores. ,,,,,.,......, 

Men's,  boys'  apparel  stores,  custom 

tailors* .^ , 

Women's  clothing,  specialty  stores.,., 

Ready-to-wear  stores' , , 

Family  clothing  stores* , 

Shoe  Stores , , 

Other  apparel  stores 

Furniture,  hone  fumisMrajs,  equijnient 

stores , 

Furniture  stores* 

Other  home  furnishings  stores *..,.,.., 

Household  appliance,  radio,  TV,  music 

stores .,.,., 

Eating,  drinking  places , 

Eating  places 

Drinking  places. . ..»,. ....-., 

Drug  stores,  proprietary  stores. 

Other  retail  stores* , 

Liquor  stores ..,,........,,.. 

Book,  stationery--  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply   stores... 


100.0 

2.2 

2,2 

47,3 

40,8 

3.9 

2.6 

2.4 

7.7 

0.4 

13.7 

3.3 
6,3 
5.6 
1.2 
2,8 
(D) 


11.1 
8,4 
(D) 

2,3 

5.0 
4.5 
0.5 

1.2 

9,0 
1,7 
2,3 
0.3 
(D) 
0.1 
(D) 


100.0 

5.1 
1.4 
3.7 

32.8 

27.4 

3.8 

1.6 

4.5 

8.4 

0.6 

19.5 

3.7 
8.7 
8.1 
2.7 
3,8 
0,5 


9.4 

8.3 
0.1 

1.0 

5,0 
4,1 
0.9 

1,7 

13.0 
3,3 
2,0 
0.5 
0.5 
0.5 
0.1 


100.0 

5.5 
1.3 
4.1 

17.9 
(D) 
1.8 
(D) 

21.5 

19.2 

5.6 

6.8 

1.5 
3.0 
2.6 
(D) 

1.2 
0.1 


5.3 
3.6 

0.4 

1.3 

5,5 
5.0 
0.5 

2.8 

9.9 
4.1 
1.0 
(D) 
0.2 
(NA) 
(NA) 


100.0 

6.2 
2.0 
(D) 

14,7 

11,4 

2,0 

1.3 

18.7 

21.8 

5.7 

9.4 

(D) 
4.3 
3.7 
1.5 
1.7 
(D) 


5.0 
4,2 

0.2 

0.6 

5.9 
4.7 
1.2 

2.5 

10.1 
(D) 
0.9 
(D) 
0.3 
0,7 
(D) 


100.0 

5.3 
1,5 
3.8 

15.1 

11.5 

1.8 

(D) 

26.2 

16.8 

8.0 

6.2 

1.2 
2.9 
2.5 
0.9 
1.0 
(D) 


5.1 
3.5 
0.4 

1.2 

5.4 
4.9 
0.4 

3,3 

8,6 
3,1 
0,8 
0.2 
0,3 
0,5 
0.1 


100.0 

6.2 

2.0 
4.1 

12.8 
9.4 
1.8 
1.6 

22.8 

20.1 

7.4 

8,4 

1.4 
3.6 
3.2 

1.6 
1.5 
(D) 


4,5 
3,6 
0.2 

0.6 

6.0 
4.8 
1.2 

2,8 

9.0 
3.3 
0.7 
(D) 
(D) 
0.7 
0.1 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    Represents  zero.    (Z)  Less  than  0.05  percent. 

Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
'in  computing  percent,  1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are 
separately  classified  as  stores. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  7.— RETAIL  STORES:   1958~MAJ0R  RETAIL  CENTERS  IN  THE  NASHVILLE  STANDARD  METROPOLITAN  STATISTICAL  AREA 

MRC  No.  1. — Major  retail  center,  including  the  "Green  Hills  Village  Shopping  Center,"  along  west  side  of  Hillsboro  Pike  from 

Crestmoor  Road  to  Abbott  Martin  Road. 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


53  part,^ 
56,  57 

52,  55,  599 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Number 

Sales ($1,000). 

Convenience  goods  stores: 

Number 

Sales ($1, 000) . 

Shopping  goods  stores :2 

Number , 

Sales ($1, 000) . 

All  other  stores: 

Number 

Sales ($1, 000)  . 


Retail  stores,  total^. 


Lumber,  building  materials,  hardware, 

faun  equlpnent  dealers 

Haixivare  stores 

Other 


General  merchandise  group  stores^  ^ 
Dejiartment  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


21 
7,346 


3 
2,983 

12 
3,751 


6 
612 


Number  of 
establish- 
ments 


21 


55  ex,  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex,  591 

592 

594 

595 

597 

5992 

5996 


Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  custcm 

tailors 

Women's  clothing,  specialty  stores,. 

Ready-to-wear  stores ' 

Fonily  clothing  stores  * 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,  equipnent 

stores 

Furniture  stores 

Other  heme  fui-nishlngs  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


2 

9  , 

ll 

4 

4 

1  1 

2 

1 


1 
1  -■ 


1  ■ 

1  I 


■if 


■  •  m 
1 


MRC  No.  2. — The  planned  center  known  as  "Madison  Square  Shopping  Center,"  bounded  by:  north  property  line  of  center,  Gallatin  Pike, 

south  property  line  of  center,  and  the  L.  &  N.  HR.  tracks. 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


i 


54,58,591-2 

53  part, 2 
56,  57 

52,  55,  599 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Nuober 

Sales ($1,000).., 

Convenience  goods  stores: 

Number 

Sales ($1,000),,, 

Shopping  goods  stores:^ 

Number ...•.,,,.,,,,•,. ..,. 

Sales ($1,000),,, 

All  other  stores: 

Number , 

Sales ($1,000) , . , 


Retail  stores,  total 


Lumber,  building  materials,  hardware, 

f aim  equipnent  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores  ^ 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


19 
6,454 


3 
(D) 


13 
3,301 


3 

(D) 


Number  of 
establish- 
ments 


19 


55  ex,  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex,  591 

592 

594 

595 

597 

5992 

5996 


Autcmotlve  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores ,., 

Other  apparel  stores 


Furniture,  hone  furnishings,  equipnent 

stores 

Furniture  stores 

Other  home  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


3  . 

2f 

2: 

is! 


1  J 

» 


I 

1; 

i 

3( 

'l 


standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

■•■Group  totals  for  SIC  53  and  56  may  Include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "anployer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  co-vered  in  any  of  the  lines  below. 


of  business. 


APPENDIX 

Procedures  and  Definitions 


CENSUS  DISCLOSURE  RULES 


In  accordance  with  Census  law,  any  data  which 
would  disclose  the  operations  of  an  individual 
establishment  or  business  organization  are  not 
published.  The  number  of  establishments  in  a 
kind  of  business  is  not  considered  a  disclosure 
by  these  rules,  so  that  this  item  is  shown  in 
instances  where  other  items  of  information  for 
the  same  kind  of  business  or  locality  are  sup- 
pressed. 

KINDS  OF  BUSINESS  COVERED 

This  report  covers  all  establishments  (except 
nonstore  retailers)  included  in  Retail  Trade,  de- 
fined in  accordance  with  the  principles  of  the 
Standard  Industrial  Classification  Manual  (1957  edi- 
tion) issued  under  the  auspices  of  the  Bureau 
of  the  Budget,  Executive  Office  of  the  Presi- 
dent. This  report  includes,  in  addition  to  re- 
tail trade  establishments,  hotels  and  motion  pic- 
ture theaters,  parts  of  major  groups  70  and  78 
of  the  SIC  Manual. 

Retail  Trade,  as  defined  in  the  SIC  Manual, 
and  as  covered  in  the  1958  Census  of  Business, 
includes  establishments  primarily  engaged  in  sell- 
ing merchandise  directly  to  personal,  household, 
and  farm  users.  Excluded  from  Retail  Trade 
are  places  of  business  operated  by  membership 
clubs  and  open  only  to  their  own  members  or 
personnel,  such  as  restaurants  and  bars  operated 
by  country  clubs,  school  cafeterias,  cafeterias 
operated  by  industrial  plants  for  their  employ- 
ees, establishments  operated  by  agencies  of  the 
Federal  Government  on  military  posts,  hospitals, 
etc. 

Data  for  nonstore  retailers— mail  order  houses, 
direct  selling  (house-to-house)  organizations,  and 
merchandise  vending  machine  operators— have  been 
excluded  from  the  tabulations  in  this  report,  but 
are  contained  in  other  publications  of  the  1958  Cen- 
sus of  Business,  such  as  the  Area  Report  Series. 

METHOD  OF  ENUMERATION 

For  purposes  of  coverage  in  the  1958  Census 
of  Business,  retail  establishments  were  divided 
into  two  categories— those  with  some  paid  employ- 
ment during  1958,  i.e.,  the  "employer"  universe, 
and  those  with  no  paid  employment  during  1958, 
i.e.,  the  "nonemployer"  universe.  The  method 
of  obtaining  census  information  for  these  two 
groups  is  described  below. 


Enumeration  of  "Employers."— Information  for 
establishments  in  this  part  of  the  retail  trade 
field  was  obtained  by  means  of  a  mail  canvass. 
Report  forms  were  mailed  to  all  business  firms 
included  in  the  active  records  of  the  Internal 
Revenue  Service  as  subject  to  payment  of  Fed- 
eral Insurance  Contributions  Act  (FICA)  taxes 
(i.e.,  employers  of  one  or  more  persons)  and 
which  were  classified  in  the  records  of  the  Bu- 
reau of  Old- Age  and  Survivors  Insurance  (BOASI) 
as  wholly  or  partially  engaged  in  retail,  whole- 
sale, manufacturing,  and  mineral  industries.  Also 
included  were  those  classified  in  major  groups 
70  (except  702  and  704),  72,  73,  75,  76,  78,  and 
79  of  the  service  industries  portion  of  the  SIC 
Manual,  and  in  public  warehousing,  SIC  major 
group  42,  except  421.  In  addition,  report  forms 
were  mailed  to  all  establishments  which  BOASI 
had  not  classified  by  kind  of  business  prior  to 
mailing  of  census  report  forms.  Each  estab- 
lishment was  mailed  a  report  form  appropriate 
to  its  BOASI  classification  (for  those  cases  for 
which  BOASI  classification  had  not  yet  been  es- 
tablished, a  general  purpose  form  was  used),  but 
its  census  classification  was  determined  by  re- 
plies   to  questions   on  the  census   report  form. 

Enumeration  of  "Nonemployers."— This  group 
was  defined  to  include  retail  businesses  other  than 
those  represented  in  the  active  FICA  records  of 
the  Internal  Revenue  Service.  Information  for 
this  group  of  establishments  was  derived  from 
the  1958  Federal  income  tax  returns.  Information 
was  compiled  from  only  one-half  of  these  cases 
and  census  results  for  this  group  were  estab- 
lished by  multiplying  such  findings  by  two.  The 
"nonemployer"  segment  of  retail  trade,  although 
made  up  of  a  large  number  of  establishments, 
accounted  for  less  than  10  percent  of  the  total 
retail  trade  volume. 

Included  in  this  segment  were  only  those  non- 
employer  establishments  which  reported  a  sales 
volume  of  $2,500  or  more  during  1958.  Non- 
employer  establishments  reporting  a  sales  vol- 
ume of  less  than  $2,500  were  not  included  in 
these  tabulations,  regardless  of  the  period  of 
time  they  were  operated  during  the  year. 

COMPARISON  OF  THE  1954  AND 
1958  CENSUSES 

In  all  major  respects,  the  1954  and  1958  Cen- 
suses were  conducted  under  similar  conditions 
and  procedures.     Strict  comparability  in  the  data 
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for  the  two  censuses  is  limited  by  the  following 
factors: 

1.  The  physical  area  of  a  number  of  urban 
places  in  the  1958  Census  is  not  the  same  as  it 
was  in  1954  because  of  annexations  and  other 
boundary  changes  which  have  occurred  since  the 
1954  Census.  This  factor  should  be  taken  into 
consideration  in  evaluating  changes  in  census 
findings  from  1954,  as  in  each  census  the  sta- 
tistics for  urban  places  are  in  accordance  with 
the  boundaries  for  those  places  in  the  census 
year. 

2.  Whereas  in  the  1954  Census,  "leased 
departments"  (businesses  operated  as  departments 
of  a  retail  business,  under  different  ownership) 
were  counted  as  separate  establishments  and 
separately  classified  by  kind  of  business,  in  the 
1958  Census  they  have  been  combined  with  the 
retail  business  in  which  located.  As  a  result, 
it  is  anticipated  that  the  count  of  establishments 
will  be  approximately  25,000  less  in  the  1958 
Census  than  would  have  been  the  case  if  the 
1954  Census  procedure  had  been  followed.  In 
addition,  there  will  be  some  redistribution  in 
the  data  among  the  various  kinds  of  business 
categories  (e.g.,  the  figures  for  a  leased  shoe 
department  located  in  a  department  store  which 
were  tabulated  in  the  "shoe  store"  kind  of  busi- 
ness in  1954  are  included  with  "department 
store"  figures  in  the  1958  Census).  Leased 
departments  in  the  1954  Census  repoited  sales 
of  approximately  one  billion  dollars. 

3.  Revisions  made  in  the  1957  edition  of  the 
SIC  Manual  have  necessitated  the  following  changes 
in  establishment  classifications  used  in  the  1954 
Census: 

a.  Musical  instrument  stores  and  music 
and  record  shops  have  been  shifted  to  the  kind- 
of-business  group  "Furniture,  Home  Furnish- 
ings, Equipment  Stores'  from  the  group  " Other 
Retail  Stores." 

b.  Antique  stores  have  been  shifted  to 
the  group  "Other  Retail  Stores"  from  the  group 
"Furniture,  Home  Furnishings,  Equipment 
Stores." 

4.  Both  the  1954  and  1958  Censuses  ex- 
cluded those  businesses  with  no  paid  employment 
which  had  sales  volume  of  less  than  $2,500  in 
the  census  year.  To  the  extent  that  price  in- 
creases since  1954  resulted  in  increases  in  the 
dollar  volume  of  sales,  the  1958  Census  includes 
stores  with  a  lesser  physical  volume  of  business 
than  were  included  in  the  1954  Census.  While 
the  exact  magnitude  of  this  phenomenon  is  un- 
known, the  effect  on  total  volume  of  retail  sales 
undoubtedly  is  only  a  fraction  of  one  percent 
and  probably  has  little  effect  on  the  number  of 
stores  included  in  the  census. 


Both  the  1954  and  1958  Censuses  include  data 
for  some  "nonemployer"  establishments  in  the 
group  totals  but  not  in  the  detailed  kinds-of- 
business  totals  due  to  limitation  of  classification 
information  on  the  Federal  tax  returns.  In  the 
1954  data,  all  major  groups  (i.e.,  SIC  2  digit) 
included  some  such  establishments.  In  1958 
only  two  major  groups— SIC  53,  General  Mer- 
chandise Group,  and  SIC  56,  Apparel,  Accessory 
Stores —included  such  establishments.  In  neither 
census  was  it  found  feasible  to  classify  any 
"nonemployer"  establishments  as  "Ready-to-wear 
stores  (SIC  562)"  or  "Family  clothing  stores 
(SIC  565)"  and,  in  the  1954  Census,  it  similarly 
was  not  found  feasible  to  change  any  "nonemploy- 
er" establishment  ap  "Men's,  boys' apparel  stores, 
custom  tailors  (SIC  561,  567)";  "Furniture  stores 
(SIC  5712)";  or  "Other  home  furnishings  stores 
(SIC  5713-15,  5719)."  Such  stores  were  classi- 
fied only  at  the  major  group  level. 

EXPLANATION  OF  TERMS 

Establishments^ -Census  of  Business  figures 
represent  a  summary  of  reports  for  individual  "es- 
tablishments" rather  than  "companies."  A  sep- 
arate report  was  obtained  for  each  location  where 
business  was  conducted,  including  each  location 
of  multiunlt  organizations.  Each  report  was 
tabulated  in  accordance  with  the  physical  location 
at  which  the  business  was  conducted. 

Where  two  or  more  activities  were  carried  on 
at  a  single  location  under  a  single  ownership, 
all  activities  generally  were  grouped  together  as 
a  single  establishment,  and  the  entire  establish- 
ment was  classified  on  the  basis  of  its  major 
activity,  with  all  data  for  it  included  in  that  clas- 
sification. However,  in  cases  where  distinct 
and  separate  economic  activities,  for  which  dif- 
ferent industry  classification  codes  were  appro- 
priate, were  conducted  under  the  same  ownership 
at  a  single  location,  and  where  conditions  pre- 
scribed by  the  SIC  Manual  for  recognizing  the 
existence  of  more  than  one  establishment  were 
met,  separate  establishment  reports  for  each  of 
the  different  activities  were  reported  in  the  cen- 
suses. 

In  the  case  of  leased  departments,  i.e.,  where 
separately  owned  businesses  are  operated  as  de- 
partments of  a  retail  business  under  another 
ownership  (e.g.,  a  separately  owned  shoe  depart- 
ment store)  only  a  single  establishment,  conibin- 
ing  leased  departments  with  the  retail  establish- 
ment in  which  they  are  located,  is  recognized 
for  1958  Census  purposes. 

The  "number  of  establishments"  shown  in  this 
report  is  the  number  in  business  at  the  end  of 
the  census  year. 

Sales.— Sales  include  the  total  of  merchandise 
sold,   and  receipts  from  repairs  and  from  other 
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services  to  customers,  whether  or  not  payment 
was  received  in  1958.  Sales  are  normally  re- 
corded net  of  deductions  for  refunds  and  allow- 
ances for  merchandise  returned  by  customers. 
Total  sales  exclude  amounts  other  than  those  re- 
ceived from  customers,  such  as  income  from  in- 
vestments, rental  of  real  estate,  etc.  They  in- 
clude the  amount  of  local  and  State  sales  taxes 
and  Federal  excise  taxes  which  are  collected 
by  the  store  directly  from  customers  and  paid 
directly  by  the  store  to  a  local.  State,  or  Fed- 
eral taxing  agency.  Gasoline,  liquor,  tobacco, 
and  other  excise  taxes  which  are  paid  by  the  manu- 
facturer or  wholesaler  and  passed  along  to  the 
retailer  also  are  included. 

The  sales  figures,  therefore,  represent  total 
sales  and  receipts  of  all  establishments  primari- 
ly engaged  in  retail  trade.  They  do  not  include 
retail  sales  made  by  manufacturers,  wholesalers, 
service  establishments,  and  other  businesses  whose 
primary  activity  is  other  than  retail  trade.  They 
do,  however,  include  receipts  other  than  from  the 
sale  of  merchandise  at  retail  (e.g.,  service  re- 
ceipts, sales  to  industrial  users,  sales  to  other 
retailers,  etc.)  by  establishments  primarily  en- 
gaged in  retail  trade.  Although  the  count  of  es- 
tablishments as  tabulated  in  this  report  repre- 
sents the  number  in  business  at  the  end  of  the 
year,  the  sales  figures  include  sales  of  all  es- 
tablishments in  business  at  any  time  during  the 
year. 

Payroll,  entire  year.— Payroll  includes  salaries, 
wages,  commissions,  bonuses,  vacation  allowances, 
and  the  value  of  payments  in  kind  (such  as  free 
meals,  lodgings,  etc.)  paid  during  the  year  to 
all  employees.  Gratuities  received  by  employees 
from  patrons  are  not  included.  For  corporations, 
it  includes  amounts  paid  to  officers  and  execu- 
tives; it  does  not  include  compensation  of  pro- 
prietors or  of  partners  of  unincorporated  busi- 
nesses. Payroll  is  reported  before  deductions 
for  Social  Security,  income  tax,  insurance  dues, 
etc. 

Payroll— workweek  ended  nearest  November 
15.— This  item  consists  of  payroll,  as  defined  above, 
which  was  paid  to  persons  on  the  payroll  in  the 
pay  period  ended  nearest  November  15,  1958. 
Establishments  whose  payroll  period  was  other 
than  a  week  were  requested  to  adjust  the  fig- 
ures to  a  weekly  basis. 

Paid  employees— workweek  ended  nearest  No- 
vember 15.  — Paid  employees  consist  of  the  num- 
ber  of  employees,  including  salaried  officers  and 
executives  of  corporations,  who  were  on  the  pay- 
roll for  the  workweek  ended  nearest  November 
15,  but  not  proprietors  or  partners  of  unincorpo- 
rated businesses. 


"Full  workweek"  employees.— "Full  workweek" 
employees  includes  employees,  whether  regular  or 
seasonal,  who,  for  the  specified  pay  period,  were 
paid  for  working  at  least  the  number  of  hours 
typically  worked  in  a  week  by  employees  of  the 
reporting  establishment.  All  other  employees 
paid  during  that  workweek  were  reported  as  part- 
workweek  employees. 

KIND- OF -BUSINESS  CLASSIFICATIONS 

Establishments  covered  by  the  1958  Census  were 
assigned  a  kind-of-business  classification  in  ac- 
cordance with  the  provisions  of  the  1957  edition 
of  the  SIC  Manual.  It  should  be  noted  that  kind- 
of-business  classifications  are  not  interchange- 
able with  commodity  classifications.  Most  busi- 
nesses sell  a  number  of  kinds  of  conunodities. 
The  kind-of-business  code  assigned  generally 
reflects  either  the  individual  commodity  or  com- 
modity group  which  is  the  primary  source  of  the 
establishment's  receipts  or  some  mixture  of  differ- 
ent commodities  which  characterize  the  estab- 
lishment's business.  Thus,  the  classification  of 
establishments  by  kind  of  business  generally  does 
not  make  it  possible  to  determine  either  the  num- 
ber of  establishments  handling  a  particular  com- 
modity or  the  sales  of  that  commodity.  For 
example,  the  "food  group"  classification  excludes 
stores  selling  some  food  if  the  sale  of  food  is 
not  the  primary  source  of  receipts;  moreover, 
even  though  stores  are  classified  as  "food  stores" 
some  of  their  receipts  may  be  derived  from  the  sale 
of  nonfood  products. 

As  noted  in  the  section  on  "Method  of  Enu- 
meration," the  1958  Census  findings  are  based 
on  reports  from  two  different  sources.  "Em- 
ployer" establishments  were  canvassed  by  mail 
and  were  required  to  complete  report  forms 
especially  designed  for  this  census.  "Nonem- 
ployer"  establishments,  however,  were  included 
in  the  census  on  the  basis  of  information  sup- 
plied on  the  1958  Federal  income  tax  report. 
Because  of  the  nature  of  the  information  avail- 
able on  the  tax  form,  the  kind-of-business  classi- 
fications based  on  that  form  represent  primarily 
"self-designation."  In  some  cases  this  informa- 
tion was  adequate  for  classification  at  the  kind- 
of-business  group  level  but  not  for  detailed  kinds 
of  business.  (See  "Comparisons  of  the  1954 
and  1958  Censuses,"  above.) 

The  classifications  based  on  the  census  forms, 
on  the  other  hand,  reflect  the  information  on  the 
commodity  "composition"  of  the  establishment  as 
revealed  by  the  census  classification  inquiries. 
The  effect  of  the  two  different  sources  on  uni- 
formity of  classification,  as  reflected  in  the 
measurement  of  dollar  volume  of  sales  is  minor. 
In  total,  the  "  nonemployer"  establishments  ac- 
count for  less   than   10  percent   of  retail   sales 
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and,  in  most  cases,  it  is  likely  that  the  "self- 
designated"  classification  would  be  consistent  with 
that  derived  from  more  comprehensive  information. 

The  data  in  this  report  for  two  major  SIC 
groups,  55  and  59,  have  been  subdivided,  making 
it  necessary  to  arrive  at  SIC  major  group  totals 
by  addition  (see  description  below  for  these  major 
groups).  In  addition,  data  for  that  part  of  SIC 
group  53  which  relates  to  nonstore  retailers 
are  not  included  in  this  report. 

Lumber,  Building  Materials,  Hardware,  Farm 
Equipment  Dealers  (SIC  Major  Group  52) 

Establishments  primarily  selling  lumber,  build- 
ing materials,  the  basic  lines  of  hardware,  paint, 
wallpaper,  glass,  electrical  supplies,  roofing  ma- 
terials, and  other  supplies  and  equipment  for  home 
construction.  Establishments  primarily  selling 
farm  equipment  are  also  included.  Establishments 
in  this  group  sell  to  contractors  as  well  as  to 
the  general  public. 

Hardware  stores  (SIC  5251).—  Establishments 
primarily  selling  a  number  of  basic  hardware 
lines,  such  as  tools,  builders'  hardware,  paint 
and  glass,  housewares  and  household  appliances, 
cutlery,  and  roofing  materials.  These  establish- 
ments may  also  sell  farm  implements. 

General  Merchandise  Group  (SIC  Major  Group  53, 
Except  For  "Nonstore  Retailers") 

This  group  includes  all  establishments  within 
SIC  major  group  53— "General  Merchandise"  ex- 
cept for  "nonstore"  establishments. 

The  data  for  establishments  in  this  group  in 
the  1958  Census  of  Business  as  compared  with 
the  1954  Census  of  Business  are  affected  by  the 
treatment  in  1958,  of  leased  departments  as  parts 
of  the  establishment  within  which  they  operate 
rather  than  as  separate  establishments.  The 
data  for  department  stores  are  most  affected 
by  this  change. 

Department  stores  (SIC  531).— Establishments 
normally  employing  25  or  more  people  and  en- 
gaged in  selling  some  items  in  each  of  the  fol- 
lowing lines  of  merchandise: 

1.  Furniture,  home  furnishings,  appliances, 
radio  and  TV  sets 

2.  A  general  line  of  apparel  for  the  family 

3.  Household  linen  and  dry  goods 

An  establishment  with  total  sales  of  less  than 
$5,000,000,  in  which  sales  of  any  one  of  these 
groupings  is  greater  than  80%,  of  total  sales, 
is  not  classified  as  a  department  store. 

An  establishment  with  total  sales  of  $5,000,000 
or  more  is  classified  as  a  department  store 
even    if    sales    of  one  of  the  groups  described 


above  is  more  than  80%  of  total  sales,  provided 
that  the  combined  sales  of  the  other  two  groups 
is  $500,000  or  more.  Relatively  few  stores 
are  included  in  this  classification  as  a  result 
of  this  special  rule  and  most  of  those  which  are 
would  otherwise  have  been  classified  in  the  ap- 
parel group  (SIC  major  group  56). 

Limited  price  variety  stores  (SIC  533).— Es- 
tablishments primarily  selling  a  variety  of  mer- 
chandise in  the  low  and  popular  price  ranges, 
such  as  stationery,  gift  items,  women's  acces- 
sories, toilet  articles,  light  hardware,  toys,  house- 
wares, confectionery.  These  establishments  fre- 
quently are  known  as  "5  and  10  cent"  stores 
and  "5  centd  to  a  dollar"  stores,  although  mer- 
chandise is  usually  sold  outside  these  price  raises. 

Classification  of  all  stores  in  this  category 
is  primarily  based  on  self-designation  by  the  store 
operators.  The  self-designation  was  supplemented 
by  the  addition  to  the  1958  Census  report  form 
of  a  question  on  food  sales,  the  answers  to  which 
resulted  in  removing  from  this  category  a  sig- 
nificant number  of  smaller  establishments  included 
under  this  heading  in  the  1954  tabulations. 

Food  Stores  (SIC  Major  Group  54) 

Establishments  primarily  selling  food  for  home 
preparation  and  consumption.  Establishments  pri- 
marily selling  prepared  food  and  drinks  for  con- 
sumption on  their  own  premises  are  classified 
as  "Eating  and  Drinking  Places"  (SIC  major 
group  58),  and  stores  primarily  engaged  in  selling 
packaged  beers  and  liquors  are  classified  sepa- 
rately as  "liquor  stores." 

Automotive  Dealers  (SIC  Major  Group  55, 
Except  554) 

NOTE:  This  group  does  not  include  estab- 
lishments primarily  engaged  in  selling  trucks 
and  motorized  industrial  equipment.  Such  es- 
tablishments are  included  in  the  Wholesale  Trade 
portion  of  the  Census  of  Business. 

Passenger  car  dealers,  franchised  and  non- 
franchised  (SIC  551,  552).— Establishments  pri- 
marily selling  new  automobiles,  or  new  and  used 
automobiles  and  trucks.  These  establishments 
frequently  operate  repair  shops  and  used  car 
lots  and  may  carry  stocks  of  replacement  parts, 
tires,  batteries,  and  automotive  accessories.  Used 
car  lots  and  repair  shops  operated  by  franchised 
dealers  are  not  recognized  as  separate  estab- 
lishments. Data  for  such  operations  are  con- 
solidated in  this  category  with  other  data  for 
franchised  passenger  car  dealers.  Establish- 
ments primarily  selling  used  cars  and  trucks  and 
not  holding  a  franchise  for  the  sale  of  new  pas- 
senger cars  are  also  included. 
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Tire,  battery,  accessory  dealers  (SIC  553).— 
Establishments  primarily  selling  new  automobile 
tires,  batteries,  automobile  seat  covers,  and  auto- 
mobile parts  and  accessories.  Establishments 
primarily  selling  used  merchandise  in  these  cate- 
gories are  classified  as  "secondhand  stores," 
(SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

Establishments    primarily   selling  gasoline  and 

I   other  automotive  petroleum  products.   Establish- 

'    ments    called    garages    but    deriving   the   larger 

part    of    receipts    from    gasoline    and   oil  sales 

I    are  included. 

Apparel,  Accessory  Stores  (SIC  Major  Group  56) 

I  Establishments    in    this    group    are  primarily 

I  engaged   in   selling   clothing  of  all  kinds  and  re- 

1  lated  articles  for  personal  wear  and  adornment. 

J  Not    included    in    this   group  are   the   establish- 

1  ments    which   meet   the  criteria   for  department 
stores   or  general   merchandise   stores  (SIC  531 

,  and    part    of    5392),    even   though   most   of  their 

|i  receipts   are  from  the   sale  of  apjjarel  and  ap- 

[  parel  accessories. 

Men's,  boys'  apparel  stores,  custom  tailors  (SIC 

561  and  5671).- -Establishments  primarily  engaged 

in  selling  men's  and  boys'  outerwear  and  fumish- 

.1    ings   such  as    shirts,   hats,   underwear,   hosiery, 

I    etc.     Also  included  are  establishments  primari- 

'    ly   engaged   in   the   making  and  selling  of  outer- 

j    wear  to  individual  order  from  stocks  of  material 

carried  in  their  inventory. 

Women's  clothing,  specialty  stores  (SIC  562, 
563,  568).— Establishments  primarily  selling wom- 
en's  apparel  and  apparel  accessories  of  all  types, 
including  women's  ready-to-wear  stores,  furriers, 
and  the  various  specialty  shops. 

Women's  ready-to-wear  stores  (SIC  562).— 
Establishments  primarily  selling  women's  and 
girls'  apparel.  Establishments  are  included  in 
this  category  provided  (1)  their  sales  of  all  types 
of  apparel  (except  as  noted  in  the  definition  for 
general  merchandise  group  stores)  account  for 
80%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
en's and  girls'  apparel  are  3  or  more  times  the 
sales  of  all  men's  and  boys'  apparel,  and  (3) 
sales  of  women's  and  girls'  coats,  suits,  and  dress- 
es are  at  least  one- third  of  sales  of  all  women's 
and  girls'  apparel.  Establishments  primarily 
selling  garments  made  to  customer  order  are  clas- 
sified as  custom  tailors  (SIC  567). 

Family  clothing  stores  (SIC  565).  — Establish- 
ments  primarily  selling  clothing,  furnishings,  and 
accessories  for  men,  women,  and  children,  with- 
out specializing  in  any  one  line.  Establishments 
are  included  in  this  category  provided  (l)their 
sales    of  all  types  of  apparel  (except  as  noted  in 


the  definition  for  general  merchandise  group  stores) 
account  for  80%  or  more  of  their  total  sales, 
(2)  sales  of  all  women's  and  girls'  apparel  items 
are  not  more  than  3  times  the  sales  of  all  men's 
and  boys'  items,  and  (3)  the  sales  of  all  men's 
and  boys'  apparel  items  are  not  more  than  3 
times  the  sales  of  all  women's  and  girls'  apparel 
items. 

Shoe  stores  (SIC  566).— Establishments  primarily 
selling  shoes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  family  shoe  stores;  and  chil- 
dren's, juveniles'  shoe  stores. 

Furniture,  Hoihe  Furnishings,  Equipment  Stores 
(SIC  Major  Group  57) 

Establishments  primarily  selling  merchandise 
used  in  furnishing  the  home,  such  as  furniture, 
floor  coverings,  draperies,  glass  and  chinaware, 
domestic  stoves,  refrigerators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radio 
and  TV  sets.  Also  included  are  musical  instru- 
ment stores  and  music  and  record  shops,  kinds 
of  business  which  in  the  1954  Census  of  Busi- 
ness were  included  in  the  group  "Other  Retail 
Stores."  Antique  stores,  which  in  the  1954  Census 
were  included  in  this  group  are  now  included  with 
"Other  Retail  Stores." 

Furniture  stores  (SIC  5712).— E stablishments 
primarily  selling  household  furniture,  mattresses, 
springs,  and  other  sleep  equipment.  Also  included 
in  this  classification  are  establishments  selling 
household  appliances,  record  players,  and  radio 
and  TV  sets,  provided  the  receipts  from  sales 
of  furniture  and  sleep  equipment  exceed  those 
from  sales  of  the  other  cormnodity  lines  named. 

Other  home  furnishings  stores  (SIC  571  except 
5712).— Establishments  primarily  selling  home  fur- 
nishings  other  than  household  furniture,  mat- 
tresses, springs,  and  other  sleep  equipment.  In- 
cluded are  stores  primarily  engaged  in  selling 
such  lines  of  home  furnishings  as  floor  coverings; 
drapery,  curtains,  slip  covers,  upholstery  materi- 
als; china,  glassware,  metalware;  lamps  and  lamp- 
shades, blinds  and  window  shades;  etc. 

Household  appliances,  radio,  TV  stores  (SIC 
572  and  5732) .- Establishments  primarily  engaged 
in  selling  household  appliances  (such  as  electric  and 
gas  refrigerators,  stoves,  vacuum  cleaners,  wash- 
ing machines  and  dryers,  freezers,  electric  irons, 
percolators,  hot  plates,  etc.)  and  radios,  television 
sets,  and  record  players.  The  retail  establishments 
(primarily  engaged  in  the  sale  of  electric  and  gas 
appliances  for  household  use)  operated  by  public 
utility  firms  are  included  in  this  category. 

Music  stores  (SIC  5733). -Establishments  pri- 
marily  selling  musical  instruments  such  as  organs, 
pianos,  horns,  stringed  instruments,  drums,  xylo- 
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phones,  etc.    Also  those  establishments  primarily 
selling  phonograph  records  and  albums. 

Eating  Places  (SIC  5812) 

Establishments  primarily  engaged  in  selling 
prepared  foods  and  drinks  for  consumption  on  their 
own  premises. 

Drinking  Places  (SIC  5813) 

Establishments  primarily  engaged  in  selling 
drinks,  such  as  beer,  ale,  wine,  liquor,  and  other 
alcoholic  beverages  for  consumption  on  their  own 
premises. 

Drug   Stores,  Proprietary   Stores  (SIC  591) 

Establishments  which  sell  prescriptions,  drugs, 
or  proprietary  medicines  in  combination  with  lines 
such  as  cosmetics,  toiletries,  tobacco,  magazines 
and  books,  and  novelty  merchandise.  Those  stores 
which  sell  prescriptions  are  classified  as  drug 
stores,    the    remainder    as    proprietary    stores. 

Other   Retail   Stores    (SIC  Major  Group  59, 
Except  SIC  591) 

Liquor  stores  (SIC  592),  also  government-oper- 
ated liquor  stores  (SIC  Major  Group  92  and  93).— 
Establishments  primarily  selling  packaged  alco- 
holic beverages  such  as  ale,  beer,  wine,  and  whisky 
for  consumption  off  the  premises.  Liquor  stores 
operated  by  States,  counties,  and  municipalities 
are  included.  Stores  primarily  selling  prepared 
drinks  for  consumption  on  the  premises  are  not 
included  in  this  category  but  are  classified  with 
drinking  places  (SIC  5813). 

Book  stores  (SIC  5942).  — Establishments  pri- 
marily selling  new  books  and  periodicals. 

Stationery  stores  (SIC  5943).  — Establishments 
primarily  selling  stationery  items,  such  as  writing 


paper,  tablets,  accounting  forms,  legal  forms, 
greeting  cards,  post  cards,  and  school  and  office 
supplies. 

Sporting  goods  stores  (SIC  5952).  — Establish- 
ments primarily  selling  a  general  or  specialized 
line  of  sporting  goods  and  equipment  for  hunting, 
camping,  fishing,  skiing,  riding,  tennis,  golf,  and 
other  sports,  and  gymnasium  and  playground  equip- 
ment. 

Bicycle  shops  (SIC  5953).— Establishments  pri- 
marily selling  bicycles  and  bicycle  parts  and 
accessories. 

Jewelry  stores  (SIC  597).  — Establishments  pri- 
marily selling  any  combination  of  the  lines  of 
jewelry,  such  as  diamonds  and  other  precious 
stones;  rings,  bracelets  and  brooches;  sterling  and 
plated  silverware;  and  watches  and  clocks. 

Florists  (SIC  5992).  — Establishments  primarily 
selling  cut  flowers  and  growing  plants .  Greenhouses 
and  nurseries  are  not  included  in  the  Census  of 
Business. 

DATA   FOR  MAJOR  RETAIL  CENTERS 

Due  to  the  relatively  small  number  of  establish- 
ments in  the  Major  Retail  Centers,  sales  figures 
are  shown  only  for-- 


3. 


Retail  stores,  total. 

Convenience  goods  stores,  i.e..  Food  stores 
(SIC  54),  Eating  and  drinking  places  (SIC  58), 
and  Drug,  proprietary  stores  (SIC  591). 
Shopping  goods  stores,  i.e.,  General  mer- 
chandise stores  (SIC  53  pt.).  Apparel, 
accessory  stores  (SIC  56),  and  Furniture, 
home  furnishings,  equipment  stores  (SIC  57). 
All   other    retail  stores  (SIC  52,  55,  599). 


U.  S.  DEPARTMENT  OF  COMMERCE 

Field  Offices    • 

All  publications  of  the  Bureau  of  the  Census  may  be  examined  and  ordere 

d  at  any  of  the  addresses  listed  below. 

ALBUQUERQUE,  NEW   MEXICO 

DETROIT  26,   MICHIGAN 

PHILADELPHIA  7,  PENNSYLVANIA 

Room  321,  U.  S.   Post  Office  Bldg 

Room  438,  Federal  Building 

Jefferson  Building 
1015  Chestnut  Street 

ATLANTA  3,  GEORGIA 

GREENSBORO,  NORTH    CAROLINA 
Room  407 

Room  604,  Volunteer  Building 

PHOENIX,  ARIZONA 

66  Luckie  Street,  N.   W. 

U.S.   Post  Office  Building 
HOUSTON  2,    TEXAS 

Room  419,  Ellis  Building 
137  North  Second  Avenue 

BOSTON  9,  MASSACHUSETTS 

Room  610,  Scanlan  Building 

Room  232 

405  Main  Street 

PITTSBURGH  22,  PENNSYLVANIA 

U.S.  Post  Office  and  Courthouse 

JACKSONVILLE  1,  FLORIDA 

Room  817,  Fulton  Building 
107  Sixth  Street 

BUFFALO  3,  NEW    YORK 

Room  425,  Federal  Building 

Room  504,  Federal  Building 

311   West  Monroe  Street 

PORTLAND  4,  OREGON 

117  Ellicott  Street 

KANSAS     CITY  6,    MISSOURI 

Room  217,  Old  U.  S.  Courthouse 
520  S.    W.  Morrison  Street 

CHARLESTON  4,  SOUTH    CAROLINA 

Room  2011,  911  Walnut  Street 

Area  2 

RENO,   NEVADA 

Sergeant  Jasper  Building 

1479  Wells  Avenue 

West  End  Broad  Street 

LOS  ANGELES  15,    CALIFORNIA 
Room  450 

Western  Pacific  Building 

RICHMOND  19,   VIRGINIA 

CHEYENNE,   WYOMING 

1031  South  Broadway 

Room  309,  Parcel  Post  Building 

Room  207,  Majestic  Building 

1 1th  and  Main  Streets 

16th  Street  cmd  Capitol  Avenue 

MEMPHIS  3,   TENNESSEE 

Room  212,  Falls  Building 

ST.    LOUIS  1,    MISSOURI 

CHICAGO  6,  ILLINOIS 

22  North  Front  Street 

Room  910,  New  Federal  Building 

Room  1302 

1114  Market  Street 

226  West  Jackson  Boulevard 

MIAMI  32,   FLORIDA 

Room.  316 

SALT    LAKE    CITY   1,    UTAH 

CINCINNATI  2,  OHIO 

U.S.   Post  Office  Building 

Room  105 

915  Fifth  Third  Bank  Building 

300  N.  E.  First  Avenue 

222  S.   W.    Temple  Street 

36  East  Fourth  Street 

MINNEAPOLIS  1,  MINNESOTA 

SAN   FRANCISCO  11,    CALIFORNIA 

CLEVELAND  1,  OHIO 

Room  319,  Metropolitan  Building 

Room  419,  Customliouse 

4th  Floor 

2nd  Avenue  South  and  3rd  Street 

555  Battery  Street 

Federal  Reserve  Bank  Building 

East  Sixth  St.  and  Superior  Ave. 

NEW   ORLEANS  12,  LOUISIANA 

SAVANNAH,    GEORGIA 

Room  1508 

Room  235 

DALLAS  1,   TEXAS 

Masonic  Temple  Building 

U.S.  Courthouse  and  Post  Office  Bldg. 

Room  3-104,  Merchandise  Mart 

333  St.   Charles  Avenue 

125-29  Bull  Street 

500  South  Ervay  Street 

NEW    YORK  1,  NEW  YORK 

SEATTLE  4,    WASHINGTON 

DENVER  2,  COLORADO 

6 1st  Floor 

Room  809 

Room  142,  New  Custom  House 

Empire  State  Building 

Federal  Office  Building 

19th  and  Stout  Streets 

350  Fifth  Avenue 

909  First  Avenue 

For  local 

telephone  listing,  consult  section  devoted  to 

U.  S.  Government. 

PUBLICATION  PLAN  FOR  THE  1958  CENSUS  OF  BUSINESS 


The  1958  Census  of  Business  consists  of  three  major  trade 
segments— retail  trade,  wholesale  trade,  and  selected  service 
trades.  The  final  results  of  the  1958 Census  are  published  in 
the  form  of  separate  report  series  for  each  of  these  trade 
segments  and  a  separate  report  for  public  warehouses.  These 
report  series  will  supersede  the  preliminary  reports. 

The  1958  Business  Census  report  series  for  retail  trade, 
wholesale  trade,  and  selected  services  will  consist  of  two 
parts— (1)  Area  Reports,  and  (2)  Subject  Reports.  For  re- 
tail trade  and  hotels  and  motion  picture  theaters,  a  third 
series  of  reports  relating  to  the  Central  Business  Districts 
of  large  metropolitan  centers  will  also  be  issued. 

Subsequent  to  the  issuance  of  final  reports,  findings  of  the 
1958  Census  will  be  consolidated  and  issued  as  Census  vol- 
umes. Announcements  concerning  the  report  series  and  the 
volumes  may  be  obtained  by  writing  to  the  Bureau  of  the  Cen- 
sus, Washington  25,  D.  C. 

The  above  report  series  do  not  cover  Puerto  Rico,  results 
for  which  will  be  issued  separately. 

THE  RETAIL  TRADE  REPORT  SERIES 

Following  are  brief  descriptions  of  the  report  series  for 
retail  trade: 

Area  Reports 

A  separate  report  for  each  State,  the  District  of  Columbia, 
Alaska,  Hawaii,  Virgin  Islands,  Guam,  and  continental  United 
States  showing,  by  kind  of  business,  data  on  number  of  es- 
tablishments, sales  for  the  year,  payroll  for  the  year,  pay- 
roll and  number  of  paid  employees  for  the  workweek  ended 
nearest  November  15,  1958,  and  number  of  proprietors.  De- 
tailed kind-of-business  data  are  provided  for  the  State,  for 
each  standard  metropolitan  statistical  area,  for  each  large 
county,  and  for  each  large  city.  In  addition,  data  for  less 
detailed  kind-of-business  groupings  are  shown  for  all  coun- 
ties and  for  each  city  of  2,500  or  more  inhabitants.  The  re- 
ports for  the  New  England  States  will  also  include  data  for 
those  towns  which  in  the  latest  Census  had  an  urban  concen- 
tration of  2,500  or  more  inhabitants  as  well  as  all  those  with 


a  total  population  of  10,000  or  more.  The  Pennsylvania  and 
New  Jersey  reports  provide  data  for  townships  and  towns 
having  a  population  of  10,000  or  more  at  the  latest  Census. 
The  number  of  kinds  of  business  for  which  figures  are  pub- 
lished will  vary  according  to  the  number  of  establishments 
in  the  area. 

Subject  Reports 

These  reports  provide  data  for  such  subjects  as  sales-size 
of  establishment,  employment- size  of  establishment,  legal 
form  of  organization,  and  single  units  and  multiunits  as  well 
as  for  a  number  of  special  subjects  applicable  to  particular 
trades  or  groups  of  trades.  They  will  include  detailed  sta- 
tistics by  kind  of  business  for  the  United  States  as  a  whole 
and  for  standard  metropolitan  statistical  areas  and  States, 
with  cross -classification  by  related  subjects. 

Trade  Reports 

This  series  assembles  data  for  a  particular  trade  or  group 
of  related  trades.  The  data  for  the  most  part  are  assembled 
from  the  area  and  subject  reports.  The  trades  covered  in  a 
specific  trade  report  are  not  limited  to  those  in  a  specific 
industry  division,  such  as  retail  trade,  but  may  include  trades 
in  any  of  the  industry  divisions  covered  by  the  1958  Census  of 
Business. 

Central  Business  District  Reports 

A  report  will  be  provided  for  each  of  a  number  of  large 
metropolitan  cities,  with  data  presented  by  kind  of  business. 
Includes  general  statistics  (establishments,  sales,  and  annual 
payroll)  by  kind  of  business  for  the  central  business  district, 
the  central  city,  the  central  city  exclusive  of  the  central 
business  district,  the  standard  metropolitan  statistical  area, 
and  the  standard  metropolitan  statistical  area  exclusive  of 
the  central  business  district.  In  addition,  for  a  number  of 
the  larger  metropolitan  areas,  statistics  are  published  for 
major  business  centers  outside  the  central  business  district. 
Although  these  reports  are  designed  primarily  to  present  in- 
formation for  retail  trade,  they  will  also  include  data  for 
two  service  businesses  hotels  and  motion  picture  theaters. 
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PREFACE 


AUTHORITY  AND  SCOPE 

The  1958  Census  of  Business  along  with  the  1958  Censuses 
of  Manufactures  and  Mineral  Industries  was  required  by  law 
under  13  U.S.C.,  sections  131  and  224.  These  censuses  covered 
businesses  ofierated  in  the  continental  United  States,  Alaska, 
Hawaii,  Guam,  and  the  Virgin  Islands.  A  separate  Census  of 
Business  and  Manufactures  for  1958  was  also  conducted  in 
Puerto    Rico    Jointly    with    the   Commonwealth  Government. 

The  1958  Census  of  Business  covered  retail  trade,  wholesale 
trade,  selected  services,  and  public  warehousing.  This  report 
provides  findings  for  retail  stores  in  selected  central  business 
districts  and  in  major  retail  centers;  and  for  hotels  and  motion 
picture  theaters  In  the  selected  central  business  districts. 

AREAS  COVERED 

Each  of  the  reports  in  this  series  covers  a  separate  standard 
metropolitan  statistical  area  and  Includes  data  for  the  central 
business  district  (or  central  business  districts)  in  the  specified 
standard  metropolitan  statistical  area,  as  well  as  for  each  Cen- 
sus-delineated major  retail  center  (MRC)  located  in  the  same 
standard  metropolitan  statistical  area  (SMSA).  The  number  of 
MRC's  for  which  data  are  shown  in  a  single  SMSA  vary  from 
none  to  about  two  dozen.  The  entire  series  of  reports  covers 
97  SMSA's,  and  provides  data  for  109  CBD's  and  some  500 
MRC's. 

DEUNEATION  OF  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

Because  many  large  cities  had  no  officially  defined  area 
representing  their  "Central  Business  District,"it  was  necessary 
for  the  Bureau  of  the  Census  prior  to  the  1954  Census  of 
Business  to  arrange  for  the  delineation  of  such  districts  before 
a  program  to  tabulate  Census  data  for  them  could  be  imple- 
mented. The  delineation  of  central  business  districts  was  ac- 
complished with  the  cooperation  of  the  Census  Tract  Connmittees 
in  the  large  cities  included  in  the  central  business  district  (CBD) 
program.  In  their  work  on  the  CBD's  the  Census  Tract  Com- 
mittees obtained  the  representation  of  a  variety  of  local 
interests,  such  as  business  firms  and  associations,  newspapers, 
planning  agencies,  welfare  organizations,  local  governmental 
bodies,  etc.  Central  business  districts  have  been  delineated  only 
in  those  cities  of  100,000  or  more  inhabitants  (according  to  the 
1950  Census  of  Population  or  a  subsequent  special  census  prior 
to  1959)  in  which  there  was  a  local  Census  Tract  Committee 
recommendation  for  such  an  area  in  response  to  an  inquiry  from 
the  Census  Bureau. 

The  objective  of  the  CBD  program  was  stated,  as  follows,  in 
a  letter  from  the  Director  of  the  Census  Bureau  to  the  Census 
Tract  Committees: 

"The  primary  objective  of  this  operation  is  to  provide  a 
basis  for  comparing  changes  in  business  activity  in  the  Cen- 
tral Business  District  with  those  in  the  remainder  of  the 
metropolitan  area  or  of  the  central  city." 

Because  there  are  no  generally  accepted  rules  for  determining 
what  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 
did  not  provide  rigid  specifications  for  defining  the  CBD  but  (1) 
provided  a  general  characterizationof  the  CBD,  describing  it  as 
'an  area  of  very  high  land  valuation,  an  area  characterized  by  a 
higjiconcentrationof  retail  businesses,  offices,  theaters,  hotels, 
and  "service"  businesses,  and  an  area  of  high  traffic  flow";  and 
(2)  required  tliat  the  CBD  ordinarily  should  be  defined  to  follow 


existing  tract  lines,  i.e.,  to  consist  of  one  of  more  whole  Census 
tracts.  The  emphasis  put  on  tracts  was  based  on  the  anticipation 
that  other  Census  statistics  than  those  derived  from  the  Cerisus 
of    Business    might    conveniently    be    tabulated    for   CBD's. 

It  was  recognized  that  the  tract  basis  for  CBD's  might 
lead  to  the  inclusion  of  some  land  area  not  properly  within 
a  strictly  defined  CBD  or  to  the  exclusion  of  a  small  por- 
tion of  what  should  be  in  the  CBD.  It  was  believed  that  this 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnitudes  being  measured.  Provision,  however,  was  made 
for  splitting  tracts  where  a  serious  problem  was  encountered. 
The  use  of  tract  lines  for  boundaries  also  was  consistent  with 
the  desire  to  keep  CBD  boundaries  constant,  in  order  to  maxi- 
mize the  value  of  comparisons  over  time.  Although  it  was 
recognized  that  the  CBD  strictly  defined  would  tend  to  change 
over  time,  it  was  felt  that  the  inexactitude  resulting  from  the 
use    of    f^ted    boundaries    would    not    prove  to  be  serious. 

In  some  cities  where  there  had  been  a  previously  established 
central  business  district  or  similar  area  which  substantially 
corresponded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  In 
the  Bureau's  CBD  program. 

Data  for  a  total  of  95  CBD's  were  provided  in  the  1954 
Census  of  Business.  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  in  97  standard  metropolitan  statistical 
areas.  A  number  of  cities  have  made  minor  changes  in  the 
boundaries  of  their  CBD's  due  mainly  to  revisions  in  tract 
boundaries.  In  only  one  city,  Minneapolis,  has  a  previously 
defined  CBD  been  significantly  changed. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  and  data  from  them  have  been  tabulated,  as  part  of 
the  1958  Census  of  Business  program.  The  major  retail  cen- 
ters (MRC's)  were  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metropolitan  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  themselves)  which  Include 
a  major  general  merchandise  store— usually  a  department 
store.  KQlC's  were  not  delineated  if  the  publication  of  data 
for  them  would  result  in  violation  of  Census  rules  prohibiting 
disclosure  of  information  for  individual  firms, 

MRC's  include  not  only  the  planned  suburban  shopping  center 
but  also  the  older  string  street  and  neighborhood  developments 
which  meet  the  above  prerequisites.  Frequently  the  boundaries 
of  a  single  MRC  include  stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the  planned  portion. 
In  general  the  boundaries  of  the  MRC's  have  been  established 
to  include  all  adjacent  blocks  containing  at  least  one  store  in 
the  general  merchandise,  apparel,  or  furniture -appliance 
groups  of  stores,  and  where  a  planned  center  is  involved  in- 
clude all  of  the  center. 

In  those  cities  within  the  standard  metropolitan  statistical 
areas  (SMSA's)  covered  by  this  series  of  reports  which  were 
not  of  sufficient  size  to  qualify  for  the  delineation  of  a  central 
business  district,  no  MRC's  were  delineated  unless  at  least  two 
such  centers  could  be  defined. 


For  explanation  of  procedures  and  definitions,  see  Appendix. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  1.— RETAIL  STOHES  AND  SELECTED  SERVICE  ESTABLISmENTS: 

CENTRAL  BUSINESS  DISTRICT  OF  NEW  BEDFORD 


1958  AND  1954 


Establislments,  Sales,  Annual  Payroll,  and  Employees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958^ 


Estab- 
lish^ 
ments^ 


(nimber) 


Sales ^ 


($1,000) 


Payroll, 

entire 

year 

($1,000) 


Paid  employees, 

vorkweek  ended 

nearest  Nov.  15 


Total 
(nunber) 


Full 
workweek 

(mmber) 


I95A^ 


Estab- 
lish- 
ments^ 


(nunber) 


Sales -= 


($1,000) 


Payroll, 

entire 

year 

($1,000) 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562, 563, 568 
562 

565 
566 
56^,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 
5813 


591 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total-' 

Lumber,  building  materials,  hardware, 

f aim  equipment  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores^ 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores .... 

Food  stores 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custcm 

tailors  * 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equlpnent 

stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores  * 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores . . 

SELECTED  SERVICES 


221 


35,929 


5,550 


2,307 


1,716 


245 


36,184 


7 

891 

107 

1 

(D) 

(D) 

6 

(D) 

(D) 

11 

10,788 

2,011 

5 

(D) 

(D) 

4 

1,700 

311 

2 

(D) 

(D) 

21 

6,723 

640 

3 

(D) 

(D) 

9 

(D) 

(D) 

49 

7,037 

1,091 

11 

1,493 

151 

25 

4,342 

775 

18 

3,926 

731 

3 

(D) 

(D) 

7 

550 

95 

3 

(D) 

(D) 

13 

1,929 

308 

7 

1,401 

236 

1 

(D) 

(D) 

5 

(D) 

(D) 

49 

2,405 

496 

29 

1,661 

353 

20 

744 

143 

6 

851 

128 

53 

4,545 

676 

6 

577 

67 

6 

890 

187 

2 

(D) 

(D) 

12 

921 

130 

3 

180 

23 

2 

(D) 

(D) 

4^ 

35 

(D) 

(D) 

(D) 

(D) 

864 

549 

(D) 

(D) 

190 

109 

(D) 

(D) 

224 

166 

(D) 

(D) 

(D) 

(D) 

459 

359 

59 

46 

330 

260 

307 

243 

(D) 

(D) 

33 

26 

(D) 

(D) 

91 

88 

62 

61 

(D) 

(D) 

(D) 

(D) 

279 

224 

207 

158 

72 

66 

63 

43 

24A 

222 

19 

19 

72 

67 

(D) 

(D) 

43 

37 

9 

9 

(D) 

(D) 

10 

1,187 

2 

(D) 

8 

(D) 

9 

10,607 

5 

8,747 

4 

1,860 

20 

6,186 

6 

531 

6 

388 

59 

7,697 

10 

1,4^0 

25 

4,296 

11 

3,692 

1 

(D) 

15 

1,44-8 

5 

269 

15 

2,152 

4 

1,145 

3 

148 

4 

821 

54 

2,722 

32 

1,975 

22 

747 

7 

863 

59 

3,851 

6 

606 

6 

(D) 

2 

(D) 

19 

1,245 

4 

209 

1 

(D) 

Hotels 

Motion  picture  theaters. 


(D) 
505 


(D) 
154 


(D) 
78 


(D) 
61 


(D) 
828 


5,812 


184 
(D) 
(D) 

1,971 

1,685 

286 


598 

90 

43 

1,228 

171 
776 
711 
(D) 
220 
(D) 


436 

174 

20 

242 

667 
491 
176 

121 

474 
68 
(D) 
(D) 
139 
23 
(D) 


(D) 
200 


Standard  Notes:   (d)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

■"■Sales  of  leased  departments  are  Incoi-porated  with  main  store  sales  in  1958.  In  1954  each  leased  department  -was  separately 
counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general 
merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  The  1954-  sales  of  leased  departments  located  in  general 
merchandise  stores  but  elsewhere  classified  were  $952,000,  of  which  $756,000  was  included  -with  apparel,  accessoiTy  stores. 
This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nouemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments, 

^oth  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.591)  not  covered  in  any  of  the  lines  below. 


NEW  BEDFORD,  MASS,  AREA 

Table  2.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  195-; 

CITY  OK  NEW  BEDFORD 

Establistaents,  Sales,  Annual  Payroll,  and  Qnployees,  by  Kind  of  Business 


SIC  code 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 


591 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


Kind  of  business 


RETAIL  STORES 

Retail  stores ,  total^ 

Lumber,  building  materials,  hardware, 

fanB  eqxiipnent  dealers 

Hardware  stores , 

Other , 

General  merchandise  grovqp  stores^ 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores.... 

Food  stores 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors  

Wonen's  clothing,   specialty  stores,. 

Ready-to-wear  stores ' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores  ^ 

Liquor  stores 

Book ,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  svgjply  stores.. 


SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


1958^ 


Estab- 
lish- 
ments^ 


(number) 


1,31S 


50 
16 
34 

43 

6 

12 

17 

348 
52 

137 

104 

25 
42 
22 
7 
18 


81 
31 
15 

35 

246 

161 

85 

57 

200 
25 

9 
13 
23 
14 

5 


Sales 2 


($1,000) 


122,330 

3,809 

717 

3,092 

15,528 

12,669 

(D) 

1,168 

38,121 

13,546 

6,637 

10,098 

2,113 
(D) 
(D) 
(D) 
(D) 
(D) 


6,524 
(D) 
821 

(D) 

8,414 
5,895 
2,519 

4,7CX 

13,949 
2,066 
931 
200 
1,082 
644 
628 


(D) 
(D) 


Payroll, 

entire 

year 


($1,000) 


(D) 


366 

69 

297 

(D) 

2,167 

512 

(D) 

2,663 

1,227 

364 

(D) 

221 
(D) 
(D) 
(D) 
171 
55 


964 
(D) 
94 

(D) 

1,585 

1,164 

421 

596 

1,719 
226 
192 
(D) 
150 
100 
119 


(D) 
(D) 


Paid  employees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


(D) 


135 
32 

103 

(D) 
828 
367 
(D) 

1,033 
319 

165 
(D) 


(D) 

(D) 

(D) 

65 

28 


307 
(D) 
38 

(D) 

890 
669 
221 

267 

561 
71 
74 

(D) 
63 
39 
33 


(D) 
(D) 


Full 
workweek 

(number) 


(D) 


119 
26 
93 

(D) 
594 
219 
(D) 

789 
307 
120 

(D) 

69 
(D) 
(D) 
(D) 
47 
17 


286 
(D) 
34 

(D) 

650 
478 
172 

168 

503 
65 
67 

(D) 
45 
34 
33 


(D) 
(D) 


1954^ 


Estab- 
lish- 
ments ^ 


(number) 


1,433 

49 
20 
29 

49 

5 

14 

30 

390 

57 

138 

144 

29 
55 
31 

9 
36 

9 


93 
28 

17 

38 

239 

159 

80 

63 

211 
25 

6 
11 
33 
13 

1 


($1,000) 


120,124 

4,167 

626 

3,541 

12,262 

8,747 

(D) 

(D) 

34,832 

16,217 

5,848 

13,265 

2,809 
6,525 
5,642 

717 
2,617 

481 


7,626 

4,408 

(D) 

(D) 

7,957 
5,567 
2,390 

4,262 

13,688 
2,190 
(D) 
882 
1,642 
379 
(D) 


(D) 

1,105 


Payroll , 

entire 

year 


($1,000) 


13,390 

524 

74 

450 

2,2(X 

1,685 

(D) 

(D) 

2,442 

1,672 

299 

1,815 

322 

1,038 

954 

78 
320 

57 


1,162 
634 
(D) 

(D) 

1,544 

1,091 

453 

482 

1,246 
195 
(D) 

64 
164 

51 
(D) 


(D) 

273 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (HA).  Not  available.    ...  Represents  zero. 

^Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately  counted 
and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchan- 
dise stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

•Tbccludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
1954  data  limited  to  "eanployer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  3.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISmENTS:   1958  AND  1954 

NEW  BEDFORD  STAMDARD  METROPOLITAN  STATISTICAL  AREA 

Establishments,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Business 

(As  a  result  of  differences  in  the  definition,  the  1958  data  are  not  dlrtctly  comparable  with  those  for  1954. 

which  can  be  used  in  evaluating  the  changes  in  area  definition) 


See  page    12    for  data 


SIC  code 


Kind  of  business 


1958' 


Estab- 
lish- 
ments^ 


(number) 


Sales ^ 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  engjloyees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


1954^ 


Estab- 
lish- 
ments^ 


(number) 


Sales'' 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


52 

5251 

52  ex.  5251 

53  part  3 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 
565 
566 
564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total'' , 

Lumber ,  I oilding  materials ,  hardware , 

f aim  equipment  dealers 

Hardware  stores 

Other 

General  merchandise  groxip   stores  

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores.... 

Food  stores , 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'    apparel  gtores,   ciistom 

tailors* 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores ' 

Family  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,   drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  svqjply  stores.. 

SELECTED  SERVICES 


1,659 

70 
24 
46 

53 

6 

14 

25 

421 

75 

186 

110 

25 
43 
23 

8 
20 

6 


33 
15 

41 

317 
212 
105 


Hotels 

Motion  picture  theaters. 


270 
41 
13 
17 
23 
20 
5 


144,319 

6,007 
1,029 
4,978 

16,831 

12,669 

2,697 

(D) 

44,132 

18,352 

8,880 

10,195 

2,113 
5,011 
4,428 

932 
1,365 

(D) 


7,022 

4,341 
821 

1,860 

10,898 
7,665 
3,233 

5,746 

16,256 

3,379 

951 

317 

1,082 

776 


15,796 

587 

98 

489 

2,795 

2,167 

512 

(D) 

3,034 

1,737 

487 

1,409 

221 
863 
807 

99 
171 

55 


1,029 

722 

94 

213 

2,097 

1,551 

546 

731 

1,890 
341 
192 
30 
150 
109 
119 


6,496 

201 

43 

158 

1,245 
828 
367 
(D) 

1,227 

448 

224 

607 


382 

351 

43 

65 

28 


340 

206 

38 

96 

1,252 
964 


323 

629 
108 
74 
14 
63 
43 
33 


4,971 


183 

37 

146 

853 
594 
219 
(D) 

954 

436 

160 

467 

69 
297 
276 

37 
47 
17 


316 

201 

34 

81 

848 
638 
210 

204 

550 
96 
67 
9 
45 
37 
33 


1,705 


137,711 


63 

5,232 

23 

825 

38 

4,367 

55 

12,490 

5 

8,747 

15 

3,223 

35 

520 

456 

40,169 

79 

20,046 

171 

7,103 

146 

(D) 

29 

2,809 

55 

6,525 

31 

5,642 

9 

717 

36 

2,617 

9 

481 

98 

7,794 

28 

4,408 

18 

915 

40 

2,333 

301 

10,068 

202 

7,091 

99 

2,977 

74 

5,112 

262 

(D) 

38 

3,032 

6 

(D) 

13 

(D) 

33 

1,642 

16 

437 

1 

(D) 

(D) 
(D) 


(D) 
(D) 


(D) 
(D) 


(D) 
(D) 


5 
12 


(D) 
1,243 


14,907 

627 

98 

529 

2,212 
1,685 

515 
12 

2,724 

2,068 

356 

1,815 

322 

1,038 

954 

78 
320 

57 

(D) 
634 
118 

(D) 

1,931 

1,366 

565 

587 

(D) 
263 
(D) 
(D) 
164 
62 
(D) 


(D) 
292 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

'■Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately  counted 
and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchan- 
dise stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business, 

■'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


NEW  BEDFORD,  MASS,  AREA 


Table  ■;.— RKTAIL  STORES  AND  SKIiCTKD  SKRVICK  ESTAHLIS»1ENTS— PERCENT  CHANGE  IN  SALES,  1954  TO  1958 

CENTRAL  BUSINESS  DISTRICT  OF  NiV  BEDFORD,  THE  ENTIRE  CITY,  AND  NEW  BEDFORD  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 
5713-15,  19 
572,  573 

58 

5812 

5813 


591 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


7001,  7012 
783 


Kind  of  business 


RETAIL  STORES 

Retail  stores,  total^ 

LuBber,  building  materials,  hardware,  farm  equipment 

dealers 

Hardvare  stores. 

Other 

Ceneral  merchandise  group  stores  ................... 

Depai'tment  sxores 

Limited  price  variety  stores 

Other  general  merchandise  stores.................. 

Food  stores. 

Autoaotive  dealers. 

Gasoline  service  stations 

.^pparel,  accessory  stores..... 

Men ' s ,  boys '  apparel  stores ,  custom  tailors* ...... 

Women's  clothing,  specialty  stores 

Ready-to-wear  stores', 

Family  clothing  stores^ 

Shoe  stores 

Other  apparel  stores 

Furniture,  hone  furnishings,  equipment  stores....... 

Furniture  stores^ 

Other  home  furnishings  stores*..............,..... 

Household  appliance,  radio,  TV,  music  stores 

Eating,  drinking  places. 

Eating  places ....i. 

DrlnMng  places 

Drug  stores,  proprietary  stores.......... 

Other  retail  stores^ 

Liquor  stores. 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores ; 

Florists 

Camera,  photographic  siqjply  stores..... 

SELECTED  SERVICES 

Hotels 

Motion  picture  theaters 


Percent  change 


Central 

business 

district 


-0.7 


-24.9 
(D) 
(D) 

1.7 

(D) 

-8.6 

(D) 

8.7 

(D) 

(D) 

-8.6 
3.7 
1.1 
6.3 
(D) 
-55.1 
(D) 

-10.4 

22.4 

(D) 

(D) 

-11.6 

-15.9 

-0.4 

-1.4 

18.0 

(D) 

(D) 

-26.0 

-13.9 

(D) 


(D) 
-33.0 


Entire 
city 


1.8 


City 
less  its 
central 
business 
district 


2.9 


-8.6 

-2.1 

14.5 

(D) 

■12.7 

(D) 

34.8 

246.8 

44.8 

(D) 

(D) 

(D) 

(D) 

(D) 

9.4 

9.6 

-16.5 

(D) 

13.5 

(D) 

-23.9 

-45.0 

-24.8 

-54.7 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

-14.5 

-16.1 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

5.7 

14.8 

5.9 

17.9 

5.4 

8.0 

10.4 

13.4 

1.9 

^.4 

-5.7 

-6.0 

(D) 

(D) 

-77.3 

(D) 

-34.1 

-59.4 

69.9 

172.9 

(D) 

(D) 

(D) 
(D) 


(D) 
(D) 


Entire 
standard 
metro- 
politan 
statistical 
area* 


2.2 


7.9 
(NA) 
(NA) 

34.8 
(NA) 
(NA) 
(NA). 

7.4 

10.5 

19.3 

(D) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 

-11.2 
(NA) 
(NA) 
(NA) 

2.5 
(NA) 
(NA) 

7.8 

(D) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 


(NA) 
(NA) 


Standard 

metro- 
politan 
statistical 
area  less 
central 
business 
district* 


3.2 


17.6 
(NA) 
(NA) 

220.9 
(NA) 
(NA) 
(NA) 

14.4 

(D) 

(D) 

(D) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 

-11.5 
(NA) 
(NA) 
(NA) 

7.8 
(NA) 
(NA) 

9.6 

(D) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 


(NA) 
(NA) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (2)  Less  than  0.05  percent. 

'■In  computing  percent  change,  sales  of  leased  departments  are  Incorporated  with  main  store  sales  In  1958.  In  1954  each  leased 
department  was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  compara- 
bility is  greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect 
"hotels"  or  "motion  picture  theaters." 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
1954  data  limited  to  "employer"  establishments  in  computing  percent  change. 

'in  computing  percent  change,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 

«In  computing  percent  change,  the  a^SA  data  for  1958  have  been  adjusted  to  the  1954  definition.  See  page  12  for  data  which  can 
be  used  in  evaluating  the  changes  in  area  definition. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  5.— RETAIL  STORES:   1958  AND  1954  CENTRAL  BUSINESS  DISTRICT  SALES  AS  PERCENT  OF 

NEW  BEDFORD  AND  OF  NEW  BEDFORD  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  of  city  sales  in 
central  business  dlstrlct"^ 


1958 


1954 


Percent  of  standard  netro- 
polltan  statistical  area 
sales  In  central  business 
district^ 


1958* 


1954 


52 
5251 

52  ex.  5251 

53  part' 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


RETAIL  STORES 

Retail  stores,  total^ , 

lAimber,  building  materials,  hardware,  farm  equipment  dealers 

Hardware  stores, , ......,,.,...,.,.....,..,. 

Other 

General  merchandise  group  stores^ 

Department  stores. 

Limited  price  variety  stores........... 

Other  general  merchandise  stores 

Food  stores, .,,,,,,,..........,...,.,.................,,.... 

Automotive  dealers. ......................................... 

Gasoline  service  stations,..,,,,,,,,,...,,..,...,,,,,,,,,,,. 

Apparel,  accessory  stores, 

Men's,  boys'  qoparel  stores,  custom  tailors*.,.,.......... 

Women's  clothing,  specialty  stores 

Ready-to-wear  stores '..•.....................,..,,,,.,,, 

Family  clothing  stores' 

Shoe  stores ............................................... 

Other  apparel  stores 

Furniture,  home  furnishings,  equlpnent  stores............... 

Furniture  stores*. 

Other  home  furnishings  stores* 

Household  qjpliance,  radio,  TV,  music  stores 

Eating,  drinking  places. , 

Eating  places. ............................................ 

Drinking  places 

Drug  stores,  proprietary  stores............................. 

Other  retail  stores* ,..,..,,,. 

Liquor  stores 

Book,  stationery  stores .,,.,,,,,.,,............... 

Sporting  goods,  bicycle  stores.................,,,,,,,,,,. 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores 


29.4 

23.4 
(D) 
(D) 

65.3 
(D) 
(D) 
(D) 

17.6 

(D) 

(D) 

69.7 
70.7 
(D) 
(D) 
(D) 
(D) 
(D) 

29.6 
(D) 
(D) 
(D) 

28,6 
28.2 
29.5 

18.1 

32.6 
27.9 
95.6 

(D) 
85.1 
28.0 

(D) 


30.1 

28.5 
(D) 
(D) 

86.4 

100.0 

(D) 

(D) 

17.8 

3.3 

6.6 

58.0 
51.3 
65.8 
65.4 
(D) 
55.3 
55.9 

28.2 

26.0 

(D) 

(D) 

34.2 
35.5 
31.3 

20.2 

28.1 

27.7 

(D) 

(D) 

75.8 

55.1 

(D) 


25.5 

15.8 
(NA) 
(NA) 

64.1 
(NA) 
(NA) 
(NA) 

15.6 

(D) 

(D) 

69.2 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 

27.9 
(NA) 
(NA) 
(NA) 

23.3 
(NA) 
(NA) 

15.4 

28.9 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 


26.3 

22.7 
(D) 
(D) 

84.9 

100.0 

57.7 


15.4 
2.6 
5.5 

(D) 

51.3 
65.8 
65.4 
(D) 
55.3 
55.9 

27.6 
26.0 
16.2 
35.2 

27.0 
27.9 
25.1 

16.9 

M 

(D) 

(D) 

75.8 

47.8 

(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

■"■In  computing  percent,  sales  of  leased  depairtments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stoics  (SIC  56). 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 

«In  computing  percent  the  SMSA  data  for  1958  have  been  adjusted  to  the  1954  definition.  See  page  12  for  data  which  can  be  used 
in  evaluating  the  changes  in  area  definition. 
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Table  6.— HKTAIL  STORKS:   1958  AND  195*1 — PERCENTAGE  DISTRIBUTION  OF  SALES,  BY  KIND  OF  BUSINESS 

CENTRAL  BUSINESS  DISTOICT  OF  NEW  BEDfORD,  THE  ENTUVE  CITY,  AND  NEW  BEDFORD  STANDARD  METROPOLITAN  STATISTICAL  AREA 

(Percentages  are  based  cc  total  Retail  Store  Sales  vhlcb  exclude  sales  of  nonstore  retailers — mall  order,  direct  selling, 

Bercbandlse  vending  nachlne  operators). 


SIC  code 


Kind  of  business 


Central 

business 

district^ 


1958 


195^ 


Entire  city"^ 


1958 


195^ 


Standard  metropolitan 
statistical  area^ 


1958X 


1954 


52 

S25I 

52  ex.  5251 

53  part' 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 
562 

565 
566 
564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


RETAIL  STORES 

Retail  stores,  total-'....,,.,...., 

lAMber,  building  materials,  hardware, 

fam  equipment  dealers , 

Hardvare  stores. 

Other , 

General  merchandise  group  stores-' 

Department  stores.................... 

Limited  price  varie-ty  stores , 

Other  general  merchandise  s-tores , 

Food  stores, .,,,...,,,.,..,,,,....,,,.,. 

Automotive  dealers 

Oasolloe  service  stations 

Apparel,  accessory  stores. .............. 

Men's,  boys'  apparel  s-tores,  cus-tom 

tailors* 

Wdaen's  clo-thlng,  specialty  s-tores.... 
Ready-to-wear  s-tores' . ...,...,,,.... 

Family  clo-thlng  s-tores' 

Shoe  stores .,.,....,... 

Other  apparel  s-tores 

Furniture,  heme  fumlahlngs,  equipient 

stores ,, 

Furniture  s-tores*,,,.,....,,.,..,.,,. 

Other  hcoe  fumishlngs  s-tores* ,. 

Household  appliance,  radio,  TV,  music 
stores. ,.........,.,. 

Eating,  driiddng  places 

Eatliig  places 

Drlnldng  places 

Drug  stores,  proprietary  stores.,.,..,. 

Other  retail  stores' 

Liquor  s-tores. , ....................... 

Boole,   stationery  stores 

Sporting  goods,  bicycle  s-tores 

Jewelry  stores 

Florls-ts 

Camera,  pho-tographlc  s\9ply  s-bores.... 


100.0 


2.5 

(D) 
(D) 

30.0 
(D) 
4.7 
(D) 

18.7 
(D) 
(D) 

19.6 

4.2 
12.1 
10.9 

(D) 


5.4 
3.9 
(D) 

(D) 

6.7 
4.6 
2.1 

2.4 

12.6 
1.6 
2.5 
(D) 
2.6 
0.5 
(D) 


100.0 


3.3 
(D) 
(D) 

29.3 
24.2 

5.1 


17.1 
1.5 
1.1 

21.3 

4.0 
11.9 
10.2 
(D) 
4.0 
0.7 


5.9 
3.2 

0.4 

2.3 

7.5 
5.5 
2.0 

2.4 

10.6 
1.7 
(D) 
(D) 
3.4 
0.5 
(D) 


100.0 

3.1 
0,6 
2.5 

13.5 

10.4 

(D) 

1.0 

31.2 

11.1 

5.4 

8.3 

1.7 
(D) 
(D) 
(D) 

in 


5.3 
(D) 
0.7 

(D) 

6.9 
4.8 
2.1 

3.8 

11.4 
1.7 
0.8 
0,2 
0.9 
0.5 
0.5 


3.5 
0.5 
3.0 

10.2 
7.3 
(D) 
(D) 

29.0 

13.5 

5.0 

11.0 

2.3 
5.4 
4.7 
0.6 
2.2 
0.4 


6.3 
3.7 
(D) 

(D) 

6.6 
4.6 
2.0 

3.5 

11.4 
1.8 
(D) 
0.7 
1.4 
0.3 
(D) 


100.0 

4.0 
(MA) 
(NA) 

12.0 
(NA) 
(NA) 
(NA) 

30.7 

12.8 

6.0 

7.2 

(NA) 
(NA) 
(NA) 
(NA) 
NA^ 
(NA 


4.9 
(NA) 
(NA) 

(NA) 

7.3 
(NA) 
(NA) 

3.9 

11.2 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 


100.0 


3.8 
0.6 
3.2 

9.1 
6.4 
2.3 
0.4 

29.2 

14.6 

5.2 

(D) 

2.0 
4.7 
4.1 
0.5 
1.9 
0.3 


5.7 
3.2 

0.7 

1.7 

7.3 
5.1 
2.2 

3.7 

(D) 
2.2 
(D) 
(D) 
1.2 
0.3 
(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

■'■In  congjuting  percent,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56). 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limn" ted  to  "employer"  establishments  in  computing  percent, 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 

»In  computing  percent  distribution  the  SMSA  data  for  1958  have  been  adjusted  to  the  1954  definition.  See  page  12  for  data  which 
can  be  used  in  evaluating  the  changes  in  area  definition. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


COMPARATIVE  STANDARD  METROPOLITAN  STATISTICAL  AREA  DATA 


As  a  result  of  differences  in  the  definition,  the  1958  data  for  the  New  Bedford, 
Mass.,  Standard  Metropolitan  Statistical  Area  (as  presented  in  Table  3  of  this 
report)  are  not  directly  comparable  with  those  for  1954.  The  following  table  identi- 
fies the  places  included  in  the  1958  definition  but  not  in  1954,  and  provides  data  for 
these  additional  places.  Subtracting  these  data  from  those  shown  in  Table  3  will 
provide   1958  data  for  the  area  as  defined  in  1954. 


SIC 
Code 


Kind  of  business 


Estab- 
lish- 
ments 
(number) 


Sales 
($1,000) 


Marion  and  Mattapolsett  Towns,  Massachusetts 


52 

53  part* 

54 

55  ex, 554 

55pt(554) 

56 

57 
58 

59pt(59l) 
59  ex.591 
53  part* 


Retail  trade,  total  .o........ 

Lumber,  bldg  matls,  hdwe,  farm  equip,  dealers 

General  merchandise  group  stores*  

Food  stores ., 

Automotive  dealers.  ....  ... 

Gasoline  service  stations  

Apparel,  accessory  stores  

Furniture,  home  furnishings,  equipment  stores 

Eating,  drinking  places  

Drug  stores,  proprietary  stores  

Other  retail  stores  

Nonstore  retailers*  


77 

3,693 

4 

360 

. . 

... 

13 

998 

4 

401 

9 

407 

3 

31 

4 

102 

18 

576 

3 

236 

16 

520 

3 

62 

Standard  Notes:    ...  Represents  zero.    (D)  Withheld  to  avoid  disclosure. 
*Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 
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Procedures  and  Definitions 


CENSUS  DISCLOSURE  RULES 

In  accordance  with  Census  law,  any  data  which 
would  disclose  the  operations  of  an  individual 
establishment  or  business  organization  are  not 
published.  The  nunnber  of  establishments  in  a 
kind  of  business  is  not  considered  a  disclosure 
by  these  rules,  so  that  this  item  is  shown  in 
instances  where  other  items  of  information  for 
the  same  kind  of  business  or  locality  are  sup- 
pressed. 

KINDS  OF  BUSINESS  COVERED 

This  report  covers  all  establishments  (except 
nonstore  retailers)  included  in  Retail  Trade,  de- 
fined in  accordance  with  the  principles  of  the 
Standard  Industrial  Classification  Manual  (1957  edi- 
tion) issued  under  the  auspices  of  the  Bureau 
of  the  Budget,  Executive  Office  of  the  Presi- 
dent. This  report  includes,  in  addition  to  re- 
tail trade  establishments,  hotels  and  motion  pic- 
ture theaters,  parts  of  major  groups  70  and  78 
of  the  SIC  Manual. 

Retail  Trade,  as  defined  in  the  SIC  Manual, 
and  as  covered  in  the  1958  Census  of  Business, 
includes  establishments  primarily  engaged  in  sell- 
ing merchandise  directly  to  personal,  household, 
and  farm  users.  Excluded  from  Retail  Trade 
are  places  of  business  operated  by  membership 
clubs  and  open  only  to  their  own  members  or 
personnel,  such  as  restaurants  and  bars  operated 
by  country  clubs,  school  cafeterias,  cafeterias 
operated  by  industrial  plants  for  their  employ- 
ees, establishments  operated  by  agencies  of  the 
Federal  Government  on  military  posts,  hospitals, 
etc. 

Data  for  nonstore  retailers— mail  order  houses, 
direct  selling  (house-to-house)  organizations,  and 
merchandise  vending  machine  operators— have  been 
excluded  from  the  tabulations  in  this  report,  but 
are  contained  in  other  publications  of  the  1958  Cen- 
sus of  Business,  such  as  the  Area  Report  Series. 

METHOD  OF  ENUMERATION 

For  purposes  of  coverage  in  the  1958  Census 
of  Business,  retail  establishments  were  divided 
into  two  categories  — those  with  some  paid  employ- 
ment during  1958,  i.e.,  the  "employer"  universe, 
and  those  with  no  paid  employment  during  1958, 
i.e.,  the  "nonemployer"  universe.  The  method 
of  obtaining  census  information  for  these  two 
groups  is  described  below. 


Enumeration  of  "Employers."— Information  for 
establishments  in  this  part  of  the  retail  trade 
field  was  obtained  by  means  of  a  mail  canvass. 
Report  forms  were  mailed  to  all  business  firms 
included  in  the  active  records  of  the  Internal 
Revenue  Service  as  subject  to  payment  of  Fed- 
eral Insurance  Contributions  Act  (FICA)  taxes 
(i.e.,  employers  of  one  or  more  persons)  and 
which  were  classified  in  the  records  of  the  Bu- 
reau of  Old- Age  and  Survivors  Insurance  (BOASI) 
as  wholly  or  partially  engaged  in  retail,  whole- 
sale, manufacturing,  and  mineral  industries.  Alsc 
included  were  those  classified  in  major  groups 
70  (except  702  and  704),  72,  73,  75,  76,  78,  and 
79  of  the  service  industries  portion  of  the  SIC 
Manual,  and  in  public  warehousing,  SIC  major 
group  42,  except  421.  In  addition,  report  forms 
were  mailed  to  all  establishments  which  BOASI 
had  not  classified  by  kind  of  business  prior  to 
mailing  of  census  report  forms.  Each  estab- 
lishment was  mailed  a  report  form  appropriate 
to  its  BOASI  classification  (for  those  cases  foi 
which  BOASI  classification  had  not  yet  been  es- 
tablished, a  general  purpose  form  was  used),  but 
its  census  classification  was  determined  by  re- 
plies   to  questions   on   the  census   report   form. 

Enumeration  of  "Nonemployers."— This  group 
was  defined  to  include  retail  businesses  other  than 
those  represented  in  the  active  FICA  records  of 
the  Internal  Revenue  Service.  Information  for 
this  group  of  establishments  was  derived  from 
the  1958  Federal  income  tax  returns.  Information 
was  compiled  from  only  one-half  of  these  cases 
and  census  results  for  this  group  were  estab- 
lished by  multiplying  such  findings  by  two.  The 
"nonemployer"  segment  of  retail  trade,  although 
made  up  of  a  large  number  of  establishments, 
accounted  for  less  than  10  percent  of  the  total 
retail  trade  volume. 

Included  in  this  segment  were  only  those  non- 
employer  establishments  which  reported  a  sales 
volume  of  $2,500  or  more  during  1958.  Non- 
employer  establishments  reporting  a  sales  vol- 
ume of  less  than  $2,500  were  not  included  in 
these  tabulations,  regardless  of  the  period  of 
time  they  were  operated  during  the  year. 

COMPARISON  OF  THE  1954  AND 
1958  CENSUSES 

In  all  major  respects,  the  1954  and  1958  Cen- 
suses were  conducted  under  similar  conditions 
and  procedures.     Strict  comparability  in  the  data 
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for  the  two  censuses  is  limited  by  the  following 
factors: 

1.  The  physical  area  of  a  number  of  urban 
places  in  the  1958  Census  is  not  the  same  as  it 
was  in  1954  because  of  annexations  and  other 
boundary  changes  which  have  occurred  since  the 
1954  Census.  This  factor  should  be  taken  into 
consideration  in  evaluating  changes  in  census 
findings  from  1954,  as  in  each  census  the  sta- 
tistics for  urban  places  are  in  accordance  with 
the  boundaries  for  those  places  in  the  census 
year. 

2.  Whereas  in  the  1954  Census,  "leased 
departments"  (businesses  operated  as  departments 
of  a  retail  business,  under  different  ownership) 
were  counted  as  separate  establishments  and 
separately  classified  by  kind  of  business,  in  the 
1958  Census  they  have  been  combined  with  the 
retail  business  in  which  located.  As  a  result, 
it  is  anticipated  that  the  count  of  establishments 
will  be  approximately  25,000  less  in  the  1958 
Census  than  would  have  been  the  case  if  the 
1954  Census  procedure  had  been  followed.  In 
addition,  there  will  be  some  redistribution  in 
the  data  among  the  various  kinds  of  business 
categories  (e.g.,  the  figures  for  a  leased  shoe 
department  located  in  a  department  store  which 
were  tabulated  in  the  "shoe  store"  kind  of  busi- 
ness in  1954  are  included  with  "department 
store"  figures  in  the  1958  Census).  Leased 
departments  in  the  1954  Census  reported  sales 
of  approximately  one  billion  dollars. 

3.  Revisions  made  in  the  1957  edition  of  the 
SIC  Manual  have  necessitated  the  following  changes 
in  establishment  classifications  used  in  the  1954 
Census: 

a.  Musical  instrument  stores  and  music 
and  record  shops  have  been  shifted  to  the  kind- 
of- business  group  "Furniture,  Home  Furnish- 
ings, Equipment  Stores"  from  the  group  " Other 
Retail  Stores." 

b.  Antique  stores  have  been  shifted  to 
the  group  "Other  Retail  Stores"  from  the  group 
"Furniture,  Home  Furnishings,  Equipment 
Stores." 

4.  Both  the  1954  and  1958  Censuses  ex- 
cluded those  businesses  with  no  paid  employment 
which  had  sales  volume  of  less  than  $2,500  in 
the  census  year.  To  the  extent  that  price  in- 
creases since  1954  resulted  in  increases  in  the 
dollar  volume  of  sales,  the  1958  Census  includes 
stores  with  a  lesser  physical  volume  of  business 
than  were  included  in  the  1954  Census.  While 
the  exact  magnitude  of  this  phenomenon  is  un- 
known, the  effect  on  total  volume  of  retail  sales 
undoubtedly  is  only  a  fraction  of  one  percent 
and  probably  has  little  effect  on  the  number  of 
stores  included  in  the  census. 


Both  the  1954  and  1958  Censuses  include  data 
for  some  "nonemployer"  establishments  in  the 
group  totals  but  not  in  the  detailed  kinds-of- 
business  totals  due  to  limitation  of  classification 
information  on  the  Federal  tax  returns.  In  the 
1954  data,  all  major  groups  (i.e.,  SIC  2  digit) 
included  some  such  establishments.  In  1958 
only  two  major  groups— SIC  53,  General  Mer- 
chandise Group,  and  SIC  56,  Apparel,  Accessory 
Stores— included  such  establishments.  In  neither 
census  was  it  found  feasible  to  classify  any 
"nonemployer"  establishments  as  "Ready-to-wear 
stores  (SIC  562)"  or  "Family  clothing  stores 
(SIC  565)"  and,  in  the  1954  Census,  it  similarly 
was  not  found  feasible  to  change  any  "nonemploy- 
er" establishment  as  "Men's,  boys' apparel  stores, 
custom  tailors  (SIC  561,  567)";  "Furniture  stores 
(SIC  5712)";  or  "Other  home  furnishings  stores 
(SIC  5713-15,  5719)."  Such  stores  were  classi- 
fied only  at  the  major  group  level. 

EXPLANATION  OF  TERMS 

Establishments . — Census  of  Business  figures 
represent  a  summary  of  reports  for  individual  "es- 
tablishments" rather  than  "companies."  A  sep- 
arate report  was  obtained  for  each  location  where 
business  was  conducted,  including  each  location 
of  multiunlt  organizations.  Each  report  was 
tabulated  in  accordance  with  the  physical  location 
at  which  the  business  was  conducted. 

Where  two  or  more  activities  were  carried  on 
at  a  single  location  under  a  single  ownership, 
all  activities  generally  were  grouped  together  as 
a  single  establishment,  and  the  entire  establish- 
ment was  classified  on  the  basis  of  its  major 
activity,  with  all  data  for  it  included  in  that  clas- 
sification. However,  in  cases  where  distinct 
and  separate  economic  activities,  for  which  dif- 
ferent industry  classification  codes  were  appro- 
priate, were  conducted  under  the  same  ownership 
at  a  single  location,  and  where  conditions  pre- 
scribed by  the  SIC  Manual  for  recognizing  the 
existence  of  more  than  one  establishment  were 
met,  separate  establishment  reports  for  each  of 
the  different  activities  were  reported  in  the  cen- 
suses. 

In  the  case  of  leased  departments,  i.e.,  where 
separately  owned  businesses  are  operated  as  de- 
partments of  a  retail  business  under  another 
ownership  (e.g.,  a  separately  owned  shoe  depart- 
ment store)  only  a  single  establishment,  coinbin- 
ing  leased  departments  with  the  retail  establish- 
ment in  which  they  are  located,  is  recognized 
for  1958  Census  purposes. 

The  "number  of  establishments"  shown  in  this 
report  is  the  number  in  business  at  the  end  of 
the  census  year. 

Sales.— Sales  include  the  total  of  merchandise 
sold,   and  receipts  from  repairs  and  from  other 
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services  to  customers,  whether  or  not  payment 
was  received  in  1958.  Sales  are  normally  re- 
corded net  of  deductions  for  refunds  and  allow- 
ances for  merchandise  returned  by  customers. 
Total  sales  exclude  amounts  other  tiian  those  re- 
ceived from  customers,  such  as  income  from  in- 
vestments, rental  of  real  estate,  etc.  They  in- 
clude the  amount  of  local  and  State  sales  taxes 
and  Federal  excise  taxes  which  are  collected 
by  the  store  directly  from  customers  and  paid 
directly  by  the  store  to  a  local.  State,  or  Fed- 
eral taxing  agency.  Gasoline,  liquor,  tobacco, 
and  other  excise  taxes  which  are  paid  by  the  manu- 
facturer or  wholesaler  and  passed  along  to  the 
retailer  also  are  included. 

The  sales  figures,  therefore,  represent  total 
sales  and  receipts  of  all  establishments  primari- 
ly engaged  in  retail  trade.  They  do  not  include 
retail  sales  made  by  manufacturers,  wholesalers, 
service  establishments,  and  other  businesses  whose 
primary  activity  is  other  than  retail  trade.  They 
do,  however,  include  receipts  other  than  from  the 
sale  of  merchandise  at  retail  (e.g.,  service  re- 
ceipts, sales  to  industrial  users,  sales  to  other 
retailers,  etc.)  by  establishments  primarily  en- 
gaged in  retail  trade.  Although  the  count  of  es- 
tablishments as  tabulated  in  this  report  repre- 
sents the  number  in  business  at  the  end  of  the 
year,  the  sales  figures  include  sales  of  all  es- 
tablishments in  business  at  any  time  during  the 
year. 

Payroll,  entire  year. -Payroll  includes  salaries, 
wages,  commissions,  bonuses,  vacation  allowances, 
and  the  value  of  payments  in  kind  (such  as  free 
meals,  lodgings,  etc.)  paid  during  the  year  to 
all  employees.  Gratuities  received  by  employees 
from  patrons  are  not  included.  For  corporations, 
it  includes  amounts  paid  to  officers  and  execu- 
tives; it  does  not  include  compensation  of  pro- 
prietors or  of  partners  of  unincorporated  busi- 
nesses. Payroll  is  reported  before  deductions 
for  Social  Security,  income  tax,  insurance  dues, 
etc. 

Payroll— workweek  ended  nearest  November 
15.— This  item  consistsof  payroll,  as  defined  above, 
which  was  paid  to  persons  on  the  payroll  in  the 
pay  period  ended  nearest  November  15,  1958. 
Establishments  whose  payroll  period  was  other 
than  a  week  were  requested  to  adjust  the  fig- 
ures to  a  weekly  basis. 

Paid  employees— workweek  ended  nearest  No- 
vember 15.  — Paid  employeeB  ronpiisr  of  the  niim- 
ber  of  employees,  including  salaried  officers  and 
executives  of  corporations,  who  were  on  the  pay- 
roll for  the  workweek  ended  nearest  November 
15,  but  not  proprietors  or  partners  of  unincorpo- 
rated businesses. 


"Full  workweek"  employees.— "Full  workweek" 
employees  includes  employees,  whether  regular  or 
seasonal,  who,  for  the  specified  pay  period,  were 
paid  for  working  at  least  the  number  of  hours 
typically  worked  in  a  week  by  employees  of  the 
reporting  establishment.  All  other  employees 
paid  during  that  workweek  were  reported  as  part- 
workweek  employees. 

KIND-OF-BUSINESS  CLASSIFICATIONS 

Establishments  covered  by  the  1958  Census  were 
assigned  a  kind-of-business  classification  in  ac- 
cordance with  the  provisions  of  the  1957  edition 
of  the  SIC  Manual.  It  should  be  noted  that  kind- 
of-business  classifications  are  not  interchange- 
able with  commodity  classifications.  Most  busi- 
nesses sell  a  number  of  kinds  of  commodities. 
The  kind-of-business  code  assigned  generally 
reflects  either  the  individual  commodity  or  com- 
modity group  which  is  the  primary  source  of  the 
establishment's  receipts  or  some  mixture  of  differ- 
ent commodities  which  characterize  the  estab- 
lishment's business.  Thus,  the  classification  of 
establishments  by  kind  of  business  generally  does 
not  make  it  possible  to  determine  either  the  num- 
ber of  establishments  handling  a  particular  com- 
modity or  the  sales  of  that  commodity.  For 
example,  the  "food  group"  classification  excludes 
stores  selling  some  food  if  the  sale  of  food  is 
not  the  primary  source  of  receipts;  moreover, 
even  though  stores  are  classified  as  "food  stores" 
some  of  their  receipts  may  be  derived  from  the  sale 
of  nonfood  products. 

As  noted  in  the  section  on  "Method  of  Enu- 
meration," the  1958  Census  findings  are  based 
on  reports  from  two  different  sources.  "Em- 
ployer" establishments  were  canvassed  by  mail 
and  were  required  to  complete  report  forms 
especially  designed  for  this  census.  "Nonem- 
ployer"  establishments,  however,  were  included 
in  the  census  on  the  basis  of  information  sup- 
plied on  the  1958  Federal  income  tax  report. 
Because  of  the  nature  of  the  information  avail- 
able on  the  tax  form,  the  kind-of-business  classi- 
fications based  on  that  form  represent  primarily 
"self-designation."  In  some  cases  this  informa- 
tion was  adequate  for  classification  at  the  kind- 
of-business  group  level  but  not  for  detailed  kinds 
of  business.  (See  "Comparisons  of  the  1954 
and  1958  Censuses,"  above.) 

The  classifications  based  on  the  census  forms, 
on  the  other  hand,  reflect  the  information  on  the 
commodity  "composition"  of  the  establishment  as 
revealed  by  the  census  classification  inquiries. 
The  effect  of  the  two  different  sources  on  uni- 
formity of  classification,  as  reflected  in  the 
measurement  of  dollar  volume  of  sales  is  minor. 
In  total,  the  "nonemployer"  establishments  ac- 
count for  less   than   10  percent   of  retail   sales 
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and,  in  most  cases,  it  is  likely  that  the  "self- 
designated"  classification  would  be  consistent  with 
that  derived  from  more  comprehensive  information. 

The  data  in  this  report  for  two  major  SIC 
groups,  55  and  59,  have  been  subdivided,  making 
it  necessary  to  arrive  at  SIC  major  group  totals 
by  addition  (see  description  below  for  these  major 
groups).  In  addition,  data  for  that  part  of  SIC 
group  53  which  relates  to  nonstore  retailers 
are  not  included  in  this  report. 

Lumber,  Building  Materials,  Hardware,  Farm 
Equipment  Dealers  (SIC  Major  Group  52) 

Establishments  primarily  selling  lumber,  build- 
ing materials,  the  basic  lines  of  hardware,  paint, 
wallpaper,  glass,  electrical  supplies,  roofing  ma- 
terials, and  other  supplies  and  equipment  for  home 
construction.  Establishments  primarily  selling 
farm  equipment  are  also  included.  Establishments 
in  this  group  sell  to  contractors  as  well  as  to 
the  general  public. 

Hardware  stores  (SIC  5251).—  Establishments 
primarily  selling  a  number  of  basic  hardware 
lines,  such  as  tools,  builders'  hardware,  paint 
and  glass,  housewares  and  household  appliances, 
cutlery,  and  roofing  materials.  These  establish- 
ments may  also  sell  farm  implements. 

General  Merchandise  Group  (SIC  Major  Group  53, 
Except  For  "Nonstore  Retailers") 

This  group  includes  all  establishments  within 
SIC  major  group  53— "General  Merchandise"  ex- 
cept for  "nonstore"  establishments. 

The  data  for  establishments  in  this  group  in 
the  1958  Census  of  Business  as  compared  with 
the  1954  Census  of  Business  are  affected  by  the 
treatment  in  1958,  of  leased  departments  as  parts 
of  the  establishment  within  which  they  operate 
rather  than  as  separate  establishments.  The 
data  for  department  stores  are  most  affected 
by  this  change. 

Department  stores  (SIC  531).— Establishments 
normally  employing  25  or  more  people  and  en- 
gaged in  selling  some  items  in  each  of  the  fol- 
lowing lines  of  merchandise: 

1.  Furniture,  home  furnishings,  appliances, 
radio  and  TV  sets 

2.  A  general  line  of  apparel  for  the  family 

3.  Household  linen  and  dry  goods 

An  establishment  with  total  sales  of  less  than 
$5,000,000,  in  which  sales  of  any  one  of  these 
groupings  is  greater  than  80%  of  total  sales, 
is  not  classified  as  a  department  store. 

An  establishment  with  total  sales  of  $5,000,000 
or  more  is  classified  as  a  department  store 
even    if    sales    of  one  of  the  groups  described 


above  is  more  than  80%  of  total  sales,  provided 
that  the  combined  sales  of  the  other  two  groups 
is  $500,000  or  more.  Relatively  few  stores 
are  included  in  this  classification  as  a  result 
of  this  special  rule  and  most  of  those  which  are 
would  otherwise  have  been  classified  in  the  ap- 
parel group  (SIC  major  group  56). 

Limited  price  variety  stores  (SIC  533). -Es- 
tablishnients  primarily  selling  a  variety  of  mer- 
chandise in  the  low  and  popular  price  ranges, 
such  as  stationery,  gift  items,  women's  acces- 
sories, toilet  articles,  light  hardware,  toys,  house- 
wares, confectionery.  These  establishments  fre- 
quently are  known  as  "5  and  10  cent"  stores 
and  "5  cent^  to  a  dollar"  stores,  although  mer- 
chandise is  usually  sold  outside  these  price  ranges. 

Classification  of  all  stores  in  this  category 
is  primarily  based  on  self-designation  by  the  store 
operators.  The  self-designation  was  supplemented 
by  the  addition  to  the  1958  Census  repon  form 
of  a  question  on  food  sales,  the  answers  to  which 
resulted  in  removing  from  this  category  a  sig- 
nificant number  of  smaller  establishments  included 
under  this  heading  In  the  1954  tabulations. 

Food  Stores  (SIC  Major  Group  54) 

Establishments  primarily  selling  food  for  home 
preparation  and  consumption.  Establishments  pri- 
marily selling  prepared  food  and  drinks  for  c(»i- 
sumption  on  their  own  premises  are  classified 
as  "Eating  and  Drinking  Places"  (SIC  major 
group  58),  and  stores  primarily  engaged  in  selling 
packaged  beers  and  liquors  are  classified  sepa- 
rately as  "liquor  stores." 

Automotive  Dealers  (SIC  Major  Group  55, 
Excq?t  554) 

NOTE:  This  group  does  not  include  estab- 
lishments primarily  engaged  in  selling  trucks 
and  motorized  industrial  equipment.  Such  es- 
tablishments are  included  in  the  Wholesale  Trade 
portion  of  the  Census  of  Business. 

Passenger  car  dealers,  franchised  and  non- 
franchised  (SIC  551,  552).— Establishments  pri- 
marily selling  new  automobiles,  or  new  and  used 
automobiles  and  trucks.  These  establishments 
frequently  operate  repair  shops  and  used  car 
lots  and  may  carry  stocks  of  replacement  parts, 
tires,  batteries,  and  automotive  accessories.  Used 
car  lots  and  repair  shops  operated  by  franchised 
dealers  are  not  recognized  as  separate  estab- 
lishments. Data  for  such  op)erations  are  con- 
solidated in  this  category  with  other  data  for 
franchised  passenger  car  dealers.  Establish- 
ments primarily  selling  used  cars  and  trucks  and 
not  holding  a  franchise  for  the  sale  of  new  pas- 
senger cars  are  also  included. 
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Tire,  battery,  accessory  dealers  (SIC  553).— 
Establishments  primarily  selling  new  automobile 
tires,  batteries,  automobile  seat  covers,  and  auto- 
mobile parts  and  accessories.  Establishments 
primarily  selling  used  merchandise  in  these  cate- 
gories are  classified  as  "secondhand  stores," 
(SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

Establishments  primarily  selling  gasoline  and 
other  automotive  petroleum  products.  Establish- 
ments called  garages  but  deriving  the  larger 
part  of  receipts  from  gasoline  and  oil  sales 
are  included. 

Apparel,  Accessory  Stores  (SIC  Major  Group  56) 

Establishments  in  this  group  are  primarily 
engaged  in  selling  clothing  of  all  kinds  and  re- 
lated articles  for  personal  wear  and  adornment. 
Not  included  in  this  group  are  the  establish- 
ments which  meet  the  criteria  for  department 
stores  or  general  merchandise  stores  (SIC  531 
and  part  of  5392),  even  though  most  of  their 
receipts  are  from  the  sale  of  apparel  and  ap- 
parel accessories. 

Men's,  boys'  apparel  stores,  custom  tailors  (SIC 
561  and  5671). --Establishments  primarily  engaged 
in  selling  men's  and  boys'  outerwear  and  furnish- 
ings such  as  shirts,  hats,  underwear,  hosiery, 
etc.  Also  included  are  establishments  primari- 
ly engaged  in  the  making  and  selling  of  outer- 
wear to  individual  order  from  stocks  of  material 
carried  in  their  inventory. 

Women's  clothing,  specialty  stores  (SIC  562, 
563,  568).  — Establishments  primarily  selling wom- 
en's  apparel  and  apparel  accessories  of  all  types, 
including  women's  ready-to-wear  stores,  furriers, 
and  the  various  specialty  shops. 

Women's  ready-to-wear  stores  (SIC  562).— 
Establishments  primarily  selling  women's  and 
girls'  apparel.  Establishments  are  included  in 
this  category  provided  (1)  their  sales  of  all  types 
of  apparel  (except  as  noted  in  the  definition  for 
general  merchandise  group  stores)  account  for 
80%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
en's and  girls'  apparel  are  3  or  more  times  the 
sales  of  all  men's  and  boys'  apparel,  and  (3) 
sales  of  women's  and  girls'  coats,  suits,  and  dress- 
es are  at  least  one-third  of  sales  of  all  women's 
and  girls'  apparel.  Establishments  primarily 
selling  garments  made  to  customer  order  are  clas- 
sified as  custom  tailors  (SIC  567). 

Family  clothing  stores  (SIC  565).— Establish- 
ments  primarily  selling  clothing,  furnishings,  and 
accessories  for  men,  women,  and  children,  with- 
out specializing  in  any  one  line.  Establishments 
are  included  in  this  category  provided  (l)their 
sales   of  all  types  of  apparel  (except  as  noted  in 


the  definition  for  general  merchandise  group  stores) 
account  for  80%  or  more  of  their  total  sales, 
(2)  sales  of  all  women's  and  girls'  apparel  items 
are  not  more  than  3  times  the  sales  of  all  men's 
and  boys'  items,  and  (3)  the  sales  of  all  men's 
and  boys'  apparel  items  are  not  more  than  3 
times  the  sales  of  all  women's  and  girls'  apparel 
items. 

Shoe  stores  (SIC  566).  — Establishments  primarily 
selling  shoes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  family  shoe  stores;  and  chil- 
dren's, juveniles'  shoe  stores. 

Furniture,  Horhe  Furnishings,  Equipment  Stores 
(SIC  Major  Group  57) 

Establishments  primarily  selling  merchandise 
used  in  furnishing  the  home,  such  as  furniture, 
floor  coverings,  draperies,  glass  and  chinaware, 
domestic  stoves,  refrigerators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radio 
and  TV  sets.  Also  included  are  musical  instru- 
ment stores  and  music  and  record  shops,  kinds 
of  business  which  in  the  1954  Census  of  Busi- 
ness were  included  in  the  group  "Other  Retail 
Stores."  Antique  stores,  which  in  the  1954  Census 
were  included  in  this  group  are  now  included  with 
"Other  Retail  Stores." 

Furniture  stores  (SIC  5712).— Establishments 
primarily  selling  household  furniture,  mattresses, 
springs,  and  other  sleep  equipment.  Also  included 
in  this  classification  are  establishments  selling 
household  appliances,  record  players,  and  radio 
and  TV  sets,  provided  the  receipts  from  sales 
of  furniture  and  sleep  equipment  exceed  those 
from  sales  of  the  other  commodity  lines  named. 

Other  home  furnishings  stores  (SIC  571  except 
57 12) . — Establishments  primarily  selling  home  fur- 
nishings  other  than  household  furniture,  mat- 
tresses, springs,  and  other  sleep  equipment.  In- 
cluded are  stores  primarily  engaged  in  selling 
such  lines  of  home  furnishings  as  floor  coverings; 
drapery,  curtains,  slip  covers,  upholstery  materi- 
als; china,  glassware,  metalware;  lamps  and  lamp- 
shades, blinds  and  window  shades;  etc. 

Household  appliances,  radio,  TV  stores  (SIC 
572  and  5732).  — Establishments  primarily  engaged 
in  selling  household  appliances  (such  as  electric  and 
gas  refrigerators,  stoves,  vacuum  cleaners,  wash- 
ing machines  and  dryers,  freezers,  electric  irons, 
percolators,  hot  plates,  etc.)  and  radios,  television 
sets,  and  record  players.  The  retail  establishments 
(primarily  engaged  in  the  sale  of  electric  and  gas 
appliances  for  household  use)  operated  by  public 
utility  firms  are  included  in  this  category. 

Music    stores  (SIC  5733).  — Establishments   pri- 

marily  selling  musical  instruments  such  as  organs, 

I  pianos,  horns,  stringed  instruments,  drums,  xylo- 
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phones,  etc.   Also  those  establishments  primarily 
selling  phonograph  records  and  albums. 

Eating  Places  (SIC  5812) 

Establishments  primarily  engaged  in  selling 
prepared  foods  and  drinks  for  consumption  on  their 
own  premises. 

Drinking  Places  (SIC  5813) 

Establishments  primarily  engaged  in  selling 
drinks,  such  as  beer,  ale,  wine,  liquor,  and  other 
alcoholic  beverages  for  consumption  on  their  own 
premises. 

Drug   Stores,  Proprietary   Stores  (SIC  591) 

Establishments  which  sell  prescriptions,  drugs, 
or  proprietary  medicines  in  combination  with  lines 
such  as  cosmetics,  toiletries,  tobacco,  magazines 
and  books,  and  novelty  merchandise.  Those  stores 
which  sell  prescriptions  are  classified  as  drug 
stores,    the    remainder    as    proprietary    stores. 

Other  Retail   Stores    (SIC  Major  Group  59, 
Except  SIC  591) 

Liquor  stores  (SIC  592),  also  government-oper- 
ated liquor  stores  (SIC  Major  Group  92  and  93).— 
Establishments  primarily  selling  packaged  alco- 
holic beverages  such  as  ale,  beer,  wine,  and  whisky 
for  consumption  off  the  premises.  Liquor  stores 
operated  by  States,  counties,  and  municipalities 
are  included.  Stores  primarily  selling  prepared 
drinks  for  consumption  on  the  premises  are  not 
included  in  this  category  but  are  classified  with 
drinking  places  (SIC  5813). 

Book  stores  (SIC  5942).— Establishments  pri- 
marily selling  new  books  and  periodicals. 

Stationery  stores  (SIC  5943).— Establishments 
primarily  selling  stationery  items,  such  as  writing 


paper,  tablets,  accounting  forms,  legal  forms, 
greeting  cards,  post  cards,  and  school  and  office 
supplies. 

Sporting  goods  stores  (SIC  5952) .- Establish- 
ments primarily  selling  a  general  or  specialized 
line  of  sporting  goods  and  equipment  for  hunting, 
camping,  fishing,  skiing,  riding,  tennis,  golf,  and 
other  sports,  and  gymnasium  and  playground  equip- 
ment. 

Bicycle  shops  (SIC  5953).— Establishments  pri- 
marily selling  bicycles  and  bicycle  parts  and 
accessories. 

Jewelry  stores  (SIC  597).— Establishments  pri- 
marily  selling  any  combination  of  the  lines  of 
jewelry,  such  as  diamonds  and  other  precious 
stones;  rings,  bracelets  and  brooches;  sterling  and 
plated  silverware;  and  watches  and  clocks. 

Florists  (SIC  5992).— Establishments  primarily 
selling  cut  flowers  and  growing  plants.  Greenhouses 
and  nurseries  are  not  included  in  the  Census  of 
Business. 


DATA  FOR  MAJOR  RETAIL  CENTERS 

Due  to  the  relatively  small  number  of  establish- 
ments in  the  Major  Retail  Centers,  sales  figures 
are  shown  only  for-  - 


3. 


Retail  stores,  total. 

Convenience  goods  stores,  i.e..  Food  stores 
(SIC  54),  Eating  and  drinking  places  (SIC  58), 
and  Drug,  proprietary  stores  (SIC  591). 
Shopping  goods  stores,  i.e..  General  mer- 
chandise stores  (SIC  53  pt.).  Apparel, 
accessory  stores  (SIC  56),  and  Furniture, 
home  furnishings,  equipment  stores  (SIC  57). 
All   other   retail  stores  (SIC  52, 55,  599). 


BUREAU  OF  THE  CENSUS  CURRENT  BUSINESS  REPORTS 


Reports  are  issued  monthly  showing  national  and  regional  estimates,  by  kind  of  business,  of  the  dollar  volume 
of  retail  sales,  and  of  trends  in  selected  standard  metropolitan  statistical  areas.  Monthly  reports  also 
are  issued  providing  national  dollar  volume  estimates  of  wholesalers '  sales  by  kind  of  business  as  well  as 
sales  and  inventory  trends  and  stock-sales  ratios  by  kind  of  business  and  by  geographic  division.  Other 
current  business  reports  include  the  seasonal  Canned  Food  Report  and  the  quarterly  press  release  on  Green 
Coffee  Inventories  and  Roastlngs. 


CURRENT  RETAIL  TRADE 


ADVANCE  RETAIL  SALES  REPORT 

Issued  on  the  10th  of  the  month  following  the  month 
covered.  Advance  monthly  estimates  of  retail  dollar 
sales  volume  in  the  United  States,  for  major 
kind -of -business  groups  and  for  all  kinds  of  busi- 
ness combined,  collected  from  a  subsample  of  the 
Census  Bureau's  retail  trade  reporting  panel.  In- 
formation for  previous  months  Is  shown  both  unad- 
justed and  adjusted  for  seasonal  and  trading  day 
differences.   (Year's  subscription,  $1.00) 


MONTHLY  RETAIL  TRADE  REPORT 

Estimated  monthly  dollar  sales  volume  (with  compari- 
sons for  previous  months)  of  all  retail  stores  and 
of  those  organizations  operating  11  or  more  retail 
stores — United  States  by  kind  of  business .  Also 
estimated  monthly  sales  of  stores  of  organizations 
operating  1  to  10  retail  stores — Censtis  regions  by 
kind  of  b\isiness;  weekly  sales  during  current  month 
of  grocery  store  firms  operating  11  or  more  retail 
stores;  and  percentage  changes  in  sales  of  stores  of 
organizations  operating  1  to  10  stores — selected 
standard  metropolitan  statistical  areas,  all  kinds 
of  retail  business  combined.  (Year's  subscription, 
including  Annual  Retail  Trade  Report,  $1.00) 


ANNUAL  RETAIL  TRADE  REPORT 

Estimates  of  sales  of  all  retail  stores  and  those  of 
organizations  operating  11  or  more  retail  stores, 
Ifaited  States  and  Census  regions,  by  kind  of  busi- 
ness. Year-end  merchandise  inventories,  sales- 
inventory  ratios,  and  accounts  receivable  balances 
held  by  retailers,  by  kind  of  business.  United 
States.  (Included  with  subscription  to  Monthly 
Retail  Trade  Report  -See  above.) 


CURRENT  WHOLESALE  TRADE 


MONTHLY  WHOLESALE  TRADE  REPORT 

Sales  and  inventory  trends  and  stock-sales  ratios  of 
merchant  wholesalers  are  shown  for  about  4-5  kinds  of 
business  at  the  United  States  level  and  for  about  14- 
kinds  of  business  by  geographic  division.  Percent 
change  in  sales  and  inventories,  from  preceding 
month  and  from  same  month  preceding  year,  and  sales 
for  year-to-date  from  preceding  year-to-date  period. 
Stock-sales  ratios,  current  month,  preceding  month, 
and  same  month  preceding  year.  Monthly  estimates  of 
dollar  sales  volume  are  included  for  most  kinds  of 
business.  (Year's  subscription  $1.00) 


OTHER  CURRENT  BUSINESS  REPORTS 

CANNED  FOOD  REPORT 

Total  stocks  of  canners  and  vrtiolesale  distributors,. 

Including  warehouses  of  retail  multiunlt  organiza- 

j  tlons,  of  specified  canned  foods  (vegetables,  fruits, 

I  juices,  fish),  32  items  as  of  January  1.  Total  ac- 

j  tual  cases,  all  sizes  combined;  for  January  1,  sizes 

number  10  or  larger  (institutional  sizes)  are  shown 

I  separately.  Current  and  comparable  previous  year 

information.   Canners'  stock,  supplied  by  canners' 

associations,  shown  as  available.   Also  canners' 

carryover,  pack,  and  total  supply  from  beginning  of 

season,  and  total  supply  for  two  previous  seasons. 

Reports  issued  as  of  January  1,  April  1,  June  1, 

July  1,  and  November  1.  (Season's  subscription,  5 

reports,  $.50) 


GREEN  COFFEE  INVENTORIES  AND  ROASTINGS 

Estimates  of  green  coffee  inventories  held  by 
roasters,  importers,  and  dealers,  as  of  the  end  of 
each  quarter,  roastlngs  and  inports  of  green  coffee, 
as  well  as  the  amount  of  green  coffee  roasted  for 
soluble  use,  during  each  quarter,  comparable  data 
for  previous  years.  (Quarterly  press  release,  free) 


For  order  forms  or  further  information  an  any  Current  Business  Report  series,  consult  the  nearest 
Department  of  Commerce  Field  Office  or  write  to  the  Bureau  of  the  Census,  Washington  25,  D.  C. 
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PUBLICATION  PLAN  FOR  THE  1958  CENSUS  OF  BUSINESS 


The  1958  Census  of  Business  consists  of  three  major  trade 
segments— retail  trade,  wholesale  trade,  and  selected  service 
trades.  The  final  results  of  the  1958 Census  are  published  in 
the  form  of  separate  report  series  for  each  of  these  trade 
segments  and  a  separate  report  for  public  warehouses.  These 
report  series  will  supersede  the  preliminary  reports. 

The  1958  Business  Census  repxsrt  series  for  retail  trade, 
wholesale  trade,  and  selected  services  will  consist  of  two 
parts— (1)  Area  Reports,  and  (2)  Subject  Reports.  For  re- 
tail trade  and  hotels  and  motion  picture  theaters,  a  third 
series  of  reports  relating  to  the  Central  Business  Districts 
of  large  metropolitan  centers  will  also  be  issued. 

Subsequent  to  the  issuance  of  final  reports,  findings  of  the 
1958  Census  will  be  consolidated  and  issued  as  Census  vol- 
umes. Announcements  concerning  the  report  series  and  the 
volumes  may  be  obtained  by  writing  to  the  Bureau  of  the  Cen- 
sus, Washington  25,  D.  C. 

The  above  report  series  do  not  cover  Puerto  Rico,  results 
for  which  will  be  issued  separately. 

THE  RETAIL  TRADE  REPORT  SERIES 

Following  are  brief  descriptions  of  the  report  series  for 
retail  trade: 

Area  Reports 

A  separate  report  for  each  State,  the  District  of  Columbia, 
Alaska,  Hawaii,  Virgin  Islands,  Guam,  and  continental  United 
States  showing,  by  kind  of  business,  data  on  number  of  es- 
tablishments, sales  for  the  year,  payroll  for  the  year,  pay- 
roll and  number  of  paid  employees  for  the  workweek  ended 
nearest  November  15,  1958,  and  number  of  proprietors.  De- 
tailed kind-of-business  data  are  provided  for  the  State,  for 
each  standard  metropolitan  statistical  area,  for  each  large 
county,  and  for  each  large  city.  In  addition,  data  for  less 
detailed  kind-of-business  groupings  are  shown  for  all  coun- 
ties and  for  each  city  of  2,500  or  more  inhabitants.  The  re- 
ports for  the  New  England  States  will  also  include  data  for 
those  towns  which  in  the  latest  Census  had  an  urban  concen- 
tration of  2,500  or  more  inhabitants  as  well  as  all  those  with 


a  total  population  of  10,000  or  more.  The  Pennsylvania  and 
New  Jersey  repwrts  provide  data  for  townships  and  towns 
having  a  population  of  10,000  or  more  at  the  latest  Census. 
The  number  of  kinds  of  business  for  which  figures  are  pub- 
lished will  vary  according  to  the  number  of  establishments 
in  the  area. 

Subject  Reports 

These  reports  provide  data  for  such  subjects  as  sales-size 
of  establishment,  employment -size  of  establishment,  legal 
form  of  organization,  and  single  units  and  multiunits  as  well 
as  for  a  number  of  special  subjects  applicable  to  particular 
trades  or  groups  of  trades.  They  will  include  detailed  sta- 
tistics by  kind  of  business  for  the  United  States  as  a  whole 
and  for  standard  metropolitan  statistical  areas  and  States, 
with  cross-classification  by  related  subjects. 

Trade  Reports 

This  series  assembles  data  for  a  particular  trade  or  group 
of  related  trades.  The  data  for  the  most  part  are  assembled 
from  the  area  and  subject  reports.  The  trades  covered  in  a 
specific  trade  report  are  not  limited  to  those  in  a  specific 
industry  division,  such  as  retail  trade,  but  may  include  trades 
in  any  of  the  industry  divisions  covered  by  the  1958  Census  of 
Business. 

Central  Business  District  Reports 

A  report  will  be  provided  for  each  of  a  number  of  large 
metropolitan  cities,  with  data  presented  by  kind  of  business. 
Includes  general  statistics  (establishments,  sales,  and  annual 
payroll)  by  kind  of  business  for  the  central  business  district, 
the  central  city,  the  central  city  exclusive  of  the  central 
business  district,  the  standard  metropolitan  statistical  area, 
and  the  standard  metropolitan  statistical  area  exclusive  of 
the  central  business  district.  In  addition,  for  a  number  of 
the  larger  metropolitan  areas,  statistics  are  published  for 
major  business  centers  outside  the  central  business  district. 
Although  these  reports  are  designed  primarily  to  present  in- 
formation for  retail  trade,  they  will  also  include  data  for 
two  service  businesses  hotels  and  motion  picture  theaters. 


USCOMM — DC 


BC58-CBD53 


r."" 


HrR  I'i 


CENTRAL 
BUSINESS  DISTRICT 
STATISTICS 

New  Haven, 
Conn.,  Area 


U.S.  DEPARTMENT  OF  COMMERCE 

Luther  H.  Hodges,  Secretary 

BUREAU  OF  THE  CENSUS 

Robert  W.  Burgess,  Director 


1958 

Census 

of 

Business 


BUREAU  OF  THE  CENSUS 

ROBERT  W.  BURGESS,  Director 

A.  ROSS  ECKLER,  Deputy  Director 

HOWARD  C.  GRIEVES,  Assistant  Director 

CONRAD  TAEUBER,  Assistant  Director 

MORRIS  H.  HANSEN,  Assistant  Director  for  Statistical  Standards 

LOWELL  T.  GALT,  Assistant  Director  for  Operations 

WALTER  L  KEHRES,  Assistant  Director  for  Administration 

CALVERT  L  DEDRICK,  Chief,  International  Statistical 

Programs  Office 
A.  W.  VON  STRUVE,  Acting  Public  Information  Officer 


BUSINESS  DIVISION— 

Harvey   Kailin,    Chief 

Louis   Greenberg,   Assistant   Chief 

Henry   Wulff,    Chief,    Census    Program  Brcinch 


ECONOMIC   OPERATIONS   DIVISION— 
M.    D.    Binghara,    Chief 

Irving   Weiss,    Assistant  Chief,    Processing 
Sol  Dolleck,   Assistant  Chief,   Systems 


ELECTRONIC   SYSTEMS   DIVISION- 
Robert  F.    Drury,    Chief 


GEOGRAPHY  DIATISION- 

William   T.    Fay,    Chief 


MACHINE   TABULATION  DIVISION- 
C .    F .    Van  Aken ,    Chief 


PLANS  FOR  1958  CENSUS  OF  BUSINESS  VOLUMES 

Volume  I.  RETAIL  TRADE,  SUMMARY  STATISTICS— A 
United  States  Bummary  chapter  and  separate  chapters, 
presenting  statistics  by  kind  of  business  and  geographic 
areas,  for  such  subjects  as  sales-size  of  establishments, 
single  units  and  multiunits,  employment -size  of  establish- 
ments, and  legal  form  of  organization.  This  volume  will 
Incorporate  the  subject  report  series  BC58-RS. 

Volume  II.  RETAIL  TRADE,  AREA  STATISTICS— A 
United  States  sunrvmary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business,  for  counties,  cities,  g.nd  standard 
metropolitan  statistical  areas.  The  annount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
retail  establishments  in  the  area.  Data  for  selected  towns 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-RA. 

Volume  lU.  WHOLESALE  TRADE,  SUMMARY  STATIS- 
TICS— A  United  States  summary  chapter  and  separate 
chapters,  presenting  statistics  by  kind  of  business  and 
geographic  areas,  for  such  subjects  as  size  of  wholesale 
establishments,  receivables  and  bad  debt  losses,  sales  by 
class  of  customer,  commodity  line  sales,  legal  form  of 
organization,  and  petroleum  bulk  stations.  This  volume 
will  incorporate  the   subject  report  series  BC58-WS. 

Volume  IV.  WHOLESALE  TRADE,  AREA  STATISTICS  — 
A  United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  annount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
wholesale  establishments  in  the  area.  Data  for  selected 
towns  and  townships  in  New  England,  New  Jersey,  and 
Pennsylvania  will  also  be  included.  This  volume  will  in- 
corporate the  area  report  series  BC58-WA. 

Volume  V.  SELECTED  SERVICE  TRADES,  SUMMARY 
STATISTICS — A  United  States  summary  chapter  and  sepa- 
rate chapters,  presenting  statistics  by  kind  of  business  and 
geographic  areas,  for  such  subjects  as  receipts -size  of 
establishments,  employment-size  of  establisJunents,  legal 
form  of  organization,  single  units  and  multiunits,  laundries 
and  cleaning  plants,  motion  pictures,  and  hotels  and  motels. 
This  volume  will  incorporate  the  subject  report  series 
BC58-SS. 

Volume  VI.  SELECTED  SERVICE  TRADES,  AREA  STA- 
TISTICS— A  United  States  summary  chapter  and  separate 
chapters  for  each  State,  the  District  of  Columbia,  Alaska, 
Guam,  Hawaii,  and  the  Virgin  Islands.  Statistics  are  pre- 
sented by  kind  of  business  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
service  establishments  in  the  area.  Data  for  selected  towns 
and  to\vnships  in  New  England,  New  Jersey,  eind  Pennsyl- 
vania will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-SA. 


SUGGESTED   IDEhmFICATION 
U.  S.  Bureau  of  the  Census.  U.  S.  Census  of  Business:  1958 

Vol.   VII,  Central  Business  District  Report,  New  Haven,   Conn.  ,  Area— BC58-CBD53 

Washington,    D.  C.    -   1961 


For  sale  by  Bureau  of  the  Census,   Washington  25,  D.C.,  and  U.S.  Department  of  Commerce  Field  Offices.     25  cents. 


PREFACE 


AUTHORITY  AND  SCOPE 

The  1958  Census  of  Business  along  with  the  1958  Censuses 
of  Manufactures  and  Mineral  Industries  was  required  by  law 
under  13  U.S.C.,  sections  131  and  224.  These  censuses  covered 
businesses  operated  in  the  continental  United  States,  Alaska, 
Hawaii,  Guam,  and  the  Virgin  Islands.  A  separate  Census  of 
Business  and  Manufactures  for  1958  was  also  conducted  in 
Puerto    Rico    jointly    with    the  Commonwealth   Government. 

The  1958  Census  of  Business  covered  retail  trade,  wholesale 

trade,  selected  services,  and  public  warehousing.   This  report 

provides  findings  for  retail  stores  in  selected  central  business 

districts  and  in  major  retail  centers;  and  for  hotels  and  motion 

I     picture  theaters   in  the  selected  central  business  districts. 

AREAS  COVERED 

Each  of  the  reports  in  this  series  covers  a  separate  standard 
metropolitan  statistical  area  and  includes  data  for  the  central 
business  district  (or  central  business  districts)  in  the  specified 
standard  metropolitan  statistical  area,  as  well  as  for  each  Cen- 
sus-delineated major  retail  center  (MRC)  located  in  the  same 
standard  metropolitan  statistical  area  (SMSA).  The  number  of 
I  MRC's  for  which  data  are  shown  in  a  single  SMSA  vary  from 
none  to  about  two  dozen.  The  entire  series  of  reports  covers 
97  SMSA's,  and  provides  data  for  109  CBD's  and  some  500 
MRC's. 

DEUNEATION  OF  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

Because  many  large  cities  had  no  officially  defined  area 
representing  their  "Central  Business  District, "it  was  necessary 
for  the  Bureau  of  the  Census  prior  to  the  1954  Census  of 
Business  to  arrange  for  the  delineation  of  such  districts  before 
a  program  to  tabulate  Census  data  for  them  could  be  imple- 
mented. The  delineation  of  central  business  districts  was  ac- 
complished with  the  cooperation  of  the  Census  Tract  Conunittees 
in  the  large  cities  included  in  the  central  business  district  (CBD) 
program.  In  their  work  on  the  CBD's  the  Census  Tract  Com- 
mittees obtained  the  representation  of  a  variety  of  local 
interests,  such  as  business  firms  and  associations,  newspapers, 
planning  agencies,  welfare  organizations,  local  governmental 
bodies,  etc.  Central  business  districts  have  been  delineated  only 
in  those  cities  of  100,000  or  more  inhabitants  (according  to  the 

'  1950  Census  of  Population  or  a  subsequent  special  census  prior 
to  1959)  in  which  there  was  a  local  Census  Tract  Committee 
recommendation  for  such  an  area  in  response  to  an  inquiry  from 

1      the  Census  Bureau. 

I  The  objective  of  the  CBD  program  was  stated,  as  follows,  in 

I      a  letter  from  the  Director  of  the  Census  Bureau  to  the  Census 
I      Tract  Committees: 

"The  primary  objective  of  this  operation  is  to  provide  a 
basis  for  comparing  changes  in  business  activity  in  the  Cen- 
tral Business  District  with  those  in  the  remainder  of  the 
metropolitan  area  or  of  the  central  city." 

Because  there  are  no  generally  accepted  rules  for  determining 

what  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 

did  not  provide  rigid  specifications  for  defining  the  CBD  but  (1) 

I      provided  a  general  characterizationof  the  CBD,  describing  it  as 

I      "an  area  of  very  high  land  valuation,  an  area  characterized  by  a 

I      high  concentration  of  retail  businesses,  offices,  theaters,  hotels, 

I      and  "service"  businesses,  and  an  area  of  high  traffic  flow";  and 

(2)  required  that  the  CBD  ordinarily  should  be  defined  to  follow 


existing  tract  lines,  I.e.,  to  consist  of  one  of  more  whole  Census 
tracts.  The  emphasis  put  on  tracts  was  based  on  the  anticipation 
that  other  Census  statistics  than  those  derived  from  the  Census 
of    Business    might    conveniently    be    tabulated    for   CBD's. 

It  was  recognized  that  the  tract  basis  for  CBD's  might 
lead  to  the  inclusion  of  some  land  area  not  properly  within 
a  strictly  defined  CBD  or  to  the  exclusion  of  a  small  por- 
tion of  what  should  be  in  the  CBD.  It  was  believed  that  this 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnitudes  being  measured.  Provision,  however,  was  made 
for  splitting  tracts  where  a  serious  problem  was  encountered. 
The  use  of  tract  lines  for  boundaries  also  was  consistent  with 
the  desire  to  keep  CBD  boundaries  constant,  in  order  to  maxi- 
mize the  value  of  comparisons  over  time.  Although  it  was 
recognized  that  the  CBD  strictly  defined  would  tend  to  change 
over  time,  it  was  felt  that  the  inexactitude  resulting  from  the 
use    of    fixed    boundaries    would    not    prove  to  be  serious. 

In  some  cities  where  there  had  been  a  previously  established 
central  business  district  or  similar  area  which  substantially 
corresponded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  in 
the  Bureau's  CBD  program. 

Data  for  a  total  of  95  CBD's  were  provided  in  the  1954 
Census  of  Business.  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  in  97  standard  metropolitan  statistical 
areas.  A  number  of  cities  have  made  minor  changes  in  the 
boundaries  of  their  CBD's  due  mainly  to  revisions  in  tract 
boundaries.  In  only  one  city,  Minneapolis,  has  a  previously 
defined  CBD  been  significantly  changed. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  and  data  from  them  have  been  tabulated,  as  part  of 
the  1958  Census  of  Business  program.  The  major  retaU  cen- 
ters (MRC's)  were  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metropwlitan  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  themselves)  which  include 
a  major  general  merchandise  store— usually  a  department 
store.  KfllC's  were  not  delineated  if  the  publication  of  data 
for  them  would  result  in  violation  of  Census  rules  prohibiting 
disclosure  of  information  for  individual  firms. 

MRC's  include  not  only  the  planned  suburban  shopping  center 
but  also  the  older  string  street  and  neighborhood  developments 
which  meet  the  above  prerequisites.  Frequently  the  boundaries 
of  a  single  MRC  include  stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the  planned  portion. 
In  general  the  boundaries  of  the  MRC's  have  been  established 
to  include  all  adjacent  blocks  containing  at  least  one  store  in 
the  general  merchandise,  apparel,  or  furniture -appliance 
groups  of  stores,  and  where  a  planned  center  is  involved  in- 
clude aU  of  the  center. 

In  those  cities  within  the  standard  metropolitan  statistical 
areas  (SMSA's)  covered  by  this  series  of  reports  which  were 
not  of  sufficient  size  to  qualify  for  the  delineation  of  a  central 
business  district,  no  MRC's  were  delineated  unless  at  least  two 
such  centers  could  be  defined. 


For  explanation  of  procedures  and  definitions,  see  Appendix. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  1.— RETAIL  STORES  AND  SKLKCTED  SERVICE  ESTABLISIMEWrS: 

CENTRAL  BUSINESS  DISTRICT  OF  NEW  HAVEN 


1958  AHD  195-; 


Establlsbnents,  Sales,  AnrniHl  Payroll,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958^ 


Estab- 
lish- 
ments^ 


(nunber) 


Sales 2 


($1,000) 


Payroll, 

entire 

year 

($1,000) 


Paid  employees, 

vorkueek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
vorkweek 

(ntmber) 


19^'^ 


Estab- 
lish^ 
ments^ 


(nimber) 


Sales ^ 


($1,000) 


Payroll, 

entire 

year 

($1,000) 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562, 563, 568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


RETAIL  STORES 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware, 

f aim  equipment  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores-' 

Department  stores 

Limited  price  variety  stores 

Other  genercil  merchandise  stores .... 

Food  stores 

Autcmotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  oustcm 

tailors  * 

Wcmen's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,   heme  furnishings,   equipnent 

stores 

Fu2Tiiture  stores* 

Other  heme  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores . . 

SKT.ECTED  SERVICES 


7011, 
783 


7012 


Hotels 

Motion  pictxire  theaters. 


532 


13 
4 
9 

22 
4 
8 

10 

30 

9 

20 

160 

32 
84 
36 

9 
29 

6 


53 
17 
15 

21 

91 

% 

13 

121 
16 


23 
6 
2 


10 
5 


86,202 


3,121 

196 

2,925 

21,808 

(D) 

6,105 

(D) 

7,052 

2,111 

2,195 

21,600 

4,771 
10, 540 
6,532 
1,781 
3,336 
1,172 


10,460 
4,715 
1,222 

4,523 

5,311 

4,375 

936 

2,200 

10,344 
910 
464 
727 
2,551 
163 
(D) 


1,359 
1,227 


13,685 


441 

18 

423 

3,520 
(D) 

1,093 
(D) 

606 

295 

214 

3,651 

862 

1,853 

1,143 

367 

463 

106 


1,76; 
874 
206 

684 

1,254 

1,116 

138 

280 

1,660 

22 

84 

107 

542 

19 

(D) 


473 
313 


4,719 


108 

7 

101 

1,507 
(D) 
510 
(D) 

210 

75 

61 

1,171 

219 

657 
397 
100 
132 
63 


447 

196 

58 

193 

604 

534 

70 

83 

453 
12 
44 
25 

121 
6 

(D) 


214 
125 


4,012 


107 

7 

100 

1,245 
(D) 
309 
(D) 

167 
70 
48 

991 

191 
557 
347 

91 
107 

45 


421 

189 

51 

181 

500 

443 

57 

60 

403 

6 

38 

21 

110 

6 

(D) 


162 
92 


484 


7 
2 
5 

19 
3 
4 

12 

28 


182 

26 
83 
41 
5 
35 
29 


35 

9 

10 

13 

68 
56 

12 

11 

119 
5 

12 
5 

29 
2 
3 


10 
6 


77,065 

2,632 
(D) 
(D) 

18,725 

(D) 

6,594 

(D) 

6,031 

1,392 

411 

24,692 

3,620 
11,055 
8,468 
2,457 
4,094 
3,426 


8,351 

3,837 

768 

3,702 

4,840 

4,296 

544 

2,0;8 

7,943 
248 
977 
788 

2,964 
(D) 
(D) 


1,475 
1,687 


12,979 

410 
(D) 
(D) 

3,149 
(D) 

1,192 
(D) 

616 

235 

47 

4,036 

601 
1,838 
1,422 
353 
539 
705 


1,547 
817 
107 

623 

1,269 
1,155 

114 

243 

1,427 
17 
172 
118 
686 
(D) 
(D) 


485 
301 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately 
counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general 
merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  The  1954  sales  of  leased  departments  located  in  general 
merchandise  stores  but  elsewhere  classified  were  $1,591,000,  of  which  $709,000  was  included  with  apparel,  accessory  stores. 
This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.591)  not  covered  in  any  of  the  lines  below. 


NEW  HAVEN,  CONN.,  AREA 


Tattle  2.— RETAIL  STORES  AND  SELKCTED  SERVICE  ESTABLISHMEKTS:   1958  AND  1954 

CITY  OK  NEW  HAVEN 

Establlslments,  Sales,  Annual  Payroll,  and  Qnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958^ 


Estab- 
lish- 
ments^ 


(number) 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  eapleyees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


195^' 


Estab- 
lish- 


(nuniber) 


($1,000) 


Payroll , 

entire 

year 


($1,000) 


52 

5251 

52  ex.  5251 

53  part' 
531 

533 
539 

55  ex.  554 

554. 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 
5813 


591 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores ,  total-' 

Lumber,  building  materials,  hardware, 

fans  equipnent  dealers , 

Hardware  stores , 

Other , 

General  merchandise  group  stores-* , 

Department  stores , 

Limited  price  variety  stores , 

Other  general  merchandise  stores.... 

Food  stores 

Autcmotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors  

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  s-tores ' 

Shoe  stores 

Other  apparel  s-tores 

Fumitiire,  home  furnishings,   equipment 

stores 

Furniture  stores* 

Other  home  furnishings  s-tores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places j 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores ' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  si^jply  stores,. 


SELECTED  SERVICES 


2,242 

74 
28 
46 

77 

4 

23 

38 

513 

80 

138 

250 

51 
114 
52 
17 
47 
17 


185 
59 

51 

75 

434 
307 
127 

90 

401 
118 
22 
19 
35 
19 
4 


Hotels 

Motion  picture  -theaters. 


240,463 

10,095 
1,651 
8,444 

23,606 

(D) 

6,885 

(D) 

54,896 

33,117 

11,978 

28,170 

7,549 
12,351 
8,076 
2,521 
3,996 
1,571 

20,613 
9,192 
2,527 


18,835 

14,775 

4,060 

8,830 

30,323 

7,825 

3,457 

926 

2,708 

615 

(D) 


2,(>i4 
1,984 


29,035 

1,483 

192 

1,291 

3,674 
(D) 

1,201 
(D) 

3,527 

3,664 

927 

4,542 

1,303 

2,125 

1,385 

443 

545 

126 


2,983 

1,447 

451 

1,085 

3,929 

3,372 

557 

924 

3,382 
302 
496 
127 
547 
80 
(D) 


710 
494 


9,660 

342 

65 

277 

1,570 
(D) 
553 
(D) 

1,221 
758 
332 

1,463 

343 
762 
491 
128 
155 
75 


756 
331 
125 

300 

1,918 

1,650 

268 

338 

962 
122 
182 

32 
123 

32 
(D) 


329 
212 


7,905 


313 

52 

261 

1,275 
(D) 
323 
(D) 

856 

731 

251 

1,219 

291 
640 
420 
108 
128 
52 


698 
314 
111 

273 

1,495 

1,298 

197 

223 

844 
105 
146 

25 
111 

28 
(D) 


267 
139 


2,441 

68 
26 
42 

79 

3 

27 

49 

594 

1(X 

1(A 

314 

51 
121 
60 
16 
55 
57 


149 
39 

36 

56 

469 
324 
143 

96 

404 
109 
15 
15 
32 
21 
4 


22 

17 


241,984 


13,745 

1,790 

11,955 

22,560 

(D) 

7,253 

(D) 

50,383 
37,969 
10,553 
33,170 

(D) 

12,877 

9,704 

(D) 
5,036 
4,971 


18,094 
7,902 
2,214 

7,676 

19,631 

14,935 

4,678 

7,978 

27,901 

4,942 

(D) 

1,909 

3,024 

567 

(D) 


(D) 
2,127 


29,396 

1,999 

280 

1,719 

3,513 
(D) 

1,226 
(D) 

3,339 

3,897 

855 

5,467 

1,338 

2,132 

1,658 

399 

643 

955 


2,674 

1,338 

326 

1,010 

3,733 

3,125 

608 

792 

3,127 
218 
(D) 
287 
692 
79 
(D) 


(D) 
416 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

-"■Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately  counted 
and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchan- 
dise stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments, 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  3.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISmENTS:   1958  AND  195A 

NEW  HAVEN  STANDARD  METROPOLITAN  STATISTICAL  AREA 

Establishnents,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Business 

(As  a  result  of  differences  In  the  definition,  the  1958  data  are  not  directly  comparable  with  those  for  19M.  See  page  (12)  for  data 

which  can  be  used  in  evaluating  the  changes  in  area  definition) 


SIC  code 


Kind  of  business 


1958^ 


Estab- 
lish- 
ments^ 


(number) 


Sales'^ 


($1,000) 


Payroll , 

entire 

year 


($1,000) 


Paid  employees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


1954^ 


Estab- 
lish- 
ments^ 


(number) 


($1,000) 


Payroll , 

entire 

year 

($1,000) 


52 

5251 

52  ex.  5251 

53  part  3 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5313 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total , 

Lumber,  building  materials,  hardware, 

f ann  equipnent  dealers 

Hardware  stores , 

Other , 

General  merchandise  group  stores-' 

Department  stores , 

Limited  price  variety  stores , 

Other  general  merchandise  stores,.... 

Food  stores , 

Automotive  dealers , 

Gasoline  service  stations , 

Apparel,  accessory  stores , 

Men's,  boys'  apparel  gtores,  custom 

tailors  * ...., 

Women's  clothing,  specialty  stores.., 

Ready-to-wear  stores' , 

Family  clothing  stores' , 

Shoe  stores ., 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment 

stores , 

Furniture  stores* , 

Other  home  furnishings  stores* , 

Household  appliance,  radio,  TV, 
music  stores , 

Eating,  drinking  places , 

Eating  places , 

Drinking  places , 

Drug  stores,  proprietary  stores , 

Other  retail  stores* ,.., 

Liquor  stores , 

Book,  stationery  stores , 

Sporting  goods,  bicycle  stores , 

Jewelry  stores , 

Florists , 

Camera,  photographic   supply  stores.., 


SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


3,503 


151 
54 
97 

113 

6 

35 

52 

752 

130 

289 

320 

61 
138 
64 
25 
64 
28 

271 
82 

71 

118 


506 
180 

147 

644 

183 

28 

29 

44 

36 

5 


27 
30 


395,269 


22,617 

3,453 

19,164 

39,954 

25,539 

8,968 

(D) 

104,014 

51,600 

23,856 

36,708 

9,078 
14,085 
9,427 
4,826 
5,252 
(D) 


26,014 

11,754 

3,608 

10,652 

30,021 

24,005 

6,016 

15,418 

45,067 
12,210 
3,925 
1,217 
3,116 
1,151 
992 


2,227 
2,745 


44,286 

2,859 

399 

2,460 

5,911 

3,935 

1,500 

(D) 

6,748 

5,432 

1,760 

5,682 

1,537 

2,391 

1,600 

752 

693 

(D) 


3,635 

1,758 

623 

1,254 

6,011 

5,183 

828 

1,733 

4,515 
462 
517 
156 
590 
186 
116 


766 
717 


15,074 


639 
123 
516 

2,416 

1,520 
707 
(D) 

2,520 

1,182 

639 

1,864 

425 
866 
572 
208 
213 
(D) 

944 
428 
158 

358 

2,946 

2,552 

394 

601 

1,323 

178 

198 

43 

135 

69 

25 


367 
352 


12,025 

578 

94 

484 

1,966 

1,435 

416 

(D) 

1,743 

1,123 

470 

1,517 

355 
717 
483 
178 
162 
(D) 


858 
399 
141 

318 

2,236 

1,956 

280 

400 

1,134 

142 

156 

33 

120 
51 
24 


300 
223 


3,503 


119 
47 
72 

108 

4 

33 

71 

851 

150 

296 

367 

53 
141 
72 
23 
61 
65 


196 
4A 
45 

81 

680 
480 
196 

144 

592 

164 
17 
21 
40 
28 
7 


30 
27 


335,488 


20,325 

2,946 

17,379 

27,426 

14,942 

7,549 

4,935 

82,201 

53,145 

18,452 

35,963 

7,285 
13,834 
10,481 
3,661 
5,544 
5,197 


20,376 
3,287 
2,710 

8,999 

27,991 

21,756 

6,205 

12,637 

36,972 
7,894 
1,618 
2,048 
3,455 
832 
614 


2,422 
2,940 


37,929 

2,703 

411 

2,292 

4,403 

2,560 

1,255 

588 

5,322 

5,068 

1,543 

5,755 

1,365 

2,230 

1,743 

484 

704 

972 


2,928 

1,383 

391 

1,154 

5,138 

4,417 

771 

1,303 

3,716 
321 
259 
(D) 
716 
156 
34 


817 
631 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately  counted 
and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchan- 
dise stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  55).  This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


NEW  HAVEN,  CONN.,  AREA 

Table  4.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISmEWTS— PERCENT  CHANGE  IN  SALES,  1954  TO  1958 

CENTRAL  BUSINESS  DISTRICT  OF  NEW  HAVEN,  THE  ENTIRE  CITY,  AND  NEW  HAVEN  STANDARD  METROPOL IIAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  change^ 


Central 

business 

district 


Entire 
city 


City 
less  its 
central 
business 
district 


Entire 
standard 
metro- 
politan 
statistical 


Standard 

metro- 
politan 
statistical 
area  less 
central 
business 
district* 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 


591 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total-'.,,.,,.,......,.,,,,,,,.. 

Lumber,  building  materials,  hardware,  Tarm  equipment 

dealers. 

Hardware  stores 

Other 

General  merchandise  group  stores'' 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores. ..,..,..,.,.,...,,..... 

Automotive  dealers. 

Gasoline  service  stations. ..,,.,,.,,,..,, 

Apparel,  accessory  stores.,,,,.. ...,,, 

Men's,  boys'  apparel  stores,  custom  tailors*..,... 

Women's  clothing,  specialty  stores..... 

Ready-to-wear  stores' 

Family  clothing  stores'...................... 

Shoe  stores 

Other  apparel  stores •...,,• 

Furniture,  home  furnishings,  equipment  stores 

Furniture  stores* 

Other  home  furnishings  stores* , 

Household  appliance,  radio,  TV,  music  stores 

Eating,  drinking  places.,., ,,, ,,,,,.,,, 

Eating  places ,.,.. 

Drinking  places 

Drug  stores ,  proprietary  stores 

Other  retail  stores^ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores ; 

Florists ., 

Camera,  photographic   s>5)ply  stores................ 

SELECTED  SERVICES 

Hotels 

Motion  picture  theaters ............................. 


11.9 


18.6 
(D) 
(D) 

16.5 
(D) 

-7.4 
(D) 

16.9 

51.7 

434.1 

-12.5 
31.8 
-4.. 7 
-22.9 
-27.5 
-18.5 
-65.8 

25.3 
22.9 
59.1 
22.2 

9.7 

1.8 

72.1 

7.4 

30.2 

266.9 

-52.5 

-7.8 

-13.9 

(D) 

(D) 


-7.9 
-27.3 


-0.6 


-26.6 

-7.8 

-29.4 

4.6 

(D) 

-5,1 

(D) 

-9.0 

-12.9 

13.5 

-15.1 
(D) 

-16.8 

(D) 

-20.7 

-68.4 

13.9 
16.3 
14.1 
15.9 

-i.l 

-1.1 

-13.2 

10.7 

8.7 
58.3 

(D) 
-51.5 
-10.4 

8.5 

(D) 


(D) 
-6.7 


-6.5 


-37.3 
(D) 
(D) 

-53.1 

(D) 

18.4 

(D) 

7.9 

-15.2 

-3.5 

-22.5 

(D) 

-0.6 

24.9 

(D) 

-29.9 

-74.2 

4.2 

10.1 
-9.8 
10.0 


-2.3 
-24.4 

11.8 

0.1 
47.3 

(D) 
-82.3 
161.7 

(D) 

(D) 


(D) 
72.0 


15.3 


8.1 
(NA) 
(NA) 

45.0 
(NA) 
(NA) 
(NA) 

22.9 

^.5 

26.3 

1.4 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 

26.5 
(NA) 
(NA) 
(NA) 

4.2 
(NA) 
(NA) 

19.0 

18.0 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 


(NA) 
(NA) 


16.3 


6.5 
(NA) 
(NA) 

106.3 
(NA) 
(NA) 
(NA) 

23.3 

-6.0 

17.0 

31.9 
(NA) 
(NA.) 
(NA) 
(NA) 
(NA) 
(NA) 

27.3 
(NA) 
(NA) 
(NA) 

3.0 
(NA) 
(NA) 

21.3 

14.6 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 


(NA) 
(NA) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

^In  computing  percent  change,  sales  of  leased  departments  are  Incorporated  with  main  store  sales  in  1958.  In  1954  each  leased 
department  was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  compara- 
bility is  greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect 
"hotels"  or  "motion  picture  theaters." 

'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  In  computing  percent  change. 

'in  computing  percent  change,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  bxisiness  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 

» In  computing  percent  change  the  SMSA  data  for  1958  have  been  adjusted  to  the  1954  definition.  See  page  12  for  data  which  can 
be  used  in  evaluating  the  changes  in  area  definition. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  5.— RETAIL  STORES:   1958  AND  195-;  CENTRAL  BUSINESS  DISTRICT  SALES  AS  PERCENT  OF 

NEW  HAVEN  AND  OF  NEW  HAVEN  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  of  city  sales  In 
central  bxisiness  district^ 


195S 


195A 


Percent  of  standard  metro- 
politan statistical  area 
sales  In  central  business 
distrlct"^ 


1958* 


1954 


52 
5251 

52  ex,  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  55-i 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


HEXAIL  STORES 

Retail  stores,  total^ 

Uunber,  building  materials,  hardware,  farm  equipment  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores^ ........................... 

Department  stores. •...........•.......•...,,,., 

Limited  price  variety  stores... .,,,.. , 

Other  general  merchandise  stores.,,.........,.,...,.,,,,.. 

Food  stores. ....................,...,.,,,.,.,.,.., .,.,. 

Automotive  dealers ..,,..,......,.,. 

Gasoline  service  stations. 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom  tailors* 

Women's  clothing,  specialty  stores  .,...,,,,,,,,,,,,,,,,,, 

Ready-to-wear  stores'. , ,, 

Family  clothing  stores' 

Shoe  stores ............................................... 

Other  apparel  stores ,..,,,,,....,,,, 

Furniture,  heme  furnishings,  equipment  stores.,,,,, 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV,  music  stores 

Eating,  drlnldng  places ,. 

Eating  places 

Driniing  plac es ,...,.,.. ..,,..,. 

Drug  stores,  proprietary  stores...,, ,,.....,...,,..... 

Other  retail  stores* . ..,.,,.,..,....,.....,.. ,,,,,,... 

Liquor  stores. ,,,,..,..,.,.........,.,, ,..,,..,... 

Book,  stationery  stores ,...,,,,.,,., ..,.,..,...,. 

Sporting  goods,  bicycle  stores....,,,...,...........,..... 

Jewelry  stores .,,,...,.,.,•...,,.,,...... 

Florists 

Camera,  photographic  svjjply  stores,,,,,.,.. .,,,, 


35.8 

30.9 
11.9 
34.6 

92.4 
(D) 

88.7 
(D) 

12.8 

6.4 

18.3 

76.7 
63.2 
85.3 
80.9 
70.6 
83.5 
74.6 

50.7 
51.3 
48.4 
50.9 

28.2 
29.6 
23.1 

24.9 

34.1 
11.6 
13.4 
78.5 
94.2 
26.5 
(D) 


31.8 

19.1 
(D) 
(D) 

83.0 
(D) 

90.9 
(D) 

12,0 

3.7 

3.9 

74.4 
(D) 
85.9 
87.3 
(D) 
81,3 
58,9 

46.2 
48.6 
34,7 
48,2 

24,7 
28,8 
11.6 

25.7 

28.5 
5.0 

(D) 

41.3 

98.0 

(D) 

(D) 


22.3 

14.2 
(NA) 
(NA) 

54.9 
(NA) 
(NA) 
(NA) 

7.0 

4.2 

9.4 

59.2 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 

40.6 
(NA) 
(NA) 
(NA) 

18.2 
(NA) 
(NA) 

14.6 

23.7 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 


23.0 

12.9 
(D) 
(D) 

68.3 
(D) 

87.3 
(D) 

7.3 

2.6 

2.2 

68.7 
49.7 
79.9 
80.8 
67.1 
73,8 
65,9 

41,0 
46,3 
28,3 

41.1 

17.3 
19.7 


16.2 

21.5 

3.1 

60.4 

38.5 

85.8 

(D) 

(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available,    ,.,  Represents  zero,    (Z)  Less  than  0,05  percent. 

""In  computing  percent,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  In  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56). 

^Excludes  nonstore  retailers  (i,e,,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53, 

*1954  data  limited  to  "employer"  establisliments  In  computing  percent. 

'in  comput '  y^  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  aata  for  those  kinds  of  business  in  SIC  59  (ex,  591)  not  covered  in  any  of  the  lines  below. 

*In  computin;;  percent  the  ShSk   data  for  1958  have  been  adjusted  to  the  1954  definition.  See  page  12  for  data  which  can  be  used 
in  evaluating  the-  changes  in  area  definition. 
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Tatle  6.— RETAIL  STORES:   1958  AND  195-;— PKRCEMIAGE  DISTRIBUTION  OF  SALES,  BY  KIND  OF  BUSINESS 

CENTRAL  BUSINESS  DISTRICT  OF  NEW  HAVEN,  THE  ENTIRE  CITY,  AND  NEW  HAVEN  STANDARD  METROPOLITAN  STATISTICAL  AREA 

(Percentages  are  based  cm  total  Retail  Store  Sales  which  exclude  sales  of  nonstore  retailers — ^mail  order,  direct  selling, 

merchandise  vending  machine  operators). 


SIC  code 


Kind  of  business 


Central 

business 

district^ 


1958 


195^ 


Entire  city"^ 


1958 


1954 


Standard  metropolitan 
statistical  area^ 


1958 


195<; 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

5A 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


RETAIL  STORES 

Retail  stares,  total-' , 

Lumber,  building  materials,  hardware, 
farm  equlpient  dealers. ...,.;.,i'....,,, 

Hardware  stores .......... .  .'iyj  ••.•«•.< 

Other .'^  II .  .  4  .  • . 

General  merchandise  group  stores^ 

Deptirtment  stores , 

Limited  price  variety  stores 

Other  general  merchandise  stores..... 

Food  stores. ,,.....,,.,.....,. 

Autcmotlve  dealers 

Oasollne  service  stations. ............. 

Apparel,  accessory  stores...... 

Men's,  boys'  apparel  stores,  custom 

tailors*,. 

Wcmen's  clothing,  si>ecialty  stores... 
Ready-to-wear  stores'.............. 

Family  clothing  stores'.....,,...,... 

Shoe   stores 

Other  apparel  stores 

Furniture,  heme  funiiahlngs,  equliment 

stores 

Furniture  stores*......,^ 

Other  hone  furnishings  stores  ..,,.., 

Household  appliance,  radio,  TV,  music 

stores ..............,,,,,...,,,,,,,. 

Eating,  drizddng  places.... 

Eating  places ........................ 

Drinking  places 

Drug  stores,  proprietary  atorea........ 

Other  retail  stores ...."......••.• 

Liquor  stores. ....................... 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores....,,.. 

Jewelry  stores. ,......,,.,....,.,. 

Florists ,.,..,,.........,, 

Camera,  photographic  sifljply  stores... 


100.0 


3,6 

0.2 
3.4 

25.3 
(D) 
7.1 
(D) 

8.2 

2.4 

2.5 

25.1 

5.5 
12.2 
7.6 
2.1 
3.9 
1.4 


12.1 
5.5 
1.4 

5.2 

6.2 

5.1 
1.1 

2.6 

12.0 
1.1 
0.5 
0.8 
3.0 
0.2 
(D) 


100.0 


3.4 
(D) 
(D) 

2.43 
(D) 
8.6 
(D) 

7.9 


0,5 
32.0 


100.0 


4.2 
0.7 
3.5 

9.8 
(D) 
2.8 
(D) 

22.8 

13.8 

5.0 

11.7 


4.7 

3.1 

14.3 

5.1 

11.0 

3.4 

3.2 

1.0 

5.3 

1,7 

4.4 

0.7 

10.8 

8.6 

5.0 

-   3.8 

1,0 

...L-,.:..  1.1 

-4^8, 

jT30tO   I?* '7 

6.3 

5.6 

Z  as  8aE7..8 
6.1 

0,7 

1.7 

2.7 

3.7 

10.3 

12.6 

0.3 

3.3 

1.3 

1.4 

1.0 

0.4 

3.9 

1.1 

(D) 
(D) 

0.3 
(D) 

100.0 


5,7 
0,8 
4,9 

9.3 
(D) 
3,0 
(D) 

20,8 

15.7 

4.4 

13.7 

(D) 
5.3 
4.0 
(D) 
2.1 
2.1 


7.5 
3.3 
1.0 

3.2 

8.1 
6.2 
1.9 

3.3 

11.5 
2.0 
(D) 

0.8 
1.2 
0.2 
(D) 


;i3 


100.0 


5.7 
(NA) 
(MA) 

10.3 
(NA) 
(NA) 
(NA) 

26.1 

13.1 

6.0 

9.4 

(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 


6.7 
(NA) 
(NA) 

■Ina) 

7.5 
(NA) 
(NA) 

3.9 

11.3 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 


100.0 


6.1 
0.9 
5.2 

8.2 
4.5 
2.2 
1.5 

24.5 

15.8 

5.5 

10.7 

2.2 

4.1 
3.1 
1.2 
1.7 
.1.5 


6.1 
2.5 
0.9 

2.7 

8.3 
6.5 

1.8 

3.8 

11.0 
2.4 
0.5 
0.6 
1.0 
0.2 
0.2 


Standard  Notes:   (D)  Withheld  to  avoid  disolosujre.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

^In  computing  percent,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56). 

■'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent, 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 

*In  canputing  percent  distribution, the  SMSA  data  for  1958  have  been  adjusted  to  the  1954  definition.  See  page  12  for  data  which 
can  be  used  in  evaluating  the  changes  in  area  definition. 
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MRC 


Table  7. —RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  NEW  HAVEN  STANDARD  METROPOLITAN  STATISTICAL  AREA 

No.  1. — Includes  the  planned  centers  known  as  Hamden  Plaza  and  the  Hamden  Mart  and  stores  on  Dtxuell  Ave.  between 

Connally  Pkwy.,  and  Skiff  Ave. 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Nvmber  of 
establish- 
ments 


53  part, 3 
56.  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Nvmber 

Sales ($1,000), 

Convenience  goods  stores: 

Number 

Sales ($1,000) 

Shopping  goods  stores:^ 

Nunber 

Sales ($1,  000) 

All  other  stores: 

Number 

Sales ($1,  000) 


Retail  stores,  total-' , 

Lvmber,  building  materials,  hardware, 

faun  equipnent  dealers 

Hardware  stores ^ 

Other 

General  merchandise  group  stores^  ^.. 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores . . . 

Food  stores 


55 
31,686 


15 
8,625 


21 
14,657 


19 
8,404 


55  ex.  554 


554 


56 
561, 


567 


Number  of 
establish- 
ments 


55 


562-3,568 
562 
565 
566 
564,    569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Autcmotive  dealers 

Gasoline  service  stations , 

Apparel,  accessory  stores^ , 

Men's,  boys'  apparel  stores,  cxiatom 

tailors , 

Women's  clothing,  specialty  stores.. ., 

Ready-to-wear  stores' 

Fcmily  clothing  stores ' 

Shoe  stores , 

Other  apparel  stores 

Furniture,  heme  furnishings,  equipnent 

stores , 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores , 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists , 

Camera,  photographic  supply  stores . . . , 


11 

1 
5 
2 

1 
4 


11 
1 
2 
2 

1 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (MA)  Not  available.    ...  Represents  zero. 

^roup  totals  for  SIC  53  and  56  may  Include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

'includes  data  for  those  iHTidn  of  business  in  SIC  59  (ex,  591)  not  covered  in  any  of  the  lines  below. 


COMPARATIVE  STANDARD  METROPOLITAN  STATISTICAL  AREA  DATA 

As  a  result  of  differences  in  the  definition,  the  1958  data  for  the  New  Haven, 
Conn.,  Standard  Metropolitan  Statistical  Area  (as  presented  in  Table  3  of  this 
report)  are  not  directly  comparable  with  those  for  1954.  The  following  table  identi- 
fies the  town  included  in  the  1958  definition  but  not  in  1954,  and  provides  data  for 
this  town.  Subtracting  these  data  from  those  shown  in  Table  3  will  provide  1958 
data  for  the  area  as  defined  in  1954. 


SIC 


Kind  of  business 


Estab- 
lish- 
ments 
(number) 


Sales 
($1,000) 


Guilford  Town,  Connecticut 


52 

53  part* 

54 

55  ex.554 

55pt(554) 

56 

57 

58 

59pt(591) 

59  ex.591 

53  part* 


Retail  trade,  total .  .  . 

Lumber,  bldg  matls,  hdwe,  farm  equip,  dealers 

General  merchandise  group  stores*  

Food  stores 

Automotive  dealers 

Gasoline  service  stations  

Apparel,  accessory  stores  

Furniture,  home  furnishings,  equipment  stores 

Eating,  driiiking  places 

Drug  stores,  proprietary  stores  

Other  retail  stores  

Nonstore  retailers*  


8,604 


5 

649 

2 

(D) 

18 

3,007 

2 

(D) 

5 

545 

3 

246 

4 

247 

15 

857 

3 

375 

24 

1,448 

2 

(D) 

Standard  Notes:     ...  Represents  zero.    (D)  Withheld  to  avoid  disclosure. 
*Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 
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Procedures  and  Definitions 


CENSUS  DISCLOSURE  RULES 

In  accordance  with  Census  law,  any  data  which 
would  disclose  the  operations  of  an  individual 
establishment  or  business  organization  are  not 
published.  The  nuniber  of  establishntients  in  a 
kind  of  business  is  not  considered  a  disclosure 
by  these  rules,  so  that  this  item  is  shown  in 
instances  where  other  items  of  information  for 
the  same  kind  of  business  or  locality  are  sup- 
pressed. 

KINDS  OF  BUSINESS  COVERED 

This  report  covers  all  establishments  (except 
nonstore  retailers)  included  in  Retail  Trade,  de- 
fined in  accordance  with  the  principles  of  the 
Standard  Industrial  Classification  Manual  (1957  edi- 
tion) issued  under  the  auspices  of  the  Bureau 
of  the  Budget,  Executive  Office  of  the  Presi- 
dent. This  report  includes,  in  addition  to  re- 
tail trade  establishments,  hotels  and  motion  pic- 
ture theaters,  parts  of  major  groups  70  and  78 
of  the  SIC  Manual. 

Retail  Trade,  as  defined  in  the  SIC  Manual, 
and  as  covered  in  the  1958  Census  of  Business, 
includes  establishments  primarily  engaged  in  sell- 
ing merchandise  directly  to  personal,  household, 
and  farm  users.  Excluded  from  Retail  Trade 
are  places  of  business  oF>erated  by  membership 
clubs  and  open  only  to  their  own  members  or 
personnel,  such  as  restaurants  and  bars  operated 
by  country  clubs,  school  cafeterias,  cafeterias 
operated  by  industrial  plants  for  their  employ- 
ees, establishments  operated  by  agencies  of  the 
Federal  Government  on  military  posts,  hospitals, 
etc. 

Data  for  nonstore  retailers— mail  order  houses, 
direct  selling  (house-to-house)  organizations,  and 
merchandise  vending  machine  operators— have  been 
excluded  from  the  tabulations  in  this  report,  but 
are  contained  in  other  publications  of  the  1958  Cen- 
sus of  Business,  such  as  the  Area  Report  Series. 

METHOD  OF  ENUMERATION 

For  purposes  of  coverage  in  the  1958  Census 
of  Business,  retail  establishments  were  divided 
into  two  categories— those  with  some  paid  employ- 
ment during  1958,  i.e.,  the  "employer"  universe, 
and  those  with  no  paid  employment  during  1958, 
i.e.,  the  "nonemployer"  universe.  The  method 
of  obtaining  census  information  for  these  two 
groups  is  described  below. 


Enumeration  of  "Employers."— Information  for 
establishments  in  this  part  of  the  retail  trade 
field  was  obtained  by  means  of  a  mail  canvass. 
Report  forms  were  mailed  to  all  business  firms 
included  in  the  active  records  of  the  Internal 
Revenue  Service  as  subject  to  payment  of  Fed- 
eral Insurance  Contributions  Act  (FICA)  taxes 
(i.e.,  employers  of  one  or  more  persons)  and 
which  were  classified  in  the  records  of  the  Bu- 
reau of  Old-Age  and  Survivors  Insurance  (BOASI) 
as  wholly  or  partially  engaged  in  retail,  whole- 
sale, manufacturing,  and  mineral  industries.  Also 
included  were  those  classified  in  major  groups 
70  (except  702  and  704),  72,  73,  75,  76,  78,  and 
79  of  the  service  industries  portion  of  the  SIC 
Manual,  and  in  public  warehousing,  SIC  major 
group  42,  except  421.  In  addition,  report  forms 
were  mailed  to  all  establishments  which  BOASI 
had  not  classified  by  kind  of  business  prior  to 
mailing  of  census  report  forms.  Each  estab- 
lishment was  mailed  a  report  form  appropriate 
to  its  BOASI  classification  (for  those  cases  for 
which  BOASI  classification  had  not  yet  been  es- 
tablished, a  general  purpose  form  was  used),  but 
its  census  classification  was  determined  by  re- 
plies   to  questions   on  the  census   report   form. 

Enumeration  of  "Nonemployers."— This  group 
was  defined  to  include  retail  businesses  other  than 
those  represented  in  the  active  FICA  records  of 
the  Internal  Revenue  Service.  Information  for 
this  group  of  establishments  was  derived  from 
the  1958  Federal  income  tax  returns.  Information 
was  compiled  from  only  one-half  of  these  cases 
and  census  results  for  this  group  were  estab- 
lished by  multiplying  such  findings  by  two.  The 
"nonemployer"  segment  of  retail  trade,  although 
made  up  of  a  large  number  of  establishments, 
accounted  for  less  than  10  percent  of  the  total 
retail  trade  volume. 

Included  in  this  segment  were  only  those  non- 
employer  establishments  which  reported  a  sales 
volume  of  $2,500  or  more  during  1958.  Non- 
employer  establishments  reporting  a  sales  vol- 
ume of  less  than  $2,500  were  not  included  in 
these  tabulations,  regardless  of  the  period  of 
time  they  were  operated  during  the  year. 

COMPARISON  OF  THE  1954  AND 
1958  CENSUSES 

In  all  major  respects,  the  1954  and  1958  Cen- 
suses were  conducted  under  similar  conditions 
and  procedures.     Strict  comparability  in  the  data 
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for  the  two  censuses  is  limited  by  the  following 
factors: 

1.  The  physical  area  of  a  number  of  urban 
places  in  the  1958  Census  is  not  the  same  as  it 
was  in  1954  because  of  annexations  and  other 
boundary  changes  which  have  occurred  since  the 
1954  Census.  This  factor  should  be  taken  into 
consideration  in  evaluating  changes  in  census 
findings  from  1954,  as  in  each  census  the  sta- 
tistics for  urban  places  are  in  accordance  with 
the  boundaries  for  those  places  in  the  census 
year. 

2.  Whereas  in  the  1954  Census,  "leased 
departments"  (businesses  operated  as  departments 
of  a  retail  business,  under  different  ownership) 
were  counted  as  separate  establishments  and 
separately  classified  by  kind  of  business,  in  the 
1958  Census  they  have  been  combined  with  the 
retail  business  in  which  located.  As  a  result, 
it  is  anticipated  that  the  count  of  establishments 
will  be  approximately  25,000  less  in  the  1958 
Census  than  would  have  been  the  case  if  the 
1954  Census  procedure  had  been  followed.  In 
addition,  there  will  be  some  redistribution  in 
the  data  among  the  various  kinds  of  business 
categories  (e.g.,  the  figures  for  a  leased  shoe 
department  located  in  a  department  store  which 
were  tabulated  in  the  "shoe  store"  kind  of  busi- 
ness in  1954  are  included  with  "department 
store"  figures  in  the  1958  Census).  Leased 
departments  in  the  1954  Census  reported  sales 
of  approximately  one  billion  dollars. 

3.  Revisions  made  in  the  1957  edition  of  the 
SIC  Manual  have  necessitated  the  following  changes 
in  establishment  classifications  used  in  the  1954 
Census: 

a.  Musical  instrument  stores  and  music 
and  record  shops  have  been  shifted  to  the  kind- 
of- business  group  "Furniture,  Home  Furnish- 
ings, Equipment  Stores"  from  the  group  "Other 
Retail  Stores." 

b.  Antique  stores  have  been  shifted  to 
the  group  "Other  Retail  Stores"  from  the  group 
"Furniture,  Home  Furnishings,  Equipment 
Stores." 

4.  Both  the  1954  and  1958  Censuses  ex- 
cluded those  businesses  with  no  paid  employment 
which  had  sales  volume  of  less  than  $2,500  in 
the  census  year.  To  the  extent  that  price  in- 
creases since  1954  resulted  in  increases  in  the 
dollar  volume  of  sales,  the  1958  Census  includes 
stores  with  a  lesser  physical  volume  of  business 
than  were  included  in  the  1954  Census.  While 
the  exact  magnitude  of  this  phenomenon  is  un- 
known, the  effect  on  total  volume  of  retail  sales 
undoubtedly  is  only  a  fraction  of  one  percent 
and  probably  has  little  effect  on  the  number  of 
stores  included  in  the  census. 


Both  the  1954  and  1958  Censuses  include  data 
for  some  "nonemployer"  establishments  in  the 
group  totals  but  not  in  the  detailed  kinds-of- 
business  totals  due  to  limitation  of  classification 
information  on  the  Federal  tax  returns.  In  the 
1954  data,  all  major  groups  (i.e.,  SIC  2  digit) 
included  some  such  establishments.  In  1958 
only  two  major  groups— SIC  53,  General  Mer- 
chandise Group,  and  SIC  56,  Apparel,  Accessory 
Stores— included  such  establishments.  In  neither 
census  was  it  found  feasible  to  classify  any 
"nonemployer"  establishments  as  "Ready-to-wear 
stores  (SIC  562)"  or  "Family  clothing  stores 
(SIC  565)"  and,  in  the  1954  Census,  it  similarly 
was  not  found  feasible  to  change  any  "nonemploy- 
er" establishment  as  "Men's,  boys' apparel  stores, 
custom  tailors  (SIC  561,  567)";  "Furniture  stores 
(SIC  5712)";  or  "Other  home  furnishings  stores 
(SIC  5713-15,  5719)."  Such  stores  were  classi- 
fied only  at  the  major  group  level. 

EXPLANATION  OF  TERMS 

Establishments . -Census  of  Business  figures 
represent  a  summary  of  reports  for  individual  "es- 
tablishments" rather  than  "companies."  A  sep- 
arate report  was  obtained  for  each  location  where 
business  was  conducted,  including  each  location 
of  multlunlt  organizations.  Each  report  was 
tabulated  in  accordance  with  the  physical  location 
at  which  the  business  was  conducted. 

Where  two  or  more  activities  were  carried  on 
at  a  single  location  under  a  single  ownership, 
all  activities  generally  were  grouped  together  as 
a  single  establishment,  and  the  entire  establish- 
ment was  classified  on  the  basis  of  its  major 
activity,  with  all  data  for  it  included  in  that  clas- 
sification. However,  in  cases  where  distinct 
and  separate  economic  activities,  for  which  dif- 
ferent industry  classification  codes  were  appro- 
priate, were  conducted  under  the  same  ownership 
at  a  single  location,  and  where  conditions  pre- 
scribed by  the  SIC  Manual  for  recognizing  the 
existence  of  more  than  one  establishment  were 
met,  separate  establishment  reports  for  each  of 
the  different  activities  were  reported  in  the  cen- 
suses. 

In  the  case  of  leased  departments,  i.e.,  where 
separately  owned  businesses  are  operated  as  de- 
partments of  a  retail  business  under  another 
ownership  (e.g.,  a  separately  owned  shoe  depart- 
ment store)  only  a  single  establishment,  combin- 
ing leased  departments  with  the  retail  establish- 
ment in  which  they  are  located,  is  recognized 
for  1958  Census  purposes. 

The  "number  of  establishments"  shown  in  this 
report  is  the  number  in  business  at  the  end  of 
the  census  year. 

Sales.— Sales  include  the  total  of  merchandise 
sold,   and  receipts  from  repairs  and  from  other 
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services  to  customers,  whether  or  not  payment 
was  received  in  1958.  Sales  are  normally  re- 
corded net  of  deductions  for  refunds  and  allow- 
ances for  merchandise  returned  by  customers. 
Total  sales  exclude  amounts  other  than  those  re- 
ceived from  customers,  such  as  income  from  in- 
vestments, rental  of  real  estate,  etc.  They  in- 
clude the  amount  of  local  and  State  sales  taxes 
and  Federal  excise  taxes  which  are  collected 
by  the  store  directly  from  customers  and  p)aid 
directly  by  the  store  to  a  local,  State,  or  Fed- 
eral taxing  agency.  Gasoline,  liquor,  tobacco, 
and  other  excise  taxes  which  are  paid  by  the  manu- 
facturer or  wholesaler  and  passed  along  to  the 
retailer  also  are  included. 

The  sales  figures,  therefore,  represent  total 
sales  and  receipts  of  all  establishments  primari- 
ly engaged  in  retail  trade.  They  do  not  include 
retail  sales  made  by  manufacturers,  wholesalers, 
service  establishments,  andother  businesses  whose 
primary  activity  is  other  than  retail  trade.  They 
do,  however,  include  receipts  other  than  from  the 
sale  of  merchandise  at  retail  (e.g.,  service  re- 
ceipts, sales  to  industrial  users,  sales  to  other 
retailers,  etc.)  by  establishments  primarily  en- 
gaged in  retail  trade.  Although  the  count  of  es- 
tablishments as  tabulated  in  this  report  repre- 
sents the  number  in  business  at  the  end  of  the 
year,  the  sales  figures  include  sales  of  all  es- 
tablishments in  business  at  any  time  during  the 
year. 

Payroll,  entire  year.— Payroll  includes  salaries, 
wages,  commissions,  bonuses,  vacation  allowances, 
and  the  value  of  payments  in  kind  (such  as  free 
meals,  lodgings,  etc.)  paid  during  the  year  to 
all  employees.  Gratuities  received  by  employees 
from  patrons  are  not  included.  For  corporations, 
it  includes  amounts  paid  to  officers  and  execu- 
tives; it  does  not  include  compensation  of  pro- 
prietors or  of  partners  of  unincorporated  busi- 
nesses. Payroll  is  reported  before  deductions 
for  Social  Security,  income  tax,  insurance  dues, 
etc. 

Payroll— workweek  ended  nearest  November 
15.— This  item  consists  ofpayroll,  as  defined  above, 
which  was  paid  to  persons  on  the  payroll  in  the 
pay  period  ended  nearest  November  15,  1958. 
Establishments  whose  payroll  period  was  other 
than  a  week  were  requested  to  adjust  the  fig- 
ures to  a  weekly  basis. 

Paid  employees— workweek  ended  nearest  No- 
vember 15.  — Paid  employees  consist  of  the  num- 
ber  of  employees,  including  salaried  officers  and 
executives  of  corporations,  who  were  on  the  pay- 
roll for  the  workweek  ended  nearest  November 
15,  but  not  proprietors  or  partners  of  unincorpo- 
rated businesses. 


"Full  workweek"  employees.— "Full  workweek" 
employees  includes  employees,  whether  regular  or 
seasonal,  who,  for  the  specified  pay  period,  were 
paid  for  working  at  least  the  number  of  hours 
typically  worked  in  a  week  by  employees  of  the 
reporting  establishment.  All  other  employees 
paid  during  that  workweek  were  reported  as  part- 
workweek  employees. 

KIND-OF- BUSINESS  CLASSIFICATIONS 

Establishments  covered  by  the  1958  Census  were 
assigned  a  kind-of-business  classification  in  ac- 
cordance with  the  provisions  of  the  1957  edition 
of  the  SIC  Manual.  It  should  be  noted  that  kind- 
of-business  classifications  are  not  interchange- 
able with  commodity  classifications.  Most  busi- 
nesses sell  a  number  of  kinds  of  commodities. 
The  kind-of-business  code  assigned  generally 
reflects  either  the  individual  commodity  or  com- 
modity group  which  is  the  primary  source  of  the 
establishment's  receipts  or  some  mixture  of  differ- 
ent commodities  which  characterize  the  estab- 
lishment's business.  Thus,  the  classification  of 
establishments  by  kind  of  business  generally  does 
not  make  it  possible  to  determine  either  the  num- 
ber of  establishments  handling  a  particular  com- 
modity or  the  sales  of  that  commodity.  For 
example,  the  "food  group"  classification  excludes 
stores  selling  some  food  if  the  sale  of  food  is 
not  the  primary  source  of  receipts;  moreover, 
even  though  stores  are  classified  as  "food  stores" 
some  of  their  receipts  may  be  derived  from  the  sale 
of  nonfood  products. 

As  noted  in  the  section  on  "Method  of  Enu- 
meration," the  1958  Census  findings  are  based 
on  reports  from  two  different  sources.  "Em- 
ployer" establishments  were  canvassed  by  mail 
and  were  required  to  complete  report  forms 
especially  designed  for  this  census.  "Nonem- 
ployer"  establishments,  however,  were  included 
in  the  census  on  the  basis  of  information  sup- 
plied on  the  1958  Federal  income  tax  report. 
Because  of  the  nature  of  the  information  avail- 
able on  the  tax  form,  the  kind-of-business  classi- 
fications based  on  that  form  represent  primarily 
"self -designation."  In  some  cases  this  informa- 
tion was  adequate  for  classification  at  the  kind- 
of-business  group  level  but  not  for  detailed  kinds 
of  business.  (See  "Comparisons  of  the  1954 
and  1958  Censuses,"  above.) 

The  classifications  based  on  the  census  forms, 
on  the  other  hand,  reflect  the  information  on  the 
commodity  "composition"  of  the  establishment  as 
revealed  by  the  census  classification  inquiries. 
The  effect  of  the  two  different  sources  on  uni- 
formity of  classification,  as  reflected  in  the 
measurement  of  dollar  volume  of  sales  is  minor. 
In  total,  the  "nonemployer"  establishments  ac- 
count for  less   than   10  percent  of  retail  sales 
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and,  in  most  cases,  it  is  likely  that  the  "self- 
designated"  classification  would  be  consistent  with 
that  derived  from  more  comprehensive  information. 

The  data  in  this  report  for  two  major  SIC 
groups,  55  and  59,  have  been  subdivided,  making 
it  necessary  to  arrive  at  SIC  major  group  totals 
by  addition  (see  description  below  for  these  major 
groups).  In  addition,  data  for  that  part  of  SIC 
group  53  which  relates  to  nonstore  retailers 
are  not  included  in  this  report. 

Lumber,  Building  Materials,  Hardware,  Farm 
Equipment  Dealers  (SIC  Major  Group  52) 

Establishments  primarily  selling  lumber,  build- 
ing materials,  the  basic  lines  of  hardware,  paint, 
wallpaper,  glass,  electrical  supplies,  roofing  ma- 
terials, and  other  supplies  and  equipment  for  home 
construction.  Establishments  primarily  selling 
farm  equipment  are  also  included.  Establishments 
in  this  group  sell  to  contractors  as  well  as  to 
the  general  public. 

Hardware  stores  (SIC  5251).—  Establishments 
primarily  selling  a  number  of  basic  hardware 
lines,  such  as  tools,  builders'  hardware,  paint 
and  glass,  housewares  and  household  appliances, 
cutlery,  and  roofing  materials.  These  establish- 
ments may  also  sell  farm  implements. 

General  Merchandise  Group  (SIC  Major  Group  53, 
Except  For  "Nonstore  Retailers") 

This  group  includes  all  establishments  within 
SIC  major  group  53— "General  Merchandise"  ex- 
cept for  "nonstore"  establishments. 

The  data  for  establishments  in  this  group  in 
the  1958  Census  of  Business  as  compared  with 
the  1954  Census  of  Business  are  affected  by  the 
treatment  in  1958,  of  leased  departments  as  parts 
of  the  establishment  within  which  they  operate 
rather  than  as  separate  establishments.  The 
data  for  department  stores  are  most  affected 
by  this  change. 

Department  stores  (SIC  531).— Establishments 
normally  employing  25  or  more  people  and  en- 
gaged in  selling  some  items  in  each  of  the  fol- 
lowing lines  of  merchandise: 

1.  Furniture,  home  furnishings,  appliances, 
radio  and  TV  sets 

2.  A  general  line  of  apparel  for  the  family 

3.  Household  linen  and  dry  goods 

An  establishment  with  total  sales  of  less  than 
$5,000,000,  in  which  sales  of  any  one  of  these 
groupings  is  greater  than  80%  of  total  sales, 
is  not  classified  as  a  department  store. 

An  establishment  with  total  sales  of  $5,000,000 
or  more  is  classified  as  a  department  store 
even    if    sales    of  one  of  the  groups   described 


above  is  more  than  80%  of  total  sales,  provided 
that  the  combined  sales  of  the  other  two  groups 
is  $500,000  or  more.  Relatively  few  stores 
are  included  ia  this  classification  as  a  result 
of  this  special  rule  and  most  of  those  which  are 
would  otherwise  have  been  classified  in  the  ap- 
parel group  (SIC  major  group  56). 

Limited  price  variety  stores  (SIC  533).— Es- 
tablishments  primarily  selling  a  variety  of  mer- 
chandise in  die  low  and  popular  price  ranges, 
such  as  stationery,  gift  items,  women's  acces- 
sories, toilet  articles,  light  hardware,  toys,  house- 
wares, confectionery.  These  establishments  fre- 
quently are  known  as  "5  and  10  cent"  stores 
and  "5  centd  to  a  dollar"  stores,  although  mer- 
chandise is  usually  sold  outside  these  price  ranges. 

Classification  of  all  stores  in  this  category 
is  primarily  based  on  self-designation  by  the  store 
operators.  The  self-designation  was  supplemented 
by  the  addition  to  the  1958  Census  report  form 
of  a  question  on  food  sales,  the  answers  to  which 
resulted  in  removing  from  this  category  a  sig- 
nificant number  of  smaller  establishments  included 
under  this  heading  in  the  1954  tabulations. 

Food  Stores  (SIC  Major  Group  54) 

Establishments  primarily  selling  food  for  home 
preparation  and  consumption.  Establishments  pri- 
marily selling  prepared  food  and  drinks  for  con- 
sumption on  their  own  premises  are  classified 
as  "Eating  and  Drinking  Places"  (SIC  major 
group  58),  and  stores  primarily  engaged  in  selling 
packaged  beers  and  liquors  are  classified  sepa- 
rately as  "liquor  stores." 

Automotive  Dealers  (SIC  Major  Group  55, 
Except  554) 

NOTE:  This  group  does  not  include  estab- 
lishments primarily  engaged  in  selling  trucks 
and  motorized  industrial  equipment.  Such  es- 
tablishments are  included  in  the  Wholesale  Trade 
portion  of  the  Census  of  Business. 

Passenger  car  dealers,  franchised  and  non- 
franchised  (SIC  551,  552).— Establishments  pri- 
marily selling  new  automobiles,  or  new  and  used 
automobiles  and  trucks.  These  establishments 
frequently  operate  repair  shops  and  used  car 
lots  and  may  carry  stocks  of  replacement  parts, 
tires,  batteries,  and  automotive  accessories.  Used 
car  lots  and  repair  shops  operated  by  franchised 
dealers  are  not  recognized  as  separate  estab- 
lishments. Data  for  such  operations  are  con- 
solidated in  this  category  with  other  data  for 
franchised  passenger  car  dealers.  Establish- 
ments primarily  selling  used  cars  and  trucks  and 
not  holding  a  franchise  for  the  sale  of  new  pas- 
senger cars  are  also  included. 
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Tire,  battery,  accessory  dealers  (SIC  553).— 
Establishments  primarily  selling  new  automobile 
tires,  batteries,  automobile  seat  covers,  and  auto- 
mobile parts  and  accessories.  Establishments 
primarily  selling  used  merchandise  in  these  cate- 
gories are  classified  as  "secondhand  stores," 
(SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

Establishments  primarily  selling  gasoline  and 
other  automotive  petroleum  products.  Establish- 
ments called  garages  but  deriving  the  larger 
part  of  receipts  from  gasoline  and  oil  sales 
are  included. 

Apparel,  Accessory  Stores  (SIC  Major  Group  56) 

Establishments  in  this  group  are  primarily 
engaged  in  selling  clothing  of  all  kinds  and  re- 
lated articles  for  personal  wear  and  adornment. 
Not  included  in  this  group  are  the  establish- 
ments which  meet  the  criteria  for  department 
stores  or  general  merchandise  stores  (SIC  531 
and  part  of  5392),  even  though  most  of  their 
receipts  are  from  the  sale  of  apparel  and  ap- 
parel accessories. 

Men's,  boys'  apparel  stores,  custom  tailors  (SIC 
561  and  5671).- -Establishments  primarily  engaged 
in  selling  men's  and  boys'  outerwear  and  furnish- 
ings such  as  shirts,  hatp,  underwear,  hosiery, 
etc.  Also  included  are  establishments  primari- 
ly engaged  in  the  making  and  selling  of  outer- 
wear to  individual  order  from  stocks  of  material 
carried  in  their  inventory. 

Women's  clothing,  specialty  stores  (SIC  562, 
563,  568).— Establishments  primarily  selling wom- 
en's  apparel  and  apparel  accessories  of  all  types, 
including  women's  ready-to-wear  stores,  furriers, 
and  the  various  specialty  shops. 

Women's  ready-to-wear  stores  (SIC  562).— 
Establishments  primarily  selling  women's  and 
girls'  apparel.  Establishments  are  included  in 
this  category  provided  (1)  their  sales  of  all  types 
of  apparel  (except  as  noted  in  the  definition  for 
general  merchandise  group  stores)  account  for 
80%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
en's and  girls'  apparel  are  3  or  more  times  the 
sales  of  all  men's  and  boys'  apparel,  and  (3) 
sales  of  women's  and  girls'  coats,  suits,  and  dress- 
es are  at  least  one-third  of  sales  of  all  women's 
and  girls'  apparel.  Establishments  primarily 
selling  garments  made  to  customer  order  are  clas- 
sified as  custom  tailors  (SIC  567). 

Family  clothing  stores  (SIC  565). — E stablish - 
ments  primarily  selling  clothing,  furnishings,  and 
accessories  for  men,  women,  and  children,  with- 
out specializing  in  any  one  line.  Establishments 
are  included  in  this  category  provided  (l)their 
sales   of  all  types  of  apparel  (except  as  noted  in 


the  definition  for  general  merchandise  group  stores) 
account  for  80%  or  more  of  their  total  sales, 
(2)  sales  of  all  women's  and  girls'  apparel  items 
are  not  more  than  3  times  the  sales  of  all  men's 
and  boys'  items,  and  (3)  the  sales  of  all  men's 
and  boys'  apparel  items  are  not  more  than  3 
times  the  sales  of  all  women's  and  girls'  apparel 
items. 

Shoe  stores  (SIC  566).— Establishments  primarily 
selling  shoes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  family  shoe  stores;  and  chil- 
dren's, juveniles'  shoe  stores. 

Furniture,  Hortie  Furnishings,  Equipment  Stores 
(SIC  Major  Group  57) 

Establishments  primarily  selling  merchandise 
used  in  furnishing  the  home,  such  as  furniture, 
floor  coverings,  draperies,  glass  and  chinaware, 
domestic  stoves,  refrigerators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radio 
and  TV  sets.  Also  included  are  musical  instru- 
ment stores  and  music  and  record  shops,  kinds 
of  business  which  in  the  1954  Census  of  Busi- 
ness were  included  in  the  group  "Other  Retail 
Stores."  Antique  stores,  which  in  the  1954  Census 
were  included  in  this  group  are  now  included  with 
"Other  Retail  Stores." 

Furniture  stores  (SIC  5712). -Establishments 
primarily  selling  household  furniture,  mattresses, 
springs,  and  other  sleep  equipment.  Also  included 
in  this  classification  are  establishments  selling 
household  appliances,  record  players,  and  radio 
and  TV  sets,  provided  the  receipts  from  sales 
of  furniture  and  sleep  equipment  exceed  those 
from  sales  of  the  other  commodity  lines  named. 

Other  home  furnishings  stores  (SIC  571  except 
5712).— Establishments  primarily  selling  home  fur- 
nishings  other  than  household  furniture,  mat- 
tresses, springs,  and  other  sleep  equipment.  In- 
cluded are  stores  primarily  engaged  in  selling 
such  lines  of  home  furnishings  as  floor  coverings; 
drapery,  curtains,  slip  covers,  upholstery  materi- 
als; china,  glassware,  metalware;  lamps  and  lamp- 
shades, blinds  and  window  shades;  etc. 

Household  appliances,  radio,  TV  stores  (SIC 
572  and  5732).— Establishments  primarily  engaged 
in  selling  household  appliances  (such  as  electric  and 
gas  refrigerators,  stoves,  vacuum  cleaners,  wash- 
ing machines  and  dryers,  freezers,  electric  irons, 
percolators,  hot  plates,  etc.)  and  radios,  television 
sets,  and  record  players.  The  retail  establishments 
(primarily  engaged  in  the  sale  of  electric  and  gas 
appliances  for  household  use)  operated  by  public 
utility  firms  are  included  in  this  category. 

Music  stores  (SIC  5733).— Establishments  pri- 
marily  selling  musical  instruments  such  as  organs, 
pianos,  horns,  stringed  instruments,  drums,  xylo- 
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phones,  etc.   Also  those  establishments  primarily 
selling  phonograph  records  and  albums. 

Eating  Places  (SIC  5812) 

Establishments  primarily  engaged  in  selling 
prepared  foods  and  drinks  for  consumption  on  their 
own  premises. 

Drinking  Places  (SIC  5813) 

Establishments  primarily  engaged  in  selling 
drinks,  such  as  beer,  ale,  wine,  liquor,  and  other 
alcoholic  beverages  for  consumption  on  their  own 
premises. 

Drug   Stores,  Proprietary  Stores  (SIC  591) 

Establishments  which  sell  prescriptions,  drugs, 
or  proprietary  medicines  in  combination  with  lines 
such  as  cosmetics,  toiletries,  tobacco,  magazines 
and  books,  and  novelty  merchandise.  Those  stores 
which  sell  prescriptions  are  classified  as  drug 
stores,    the    remainder    as    proprietary    stores. 

Other  Retail   Stores    (SIC  Major  Group  59, 
Except  SIC  591) 

Liquor  stores  (SIC  592),  also  government -oper- 
ated liquor  stores  (SIC  Major  Group  92  and  93).— 
Establishments  primarily  selling  packaged  alco- 
holic beverages  such  as  ale,  beer,  wine,  and  whisky 
for  consumption  off  the  premises.  Liquor  stores 
operated  by  States,  counties,  and  municipalities 
are  included.  Stores  primarily  selling  prepared 
drinks  for  consumption  on  the  premises  are  not 
included  in  this  category  but  are  classified  with 
drinking  places  (SIC  5813). 

Book  stores  (SIC  5942).— Establishments  pri- 
marily selling  new  books  and  periodicals. 

Stationery  stores  (SIC  5943).— Establishments 
primarily  selling  stationery  items,  such  as  writing 


paper,  tablets,  accounting  forms,  legal  forms, 
greeting  cards,  post  cards,  and  school  and  office 
supplies. 

Sporting  goods  stores  (SIC  5952).-Establish- 
ments  primarily  selling  a  general  or  specialized 
line  of  sporting  goods  and  equipment  for  hunting, 
camping,  fishing,  skiing,  riding,  tennis,  golf,  and 
other  sports,  and  gymnasium  and  playground  equip- 
ment. 

Bicycle  shops  (SIC  5953).— Establishments  pri- 
marily selling  bicycles  and  bicycle  parts  and 
accessories. 

Jewelry  stores  (SIC  597).— Establishments  pri- 
marily  selling  any  combination  of  the  lines  of 
jewelry,  such  as  diamonds  and  other  precious 
stones;  rings,  bracelets  and  brooches;  sterling  and 
plated  silverware;  and  watches  and  clocks. 

Florists  (SIC  5992). -Establishments  primarily 
selling  cut  flowers  and  growing  plants.  Greenhouses 
and  nurseries  are  not  included  in  the  Census  of 
Business. 


DATA   FOR  MAJOR  RETAIL  CENTERS 

Due  to  the  relatively  small  number  of  establish- 
ments in  the  Major  Retail  Centers,  sales  figures 
are  shown  only  for-- 

1.  Retail  stores,  total. 

2.  Convenience  goods  stores,  i.e.,  Food  stores 
(SIC  54),  Eating  and  drinking  places  (SIC  58), 
and  Drug,  proprietary  stores  (SIC  591). 

3.  Shopping  goods  stores,  i.e.,  General  mer- 
chandise stores  (SIC  53  pt.).  Apparel, 
accessory  stores  (SIC  56),  and  Furniture, 
home  furnishings,  equipment  stores  (SIC  57). 

4.  All   other   retail  stores  (SIC  52, 55,  599). 


BUREAU  OF  THE  CENSUS  CURRENT  BUSINESS  REPORTS 


Reports  are  issued  monthly  showing  national  and  regional  estimates,  by  kind  of  business  of  the  dollar  volume 
of  retail  sales,  and  of  trends  in  selected  standard  metropolitan  statistical  areas.  Monthly  reports  also 
are  issued  providing  national  dollar  volume  estimates  of  wholesalers '  sales  by  kind  of  business  as  well  as 
sales  and  inventory  trends  and  stock-sales  ratios  by  kind  of  business  and  by  geographic  division.  Other 
current  business  reports  include  the  seasonal  Canned  Food  Report  and  the  quarterly  press  release  on  Green 
Coffee  Inventories  and  Roastings. 


CURRENT  RETAIL  TRADE 


ADVANCE  RETAIL  SALES  REPORT 

Issued  on  the  10th  of  the  month  following  the  month 
covered.  Advance  monthly  estimates  of  retail  dollar 
sales  volume  in  the  United  States,  for  major 
Mnd-of -business  groups  and  for  all  kinds  of  busi- 
ness combined,  collected  from  a  subsample  of  the 
Census  Bureau's  retail  trade  reporting  panel.  In- 
formation for  previous  months  is  shown  both  unad- 
justed and  adjusted  for  seasonal  and  trading  day 
differences.   (Year's  subscription,  $1.00) 


MONTHLY  RETAIL  TRADE  REPORT 

Estimated  monthly  dollar  sales  volume  (with  compari- 
sons for  previoTJS  months)  of  all  retail  stores  and 
of  those  organizations  operating  11  or  more  retail 
stores — United  States  by  kind  of  bxisiness .  Also 
estimated  monthly  sales  of  stores  of  organizations 
operating  1  to  10  retail  stores — Census  regions  by 
kind  of  business;  weekly  sales  during  current  month 
of  grocery  store  firms  operating  11  or  more  retail 
stores;  and  percentage  changes  in  sales  of  stores  of 
organizations  operating  1  to  10  stores — selected 
standard  metropolitan  statistical  areas,  all  kinds 
of  retail  business  combined.  (Year's  subscription, 
including  Annual  Retail  Trade  Report,  $1.00) 


ANNUAL  RETAIL  TRADE  REPORT 

Estimates  of  sales  of  all  retail  stores  and  those  of 
organizations  operating  11  or  more  retail  stores. 
United  States  and  Census  regions,  by  kind  of  busi- 
ness. Year-end  merchandise  inventories,  sales- 
inventory  ratios,  and  accounts  receivable  balances 
held  by  retailers,  by  kind  of  business,  United 
States.  (Included  with  subscription  to  Monthly 
Retail  Trade  Report  -  See  above . ) 


CURRENT  WHOLESALE  TRADE 


MONTHLY  WHOLESALE  TRADE  REPORT 

Sales  and  inventory  trends  and  stock-sales  ratios  of 
merchant  wholesalers  are  shown  for  about  4-5  kinds  of 
business  at  the  United  States  level  and  for  about  14- 
kinds  of  business  by  geographic  division.  Percent 
change  in  sales  and  inventories,  from  preceding 
month  and  from  same  month  preceding  year,  and  sales 
for  year-to-date  from  preceding  year-to-date  period. 
Stock-sales  ratios,  current  month,  preceding  month, 
and  same  month  preceding  year.  Monthly  estimates  of 
dollar  sales  volume  are  included  for  most  kinds  of 
business.   (Year's  subscription  $1.00) 


OTHER  CURRENT  BUSINESS  REPORTS 

CANNED  FOOD  REPORT 

Total  stocks  of  canners  and  wholesale  distributors,. 
including  warehouses  of  retail  multiunit  organiza- 
tions, of  specified  canned  foods  (vegetables,  fruits, 
juices,  fish),  32  items  as  of  January  1.  Total  ac- 
tual cases,  all  sizes  combined;  for  January  1,  sizes 
number  10  or  larger  (institutional  sizes)  are  shown 
separately.  Current  and  comparable  previous  year 
Infonnation.  Canners'  stock,  supplied  by  canners' 
associations,  shown  as  available.  Also  canners' 
carryover,  pack,  and  total  supply  from  beginning  of 
season,  and  total  supply  for  two  previous  seasons. 
Reports  issued  as  of  January  1,  April  1,  June  1, 
J\:ly  1,  and  November  1.  (Season's  subscription,  5 
reports,  $.50) 


GREEN  COFFEE  INVENTORIES  AND  ROASTINGS 

Estimates  of  green  coffee  inventories  held  by 
roasters,  importers,  and  dealers,  as  of  the  end  of 
each  quarter,  roastings  end  imports  of  green  coffee, 
as  well  as  the  amount  of  green  coffee  roasted  for 
soluble  use,  during  each  quarter,  comparable  data 
for  previous  years,  (Quarterly  press  release,  free) 


For  order  forms  or  further  information  on  any  Current  Business  Report  series,  consult  the  nearest 
Department  of  Commerce  Field  Office  or  write  to  the  Bureau  of  the  Census,  Washington  25,  D.  C. 
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BUREAU   OF  THE  CENSUS 

WASHINGTON  25,  D.  C. 
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U.  S.  DEPARTMENT  OF  COMMERCE 
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PUBLICATION  PLAN  FOR  THE  1958  CENSUS  OF  BUSINESS 


The  1958  Census  of  Business  consists  of  three  major  trade 
segments  — retail  trade,  wholesale  trade,  and  selected  service 
trades.  The  final  results  of  the  1958 Census  are  published  in 
the  form  of  separate  report  series  for  each  of  these  trade 
segments  and  a  separate  report  for  public  warehouses.  These 
report  series  will  supersede  the  preliminary  reports. 

The  1958  Business  Census  report  series  for  retail  trade, 
wholesale  trade,  and  selected  services  will  consist  of  two 
parts— (1)  Area  Reports,  and  (2)  Subject  Reports.  For  re- 
tail trade  and  hotels  and  motion  picture  theaters,  a  third 
series  of  reports  relating  to  the  Central  Business  Districts 
of  large  metropolitan  centers  will  also  be  issued. 

Subsequent  to  the  issuance  of  final  reports,  findings  of  the 
1958  Census  will  be  consolidated  and  issued  as  Census  vol- 
umes. Announcements  concerning  the  report  series  and  the 
volumes  may  be  obtained  by  writing  to  the  Bureau  of  the  Cen- 
sus, Washington  25,  D.  C. 

The  above  report  series  do  not  cover  Puerto  Rico,  results 
for  which  will  be  issued  separately. 

THE  RETAIL  TRADE  REPORT  SERIES 

Following  are  brief  descriptions  of  the  report  series  for 
retail  trade: 

Area  Reports 

A  separate  report  for  each  State,  the  District  of  Columbia, 
Alaska,  Hawaii,  Virgin  Islands,  Guam,  and  continental  United 
States  showing,  by  kind  of  business,  data  on  number  of  es- 
tablishments, sales  for  the  year,  payroll  for  the  year,  pay- 
roll and  number  of  paid  employees  for  the  workweek  ended 
nearest  November  15,  1958,  and  number  of  proprietors.  De- 
tailed kind-of-business  data  are  provided  for  the  State,  for 
each  standard  metropolitan  statistical  area,  for  each  large 
county,  and  for  each  large  city.  In  addition,  data  for  less 
detailed  kind-of-business  groupings  are  shown  for  all  coun- 
ties and  for  each  city  of  2,500  or  more  inhabitants.  The  re- 
ports for  the  New  England  States  will  also  include  data  for 
those  towns  which  in  the  latest  Census  had  an  urban  concen- 
tration of  2,500  or  more  inhabitants  as  well  as  all  those  with 


a  total  population  of  10,000  or  more.  The  Pennsylvania  and 
New  Jersey  reports  provide  data  for  townships  and  towns 
having  a  population  of  10,000  or  more  at  the  latest  Census. 
The  number  of  kinds  of  business  for  which  figures  are  pub- 
lished will  vary  according  to  the  number  of  establishments 
in  the  area. 

Subject  Reports 

These  reports  provide  data  for  such  subjects  as  sales-size 
of  establishment,  employment- size  of  establishment,  legal 
form  of  organization,  and  single  units  and  multiunits  as  well 
as  for  a  number  of  special  subjects  applicable  to  particular 
trades  or  groups  of  trades.  They  will  include  detailed  sta- 
tistics by  kind  of  business  for  the  United  States  as  a  whole 
and  for  standard  metropolitan  statistical  areas  and  States, 
with  cross-classification  by  related  subjects. 

Trade  Reports 

This  series  assembles  data  for  a  particular  trade  or  group 
of  related  trades.  The  data  for  the  most  part  are  assembled 
from  the  area  and  subject  reports.  The  trades  covered  in  a 
specific  trade  report  are  not  limited  to  those  in  a  specific 
industry  division,  such  as  retail  trade,  but  may  include  trades 
in  any  of  the  industry  divisions  covered  by  the  1958  Census  of 
Business. 

Central  Business  District  Reports 

A  report  will  be  provided  for  each  of  a  number  of  large 
metropolitan  cities,  with  data  presented  by  kind  of  business. 
Includes  general  statistics  (establishments,  sales,  and  annual 
payroll)  by  kind  of  business  for  the  central  business  district, 
the  central  city,  the  central  city  exclusive  of  the  central 
business  district,  the  standard  metropolitan  statistical  area, 
and  the  standard  metropolitan  statistical  area  exclusive  of 
the  central  business  district.  In  addition,  for  a  number  of 
the  larger  metropolitan  areas,  statistics  are  published  for 
major  business  centers  outside  the  central  business  district. 
Although  these  reports  are  designed  primarily  to  present  in- 
formation for  retail  trade,  they  will  also  include  data  for 
two  service  businesses  hotels  and  motion  picture  theaters. 
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PLANS  FOR  1958  CENSUS  OF  BUSINESS  VOLUMES 

Volume  I.  RETAIL  TRADE,  SUMMARY  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters, 
presenting  statistics  by  kind  of  business  and  geographic 
areas,  for  such  subjects  as  sales-size  of  establishments, 
single  units  and  multiunits,  employmeiit-size  of  establish- 
ments, and  legal  fornn  of  organization.  This  volume  will 
incorporate  the  subject  report  series  BC58-RS. 

Volume  II.  RETAIL  TRADE,  AREA  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business,  for  counties,  cities,  g.nd  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
retail  establishments  in  the  area.  Data  for  selected  towns 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-RA. 

Volume  lU.  WHOLESALE  TRADE,  SUMMARY  STATIS- 
TICS— A  United  States  summary  chapter  and  separate 
chapters,  presenting  statistics  by  kind  of  business  and 
geographic  areas,  for  such  subjects  as  size  of  wholesale 
establishments,  receivables  and  bad  debt  losses,  sales  by 
class  of  customer,  commodity  line  sales,  legal  form  of 
organization,  and  petroleum  bulk  stations.  This  volume 
will  Incorporate  the  subject  report  series  BC58-WS. 

Volume  IV.  .WHOLESALE  TRADE,  AREA  STATISTICS— 
A  United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordeince  with  the  number  of 
wholesale  establishments  in  the  area.  Data  for  selected 
towns  and  townships  in  New  England,  New  Jersey,  and 
Pennsylvania  will  also  be  included.  This  volume  will  in- 
corporate the  area  report  series  BC58-WA. 

Volume  V.  SELECTED  SERVICE  TRADES,  SUMMARY 
STATISTICS— A  United  States  summary  chapter  and  sepa- 
rate chapters,  presenting  statistics  by  kind  of  business  atnd 
geographic  areas,  for  such  subjects  as  receipts-size  of 
establishments,  employment-size  of  establishments,  legal 
form  of  organization,  single  units  and  multiunits,  laundries 
and  cleaning  plants,  motion  pictures,  and  hotels  and  motels. 
This  volume  will  incorporate  the  subject  report  series 
BC58-SS. 

Volume  VI.  SELECTED  SERVICE  TRADES,  AREA  STA- 
TISTICS— A  United  States  summary  chapter  and  separate 
chapters  for  each  State,  the  District  of  Columbia,  Alaska, 
Guam,  Hawaii,  and  the  Virgin  Islands.  Statistics  are  pre- 
sented by  kind  of  business  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
service  establishments  in  the  area.  Data  for  selected  towns 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-SA. 


SUGGESTED   IDENTIFICATION 
U.  S.  Bureau  of  the  Census.  U.  S.  Census  of  Business:  1958 

Vol.    VII,    Central    Business   District   Report,    New   Orleans,    La.,    Area- 
BC58-CBD54    (Revised) 
Washington,  D.C.    -    1961 


For  sale  by  Bureau  of  the  Census,  Washington  25,  D.C,,  eind  U.S.  Department  of  Commerce  Field  Offices.     25  cents. 


PREFACE 


AUTHORITY  AND  SCOPE 

The  1958  Census  of  Business  along  with  the  1958  Censuses 
of  Manufactures  and  Mineral  Industries  was  required  by  law 
under  13  U.S.C.,  sections  13 land 224.  TTiese  censuses  covered 
businesses  operated  in  the  continental  United  States,  Alaska, 
Hawaii,  Guam,  and  the  Virgin  Islands.  A  separate  Census  of 
Business  and  Manufactures  for  1958  was  also  conducted  in 
Puerto    Rico    jointly    with    the   Commonwealth   Government. 

The  1958  Census  of  Business  covered  retail  trade,  wholesale 
trade,  selected  services,  and  public  warehousing.  This  report 
provides  findings  for  retail  stores  in  selected  central  business 
districts  and  in  major  retail  centers;  and  for  hotels  and  motion 
picture   theaters   in   the   selected  central  business  districts. 

AREAS  COVERED 

Each  of  the  reports  in  this  series  covers  a  separate  standard 
metropolitan  statistical  area  and  includes  data  for  the  central 
business  district  (or  central  business  districts)  in  the  specified 
standard  metropolitan  statistical  area,  as  well  as  for  each  Cen- 
sus-delineated major  retail  center  (MRC)  located  in  the  same 
standard  metropolitan  statistical  area  (SMSA).  The  number  of 
MRC's  for  which  data  are  shown  in  a  single  SMSA  vary  from 
none  to  about  two  dozen.  The  entire  series  of  reports  covers 
97  SMSA's,  and  provides  data  for  109  CBD's  and  some  500 
MRC's. 

EffiUNEATION  OF  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

Because  many  large  cities  had  no  officially  defined  area 
representing  their  "Central  Business  District,''it  was  necessary 
for  the  Bureau  of  the  Census  prior  to  the  1954  Census  of 
Business  to  arrange  for  the  delineation  of  such  districts  before 
a  program  to  tabulate  Census  data  for  them  could  be  imple- 
mented. The  delineation  of  central  business  districts  was  ac- 
complished with  the  cooperation  of  the  Census  Tract  Committees 
in  the  large  cities  included  in  the  central  business  district  (CBD) 
program.  In  their  work  on  the  CBD's  the  Census  Tract  Com- 
mittees obtained  the  representation  of  a  variety  of  local 
interests,  such  as  business  firms  and  associations,  newspapers, 
planning  agencies,  welfare  organizations,  local  governmental 
bodies,  etc.  Central  business  districts  have  been  delineated  only 
in  those  cities  of  100,000  or  more  inhabitants  (according  to  the 
1950  Census  of  Population  or  a  subsequent  special  census  prior 
to  1959)  in  which  there  was  a  local  Census  Tract  Committee 
recommendation  for  such  an  area  in  response  to  an  inquiry  from 
the  Census  Bureau. 

The  objective  of  the  CBD  program  was  stated,  as  follows,  in 
a  letter  from  the  Director  of  the  Census  Bureau  to  the  Census 
Tract  Committees: 

"The  primary  objective  of  this  operation  is  to  provide  a 
basis  for  comparing  changes  in  business  activity  in  the  Cen- 
tral Business  District  with  those  in  the  remainder  of  the 
metropolitan  area  or  of  the  central  city." 

Because  there  are  no  generally  accepted  rules  for  determining 
what  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 
did  not  provide  rigid  specifications  for  defining  the  CBD  but  (1) 
provided  a  general  characterization  of  the  CBD,  describing  it  as 
"an  area  of  very  high  land  valuation,  an  area  characterized  by  a 
high  concentration  of  retail  businesses,  offices,  theaters,  hotels, 
and  "service"  businesses,  and  an  area  of  high  traffic  flow";  and 
(2)  required  that  the  CBD  ordinarily  should  be  defined  to  follow 


existing  tract  lines,  i.e.,toconsi8tofoneof  more  whole  Census 
tracts .  The  emphasis  put  on  tracts  was  based  on  the  anticipation 
that  other  Census  statistics  than  those  derived  from  the  Census 
of    Business    might    conveniently    be    tabulated    for   CBD's. 

It  was  recognized  that  the  tract  basis  for  CBD's  might 
lead  to  the  inclusion  of  some  land  area  not  properly  within 
a  strictly  defined  CBD  or  to  the  exclusion  of  a  small  por- 
tion of  what  should  be  in  the  CBD.  It  was  believed  that  this 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnitudes  being  measured.  Provision,  however,  was  made 
for  splitting  tracts  where  a  serious  problem  was  encountered. 
The  use  of  tract  lines  for  boundaries  also  was  consistent  with 
the  desire  to  keep  CBD  boundaries  constant,  in  order  to  maxi- 
mize the  value  of  comparisons  over  time.  Although  it  was 
recognized  that  the  CBD  strictly  defined  would  tend  to  change 
over  time,  it  was  felt  that  the  Inexactitude  resulting  from  the 
use    of    fixed    boundaries    would    not    prove  to  be  serious. 

In  some  cities  where  there  had  been  a  previously  established 
central  business  district  or  similar  area  which  substantially 
corresponded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  in 
the  Bureau's  CBD  program. 

Data  for  a  total  of  95  CBD's  were  provided  in  the  1954 
Census  of  Business.  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  in  97  standard  metropolitan  statistical 
areas.  A  number  of  cities  have  made  minor  changes  in  the 
boundaries  of  their  CBD's  due  mainly  to  revisions  In  tract 
boundaries.  In  only  one  city,  Minneapolis,  has  a  previously 
defined  CBD  been  significantly  changed. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  and  data  from  them  have  been  tabulated,  as  part  of 
the  1958  Census  of  Business  program.  The  major  retail  cen- 
ters (MRC's)  were  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metropolitan  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  themselves)  which  include 
a  major  general  merchandise  store— usually  a  department 
store.  MRC's  were  not  delineated  if  the  publication  of  data 
for  them  would  result  in  violation  of  Census  rules  prohibiting 
disclosure  of  information  for  individual  firms. 

MRC's  include  not  only  the  planned  suburban  shopping  center 
but  also  the  older  string  street  and  neighborhood  developments 
which  meet  the  above  prerequisites.  Frequently  the  boundaries 
of  a  single  MRC  include  stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the  planned  portion. 
In  general  the  boundaries  of  the  MRC's  have  been  established 
to  include  all  adjacent  blocks  containing  at  least  one  store  in 
the  general  merchandise,  apparel,  or  furniture-appliance 
groups  of  stores,  and  where  a  planned  center  is  involved  in- 
clude all  of  the  center. 

In  those  cities  within  the  standard  metropolitan  statistical 
areas  (SMSA's)  covered  by  this  series  of  reports  which  were 
not  of  sufficient  size  to  qualify  for  the  delineation  of  a  central 
business  district,  no  MRC's  were  delineated  unless  at  least  two 
such  centers  could  be  defined. 


For  explanation  of  procedures  and  definitions,  see  Appendix. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  1.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISIMENTS: 

CENTRAL  BUSINESS  DISTRICT  OF  NEW  ORLEANS 


1958  AND  1954 


Establistaents,  Sales,  Annual  Payroll,  and  Baployees, 

by  Kind  of 

Business 

Kind  of  business 

1958 

1954 

SIC  code 

Estab- 
lish- 
ments^ 

(nraiber) 

Sales 1 
($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid  employees, 

workweek  ended 

nearest  Nov.  15 

Estab- 
lish- 
ments-^ 

(niniber) 

Salea^- 
($1,000) 

Payroll, 
entire 

Total 
(nvjnber) 

Full 
workweek 

(number) 

year 

($1,000) 

RETAIL  STORES 
Retail  stores ,  total^ 

919 

10 

(D) 

9 

35 
7 
5 

23 

56 
22 

17 

157 

64 
38 
25 
11 
37 
7 

44 
17 
10 

17 

291 
181 
110 

21 

266 

11 

18 

4 

46 

5 

3 

50 
4 

261,229 

925 
(D) 

877 

95,410 

78,691 

13,270 

3,449 

7,698 
29,965 

1,459 

53,853 

11,634 
22,105 
21,072 
10,902 
8,861 
351 

13,408 

9,678 

428 

3,302 

26,059 

19,470 

6,589 

7,211 

25,241 
1,761 
1,646 

(D) 
9,433 

235 
1,679 

18,615 
2,262 

42,732 

99 
(D) 
88 

16,843 

14,076 

2,232 

535 

652 

3,468 

186 

8,317 

1,692 
3,291 
3,131 

1,912 

1,387 

35 

2,436 

1,700 

34 

702 

5,627 
4,504 
1,123 

1,105 

3,999 
103 
334 
(D) 

1,726 

42 

194 

5,954 
485 

16,027 

35 
(D) 
32 

6,246 

4,947 

1,144 

155 

219 

738 

83 

3,181 

554 
1,359 
.  1,252 
644 
416 
208 

731 

518 

21 

192 

3,092 

2,545 

547 

381 

1,321 

35 

112 

(D) 

476 

23 

64 

3,270 
227 

13,355 

31 
(D) 
■  28 

4,320 

3,355 

833 

132 

197 

727 

83 

2,809 

483 
1,196 
1,092 
605 
333 
192 

703 
498 

21 

184 

2,907 

2,427 

480 

341 

1,237 
35 
102 
(D) 
455 
21 
62 

3,133 
203 

1,058 

15 
5 

10 

34 
6 
7 

21 

78 
23 

19 

194 

64 
50 
23 
13 
45 
16 

67 

13 

8 

27 

330 
165 
165 

31 

267 
9 

27 
4 

43 
6 

1 

48 
13 

257,272 

2,493 

101 

2,392 

95,218 

76,998 

13,329 

4,891 

6,618 
24,358 

1,951 
52,445 

9,146 
21,558 
18,700 

9,408 
10,309 

1,725 

14,863 
8,820 
1,095 

4,773 

24,976 

16,173 

8,803 

7,820 

26,530 

2,384 

2,570 

972 

8,256 

474 

(D) 

15,624 
4,104 

40,688 

52 

Lumber,  building  materials,  hardware, 
f ann  equipment  dealers 

468 

5251 

Hardware  stores 

11 

52  ex.  5251 

53  part  2 
531 

Other 

General  merchandise  group  stores^  ^ 

Department  stores 

457 

15,885 

13,171 

533 

Limited  price  variety  stores 

2,080 

539 
54 

Other  general  merchandise  stores 

Food  stores 

634 
768 

55  ex.  554 

Autcmotive  dealers 

2,663 

554 

Gasoline  service  stations 

234 

56 

Apparel,  accessory  stores 

7,331 

561,  567 

Men's,  boys'  apparel  stores,  custcm 
tailors  ^ 

1,375 

562,563,568 
562 

Women's  clothing,  specialty  stores.... 
Ready-to-wear  stores^ 

2,391 
1,985 

565 

Family  clothing  stores  ^ 

1,893 

566 

Shoe  stores 

1,849 

564,  569 

Other  apparel  stores 

183 

57 

Furniture,  heme  furnishings,  equipaent 
stores , 

2,356 

5712 

Furniture  stores* 

1,476 

5713-15,  19 
572,  573 

Other  heme  furnishings  stores* 

Household  appliance,  radio,  TV, 

106 

774 

58 

Eating,  drinking  places 

5,543 

5812 

Eating  places 

3,678 

5813 

Drinking  places 

1,765 

591 

Drug  stores,  proprietary  stores 

1,382 

59.  ex.  591 

Other  retail  stores ^ 

4,158 

592 

Liquor  stores 

90 

594 

Book,  stationery  stores 

519 

595 
597 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

109 
1,618 

5992 

Florists 

48 

5996 
7011,  7012 

Camera,  photographic  supply  stores .... 

.SELECTED  SERVICE  TRADES 
Hotels 

(D) 
4,721 

783 

Motion  pictiire  theaters 

663 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonanployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

^1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified  as 
stores.  The  1954  sales  of  leased  departments  in  general  merchandise  g]?oup  stores  (SIC  53  pt.)  which  are  most  affected,  were  reported 
as  $5,411,000  of  which  $1,905,000  are  included  in  SIC  56. 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  isi   SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  2.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 

CITY  OF  NEW  ORLEANS 

Establislments,  Sales,  Aimual  Payroll,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958 


Estab- 
lish- 
ments^ 


(number) 


Sales ^ 


($1,000) 


Payroll , 

entire 

year 


($1,000) 


Paid  employees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


1954 


Estab- 
lish- 
ments ^ 


(number) 


($1,000) 


Payroll, 
entire 
year 


($1,000) 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 

58 

5812 

5813 

591 


591 


59  ex. 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 
Retail  stores ,  total^ 


Lumber,  building  materials,  hardware, 

f aim  equipnent  dealers •••• 

Hardware  stores 

Other 


General  merchandise  group  stores^  ^. 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores.. 


Food  stores 

Automotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors  

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores  ^ 

Family  clothing  stores^ 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  furnishings,  equipment 

stores 

Fumitiire  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
nnasic  stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores  ^ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  s\q)ply  stores. 


SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


215 

107 
108 

171 
11 
46 


1,466 

200 

450 

326 

82 
84 
62 
41 
87 
26 


261 

106 

47 

108 

1,678 
824 
854 

242 

675 

107 

34 

23 

88 

(NA) 

(HA) 


90 
61 


749,300 

26,169 

5,343 

20,826 

122,398 

95,856 

19,131 

(D) 

186,326 

100,547 

35,811 

67,573 

12,997 
27,781 
26,190 
13,511 
11,967 
1,209 


47,987 

28,884 

3,947 

15,156 

80,796 
53,589 
27,207 

34,002 

47,691 
8,165 
2,239 

1,524 

10,841 

(MA) 

(NA) 


(D) 
(D) 


89,320 


3,056 

468 

2,588 

20,335 

16,324 

3,065 

(D) 

10,226 

10,042 

3,438 

10,012 

1,838 
4,071 
3,829 
2,192 
1,770 
141 


7,521 

4,858 

696 

1,967 

14,091 

11,193 

2,898 

4,229 

6,370 
459 
415 
136 
1,886 
(NA) 
(NA) 


(D) 
(D) 


35,763 


188 
698 

7,717 

5,743 

1,618 

(D) 

4,745 

2,344 

1,581 

3,994 

623 
1,719 
1,573 
798 
583 
271 


2,008 
1,217 

211 

580 

8,191 
6,521 
1,670 

1,974 

2,323 
197 
154 
49 
535 
(NA) 
(NA) 


(D) 
(D) 


30, 233 

824 
161 
663 

5,288 

3,821 

1,165 

(D) 

3,626 

2,303 

1,434 

3,454 

538 
1,510 
1,372 
714 
451 
241 


1,933 

1,191 

199 

543 

7,568 
6,065 
1,503 

1,637 

2,166 

181 

141 

46 

511 

(NA) 

(MA) 


(D) 
(D) 


5,804 

184 

115 

69 

178 
10 
49 

117 

1,665 

200 

384 

396 

82 
93 
50 
32 
102 
45 


250 
87 
37 

84 

1,592 
664 
922 

268 

687 
105 
40 
32 
64 
67 
3 


636,930 


20,080 
5,242 

14,838 

113,125 

83,669 

20,060 

9,308 

137,464 

.  93,488 

35,359 

60,624 

(D) 

24,236 

20,833 

9,772 

13,028 

(D) 


40,085 

25,837 

2,871 

10,365 

67,161 
37,486 
29,597 

28,332 

41,212 
7,141 

(D) 
2,075 
8,879 
3,101 

(D) 


17,192 
6,814 


76,016 

2,516 

389 

2,127 

18,169 

13,956 

3,002 

1,211 

8,455 
9,033 
3,349 
8,255 

(D) 
2,789 
2,334 
1,942 
1,785 

(D) 


5,902 

3,909 

449 

1,544 

10,646 
7,188 
3,458 

4,095 

5,596 
316 
(D) 
(D) 

1,700 
(D) 
(D) 


5,139 
1,229 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

■^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nononployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

^1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified  as 
stores, 

*1954  data  limited  to  "employer"  establishnents. 

'Both  1954  and  1958  data  limited  to  "anployer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


8 


CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  3.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISMIENTS:   1958  AND  1954 

NEW  ORLEANS  STANDARD  METROPOLITAN  STATISTICAL  AREA 


Establishments,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958 


Estab- 
lish- 
ments'- 


(number) 


Sales^ 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  enployees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


1954 


Estab- 
lish- 
ments^ 


(number) 


Sales^ 


($1,000) 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 


591 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores ,  total^ ..••.....••, 

Lumber,  building  materials,  hardware, 

faim  equiiment  dealers 

Hardware  stores 

Other 

General  merchandise  groiqj  stores^  '... 
Department  stores 

Limited  price  variety  stores ........ 

Other  general  merchandise  stores,.,. 

Food  stores ....,..,. 

Automotive  dealers 

Gasoline  service  stations ,,,.,, 

Apparel,  accessory  stores .,,, 

Men ' s ,  boys '  apparel  ptores ,  custom 

tailors  * 

Women's  clothing,  specialty  stores.. 
Ready-to-wear  stores '............. 

Family  clothing  stores' 

Shoe  stores. ,.,,.,...,.,,,........., 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment 
stores 

Furniture  stores* 

Other  home  furnishings  stores*. ..... 

Household  appliance,  radio,  TV, 
music  stores,,,,,,,. , 

Eating,  drinking  places 

Eating  places 

Drinking  places ...,,., 

Drug  stores,  proprietary  stores 

Other  retail  store  ■?* ....,,,, 

Liquor  stores 

Book,  stationery  stores , 

Sporting  goods,  bicycle  stores 

Jewelry  stores. ..,.,,, 

Florists 

Camera,  photographic  s\5>ply  stores,, 

SELECTED  SERVICE  TRADES 


7,120 

320 
156 
164 

234 
13 
67 

118 

1,831 
259 
646 
387 


99 
75 
53 
104 
29 


324 

134 

60 

130 

2,040 
1,001 
1,039 

283 

796 
127 
37 
30 
97 
74 
7 


Hotels 

Motion  picture  theaters. 


94 
78 


920, 173 

34,030 

7,387 

26,643 

134,929 

101,544 

22,981 

(D) 

258,426 

125,054 

50,262 

73,4^3 

13,629 
29,903 
28,274 
14,821 
13,470 
1,376 


54,513 

33,258 

(D) 

16,607 

96,341 
63,069 
33,272 

39,052 

54,123 
9,045 
2,323 
1,717 

11,333 
3,741 
2,301 


21,559 
(D) 


104,081 

3,847 

623 

3,224 

21,982 

17,178 

3,585 

(D) 

13,900 

12,293 

4,602 

10,685 

1,882 
4,299 

4,057 
2,388 
1,962 

154 


8,459 

5,522 

(D) 

2,151 

16,468 

12,963 

3,505 

4,897 

6,948 
494 
425 
142 

1,964 
674 
262 


6,818 
(D) 


41,976 

1,112 
242 
870 

8,438 

6,043 

1,925 

(D) 

6,305 

2,836 

2,154 

4,315 

643 
1,838 
1,692 

882 

675 
277 


2,315 

1,439 

(D) 

633 

9,689 
7,691 
1,998 

2,273 

2,539 
215 
158 

53 
566 
331 

94 


3,740 
(D) 


35;,  530 

1,045 
211 
834 

5,839 

4,055 

1,387 

(D) 

4,810 

2,764 

1,956 

3,675 

554 
1,595 
1,457 
785 
495 
246 


2,231 

1,408 

(D) 

593 

8,945 
7,154 
1,791 

1,899 

2,366 
195 
145 
50 
539 
312 


3,576 
(D) 


6,866 

265 
162 
103 

225 
10 
58 

155 

1,999 
239 

506 
434 

85 

103 
54 
43 

110 
47 


298 

105 
42 

107 

1,846 

771 
1,065 

305 

749 
114 
42 
36 
72 
73 
3 


74 


734,380 

28,251 

7,465 

20j786 

115,305 
83,669 
20,475 
11,073 

176,192 

(D) 

44,644 

(D) 

9,830 
24,500 
21,019 
11,113 
13,495 

3,098 


43,624 

28,178 

3,187 

11,205 

77,454 
43,543 
33,775 

(D) 

44,202 
7,595 
2,914 
2,257 
9,145 
3,206 
(D) 


17,402 
8,260 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available,    ,..  Represents  zero. 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

•'1958  figures  incorporate  leased  departaents  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified!  as 
stores . 

*1954  data  limited  to  "employer"  establishments. 

'Beth  1954  and  1958  data  limited  to  "employer"  establishnents . 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


NEW  ORLEANS,  LA.,  AREA 


Table  4.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISIWENTS — PERCENT  CHANCE  IN  SALES,  1954  TO  1958 
CENTRAL  BUSINESS  DISTRICT  OF  NEW  ORLEANS,  THE  ENTIRE  CITY,  AND  NEW  ORLEANS  STANDARD  METHOPOLITAW  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  change 


Central 

business 

district 


Entire 
city 


City 
less  its 
central 
business 
district 


Entire 

standard 

■etro- 

politan 

statistical 


Standard 

aetro- 
politen 
statistical 
area  less 
central 
business 
district 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 


591 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STOTES 

Retail  stores,  total^ 

LuBber,  building  materials,  hardware,  farm  equipiaent 

dealers 

Hardware  stor^-  ................................... 

Other 

General  merchandise  group  stores^  ^.. ............... 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores.... 

Food  stores. 

Automotive  dealers. 

Gasoline  service  stations 

Apparel,  accessory  stores. 

Men ' s ,  boys '  apparel  stores ,  custom  tailors* ...... 

Wcanen's  clothing,  specialty  stores..... 

Ready-to-wear  stores' 

Family  clothing  stores' ........................... 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment  stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV,  music  stores 

Eating,  drinking  places. 

Eating  plac es.. ..4. .••..... ............. 

DrinMng  plac  es.. ................ ................. 

Drug  stores,  proprietary  stores. 

Other  retail  stores^ 

Liquor  stores. .................................... 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists , 

Camera,  photographic  simply  stores....,,,.,,,,,... 

SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


1.5 


37.1 
(D) 
(D) 

0.2 

2.2 

-0.4 

-29.5 

16.3 

23.0 

-25.2 

2.7 

27.2 

1.1 

12.7 

15.9 

-14.0 

-79.7 

-9.8 

9.7 

-60.9 

-30.8 

4.3 

20.4 

-25.2 

-7.8 

-4.9 

-26.1 

-36.0 

(D) 

14.3 

-50.4 

(D) 


19.1 
-44.9 


17.6 


30.3 

1.9 

40.4 

8.2 
14.6 
-4.6 

(D) 

35.5 

7.6 

1.3 

11.5 
(D) 
14.6 
25.7 
38.3 
91.9 
(D) 

19.7 
11.8 
37.5 
46.2 

20.3 
43.0 
-8.1 

20.0 

15.7 
33.0 
(D) 
-26.6 
22.1 
(NA) 
(NA) 


(D) 
(D) 


28.6 


«.5 
(D) 

60.3 

50.7 

157.3 

-12.9 

(D) 

36.5 

2.1 

2.8 

67.7 

(D) 

138.6 

139.9 

616.7 

14.2 

(D) 

37.1 

12.9 

98.1 

112.0 

29.8 
60.1 
-0.8 

25.1 

52,9 

11.7 

(D) 

(D) 

-31.5 

(NA) 

(D) 


(D) 
(D) 


25.3 


20.5 
-1.1 
28.2 

17.0 

21.4 

12.2 

(D) 

46.7 

(D) 

12.6 

(D) 
38.6 
22.1 
34.5 
33.4 
-0.2 
-55.6 

25.0 

18.0 

(D) 

48.2 

24.4 
44.8 
-1.5 

(D) 

22.4 

37.1 

-20.3 

-23.9 

23.9 

16.7 

(D) 


23.9 
(D) 


38.1 


28.5 
(D) 

40.1 

96.7 

242.6 

35.9 

(D) 

47.9 

(D) 

14.3 

(D) 
191.6 
195.0 
210.6 
129.9 
44.7 

(D) 

42.9 

21.8 

(D) 

106.9 

33.9 

59.3 

6.9 

(D) 

63.5 
39.8 
96.8 

(D) 

113.7 

28.3 

(D) 


65.6 
(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    Represents  zero.    (Z)  Less  than  0.05  percent. 

^Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
^In  computing  percent  change,  1958  figures  Incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments 
are  separately  classified  as  stores. 

*1954  data  limited  to  "employer"  establishnents  in  computing  percent  change. 

'in  computing  percent  change,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  5.-^lETAIL  STORES:  1958  AHD  195<i  CENTRAL  BUSINESS  DISTRICT  SALES  AS  PERCENT  OF 

NEW  ORLEANS  AND  OF  NEW  ORLEANS  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


52 
5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

55  ex.  55^ 

55-; 

56 

561,  567 

562,563,568 

562 

565 

5.66 

564,  56,9 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


ami  of  liijsliiess 


HTWATT.  STCHES 

Retail  stores,  total* 

Lumber,  building  materials,  hardware,  faxn  eqiiiisient  dealers 
Hardware  stores .......,.,,,,,.,«.,,...,,..,.,.,,,,,.,.,,,, 

Other , 

General  merchandise  groiQ>  stores*  ^.,, , 

Department  stores 

Limited  price  Tarlety  stores 

Other  general  merchandise  stores 

Food  stores. ................................................ 

Automotive  dealers. ......................................... 

Gasoline  service  stations. , 

Apparel,  accessory  stores. .................................. 

Men's,  boys'  apparel  stores,  custom  tailors*. ............. 

Women's  clothing,  specialty  stores  ....................... 

Ready-to-wear  stores  ' , , , 

Family  clothing  stores' 

Shoe  stores .....•...•..........,,,.......,........,..,.,,. 

Other  appa2?el  stores 

Furniture,  heme  furnishings,  equlpnent  stores............... 

Furniture  stores*. ...;......••.. 

Other  home  fuiuishliigs  stores*. ........................... 

Household  appliance,  radio,  TV,  music  stores 

Eating,  drinking  places.... 

Eating  places 

DrinMng  plac es 

Drug  stores,  proprietary  stores............................. 

Other  retail  stores* , 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores....,,.., ..,,,...... 

Jewelry  stores ,,......,.., ....•.•,. ...... 

Florists .-,.. 

Camera,  photographic  supply  stores., , ,.... 


Percent  of  city  sales  In 
central  business  district 


1958 


34.9 

3.5 
(D) 
4.2 

78.0 

82.1 

69.4 

(D) 

4.1 

29.8 

4.1 


29.0 

27.9 
33.5 
10.8 
21.8 

32.3 
36.3 
24.2 

21.2 

52.9 
21.6 

73.5 
(D) 
87.0 
(NA) 
(NA) 


1954 


40.4 

12.4 
(D) 

16.1 

84.2 
92.0 
66.4 
52.5 

5.7 

26.1 

5.5 

86.5 
(D) 
89.0 
89.8 
96.3 
79.1 
(D) 

38.3 
34.1 
66.2 
36.2 

37.2 
43.1 
29.7 

27.6 

63.1 
33.4 

(D) 
46.8 
93.0 
15.3 

(D) 


Percent  of  standard  metro- 
politan statistical  area 
sales  in  central  business 
district 


1958 


28.4 

2.7 
(D) 
3.3 


70. 
77. 
57. 


(D) 

3.0 

24.0 

2.9 

73.3 
85.4 
73.9 
74.5 
73.6 
65.8 
25.5 

24.6 

29.1 

(D) 

19.9 

27.0 
30.9 
19.8 

18.5 

46.6 

19.5 

70.9 

(D) 

83.2 

6.3 

8.4 


1954 


35.0 


(D) 

11.5 

82.6 
92.0 
65.1 
44.2 

4.3 

(D) 
4.4 

(D) 
92.8 
88.0 
89.0 
84.7 
76.4 
61.5 

35.2 
31.3 
62.5 
32.8 

32.2 

37.1 
26.1 

(D) 

58.8 
31.4 
88.2 

43.1 

90.3 

14.8 

(D) 


Standard  Notes:   (d)  Withheld  to  avoid  dlsclosiire.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  voiding  machine  operators)  part  of  SIC  53. 
'in  ccmputing  percent,  1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are 
separately  classified  as  stores. 

*1954  data  limited  to  "employer"  establishments  in  ccmputing  percent. 

*In  ccmputing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


NEW  ORLEANS,  LA.,  AREA 
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Table  6.— RETAIL  STORKS:   1958  AND  195<; — PERCENTAGE  DISTRIBUTION  OF  SALES,  BY  KIND  OF  BUSINESS 
CENTRAL  BUSINESS  DISTRICT  OF  NEW  ORLEANS,  THE  ENTIRE  CITY,  AND  NEW  ORLEANS  STANDARD  METROPOLITAN  STATISTICAL  AREA 

(Peroentages  are  based  an  total  Retail  Store  Sales  which  exclude  sales  of  nonstore  retailers — mall  order,  direct  selling, 

merohandlse  vending  machine  ciperators). 


SIC  code 


Kind  of  business 


Central 

business 

district 


1958 


1954 


Entire  city 


1958 


1954 


Standard  metropolitan 
statistical  area 


1958 


1954 


52 

SSL 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 


RETAIL  STORES 

Retail  stores,  total? 

Loiber,  building  materials,  hardware, 

faun  e<iuipBffTtt  dealers 

Hardware  stores........ 

Other 

General  merchandise  group  stores^  ''.... 
Department  stores 

Limited  price  variety  stores.... 

Other  general  serchandlse  stores..... 

Pood  stores 

Autanotlve  dealers. 

Oasolljie  aerrlce  stations. 

.^iparel,  accessory  stores. ............. 

Men's,  boys'  apparel  stores,  custan 
tailors* 

Women's  clotMTig,  specialty  stores... 
Ready-to-wear  stores^..,..,,..,.... 

Family  clothing  stores' 

Shoe  Stores 

Other  apparel  stores. 

Pumiture,  bene  furnishings,  equlpienrt 

stores 

Pumlture  stores*. 

Other  hone  furnishings  stores*....... 

Household  appliance,  radio,  TV,  music 
stores 

Sating,  drliddiig  places 

Eating  places 

DrlnMng  places...................... 

Drag  stores,  proprietazy  stores........ 

Otber  retail  stores^ 

Liquor  stores. 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Canera,  photogr^hic  s\qiply  stores... 


100.0 

0.4 
(D) 
0.3 

36.5 
30.1 

5.1 
1.3 

2.9 

■  11.5 

0.6 

20.6 

4.5 
8.5 
8.1 
4.2 
3.4 
0.1 


5.1 
3.7 
0.2 

1.2 

10.0 
7.5 
2.5 

2.8 

9.7 
0.7 
0.6 
(D) 
3.6 
0.1 
0.1 


100.0 

1.0 
0.1 
0.9 

37.0 

29.9 

5.2 

1.9 

2.6 

9.5 

0.8 

20.4 

3.4 
8.4 
7.3 
3.7 
4.0 
0.9 


6.0 
3.4 
1.4 

1.2 

9.7 
6.3 
3.4 

3.0 

10.0 
0.9 
1.0 
0.4 
3.2 
0.2 
(D) 


100.0 


3.5 
0.7 
2.8 

16.3 

12.8 

2.6 

(D) 

24.9 

13.4 

4.8 

9.0 

1.7 
3.7 
3.5 
1.8 
1.6 
0.2 


6.4 
3.9 

0.5 

2.0 

10.8 
7.2 
3.6 

4.5 

6.4 

1.1 
0.3 
0.2 
1.4 
(NA) 
(HA) 


100.0 


3,2 

0.8 
2.3 

17.8 

13.1 

3.1 

1.5 

21.6 

14.7 

5.6 

9.5 

(D) 
3.8 
3.3 
1.5 
2.0 
(D) 

6.3 
4.1 
0.5 

1.6 

10.5 
5.9 
4.6 

4.4 

6.5 
1.1 
(D) 
0.3 
1.4 
0.5 
(D) 


100.0 


3.7 
0.8 
2.9 

14.7 

11.0 

2.5 

(D) 

28.1 

13.6 


7.9 

1.5 
3.3 
3.1 
1.6 
1.5 
0.1 


5.9 
3.6 
(D) 

1.8 

10.5 
6.9 
3.6 

4.2 

5.9 
1.0 
0.3 
0.2 
1.2 
0.4 
0.3 


100.0 


3.8 
1.0 
2.8 

15.7 

11.4 

2.8 

1.5 

24.0 

(D) 

6.1 

(D) 

1.3 
3.3 
2.9 
1.5 
1.8 
0.4 


5.9 
3.8 

0.4 

1.5 

10.5 
5.9 
4.6 

(D) 


0.4 
(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
^Excludes  nonatore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
^In  computing  percent)  1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are 
separately  classified  as  stores. 

*1954  data  limited  to  "anployer"  establishnents  in  computing  percent. 

'in  computing  .percent,  both  1954  and  1958  data  limited  to  "employer"  establislments . 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  In  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  NEW  ORLEANS  STANDAHD  METROPOLITAN  STATISTICAL  AREA 


MRC  No.  1.— Includes  the  planned  center  known  as  "Airline  Highway  Shopping  Center"  on  the  north  side  of  Airline  Highway 

Maple  Ridge  Dr.  and  North  Labarre  Rd. 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


K^^T1r^  of  business 


Nimber  of 
establish- 
ments 


54,58,591 


53  part,' 
56,  57 


52.  55,  599 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Number 

Sales ($1,000), 

Canvenience  goods  stores: 

Runber 

Sales , ($1,000) 

Shopping  goods  stores t^ 

Number 

Sales ($1,000) 

All  other  stores: 

Number 

Sales ($1,000) 

Retail  stores,  total^ , 

Umber,  building  materials,  hardware, 

faun  equipment  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores'  ^ .... 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores ..... 

Food  stores 


29 

30,047 


9 
(D) 


14 
(D) 


747 


Number  of 
establish- 
ments 


29 


55  ex.  554 

554 

56 

561,  567 

562-3, 568 
562 
565 
566 

564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Autanotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custom 

tailor^ 

Women's  clothing,   specialty  stores.... 

Ready-to-wear  stores ' 

Femily  clothing  stores' 

Shoe  stores , , 

Other  apparel  stores 

Furniture,  heme  furnishings,  equipnent 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drinking  places , 

Eating  places , 

Drinking  places , 

Drug  stores,  proprietary  stores 

Other  retail  stores' , 

Liquor  stores , 

Book,  stationery  stores , 

Sporting  goods,  bicycle  stores , 

Jewelry  stores 

Florists , 

Camera,  photographic  supply  stores..., 


MRC  No.  2. ^Includes  the  stores  in  the  area  bounded  by  Rampart,  Erato,  Baronne,  and  St.  Andrews  Sts. 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 

53  part, 2 
56,  57 

52,  55,  599 


52 

5251 

52  ex.  5251 

53  part^ 
^31 

533 
539 

54 


Retail  stores,  total: ^ 

Nvinber 

Sales ($1,000)... 

Convenience  goods  stores: 

Number 

Sales ($1,000)... 

Shopping  goods  stores:^ 

Number 

Sales ($1,000)... 

All  other  stores: 

Number 

Sales ...($1,000).,. 


Retail  stores,  total 


Lumber,  building  materials,  hardware, 

f aim  equiiment  dealers 

Hardware  stores 

Other 


1  2 


General  merchandise  group  stores 
Department  stores 

Limited  price  variety  stores .... 
Other  general  merchandise  stores 


Food  stores. 


69 
,499 


21 
3,275 


35 
4,286 


13 
938 


Number  of 
establish- 
ments 


69 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Automotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores^ 

Men's,  hoys'  apparel  stores,  custom 

tailors 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,  equijment 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores ; . . 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


11 
4 
7 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

■■■Group  totals  for  SIC  53  and  56  may  incl\ide  "nonemployer"  establishments  lAlch  could  not  be  classified  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "anployer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


NEW  ORLEANS,  LA.,  AREA 


13 


Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  NEW  ORLEANS  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 


MRC  No.  3.— Includes  the  stores  in  the  area  bomided  by  Senate,  Elysian  Fields  Ave.,  Norman  Mayer  Ave.,  and  Pauger  St. 


SIC 
code 


Kind  of  'business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 

53  part,* 
56,  57 

52,  55,  599 


52 

5251 

52  ei,  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Nunber 

Sales ($1,000) 

Convenience  goods  stores: 

Nunber 

Sales ($1,000) 

Shopping  goods  stores:^ 

Nunber 

Sales ($1,  000) 

All  other  stores: 

Nunber 

Sales ($1,  000) 

Retail  stores,  total^ 

Lunber,  building  materials,  hardvare, 

faim  equipnent  dealers 

Hardvare  stores .* 

Other 

General  merchandise  group  stores'  ' .... 

Deparbnent  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


39 

13,551 


12 
6,932 


12 
5,295 


15 
1,324 


Number  of 
establish- 
ments 


39 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Automotive  dealers , 

Gasoline  service  stations .■ . . . 

Apparel,  accessory  stores-"- 

Men's,  boys'  apparel  stores,  custcm 

tailors 

Wcmen's  clothing,   specialty  stores..., 

Ready-to-wear  stores' 

Fcmily  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  heme  furnishings,  equipnent 

stores 

Furniture  stores 

Other  hone  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores... 


MRC  No.  4. — Includes  -the  planned  center  known  as  "Gentilly  Woods  Shopping  Center"  bounded  by  Stephen  Glrard  Ave.,  Congress  Dr., 

Chef  Menteur  High-way,  and  Press  Dr. 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 


53  part,^ 
56.  57 


52,  55,  599 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Niniber 

Sales ($1,000). 

Convenience  goods  stores: 

Nunber 

Sales ($1,000). 

Shopping  goods  stores:* 

Number 

Sales ($1,  000) . 

All  other  stores: 

Nunber 

Sales ($1,000). 


Retail  stores,  total 


Lumber,  building  materials,  hard-ware, 

f aim  equipnent  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


22 
18,246 


7 
2,924 


12 
15,050 


3 
(D) 


Number  of 
establish- 
ments 


22 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


Au-tomotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores^ 

Men's,  boys'  appeirel  stores,  custom 

tailors 

Wcmen's  clothing,  specialty  s-tores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Fu2:niture,  hone  furnishings,   equipnent 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (HA)  Not  available.    ...  Represents  zero. 

■kjroup  totals  for  SIC  53  and  56  may  include  "nonanployer"  establishments  -which  could  not  be  classified  by  detailed  kinds 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "anployer"  establishments. 

^Includes  data  for  those  kinds  of  b-usiness  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


of  business. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  NEW  ORLEANS  STAJTOARD  METROPOLITAN  STATISTICAL  AREA— Continued 


MRC  No.  5. — Includes  the  planned  center  known  as  "Westside  Shopping  Center"  at  intersection  of  V/est  Bank  Expressway  and  Stumpf 

Blvd.  or  Franklin  St. 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 

53  part, 2 
56,  57 

52,  55,  599 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Number 

Sales ($1,000) . 

Convenience  goods  stores: 

Number 

Sales ($1,000). 

Shopping  goods  stores:^ 

Number 

Sales ($1, 000) . 

All  other  stores: 

Number 

Sales ($1, 000)  . 


Retail  stores,  total^. 


Lumber,  building  materials,  hardware, 

faun  equipnent  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores'  ^ 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


19 
7,805 


4 
2,439 


12 
4,936 


3 
430 


Number  of 
establish- 
ments 


19 


55  ex.  554 


554 


56 
561, 


567 


562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Automotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  sto3?es^ 

Men's,  boys'  apparel  stores,  cvistom 

tailor^ 

Wanen's  clothing,   specialty  stores.. 

Ready-to-wear  stores' 

Fcmily  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,  equipnent 

stores 

FuTiiitu27e  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

■'<}roup  totals  for  SIC  53  and  56  may  include  "nononployer"  establishments  ^rtiioh  could  not  be  classified  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "anployer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


APPENDIX 

Procedures  and  Definitions 


CENSUS  DISCLOSURE  RULES 

In  accordance  with  Census  law,  any  data  which 
would  disclose  the  operations  of  an  individual 
establishment  or  business  organization  are  not 
published.  The  number  of  establishments  in  a 
kind  of  business  is  not  considered  a  disclosure 
by  these  rules,  so  that  this  item  is  shown  in 
instances  where  other  items  of  information  for 
the  same  kind  of  business  or  locality  are  sup- 
pressed. 

KINDS  OF  BUSINESS  COVERED 

This  report  covers  all  establishments  (except 
nonstore  retailers)  included  in  Retail  Trade,  de- 
fined in  accordance  with  the  principles  of  the 
Standard  Industrial  Classification  Manual  (1957  edi- 
tion) issued  under  the  auspices  of  the  Bureau 
of  the  Budget,  Executive  Office  of  the  Presi- 
dent. This  report  includes,  in  addition  to  re- 
tail trade  establishments,  hotels  and  motion  pic- 
ture theaters,  parts  of  major  groups  70  and  78 
of  the  SIC  Manual. 

Retail  Trade,  as  defined  in  the  SIC  Manual, 
and  as  covered  in  the  1958  Census  of  Business, 
includes  establishments  primarily  engaged  in  sell- 
ing merchandise  directly  to  personal,  household, 
and  farm  users.  Excluded  from  Retail  Trade 
are  places  of  business  operated  by  membership 
clubs  and  open  only  to  their  own  members  or 
personnel,  such  as  restaurants  and  bars  operated 
by  country  clubs,  school  cafeterias,  cafeterias 
operated  by  industrial  plants  for  their  employ- 
ees, establishments  operated  by  agencies  of  the 
Federal  Government  on  military  posts,  hospitals, 
etc. 

Data  for  nonstore  retailers— mail  order  houses, 
direct  selling  (house-to-house)  organizations,  and 
merchandise  vending  machine  operators— have  been 
excluded  from  the  tabulations  in  this  report,  but 
are  contained  in  other  publications  of  the  1958  Cen- 
sus of  Business,  such  as  the  Area  Report  Series. 

METHOD  OF  ENUMERATION 

For  purposes  of  coverage  in  the  1958  Census 
of  Business,  retail  establishments  were  divided 
into  two  categories— those  with  some  paid  employ- 
ment during  1958,  i.e.,  the  "employer"  universe, 
and  those  with  no  paid  employment  during  1958, 
i.e.,  the  "nonemployer"  universe.  The  method 
of  obtaining  census  information  for  these  two 
groups  is  described  below. 


Enumeration  of  "Employers."— Information  for 
establishments  in  this  part  of  the  retail  trade 
field  was  obtained  by  means  of  a  mail  canvass. 
Report  forms  were  mailed  to  all  business  firms 
included  in  the  active  records  of  the  Internal 
Revenue  Service  as  subject  to  payment  of  Fed- 
eral Insurance  Contributions  Act  (FICA)  taxes 
(i.e.,  employers  of  one  or  more  persons)  and 
which  were  classified  in  the  records  of  the  Bu- 
reau of  Old- Age  and  Survivors  Insurance  (BOASI) 
as  wholly  or  partially  engaged  in  retail,  whole- 
saifb,  manufacturing,  and  mineral  industries.  Also 
included  were  those  classified  in  major  groups 
70  (except  702  and  704),  72,  73,  75,  76,  78,  and 
79  of  the  service  industries  portion  of  the  SIC 
Manual,  and  in  public  warehousing,  SIC  major 
group  42,  except  421.  In  addition,  report  forms 
were  mailed  to  all  establishments  which  BOASI 
had  not  classified  by  kind  of  business  prior  to 
mailing  of  census  report  forms.  Each  estab- 
lishment was  mailed  a  report  form  appropriate 
to  its  BOASI  classification  (for  those  cases  for 
which  BOASI  classification  had  not  yet  been  es- 
tablished, a  general  purpose  form  was  used),  but 
its  census  classification  was  determined  by  re- 
plies   to  questions   on   the  census   report  form. 

Enumeration  of  "Nonemployers."— This  group 
was  defined  to  include  retail  businesses  other  than 
those  represented  in  the  active  FICA  records  of 
the  Internal  Revenue  Service.  Information  for 
this  group  of  establishments  was  derived  from 
the  1958  Federal  income  tax  returns.  Information 
was  compiled  from  only  one-half  of  these  cases 
and  census  results  for  this  group  were  estab- 
lished by  multiplying  such  findings  by  two.  The 
"nonemployer"  segment  of  retail  trade,  although 
made  up  of  a  large  number  of  establishments, 
accounted  for  less  than  10  percent  of  the  total 
retail  trade  volume. 

Included  in  this  segment  were  only  those  non- 
employer  establishments  which  reported  a  sales 
volume  of  $2,500  or  more  during  1958.  Non- 
employer  establishments  reporting  a  sales  vol- 
ume of  less  than  $2,500  were  not  included  in 
these  tabulations,  regardless  of  the  period  of 
time  they  were  operated  during  the  year. 

COMPARISON  OF  THE  1954  AND 
1958  CENSUSES 

In  all  major  respects,  the  1954  and  1958  Cen- 
suses were  conducted  under  similar  conditions 
and  procedures.     Strict  comparability  in  the  data 
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for  the  two  censuses  is  limited  by  the  following 
factors: 

1.  The  physical  area  of  a  number  of  urban 
places  in  the  1958  Census  is  not  the  same  as  it 
was  in  1954  because  of  annexations  and  other 
boundary  changes  which  have  occurred  since  the 
1954  Census.  This  factor  should  be  taken  into 
consideration  in  evaluating  changes  in  census 
findings  from  1954,  as  in  each  census  the  sta- 
tistics for  urban  places  are  in  accordance  with 
the  boundaries  for  those  places  in  the  census 
year. 

2.  Whereas  in  the  1954  Census,  "leased 
departments"  (businesses  operated  as  departments 
of  a  retail  business,  under  different  ownership) 
were  counted  as  separate  establishments  and 
separately  classified  by  kind  of  business,  in  the 
1958  Census  they  have  been  combined  with  the 
retail  business  in  which  located.  As  a  result, 
it  is  anticipated  that  the  count  of  establishments 
will  be  approximately  25,000  less  in  the  1958 
Census  than  would  have  been  the  case  if  the 
1954  Census  procedure  had  been  followed.  In 
addition,  there  will  be  some  redistribution  in 
the  data  among  the  various  kinds  of  business 
categories  (e.g.,  the  figures  for  a  leased  shoe 
department  located  in  a  department  store  which 
were  tabulated  in  the  "shoe  store"  kind  of  busi- 
ness in  1954  are  included  with  "department 
store"  figures  in  the  1958  Census).  Leased 
departments  in  the  1954  Census  reported  sales 
of  approximately  one  billion  dollars. 

3.  Revisions  made  in  the  1957  edition  of  the 
SIC  Manual  have  necessitated  the  following  changes 
in  establishment  classifications  used  in  the  1954 
Census: 

a.  Musical  instrument  stores  and  music 
and  record  shops  have  been  shifted  to  the  kind- 
of-business  group  "Furniture,  Home  Furnish- 
ings, Equipment  Stores"  from  the  group  " Other 
Retail  Stores." 

b.  Antique  stores  have  been  shifted  to 
the  group  "Other  Retail  Scores"  from  the  group 
"Furniture,  Home  Furnishings,  Equipment 
Stores." 

4.  Both  the  1954  and  1958  Censuses  ex- 
cluded those  businesses  with  no  paid  employment 
which  had  sales  volume  of  less  than  $2,500  in 
the  census  year.  To  the  extent  that  price  in- 
creases since  1954  resulted  in  increases  in  the 
dollar  volume  of  sales,  the  1958  Census  includes 
stores  with  a  lesser  physical  volume  of  business 
than  were  included  in  the  1954  Census.  While 
the  exact  magnitude  of  this  phenomenon  is  un- 
known, the  effect  on  total  volume  of  retail  sales 
undoubtedly  is  only  a  fraction  of  one  percent 
and  probably  has  little  effect  on  the  number  of 
stores  included  in  the  census. 


Both  the  1954  and  1958  Censuses  include  data 
for  some  "nonemployer"  establishments  in  the 
group  totals  but  not  in  the  detailed  kinds-of- 
business  totals  due  to  limitation  of  classification 
information  on  the  Federal  tax  returns.  In  the 
1954  data,  all  major  groups  (i.e.,  SIC  2  digit) 
included  some  such  establishments.  In  1958 
only  two  major  groups— SIC  53,  General  Mer- 
chandise Group,  and  SIC  56,  Apparel,  Accessory 
Stores— included  such  establishments.  In  neither 
census  was  it  found  feasible  to  classify  any 
"nonemployer"  establishments  as  "Ready-to-wear 
stores  (SIC  562)"  or  "Family  clothing  stores 
(SIC  565)"  and,  in  the  1954  Census,  it  similarly 
was  not  found  ifeasible  to  change  any  "nonemploy- 
er" establishment  as  "Men's,  boys' apparel  stores, 
custom  tailors  (SIC  561,  567)";  "Furniture  stores 
(SIC  5712)";  or  "Other  home  furnishings  stores 
(SIC  5713-15,  5719)."  Such  stores  were  classi- 
fied only  at  the  major  group  level. 

EXPLANATION  OF  TERMS 

Establishments . —Census  of  Business  figures 
represent  a  summary  of  reports  for  individual  "es- 
tablishments" rather  than  "companies."  A  sep- 
arate report  was  obtained  for  each  location  where 
business  was  conducted,  including  each  location 
of  multiunit  organizations.  Each  report  was 
tabulated  in  accordance  with  the  physical  location 
at  which  the  business  was  conducted. 

Where  two  or  more  activities  were  carried  on 
at  a  single  location  under  a  single  ownership, 
all  activities  generally  were  grouped  together  as 
a  single  establishment,  and  the  entire  establish- 
ment was  classified  on  the  basis  of  its  major 
activity,  with  all  data  for  it  included  in  that  clas- 
sification. However,  in  cases  where  distinct 
and  separate  economic  activities,  for  which  dif- 
ferent industry  classification  codes  were  appro- 
priate, were  conducted  under  the  same  ownership 
at  a  single  location,  and  where  conditions  pre- 
scribed by  the  SIC  Manual  for  recognizing  the 
existence  of  more  than  one  establishment  were 
met,  separate  establishment  reports  for  each  of 
the  different  activities  were  reported  in  the  cen- 
suses. 

In  the  case  of  leased  departments,  i.e.,  where 
separately  owned  businesses  are  operated  as  de- 
partments of  a  retail  business  under  another 
ownership  (e.g.,  a  separately  owned  shoe  depart- 
ment store)  only  a  single  establishment,  combin- 
ing leased  departments  with  the  retail  establish- 
ment in  which  they  are  located,  is  recognized 
for  1958  Census  purposes. 

The  "number  of  establishments"  shown  in  this 
report  is  the  number  in  business  at  the  end  of 
the  census  year. 

Sales.— Sales  include  the  total  of  merchandise 
sold,   and  receipts  from  repairs  and  from  other 


APPENDIX 


17 


services  to  customers,  whether  or  not  payment 
was  received  in  1958.  Sales  are  normally  re- 
corded net  of  deductions  for  refunds  and  allow- 
ances for  merchandise  returned  by  customers. 
Total  sales  exclude  amounts  other  than  those  re- 
ceived from  customers,  such  as  income  from  in- 
vestments, rental  of  real  estate,  etc.  They  in- 
clude the  amount  of  local  and  State  sales  taxes 
and  Federal  excise  taxes  which  are  collected 
by  the  store  directly  from  customers  and  paid 
directly  by  the  store  to  a  local.  State,  or  Fed- 
eral taxing  agency.  Gasoline,  liquor,  tobacco, 
and  other  excise  taxes  which  are  paid  by  the  manu- 
facturer or  wholesaler  and  passed  along  to  the 
retailer  also  are  included. 

The  sales  figures,  therefore,  represent  total 
sales  and  receipts  of  all  establishments  primari- 
ly engaged  in  retail  trade.  They  do  not  include 
retail  sales  made  by  manufacturers,  wholesalers, 
service  establishments,  and  other  businesses  whose 
primary  activity  is  other  than  retail  trade.  They 
do,  however,  include  receipts  other  than  from  the 
sale  of  merchandise  at  retail  (e.g.,  service  re- 
ceipts, sales  to  industrial  users,  sales  to  other 
retailers,  etc.)  by  establishments  primarily  en- 
gaged in  retail  trade.  Although  the  count  of  es- 
tablishments as  tabulated  in  this  report  repre- 
sents the  number  in  business  at  the  end  of  the 
year,  the  sales  figures  include  sales  of  all  es- 
tablishments in  business  at  any  time  during  the 
year. 

Payroll,  entire  year.— Payroll  includes  salaries, 
wages,  commissions,  bonuses,  vacation  allowances, 
and  the  value  of  payments  in  kind  (such  as  free 
meals,  lodgings,  etc.)  paid  during  the  year  to 
all  employees.  Gratuities  received  by  employees 
from  patrons  are  not  included.  For  corporations, 
it  includes  amounts  paid  to  officers  and  execu- 
tives; it  does  not  include  comj)ensation  of  pro- 
prietors or  of  partners  of  unincorporated  busi- 
nesses. Payroll  is  reported  before  deductions 
for  Social  Security,  income  tax,  insurance  dues, 
etc. 

Payroll— workweek  ended  nearest  November 
15.— This  item  consistsof  payroll,  as  defined  above, 
which  was  paid  to  persons  on  the  payroll  in  the 
pay  period  ended  nearest  November  15,  1958. 
Establishments  whose  payroll  period  was  other 
than  a  week  were  requested  to  adjust  the  fig- 
ures to  a  weekly  basis. 

Paid  employees— workweek  ended  nearest  No- 
vember 15.  — Paid  employees  consist  of  the  num- 
ber  of  employees,  including  salaried  officers  and 
executives  of  corporations,  who  were  on  the  pay- 
roll for  the  workweek  ended  nearest  November 
15,  but  not  proprietors  or  partners  of  unincorpo- 
rated businesses. 


"Full  workweek"  employees.— "Full  workweek" 
employees  includes  employees,  whether  regular  or 
seasonal,  who,  for  the  specified  pay  period,  were 
paid  for  working  at  least  the  nunnber  of  hours 
typically  worked  in  a  week  by  employees  of  the 
reporting  establishment.  All  other  employees 
paid  during  that  workweek  were  reported  as  part- 
workweek  employees. 

KIND- OF -BUSINESS  CLASSIFICATIONS 

Establishments  covered  by  the  1958  Census  were 
assigned  a  kind-of-business  classification  in  ac- 
cordance with  the  provisions  of  the  1957  edition 
of  the  SIC  Manual.  It  should  be  noted  that  kind- 
of-business  classifications  are  not  interchange- 
able with  commodity  classifications.  Most  busi- 
nesses sell  a  number  of  kinds  of  commodities. 
The  kind-of-business  code  assigned  generally 
reflects  either  the  individual  commodity  or  com- 
modity group  which  is  the  primary  source  of  the 
establishment's  receipts  or  some  mixture  of  differ- 
ent commodities  which  characterize  the  estab^ 
lishment's  business.  Thus,  the  classification  of 
establishments  by  kind  of  business  generally  does 
not  make  it  possible  to  determine  either  the  num- 
ber of  establishments  handling  a  particular  com- 
modity or  the  sales  of  that  commodity.  For 
example,  the  "food  group"  classification  ^eludes 
stores  selling  some  food  if  the  sale  of  food  is 
not  the  primary  source  of  receipts;  moreover, 
even  though  stores  are  classified  as  "food  stores" 
some  of  their  receipts  may  be  derived  from  the  sale 
of  nonfood  products. 

As  noted  in  the  section  on  "Method  of  Enu- 
meration," the  1958  Census  findings  are  based 
on  reports  from  two  different  sources.  "Em- 
ployer" establishments  were  canvassed  by  mail 
and  were  required  to  complete  report  forms 
especially  designed  for  this  census.  "Nonem- 
ployer"  establishments,  however,  were  included 
in  the  census  on  the  basis  of  information  sup- 
plied on  the  1958  Federal  income  tax  report. 
Because  of  the  nature  of  the  information  avail- 
able on  the  tax  form,  the  kind-of-business  classi- 
fications based  on  that  form  represent  primarily 
"self -designation."  In  some  cases  this  informa- 
tion was  adequate  for  classification  at  the  kind- 
of-business  group  level  but  not  for  detailed  kinds 
of  business.  (See  "Comparisons  of  the  1954 
and  1958  Censuses,"  above.) 

The  classifications  based  on  the  census  forms, 
on  the  other  hand,  reflect  the  information  on  the 
commodity  "composition"  of  the  establishment  as 
revealed  by  the  census  classification  inquiries. 
The  effect  of  the  two  different  sources  on  uni- 
formity of  classification,  as  reflected  in  the 
measurement  of  dollar  volume  of  sales  is  minor. 
In  total,  the  "nonemployer"  establishments  ac- 
count for   less   than   10  percent  of  retail   sales 
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and,  in  most  cases,  it  is  likely  that  the  "self- 
designated"  classification  would  be  consistent  with 
that  derived  from  more  comprdiensive  information. 

The  data  in  this  report  for  two  major  SIC 
groups,  55  and  59,  have  been  subdivided,  making 
it  necessary  to  arrive  at  SIC  major  group  totals 
by  addition  (see  description  below  for  these  major 
groups).  In  addition,  data  for  that  part  of  SIC 
group  53  which  relates  to  nonstore  retailers 
are  not  included  in  this  report. 

Lumber,  Building  Materials,  Hardware,  Farm 
Equipment  Dealers  (SIC  Major  Group  52) 

Establishments  primarily  selling  lumber,  build- 
ing materials,  the  basic  lines  of  hardware,  paint, 
wallpaper,  glass,  electrical  supplies,  roofing  ma- 
terials, and  other  supplies  and  equipment  forborne 
construction.  Establishments  primarily  selling 
farm  equipment  are  also  included.  Establishments 
in  this  group  sell  to  contractors  as  well  as  to 
the  general  public. 

Hardware  stores  (SIC  5251).—  Establishments 
primarily  selling  a  number  of  basic  hardware 
lines,  such  as  tools,  builders'  hardware,  paint 
and  glass,  housewares  and  household  appliances, 
cutlery,  and  roofing  materials.  These  establish- 
ments may  also  sell  farm  implements. 

General  Merchandise  Group  (SIC  Major  Group  53, 
Except  For  "Nonstore  Retailers") 

This  group  includes  all  establishments  within 
SIC  major  group  53— "General  Merchandise"  ex- 
cept for  "nonstore"  establishments. 

The  data  for  establishments  in  this  group  in 
the  1958  Census  of  Business  as  compared  with 
the  1954  Census  of  Business  are  affected  by  the 
treatment  in  1958,  of  leased  departments  as  parts 
of  the  establishment  within  which  they  operate 
rather  than  as  separate  establishments.  The 
data  for  department  stores  are  most  affected 
by  this  change. 

Department  stores  (SIC  531).— Establishments 
normally  employing  25  or  more  people  and  en- 
gaged in  selling  some  items  in  each  of  the  fol- 
lowing lines  of  merchandise: 

1.  Furniture,  home  furnishings,  appliances, 
radio  and  TV  sets 

2.  A  general  line  of  apparel  for  the  family 

3.  Household  linen  and  dry  goods 

An  establishment  with  total  sales  of  less  than 
$5,000,000,  in  which  sales  of  any  one  of  these 
groupings  is  greater  than  80%  of  total  sales, 
is  not  classified  as  a  department  store. 

An  establishment  with  total  sales  of  $5,000,000 
or  more  is  classified  as  a  department  store 
even    if    sales    of  one  of  the  groups  described 


above  is  more  than  80%  of  total  sales,  provided 
that  the  combined  sales  of  the  other  two  groups 
is  $500,000  or  more.  Relatively  few  stores 
are  included  in  this  classification  as  a  result 
of  this  special  rule  and  most  of  those  which  are 
would  otherwise  have  been  classified  in  the  ap- 
parel group  (SIC  major  group  56). 

Limited  price  variety  stores  (SIC  533).— Es- 
tablishments  primarily  selling  a  variety  of  mer- 
chandise in  the  low  and  popular  price  ranges, 
such  as  stationery,  gift  items,  women's  acces- 
sories, toilet  articles,  light  hardware,  toys,  house- 
wares, confectionery.  These  establishments  fre- 
quently are  known  as  "5  and  10  cent"  stores 
and  "5  centd  to  a  dollar"  stores,  although  mer- 
chandise is  usually  sold  outside  these  price  ranges. 

Classification  of  all  stores  in  this  category 
is  primarily  based  on  self-designation  by  the  store 
operators.  The  self-designation  was  supplemented 
by  the  addition  to  the  1958  Census  report  form 
of  a  question  on  food  sales,  the  answers  to  which 
resulted  in  removing  from  this  category  a  sig- 
nificant number  of  smaller  establishments  included 
under  this  heading  in  the  1954  tabulations. 

Food  Stores  (SIC  Major  Group  54) 

Establishments  primarily  selling  food  for  home 
pr^)aration  and  consumption.  Establishments  pri- 
marily selling  prepared  food  and  drinks  for  con- 
sumption on  their  own  premises  are  classified 
as  "Eating  and  Drinking  Places"  (SIC  major 
group  58),  and  stores  primarily  engaged  in  selling 
packaged  beers  and  liquors  are  classified  sepa- 
rately as  "liquor  stores." 

Automotive  Dealers  (SIC  Major  Group  55, 
Except  554) 

NOTE:  This  group  does  not  include  estab- 
lishments primarily  engaged  in  selling  trucks 
and  motorized  industrial  equipment.  Such  es- 
tablishments are  included  in  the  Wholesale  Trade 
portion  of  the  Census  of  Business. 

Passenger  car  dealers,  franchised  and  non- 
franchised  (SIC  551.  552).— Establishments  pri- 
marily selling  new  automobiles,  or  new  and  used 
automobiles  and  trucks.  These  establishments 
frequently  operate  repair  shops  and  used  car 
lots  and  may  carry  stocks  of  replacement  parts, 
tires,  batteries,  and  automotive  accessories.  Used 
car  lots  and  repair  shops  operated  by  franchised 
dealers  are  not  recognized  as  separate  estab- 
lishments. Data  for  such  operations  are  con- 
solidated in  this  category  with  other  data  for 
franchised  passenger  car  dealers.  Establish- 
ments primarily  selling  used  cars  and  trucks  and 
not  holding  a  firanchise  for  the  sale  of  new  pas- 
senger cars  are  also  included. 


APPENDIX 


19 


Tire,  battery,  accessory  dealers  (SIC  553).— 
Establishments  primarily  selling  new  automobile 
tires,  batteries,  automobile  seat  covers,  and  auto- 
mobile parts  and  accessories.  Establishments 
primarily  selling  used  merchandise  in  these  cate- 
gories are  classified  as  "secondhand  stores," 
(SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

Establishments  primarily  selling  gasoline  and 
other  automotive  petroleum  products.  Establish- 
ments called  garages  but  deriving  the  larger 
part  of  receipts  from  gasoline  and  oil  sales 
are  included. 

Apparel,  Accessory  Stores  (SIC  Major  Group  56) 

Establishments  in  this  group  are  primarily 
engaged  in  selling  clothing  of  all  kinds  and  re- 
lated articles  for  personal  wear  and  adornment. 
Not  included  in  this  group  are  the  establish- 
ments which  meet  the  criteria  for  department 
stores  or  general  merchandise  stores  (SIC  531 
and  part  of  5392),  even  though  most  of  their 
receipts  are  from  the  sale  of  apparel  and  ap- 
parel accessories. 

Men's,  boys'  apparel  stores,  custom  tailors  (SIC 
561  and  5671). --Establishments  primarily  engaged 
in  selling  men's  and  boys'  outerwear  and  furnish- 
ings such  as  shirts,  hats,  underwear,  hosiery, 
etc.  Also  included  are  establishments  primari- 
ly engaged  in  the  making  and  selling  of  outer- 
wear to  individual  order  from  stocks  of  material 
carried  in  their  inventory. 

Women's  clothing,  specialty  stores  (SIC  562, 
563,  568).— Establishments  primarily  selling wom- 
en's  apparel  and  apparel  accessories  of  all  types, 
including  women's  ready-to-wear  stores,  furriers, 
and  the  various  specialty  shops. 

Women's  ready-to-wear  stores  (SIC  562).— 
Establishments  primarily  selling  women's  and 
girls'  apparel.  Establishments  are  included  in 
this  category  provided  (1)  their  sales  of  all  types 
of  apparel  (except  as  noted  in  the  definition  for 
general  merchandise  group  stores)  account  for 
80%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
en's and  girls'  apparel  are  3  or  more  times  the 
sales  of  all  men's  and  boys'  apparel,  and  (3) 
sales  of  women's  and  girls'  coats,  suits,  and  dress- 
es are  at  least  one-third  of  sales  of  all  women's 
and  girls'  apparel.  Establishments  primarily 
selling  garments  made  to  customer  order  are  clas- 
sified as  custom  tailors  (SIC  567). 

Family  clothing  stores  (SIC  565). — E stablish - 
ments  primarily  selling  clothing,  furnishings,  and 
accessories  for  men,  women,  and  children,  with- 
out specializing  in  any  one  line.  Establishments 
are  included  in  this  category  provided  (l)their 
sales   of  all  types  of  apparel  (except  as  noted  in 


the  definition  for  general  merchandise  group  stores) 
account  for  80%  or  more  of  their  total  sales, 
(2)  sales  of  all  women's  and  girls'  apparel  items 
are  not  more  than  3  times  the  sales  of  all  men's 
and  boys'  items,  and  (3)  the  sales  of  all  men's 
and  boys'  apparel  items  are  not  more  than  3 
times  the  sales  of  all  women's  and  girls'  apparel 
items. 

Shoe  stores  (SIC  566).— Establishments  primarily 
selling  shoes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  family  shoe  stores;  and  chil- 
dren's, juveniles'  shoe  stores. 

Furniture,  Hortie  Furnishings,  Equipment  Stores 
(SIC  Major  Group  57) 

Establishments  primarily  selling  merchandise 
used  in  furnishing  the  home,  such  as  furniture, 
floor  coverings,  draperies,  glass  and  chinaware, 
domestic  stoves,  refrigerators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radio 
and  TV  sets.  Also  included  are  musical  instru- 
ment stores  and  music  and  record  shops,  kinds 
of  business  which  in  the  1954  Census  of  Busi- 
ness were  included  in  the  group  "Other  Retail 
Stores."  Antique  stores,  which  in  the  1954  Census 
were  included  in  this  group  are  now  included  with 
"Other  Retail  Stores." 

Furniture  stores  (SIC  5712). -Establishments 
primarily  selling  household  furniture,  mattresses, 
springs,  and  other  sleep  equipment.  Also  included 
in  this  classification  are  establishments  selling 
household  appliances,  record  players,  and  radio 
and  TV  sets,  provided  the  receipts  from  sales 
of  furniture  and  sleep  equipment  exceed  those 
from  sales  of  the  other  commodity  lines  named. 

Other  home  furnishings  stores  (SIC  571  except 
57 12 ) . — Establishments  primarily  selling  home  fur- 
nishings  other  than  household  furniture,  mat- 
tresses, springs,  and  other  sleep  equipment.  In- 
cluded are  stores  primarily  engaged  in  selling 
such  lines  of  home  furnishings  as  floor  coverings; 
drapery,  curtains,  slip  covers,  upholstery  materi- 
als; china,  glassware,  metalware;  lamps  and  lamp- 
shades, blinds  and  window  shades;  etc. 

Household  appliances,  radio,  TV  stores  (SIC 
572  and  5732).— Establishments  primarily  engaged 
in  selling  household  appliances  (such  as  electric  and 
gas  refrigerators,  stoves,  vacuum  cleaners,  wash- 
ing machines  and  dryers,  freezers,  electric  irons, 
percolators,  hot  plates,  etc.)  and  radios,  television 
sets,  and  record  players.  The  retail  establishments 
(primarily  engaged  in  the  sale  of  electric  and  gas 
appliances  for  household  use)  operated  by  public 
utility  firms  are  included  in  this  category. 

Music  stores  (SIC  5733).— Establishments  pri- 
marily  selling  musical  instruments  such  as  organs, 
pianos,  horns,  stringed  instruments,  drums,  xylo- 
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phones,  etc.   Also  those  establishments  primarily 
selling  phonograph  records  and  albums. 

Eating  Places  (SIC  5812) 

Establishments  primarily  engaged  in  selling 
prepared  foods  and  drinks  for  consumption  on  their 
own  premises. 

Drinking  Places  (SIC  5813) 

Establishments  primarily  engaged  in  selling 
drinks,  such  as  beer,  ale,  wine,  liquor,  and  other 
alcoholic  beverages  for  consumption  on  their  own 
premises. 

Drug   Stores,  Proprietary   Stores  (SIC  591) 

Establishments  which  sell  prescriptions,  drugs, 
or  proprietary  medicines  in  combination  with  lines 
such  as  cosmetics,  toiletries,  tobacco,  magazines 
and  books,  and  novelty  merchandise.  Those  stores 
which  sell  prescriptions  are  classified  as  drug 
stores,    the    remainder    as    proprietary    stores. 

Other  Retail   Stores    (SIC  Major  Group  59, 
Except  SIC  591) 

Liquor  stores  (SIC  592),  also  government -oper- 
ated liquor  stores  (SIC  Major  Group  92  and  93).— 
Establishments  primarily  selling  packaged  alco- 
holic beverages  such  as  ale,  beer,  wine,  and  whisky 
for  consumption  off  the  premises.  Liquor  stores 
operated  by  States,  counties,  and  municipalities 
are  included.  Stores  primarily  selling  prepared 
drinks  for  consumption  on  the  premises  are  not 
included  in  this  category  but  are  classified  with 
drinking  places  (SIC  5813). 

Book  stores  (SIC  5942).— Establishments  pri- 
marily selling  new  books  and  periodicals. 

Stationery  stores  (SIC  5943).— Establishments 
primarily  selling  stationery  items,  such  as  writing 


paper,  tablets,  accounting  forms,  legal  forms, 
greeting  cards,  post  cards,  and  school  and  office 
supplies. 

Sporting  goods  stores  (SIC  5952).  — Establish- 
ments primarily  selling  a  general  or  specialized 
line  of  sporting  goods  and  equipment  for  hunting, 
camping,  fishing,  skiing,  riding,  tennis,  golf,  and 
other  sports,  and  gymnasiumand  playground  equip- 
ment. 

Bicycle  shops  (SIC  5953).— Establishments  pri- 
marily selling  bicycles  and  bicycle  parts  and 
accessories. 

Jewelry  stores  (SIC  597).  — Establishments  pri- 
marily  selling  any  combination  of  the  lines  of 
jewelry,  such  as  diamonds  and  other  precious 
stones;  rings,  bracelets  and  brooches;  sterling  and 
plated  silverware,  and  watches  and  clocks. 

Florists  (SIC  5992). -Establishments  primarily 
selling  cut  flowers  and  growing  plants.  Greenhouses 
and  nurseries  are  not  included  in  the  Census  of 
Business. 

DATA   FOR  MAJOR  RETAIL  CENTERS 

Due  to  the  relatively  small  number  of  establish- 
ments in  the  Major  Retail  Centers,  sales  figures 
are  shown  only  for-- 

1.  Retail  stores,  total. 

2.  Convenience  goods  stores,  i.e.,  Food  stores 
(SIC  54),  Eating  and  drinking  places  (SIC  58), 
and  Drug,  proprietary  stores  (SIC  591). 

3.  Shopping  goods  stores,  i.e.,  General  mer- 
chandise stores  (SIC  53  pt.).  Apparel, 
accessory  stores  (SIC  56),  and  Furniture, 
home  furnishings,  equipment  stores  (SIC  57). 

4.  All  other   retail  stores  (SIC  52,  55,  599). 
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PREFACE  . 


AUTHORITY  AND  SCOPE 

The  1958  Census  of  Business  along  with  the  1958  Censuses 
of  Manufactures  and  Mineral  Industries  was  required  by  law 
under  13  U.S.C.,  sections  131  and 224.  These  censuses  covered 
businesses  operated  in  the  continental  United  States,  Alaska, 
Hawaii,  Guam,  and  the  Virgin  Islands.  A  separate  Census  of 
Business  and  Manufactures  for  1958  was  also  conducted  in 
Puerto    Rico    jointly    with    the   Commonwealth   Government. 

The  1958  Census  of  Business  covered  retail  trade,  wholesale 
trade,  selected  services,  and  public  warehousing.  This  report 
provides  findings  for  retail  stores  in  selected  central  business 
districts  and  in  major  retail  centers;  and  for  hotels  and  motion 
picture   theaters   in   the   selected  central  business  districts. 

AREAS  COVERED 

Each  of  the  reports  in  this  series  covers  a  separate  standard 
metropolitan  statistical  area  and  includes  data  for  the  central 
business  district  (or  central  business  districts)  in  the  specified 
standard  metropolitan  statistical  area,  as  well  as  for  each  Cen- 
sus-delineated  major  retail  center  (MRC)  located  in  the  same 
standard  metropolitan  statistical  area  (SMSA).  The  number  of 
MRC's  for  which  data  are  shown  in  a  single  SMSA  vary  from 
none  to  about  two  dozen.  The  entire  series  of  reports  covers 
97  SMSA's,  and  provides  data  for  109  CBD's  and  some  500 
MRC's. 

DELINEATION  OF  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

Because  many  large  cities  had  no  officially  defined  area 
representing  their  "Central  Business  Districti'lt  was  necessary 
for  the  Bureau  of  the  Census  prior  to  the  1954  Census  of 
Business  to  arrange  for  the  delineation  of  such  districts  before 
a  program  to  tabulate  Census  data  for  them  could  be  imple- 
mented. The  delineation  of  central  business  districts  was  ac- 
complished with  the  cooperation  of  the  Census  Tract  Committees 
in  the  large  cities  included  in  the  central  business  district  (CBD) 
program.  In  their  work  on  the  CBD's  the  Census  Tract  Com- 
mittees obtained  the  representation  of  a  variety  of  local 
interests,  such  as  business  firms  and  associations,  newspapers, 
planning  agencies,  welfare  organizations,  local  governmental 
bodies,  etc.  Central  business  districts  have  been  delineated  only 
in  those  cities  of  100,000  or  more  inhabitants  (according  to  the 
1950  Census  of  Population  or  a  subsequent  special  census  prior 
to  1959)  in  which  there  was  a  local  Census  Tract  Committee 
recommendation  for  such  an  area  in  response  to  an  inquiry  from 
the  Census  Bureau. 

The  objective  of  the  CBD  program  was  stated,  as  follows,  in 
a  letter  from  the  Director  of  the  Census  Bureau  to  the  Census 
Tract  Committees: 

"The  primary  objective  of  this  operation  is  to  provide  a 
basis  for  comparing  changes  in  business  activity  in  the  Cen- 
tral Business  District  with  those  in  the  remainder  of  the 
metropolitan  area  or  of  the  central  city." 

Because  there  are  no  generally  accepted  rules  for  determining 
what  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 
did  not  provide  rigid  specifications  for  defining  the  CBD  but  (1) 
provided  a  general  characterizationof  the  CBD,  describing  it  as 
"an  area  of  very  highland  valuation,  an  area  characterized  by  a 
high  concentration  of  retail  businesses,  offices,  theaters,  hotels, 
and  "service"  businesses,  and  an  areaof  high  traffic  flow";  and 
(2)  required  that  the  CBD  ordinarily  should  be  defined  to  follow 


existing  tract  lines,  i.e.,  to  consist  of  one  of  more  whole  Census 
tracts.  The  emphasis  put  on  tracts  was  based  on  the  anticipation 
that  other  Census  statistics  than  those  derived  from  the  Census 
of    Business    might    conveniently    be    tabulated    for   CBD's. 

It  was  recognized  that  the  tract  basis  for  CBD's  might 
lead  to  the  inclusion  of  some  land  area  not  properly  within 
a  strictly  defined  CBD  or  to  the  exclusion  of  a  small  por- 
tion of  what  should  be  in  the  CBD.  It  was  believed  that  this 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnitudes  being  measured.  Provision,  however,  was  made 
for  splitting  tracts  where  a  serious  problem  was  encountered. 
The  use  of  tract  lines  for  boundaries  also  was  consistent  with 
the  desire  to  keep  CBD  boundaries  constant,  in  order  to  maxi- 
mize the  value  of  compari.ions  over  time.  Although  it  was 
recognized  that  the  CBD  strictly  defined  would  tend  to  change 
over  time,  it  was  felt  that  the  inexactitude  resulting  from  the 
use    of    fixed    boundaries    would    not    prove  to  be  serious. 

In  some  cities  where  there  had  been  a  previously  established 
central  business  district  or  similar  area  which  substantially 
corresponded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  in 
the  Bureau's  CBD  program. 

Data  for  a  total  of  95  CBD's  were  provided  in  the  1954 
Census  of  Business.  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  in  97  standard  metropolitan  statistical 
areas.  A  number  of  cities  have  made  minor  changes  in  the 
boundaries  of  their  CBD's  due  mainly  to  revisions  in  tract 
boundaries.  In  only  one  city,  Minneaix>lis,  has  a  previously 
defined  CBD  been  significantly  changed. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  and  data  from  them  have  been  tabulated,  as  part  of 
the  1958  Census  of  Business  program.  The  major  retail  cen- 
ters (MRC's)  were  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metropolitan  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  themselves)  which  include 
a  major  general  merchandise  store—usually  a  department 
store.  IvIRC's  were  not  delineated  if  the  publication  of  data 
for  them  would  result  in  violation  of  Census  rules  prohibiting 
disclosure  of  information  for  individual  firms. 

MRC's  include  not  only  the  planned  suburban  shopping  center 
but  also  the  older  string  street  and  neighborhood  developments 
which  meet  the  above  prerequisites.  Frequently  the  boundaries 
of  a  single  MRC  include  stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the  planned  portion. 
In  general  the  boundaries  of  the  MRC's  have  been  established 
to  include  all  adjacent  blocks  containing  at  least  one  store' in 
the  general  merchandise,  apparel,  or  furniture-appliance 
groups  of  stores,  and  where  a  planned  center  is  involved  in- 
clude all  of  the  center. 

In  those  cities  within  the  standard  metropolitan  statistical 
areas  (SMSA's)  covered  by  this  series  of  reports  which  were 
not  of  sufficient  size  to  qualify  for  the  delineation  of  a  central 
business  district,  no  MRC's  were  delineated  unless  at  least  two 
such  centers  could  be  defined. 


For  explanation  of  procedures  and  definitions,  see  Appendix. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  lA.— RETAIL  STOHES  AMD  S8LBCTED  SERVICE  ESTABLISIMEWrS:  1958  AND  195* 

CENTRAL  BUSINESS  DISTRICT  OF  ^4ANHATTAN  BOROUGH 

Establlslments,  Sales,  Aimual  Payroll,  and  Employees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958^ 


Estab- 
lish- 
ments^ 


(nimber) 


Sales 2 


($1,000) 


Payroll, 

entire 

year 

($1,000) 


Paid  anployees, 

vorlcueek  ended 

nearest  Hot.  15 


Total 
(nuaber) 


Full 
vor]cueek 

(nimber) 


igsA"- 


Estab- 
lish- 
ments^ 


(nunber) 


Sales '^ 


($1,000) 


Payroll, 

entire 

year 

($1,000) 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562, 563, 568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572.  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total-' 

Lumber,  building  materials,  hardware, 

f aim  equipaent  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores'' 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores .... 

Food  stores 

Autanotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  oustcm 

tailors  * 

Wcmen's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  heme  furnishings,  equipnent 

stores 

Furniture  stores* 

Other  heme  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places 

Eating  places , 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists , 

Camera,  photographic  supply  stores . . , 

SELECTED  SERVICES 


Hotels 

Motion  pictui^  theaters. 


10,749 


191 
102 


263 

9 

50 

204 

992 


2,295 

733 

1,169 

725 

43 
247 

83 


718 
252 

240 

226 

2,902 

2,357 

545 

243 

3,009 
199 
339 

29 
417 
152 

78 


246 
78 


2,409,359 


27,923 
14,731 
13, 192 

606,471 

(D) 

31,428 

(D) 

134, 700 

69,369 

8,596 

537,599 

148,320 

302,643 

249,171 

19,646 

55,970 

10,512 


154, 162 
57,986 
28,255 

67,921 

470,185 

410,927 

59,258 

48,234 

352,120 
40,738 
39,683 
14,182 
54,671 
10, 694 
26,822 


265,723 
45,002 


432,500 


3,651 
1,968 
1,683 

117,368 

(D) 

6,218 

(D) 

11,917 
4,730 
1,020 

93, 625 

26,764 

53,427 

44,735 

3,101 

9,041 

1,292 


18,932 
7,602 
4,074 

7,256 

124,628 

114,017 

10, 611 

8,656 

47,973 
3,200 
6,769 
2,915 
9,152 
2,377 
2,925 


96,760 
11,238 


140,667 

920 
548 
372 

38,375 

(D) 

3,005 

(D) 

4,031 

839 

335 

26,713 

6,493 

16,598 

13,977 

976 

2,149 

497 


4,367 
1,504 
1,042 

1,821 

49,691 

45,230 

4,461 

2,615 

12,781 
730 

1,831 
585 

2,281 
650 
752 


31,933 
2,996 


120,222 

855 
506 
349 

29,216 

(D) 

1,702 

(D) 

3,260 

828 

298 

23,173 

5,889 

14,152 

11,847 

883 

1,831 
418 


4,160 
1,447 
1,018 

1,695 

44,531 

40,593 

3,938 

2,240 

11, 661 
659 

1,656 
552 

2,195 
597 
723 


28,779 
2,712 


10,800 


193 
105 


259 
12 
39 

206 

963 

53 

53 

2,476 

421 
1,008 
422 
41 
254 
683 


818 
172 
219 

273 

2,886 

2,249 

635 

260 

2,839 
172 
361 

34 
427 
148 

71 


244 
75 


2,229,889 

27,420 
13,543 
13,877 

533, 163 

(D) 

25,943 

(D) 

116,841 

66,487 

5,092 

562,264 

131, 612 

238,594 

189,118 

87,660 

46, 780 

56,280 


167,267 
57,952 
33,104 

71,353 

429,324 

371,560 

57,680 

42,312 

279,719 
32,823 
37, 581 
12,041 
53,912 
9,073 
23,827 


233, 709 
40,749 


407,086 


4,312 
2,207 
2,105 

99,187 

(D) 

5,766 

(D) 

11,089 

4,999 

701 

98,908 

23,060 
44,225 
36,358 
11,128 
8,162 
11,333 


23,389 
9,536 
5,205 

8,648 

117,731 

103,181 

14, 550 

8,277 

38,493 
2,778 
5,553 
1,426 
8,928 
1,957 
2,387 


85,902 
8,990 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (HA)  Not  available.    ...  Represents  zero. 

■"■Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately 
coxinted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general 
merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  The  1954  sales  of  leased  departments  located  in  general 
merchandise  stores  but  elsewhere  classified  were  $15,819,000,  of  which  $1,563,000  was  included  -with  apparel,  accessory  stores. 
This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

■*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments, 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.591)  not  covered  in  any  of  the  lines  below. 


NEW  YORK,  NY.,  AREA 


Table  IB.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:  1958  AND  195"; 
CENTRAL  BUSINESS  DISTRICT  OF  BROOKLYN  BOROUGH 

Establislments,  Sales,  Annual  Payroll,  and  Employees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958^ 


Estab- 
lish- 
ments^ 


(nvmber) 


Sales 2 


(*1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  employees, 

vorkweejc  ended 

nearest  Nov.  15 


Total 
(mmber) 


Full 
WDrlweek 

(mmber) 


1954^ 


Estab- 
lish- 


(n\mber) 


Soles'^ 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562, 563, 56o 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572.  573 


58 

5812 

5813 


591 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total-' 

Lunber,  building  materials,  hardware, 

farm  equipment  dealers 

Hardvare  stores 

Other 

General  merchandise  group  stores^ 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores .... 

Food  stores 

Autanotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors  * 

Wcmen's  clothing,  specialty  stores.. 

Ready-to-weeir  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  heme  furnishings,  equipnent 

stores 

Fumitiore  stores* 

Other  hone  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists. ." 

Camera,  photographic  supply  stores , . 

SELECTED  SERVICES 


725 


17 
11 


12 

146 

48 
42 
25 

8 
41 

5 


56 
19 
11 

26 

200 

147 

53 

17 

173 

18 

22 

4 

16 

5 

6 


Hotels 

Motion  picture  theaters. 


278,666 

1,436 

1,056 

380 

(D) 

(D) 

(D) 

1,450 

12,281 

4,811 

783 

81,650 

8,900 

23,844 

21,913 

(D) 

9,022 

(D) 


13,445 
5,367 
1,200 

6,878 

21,376 

18,283 

3,093 

3,468 

(D) 
2,084 
1,458 

258 
2,557 

145 

854 


1,679 

3,118 


44,996 


188 

139 

49 

(D) 
(D) 

(D) 
112 

1,067 

378 


13,605 

1,410 
4,806 
4,519 

(D) 
1,393 

(D) 


1,924 
658 
174 

1,092 

5,360 

4,719 

641 

424 

(D) 

147 

173 

25 

473 

34 

76 


743 
653 


15,005 


45 
33 
12 

(D) 
(D) 
(D) 
42 

419 

63 

23 

4,220 

383 
2,051 

1,943 
(D) 
352 
(D) 

394 

137 

47 

210 

2,130 

1,883 

247 

111 

(D) 

38 

48 

5 

115 
11 
22 


249 

203 


13,679 


42 
32 
10 

(D) 
(D) 
(D) 
34 

332 

60 

21 

3,880 

315 
1,947 
1,858 
(D) 
247 
(D) 

373 

127 

46 

200 

1,813 

1,592 

221 

95 

(D) 

34 

39 

4 

112 
10 
19 


201 
179 


806 


14 
6 


22 
3 
6 

13 

93 

10 

12 

179 

41 
47 
19 
10 
54 
19 


81 
22 

15 

35 

191 

143 

48 

21 

183 
16 
24 

4 
20 

5 
10 


256,923 


2,157 

1,174 

983 

95,844 

(D) 

6,068 

(D) 

13,873 

11,367 

963 

76,835 

9,420 
52,872 
49,039 
4,047 
8,408 
2,088 

17,807 
6,142 
1,561 

10,000 

19,226 

15,991 

3,235 

3,012 

15,839 

1,493 

1,045 

666 

3,110 

116 

852 


1,767 
4,387 


39,422 

315 
172 
143 

16,269 

(D) 

1,045 

(D) 

1,259 

973 

108 

10,950 

1,296 
7,315 
6,812 

722 
1,257 

360 


2,054 
788 
274 

992 

4,854 

4,140 

714 

399 

2,241 

115 

199 

79 

477 

11 

73 


720 
912 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

■"•Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately 
counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general 
merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  The  1954  sales  of  leased  departments  located  in  general 
merchandise  stores  but  elsewhere  classified  were  $1,803,000,  of  which  $439,000  was  included  with  apparel,  accessory  stores. 
This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  bxisiness. 

■'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
1954  data  limited  ■to  "eanployer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.591)  not  covered  in  any  of  the  lines  below. 


CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  IC— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:  1958  AND  1954 
CENTRAL  BUSINESS  DISTRICT  OF  YONKERS 

Establlslments,  Sales,  Ammal  Payroll,  and  finployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958^ 


Estab- 
lish- 
ments^ 


(nvmber) 


Sales 2 


($1,000) 


Payroll, 

entire 

year 

($1,000) 


Paid  employees, 

vorlcweek  ended 

nearest  Nov.  15 


Total 
(nunber) 


Full 
worlcweelc 

(nunber) 


1954^ 


Estab- 
lish- 
ments^ 


(nunber) 


Sales  "^ 


($1,000) 


Payroll, 

entire 

year 

($1,000) 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562, 563, 568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total-' 

Lunber,  building  materials,  hardware, 

faim  equipnent  detilers 

Hardware  stores , 

Other 

General  merchandise  group  stores^ 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores .... 

Food  stores 

Automotive  dealers 

Gasoline  service  stations 

Ajjparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors  * 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  heme  furnishings,  equipnent 

stores 

Fumitui^  stores* 

Other  heme  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores . . 


SELECTED  SERVICES 


363 


40,870 


5,014 


1,852 


1,503 


368 


34,455 


6 

440 

75 

2 

(D) 

(D) 

4 

(D) 

(D) 

12 

7,330 

1,210 

1 

(D) 

(D) 

3 

4,082 

741 

8 

(D) 

(D) 

65 

9,220 

635 

6 

(D) 

(D) 

10 

767 

43 

72 

6,688 

969 

22 

1,784 

247 

24 

2,752 

467 

16 

1,959 

344 

1 

(D) 

(D) 

17 

1,506 

174 

8 

(D) 

(D) 

50 

6,586 

705 

14 

1,979 

277 

18 

1,150 

112 

18 

3,457 

316 

68 

3,637 

722 

36 

2,34fi 

505 

31 

1,289 

217 

9 

558 

69 

65 

(D) 

(D) 

10 

613 

18 

13 

799 

76 

1 

(D) 

(D) 

9 

765 

110 

4 

185 

32 

2 

(D) 

(D) 

17 

14 

(D) 

(D) 

(D) 

(D) 

577 

431 

(D) 

(D) 

366 

224 

(D) 

(D) 

199 

166 

(D) 

(D) 

19 

18 

309 

248 

52 

47 

166 

140 

117 

96 

(D) 

(D) 

52 

39 

(D) 

(D) 

176 

164 

68 

64 

29 

28 

7? 

72 

352 

283 

251 

208 

101 

75 

25 

21 

(D) 

(D) 

6 

5 

31 

29 

(D) 

(D) 

35 

33 

10 

8 

(D) 

(D) 

7 

1,332 

1 

(D) 

6 

(D) 

.0 

4,629 

1 

(D) 

4 

3,021 

5 

(D) 

65 


90 


6,234 


965 


303 


8,402 


20 

2,126 

36 

3,754 

18 

2,901 

1 

(D) 

17 

1,593 

9 

(D) 

41 

5,234 

11 

2,041 

13 

810 

17 

2,383 

65 

3,085 

37 

1,712 

28 

1,373 

10 

793 

69 

3,478 

11 

592 

8 

393 

3 

(D) 

11 

946 

6 

153 

1 

(D) 

Hotels 

Motion  picture  theaters. 


(D) 
(D) 


(D) 
(D) 


(D) 

(D) 


(D) 
(D) 


(D) 

(D) 


4,292 


152 
(D) 
(D) 

710 
(D) 
499 
(D) 

523 

132 

35 

1,118 

274 
532 
427 
(D) 
214 
(D) 


605 

27^ 

87 

244 

572 
352 
220 


357 
26 
60 

(D) 

138 
25 

(D) 


(D) 

(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero, 

■"■Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately 
counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  compai^bility  is  greatest  for  general 
merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  The  1954  sales  of  leased  departments  located  in  general 
merchandise  stores  but  elsewhere  classified  were  $301,000,  of  which  $140,000  was  included  -with  apparel,  accessory  stores. 
This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

■'Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

■*1954  data  limited  to  "anployer"  establishmen-ts . 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.591)  not  covered  in  any  of  the  lines  below. 


NEW  YORK,  NY.,  AREA 


Table  2A.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:  1958  AND  195*^ 
CITY  OF  NEW  YORK 


Establislments,  Sales,  Annual  Payroll,  and  Qnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958^ 


Estab- 

Ush- 

ments^ 


(number) 


Sales ^ 


($1,000) 


Payroll, 
entire 
year 


($1,000) 


Paid  employees, 

workweek  ended 

nearest  Nov.  15 


Total 
(nuniber) 


Full 
workweek 

(number) 


1954^ 


Estab- 
lish- 
ments ^ 


(number) 


Sales'' 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


52 

5251 

52  ex.  5251 

53  part' 
531 

533 
539 

54 

55  ex.  55A 

55-; 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 


591 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores ,  total-' 

Lumber,  building  materials,  hardware, 

fans  equipnent  dealers •••. 

Hardware  stores 

Other 

General  merchandise  group  stores-' 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores,... 

Food  stores 

Automotive  dealers 

Gasoline  service  stations 

.^)parel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors  

Women's  clo-thing,  specialty  stores.. 

Ready-to-wear  stores^ 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment 

stores 

Fumitiire  s-tores* 

Other  home  furnishings  s-tores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places 4...... 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores ' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  si^jply  stores.. 


SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


84,581 

2,537 
1,204 
1,333 

3,242 

28 

575 

1,951 

24,991 
1,271 
2,866 

10,198 

2,498 
4,664 
1,609 

336 
1,750 

758 


5,160 
1,577 
2,018 

1,565 

17,164 

11,834 

5,330 

3,235 

13,917 

2,030 

1,384 

298 

1,280 

983 

247 


626 
417 


9,628,353 

244,001 

81,991 

162,010 

1,080,294 
799,133 
128,341 
139,522 

2,656,473 
653,058 
280,755 

1,264,175 

317,852 
556,025 
391,285 
144,078 
191,144 
51,396 


603,979 
230,579 
128,477 

245,023 

1,350,110 

1,049,533 

300,577 

283,337 

1,212,171 
276,210 
93,139 
27,451 
96,516 
39,944 
47, 678 


347,657 
115,242 


1,240,458 


29,644 

9,169 

20,475 

189,925 

151,837 

23, 500 

14,588 

197,530 
55,554 
29,179 

189,382 

49,895 
87,289 
67, 601 
20,042 
27, 106 
5,050 


76,032 
31, 131 
16,827 

28,074 

305,963 
255,892 

50,071 

38,191 

129,058 

19,765 

12,681 

3,952 

14,376 

6,873 

4,755 


408,517 


7,339 
2,624 
4,715 

66,930 

50,310 

11,449 

5,171 

63,928 

10,946 

9,667 

58,021 

12,661 

29,508 

22,670 

6,636 

7,044 

2,172 


18,560 
6,917 
4,649 

6,994 

126,588 

106,033 

20,555 

12,085 

34,453 
4,942 
3,575 
871 
3,829 
2,035 
1,228 


127,215   43,181 
30,887   11,024 
J 


344,374 


6,755 
2,361 
4,394 

51,311 

40,131 

6,746 

4,434 

49,828 

10,673 

8,735 

49,070 

11,198 

24, 574 

19,095 

6,154 

5,401 

1,743 


17,472 
6,558 
4,369 

6,545 

110, 141 
92,319 
17,822 

9,336 

31,053 
4,242 
3,118 
809 
3,648 
1,842 
1,165 


38,928 
8,845 


87,209 

2,480 
1,255 
1,209 

3,340 

31 

629 

2,624 

27,571 
1,281 
2,532 

10, 736 

1,599 
4,711 
1,836 
267 
1,682 
1,857 


5,432 

1,120 
1,561 

1,647 

16,755 

10,897 

5,834 

3,387 

13,695 

1,951 

1,327 

283 

1,393 

945 

246 


519 
475 


8,771,333 

237,304 

80,886 

156,248 

911,047 
652,419 
132,784 
124,922 

2,386,107 
754,081 
215,061 

1,240,919 

282,908 
510,616 
366,247 
165,437 
160,702 
108,056 


624,081 
227,870 
125,118 

249,379 

1,201,091 
911,804 
288,865 

232,625 

969,017 
216,517 
81,224 
24,331 
92,684 
33,147 
38,138 


304,520 
118,288 


1,122,823 

28,697 
10,045 
18,652 

155,119 

114,878 

25,033 

15,208 

176,726 
65,443 
23, 764 

183, 148 

43,765 
78,392 
60,042 
20,176 
22,820 
17,995 


76,794 
31,489 
19,265 

26,040 

276,023 

219,758 

56,265 

31,860 

105,249 

15,821 

10,179 

2,505 

13,570 

5,741 

3,749 


112,387 
28,453 


Standard  Notes:   (d)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 
Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately  counted 
and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchan- 
dise stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

2Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
*1954  data  limited  to  "employer"  establishments, 
^oth  1954  and  1958  data  limited  to  "employer"  establishments. 
Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  2B.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:  1958  AND  195-i 
MANHATTAN  BOROUGH 


Establishnents,  Sales,  Annual  Payroll,  and  Qnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958^ 


Estab- 
lish- 
ments^ 


(number) 


Sales' 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  eiployees , 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


V)5i^ 


Estab- 
lish- 
ments^ 


(number) 


Sales'' 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

55  ex.  554 

55-; 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 


591 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


70UL,  7012 
783 


RETAIL  STORES 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware, 

f aim  equipnent  dealers 

Hardware  stores 

Other 

General  merchandise  groiqi  stores^ 

Department  stores , 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores , 

Automotive  dealers , 

Gasoline  service  stations , 

Apparel,  accessory  stores , 

Men's,  boys'  apparel  stores,  custom 

tailors  , 

Women's  clothing,  specialty  stores,., 

Ready-to-wear  stores  ' , 

Family  clothing  stores' , 

Shoe  stores 

Other  apparel  stores , , 

Furniture,  home  furnishings,  eqioipment 
stores 

Furniture  stores'* , 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places t 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores ^ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods ,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores.. 

SELECTED  SERVICES 


29,267 

650 
351 
299 

995 

11 

151 

459 

5,965 
239 
385 

4,618 

1,358 
2,247 
771 
107 
592 
236 


1,902 
634 
680 

588 

7,043 
5,162 
1,881 


6,582 
688 
733 
78 
785 
407 
129 


Hotels 

Motion  picture  theaters. 


525 

170 


4,205,716 

68,208 
32,967 
35,241 

681, 171 

552,188 

54,479 

22,550 

690, 239 

152,619 

45,560 

718,859 

208,900 

371,019 

280,459 

28,390 

88,550 

20,348 


282,346 

110,117 

53,469 

118,960 

823,707 
676, 601 
147, 106 

116,858 

626,149 
133,217 
66,041 
18,650 
71, 761 
21,187 
35,033 


330,280 
70,481 


668,198 

8,835 
4,213 
4,622 

127,787 

109,400 

10,463 

7,924 

55,419 

12,548 

5,269 

117,867 

35,294 
62,144 
50,503 

4,368 
13,847 

2,214 


36,018 

15,062 

7,381 

13,575 

207,885 

181,653 

26,233 

19,179 

77,391 

11,139 

10,274 

3,374 

11,116 

4,164 

3,824 


120,095 
17,816 


219,920 

2,236 

1,186 
1,050 

42,092 

34,593 

4,854 

2,645 

17,827 
2,353 
1,748 

34,179 

8,865 

19,673 

"16,052 

1,388 

3,357 

896 


8,522 
3,229 
1,999 

3,294 

84,563 
73,672 
10,891 

5,638 

20,762 
2,620 
2,754 

708 
2,842 
1,170 

980 


40,270 
5,952 


189,535 


2,105 

1,111 
994 

32,069 

26,694 

2,940 

2,435 

14,620 
2,304 
1,579 

29,414 

7,933 

16,690 

13,612 

1,242 

2,818 

731 


8,140 
3,116 
1,925 

3,099 

75,707 

66,091 

9,616 

4,793 

18,804 
2,337 
2,469 

664 
2,728 
1,073 

940 


36,413 
5,228 


30,924 

681 
375 
304 

1,072 

14 

161 

879 

6,812 
235 
311 

5,079 

853 
2,170 
867 
104 
634 
1,082 


2,121 
453 
611 

665 

7,088 
5,034 
2,048 

975 

6,550 
648 
752 
94 
878 
405 
126 


440 
171 


3,926,217 


68,714 
31,447 
37,241 

596,607 

462,013 

64,891 

69,355 

636,786 

192,807 

35,305 

742,714 

193,802 

298,872 

220,060 

99,276 

74,755 

71,011 


299,617 

112,273 

58,101 

120,087 

737,590 
600,131 
137,341 

101,132 

514,945 
107,012 
61,721 
17,306 
72,639 
18,144 
30,778 


288,468 
62,633 


627,242 

9,268 
4,358 
4,910 

106,465 
83,393 
12,689 
10,383 

52,138 

16,768 

4,909 

123,068 

32,020 
52,432 
40,667 
12,893 
11,941 
13,782 


40,359 

16,974 

9,440 

13,945 

191,861 

160,374 

31,487 

17,660 

64,746 
9,275 
8,934 
2,076 

10,948 
3,486 
3,211 


105,915 
14,550 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

■■■Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately  counted 
and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchan- 
dise stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  co-old  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments. 

^oth  1954  and  1958  data  limited  to  "employer"  establishments. 

'includes  data  for  those  l;inds  of  business  in  SIC  59  (ex,  591)  not  covered  in  any  of  the  lines  below. 


NEW  YORK,  NY.,  AREA 


Table  2C.— RKTAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  195-1 

BROOKLYN  BOROUGH 

Establishnents,  Sales,  Annual  Payroll,  and  Biployees,  by  Kind  of  Business 


11 


SIC  code 


Kind  of  business 


1958^ 


Estab- 
lish- 


(number) 


Sales ^ 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  employees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


195-;^ 


Estab- 
lish- 
ments^ 


(number) 


Sales'' 


($1,000) 


Payroll, 
entire 


($1,000) 


52 
5251 


52  ex.  5251 

53  part' 
531 
533 
539 

5* 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 

58 

5812 

5813 

591 

59  ex.  591 
592 

594 

595 

597 

5992 

5996 

RETAIL  STORES 

Retail  stores,  total' 

Lumber,  building  materials,  hardware, 

f am  equlpnent  dealers 

Hardware  stores 

Other 

General  merchandise  groMp   stores^ 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores,... 

Food  stores 

Autcmoti ve  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors  

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores^ 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places * 

Eating  places 

Drinking  places , 

Drug  stores ,  proprietary  stores 

Other  retail  stores ' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  s\5)ply  stores.. 


SELECTED  SERVICES 


7011,  7012 
783 


Hotels 

Motion  picture  theaters. 


26,802 

828 
381 
447 

1,247 

5 

212 

772 

9,565 

387 

1,012 

2,896 

579 
1,284 
434 
101 
603 
263 


1,570 
481 
668 

421 

4,807 
3,304 
1,503 

1,156 

3,334 
574 
246 

98 
216 
246 

55 


48 
108 


2,427,368 


72,644 
21,548 
51,096 

204,861 

142,643 

26,939 

30,669 

854,194 

186,610 

94,635 

266,064 

51,381 
99,628 
62,723 
49,609 
47,927 
16,237 


157,520 
57,758 
34,990 

64,772 

235,559 

169,325 

66,234 

78,474 

276,807 

65,131 

10,473 

3,703 

10,850 

7,739 

7,149 


9,865 
20,505 


254,917 


8,576 
1,993 
6,583 

29,882 

22,684 

4,614 

2,584 

60,008 

15,323 

10,007 

35,752 

6,880 
14, 003 
9,970 
7,211 
6,134 
1,524 


18,985 
7,416 
4,035 

7,534 

43,580 
33,091 
10,489 

8,712 

24,092 

4,022 

864 

213 

1,475 

1,134 

430 


4,202 
6,110 


83,627 


2,093 

606 

1,487 

11,165 
7,890 
2,255 
1,020 

19,608 
3,085 
3,263 

11,587 

1,772 
5,574 
4,039 
1,896 
1,662 
683 


4,836 
1,795 
1,129 

1,912 

18,859 

14,493 

4,366 

3,016 

6,115 
1,043 
283 
58 
472 
358 
112 


1,535 
2,301 


70,392 


1,934 

536 

1,398 

9,234 

7,150 

1,302 

782 

15,595 

2,991 

2,984 

9,664 

1,523 
4,669 
3,513 
1,737 
1,185 
550 


4,503 
1,693 
1,040 

1,770 

15,719 

11,959 

3,760 

2,205 

5,563 
891 
218 
55 
447 
322 
106 


1,207 
1,691 


27,917 

842 
412 
422 

1,278 

5 

238 

1,009 

10,497 

425 

914 

3,063 

392 
1,409 
512 
75 
546 
429 


1,678 
337 
413 

478 

4,549 
2,888 
1,653 

1,198 

3,473 
575 
273 

81 
258 
250 

57 


34 
148 


2,170,663 


70,112 
(D) 
(D) 

164,866 

106,827 

27,259 

30,448 

753,609 

207,921 

75,763 

247,518 

44,398 
125,428 
90,562 
10,662 
42,928 
20,062 


154,640 
54,642 
25,410 

67,156 

214,689 

148,202 

66,375 

60,725 

220,820 
50,237 
9,051 
2,884 
10,192 
6,923 
3,661 


10,332 
28,078 


224,062 


8,055 
1,790 
6,265 

25,726 

18,322 

4,984 

2,420 

51,649 

17,941 

8,262 

30,550 

5,853 
15,429 
11,967 
1,453 
5,390 
2,425 


16,670 
6,972 
3,705 

5,993 

39,661 
28,355 
11,306 

6,346 

19,202 

2,991 

720 

186 

1,297 

1,094 

213 


4,480 
7,145 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately  counted 
and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchan- 
dise stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
1954  data  limited  to  "employer"  establishments. 

*Both  1954  and  1958  data  limited  to  "en^iloyer"  establishments. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  2D.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 

CITY  OF  YONKERS 


Establislments,  Sales,  Ammal  Payroll,  and  Employees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958^ 


Estab- 

lish- 

ments^ 


(number) 


Sales^ 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  en^ployees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


195A^ 


Estab- 
lish- 


(number) 


Sales" 


($1,000) 


Payroll, 
entire 


($1,000) 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 

58 

5812 

5813 

591 


591 


59  ex, 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores ,  total-' ,.♦.., 

Lumber,  building  materials,  hardware, 

f aim  equipnent  dealers 

Hardware  stores 

Other 

General  merchandise  groiqi  stores^ 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores.... 

Food  stores 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men ' s ,  boys '  apparel  stores ,  custom 

tailors  

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores ^ 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores* 

Other  home  fiimishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places ^ 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods ,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  siqjply  stores.. 

SELECTED  SERVICES 


1,710 

66 
25 

41 

50 

3 

10 

31 

418 

60 

143 

178 

40 
71 
30 
8 
37 
18 


103 
30 
42 

31 

319 
176 
143 

71 

302 
54 
58 
14 
27 
12 
3 


231,189 

6,419 
1,677 
4,742 

34,554 

26,026 

6,014 

2,412 

65,148 

29,173 

12,081 

19,622 

4,227 
7,984 
4,944 
(D) 
4,514 
1,404 


14,939 
3,379 
2,858 

8,102 

23,041 

17,819 

5,222 

6,923 

19,289 
4,805 
2,191 
1,042 
1,163 
262 
413 


24,289 

798 
209 
589 

4,406 

3,042 

1,117 

247 

4,455 

2,387 

896 

2,570 

603 
1,084 
655 
114 
600 
169 


1,627 
533 
287 

807 

4,827 

4,023 

804 

691 

1,632 
207 
198 
127 
135 
164 
35 


8,896 

245 

68 

177 

1,904 

1,280 

544 

80 

1,421 

471 

323 

896 

137 
446 
288 
65 
132 


386 

117 

62 

207 

2,543 

2,207 

33C 

249 

458 
83 
78 
43 
42 
26 


6,774 


201 

56 

145 

1,201 

783 

348 

70 

995 

465 

274 

703 

126 
358 
226 

55 
118 

46 


358 
108 

58 

192 

2,017 

1,730 

287 

182 

378 
51 
69 
31 
40 
21 


1,661 

50 
18 
32 

50 

1 

10 

39 

462 

47 

118 

186 

26 
78 
38 
5 
38 
27 


107 
23 
27 

41 

299 
163 
136 

73 

269 
44 
57 
13 
23 
11 
1 


Hotels 

Motion  picture  theaters. 


(D) 
(D) 


(D) 
(D) 


(D) 
(D) 


(D) 
(D) 


161,798 


5,795 
2,051 
3,744 

6,585 
(D) 

3,740 
(D) 

52,436 

28,810 

8,885 

15,821 

2,884 
7,342 
5,303 
659 
3,226 
1,438 


9,676 
2,962 

1,344 

4,622 

14,995 

9,729 
5,266 

4,343 

14,452 

3,280 

1,817 

341 

1,106 

587 

(D) 


(D) 
1,245 


15,731 

615 
181 
434 

936 
(D) 
629 

(D) 

3,576 

2,335 

659 

2,008 

370 
947 
768 
59 
421 
211 


997 
358 
260 

379 

2,794 

1,922 

872 

450 

1,311 
243 
91 
100 
147 
151 
(D) 


(D) 
318 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

■■■Sales  of  leased  departments  are  Incorporated  with  main  store  sales  in  1953.  In  1954  each  leased  department  was  separately  counted 
and  separately  classified  in  accordance  with  its  o^wn  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchan- 
dise stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters," 

All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "noneraployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

''1954  data  limited  to  "employer"  establishments. 

^oth  1954  and  1953  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


NEW  YORK,  NY.,  AREA 
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Table  3.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 

NEW  YORK  STANDARD  METROPOLITAN  STATISTICAL  AREA 


Establishments,  ScLLes,  Annual  Payroll,  and  Employees, 

by  Kind  of  Business 

Kind  of  business 

1958^ 

1954^ 

SIC  code 

Estab- 
lish- 
ments* 

(number) 

Sales 2 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid  enjjloyees, 

workweek  ended 

nearest  Nov.  15 

Estab- 
lish- 
ments^ 

(number) 

Sales 2 
($1,000) 

Payroll, 
entire 

Total 
(number) 

Full 
workweek 

(number) 

year 
($1,000) 

RETAIL  STORES 
Retail  stores ,   total^ 

109,143 

3,976 
1,700 
2,276 

4,062 

66 

824 

2,366 

29,663 
2,391 
5,485 

12,496 

2,919 
5,684 
2,082 

452 
2,225 

980 

6,873 
2,079 
2,610 

2,184 

21,933 

15,062 

6,871 

4,137 

18,127 
2,685 
1,904 

544 
1,541 
1,227 

333 

845 
538 

13,217,962 

435,373 
123,821 
311,552 

1,493,509 

1,084,741 

197,279 

194,473 

3,668,942 

1,172,273 

507,201 

1,531,605 

362,307 
674,583 
481,589 
182,304 
240,861 
66, 794 

803,461 
295,785 
174,078 

333,598 

1, 631, 670 

1,268,752 

362,918 

381,896 

1,592,032 

355,940 

124, 239 

40,152 

110,066 

51,534 

56,882 

366,653 
133,202 

1,621,115 

53,004 
14, 190 
38,814 

241,511 

185,001 

35,461 

21,049 

273, 745 

100, 607 

47,670 

224, 249 

55,888 
103,065 
80,138 
24,634 
34,046 
6,616 

101,537 
40,509 
23,186 

37,842 

361,741 

302,813 

58,928 

50,647 

166,404 

24,138 

15,350 

5,145 

16,203 

8,867 

5,620- 

133,155 
34, 894 

531,387 

12,775 
3,949 
8,826 

88,447 

64,025 

17,112 

7,310 

87,807 

20,196 

16, 150 

69,783 

14,236 

35,418 

27,388 

8,342 

8,959 

2,828 

25,157 
9,273 
6,234 

9,650 

150,622 

126,212 

24,410 

16, 104 

44,346 
6,198 
4,604 
1,230 
4,330 
2,648 
1,479 

44,909 
12,844 

444,035 

11,719 
3,517 
8,202 

67,246 

50,677 

10,301 

6,268 

66,893 

19,693 

14,261 

58,564 

12,529 

29,498 

23,073 

7,572 

6,728 

2,237 

23,693 
8,799 
5,844 

9,050 

129,956 

108,917 

21,039 

12,252 

39,758 
5,219 
3,924 
1,114 
4,122 
2,364 
1,397 

40,399 
9,886 

109,009 

3,654 
1,714 
1,922 

4,024 

54 

842 

3,068 

31,998 
2,233 
4,705 

12,958 

1,931 
5,721 
2,383 
332 
2,087 
2,137 

6,854 
1,407 
1,958 

2,157 

21,008 

13,577 

7,403 

4,153 

17,422 
2,570 
1,777 

499 
1,628 
1,171 

308 

710 
591 

11^433,852 

434,929 
129,171 
304,220 

1,079,392 
740,797 
180,282 
157,373 

3,131, 133 

1,212,887 

361,156 

1,445,959 

319,000 
612,695 
446,566 
178,854 
195,698 
123,596 

767,605 
274, 758 
156,536 

311,343 

1,415,279 

1,067,085 

347,704 

298,866 

1,286,646 

273,177 

103,066 

33,813 

104,601 

43, 201 

42,626 

319,338 
(D) 

1,389,909 

52 

Lumber,  building  materials,  hardware, 
fflim  '^qiiiinent  denlpr^ 

51,993 

5251 

Hardware  stores 

16,270 

52  ex,    5251 

Other 

35,723 

53  part^   ■ 
531 

General  merchandise  groiq)  stores^ 

Department  stores •,•..•••••,.«.•••.... 

177,426 
126,372 

533 

Tilmited  prif^*^  vnriety  stores, ,,,,,,,, . 

32,618 

539 

5^ 

Other  general  merchandise  stores,,.,,. 

18,436 
232,139 

55  ex.   554 

Autonwtive  dealers , ,,,, 

104,836 

554 

Gasoline  service  stations 

34,983 

56 

Apparel,  accessory  stores. ,.,.,,.,,..,., 

207,824 

561,   567 

Men's,  boys'  apparel  ptores,  custom 
tailors  * 

48,013 

562,563,568 
562 

Women's  clothing,   specialty  stores..,. 
Ready-to-wear  stores' 

91,242 
70,420 

565 

Fnmily   flnthlng   s+.nTPs',,,     ,,     ^^     ^ 

21,500 

566 

27,349 

564,   569 

Other  apparel  stores 

19,720 

57 

Furniture,   home  furnishings,   equipment 
stores 

94,977 

5712 

Furniture  stores^,,,,..,.......,...... 

38,004 

5713-15,  19 
572,   573 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

24,376 
32,597 

58 

F.nt.lng,    rtrl-nldng  pi  af  PR.  ...,,.....,.,  ^  .  ^ 

315,384 

5812 

Eating  places. ,...,....,...,. 

250,313 

5813 

Drinking  places. 

65,071 

591 

Drug  stores ,  proprietary  stores 

39,296 

59  ex.    591 

Other  retail  stores^ 

131,051 

592 

Liquor  stores, ,, 

18,591 

594 

Book,  stationery  stores 

16,551 

595 
597 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

4,231 
15,022 

5992 

Florists 

7,619 

5996 

7011,   7012 

Camera,  photographic  si5)ply  stores,... 

SETJ5CTED  SERVICES 
Hotels 

4,129 
116,443 

783 

Motion  picture  theaters 

(D) 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (HA)  Not  available.    ...  Represents  zero. 
Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately  counted 
and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchan- 
dise stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

■'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


14 


CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  4A.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS— PERCENT  CH/WGE  IN  SALES,  1954  TO  1958:   CENTRAL  BUSINESS 
DISTRICT  OF  MANHATTAN  BOROUGH,  MANHATTAN  BOROUGH,  NEW  YORK  CITY,  AND  THE  NEW  TORK  STANDARD  METROPOLITAN  STATISTICAL  AREA 


Kind  of  'business 

Percent  change ■"■ 

SIC  code 

Central 
business 
district 
of 
Manhattan 
Borough 

Manhattan 
Borough 

Manhattan 
Borough 

less 

central 

business 

district 

Entire 
City 

of 
New 
York 

New  York 
City  less 
Manhattan 
Borough 
central 
business 
district 

Entire 
standard 
metro- 
politan 
statistical 
area 

Standard 

metropolitan 

statistical 

area  less 

Manhattan 

Borough 

central 

business 

district 

RETAIL  STORES 
Retail  stores,  total-' 

8.0 

1.8 

8.8 

-i.9 

13.7 
(D) 

21.1 
(D) 

15.3 

4.3 

68.8 

-4.4 

12.7 
26.8 
31.8 

-77.6 
19.6 

-81.3 

-7.8 

0.1 

-14.6 

-4.8 

9.5 

10.6 

2.7 

14.0 

25.9 
24.1 

5.6 
17.8 

1.4 
17.9 
12.6 

13.7 
10.4 

7.1 

-0.8 
4.8 
-5.4 

14.2 

19.5 

-16.0 

-67.5 

8.3 

-20.8 

29.0 

-3.2 

7.8 
24.1 
27.4 

-71.4 
18.4 

-71.3 

-5.8 
-1.9 
S.O 

-0.9 

11.7 

12,7 

7.1 

15.5 

21.6 
24.4 
7.0 
7.8 
-1.2 
16.8 
13.8 

14.5 
12.5 

5.9 

-2.4 

1.9 

-5.6 

17.7 

(D) 

-40.8 

(D) 

6.8 

-34.1 

22.3 

0.4 

-2.6 

13.4 

1.1 

-24.8 
16.4 

-33.2 

-3.1 

-4.0 

0.9 

4.7 

14.7 
16.2 
10.2 

16.7 

16.4 
24.7 
9.2 
-15.1 
-8.8 
15.7 
18.1 

17.9 
16.4 

9.8 

3.2 

1.5 
4.1 

(D) 
(D) 
(D) 
(D) 

11.5 

-12.7 

30.8 

1.6 

13.0 
16.3 
16.4 

-35.0 
19.6 

-52.1 

-2.6 
1.6 
3.0 

-0.5 

12.4 

15.1 

4.2 

21.9 

25.2 
27.5 
14.3 
14.9 
4.9 
20.5 
25.6 

14.3 
-1.6 

10.4 

3.0 
-0.1 
4.5 

25.4 
(D) 

-9.3 
(D) 

11.1 

-15.1 

29.6 

7.1 

12.1 
-6.9 

-19.8 
60.0 
18.7 

-21.0 

-1.5 
1.5 
8.9 

-0.5 

14.0 

18.2 

4.4 

23.6 

24.8 
28.2 
22.5 
8.0 
7.9 
21.5 
45.7 

15.7 
-9.4 

15.6 

0.1 

-4.2 

2.4 

38.4 

46.4 

9.4 

23.6 

17.2 

-3.4 

40.4 

5.9 

13.6 

10.1 

7.8 

1.9 

23.1 

-46.0 

4.7 

7.7 

11.2 

7.1 

15.3 

18.9 

4.4 

27.8 

22.7 
30.3 
20.5 
18.7 
5.2 
19.3 
33.4 

14.9 
(D) 

17  4 

52 

5251 

Lumber,  building  materials,  hardware, 

farm  equipment  dealers 

Hardware  stores 

0 
-5.7 

52  ex.  5251 

Other 

2.8 

53  part^ 
531 

General  merchandise  group  stores; 

Department  stores 

62.3 
(D) 

533 
539 

54 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 

7.4 
(D) 

17.2 

55  ex.  554 

Automotive  dealers 

-3.8 

554 

Gasoline  service  stations 

40.0 

56 

561,  567 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 
tailors* 

12.4 
14.2 

562,  563,568 
562 

Women's  clothing,  specialty  stores.... 
Ready-to-wear  stores^ 

-0.6 
-9.8 

565 

FamiTy  clothing  stores^ 

78.4 

566 

Shoe  s  tores , . 

24.2 

564,  569 

Other  apparel  stores 

-16.4 

57 

Furniture,  home  furnishings,  equipment 
stores 

8.1 

5712 

Furniture  stores* 

9.7 

5713-15,  19 
572,  573 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

18.1 
10.7 

58 

FafiTig,  dririTdng  pl^^e.'^ , 

17.8 

5812 

Eating  places 

23.3 

5813 

Dri  nki  ng  pi  aces 

4.7 

591 

Drug  stores,  proprietary  stores 

30.1 

59  ex.  591 

Other  retail  stores^ 

23.1 

592 
594 

Liquor  stores 

Book,  stationery  stores 

31.1 
29.1 

595 
597 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

19.3 
9.3 

5992 

Florists 

19.7 

5996 
7011,  7012 

Camera,  photographic  supply  stores.... 

SELECTED  SERVICES 
Hotels 

59.9 
17.9 

783 

Motion  picture  theaters 

(D) 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure.     (NA)  Not  available.     ...  Represents  zero.     (^Z)   Less  than  0.05  percent. 

■^In  computing  percent  change,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958,  In  1954  each  leased 
department  was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  compara- 
bility is  greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect 
"hotels"  or  "motion  picture  theaters." 

"'Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'*1954  data  limited  to  "employer"  establishments  in  computing  percent  change. 

*In  computing  percent  change,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


NEW  YORK,  NY.,  AREA 
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Table  <iB.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS— PERCENT  CHANGE  IN  SALES,  1954  TO  1958:   CENTRAL  BUSINESS 
DISTRICT  OF  BROOKLYN  BOROUGH,  BROOKLYN  BOROUGH,  NEW  YORK  CITY,  AND  THE  NEW  YORK  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  change^ 


Central 

business 

district 

of 
Brooklyn 
Borough 


Brooklyn 
Borough 


Brooklyn 
Borough 
less 
central 
business 
district 


Entire 
city 

of  New 
York 


New  York 

City  less 

Brooklyn 

Borough 

central 

business 

district 


Standard 

metro- 

Entire 

politan 

standard 

statistical 

metro- 

area less 

politan 

Brooklyn 

statistical 

Borough 

area 

central 

business 

district 

52 

5251 

52  ex.  5251 

\    53  part^ 
531 

!  533 
\i    539 

l« 
1 

I  55  ex.  554 

554 

56 

561,  567 

,,  562,563,568 
I  562 
,  565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total-' 

Luinber,  building  materials,  hardware, 

farm  equipment  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores^ 

■  Depaiiment  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores , 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors* 

Women's  clothing,  specialty  stores... 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores* 

Other  home  fximishings  stores* 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores . . . 


SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


8.5 


-33.4 
-10.1 
-61.3 

(D) 
(D) 
(D) 
(D) 

-11.5 

-57.7 

-18.7 

6.3 

-5.6 

-54.9 

-55.3 

(D) 

7.3 

(D) 


-24.5 

-12.6 
-23.1 

-31.2 

11.2 
14.3 
-4.4 

15.1 

(D) 

39.6 

39.5 

-61.3 

-17.8 

25.0 

0.2 


-5.0 
-28.9 


U.8 

3.6 
(D) 
(D) 

24.3 

33.5 

-1.2 

0.7 

13.3 

-10.2 

24.9 

7.3 

15.7 
-20.6 
-30.7 
365.2 

11.6 
-19.1 


1.9 
5.7 

37.7 

-3.5 

9.7 
14.3 
-0.2 

29.2 

25.3 
29.6 
6.4 
28.4 
15.7 
11.8 
95.3 


-4.5 
-27.0 


12.3 


4.8 
(D) 
(D) 

(D) 
(D) 
(D) 
(D) 

13.8 

-7.5 

25.5 

7.8 

21.5 
4.4 

-1.7 
(D) 

12.7 
(D) 


5.3 
8.0 

41.7 

1.3 

9.6 
14.2 

0.0 

30.0 

(D) 
29.3 
12.6 
55.3 
17.1 
11.6 
124.1 


-4.4 
-26.6 


9.8 


3.2 
1.5 
4.1 

17.8 
(D) 
(D) 
(D) 

11.5 

-12.7 

30.8 

1.6 

13.0 
16.3 
16.4 

-35.0 
19.6 

-52.1 


-2.6 
1.6 
3.0 

-0.5 

12.4 

15.1 
4.2 

21.9 

25.2 
27.5 
14.3 
14.9 
4.9 
20.5 
25.6 


14.2 
-2.6 


9.8 


3.2 

1.5 
4.1 

(D) 
(D) 
(D) 
(D) 

11.5 

-12.7 

30.8 

1.6 

13.0 
16.3 
16.4 

-35.0 
19.6 

-52.1 


-2.6 
1.6 
3.0 

-0.5 

12.4 

15.1 

4.2 

21.9 

(D) 
27.5 
14.3 
14.9 

4.9 
20.5 
25.6 


14.3 
-1.6 


15.6 

0.1 

-4.2 

2.4 

38.4 

46.4 

9.4 

23.6 

17.2 

-3.4 

40.4 

5.9 

13.6 

10.1 

7.8 

1.9 

23.1 

-46.0 


4.7 

7.7 
11.2 

7.1 

15.3 

18.9 

4.4 

27.8 

22.7 
30.3 
20.5 
18.7 
5.2 
19.3 
33.4 


14.8 
(D) 


15.8 

0.3 

-4.1 

2.6 

(D) 
(D) 
(D) 
(D) 

17.3 

-2.8 

4.6 

5.9 

14.2 
16.2 
15.6 

(D) 
23.8 

(D) 


5.4 

8.1 

11.6 

8.4 

15.3 

19.0 

4.5 

27.9 

(D) 
30.2 
20.3 
20.4 

5.9 
19.3 
34.1 


14.9 
(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    Represents  zero.    (Z)  Less  than  0.05  percent. 

■"■In  f.nmpiit.iTig  percent  change,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased 
department  was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business .  The  effect  on  oompara- 
Mlity  is  greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect 
"hotels"  or  "motion  picture  theaters." 

-'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent  change. 

'in  computing  percent  change,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  -those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  'l-C.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS— PERCENT  CHANGE  IN  SALES,  195A  TO  1958 
CENTRAL  BUSINESS  DISTRICT  OF  YONKERS,  TKR  ENTIRE  CITY,  AND  NEW  YORK  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  change^ 


Central 

business 

district 


Entire 
city 


City 
less  its 
central 
business 
district 


Entire 
standard 
metro- 
politan 
statistical 


Standard 

metro- 
politan 
statistical 
area  less 
central 
business 
district 


52 

5251 

52  ex.  5251 

53  part 3 
531 

533 
539 

54. 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 


591 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total-' 

Lumber,  building  materials,  hardware,  farm  equipment 

dealers 

Hcirdware  stores 

Other 

General  merchandise  group  stores^ 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores.... 

Food  stores. 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom  tailors*...... 

Women's  clothing,  specialty  stores 

Ready-to-wear  stores' 

Family  clothing  stores-* 

Shoe  s-tores , 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment  stores. ...... 

Furniture  stores-* 

Other  home  f unnishings  stores-* 

Household  appliance,  radio,  TV,  music  s-tores 

Eating,  driiiking  places 

Eating  places , 

Drinking  places , 

Drug  stores,  proprietary  stores 

Other  retail  stores^ 

Liquor  stores ^ 

Book,  stationery  stores 

Sporting  goods ,  bicycle  stores 

Jewelry  stores ; 

Florists 

Camera,  photographic  supply  stores 

SELECTED  SERVICES 


Hotels , 

Motion  picture  theaters. 


18.6 


-67.0 
(D) 
(D) 

58.3 
(D) 

35.1 
(D) 

47.9 

(D) 

153.1 

-20.4 
-16.1 
-26.7 
-32.5 

(D) 
-5.5 

(D) 

25.8 
-3.0 
42.0 
45.1 

17.9 
37.1 
-6.1 

-29.6 

(D) 

3.5 
103.3 

(D) 

-19.1 

20.9 

(D) 


(D) 
(D) 


42.9 


24.2 


1.3 
36.0 

24.0 

46.6 

8.7 

-14.8 

(D) 

39.9 

-2.4 

54.4 
14.1 
55.0 
75.3 


53.7 
83,2 
-0.8 

59.4 

33.5 

46.5 

20.6 

23.9 

5.2 

-55,4 

(D) 


(D) 
(D) 


49,5 


10.8 

34.0 

-18.2 
26.7 

(D) 
(D) 

424.7 

(D) 

60.8 

(D) 

1,291.8 

(D) 

168.7 

(D) 

21.1 

(D) 

31.8 

74,3 
122.3 

45.8 
2.9 
(D) 

84.2 
(D) 

88,1 

52.0 

65.2 

107,5 

62,9 
93.0 

i.o 

79.3 

(D) 

56.0 

-2.3 

(D) 

148.8 

-89.6 

(D) 


(D) 
(D) 


15.6 


0,1 

-4.2 

2.4 

38.4 

46.4 

9.4 

23,6 

17,2 

-3.4 

40.4 


5, 
13. 
10. 

7. 

1. 

23, 

-46. 


4.7 

7,7 

11,2 

7,1 

15,3 

18,9 

4,4 

27,8 

22.7 
30.3 
20.5 
18.7 
5.2 
19.3 
33.4 


14,9 
(D) 


15.6 


0,3 
(D) 
(D) 

38.3 
(D) 
9.0 
(D) 

17,1 

(D) 

40.3 

6.1 
13.8 
10.3 

8.1 

(D) 
23.3 

(D) 

4,5 

7,7 

11.0 

6,9 

15,3 

18,9 

4,4 

27,9 

(D) 
30.4 
20.2 

(D) 

5.4 
19.3 

(D) 


(D) 
(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero,    (Z)  Less  than  0.05  percent. 

^In  computing  percent  change,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased 
department  was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  compara- 
bility is  greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect 
"hotels"  or  "motion  picture  theaters." 

■'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent  change. 

'in  computing  percent  change,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


NEW  YORK,  NY.,  AREA 
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Table  5A.— RETAIL  STORES:   1958  AND  1954 — MANHATTAN  BOROUGH  CENTRAL  BUSINESS  DISTRICT  SALES  AS  PERCENT  OF  MANHATTAN  BOROUGH,  NEW  YORK 

CITY,  AND  OF  THE  NEW  YORK  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 

Kind  of  tnisiness 

Percent  of  Manhattan 

Borough  sales  in 

central  business 

district^ 

Percent  of  New  York 

City  sales  in  central 

business  district"'' 

Percent  of  standard  metro- 
politan statistical  area 
sales  in  central  business 
district^ 

1958 

1954 

1958 

1954 

1958 

1954 

RETAIL  STORES 
Retail  stores ,  total'' 

57.3 

40.9 
44.7 
37.4 

89.0 
(D) 

57.7 
(D) 

.  19.5 

45.4 

18.9 

95.6 

63.2 
71.0 
69.2 
81.6 
88.8 
51.7 

54.6 
52.7 
52.8 

57.1 

57.1 
60.7 
40.2 

41.2 

56.2 
30.6 
60.1 
76.0 
76.2 
50.4 
76.6 

56.3 

39.9 
43.1 
37.3 

89.4 
(D) 

40.0 
(D) 

18.3 

34.5 

14.4 

75.7 

67.9 
79.8 
85.9 
88.3 
62.6 
79.3 

55.8 
51.6 
57.0 

59.4 

58.2 
61.9 

42.0 

41.8 

54.3 
30.7 
60\9 
69.6 
74.2 
50.0 
77.4 

25.0 

11.4 

18.0 

8.1 

56.1 
(D) 

24.5 
(D) 

5.1 
10.6 

3.1 

42.5 

46.7 
54.4 
63.7 
13.6 
29.3 
20.5 

25.5 
25.1 
22.0 

27.7 

34.8 
39.1 
19.7 

17.0 

29.0 
14.7 
42.6 
51.7 
56.6 
26.8 
56.3 

25.4 

11.6 

16.7 

8.9 

58.5 
(D) 

19.5 
(D) 

4.9 

8.8 

2.4 

45.3 

46.5 
46.7 
51.6 
53.0 
29.1 
52.1 

26.8 
25.4 
26.4 

28.6 

35.7 
40.7 
20.0 

18.2 

28.9 
15.2 
46.3 
49.5 
58.2 
27.4 
62.5 

18.2 

6.4 

11.9 

4.2 

40.6 
(D) 

15.9 
(D) 

3.7 

5.9 

1.7 

35.1 

23.2 
40.9 
10.8 
44.9 
51.7 
15.7 

19.2 
19.6 
16.2 

20.4 

28.8 
32.4 
16.3 

12.6 

22.1 
11.4 
31.9 
35.3 
49.7 
20.8 
47.2 

19.5 

52 

Lumber,  building  materials,  hardware, 

fflTTTl  pqnipnf^nt  ripplPTS,  ^  ,  .  ,  ,  .  .  ^  ^  ,  ^  .  w  i  .  w 

6.3 

5251 

52  ex.  5251 

Hardware  stores 

Other 

10.5 
4.6 

53  part^ 

531 

533 

General  merchandise  group  stores-' 

Department  stores 

Limited  price  variety  stores 

49.4 

(D) 

14.4 

539 

Other  general  merchandise  stores 

(D) 

54 

Food  stores 

3.7 

55  ex.  554 

Automotive  dealers 

5.5 

554 
56 

Gasoline  service  stations 

Apparel,  accessory  stores 

1.4 
38.9 

561,  567 

Men ' s ,  boys '  apparel  stores ,  custom 
tailors'^ 

41.3 

562,563,568 
562 

Women ' s  clothing,  specialty  stores 

Ready-to-wear  stores 

38.9 
42.3 

565 

FflTnlly  nlnthT-ng  st.nrps'  ,,^^ 

48.7 

566 

Shoe  stores 

23.9 

564,  569 

Other  apparel  stores 

45.5 

57 

Furniture,  heme  furnishings,  equipment 
stores 

21.8 

5712 

Furniture  stores* 

21.1 

5713-15,  19 

nt.her  hnmp  f^imn  Rb-imrR  Rtn-pps*  ,  ...,.,..,, 

21.1 

572,  573 

Household  appliance,  radio,  TV, 
music  stores 

22.9 

58 
5812 

Eating,  drnnldng  places 

Eating  places 

30.3 
34.8 

5813 

591 

Dr-i-nVi-ng  pi  nf<PR 
Drug  stores,  proprietary  stores 

16.6 
14.2 

59  ex.  591 

Other  retail  stores  ^ 

21.7 

592 

Liquor  stores , 

12.0 

594 

Booi,  stationery  stores 

36  5 

595 

Sporting  goods ,  bicycle  stores 

35  6 

597 

Jewelry  stores 

51  5 

5992 

Flo^-ists 

21  0 

5996 

Camera,  photograpihic  supply  stores 

55.9 

Standard  Notes:   (D)  Wi-thheld  to  avoid  disclosure.     (NA)  Not  available.    Represents  zero.     (Z)  Less  than  0.05  percent. 

In  computing  percent,  sales  of  leased  depar-tments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  in  accordance  wi-th  its  own  kind  of  "business.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56). 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

1954  data  limi-ted  to  "employer"  establishments  in  ccmputing  percent, 
'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 
^Includes  data  for  "those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  5B.— RETAIL  STORES: 


1958  AND  1954 — BROOKLYN  BOROUGH  CENTRAL  BUSINESS  DISTRICT  SALES  AS  PERCENT  OF  BROOKLYN  BOROUGH,  NEW  YORK 
CITY,  AND  OF  THE  NEW  YORK  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  of  Brooklyn 
Borough  sales  in 
central  business 
district-"- 


1958 


1954. 


Percent  of  New  York 

City  sales  in 

central  business 

district-"- 


1958 


1954 


Percent  of  standard  metro- 
politan statistical  area 
sales  in  central  business 
district^ 


1958 


1954 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 
554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


RETAIL  STORES 

Retail  stores ,  total-' 

Lumber,  building  materials,  hardware,  farm 

equipment  dealers 

Hardware  stores 

Other 

General  merchandise  groups  stores-' 

Department  stores 

Limited  price  variety  stores 

Q-ther  general  merchandise  stores 

Food  stores 

Automotive  dealers 

Gasoline  ser-vlce  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom  tailors* 

Women's  clothing,  specialty  stores 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores , 

Furniture,  home  furnishings,  equipment  stores.. 

Fiomiture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV,  music  stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores 


11.5 


2.0 
4.9 
0.7 

(D) 
(D) 
(D) 
4.7 

1.4 

2.6 

0.8 

30.7 
17.3 
23.9 
34.9 

(D) 
18.8 

(D) 

8.5 

9.3 

3.4 

10.6 

9.1 

10.8 

4.7 

4.4 

(D) 

3.2 
13.9 

7.0 
23.6 

1.9 
11.9 


11.8 


3.1 
(D) 
(D) 

58.1 
(D) 

22.3 
(D) 

1.8 

5.5 

1.3 

31.0 
21.2 
42.2 
54.1 
38.0 
19.6 
10.4 

11.5 

11.2 

6.1 

14.9 

9.0 

10.8 

4.9 

5.0 

7.2 
3.0 
11.5 
23.1 
30.5 
1.7 
23.3 


2.9 


0.6 
1.3 
0.2 

(D) 
(D) 
(D) 
1.0 

0.5 

0.7 

0.3 

6.4 
2.8 
4.2 

5.6 
(D) 
4.7 
(D) 

2.2 
2.3 
0.9 
2.8 

1.6 
1.7 
1.0 

1.2 

(D) 
0.8 
1.6 
0.9 
2.6 
0.4 
1.8 


2.9 


0.9 
1.5 
0.6 

10.5 
(D) 
4.6 
(D) 

0.6 

1.5 

0.4 

6.2 
3.3 
10.4 
13.4 
2.4 
5.2 
1.9 

2.9 
2.7 
1.2 

4.0 

1.6 
1.8 
1.1 

1.3 

1.6 
0.7 
1.3 
2.7 
3.4 
0.3 
2.2 


2.1 


0.3 
0.9 
0.1 

(D) 
(D) 

(D) 
0.7 

0.3 

0.4 

0.2 

5.3 
2.5 
3.5 
4.6 
(D) 
3.7 
(D) 

1.7 
1.3 
0.7 
2.1 

1.3 
1.4 
0.9 

0.9 

(D) 
0.6 
1.2 
0.6 
2.3 
0.3 
1.5 


2.2 


0.5 
0.9 
0.3 

8.9 
(D) 
3.4 
(D) 

0.4 

0.9 

0.3 

5.3 
3.0 
8.6 
11.0 
2.3 
4.3 
1.7 

2.3 
2.2 
1.0 
3.2 

1.4 
1.5 
0.9 

1.0 

1.2 
0.5 
1.0 
2.0 
3.0 
0.3 
2.0 


Standard  Notes:    (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

■"-In  computing  percent,  sales  of  leased  departments  are  Incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  in  accordance  wi-th  its  own  kind  of  business.  The  effect  on  con5)arability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  55). 

•'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  opera-tors)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  -to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table   3C. 


-RETAIL  STORES:   1958  AND  195A  CENTRAL  BUSINESS  DISTRICT  SALES  AS  PERCENT  OF 
YONKERS  AND  OF  NEW  YORK  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  of  city  sales  In 
central  tuslness  dlstrlct'^ 


1958 


i95<; 


Percent  of  standard  metro- 
jxjlltan  statistical  area 
sales  In  central  business 
district^ 


1958 


1954 


52 
5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


HEIATL  STCBES 

Retail  stores,  total^. 

Lumber,  building  materials,  hardware,  farm  equipment  dealers 

Hardware  stores, 

Other 

General  merchandise  group  stores^ ........................... 

Department  stores 

Limited  price  variety  stores , 

Other  general  merchandise  stores.......................... 

Food  stores. ...,,,,,..,,.,,,,,,,,,,,. 

Autanotlve  dealers. ......................................... 

Gasoline  service  stations. 

Apparel,  accessory  stores. 

Men's,  boys'  qjparel  stores,  custom  tailors* 

Vomen's  clothing,  specialty  stores 

Ready-to-wear  stores ' 

Family  clothing  stores' 

Shoe  stores. ,,,, 

Other  apparel  stores ,,.i,. ,, 

Furniture,  home  furnishings,  equipnent  stores.,,,,,.... 

Furniture  stores* .,,.,..1.. ...... 

Other  home  fumlshings  stores*................,...,....... 

Household  appliance,  radio,  TV,  music  stores 

Eating,  drinking  places 

Eating  places 

Drinldng  plac es.. 

Drug  stores,  proprietary  stores................,,,,,,,,,..,. 

Other  retail  stores*,....,,,.,.............,.. 

Liquor  stores. 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores..,,,,,,,,,, ,,, 

Jewelry  stores ,,.....,,,,,,,....... 

Florists 

Camera,  photographic  sv^iply  stores......... 


17.7 

6.9 
(D) 
(D) 

21.2 
(D) 

67.9 
(D) 

14.2 

(D) 

6.3 

34,1 
42.2 
34.5 
39.6 

(D) 
33.4 

(D) 

44.1 
58.6 
40.2 
42.7 

15.8 
13.2 
24,7 

8.1 

(D) 
12.8 
36.5 

(D) 
65.8 
70.6 

(D) 


21.3 

23.0 
(D) 
(D) 

70.3 
(D) 

80.8 
(D) 

11.9 

3.3 

3.4 

53.1 
73.7 
51.1 
50.0 

(D) 
49.4 

(D) 

54.1 
68.9 
43.9 
51.6 

20.6 
17.6 
26.1 

18.3 

24.1 
18.0 
21.6 

(D) 
85.5 
26.1 

(D) 


0.3 

0.1 
(D) 
(D) 

0.5 
(D) 
2.1 

(D) 

0.3 

(D) 

0.2 

0.4 
0.5 
0.4 
0.4 
(D) 
0.6 
(D) 

0,8 

0.7 
0.7 
1.0 

0.2 
0.2 
0.4 

0.1 

(D) 
0.2 
0.6 
(D) 
0.7 
0.4 
(D) 


0.3 

0.3 
(D) 
(D) 

0.4 
(D) 
1.7 
(D) 

0.2 

0.1 

0.1 

0.6 
0.7 
0.6 
0.6 
(D) 
0,8 
(D) 

0.7 
0.7 
0.5 
0.8 

0.2 
0.2 
0.4 

0.3 

0.3 
0.2 
0.4 
(D) 
0.9 
0.4 
(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  avEillable.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

'•In  computing  percent,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958,  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56). 

•'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  6A.— RETAIL  STORES:  1958  AND  1954— PERCENTAGE  DISTRIBUTION  OF  SALES,  BY  KIND  OF  BUSINESS:  CENTRAL  BUSINESS 
DISTRICT  OF  MANHATTAN  BOROUGH,  MANHATTAN  BOROUGH,  NEW  YORK  CITY,  AND  THE  NEW  YORK  STANDARD  METROPOLITAN  STATISTICAL  AREA 

(Percentages  are  based  cm  total  Retail  Store  Sales  \diich  excl'jde  sales  of  nonstore  retailers — jnall  order,  direct  selUng, 

merchandise  vending  machine  operators). 


SIC  code 

Kind  of  business 

Central  business 

district  of 

Manhattan  Borough-'- 

Manhattan 
Borough-'- 

Entire 
of  New 

city 
York^ 

Standard  metropolitan 
statistical  area-'- 

1958 

1954 

1958 

1954 

1958 

1954 

1958 

1954 

HEIAIL  STORES 
Retail  stares,  total' 

100.0 

1.2 
0.6 
0.5 

25.2 
(D) 
1.3 
(D) 

5.6 

2.9 

0.3 

22.3 

6.2 
12.6 
10.3 
0.8 
2.3 
0.4 

6.4 
2.4 
1.2 

2.8 

19.5 

17.1 

2.4 

2.0 

14.6 
1.7 
1.6 
0.6 
2.2 
0.4 
1.1 

100.0 

1.2 
0.6 
0.6 

23.9 
(D) 
1.2 
(D) 

5.2 

3.0 

0.2 

25.2 

5.9 
10.7 
8.4 
3.9 
2.2 
2.5 

7.5 
2.7 
1.5 

3.3 

19.3 

16.7 

2.6 

1.9 

12.6 
1.5 
1.7 
0.5 
2.4 
0.4 
1.1 

100.0 

1.6 
0.8 
.0.8 

16.2 

13.1 

1.3 

0.5 

16.4 
3.6 
1.1 

17.1 

5.0 
8.8 
6.7 
0.7 
2.1 
0.5 

6.7 
2.6 
1.3 

2.8 

19.6 

16.1 

3.5 

2.8 

14.9 
3.2 
1.6 
0.4 
1.7 
0.5 
0.8 

100.0 

1.8 
0.8 
0.9 

15.2 

11.8 

1.7 

1.8 

16.2 
4.9 
0.9 

18.9 

4.9 
7.6 
5.6 
2.5 
1.9 
1.8 

7.6 
2.9 

1.5 

3.2 

18.8 

15.3 

3.5 

2.6 

13.1 
2.7 
1.6 
0.4 
1.9 
0.4 
0.8 

100.0 

2.5 
0.8 
1.7 

11.2 
8.3. 
1.3 
1.4 

27.7 
6.8 
2.9 

13.1 

3.3 
5.9 

4.1 
1.5 
1.9 
0.5 

6.3 
2.4 

1.4 

2.5 

14.0 

10.9 

3.1 

2.9 

12.6 
2.9 
0.9 
0.3 
1.0 
0.4 
0.5 

100.0 

2.7 
0.9 
1.8 

10.4 
7.4 
1.5 

1.4 

27.2 
8.6 
2.5 

14.1 

3.2 
5.8 
4.2 

1.9 
1.8 
1.2 

7.1 
2.6 
1.4 

2.8 

13.7 

10.4 

3.3 

2.7 

11.0 
2.5 
0.9 
0.3 
1.1 
0.4 
0.4 

100.0 

3.3 

0.9 
2.4 

11.3 
8.2 
1.5 

1.5 

27.8 
8.9 
3.8 

11.6 

2.7 
5.1 
3.6 

1.4 
1.8 
0.5 

6.1 
2.2 

1.3 

2.5 

12.3 
9.6 
2.7 

2.9 

12.0 
2.7 
0.9 
0.3 
0.8 
0.4 
0.4 

100.0 

52 

LuBber,  building  materials,  hardxare, 
fana  equlpsent  dealers 

3.8 

5251 

Hardware  stores. . ••,«•••«•«.•••••..... 

1.1 

52  ex.  5251 

Other. ................................ 

2.7 

53  part' 
531 

General  nerchandise  group  stores' 

Department  stores..................... 

9.4 
6.5 

533 

1.6 

539 
54 

Other  general  merchandise  stores 

Food  stores. ........•••••.••.«...••..... 

1.4 
27.4 

55  ex.  554 

Automotive  dealers. ..................... 

10.6 

55A 

3.2 

56 

12.6 

561,  567 

Men's,  boys'  apparel  stores,  cuetom 
tailors* 

2.8 

562,563,568 
562 

Woanen's  clothing,  specialty  stores.... 
Ready-to-wear  stores^ •.••••.. ••..... 

5.4 

3.9 

565 

Fanrny  clothing  stores'. ............. . 

1.6 

566 

1.7 

564  569 

Other  apparel  stores 

1.1 

57 

Furniture,  heme  furnishings,  equipment 
stores , 

6.7 

5712 

Furniture  stores*. ••.••••••«.....•••.. 

2.4 

5713-15,  19 
572,  573 

Other  hone  furnishings  stores* 

Household  ^jpliance,  radio,  TV,  music 
stores. .«..•...••.......«.«.......... 

2.4 
2.7 

58 

Ffltlngy  ffrlpWT^g  pi Anea ......tr. 

12.4 

5812 

Eating  places. .•••...••.•••..•...••••. 

9.3 

5813 

3.0 

591 

59  ex  591 

Drug  stores,  proprietary  stores. ........ 

2.6 

Other  retail  stores  •.•......•...•...•.. 

11.3 

592 

2.4 

594 

Book,  stationery  stores •*•••....••••.• 

0.9 

595 
597 

Sporting  goods,  bicycle  stores 

0.3 
0.9 

5992 

Florists, ..«•.«•••....•....•.••....... 

0.4 

5996 

Camera,  photographic  sxtpply   stores.,.. 

0.4 

Standard  Notes:   (D)  Withheld  to  avoid  disclosui«.    (NA)  Not  available.    ...  Represents  zero, 
^In  computing  percent,  sales  of  leased  departments  are  incorporated  -with  main  store  sales  in  1958 
ment  was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56) 
3-irYr.iiiHoa  r.r.r^a-t.r.-rv  Tv^aiTPTPi   M.p..  mall  Order,  direct  selline.  merchandise  vending  machi 


(Z)  Less  than  0.05  percent. 

In  1954  each  leased  depart- 

The  effect  on  comparability  is 


Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
*1954  data  limited  to  "employer"  establishments  in  computing  percent, 
'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 
^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


NEW  YORK,  NY.,  AREA 


21 


Table  6B.— RETAIL  STCRES:  1958  AND  1954— PERCENTAGE  DISTRIBUTION  OF  SALES,  BY  KIND  OF  BUSINESS:  CENTRAL  BUSINESS 
DISTRICT  OF  BROOKLYN  BCHOUGH,  BROOKLYN  BCHOUGH,  NEW  YORK  CITY,  AND  THE  NEW  YORK  STANDARD  METROPOLITAN  STATISTICAL  AREA 

(Percentages  are  liased  on  total  Retail  Store  Sales  \dilch  exclude  sales  of  nanstore  retailers — ^mall  order,  direct  selling, 

merchandise  vending  machine  operators). 


SIC  code 


Kind  of  business 


Central  business 

district  of 
Brooklyn  Borough^ 


1958 


195A 


Brooklyn 
Borough  ■'- 


1958 


1954 


Entire  city  of 
New  York-' 


1958 


1954 


Standard  metropolitan 
statistical  area^ 


1958 


1954 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5S12 

5713-15,  19 
572,  573 


58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


RETAIL  STORES 

Retail  stores,  total-'.., 

Lumber,  building  materials,  hardware, 

fann  equlpient  dealers 

Hardvare  stores 

Other 

General  merchandise  group  stores-' 

Departanent  stores.................... 

limited  price  variety  stores......... 

Other  general  merchandise  stores..,.. 

Food  stores , 

Automotive  dealers 

Qasollne  service  stations 

.^iparel,  accessory  stores....,.....,,.. 
Men's,  boys'  apparel  s-tores,  cus-tom 

tailors* 

Women's  clo-thlng,  special-ty  stores... 
Ready-'to-wear  stores' . ...,,.,,,.... 

Family  clothing  s-tores' , 

Shoe  stores .,..,,...,...,..,. 

Other  apparel  s-tores 

Furniture,  home  furnishings,  equlpient 

stores 

Furniture  s-tores* 

Other  hooe  furnishings  s-tores  ....... 

Household  appliance,  radio,  TV,  music 
stores ,..................,,.,., 

Eating,  drinking  places,, 

Eating  places ,..,..,,. 

DrinMng  places..,,,,,,,,,,,,,, ,.,,,, 

Drug  stores,  proprietary  stores,,,,.,,. 

Other  retail  stores' .,.,. 

Liquor  s-tores........................ 

Book,  stationery  s-tores 

Sporting  goods,  bicycle  stores 

Jewelry  stores , 

Florists 

Camera,  pho-togregjhlc  s\5)ply  s-tores... 


100.0 

0.5 
0.4 
0.1 

(D) 
CD) 
(D) 

0.5 

4.4 

1.7 

0.3 

29.3 

3.2 
8.6 
7.9 
(D) 
3.2 
(D) 


4.8 
1.9 
0.4 

2.5 

7.7 
6.6 
1.1 

1.2 

(D) 
0.7 
0.5 
0.1 
0.9 
0.0 
0.3 


100.0 

0.8 
0.5 
0.4 

37.3 
(D) 
2.4 
(D) 

-5.4 
4.4 
0.4 

29.9 

3.7 
20.6 
19.1 
1.6 
3.3 
0.8 


6.9 
2.4 
0.6 

3.9 

7.5 
6.2 
1.3 

1.2 

6.2 
0.6 
0.4 
0.3 
1.2 
0.0 
0.3 


100.0 

3.0 
0.9 
2.1 

8.4 
5.9 
1.1 
1.3 

35.2 

7.7 

3.9 

11.0 

2.1 
4.1 
2.6 
2.0 
2.0 
0.7 


6.5 
2.4 
1.4 

2.7 

9.7 
7.0 
2.7 

3.2 

11.4 
2.7 
0.4 
0.2 
0.4 
0.3 
0.3 


100.0 

3.2 
(D) 
(D) 

7.6 
4.9 
1.3 

1.4 

34.7 
9.6 
3.5 

11.4 

2.0 
5.8 
4.2 
0.5 
2.0 
0.9 


7.1 
2.5 
1.2 

3.1 

9.9 
6.8 
3.1 

2.8 

10.2 
2.3 
0.4 
0.1 
0.5 
0.3 
0.2 


100.0 


2.5 
0.8 
1.7 

11.2 
8.3 
1.3 

1.4 

27.7 
6.8 
2.9 

13.1 

3.3 
5.9 
4.1 

1.5 
1.9 
0.5 


6.3 

2.4 

1.4 

2.5 

14.0 

10.9 

3.1 

2.9 

12.6 
2.9 
0.9 
0.3 
1.0 
0.4 
0.5 


100.0 

2.7 
0.9 

1.8 

10.4 
7.4 

1.5 
1.4 

27.2 

8.6 

2.5 

14.1 

3.2 
5.8 
4.2 
1.9 

1.8 
1.2 


7.1 
2.6 

1.4 

2.8 

13.7 

10.4 

3.3 

2.7 


1.1 
0.4 
0.4 


100.0 


3.3 
0.9 
2.4 

11.3 
8.2 

1.5 

1.5 

27.8 
8.9 
3.8 


6.1 
2.2 
1.3 

2.5 

12.3 
9.6 
2.7 

2.9 

12.0 
2.7 
0.9 
0.3 
0.8 
0.4 
0.4 


100.0 

3.8 
1.1 
2.7 

9.4 
6.5 

1.6 
1.4 

27.4 

10.6 

3.2 

12.6 

2.8 
5.4 
3.9 
1.6 
1.7 
1.1 


6.7 
2.4 
1.4 

2.7 

12.4 
9.3 
3.0 

2.6 


0.9 

0.4 
0.4 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (2)  Less  than  0.05  percent. 

'■In  computing  percent,  sales  of  leased  departments  are  incorporated  Vfith  main  store  sales  in  1958.  In  1954  each  leased  depart- 
ment -was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56). 

■'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  6C.— RETAIL  STORES:   1958  AND  195<V— PERCENTAGE  DISTRIBUTION  OF  SALES^  BY  KIND  OF  BUSINESS 
CENTRAL  BUSINESS  DISTRICT  OF  YONKERS,  THE  ENTIRE  CITY,  AND  NEW  YORK  STANDARD  METROPOLITAN  STATISTICAL  AREA 

(Percentages  are  based  an  total  Retail  Store  Sales  which  exclude  sales  of  nxjnstore  retailers — ^mall  order,  direct  selling, 

merchandise  vending  machine  operators) 


SIC  code 


Kind  of  business 


Central 

business 

district^ 


1958 


1954 


Entire  clty^ 


1958 


1954 


Standard  metrc^xxLltan 
statistical  area^ 


1958 


1954 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


RETAIL  STORES 

Retail  stares,  total-* , 

Limber,  building  materials,  hardware, 

farm  equipoient  dealers 

Hardware  stores. . ..................... 

Other 

General  merchandise  group  stores-' 

Department  stores , 

Limited  price  variety  s-tores 

O-ther  general  merchandise  s-tores...... 

Food  s-tores 

Autcmotive  dealers 

Gasoline  service  stations 

AppaiTel,  accessory  stores. .............. 

Men's,  boys'  apparel  s-tores,  cus-tom 

tailors* 

Women's  elo-thing,  specialty  s-tores.... 

Ready--to-wear  stores' 

Family  clothing  s-tores'.......,...,... 

Shoe  stores ..,..•...,..,,,..,. 

Other  apparel  stores 

Furniture,  heme  furnishings,  equipsent 

stores ,, 

Furniture  s-tores*. 

Other  home  furnishings  s-tores* ,. 

Household  appliance,  radio,  TV,  music 
stores ............................... 

Eating,  driiddng  places 

Eating  places 

Drlnldng  places.. 

Drug  s-tores,  proprietary  stores 

Other  retail  stores* , 

Liquor  s-tores. , 

Book,   stationery  s-tores 

Sporting  goods,  bicycle  s-tores 

Jewelry  stores 

Florists 

Camera,  photographic  supply   stores.... 


100.0 

1.1 

(D) 
(D) 

17.9 
(D) 

10.0 
(D) 

22.5 
(D) 
1.8 

16.4 

4,4 
6,7 
4.8 
(D) 
3,7 
(D) 


16.1 
4.8 
2.8 

8,5 

8.9 
5.7 
3,2 

1.4 

(D) 
1.5 
(D) 
1,9 
2,0 
0,5 
(D) 


100,0 


3,9 

(D) 
(D) 

13.4 
(D) 
8.8 
(D) 

18,1 
2,8 
0,9 

24.4 

6.2 
10.9 
8.4 
(D) 
4.6 
(D) 


15.2 
5.9 
2.4 

6.9 

9.0 
5.0 
4.0 

2,3 

10,0 
1.7 
1.1 
(D) 
2.7 
0.4 
(D) 


100.0 

2.8 
0.7 
2.1 

14,9 

11,3 

2,6 

1,0 

28.2 

12.6 

5,2 

8,5 

1,8 
3,5 
2.1 
(D) 
2.0 
0,6 


6.5 
1,5 
1.2 

3.5 

10.0 
7.7 
2.3 

3.0 

8.3 
2.1 
0.9 
0.5 
0.5 
0.1 
0.2 


100.0 

3.6 
1.3 
2.3 

4.1 
(D) 
2.3 
(D) 

32.4 

17.8 

5.5 

9.8 

1.8 
4.5 
3.6 
0.4 
2.0 
0.9 


6,0 
1,8 
1,1 

2.9 

9.3 
6.0 
3.3 

2.7 


2.0 
1.1 
0.5 
0.7 
0.4 
(D) 


100.0 

3.3 
0,9 
2,4 

11.3 
8.2 
1.5 
1.5 

27.8 
8.9 
3.8 

U.6 

2.7 
5,1 
3,6 
1.4 
1.8 
0.5 


6.1 
2,2 
1,3 

2.5 

12.3 
9.6 

2,7 

2,9 

12,0 
2,7 
0,9 
0,3 
0,8 
0,4 
0.4 


100.0 

3.8 
1.1 
2.7 

9.4 
6.5 
1.6 
1.4 

27.4 

10.6 

3.2 

12.6 

2.8 
5.4 
3.9 

1,6 
1,7 
1.1 


6.7 
2.4 
1.4 

2.7 

12.4 
9.3 
3.0 

2.6 

11.3 
2.4 
0.9 
0.3 
0.9 
0.4 
0.4 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available,    ,..  Represents  zero.    (Z)  Less  than  0,05  percent. 

^In  computing  percent,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958,  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56), 

■'Excludes  nonstore  retailers  (i,e,,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  NEW  YORK  STANDARD  METROPOLITAN  STATISTICAL  AREA 


MRC  No.  1. — Includes  the  planned  center  knovm  as  "Americana"  and  other  stores  from  1900-212<i  Northern  Blvd. 

(North  Hempstead  Tovm,  Nassau  County) 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


5*, 58, 591 


53  part,- 
56,  57 


,1  52,  55, 

'    59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 


Retail  stores,  total:  ^ 

Nunber 

Sales ($1, 000) 

Convenience  goods  stores: 

Munber 

Sales ($1, 000) 

Shopping  goods  stores:-' 

Nunber 

Sales ($1,000) 

All  other  stores: 

Number 

Sales ($1,000) 

Retail  stores,  total"' 

Lvmber,  building  materials,  hardware, 

farm  equipnent  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores '  ^ .... 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


25 
18,124 


9 

4,943 


12 
12,756 


4 
425 


Number  of 
establish- 
ments 


25 


55  ex.  554 


554 


56 
561, 


567 


562-3, 568 
562 
565 
566 

564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Automotive  dealers 

Gasoline  service  stations... 

Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  cuBtcm 

tailors 

Wcmen's  clothing,   specialty  stores... 

Ready-to-wear  stores' 

Ftmily  clothing  stores  ' 

Shoe  stores 

Other  apparel  stores 

Furniture,  heme  furnishings,  equipnent 

stores 

Furniture  stores 

Other  heme  fui-nishings  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drinjring  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores... 


MRC  No.  2. — Includes  stores  on  Broadway  from  Willoiighby  Ave.  to  Koskiusko  Ave.,  and  on  Held  Ave.  from  Broadway  to  DeKalb  Ave. 

(Brooklyn) 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Nunber  of 
establish- 
ments 


5*, 58, 591 


53  part, - 
56,  57 


52,  55, 

59  ex.  591 


5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Nvmber 

Sales ($1,000). 

Convenience  goods  stores: 

Nvmber 

Sales ($1,000). 

Shopping  goods  stores:-' 

Nunber 

Sales ($1,000). 


All  other  stores: 

Nunber 

Sales ($1,  OOO) . 


Retail  stores,  -total  . 


Lunber,  building  materials,  hardware, 

faun  equipment  dealers 

Hardware  stores , 

Other 


General  merchandise  group  s-tores 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


50 

11,178 


21 
2,707 


18 
(D) 


11 
(D) 


Number  of 
establish- 
ments 


50 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Au-tono-tive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  s"tore3  

Men's,  boys'  apparel  stores,  cus-tcm 

tailors 

Wcmen's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  furnishings,  equipnent 

s-tores 

Fxrmiture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  s-tores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Canera,   photographic  siipply  stores. 


6 
5 

1 

4 
10 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (KA)  Not  available.    ...  Represents  zero. 

^roup  totals  for  SIC  53  and  56  may  Include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds  of  business 

deludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

'includes  data  for  tlxjse  kinds  of  business  In  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  NEW  YORK  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 


MRC  No.  3. — Includes  the  planned  center  known  as  " 
Mile  Sq, 


Cross  County"  boimded  by  Cross  County  Parkway,  Kimball  Ave.,  Vredenburgh  Ave., 
, ,  and  N.  Y.  State  Thruway  (Yonkers) 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Nimber  of 
establish- 
ments 


54.58,591 


53  part,- 
56.  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Nxjmber 

Sales ($1,000).. 

Ccaivenience  goods  stores: 

NuDber 

Sales ($1, 000) . 

Shopping  goods  stores:-' 

Munber 

Sales ($1, 000) . 

All  other  stores: 

Number 

Sales ($1,000). 

Retail  stores,  total-' 

Lxmber,  building  materials,  hardwEire, 

f  aim  equipment  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores^  ^ 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores ...... 

Food  stores 


54 
40,458 


6 
2,141 


30 
35,649 

18 
2,668 


55  ex.  554 


554 


56 

561, 

562- 
562 
565 
566 
564 

57 


567 


■3.568 


569 


Number  of 
establish- 
ments 


54 


5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Au-tonotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  cxistcm 

tailors 

Women's  clothing,  specialty  stores..., 

Ready-to-wear  stores ' 

Fanily  clothing  stores ' 

Shoe  stores , 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment 

stores , ,., 

Furniture  stores 

Other  home  fm-nishings  stores 

Household  appliance,  radio,  IV,  music 
stores 

Eating,  drinking  places 

Eating  places 

Drinking  places , 

Drug  stores,  proprietary  stores , 

Other  retail  stores' , 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores , 

Jewelry  stores 

Florists , 

Camera,  photographic  supply  stores..., 


1 

1 

22 

3 
9 
5 

"9 

1 


11 

1 

1 

1 
1 
1 


MRC  No.  4. — Includes  stores  on  Main  St.  from  Northern  Blvd.  to  Maple  Ave.,  on  Northern  Blvd.  from  Prince  St.  to  Bowne  Ave.,  and  on 

Roosevelt  Ave.  from  Princc  St.  to  Union  Blvd.  (Flushing) 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Nunber  of 
establish- 
ments 


54,58,591 


53  part,- 
56,  57 


52,  55, 

59  ex.  591 


Retail  stores,  total: ^ 

Mimber. 

Sales ($1,000). 

Convenience  goods  s-tores: 

Number 

Sales ($1,  000) . 

Shojjping  goods  s-tores  :3 

Number 

Sales ($1,  000) . 

All  other  stores: 

Nvmber , 

Sales ($1,000) . 


259 
60,620 


12,758 


118 
35,991 


63 
11,871 


Number  of 
establish- 
ments 


Retail  stores,  -total 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Lumber,  building  materials,  hardware, 

f aim  equipnent  dealers 

Hardware  s-tores , 

Other 


General  merchandise  group  stores 
Department  stores 

Limited  price  variety  s"tores 

Other  general  merchandise  s-tores. 


Food  3-tores. 


259 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Au-tonotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  cus-tom 

tailors 

Wonen's  clothing,  specialty  stores.. 

Ready-to-wear  stores ' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  hone  furnishings,  eq\iipment 

s-tores 

Furniture  stores 

Other  bane  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  s-tores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


72 

20 
25 
10 

1 
20 

6 


30 

9 

10 

11 

35 

26 

9 


46 
3 
2 
1 
7 
4 
2 


Standard  Notes:   (d)  Withlield  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^roup  totals  for  SIC  53  and  56  may  include  "noneraployer"  establishments  which  could  not  be  classified  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

^Includes  data  for  those  v^ndtj   of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  7.-flETAIL  STORES:  1958— MAJOR  RETAIL  CENTERS  IN  THE  NEW  YORK  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 


MRC  No.  5. — Includes  the  planned  center  knovm  as  "Staten  Island  Plaza"  and  other  stores  on  Barrett  Ave.  from  Forest  Ave.  to 
Palmers  Run,  and  on  Forest  Ave.  from  Hamlin  PI.  to  Decker  Ave.  (Richmond  Borough) 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


^*umbe^  of 
establish- 
ments 


5«,58,591 


53  part,- 
56.  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 


Retail  stores,  total:  ■* 

Nvisber 

Sales ($1,000), 

Convenience  goods  stores: 

Kimber 

Sales ($1, 000) 

Shopping   goods  stores:^ 

Hunber 

Sales ($1, 000) 

All  other  stores: 

Nvmber 

Sales ($1,  000) 

Retail  stores,  total^ 

Lunber,  building  materials,  hardware, 

faun  equipnent  dealers 

Hardvare  stores 

Other 

General  merchandise  group  stores^  ^.... 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


17,289 


15 

8,117 


17 
8,577 

10 
595 


Nimber  of 
establish- 
ments 


55  ex.    554 


56 

561,    567 

562-3, 568 
562 
565 
566 
564,    569 

57 

5712 

5713-15,19 
572,    5732 


58 

5812 

5813 

591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Automotive  dealers 

Gsisollne  service  stations 

Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,  specialty  stores..., 

Ready-to-wear  stores ' 

Fanily  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 

Furniture,  hone  furnishings,  equipnent 

stores , 

Furniture  stores , 

Other  hone  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores , 

Eating,  drinking  places , 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  siipply  stores..., 


10 

1 
2 

1 
1 
5 

1 


MRC  No.  6. — Includes  the  planned  center  known  as  "Fresh  Meadows  Shopping  Center"  and  other  stores  on  Horace  Harding  Blvd.  from 
185th  St.  to  194th  St.,  and  on  188th  and  190th  Sts.  from  Horace  Harding  Blvd.  to  64th  Ave.  (Queens  Borough) 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


5*. 58. 591 


53  part,  3 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Nvmber 

Sales ($1,000)... 

Convenience  goods  stores: 

Nimber 

Sales ($1,000)... 

Shopping  goods  stores :3 

Nvmber 

Sales ($1,000) . . . 

All  other  stores: 

Nvmber 

Sales ($1,000) . . . 


Retail  stores,  total 


Limber,  building  materials,  hardware, 

farm  equipment  detilers 

Hardware  stores , 

Other 


.2  3 


General  merchandise  group  stores 
Department  stores 

Limited  price  variety  stores .... 
Other  general  merchandise  stores 


Food  stores. 


31 
12,280 


7 
2,229 


14 
9,184 


10 
867 


Nvmber  of 
establish- 
ments 


31 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Automotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors 

Wanen's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores ' 

Shoe  stores 

Other  apparel  stoics 


Furniture,  home  furnishings,  equipnent 

stores 

Fumitvire  stores 

Other  heme  furnishings  stores 

Household  appliance,   radio,  TV,  mvisic 
stores 


Eating,   drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,   proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,   stationery  stores 

Sporting  goods,  bicycle  stores 

Jevrelry  stores 

Florists 

Canera,  photographic  supply  stores. 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^roup  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

^Limited  to  "employer"  establishments. 

'includes  data  for  tlx>3e  viiriH  of  business  in  SIC  59  (ex,  591)  not  covered  in  any  of  the. lines  below. 


1 

10 

1 
4 
2 

'"4 

1 


of  bvisineaa. 
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Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  NEW  TORK  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 


MRC  No.  7. — Includes  the  planned  center  known  as  "Great  Bayshore  Shopping  Center"  and  the  store  on  Montauk  Hwy.  (Main  St.)  from 

Brentwood  Rd.  to  Degnon  Blvd.  (islip,  Suffolk  CountyJ 


SIC 
eode 


Kind  of  business 


Total 


SIC 
code 


Kind  of  b\isiness 


Nimber  of 
establish- 
ments 


54,58,591 


53  part,- 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

92  M.  5251 

53  pwrt' 
531 
533 
539 

54 


Retail  stores,  total:  ^ 

Nvmber 

Sales ($1, 000) 

Convenience  goods  stores: 

Kunber 

Sales ($1,000) 

Shopping  goods  stores: ^ 

Himber 

Sales ($1,000) 

All  other  stores: 

Number 

Sales ($1,  000) 

Retail  stores,  total-' 

Limber,  building  materials,  hardware, 

f  aim  eqjiipnent  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores^  ^.... 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


24 
6,630 


11 
3,108 


4 
2,650 


9 
872 


Nvmber  of 
establish- 
ments 


55  ex.  554 

554 

56 

561,    567 

562-3, 568 
562 
565 
566 
564,    569 

57 

5712 

5713-15,19 
572,  5732 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custcm 

tailors 

Women's  clothing,  specialty  stores... 

Ready-to-wear  stores ' 

Femily  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 

Fumitxire,  home  furnishings,  equipnent 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores... 


MRC  No.  8. — Includes  the  planned  centers  known  as  "Great  Midway"  and  "Plainview"  and  other  stores  from  300^99  on  South  Oyster  Bay  Rd., 
and  from  300-399  Woodbury  Rd.  (Oyster  Bay,  Nassau  County) 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Nunber  of 
establish- 
ments 


54,58,591 


53  part,- 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex. 

53  part 
531 
533 
539 

54 


5251 
3 


Retail  stores,  total: ^ 

Number 

Sales ($1,000). 

Convenience  goods  stores: 

Nimber 

Sales ($1, 000) . 

Shopping  goods  stores:-' 

Nunber 

Sales ($1,000). 

All  other  stores: 

Nimber 

Sales ($1,000) . 


Retail  stores,  total 


Limber,  building  materials,  hardware, 

farm  equipment  dealers 

Hardware  s-tores, , 

Other 


General  merchandise  group  stores 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  s-tores. 


Food  stores. 


55 
17,034 


22 

10,453 


23 
4,718 


10 
1,863 


Number  of 
establish- 
ments 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Au-tcmotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  cus-tom 

tailors 

Women's  clo-thing,   specialty  s-tores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  iKme  furnishings,  equipnent 

s-tores 

Furniture  stores 

Other  hone  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Canera,  photographic  supply  stores. 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^Group  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

'includes  data  for  tluse  viT<>^H  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


4 

14 

1 
6 
2 

'"e 

1 

4 

"2 

2 

4 
2 
2 

3 

4 

"2 

'  i 


of  business. 
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MRC  No.  9. — Includes  the  planned  center  knovm  as  "Great  South  Bay"  and  other  stores  along  Montauk  Hwy.  (Main  St.)  from  Phyllis  Dr. 
to  Little  East  Neck  Rd.  (Llndenhurst  Village  and  Babylon  Town,  Suffolk  County) 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54,  58, 591 


53  part,- 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

5* 


Retail  stores,  total:  ■' 

Number 

Sales ($1,000) 

Convenience  goods  stores: 

Nvinber 

Sales ($1,000) 

Shopping  goods  stores:-' 

Number 

Sales ($1,000) 

All  other  stores: 

Nvinber 

Sales ($1,  000) 

Retail  stores,  total^ 

Lunber,  building  materials,  hardware, 

faun  equipnent  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores  ^  ■'.... 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


50 
29,349 


16 
4,993 


23 

20,486 


11 
3,870 


Number  of 
establish- 
ments 


50 

1 

1 

4 
2 

1 
1 


55  ex.  554 

554 

56 

561,  567 

562-3, 568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,    5732 


58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores^ 

Men's,  boys'  appeLrel  stores,  custom 

tailors 

Women's  clothing,   specialty  stores..., 

Ready-to-wear  stores ' 

Fcmily  clothJLng  stores  ' 

Shoe  stores , 

Other  apparel  stores , 

Furniture,  hone  furnishings,  equipnent 

stores 

Furniture  stores , 

Other  home  furnishings  stores , 

Household  appliance,  radio,  TV,  music 
stores , 

Eating,  drinking  places , 

Eating  places 

Drinking  places , 

Drug  stores,  proprietary  stores , 

Other  retail  stores* , 

Liquor  stores , 

Book,  stationery  stores , 

Sporting  goods,  bicycle  stores , 

Jewelry  stores 

Florists 

Camera,  photographic  sapply  stores . . . . 


14 

2 

5 
2 

1 
6 


MRC  No.  10. — Includes  the  planned  center  known  as  "Green  Acres  Shopping  Center"  and  other  stores  in  the  area  bounded  by  Sunrise  Hwy., 
Green  Acres  Rd.  East,  Green  Acres  Rd.,  and  Green  Acres  Rd.  West  (In  Valley  Stream  Village  and  Hempstead  Town,  Nassau  County) 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Nanber  of 
establish- 
ments 


54,58,591 


53  part,- 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total:  -* 

Number , 

Sales ($1,000).., 

Convenience  goods  stores: 

Nvmber 

Sales ($1,000)... 

Shopping  goods  stores:-' 

Number 

Sales ($1,000) . . . 

All  o-ther  stores: 

Nvmber 

Sales ($1, 000) . . . 


Retail  stores,  total''. 


Lunber,  building  materials,  hardware, 

faun  equipment  dealers 

Hardware  stores , 

Other 


General  merchandise  group  s-tores 
Departoent  stores 

Liml-ted  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


55 
36,034 


14 
9,787 


28 
24,092 


13 
2,155 


Number  of 
establish- 
ments 


55 


55  ex.   554 

554 

56 

561,    567 

562-3,568 
562 
565 
566 
564,    569 

57 

5712 

5713-15,19 
572,    5732 


58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Au-Umotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  s-tores,  cus-tan 

tailors 

Women's  clo-thing,   specialty  s-tores.. 

Ready-to-wear  stores' 

Family  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,  equipnent 

s-tores 

Furniture  stores 

Other  home  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  s-tores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  s-tores 

Florists 

Canera,  photographic  supply  stores. 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^roup  totals  for  SIC  53  and  56  may  include  "noneniployer"  establishments  which  could  not  be  classified  by  detailed  kinds 

deludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "anployer"  establishments, 

^Includes  data  for  thaae  irindH  of  business  In  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


2 

6 

18 

5 
7 
4 


of  business. 
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MRC  No.  11. — Includes  stores  on  Melrose  Ave.  from  East  l'i9th  to  East  150th  Sts.,  on  Willis  Ave.  from  East  lASth  to  East  150th  Sts.,  on 
Third  Ave.  from  East  148th  to  East  157th  Sts.,  and  on  K9th  St.  from  Morris  to  Brook  Aves.  (Bronx  Borough) 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Nimber  of 
establish- 
ments 


54.58.591 


53  part,- 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total:  ' 

Nvmber 

Sales ($1,  000) 

Convenience  goods  stores: 

Number 

Sales ($1,000) 

Shopping  goods  stores:^ 

Nvmber 

Sales ($1,000) 

All  other  stores: 

Numbei 

Sales ($1,000) 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware, 

f aim  equipment  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores^  ''.... 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


68,339 


60 
6,469 

118 
53,460 

54 
8,410 


Number  of 
establish- 
ments 


232 


1 
3 
4 

22 


55  ex.  554 


554 


56 
561. 


567 


562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custooi 

tailors 

Women's  clothing,   specialty  stores..., 

Ready-to-wear  stores ' 

Fanily  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  heme  furnishings,  equipnent 

stores 

Furniture  stores 

Other  hone  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietsLpy  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photc^raphic  svq)ply  stores... 


74 

21 
30 
17 

2 
16 

5 


36 
8 
7 

21 

>4 
25 


50 
4 
4 
4 
4 
1 
1 


MRC  No.  12. — Includes  the  planned  center  known  as  "Hen^stead  Village"  on  Hempstead  Turnpike  from  Stratford  Hd.   to  Maplevrood  St. 

(Hempstead  Town,  Nassau  County) 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Nunber  of 
establish- 
ments 


54,58,591 


53  part, ^ 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex. 

53  part 
531 
533 
539 

54 


5251 
3 


Retail  stores,  total:  -^ 

Nunber....,...,....., , 

Sales ($1, 000) . . . 

Convenience  goods  stores: 

Nimber 

Sales ($1,000)... 

Shopping  goods  stores:^ 

Mimber 

Sales ($1,000)... 

All  other  stores: 

Number 

Sales ($1,000) , . . 


Retail  stores,  total^. 


Limber,  building  materials,  hardware, 

farm  equipnent  dealers 

Hardware  stores , 

Other 


2  3 


General  merchandise  group  stores 

Department  stores 

Limited  price  variety  stores .... 
Other  general  merchandise  stores 


Food  stores. 


46 
30,061 

14 
2,692 


21 
(D) 


11 
(D) 


Number  of 
establish- 
ments 


46 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 

58 

5812 

5313 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Automotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,   specialty  stores.. 

Ready-to-wear  stores'. 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,  equipment 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eatiiig  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Canera,  photographic  supply  stores. 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^Group  totals  for  SIC  53  and  56  may  Include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

'includes  data  for  those  ViTiriH  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


11 
5 
3 


of  business. 
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MRC  No.  13.— Includes  stores  on  Jamaica  Ave.  from  146th  St.  to  172d  St.,  on  Sutphin  Blvd.  from  89th  Ave.  to  92d  Ave.,  on  Parsons  Blvd. 
from  90th  Ave.  to  Jamaica  Ave.,  on  160th  St.  from  90th  Ave.  to  Archer  Ave.,  on  New  York  Blvd.  from  Jamaica  Ave.  to  Archer  Ave.,  on 
164th  St.  from  S9th  Ave.  to  91st  Ave.,  on  165th  St.  from  88th  Ave.  to  Chapln  Ct.  (Tilly  Ave.),  on  Merrick  Blvd.  (166th  St.)  from 
91st  Ave.  to  Douglas  Ave.,  and  on  168th  St.  from  91st  Ave.  to  Jamaica  Ave.  (Queens  Borough) 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54,  58, 591 


::!  53  part,  3 
:'  56,  57 


52,  55, 

i;    59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Nxmber 

Sales ($1,  000) 

Convenience  goods  stores: 

Number 

Sales ($1,000) 

Shopping  goods  stores:^ 

Nunber 

Sales ($1, 000) 

All  other  stores: 

Number 

Sales ($1,000) 

Retail  stores,  total-' 

Limber,  building  materials,  hardware, 

faun  equipnent  dealers 

Hardvare  stores 

Other 

General  merchandise  groiip  stores^  ''.... 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


481 
134,812 


121 
15,610 


269 
109,504 


91 
9,698 


Number  of 
establish- 
ments 


481 


15 

4 

11 

24 
3 
7 

14 

52 


55  ex.  554 

554 

56 

561,  567 

562-3, 568 
562 

565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Automotive  dealers , 

Gasoline  service  stations 

Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custcm 

tailors 

Wcmen's  clothing,   specialty  stores..., 

Ready-to-wear  stores ' 

Fcmily  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 

Furniture,  heme  furnishings,  equipnent 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores... 


176 

45 
66 
36 
7 
43 
15 


69 
26 
23 

20 

58 
49 


11 

74 
7 

7 

4 

21 

6 

1 


MRC  No.  14.— Includes  the  planned  center  known  as  "Lake  Success"  on  Union  Turnpike  from  Lakeville  Rd.  to  New  Hyde  Park  Ave. 

(North  Hempstead,  Nassau  County) 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Nvmber  of 
establish- 
ments 


54.58.591 


53  part, - 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total:  -" 

Nimber 

Sales ($1, 000) , 


Convenience  goods  stores: 

Nvmber 

Sales ($1, 000)  . 


Shopping  goods  stores:' 

Nvinber 

Sales ($1,000)... 

All  other  stores: 

Nunber 

Sales ($1, 000) . . . 


Retail  stores,  total 


Lunber,  building  materials,  hardware, 

farm  equipment  dealers 

Hardware  stores , 

Other 


2  3 


General  merchandise  group  stores 
Department  stores 

Limited  price  variety  stores .... 
Other  general  merchandise  stores 


Food  stores. 


23 
18,957 


9 
(D) 


12 
14,843 


2 

(D) 


Number  of 
establish- 
ments 


23 

1 

i 

2 

1 
1 


55  ex. 

554 


554 


56 
561. 


567 


562-3,568 

562 

565 

566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 
5813 

591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Automotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors 

Wcmen's  clothing,  specialty  stores.. 

Ready-to-wear  stores ' 

Family  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,  equipnent 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retsdJ.  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^roup  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

^Includes  data  for  those  Wtii^-'j  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  Jines  below. 
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Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  NEW  YORK  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 


Mac  No.  15. 


-Includes  the  planned  centers  known  as   "Center  Island"  and  "Lea^rlttown"  on  Hempstead-Bethpage  Turnpike  from  Division  Ave. 
to  Gardners  Ave. -Jerusalem  Ave.    (Hampstead,  Nassau  County) 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


5^,58,591 


53  part, 3 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  parts 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Number , 

Sales ($1,000) 

Convenience  goods  stores: 

JJumber. 

Sales ($1,000) 

Shopping  goods  stores :2 

Nvmber 

Sales ($1, 000) 

All  other  stores: 

Number 

Sales ($1,  000) 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware, 

f aim  equlpnent  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores^  ''..•. 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


80 
29,464 

19 
6,834 


34 
16,200 


27 
6,430 


Number  of 
establish- 
ments 


80 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 


59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Automotive  dealers , 

Gasoline  service  stations , 

Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custcm 

tailors 

Wanen's  clothing,   specialty  stores..., 

Ready-to-wear  stores ' 

Fonily  clothing  stores' 

Shoe  stores , 

Other  apparel  stores 

Furniture,  home  furnishings,  equlpnent 

stores 

Furniture  stores 

Other  hone  fuitrlshings  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photograjjhic  supply  stores... 


19 

4 
4 

1 
1 
9 
1 


12 
3 
2 

"i 

2 


MHO  No.  16. — Includes  stores  on  Flatbush  Ave.  from  Parkside  Ave.  to  Avenue  D-Ditmas  Ave.,  and  on  Church  Ave.,  Tilden  Ave.,  and 
Beverly  Rd.  from  Flatbush  Ave.  to  Bedford  Ave.  (Brooklyn  Borough) 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Nuaber  of 
establish- 
ments 


54,58,591 


53  pai-t,- 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total:  -^ 

Number 

Sales ($1,000)... 

Convenience  goods  stores: 

Nvmber 

Sales ($1,000)... 

Shopping  goods  stores :S 

Number. 

Sales ($1,  000) . . . 

All  other  stores: 

Number 

Sales ($1,  000) . . . 


Retail  stores,  total''. 


Lumber,  building  materials,  hardware, 

f ann  equipment  dealers 

Hardware  stores , 

Other 


General  merchandise  grooip  stores 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


329 
67,702 


111 
17,204 


162 
47,097 


56 
3,401 


Number  of 
establish- 
ments 


329 


3 
3 

23 
2 

7 
14 

63 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 

53 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Automotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  custcm 

tailors 

Women's  clothing,   specialty  stores.. 

Ready-to-we£ir  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  fuinishings,  equlpoent 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 

Other  retail  stores* 

Liquor  stores , 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


Standard  Notes:   (d)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

%roup  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

'includes  data  for  those  THnrta  of  business  In  SIC  59  (ex,  591)  not  covered  in  any  of  the  lines  below. 


91 

21 
40 
18 

'24 
6 


48 
18 
14 

16 

40 

36 

4 


49 
3 
6 
4 
5 
3 


of  business. 
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Table  7.— RETAIL  STORES:  1958— MAJOR  RETAIL  CENTERS  IN  THE  NEW  TORK  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 


MRC  No.  17. — Includes  the  planned  center  known  as  "Mid 

(Oyster  Bay  Town, 


Island  Plaza"  on  Broadway  from  James  St.  to  Nevada  St. 
Nassau  County) 


SIC 
code 


Kind  of  business 


Total 

SIC 
code 

55  ex.    55A 

55 

30,657 

554 

56 

15 

561,    567 

5,643 

562-3,568 

562 

30 

565 

2A,352 

566 

564,    569 

10 

57 

662 

5712 

Number  of 

5713-15,19 

establish- 

572,   5732 

ments 

55 

58 

5812 

5813 

2 

1 

-591 

1 

59  ex.    591 

2 

592 

1 

594 

1 

595 

597 

5992 

8 

5996 

Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 


53  part, 3 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total;  ^ 

Nunber 

Sales ($1,000) 

Convenience  goods  stores: 

Hunber 

Sales ($1,000) 

Shopping  goods  stores :3 

Nimber 

Sales ($1,  000) 

All  other  stores: 

Nunber 

Sales ($1,000) 

Retail  stores,  total^ 

Umber,  building  materials,  hardware, 

f ann  equipnent  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores^  "'.... 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


Autcmotive  dealers , 

Gasoline  service  stations , 

Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custom 

tailors 

Wcmen's  clothing,   specialty  stores..., 

Ready-to-wear  stores ' 

Fcmily  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  hone  furnishings,  equipnent 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drinifcLng  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores . . . 


1 

22 

5 
8 
7 

*9 


MRC  No.  18. — Includes  the  planned  center  known  as  "Midway"  bounded  by  Ardsley  Rd.,  Central  Park  Ave.,  Yonkers  City  Line,  and 

Fort  Hill  Rd.  (Greenburgh  Town,  Westchester  County) 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


53  part, 3 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex. 

53  part^ 
531 

533 
539 

54 


5251 


Retail  stores,  total:-" 

Nimber 

Sales ($1,000), 


Convenience  goods  stores: 

Nvmber 

Sales ($1,000) . 

Shopping  goods  stores:-' 

Nimber 

Sales ($1,000) . 

All  other  stores: 

Nimber 

Sales ($1,  000) , 


Retail  stores,  total  . 


Limber,  building  materials,  hardware, 

f aim  equiinent  dealers 

Bardvare  stores 

Other 


General  merchandise  group  stores 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


14 
11,697 


5 
1,576 

5 

8,431 


4 
1,690 


Number  of 
establish- 
ments 


14 


55  ex.  554 

554 

56 

561,  567 


562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


AutoBotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  custcm 

tailors , . . 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  hone  furnishings,  equipment 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (HA)  Not  available.    ...  Represents  zero. 

^Group  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds  of  business. 

deludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  NEW  YORK  STANDARD  METROPOLITAN  STATISTICAL  AREA— Contimed 


MRC  No.  19. — Includes  the  planned  center  known  as  "Parkchester"  bounded  by  Metropolitan  Ave.  from  Hugh  Grant  Circle  to  Metropolitan 
Oval,  Metropolitan  Oval,  Woods  Rd.,  West  Ave.,  East  Ave.,  and  Parkchester  Rd.  (Bronx  Borough) 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54, 58, 591 


53  part, ^ 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Number 

Sales ($1,000) 

Convenience  goods  stores: 

Number 

Sales ($1,000) 

Shopping  goods  stores:^ 

Himber 

Sales ($1, 000) 

All  other  sto3?es: 

Number 

Sales ($1,000) 

Retail  stores,  total-' 

Lumber,  building  materials,  hardware, 

f  am  equipnent  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores^  ^.... 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


37 
19,034 


12 
3,359 

19 
15,150 

6 

525 


Number  of 
establish- 
ments 


37 


55  ex.  554 


554 


56 
561, 


567 


562-3, 568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Automotive  dealers , 

Gasoline  service  stations 

Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custom 

tailors 

Wcmen's  clothing,   specialty  stores..., 

Ready-to-wear  stores' 

Femily  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 

Furniture,  heme  furnishings,  equipnent 

stores ^  . . . 

Furniture  stores 

Other  hone  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores... 


lA 

2 

5 

1 


1  i 


MRC  No.  20. — Includes  stores  on  Main  St.  from  Medford  Ave, -Potter  St.  to  Vest  Ave.,  and  on  Ocean  Ave.,  from  Church  St. -Terry  St.  to 
Lake  St.  (Patchoque  Village,  Suffolk  County) 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 


53  part,- 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Number 

Sales ($1,000). 

Convenience  goods  stores: 

Nunber 

Sales (  $1,  000) . 

Shopping  goods  stores:-' 

Nvmber 

Sales ($1,000). 

All  other  stores: 

Nimber , 

Sales ($1,  000) . 


Retail  stores,  total 


Lumber,  building  materials,  hardware, 

farm  equipnent  dealers 

Hardware  s-tores , 

Other 


2  3 


General  merchandise  group  stores 
Department  stores 

Limited  price  variety  s-tores .... 
Other  general  merchandise  s-tores 


Food  s-tores. 


137 
27.624 


37 
10.485 


66 
12,885 


34 
4,254 


Number  of 
establish- 
ments 


137 


6 
2 

4 

14 
2 
5 
7 

16 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 


591 

59  ex, 

592 

594 

595 

597 

5992 

5996 


591 


Au-tcmo-tive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  s-tores  

Men's,  boys'  apparel  s-tores,  custom 

tailors 

Wcmen's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  hone  furnishings,  equipment 

s-tores 

Furniture  stores 

Other  home  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^Group  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds 

^Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

'includes  data  for  those  THnrta  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


3 

4 

33 

6 
16 
9 
2 
7 
2 


19 
5 
7 


15 

13 

2 


21 
■1 
2 
2 
5 


of  business. 
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MRC  No.   ZL.— : 


■Includes  stores  on  Mttln  St.  from  Osborne  Ave.   to  Union  Ave.,  on  Peconic  Ave.   from  Main  St.   to  Flanders  Rd.-Woodhull  Ave., 
and  on  Roanoke  Ave.   from  Main  St.   to  First  St.    (Riverhead  Town,  Suffolk  County) 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 


53  part,- 
56,  57 


I  52,  55, 

I  59  ex.  591 


52 

f  5251 

li  52  ex.  5251 

I 

',  53  part^ 

■  531 

j  533 

'  539 

I 

^1  54 


Retail  stores,  total:  -' 

Nunber 

Sales ($1,000) 

Convenience  goods  stores: 

Nunber 

Sales ($1,000) 

Shopping  goods  stores  :•* 

Nunber 

Sales ($1, 000) 

All  other  stores: 

Number 

Sales ($1,  000) 

Retail  stores,  total^ 

Lonber,  building  materials,  hardware, 

faun  equipnent  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores  ^  ^ . . . . 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


97 
12,197 


26 
4.046 


45 
6,388 

26 
1,763 


Number  of 
establish- 
ments 


97 


4 
2 
2 

12 
1 
6 
5 


55  ex.  554 

554 

56 

561,  567 

562-3, 568 
562 
565 
566 

564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 


59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,   specialty  stores... 

Ready-to-wear  stores ' 

Fonily  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 

Furniture,  heme  furnishings,  equipnent 

stores 

F\imiture  stores 

Other  hone  fuiTiishings  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographio  supply  stores ... 


27 

5 

13 
7 
1 
5 
3 


15 

11 

4 


15 
2 

1 
1 
3 


II   MRC  No.  22. — Includes  the  planned  center  known  as  "Roosevelt  Field"  bounded  by  Old  Country  Rd.,  Meadowbrook  Parkway,  Stewart  Ave., 
]  and  Clinton  Rd.  (Garden  City  Village  and  Hempstead  Town,  Nassau  Comity) 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Nunber  of 
establish- 
ments 


54,58,591 


53  part," 
56,  57 


52,  55, 

59  ex.  591 


Sales 

..fii.ooo^... 

Convenience  goods  stores: 

Nunber 

Sales 

..(ii.ooo)... 

Shopping  goods  stores :3 

Nunber.  •..•••.....•••.• -- --- 

Sales , 

..(lil.OOO)... 

All  other  stores: 

Nunber 

Sales ($1, 000) . . . 


65 
41,698 


17 
6,485 


39 
34,054 


9 
1,159 


Number  of 
establish- 
ments 


Retail  stores,  total 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Lunber,  building  materials,  hardware, 

f aim  equipment  dealers 

Hardware  stores , 

Other 


.2    3 


General  merchandise  group  stores' 
Departjnent  stores 

Limited  price  variety  stores .... 
Other  general  merchandise  stores 


65 

1 

"i 

4 

1 
1 

2 


Food  stores. 


55  ex.  554 

554 

56 

561,  567 

562-3,  568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Automotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors 

Wanen's  clothing,  specialty  stores.. 

Ready-to-wear  stores ' 

Family  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,  equipnent 

stores 

Furniture  stores 

Other  home  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


1 

21 

7 
5 
3 

"7 
2 


14 
5 
2 


10 
10 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^roup  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds  of  business. 

deludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

'includes  data  for  those  Wnris  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Tatle  7.— BEEAIL  STORES:   1958— MAJOH  RETAIL  CENTERS  IN  THE  MEW  YORK  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 


MRC  No.  23. — Includes  liie  planned  center  Jmovm  as  "Smithtown"  and  other  stores  on  Main  St.  from  Redwood  Lane-New  York  Ave.  to 
Happauge  Rd.  (Sndthtown,  Suffolk  County) 


SIC 
code 


Kind  of  tiusiness 


Total 

SIC 

code 

55  ex.  554 

75 

18,188 

554 

56 

25 

561,  567 

6,688 

562-3,568 

562 

29 

565 

5,462 

566 

564,  569 

21 

57 

6,038 

5712 

Number  of 

5713-15,19 

establish- 

572, 5732 

ments 

75 

58 

5812 

5813 

4 

•  •  • 

591 

4 

59  ex.  591 

3 

592 

1 

594 

1 

595 

1 

597 

5992 

12 

5996 

WnH  of  business 


Number  of 
establish- 
ments 


54,58.591 


53  part,- 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Nimber 

Sales ($1,000) 

Convenience  goods  stores: 

Number ,. 

Sales ($1, 000) 

Shopping  goods  stores:^ 

Nanber 

Sales ($1,000) 

All  other  stores: 

Number 

3ales ($1,000) 

Retail  stores,  total-' 

Lumber,  building  materials,  hardware, 

farm  equipnent  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores^  ^.... 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores  , 

Men's,  boys'  apparel  stores,  custcm 

tailors , 

Women's  clothing,  specialty  stores.... 

Ready-to-wear  stores  ' , 

Fonily  clothing  stores' 

Shoe  stores ,, 

Other  apparel  stores 

Furniture,  heme  furnishings,  equipnent 

stores 

Furniture  stores 

Other  hone  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drinMng  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores . . . 


6 

2 

13 

4 
3 
2 

"I 
2 


13 
5 
2 


10 
6 
4 


MRC  No.  24. — Includes  the  planned  center  known  as  "South  Gate"  on  Sunrise  Hwy.  from  Higbie  Lane  to  Udall's  Rd.  (isllp,  Suffolk  County) 


SIC 
code 


1?-ind  of  business 


SIC 
code 


Kind  of  business 


Hunber  of 
establish- 
ments 


54.58.591 


53  part,' 
56.  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex. 

53  part 
531 
533 
539 

54 


5251 
3 


Retail  stores,  total: ^ 

Nimber 

Sales ($1,000) . . . 


Convenience  goods  stores: 

Munber 

Sales ($1,000).. 

Shopping  goods  stores:^ 

Nunber 

Sales ($1, 000) . . 


All  other  stores: 

Nimber 

Sales ($1,  000) . 


Retail  stores,  total 


Limber,  building  materials,  hardware, 

f aim  equipnent  dealers 

Hardware  stores , 

Other 


General  merchandise  group  stores 
Department  stores 

Limited  price  variety  stores . . . . . 
Other  general  merchandise  stores. 


Food  stores. 


21 
19,053 

9 
7,008 


5 
(D) 


7 
(D) 


Number  of 
establish- 
ments 


21 


55  ex. 

554 


554 


56 
561, 


567 


562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 
597 
5992 
5996 


Autcmotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custcm 

tailors 

Women ' s  clothing,  specialty  stores . . 

Ready-to-wear  stores ' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,  equipnent 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

HDusehold  appliance,  radio,  Tf,   music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^Group  totals  for  SIC  53  and  56  may  include  "nonemployer"  ■  establishments  which  could  not  be  classified  by  detailed  kinds  of  business. 

^'Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

'includes  data  for  those  iH"dH  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


NEW  YORK,  NY.,  AREA  35 

Tatle  v.— BETAIL  STORES:  1958— MAJOR  RETAIL  CENTERS  IN  THE  NEW  YORK  STANDARD  METROPOLITAN  STATISTICAL  AREA— ConUnued 


MRC  No.  25.- 


-Includes  stores  on  125th  St.  from  Park  Ave.  to  Morningside  Dr.,  on  Fifth  and  Lenox  Aves.  from  124th  St.  to  126th  St., 
and  on  Seventh  and  Eighth  Aves.  from  125th  St.  to  126th  St.  (Manhattan  Borough) 


SIC 
code 


Kind  of  huslness 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54,58.591 


53  port, - 
»,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Nvinber 

Sales ($1, 000) , 

Convenience  goods  stores: 

Nunber 

Sales ($1, 000) 

Shopping  goods  stores:-' 

Munber 

Sales ($1,000) 

All  other  stores: 

Nanber 

Sales ($1,000) 

Retail  stores,  total^ 

Ixfciber,   building  materials,  hardware, 

farm  equipnent  dealers 

Hardvare  stores 

Other 

General  merchandise  group  stores^  ''.... 
Depairtment  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


300 
42,538 


77 
10,469 


169 
26,473 

54 
5,596 


Number  of 
establish- 
ments 


300 


4 
2 
2 

20 
1 
6 

13 

20 


55  ex.  554 

554 

56 

561,  567 

562-3, 568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 
5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Automotive  dealers 

Gasoline  service  stations '. . , 

Apparel,  accessory  stores^ , 

Men's,  boys'  apparel  stores,  custom 

tailors 

Wcmen's  clothing,  specialty  stores..., 

Ready-to-wear  stores  ' , 

Fcmily  clothing  stores' , 

Shoe  stores , 

Other  apparel  stores , 

Furniture,  heme  furnishings,  equipnent 

stores 

Furniture  stores , 

Other  home  furnishings  stores , 

Household  appliance,  radio,  TV,  music 
stores , 

Eating,  drinking  places , 

Eating  places 

Drinking  places , 

Drug  stores,  proprietary  stores 

Other  retail  stores' , 

Liquor  stores , 

Book,  stationery  stores , 

Sporting  goods,  bicycle  stores , 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores . . . , 


116 

42 
31 
U 

5 
27 

9 


33 

19 

2 

12 

53 
33 
20 


49 
3 
2 
2 

15 
1 
2 


MRC  No.  26. — Ijioludes  stores  on  Vest  18l3t  St.  from  St.  Nicholas  Ave.  to  Fort  Washington  Ave.,  on  Broadway  from  West  179th  St.  to  West 
181st  St.,  and  on  St.  Nicholas  Ave.  from  West  179th  St.  to  West  184 th  St.  (Manhattan  Borough) 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


|1-  H 


■,58,591 


53  peuTt,- 
56,  57 


52,  55, 

59  ex.  591 


Retail  stores,  total: ^ 

Nvmber 

Sales ($1,000)... 

Convenience  goods  stores: 

Ktmher 

Sales ($1,000)... 

Shopping  goods  stores :3 

Nunber 

Sales ($1,  000) . . . 

All  other  stores: 

Number 

Sales ($1,000)... 


195 
21,792 

79 
8,976 

80 
11,256 


36 

1.560 


Number  of 
establish- 
ments 


Retail  stores,  total  . 


52 

5251 

52  ex.  5251 

!   53  part^ 
531 
533 
539 

54 


Lumber,  building  materials,  hardware, 

farm  equipment  dealers 

Hardware  stores 

Other 


.2    3 


General  merchandise  group  stores 
Department  stores 

Limited  price  veiriety  stores .... 
Other  general  merchandise  stores 


Food  stores. 


195 


2 

1 
1 

7 
1 
4 
2 

52 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex. 

592 

594 

595 

597 

5992 

p996 


Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  custon 

tailors 

Wcmen's  clothing,  specialty  stores.. 

Ready-to-wear  stores ' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,  equipment 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


591 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


59 

10 
30 
13 

'is 

4 


14 

1 
9 


21 

13 


34 

1 

"i 

9 
7 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^roup  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds  of  business. 

^^cludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

'Includes  data  for  those  v-lnrtH  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


APPENDIX 

Procedures  and  Definitions 


CENSUS  DISCLOSURE  RULES 

In  accordance  with  Census  law,  any  data  which 
would  disclose  the  operations  of  an  individual 
establishment  or  business  organization  are  not 
published.  The  number  of  establishments  in  a 
kind  of  business  is  not  considered  a  disclosure 
by  these  rules,  so  that  this  item  is  shown  in 
instances  where  other  items  of  information  for 
the  same  kind  of  business  or  locality  are  sup- 
pressed. 

KINDS  OF  BUSINESS  COVERED 

This  report  covers  all  establishments  (except 
nonstore  retailers)  included  in  Retail  Trade,  de- 
fined in  accordance  with  the  principles  of  the 
Standard  Industrial  Classification  Manual  (1957  edi- 
tion) issued  under  the  auspices  of  the  Bureau 
of  the  Budget,  Executive  Office  of  the  Presi- 
dent. This  report  includes,  in  addition  to  re- 
tail trade  establishments,  hotels  and  motion  pic- 
ture theaters,  parts  of  major  groups  70  and  78 
of  the  SIC  Manual. 

Retail  Trade,  as  defined  in  the  SIC  Manual, 
and  as  covered  in  the  1958  Census  of  Business, 
includes  establishments  primarily  engaged  in  sell- 
ing merchandise  directly  to  personal,  household, 
and  farm  users.  Excluded  from  Retail  Trade 
are  places  of  business  operated  by  mennbership 
clubs  and  open  only  to  their  own  members  or 
personnel,  such  as  restaurants  and  bars  operated 
by  country  clubs,  school  cafeterias,  cafeterias 
operated  by  industrial  plants  for  their  employ- 
ees, establishments  operated  by  agencies  of  the 
Federal  Government  on  military  posts,  hospitals, 
etc. 

Data  for  nonstore  retailers— mail  order  houses, 
direct  selling  (house-to-house)  organizations,  and 
merchandise  vending  machine  operators— have  been 
excluded  from  the  tabulations  in  this  report,  but 
are  contained  in  other  publications  of  the  1958  Cen- 
sus of  Business,  such  as  the  Area  Report  Series. 

METHOD  OF  ENUMERATION 

For  purposes  of  coverage  in  the  1958  Census 
of  Business,  retail  establishments  were  divided 
into  two  categories— those  with  some  paid  employ- 
ment during  1958,  i.e.,  the  "employer"  universe, 
and  those  with  no  paid  employment  during  1958, 
i.e.,  the  "nonemployer"  universe.  The  method 
of  obtaining  census  information  for  these  two 
groups  is  described  below. 
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Enumeration  of  "Employers."— Information  for 
establishments  in  this  part  of  the  retail  trade 
field  was  obtained  by  means  of  a  mail  canvass. 
Report  forms  were  mailed  to  all  business  firms 
included  in  the  active  records  of  the  Internal 
Revenue  Service  as  subject  to  payment  of  Fed- 
eral Insurance  Contributions  Act  (FICA)  taxes 
(i.e.,  employers  of  one  or  more  persons)  and 
which  were  classified  in  the  records  of  the  Bu- 
reau of  Old-Age  and  Survivors  Insurance  (BOASI) 
as  wholly  or  partially  engaged  in  retail,  whole- 
sale, manufacturing,  and  mineral  industries.  Also 
included  were  those  classified  in  major  groups 
70  (except  702  and  704),  72,  73,  75,  76,  78,  and 
79  of  the  service  industries  portion  of  the  SIC 
Manual,  and  in  public  warehousing,  SIC  major 
group  42,  except  421.  In  addition,  report  forms 
were  mailed  to  all  establishments  which  BOASI 
had  not  classified  by  kind  of  business  prior  to 
mailing  of  census  report  forms.  Each  estab- 
lishment was  mailed  a  report  form  appropriate 
to  its  BOASI  classification  (for  those  cases  for 
which  BOASI  classification  had  not  yet  been  es- 
tablished, a  general  purpose  form  was  used),  but 
its  census  classification  was  determined  by  re- 
plies   to  questions   on  the  census   report  form. 

Enumeration  of  "Nonemployers."— This  group 
was  defined  to  include  retail  businesses  other  than 
those  represented  in  the  active  FICA  records  of 
the  Internal  Revenue  Service.  Information  for 
this  group  of  establishments  was  derived  from 
the  1958  Federal  income  tax  returns.  Information 
was  compiled  from  only  one-half  of  these  cases 
and  census  results  for  this  group  were  estab- 
lished by  multiplying  such  findings  by  two.  The 
"nonemployer"  segment  of  retail  trade,  although 
made  up  of  a  large  number  of  establishments, 
accounted  for  less  than  10  percent  of  the  total 
retail  trade  volume. 

Included  in  this  segment  were  only  those  non- 
employer  establishments  which  reported  a  sales 
volume  of  $2,500  or  more  during  1958.  Non- 
employer  establishments  reporting  a  sales  vol- 
ume of  less  than  $2,500  were  not  included  in 
these  tabulations,  regardless  of  the  period  of 
time  they  were  operated  during  the  year. 

COMPARISON  OF  THE  1954  AND 
1958  CENSUSES 

In  all  major  respects,  the  1954  and  1958  Cen- 
suses were  conducted  under  similar  conditions 
and  procedures.     Strict  comparability  in  the  data 
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I  for  the  two  censuses  is  limited  by  the  following 
I  factors: 

1.  The  physical  area  of  a  number  of  urban 
places  in  the  1958  Census  is  not  the  same  as  it 
was  in  1954  because  of  annexations  and  other 
boundary  changes  which  have  occurred  since  the 
1954   Census.      This   factor  should  be  taken  into 

j  consideration  in  evaluating  changes  in  census 
i  findings  from  1954,  as  in  each  census  the  sta- 
i  tistics  for  urban  places  are  in  accordance  with 
'  the  boundaries  for  those  places  in  the  census 
year. 

2.  Whereas  in  the  1954  Census,  "leased 
departments"  (businesses  operated  as  departments 
of  a  retail  business,  under  different  ownership) 
were    counted    as    separate    establishments    and 

j  separately  classified  by  kind  of  business,  in  the 
I  1958  Census  they  have  been  combined  with  the 
:  retail  business  in  which  located.  As  a  result, 
Ij  it  is  anticipated  that  tiie  count  of  establishments 
will  be  approximately  25,000  less  in  the  1958 
Census  than  would  have  been  the  case  if  the 
1954  Census  procedure  had  been  followed.  In 
addition,  there  will  be  some  redistribution  in 
the  data  among  the  various  kinds  of  business 
categories  (e.g.,  the  figures  for  a  leased  shoe 
department  located  in  a  department  store  which 
were  tabulated  in  the  "shoe  store"  kind  of  busi- 
ness in  1954  are  included  with  "department 
store"  figures  in  the  1958  Census).  Leased 
departments  in  the  1954  Census  reported  sales 
of  approximately  one  billion  dollars. 

3.  Revisions  made  in  the  1957  edition  of  the 
SIC  Manual  have  necessitated  the  following  changes 
in  establishment  classifications  used  in  the  1954 
Census: 

a.  Musical  Instrument  stores  and  music 
and  record  shops  have  been  shifted  to  the  kind- 
of-business  group  "Furniture,  Home  Furnish- 
ings, Equipment  Stores"  from  the  group  "Other 
Retail  Stores." 

b.  Antique  stores  have  been  shifted  to 
the  group  "Other  Retail  Stores"  from  the  group 
"Furniture,  Home  Furnishings,  Equipment 
Stores." 

4.  Both  the  1954  and  1958  Censuses  ex- 
cluded those  businesses  with  no  paid  employment 
which  had  sales  volume  of  less  than  $2,500  in 
the  census  year.  To  the  extent  that  price  in- 
creases since  1954  resulted  in  increases  in  the 
dollar  volume  of  sales,  the  1958  Census  includes 
stores  with  a  lesser  physical  volume  of  business 
than  were  included  in  the  1954  Census.  While 
the  exact  magnitude  of  this  phenomenon  is  un- 
known, the  effect  on  total  volume  of  retail  sales 
undoubtedly  is  only  a  fraction  of  one  percent 
and  probably  has  little  effect  on  the  number  of 
stores  included  in  the  census. 


Both  the  1954  and  1958  Censuses  include  data 
for  some  "nonemployer"  establishments  in  the 
group  totals  but  not  in  the  detailed  klnds-of- 
businese  totals  due  to  limitation  of  classification 
information  on  the  Federal  tax  returns.  In  the 
1954  data,  all  major  groups  (i.e.,  SIC  2  digit) 
included  some  such  establishments.  In  1958 
only  two  major  groups—SIC  53,  General  Mer- 
chandise Group,  and  SIC  56,  Apparel,  Accessory 
Stores— included  such  establishments.  In  neither 
census  was  it  found  feasible  to  classify  any 
"nonemployer"  establishments  as  "Ready-to-wear 
stores  (SIC  562)"  or  "Family  clothing  stores 
(SIC  565)"  and,  in  the  1954  Census,  it  similarly 
was  not  found  feasible  to  change  any  "nonemploy- 
er" establishment  as  "Men's,  boys' apparel  stores, 
custom  tailors  (SIC  561,  567)";  "Furniture  stores 
(SIC  5712)";  or  "Other  home  furnishings  stores 
(SIC  5713-15,  5719)."  Such  stores  were  classi- 
fied only  at  the  major  group  level. 

EXPLANATION  OF  TERMS 

Establishments.— Census  of  Business  figures 
represent  a  summary  of  reports  for  individual  "es- 
tablishments" rather  than  "companies."  A  sep- 
arate report  was  obtained  for  each  location  where 
business  was  conducted,  including  each  location 
of  multiunit  organizations.  Each  report  was 
tabulated  in  accordance  with  the  physical  location 
at  which  the  business  was  conducted. 

Where  two  or  more  activities  were  carried  on 
at  a  single  location  under  a  single  ownership, 
all  activities  generally  were  grouped  together  as 
a  single  establishment,  and  the  entire  establish- 
ment was  classified  on  the  basis  of  its  major 
activity,  with  all  data  for  it  included  in  that  clas- 
sification. However,  in  cases  where  distinct 
and  separate  economic  activities,  for  which  dif- 
ferent industry  classification  codes  were  appro- 
priate, were  conducted  under  the  same  ownership 
at  a  single  location,  and  where  conditions  pre- 
scribed by  the  SIC  Manual  for  recognizing  the 
existence  of  more  than  one  establishment  were 
met,  separate  establishment  reports  for  each  of 
the  different  activities  were  reported  in  the  cen- 
suses. 

In  the  case  of  leased  departments,  i.e.,  where 
separately  owned  businesses  are  operated  as  de- 
partments of  a  retail  business  under  another 
ownership  (e.g.,  a  separately  owned  shoe  depart- 
ment store)  only  a  single  establishment,  combin- 
ing leased  departments  with  the  retail  establish- 
ment in  which  they  are  located,  is  recognized 
for  1958  Census  purposes. 

The  "number  of  establishments"  shown  in  this 
report  is  the  number  in  business  at  the  end  of 
the  census  year. 

Sales.— Sales  include  the  total  of  merchandise 
sold,   and  receipts  from  repairs  and  from  other 
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services  to  customers,  whether  or  not  payment 
was  received  in  1958.  Sales  are  normally  re- 
corded net  of  deductions  for  refunds  and  allow- 
ances for  merchandise  returned  by  customers. 
Total  sales  exclude  amounts  other  than  those  re- 
ceived from  customers,  such  as  income  from  in- 
vestments, rental  of  real  estate,  etc.  They  in- 
clude the  amount  of  local  and  State  sales  taxes 
and  Federal  excise  taxes  which  are  collected 
by  the  store  directly  from  customers  and  paid 
directly  by  the  store  to  a  local,  State,  or  Fed- 
eral taxing  agency.  Gasoline,  liquor,  tobacco, 
and  other  excise  taxes  which  are  paid  by  the  manu- 
facturer or  wholesaler  and  passed  along  to  the 
retailer  also  are  included. 

The  sales  figures,  therefore,  represent  total 
sales  and  receipts  of  all  establishments  primari- 
ly engaged  in  retail  trade.  They  do  not  include 
retail  sales  made  by  manufacturers,  wholesalers, 
service  establishments,  and  other  businesses  whose 
primary  activity  is  other  than  retail  trade.  They 
do,  however,  include  receipts  other  than  from  the 
sale  of  merchandise  at  retail  (e.g.,  service  re- 
ceipts, sales  to  industrial  users,  sales  to  other 
retailers,  etc.)  by  establishments  primarily  en- 
gaged in  retail  trade.  Although  the  count  of  es- 
tablishments as  tabulated  in  this  report  repre- 
sents the  number  in  business  at  the  end  of  the 
year,  the  sales  figures  include  sales  of  all  es- 
tablishments in  business  at  any  time  during  the 
year. 

Payroll,  entire  year. -Payroll  includes  salaries, 
wages,  commissions,  bonuses,  vacation  allowances, 
and  the  value  of  payments  in  kind  (such  as  free 
meals,  lodgings,  etc.)  paid  during  the  year  to 
all  employees.  Gratuities  received  by  employees 
from  patrons  are  not  included.  For  corporations, 
it  includes  amounts  paid  to  officers  and  execu- 
tives; it  does  not  include  compensation  of  pro- 
prietors or  of  partners  of  unincorporated  busi- 
nesses. Payroll  is  reported  before  deductions 
for  Social  Security,  income  tax,  insurance  dues, 
etc. 

Payroll— workweek  ended  nearest  November 
15.— This  item  consists  ofpayroll,  as  defined  above, 
which  was  paid  to  persons  on  the  payroll  in  the 
pay  period  ended  nearest  November  15,  1958. 
Establishments  whose  payroll  period  was  other 
than  a  week  were  requested  to  adjust  the  fig- 
ures to  a  weekly  basis . 

Paid  employees— workweek  ended  nearest  No- 
vember 15.— Paid  employees  consist  of  the  num- 
ber  of  employees,  including  salaried  officers  and 
executives  of  corporations,  who  were  on  the  pay- 
roll for  the  workweek  ended  nearest  November 
15,  but  not  proprietors  or  partners  of  unincorpo- 
rated businesses. 


"Full  workweek"  employees.— "Full  workweek" 
employees  includes  employees,  whether  regular  or 
seasonal,  who,  for  the  specified  pay  period,  were 
paid  for  working  at  least  the  number  of  hours 
typically  worked  in  a  week  by  employees  of  the 
reporting  establishment.  All  other  employees 
paid  during  that  workweek  were  reported  as  part- 
workweek  employees. 

KIND- OF -BUSINESS  CLASSIFICATIONS 

Establishments  covered  by  the  1958  Census  were 
assigned  a  kind-of- business  classification  in  ac- 
cordance with  the  provisions  of  the  1957  edition 
of  the  SIC  Manual.  It  should  be  noted  that  kind- 
of-business  classifications  are  not  interchange- 
able with  commodity  classifications.  Most  busi- 
nesses sell  a  number  of  kinds  of  commodities. 
The  kind-of-business  code  assigned  generally 
reflects  either  the  individual  commodity  or  com- 
modity group  which  is  the  primary  source  of  the 
establishment's  receipts  or  some  mixture  of  differ- 
ent commodities  which  characterize  the  estab- 
lishment's business.  Thus,  the  classification  of 
establishments  by  kind  of  business  generally  does 
not  make  it  possible  to  determine  either  the  num-  I 
ber  of  establishments  handling  a  particular  com- 
modity or  the  sales  of  that  commodity.  For 
example,  the  "food  group"  classification  excludes 
stores  selling  some  food  if  the  sale  of  food  is 
not  the  primary  source  of  receipts;  moreover, 
even  though  stores  are  classified  as  "food  stores" 
some  of  their  receipts  may  be  derived  from  the  sale 
of  nonfood  products. 

As  noted  in  the  section  on  "Method  of  Enu- 
meration," the  1958  Census  findings  are  based 
on  reports  from  two  different  sources.  "Em- 
ployer" establishments  were  canvassed  by  mail 
and  were  required  to  complete  report  forms 
especially  designed  for  this  census.  "Nonem- 
ployer"  establishments,  however,  were  included 
in  the  census  on  the  basis  of  information  sup- 
plied on  the  1958  Federal  income  tax  report. 
Because  of  the  nature  of  the  information  avail- 
able on  the  tax  form,  the  kind-of-business  classi- 
fications based  on  that  form  represent  primarily 
"self -designation."  In  some  cases  this  informa- 
tion was  adequate  for  classification  at  the  kind- 
of-business  group  level  but  not  for  detailed  kinds 
of  business.  (See  "Comparisons  of  the  1954 
and  1958  Censuses,"  above.) 

The  classifications  based  on  the  census  forms^ 
on  the  other  hand,  reflect  the  information  on  the 
commodity  "composition"  of  the  establishment  as 
revealed  by  the  census  classification  inquiries. 
The  effect  of  the  two  different  sources  on  uni- 
formity of  classification,  as  reflected  in  the 
measurement  of  dollar  volume  of  sales  is  minor. 
In  total,  the  "nonemployer"  establishments  ac- 
count for  less   than   10  percent  of  retail  sales 
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and,  in  most  cases,  it  is  likely  that  the  "self- 
designated"  classification  would  be  consistent  with 
that  derived  from  more  comprehensive  information. 

The  data  in  this  report  for  two  major  SIC 
I  groups,   55  and  59,  have  been  subdivided,  making 

it  necessary  to  arrive  at  SIC  major  group  totals 
I  by  addition  (see  description  below  for  these  major 

groups).      In  addition,   data  for  that  part  of  SIC 

group    53    which    relates    to    nonstore  retailers 

are  not  included  in  this  report. 

Lumber,  Building  Materials,  Hardware,  Farm 
Equipment  Dealers  (SIC  Major  Group  52) 

Establishments  primarily  selling  lumber,  build- 
ing materials,  the  basic  lines  of  hardware,  paint, 
wallpaper,  glass,  electrical  supplies,  roofing  ma- 
terials, and  other  supplies  and  equipment  forborne 
construction.      Establishments  primarily  selling 
'  form  equipment  are  also  included.  Establishments 
!|  in  this  group  sell  to  contractors  as  well  as  to 
!  the  general  public. 

■  Hardware  stores  (SIC  5251).—  Establishments 
Ij  primarily  selling  a  number  of  basic  hardware 
I|  lines,  such  as  tools,  builders'  hardware,  paint 
'  and  glass,  housewares  and  household  appliances, 
cutlery,  and  roofing  materials.  These  establlsh- 
.  ments  may  also  sell  farm  implements. 

'i  General  Merchandise  Group  (SIC  Major  Group  53, 
Except  For  "Nonstore  Retailers") 

!|      This  group  includes  all  establishments  within 
SIC  major  group  53— "General  Merchandise"  ex- 
Ij  cept  for  "nonstore"  establishments. 

|{  The  data  for  establishments  in  this  group  in 
the  1958  Census  of  Business  as  compared  with 
the  1954  Census  of  Business  are  affected  by  the 
treatment  in  1958,  of  leased  departments  as  parts 
of  the  establishment  within  which  they  operate 
rather  than  as  separate  establishments.  The 
data  for  department  stores  are  most  affected 
by  this  change. 

Department  stores  (SIC  531).— Establishments 
normally  employing  25  or  more  people  and  en- 
gaged in  selling  some  items  in  each  of  the  fol- 
lowing lines  of  merchandise: 

1.  Furniture,  home  furnishings,  appliances, 
radio  and  TV  sets 

2.  A  general  line  of  apparel  for  the  family 

3.  Household  Unen  and  dry  goods 

An  establishment  with  total  sales  of  less  than 
$5,000,000,  in  which  sales  of  any  one  of  these 
groupings  is  greater  than  80%  of  total  sales, 
is  not  classified  as  a  department  store. 

An  establishment  with  total  sales  of  $5,000,000 
or  more  is  classified  as  a  department  store 
even    if    sales    of  one  of  the  groups  described 


above  is  more  than  80%  of  total  sales,  provided 
that  the  combined  sales  of  the  other  two  groups 
is  $500,000  or  more.  Relatively  few  stores 
are  inqluded  in  this  classification  as  a  result 
of  this  special  rule  and  most  of  those  which  are 
would  otherwise  have  been  classified  in  the  ap- 
parel group  (SIC  major  group  56). 

Limited  price  variety  stores  (SIC  533).— Es- 
tablishments  primarily  selling  a  variety  of  mer- 
chandise in  the  low  and  popular  price  ranges, 
such  as  stationery,  gift  items,  women's  acces- 
sories, toilet  articles,  light  hardware,  toys,  house- 
wares, confectionery.  These  establishments  fre- 
quently are  known  as  "5  and  10  cent"  stores 
and  "5  centd  to  a  dollar"  stores,  although  mer- 
chandise is  usually  sold  outside  these  price  ranges. 

Classification  of  all  stores  in  this  category 
is  primarily  based  on  self-designation  by  the  store 
operators.  The  self- designation  was  supplemented 
by  the  addition  to  the  1958  Census  repon  form 
of  a  question  on  food  sales,  the  answers  to  which 
resulted  in  removing  from  this  category  a  sig- 
nificant number  of  smaller  establishments  included 
under  this  heading  in  the  1954  tabulations. 

Food  Stores  (SIC  Major  Group  54) 

Establishments  primarily  selling  food  for  home 
preparation  and  consumption.  Establishments  pri- 
marily selling  prepared  food  and  drinks  for  con- 
sumption on  their  own  premises  are  classified 
as  "Eating  and  Drinking  Places"  (SIC  major 
group  58),  and  stores  primarily  engaged  in  selling 
packaged  beers  and  liquors  are  classified  sepa- 
rately as  "liquor  stores." 

Automotive  Dealers  (SIC  Major  Group  55, 
Except  554) 

NOTE:  This  group  does  not  include  estab- 
lishments primarily  engaged  in  selling  trucks 
and  motorized  industrial  equipment.  Such  es- 
tablishments are  included  in  the  Wholesale  Trade 
portion  of  the  Census  of  Business. 

Passenger  car  dealers,  franchised  and  non- 
franchised  (SIC  551,  552).— Establishments  pri- 
marily selling  new  automobiles,  or  new  and  used 
automobiles  and  trucks.  These  establishments 
frequently  operate  repair  shops  and  used  car 
lots  and  may  carry  stocks  of  replacement  parts, 
tires,  batteries,  and  automotive  accessories.  Used 
car  lots  and  repair  shops  operated  by  franchised 
dealers  are  not  recognized  as  separate  estab- 
lishments. Data  for  such  operations  are  con- 
solidated in  this  category  with  other  data  for 
franchised  passenger  car  dealers.  Establish- 
ments primarily  selling  used  cars  and  trucks  and 
not  holding  a  franchise  for  the  sale  of  new  pas- 
senger cars  are  also  included. 
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Tire,  battery,  accessory  dealers  (SIC  553).— 
Establishments  primarily  selling  new  automobile 
tires,  batteries,  automobile  seat  covers,  and  auto- 
mobile parts  and  accessories.  Establishments 
primarily  selling  used  merchandise  in  these  cate- 
gories are  classified  as  "secondhand  stores," 
(SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

Establishments  primarily  selling  gasoline  and 
other  automotive  petroleum  products.  Establish- 
ments called  garages  but  deriving  the  larger 
part  of  receipts  from  gasoline  and  oil  sales 
are  included. 

Apparel,  Accessory  Stores  (SIC  Major  Group  56) 

Establishments  in  this  group  are  primarily 
engaged  in  selling  clothing  of  all  kinds  and  re- 
lated articles  for  personal  wear  and  adornment. 
Not  included  in  this  group  are  the  establish- 
ments which  meet  the  criteria  for  department 
stores  or  general  merchandise  stores  (SIC  531 
and  part  of  5392),  even  though  most  of  their 
receipts  are  from  the  sale  of  apparel  and  ap- 
parel accessories. 

Men's,  boys'  apparel  stores,  custom  tailors  (SIC 
561  and  5671).- -Establishments  primarily  engaged 
in  selling  men's  and  boys'  outerwear  and  furnish- 
ings such  as  shirts,  hats,  underwear,  hosiery, 
etc.  Also  included  are  establishments  primari- 
ly engaged  in  the  making  and  selling  of  outer- 
wear to  individual  order  from  stocks  of  material 
carried  in  their  inventory. 

Women's  clothing,  specialty  stores  (SIC  562, 
563,  568).— Establishments  primarily  selling  wom- 
en's apparel  and  apparel  accessories  of  all  types, 
including  women's  ready-to-wear  stores,  furriers, 
and  the  various  specialty  shops. 

Women's  ready-to-wear  stores  (SIC  562).— 
Establishments  primarily  selling  women's  and 
girls'  apparel.  Establishments  are  included  in 
this  category  provided  (1)  their  sales  of  all  types 
of  apparel  (except  as  noted  in  the  definition  for 
general  merchandise  group  stores)  account  for 
80%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
en's and  girls'  apparel  are  3  or  more  times  the 
sales  of  all  men's  and  boys'  apparel,  and  (3) 
sales  of  women's  and  girls'  coats,  suits,  and  dress- 
es are  at  least  one-third  of  sales  of  all  women's 
and  girls'  apparel.  Establishments  primarily 
selling  garments  made  to  customer  order  are  clas- 
sified as  custom  tailors  (SIC  567). 

Family  clothing  stores  (SIC  565).— Establish- 
ments  primarily  selling  clothing,  furnishings,  and 
accessories  for  men,  women,  and  children,  with- 
out specializing  in  any  one  line.  Establishments 
are  included  in  this  category  provided  (l)their 
sales   of  all  types  of  apparel  (except  as  noted  in 


the  definition  for  general  merchandise  group  stores) 
account  for  80%  or  more  of  their  total  sales, 
(2)  sales  of  all  women's  and  girls'  apparel  items 
are  not  more  than  3  times  the  sales  of  all  men's 
and  boys'  items,  and  (3)  the  sales  of  all  men's 
and  boys'  apparel  items  are  not  more  than  3 
times  the  sales  of  all  women's  and  girls'  apparel 
items. 

Shoe  stores  (SIC  566).— Establishments  primarily 
selling  shoes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  family  shoe  stores;  and  chil- 
dren's, juveniles'  shoe  stores. 

Furniture,  Hortie  Furnishings,  Equipment  Stores 
(SIC  Major  Group  57) 

Establishments  primarily  selling  merchandise 
used  in  furnishing  the  home,  such  as  furniture, 
floor  coverings,  draperies,  glass  and  chinaware, 
domestic  stoves,  refrigerators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radio 
and  TV  sets.  Also  included  are  musical  instru- 
ment stores  and  music  and  record  shops,  kinds 
of  business  which  in  the  1954  Census  of  Busi- 
ness were  included  in  the  group  "Other  Retail 
Stores."  Antique  stores,  which  in  the  1954  Census 
were  included  in  this  group  are  now  included  with 
"Other  Retail  Stores." 

Furniture  stores  (SIC  5712).— Establishments 
primarily  selling  household  furniture,  mattresses, 
springs,  and  other  sleep  equipment.  Also  included 
in  this  classification  are  establishments  selling 
household  appliances,  record  players,  and  radio 
and  TV  sets,  provided  the  receipts  from  sales 
of  furniture  and  sleep  equipment  exceed  those 
from  sales  of  the  other  commodity  lines  named. 

Other  home  furnishings  stores  (SIC  571  except 
57 12) . — Establishments  primarily  selling  home  fur- 
nishings  other  than  household  furniture,  mat- 
tresses, springs,  and  other  sleep  equipment.  In-  i 
eluded  are  stores  primarily  engaged  in  selling 
such  lines  of  home  furnishings  as  floor  coverings; 
drapery,  curtains,  slip  covers,  upholstery  materi- 
als; china,  glassware,  metalware;  lamps  and  lamp- 
shades, blinds  and  window  shades;  etc. 

Household  appliances,  radio,  TV  stores  (SIC  j 
572  and  5732).— Establishments  primarily  engaged  : 
in  selling  household  appliances  (such  as  electric  and 
gas  refrigerators,  stoves,  vacuum  cleaners,  wash- 
ing machines  and  dryers,  freezers,  electric  irons, 
percolators,  hot  plates,  etc.)  and  radios,  television 
sets,  and  record  players.  The  retail  establishments 
(primarily  engaged  in  the  sale  of  electric  and  gas 
appliances  for  household  use)  operated  by  public 
utility  firms  are  inciuded  in  this  category. 

Music  stores  (SIC  5733).— Establishments  pri-, 
marily  selling  musical  instruments  such  as  organs,  j 
pianos,  horns,  stringed  instruments,  drums,  xylo- 
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prfiones,  etc.    Also  those  establishments  primarily 
selling  phonograph  records  and  albums. 

Eating  Places  (SIC  5812) 

Establishments  primarily  engaged  in  selling 
prepared  foods  and  drinks  for  consumption  on  their 
own  premises. 

'  Drinking  Places  (SIC  5813) 

Establishments  primarily  engaged  in  selling 
drinks,  such  as  beer,  ale,  wine,  liquor,  and  other 
alcoholic  beverages  for  consumption  on  their  own 
premises. 

Drug   Stores,  Proprietary   Stores  (SIC  591) 

Establishments  which  sell  prescriptions,  drugs, 
or  proprietary  medicines  in  combination  with  lines 
such  as  cosmetics,  toiletries,  tobacco,  magazines 
and  books,  and  novelty  merchandise.  Those  stores 
which  sell  prescriptions  are  classified  as  drug 
stores,    the    remainder    as    proprietary    stores. 

Other   Retail   Stores    (SIC  Major  Group  59, 
Except  SIC  591) 

Liquor  stores  (SIC  592),  also  government-oper- 
ated liquor  stores  (SIC  Major  Group  92  and  93).— 
Establishments  primarily  selling  packaged  alco- 
holic beverages  such  as  ale,  beer,  wine,  and  whisky 
for  consumption  off  the  premises.  Liquor  stores 
operated  by  States,  counties,  and  municipalities 
are  included.  Stores  primarily  selling  prepared 
drinks  for  consumption  on  the  premises  are  not 
included  in  this  category  but  are  classified  with 
drinking  places  (SIC  5813). 

Book  stores  (SIC  5942).  — Establishments  pri- 
marily selling  new  books  and  periodicals. 

Stationery  stores  (SIC  5943).  —  Establishments 
primarily  selling  stationery  items,  such  as  writing 


paper,  tablets,  accounting  forms,  legal  forms, 
greeting  cards,  post  cards,  and  school  and  office 
supplies. 

Sportfng  goods  stores  (SIC*  5952) .-Establish- 
ments primarily  selling  a  general  or  specialized 
line  of  sporting  goods  and  equipment  for  hunting, 
camping,  fishing,  skiing,  riding,  tennis,  golf,  and 
other  sports,  and  gymnasium  and  playground  equip- 
ment. 

Bicycle  shops  (SIC  5953) .- Establishments  pri- 
marily selling  bicycles  and  bicycle  parts  and 
accessories. 

Jewelry  stores  (SIC  597).  — Establishments  pri- 
marily  selling  any  combination  of  the  lines  of 
jewelry,  such  as  diamonds  and  other  precious 
stones;  rings,  bracelets  and  brooches;  sterling  and 
plated  silverware;  and  watches  and  clocks. 

Florists  (SIC  5992).— Establishments  primarily 
selling  cut  flowers  and  growing  plants.  Greenhouses 
and  nurseries  are  not  included  in  the  Census  of 
Business. 


DATA  FOR  MAJOR  RETAIL  CENTERS 

Due  to  the  relatively  small  number  of  establish- 
ments in  the  Major  Retail  Centers,  sales  figures 
are  shown  only  for-- 


3. 


Retail  stores,  total. 

Convenience  goods  stores,  i.e.,  Food  stores 
(SIC  54),  Eating  and  drinking  places  (SIC  58), 
and  Drug,  proprietary  stores  (SIC  591). 
Shopping  goods  stores,  i.e.,  General  mer- 
chandise stores  (SIC  53  pt.).  Apparel, 
accessory  stores  (SIC  56),  and  Furniture, 
home  furnishings,  equipment  stores  (SIC  57). 
All   other    retail  stores  (SIC  52,  55,  599). 


BUREAU  OF  THE  CENSUS  CURRENT  BUSINESS  REPORTS 


Reports  are  issued  monthly  showing  national  and  regional  estimates,  by  kind  of  business,  of  the  dollar  volume 
of  retail  sales,  and  of  trends  in  selected  standard  metropolitan  statistical  areas.  Monthly  reports  also 
are  issued  providing  national  dollar  volume  estimates  of  wholesalers '  sales  by  kind  of  business  as  well  as 
sales  and  inventory  trends  and  stock-sales  ratios  by  kind  of  busljiess  and  by  geographic  division.  Other 
current  business  reports  include  the  seasonal  Canned  Food  Report  and  the  quarterly  press  release  on  Green 
Coffee  Inventories  and  Roastings. 


CURRENT  RETAIL  TRADE 


ADVANCE  RETAIL  SALES  REPORT 

Issued  on  the  10th  of  the  month  following  the  month 
covered.  Advance  monthly  estimates  of  retail  dollar 
sales  volume  in  the  United  States,  for  major 
kind -of -business  groups  and  for  all  kinds  of  busi- 
ness combined,  collected  from  a  subsaniple  of  the 
Census  Bureau's  retail  trade  reporting  panel.  In- 
formation for  previous  months  is  shown  both  unad- 
justed and  adjusted  for  seasonal  and  trading  day 
differences.   (Year's  subscription,  $1.00) 


MONTHLY  RETAIL  TRADE  REPORT 

Estimated  monthly  dollar  sales  volume  (with  compari- 
sons for  previoxas  months)  of  all  retail  stores  and 
of  those  organizations  operating  11  or  more  retail 
stores — United  States  by  kind  of  business .  Also 
estimated  monthly  sales  of  stores  of  organizations 
operating  1  to  10  retail  stores — Census  regions  by 
kind  of  business;  weekly  sales  during  cvirrent  month 
of  grocery  store  firms  operating  11  or  more  retail 
stores;  and  percentage  changes  in  sales  of  stores  of 
organizations  operating  1  to  10  stores — selected 
standard  metropolitan  statistical  areas,  all  kinds 
of  retail  business  combined.  (Year's  subscription, 
Including  Annual  Retail  Trade  Report,  ll.OO) 


ANNUAL  RETAIL  TRADE  REPORT 

Estimates  of  sales  of  all  retail  stores  and  those  of 
organizations  operating  11  or  more  retail  stores. 
United  States  and  Census  regions,  by  kind  of  busi- 
ness. Year-end  merchandise  Inventories,  sales - 
Inventory  ratios,  and  accoimts  receivable  balances 
held  by  retailers,  by  kind  of  business.  United 
States.  (included  with  subscription  to  Monthly 
Retail  Trade  Report  -See  above.) 


CURRENT  WHOLESALE  TRADE 


MONTHLY  WHOLESALE  TRADE  REPORT 

Sales  and  inventory  trends  and  stock-sales  ratios  of 
merchant  wholesalers  are  shown  for  about  A5  kinds  of 
business  at  the  United  States  level  and  for  about  14 
kinds  of  business  by  geographic  division.  Percent 
change  in  sales  and  inventories,  from  preceding 
month  and  from  same  month  preceding  year,  and  sales 
for  year-to-date  from  preceding  year-to-date  period. 
Stock-sales  ratios,  current  month,  preceding  month, 
and  same  month  preceding  year.  Monthly  estimates  of 
dollar  sales  volume  are  Included  for  most  kinds  of 
business.      (Year's  subscription  $1.00) 


OTHER  CURRENT  BUSINESS  REPORTS 

CANNED  FOOD  REPORT 

Total  stocks  of  canners  and  wholesale  distributors,. 
including  warehouses  of  retail  multlunit  organiza- 
tions, of  specified  canned  foods  (vegetables,  fruits, 
juices,  fish),  32  items  as  of  January  1.  Total  ac- 
tual cases,  all  sizes  combined;  for  January  1,  sizes 
number  10  or  larger  (institutional  sizes)  are  shown 
separately.  Current  and  oomparable  previous  year 
information.  Canners'  stock,  supplied  by  canners' 
associations,  shown  as  available.  Also  canners' 
carryover,  pack,  and  total  supply  from  beginning  of 
season,  and  total  supply  for  two  previous  seasons. 
Reports  issued  as  of  January  1,  April  1,  June  1, 
July  1,  and  November  1.  (Season's  subscription,  5 
reports,  $.50) 


GREEN  COFFEE  INVENTORIES  AND  ROASTINGS 

Estimates  of  green  coffee  inventories  held  by 
roasters,  importers,  and  dealers,  as  of  the  end  of 
each  quarter,  roastings  and  imports  of  green  coffee, 
as  well  as  the  amount  of  green  coffee  roasted  for 
soluble  VLse,  during  each  quarter,  comparable  data 
for  previous  years.  (Quarterly  press  release,  free) 


For  order  forms  or  further  information  on  any  Current  Business  Report  series,  consult  the  nearest 
Department  of  Commerce  Field  Office  or  write  to  the  Bureau  of  the  Census,  Washington  25,  D.  C. 


PUBLICATION  PLAN  FOR  THE  1958  CENSUS  OF  BUSINESS 


The  1958  Census  of  Business  consists  of  three  major  trade 
segments— retail  trade,  wholesale  trade,  and  selected  service 
trades.  The  final  results  of  the  1958 Census  are  published  in 
the  form  of  separate  report  series  for  each  of  these  trade 
segments  and  a  separate  report  for  public  warehouses.  These 
report  series  will  supersede  the  preliminary  reports. 

The  1958  Business  Census  report  series  for  retail  trade, 
wholesale  trade,  and  selected  services  will  consist  of  two 
parts— (1)  Area  Reports,  and  (2)  Subject  Reports.  For  re- 
tail trade  and  hotels  and  motion  picture  theaters,  a  third 
series  of  reports  relating  to  the  Central  Business  Districts 
of  large  metropolitan  centers  will  also  be  issued. 

Subsequent  to  the  issuance  of  final  reports,  findings  of  the 
1958  Census  will  be  consolidated  and  issued  as  Census  vol- 
umes. Announcements  concerning  the  report  series  and  the 
volumes  may  be  obtained  by  writing  to  the  Bureau  of  the  Cen- 
sus, Washington  25,  D.  C. 

The  above  report  series  do  not  cover  Puerto  Rico,  results 
for  wiiicli  will  be  issued  separately. 

THE  RETAIL  TRADE  REPORT  SERIES 

Following  are  brief  descriptions  of  the  report  series  for 
retail  trade: 

Area  Reports 

A  separate  report  for  each  State,  the  District  of  Columbia, 
Alaska,  Hawaii,  Virgin  Islands,  Guam,  and  continental  United 
States  showing,  by  kind  of  business,  data  on  number  of  es- 
tablishments, sales  for  the  year,  payroll  for  the  year,  pay- 
roll and  number  of  paid  employees  for  the  workweek  ended 
nearest  November  15,  1958,  and  number  of  proprietors.  De- 
tailed kind-of- business  data  are  provided  for  the  State,  for 
each  standard  metropolitan  statistical  area,  for  each  large 
county,  and  for  each  large  city.  In  addition,  data  for  less 
detailed  kind-of-business  groupings  are  shown  for  all  coun- 
ties and  for  each  city  of  2,500  or  more  inhabitants.  The  re- 
ports for  the  New  England  States  will  also  include  data  for 
those  towns  which  in  the  latest  Census  had  an  urban  concen- 
tration of  2,500  or  more  inhabitants  as  well  as  all  those  with 


a  total  population  of  10,000  or  more.  The  Pennsylvania  and 
New  Jersey  reports  provide  data  for  townships  and  towns 
having  a  population  of  10,000  or  more  at  the  latest  Census. 
The  number  of  kinds  of  business  for  which  figures  are  pub- 
lished will  vary  according  to  the  number  of  establishments 
in  the  area. 

Subject  Reports 

These  reports  provide  data  for  such  subjects  as  sales- size 
of  establishment,  employment- size  of  establishment,  legal 
form  of  organization,  and  single  units  and  multiunits  as  well 
as  for  a  number  of  special  subjects  applicable  to  particular 
trades  or  groups  of  trades.  They  will  include  detailed  sta- 
tistics by  kind  of  business  for  the  United  States  as  a  whole 
and  for  standard  metropolitan  statistical  areas  and  States, 
with  cross-classification  by  related  subjects. 

Trade  Reports 

This  series  assembles  data  for  a  particular  trade  or  group 
of  related  trades.  The  data  for  the  most  part  are  assembled 
from  the  area  and  subject  reports.  The  trades  covered  in  a 
specific  trade  rep>ort  are  not  limited  to  those  in  a  specific 
industry  division,  such  as  retail  trade,  but  may  include  trades 
in  any  of  the  industry  divisions  covered  by  the  1958  Census  of 
Business. 

Central  Business  District  Reports 

A  report  will  be  provided  for  each  of  a  number  of  large 
metropolitan  cities,  with  data  presented  by  kind  of  business. 
Includes  general  statistics  (establishments,  sales,  and  annual 
payroll)  by  kind  of  business  for  the  central  business  district, 
the  central  city,  the  central  city  exclusive  of  the  central 
business  district,  the  standard  metropolitan  statistical  area, 
and  the  standard  metropolitan  statistical  area  exclusive  of 
the  central  business  district.  In  addition,  for  a  number  of 
the  larger  metropolitan  areas,  statistics  are  published  for 
major  business  centers  outside  the  central  business  district. 
Although  these  reports  are  designed  primarily  to  present  in- 
formation for  retail  trade,  they  will  also  include  data  for 
two  service  businesses  hotels  and  motion  picture  theaters. 
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PLANS  FOR  1958  CENSUS  OF  BUSINESS  VOLUMES 

Volume  I.  RETAIL  TRADE,  SUMMARY  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters, 
presenting  statistics  by  kind  of  business  and  geographic 
areas,  for  such  subjects  as  sales -size  of  establishments, 
single  unit's  and  multiunits,  employmerit-size  of  establish- 
ments, and  legal  form  of  organization.  This  volume  will 
incorporate  the  subject  report  series  BC58-RS. 

Volume  II.  RETAIL  TRADE,  AREA  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Colunabia,  Alaska,  Guam, 
Hawaii,  eind  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business,  for  counties,  cities,  ^nd  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
retail  establishnnents  in  the  area.  Data  for  selected  towns 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-RA. 

Volume  m.  WHOLESALE  TRADE,  SUMMARY  STATIS- 
TICS— A  United  States  summary  chapter  and  separate 
chapters,  presenting  statistics  by  kind  of  business  and 
geographic  areas,  for  such  subjects  as  size  of  wholesale 
establishments,  receivables  and  bad  debt  losses,  sales  by 
class  of  customer,  commodity  line  sales,  legal  form  of 
organization,  and  petroleum  bulk  stations.  This  volume 
will  incorporate  the  subject  report  series  BC58-WS. 

Volume  IV.  .WHOLESALE  TRADE,  AREA  STATISTICS  — 
A  United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordsince  with  the  number  of 
wholesale  establishments  in  the  area.  Data  for  selected 
towns  and  townships  in  New  England,  New  Jersey,  arid 
Pennsylvania  will  also  be  included.  This  volume  will  in- 
corporate the  area  report  series  BC58-WA. 

Volume  V.  SELECTED  SERVICE  TRADES,  SUMMARY 
STATISTICS — A  United  States  summary  chapter  and  sepa- 
rate chapters,  presenting  statistics  by  kind  of  business  ztnd 
geographic  areas,  for  such  subjects  as  receipts -sire  of 
establishments,  employment -size  of  establishments,  legal 
form  of  orgajiization,  single  units  and  miUtiunits,  laundries 
and  cleaning  plants,  motion  pictures,  and  hotels  and  motels. 
This  volume  will  incorporate  the  subject  report  series 
BC58-SS. 

Volume  VI.  SELECTED  SERVICE  TRADES,  AREA  STA- 
TISTICS— A  United  States  summary  chapter  and  separate 
chapters  for  each  State,  the  District  of  Columbia,  Alaska, 
Guam,  Hawaii,  and  the  Virgin  Islands.  Statistics  are  pre- 
sented by  kind  of  business  for  counties,  cities,  ajid  standard 
metropolitan  statistical'  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
service  establishments  in  the  area.  Data  for  selected  towns 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-SA. 
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PREFACE 


AUTHORITY  AND  SCOPE 

The  1958  Census  of  Business  along  with  the  1958  Censuses 
of  Manufactures  and  Mineral  Industries  was  required  by  law 
under  13  U.S.C.,  sections  131  and  224.  These  censuses  covered 
businesses  operated  In  the  continental  United  States,  Alaska, 
Hawaii,  Guam,  and  the  Virgin  Islands.  A  separate  Census  of 
Business  and  Manufactures  for  1958  was  also  conducted  in 
Puerto    Rico    Jointly    with    the   Corrunonwealth   Government. 

The  1958  Census  of  Business  covered  retail  trade,  wholesale 
trade,  selected  services,  and  public  warehousing.  This  report 
provides  findings  for  retail  stores  In  selected  central  business 
districts  and  In  major  retail  centers;  and  for  hotels  and  motion 
picture  theaters   In  the  selected  central  business  districts. 

AREAS  COVERED 

Each  of  the  reports  in  this  series  covers  a  separate  standard 
metropolitan  statistical  area  and  includes  data  for  the  central 
business  district  (or  central  business  districts)  in  the  specified 
standard  metropolitan  statistical  area,  as  well  as  for  each  Cen- 
sus-delineated major  retail  center  (MRC)  located  in  the  same 
standfti^  metropolitan  statistical  area  (SMSA).  The  number  of 
MRC's  for  which  data  are  shown  in  a  single  SMSA  vary  from 
none  to  about  two  dozen.  The  entire  series  of  reports  covers 
97  SMSA's,  and  provides  data  for  109  CBD's  and  some  500 
MRC's. 

DELINEATION  OF  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

Because  many  large  cities  had  no  officially  defined  area 
representing  their  "Central  Business  District.'it  was  necessary 
for  the  Bureau  of  the  Census  prior  to  the  1954  Census  of 
Business  to  arrange  for  the  delineation  of  such  districts  before 
a  program  to  tabulate  Census  data  for  them  could  be  imple- 
mented. The  delineation  of  central  business  districts  was  ac- 
complished with  the  cooperation  of  the  Census  Tract  Committees 
in  the  large  cities  included  in  the  central  business  district  (CBD) 
program.  In  their  work  on  the  CBD's  the  Census  Tract  Com- 
mittees obtained  the  representation  of  a  variety  of  local 
interests,  such  as  business  firms  and  associations,  newspapers, 
planning  agencies,  welfare  organizations,  local  governmental 
bodies,  etc.  Central  business  districts  have  been  delineated  only 
in  those  cities  of  100,000  or  more  inhabitants  (according  to  the 
1950  Census  of  Population  or  a  subsequent  special  census  prior 
to  1959)  in  which  there  was  a  local  Census  Tract  Committee 
recommendation  for  such  an  area  in  response  to  an  Inquiry  from 
the  Census  Bureau. 

The  objective  of  the  CBD  program  was  stated,  as  follows,  in 
a  letter  from  the  Director  of  the  Census  Bureau  to  the  Census 
Tract  Committees: 

"The  primary  objective  of  this  operation  is  to  provide  a 
basis  for  comparing  changes  in  business  activity  in  the  Cen- 
tral Business  District  with  those  in  the  remainder  of  the 
metropolitan  area  or  of  the  central  city." 

Because  there  are  no  generally  accepted  rules  for  determining 
what  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 
did  not  provide  rigid  specifications  for  defining  the  CBD  but  (1) 
provided  a  general  characterization  of  the  CBD,  describing  it  as 
"an  area  of  very  high  land  valuation,  an  area  characterized  by  a 
high  concentration  of  retail  businesses,  offices,  theaters,  hotels, 
and  "service"  businesses,  and  an  area  of  high  traffic  flow";  and 
(2)  required  that  the  CBD  ordinarily  should  be  defined  to  follow 


existing  tract  lines,  i.e.,toconslstofoneof  more  whole  Census 
tracts.  The  emphasis  put  on  tracts  was  based  on  the  anticipation 
that  other  Census  statistics  than  those  derived  from  the  Census 
of    Business    might    conveniently    be    tabulated    for   CBD's. 

It  was  recognized  that  the  tract  basis  for  CBD's  might 
lead  to  the  inclusion  of  some  land  area  not  properly  within 
a  strictly  defined  CBD  or  to  the  exclusion  of  a  small  por- 
tion of  what  should  be  in  the  CBD.  It  was  believed  that  this 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnitudes  being  measured.  Provision,  however,  was  made 
for  splitting  tracts  where  a  serious  problem  was  encountered. 
The  use  of  tract  lines  for  boundaries  also  was  consistent  with 
the  desire  to  keep  CBD  boundaries  constant,  In  order  to  maxi- 
mize the  value  of  comparisons  over  time.  Although  it  was 
recognized  that  the  CBD  strictly  defined  would  tend  to  change 
over  time,  it  was  felt  that  the  inexactitude  resulting  from  the 
use    of    fijced    boundaries    would    not    prove  to  be  serious. 

In  some  cities  where  there  had  been  a  previously  established 
central  business  district  or  similar  area  which  substantially 
corresponded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  in 
the  Bureau's  CBD  program. 

Data  for  a  total  of  95  CBD's  were  provided  in  the  1954 
Census  of  Business.  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  In  97  standard  metropolitan  statistical 
areas.  A  number  of  cities  have  made  minor  chaises  in  the 
boundaries  of  their  CBD's  due  mainly  to  revisions  in  tract 
boundaries.  In  only  one  city,  Minneapolis,  has  a  previously 
defined  CBD  been  significantly  changed. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  and  data  from  them  have  been  tabulated,  as  part  of 
the  1958  Census  of  Business  program.  The  major  retail  cen- 
ters (MRC's)  were  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metropolitan  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  themselves)  which  include 
a  major  general  merchandise  store— usually  a  department 
store.  MRC's  were  not  delineated  if  the  publication  of  data 
for  them  would  result  in  violation  of  Census  rules  prohibiting 
disclosure  of  information  for  individual  firms. 

MRC's  include  not  only  the  planned  suburban  shopping  center 
but  also  the  older  string  street  and  neighborhood  developments 
which  meet  the  above  prerequisites.  Frequently  the  boundaries 
of  a  single  MRC  include  stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the  planned  portion. 
In  general  the  boundaries  of  the  MRC's  have  been  established 
to  include  all  adjacent  blocks  containing  at  least  one  store  in 
the  general  merchandise,  apparel,  or  furniture -appliance 
groups  of  stores,  and  where  a  planned  center  is  involved  in- 
clude all  of  the  center. 

In  those  cities  within  the  standard  metropolitan  statistical 
areas  (SMSA's)  covered  by  this  series  of  reports  which  were 
not  of  sufficient  size  to  qualify  for  the  delineation  of  a  central 
business  district,  no  MRC's  were  delineated  unless  at  least  two 
such  centers  could  be  defined. 


For  explanation  of  procedures  and  definitions,  see  Appendix. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  1.— RETAIL  STORKS  AND  SELBCTED  SERVICE  ESTABLISIMBirrS: 

CENTRAL  BUSINESS  DISTRICT  OF  NEWARK 


1958  AKD  1954 


Establlslments,  Sales,  Annual  Payroll,  and  BnploTees,  by  Ki-nd   of  Business 


SIC  code 


Kind  of  business 


1958 1 


Estab- 
lish- 
ments^ 


(nimber) 


Sales 2 


($1,000) 


Payroll, 

entire 

year 

($1,000) 


Paid  employees, 

vorkweek  ended 

nearest  Nov.  15 


Total 
(minber) 


Full 
workweek 

(nunber) 


1954'- 


Estab- 
lish- 
ments^ 


(mmber) 


Sales  ■= 


($1,000) 


Payroll, 

entire 

year 

($1,000) 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562, 563, 568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Eetail  stores,  total^ 

Lmiber,  building  materials,  hardware, 

f aim  equlpnent  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores' 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores .... 

Food  stores 

Automotive  dealers 

Gasoline  service  stations 

Ajjparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custcm 

tailors  * 

Wcmen's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  heme  furnishings,  equipment 

stores 

Furniture  stores* 

Other  heme  furnishings  stores* 

Household  appliance,  radio,  TV, 
mvislc  stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores . . 


SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


1,029 


21 
11 
10 

26 
4 
5 

17 

100 
17 
30 

189 

80 
57 
28 

5 
43 

4 


72 
26 
18 

28 

319 
208 

111 

16 

239 

23 

26 

2 

48 

6 

7 


269,863 


4,174 

751 

3,423 

127,298 

(D) 

(D) 

1,631 

13,519 
8,176 
1,756 

46,378 

14,837 
20,892 
17,934 

(D) 
7,332 

(D) 

17,939 
7,494 
2,756 

7,739 

23,964 

17,130 

6,834 

3,747 

22,862 
2,612 
1,443 
(D) 
6,683 
375 
2,396 


6,314 
2,887 


46,322 


538 

94 

444 

25,030 
(D) 
(D) 
209 

1,029 
903 
149 

6,905 

2,228 
3,051 
2,603 

(D) 
1,083 

(D) 

2,667 

1,105 

398 

1,164 

5,594 
4,454 
1,140 

503 

3,004 
186 
219 
(D) 
987 
88 
322 


2,403 
620 


16,212 


93 
31 
62 

9,161 
(D) 
(D) 
76 

343 

139 

53 

2,175 

651 
1,194 
1,018 
(D) 
264 
(D) 

632 

262 

98 

272 

2,530 

2,075 

455 

163 

923 
60 
54 
(D) 
315 
33 
66 


1,198 
246 


12,564 


86 
25 
61 

6,845 
(D) 
(D) 
59 

258 

137 

50 

1,549 

548 
734 
590 
(D) 
204 
(D) 

575 

225 

90 

260 

2,088 

1,691 

397 

140 

836 
53 
50 
(D) 
281 
33 
65 


734 
217 


1,048 


20 

11 

9 

19 
3 
5 

11 

84 

14 

23 

230 

63 
65 
37 
12 
58 
32 


76 
21 

16 

33 

309 
186 
123 

23 

250 

18 

19 

5 

55 

7 

5 


273,449 

2,194 

764 

1,430 

100,635 

(D) 

9,067 

(D) 

12,853 

19,431 

1,308 

69,270 

16,580 
12,938 
10,518 
29,563 
7,539 
2,650 


17,040 
5,494 
2,423 

9,079 

24,994 

17,495 

7,499 

3,193 

22,531 
2,018 
1,360 

672 
7,022 

447 
1,769 


3,308 
4,215 


43,532 

287 

91 

196 

18,818 

(D) 

1,880 

(D) 

1,135 

2,022 

215 

8,983 

2,655 
2,044 
1,734 
2,987 
958 
379 


2,576 
827 
472 

1,277 

5,960 
4,356 
1,604 

519 

3,017 

202 

233 

73 

1,060 
105 
225 


1,254 
977 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available,    ...  Represents  zero, 

^Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately 
counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general 
merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56),  The  1954  sales  of  leased  departments  located  in  general 
merchandise  stores  but  elsewhere  classified  were  $7,601,000  ^  of  which  $1,711,000  was  included  with  apparel,  accessory  stores. 
This  does  not  affect  "hotels"  or  "motion  picture  theaters," 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonen^iloyer"  establish- 
ments -wblcii   could  not  be  classified  and  tabulated  by  detailed  kinds  of  business, 

■'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments, 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.591)  not  covered  in  any  of  the  lines  below. 


NEWARK,  N  J  ,  AREA 


Table  2.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 

CITY  OF  NEWARK 


Establlabnents,  Sales,  Annual  Payroll,   and  Bnployees, 

oy  Kind  of  Business 

Kind  of  business 

1958^ 

1954^ 

SIC  code 

Estab- 
lish- 
ments^ 

(number) 

Sales 2 
($1,000) 

Payroll, 
entire 
year 

($1,000) 

Paid  employees, 

workweek  ended 

nearest  Nov.   15 

Estab- 
lish- 
ments ^ 

(number) 

Sales ^ 
($1,000) 

Payroll, 
entire 

Total 
(number) 

Full 
workweek 

(number) 

year 
($1,000) 

RETAIL  STORES 
Rettiil  stores ,  total' 

5,748 

182 
84 
98 

178 

5 

42 

93 

1,549 

119 

310 

534 

144 

203 

90 

21 

109 

29 

300 

100 

91 

109 

1,517 
815 
702 

157 

902 
203 
52 
9 
79 
62 
13 

40 
26 

645,484 

19,893 

3,193 

16,700 

146,014 

114,955 

14,002 

(D) 

132,171 

44,384 

25,702 

67,981 

17,496 
29,831 
23,151 

6,153 
12,179 

1,714 

4A,391 

19,023 

7,885 

17,483 

78,520 
47,603 
30,917 

17,627 

68,801 
18,736 
2,515 
705 
7,039 
2,196 
2,894 

(D) 
(D) 

84,776 

2,228 
(D) 
(D) 

27,648 

22,994 

2,441 

(D) 

8,448 

4,223 

2,015 

9,336 

2,466 
4,116 
3,323 

927 
1,672 

115 

6,249 
2,785 
1,213 

2,251 

15,261 

11,080 

4,181 

2,202 

7,166 

1,227 

305 

39 

1,007 

328 

370 

(D) 
(D) 

29,247 

540 
(D) 
(D) 

10,038 

8,186 

1,158 

(D) 

2,797 
876 
745 

3,173 

753 

1,617 

1,290 

261 

464 

78 

1,585 
652 
355 

578 

6,577 
4,945 
1,632 

741 

2,175 

472 

87 

8 

323 

123 

73 

(D) 
(D) 

23,386 

500 
(D) 
(D) 

7,501 

6,244 

724 

(D) 

2,123 
862 
624 

2,308 

623 
1,075 
807 
228 
341 
41 

1,460 
597 
319 

544 

5,555 
4,130 
1,425 

541 

1,912 

384 

78 

8 

283 

111 

72 

(D) 
(D) 

5,685 

156 
82 
72 

176 

4 

43 

127 

1,644 

116 

279 

559 

86 
208 
115 

26 
120 

93 

330 
85 
75 

110 

1,447 
681 
766 

175 

803 
119 
49 
15 
88 
60 
5 

26 
28 

639,078 

16,073 

3,414 

12,645 

114,328 

98,083 

11,670 

(D) 

125,871 

80^681 

18,770 

87,954 

18,169 
22,012 
16,905 
31,500 
10,747 
4,968 

46,887 

19,614 

9,184 

17,227 

75,749 
42,600 
33,149 

14,333 

58,432 
11,293 
2,690 
1,100 
7,646 
1,868 
1,769 

6,008 
5,925 

78,712 

52 

Lumber,  building  materials,  hardvare. 

1,462 

5251 

Hardware  stores ••.••••..•••..•. 

266 

52  ex     5251 

Other 

1,196 

53  part' 
531 

General  merchandise  group  stores' 

Department  stores , 

20,748 
18,123 

533 

Limited  price  variety  stores 

2,288 

539 
54 

Other  general  merchandise  stores 

Food  stores ..«..•.. 

337 
7,660 

55  ex.    554 

7,346 

554 

Gasoline  service  stations., 

1,504 

56 

Apparel,   accessory  stores.,...,,.,,,,,,. 

11,019 

561,    567 

Men ' s ,  boys '  apparel  stores ,  custom 
tailors* 

2,835 

562,563,568 
562 

Wcanen's  clothing,  specialty  stores,,,. 
Ready-to— wear  stores  ^ 

2,970 
2,485 

565 

F«nrily  c^loth^Tig  ■='tfOrf>R5 

3,192 

566 

Shoe  stores .•••••,•,,•■••••,,••••,.,,, 

1,340 

564     569 

Other  apparel  stores ,,, 

682 

57 

Furniture,  home  furnishings,  equipment 
stores     ,,,,,,,,,,,,.,••«•,,.......•,,, 

6,595 

5712 

3,081 

5713-15,   19 
572,    573 

Other  home  furnishings   stores* 

Household  appliance,   radio,  TV, 
music  stores. , ••,.,,, 

1,626 
1,888 

58 
5812 

Eating,   drinking  places t 

14,582 
9,677 

5813 

4,905 

591 

Drug  stores ,  proprietary  stores ,,,,,,,,, 

1,660 

59  ex.   591 

Other  retail  stores ^,,,,., ••.•..•.•,.••. 

6,136 

592 

Liquor  stores. .,,.,....,,,,,,,,, 

830 

594 

Book,   stationery  stores,,,,,,,,,,,,,,. 

327 

595 
597 

Sporting  goods,  bicycle  stores 

Jewelry  stores •,,.,,,,............,••, 

87 
1,088 

5992 

Florists.., , 

291 

5996 
7011,  7012 

Camera,  photographic  supply  stores,,,, 

fW.TOTED  SERVICES 
Hotels 

225 
2,281 

783 

Motion  picture  theaters .,,,,,,,,,, 

1,498 

Standard  Notes:   (D)  Withheld  to  avoid  disclosvire.    (NA)  Not  available.    ...  Represents  zero. 

^Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately  counted 
and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchan- 
dise stores  (SIC  53,  pt,)  and  apparel,  accessory  stores  (SIC  56),  This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business, 

'Excludes  nonstore  retailers  (i,e,,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex,  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  3.— RETAIL  STOIffiS  AND  SKLECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 

NEWARK  STANDARD  METROPOLITAU  STATISTICAL  AREA. 


Establislments,  Sales,  Ammal  Payroll,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958^ 


Estab- 
lish- 
ments* 


(number) 


Sales ^ 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  enployees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


1954^ 


Estab- 

Ush- 

ments^ 


(number) 


Sales'^ 


($1,000) 


Payroll , 

entire 

year 


($1,000) 


52 

5251 

52  ex.  5251 

53  part' 
531 

533 
539 

51, 

55  ex.  554 

554 

56 

561,  567 

562,563,568 
562 

565 
566 
564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 


591 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total 

Lumber,  building  materials,  hardware, 

f aim  equipnent  dealers 

Hardware  stores 

Other 

General  merchandise  groiqp  stores-* 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores.... 

Food  stores , 

Automotive  dealers. 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors* 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores ' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment 

stores ,. 

Furniture  stores* , -, , 

Other  home  furnishings  stores*. 

Household  appliance,  radio,  TV, 
music  stores...... 

Eating ,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores ,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores , 

Florists 

Camera,  photographic  supply  stores.. 


SELECTED  SERVICES 


17,271 

772 
327 
445 

552 

20 

131 

285 

3,996 

680 

1,500 

1,644 

370 
697 
332 
93 
310 
126 


1,044 
316 
332 

396 

3,672 
2,106 
1,566 

519 

2,892 
547 
170 
120 
210 
220 
44 


Hotels 

Motion  picture  theaters. 


91 
80 


2,151,412 


113,800 
22,209 
91,591 

253,147 

177,726 

40,514 

32,307 

557,873 

291,613 

117,735 

187,539 

38,134 
82,378 
60,628 
25,163 
32,859 
8,011 

148,829 
57,726 
33,800 

57, 303 

189,950 

123,555 

66,395 

62,810 

228,116 
62,117 
9,980 
7,503 
15,382 
8,634 
5,383 


14,473 
10,857 


248,197 


13,665 

2,434 

11,231 

43,628 

32,661 

6,984 

3,983 

39,623 

27,408 

9,018 

25,238 

5,220 
11,108 
8,573 
3,758 
4,421 
731 

21,079 
9,088 
4,992 

6,999 

36,819 

28,021 

8,798 

8,254 

23,465 
4,115 
1,260 

579 
2,216 
1,406 

629 


5,431 
2,536 


82,528 


3,366 

725 

2,641 

16,847 

11,980 

3,543 

1,324 

13,164 

5,930 

3,269 

8,739 

1,470 
4,307 
3,247 
1,320 
1,271 
371 

5,610 
2,139 
1,532 

1,939 

16,079 

12,616 

3,463 

2,750 

6,774 
1,387 
444 
198 
648 
44-8 
142 


2,190 
1,054 


65,527 

3,073 

578 

2,495 

12,169 
9,056 
2,098 
1,015 

9,495 

5,810 

2,582 

6,601 

1,219 
3,201 
2,361 
1,019 
929 
233 


5,058 
1,896 
1,396 

1,766 

13,049 

10,182 

2,867 

1,953 

5,737 
1,087 
348 
143 
557 
388 
129 


1,587 
856 


16,757 

721 
337 
380 

535 

18 

140 

373 

4,307 

655 

1,357 

1,627 

227 
689 
392 
68 
323 
228 


1,043 
215 
245 

379 

3,398 
1,714 
1,679 

542 

2,572 
406 
137 

95 
221 
186 

31 


78 
82 


1,872,246 


109,112 
25,598 
83,500 

190,709 

142,126 

33,385 

15,064 

473,994 

313,290 

84,390 

178,342 

33,881 
61,357 
48,011 
40,804 
27,592 
19,223 

122,303 
46,151 
23,959 

49,399 

170,251 

100,074 

70,143 

48,797 

181,058 
41,516 
8,550 
5,965 
13,979 
^363 
3,972 


(D) 
13,067 


207,729 


12,803 
3,063 
9,740 

33,345 

26,117 

6,023 

1,205 

32,554 

28,778 

6,150 

32,065 

4,785 
7,965 
6,595 
4,494 
3,257 
1,564 

16,577 
7,619 
3,874 

5,084 

31,864 

21,865 

9,999 

5,932 

17,661 

2,731 

928 

491 

1,958 

1,095 

419 


(D) 
2,917 


Standard  Notes:   (d)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately  counted 
and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchan- 
dise stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  pict\ire  theaters." 

*A11  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex,  591)  not  covered  in  any  of  the  lines  below. 


NEWARK,  NJ.,  AREA 


Table  4.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISmEMTS— PERCENT  CHANGE  IN  SALES,  1954  TO  1958 

CQITRAL  BUSINESS  DISTRICT  OF  NEWARK,  THE  ENTIRE  CITY,  AND  NEWARK  STANDARD  METHOPOLIIAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  change^ 


Central 

business 

district 


Entire 
city 


City 
less  its 
central 
business 
district 


Entire 
standard 
metro- 
politan 
statistical 
area 


Standard 

metro- 
politan 
statistical 
area  lees 
central 
business 
district 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 


591 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total ^ ...., 

Lumber,  building  materials,  hardware,  farm  equipment 

dealers 

Hardware  stores 

Other 

General  merchandise  group  stores'' 

Department  stores 

Limited  price  variety  stores......... , 

Other  general  merchandise  stores ,, 

Food  stores 

Automotive  dealers. 

Gasoline  service  stations 

Apparel,  accessory  stores..... 

Men '  s ,  boys '  apparel  stores ,  custtsn  tailors* 

Women's  clothing,  specialty  stores... 

Ready-to-wear  stores'. 

Family  clothing  stores-* 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment  stores.,,, ... 
Furniture  stores'* 

Other  home  furnishings  s'tores* , 

Household  appliance,  radio,  TV,  music  s'tores.,,,.. 

Eating,  drinking  places 

Eating  places. i 

Drinking  places , 

Drug  stores ,  proprlettiry  stores 

Other  retail  stores^ 

Liquor  s'tores. 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores , 

Floris  ts .' 

Camera,  photographic  s>5)ply  stores 

SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


-1.3 


90.2 

-1.7 

139.4 

26.5 
(D) 
(D) 
(D) 

5.2 

-57.9 

34.3 

-33.1 

-10.5 

61.5 

70.5 

(D) 

-2.8 

(D) 

5.6 

36.4 

13.7 

-14.9 

^.1 
-2.1 
-8.9" 

17.4 

1.5 

29.4 

6.1 

(D) 

-4.8 

-16.1 

35.4 


90.9 
-31.5 


1.0 


23.8 
-6.5 
32.1 

27.7 

17.2 

20.0 

(D) 

5.0 

-45.0 

36.9 

-21.7 
-3.7 
35.5 
36.9 

-80.5 
13.3 

-65.5 

-5.3 

-3.0 

-14.1 

1.5 

3.7 
11.7 
-6.7 

23.0 

17.7 
65.9 
-6.5 
-35.9 
-7.9 
17.6 
63.6 


(D) 
(D) 


2.7 


13.3 
-7.9 
18.4 

36.7 
(D) 
(D) 
(D) 

5.0 

-40.9 

37.1 

15.6 

67.4 

-1.5 

-18.3 

(D) 

51.1 

(D) 

-11.6 

-18.4 

-24.1 

19.9 

7.5 
21.4 
-6.1 

24.6 

28.0 
73.8 

-19.4 
(D) 

^3.0 
28.1 


(D) 
(D) 


14.9 


4.3 

-13.2 

9.7 

32.7 

25.0 

21.4 

114.5 

17.7 

-6.9 

39.5 


-59.8 

-1.7 
25.1 
41.1 
16.0 

11.6 
23.5 
-5.4 

28.7 

26.0 
49,6 
16.7 
25.8 
10.0 
32.5 
35.5 


(D) 
-16.9 


17.7 


2.5 

-13.6 

7.4 

39.7 
(D) 
(D) 
(D) 

18.0 

-3.6 

39.6 

29.4 
34.7 
27.0 
13.9 

(D) 
27.3 

(D) 

24.3 

23.6 
44.1 
23.0 

14.3 
28.9 
-4.9 

29.5 

29.5 
50.7 
18.7 
(D) 
25.0 
36.2 
35.6 


68.2 
112.3 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

^In  computing  percent  change,  sales  of  leased  departments  are  Incorporated  with  main  store  sales  iji  1958.  In  1954  each  leased 
department  was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  compara- 
bility is  greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect 
"hotels"  or  "motion  picture  theaters." 

^Excludes  nonstore  retailers  (I.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
1954  data  limited  to  "employer"  establishments  in  canputing  percent  change. 

'in  computing  percent  change,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  5.— RETAIL  STORES:   1958  AND  195-;  CENTRAL  BUSINESS  DISTRICT  SALES  AS  PERCENT  OF 

NEWARK  AND  OF  NEWARK  STANDARD  METROPOL ITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  busliiess 


Percent  of  city  sales  In 
central  business  district'' 


1958 


195<i 


Percent  of  standard  metro- 
politan statistical  area 
sales  In  central  business 
district^ 


1958 


1954 


52 
5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


RETAIL  STORES 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware,  farm  equipment  dealers 

Hardware  stores. 

Other 

General  merchandise  group  stores^ 

Department  stores. 

Limited  price  variety  stores 

Other  general  merchandise  stores.......................... 

Food  stores. ................................................ 

Automotive  dealers. ......................................... 

Gasoline  service  stations. 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom  tailors* 

Women's  clothing,  specialty  stores  ....................... 

Ready-to-wear  stores '. ...,.,,............,,.,.........., 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment  stores............... 

Furniture  stores*. 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV,  music  stores 

Eating,  drinking  places 

Eating  places 

DrinTdng  places.. 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores ,.., 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores................ 


41.8 

21.0 
23.5 
20.5 

87.2 
(D) 
(D) 
(D) 

10.2 

18.4 

6.8 

68.2 
84.8 
70.0 
77.5 

(D) 
60.2 

(D) 

40.5 

.  39.4 

35.0 

44.3 

30.5 
36.0 
22.1 

21.3 

33.2 
13.9 
57.4 
(D) 
94.9 
17.1 
82.8 


42.8 

13.7 
22.4 

11.3 

88.0 
(D) 

77.7 
(D) 

10.2 

24.1 

7.0 

78.8 
91.3 
58.8 
62.2 
93.9 
70.1 
58.3 

36.3 
28.0 
26.4 
53.3 

33.0 
41.1 
22.6 

22.3 

38.6 
17.9 
50.6 
61.1 
91.8 
23.9 
100.0 


12.5 

3.7 
3,4 
3.7 

50.3 
(D) 
(D) 
5.0 

2.4 

2.8 

1.5 

24.7 
38,9 
25.4 
29.6 
(D) 
22.3 
(D) 

12.1 
13.0 
8.2 
13.5 

12.6 
13.9 
10.3 

6.0 

10.0 
4.2 

14.5 
(D) 

43.4 
4.4 

44.5 


U.6 

2.0 
3.0 
1.7 

52.8 
(D) 

27.2 
(D) 

3.9 

6.2 

1.5 

38.8 
48.9 

21.1 
21.9 
72.5 
27,3 
13.8 

13.9 
11.9 
10.1 
18.4 

U.7 
17.5 
10.7 

6.5 

12.4 
4.9 
15.9 
11.3 
50.2 
7.0 
44,5 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure,    (NA)  Not  available.    ..,  Represents  zero.    (Z)  Less  than  0,05  percent. 

■"■In  computing  percent,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56). 

•'Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments, 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex,  591)  not  covered  in  any  of  the  lines  below. 


NEWARK,  N.J.,  AREA 
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Table  6.— RETAIL  STORKS:   1958  AND  1954— PKRCENTAGE  DISTRIBUTION  OF  SALES,  BY  KIND  OF  BUSINESS 

CENTRAL  BUSINESS  DISTRICT  OF  NEWARK,  THE  ENTIRE  CITY,  AND  NEWARK  STANDARD  METROPOLITAN  STATISTICAL  AREA 

(Percentages  are  based  (Zi  total  Retail  Store  Sales  uhlch  exclude  sales  of  nonstore  retailers — mall  order,  direct  selling, 

merchandise  vending  aaohlne  operators) 


SIC  code 


Kincl  oT  business 


Central 

business 

district^ 


1958 


1954 


Entire  clty'^ 


1958 


1954 


Standard  metropolitan 
statistical  area^ 


1958 


1954 


52 

5291 

52  ex.  5251 

53  part' 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


RETAIL  STORES 

Retail  stores,  total''. , 

LiBber,  building  materials,  hardware, 

f am  e<iulpiBent  dealers 

Hardware  stores. .........< 

Other , 

General  mercbandlse  group  stores-' 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores...... 

Food  stores. ., 

Automotive  dealers , 

Oasoline  service  stations. .............. 

Apparel,  accessory  stores. .............. 

Men's,  boys'  apparel  stores,  custcm 
tailors* , 

Wcoien's  clothing,  specialty  stores..., 
Ready-to-wear  stores',..,,........,. 

Family  clothing  stores'............... 

Shoe  stores 

Other  apparel  stores 

Furniture,  hone  furnishings,  equlpient 

stores ., 

Furniture  stores*. .................... 

Other  home  furnishings  stores  ........ 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drliddng  places , 

Eating  places , 

Drlnldng  places ....................... 

Divg  stores,  proprietary  atorea., .....,, 

Other  retail  stores*...... 

Liquor  stores 

Book,  stationery  stores , 

Sporting  goods ,  bicycle  stores 

Jewelry  stores 

Florists , 

Camera,  photographic  siqiply  stores.... 


100.0 


1.5 
0.3 
1.2 

47.2 
(D) 
(D) 
0.6 

5.0 

3.0 

0.7 

17.2 

5.5 
7.7 
6.6 
(D) 
2.7 
(D) 


6.7 
2.8 
1.0 

2.9 

8.9 
6.3 
2.5 

1.4 

8.4 
1.0 
0.5 
(D) 
2.5 
0.1 
0.9 


100.0 

0.8 
0.3 
0.5 

36.8 
(D) 
3.3 
(D) 

4.7 

7.1 

0.5 

25.4 

6.1 
10.8 
4.7 
3.8 
2.8 
1.0 


6.2 
2.0 
0.9 

3.3 

9.1 
6.4 
2.7 

1.2 

8.2 
0.7 
0.5 
0.2 
2.6 
0.2 
0.6 


100.0 


3.1 
0.5 
2.6 

22.6 

17.8 

2.2 

(D) 

20.5 
6.9 
4.0 

10.5 

2.7 
4.6 
3.6 
1.0 
1.9 
0.3 


6.9 
3.0 
1.2 

2.7 

12.2 
7.4 
4.8 

2.7 

10.6 
2.9 
0.4 
0.1 
1.0 
0.3 
0.4 


100.0 

2.5 

0.5 
2.0 

17.9 

15.3 

1.8 

(D) 

19.7 

12.6 

2.9 

13.8 

2.8 

3,4 
2.6 

4.9 
1.7 
0.8 


7.3 
3.1 
1.4 

2.7 

11.9 
6.7 
5.2 

2.2 

9.2 

1.8 
0.4 
0.2 
1.2 
0.3 
0.3 


100.0 

5.3 

1.0 
4.3 

11.8 
8.3 
1.9 
1.5 

25.9 

13,6 

5.5 

8.7 

1.8 
3.8 
2.8 
1.2 
1.5 
0.4 


6.9 
2.7 
1.6 

2.6 


5.7 
3.1 

2.9 

10.6 
2.9 
0.5 
0.3 
0.7 
0.4 
0.3 


100.0 

5.9 

1.4 
4.5 

10.2 
7.6 
1.8 
0.8 

25.3 

16.7 

4.5 

9.5 

1.8 
3.3 
2.6 
2.2 

1.5 
1.0 


6.5 
2.5 
1.3 

2.6 

9.1 
5.3 
3.7 

2.6 

9.7 
2.2 

0.5 
0.3 
0.7 
0.3 
0.2 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available,    ,,,  Represents  zero,    (Z)  Less  than  0.05  percent, 
^In  computing  percent,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56). 

■'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments, 

'includes  data  for  those  kinds  of  business  In  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


12  CENTRAL  BUSINESS  DISTRICT  STATISTICS 

Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  NEWARK  STANDARD  METROPOLITAN  STATISTICAL  AREA 


1 


MRC 


No.  1. — Includes  the  stores  on  Main  St.,  460  through  584  Prospect  St.,  William  St.  between  Harrison  and  South  Clinton, 
Harrison  St.  between  Main  and  William,  South  Clinton  St.  between  William  and  Main 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Nimber  of 
establish- 
ments 


54,58,591 


53  part,- 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Nimber 

Sales ($1,  000) 

Convenience  goods  stoics: 

Himber 

Sales ($1,000) 

Shopping  goods  stores:^ 

Runber 

Sales ($1, 000) 

All  other  stores: 

Nimber 

Sales ($1,  000) 

Retail  stores,  total-' 

Ltmber,  building  materials,  hardvare, 

faun  equipment  dealers 

Hardvare  stores 

Other 

Geneisl  merchandise  group  stores^  '.... 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores .,..,.....,.. 


Ill 
21,428 


27 
2,692 


44 
9,797 


40 
8,939 


Nimber  of 
establish- 
ments 


Ul 


55  ex.  554 

554 

56 

561,  567 

562-3, 568 
562 
565 
566 
564,  569 

57 


5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custom 

tailors , 

Wcmen's  clothing,   specialty  stores ... , 

Ready-to-wear  stores'. , 

Femlly  clothing  stores  ' , 

Shoe  stores , 

Other  apparel  stores 

Furniture,  heme  furnishings,  equlpnent 

stores , 

Furniture  stores 

Other  home  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drlsldng  places , 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  siqjply  stores... 


30 

4 
20 
10 
1 
3 
2 


11 

1 
4 


16 

14 

2 


30 
3 
4 

2 
2 


MRC  No.  2. — Includes  the  stores  on  Central  Ave.  frcm  Eppirt  St.  to  Oakwood  Ave. 


SIC 
code 


w^TiH  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 

establlsb- 

ments 


54,58,591 


53  part,- 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total:  ■^ 

Nimber 

Sales (fc,000)... 

Convenience  goods  stores: 

Mvmber 

Sales ($1,000)... 

Shopping  goods  stores:-' 

Nimber 

Sales ($1,000)... 

AH  o-ther  s-tores: 

Mvmber , 

Sales (?i,000)... 


Retail  stores,  -total 


Limber,  building  materials,  hardware, 

fam  equifment  dealers ..,, 

HEirdwa]re  stores , 

Other , 


2  3 


General  merchandise  group  s-tores 
Department  stores 

Liml-ted  price  variety  stores .... 
Other  general  merchandise  s-tores 


Food  stores. 


97 
19,201 


26 
2,312 


50 
13,779 


21 
3,110 


Himber  of 
establish- 
ments 


97 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Au-tomo-tlve  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

teillors 

Wcmen's  clothing,   specialty  stores.. 

Ready--to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  s-tores 


Furniture,  home  furnishings,  equlpient 

stores 

Furniture  stores 

Other  home  furnishings  stores 

Household  appliance,  radio,  Tf,   music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  s-tores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  s-tatlonery  stores 

Sporting  goods,  bicycle  stores.,... 

Jewelry  stores 

Florists 

Canera,  photographic  supply  stores. 


30 

3 
20 
11 

1 
4 
2 


14 
6 
2 


17 
3 
2 

1 
2 
3 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (MA)  Not  available.    ...  Represents  zero. 

^Group  -totals  for  SIC  53  and  56  may  Include  "nonemployer"  establishments  vAiich  could  not  be  classified  by  detailed  kinds  of  business. 

^Excludes  nous-tore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

^Includes  data  for  -blx>se  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


NEWARK,  N.J.,  AREA  13 

Table  7.— RETAIL  STOIBS:      1958— MAJOR  RETAIL  CKNTTOS  IN  THE  HEMRK  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 


MRC  No.  3. 


-Includes  the  planned  center  known  as  "Dover  Shopping  Center"  and  the  stores  In  the  area  bounded  by  Bassett  Highway, 
Bassett  Highway  extended.  North  Essex,  Blackwell,  and  railroad  tracks 


SIC 
oode 


Kind  of  buslitess 


Total 


SIC 
code 


Kind  of  bustnesB 


Nvmber  of 

establlab- 

ments 


5*, 58, 591 


53  part, 3 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex,  5251 

53  part^ 
531 

533 
539 


Retail  stores,  total:  ' 

HuBber 

Sales ($1,000) 

Convenience  goods  stores: 

Hxinber 

Sales (  $1,  000) 

Sbopptng  goods  stores:^ 

Nunber. 

Sales ($1,000) 

All  other  stores: 

NvBber 

Sales ($1,  000) 

Retail  stores,  total^ 

Luaber,  building  materials,  hardvare, 

f  am  equipient  dealers 

Hardware  stores 

Other 

Qeneral  nerchandlse  graap  stores^  ''..•. 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


117 
16,942 

29 
6,333 


61 
8,588 


27 
2,021 


Nunber  of 
establish- 
ments 


117 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 

565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Automotive  dealers 

Gasoline  service  stations , 

Apparel,  accessory  stores^ , 

Men's,  boys'  apparel  stores,  ctistcm 

tailors 

Wanen's  clothing,  specialty  stores..., 

Ready-to-wear  stores  ' , 

Femily  clothing  stores' , 

Shoe  stores , 

Other  apparel  stores , 

Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores , 

Other  home  furnishings  stores , 

Household  appliance,  radio,  TV,  music 
stores , 

Eating,  drlnilng  places 

Eatiiig  places , 

DrinMng  places , 

Drug  stores,  proprietary  stores , 

Other  retail  stores* , 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores , 

Jewelry  stores , 

Florists , 

Camera,  photographic  supply  stores . . . , 


1 

1 

40 

11 

15 

10 

3 

6 

3 


12 

5 


11 
5 
6 


21 
2 
5 

"6 
1 
3 


MRC  No.  4. — Includes  the  planned  center  known  as  "Essex  Green  Shopping  Center"  on  Prospect  Ave.  from  Eagle  Rock  Rd.  to  Mount 

Pleasant  Ave. 


SIC 
code 

Kind  of  business 

Total 

SIC 
code 

Kind  of  business 

Nunber  of 
establish- 
ments 

RetaU  stores,  total:  ^ 

Nuiber 

15 
8,286 

7 
(D) 

6 
3,085 

2 
(D) 

55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 

565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 

Autonotive  dealers 

Gnsol 1ne  service  stntlonn 

Sales 

..($1,000)... 

5*, 58, 591 

Convenience  goods  stores: 
Mimber 

Apparel,  accessory  stores 

3 

Men's,  boys'  apparel  stores,  custom 
tailors 

Sales 

..($1,000)... 

1 

53  pert, 3 

Sbopptng  goods  stores:^ 
Nunber 

Wanen's  clothing,  specialty  stores 

Ready-to-wear  stores' 

56.  57 

Family  clothing  stores' 

1 

Sales 

..($1,000)... 

Shoe  stores ^ 

1 

All  other  stores: 

Nunber 

Other  apparel  stores 

52,  55, 

59  ex.  591 

Furniture,  heme  furnishings,  equipnent 
stores 

Sales 

Betnll  stores,  total^. 
Luaber,  bulldlTie  materials, 

fnrm  (Vjii1jn«>n+.  rtpnlPTH  ,,, 

.!(H,*666)... 

Nunber  of 
establish- 
ments 

fW,t«>-r  TvmiP  f^iTTilsMTigH  frtorfR  .    w. 

... 

Bsusehold  appliance,  radio,  TV,  music 
stores. 

Tji+.liig,  ilT-lTildng  pi nc<»f 

•  •  • 

15 

3 
1 
2 

4 

2 

hardware. 

Eating  places 

2 

52 

Prlnld Tig  pi  Been        ....  i .... 

Drug  stores,  proprietary  stores 

5251 

Hardware  stores. ..... .^ 

1 

52  ex.  5251 

Other , 

Other  retail  stores' 

General  merchandise  group  stores^  ^ 

PepflTtment  stoT^s 

2 

53  part^ 
531 

Liquor  stores 

1 

Book,  stationery  stores 

533 

Limited  price  variety  stoi 
Other  general  merchandise 

Food  stores 

*es  ...••....» 

Sporting  goods,  bicycle  stores.. 

539 

stores 

Jewelry  stores , 

Florists. 

54 

Camera,  photographic  siipply  stores 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^roup  totals  for  SIC  53  and  56  may  Include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds 

deludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

^Limited  to  "employer"  establishments. 

'includes  data  for  tixiee   irlnrta  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


of  business. 
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Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  NEWARK  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 


MRC  No.  5. — Includes  the  stores  on  Milbum  Ave.  from  Myrtle  Ave.  to  Holmes  and  Hamster  Sts. 


SIC 
code 


Kind  of  b\Lslness 


Total 


SIC 
code 


Kind  of  tfUfllness 


Nunber  of 
establish- 
ments 


5<;,58,591 


53  part, 3 
56,  57 


52,  55, 

59  ex,  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Nimber 

Sales ($1,000) 

Convenience  goods  stores: 

Nunber 

Sales ($1,000) 

Shopping  goods  stores:^ 

Nunber 

Sales ($1, 000) 

All  otber  stores: 

Nunber 

Sales ($1,  000) 

Retail  stores,  total-' 

Lunber,  building  materials,  hardware, 

farm  equlpnent  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores^  ''.... 
Departmeirt  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores..... 

Food  stores 


15 
9,726 


3 
(D) 


7,992 


(D) 


Nunber  of 
establish- 
ments 


15 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 

565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Automotive  dealers , 

Gasoline  service  stations 

Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,   specialty  stores... 

Ready-to-wear  stores' 

Fonily  clothing  stores ' 

Shoe  stores , 

Other  apparel  stores 

Furniture,  home  furnishings,  equlpnent 

stores 

Furniture  stores 

Other  heme  fui-nishlngs  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drinking  places 

Eating  places , 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores... 


MRC  No.  5. — Includes  the  stores  in  the  area  bounded  by  rear  property  line  of  lots  on  north  side  of  Springfield  Ave.,  High,  William, 
West  St.,  Mercer,  Broane,  Morton,  Belmont  Ave.,  rear  property  line  of  lots  on  south  side  of  Springfield,  Sayre  and  Bruce 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Nunber  of 
establish- 
ments 


54,58,591 


53  part,- 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Nunber. .............................. 

Sales ($1,000)... 

Convenience  goods  stores: 

Nunber 

Sales ($1,000)... 

Shopping  goods  stores:-' 

Nunber 

Sales ($1,000)... 

All  other  stores: 

Nunber , 

Sales ( $1,  000) . . . 


Retail  stores,  total 


Lunber,  building  materials,  hardware, 

farm  equipment  dealers 

Hardware  stores , 

Other , 


2  3 


General  merchandise  group  s-tores' 

Department  stores 

Limited  price  variety  stores .... 
Other  general  merchandise  s-tores 


Food  s-tores. 


146 
19,330 


49 
,647 


73 
,700 


24 
2,033 


Nunber  of 
establish- 
ments 


146 


55  ex.   554 

554 

56 

561,   567 

562-3,568 
562 
565 
566 
564,   569 

57 

5712 

5713-15,19 
572,   5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Au-tomotlve  dealers 

Gasoline  service  stations. 


Apparel,   accessory  s-tores   ^ 

Men's,  boys'   apparel  s-tores,   cua-tom 

tailors 

Women's  clo-thing,  specialty  s-tores.... 

Ready-to-wear  stores'. 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Pamiture,  heme  furnishings,   equipment 

s-tores 

Furniture  stores 

Other  home  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  s-tores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  s-tores 

Florists 

Camera,  photographic  supply  stores. 


2 

38 

11 

16 

8 

1 
4 
4 


27 

17 

2 


14 
9 
5 


21 
6 
2 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^Group  -totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  irtilch  could  not  be  classified  by  detailed  kinds  of  business, 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

'includes  data  for  those  WnrlH  of  business  In  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


APPENDIX 

Procedures  and  Definitions 


CENSUS  DISCLOSURE  RULES 

In  accordance  with  Census  law,  any  data  which 
would  disclose  the  operations  of  an  individual 
establishment  or  business  organization  are  not 
published.  The  number  of  establishments  in  a 
kind  of  business  is  not  considered  a  disclosure 
by  these  rules,  so  that  this  item  is  shown  in 
instances  where  other  items  of  information  for 
the  same  kind  of  business  or  locality  are  sup- 
pressed. 

KINDS  OF  BUSINESS  COVERED 

This  report  covers  all  establishments  (except 
nonstore  retailers)  included  in  Retail  Trade,  de- 
fined in  accordance  with  the  principles  of  the 
Standard  Industrial  Classification  Manual  (1957  edi- 
tion) issued  under  the  auspices  of  the  Bureau 
of  the  Budget,  Executive  Office  of  the  Presi- 
dent. This  rep>ort  includes,  in  addition  to  re- 
tail trade  establishments,  hotels  and  motion  pic- 
ture theaters,  parts  of  major  groups  70  and  78 
of  the  SIC  Manual. 

Retail  Trade,  as  defined  in  the  SIC  Manual, 
and  as  covered  in  the  1958  Census  of  Business, 
includes  establishments  primarily  engaged  in  sell- 
ing merchandise  directly  to  personal,  household, 
and  farm  users.  Excluded  from  Retail  Trade 
are  places  of  business  operated  by  membership 
clubs  and  open  only  to  their  own  members  or 
personnel,  such  as  restaurants  and  bars  operated 
by  country  clubs,  school  cafeterias,  cafeterias 
operated  by  industrial  plants  for  their  employ- 
ees, establishments  operated  by  agencies  of  the 
Federal  Government  on  military  posts,  hospitals, 
etc. 

Data  for  nonstore  retailers— mail  order  houses, 
direct  selling  (house-to-house)  organizations,  and 
merchandise  vending  machine  operators— have  been 
excluded  from  the  tabulations  in  this  report,  but 
are  contained  in  other  publications  of  the  1958  Cen- 
sus of  Business,  such  as  the  Area  Report  Series. 

METHOD  OF  ENUMERATION 

For  purposes  of  coverage  in  the  1958  Census 
of  Business,  retail  establishments  were  divided 
into  two  categories— those  with  some  paid  employ- 
ment during  1958,  i.e.,  the  "employer"  universe, 
and  those  with  no  paid  employment  during  1958, 
i.e.,  the  "nonemployer"  universe.  The  method 
of  obtaining  census  information  for  these  two 
groups  is  described  below. 


Enumeration  of  "Employers."— Information  for 
establishments  in  this  part  of  the  retail  trade 
field  was  obtained  by  means  of  a  mail  canvass. 
Report  forms  were  mailed  to  all  business  firms 
included  in  the  active  records  of  the  Internal 
Revenue  Service  as  subject  to  payment  of  Fed- 
eral Insurance  Contributions  Act  (FICA)  taxes 
(i.e.,  employers  of  one  or  more  persons)  and 
which  were  classified  in  the  records  of  the  Bu- 
reau of  Old-Age  and  Survivors  Insurance  (BOASI) 
as  wholly  or  partially  engaged  in  retail,  whole- 
sale, manufacturing,  and  mineral  industries.  Also 
included  were  those  classified  in  major  groups 
70  (except  702  and  704),  72,  73,  75,  76,  78,  and 
79  of  the  service  industries  portion  of  the  SIC 
Manual,  and  in  public  warehousing,  '  SIC  major 
group  42,  except  421.  In  addition,  report  forms 
were  mailed  to  all  establishments  which  BOASI 
had  not  classified  by  kind  of  business  prior  to 
mailing  of  census  report  forms.  Each  estab- 
lishment was  mailed  a  report  form  appropriate 
to  its  BOASI  classification  (for  those  cases  for 
which  BOASI  classification  had  not  yet  been  es- 
tablished, a  general  purpose  form  was  used),  but 
its  census  classification  was  determined  by  re- 
plies   to  questions   on  the  census   report   form. 

Enumeration  of  "Nonemployers."— This  group 
was  defined  to  include  retail  businesses  other  than 
those  represented  in  the  active  FICA  records  of 
the  Internal  Revenue  Service.  Information  for 
this  group  of  establishments  was  derived  from 
the  1958  Federal  income  tax  returns.  Information 
was.  compiled  from  only  one-half  of  these  cases 
and  census  results  for  this  group  were  estab- 
lished by  multiplying  such  findings  by  two.  The 
"nonemployer"  segment  of  retail  trade,  although 
made  up  of  a  large  number  of  establishments, 
accounted  for  less  than  10  percent  of  the  total 
retail  trade  volume. 

Included  in  this  segment  were  only  those  non- 
employer  establishments  which  reported  a  sales 
volume  of  $2,500  or  more  during  1958.  Non- 
employer  establishments  reporting  a  sales  vol- 
ume of  less  than  $2,500  were  not  included  in 
these  tabulations,  regardless  of  the  period  of 
time  they  were  operated  during  the  year. 

COMPARISON  OF  THE  1954  AND 
1958  CENSUSES 

In  all  major  respects,  the  1954  and  1958  Cen- 
suses were  conducted  under  similar  conditions 
and  procedures.     Strict  comparability  in  the  data 
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for  the  two  censuses  is  limited  by  the  following 
factors: 

1.  The  physical  area  of  a  number  of  urban 
places  in  the  1958  Census,  is  not  the  same  as  it 
was  in  1954  because  of  annexations  and  other 
boundary  changes  which  have  occurred  since  the 
1954  Census.  This  factor  should  be  taken  into 
consideration  in  evaluating  changes  in  census 
findings  from  1954,  as  in  each  census  the  sta- 
tistics for  urban  places  are  in  accordance  with 
the  boundaries  for  those  places  in  the  census 
year. 

2.  Whereas  in  the  1954  Census,  "leased 
departments"  (businesses  operated  as  departments 
of  a  retail  business,  under  different  ownership) 
were  counted  as  separate  establishments  and 
separately  classified  by  kind  of  business,  in  the 
1958  Census  they  have  been  combined  with  the 
retail  business  in  which  located.  As  a  result, 
it  is  anticipated  that  the  count  of  establishments 
will  be  approximately  25,000  less  in  the  1958 
Census  than  would  have  been  the  case  if  the 
1954  Census  procedure  had  been  followed.  In 
addition,  there  will  be  some  redistribution  in 
the  data  among  the  various  kinds  of  business 
categories  (e.g.,  the  figures  for  a  leased  shoe 
departnient  located  in  a  department  store  which 
were  tabulated  in  the  "shoe  store"  kind  of  busi- 
ness in  1954  are  included  with  "department 
store"  figures  in  the  1958  Census).  Leased 
departments  in  the  1954  Census  reported  sales 
of  approximately  one  billion  dollars. 

3.  Revisions  made  in  the  1957  edition  of  the 
SIC  Manual  have  necessitated  the  following  changes 
in  establishment  classifications  used  in  the  1954 
Census: 

a.  Musical  instrument  stores  and  music 
and  record  shops  have  been  shifted  to  the  kind- 
of- business  group  "Furniture,  Home  Furnish- 
ings, Equipment  Stores"  from  the  group  "  Other 
Retail  Stores." 

b.  Antique  stores  have  been  shifted  to 
the  group  "Other  Retail  Stores"  from  the  group 
"Furniture,  Home  Furnishings,  Equipment 
Stores." 

4.  Both  the  1954  and  1958  Censuses  ex- 
cluded those  businesses  with  no  paid  employment 
which  had  sales  volume  of  less  than  $2,500  in 
the  census  year.  To  the  extent  that  price  in- 
creases since  1954  resulted  in  increases  in  the 
dollar  volume  of  sales,  the  1958  Census  includes 
stores  with  a  lesser  physical  volume  of  business 
than  were  included  in  the  1954  Census.  While 
the  exact  magnitude  of  this  phenomenon  is  un- 
known, the  effect  on  total  volume  of  retail  sales 
undoubtedly  is  only  a  fraction  of  one  percent 
and  probably  has  little  effect  on  the  number  of 
stores  included  in  the  census. 


Both  the  1954  and  1958  Censuses  include  data 
for  some  "nonemployer"  establishments  in  the 
group  totals  but  not  in  the  detailed  kinds-of- 
business  totals  due  to  limitation  of  classification 
information  on  the  Federal  tax  returns.  In  the 
1954  data,  all  major  groups  (i.e.,  SIC  2  digit) 
included  some  such  establishments.  In  1958 
only  two  major  groups— SIC  53,  General  Mer- 
chandise Group,  and  SIC  56,  Apparel,  Accessory 
Stores— included  such  establishments.  In  neither 
census  was  it  found  feasible  to  classify  any 
"nonemployer"  establishments  as  "Ready-to-wear 
stores  (SIC  562)"  or  "Family  clothing  stores 
(SIC  565)"  and,  in  the  1954  Census,  it  similarly 
was  not  found  feasible  to  change  any  "nonemploy- 
er" establishment  as  "Men's,  boys' apparel  stores, 
custom  tailors  (SIC  561,  567)";  "Furniture  stores 
(SIC  5712)";  or  "Other  home  furnishings  stores 
(SIC  5713-15,  5719)."  Such  stores  were  classi- 
fied only  at  the  major  group  level. 

EXPLANATION  OF  TERMS 

Establishments . -CenauH  of  Business  figures 
represent  a  summary  of  reports  for  individual  "es- 
tablishments" rather  than  "companies."  A  sep- 
arate report  was  obtained  for  each  location  where 
business  was  conducted.  Including  each  location 
of  multiunit  organizations.  Each  report  was 
tabulatedln  accordance  with  the  physica:i  location 
at  which  the  business  was  conducted. 

Where  two  or  more  activities  were  carried  on 
at  a  single  location  under  a  single  ownership, 
all  activities  generally  were  grouped  together  as 
a  single  establishment,  and  the  entire  establish- 
ment was  classified  on  the  basis  of  its  major 
activity,  with  all  data  for  it  included  in  that  clas- 
sification. However,  in  cases  where  distinct 
and  separate  economic  activities,  for  which  dif- 
ferent industry  classification  codes  were  appro- 
priate, were  conducted  under  the  same  ownership 
at  a  single  location,  and  where  conditions  pre- 
scribed by  the  SIC  Manual  for  recognizing  the 
existence  of  more  than  one  establishment  were 
met,  separate  establishment  reports  for  each  of 
the  different  activities  were  reported  in  the  cen- 
suses. 

In  the  case  of  leased  departments,  i.e.,  where 
separately  owned  businesses  are  operated  as  de- 
partments of  a  retail  business  under  another 
ownership  (e.g.,  a  separately  owned  shoe  depart- 
ment store)  only  a  single  establishment,  combin- 
ing leased  departments  with  the  retail  establish- 
ment in  which  they  are  located,  is  recognized 
for  1958  Census  purposes. 

The  "number  of  establishments"  shown  in  this 
report  is  the  number  in  business  at  the  end  of 
the  census  year. 

Sales.— Sales  include  the  total  of  merchandise 
sold,   and  receipts  from  repairs  and  from  other 
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services  to  customers,  whether  or  not  payment 
was  received  in  1958.  Sales  are  normally  re- 
I  corded  net  of  deductions  for  refunds  and  allow- 
ances for  merchandise  returned  by  customers. 
Total  sales  exclude  amounts  other  than  those  re- 
ceived from  customers,  such  as  income  from  in- 
vestments, rental  of  real  estate,  etc.  They  in- 
clude the  amount  of  local  and  State  sales  taxes 
and  Federal  excise  taxes  which  are  collected 
by  the  store  directly  from  customers  and  paid 
directly  by  the  store  to  a  local,  State,  or  Fed- 
eral taxing  agency.  Gasoline,  liquor,  tobacco, 
and  other  excise  taxes  which  are  paid  by  the  manu- 
facturer or  wholesaler  and  passed  along  to  the 
retailer  also  are  included. 

The  sales  figures,  therefore,  represent  total 
sales  and  receipts  of  all  establishments  primari- 
ly engaged  in  retail  trade.  They  do  not  include 
retail  sales  made  by  manufacturers,  wholesalers, 
service  establishments,  and  other  businesses  whose 
primary  activity  is  other  than  retail  trade.  They 
do,  however,  include  receipts  other  than  from  the 
sale  of  merchandise  at  retail  (e.g.,  service  re- 
ceipts, sales  to  industrial  users,  sales  to  other 
retailers,  etc.)  by  establishments  primarily  en- 
gaged in  retail  trade.  Although  the  count  of  es- 
tablishments as  tabulated  in  this  report  repre- 
sents the  number  in  business  at  the  end  of  the 
year,  the  sales  figures  include  sales  of  all  es- 
tablishments in  business  at  any  time  during  the 
year. 

Payroll,  entire  year. -Payroll  includes  salaries, 
wages,  commissions,  bonuses,  vacation  allowances, 
and  the  value  of  payments  in  kind  (such  as  free 
meals,  lodgings,  etc.)  paid  during  the  year  to 
all  employees.  Gratuities  received  by  employees 
from  patrons  are  not  included.  For  corporations, 
it  includes  amounts  paid  to  officers  and  execu- 
tives; it  does  not  include  compensation  of  pro- 
prietors or  of  partners  of  unincorporated  busi- 
nesses. Payroll  is  reported  before  deductions 
for  Social  Security,  income  tax,  insurance  dues, 
etc. 

Payroll— workweek  ended  nearest  November 
15.— This  item  consists  of  payroll,  as  defined  above, 
which  was  paid  to  persons  on  the  payroll  In  the 
pay  period  ended  nearest  November  15,  1958. 
Establishments  whose  payroll  period  was  other 
than  a  week  were  requested  to  adjust  the  fig- 
ures to  a  weekly  basis. 

Paid  employees— workweek  ended  nearest  No- 
vember 15.  — Paid  employees  consist  of  the  num- 
ber  of  employees,  including  salaried  officers  and 
executives  of  corporations,  who  were  on  the  pay- 
roll for  the  workweek  ended  nearest  November 
15,  but  not  proprietors  or  partners  of  unincorpo- 
rated businesses. 


"Full  workweek"  employees.— "Full  workweek" 
employees  includes  employees,  whether  regular  or 
seasonal,  who,  for  the  specified  pay  period,  were 
paid  for  working  at  least  the  number  of  hours 
typically  worked  in  a  week  by  employees  of  the 
reporting  establishment.  All  other  employees 
paid  during  that  workweek  were  reported  as  part- 
workweek  employees. 

KIND- OF -BUSINESS  CLASSIFICATIONS 

Establishments  covered  by  the  1958  Census  were 
assigned  a  kind-of-business  classification  in  ac- 
cordance with  the  provisions  of  the  1957  edition 
of  the  SIC  Manual.  It  should  be  noted  that  kind- 
of-business  classifications  are  not  interchange- 
able with  commodity  classifications.  Most  busi- 
nesses sell  a  number  of  kinds  of  commodities. 
The  kind-of-business  code  assigned  generally 
reflects  either  the  individual  commodity  or  com- 
modity group  which  is  the  primary  source  of  the 
establishment's  receipts  or  some  mixture  of  differ- 
ent commodities  which  characterize  the  estab'- 
lishment's  business.  Thus,  the  classification  of 
establishments  by  kind  of  business  generally  does 
not  make  it  possible  to  determine  either  the  num- 
ber of  establishments  handling  a  particular  com- 
modity or  the  sales  of  that  commodity.  For 
example,  the  "food  group"  classification  excludes 
stores  selling  some  food  if  the  sale  of  food  is 
not  the  primary  source  of  receipts;  moreover, 
even  though  stores  are  classified  as  "food  stores" 
some  of  their  receipts  may  be  derived  from  the  sale 
of  nonfood  products. 

As  noted  in  the  section  on  "Method  of  Enu- 
meration," the  1958  Census  findings  are  based 
on  reports  from  two  different  sources.  "Em- 
ployer" establishments  were  canvassed  by  mail 
and  were  required  to  complete  report  forms 
especially  designed  for  this  census.  "Nonem- 
ployer"  establishments,  however,  were  included 
in  the  census  on  the  basis  of  information  sup- 
plied on  the  1958  Federal  income  tax  report. 
Because  of  the  nature  of  the  information  avail- 
able on  the  tax  form,  the  kind-of-business  classi- 
fications based  on  that  form  represent  primarily 
"self-designation."  In  some  cases  this  informa- 
tion was  adequate  for  classification  at  the  kind- 
of-business  group  level  but  not  for  detailed  kinds 
of  business.  (See  "Comparisons  of  the  1954 
and  1958  Censuses,"  above.) 

The  classifications  based  on  the  census  forms, 
on  the  other  hand,  reflect  the  information  on  the 
commodity  "composition"  of  the  establishment  as 
revealed  by  the  census  classification  inquiries. 
The  effect  of  the  two  different  sources  on  uni- 
formity of  classification,  as  reflected  in  the 
measurement  of  dollar  volume  of  sales  is  minor. 
In  total,  the  "nonemployer"  establishments  ac- 
count for  less   than   10  percent   of  retail   sales 
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and,  in  most  cases,  it  is  likely  that  the  "self- 
designated"  classification  would  be  consistent  with 
that  derived  from  more  comprehensive  information. 

The  data  in  this  report  for  two  major  SIC 
groups,  55  and  59,  have  been  subdivided,  making 
it  necessary  to  arrive  at  SIC  major  group  totals 
by  addition  (see  description  below  for  these  major 
groups).  In  addition,  data  for  that  part  of  SIC 
group  53  which  relates  to  nonstore  retailers 
are  not  included  in  this  report. 

Lumber,  Building  Materials,  Hardware,  Farm 
Equipment  Dealers  (SIC  Major  Group  52) 

Establishments  primarily  selling  lumber,  build- 
ing materials,  the  basic  lines  of  hardware,  paint, 
wallpaper,  glass,  electrical  supplies,  roofing  ma- 
terials, and  other  supplies  and  equipment  for  home 
construction.  Establishments  primarily  selling 
farm  equipment  are  also  included.  Establishments 
in  this  group  sell  to  contractors  as  well  as  to 
the  general  public. 

Hardware  stores  (SIC  5251).—  Establishments 
primarily  selling  a  number  of  basic  hardware 
lines,  such  as  tools,  builders'  hardware,  paint 
and  glass,  housewares  and  household  appliances, 
cutlery,  and  roofing  materials.  These  establish- 
ments may  also  sell  farm  implements. 

General  Merchandise  Group  (SIC  Major  Group  53, 
Except  For  "Nonstore  Retailers") 

This  group  includes  all  establishments  within 
SIC  major  group  53— "General  Merchandise"  ex- 
cept for  "nonstore"  establishments. 

The  data  for  establishments  in  this  group  in 
the  1958  Census  of  Business  as  compared  with 
the  1954  Census  of  Business  are  affected  by  the 
treatment  in  1958,  of  leased  departments  as  parts 
of  the  establishment  within  which  they  operate 
rather  than  as  separate  establishments.  The 
data  for  department  stores  are  most  affected 
by  this  change. 

Department  stores  (SIC  531).— Establishments 
nornially  employing  25  or  more  people  and  en- 
gaged in  selling  some  items  in  each  of  the  fol- 
lowing lines  of  merchandise: 

1.  Furniture,  home  furnishings,  appliances, 
radio  and  TV  sets 

2.  A  general  line  of  apparel  for  the  family 

3.  Household  Linen  and  dry  goods 

An  establishment  with  total  sales  of  less  than 
$5,000,000,  in  which  sales  of  any  one  of  these 
groupings  is  greater  than  80%  of  total  sales, 
is  not  classified  as  a  department  store. 

An  establishment  with  total  sales  of  $5,000,000 
or  more  is  classified  as  a  department  store 
even    if    sales    of  one  of  the  groups  described 


above  is  more  than  SC%  of  total  sales,  provided 
that  the  conibined  sales  of  the  other  two  groups 
is  $500,000  or  more.  Relatively  few  stores 
are  included  in  this  classification  as  a  result 
of  this  special  rule  and  most  of  those  which  are 
would  otherwise  have  been  classified  in  the  ap- 
parel group  (SIC  major  group  56). 

Limited  price  variety  stores  (SIC  533).— Es- 
tabllshnrients  primarily  selling  a  variety  of  mer- 
chandise in  die  low  and  popular  price  ranges, 
such  as  stationery,  gift  items,  women's  acces- 
sories, toilet  articles,  light  hardware,  toys,  house- 
wares, confectionery.  These  establishments  fre- 
quently are  known  as  "5  and  10  cent"  stores 
and  "5  centd  to  a  dollar"  stores,  although  mer- 
chandise is  usually  sold  outside  these  price  ranges. 

Classification  of  all  stores  in  this  category 
is  primarily  based  on  self-designation  by  the  store 
operators.  The  self-designation  was  supplemented 
by  the  addition  to  the  1958  Census  report  form 
of  a  question  on  food  sales,  the  answers  to  which 
resulted  in  removing  from  this  category  a  sig- 
nificant number  of  smaller  establishments  included 
under  this  heading  in  the  1954  tabulations. 

Pood  Stores  (SIC  Major  Group  54) 

Establishments  primarily  selling  food  for  home 
preparation  and  consumption.  Establishments  pri- 
marily selling  prepared  food  and  drinks  for  con- 
sumption on  their  own  premises  are  classified 
as  "Eating  and  Drinking  Places"  (SIC  major 
group  58),  and  stores  primarily  engaged  in  selling 
packaged  beers  and  liquors  are  classified  sepa- 
rately as  "liquor  stores." 

Automotive  Dealers  (SIC  Major  Group  55, 
Except  554) 

NOTE:  This  group  does  not  include  estab- 
lishments primarily  engaged  in  selling  trucks 
and  motorized  industrial  equipment.  Such  es- 
tablishments are  included  in  the  Wholesale  Trade 
portion  of  the  Census  of  Business. 

Passenger  car  dealers,  franchised  and  non- 
franchised  (SIC  551,  552).— Establishments  pri- 
marily selling  new  automobiles,  or  new  and  used 
automobiles  and  trucks.  These  establishments 
frequently  operate  repair  shops  and  used  car 
lots  and  may  carry  stocks  of  replacement  parts, 
tires,  batteries,  and  automotive  accessories.  Used 
car  lots  and  repair  shops  operated  by  franchised 
dealers  are  not  recognized  as  separate  estab- 
lishments. Data  for  such  operations  are  con- 
solidated in  this  category  with  other  data  for 
franchised  passenger  car  dealers.  Establish- 
ments primarily  selling  used  cars  and  trucks  and 
not  holding  a  franchise  for  the  sale  of  new  pas- 
senger cars  are  also  included. 
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Tire,  battery,  accessory  dealers  (SIC  553).— 
Establishments  primarily  selling  new  automobile 
tires,  batteries,  automobile  seat  covers,  and  auto- 
mobile parts  and  accessories.  Establishments 
primarily  selling  used  merchandise  in  these  cate- 
gories are  classified  as  "secondhand  stores," 
(SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

Establishments  primarily  selling  gasoline  and 
other  automotive  petroleum  products.  Establish- 
ments called  garages  but  deriving  the  larger 
part  of  receipts  from  gasoline  and  oil  sales 
are  included. 

Apparel,  Accessory  Stores  (SIC  Major  Group  56) 

Establishments  in  this  group  are  primarily 
engaged  in  selling  clothing  of  all  kinds  and  re- 
lated articles  for  personal  wear  and  adornment. 
Not  included  in  this  group  are  the  establish- 
ments which  meet  the  criteria  for  department 
stores  or  general  merchandise  stores  (SIC  531 
and  part  of  5392),  even  though  most  of  their 
receipts  are  from  the  sale  of  apparel  and  ap- 
parel accessories . 

Men's,  boys'  apparel  stores,  custom  tailors  (SIC 
561  and  5671).- -Establishments  primarily  engaged 
in  selling  men's  and  boys'  outerwear  and  furnish- 
ings such  as  shirts,  hats,  underwear,  hosiery, 
etc.  Also  included  are  establishments  primari- 
ly engaged  in  the  making  and  selling  of  outer- 
wear to  individual  order  from  stocks  of  material 
carried  in  their  inventory. 

Women's  clothing,  specialty  stores  (SIC  562, 
563,  568).— Establishments  primarily  sellingwom- 
en's  apparel  and  apparel  accessories  of  all  types, 
including  women's  ready-to-wear  stores,  furriers, 
and  the  various  specialty  shops. 

Women's  ready-to-wear  stores  (SIC  562).— 
Establishments  primarily  selling  women's  and 
girls'  apparel.  Establishments  are  included  in 
this  category  provided  (1)  their  sales  of  all  types 
of  apparel  (except  as  noted  in  the  definition  for 
general  merchandise  group  stores)  account  for 
80%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
en's and  girls'  apparel  are  3  or  more  times  the 
sales  of  aU  men's  and  boys'  apparel,  and  (3) 
sales  of  women's  and  girls'  coats,  suits,  and  dress- 
es are  at  least  one-third  of  sales  of  all  women's 
and  girls'  apparel.  Establishments  primarily 
selling  garments  made  to  customer  order  are  clas- 
sified as  custom  tailors  (SIC  567). 

Family  clothing  stores  (SIC  565).— Establish- 
ments  primarily  selling  clothing,  furnishings,  and 
accessories  for  men,  women,  and  children,  with- 
out specializing  in  any  one  line.  Establishments 
are  included  in  this  category  provided  (l)their 
sales   of  all  types  of  apparel  (except  as  noted  in 


the  definition  for  general  merchandise  group  stores) 
account  for  80%  or  more  of  their  total  sales, 
(2)  sales  of  all  women's  and  girls'  apparel  items 
are  not  more  than  3  times  the  sales  of  all  men's 
and  boys'  items,  and  (3)  the  sales  of  all  men's 
and  boys'  apparel  items  are  not  more  than  3 
times  the  sales  of  all  women's  and  girls'  apparel 
items. 

Shoe  stores  (SIC  566).— Establishments  primarily 
selling  shoes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  family  shoe  stores;  and  chil- 
dren's, juveniles'  shoe  stores. 

Furniture,  Hoitie  Furnishings,  Equipment  Stores 
(SIC  Major  Group  57) 

Establishments  primarily  selling  merchandise 
used  in  furnishing  the  home,  such  as  furniture, 
floor  coverings,  draperies,  glass  and  chinaware, 
domestic  stoves,  refrigerators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radio 
and  TV  sets.  Also  included  are  musical  instru- 
ment stores  and  music  and  record  shops,  kinds 
of  business  which  in  the  1954  Census  of  Busi- 
ness were  included  in  the  group  "Other  Retail 
Stores."  Antique  stores,  which  in  the  1954  Census 
were  included  in  this  group  are  now  included  with 
"Other  Retail  Stores." 

Furniture  stores  (SIC  5712).— Establishments 
primarily  selling  household  furniture,  mattresses, 
springs,  and  other  sleep  equipment.  Also  included 
in  this  classification  are  establishments  selling 
household  appliances,  record  players,  and  radio 
and  TV  sets,  provided  the  receipts  from  sales 
of  furniture  and  sleep  equipment  exceed  those 
from  sales  of  the  other  commodity  lines  named. 

Other  home  furnishings  stores  (SIC  571  except 
5712).— Establishments  primarily  selling  home  fur- 
nishings  other  than  household  furniture,  mat- 
tresses, springs,  and  other  sleep  equipment.  In- 
cluded are  stores  primarily  engaged  in  selling 
such  lines  of  home  furnishings  as  floor  coverings; 
drapery,  curtains,  slip  covers,  upholstery  materi- 
als; china,  glassware,  metalware;  lamps  and  lamp- 
shades, blinds  and  window  shades;  etc. 

Household  appliances,  radio,  TV  stores  (SIC 
572  and  5732).— Establishments  primarily  engaged 
in  selling  household  appliances  (such  as  electric  and 
gas  refrigerators,  stoves,  vacuum  cleaners,  wash- 
ing machines  and  dryers,  freezers,  electric  irons, 
percolators,  hot  plates,  etc.)  and  radios,  television 
sets,  and  record  players.  The  retail  establishments 
(primarily  engaged  in  the  sale  of  electric  and  gas 
appliances  for  household  use)  operated  by  public 
utility  firms  are  included  in  this  category. 

Music   stores  (SIC  5733).— Establishments   pri- 

marily  selling  musical  instruments  such  as  organs, 

I  pianos,  horns,  stringed  instruments,  drums,  xylo- 
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phones,  etc.   Also  those  establishments  primarily 
selling  phonograph  records  and  albums. 

Eating  Places  (SIC  5812) 

Establishments  primarily  engaged  in  selling 
prepared  foods  and  drinks  for  consumption  on  their 
own  premises. 

Drinking  Places  (SIC  5813) 

Establishments  primarily  engaged  in  selling 
drinks,  such  as  beer,  ale,  wine,  liquor,  and  other 
alcoholic  beverages  for  consumption  on  their  own 
premises. 

Dnig   Stores,  Proprietary   Stores  (SIC  591) 

Establishments  which  sell  prescriptions,  drugs, 
or  proprietary  medicines  in  combination  with  lines 
such  as  cosmetics,  toiletries,  tobacco,  magazines 
and  books,  and  novelty  merchandise.  Those  stores 
which  sell  prescriptions  are  classified  as  drug 
stores,    the    remainder    as    proprietary    stores. 

Other  Retail   Stores    (SIC  Major  Group  59, 
Except  SIC  591) 

Liquor  stores  (SIC  592),  also  government -oper- 
ated liquor  stores  (SIC  Major  Group  92  and  93).— 
Establishments  primarily  selling  packaged  alco- 
holic beverages  such  as  ale,  beer,  wine,  and  whisky 
for  consumption  off  the  premises.  Liquor  stores 
operated  by  States,  counties,  and  municipalities 
are  included.  Stores  primarily  selling  prepared 
drinks  for  consumption  on  the  premises  are  not 
included  in  this  category  but  are  classified  with 
drinking  places  (SIC  5813). 

Book  stores  (SIC  5942).— Establishments  pri- 
marily selling  new  books  and  periodicals. 

Stationery  stores  (SIC  5943).— Establishments 
primarily  selling  stationery  items,  such  as  writing 


paper,  tablets,  accounting  forms,  legal  forms, 
greeting  cards,  post  cards,  and  school  and  office 
supplies. 

Sporting  goods  stores  (SIC  5952) .-Establish- 
ments primarily  selling  a  general  or  specialized 
line  of  sporting  goods  and  equipment  for  hunting, 
camping,  fishing,  skiing,  riding,  tennis,  golf,  and 
other  sports,  and  gymnasium  and  playground  equip- 
ment. 

Bicycle  shops  (SIC  5953).— Establishments  pri- 
marily selling  bicycles  and  bicycle  parts  and 
accessories. 

Jewelry  stores  (SIC  597).— Establishments  pri- 
marily  selling  any  combination  of  the  lines  of 
jewelry,  such  as  diamonds  and  other  precious 
stones;  rings,  bracelets  and  brooches;  sterling  and 
plated  silverware;  and  watches  and  clocks. 

Florists  (SIC  5992).— Establishments  primarily 
selling  cut  flowers  and  growing  plants .  Greenhouses 
and  nurseries  are  not  included  in  the  Census  of 
Business. 


DATA  FOR  MAJOR  RETAIL  CENTERS 

Due  to  the  relatively  small  number  of  establish- 
ments in  the  Major  Retail  Centers,  sales  figures 
are  shown  only  for-- 


1. 

2. 


3. 


4. 


Retail  stores,  total. 

Convenience  goods  stores,  i.e..  Food  stores 
(SIC  54),  Eating  and  drinking  places  (SIC  58), 
and  Drug,  proprietary  stores  (SIC  591). 
Shopping  goods  stores,  i.e..  General  mer- 
chandise stores  (SIC  53  pt.).  Apparel, 
accessory  stores  (SIC  56),  and  Furniture, 
home  furnishings,  equipment  stores  (SIC  57). 
All  other   retail  stores  (SIC  52, 55,  599). 
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PREFACE 


AUTHORITY  AND  SCOPE 

The  1958  Census  of  Business  along  with  the  1958  Censuses 
of  Manufactures  and  Mineral  Industries  was  required  by  law 
under  13  U.S.C.,  sections  131  and  224.  These  censuses  covered 
businesses  operated  in  the  continental  United  States,  Alaska, 
Hawaii,  Guam,  and  the  Virgin  Islands.  A  separate  Census  of 
Business  and  Manufactures  for  1958  was  also  conducted  in 
Puerto    Rico    jointly    with    the   Commonwealth   Government. 

The  1958  Census  of  Business  covered  retail  trade,  wholesale 
trade,  selected  services,  and  public  warehousing.  This  report 
provides  findings  for  retail  stores  in  selected  central  business 
districts  and  in  major  retail  centers;  and  for  hotels  and  motion 
picture   theaters   in   the   selected  central  business  districts. 

AREAS  COVERED 

Each  of  the  reports  in  this  series  covers  a  separate  standard 
metropolitan  statistical  area  and  includes  data  for  the  central 
business  district  (or  central  business  districts)  in  the  specified 
standard  metropolitan  statistical  area,  as  well  as  for  each  Cen- 
sus-delineated major  retail  center  (MRC)  located  in  the  same 
standard  metropolitan  statistical  area  (SMSA).  The  number  of 
MRC's  for  which  data  are  shown  in  a  single  SMSA  vary  from 
•none  to  about  two  dozen.  The  entire  series  of  reports  covers 
97  SMSA's,  and  provides  data  for  109  CBD's  and  some  500 
MRC's. 

DEUNEATION  OF  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

Because  many  large  cities  had  no  officially  defined  area 
representing  their  "Central  Business  District,"it  was  necessary 
for  the  Bureau  of  the  Census  prior  to  the  1954  Census  of 
Business  to  arrange  for  the  delineation  of  such  districts  before 
a  program  to  tabulate  Census  data  for  them  could  be  imple- 
mented. The  delineation  of  central  business  districts  was  ac- 
complished with  the  cooperation  of  the  Census  Tract  Committees 
In  the  large  cities  included  in  the  central  business  district  (CBD) 
program.  In  their  work  on  the  CBD's  the  Census  Tract  Com- 
mittees obtained  the  representation  of  a  variety  of  local 
interests,  such  as  business  firms  and  associations,  newspapers, 
planning  agencies,  welfare  organizations,  local  governmental 
bodies,  etc.  Central  business  districts  have  been  delineated  only 
in  those  cities  of  100,000  or  more  inhabitants  (according  to  the 
1950  Census  of  Population  or  a  subsequent  special  census  prior 
to  1959)  in  which  there  was  a  local  Census  Tract  Committee 
recommendation  for  such  an  area  in  response  to  an  inquiry  from 
the  Census  Bureau. 

The  objective  of  the  CBD  program  was  stated,  as  follows,  in 
a  letter  from  the  Director  of  the  Census  Bureau  to  the  Census 
Tract  Committees: 

"The  primary  objective  of  this  operation  is  to  provide  a 
basis  for  comparing  changes  in  business  activity  in  the  Cen- 
tral Business  District  with  those  in  the  remainder  of  the 
metropolitan  area  or  of  the  central  city." 

Because  there  are  no  generally  accepted  rules  for  determining 
what  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 
did  not  provide  rigid  specifications  for  defining  the  CBD  but  (1) 
provided  a  general  characterization  of  the  CBD,  describing  it  as 
"an  area  of  very  high  land  valuation,  an  area  characterized  by  a 
highconcentrationof  retail  businesses,  offices,  theaters,  hotels, 
and  "service"  businesses,  and  an  area  of  high  traffic  flow";  and 
(2)  required  that  the  CBD  ordinarily  should  be  defined  to  follow 


existing  tract  lines,  i.e.,  to  consist  of  oneof  more  whole  Census 
tracts.  The  emphasis  put  on  tracts  was  based  on  the  anticip>ation 
that  other  Census  statistics  than  those  derived  from  the  Census 
of    Business    might    conveniently    be    tabulated    for   CBD's. 

It  was  recognized  that  the  tract  basis  for  CBD's  might 
lead  to  the  inclusion  of  some  land  area  not  properly  within 
a  strictly  defined  CBD  or  to  the  exclusion  of  a  small  por- 
tion of  what  should  be  in  the  CBD.  It  was  believed  that  this 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnitudes  being  measured.  Provision,  however,  was  made 
for  splitting  tracts  where  a  serious  problem  was  encountered. 
The  use  of  tract  lines  for  boundaries  also  was  consistent  with 
the  desire  to  keep  CBD  boundaries  constant,  in  order  to  maxi- 
mize the  value  of  comparisons  over  time.  Although  it  was 
recognized  that  the  CBD  strictly  defined  would  tend  to  change 
over  time,  it  was  felt  that  the  inexactitude  resulting  from  the 
use    of    fixed    boundaries    would    not    prove  to  be  serious. 

In  some  cities  where  there  had  been  a  previously  established 
central  business  district  or  similar  area  which  substantially 
corresponded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  in 
the  Bureau's  CBD  program. 

Data  for  a  total  of  95  CBD's  were  provided  in  the  1954 
Census  of  Business.  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  in  97  standard  metropolitan  statistical 
areas.  A  number  of  cities  have  made  minor  changes  in  the 
boundaries  of  their  CBD's  due  mainly  to  revisions  in  tract 
boundaries.  In  only  one  city,  Minneapolis,  has  a  previously 
defined  CBD  been  significantly  changed. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  and  data  from  them  have  been  tabulated,  as  part  of 
the  1958  Census  of  Business  program.  The  major  retail  cen- 
ters (MRC's)  were  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metropolitan  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  themselves)  which  include 
a  major  general  merchandise  store— usually  a  department 
store.  MRC's  were  not  delineated  if  the  publication  of  data 
for  them  would  result  in  violation  of  Census  rules  prohibiting 
disclosure  of  information  for  individual  firms, 

MRC's  include  not  only  the  planned  suburban  shopping  center 
but  also  the  older  string  street  and  neighborhood  developments 
which  meet  the  above  prerequisites.  Frequently  the  boundaries 
of  a  single  MRC  include  stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the  planned  pwrtion. 
In  general  the  boundaries  of  the  MRC's  have  been  established 
to  include  all  adjacent  blocks  containing  at  least  one  store  in 
the  general  merchandise,  apparel,  or  furniture-appliance 
groups  of  stores,  and  where  a  planned  center  is  involved  in- 
clude all  of  the  center. 

In  those  cities  within  the  standard  metropolitan  statistical 
areas  (SMSA's)  covered  by  this  series  of  reports  which  were 
not  of  sufficient  size  to  qualify  for  the  delineation  of  a  central 
business  district,  no  MRC's  were  delineated  unless  at  least  two 
such  centers  could  be  defined. 


For  explanation  of  procedures  and  definitions,  see  Appendix. 
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Table  1.— RETAIL  STORKS  AND  SEIiCTKD  SHWICE  ESTABLISaiENrrS:  1958  AMD  1954 

CENTRAL  BUSINESS  DISTRICT  OF  NORFOLK 


Kstabllsbnents,  Sales,   Anrmiil  Payroll,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958^ 


Estab- 

llah- 

ments^ 


(nuuber) 


Sales 2 


(fc,000) 


Payroll, 

entire 

year 

($1,000) 


Paid  employees, 

wrlneek  ended 

nearest  Not.  IS 


Total 
(mmber) 


Full 
worlcweek 

(nvmber) 


igs^'- 


Sstab- 

lisb- 

ments^ 


(mmber) 


Sales^ 


($1,000) 


Payroll, 

entire 

year 

($1,000) 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total^ 

Lunber,  building  materials,  hardware, 

farm  equipment  dealers 

BardvEire  stores 

Other 

General  merchandise  group  stores^ 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores .... 

Food  stores 

Antcmotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custan 

tailors* 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  eijulpnent 

stores 

Furniture  stores* 

Other  hone  furnishings  stores* 

Ifousehold  appliance,  radio,  Vf, 
music  stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprieteiry  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sportii^  goods,  bicycle  stores 

Jewelry  stores ., 

Florists 

Camera,  photographic  supply  stores.. 

SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


581 


10 
6 
4 

15 
7 
4 
4 

59 

16 

28 

126 

35 
41 
41 
16 
28 
6 


47 

27 

6 

U 

161 

112 

49 

8 

111 
3 
5 
3 
25 
13 
3 


20 
9 


92,274 


2,520 

fsi 


■(3 


23,301 

18,489 

4,303 

509 

5,698 

8,895 

1,402 

19,933 

5,831 
6,370 
5,891 
3,149 
4,253 
330 


8,242 

5,693 

393 

2,156 

8,514 
5,761 
2,753 

1,341 

12,428 
2,745 
318 
801 
3,871 
379 
(D) 


1,983 
1,291 


U,822 

338 
(D) 
(D) 

4,222 

3,446 

705 

71 

401 
1,322 

166 

3,180 

1,172 
932 
844 
435 
579 
62 


1,471 
962 
105 

404 

1,736 

1,232 

504 

240 

1,746 

107 

61 

84- 

800 

67 

(D) 


669 
267 


6,061 


77 
(D) 
(D) 

2,147 

1,743 

369 

35 

179 

289 

67 

1,137 

334 
385 
345 
204 
186 
28 


423 

257 

42 

124 

1,094 
779 
315 

99 

549 
27 
23 
23 

235 
22 

(D) 


389 
146 


5,381 

74 
(D) 
(D) 

1,814 

1,4S2 

304 

28 

145 

282 

61 

970 

309 
328 
293 
154 
151 
28 


407 

252 

42 

113 

1,015 
716 
299 

97 

516 
27 
22 
21 

225 
19 

(B) 


364 
131 


641 


15 


18 
7 
5 
6 

64 

15 

22 

159 

44 
54 
39 
15 
33 
5 


52 

31 

7 

10 

168 

101 

67 

17 

111 
3 
3 
2 
27 
10 
2 


18 
10 


100,471 

2,529 

728 

1,801 

23,177 

14,185 

5,316 

3,676 

5,707 

9,466 

1,091 

22,116 

7,291 
7,464 
6,316 
2,098 
4,806 
303 


11,944 

8,124 

902 

2,798 

8,847 
5,486 
3,351 

2,345 

13,249 
3,672 
176 
(D) 
4,757 
450 
(D) 


1,753 
1,493 


14,565 


380 
79 

301 

3,050 

1,398 

758 

394 

423 
1,308 

132 

3,419 

1,359 

1,047 

802 

326 

646 

41 


2,028 

1,355 

287 

386 

1,867 

1,195 

682 

426 

1,532 

93 

15 

(D) 

850 

94 

(D) 


631 
230 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure,    (NA)  Not  available.    ...  Represents  zero. 

^Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  sepajrately 
counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general 
merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  The  1954  sales  of  leased  departments  located  in  general 
merchandise  stores  but  elsevdiere  classified  were  $1,654,000  ,  of  which  $1,027,000  was  included  with  apparel,  accessory  stores. 
This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  groap  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "noneo^jloyer"  establish- 
ments >diich  could  not  be  classified  and  tabulated  by  detailed  irtTifla  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "enrployer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.591)  not  covered  in  any  of  the  lines  below. 


NORFOLK-PORTSMOUTH,  VA.,  AREA 


Table  2.— RETAIL  STORES  AND  SKUBCTKD  SERVICE  ESTABLISHffiNTS:   1958  AND  1954 
CITY  OF  NORFOLK 

Establislments,  Sales,  Annual  Payroll,  and  Bnployeee,  by  Kind  of  Business 


SIC  code 


52 

5251 

52  ex.  5251 

53  part' 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 
565 
566 
564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 


591 


591 

59  ex, 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


Kind  of  business 


RETAIL  STORES 

Retail  stores,  total-' 

iMifcer,  building  materials,  hardware, 

f am  equlpnent  dealers .., 

Hardware  stores 

Other 

General  merchandise  groi^  stores' ...... 

Department  stores 

Iilaited  price  variety  stores , 

Other  general  merchandise  stores . . . . , 

Pood  stores , 

Automotive  dealers 

Gasoline  service  stations........ , 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors* 

Woaen's  clothing,  specialty  stores.. 
Ready-to-wear  stores '. ............ 

Family  clothing  stores'... 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores'*' 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places. 

Eating  places 

Drinking  places. 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores............. 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  siqiply  stores.. 

SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


19581 


Estab- 
lish- 
ments^ 


(number) 


2,270 

92 
43 
44 

74 
12 
23 

31 

488 

111 

241 

222 

65 
72 
53 
26 
40 
17 


167 
61 
26 


492 

401 
91 

86 

297 

16 

9 

9 
37 
39 

5 


Sales ^ 


($1,000) 


3158,611 

12,268 
2,951 
9,317 

50,848 

40,126 

8,A39 

(D) 

91,465 

55,559 

18,107 

31,953 

9,223 
9,246 
(D) 
4,384 
7,831 
1,259 


24,378 

12,040 

2,244 

10,094 

25,405 

20,457 

4,948 

12,898 

35,730 
11,731 
(D) 
1,148 
4,622 
1,167 
1,005 


2,483 
2,608 


Payroll, 

entire 

year 


($1,000) 


44,:»4 

1,546 

311 
1,235 

8,253 

6,696 

1,305 

252 

6,363 

6,457 

1,876 

4,367 

1,797 

1,249 

(D) 

547 

1,102 
172 


4,077 

1,924 

A62 

1,691 

5,031 

4,211 

820 

2,080 

3,754 
426 
74 
119 
944 
183 
106 


802 
557 


Paid  employees, 

worl»eek  ended 

nearest  Nov.  15 


Total 
(nimiber) 


17,663 

470 

115 
355 

3,824 

2,955 

756 

113 

2,798 

1,523 

&3Z 

1,858 

573 
570 
OJ) 
249 
390 
76 


1,139 
530 
136 

473 

3,112 

2,566 

546 

866 

1,241 
112 
30 
42 
272 
82 
30 


459 
312 


Full 
workweek 

(number) 


15,167 

447 
102 
345 

2,919 

2,310 

513 

96 

2,252 

1,489 

677 

1,526 

479 
493 
CD) 
188 
292 
74 


1,092 
522 
129 

441 

2,848 

2,340 

508 

771 

1,146 
112 
29 
39 
261 
67 
27 


427 
288 


1954^ 


Estab- 

Ush- 

ments^ 


(number) 


2,253 


79 
35 
44 

65 
11 
31 
23 

545 


94 
217 
246 


61 
80 
61 
21 
46 
24 


167 
69 
24 

54 

458 
319 
137 

87 

295 

12 

6 

8 

44 

32 

4 


($1,000) 


321,100 


9,761 
6,670 
3,091 

44,167 

30,376 

9,106 

4,685 

69,888 

52,964 

15,768 

36,^924 

12,038 

12,755 

11,595 

(D) 

6,498 

1,303 

23,990 

13,176 

2,126 

8,380 

24,082 

17,058 

6,998 

10,951 

32,605 
11,985 
218 
531 
(D) 
978 
340 


2,499 
3,492 


Payroll, 

entire 

year 


($1,000) 


40,044 


1,385 

1,086 

299 

7,217 

'^ 
1,383 


5,964 

1,544 

5,664 

2,056 

2,052 

1,819 

525 

876 

155 


3,975 
2,133 

1,291 

4,745 
3,501 
1,243 

1,627 

2,967 
300 

m 

(D) 

170. 

44 


830 
578 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA.)  Not  available.    ...  Represents  zero. 

^Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  depai-tment  was  separately  counted 
and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchant 
dise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  groiip  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonenrployer"  establish- 
ments irdiioh  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

'Excludes  nonstore  retailers  (i.e.,  thhiI  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "engiloyer"  establishments. 

^Includes  data  for  those  vinrja  of  business  In  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  3.— HETAEL  STOfOSS  AND  SKLBCTKD  SERVICE  ESTABLISIMENTS:   1958  AND  igS'i 

NORFOLK-POBTSMODTH  STANDARD  METROPOLITAN  STATISTICAL  AREA 

Establlslinents,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Bualness 


SIC  code 


Kind  of  business 


1958^ 


Estab- 
lish- 
ments^ 


(number) 


Sales* 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  enployees, 

vorkweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


195^1 


Estab- 

Ush- 

ments^ 


(nuuiber) 


Sales'' 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total^ .., 

Lumber,  building  materials,  hardware, 

fazm  e<]ulpnent  dealers 

Hardware  stores..... , 

Other , 

General  merchandise  graap   stores-' 

Department  stores. ................... 

Limited  price  variety  stores , 

Other  general  merchandise  stores...., 

Food  stores 

Automotive  dealers. 

Gasoline  service  stations 

Apparel,  accessory  stores... 

Men's,  boys'  apparel  ptores,  custom 

tailors* 

Women's  clothing,  specialty  stores,. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  hcane  furnishings,  equipment 

stores 

Furniture  stores*...... 

Other  home  furnishings  stores*...... 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places 

Eating  places 

Drinking  places. 

Drug  stores,  proprietary  stores 

Other  retail  stores* .................. 

Liquor  stores 

Book,  stationery  stores............. 

Sporting  goods,  bicycle  stores...... 

Jewelry  stores 

Florists. .' 

Camera,  photographic  supply  stores.. 

SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


3,934 


161 
76 
85 

139 
16 
43 
54 

934 

202 

ASS 

315 

90 
105 
82 
34 
56 
26 


254 
93 
44 

117 

822 
655 
167 

143 

476 
25 
11 
16 
47 
57 


105 
37 


556,795 

24,795 

6,187 

18,508 

66,686 

49,581 

13,015 

3,612 

153,608 

85,571 

34PLJ9 

43,980 

U,056 

13,878 

12,498 

4,918 

9,539 

(D) 


34,016 

17,495 

2,703 

13,818 

39,266 

31,586 

7,680 

20,490 

54,244 
18,769 
630 
1,780 
5,282 
1,682 
1,114 


5,762 
3,836 


64,967 

3,211 

746 

2,465 

10,422 

8,108 

1,964 

350 

10,273 

9,685 

3,234 

6,392 

2,277 
1,965 
1,777 

616 
1,341 

193 


5,716 

2,831 

550 

2,335 

7,524 
6,338 
1,186 

3,223 

5,287 
687 
117 
192 

1,049 
254 
114 


1,823 
847 


26,316 

953 
255 
698 

4,938 

3,617 

1,152 

169 

4,542 

2,393 

1,459 

2,507 

750 
912 
822 
271 
484 
90 


1,581 
746 
171 

664 

4,759 

3,940 

819 

1,366 

1,818 

179 

44 

68 

315 

115 

37 


22,420 

909 
233 
676 

3,648 

2,731 

783 

134 

3,468 

2,331 

1,211 

2,094 

648 
786 
709 
209 
365 
86 


1,517 
732 
164 

621 

4,366 

3,606 

760 

1,199 

1,677 
178 
42 
63 
298 
98 
34 


3,793 

130 
70 
60 

135 
14 
54 
67 

1,005 

172 

387 

340 

86 

114 
90 
27 
62 
35 


249 

102 

33 

86 

781 
543 
236 

131 

463 
20 
10 
14 
59 
50 
9 


902 
495 


767 

450 


96 
48 


497,328 


(D) 
5,806 

(D) 

59,247 

37,635 

13,345 

8,267 

119,375 

(D) 

27,691 

(D) 

14,448 

18,358 

16,907 

4,520 

8,150 

1,585 

(D) 

18,177 

2,689 

(D) 

38,911 
28,466 
10,419 

16,464 

48,311 

19,154 

405 

895 

6,441 

1,311 

515 


6,194 
5,402 


58,892 

2,807 

635 

2,172 

9,018 

6,214 

2,011 

793 

8,121 

9,474 

2,652 

7,138 

2,398 
2,894 
2,622 

574 

1,077 

195 


5,656 

3,080 

671 

1,905 

7,438 
5,772 
1,666 

2,479 

4,109 

4S9 

50 

103 

1,060 

216 

60 


1,781 
1,023 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

'■Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately  counted 
and  separately  clcissified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchan- 
dise stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

•^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


NORFOLK-PORTSMOUTH,  VA.,  AREA 
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Table  4.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISWIENTS— PERCENT  CHANGE  IN  SALES,  1954  TO  1958 

CENTRAL  BUSINESS  DISTRICT  OF  NORFOLK,  THE  ENTIRE  CITY,  AM)  NORFOLK- PORTSMOUTH  STANDARD  METROPOLITAN  STATISTICAI,  AREA 


SIC  code 


52 


5251 
52  ex. 


5251 


53  part^ 
531 
533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 
5713-15,  19 
572,  573 

58 

5812 

5813 


591 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


Kind  of  business 


RETAIL  STORES 

Retail  stores,  total^ 

Lvanber,  building  materials,  hardware,  rarm  equipmemt 

dealers 

Hardware  stores. 

Other , 

General  merchandise  group  stores^. 

Depai'tment  svxres 

Limited  price  variety  stores... 

Other  general  merchandise  stores 

Food  stores . ........................................ 

Automotive  dealers. 

Gasoline  service  stations. 

Apparel,  accessory  stores. .......................... 

Men ' s ,  boys '  apparel  stores ,  custom  tailors^ ...... 

Wcmen's  clothing,  specialty  stores 

Ready-to-wear  stores' . .......................... 

Family  clothing  stores-* ........................... 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment  stores....... 

Furniture  stores* ................................. 

Other  heme  furnishings  stores* .................... 

Household  e^ipliance,  radio,  TV,  music  stores...... 

Eating,  drinking  places. ............................ 

Eating  places. . ........ ....i...................... 

Drlnldng  places. .................................. 

Drug  stores,  proprietary  stores. .................... 

Other  retail  stored  ................................ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores ; 

Florists , 

Camera,  photographic  simply  stores................ 

SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


Percent  change^ 


Central 

business 

district 


-«.2 


13.1 
-13.5 


Entire 
city 


11.7 


-G.-i 

■25.7 

i^} 

-55,8 

(d) 

201.4 

0.5 

15.1 

30.3 

32.1 

-19.1 

-6.8 

-86.2 

(D) 

-0.2 

30.9 

-6.0 

4.9 

28.5 

14.8 

-9.9 

-13.5 

-20.0 

-23.4 

-14.7 

-27.5 

-6.7 

(D) 

50.1 

(D) 

-11.5 

.20.5 

8.9 

-3.4 

-31.0 

1.6 

-29.9 

-8.6 

-56.4 

5.6 

-23.0 

20.5 

-3.8 

■5.5 

5.0 

19.9 

-17.9 

-29.3 

-42.8 

17.8 

-6.2 

9.6 

-25.3 

-2.1 

80.7 

(D) 

200.0 

116.2 

-18.6 

(D) 

-15.8 

.19.3 

(D) 

195.6 

City 
less  its 
central 
business 
district 


-0.6 
-25.3 


20.7 


34.3 
(D) 
(D) 

31.2 

33.6 

10.4 

(D) 

33.6 

7.3 

13.8 

-18.8 

-28,6 

-45.7 

(D) 

(D) 

111.5 

-7.1 

34.0 
25.6 

51.2 
42.2 

10.9 

27.0 

-39.8 

34,3 

20.4 
8.1 
(D) 

31.4 

(D) 

49.2 

(D) 


-33.0 
-34,1 


Entire 

standard 

metro- 

IKxlltan 

statistical 

area 


12,0 


(D) 
6,6 
(») 

•12.6 

31,7 

-2,5 

-56,3 

28.7 

(D) 

23.3 

(D) 

-2.7 

-24.4 

-26,1 

S.8 

17,0 

(D) 

(D) 

-3.8 

■0,5 

(D) 

0.9 

11.0 

-26.3 

24.5 

12.3 
-2.0 
55.6 
98.9 
18.0 
28.3 
116,3 


-7.0 
-29.0 


Standard 

metro- 
politan 
statistical 
area  less 
central 
business 
district 


17.0 


23.1 

(D) 

14.9 

-31.1 

-37,6 

-27,0 

58.1 

(D) 

(D) 
17.4 
29,3 

(D) 

2.3 
.12.4 
-30.3 

35.6 

19.3 

3.5 

36.2 

55.9 

-16.2 

■51.3 

(D) 


-14.9 
-34.9 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

^In  conputing  percent  change,  sales  of  leased  departments  are  Incorporated  with  main  s-tore  sales  in  1958.  In  1954  each  leased 
department  was  separately  counted  and  separately  classified  'in  accordance  with  its  own  kind  of  business .  The  effect  on  congwira- 
bility  is  greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  s-tores  (SIC  56).  This  does  not  affect 
"hotels"  or  "motion  picture  theaters." 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  oamputing  percent  change. 

'in  computing  percent  change,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  5.— RETAIL  STORES:   1958  AMD  1954  CENIHAL  BUSINESS  DISTRICT  SALES  AS  PERCENT  OF 

NORFOLK  AND  OF  NORFOLK-PORTSMOUTH  STANDARD  METROPOLITAN  STATISTICAL  AREA 


H 


SIC  code 


Kind  of  business 


Percent  of  city  sales  In 
central  business  district'' 


1958 


1954 


Percent  of  standard  metro- 
politan statistical  area 
sales  In  central  business 
district^ 


1958 


1954 


32 
5251 

52  ex.  5251 

53  part' 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


RETAIL  STORES 

Retail  stores,  total'..... 

Lumber,  building  Batarlals,  hardvare,  fazn  equl-poent  dealers 

Hardware  stores...... 

Other 

General  merobandlse  graap   stores?........ 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores......... 

Food  stores 

Automotive  dealers 

Gasoline  service  stations. 

Apparel,  accessory  stores. 

Men's,  b<ys'  apparel  stores,  custom  tailors*....,........, 

Women's  clothing,  specialty  stores 

Ready-to-wear  stores ' 

Family  clothing  stores''.. 

Shoe  s  tores 

Other  apparel  stores ...;...,,........ 

Furniture,  heme  fumlshings,  equipment  stores...... 

Furniture  stores*. ,.... 

Other  heme   furnishings  stores*.,.. 

Household  q^liance,  radio,  TV,  music  stores.,.,,,,,..,,.. 

Eating,  drinking  places. 

Eating  places 

DrinMng  plac es 

Drug  stores,  proprietary  stores 

Other  retail  stores^ ...,.,,., 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores , 

Jewelry  stores 

Florists 

Camera,  photogr^hic  si^jply  stores... 


25.7 

20.5 
(D) 
(D) 

45.8 

46.1 

50.7 

(D) 

6.2 

16.0 

7.7 

62.4 
63.2 
68.9 
(D) 
71.8 
54.3 
26.2 

33.8 
47.3 
17.5 
21.4 

33.5 
28.2 
55.6 

10.4 

34.8 
23.4 

(D) 
69.8 
83.8 
32.5 

(D) 


31.3 

25.9 
10,9 
58.3 

52.5 
46.7 
58.4 
78.5 

8.2 

17.9 

6.9 

59.9 
60.6 
58.5 
54.5 
(D) 
74.0 
23.3 

49.8 
61.7 
42.4 
33.4 

36.7 
32.2 
47.9 

21.4 

40.6 
30.6 
80.7 
50.3 
(D) 
46.0 
69.4 


16.6 

10.2 
(D) 
(D) 

34.9 
37.3 

33.1 

14.1 

3.7 

10.4 

4.1 

45.3 
41.5 
45.9 
47.1 
64.0 
44.6 
(D) 

24.2 
32.5 

14.5 
15.6 

21.7 
18.2 
35.8 

6.5 

22.9 
14.6 
50.5 
45.0 
73.3 
22.5 
(D) 


20.2 

(D) 

12.5 

(D) 

39.1 
37.7 
39.8 

44.5 

4.8 

(D) 

3.9 

(D) 
50.5 
40.7 
37.4 
46.4 
59.9 
19.1 

(D) 
44.7 
33.5 

(D) 

22.7 
19.3 
32.2 

14.2 

27.4 
19.2 
43.5 
29.8 
73.9 
34.3 
45.8 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (MA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

^In  computing  percent,  sales  of  leased  departments  are  Incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  In  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56). 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent, 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  6.— RETAIL  STORKS:  1958  AND  1954— PKRCENTACE  DISTRIBUTION  OF  SALES,  BY  KIND  OF  BioiJfflSS 
CENTRAL  BUSINESS  DISTRICT  OF  NORFOLK,  THE  ENTIRE  CITY,  AND  NORFOLK-PORTSMOUTH  STANDARD  METROPOLITAN  STATISTICAL  AREA 

(Percentages  are  based  on  total  Retail  Store  Sales  utaich  exclude  sales  of  nonstore  retailers — mall  order,  direct  selling, 

nerchandlse  vending  Baohliie  (^erators). 


SIC  code 


Kind  of  business 


Central 

business 

district^ 


1958 


1954 


Entire  clty^ 


1958 


1954 


Standard  metropolitan 
statistical  area'- 


1958 


1954 


52 

S2n 

52  ex.  5251 

53  part' 
531 

533 
539 

54 

55  ex.  554 

5S4 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 
5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


RETAIL  STORES 

Retail  stares,  total-^... ., 

LtiBber,  building  materials,  bardware, 

faun  equipment  dealers .., 

Hardware  stores.. i....... 

Other , 

General  merchandise  group  stores' 

Department  stores 

Limited  price  variety  stores.,..,,.... 
Other  general  merchandise  stores , 

Food  stores 

Autcmotlve  dealers. 

Oetsoline  service  stations. 

Apparel,  accessory  stores. ..,.,.,,.,,,, 
Men's,  boyB'  apparel  stores,  custom 
tailors* 

Vcmen's  clothing,  specialty  stores.,,. 
Ready-to-wear  stores' , ............. 

Family  clothing  stores'.............. 

Shoe  stores 

Other  apparel  stores 

Furniture,  hose  furnishings,  equipment 

stores 

Furniture  stores*. 

Other  bene  furnishings  stores* 

Household  ^ipliance,  radio,  TV,  music 
stores 

Eating,  driiddng  places 

Eating  places, ....................... 

Drinking  places 

Drug  stores,  proprietary  stores..,...,. 

Other  retail  stores^ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores. , 

Florists 

Camera,  photographic  si^iply  stores,. , 


100.0 


2.7 
(D) 
(D) 

25.3 

20.0 

4.7 

0.6 

6.2 

9.6 

1.5 

21.6 

6.3 
6.9 
6.4 
3.4 
4.6 
0.3 


8.9 
6.2 
0.4 

2.3 

9.2 
6.2 
3.0 

1.5 

13.5 
3.0 
0.3 
0.9 
4.2 
0.4 
(D) 


100.0 


2.5 
0.7 
1.8 

23.1 

14.1 

5.3 

3.7 

5.7 

9.4 

1.1 

22.0 

7.3 
7.4 
6.3 
2.1 
A.8 
0.3 


11.9 
8.1 
0.9 

2.8 


5.5 
3.3 


2.3 


13. 
3. 
0, 
0, 
4. 
0. 


0.2 


100.0 


3.4 
0.8 
2.6 

14.2 

11.2 

2.4 

(D) 

25.5 

15.5 

5.0 

8.9 

2.6 
2.6 
(D) 

1.2 
2.2 
0.3 


3.4 
0.6 

2.8 

7.1 
5.7 
1.4 

3.6 

10.0 
3.3 
(D) 
0.3 
1.3 
0.3 
0.3 


100.0 

3.0 
2.1 
0.9 

13.8 
9.5 
2.8 
1.5 

21.8 

16.5 

4.9 

11.5 

3.7 
4.0 
3.6 
(D) 
2.0 
0.4 


7.4 
4.1 

0.7 

2.6 

7.5 
5.3 
2.2 

3.4 

10.2 
3.7 
0.1 
0.2 
(D) 
0.3 
0.1 


100.0 


4.4 
1.1 
3.3 


12.0 
8.9 
2.3 
0.6 

27.6 

15.4 

6.1 

7.9 

2.5 
2.5 
2.2 
0.9 
1.7 
(D) 


6.1 
3.1 
0.5 

2.5 

7.1 
5.7 
1.4 

3.7 


0.3 
0.9 
0.3 
0.2 


100.0 


(D) 
1.2 
(D) 

U.9 
7.6 
2.7 
1.7 

24.0 

(D) 

5.6 

(D) 

2.9 
3.7 
3.4 
0.9 

1.6 
0.3 


(D) 
3.7 
0.5 

(D) 

7.8 
5.7 
2.1 

3.3 

9.7 
3.9 
0.1 
0.2 
1.3 
0.3 
0.1 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

'■In  ccmputlng  percent,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  depart- 
ment was  separately  co\mted  and  sepeirately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56). 

'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  NORFOLK- PORTSMOUTH  STANDARD  METROPOLITAN  STATISTICAL  AREA 


MHC  No.  1. — Includes  stores  in  the  area  bounded  by  Queen  St.,  South  First  Ave.,  King  St.,  and  South  Fourth  Ave. 


SIC 
code 


Kind  of  business 


Total 

SIC 
code 

55  ex.  554 

lA 

9,874 

554 

56 

4 

561,  567 

(D) 

562-3,568 

562 

4 

565 

(D) 

566 

564,  569 

6 

57 

819 

5712 

Nimber  of 

5713-15,19 

establish- 

572, 5732 

ments 

14 

58 

5812 

5813 

1 

1 

591 

59  ex.  591 

2 

592 

1 

594 

595 

1 

597 

5992 

2 

5996 

Kind  of  business 


Nvmber  of 

establish^ 

ments 


Retail  stores,  total: 

Ninber 

Sales 


Automotive  dealers. 


.($1,000). 


Gasoline  service  stations. 


54,58,591 


53  part,- 
56,  57 


52,  55, 
59  ex.  591 


Convenience  goods  stores: 

Nvmber 

Sales ($1,000). 

Shopping  goods  stores:-' 

Nimber 

Sales ($1,000), 

All  otter  stores: 

Nimber 

Sales ($1,000). 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  custan 

tailors 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Fcmlly  clothing  stoics ' 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  furnishings,  equliment 

stores 

Furniture  stores 

Other  home  fuz-nishlngs  stores 

Household  appliance,  radio,  TV,  music 
stores 


Retail  stores,  tctal^. 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Lumber,  building  materials,  hardware, 

farm  equipment  dealers 

Hardware  stores 

Other 


Eating,  drinMng  places. 

Eating  places 

Drinking  places 


QeneiBl  merchandise  grotgi  stores 

Department  stores 

Limited  price  variety  stores 

Otber  general  merchandise  stores. 


Food  stores. 


Drug  stores,  proprietary  stores , 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores. . ..'... 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  s\Q>ply  stores. 


MRC  No.  2. — Includes  the  planned  center  known  as  "Southern  Shopping"  and  stores  on  East  Little  Creek  Rd.  from  Galveston  Blvd.  to 
Merrltt  St.,  along  Sewell's  Point  Hd.  from  East  Little  Creek  Rd.  to  Merrltt  St.,  and  along  Tidewater  Dr.  from  Biltmore  Rd.  to 
Bunker  Rd. 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Nimber  of 
establish- 
ments 


54,58,591 


53  part,^ 
56,  57 


52,  55, 

59  ex.  591 


Retail  stores,  total: ^ 

Nvmber 

Sales (ft.,000). 

Convenience  goods  stores: 

Ninber 

Sales ($1,000). 

Shopping  goods  stores:^ 

Number 

Sales ($1,000). 


All  other  stores: 

Number 

Sales 


55  ex.  554 


Automotive  dealers. 


Retail  stores,  total^. 


!(E^666)!!I 


67 
20,236 

14 
5,517 


25 
8,787 


28 
5,932 


554 


56 
561. 


Gasoline  service  stations. 


567 


Nimber  of 
establish- 
ments 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Lmiber,  building  materials,  hardware, 

faim  equipment  dealers. 

Hardware  stores. 

Other , 


,2  3 


General  merchandise,  group  stores' 
Department  stores...... ......... 

Limited  price  variety  stores,... 
Other  general  merchandise  stores 


67 


Food  stores. 


562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores <.. 

Other  apparel  stores 


Furniture,  home  furnishings,  equiiment 

stores 

Fumiture  stores 

Other  home  furnishings  stores 

Qsuaehold  appliance,  radio,  TV,  music 
stores 


7 
7 

12 

3 
4 
4 

1 
3 

1 


11 
6 

1 


Eating,  drinking  places. 

Eating  places. 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores. 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  siqiply  stores. 
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Standard  Notes:   (D)  Withheld  to  avoid  disclosui«.    (NA)  Not  available.    ...  Represents  zero. 

^roiQ)  totals  for  SIC  53  and  56  may  Include  "nonemployer"  establishments  tdilch  could  not  be  classified  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

^Inoliides  data  for  tbsse  trimja  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Tatle  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  NORFOLK-PORTSMOUTH  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 


MRC  No.  3. — Includes  stores  in  the  area  bounded  by  Glasgow,  Washington,  London,  South  Branch  of  Elizabeth  River,  Bart,  SAL.  RR., 

Washington,  County,  and  Chestnut  (Portsmouth) 


SIC 
code 


Kind  of  business 


Total 

SIC 
code 

55  ex.   554 

193 

27,261 

554 

56 

66 

561,    567 

K,5l,9 

562-3, 56fi 

562 

76 

565 

16,770 

566 

564,    569 

51 

57 

5,942 

5712 

Nimber  of 

5713-15,19 

establish- 

572,   5732 

ments 

193 

58 

5812 

5813 

8 

6 

591 

2 

59  ex.   591 

7 

592 

3 

594 

i^ 

595 

597 

5992 

15 

59% 

Kind  of  business 


Nvmber  of 

establlsb- 

ments 


54,58,591 


53  part,- 
56,  57 


52,  55, 
59  ex.  591 


Retail  stores,  total:  -^ 

Nunber 

Sales - ($1,000) . 

Convenience  goods  stores: 

Nunber 

Sales ($1,000). 

Shopping  goods  stores:^ 

Nvmber 

Sales ($1,000). 

All  other  stores: 

Nunber 

Sales ($1,000) . 


Autanotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  cxistom 

tailors 

Wcmen's  clothing,   specialty  stores.. 

Ready-to-wear  stores' 

Femily  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


equlpnent 


Furniture,  heme  furnishings 

stores 

Furniture  stores 

Other  hone  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Retail  stores,  total^. 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Lunber,  building  materials,  hardware, 

faun  equipnent  dealers 

Hartware  stores 

Other 


Eating,  drinjctng  places. 

Eating  places 

Drlnldiig  places 


General  merchandise  group  stores 

Departaent  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  s\ipply  stores. 


46 

16 

17 

16 

2 

9 

2 


23 

14 

2 


45 
30 

15 


37 
2 

1 
1 
6 
3 


MRC  No,  4, — Includes  the  planned  centers  laiown  as 
from  Carrolton  Rd,,  to  North  Shore  Rd.,  on  Little 
Little  Creei  Rd. 


'Midtown  Center",  "Suburban  Center",  and  "Ward's  Comer"  and  the  stores  on  Granby 
Ci«ek  Rd.  from  Taussig  Blvd.  to  Colonial  Ave.,  on  Taussig  Blvd,  from  Granby  to 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Nunber  of 
establish- 
ments 


54,58,591 


53  part,' 
56,  57 


52,  55, 

59  ex.  591 


Retail  stores,  total:  ■^ 

Nunber 

Sales ($1,000). 

Ccovenlence  goods  stores: 

Nuaber 

Sales ($1,000). 

Shojiping  goods  stores:' 

Nunber 

Sales ($1,000). 


All  other  stores: 

Nunber 

Sales 


!(Hi666)! 


80 
21,604 


21 
7,277 

29 
6,913 


30 
7,414 


Hunber  of 
establish- 
ments 


Retail  stores,  total 


52 

5251 

52  ex.  5251 

53  part' 
531 

533 
539 

54 


Lunber,  building  materials,  hardware, 

f  earn  equlpnient  dealers 

Hardware  stores 

Other , 


2  3 


General  merchandise  group  stores' 

Department  stores 

Limited  price  variety  stores,,,. 
Other  general  merchandise  stores 


80 


Food  stores. 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


Autanotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  custcm 

tailors 

Ubmen's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


4 

7 

16 

2 
9 
8 

2 
3 


Furniture,  heme  furnishings,  equipnent 

stores 

Furniture  stores 

Other  home  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


591 


Drug  stores,  proprietary  stores 

Other  retail  stores',,,. 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Ccnera,  photographic  st^jply  stores. 


16 

1 

1 
1 
4 

1 
1 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure,    (HA)  Not  available.    ,.,  Represents  zero, 

^roup  totals  for  SIC  53  and  56  may  Include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds  of  business. 

'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53, 

'Limited  to  "employer"  establislments . 

^Inoludes  data  for  tlxise  ktnda  of  business  in  SIC  59  (ex,  591)  not  covered  in  any  of  the  lines  below. 


14  CENTRAL  BUSINESS  DISTRICT  STATISTICS 

Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  NQRFCLK-PORTaiOUTH  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 
mC  No.  5.— Includea  stores  on  Colley  Ave.  from  Baldwin  Ave.  to  West  22nd  St.,  and  on  West  21st  from  Manteo  St.  to  Core  Ave. 


SIC 
code 


Kind  of  buslaeas 


Total 


SIC 
code 


YinA   of  business 


Nimber  of 

establlsb- 

ments 


54,58,591 


53  part, 3 
56,  57 


52,  55, 
59  ex.   591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

5* 


Retail  stores,  total: ^ 

Nimber 

Sales (^,000) 

Canvenlence  goods  stores: 

Nimber 

Sales ($1,000) 

SSioppliig  goods  stores:^ 

Nimber , 

Sales (n.,000) 

All  otber  stores: 

Nimber 

Sales ($1,000) 

Retail  stores,  total-', ,. 

Limber,  building  materials,  hardware, 

fam  equipneirt  dealers 

Hardware  stores ^ 

Other 

General  merchandise  group  stores^  ^. . . . 

Departmeiit  stores. 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


36 
10,320 


9 
2,853 


U 
3,496 


16 
3,971 


Nimber  of 
establish- 
ments 


36 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Autcmotive  dealers , 

Gasoline  service  stations , 

Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custom 

tailors , 

Wcmen's  clothing,  specialty  stores..., 

Ready-to-wear  stores', 

Fanily  clothing  stores' 

Sboe  stores , , 

Other  apparel  stores 

Furniture,  bane  furnishings,  equlpnent 

stores , 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drlnldng  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores .., 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores , 

Sporting  goods,  bioyd'e  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores.,. 


MRC  No.  6. — Includes  stores  Oin  West  21st  St.     frcan  Granby  St.     to  De  Bree  Ave. 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Nimber  of 
establish- 
ments 


54,58,591 


53  part,^ 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Nimber 

Sales ($1,000). 

Convenience  goods  stores: 

Nimber 

Sale ($1,000). 

Shopping  goods  stores:^ 

Nimber 

Sales ($1,000). 


All  other  stores: 

Nimber 

Sales.. 


!(^*o6o)! 


Retail  stores,  total^. 


Limber,  building  materials,  hardware, 

fana  equipment  dealeirs 

Hardware  stores .,,,....,,..,., 

Other r 


2  3 


General  merohandlse  group  stores' 
Department  stores 

Limited  price  variety  stores.... 
Other  general  merchandise  stores 


Food  stores. 


14 
18,754 


1 
(D) 


(D) 


4 
1,624 


Number  of 
establish- 
ments 


14 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex, 

592 

594 

595 

597 

5992 

5996 


591 


Autcmotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores' 

Men's,  boys'  apparel  stores,  custan 

tailors 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stoics 


Furniture,  home  furnishings,  equlpnent 

stores 

Furniture  stores 

Other  home  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores , 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores' 

Liquor  stores. 

Book,  stationery  stores. 

Sporting  goods,  bicycle  stores 

Jewelry  stores........ 

Florists 

Camera,  photographic  supjily  stores. 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (HA)  Not  available.    ...  Represents  zero. 

^Group  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  vbiah  could  not  be  classified  by  detailed  kinds 

^Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

'inoludes  data  for  those  v^'"^g  of  business  In  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


of  business. 


APPENDIX 

Procedures  and  Definitions 


CENSUS  DISCLOSURE  RULES 

In  accordance  with  Census  law,  any  data  which 
would  disclose  the  operations  of  an  individual 
establishment  or  business  organization  are  not 
published.  The  number  of  establishments  in  a 
kind  of  business  is  not  considered  a  disclosure 
by  these  rules,  so  that  this  item  is  shown  in 
instances  where  other  items  of  information  for 
the  same  kind  of  business  or  locality  are  sup- 
pressed. 

KINDS  OF  BUSINESS  COVERED 

This  report  covers  all  establishments  (except 
nonstore  retailers)  included  in  Retail  Trade,  de- 
fined in  accordance  with  the  principles  of  the 
Standard  Industrial  Classification  Manual  (1957  edi- 
tion) issued  under  the  auspices  of  the  Bureau 
of  the  Budget,  Executive  Office  of  the  Presi- 
dent. This  repwrt  includes,  in  addition  to  re- 
tail trade  establishments,  hotels  and  motion  pic- 
ture theaters,  parts  of  major  groups  70  and  78 
of  the  SIC  Manual. 

Retail  Trade,  as  defined  in  the  SIC  Manual, 
and  as  covered  in  the  1958  Census  of  Business, 
includes  establishments  primarily  engaged  in  sell- 
ing merchandise  directly  to  personal,  household, 
and  farm  users.  Excluded  from  Retail  Trade 
are  places  of  business  operated  by  membership 
clubs  and  open  only  to  their  own  members  or 
personnel,  such  as  restaurants  and  bars  operated 
by  country  clubs,  school  cafeterias,  cafeterias 
operated  by  industrial  plants  for  their  employ- 
ees, establishments  operated  by  agencies  of  the 
Federal  Government  on  military  posts,  hospitals, 
etc. 

Data  for  nonstore  retailers— mail  order  houses, 
direct  selling  (house-to-house)  organizations,  and 
merchandise  vending  machine  operators— have  been 
excluded  from  the  tabulations  in  this  report,  but 
are  contained  in  other  publications  of  the  1958  Cen- 
sus of  Business,  such  as  the  Area  Report  Series. 

METHOD  OF  ENUMERATION 

For  purposes  of  coverage  in  the  1958  Census 
of  Business,  retail  establishments  were  divided 
into  two  categories— those  with  some  paid  err^loy- 
ment  during  1958,  i.e.,  the  "employer"  universe, 
and  those  with  no  paid  employment  during  1958, 
i.e.,  the  "nonemployer"  universe.  The  method 
of  obtaining  census  information  for  these  two 
groups  is  described  below. 


Enumeration  of  "Employers.*— Information  for 
establishments  in  this  part  of  the  retail  trade 
field  was  obtained  by  means  of  a  maU  canvass. 
Report  forms  were  mailed  to  all  business  firms 
included  in  the  active  records  of  the  Internal 
Revenue  Service  as  subject  to  payment  of  Fed- 
eral Insurance  Contributions  Act  (FICA)  taxes 
(i.e.,  employers  of  one  or  more  persons)  and 
which  were  classified  in  the  records  of  the  Bu- 
reau of  Old-Age  and  Survivors  Insurance  (BOASI) 
as  wholly  or  partially  engaged  in  retail,  whole- 
sale, manufacturing,  and  mineral  industries.  Also 
included  were  those  classified  in  major  groups 
70  (except  702  and  704),  72,  73,  75,  76,  78,  and 
79  of  the  service  industries  portion  of  the  SIC 
Manual,  and  in  public  war^ousing,  SIC  major 
group  42,  except  421.  In  addition,  report  forms 
were  mailed  to  all  establishments  which  BOASI 
had  not  classified  by  kind  of  business  prior  to 
mailing  of  census  report  forms.  Each  estab- 
lishment was  mailed  a  report  form  appropriate 
to  its  BOASI  classification  (for  those  cases  for 
which  BOASI  classification  had  not  yet  been  es- 
tablished, a  general  purpose  form  was  used),  but 
its  census  classification  was  determined  by  re- 
plies   to  questions  on  the  census   report  form. 

Enumeration  of  "Nonemployers.*— This  group 
was  defined  to  include  retail  businesses  other  than 
those  represented  in  the  active  FICA  records  of 
the  Internal  Revenue  Service.  Information  for 
this  group  of  establishments  was  derived  from 
the  1958  Federal  income  tax  returns.  Information 
was  compiled  from  only  one-half  of  these  cases 
and  census  results  for  this  group  were  estab- 
lished by  multiplying  such  findings  by  two.  The 
"nonemployer"  segment  of  retail  trade,  although 
made  up  of  a  large  number  of  establishments, 
accounted  for  less  than  10  percent  of  the  total 
retail  trade  volume. 

Included  in  this  segment  were  only  those  non- 
employer  establishments  which  reported  a  sales 
volume  of  $2,500  or  more  during  1958.  Non- 
employer  establishments  reporting  a  sales  vol- 
ume of  less  than  $2,500  were  not  included  in 
these  tabulations,  regardless  of  the  period  of 
time  they  were  operated  during  the  year. 

COMPARISON  OF  THE  1954  AND 
1958  CENSUSES 

In  all  major  respects,  the  1954  and  1958  Cen- 
suses were  conducted  under  similar  conditions 
and  procedures.     Strict  comparability  in  the  data 
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for   the  two  censuses  is  limited  by  the  following 
factors: 

1.  The  physical  area  of  a  number  of  urban 
places  in  the  1958  Census  is  not  the  same  as  it 
was  in  1954  because  of  annexations  and  other 
boundary  changes  which  have  occurred  since  the 
1954  Census.  This  factor  should  be  taken  into 
consideration  in  evaluating  changes  in  census 
findings  from  1954,  as  in  each  census  the  sta- 
tistics for  urban  places  are  in  accordance  with 
the  boundaries  for  those  places  in  the  census 
year. 

2.  Whereas  in  the  1954  Census,  "leased 
departments"  (businesses  operated  as  departments 
of  a  retail  business,  under  different  ownership) 
were  counted  as  separate  establishments  and 
separately  classified  by  kind  of  business,  in  the 
1958  Census  they  have  been  combined  with  the 
retail  business  in  which  located.  As  a  result, 
it  is  anticipated  that  the  count  of  establishments 
will  be  approximately  25,000  less  in  the  1958 
Census  than  would  have  been  the  case  if  the 
1954  Census  procedure  had  been  followed.  In 
addition,  there  will  be  some  redistribution  in 
the  data  among  the  various  kinds  of  business 
categories  (e.g.,  the  figures  for  a  leased  shoe 
department  located  in  a  department  store  which 
were  tabulated  in  the  "shoe  store"  kind  of  busi- 
ness in  1954  are  included  with  "department 
store"  figures  in  the  1958  Census).  Leased 
departments  in  the  1954  Census  reported  sales 
of  approximately  one  billion  dollars. 

3.  Revisions  made  in  the  1957  edition  of  the 
SIC  Manual  have  necessitated  the  following  changes 
in  establishment  classifications  used  in  the  1954 
Census: 

a.  Musical  instrument  stores  and  music 
and  record  shops  have  been  shifted  to  the  kind- 
of-business  group  "Furniture,  Home  Furnish- 
ings, Equipment  Stores"  from  the  group  " Other 
Retail  Stores." 

b.  Antique  stores  have  been  shifted  to 
the  group  "Other  Retail  Stores"  from  the  group 
"Furniture,  Home  Furnishings,  Equipment 
Stores." 

4.  Both  the  1954  and  1958  Censuses  ex- 
cluded those  businesses  with  no  paid  employment 
which  had  sales  volume  of  less  than  $2,500  in 
the  census  year.  To  the  extent  that  price  in- 
creases since  1954  resulted  in  increases  in  the 
dollar  volume  of  sales,  the  1958  Census  includes 
stores  with  a  lesser  physical  volume  of  business 
than  were  included  in  the  1954  Census.  While 
the  exact  magnitude  of  this  phenomenon  is  un- 
known, the  effect  on  total  volume  of  retail  sales 
undoubtedly  is  only  a  fraction  of  one  percent 
and  probably  has  little  effect  on  the  number  of 
stores  included  in  the  census. 


Both  the  1954  and  1958  Censuses  include  data 
for  some  "nonemployer"  establishments  in  the 
group  totals  but  not  in  the  detailed  kinds -of - 
business  totals  due  to  limitation  of  classification 
information  on  the  Federal  tax  returns.  In  the 
1954  data,  all  major  groups  (i.e.,  SIC  2  digit) 
included  some  such  establishments.  In  1958 
only  two  major  groups— SIC  53,  General  Mer- 
chandise Group,  and  SIC  56,  Apparel,  Accessory 
Stores— included  such  establishments.  In  neither 
census  was  it  found  feasible  to  classify  any 
"nonemployer"  establishments  as  "Ready-to-wear 
stores  (SIC  562)"  or  "Fanuly  clothing  stores 
(SIC  565)"  and,  in  the  1954  Census,  it  similarly 
was  not  found  feasible  to  change  any  "nonemploy- 
er" establishment  as  "Men's,  boys' apparel  stores, 
custom  tailors  (SIC  561,  567)";  "Furniture  stores 
(SIC  5712)";  or  "Other  home  furnishings  stores 
(SIC  5713-15,  5719)."  Such  stores  were  classi- 
fied only  at  the  major  group  level. 

EXPLANATION  OF  TERMS 

Establishments . — Census  of  Business  figures 
represent  a  summary  of  reports  for  individual  "es- 
tablishments" rather  than  "companies."  A  sep- 
arate report  was  obtained  for  each  location  where 
business  was  conducted,  including  each  location 
of  multiunit  organizations.  Each  report  was 
tabulated  in  accordance  with  the  physical  location 
at  which  the  business  was  conducted. 

Where  two  or  more  activities  were  carried  on 
at  a  single  location  under  a  single  ownership, 
all  activities  generally  were  grouped  together  as 
a  single  establishment,  and  the  entire  establish- 
ment was  classified  on  the  basis  of  its  major 
activity,  with  all  data  for  it  included  in  that  clas- 
sification. However,  in  cases  where  distinct 
and  separate  economic  activities,  for  which  dif- 
ferent industry  classification  codes  were  appro- 
priate, were  conducted  under  the  same  ownership 
at  a  single  location,  and  where  conditions  pre- 
scribed by  the  SIC  Manual  for  recognizing  the 
existence  of  more  than  one  establishment  were 
met,  separate  establishment  reports  for  each  of 
the  different  activities  were  rep)orted  in  the  cen- 
suses. 

In  the  case  of  leased  departments,  i.e.,  where 
separately  owned  businesses  are  operated  as  de- 
partments of  a  retail  business  under  another 
ownership  (e.g.,  a  separately  owned  shoe  depart- 
ment store)  only  a  single  establishment,  combin- 
ing leased  departments  with  the  retail  establish- 
ment in  which  they  are  located,  is  recognized 
for  1958  Census  purposes. 

The  "number  of  establishments"  shown  in  this 
report  is  the  number  in  business  at  the  end  of 
the  census  year. 

Sales.— Sales  include  the  total  of  merchandise 
sold,   and  receipts  from  repairs  and  from  other 
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seirvices  to  customers,  whether  or  not  payment 
was  received  in  1958.  Sales  are  normally  re- 
corded net  of  deductions  for  refunds  and  allow- 
ances for  merchandise  returned  by  customers. 
Total  sales  exclude  amounts  other  than  those  re- 
ceived from  customers,  such  as  income  from  in- 
vestments, rental  of  real  estate,  etc.  They  in- 
clude the  amount  of  local  and  State  sales  taxes 
and  Federal  excise  taxes  which  are  collected 
by  the  store  directly  from  customers  and  paid 
directly  by  the  store  to  a  local.  State,  or  Fed- 
eral taxing  agency.  Gasoline,  liquor,  tobacco, 
and  other  excise  taxes  which  are  j)aidbythe  manu- 
focturer  or  wholesaler  and  passed  along  to  the 
retailer  also  are  included. 

The  sales  figures,  therefore,  represent  total 
sales  and  receipts  of  all  establishments  primari- 
ly engaged  in  retail  trade.  They  do  not  include 
retail  sales  made  by  manufacturers,  wholesalers, 
service  establishments,  and  other  businesses  whose 
primary  activity  is  other  than  retail  trade.  They 
do,  however,  include  receipts  other  than  from  the 
sale  of  merchandise  at  retail  (e.g.,  service  re- 
ceipts, sales  to  industrial  users,  sales  to  other 
retailers,  etc.)  by  establishments  primarily  en- 
gaged in  retail  trade.  Although  the  count  of  es- 
tablishments as  tabulated  in  this  report  repre- 
sents the  number  in  business  at  the  end  of  the 
year,  the  sales  figures  include  sales  of  all  es- 
tablishments in  business  at  any  time  during  the 
year. 

Payroll,  entire  year.— Payroll  Includes  salaries, 
wages,  commissions,  bonuses,  vacation  allowances, 
and  the  value  of  payments  in  kind  (such  as  free 
meals,  lodgings,  etc.)  paid  during  the  year  to 
all  employees.  Gratuities  received  by  employees 
from  patrons  are  not  included.  For  corporations, 
it  includes  amounts  [)aid  to  officers  and  execu- 
tives; it  does  not  include  compensation  of  pro- 
prietors or  of  partners  of  unincorporated  busi- 
nesses. Payroll  is  reported  before  deductions 
for  Social  Security,  income  tax,  insurance  dues, 
etc. 

Payroll— workweek  ended  nearest  November 
15.— This  item  consists  ofpayroU,  as  defined  above, 
which  was  paid  to  persons  on  the  payroll  in  the 
pay  period  ended  nearest  November  15,  1958. 
Establishments  whose  payroll  period  was  other 
than  a  week  were  requested  to  adjust  the  fig- 
ures to  a  weekly  basis. 

Paid  employees— workweek  ended  nearest  No- 
vember 15.  — Paid  employees  consist  of  the  num- 
ber  of  employees,  including  salaried  officers  and 
executives  of  corporations,  who  were  on  the  pay- 
roll for  the  workweek  ended  nearest  November 
15,  but  not  proprietors  or  partners  of  unincorpo- 
rated businesses. 


"Full  workweek"  employees.— "Full  workweek" 
employees  includes  employees,  whether  regular  or 
seasonal,  who,  for  the  specified  pay  period,  were 
paid  for  working  at  least  the  number  of  hours 
typically  worked  in  a  week  by  employees  of  the 
reporting  establishment.  All  other  employees 
paid  during  that  workweek  were  reported  as  part- 
workweek  employees. 

KIND- OF -BUSINESS  CLASSIFICATIONS 

Establishments  covered  by  the  1958  Census  were 
assigned  a  kind-of-business  classification  in  ac- 
cordance with  the  provisions  of  the  1957  edition 
of  the  SIC  Manual.  It  should  be  noted  that  kind- 
of-business  classifications  are  not  interchange- 
able with  commodity  classifications.  Most  busi- 
nesses sell  a  number  of  kinds  of  commodities. 
The  kind-of-business  code  assigned  generally 
reflects  either  the  individual  commodity  or  com- 
modity group  which  is  the  primary  source  of  the 
establishment's  receipts  or  some  mixture  of  differ- 
ent commodities  which  characterize  the  estab^ 
lishment's  business.  Thus,  the  classification  of 
establisl^jnents  by  kind  of  business  generally  does 
not  make  it  possible  to  determine  either  the  num- 
ber of  establishments  handling  a  particular  com- 
modity or  the  sales  of  that  commodity.  For 
example,  the  "food  group"  classification  occludes 
stores  selling  some  food  if  the  sale  of  food  is 
not  the  primary  source  of  receipts;  moreover, 
even  though  stores  are  classified  as  "food  stores" 
some  of  their  receipts  may  be  derived  from  the  sale 
of  nonfood  products. 

As  noted  in  the  section  on  "Method  of  Enu- 
meration," the  1958  Census  findings  are  based 
on  reports  from  two  different  sources.  "Em- 
ployer" establishments  were  canvassed  by  mail 
and  were  required  to  complete  report  forms 
especially  designed  for  this  census.  "Nonem- 
ployer"  establishments,  however,  were  included 
in  the  census  on  the  basis  of  information  sup- 
plied on  the  1958  Federal  income  tax  report. 
Because  of  the  nature  of  the  information  avail- 
able on  the  tax  form,  the  kind-of-business  classi- 
fications based  on  that  form  represent  primarily 
"self -designation."  In  some  cases  this  informa- 
tion was  adequate  for  classification  at  the  kind- 
of-business  group  level  but  not  for  detailed  kinds 
of  business.  (See  "Comparisons  of  the  1954 
and  1958  Censuses,"  above.) 

The  classifications  based  on  the  census  forms, 
on  the  other  hand,  reflect  the  information  on  the 
commodity  "composition"  of  the  establishment  as 
revealed  by  the  census  classification  inquiries. 
The  effect  of  the  two  different  sources  on  uni- 
formity of  classification,  as  reflected  in  the 
measurement  of  dollar  volume  of  sales  is  minor. 
In  total,  the  "nonemployer"  establishments  ac- 
count for  less  than   10  percent  of  retail  sales 
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and,  in  most  cases,  it  is  likely  that  the  "self- 
designated"  classification  would  be  consistent  with 
that  derived  from  more  comprehensive  information. 

The  data  in  this  report  for  two  major  SIC 
groups,  55  and  59,  have  been  subdivided,  making 
it  necessary  to  arrive  at  SIC  major  group  totals 
by  addition  (see  description  below  for  these  major 
groups).  In  addition,  data  for  that  part  of  SIC 
group  53  which  relates  to  nonstore  retailers 
are  not  included  in  this  report. 

Lumber,  Building  Materials,  Hardware,  Farm 
Equipment  Dealers  (SIC  Major  Group  52) 

Establishments  primarily  selling  lumber,  build- 
ing materials,  the  basic  lines  of  hardware,  paint, 
wallpaper,  glass,  electrical  supplies,  roofing  nia- 
terials,  and  other  supplies  and  equipment  for  home 
construction.  Establishments  primarily  selling 
farm  equipment  are  also  included.  Establishments 
in  this  group  sell  to  contractors  as  well  as  to 
the  general  public. 

Hardware  stores  (SIC  5251).—  Establishments 
primarily  selling  a  number  of  basic  hardware 
lines,  such  as  tools,  builders'  hardware,  paint 
and  glass,  housewares  and  household  appliances, 
cutlery,  and  roofing  materials.  These  establish- 
ments may  also  sell  farm  implements. 

General  Merchandise  Group  (SIC  Major  Group  53, 
Except  For  "Nonstore  Retailers") 

This  group  includes  all  establishments  within 
SIC  major  group  53— "General  Merchandise"  ex- 
cept for  "nonstore"  establishments. 

The  data  for  establishments  in  this  group  in 
the  1958  Census  of  Business  as  compared  with 
the  1954  Census  of  Business  are  affected  by  the 
treatment  in  1958,  of  leased  departments  as  parts 
of  the  establishment  within  which  they  operate 
rather  than  as  separate  establishments.  The 
data  for  department  stores  are  most  affected 
by  this  change. 

Department  stores  (SIC  531).— Establishments 
nornially  employing  25  or  more  people  and  en- 
gaged in  selling  some  items  in  each  of  the  fol- 
lowing lines  of  merchandise: 

1.  Furniture,  home  furnishings,  appliances, 
radio  and  TV  sets 

2.  A  general  line  of  apparel  for  the  family 

3.  Household  linen  and  dry  goods 

An  establishment  with  total  sales  of  less  than 
$5,000,000,  in  which  sales  of  any  one  of  these 
groupings  is  greater  than  80%  of  total  sales, 
is  not  classified  as  a  department  store. 

An  establishment  with  total  sales  of  $5,000,000 
or  more  is  classified  as  a  department  store 
even    if    sales    of  one  of  the  groups  described 


above  is  more  than  80%  of  total  sales,  provided 
that  the  combined  sales  of  the  other  two  groups 
is  $500,000  or  more.  Relatively  few  stores 
are  included  in  this  classification  as  a  result 
of  this  special  rule  and  most  of  those  which  are 
would  otherwise  have  been  classified  in  the  ap- 
parel group  (SIC  major  group  56). 

Limited  price  variety  stores  (SIC  533).— Es- 
tablishnrients  primarily  selling  a  variety  of  mer - 
chandise  in  the  low  and  popular  price  ranges, 
such  as  stationery,  gift  items,  women's  acces- 
sories, toilet  articles,  light  hardware,  toys,  house- 
wares, confectionery.  These  establishments  fre- 
quently are  known  as  "5  and  10  cent"  stores 
and  "5  cent^  to  a  dollar"  stores,  although  mer- 
chandise is  usually  sold  outside  these  price  ranges. 

Classification  of  all  stores  in  this  category 
Is  primarily  based  on  self-designation  by  the  store 
operators.  The  self-designation  was  supplemented 
by  the  addition  to  the  1958  Census  repon  form 
of  a  question  on  food  sales,  the  answers  to  which 
resulted  in  removing  from  this  category  a  sig- 
nificant number  of  smaller  establishments  included 
under  this  heading  in  the  1954  tabulations. 

Food  Stores  (SIC  Major  Group  54) 

Establishments  primarily  selling  food  for  home 
preparation  and  consumption.  Establishments  pri- 
marily selling  prepared  food  and  drinks  for  ccm- 
sumption  on  their  own  premises  are  classified 
as  "Eating  and  Drinking  Places"  (SIC  major 
group  58),  and  stores  primarily  engaged  in  selling 
packaged  beers  and  liquors  are  classified  sepa- 
rately as  "liquor  stores." 

Automotive  Dealers  (SIC  Major  Group  55, 
Except  554) 

NOTE:  This  group  does  not  include  estab- 
lishments primarily  engaged  in  selling  trucks 
and  motorized  industrial  equipment.  Such  es- 
tablishments are  included  in  the  Wholesale  Trade 
portion  of  the  Census  of  Business. 

Passenger  car  dealers,  franchised  and  non- 
franchised  (SIC  551.  552).— Establishments  pri- 
marily  selling  new  automobiles,  or  new  and  used 
automobiles  and  trucks.  These  establishments 
frequently  operate  repair  shops  and  used  car 
lots  and  may  carry  stocks  of  replacement  parts, 
tires,  batteries,  and  automotive  accessories.  Used 
car  lots  and  repair  shops  operated  by  franchised 
dealers  are  not  recognized  as  separate  estab- 
lishments. Data  for  such  operations  are  con- 
solidated in  this  category  with  other  data  for 
franchised  passenger  car  dealers.  Establish- 
ments primarily  selling  used  cars  and  trucks  and 
not  holding  a  franchise  for  the  sale  of  new  pas- 
senger cars  are  also  included. 
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Tire,  battery,  a'-cessory  dealers  (SIC  553).— 
Establishments  primarily  selling  new  automobile 
tires,  batteries,  automobile  seat  covers,  and  auto- 
mobile parts  and  accessories.  Establishments 
primarily  selling  used  merchandise  in  these  cate- 
gories are  classified  as  "secondhand  stores," 
(SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

Establishments   primarily   selling  gasoline  and 
other  automotive  petroleum  products.   Establish- 
ments   called    garages    but    deriving  the  larger 
part    of    receipts    from    gasoline    and  oil  sales 
I   are  included. 

Apparel,  Accessory  Stores  (SIC  Major  Group  56) 

I  Establishments  in  this  group  are  primarily 
ij  engaged  in  selling  clothing  of  all  kinds  and  re- 
lated articles  for  personal  wear  and  adornment. 
Not  included  in  this  group  are  the  establish- 
ments which  meet  the  criteria  for  department 
i  stores  or  general  merchandise  stores  (SIC  531 
and  part  of  5392),  even  though  most  of  their 
receipts  are  from  the  sale  of  apparel  and  ap- 
parel accessories. 

Men's,  boys'  apparel  stores,  custom  tailors  (SIC 
561  and  5671).- -Establishments  primarily  engaged 
in  selling  men's  and  boys'  outerwear  and  furnish- 
ings such  as  shirts,  hats,  underwear,  hosiery, 
etc.  Also  included  are  establishments  primari- 
ly  engaged  in  the  making  and  selling  of  outer- 

I    wear  to  individual  order  from  stocks  of  material 

I    carried  in  their  inventory. 

r       Women's   clothing,   specialty  stores   (SIC   562, 
'    563,  568).— Establishments  primarily  selling  wom- 
en's apparel  and  apparel  accessories  of  all  types, 
including  women's  ready-to-wear  stores,  furriers, 
and  the  various  specialty  shops. 

Women's  ready-to-wear  stores  (SIC  562).— 
Establishments  primarily  selling  women's  and 
girls'  apparel.  Establishments  are  included  in 
this  categoiy  provided  (1)  their  sales  of  all  types 
of  apparel  (except  as  noted  in  the  definition  for 
general  merchandise  group  stores)  account  for 
80%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
en's and  girls'  apparel  are  3  or  more  times  the 
sales  of  all  men's  and  boys'  apparel,  and  (3) 
sales  of  women's  and  girls'  coats,  suits,  and  dress- 
es are  at  least  one-third  of  sales  of  all  women's 
and  girls'  apparel.  Establishments  primarily 
selling  garments  made  to  customer  order  are  clas- 
sified as  custom  tailors  (SIC  567). 

Family  clothing  stores  (SIC  565).— Establish- 
ments  primarily  selling  clothing,  furnishings,  and 
accessories  for  men,  women,  and  children,  with- 
out specializing  in  any  one  line.  Establishments 
are  included  in  this  cat^ory  provided  (l)their 
sales  of  all  types  of  apparel  (except  as  noted  in 


the  definition  for  general  merchandise  group  stores) 
account  for  80%  or  more  of  their  total  sales, 
(2)  sales  of  all  women's  and  girls'  apparel  items 
are  not  more  than  3  times  the  sales  of  all  men's 
and  boys'  items,  and  (3)  the  sales  of  all  men's 
and  boys'  apparel  items  are  not  more  than  3 
times  the  sales  of  all  women's  and  girls'  apparel 
items. 

Shoe  stores  (SIC  566).— Establishments  primarily 
selling  shoes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  family  shoe  stores;  and  chil- 
dren's, juveniles'  shoe  stores. 

Furniture,  Hoihe  Furnishings,  Equipment  Stores 
(SIC  Major  Group  57) 

Establishments  primarily  selling  merchandise 
used  in  furnishing  the  home,  such  as  furniture, 
floor  coverings,  draperies,  |lass  and  chinaware, 
domestic  stoves,  refrigerators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radio 
and  TV  sets.  Also  included  are  musical  instru- 
ment stores  and  music  and  record  shops,  kinds 
of  business  which  in  the  1954  Census  of  Busi- 
ness were  included  in  the  group  "Other  Retail 
Stores."  Antique  stores,  which  in  the  1954  Census 
were  included  in  this  group  are  now  included  with 
"Other  Retail  Stores." 

Furniture  stores  (SIC  57 12). -Establishments 
primarily  selling  household  furniture,  mattresses, 
springs,  and  other  sleep  equipment.  Also  included 
in  this  classification  are  establishments  selling 
household  appliances,  record  players,  and  radio 
and  TV  sets,  provided  the  receipts  from  sales 
of  furniture  and  sleep  equipment  exceed  those 
from  sales  of  the  other  conunodity  lines  named. 

Other  home  furnishings  stores  (SIC  571  except 
57 12) . — Establishments  primarily  selling  home  fur- 
nishings  other  than  household  furniture,  mat- 
tresses, springs,  and  other  sleep  equipment.  In- 
cluded are  stores  primarily  engaged  in  selling 
such  lines  of  home  furnishings  as  floor  coverings; 
drapery,  curtains,  slip  covers,  upholstery  materi- 
als; china,  glassware,  metalware;  lamps  and  lamp- 
shades, blinds  and  window  shades;  etc. 

Household  appliances,  radio,  TV  stores  (SIC 
572  and  5732).— Establishments  primarily  engaged 
in  selling  household  appliances  (such  as  electric  and 
gas  refrigerators,  stoves,  vacuum  cleaners,  wash- 
ing machines  and  dryers,  freezers,  electric  irons, 
percolators,  hot  plates,  etc.)  and  radios,  television 
sets,  and  record  players.  The  retail  establishments 
(primarily  engaged  in  the  sale  of  electric  and  gas 
appliances  for  household  use)  operated  by  public 
utility  firms  are  included  in  this  category. 

Music  stores  (SIC  5733).— Establishments  pri- 
marily  selling  musical  instruments  such  as  organs, 
pianos,  horns,  stringed  instruments,  drums,  xylo- 
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phones,  etc.   Also  those  establishments  primarily 
selling  phonograph  records  and  albums. 

Eating  Places  (SIC  5812) 

Establishments  primarily  engaged  in  selling 
prepared  foods  and  drinks  for  consumption  on  their 
own  premises. 

Drinking  Places  (SIC  5813) 

Establishments  primarily  engaged  in  selling 
drinks,  such  as  beer,  ale,  wine,  liquor,  and  other 
alcoholic  beverages  for  consumption  on  their  own 
premises. 

Drug   Stores,  Proprietary   Stores  (SIC  591) 

Establishments  which  sell  prescriptions,  drugs, 
or  proprietary  medicines  in  combination  with  lines 
such  as  cosmetics,  toiletries,  tobacco,  magazines 
and  books,  and  novelty  merchandise.  Those  stores 
which  sell  prescriptions  are  classified  as  drug 
stores,    the    remainder    as    proprietary    stores. 

Other  Retail   Stores    (SIC  Major  Group  59, 
Except  SIC  591) 

Liquor  stores  (SIC  592),  also  government-oper- 
ated liquor  stores  (SIC  Major  Group  92  and  93).— 
Establishments  primarily  selling  packaged  alco- 
holic beverages  such  as  ale,  beer,  wine,  and  whisky 
for  consumption  off  the  premises.  Liquor  stores 
operated  by  States,  counties,  and  municipalities 
are  included.  Stores  primarily  selling  prepared 
drinks  for  consumption  on  the  premises  are  not 
included  in  this  category  but  are  classified  with 
drinking  places  (SIC  5813). 

Book  stores  (SIC  5942).— Establishments  pri- 
marily selling  new  books  and  periodicals. 

Stationery  stores  (SIC  5943). — Establishments 
primarily  selling  stationery  items,  such  as  writing 


paper,  tablets,  accounting  forms,  legal  forms, 
greeting  cards,  post  cards,  and  school  and  office 
supplies. 


Sporting  goods  stores  (SIC  5952). -Establish- 
ments primarily  selling  a  general  or  specialized 
line  of  sporting  goods  and  equipment  for  hunting, 
camping,  fishing,  skiing,  riding,  tennis,  golf,  and 
other  sports,  and  gymnasium  and  playground  equip- 
ment. 

Bicycle  shops  (SIC  5953).— Establishments  pri- 
marily selling  bicycles  and  bicycle  parts  and 
accessories. 

Jewelry  stores  (SIC  597).— Establishments  pri- 
marily  selling  any  combination  of  the  lines  of 
jewelry,  such  as  diamonds  and  other  precious 
stones;  rings,  bracelets  and  brooches;  sterling  and 
plated  silverware;  and  watches  and  clocks. 

Florists  (SIC  5992).— Establishments  primarily 
selling  cut  flowers  and  growing  plants .  Greenhouses 
and  nurseries  are  not  included  in  the  Census  of 
Business. 

DATA  FOR  MAJOR  RETAIL  CENTERS 

Due  to  the  relatively  small  number  of  establish- 
ments in  the  Major  Retail  Centers,  sales  figures 
are  shown  only  for-  - 


1. 
2. 


3. 


4. 


Retail  stores,  total. 

Convenience  goods  stores,  i.e..  Food  stores 
(SIC  54),  Eating  and  drinking  places  (SIC  58), 
and  Drug,  proprietary  stores  (SIC  591). 
Shopping  goods  stores,  i.e..  General  mer- 
chandise stores  (SIC  53  pt.).  Apparel, 
accessory  stores  (SIC  56),  and  Furniture, 
home  furnishings,  equipment  stores  (SIC  57). 
All   other   retail  stores  (SIC  52, 55,  599). 
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will  incorporate  the  subject  report  series  BC58-WS. 

Volume  IV.  .WHOLESALE  TRADE,  AREA  STATISTICS— 
A  United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordcince  with  the  number  of 
wholesale  establishments  in  the  area.  Data  for  selected 
towns  and  townships  in  New  England,  New  Jersey,  and 
Pennsylvania  will  also  be  included.  This  volume  will  in- 
corporate the  area  report  series  BC58-WA. 

Volume  V.  SELECTED  SERVICE  TRADES,  SUMMARY 
STATISTICS— A  United  States  sunrmiary  chapter  and  sepa- 
rate chapters,  presenting  statistics  by  kind  of  business  and 
geographic  areas,  for  such  subjects  as  receipts-sise  of 
establishments,  employment-size  of  establishments,  legal 
form  of  orgemization,  single  units  and  multiunits,  laundries 
and  cleaning  plants,  motion  pictures,  and  hotels  and  motels. 
This  volume  will  incorporate  the  subject  report  series 
BC58-SS. 

Volume  VI.  SELECTED  SERVICE  TRADES,  AREA  STA- 
TISTICS— A  United  States  summary  chapter  and  separate 
chapters  for  each  State,  the  District  of  Columbia,  Alaska, 
Guam,  Hawaii,  and  the  Virgin  Islands.  Statistics  are  pre- 
sented by  kind  of  business  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  amount  of  kind-o£- 
business  detail  will  vary  in  accordance  with  the  number  of 
service  establishments  in  the  area.  Data  for  selected  towns 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-SA. 
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PREFACE 


AUTHORITY  AND  SCOPE 

The  1958  Census  of  Business  along  with  the  1958  Censuses 
of  Manufactures  and  Mineral  Industries  was  required  by  law 
under  13  U.S.C.,  sections  131  and 224.  These  censuses  covered 
businesses  operated  in  the  continental  United  States,  Alaska, 
Hawaii,  Guam,  and  the  Virgin  Islands.  A  seftarate  Census  of 
Business  and  Manufactures  for  1958  was  also  conducted  in 
Puerto    Rico    jointly    with    the   Commonwealth  Government. 

The  1958  Census  of  Business  covered  retail  trade,  wholesale 
trade,  selected  services,  and  public  warehousing.  This  report 
provides  findings  for  retail  stores  in  selected  central  business 
districts  and  in  major  retail  centers;  and  for  hotels  and  motion 
picture  theaters   in  the  selected  central  business  districts. 

AREAS  COVERED 

Each  of  the  refwrts  in  this  series  covers  a  separate  standard 
metropolitan  statistical  area  and  includes  data  for  the  central 
business  district  (or  central  business  districts)  in  the  specified 
standard  metropolitan  statistical  area,  as  well  as  for  each  Cen- 
sus-delineated major  retail  center  (MRC)  located  in  the  same 
standard  metropolitan  statistical  area  (SMSA).  The  number  of 
MRC's  for  which  data  are  shown  in  a  single  SMSA  vary  from 
none  to  about  two  dozen.  The  entire  series  of  reports  covers 
97  SMSA's,  and  provides  data  for  109  CBD's  and  some  500 
MRC's. 

DEUNEATION  OF  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

Because  many  large  cities  had  no  officially  defined  area 
representing  their  "Central  Business  District, 'it  was  necessary 
for  the  Bureau  of  the  Census  prior  to  the  1954  Census  of 
Business  to  arrange  for  the  delineation  of  such  districts  before 
a  program  to  tabulate  Census  data  for  them  could  be  imple- 
mented. The  delineation  of  central  business  districts  was  ac- 
complished with  the  cooperation  of  the  Census  Tract  Committees 
in  the  large  cities  included  in  the  central  business  district  (CBD) 
program.  In  their  work  on  the  CBD's  the  Census  Tract  Com- 
mittees obtained  the  representation  of  a  variety  of  local 
interests,  such  as  business  firms  and  associations,  newspapers, 
planning  agencies,  welfare  organizations,  local  governmental 
bodies,  etc.  Central  business  districts  have  been  delineated  only 
in  those  cities  of  100,000  or  more  inhabitants  (according  to  the 
1950  Census  of  Population  or  a  subsequent  special  census  prior 
to  1959)  in  which  there  was  a  local  Census  Tract  Committee 
recommendation  for  such  an  area  in  response  to  an  inquiry  from 
the  Census  Bureau. 

The  objective  of  the  CBD  program  was  stated,  as  follows,  in 
a  letter  from  the  Director  of  the  Census  Bureau  to  the  Census 
Tract  Committees: 

'The  primary  objective  of  this  operation  is  to  provide  a 
basis  for  comparing  changes  in  business  activity  in  the  Cen- 
tral Business  District  with  those  in  the  remainder  of  the 
metropolitan  area  or  of  the  central  city." 

Because  there  are  no  generally  accepted  rules  for  determining 
what  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 
did  not  provide  rigid  specifications  for  defining  the  CBD  but  (1) 
provided  a  general  characterizationof  the  CBD,  describing  it  as 
"an  area  of  very  high  land  valuation,  an  area  characterized  by  a 
high  concentration  of  retail  businesses,  offices,  theaters,  hotels, 
and  "service"  businesses,  and  an  area  of  high  traffic  flow";  and 
(2)  required  that  the  CBD  ordinarily  should  be  defined  to  follow 


existing  tract  lines,  i.e.,tocon8istofoneof  more  whole  Census 
tracts.-  The  emphasis  put  on  tracts  was  based  on  the  anticipation 
that  other  Census  statistics  than  those  derived  from  the  Census 
of    Business    might    conveniently    be    tabulated    for  CBD's. 

It  was  recognized  that  the  tract  basis  for  CBD's  might 
lead  to  the  inclusion  of  some  land  area  not  properly  within 
a  strictly  defined  CBD  or  to  the  exclusion  of  a  small  por- 
tion of  what  should  be  in  the  CBD.  It  was  believed  that  this 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnitudes  being  measured.  Provision,  however,  was  made 
for  splitting  tracts  where  a  serious  problem  was  encountered. 
The  use  of  tract  lines  for  boundaries  also  was  consistent  with 
the  desire  to  keep  CBD  boundaries  constant,  in  order  to  maxi- 
mize the  value  of  comparisons  over  time.  Although  it  was 
recognized  that  the  CBD  strictly  defined  would  tend  to  change 
over  time,  it  was  felt  that  the  inexactitude  resulting  from  the 
use    of   fixed   boundaries   would   not    prove  to  be  serious. 

In  some  cities  where  there  had  been  a  previously  established 
central  business  district  or  similar  area  which  substantially 
corresponded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  in 
the  Bureau's  CBD  program. 

Data  for  a  total  of  95  CBD's  were  provided  in  the  1954 
Census  of  Business.  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  in  97  sundard  metropolitan  statistical 
areas.  A  number  of  cities  have  made  minor  changes  in  the 
boundaries  of  their  CBD's  due  mainly  to  revisions  in  tract 
boundaries.  In  only  one  city,  Minneapolis,  has  a  previously 
defined  CBD  been  significantly  changed. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  and  data  from  them  have  been  tabulated,  as  part  of 
the  1958  Census  of  Business  program.  The  major  retail  cen- 
ters (MRC's)  were  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metropolitan  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  themselves)  which  include 
a  major  general  merchandise  store— usually  a  department 
store.  KfllC's  were  not  delineated  if  the  publication  of  data 
for  them  would  result  in  violation  of  Census  rules  prohibiting 
disclosure  of  information  for  individual  firms. 

MRC's  include  not  only  the  planned  suburban  shopping  center 
but  also  the  older  string  street  and  neighborhood  developments 
which  meet  the  above  prerequisites.  Frequently  the  boundaries 
of  a  single  MRC  include  stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the  planned  portion. 
In  general  the  boundaries  of  the  MRC's  have  been  established 
to  include  all  adjacent  blocks  containing  at  least  one  store  in 
the  general  merchandise,  apparel,  or  furniture-appUance 
groups  of  stores,  and  where  a  planned  center  is  involved  in- 
clude all  of  the  center. 

In  those  cities  within  the  standard  metropolitan  statistical 
areas  (SMSA's)  covered  by  this  series  of  reports  which  were 
not  of  sufficient  size  to  qualify  for  the  delineation  of  a  central 
business  district,  no  MRC's  were  delineated  unless  at  least  two 
such  centers  could  be  defined. 


For  explanation  of  procedures  and  definitions,  see  Appendix. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  1.— RETAIL  STORES  AND  SEI,ECTED  SERVICE  ESTABLISIMEWTS:   1958  AND  1954 

CENTRAL  BUSINESS  DISTRICT  OF  OKLAHOMA  CITY 

Establialments,  Sales,  Amiual  Payroll,  and  Baployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958 


Estab- 
lish- 
ments^ 


(number) 


Sales ^ 


($1,000) 


Payroll, 

entire 

year 

($1,000) 


Paid  employees, 

vorkweek  ended 

nearest  Nov.  15 


Total 
(nimber) 


Full 
workweek 

(nimber) 


1954 


Estab- 
lish- 
ments^ 


(nxmber) 


Sales-' 


($1,000) 


Payroll, 

entire 

year 

($1,000) 


52 

5251 

52  ex.  5251 

53  part  2 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 
Retail  stores,  total^. 


Lumber,  building  materials,  hardware, 

f aim  equipnent  dealers 

Hardware  stores 

Other 

2  3 


General  merchandise  group  stores 
Department  stores 

Limited  price  variety  stores .... 
Other  general  merchandise  stores 


Food  stores. 


Autcmotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors  * 

Wcmen's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,  equipnent 

stores 

Furniture  stores* 

Other  heme  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprieteiry  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


346 

6 

6 

9 
5 
2 

2 

7 
10 

6 

93 

26 
31 
26 

9 
21 

6 


29 

14 
4 


97 
74 
23 


82 

5 

4 

20 

1 
3 


38 
9 


93,825 

1,816 

1,816 

29,896 

27,523 

(D) 

(D) 

329 

9,355 

422 

22,085 

3,472 
10,067 
9,827 
4,639 
2,857 
(D) 

9,935 

6,862 

(D) 

2,757 

6,382 

5,849 

533 

2,082 

11,523 

(D) 
686 
6,002 
(D) 
240 


5,770 
1,284 


15,045 

250 

250 

4,758 

4,371 

(D) 

(D) 

31 
1,063 

40 

3,532 

594 
1,573 
1,544 
835 
397 
(D) 

1,638 

1,129 

(D) 

464 

1,612 

1,558 

54 

352 

1,769 

(D) 
109 
856 
(D) 

41 


2,202 
319 


5,846 

67 

67 

2,149 

1,900 

(D) 

(D) 

15 

229 

19 

1,326 

.137 
657 
640 
336 
144 
(D) 


459 
300 
(D) 

147 

909 

873 

36 

113 

560 


1,328 
137 


5,241 

63 

63 

1,914 

1,741 

(D) 

(D) 

9 

229 

15 

1,117 

134 
541 
526 
297 
95 
(D) 


438 
299 
(D) 

127 

831 

798 

33 

112 

513 


(D) 

(D) 

36 

35 

252 

230 

(D) 

(D) 

15 

12 

1,232 
136 


372 


30 

7 


91,184 


4 

1,114 

4 

1,114 

12 
5 
4 
3 

32,953 

(D) 

2,739 

(D) 

9 

424 

13 

6,010 

5 

324 

101 

21,823 

21 
30 
18 
8 
29 
11 

3,690 
9,406 
8,197 
3,665 
3,408 
1,494 

27 

13 

4 

9,413 

5,844 

790 

10 

2,779 

110 
83 
27 

6,156 

5,190 

966 

13 

2,654 

78 

10,313 

2 
3 
21 
2 
5 

(D) 
975 
5,340 
(D) 
666 

6,021 
1,148 


13,464 

137 

137 

4,282 
(D) 
423 
(D) 

22 

480 

47 

3,486 

569 
1,491 
1,225 
785 
477 
164 


1,466 
978 
112 

376 

1,480 
1,361 

119 

449 

1,615 

(D) 
195 
873 
(D) 
67 


2,253 

207 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

■■■All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  Include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

■'1958  figures  incorporate  leased  deparljnents  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified  eis 
stores.  The  1954  sales  of  leased  departments  in  general  merchandise  group  stores  (SIC  53  pt.)  which  are  most  affected,  were  reported 
as  $1,343,000  of  which  $662,000   are  included  in  SIC  56. 

*1954  data  limited  to  "employer"  establislments . 

'Both  1954  and  1958  data  limited  to  "employer"  establislments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  2.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  195<i 

CITY  OF  OKLAHOMA  CITY 

Establislments,  Sales,  Annual  Payroll,  and  Qnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958 


Estab- 

Ush- 

ments-*^ 


(number) 


Sales^^ 


($1,000) 


Payroll, 
entire 
year 


($1,000) 


Paid  employees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


1954 


Estab- 
lish- 
ments •"■ 


(number) 


Sales'- 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


52 

5251 

52  ex,  5251 

53  part* 
531 

533 
539 

5A 

55  ex.  554 
55* 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 


Retail  stores,  total^ 


Lumber,  building  materials,  hardware, 

f aim  equipnent  dealers 

Hardware  stores 

Other 


General  merchandise  graap   stores^  ■'. 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores.. 


Food  stores. 


Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores 

Men ' s ,  boys '  apparel  stores ,  custom 

tailors  

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores^ 

Family  clothing  stores ' 

Shoe  stores ..,.•..,.. 

Other  apparel  stores 


Furniture,  heme  furnishings,  equipment 

stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores  ^ 

Liquor  stores 

Book ,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


3,476 


173 

31 

142 

121 
11 
50' 
34 

499 

280 

524 

239 

49 
88 
52 
20 
54 
20 


238 
94 
42 

102 

806 
600 
206 

140 

456 
21 
18 
27 
60 
37 
11 


114 
40 


463,548 


27,772 

2,422 

25,350 

65,493 

49,509 

8,718 

(D) 

101,111 

85,832 

34,340 

35,215 

5,985 
14,147 
(D) 
7,457 
5,521 
1,993 


30,656 

17,097 

3,539 

10,020 

34,363 

29,418 

4,945 

18,448 

30,318 
1,178 
2,537 
2,030 
8,567 
2,049 
996 


6,943 
2,767 


53,765 

3,324 

323 

3,001 

9,893 

8,018 

1,182 

(D) 

6,321 

7,876 

3,259 

5,210 

955 
2,103 

(D) 
1,175 

737 

240 


3,995 

2,320 

489 

1,186 

7,305- 

6,829 

476 

2,628 

3,954 
(D) 
437 
213 

1,118 
364 
123 


2,503 
583 


22,149 

1,134 

103 

1,031 

4,151 

3,067 

769 

(D) 

2,662 

1,953 

1,392 

1,960 

248 
855 
(D) 
490 
273 
94 


1,139 
635 
140 

364 

4,352 

4,072 

280 

2,076 

1,330 
(D) 
145 

83 
334 
120 

43 


1,509 
311 


18,722 

791 

98 

693 

3,361 

2,647 

428 

(D) 

1,766 

1,902 

1,258 

1,637 

236 
700 
(D) 
426 
187 


1,081 
613 
132 

336 

3,917 

3,662 

255 

1,778 

1,231 
(D) 
128 

76 
310 
115 

39 


1,395 
282 


3,074 


82 
34 


396,930 


137 

27,287 

27 

1,473 

110 

25,814 

90 

59,075 

8 

44,531 

50 

7,067 

30 

(D) 

574 

83,846 

237 

80,946 

404 

24,946 

200 

30, 108 

32 

(D) 

72 

12,151 

38 

(D) 

16 

(D) 

46 

(D) 

26 

2,484 

225 

23,427 

68 

(D) 

36 

(D) 

89 

7,743 

665 

28,571 

458 

23,392 

207 

5,179 

154 

15,616 

388 

23,108 

21 

615 

12 

1,969 

19 

1,449 

36 

5,756 

32 

(D) 

11 

1,015 

(D) 
2,604 


43,690 

3,290 

177 
3,113 

7,965 

5,888 

1,372 

705 

4,785 

6,753 

2,237 

4,467 

(D) 
1,831 
(D) 
(D) 
(D) 
(D) 


3,340 
(D) 
(D) 

1,101 

5,462 

4,891 

571 

2,200 

3,191 
(D) 
440 
241 
937 
(D) 
143 


(D) 
486 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (HA)  Not  available.    ...  Represents  zero. 
All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  Include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified  as 
stores. 

*1954  data  limited  to  "anployer"  establishnents. 

'Both  1954  and  1958  data  limited  to  "anployer"  establishnents. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  3.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 

OKLAHOMA  CITY  STANDARD  METROPOLITAN  STATISTICAL  AREA 

Establishnen-ts,  Sales,  AimuEa  Payroll,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958 


Estab- 
lish- 
ments^ 


(number) 


Sales ^ 


($1,000) 


Payroll , 

entire 

year 


($1,000) 


Paid  pmployees , 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


1954 


Estab- 

Ush- 

ments''- 


(number) 


Sales 1 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


52 

5251 

52  ex.  5251 

53  part 2 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 


591 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 


Retail  stores,  total^ 


Lumber,  building  materials,  hardware, 

f aim  equipnent  dealers 

Hardware  stores. 

Other 


General  merchandise  group  stores^  '. 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores.. 


Food  stores. 


Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores. ., 

Men ' s ,  boys '  apparel  gtores ,  custom 

tailors* , 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores ' 

Family  clothing  stores'.. 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  fiumishings ,  equipment 

stores , 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores...... 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores^ 

Liqvior  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores. 

Florists 

Camera,  photographic  sogjply  stores. 


SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


4,474 


244 

50 

194 

168 
11 
62 
55 

668 

350 

684 

295 

62 
108 
65 
29 
63 
25 


292 

114 
51 

127 

996 
752 
244 

185 

592 
33 
24 
40 
76 
45 
13 


117 
61 


564,861 

36,698 

2,936 

33,762 

70,654 

49,509 

10,045 

(D) 

131,897 

103,938 

44,233 

41,645 

7,152 
15,963 
14,975 
9,794 
6,309 
2,315 


34,238 

19,353 

3,761 

11,124 

42,066 

36,304 

5,762 

22,715 

36,777 
1,673 
3,464 
2,389 
9,460 
2,316 
1,006 


7,227 
3,806 


63,078 

4,123 

345 

3,778 

10,357 

8,018 

1,332 

(D) 

8,048 

9,400 

4,034 

5,955 

1,069 
2,300 
2,237 
1,466 
844 
(D) 


4,419 
2,595 

514 

1,310 

9,143 

8,600 

543 

3,116 

4,483 

90 

518 

232 

1,224 
398 
123 


2,576 
767 


26,153 

1,378 

118 

1,260 

4,403 

3,067 

867 

(D) 

3,352 

2,367 

1,739 

2,278 

304 
956 
926 
587 
320 
(D) 


1,271 
711 
147 

413 

5,449 

5,122 

327 

2,329 

1,587 

43 

223 

89 

378 

136 

43 


1,508 
453 


22,018 

1,019 
111 
908 

3,564 

2,647 

485 

(D) 

2,292 

2,264 

1,554 

1,855 

258 
779 
751 
494 
220 
(D) 


1,203 
689 
139 

375 

4,832 

4,530 

302 

1,981 

1,454 

42 

197 

81 

349 

123 

39 


1,405 
406 


3,831 

184 

38 

146 

134 

8 

61 

61 

716 

291 

527 

244 

40 
88 
50 
19 
51 
33 


268 
76 
37 

109 

811 
569 
242 

186 

470 
26 
15 
24 
49 
38 
11 


83 
42 


464,763 

33,241 

2,022 

31,219 

64,637 

44,531 

8,457 

11,585 

103,472 

92,769 

30.,  673 

33,270 

5,389 

13,355 

11,184 

5,059 

5,917 

(D) 


26,262 

13,113 
3,120 

8,835 

33,835 

27,240 

6,595 

18,419 

28,185 
857 
2,316 
(D) 
6,141 
1,899 
1,015 


6,918 
2,976 


49,643 

3,714 

203 

3,511 

8,675 
5,888 
1,667 
1,120 

5,908 

7,762 

2,651 

4,728 

772 
1,939 
1,555 
895 
821 
301 


3,569 

1,863 

517 

1,189 

6,453 

5,691 

762 

2,575 


3,e 


59 
491 
(D) 
995 
306 
143 


2,507 
530 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

-■■All  1954  group  totals  (I.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonanployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  bvisiness. 

^Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

^1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified  as 
stores . 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "anployer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


OKLAHOMA  CITY,  OKLA.,  AREA 


Table  4.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS— PERCENT  CHANGE  IN  SALES,  195A  TO  1958 
CENTRAL  BUSINESS  DISTRICT  OF  OKLAhOMA  CITY,  THE  ENTIRE  CITY,  AND  OKLAHOMA  CITY  STANDARD  METROPOLITAN  STATISTICAL  AREA 


Kind  of  business 

, 

Percent  chang 

e 

SIC  code 

Central 

business 

district 

Entire 
city 

City 
less  its 
central 
business 
district 

Entire 

standard 

metro- 

XKjlitan 

statistical 

area 

Standard 

metro- 
politan 
statistical 
area  less 
central 
business 
district 

RETAIL  STORES 
Retail  stores,  total^....., 

2.9 

63.0 

63.0 

-9.3 
(D) 
(D) 
(D) 

-22.4 

55.7 

30.2 

1.2 
-5.9 

7.0 

19.9 

26.6 

-16.2 

(D) 

5.5 
17.4 

(D) 
-0.8 

3.7 

12.7 

-44.8 

-21.6 

11.7 

(D) 

-29.7 

12.4 

(D) 
-64.0 

-4.2 

11.8 

16.8 

1.8 
64.4 
-1.8 

10.9 

11.2 

23.4 

(D) 

20.6 

6.0 

37.7 

17.0 
(D) 

16.4 

(D) 

(D) 

(D) 

-19.8 

30.9 
(D) 
(D) 

29.4 

20.3 
25.8 
-4.5 

18.1 

31.2 
91.5 
28.8 
40.1 
48.8 
(D) 
-1.9 

(D) 
6.3 

20.9 

-0.8 
64.4 
-4.7 

36.3 
(D) 
(D) 
(D) 

20.8 

2.1 

37.8 

58.5 
(D) 

48.6 
(D) 
(D) 
(D) 
(D) 

47.9 
(D) 
(D) 

46.3 

24.8 
29.5 

4.7 

26.3 

46.9 

91.5 

(D) 

183.5 

516.6 

(D) 

116.6 

(NA) 
1.9 

21.5 

10.4 

45.2 

8.1 

9.3 

11.2 

18.8 

(D) 

27.5 

12.0 

44.2 

25.2 
32.7 
19.5 
33.9 
93.6 
6.6 
(D) 

30.4 
47.6 
20.5 
25.9 

24.3 

33.3 

-12.6 

23.3 

-30.5 
95.2 
49.6 
(D) 
54.0 
22.0 
-0.9 

4.5 
27.9 

26.1 

52 

Lumber,  building  materials,  hardware,  Tarm  equipment 
dealers... ..............,.,...♦.....,.,..,...,..,,..... 

8.6 

5251 

Hardware  stores. ,...,.....,,..,,.,,.,.,,,,..........., 

45.2 

52  ex.  5251 

Other 

6.1 

53  part^ 

General  merchandise  group  stores^  ^... ...... ..•••«.••... 

28.6 

531 

Departmenx  scores ,.......,,,...,,,.,...,.,....,.....«. 

(D) 

533 

Limited  price  variety  stores 

(D) 

539 

Other  general  merchandise  stores............. 

(D) 

54 

Food  stores......... .................................... 

27.7 

55  ex.  55-^ 

Automotive  dealers 

9.1 

554 

Gasoline  service  stations 

44.4 

56 

Apparel,  accessory  stores. .............................. 

70.9 

561,  567 

Men ' s ,  boys '  apparel  stores ,  custom  tailors* .......... 

116.6 

562,563,568 

Women's  clothing,  specialty  stores 

49.3 

562 

Ready-to-wear  stores' 

-25.8 

565 

Family  clothing  stores^ 

269.8 

566 

Shoe  stores 

37.6 

564,  569 

Other  apparel  stores 

(D) 

57 

Furniture,  home  furnishings ,  equipment  stores. . , 

44.2 

5712 

Furniture  stores* 

71.8 

5713-15,  19 

Other  home  furnishings  stores* 

(D) 
38.2 

572,  573 

Household  appliance,  radio,  TV,  music  stores 

58 

Eating,  drinking  places 

28.9 

5812 

Eating  places. ...,.........i 

38.1 

5813 

UrnTiVing  plncpR^^  .  ,  ,,  ^^^^  ^^^^    ^   ^ 

7  1 

591 

Drug  stores,  proprietary  stores...... 

30.9 

59  ex.  591 

Other  retail  stores* 

41  3 

592 

95  2 

594 

Book,  stationery  stores 

(D) 

(D) 

331  7 

595 

Sporting  goods,  hi  cynl e  stores 

597 

Jewelry  stores 

5992 

Floris  ts 

(D) 

5996 

Camera,  photographic  siqjply  stores.............. 

7011,  7012 

SELECTED  SERVICE  TRADES 
Hotels 

62.4 

783 

Motion  picture  theaters 

40.0 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
'in  computing  percent  change,  1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments 
are  separately  classified  as  stores. 

*1954  data  limited  to  "employer"  establishnents  in  conputing  percent  change. 

'in  conputing  percent  change,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  5.— RETAIL  STORES:   1958  AND  195-;  CENTRAL  BUSINESS  DISTRICT  SALES  AS  PERCENT  OF 
OKLAHOMA  CITi:  AND  OF  OKLAHOMA  CITY  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  of  city  sales  in 
central  business  district 


1958 


195-; 


Percent  of  standard  metro- 
politan statistical  area 
sales  in  central  business 
district 


1958 


195-i 


52 
5251 

52  ex.  5251 

53  part^ 

531 
533 
539 

5A 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


RETAIL  STORES 

Retail  stores ,  total^ 

Lumber,  building  materials,  hardware,  farm  equipment  dealers 

Hardware  stores. 

Other 

General  merchandise  group  stores^  ■'......................... 

Departmen .   stores 

Limited  price  variety  stores. ............................. 

Other  general  merchandise  stores.,..,.....,..,. 

Food  stores , , 

Automotive  dealers. ......................................... 

Gasoline  service  stations, ,, ,....,.,.. 

Apparel,  accessory  stores, .,.,,..,,,..,.,,.,,,,..,,. 

Men's,  boys'  apparel  stores,  custom  tailors*...,,,.,...... 

Women's  clothing,  specialty  stores  .,.,.......,,.,........ 

Ready-to-wear  stores* 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  heme  furnishings,  equlpaent  stores 

Furniture  stores* 

Other  home  furnishings  stores*..,.,,,.,,,,,,,.,,,,,,.,,,,. 
Household  appliance,  radio,  TV,  music  stores , 

Eating,  drinJdng  places, ,,. , 

Eating  places ., 

DrinMng  plac es,. ,,,, 

Drug  stores,  proprietary  stores, .,,,,,,,,,,,,,,,.,.,,,,..... 

Other  retail  stores*........,,,,.......,,,,,,,.....,.,,,,,,, 

Liguor  stores 

Book,  stationery  stores ,....,,, , 

Sporting  goods,  bicycle  stores.,,.,,,,,,,,,.,...,,,,,,,,,. 

Jewelry  stores 

Florists 

Camera,  photographic  sv5)ply  stores,,.,,,,,,,,,,.......,,.. 


20.2 

6.5 

7.2 

45.6 

55.6 

(D) 

(D) 

3.3 

10.9 

1.2 

62.7 
58.0 
71.2 

(D) 
62.2 
51.7 

(D) 

32.4 

40.1 

(D) 

27.5 

18.6 
19.9 
10.8 

11.3 

38.0 

(D) 
33.8 
70.1 

(D) 

24.1 


23.0 

4.1 
(NA) 
(NA) 

55.8 

(D) 

38.8 

(D) 

0.5 

10.3 

1.3 

72.5 
(D) 

77.4 
(D) 
(D) 
(D) 

60.1 

40.2 
(D) 
(D) 

35.9 

21.5 
22.2 
18.7 

17.0 

44.8 

(NA) 
67.3 
92.8 
(D) 
68.7 


16.6 

4.9 

5.4 

42.3 

55.6 

(D) 

(D) 

0.2 

9.0 

1.0 

53.0 
48.5 
63.1 
65.6 
47.4 
45.3 
(D) 

29.0 

35.5 

(D) 

24.8 

15.2 

16.1 

9.3 

9.2 

31.3 

(D) 
28.7 
63.4 

(D) 
23.9 


19.6 
3.4 
3.6 

53.5 
(D) 

32.4 
(D) 

0.4 


1.1 

65.6 
68.5 
70.4 
73.3 
72.4 
57.6 
(D) 

35.8 
44.6 
25.3 
31.5 

18.2 
19.1 
14.6 

14.4 

36.6 

(D) 
(D) 

86.7 
(D) 

65.6 


Standard  Notes:   (d)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
^In  conputing  percent,  1958  figures  incorporate  leased  dejjartments  data  with  main  store.  In  1954  data,  leased  departments  are 
separately  classified  as  stores. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  conputing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


OKLAHOMA  CITY,  OKLA.,  AREA 
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Table  6.— RETAIL  STORES:   1958  AND  1954 — PERCENTAGE  DISTRIBUTION  OF  SALES,  BY  KIND  OF  BUSINESS 
CENTRAL  BUSINESS  DISTRICT  OF  OKLAHOMA  CITY,  THE  ENTIRE  CITY,  AND  OKLAHOMA  CITY  STANDARD  METROPOLITAN  STATISTICAL  AREA 

(Percentages  ore  based  an  total  Retail  Store  Sales  lAich  exclude  sales  of  nonstore  retailers — ^mail  order,  direct  selling, 

merchandise  vending  machine  operators). 


SIC  code 

Kliid  of  business 

Central 

business 

district 

Entire 

city 

Standard  metropolitan 
statistical  area 

1958 

1954 

1958 

1954 

1958 

1954 

RETAn,  STORES 
Retail  stores,  total?............. 

100.0 

1.9 

1.9 

31.9 

29.3 

(D) 

(D) 

0.4 
10.0 

0.4 

23.5 

3.7 
10.7 
10.5 
4.9 
3.0 
(D) 

10.6 
7.3 
(D) 

2.9 

6.8 
6.2 
0.6 

2.2 

12.3 

(D) 
0.7 
6.4 
(D) 
0.3 

100.0 

1.2 
(NA) 
(NA) 

36.1 
(D) 
3.0 
(D) 

0.5 

6.6 

0.4 

23.9 

4.0 
10.3 
9.0 
4.0 
3.7 
1.6 

10.3 
6.4 
0.9 

3.0 

6.8 
5.7 

1.1 

2.9 

11.3 

(NA) 
1.1 
5.9 
(D) 
0.7 

100.0 

6.0 
0.5 
5.5 

14.1 

10.7 

1.9 

(D) 

21.8 

18.5 

7.4 

7.6 

1.3 
3.1 
(D) 
1.6 
1.2 
0.4 

6.7 
3.7 
0.3 

2.2 

7.4 
6.3 

1.1 

4.0 

6.5 
0.3 
0.5 
0.4 
1.8 
0.4 
0.2 

100.0 

6.9 
0.4 
6.5 

14.9 

11.2 

1.8 

(D) 

21.1 

20.4 

6.3 

7.6 

(D) 
3.1 
(D) 
(D) 
(D) 
0.6 

5.9 
(D) 
(D) 

2.0 

7.2 
5.9 
1.3 

3.9 

5.8 
0.2 
0.5 
0.4 
1.5 
(D) 
0.3 

100.0 

6.5 
0.5 
6.0 

12.5 
8.8 
1.8 
(D) 

23.4 

18.4 

7.8 

7.4 

1.3 
2.8 
2.7 
1.7 
1.1 
0.4 

6.1 
3.4 
0.7 

2.0 

7.4 
6.4 
1.0 

4.0 

6.5 
0.3 
0.6 
0.4 
1.7 
0.4 
0.2 

100.0 

52 

Lunber,  building  materials,  hardvare, 
farm  e<iu'i  iroent  deal  ers ,, 

7.1 

5251 

0.4 

52  ex.  5251 

Other 

6.7 

53  part^' 
531 

General  merchandise  group  stores^  ^ 

13.9 
9.6 

533 

1.8 

539 
54 

Other  general  merchandise  stores...... 

2.5 
22.3 

55  ex.  55-; 

Autcmotl ve  dealers. •••.•....•....••••... 

20.0 

554 

6.6 

56 

Apparel,  accessory  stores, .............. 

7.2 

561,  567 

Men's,  boys'  apparel  stores,  custom 
tailors* 

1.2 

562,563,568 
562 

Women's  clothing,  specialty  stores.... 
Ready-to— wear  stores', .............. 

2.9 

2.4 

565 

Fflmlly  f"! nthlne  p-u^Tpa^ 

1.1 

566 

Shoe  Stores .......................... 

1.3 

564,  569 

Other  apparel  stores 

(D) 

57 

Famiture,  hose  fumlahlngs,  eqidpiient 
stores ,, 

5.6 

5712 

Furniture  stores*. .................... 

2.8 

5713-15,  19 
572,  573 

Other  heme  furnishings  stores* 

Household  appliance,  radio,  TV,  music 

0.7 
1.9 

58 

Eating,  drlirirlrg  pl'^'^*^^.... ............. 

7.3 

5812 

Eating  places. ........................ 

5.9 

5813 

1.4 

591 

Drug  stores,  proprietary  stores..,..,... 

4.0 

59  ex.  591 

Other  retail  stores* 

6.0 

592 

Li (iTlor  Ptorep ••..••....•...••....••... 

0.2 

594 

Book,  stationery  stores ••,....•• 

0.5 

595 
597 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

(D) 
1.3 

5992 

Florists .............................. 

0.4 

5996 

Camera,  photogr^hic  sv^pply  stores..,. 

0.2 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
^In  conputlng  ijercent,  1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departaeats  are 
separately  classified  as  stores. 

*1954  data  limited  to  "employer"  establisiments  in  ccmputlng  percent. 

'in  ccmputing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishnents . 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex,  591)  not  covered  In  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  OKLAHOMA  CITY  STAWDARn  METROPOLITAN  STATISTICAL  AREA 


MRC  No.  1. — Includes  the  area  known  as  "Capitol  Hill  Shopping  Area"  boxmded  by   SW.  2A-th   St.,  South  Broadway, 

SW.  26th  St_.,  and  South  Walker  Ave 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54,58,591-2 

53  part, 2 
56,  57 

52,  55,  599 


52 

5251 

52  ex.   5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Number 

Sales ($1,  000) 

Convenience  goods  stores: 

Number 

Sales ($1, 000) 

Shopping  goods  stores :2 

Nanber 

Sales ($1,000) 

All  other  stores: 

Number 

Sales ($1,000) 

Retail  stores,  total* 

Lumber,  building  materials,  hardware, 

faun  equlpnent  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores'  ^ . . . . 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


55 
3,221 


7W 


24 
5,948 


17 
1,559 


Number  of 
establish- 
ments 


55 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex,  591 

592 

594 

595 

597 

5992 

5996 


Automotive  dealers , 

Gasoline  service  stations 

Apparel,  accessory  stores^ , 

Men's,  boys'  apparel  stores,  custom 

tailord , 

Women's  clothing,  specialty  stores..., 

Ready-to-wear  stores' , 

Fanily  clothing  stores' , 

Shoe  stores , . 

Other  apparel  stores 

Furniture,  borne  furnishings,  equipment 

stores , 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drlnJdng  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camei^,  photographic  supply  stores... 


6 

10 
8 
2 

3 

12 


MRC  No.  2. — Includes  the  stores  on  NW.  23rd  St.  {Tom   North  Hudson  Ave.  to  North  Lee  Ave.,,  and  on  North  Walker  Ave. 

from  NW.  23rd  St.  to  NW.  25th  St. 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Nimber  of 
establish- 
ments 


54,58,591-2 

53  part,* 
56,  57 

52,  55,  599 


52 

5251 

52  ex.  5251 

53  part* 
531 

533 
539 

54 


Retail  stores,  total: * 

Nimber. 

Sales ($1,000),.. 

Convenience  goods  stores: 

Nimber 

Sales ($1,000)... 

Shopping  goods  stores:* 

Nimber 

Sales ($1,000).., 


All  other  stores: 

Nimber 

Sales 


!(^,'666)! 


Retail  stores,  total*. 


Lumber,  building  materials,  hardware, 

f ana  equipment  dealers 

Hardware  stores. 

Other 


General  merchandise  group  stores 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


35 
10,802 


6 
1,640 


18 
8,102 


11 
1,060 


Number  of 
establish- 
ments 


35 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Automotive  dealers. 


GEisollne  service  stations. 


Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,  equipment 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores..... 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores . 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

•^roup  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds 

*Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex,  591)  not  covered  in  any  of  the  lines  below. 
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Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  OKLAH0^4A  CITY  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 


MRC  No.  3. — Includes  the  planned  center  known  as  "Reding  Shopping  Center"  on  South  Western  Ave.  from  4100  to  4400  inclusive, 
and  on  SW.  44th  St.  from  South  Western  Ave,  to  South  Klein  Ave_. 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  huslness 


Numher  of 

estahlish- 

ments 


54,58,591-2 


53  part/ 
56,  57 


52,  55,  599 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Nunher 

Sales ($1,000). 

Canvenlence  goods  stores: 

Mimber 

Sales ($1,000). 

Shopping  goods  stores:^ 

Hunber 

Sales ($1,000). 

All  other  stores: 

Number 

Sales ($1,000). 


Retail  stores,  total*. 


Limber,  building  materials,  hardware, 

faun  eq^iipnent  dealers 

Hardware  stores 

Other 


Oeneisl  merchandise  groiq)  stores 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


18 
7,366 


3 
(D) 


10 
3,388 


5 
(D) 


Number  of 
establish- 
ments 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores-'' 

Men's,  boys'  apparel  stores,  oustan 

tailors 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Fonily  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,  equipment 

stores 

Furniture  stores 

Other  heme  fui-iiishlngs  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


Standard  Notes:   ^D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^roup  totals  fbr  SIC  53  and  56  may  include  "^nonemployer"  establishments  ^diioh  could  not  be  classified  by  detailed  Isinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

^Limited  to  "anployer"  establishnents . 

'includes  data  for  those  TriTKjH  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


APPENDIX 

Procedures  and  Definitions 


CENSUS  DISCLOSURE  RULES 

In  accordance  with  Census  law,  any  data  which 
would  disclose  the  operations  of  an  individual 
establishment  or  business  organization  are  not 
published.  The  number  of  establishments  in  a 
kind  of  business  is  not  considered  a  disclosure 
by  these  rules,  so  that  this  item  is  shown  in 
instances  where  other  items  of  information  for 
the  same  kind  of  business  or  locality  are  sup- 
pressed. 

KINDS  OF  BUSINESS  COVERED 

This  report  covers  all  establishments  (except 
nonstore  retailers)  included  in  Retail  Trade,  de- 
fined in  accordance  with  the  principles  of  the 
Standard  Industrial  Classification  Manual  (1957  edi- 
tion) issued  under  the  auspices  of  the  Bureau 
of  the  Budget,  Executive  Office  of  the  Presi- 
dent. This  report  includes,  in  addition  to  re- 
tail trade  establishments,  hotels  and  motion  pic- 
ture theaters,  parts  of  major  groups  70  and  78 
of  the  SIC  Manual. 

Retail  Trade,  as  defined  in  the  SIC  Manual, 
and  as  covered  in  the  1958  Census  of  Business, 
includes  establishments  primarily  engaged  in  sell- 
ing merchandise  directly  to  personal,  household, 
and  farm  users.  Excluded  from  Retail  Trade 
are  places  of  business  operated  by  membership 
clubs  and  open  only  to  their  own  members  or 
personnel,  such  as  restaurants  and  bars  operated 
by  country  clubs,  school  cafeterias,  cafeterias 
operated  by  industrial  plants  for  their  employ- 
ees, establishments  operated  by  agencies  of  the 
Federal  Government  on  military  posts,  hospitals, 
etc. 

Data  for  nonstore  retailers— mail  order  houses, 
direct  selling  (house-to-house)  organizations,  and 
merchandise  vending  machine  operators— have  been 
excluded  from  the  tabulations  in  this  report,  but 
are  contained  in  other  publications  of  the  1958  Cen- 
sus of  Business,  such  as  the  Area  Report  Series. 

METHOD  OF  ENUMERATION 

For  purposes  of  coverage  in  the  1958  Census 
of  Business,  retail  establishments  were  divided 
into  two  categories— those  with  some  paid  employ- 
ment during  1958,  i.e.,  the  "employer"  universe, 
and  those  with  no  paid  employment  during  1958, 
i.e.,  the  "nonemployer"  universe.  The  method 
of  obtaining  census  information  for  these  two 
groups  is  described  below. 


Enumeration  of  "Employers."— Information  for 
establishments  in  this  part  of  the  retail  trade 
field  was  obtained  by  means  of  a  mail  canvass. 
Report  forms  were  mailed  to  all  business  firms 
included  in  the  active  records  of  the  Internal 
Revenue  Service  as  subject  to  payment  of  Fed- 
eral Insurance  Contributions  Act  (FICA)  taxes 
(i.e.,  employers  of  one  or  more  persons)  and 
which  were  classified  in  the  records  of  the  Bu- 
reau of  Old- Age  and  Survivors  Insurance  (BOASI) 
as  wholly  or  partially  engaged  in  retail,  whole- 
sale, manufacturing,  and  mineral  industries.  Also 
included  were  those  classified  in  major  groups 
70  (except  702  and  704),  72,  73,  75,  76,  78,  and 
79  of  the  service  industries  portion  of  the  SIC 
Manual,  and  in  public  warehousing,  SIC  major 
group  42,  except  421.  In  addition,  report  forms 
were  mailed  to  all  establishments  which  BOASI 
had  not  classified  by  kind  of  business  prior  to 
mailing  of  census  report  forms.  Each  estab- 
lishment was  mailed  a  report  form  appropriate 
to  its  BOASI  classification  (for  those  cases  for 
which  BOASI  classification  had  not  yet  been  es- 
tablished, a  general  purpose  form  was  used),  but 
its  census  classification  was  determined  by  re- 
plies   to  questions   on  the  census   report  form. 

Enumeration  of  "  Nonemployers . "  —  This  group 
was  defined  to  include  retail  businesses  other  than 
those  represented  in  the  active  FICA  records  of 
the  Internal  Revenue  Service.  Information  for 
this  group  of  establishments  was  derived  from 
the  1958  Federal  income  tax  returns.  Information 
was  compiled  from  only  one-half  of  these  cases 
and  census  results  for  this  group  were  estab- 
lished by  multiplying  such  findings  by  two.  The 
"nonemployer"  segment  of  retail  trade,  although 
made  up  of  a  large  number  of  establishments, 
accounted  for  less  than  10  percent  of  the  total 
retail  trade  volume. 

Included  in  this  segment  were  only  those  non- 
employer  establishments  which  reported  a  sales 
volume  of  $2,500  or  more  during  1958.  Non- 
employer  establishments  reporting  a  sales  vol- 
ume of  less  than  $2,500  were  not  included  in 
these  tabulations,  regardless  of  the  period  of 
time  they  were  operated  during  the  year. 

COMPARISON  OF  THE  1954  AND 
1958  CENSUSES 

In  all  major  respects,  the  1954  and  1958  Cen- 
suses were  conducted  under  similar  conditions 
and  procedures.     Strict  comparability  in  the  data 
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for  the  two  censuses  is  limited  by  the  following 
factors: 

1.  The  physical  area  of  a  number  of  urban 
places  in  the  1958  Census  is  not  the  same  as  it 
was  in  1954  because  of  annexations  and  other 
boundary  changes  which  have  occurred  since  the 
1954  Census.  This  factor  should  be  taken  into 
consideration  in  evaluating  changes  in  census 
findings  from  1954,  as  in  each  census  the  sta- 
tistics for  urban  places  are  in  accordance  with 
the  boundaries  for  those  places  in  the  census 
year. 

2.  Whereas  in  the  1954  Census,  "leased 
departments"  (businesses  operated  as  departments 
of  a  retail  business,  under  different  ownership) 
were  counted  as  separate  establishments  and 
separately  classified  by  kind  of  business,  in  the 
1958  Census  they  have  been  combined  with  the 
retail  business  in  which  located.  As  a  result, 
it  is  anticipated  that  the  count  of  establishments 
will  be  approximately  25,000  less  in  the  1958 
Census  than  would  have  been  the  case  if  the 
1954  Census  procedure  had  been  followed.  In 
addition,  there  will  be  some  redistribution  in 
the  data  among  the  various  kinds  of  business 
categories  (e.g.,  the  figures  for  a  leased  shoe 
department  located  in  a  department  store  which 
were  tabulated  in  the  "shoe  store"  kind  of  busi- 
ness in  1954  are  included  with  "department 
store"  figures  in  the  1958  Census).  Leased 
departments  in  the  1954  Census  reported  sales 
of  approximately  one  billion  dollars. 

3.  Revisions  made  in  the  1957  edition  of  the 
SIC  Manual  have  necessitated  the  following  changes 
in  establishment  classifications  used  in  the  1954 
Census: 

a.  Musical  instrument  stores  and  music 
and  record  shops  have  been  shifted  to  the  kind- 
of-business  group  "Furniture,  Home  Furnish- 
ings, Equipment  Stores"  from  the  group  "Other 
Retail  Stores." 

b.  Antique  stores  have  been  shifted  to 
the  group  "Other  Retail  Stores"  from  the  group 
"Furniture,  Home  Furnishings,  Equipment 
Stores." 

4.  Both  the  1954  and  1958  Censuses  ex- 
cluded those  businesses  with  no  paid  employment 
which  had  sales  volume  of  less  than  $2,500  in 
the  census  year.  To  the  extent  that  price  in- 
creases since  1954  resulted  in  increases  in  the 
dollar  volume  of  sales,  the  1958  Census  includes 
stores  with  a  lesser  physical  volume  of  business 
than  were  included  in  the  1954  Census.  While 
the  exact  magnitude  of  this  phenomenon  is  un- 
known, the  effect  on  total  volume  of  retail  sales 
undoubtedly  is  only  a  fraction  of  one  percent 
and  probably  has  little  effect  on  the  number  of 
stores  included  in  the  census. 


Both  the  1954  and  1958  Censuses  include  data 
for  some  "  nonemployer"  establishments  in  the 
group  totals  but  not  in  the  detailed  kinds-of- 
business  totals  due  to  limitation  of  classification 
information  on  the  Federal  tax  returns.  In  the 
1954  data,  all  major  groups  (i.e.,  SIC  2  digit) 
included  some  such  establishments.  In  1958 
only  two  major  groups— SIC  53,  General  Mer- 
chandise Group,  and  SIC  56,  Apparel,  Accessory 
Stores— included  such  establishments.  In  neither 
census  was  it  found  feasible  to  classify  any 
"nonemployer"  establishments  as  "Ready-to-wear 
stores  (SIC  562)"  or  "Family  clothing  stores 
(SIC  565)"  and,  in  the  1954  Census,  it  similarly 
was  not  found  feasible  to  change  any  "nonemploy- 
er" establishment  as  "Men's,  boys' apparel  stores, 
custom  tailors  (SIC  561,  567)";  "Furniture  stores 
(SIC  5712)";  or  "Other  home  furnishings  stores 
(SIC  5713-15,  5719)."  Such  stores  were  classi- 
fied only  at  the  major  group  level. 

EXPLANATION  OF  TERMS 

Establishments . — Census  of  Business  figures 
represent  a  summary  of  reports  for  individual  "es- 
tablishments" rather  than  "companies."  A  sep- 
arate report  was  obtained  for  each  location  where 
business  was  conducted,  including  each  location 
of  multiunit  organizations.  Each  report  was 
tabulated  in  accordance  with  the  physical  location 
at  which  the  business  was  conducted. 

Where  two  or  more  activities  were  carried  on 
at  a  single  location  under  a  single  ownership, 
all  activities  generally  were  grouped  together  as 
a  single  establishment,  and  the  entire  establish- 
ment was  classified  on  the  basis  of  its  major 
activity,  with  all  data  for  it  included  in  that  clas- 
sification. However,  in  cases  where  distinct 
and  separate  economic  activities,  for  which  dif- 
ferent industry  classification  codes  were  appro- 
priate, were  conducted  under  the  same  ownership 
at  a  single  location,  and  where  conditions  pre- 
scribed by  the  SIC  Manual  for  recognizing  the 
existence  of  more  than  one  establishment  were 
met,  separate  establishment  reports  for  each  of 
the  different  activities  were  reported  in  the  cen- 
suses. 

In  the  case  of  leased  departments,  i.e.,  where 
separately  owned  businesses  are  operated  as  de- 
partments of  a  retail  business  under  another 
ownership  (e.g.,  a  separately  owned  shoe  depart- 
ment store)  only  a  single  establishment,  combin- 
ing leased  departments  with  the  retail  establish- 
ment in  which  they  are  located,  is  recognized 
for  1958  Census  purposes. 

The  "number  of  establishments"  shown  in  this 
report  is  the  number  in  business  at  the  end  of 
the  census  year. 

Sales.— Sales  include  the  total  of  merchandise 
sold,   and  receipts  from  repairs  and  from  other 
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services  to  customers,  whether  or  not  payment 
was  received  in  1958.  Sales  are  normally  re- 
corded net  of  deductions  for  refunds  and  allow- 
ances for  merchandise  returned  by  customers. 
Total  sales  exclude  amounts  other  tiian  those  re- 
ceived from  customers,  such  as  income  from  in- 
vestments, rental  of  real  estate,  etc.  They  in- 
clude the  amount  of  local  and  State  sales  taxes 
and  Federal  excise  taxes  which  are  collected 
by  the  store  directly  from  customers  and  paid 
directly  by  the  store  to  a  local.  State,  or  Fed- 
eral taxing  agency.  Gasoline,  liquor,  tobacco, 
and  other  excise  taxes  which  are  paid  by  the  manu- 
facturer or  wholesaler  and  passed  along  to  the 
retailer  also  are  included. 

The  sales  figures,  therefore,  represent  total 
sales  and  receipts  of  all  establishments  primari- 
ly engaged  in  retail  trade.  They  do  not  include 
retail  sales  made  by  manufacturers,  wholesalers, 
service  establishments,  and  other  businesses  whose 
primary  activity  is  other  than  retail  trade.  They 
do,  however,  include  receipts  other  than  from  the 
sale  of  merchandise  at  retail  (e.g.,  service  re- 
ceipts, sales  to  industrial  users,  sales  to  other 
retailers,  etc.)  by  establishments  primarily  en- 
gaged in  retail  trade.  Although  the  count  of  es- 
tablishments as  tabulated  in  this  report  repre- 
sents the  number  in  business  at  the  end  of  the 
year,  the  sales  figures  Include  sales  of  all  es- 
tablishments in  business  at  any  time  during  the 
year. 

Payroll,  entire  year.-Payroll  Includes  salaries, 
wages,  commissions,  bonuses,  vacation  allowances, 
and  the  value  of  payments  in  kind  (such  as  free 
meals,  lodgings,  etc.)  paid  during  the  year  to 
all  employees.  Gratuities  received  by  employees 
from  patrons  are  not  included.  For  corporations, 
it  includes  amounts  paid  to  officers  and  execu- 
tives; it  does  not  include  compensation  of  pro- 
prietors or  of  partners  of  unincorporated  busi- 
nesses. Payroll  is  reported  before  deductions 
for  Social  Security,  income  tax,  insurance  dues, 
etc. 

Payroll— workweek  ended  nearest  November 
15.— This  item  consists  of  payroll,  as  defined  above, 
which  was  paid  to  persons  on  the  payroll  in  the 
pay  period  ended  nearest  November  15,  1958. 
Establishments  whose  payroll  period  was  other 
than  a  week  were  requested  to  adjust  the  fig- 
ures to  a  weekly  basis. 

Paid  employees— workweek  ended  nearest  No- 
vember 15.— Paid  employees  consist  of  the  num- 
ber  of  employees,  including  salaried  officers  and 
executives  of  corporations,  who  were  on  the  pay- 
roll for  the  workweek  ended  nearest  November 
15,  but  not  proprietors  or  partners  of  unincorpo- 
rated businesses. 


"Full  workweek"  employees.— "Full  workweek" 
employees  includes  employees,  whether  regular  or 
seasonal,  who,  for  the  specified  pay  period,  were 
paid  for  working  at  least  the  number  of  hours 
typically  worked  in  a  week  by  employees  of  the 
reporting  establishment.  All  other  employees 
paid  during  that  workweek  were  reported  as  part- 
workweek  employees. 

KIND-OF-BUSINESS  CLASSIFICATIONS 

Establishments  covered  by  the  1958  Census  were 
assigned  a  kind-of-business  classification  in  ac- 
cordance with  the  provisions  of  the  1957  edition 
of  the  SIC  Manual.  It  should  be  noted  that  kind- 
of-business  classifications  are  not  interchange- 
able with  commodity  classifications.  Most  busi- 
nesses sell  a  number  of  kinds  of  conunodities. 
The  kind-of-business  code  assigned  generally 
reflects  either  the  individual  conmiodity  or  com- 
modity group  which  is  the  primary  source  of  the 
establishment's  receipts  or  some  mixture  of  differ- 
ent commodities  which  characterize  the  estab'- 
lishment's  business.  Thus,  the  classification  of 
establishments  by  kind  of  business  generally  does 
not  make  it  possible  to  determine  either  the  num- 
ber of  establishments  handling  a  particular  com- 
modity or  the  sales  of  that  commodity.  For 
example,  the  "food  groip"  classification  accludes 
stores  selling  some  food  if  the  sale  of  food  is 
not  the  primary  source  of  receipts;  moreover, 
even  though  stores  are  classified  as  "food  stores" 
some  of  their  receipts  may  be  derived  from  the  sale 
of  nonfood  products. 

As  noted  in  the  section  on  "Method  of  Enu- 
meration," the  1958  Census  findings  are  based 
on  reports  from  two  different  sources.  "Em- 
ployer" establishments  were  canvassed  by  mail 
and  were  required  to  complete  report  forms 
especially  designed  for  this  census.  "Nonem- 
ployer"  establishments,  however,  were  included 
in  the  census  on  the  basis  of  information  sup- 
plied on  the  1958  Federal  income  tax  report. 
Because  of  the  nature  of  the  information  avail- 
able on  the  tax  form,  the  kind-of-business  classi- 
fications based  on  that  form  represent  primarily 
"self -designation."  In  some  cases  this  informa- 
tion was  adequate  for  classification  at  the  kind- 
of-business  group  level  but  not  for  detailed  kinds 
of  business.  (See  "Comparisons  of  the  1954 
and  1958  Censuses,"  above.) 

The  classifications  based  on  the  census  forms, 
on  the  other  hand,  reflect  the  information  on  the 
commodity  "composition"  of  the  establishment  as 
revealed  by  the  census  classification  inquiries. 
The  effect  of  the  two  different  sources  on  uni- 
formity of  classification,  as  reflected  in  the 
measurement  of  dollar  volume  of  sales  is  minor. 
In  total,  the  "nonemployer"  establishments  ac- 
count for  less  than   10  percent  of  retail  sales 
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and,  in  most  cases,  it  is  likely  that  the  "self- 
designated"  classification  would  be  consistent  with 
that  derived  from  more  comprdiensive  information. 

The  data  in  this  report  for  two  major  SIC 
groups,  55  and  59,  have  been  subdivided,  making 
it  necessary  to  arrive  at  SIC  major  group  totals 
by  addition  (see  description  below  for  these  major 
groups).  In  addition,  data  for  that  part  of  SIC 
group  53  which  relates  to  nonstore  retailers 
are  not  included  in  this  report. 

Lumber,  Building  Materials,  Hardware,  Farm 
Equipment  Dealers  (SIC  Major  Group  52) 

Establishments  primarily  selling  lumber,  build- 
ing materials,  the  basic  lines  of  hardware,  paint, 
wallpaper,  glass,  electrical  supplies,  roofing  ma- 
terials, and  other  supplies  and  equipment  for  home 
construction.  Establishments  primarily  selling 
farm  equipment  are  also  included.  Establishments 
in  this  group  sell  to  contractors  as  well  as  to 
the  general  public. 

Hardware  stores  (SIC  5251).—  Establishments 
primarily  selling  a  number  of  basic  hardware 
lines,  such  as  tools,  builders'  hardware,  paint 
and  glass,  housewares  and  household  appliances, 
cutlery,  and  roofing  materials.  These  establish- 
ments may  also  sell  farm  implements. 

General  Merchandise  Group  (SIC  Major  Group  53, 
Except  For  "Nonstore  Retailers") 

This  group  includes  all  establishments  within 
SIC  major  group  53— "General  Merchandise"  ex- 
cept for  "nonstore"  establishments. 

The  data  for  establishments  in  this  group  in 
the  1958  Census  of  Business  as  compared  with 
the  1954  Census  of  Business  are  affected  by  the 
treatment  in  1958,  of  leased  departments  as  parts 
of  the  establishment  within  which  they  operate 
rather  than  as  separate  establishments.  The 
data  for  department  stores  are  most  affected 
by  this  change. 

Department  stores  (SIC  531).— Establishments 
normally  employing  25  or  more  people  and  en- 
gaged in  selling  some  items  in  each  of  the  fol- 
lowing lines  of  merchandise: 

1.    Furniture,  home  furnishings,  appliances, 
radio  and  TV  sets 

!  2.     A  general  line  of  apparel  for  the  family 

3.      Household  linen  and  dry  goods 

^  An  establishment  with  total  sales  of  less  than 
$5,000,000,  in  which  sales  of  any  one  of  these 
groupings  is  greater  than  80%  of  total  sales, 
is  not  classified  as  a  department  store. 

An  establishment  with  total  sales  of  $5,000,000 
or  more  is  classified  as  a  depaztment  store 
even    if   sales    of  one  of  the  groups  described 


above  is  more  than  80%  of  total  sales,  provided 
that  the  combined  sales  of  the  other  two  groups 
is  $500,000  or  more.  Relatively  few  stores 
are  included  in  this  classification  as  a  result 
of  this,  special  rule  and  most  of  those  which  are 
would  otherwise  have  been  classified  in  the  ap- 
parel group  (SIC  major  group  56). 

Limited  price  variety  stores  (SIC  533).— Es- 
tablishnrients  primarily  selling  a  variety  of  mer- 
chandise in  the  low  and  popular  price  ranges, 
such  as  stationery,  gift  items,  women's  acces- 
sories, toilet  articles,  light  hardware,  toys,  house- 
wares, confectionery.  These  establishments  fre- 
quently are  known  as  "5  and  10  cent"  stores 
and  "5  cent^  to  a  dollar"  stores,  although  mer- 
chandise is  usually  sold  outside  these  price  ranges. 

Classification  of  all  stores  in  this  category 
is  primarily  based  on  self-designation  by  the  store 
operators.  The  self-designation  was  supplemented 
by  the  addition  to  the  1958  Census  report  form 
of  a  question  on  food  sales,  the  answers  to  which 
resulted  in  removing  from  this  category  a  sig- 
nificant number  of  smaller  establishments  included 
under  this  heading  in  the  1954  tabulations. 

Food  Stores  (SIC  Major  Group  54) 

Establishments  primarily  selling  food  for  home 
preparation  and  consumption.  Establishments  pri- 
marily selling  prepared  food  and  drinks  for  con- 
sumption on  their  own  premises  are  classified 
as  "Eating  and  Drinking  Places"  (SIC  major 
group  58),  and  stores  primarily  engaged  in  selling 
packaged  beers  and  liquors  are  classified  sepa- 
rately as  "liquor  stores." 

Automotive  Dealers  (SIC  Major  Group  55, 
Except  554) 

NOTE:  This  group  does  not  include  estab- 
lishments primarily  engaged  in  selling  trucks 
and  motorized  industrial  equipment.  Such  es- 
tablishments are  included  in  the  Wholesale  Trade 
portion  of  the  Census  of  Business. 

Passenger  car  dealers,  franchised  and  non- 
f ranch! sed  (SIC  551,  552).— Establishments  pri- 
marily selling  new  automobiles,  or  new  and  used 
automobiles  and  trucks.  These  establishments 
frequently  operate  repair  shops  and  used  car 
lots  and  may  carry  stocks  of  replacement  parts, 
tires,  batteries,  and  automotive  accessories.  Used 
car  lots  and  repair  shops  operated  by  franchised 
dealers  are  not  recognized  as  separate  estab- 
lishments. Data  for  such  o(>erations  are  con- 
solidated in  this  category  with  other  data  for 
fianchised  passenger  car  dealers.  Establish- 
ments primarily  selling  used  cars  and  trucks  and 
not  holding  a  franchise  for  the  sale  of  new  pas- 
senger cars  are  also  included. 
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Tire,  battery,  accessory  dealers  (SIC  553).— 
Establishments  primarily  selling  new  automobile 
tires,  batteries,  automobile  seat  covers,  and  auto- 
mobile parts  and  accessories.  Establishments 
primarily  selling  used  merchandise  in  these  cate- 
gories are  classified  as  "secondhand  stores," 
(SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

Establishments  primarily  selling  gasoline  and 
other  automotive  petroleum  products.  Establish- 
ments called  garages  but  deriving  the  larger 
part  of  receipts  from  gasoline  and  oil  sales 
are  included. 

Apparel,  Accessory  Stores  (SIC  Major  Group  56) 

Establishments  in  this  group  are  primarily 
engaged  in  selling  clothing  of  all  kinds  and  re- 
lated articles  for  personal  wear  and  adornment. 
Not  included  in  this  group  are  the  establish- 
ments which  meet  the  criteria  for  department 
stores  or  general  merchandise  stores  (SIC  531 
and  part  of  5392),  even  though  most  of  their 
receipts  are  from  the  sale  of  apparel  and  ap- 
parel accessories. 

Men's,  boys'  apparel  stores,  custom  tailors  (SIC 
561  and  5671).- -Establishments  primarily  engaged 
in  selling  men's  and  boys'  outerwear  and  furnish- 
ings such  as  shirts,  hats,  underwear,  hosiery, 
etc.  Also  included  are  establishments  primari- 
ly engaged  in  the  making  and  selling  of  outer- 
wear to  individual  order  from  stocks  of  material 
carried  in  their  inventory. 

Women's  clothing,  specialty  stores  (SIC  562, 
563,  568).— Establishments  primarily  sellingwom- 
en's  apparel  and  apparel  accessories  of  all  types, 
including  women's  ready-to-wear  stores,  furriers, 
and  the  various  specialty  shops. 

Women's  ready-to-wear  stores  (SIC  562).— 
Establishments  primarily  selling  women's  and 
girls'  apparel.  Establishments  are  included  in 
this  category  provided  (1)  their  sales  of  all  types 
of  apparel  (except  as  noted  in  the  definition  for 
general  merchandise  group  stores)  account  for 
80%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
en's and  girls'  apparel  are  3  or  more  times  the 
sales  of  all  men's  and  boys'  apparel,  and  (3) 
sales  of  women's  and  girls'  coats,  suits,  and  dress- 
es are  at  least  one-third  of  sales  of  all  women's 
and  girls'  apparel.  Establishments  primarily 
selling  garments  made  to  customer  order  are  clas- 
sified as  custom  tailors  (SIC  567). 

Family  clothing  stores  (SIC  565).— Establish- 
ments  primarily  selling  clothing,  furnishings,  and 
accessories  for  men,  women,  and  children,  with- 
out specializing  in  any  one  line.  Establishments 
are  included  in  this  category  provided  (l)their 
sales   of  all  types  of  apparel  (except  as  noted  in 


the  definition  for  general  merchandise  group  stores) 
account  for  80%  or  more  of  their  total  sales, 
(2)  sales  of  all  women's  and  girls'  apparel  items 
are  not  more  than  3  times  the  sales  of  all  men's 
and  boys'  items,  and  (3)  the  sales  of  all  men's 
and  boys'  apparel  items  are  not  more  than  3 
times  the  sales  of  all  women's  and  girls'  apparel 
items. 

Shoe  stores  (SIC  566).— Establishments  primarily 
selling  shoes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  family  shoe  stores;  and  chil- 
dren's, juveniles'  shoe  stores. 

Furniture,  Hortie  Furnishings,  Equipment  Stores 
(SIC  Major  Group  57) 

Establishments  primarily  selling  merchandise 
used  in  furnishing  the  home,  such  as  furniture, 
floor  coverings,  draperies,  glass  and  chinaware, 
domestic  stoves,  refrigerators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radio 
and  TV  sets.  Also  included  are  musical  instru- 
ment stores  and  music  and  record  shops,  kinds 
of  business  which  in  the  1954  Census  of  Busi- 
ness were  included  in  the  group  "Other  Retail 
Stores."  Antique  stores,  which  in  the  1954  Census 
were  included  in  this  group  are  now  Included  with 
"Other  Retail  Stores." 

Furniture  stores  (SIC  5712).— Establishments 
primarily  selling  household  furniture,  mattresses, 
springs,  and  other  sleep  equipment.  Also  included 
in  this  classification  are  establishments  selling 
household  appliances,  record  players,  and  radio 
and  TV  sets,  provided  the  receipts  from  sales 
of  furniture  and  sleep  equipment  exceed  those 
from  sales  of  the  other  commodity  lines  named. 

Other  home  furnishings  stores  (SIC  571  except 
5712).— Establishments  primarily  selling  home  fur- 
nishings  other  than  household  furniture,  mat- 
tresses, springs,  and  other  sleep  equipment.  In- 
cluded are  stores  primarily  engaged  in  selling 
such  lines  of  home  furnishings  as  floor  coverings; 
drapery,  curtains,  slip  covers,  upholstery  materi- 
als; china,  glassware,  metalware;  lamps  and  lamp- 
shades, blinds  and  window  shades;  etc. 

Household  appliances,  radio,  TV  stores  (SIC 
572  and  5732).— Establishments  primarily  engaged 
in  selling  household  appliances  (such  as  electric  and 
gas  refrigerators,  stoves,  vacuum  cleaners,  wash- 
ing machines  and  dryers,  freezers,  electric  irons, 
percolators,  hot  plates,  etc.)  and  radios,  television 
sets,  and  record  players.  The  retail  establishments 
(primarily  engaged  in  the  sale  of  electric  and  gas 
appliances  for  household  use)  operated  by  public 
utility  firms  are  included  in  this  category. 

Music  stores  (SIC  5733).— Establishments  pri- 
marily  selling  musical  instruments  such  as  organs, 
pianos,  horns.  Stringed  instruments,  drums,  xylo- 
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phones,  etc.    Also  those  establishments  primarily 
selling  phonograph  records  and  albums. 


Eating  Places  (SIC  5812) 
Establishments    primarily    engaged 


in 


selling 

prepared  foods  and  drinks  for  consumption  on  their 
own  premises. 

Drinking  Places  (SIC  5813) 

Establishments  primarily  engaged  in  selling 
drinks,  such  as  beer,  ale,  wine,  liquor,  and  other 
alcoholic  beverages  for  consumption  on  their  own 
premises. 

Drug   Stores,  Proprietary   Stores  (SIC  591) 

Establishments  which  sell  prescriptions,  drugs, 
or  proprietary  medicines  in  combination  with  lines 
such  as  cosmetics,  toiletries,  tobacco,  magazines 
and  books,  and  novelty  merchandise.  Those  stores 
which  sell  prescriptions  are  classified  as  drug 
stores,    the    remainder    as    proprietary    stores. 

Other  Retail   Stores    (SIC  Major  Group  59, 
Except  SIC  591) 

Liquor  stores  (SIC  592),  also  government -oper- 
ated liquor  stores  (SIC  Major  Group  92  and  93).— 
Establishments  primarily  selling  packaged  alco- 
holic beverages  such  as  ale,  beer,  wine,  and  whisky 
for  consumption  off  the  premises.  Liquor  stores 
operated  by  States,  counties,  and  municipalities 
are  included.  Stores  primarily  selling  prepared 
drinks  for  consumption  on  the  premises  are  not 
included  in  this  category  but  are  classified  with 
drinking  places  (SIC  5813). 

Book  stores  (SIC  5942).— Establishments  pri- 
marily selling  new  books  and  periodicals. 

Stationery  stores  (SIC  5943). — Establishments 
primarily  selling  stationery  items,  such  as  writing 


paper,  tablets,  accounting  forms,  legal  forms, 
greeting  cards,  post  cards,  and  school  and  office 
supplies. 

Sporting  goods  stores  (SIC  5952).  —  Establish- 
ments  primarily  selling  a  general  or  specialized 
line  of  sporting  goods  and  equipment  for  hunting, 
camping,  fishing,  skiing,  riding,  tennis,  golf,  and 
other  sports,  and  gymnasium  and  playground  equip- 
ment. 

Bicycle  shops  (SIC  5953).— Establishments  pri- 
marily selling  bicycles  and  bicycle  parts  and 
accessories. 

Jewelry  stores  (SIC  597).— Establishments  pri- 
marily  selling  any  combination  of  the  lines  of 
jewelry,  such  as  diamonds  and  other  precious 
stones;  rings,  bracelets  and  brooches;  sterling  and 
plated  silverware;  and  watches  and  clocks. 

Florists  (SIC  5992).— Establishments  primarily 
selling  cut  flowers  and  growing  plants.  Greenhouses 
and  nurseries  are  not  included  in  the  Census  of 
Business. 


DATA  FOR  MAJOR  RETAIL  CENTERS 

Due  to  the  relatively  small  number  of  establish- 
ments in  the  Major  Retail  Centers,  sales  figures 
are  shown  only  for-- 


1. 
2. 


3. 


4. 


Retail  stores,  total. 

Convenience  goods  stores,  i.e.,  Food  stores 
(SIC  54),  Eating  and  drinking  places  (SIC  58), 
and  Drug,  proprietary  stores  (SIC  591). 
Shopping  goods  stores,  i.e.,  General  mer- 
chandise stores  (SIC  53  pt.).  Apparel, 
accessory  stores  (SIC  56),  and  Furniture, 
home  furnishings,  equipment  stores  (SIC  57). 
All  other   retail  stores  (SIC  52, 55,  599). 


PUBLICATION  PLAN  FOR  THE  1958  CENSUS  OF  BUSINESS 


The  1958  Census  of  Business  consists  of  three  major  trade 
segments— retail  trade,  wholesale  trade,  and  selected  service 
trades.  The  final  results  of  the  1958 Census  are  published  in 
the  form  of  separate  report  series  for  each  of  these  trade 
segments  and  a  separate  report  for  public  warehouses.  These 
report  series  will  supersede  the  preliminary  reports. 

The  1958  Business  Census  report  series  for  retail  trade, 
wholesale  trade,  and  selected  services  will  consist  of  two 
parts— (1)  Area  Reports,  and  (2)  Subject  Reports.  For  re- 
tail trade  and  hotels  and  motion  picture  theaters,  a  third 
series  of  reports  relating  to  the  Central  Business  Districts 
of  large  metropolitan  centers  will  also  be  issued. 

Subsequent  to  the  issuance  of  final  reports,  findings  of  the 
1958  Census  will  be  consolidated  and  issued  as  Census  vol- 
umes. Announcements  concerning  the  report  series  and  the 
volumes  may  be  obtained  by  writing  to  the  Bureau  of  the  Cen- 
sus, Washington  25,  D.  C. 

The  above  report  series  do  not  cover  Puerto  Rico,  results 
for  v/hich  will  be  issued  separately. 

THE  RETAIL  TRADE  REPORT  SERIES 

Following  are  brief  descriptions  of  the  report  series  for 
retail  trade: 

Area  Reports 

A  separate  report  for  each  State,  the  District  of  Columbia, 
Alaska,  Hawaii,  Virgin  Islands,  Guam,  and  continental  United 
States  showing,  by  kind  of  business,  data  on  number  of  es- 
tablishments, sales  for  the  year,  payroll  for  the  year,  pay- 
roll and  number  of  paid  employees  for  the  workweek  ended 
nearest  November  15,  1958,  and  number  of  proprietors.  De- 
tailed kind-of-business  data  are  provided  for  the  State,  for 
each  standard  metropolitan  statistical  area,  for  each  large 
county,  and  for  each  large  city.  In  addition,  data  for  less 
detailed  kind-of-business  groupings  are  shown  for  all  coun- 
ties and  for  each  city  of  2,500  or  more  inhabitants.  The  re- 
ports for  the  New  England  States  will  also  include  data  for 
those  towns  which  in  the  latest  Census  had  an  urban  concen- 
tration of  2,500  or  more  inhabitants  as  well  as  all  those  with 


a  total  population  of  10,000  or  more.  The  Pennsylvania  and 
New  Jersey  reports  provide  data  for  townships  and  towns 
having  a  population  of  10,000  or  more  at  the  latest  Census. 
The  number  of  kinds  of  business  for  which  figures  are  pub- 
lished will  vary  according  to  the  number  of  establishments 
in  the  area. 

Subject  Reports 

These  reports  provide  data  for  such  subjects  as  sales-size 
of  establishment,  employment- size  of  establishment,  legal 
form  of  organization,  and  single  units  and  multiunits  as  well 
as  for  a  number  of  special  subjects  applicable  to  particular 
trades  or  groups  of  trades.  They  will  include  detailed  sta- 
tistics by  kind  of  business  for  the  United  States  as  a  whole 
and  for  standard  metropolitan  statistical  areas  and  States, 
with  cross-classification  by  related  subjects. 

Trade  Reports 

This  series  assembles  data  for  a  particular  trade  or  group 
of  related  trades.  The  data  for  the  most  part  are  assenUiled 
from  the  area  and  subject  reports.  The  trades  covered  in  a 
specific  trade  report  are  not  limited  to  those  in  a  specific 
industry  division,  such  as  retail  trade,  but  may  include  trades 
in  any  of  the  industry  divisions  covered  by  the  1958  Census  of 
Business. 

Central  Business  District  Reports 

A  report  will  be  provided  for  each  of  a  number  of  large 
metropolitan  cities,  with  data  presented  by  kind  of  business. 
Includes  general  statistics  (establishments,  sales,  and  annual 
payroll)  by  kind  of  business  for  the  central  business  district, 
the  central  city,  the  central  city  exclusive  of  the  central 
business  district,  the  standard  metropolitan  statistical  area, 
and  the  standard  metropolitan  statistical  area  exclusive  oif 
the  central  business  district.  In  addition,  for  a  number  of 
the  larger  metropolitan  areas,  statistics  are  published  for 
major  business  centers  outside  the  central  business  district. 
Although  these  reports  are  designed  primarily  to  present  in- 
formation for  retail  trade,  they  will  also  include  data  for 
two  service  businesses  hotels  and  motion  picture  theaters. 
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Volume  I.  RETAIL  TRADE,  SUMMARY  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters, 
presenting  statistics  by  kind  of  business  and  geographic 
areas,  for  such  subjects  as  sales-size  of  establishments, 
single  units  and  multiunits,  employmerit-size  of  establish- 
ments, and  legal  form  of  organization.  This  volunne  will 
incorporate  the  subject  report  series  BC58-RS. 

Volume  II.  RETAIL  TRADE,  AREA  STATISTICS— A 
United  States  summary  chapter  ajid  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business,  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
retail  establishments  in  the  area.  Data  for  selected  towns 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-RA. 

Volume  lU.  WHOLESALE  TRADE,  SUMMARY  STATIS- 
TICS— A  United  States  summary  chapter  and  separate 
chapters,  presenting  statistics  by  kind  of  business  and 
geographic  areas,  for  such  subjects  as  size  of  wholesale 
establishments,  receivables  and  bad  debt  losses,  sales  by 
class  of  customer,  conrunodity  line  sales,  legal  form  of 
organization,  and  petroleiim  bulk  stations.  This  volume 
will  incorporate  the  subject  report  series  BC58-WS. 

Volume  IV.  .WHOLESALE  TRADE,  AREA  STATISTICS  — 
A  United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guann, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
wholesale  establishments  in  the  area.  Data  for  selected 
towns  and  townships  in  New  England,  New  Jersey,  and 
Pennsylvania  will  also  be  included.  This  volume  will  in- 
corporate the  area  report  series  BC58-WA. 

Volume  v..  SELECTED  SERVICE  TRADES,  SUMMARY 
STATISTICS— A  United  States  summary  chapter  and  sepa- 
rate chapters,  presenting  statistics  by  kind  of  business  and 
geographic  areas,  for  such  subjects  as  receipts-sire  of 
establishments,  employment -size  of  establishments,  legal 
form  of  organization,  single  units  and  multiunits,  laundries 
and  cleaning  plants,  motion  pictures,  and  hotels  and  motels. 
This  volume  will  incorporate  the  subject  report  series 
BC58-SS. 

Volume  VI.  SELECTED  SERVICE  TRADES,  AREA  STA- 
TISTICS— A  United  States  summary  chapter  and  separate 
chapters  for  each  State,  the  District  of  Columbia,  Alaska, 
Guam,  Hawaii,  and  the  Virgin  Islands.  Statistics  are  pre- 
sented by  kind  of  business  for  counties,  cities,  cuid  steindard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
service  establishments  in  the  area.  Data  for  selected  towns 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-SA. 
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PREFACE 


AUTHORITY  AND  SCOPE 


The  1958  Census  of  Business  along  with  the  1958  Censuses 
of  Manufactures  and  Mineral  Industries  was  required  by  law 
under  13  U.S.C.,  sections  131  and  224.  These  censuses  covered 
businesses  operated  in  the  continental  United  States,  Alaska, 
Hawaii,  Guam,  and  the  Virgin  Islands.  A  separate  Census  of 
Business  and  Manufactures  for  1958  was  also  conducted  in 
Puerto    Rico    Jointly    with    the  Commonwealth  Government. 

I  The  1958  Census  of  Business  covered  retail  trade,  wholesale 
trade,  selected  services,  and  public  warehousing.  This  report 
provides  findings  for  retail  stores  in  selected  central  business 
districts  and  in  major  retail  centers;  and  for  hotels  and  motion 
picture  theaters  in  the  selected  central  business  districts. 

AREAS  COVERED 

Each  of  the  reports  In  this  series  covers  a  separate  standard 
metropolitan  statistical  area  and  Includes  data  for  the  central 
business  district  (or  central  business  districts)  in  the  specified 
standard  metropolitan  statistical  area,  as  well  as  for  each  Cen- 
sus-delineated major  retail  center  (MRC)  located  in  the  same 
standard  metropolitan  statistical  area  (SMSA).  The  number  of 
MRC's  for  which  data  are  shown  in  a  single  SMSA  vary  from 
none  to  about  two  dozen.  The  entire  series  of  reports  covers 
97  SMSA's,  and  provides  data  for  109  CBD's  and  some  500 
MRC's. 

DEUNEATION  OF  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

Because  many   large   cities  had  no  officially  defined  area 
representing  their  "Central  Business  District, 'it  was  necessary 
for   the   Bureau   of  the  Census   prior   to   the  1954  Census  of 
Business  to  arrange  for  the  delineation  of  such  districts  before 
a  program  to  tabulate  Census  data  for  them  could  be  imple- 
mented.   The  delineation  of  central  business  districts  was  ac- 
complished with  the  cooperation  of  the  Census  Tract  Committees 
I    in  the  large  cities  included  in  the  central  business  district  (CBD) 
I    program.     In  their  work  on  the  CBD's  the  Census  Tract  Com- 
mittees   obtained   the   representation   of  a   variety   of  local 
j     interests,  such  as  business  firms  and  associations,  newspapers, 
'     planning  agencies,  welfare  organizations,  local  governmental 
bodies,  etc.  Central  business  districts  have  been  delineated  only 
in  those  cities  of  100,000  or  more  inhabitants  (according  to  the 
j     1950  Census  of  Population  or  a  subsequent  special  census  prior 
j     to  1959)  in  which  there  was  a  local  Census  Tract  Committee 
I     recommendation  for  such  an  area  in  response  to  an  inquiry  from 
]     the  Census  Bureau. 

j         The  objective  of  the  CBD  program  was  stated,  as  follows,  in 
j     a  letter  from  the  Director  of  the  Census  Bureau  to  the  Census 
Tract  Committees: 

"The  primary  objective  of  this  operation  is  to  provide  a 
basis  for  comparing  changes  in  business  activity  in  the  Cen- 
tral Business  District  with  those  in  the  remainder  of  the 
metropolitan  area  or  of  the  central  city." 

Because  there  are  no  generally  accepted  rules  for  determining 
I  what  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 
did  not  provide  rigid  specifications  for  defining  the  CBD  but  (1) 
provided  a  general  characterizationof  the  CBD,  describing  it  as 
"an  area  of  very  high  land  valuation,  an  area  characterized  by  a 
high  concentration  of  retailbusinesses,  offices,  theaters,  hotels, 
and  "service"  businesses,  and  an  area  of  high  traffic  flow";  and 
(2)  required  that  the  CBD  ordinarily  should  be  defined  to  follow 


existing  tract  lines,  i.e.,  to  consist  of  one  of  more  whole  Census 
tracts.  The  emphasis  put  on  tracts  was  based  on  the  anticipation 
that  other  Census  statistics  than  those  derived  from  the  Census 
of    Business    might    conveniently    be    tabulated    for  CBD's. 

It  was  recognized  that  the  tract  basis  for  CBD's  might 
lead  to  the  inclusion  of  some  land  area  not  properly  within 
a  strictly  defined  CBD  or  to  the  exclusion  of  a  small  por- 
tion of  what  should  be  in  the  CBD.  It  was  believed  that  this 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnitudes  being  measured.  Provision,  however,  was  made 
for  splitting  tracts  where  a  serious  problem  was  encountered. 
The  use  of  tract  lines  for  boundaries  also  was  consistent  with 
the  desire  to  keep  CBD  boundaries  constant,  in  order  to  maxi- 
mize the  value  of  comparisons  over  time.  Although  it  was 
recognized  that  the  CBD  strictly  defined  would  tend  to  change 
over  time,  it  was  felt  that  the  Inexactitude  resulting  from  the 
use   of   fixed   boundaries    would   not    prove  to  be  serious. 

In  some  cities  where  there  had  been  a  previously  established 
central  business  district  or  similar  area  which  substantially 
corresponded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  In 
the  Bureau's  CBD  program. 

Data  for  a  total  of  95  CBD's  were  provided  in  the  1954 
Census  of  Business.  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  in  97  standard  metropolitan  statistical 
areas.  A  number  of  cities  have  made  minor  changes  in  the 
boundaries  of  their  CBD's  due  mainly  to  revisions  in  tract 
boundaries.  In  only  one  city,  Minneapolis,  has  a  previously 
defined  CBD  been  significantly  changed. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  and  data  from  them  have  been  tabulated,  as  part  of 
the  1958  Census  of  Business  program.  The  major  retail  cen- 
ters (MRC's)  were  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metropolitan  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  themselves)  which  include 
a  major  general  merchandise  store— usually  a  department 
store.  KDlC's  were  not  delineated  if  the  publication  of  data 
for  them  would  result  in  violation  of  Census  rules  prohibiting 
disclosure  of  information  for  individual  firms. 

MRC's  include  not  only  the  planned  suburban  shopping  center 
but  also  the  older  string  street  and  neighborhood  developments 
which  meet  the  above  prerequisites.  Frequently  the  boundaries 
of  a  single  MRC  include  stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the  planned  portion. 
In  general  the  boundaries  of  the  MRC's  have  been  established 
to  include  all  adjacent  blocks  containing  at  least  one  store  in 
the  general  merchandise,  apparel,  or  furniture -appliance 
groups  of  stores,  and  where  a  planned  center  is  involved  in- 
clude all  of  the  center. 

In  those  cities  within  the  standard  metropolitan  statistical 
areas  (SMSA's)  covered  by  this  series  of  reports  which  were 
not  of  sufficient  size  to  qualify  for  the  delineation  of  a  central 
business  district,  no  MRC's  were  delineated  unless  at  least  two 
such  centers  could  be  defined. 


For  explanation  of  procedures  and  definitions,  see  Appendix. 
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Table  1.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISIHEMrS:   1958  AND  1954 

CENTRAL  BUSINESS  DISTRICT  OF  OMAHA 

Establlslments,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958 


Estab- 
lish- 
ments ^ 


(number) 


Sales ^ 


($1,000) 


Payroll, 

entire 

year 

($1,000) 


Paid  employees, 

workweek  ended 

nearest  Nov.  15 


Total 
(nunber) 


Full 
workweek 

(number) 


1954 


Estab- 
lish- 
ments ^ 


(nxmber) 


Sales^ 


($1,000) 


Payroll, 

entire 

year 

($1,000) 


52 

5251 

52  ex.  5251 

53  part  2 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562, 563, 568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 
5813 


591 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores ,  total^ 

Lumber,  building  materials,  hardware, 

f aim  equipment  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores^  ■* . . . 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores .... 

Food  stores 

Autanotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custan 

tailors  * 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  heme  furnishings,   equipaent 

stores 

Furniture  stores* 

Other  heme  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores  * 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores . . 


SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


470 


15 
6 
9 

8 

3 
4 
1 

23 

12 

16 

84 

25 
27 
19 

4 
22 

1 

29 
7 
7 

15 

148 
86 
62 

18 

118 

14 

10 

6 

22 

5 

6 


42 
42 


121,502 

5,871 
2,114 
3,757 

43,639 

39,689 

(D) 

(D) 

4,013 
11,610 

1,519 

21,132 

2,875 

10,922 

9,742 

(D) 

2,770 

(D) 


7,781 
3,000 
1,423 

3,358 

10,052 
6,276 
3,776 

4,531 

11,354 
874 
755 
706 
2,921 
157 
900 


5,975 
965 


19,716 

995 
347 
648 

7,765 

7,041 

(D) 

(D) 

329 
1,422 

154 

3,447 

391 
1,734 
1,565 
(D) 
404 
(D) 


1,167 
524 
187 

456 

2,119 

1,540 

579 

635 

1,683 
78 

146 
59 

418 
35 

101 


2,129 
237 


7,150 


250 

95 

155 

2,876 

2,497 

(D) 

(D) 

120 

330 


1,308 

128 
761 
690 
(D) 
127 
(D) 


301 

127 

41 

133 

1,121 
866 
255 

233 

560 
40 
53 
32 

137 
11 
33 


1,333 

121 


6,386 


235 
84 

151 

2,558 

2,312 

(D) 

(D) 


302 

43 

1,162 

119 
673 
613 
(D) 
85 
(D) 

284 

119 

37 

128 

1,008 
779 
229 

188 

508 
40 
49 
27 

121 

8 

31 


1,117 
113 


529 


16 
9 
7 

14 
3 
7 
4 

29 

15 

20 


30 
9 
4 

15 

161 
83 
78 

20 

129 
13 
7 
7 
22 
6 
2 


126,754 

5,889 
2,434 
3,455 

40,513 

35,917 

(D) 

(D) 

5,200 
18,314 

2,054 

21,251 

2,948 
9,962 
8,556 
5,285 
3,088 
695 


7,703 

4,258 

509 

2,910 

11,786 
7,253 
4,533 

3,945 

10,099 
943 

1,151 
793 

2,963 
299 
(D) 


6,750 
1,480 


20,176 

929 
333 
596 

7,071 

6,289 

746 

36 

416 
2,250 

269 

3,328 

362 

1,496 

1,318 

1,063 

385 

108 


1,311 
772 
119 

420 

2,571 

1,912 

659 

542 

1,489 
57 

225 
78 

451 
57 

(D) 


2,175 
297 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

■•■All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  .retailers  (I.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

^1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified  as 
stores.  The  1954  sales  of  leased  departments  in  general  merchandise  group  stores  (SIC  53  pt.)  which  are  most  affected,  were  reported 
as  $3,063,000  of  which   $828,000  are  included  in  SIC  56. 
1954  data  limited  to  "anployer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


OMAHA,  NEBR.-IOWA,  AREA 


Table  2.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 

CITY  OF  OMAHA 


Establislments,  Sales,  Annual  Payroll,  and  Enployees, 

by  Kind  of 

Business 

Kind  of  business 

1958 

1954 

SIC  code 

Estab- 
lish- 
ments^ 

(number) 

Sales 1 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid  enqjloyees, 

workweek  ended 

nearest  Nov.  15 

Estab- 
lish- 
ments ^ 

(number) 

Sales^ 
($1,000) 

Payroll, 
entire 

Total 
(number) 

Full 
workweek 

(number) 

year 
($1,000) 

RETAIL  STORES 
Retail  stores ,  total  ...•••••••••• 

2,576 

151 
53 
98 

58 

6 

26 

22 

468 

128 

307 

176 

40 
56 
29 
16 
42 
10 

148 
32 
42 

74 

625 
330 
295 

115 

400 
97 
12 
16 
35 
33 
8 

81 
20 

434,612 

27,685 

5,024 

22,661 

63,818 
(D) 
(D) 
(D) 

92,942 

79,412 

25,684 

28,253 

(D) 
12,685 
10,751 
(D) 
(D) 
680 

29,166 

(D) 

6,630 

(D) 

39,469 
24,636 
14,833 

16,001 

32,182 
(D) 
(D) 
(D) 
(D) 
1,384 
(D) 

8,90; 
(D) 

(D) 

3,323 

655 

2,668 

(D) 
(D) 
(D) 
(D) 

5,934 

7,356 

2,138 

4,183 

(D) 
1,864 
1,594 
(D) 
599 
(D) 

3,611 

1,262 

960 

1,389 

8,207 
6,389 
1,818 

2,044 

3,728 
(D) 
(D) 
(D) 
(D) 
251 
(D) 

(D) 
(D) 

(D) 

890 
191 
699 

(D) 
(D) 
(D) 
(D) 

2,323 

1,826 

863 

1,620 

(D) 
835 
735 
(D) 
193 
(D) 

956 
332 
211 

413 

4,292 

3,467 

825 

891 

1,324 
(D) 
(D) 
(D) 
(D) 
93 
(D) 

(D) 
(D) 

(D) 

769 
166 

603 

(D) 
(D) 
(D) 
(D) 

1,557 

1,749 

636 

1,388 

(D) 

725 
640 
(D) 
135 
(D) 

876 
300 
187 

389 

3,520 

2,836 

684 

645 

1,135 
(D) 
(D) 
(D) 
(D) 
76 
(D) 

(D) 
(D) 

2,489 

122 
55 
67 

54 

5 

21 

28 

532 

113 

271 

170 

36 
53 
36 
9 
40 
20 

130 
29 
22 

63 

619 
295 
324 

126 

352 
57 
11 
15 
36 
35 
2 

64 
24 

384,469 

25,043 

5,135 

19,908 

53,022 

(D) 

6,074 

(D) 

76,391 

77,192 

18,996 

(D) 

4,555 
13,524 

(D) 
5,454 

(D) 
1,483 

24,805 
(D) 
(D) 

(D) 

39,936 
22,146 
17,790 

13,489 

(D) 
4,796 
1,255 
1,010 
3,432 
1,191 

(D) 

(D) 
(D) 

(D) 

52 

Lumber,  building  materials,  hardvare, 
faun  equipaent  dealers ,,,,,,,,,,,.,,,,, 

3,109 

5251 

(D) 

52  ex  5251 

Other 

(D) 

53  part^ 
531 

General  merchandise  groxjp   stores^  ^ 

Department  stores ••...•.•«••••••••■•■• 

(D) 
(D) 

533 

Liiiited  price  variety  stores 

(D) 

539 

54 

Other  general  merchandise  stores 

(D) 
4,793 

55  ex  554 

Autcxnoti ve  dealers ..•••.••.••••■•.•■•... 

7,480 

554 

Gasoline  service  stations ••••.•••••••••■ 

1,499 

56 

Apparel,  accessory  stores, .,.••••.•••••• 

(D) 

561,  567 

Men's,  boys'  apparel  stores,  custom 
tailors* 

523 

562,563,568 
562 

Women's  clothing,  specialty  stores.... 

1,979 
(D) 

565 

1,077 

566 

Shoe  stores ••••••••.•••.•...•...•.•... 

(D) 

564  569 

Other  apparel  stores , 

(D) 

57 

Furniture,  home  furnishings,  equipment 
stores ....•••..•••«.......••.••......•■ 

3,133 

5712 

Furniture  stores  . •...•.•.•■.........• 

(D) 

5713-15,  19 
572,  573 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

(D) 
(D) 

58 

5812 

Eating,  drinking  places t 

Eating  places, •..•...«••.. 

11,778 
9,496 

5813 

I>HnV-ing  placpK ,.,,,.., 

2,282 

591 

1,535 

59  ex.  591 

Other  retail  stores ^ 

3,071 

592 

Liquor  stores ..............aa.... 

(D) 

594 

Book,  stationery  stores ,. 

242 

595 
597 

Sporting  goods,  bicycle  stores 

93 

(D) 

5992 

Florists 

168 

5996 

7011,  7012 

Camera,  photographic  svgjply  stores.... 

SELECTED  SERVICE  TRADES 
Hotels 

(D) 
(D) 

783 

Motion  picture  theaters 

(D) 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

^1958  figures  incorporate  leased  deparlments  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified  as 
stores . 

*1954  data  limited  to  "employer"  establishnents . 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  3.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 

OMAiU.  STANDARD  METROPOLITAN  STATISTICAL  AREA 


Establishnents,   Sales,  Azmusl  Payroll,   and  Enployees, 

by  Kind  of 

Business 

Kind  of  business 

1958 

1954 

SIC  code 

Estab- 
lish- 
ments'- 

(number) 

Sales 1 
($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid  employees, 

worlsweek  ended 

nearest  Nov.   15 

Estab- 
lish- 
ments ■'■ 

(number) 

Sales' 
($1,000) 

Payroll, 
entire 

Total 
(number) 

Full 
workweek 

(number) 

year 
($1,000) 

RETAIL  STORES 

3,539 

250 

77 

173 

89 

7 

35 

35 

628 

181 

462 

214 

49 
65 
35 
25 
52 
11 

191 
42 
46 

103 

861 
469 
392 

151 

512 
105 
13 
20 
47 
45 
9 

95 
35 

542,199 

4^,259 

6,250 

38,009 

69,396 

54,715 

7,518 

(D) 

121,439 

94,329 

38,113 

32,325 

4,627 

13,206 

11,225 

8,180 

5,398 

(D) 

33,608 

13,980 

(D) 

12,958 

47,853 
30,094 
17,759 

19,935 

40,942 
8,034 
1,347 
1,223 
3,765 
1,619 
1,333 

9,590 
(D) 

60,734 

4,828 

764 

.    4,064 

11,305 

9,215 

1,250 

(D) 

7,680 

8,649 

3,046 

4,631 

569 

1,913 

1,641 

1,358 

698 

(D) 

4,127 

1,455 

(D) 

1,707 

9,624 
7,511 
2,113 

2,492 

4,352 
540 
301 
91 
496 
269 
140 

3,113 
(D) 

22,778 

1,353 

238 

1,115 

4.324 

3,324 

662 

(D) 

2,999 

2,137 

1,289 

1,824 

189 
■     865 
763 
498 
231 
(D) 

1,109 
402 
(D) 

493 

5,123 
4,114 
1,009 

1,076 

1,544 
253 
101 

47 
173 
101 

46 

1,958 
(D) 

18,685 

1,198 
204 
994 

3,602 

2,945 

380 

(D) 

2,029 

2,044 

965 

1,539 

167 
739 
654 
437 
160 
(D) 

1,015 
361 
(D) 

464 

4,176 

3,362 

814 

785 

1,332 
202 
80 
36 
149 
82 
42 

1,687 
(D) 

3,473 

225 

81 

144 

84 

6 

32 

46 

694 

166 

429 

210 

42 
65 
43 
16 
50 
23 

183 
40 
24 

95 

868 
430 
438 

166 

448 
62 
12 
20 
47 
42 
2 

74 
37 

477,484 

41,597 

8,943 

32,654 

56,971 

44,835 

7,429 

4,707 

97,560 

93,433 

28,287 

33,197 

6,072 
14,189 
13,337 
6,344 
4,820 
1,564 

28,301 

14,720 

2,325 

10,964 

49,467 
28,380 
21,087 

16,661 

32,010 

5,500 

(D) 

(D) 

3,880 

1,409 

(D) 

9,239 
3,347 

58,136 

52 

Lumber,  building  materials,  hardware, 
farm  eqtiipnent  deeilers 

4,635 

5251 

Hardware  stores 

917 

52  ex.    5251 

Other, .•.•....•..•..•.•.•...•..••.•••. 

3,718 

53  part 2 
531 

General  merchandise  group  stores^  ' 

Department  stores. .........,,..,,...,. 

9,570 
7,813 

533 

T.I  mi  tprt    p-n"  cp   vhtt  oty   .citn-pps .......... 

1,263 

539 

54 

Other  general  merchandise  stores 

Food  stores ....•.•....•..••..•••••••.... 

494 
5,888 

55  ex.   554 

Automotive  dealers. ..................... 

8,860 

554 

Gasoline  service  stations.,....,,,,,,... 

2,115 

56 

Apparel,  accessory  stores,,,.....,...,.. 

4,766 

561,    567 

Men's,  boys'   apparel  ptores,   custcan 

712 

562,563,568 
562 

Women's  clothing,   specialty  stores.... 
Ready-to-wear  stores ' 

2,046 
1,932 

565 

FamT  1  y  f*!  oth"!  ng  citorps  -^ .,,,.,., 

1,187 

566 

Shoe  stores 

550 

564,   569 

Other  apparel  stores 

271 

57 

Furniture,  home  f umishings ,  equipment 
stores 

3,597 

5712 

Furniture  stores^ ..................... 

1,738 

5713-15,   19 
572,   573 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
miisic  stores. ........................ 

546 
1,313 

58 

Fa+.-1-ng,    dr-i-ntHTig  planp.^ 

13,296 

5812 

Eating  places 

10,730 

5813 

Driniing  places 

2,566 

591 

Drug  stores,  proprietary  stores 

1,897 

59  ex.    591 

Other  retail  stores   ,,.,....,,.,.,,.,... 

3,512 

592 

Liquor  stores 

394 

594 

Book,   stationery  stores ,,. 

(D) 

595 
597 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

(D) 
537 

5992 

Florists 

190 

5996 

7011,   7012 

Camera,  photographic   si^jply  stores.... 

SELECTED  SERVICE  TRADES 
Hotels 

(D) 
2,944 

783 

Motion  picture  theaters , 

703 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

"All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  Include  data  for  "nonanployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

^1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified  as 
stoics . 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


OMAHA,  NEBR.-IOWA,  AREA 

Table  4.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS— PERCENT  CHANGE  IN  SALES,  195<i  TO  1958 
CENTRAL  BUSINESS  DISTRICT  OF  CMAHA,  THE  ENTIRE  CITY,  AND  OMAHA  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  change 


Central 

business 

district 


Entire 
city 


City 
less  Its 
central 
business 
district 


Entire 
standard 
metro- 
politan 
statistical 
area 


Standard 

metro- 
politan 
statistical 
area  less 
central 
business 
district 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

5* 

55  ex.  55A 
554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 


591 


591 

59  ex, 

592 

594 

595 

597 

5992 

5996 


7011,  7012 

783 


RETAIL  STORES 

Retail  stores,  total' 

Lvmiber,  building  materials,  hardware,  farm  equipment 

dealers .......,, 

Hardware  stores 

Other 

General  merchandise  group  stores'  ^...... ........... 

Department  stores 

Limited  price  variety  stores....... 

Other  general  merchandise  stores 

Food  stores , 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men ' s ,  boys '  apparel  stores ,  custom  tailors* ...... 

Women's  clothing,  specialty  stores..... 

Ready-to-wear  stores' , 

Family  clothing  stores-* .,...•. 

Shoe  stores. 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment  stores....... 

Furniture  stores* 

Other  home  furnishings  stores* .......,..,,,,...... 

Household  appliance,  radio,  TV,  music  stores...... 

Eating,  drinking  places.... 

Eating  places ^ 

DrlnMng  plac es 

Dnig  stores,  proprietary  stores 

Other  retail  stores^ 

Liquor  stores. 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photogr^hic  siipply  stores 

SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


-4.1 


-0.3 

-13.1 

8.7 

7.7 

10.5 

(D) 

(D) 

-22.8 

-36.6 

-26.0 

-0.6 
-2.5 

9.6 
13.9 

(D) 
-10.3 

(D) 

1.0 

-29.6 

179.6 

15.4 

-14.7 
-13.5 

-16.7 

14,9 

12,4 

-7,3 

-34.4 

-11,0 

-1,4 

-47.5 

(D) 


-11,5 
-34,8 


13.0 


10.5 
-2.2 
13.8 

20.4 
(D) 
(D) 
(D) 

21.7 

2.9 

35,2 

(D) 
(D) 
-6,2 
(D) 
(D) 
(D) 
-54,1 

17,6 
(D) 
(D) 
(D) 

-1.2 

11,2 

-16,6 

18,6 

(D) 
(D) 
(D) 
(D) 
(D) 
16,2 
(D) 


(D) 
(D) 


21.5 


13.9 

7.7 

14.9 

61.3 
(D) 
(D) 
(D) 

24,9 

15,2 

42,6 

(D) 
(D) 
-50.5 
(D) 
(D) 
(D) 
(D) 

25.0 
(D) 
(D) 
(D) 

4.5 

23,3 

-16,6 

20.2 

(D) 
(D) 
(D) 
(D) 
(D) 
37.6 
(D) 


(b) 

(D) 


13.6 


6,4 

-30,1 

16.4 

21.8 

22.0 

1.2 

(D) 

24.5 

1.0 

34,7 

-2.6 
-23.8 

-6,9 
-15,8 

28,9 

12.0 
(D) 

18,8 

-5.0 

(D) 

18.2 

-3.3 
6,0 

-15,8 

19.7 

27.9 

46,1 

(D) 

(D) 
-3.0 
14.9 

(D) 


3.8 
(D) 


19.9 


7,5 

-36,5 

17,3 

56,5 

68.5 
(D) 
(D) 

27.1 

10.1 

39.5 

-6.3 
-43.9 

-46,0 
-69,0 

(D) 
51.7 

(D) 

25,4 
5,0 
(D) 

19,2 

0,3 

12.7 

-15.5 

21.1 

35.0 

57.1 

(D) 

(D) 

-8.0 

31.7 

(D) 


45.2 
(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
'in  computing  percent  change,  1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments 
are  separately  classified  as  stores. 

*1954  data  limited  to  "anployer"  establishments  in  ccmputing  percent  change. 

'in  ccmputing  percent  change,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

'includes  data  for  those  kinds  of  b\isiness  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  5.— RETAIL  STORES:   1958  AND  1954  CENTRAL  BUSINESS  DISTRICT  SALES  AS  PERCENT  OF 
OMAHA  AND  OF  OMAHA  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kliid  of  business 


Percent  of  city  seies  In 
central  biistness  district 


1958 


195<; 


Percent  of  standard  metro- 
politan statistical  area 
sales  in  central  business 
district 


1958 


195A 


52 
5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


RETAIL  STORES 

Retail  stores ,  total^ 

Lumber,  building  materials,  hardware,  farm  equipment  dealers 
Hardware  stores. .......................................... 

Other 

General  merchandise  group  stores.^  ^ 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. . ........................ 

Food  stores 

Automotive  dealers 

Gasoline  service  stations. ,,,...,.,.,.......,,....,.....,.,. 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom  tailors* 

Women's  clothing,  specialty  stores , 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  heme  furnishings,  equipnent  stores „ 

Furniture  stores* 

Other  home  furnishings  stores*,.,.....,.,,., ..,.,.. 

Household  appliance,  radio,  TV,  music  stores 

Eating,  drinldng  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores........,....,,,.,,,......,,. 

Other  retail  stores* , ,.,.,.,..,.,.,..,,.,,,,.,,,,..,,,,,,,,. 

Liquor  stores , -, 

Book,  stationery  stores ,,.,, 

Sporting  goods,  bicycle  stores. ...,,...,..,,,, ,.,,,., 

Jewelry  stores ,,, ,,,....... 

Florists 

Camera,  photographic  si^jply  stores... ,,,..,,, 


28.0 

21.1 
42.1 
16.6 

68.4 
(D) 
(D) 
(D) 

4.3 

14.6 

5.9 

74.8 
(D) 
86.1 
90.6 
(D) 
(D) 
(D) 

26.7 
(D) 

21.5 
(D) 

25.5 
25.5 
25.5 

28.3 

35.3 
(D) 
(D) 
(D) 
(D) 
11.3 
73.8 


33.0 

23.5 
47.4 
17.4 

76.4 
(D) 
(D) 
(D) 

6.8 

23.7 

10.8 

(D) 
64.7 
73.7 

(D) 
96.9 

(D) 
46.9 

31.0 
(D) 
(D) 
(D) 

29.5 
32.8 
25.5 

29.2 

(D) 
19.7 
91.7 
78.5 
86.3 
25.1 

(D) 


22.4 

13.3 

33.8 

9.9 

62.9 

72.5 

(D) 

(D) 

3.3 

12.3 

4.0 

65.4 
62.1 
82.7 
86.8 

(D) 
51.3 

(D) 

23.2 

21.5 

(D) 

25.9 

21.0 
20.9 
21.3 

22.7 

27.7 
10.9 
56.1 
57.7 
77.6 
9.7 
67.5 


26.5 

14.2 
27.2 
10.6 

71.1 

80.1 

(D) 

(D) 

5.3 

19.6 

7.3 

64.0 
48.6 
70.2 
64.2 
83.3 
64.1 
44.4 

27.2 
28.9 
21.9 
26.5 

23.8 
25.6 
21.5 

23.7 

31.5 

17.1 

(D) 

(D) 

76.4 

34.1 

(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
■'in  computing  percent,  1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are 
separately  classified  as  stores. 

*1954  data  limited  to  "employer"  establishments  in  canputing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  6.— RETAIL  STOKES:  1958  AND  1954— PKRCENTAGK  DISTRIBUTION  OF  SALES,  BY  KIND  OF  BUSINESS 
CENTRAL  BUSINESS  DISTRICT  OF  CMAHA,  THE  ENTIRE  CITY,  AND  CMAHA  STANDARD  METROPOLITAN  STATISTICAL  AREA 

(Percentages  are  'based  cd  total  Retail  Store  Sales  vbich  exclude  sales  of  nxjastore  retailers — mnll  order,  direct  selUng, 

Berchandlse  vending  machine  operators). 


SIC  code 


Kind  of  business 


Central 

business 

district 


1958 


1954 


Entire  city 


1958 


1954 


Standard  metrc^jolltan 
statistical  area 


1958 


1954 


52 

5251 

52  ex.   5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 


RETAIL  STORES 

Retail  stores,  total^ , 

Laiber,  building  materials,  hardware, 

fam  equlpient  dealers .., 

Hardware  stores , 

Other 

Gaifiral  merchandise  group  stores^  ^.... 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores...... 

Food  stores. 

Autcnotlve  dealers. 

Oasolise  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors* 

Vcnen's  clothing,  specialty  stores.... 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores. ......................... 

Other  apparel  stores 

Furniture,  hone  furnishings,  equlpsent 

stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  driiddjog  places................ 

Eating  places ........................ 

DrlnMng  places 

Drug  stores,  proprietary  stores , 

Other  retail  stores* 

Liquor  stores. 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores. 

Florists 

Camera,  photographic  supply  stores... 


100.0 

4.8 
1.7 

3.1 

35.9 

32.7 

(D) 

(D) 

3.3 

,  9.6 

1.3 

17.4 

2.4 
9.0 
8.0 
(D) 
2.3 
(D) 

6.4 
2.5 
1.2 

2.8 

8.3 
5.2 
3.1 

3.7 

9.3 
0.7 
0.6 
0.6 
2.4 
0.1 
0.7 


100.0 


4.6 
1.9 
2.7 

32.0 

28.3 

(D) 

(D) 

4.1 
14.4 

1.6 

16.8 

2.3 
7.9 
6.7 
4.2 
2.4 
0.5 


6.1 
3.4 
0.4 

2.3 

9.3 

5.7 
3.6 

3.1 

8.0 
0.7 
0.9 
0.6 
2.3 
0.2 
(D) 


100.0 

6.4 
1.2 
5.2 

14.7 
(D) 
(D) 
(D) 

21.4 

18.2 

5.9 

6.5 

(D) 
2.9 
2.5 

(D) 
(D) 
0.2 

6.7 
(D) 
1.5 

(D) 

9.1 
5.7 
3.4 

3.7 

7.4 
(D) 
(D) 
(D) 
(D) 
0.3 
0.3 


100.0 


6.5 
1.3 
5.2 

13.8 
(D) 
1.6 
(D) 

19.9 

20.1 

4.9 

(D) 

1.2 
3.5 
(D) 
1.4 
(D) 
0.4 


6.4 
(D) 
(D) 

(D) 

10.4 
5.8 
4.6 

3.5 

(D) 
1.2 
0.3 
0.3 
0.9 
0.3 
(D) 


100.0 

8.2 
1.2 
7.0 

12.8 

10.1 

1.4 

(D) 

22.4 

17.4 

7.0 

6.0 

0.9 
2.4 
2.1 
1.5 
1.0 
(D) 

6.2 
2.6 
(D) 

2.4 


5.5 
3.3 

3.7 

7.5 
1.5 
0.2 
0.2 
0.7 
0.3 
0.2 


100.0 

8.7 
1.9 
6.8 

11.9 
9.3 
1.6 
1.0 

20.4 

19.6 


7.0 

1.3 
3.0 
2.8 
1.3 
1.0 
0.3 

5.9 
3.1 
0.5 

2.3 

10.4 
5.9 

4.5 

3.5 

6.7 
1.2 
(D) 
(D) 
0.8 
0.3 
(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
'in  ccmputing  percent>  1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departm^ts  are 
separately  classified  as  stores. 

*1954  data  limited  to  "employer"  establishnents  in  computing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establislments . 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  In  any  of  the  lines  below. 
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Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  CMAHA  STANDAHD  METROPOLITAN  STATISTICAL  AREA 


MRC  No.  1. — Includes  the  planned  center  known  as  "The  Center"  and  bounded  by  Center,  South  40th,  Frances,  and  South  42nd 


SIC 
code 


Kind  of  biiBlness 


Total 


SIC 
code 


Kind  of  busljiess 


Number  of 
establish- 
ments 


54,58,591 


53  part,' 
56.  57 


52,  55,  599 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 


Retail  stores,  total: ^ 

Number 

Sales ($1,000) 

Convenience  goods  stores: 

Number 

Sales ($1,000) 

Shopping  goods  stores:^ 

Nimber 

Sales ($1,000) 

All  other  stores: 

Number 

Sales ($1,  000) 

Retail  stores,  total^ 

Limber,  building  materials,  hardware, 

faun  eqnlpnent  dealers 

Hardvare  stores * 

Other 

Qenecal  merchandise  grcnip  stores'   ^ .... 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


24 
7,172 

10 
2,026 


A- MS 


6 
698 


Number  of 
establish- 
ments 


24 

1 
1 

2 

1 
1 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custcm 

tailors , 

Women's  clothing,  specialty  stores..., 

Ready-to-wear  stores' 

FEmily  clothing  stores ' 

Shoe  stores , 

Other  apparel  stores 

Furniture,  home  fuxnishings,  equipnent 

stores 

Furniture  stores 

Other  home  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drinking  places 

Eating  places ' 

Drinking  places. 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liqvior  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores... 


MRC  No.  2.— Includes  the  area  bounded  by  K,  South  23rd,  Q,  and  South  25th 


SIC 
code 


Kind  of  business 


Total 

SIC 
code 

55  ex.  554 

112 

24,558 

554 

56 

33 

561,  567 

5,340 

562-3,568 

562 

38 

565 

9,209 

566 

564,  569 

41 

57 

10,009 

5712 

Number  of 

5713-15,19 

establish- 

572, 5732 

ments 

111 

58 

5812 

5813 

9 

5 

591 

4 

59  ex.  591 

5 

592 

1 

594 

3 

595 

1 

597 

5992 

13 

5996 

Kind  of  business 


Nimber  of 
establish- 
ments 


54,58,591 


53  part,' 
56.  57 


52,  55,  599 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Nunber 

Sales ($1,000).,. 

Convenience  goods  stores: 

Nvmber 

Sales ($1,000)... 

Shopping  goods  stores: ^ 

Number 

Sales ($1,000)... 

All  other  stores: 

Nimber , 

Sales ($1,000)... 


Retail  stores,  total 


Lumber,  building  materials,  hardware, 

farm  equipaent  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores'  ^ 
Department  stores 

Limited  price  variety  stores 

Other  geneiBl  merchandise  stores. 


Food  stores. 


Automotive  dealers. 


Gasoline  service  stations. 


AppEirel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores , 

Other  axjparel  stores 


Furniture,  home  furnishings,  equipnent 

stores 

Furniture  stores 

Other  home  furnishings  stores 

Ifousehold  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


10 


a 

5 
5 
5 
3 
7 
1 


12 
6 


16 
4 

12 


17 
1 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (MA)  Not  available.    ...  Represents  zero. 

■klroup  totals  for  SIC  53  and  56  may  include  "nonanployer"  establishments  vbloh   could  not  be  classified  by  detailed  kinds  of  business. 

^Excludes  nonstore  retsiilers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establislments . 

^Includes  data  for  those  iH-nrig  of  business  in  SIC  59  (ex.  591)  not  covered  In  any  of  the  lines  below. 


APPENDIX 

Procedures  and  Definitions 


CENSUS  DISCLOSURE  RULES 

In  accordance  with  Census  law,  any  data  which 
would  disclose  the  operations  of  an  individual 
establishment  or  business  organization  are  not 
published.  The  number  of  establishments  in  a 
kind  of  business  is  not  considered  a  disclosure 
by  these  rules,  so  that  this  item  is  shown  in 
instances  where  other  items  of  inforniation  for 
the  same  kind  of  business  or  locality  are  sup- 
pressed. 

KINDS  OF  BUSINESS  COVERED 

This  report  covers  all  establishments  (except 
nonstore  retailers)  included  in  Retail  Trade,  de- 
fined in  accordance  with  the  principles  of  the 
Standard  Industrial  Classification  Manual  (1957  edi- 
tion) issued  under  the  auspices  of  the  Bureau 
of  the  Budget,  Executive  Office  of  the  Presi- 
dent. This  report  includes,  in  addition  to  re- 
tail trade  establishments,  hotels  and  motion  pic- 
ture theaters,  parts  of  major  groups  70  and  78 
of  the  SIC  Manual. 

Retail  Trade,  as  defined  in  the  SIC  Manual, 
and  as  covered  in  the  1958  Census  of  Business, 
includes  establishments  primarily  engaged  in  sell- 
ing merchandise  directly  to  personal,  household, 
and  farm  users.  Excluded  from  Retail  Trade 
are  places  of  business  operated  by  membership 
clubs  and  open  only  to  their  own  members  or 
personnel,  such  as  restaurants  and  bars  operated 
by  country  clubs,  school  cafeterias,  cafeterias 
operated  by  industrial  plants  for  their  employ- 
ees, establishments  operated  by  agencies  of  the 
Federal  Government  on  military  posts,  hospitals, 
etc. 

Data  for  nonstore  retailers— mail  order  houses, 
direct  selling  (house-to-house)  organizations,  and 
merchandise  vending  machine  operators— have  been 
excluded  from  the  tabulations  in  this  report,  but 
are  contained  in  other  publications  of  the  1958  Cen- 
sus of  Business,  such  as  the  Area  Report  Series. 

METHOD  OF  ENUMERATION 

For  purposes  of  coverage  in  the  1958  Census 
of  Business,  retail  establishments  were  divided 
into  two  categories— those  with  some  paid  employ- 
ment during  1958,  i.e.,  the  "employer"  universe, 
and  thode  with  no  paid  employment  during  1958, 
i.e.,  the  "nonemployer"  universe.  The  method 
of  obtaining  census  information  for  these  two 
groups  is  described  below. 


Enumeration  of  "Employers."— Information  for 
establishments  in  this  part  of  the  retail  trade 
field  was  obtained  by  means  of  a  mail  canvass. 
Report  forms  were  mailed  to  all  business  firms 
included  in  the  active  records  of  the  Internal 
Revenue  Service  as  subject  to  payment  of  Fed- 
eral Insurance  Contributions  Act  (FICA)  taxes 
(i.e.,  employers  of  one.  or  more  persons)  and 
which  were  classified  in  the  records  of  the  Bu- 
reau of  Old-Age  and  Survivors  Insurance  (BOASI) 
as  wholly  or  partially  engaged  in  retail,  whole- 
sale, manufacturing,  and  mineral  industries.  Also 
included  were  those  classified  in  major  groups 
70  (except  702  and  704),  72,  73,  75,  76,  78,  and 
79  of  the  service  industries  portion  of  the  SIC 
Manual,  and  in  public  warehousing,  SIC  major 
group  42,  except  421.  In  addition,  report  forms 
were  mailed  to  all  establishments  which  BOASI 
had  not  classified  by  kind  of  business  prior  to 
mailing  of  census  report  forms.  Each  estab- 
lishment was  mailed  a  report  form  appropriate 
to  its  BOASI  classification  (for  those  cases  for 
which  BOASI  classification  had  not  yet  been  es- 
tablished, a  general  purpose  form  was  used),  but 
its  census  classification  was  determined  by  re- 
plies   to  questions  on  the  census   report  form. 

Enumeration  of  "Nonemployers."— This  group 
was  defined  to  include  retail  businesses  other  than 
those  represented  in  the  active  FICA  records  of 
the  Internal  Revenue  Service.  Information  for 
this  group  of  establishments  was  derived  from 
the  1958  Federal  income  tax  returns.  Information 
was  compiled  from  only  one-half  of  these  cases 
and  census  results  for  this  group  were  estab- 
lished by  multiplying  such  findings  by  tWo.  The 
"nonemployer"  segment  of  retail  trade,  although 
made  up  of  a  large  number  of  establishments, 
accounted  for  less  than  10  percent  of  the  total 
retail  trade  volume. 

Included  in  this  segment  were  only  those  non- 
employer  establishments  which  reported  a  sales 
volume  of  $2,500  or  more  during  1958.  Non- 
employer  establishments  reporting  a  sales  vol- 
ume of  less  than  $2,500  were  not  included  in 
these  tabulations,  regardless  of  the  period  of 
time  they  were  operated  during  the  year. 

COMPARISON  OF  THE  1954  AND 
1958  CENSUSES 

In  all  major  respects,  the  1954  and  1958  Cen- 
suses were  conducted  under  similar  conditions 
and  procedures.     Strict  comparability  in  the  data 
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for  the  two  censuses  is  limited  by  the  following 
factors: 

1.  The  physical  area  of  a  number  of  urban 
places  in  the  1958  Census  is  not  the  same  as  it 
was  in  1954  because  of  annexations  and  other 
boundary  changes  which  have  occurred  since  the 
1954  Census.  This  factor  should  be  taken  into 
consideration  in  evaluating  changes  in  census 
findings  from  1954,  as  in  each  census  the  sta- 
tistics for  urban  places  are  in  accordance  with 
the  boundaries  for  those  places  in  the  census 
year. 

2.  Whereas  in  the  1954  Census,  "leased 
departments"  (businesses  operated  as  departments 
of  a  retail  business,  under  different  ownership) 
were  counted  as  separate  establishments  and 
separately  classified  by  kind  of  business,  in  the 
1958  Census  they  have  been  combined  with  the 
retail  business  in  which  located.  As  a  result, 
it  is  anticipated  that  ttie  count  of  establishments 
will  be  approximately  25,000  less  in  the  1958 
Census  than  would  have  been  the  case  if  the 
1954  Census  procedure  had  been  followed.  In 
addition,  there  will  be  some  redistribution  in 
the  data  among  the  various  kinds  of  business 
categories  (e.g.,  the  figures  for  a  leased  shoe 
department  located  in  a  department  store  which 
were  tabulated  in  the  "shoe  store"  kind  of  busi- 
ness in  1954  are  included  with  "department 
store"  figures  in  the  1958  Census).  Leased 
departments  in  the  1954  Census  reported  sales 
of  approximately  one  billion  dollars. 

3.  Revisions  made  in  the  1957  edition  of  the 
SIC  Manual  have  necessitated  the  following  changes 
in  establishment  classifications  used  in  the  1954 
Census: 

a.  Musical  instrument  stores  and  music 
and  record  shops  have  been  shifted  to  the  kind- 
of-business  group  "Furniture,  Home  Furnish- 
ings, Equipment  Stores"  from  the  group  "Other 
Retail  Stores." 

b.  Antique  stores  have  been  shifted  to 
the  group  "Other  Retail  Stores"  from  the  group 
"Furniture,  Home  Furnishings,  Equipment 
Stores." 

4.  Both  the  1954  and  1958  Censuses  ex- 
cluded those  businesses  with  no  paid  employment 
which  had  sales  volume  of  less  than  $2,500  in 
the  census  year.  To  the  extent  that  price  in- 
creases since  1954  resulted  in  increases  in  the 
dollar  volume  of  sales,  the  1958  Census  includes 
stores  with  a  lesser  physical  volume  of  business 
than  were  included  in  the  1954  Census.  While 
the  exact  magnitude  of  this  phenomenon  is  un- 
known, the  effect  on  total  volume  of  retail  sales 
undoubtedly  is  only  a  fraction  of  one  percent 
and  probably  has  little  effect  on  the  number  of 
stores  included  in  the  census. 


Both  the  1954  and  1958  Censuses  include  data 
for  some  "nonemployer"  establishments  in  the 
group  totals  but  not  in  the  detailed  kinds-of- 
business  totals  due  to  limitation  of  classification 
information  on  the  Federal  tax  returns.  In  the 
1954  data,  all  major  groups  (i.e.,  SIC  2  digit) 
included  some  such  establishments.  In  1958 
only  two  major  groups— SIC  53,  General  Mer- 
chandise Group,  and  SIC  56,  Apparel,  Accessory 
Stores— included  such  establishments.  In  neither 
census  was  it  found  feasible  to  classify  any 
"nonemployer"  establishments  as  "Ready-to-wear 
stores  (SIC  562)*  or  "Family  clothing  stores 
(SIC  565)"  and,  in  the  1954  Census,  it  sinUlarly 
was  not  found  feasible  to  change  any  "nonemploy- 
er" establishment  a^  "Men's,  boys' apparel  stores, 
custom  tailors  (SIC  561,  567)";  "Furniture  stores 
(SIC  5712)";  or  "Other  home  furnishings  stores 
(SIC  5713-15,  5719)."  Such  stores  were  classi- 
fied only  at  the  major  group  level. 

EXPLANATION  OF  TERMS 

Establishments .  — Census  of  Business  figures 
represent  a  summary  of  repons  for  individual  "es- 
tablishments" rather  than  "companies."  A  sep- 
arate report  was  obtained  for  each  location  where 
business  was  conducted.  Including  each  location 
of  multiunlt  organizations.  Each  report  was 
tabulated  in  accordance  with  the  physical  location 
at  which  the  business  was  conducted. 

Where  two  or  more  activities  were  carried  on 
at  a  single  location  under  a  single  ownership, 
all  activities  generally  were  grouped  together  as 
a  single  establishment,  and  the  entire  establish- 
ment was  classified  on  the  basis  of  its  major 
activity,  with  all  data  for  it  included  in  that  clas- 
sification. However,  in  cases  where  distinct 
and  separate  economic  activities,  for  which  dif- 
ferent industry  classification  codes  were  appro- 
priate, were  conducted  under  the  same  ownership 
at  a  single  location,  and  where  conditions  pre- 
scribed by  the  SIC  Manual  for  recognizing  the 
existence  of  more  than  one  establishment  were 
met,  separate  establishment  reports  for  each  of 
the  different  activities  were  reported  in  the  cen- 
suses. 

In  the  case  of  leased  departments,  i.e.,  where 
separately  owned  businesses  are  operated  as  de- 
partments of  a  retail  business  under  another 
ownership  (e.g.,  a  separately  owned  shoe  depart- 
ment store)  only  a  single  establishment,  combin- 
ing leased  departments  with  the  retail  establish- 
ment in  which  they  are  located,  is  recognized 
for  1958  Census  purposes. 

The  "number  of  establishments"  shown  in  this 
report  is  the  number  in  business  at  the  end  of 
the  census  year. 

Sales.— Sales  include  the  total  of  merchandise 
sold,  and  receipts  from  repairs  and  from  other 
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services  to  customers,  whether  or  not  payment 
was  received  in  1958.  Sales  are  normally  re- 
corded net  of  deductions  for  refunds  and  allow- 
ances for  merchandise  returned  by  customers. 
Total  sales  exclude  amounts  other  than  those  re- 
ceived from  customers,  such  as  income  from  in- 
vestments, rental  of  real  estate,  etc.  They  in- 
clude the  amount  of  local  and  State  sales  taxes 
and  Federal  excise  taxes  which  are  collected 
by  the  store  directly  from  customers  and  paid 
directly  by  the  store  to  a  local.  State,  or  Fed- 
eral taxing  agency.  Gasoline,  liquor,  tobacco, 
and  other  excise  taxes  which  are  paid  by  the  manu- 
focturer  or  wholesaler  and  passed  along  to  the 
retailer  also  are  included. 

The  sales  figures,  therefore,  represent  total 
sales  and  receipts  of  all  establishments  primari- 
ly engaged  in  retail  trade.  They  do  not  include 
retail  sales  made  by  manufacturers,  wholesalers, 
service  establishments,  and  other  businesses  whose 
primary  activity  is  other  than  retail  trade.  They 
do,  however,  include  receipts  other  than  from  the 
sale  of  merchandise  at  retail  (e.g.,  service  re- 
ceipts, sales  to  industrial  users,  sales  to  other 
retailers,  etc.)  by  establishments  primarily  en- 
gaged in  retail  trade.  Although  the  count  of  es- 
tablishments as  tabulated  in  this  report  repre- 
sents the  number  in  business  at  the  end  of  the 
year,  the  sales  figures  include  sales  of  all  es- 
tablishments in  business  at  any  time  during  the 
year. 

Payroll,  entire  year.— Payroll  includes  salaries, 
wages,  commissions,  bonuses,  vacation  allowances, 
and  the  value  of  payments  in  kind  (such  as  free 
meals,  lodgings,  etc.)  paid  during  the  year  to 
all  employees.  Gratuities  received  by  employees 
from  patrons  are  not  included.  For  corporations, 
it  includes  amounts  paid  to  officers  and  execu- 
tives; it  does  not  include  compensation  of  pro- 
prietors or  of  partners  of  unincorporated  busi- 
nesses. Payroll  is  reported  before  deductions 
for  Social  Security,  income  tax,  insurance  dues, 
etc. 

Payroll— workweek  ended  nearest  November 
15.— This  item  consists  of  payroll,  as  defined  above, 
which  was  paid  to  persons  on  the  payroll  in  the 
pay  period  ended  nearest  November  15,  1958. 
Establishments  whose  payroll  period  was  other 
than  a  week  were  requested  to  adjust  the  fig- 
ures to  a  weekly  basis. 

Paid  employees— workweek  ended  nearest  No- 
vember 15.— Paid  employees  consist  of  the  num- 
ber  of  employees,  including  salaried  officers  and 
executives  of  corporations,  who  were  on  the  pay- 
roll for  the  workweek  ended  nearest  November 
15,  but  not  proprietors  or  partners  of  unincorpo- 
rated businesses. 


"Full  workweek*  employees.— "Full  workweek" 
employees  includes  employees,  whether  regular  or 
seasonal,  who,  for  the  specified  pay  period,  were 
paid  for  working  at  least  the  number  of  hours 
typically  worked  in  a  week  by  employees  of  the 
reporting  establishment.  All  other  employees 
paid  during  that  workweek  were  reported  as  part- 
workweek  employees. 

KIND-OF-BUSINESS  CLASSIFICATIONS 

Establishments  covered  by  the  1958  Census  were 
assigned  a  kind- of- business  classification  in  ac- 
cordance with  the  provisions  of  the  1957  edition 
of  the  SIC  Manual.  It  should  be  noted  that  kind- 
of-business  classifications  are  not  interchange- 
able with  commodity  classifications.  Most  busi- 
nesses sell  a  number  of  kinds  of  commodities. 
The  kind-of-business  code  assigned  generally 
reflects  either  the  individual  conunodlty  or  com- 
modity group  which  is  the  primary  source  of  the 
establishment's  receipts  or  some  mixture  of  differ- 
ent conimodities  which  characterize  the  estab'- 
lishment's  business.  Thus,  the  classification  of 
establishments  by  kind  of  business  generally  does 
not  make  it  possible  to  determine  either  the  num- 
ber of  establishments  handling  a  particular  com- 
modity or  the  sales  of  that  conunodlty.  For 
example,  the  "food  group"  classification  excludes 
stores  selling  some  food  if  the  sale  of  food  is 
not  the  primary  source  of  receipts;  moreover, 
even  though  stores  are  classified  as  "food  stores* 
some  of  their  receipts  may  be  derived  from  the  sale 
of  nonfood  products. 

As  noted  in  the  section  on  "Method  of  Enu- 
meration," the  1958  Census  findings  are  based 
on  reports  from  two  different  sources.  "Em- 
ployer" establishments  were  canvassed  by  mail 
and  were  required  to  complete  report  forms 
especially  designed  for  this  census.  "Nonem- 
ployer"  establishments,  however,  were  included 
in  the  census  on  the  basis  of  information  sup- 
plied on  the  1958  Federal  income  tax  report. 
Because  of  the  nature  of  the  information  avail- 
able on  the  tax  form,  the  kind-of-business  classi- 
fications based  on  that  form  represent  primarily 
"self -designation."  In  some  cases  this  informa- 
tion was  adequate  for  classification  at  the  kind- 
of-business  group  level  but  not  for  detailed  kinds 
of  business.  (See  "Comparisons  of  the  1954 
and  1958  Censuses,"  above.) 

The  classifications  based  on  the  census  forms, 
on  the  other  hand,  reflect  the  information  on  the 
commodity  "composition"  of  the  establishment  as 
revealed  by  the  census  classification  inquiries. 
The  effect  of  the  two  different  sources  on  uni- 
formity of  classification,  as  reflected  in  the 
measurement  of  dollar  volume  of  sales  is  minor. 
In  total,  the  "nonemployer"  establishments  ac- 
count for  less  than   10  percent  of  retail  sales 
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and,  in  most  cases,  it  is  likely  that  the  "self- 
designated"  classification  would  be  consistent  with 
that  derived  from  more  comprehensive  information. 

The  data  in  this  report  for  two  major  SIC 
groups,  55  and  59,  have  been  subdivided,  making 
it  necessary  to  arrive  at  SIC  major  group  totals 
by  addition  (see  description  below  for  these  major 
groups).  In  addition,  data  for  that  part  of  SIC 
group  53  which  relates  to  nonstore  retailers 
are  not  included  in  this  report. 

Lumber,  Building  Materials,  Hardware,  Farm 
Equipment  Dealers  (SIC  Major  Group  52) 

Establishments  primarily  selling  lumber,  build- 
ing materials,  the  basic  lines  of  hardware,  paint, 
wallpaper,  glass,  electrical  supplies,  roofing  ma- 
terials, and  other  supplies  and  equipment  for  home 
construction.  Establishments  primarily  selling 
farm  equipment  are  also  included.  Establishments 
in  this  group  sell  to  contractors  as  well  as  to 
the  general  public. 

Hardware  stores  (SIC  5251).—  Establishments 
primarily  selling  a  number  of  basic  hardware 
lines,  such  as  tools,  builders'  hardware,  paint 
and  glass,  housewares  and  household  appliances, 
cutlery,  and  roofing  materials.  These  establish- 
ments may  also  sell  farm  implements. 

General  Merchandise  Group  (SIC  Major  Group  53, 
Except  For  "Nonstore  Retailers") 

This  group  includes  all  establishments  within 
SIC  major  group  53— "General  Merchandise"  ex- 
cept for  "nonstore"  establishments. 

The  data  for  establishments  in  this  group  in 
the  1958  Census  of  Business  as  compared  with 
the  1954  Census  of  Business  are  affected  by  the 
treatment  in  1958,  of  leased  departments  as  parts 
of  the  establishment  within  which  they  operate 
rather  than  as  separate  establishments.  The 
data  for  department  stores  are  most  affected 
by  this  change. 

Department  stores  (SIC  531).— Establishments 
normally  employing  25  or  more  people  and  en- 
gaged in  selling  some  items  in  each  of  the  fol- 
lowing lines  of  merchandise: 

1.  Furniture,  home  furnishings,  appliances, 
radio  and  TV  sets 

2.  A  general  line  of  apparel  for  the  family 

3.  Household  linen  and  dry  goods 

An  establishment  with  total  sales  of  less  than 
$5,000,000,  in  which  sales  of  any  one  of  these 
groupings  is  greater  than  80%  of  total  sales, 
is  not  classified  as  a  department  store. 

An  establishment  with  total  sales  of  $5,000,000 
or  more  is  classified  .  as  a  department  store 
even    if    sales    of  one  of  the  groups  described 


above  is  more  than  80%  of  total  sales,  provided 
that  the  combined  sales  of  the  other  two  groups 
is  $500,000  or  more.  Relatively  few  stores 
are  included  in  this  classification  as  a  result 
of  this  special  rule  and  most  of  those  which  are 
would  otherwise  have  been  classified  in  the  ap- 
parel group  (SIC  major  group  56). 

Limited  price  variety  stores  (SIC  533).— Es- 
tablishments  primarily  selling  a  variety  of  mer- 
chandise in  ttie  low  and  popular  price  ranges, 
such  as  stationery,  gift  items,  women's  acces- 
sories, toilet  articles,  light  hardware,  toys,  house- 
wares, confectionery.  These  establishments  fre- 
quently are  known  as  "5  and  10  cent"  stores 
and  "5  centd  to  a  dollar"  stores,  although  mer- 
chandise is  usually  sold  outside  these  price  ranges. 

Classification  of  all  stores  in  this  category 
is  primarily  based  on  self- designation  by  the  store 
operators.  The  self-designation  was  supplemented 
by  the  addition  to  the  1958  Census  report  form 
of  a  question  on  food  sales,  the  answers  to  which 
resulted  in  removing  from  this  category  a  sig- 
nificant number  of  smaller  establishments  included 
under  this  heading  in  the  1954  tabulations. 

Food  Stores  (SIC  Major  Group  54) 

Establishments  primarily  selling  food  for  home 
preparation  and  consumption.  Establishments  pri- 
marily selling  prepared  food  and  drinks  for  con- 
sumption on  their  own  premises  are  classified 
as  "Eating  and  Drinking  Places"  (SIC  major 
group  58),  and  stores  primarily  engaged  in  selling 
packaged  beers  and  liquors  are  classified  sepa- 
rately as  "liquor  stores." 

Automotive  Dealers  (SIC  Major  Group  55, 
Except  554) 

NOTE:  This  group  does  not  include  estab- 
lishments primarily  engaged  in  selling  trucks 
and  motorized  industrial  equipment.  Such  es- 
tablishments are  included  in  the  Wholesale  Trade 
portion  of  the  Census  of  Business. 

Passenger  car  dealers,  franchised  and  non- 
franchised  (SIC  551,  552).— Establishments  pri- 
marily selling  new  automobiles,  or  new  and  used 
automobiles  and  trucks.  These  establishments 
frequently  operate  repair  shops  and  used  car 
lots  and  may  carry  stocks  of  replacement  parts, 
tires,  batteries,  and  automotive  accessories.  Used 
car  lots  and  repair  shops  operated  by  franchised 
dealers  are  not  recognized  as  separate  estab- 
lishments. Data  for  such  operations  are  con- 
solidated in  this  category  with  other  data  for 
franchised  jjassenger  car  dealers.  Establish- 
ments primarily  selling  used  cars  and  trucks  and 
not  holding  a  franchise  for  the  sale  of  new  pas- 
senger cars  are  also  included. 
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Tire,  battery,  accessory  dealers  (SIC  553).— 
Establishments  primarily  selling  new  automobile 
tires,  batteries,  automobile  seat  covers,  and  auto- 
mobile parts  and  accessories.  Establishments 
primarily  selling  used  merchandise  in  these  cate- 
gories are  classified  as  "secondhand  stores," 
(SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

Establishments  primarily  selling  gasoline  and 
other  automotive  petroleum  products.  Establish- 
ments called  garages  but  deriving  the  larger 
part  of  receipts  from  gasoline  and  oil  sales 
are  included. 

Apparel,  Accessory  Stores  (SIC  Major  Group  56) 

Establishments  in  this  group  are  primarily 
engaged  in  selling  clothing  of  all  kinds  and  re- 
lated articles  for  personal  wear  and  adornment. 
Not  included  in  this  group  are  the  establish- 
ments which  meet  the  criteria  for  depanment 
stores  or  general  merchandise  stores  (SIC  531 
and  part  of  5392),  even  though  most  of  their 
receipts  are  from  the  sale  of  apparel  and  ap- 
parel accessories . 

Men's,  boys'  apparel  stores,  custom  tailors  (SIC 
561  and  5671).- -Establishments  primarily  engaged 
in  selling  men's  and  boys'  outerwear  and  furnish- 
ings such  as  shirts,  hats,  underwear,  hosiery, 
etc.  Also  included  are  establishments  primari- 
ly engaged  in  the  making  and  selling  of  outer- 
wear to  individual  order  from  stocks  of  material 
carried  in  their  inventory. 

Women's  clothing,  specialty  stores  (SIC  562, 
563,  568).— Establishments  primarily  selling  wom- 
en's apparel  and  apparel  accessories  of  all  types, 
including  women's  ready-to-wear  stores,  furriers, 
and  the  various  specialty  shops. 

Women's  ready-to-wear  stores  (SIC  562).— 
Establishments  primarily  selling  women's  and 
girls'  apparel.  Establishments  are  included  in 
this  category  provided  (1)  their  sales  of  all  types 
of  apparel  (except  as  noted  in  the  definition  for 
general  merchandise  group  stores)  account  for 
80%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
en's and  girls'  apparel  are  3  or  more  times  the 
sales  of  all  men's  and  boys'  apparel,  and  (3) 
sales  of  women's  and  girls'  coats,  suits,  and  dress- 
es are  at  least  one- third  of  sales  of  all  women's 
and  girls'  apparel.  Establishments  primarily 
selling  garments  made  to  customer  order  are  clas- 
sified as  custom  tailors  (SIC  567). 

Family  clothing  stores  (SIC  565).— Establish- 
ments  primarily  selling  clothing,  furnishings,  and 
accessories  for  men,  women,  and  children,  with- 
out specializing  in  any  one  line.  Establishments 
are  included  in  this  category  provided  (l)their 
sales   of  all  types  of  apparel  (except  as  noted  in 


the  definition  for  general  merchandise  group  stores) 
account  for  80%  or  more  of  their  total  sales, 
(2)  sales  of  all  women's  and  girls'  apparel  items 
are  not  more  than  3  times  the  sales  of  all  men's 
and  boys'  items,  and  (3)  the  sales  of  all  men's 
and  boys'  apparel  items  are  not  more  than  3 
times  the  sales  of  all  women's  and  girls'  apparel 
items. 

Shoe  stores  (SIC  566).— Establishments  primarily 
selling  shoes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  family  shoe  stores;  and  chil- 
dren's, juveniles'  shoe  stores. 

Furniture,  Hortie  Furnishings,  Equipment  Stores 
(SIC  Major  Group  57) 

Establishments  primarily  selling  merchandise 
used  in  furnishing  the  home,  such  as  furniture, 
floor  coverings,  chraperies,  glass  and  chinaware, 
domestic  stoves,  refrigerators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radio 
and  TV  sets.  Also  included  are  musical  instru- 
ment stores  and  music  and  record  shops,  kinds 
of  business  which  in  the  1954  Census  of  Busi- 
ness were  included  in  the  group  "Other  Retail 
Stores."  Antique  stores,  which  in  the  1954  Census 
were  included  in  this  group  are  now  included  with 
"Other  Retail  Stores." 

Furniture  stores  (SIC  5712). -Establishments 
primarily  selling  household  furniture,  mattresses, 
springs,  and  other  sleep  equipment.  Also  included 
in  this  classification  are  establishments  selling 
household  appliances,  record  players,  and  radio 
and  TV  sets,  provided  the  receipts  from  sales 
of  furniture  and  sleep  equipment  exceed  those 
from  sales  of  the  other  commodity  lines  named. 

Other  home  furnishings  stores  (SIC  571  except 
5712).— Establishments  primarily  selling  home  fur- 
nishings  other  than  household  furniture,  mat- 
tresses, springs,  and  other  sleep  equipment.  In- 
cluded are  stores  primarily  engaged  in  selling 
such  lines  of  home  fiamishings  as  floor  coverings; 
drapery,  curtains,  slip  covers,  upholstery  materi- 
als; china,  glassware,  metalware;  lamps  and  lamp- 
shades, blinds  and  window  shades;  etc. 

Household  appliances,  radio,  TV  stores  (SIC 
572  and  5732) .- Establishments  primarily  engaged 
in  selling  household  appliances  (such  as  electric  and 
gas  refrigerators,  stoves,  vacuum  cleaners,  wash- 
ing machines  and  dryers,  freezers,  electric  irons, 
percolators,  hot  plates,  etc.)  and  radios,  television 
sets,  and  record  players.  The  retail  establishments 
(primarily  engaged  in  the  sale  of  electric  and  gas 
appliances  for  household  use)  operated  by  public 
utility  firms  are  included- in  this  category. 

Music  stores  (SIC  5733).— Establishments  pri- 
marily  selling  musical  instruments  such  as  organs, 
pianos,  horns,  stringed  instruments,  drums,  xylo- 
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phones,  etc.   Also  those  establishments  primarily 
selling  phonograph  records  and  albums. 

Eating  Places  (SIC  5812) 

Establishments  primarily  engaged  in  selling 
prepared  foods  and  drinks  for  consumption  on  their 
own  premises. 

Drinking  Places  (SIC  5813) 

Establishments  primarily  engaged  in  selling 
drinks,  such  as  beer,  ale,  wine,  liquor,  and  other 
alcoholic  beverages  for  consumption  on  their  own 
premises . 

Drug   Stores,  Proprietary   Stores  (SIC  591) 

Establishments  which  sell  prescriptions,  drugs, 
or  proprietary  medicines  in  combination  with  lines 
such  as  cosmetics,  toiletries,  tobacco,  magazines 
and  books,  and  novelty  merchandise.  Those  stores 
which  sell  prescriptions  are  classified  as  drug 
stores,    the    remainder    as    proprietary    stores. 

Other   Retail   Stores    (SIC  Major  Group  59, 
Except  SIC  591) 

Liquor  stores  (SIC  592),  also  government -oper- 
ated liquor  stores  (SIC  Major  Group  92  and  93).— 
Establishments  primarily  selling  packaged  alco- 
holic beverages  such  as  ale,  beer,  wine,  and  whisky 
for  consumption  off  the  premises.  Liquor  stores 
operated  by  States,  counties,  and  municipalities 
are  included.  Stores  primarily  selling  prepared 
drinks  for  consumption  on  the  premises  are  not 
included  in  this  category  but  are  classified  with 
drinking  places  (SIC  5813). 

Book  stores  (SIC  5942).— Establishments  pri- 
marily selling  new  books  and  periodicals. 

Stationery  stores  (SIC  5943).— Establishments 
primarily  selling  stationery  items,  such  as  writing 


paper,  tablets,  accounting  forms,  legal  forms, 
greeting  cards,  post  cards,  and  school  and  office 
supplies. 

Sporting  goods  stores  (SIC  5952).— Establish- 
ments primarily  selling  a  general  or  specialized 
line  of  sporting  goods  and  equipment  for  hunting, 
camping,  fishing,  skiing,  riding,  tennis,  golf,  and 
other  sports,  and  gymnasium  and  playground  equip- 
ment. 

Bicycle  shops  (SIC  5953).— Establishments  pri- 
marily selling  bicycles  and  bicycle  parts  and 
accessories. 

Jewelry  stores  (SIC  597).— Establishments  pri- 
marily  selling  any  combination  of  the  lines  of 
jewelry,  such  as  diamonds  and  other  precious 
stones;  rings,  bracelets  and  brooches;  sterling  and 
plated  silverware;  and  watches  and  clocks. 

Florists  (SIC  5992).— Establishments  primarily 
selling  cut  flowers  and  growing  plants .  Greenhouses 
and  nurseries  are  not  included  in  the  Census  of 
Business. 


DATA   FOR  MAJOR  RETAIL  CENTERS 

Due  to  the  relatively  small  number  of  establish- 
ments in  the  Major  Retail  Centers,  sales  figures 
are  shown  only  for-  - 

1.  Retail  stores,  total. 

2.  Convenience  goods  stores,  i.e..  Food  stores 
(SIC  54),  Eating  and  drinking  places  (SIC  58), 
and  Drug,  proprietary  stores  (SIC  591). 

3.  Shopping  goods  stores,  i.e..  General  mer- 
chandise stores  (SIC  53  pt.).  Apparel, 
accessory  stores  (SIC  56),  and  Furniture, 
home  furnishings,  equipment  stores  (SIC  57). 

4.  All   other   retail  stores  (SIC  52, 55,  599). 


BUREAU  OF  THE  CENSUS  CURRENT  BUSINESS  REPORTS 


Reports  are  issued  monthly  showing  national  and  regional  estimates,  by  kind  of  business,  of  the  dollar  volume 
of  retail  sales,  and  of  trends  in  selected  standard  metropolitan  statistical  areas.  Monthly  reports  also 
are  issued  providing  national  dollar  volume  estimates  of  wholesalers'  sales  by  kind  of  business  as  well  as 
sales  and  inventory  trends  and  stock-sales  ratios  by  kind  of  business  and  by  geographic  division.  Other 
current  business  reports  include  the  seasonal  Canned  Food  Report  and  the  quarterly  press  release  on  Green 
Coffee  Inventories  and  Roastings. 


CURRENT  RETAIL  TRADE 


ADVANCE  RETAIL  SALES  REPORT 

Issued  on  the  10th  of  the  month  following  the  month 
covered.  Advance  monthly  estimates  of  retail  dollar 
sales  volume  in  the  United  States,  for  major 
Mnd -of -business  groups  and  for  all  kinds  of  busi- 
ness combined,  collected  from  a  subsample  of  the 
Census  Bureau's  retail  trade  reporting  panel.  In- 
formation for  previous  months  is  shown  both  unad- 
justed and  adjusted  for  seasonal  and  trading  day 
differences .   (Year's  subscription,  $1.00) 


MONTHLY  RETAIL  TRADE  REPORT 

Estimated  monthly  dollar  sales  volume  (with  compari- 
sons for  previous  months)  of  all  retail  stores  and 
of  those  organizations  operating  11  or  more  retail 
stores — United  States  by  kind  of  business.  Also 
estimated  monthly  sales  of  stores  of  organizations 
operating  1  to  10  retail  stores — Census  regions  by 
kind  of  business;  weekly  sales  during  current  month 
of  grocery  store  firms  operating  11  or  more  retail 
stores;  and  percentage  changes  in  sales  of  stores  of 
organizations  operating  1  to  10  stores — selected 
standard  metropolitan  statistical  areas,  all  kinds 
of  retail  business  combined.  (Year's  subscription, 
Including  Annual  Retail  Trade  Report,  $1.00) 


ANNUAL  RETAIL  TRADE  R'EPORT 

Estimates  of  sales  of  all  retail  stores  and  those  of 
organizations  operating  11  or  more  retail  stores, 
Ifcited  States  and  Census  regions,  by  kind  of  busi- 
ness. Year-end  merchandise  inventories,  sales - 
inventory  ratios,  and  accounts  receivable  balances 
held  by  retailers,  by  kind  of  business,  United 
States.  (Included  with  subscription  to  Monthly 
Retail  Trade  Report  -See  above.) 


CURRENT  WHOLESALE  TRADE 


MONTHLY  WHOLESALE  TRADE  REPORT 

Sales  and  inventory  trends  and  stock-sales  ratios  of 
merchant  wholesalers  are  shown  for  about  45  kinds  of 
business  at  the  United  States  level  and  for  about  14- 
kinds  of  business  by  geographic  division.  Percent 
change  in  sales  and  inventories,  from  ^preceding 
month  and  from  same  month  preceding  year,  and  sales 
for  year-to-date  from  preceding  year-to-date  period. 
Stock-sales  ratios,  current  month,  preceding  month, 
and  same  month  preceding  year.  Monthly  estimates  of 
dollar  sales  volume  are  Included  for  most  kinds  of 
business.     (Year's  subscription  $1,00) 

OTHER  CURRENT  BUSINESS  REPORTS 

CANNED  FOOD  REPORT 

Total  stocks  of  canners  end  wholesale  distributors,. 
Including  warehouses  of  retail  multiunit  organiza- 
tions, of  specified  canned  foods  (vegetables,  fruits, 
juices,  fish),  32  items  as  of  January  1.  Total  ac- 
tual cases,  all  sizes  combined;  for  January  1,  sizes 
number  10  or  larger  (institutional  sizes)  are  shown 
separately.  Current  and  comparable  previous  year 
information.  Canners'  stock,  siipplied  by  canfiers' 
associations,  shown  as  available.  Also  canners' 
carryover,  pack,  and  total  supply  from  beglimlng  of 
season,  and  total  supply  for  two  previous  seasons. 
Reports  issued  as  of  January  1,  April  1,  June  1, 
July  1,  and  November  1.  (Season's  subscription,  5 
reports,  $.50) 

GREEN  COFFEE  INVENTORIES  AND  ROASTINGS 

Estimates  of  green  oof  fee  inventories  held  by 
roasters,  importers,  and  dealers,  as  of  the  and  of 
each  quarter,  roastings  and  imports  of  green  coffee, 
as  well  as  the  amount  of  green  coffee  roasted  for 
soluble  use,  during  each  quarter,  comparable  data 
for  previous  years.   (Quarterly  press  release,  free) 


For  order     forms  or  further     Information    on  any    Current  Business     Report  series,  consult     the  nearest 
Department  of  Commerce  Field  Office  or  write  to  the  Bureau  of  the  Census,  Washington  25,  D.  C, 


Department  of  Commerce 

BUREAU  OF  THE  CENSUS 
WASHINGTON  25.  D.  C. 


POSTAGE  AND  FEES  PAID 
U.  S.  DEPARTMENT  OF  COMM 


OFFICIAL  BUSINESS 


PUBLICATION  PLAN  FOR  THE  1958  CENSUS  OF  BUSINESS 


The  1958  Census  of  Business  consists  of  three  major  trade 
segments —retail  trade,  wholesale  trade,  and  selected  service 
trades.  The  final  results  of  the  1958  Census  are  published  in 
the  form  of  separate  report  series  for  each  of  these  trade 
segments  and  a  separate  report  for  public  warehouses.  These 
report  series  will  supersede  the  preliminary  reports. 

The  1958  Business  Census  report  series  for  retail  trade, 
wholesale  trade,  and  selected  services  will  consist  of  two 
parts— (1)  Area  Reports,  and  (2)  Subject  Reports.  For  re- 
tail trade  and  hotels  and  motion  picture  theaters,  a  third 
series  of  reports  relating  to  the  Central  Business  Districts 
of  large  metropolitan  centers  \YiU  also  be  issued. 

Subsequent  to  the  issuance  of  final  reports,  findings  of  the 
1958  Census  will  be  consolidated  and  issued  as  Census  vol- 
umes. Announcements  concerning  the  report  series  and  the 
volumes  may  be  obtained  by  writing  to  the  Bureau  of  the  Cen- 
sus, Washington  25,  D.  C. 

The  above  report  series  do  not  cover  Puerto  Rico,  results 
for  which  will  be  issued  separately. 

THE  RETAIL  TRADE  REPORT  SERIES 

Following  are  brief  descriptions  of  the  report  series  for 
retail  trade: 

Area  Reports 

A  separate  report  for  each  State,  the  District  of  Columbia, 
Alaska,  Hawaii,  Virgin  Islands,  Guam,  and  continental  United 
States  showing,  by  kind  of  business,  data  on  number  of  es- 
tablishments, sales  for  the  year,  payroll  for  the  year,  pay- 
roll and  number  of  paid  employees  for  the  workweek  ended 
nearest  November  15,  1958,  and  number  of  proprietors.  De- 
tailed kind-of-business  data  are  provided  for  the  State,  for 
each  standard  metropolitan  statistical  area,  for  each  large 
county,  and  for  each  large  city.  In  addition,  data  for  less 
detailed  kind-of-business  groupings  are  shown  for  all  coun- 
ties and  for  each  city  of  2,500  or  more  inhabitants.  The  re- 
ports for  the  New  England  States  will  also  include  data  for 
those  towns  which  in  the  latest  Census  had  an  urban  concen- 
tration of  2,500  or  more  inhabitants  as  well  as  ail  those  with 


a  total  population  of  10,000  or  more.  The  Pennsylvania  and 
New  Jersey  reports  provide  data  for  townships  and  towns 
having  a  population  of  10,000  or  more  at  the  latest  Census. 
The  number  of  kinds  of  business  for  which  figures  are  pub- 
lished will  vary  according  to  the  number  of  establishments 
in  the  area. 

SuJsject  Reports 

These  reports  provide  data  for  such  subjects  as  sales -size 
of  establishment,  employment- size  of  establishment,  legal 
form  of  organization,  and  single  units  and  multiunits  as  well 
as  for  a  number  of  special  subjects  applicable  to  particular 
trades  or  groups  of  trades.  They  will  include  detailed  sta- 
tistics by  kind  of  business  for  the  United  States  as  a  whole 
and  for  standard  metropolitan  statistical  areas  and  States, 
with  cross -classification  by  related  subjects. 

Trade  Reports 

This  series  assembles  data  for  a  particular  trade  or  group 
of  related  trades.  The  data  for  the  most  part  are  assembled 
from  the  area  and  subject  reports.  The  trades  covered  in  a 
specific  trade  report  are  not  limited  to  those  in  a  specific 
industry  division,  such  as  retail  trade,  but  may  include  trades 
in  any  of  the  industry  divisions  covered  by  the  1958  Census  of 
Business. 

Central  Business  District  Reports 

A  report  will  be  provided  for  each  of  a  number  of  large 
metropolitan  cities,  with  data  presented  by  kind  of  business. 
Includes  general  statistics  (establishments,  sales,  and  annual 
payroll)  by  kind  of  business  for  the  central  business  district, 
the  central  city,  the  central  city  exclusive  of  the  central 
business  district,  the  standard  metropolitan  statistical  area, 
and  the  standard  metropolitan  statistical  area  exclusive  of 
the  central  business  district.  In  addition,  for  a  number  of 
the  larger  metropolitan  areas,  statistics  are  published  for 
major  business  centers  outside  the  central  business  district. 
Although  these  reports  are  designed  primarily  to  present  in- 
formation for  retail  trade,  they  will  also  include  data  for 
two  service  businesses  hotels  and  motion  picture  theaters. 
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PLANS  FOR  1958  CENSUS  OF  BUSINESS  VOLUMES 

Volume  I.  RETAIL  TRADE,  SUMMARY  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters, 
presenting  statistics  by  kind  of  business  and  geographic 
areas,  for  such  subjects  as  sales -size  of  establishments, 
single  units  and  multiunits,  employment-size  of  establish- 
ments,  and  legal  form  of  organization.  This  volume  will 
incorporate  the  subject  report  series  BC58-RS. 

Volume  II.  RETAIL  TRADE,  AREA  STATISTICS— A 
United  States  sunmmary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business,  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
retail  establishments  in  the  area.  Data  for  selected  towns 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-RA. 

Volume  lU.  WHOLESALE  TRADE,  SUMMARY  STATIS- 
TICS— A  United  States  sunrunary  chapter  ajid  separate 
chapters,  presenting  statistics  by  kind  of  business  and 
geographic  areas,  for  such  subjects  as  size  of  wholesale 
establishments,  receivables  ^md  bad  debt  losses,  sales  by 
class  of  customer,  commodity  line  sales,  legal  form  of 
organization,  and  petroleum  bulk  stations.  This  volume 
will  incorporate  the  subject  report  series  BC58-WS. 

Volume  IV.  .WHOLESALE  TRADE,  AREA  STATISTICS  — 
A  United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordajice  with  the  number  of 
wholesale  establishments  in  the  area.  Data  for  selected 
towns  and  townships  in  New  England,  New  Jersey,  arid 
Pennsylvania  will  also  be  included.  This  volume  will  in- 
corporate the  area  report  series  BC58-WA. 

Volume  V.  SELECTED  SERVICE  TRADES,  SUMMARY 
STATISTICS— A  United  States  summary  chapter  and  sepa- 
rate chapters,  presenting  statistics  by  kind  of  business  and 
geographic  areas,  for  such  subjects  as  receipts-size  of 
establishments,  employment-size  of  establishments,  legal 
form  of  organization,  single  units  and  multiunits,  laxindries 
and  cleaning  plants,  nnotion  pictures,  and  hotels  and  nnotels. 
This  volume  will  incorporate  the  subject  report  series 
BC58-SS. 

Volume  VI.  SELECTED  SERVICE  TRADES,  AREA  STA- 
TISTICS— A  United  States  summary  chapter  and  separate 
chapters  for  each  State,  the  District  of  Columbia,  Alaska, 
Guam,  Hawaii,  and  the  Virgin  Islands,  Statistics  are  pre- 
sented by  kind  of  business  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
service  establishments  in  the  area.  Data  for  selected  towns 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-SA. 
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PREFACE 


AUTHORITY  AND  SCOPE 

The  1958  Census  of  Business  along  with  the  1958  Censuses 
of  Manufactures  and  Mineral  Industries  was  required  by  law 
under  13  U.S.C.,  sections  131  and  224.  These  censuses  covered 
businesses  operated  in  the  continental  United  States,  Alaska, 
Hawaii,  Guam,  and  the  Virgin  Islands.  A  separate  Census  of 
Business  and  Manufactures  for  1958  was  also  conducted  in 
Puerto    Rico    Jointly    with    the  Commonwealth  Government. 

The  1958  Census  of  Business  covered  retail  trade,  wholesale 
trade,  selected  services,  and  public  warehousing.  This  report 
provides  findings  for  retail  stores  in  selected  central  business 
districts  and  in  major  retail  centers;  and  for  hotels  and  motion 
picture  theaters  in  the  selected  central  business  districts. 

AREAS  COVERED 

Each  of  the  reports  in  this  series  covers  a  separate  standard 
metropolitan  statistical  area  and  includes  data  for  the  central 
business  district  (or  central  business  districts)  in  the  specified 
standard  metropolitan  statistical  area,  as  well  as  for  each  Cen- 
sus-delineated major  retail  center  (MRC)  located  in  the  same 
standard  metropolitan  statistical  area  (SMSA).  The  number  of 
MRC's  for  which  data  are  shown  in  a  single  SMSA  vary  from 
none  to  about  two  dozen.  The  entire  series  of  reports  covers 
97  SMSA's,  and  provides  data  for  109  CBD's  and  some  500 
MRC's. 

DEUNEATION  OF  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

Because  many  large  cities  had  no  officially  defined  area 
representing  their  "Central  Business  District,  "itwas  necessary 
for  the  Bureau  of  the  Census  prior  to  the  1954  Census  of 
Business  to  arrange  for  the  delineation  of  such  districts  before 
a  program  to  tabulate  Census  data  for  them  could  be  imple- 
mented. The  delineation  of  central  business  districts  was  ac- 
complished with  the  cooperation  of  the  Census  Tract  Committees 
in  the  large  cities  included  in  the  central  business  district  (CBD) 
program.  In  their  work  on  the  CBD's  the  Census  Tract  Com- 
mittees obtained  the  representation  of  a  variety  of  local 
interests,  such  as  business  firms  and  associations,  newspap>ers, 
planning  agencies,  welfare  organizations,  local  governmental 
bodies,  etc.  Central  business  districts  have  been  delineated  only 
in  those  cities  of  100,000  or  more  inhabitants  (according  to  the 
1950  Census  of  Population  or  a  subsequent  special  census  prior 
to  1959)  in  which  there  was  a  local  Census  Tract  Committee 
recommendation  for  such  an  area  in  response  to  an  inquiry  from 
the  Census  Bureau. 

The  objective  of  the  CBD  program  was  stated,  as  follows,  in 
a  letter  from  the  Director  of  the  Census  Bureau  to  the  Census 
Tract  Committees: 

"The  primary  objective  of  this  operation  is  to  provide  a 
basis  for  comparing  changes  in  business  activity  in  the  Cen- 
tral Business  District  with  those  in  the  remainder  of  the 
metropolitan  area  or  of  the  central  city." 

Because  there  are  no  generally  accepted  rules  for  determining 
what  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 
did  not  provide  rigid  specifications  for  defining  the  CBD  but  (1) 
provided  a  general  characterization  of  the  CBD,  describing  it  as 
"an  area  of  very  high  land  valuation,  an  area  characterized  by  a 
high  concentration  of  retail  businesses,  offices,  theaters,  hotels, 
and  "service"  businesses,  and  an  area  of  high  traffic  flow";  and 
(2)  required  that  the  CBD  ordinarily  should  be  defined  to  follow 


existing  tract  lines,  i.e.,  to  consist  of  one  of  more  whole  Census 
tracts.  The  emphasis  put  on  tracts  was  based  on  the  anticipation 
that  other  Census  statistics  than  those  derived  from  the  Census 
of    Business    might    conveniently    be    tabulated    for  CBD's. 

It  was  recognized  that  the  tract  basis  for  CBD's  might 
lead  to  the  inclusion  of  some  land  area  not  properly  within 
a  strictly  defined  CBD  or  to  the  exclusion  of  a  small  por- 
tion of  what  should  be  in  the  CBD.  It  was  believed  that  this 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnitudes  being  measured.  Provision,  however,  was  made 
for  splitting  tracts  where  a  serious  problem  was  encountered. 
The  use  of  tract  lines  for  boundaries  also  was  consistent  with 
the  desire  to  keep  CBD  boundaries  constant.  In  order  to  maxi- 
mize the  value  of  conqurisons  over  time.  Although  it  was 
recognized  that  the  CBD  strictly  defined  would  tend  to  change 
over  time,  it  was  felt  that  the  inexactitude  resulting  from  the 
use    of   fixed   boundaries    would    not    prove  to  be  serious. 

In  some  cities  where  there  had  been  a  previously  established 
central  business  district  or  similar  area  which  subsuntially 
corresponded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  in 
the  Bureau's  CBD  program. 

Data  for  a  total  of  95  CBD's  were  provided  in  the  1954 
Census  of  Business.  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  in  97  standard  metropolitan  statistical 
areas.  A  number  of  cities  have  made  minor  changes  in  the 
boundaries  of  their  CBD's  due  mainly  to  revisions  in  tract 
boundaries.  In  only  one  city,  Minneapolis,  has  a  previously 
defined  CBD  been  significantly  changed. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  and  data  from  them  have  been  tabulated,  as  part  of 
the  1958  Census  of  Business  program.  The  major  retail  cen- 
ters (MRC's)  were  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metropolitan  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  themselves)  which  include 
a  major  general  merchandise  store— usually  a  department 
store.  K^C's  were  not  delineated  if  the  publication  of  data 
for  them  would  result  in  violation  of  Census  rules  prohibiting 
disclosure  of  information  for  individual  firms. 

MRC's  include  not  only  the  planned  suburban  shopping  center 
but  also  the  older  string  street  and  neighborhood  developments 
which  meet  the  above  prerequisites.  Frequently  the  boundaries 
of  a  single  MRC  include  stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the  planned  portion. 
In  general  the  boundaries  of  the  MRC's  have  been  established 
to  include  all  adjacent  blocks  containing  at  least  one  store  in 
the  general  merchandise,  apparel,  or  furniture -appliance 
groups  of  stores,  and  where  a  planned  center  is  involved  in- 
clude all  of  the  center. 

In  those  cities  within  the  standard  metropolitan  statistical 
areas  (SMSA's)  covered  by  this  series  of  reports  which  were 
not  of  sufficient  size  to  qualify  for  the  delineation  of  a  central 
business  district,  no  MRC's  were  delineated  unless  at  least  two 
such  centers  could  be  defined. 


For  explanation  of  procedures  and  definitions,  see  Appendix. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


1958  AND  1954 
Establlstments,  Sales,  Amninl  Payroll,  and  Bnployees,  by  vi-nd   of  Business 


Table  1.— RETAIL  STORES  AND  SEI2CIED  SERVICE  ESTABUSOffiNTS 

CENTRAL  BUSINESS  DISTRICT  OF  PATERSON 


Kind  of  business 

1958^ 

1954^ 

SIC  code 

Estab- 
lish- 
ments^ 

(nvmber) 

Sales 2 
($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid  anployees, 

worlcweek  ended 

nearest  Nov.  15 

Estab- 
lish- 
ments 2 

(minber) 

Sales 2 
($1,000) 

Payroll, 
entire 

Total 
(minber) 

Full 
workweek 

(nunber) 

year 
($1,000) 

RETAIL  STORES 
Retail  stores,  total^ 

577 

17 

7 

10 

29 
2 
5 

22 

36 

13 

14 

139 

35 
60 
34 

6 
29 

5 

57 
13 
20 

24 

113 
49 
64 

9 

100 
9 
6 
7 
19 
9 
5 

5 
3 

85,357 

1,040 
414 
626 

24,210 

(D) 

4,167 

(D) 

13,712 

3,374 

697 

19,328 

4,166 
6,902 
4,525 
3,253 
3,892 
(D) 

9,705 
3,788 
2,189 

3,728 

5,149 
3,345 
1,804 

1,917 

6,225 
663 
407 
617 
957 
236 
(D) 

(D) 
614 

12,663 

95 
39 
56 

4,427 
(D) 
782 
(D) 

1,209 

365 

66 

2,918 

602 

1,140 

755 

(D) 
500 
(D) 

1,510 
508 
501 

501 

998 
739 
259 

313 

762 
35 
33 
67 

146 
56 

(D) 

(D) 
153 

4,313 

28 
10 
18 

1,700 
(D) 
383 
(D) 

386 
73 
22 

952 

152 
426 
294 
(D) 
143 
(D) 

410 
146 
126 

138 

416 
302 
114 

97 

229 
12 
11 
20 
36 
13 

(D) 

(D) 
71 

3,233 

25 

9 

16 

1,028 
(D) 
207 
(D) 

287 
73 
22 

773 

122 
362 
248 
(D) 
118 
(D) 

394 
142 
123 

129 

371 
266 
105 

73 

187 
12 
11 
17 
31 
13 

(D) 

(D) 
63 

560 

14 

4 

10 

27 
3 
5 

19 

91 

10 

7 

150 

28 
62 
32 
6 
37 
13 

63 
18 
19 

24 

100 
52 
48 

10 

88 
11 
9 
9 
19 
3 
4 

4 
4 

81,831 

907 
185 
722 

24,251 

18,318 

4,349 

1,584 

12,226 

1,731 

339 

19,930 

4,390 
7,457 
5,899 
2,384 
3,569 
2,082 

10,618 
3,777 
2,189 

4,592 

4,954 
3,367 
1,587 

1,714 

5,161 
595 
742 
626 

1,012 
180 
526 

775 
(D) 

12,228 

52 

Limber,  building  materials,  hardware, 
f aim  eciuipnent  dealers 

104 

5251 

Hardware  stores 

15 

52  ex.  5251 

Other 

89 

53  part^ 
531 

General  merchandise  group  stores^ 

Department  stores 

4,336 
3,450 

533 

T.1ni1t.<»d  p-Hcp  VB-r1<»t.y  nt.mv^s 

765 

539 
54 

Other  general  merchandise  stores 

Food  stores 

121 

1  118 

55  ex.  554 

Autcmotive  dealers 

235 

554 

flBsnUTip  HPTTHnp  at.Bt.lnns^  ,     ,  ,    ,    ^     , 

28 

56 

Apparel,  accessory  stores 

2  852 

561,  567 

Men's,  boys'  appaj?el  stores,  custom 
tailors  * 

684 

562,563,568 
562 

Wcmen's  clothing,  specialty  stores.... 
Ready-to-wear  stores' 

1,143 
949 

565 

Pnm-il  y  n1  nthlrig  Htn-ppn'  .,,....,.,.,,.. 

307 

566 

Shoe  stores 

455 

564,  569 

Other  apparel  stores 

263 

57 

Furniture,  hone  furnishings,  equipment 
stores 

1,550 

5712 

FiiTTii+.ii-pp  atn-rPH*       ,   ^          ^, 

727 

5713-15,  19 
572,  573 

Other  hone  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores ;. 

380 

443 

58 

F^ting^  rlT-iTilHTig  plAf.pa  ,  ,       ^ 

963 

5812 

Eating  places 

690 

5813 

nr-inlHTig  plHCPS,  ,     ,,  , 

273 

591 

Drug  stores,  proprietary  stores 

300 

59  ex.  591 

Other  retail  stores* 

742 

592 

Liquor  stores 

49 

594 

Book,  stationery  stores 

121 

595 
597 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

33 

147 

5992 

Florists 

46 

5996 
7011,  7012 

Camera,  photographic  supply  stores .... 

SELECTED  SERVICES 
Hotels 

100 
287 

783 

Motion  picture  theaters 

(D) 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

■■-Sales  of  leased  departments  are  incoiporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately 
counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  1954  sales  of  leased  departments  located  in 
general  merchandise  stores  but  elsewhere  classified  were  $210,000. 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonengiloyer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  Idnds  of  biisiness. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

■*1954  data  limited  to  "auployer"  establishments, 

'Both  1954  and  1958  data  limited  to  "employer"  establishments, 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.591)  not  covered  in  any  of  the  lines  below. 


PATERSON-CLIFTON-PASSAIC,  N.J.,  AREA 

Table  2.— RETAIL  STORES  AND  SEa^ECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 

CITY  CF  PATERSON 


Establlslments,  Sales,  Annual  Payroll,  and  Bnployees, 

by  Kind  of 

Business 

Kind  of  business 

1958^ 

1954^ 

SIC  code 

Estab- 
lish- 
ments^ 

(number) 

Sales* 

($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid  en^jloyees, 

workweek  ended 

nearest  Nov.  15 

Estab- 
lish- 
ments ^ 

(number) 

Sales ^ 
($1,000) 

Payroll, 
entire 

Total 
(number) 

Full 
workweek 

(number) 

year 
($1,000) 

RETAIL  STORES 
Retail  stores ,  total^ •••..•••••..• 

2,055 

75 
34 
41 

63 
2 
8 

49 

533 

75 

157 

184 

41 
81 
40 
10 
38 
6 

117 
32 
36 

49 

469 
201 
268 

53 

329 
53 
12 
18 
30 
34 
6 

9 
6 

207,337 

8,071 
(D) 
(D) 

26,066 

(D) 

4,289 

(D) 

49,847 

31,989 

8,381 

21,778 

4,635 
8,321 
5,484 
3,418 
4,117 
1,C43 

16,917 
6,695 
3,258 

6,964 

17,939 

10,254 

7,685 

6,002 

19,847 
3,497 
651 
801 
1,443 
838 
560 

(D) 
(D) 

23,444 

1,065 
222 
843 

4,619 
(D) 
788 
(D) 

3,486 

2,481 

568 

3,207 

686 
1,285 
855 
558 
539 
139 

2,553 

1,026 

572 

955 

2,842 

1,972 

870 

830 

1,793 
204 
113 

76 
209 
110 

61 

(D) 
(D) 

7,808 

279 

73 

206 

1,784 
(D) 
387 
(D) 

1,169 
586 
211 

1,036 

174 
470 
332 
187 
149 
56 

761 
280 
157 

324 

1,173 
802 
371 

271 

538 
72 
24 
25 
51 
31 
16 

(D) 
(D) 

6,161 

259 

66 

193 

1,074 
(D) 
211 
(D) 

879 

572 

171 

838 

137 
396 
276 
142 
124 
39 

710 
271 
150 

289 

1,012 
684 
328 

181 

365 
68 
19 
21 
45 
28 
12 

(D) 
(D) 

2,123 

69 
29 
40 

73 

3 

13 

57 

604 

79 

131 

238 

34 
113 
55 
U 
46 
26 

126 
31 
25 

50 

459 
175 
284 

58 

286 
38 
22 
13 
28 
16 
4 

9 
6 

200,215 

8,681 
1,658 
7,023 

26,386 

18,318 

5,334 

2,734 

43,148 

32,199 

6,420 

27,429 

5,058 
11,186 
8,392 
(D) 
6,315 
2,379 

18,262 
6,648 
3,081 

8,203 

15,161 
7,463 
7,698 

5,558 

16,971 

2,286 

1,110 

839 

1,642 

552 

526 

(D) 
1,282 

22,592 

52 

Lumber,  building  materials,  hardware, 
f  ann  equlpnent  dealers ♦... 

886 

5251 

Hardware  stores ..,...,,...,,......,,.. 

221 

52  ex.  5251 

Other 

665 

53  part^ 
531 

General  merchandise  groxq)  stores'' 

4,505 
3,450 

533 

Limited  price  variety  stores 

903 

539 
54 

Other  general  merchandise  stores 

Fcxxi  stores , 

152 
2,811 

55  ex.  554 

ATitrflnoti v^^  d^«1  '^r*; , 

3,102 

554 

447 

56 

3,673 

561,  567 

Men's,  boys'  apparel  stores,  custom 
tailors* 

796 

562,563,568 
562 

Women's  clothing,  specialty  stores.... 

1,515 
1,182 

565 

324 

566 

738 

564,  569 

Other  apparel  stores 

300 

57 

Furniture,  home  furnishings,  equipment 

2,353 

5712 

1,193 

5713-15,  19 
572,  573 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores , 

542 
618 

58 
5812 

Eating,  drinking  places i 

Eating  places 

2,278 
1,337 

5813 

941 

591 

Drug  stores,  proprietai^  stores 

811 

59  ex.  591 

Other  retail  stores  ^ 

1,726 

592 

Liquor  stores .....••.•• 

148 

594 

Boole,  stationery  stores 

140 

595 

597 

Sporting  goods ,  bicycle  stores 

96 
223 

5992 

92 

5996 

7011,  7012 

Camera,  photographic  supply  stores..,. 

SELEUTKD  SERVICES 
Hotels 

100 
(D) 

783 

335 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (HA.)  Not  available.    ...  Represents  zero. 

^Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately  counted 
and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchan- 
dise stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters," 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

■'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  biLsiness  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table 


3.— RETAIL  STffitES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 

PATERSON-CLIFTON-PASSAIC  STAMDARD  METROPOLITAN  STATISTICAL  AREA 


Establishmepts,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Biisiness 


SIC  code 


Kind  of  business 


19581 


Estab- 
lish- 
ments^ 


(number) 


Sales'' 


($1,000) 


Payroll, 
entire 
year 


($1,000) 


Paid  eii5)loyees, 

workweek  ended 

nearest  Nov.  15 


Total 
(nvohber) 


Full 
workweek 

(number) 


195'ii 


Estab- 
lish- 
ments^ 


(number) 


Sales'^ 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


52 

5251 

52  ex.  5251 

53  part 3 
531 

533 
539 

5A 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 


591 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total'' 

Lvmiber,  building  materials,  hardware, 

f am  eqviipnent  dealers , 

Hardware  stores 

Other 

General  merchandise  group  stores^ 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores .... 

Food  stores » 

Automotive  dealers. , 

Gasoline  service  stations... .......... 

Apparel ,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors* 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores ' 

Family  clothing  stores ' 

Shoe  stores, ., 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores* 

Other  hcaae  furnishings  stores*...... 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places 

Eating  places. 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods ,  bicycle  stores 

Jewelry  stores , 

Florists 

Camera,  photographic  sv5)ply  stores.. 

SELECTED  SERVICES 


11,583 

563 
235 
328 

398 

8 

97 

233 

2,592 

504 

1,226 

1,060 

211 
4S8 
213 

42 
212 

87 


697 
219 

214 

264 

2,376 
1,316 
1,060 

325 

1,842 
322 
151 
103 
127 
148 
29 


Hotels 

Motion  picture  theaters. 


19 

37 


1,379,885 


75,278 
13,875 
61,403 

127,151 
60,395 
23,073 
42,393 

379,649 

200,959 

92,845 

120,875 

23,133 
51,393 
33,815 
17,884 
20,765 
7.306 


95,884 
33,647 
17,790 

44,44-7 

113,834 
76,901 
36,933 

38,943 

134,467 
33,148 
7,973 
3,887 
6,615 
4,599 
2,760 


1,683 
(D) 


146,518 


1,446 
7,452 

18,196 
8,536 
4,008 
5,652 

28,386 

17,913 

6,844 

15,909 

3,095 
6,796 

4,700 

2,345 

2,852 

(D) 


12,559 
5,319 
2,868 

4,372 

20,321 

15,994 

4,327 

5,262 

12,230 
1,360 
695 
345 
925 
565 
260 


551 
(D) 


48,793 

2,155 

476 

1,679 

7,665 
3,716 
2,065 
1,884 

9,327 

4,031 

2,472 

5,705 

816 
2,791 
1,910 
884 
782 
(D) 


3,194 

1,205 

735 

1,254 

8,934 
7,168 
1,766 

1,732 

3,578 
590 
280 
IQi 
233 
195 
71 


211 
(D) 


38,067 

1,984 

393 

1,591 

4,920 
2,403 
1,194 
1,323 

6,536 

3,902 

1,932 

4,318 

662 
2,161 
1,523 
655 
571 
(D) 


2,954 

1,133 

677 

1,144 

7,313 
5,886 
1,427 

1,202 

3,006 
452 
198 

82 
191 
161 

60 


179 
(D) 


10,767 


542 
240 
300 

346 

7 

78 

257 

2,695 
422 
992 

1,055 

127 
478 
206 
29 
198 
163 


624 
143 
156 

227 

2,166 
1,037 
1,125 

310 

1,615 
268 
U5 

83 
111 
117 

25 


23 
37 


1,135,850 


78,636 
13,127 
65,443 

72,417 
31,486 
18,060 
22,803 

315,506 

186,545 

63,640 

97,115 

17,621 
43,666 

31,721 

5,710 

18,246 

10.232 


66,605 
24,354 
12,210 

28,669 

92,441 
56,154 
36,219 

28,959 

103,986 
21,671 
5,986 
3,565 
5,874 
3,345 
1,978 


1,093 
6,687 


112,317 

8,184 
1,391 
6,793 

10,959 
5,561 
2,990 
2,408 

21,776 

17,261 

4,368 

12,255 

2,532 
5,609 
4,357 
741 
2,169 
1,204 


8,468 
4,034 
2,042 

2,392 

15,965 

11,394 

4,571 

3,729 

9,352 
1,325 
430 
338 
752 
453 
196 


378 
1,472 


Standard  Notes:   (d)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

'■Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately  counted 
and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchan- 
dise stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

•'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


PATERSON-CLIFTON-PASSAIC,  N. J,  AREA 

Table  4.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISIMENTS— PERCENT  CHANGE  IN  SALES,  195-;  TO  1958 

CENTRAL  BUSINESS  DISTRICT  OF  PATERSON,  THE  ENTIRE  CITY,  AND  PATERSON-CLIFTON-PASSAIC  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  change'^ 


Central 

bxifiiness 

district 


Entire 
elty 


City 
less  its 
central 
business 
district 


Entire 
standard 
metro- 
politan 
statistical 
area 


Standard 

metro- 
politan 
statistical 
area  less 
central 
business 
district 


52 

5251 

52  ex.  5251 

53  part' 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 

58 

5812 

5813 


591 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total' 

Lumber,  building  materials,  hardware,  rarm  equipment 

dealers 

Hardvrare  stores 

Other 

General  merchandise  group  stores' 

Department  sxores 

Limited  price  variety  stores , 

Other  general  merchandise  stores 

Food  stores 

Automotive  dealers. 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men ' s ,  boys '  apparel  stores ,  custom  tailors* ...... 

Women's  clothing,  specialty  stores 

Ready-to-wear  stores' 

Family  clothing  stores* 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment  stores....... 

Furniture  stores-* , 

Other  home  fuAilshings  stores*.........,.......... 

Household  appliance,  radio,  TV,  music  stores 

Eating,  drinking  places 

Eating  places i 

DrinMng  places 

Drug  stores,  proprietary  stores. 

Other  retail  stores^ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  sigjply  stores................ 


SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


^.3 


U.7 
123.8 
-13.3 

-0.2 
(D) 

-4.2 
(D) 

12.2 

94.9 

105.6 

-3.0 
-5.1 
-7.5 
-23.3 
36.5 
49.1 
(D) 

-8.6 
0.3 

-18  is 

3.9 
-0.7 
U.7 

11.8 

20.6 
11.4 
-4-5.2 
-1.4 
-5.4 
31.1 
(D) 


!S! 


3.6 


-7.0 

iS! 

-1.2 

(D) 

-19.6 

(D) 


15.5 


-0.7 

38.3 

-20.6 
-8.4 
-25.6 
-34.7 
(D) 
-34.8 
-56.2 


18.3 
37.4 
-0.2 

8.0 

16.9 

53.0 
-Al.A 

-4.5 
-12.1 

51.8 
6.5 


(D) 
(D) 


3.0 


-9.6 
(D) 
(D) 

-13.1 
(D) 

-87.6 
(D) 

16.9 

-6.1 

34.6 

-1.8 
(D) 
-62,0 
-61.5 
-29.8 
-67.3 
(D) 

-5.7 

1.3 

19.8 

-10.4 

25.3 
68.7 
-3.8 

6.3 

15.3 

67.6 

-33.7 

-13,6 

-22.9 

61.8 

(D) 


8! 


24.8 


^.3 

5.7 

-6.2 

75.6 
91.8 
27.8 
85.9 

20.3 

7.7 

45.9 

24.5 

31.3 

17.7 

6.6 

213.2 
13.8 

-28.6 

44.0 
38.1 
45.7 
55.0 

23.1 

36.9 

2.0 

34.5 

29.3 

53.0 
33.2 
9,0 
12,6 
37,5 
39,5 


54.0 
(D) 


26.4 


^.5 
4.0 
-6.1 

113.7 

(D) 

37.9 

(D) 

20.7 

6.9 

45.6 

31.6 
43.4 
22.9 
13.4 
339.9 
15.0 
(D) 

53.9 

45.1 
55.7 
69.1 

24.2 

39.3 

1.4 

35,9 

29.8 
54.1 
44.3 
11.3 
16.4 
37.9 
(D) 


(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

^In  computing  percent  change,  sales  of  leased  departments  eire  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased 
department  was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  compara- 
bility is  greatest  for  general  merchandise  stores  (SIC  53,  pt,)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect 
"hotels"  or  "motion  picture  theaters." 

'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent  change. 

*In  computing  percent  change,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  5.— RETAIL  STORES:      1958  AND  195<i  CENTRAL  BUSINESS  DISTRICT  SALES  AS  PERCENT  OF 

PATERSON  AND  OF  PATERSON-CLIFTON-PASSAIC  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  of  city  sales  tn 
central  business  district'' 


1958 


1954 


Percent  of  standard  netro- 
polltan  statistical  area 
sales  in  central  business 
district  "^ 


1958 


1954 


52 
5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


RETAIL  STORES 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware,  farm  equipment  dealers 
Hardware  stores, , ........................... ......,...,,,, 

Other 

General  merchandise  group  stores? 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores.,.,,.,,,,,....,.......... 

Food  stores 

Autcmotlve  dealers. ,,,,,,,,,,,.,,..................... 

Gasoline  service  stations. , 

Apparel,  accessory  stores, , ,,,.,,,,,.,,,,,,,,,.,,........... 

Men's,  boys'  apparel  stores,  custom  tailors*...... 

Vomen's  clothing,  specialty  stores 

Ready-to-wear  stores' . ..................,...,,,,,,,,.,,, 

Family  clothing  stores' ..,,,,,.,,,,,,,,,,...,...........,, 

Shoe  stores, ,,,,,,,,.,,,,,,,.,,,,,,,,,.,,.,......,,,.,,,,, 

Other  ajjparel  stores ,,,.,,., 

Furniture,  home  furnishings,  equipnent  stores,.... 

Furniture  stores* 

Other  home  furnishings  stores*. ,,,,,,,,,,,,,,,,,,.,,,,,,,, 

Household  appliance,  radio,  TV,  music  stores 

Eating,  drInlriTig  places. ..,,,,, ,. 

Eating  places ,,,,,,,,,,,,,,,,,,,,,,,,,,.,.,,,.,, 

DrinMng  places ,,.,,,,,,,,,,,,,,,,,,.,,,,,,,,,,,,.,.,,,,,, 

Drug  stores,  proprietary  stores, , 

Other  retail  stores*,,, , 

Liquor  stores. , ,,.,, 

Book,  stationery  stores ,,,,,,,,,,,,,,,,,,,,.,,.., 

Sporting  goods,  bicycle  stores ,,,,,,.,,,,,,.,,,,,, 

Jewelry  stores ,,,,,..,.,,,,,,,,,,,,,,,,,, 

Florists , 

Camera,  photographic  sv^ply  stores,,..,,,,,,, ,,,,,,,, 


41.2 

12.9 
(D) 
(D) 

92.9 
(D) 

97.2 
(D) 

27,5 

10.5 

7.8 


89.9 
82.9 
82.5 
95.2 
94.5 
(D) 

57.4 
56.6 
67.2 
53,5 

28.7 
32.6 
23.5 

31.9 

31.4 
19.0 
62.5 
77.0 
66.3 
28.2 
(D) 


40.9 

10.4 
11.2 
10.3 

91.9 

100.0 

81.5 

57.9 

28.3 

5.4 

5.3 

72.7 
86.8 
66.7 
70.3 
(D) 
56.5 
87.5 

58.1 
56.8 
71.0 
56.0 

32.7 
45,1 
20.6 

30.8 

30.4 
26.0 
66.8 
74.6 
61.6 
32.6 
100.0 


6.2 

1.4 
3.0 
1.0 

19.0 
(D) 

18.1 
(D) 

3.6 

1.7 
0.8 


(D) 

10.1 

11.3 

12.3 

8.4 

4.5 
4.3 
4.9 

4.9 

4.6 
2.0 
5.1 
15.9 
14.5 
5.1 
(D) 


7.4 

1.2 
1.4 

1.1 

33.5 

58.2 

24.1 

6.9 

3.9 

0.9 

0.5 

20.5 
24.9 
17.1 
18.6 
41.8 
19.6 
20.3 

15.9 
15.5 
17.9 
16.0 

5.4 
6.0 
4.4 

5.9 

5.0 
2.7 
12.4 
17.6 
17.2 
5.4 
26.6 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure,    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

^In  computing  percent,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt,)  and  apparel,  accessory  stores  (SIC  56). 

^Excludes'  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  In  any  of  the  lines  below. 
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Table  6.— RETAIL  STORKS:   1958  AND  1954— PKRCENTACE  DISTRIBUTION  OF  SALES,  BY  KIND  OF  BUSINESS 
CENTRAL  BUSINESS  DISTRICT  OF  PATERSON,  THE  ENTIRE  CITY,  AND  PATERSON-CLIFTON-PASSAIC  STANDARD  METROPOLITAN  STATISTICAL  AREA 

(Percentages  are  based  cd  total  Retail  Store  Sales  utilch  exclude  sales  of  nanstore  retailers — ^mall  order,  direct  selling, 

aterchandlse  vending  nachine  operators) 


SIC  code 

Kijad  of  business 

Central 

business 

district^ 

Entire 

city^ 

Standard  metropolitan 
statistical  area"^ 

1958 

1954 

1958 

1954 

1958 

1954 

RETAn,  STORES 
Retail  stores,  total^ 

100.0 

1.2 
0.5 
0.7 

28.4 
(D) 
■4.9 
(D) 

16.1 
4.0 
0.8 

22.6 

4,9 
8.1 
5.3 
3.8 
4.6 
(D) 

11,4 
4,4 
2.6 

4,4 

6.0 
3.9 
2.1 

2.2 

7,3 
0.8 
0.5 
0.7 
1.1 
0.3 
(D) 

100,0 

1.1 

0,2 
0,9 

29,6 

22.4 

5.3 

1.9 

14,9 
2,1 
0.4 

24,4 

5,4 
9,1 
7.2 
2,9 
A,4 
2,5 

13.0 
4.6 
2.7 

5.6 

6,1 
'V.l 
1,9 

2.1 

6.3 
0.7 
0.9 
0.8 
1.2 
0.2 
0,6 

100,0 

3.9 
(D) 
(D) 

12.6 
(D) 
2.1 
(D) 

24,0 

15,4 

A, 3 

10.5 

2.2 

4,0 
2,6 
1.6 

2,0 
0.5 

8.2 
3,2 
1,6 

3,4 

8.6 
4.9 
3.7 

2,9 

9.6 
1.7 
0.3 
0.4 
0,7 
0,4 
0.3 

100,0 

4,3 
0.8 
3.5 

13,2 
9.1 
2.7 
lA 

21.5 

16.1 

3.2 

13.7 

2.5 
5,6 
A.2 
(D) 

3.1 
1.2 

9,1 
3.3 
1.5 

-i.l 

7.6 
3,8 
3.3 

2.8 

8.5 
1,1 
0,6 
0.4 
0,8 
0.3 
0,3 

100.0 

5,5 

1.0 
-^.5 

9,2 
4,4 
1.7 
3.1 

27,5 

14,6 

6,7 

8,8 

1,7 
3,7 
2,5 
1.3 
1.5 
0,5 

6.9 
2,4 
1.3 

3,2 

8,3 
5.6 
2.7 

2.8 

9,7 
2,4 
0,6 
0,3 
0,5 
0,3 
0,2 

100.0 

52 

LiBber,  building  materials,  bardware. 

7.1 

5251 

Hardware  stores.,,...,,,,,,.,.,,,,.,,. 

1.2 

52  ex.  5251 

Other 

5.9 

53  part^ 
531 

General  merchandise  grovrp  stores^ 

6.5 
2.8 

533 

T.lnrltml   pi-(ce   yniHoty   "to'-op.  ........  . 

1  6 

539 
54 

Other  general  merchandise  stores.,.,,. 
Food  stores........................... ., 

2.1 
28.5 

55  ex.   55^ 

AutcDKJtiTe  dealers, ..................... 

16.9 

554 

Claflol infl  servi ce  fltatl rmp, .•.•••.....■•• 

5.8 

56 

.^iparel,   accessory  stores. .............. 

8.8 

561,   567 

Men's,  boys'  apparel  stores,  custom 
tailors* 

1.6 

562,563,568 
562 

Women's  clothing,  specialty  stores.... 
Ready-to-wear  stores' . ...,..,,,,,.,. 

0.5 
3.9 

565 

2.9 

566 

Shoe  stores ,........,,,,,..,,. 

1.6 

564,  569 

Other  apparel  stores 

0.9 

57 

Furniture,  booie  fumiahlngs,  equlpaent 
stores ., 

6,0 

5712 

Furniture  stores  ....,..,....,,.,,.,,. 

2,2 

5713-15,  19 
572,  573 

Other  bate  furnishings  stores* 

Household  appliance,  radio,  TV,  music 
stores ,, .•.,..••.•.....,.,.•....•.•,  • 

1,1 
2,6 

58 

Tjitlilg^    rtrlpHlg  pT  Ac.ea 

8,4 

5812 

Eating  places. ., .,,.........,,,,, 

5,1 

5813 

T>^^7lV^ng  plnppR 

3,3 

591 

Drug  stores,  proprietary  stores 

2.6 

59  ex.   591 

Other  retail  stores* 

9.4 

592 

Liquor  stores. ,.,,.,..,,.,,...,....,,, 

2.0 

594 

Book,   stationery  stores 

0,5 

595 

597 

Sporting  goods,  bicycle  stores 

Jewelry  stores ,,, 

0,3 
0,5 

5992 

Florists 

0,3 

5996 

Camera,  photographic  svgjply  stores.... 

0,2 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

^In  computing  percent,  sales  of  leased  departments  are  incorporated  vrLth  main  store  sales  in  1958.  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56), 

■'Excludes  nonstore  retailers  (i,e,,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53, 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments, 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  7.— RETAIL  STORES:      1958— MAJOR  RETAIL  CENTERS   IN  THE  PATERSON-CLIFTCN-PASSAIC  STANDARD  METROPOLITAN  STATISTICAL  AREA 


MRC  No.  1. 

—Includes  the  planned  center  known  as  "Bergen  Mall  Shopping  Center" 

Valley  Rd.  and  the  stores  on  State 

at  the  intersection  of  State  Highway  4  anc 
Route  4 

Spring 

SIC 
code 

Kind  of  husinesfl 

Total 

SIC 
code 

Kind  of  business 

Nimber  of 
establish- 
ments 

Retail  stores,  total: ' 

Nvmber 

52 
33,976 

10 
5,884 

32 
27,168 

10 
924 

55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 

Autanotive  dealers 

1 

RnsoHnp  apTv^ff   H+.B+.lnpH 

Sales ($1,000).. 

54,58,591 

Convenience  goods  stores: 

Nimber 

Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custom 
tailors 

23 

Sales ($1,000),. 

3 

53  part, 3 

Shopping  goods  stores:' 

Munber,  .•..•..... *•...•••••• 

Wanen's  clothing,  specialty  stores 

Ready-to-wear  stores ' 

8 
4 

56,  57 

Frniny  clothing  stores^ 

2 

Sales ($1,000).. 

Shoe  stores 

9 

All  other  stores: 

Number 

Other  apparel  stores 

1 

52,  55, 

59  ex.  591 

Furniture,  home  furnishings,  equipnent 
stores 

Sales ($1,000).. 

7 

Retail  stores,  total' , , 

3 

Nimber  of 
establish- 
ments 

rrt-.hpT  hrmp  f^n-nlnhlTigR  H+.r>rpa 

2 

Household  appliance,  radio,  TV,  music 
stores 

2 

Fjitlng,  dr-InlHTig  pi  of.PH  ,  , , 

52 

1 
1 

2 

1 
1 

5 

4 

Limber,  building  materials,  hardvare. 

Eating  places 

4 

52 

rVHnlHiTg  pi  BCPS 

Drug  stores,  proprietary  stores 

5251 

Hmv(vnT<»  Htn-pps .  ,  .  .  ,  .  .  i  .  i  1  a  .  i  .  1  1.1  1 

1 

52  ex.  5251 

Other 

Other  retail  stores* 

General  merchandise  group  stores^  ' 

Dei«rtment  stores ..., 

8 

53  part' 
531 

Liquor  stores 

Book,  stationery  stores 

1 

533 

Limited  price  variety  stores 

Sporting  goods,  bicycle  stores 

539 

Other  general  merchandise  stores 

Food  stores 

Jewelry  stores 

1 

Florists 

1 

54 

Camera,  photographic  siqrply  stores 

MRC  No. 

2. — Includes  the  planned  center  known  as  " 
Highway  4,  Fairvie 

Garden  State 
w  Ave.,  Plaza 

Shopping  Center"  and  the  stores  in  the  area  bounded  by  State 
Way,  and  Sprout  Brook  Ave. 

SIO 
code 

Kind  of  business 

Total 

SIC 
code 

Kind  of  business 

Number  of 
establish- 
ments 

Retail  stores,  total:' 

Nunber 

64 

4^,928 

13 
5,541 

35 
36,569 

16 
2,818 

55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 

Automotive  dealers. 

2 

(iBjinliTlP  aPT^rlfP  st,Bt1rrnH    ^  ,,^,     ..w.. 

Sales ($1,000)... 

4 

54,58,591 

Convenience  goods  stores: 

NuBber 

Apparel,  accessory  stores 

18 

Men's,  boys'  apparel  stores,  custcm 
tailors 

Sales ($1.000) . . . 

3 

53  part,' 

Shopping  goods  stores:' 

Number 

Women's  clothing,  specialty  stores 

Ready-to-wear  stores '. ....,.,...,.... 

9 

4 

56,  57 

F'lml  1  y  f^T  n+.hlTig  n+.n7V>H  ' 

Sales ($1,000)... 

Shoe  stores , 

5 

All  other  stores: 

Nimber. 

Other  apparel  stores 

1 

52,  55, 

59  ex.  591 

Furniture,  heme  furnishings,  equipnent 

stoics 

Sales ($1,000)... 

Retail  stoi«s,  total' 

11 

7 

Number  of 

establisb- 

meats 

rVfTlPT  >im\e-    f>iTm'n>|lTigH  RtoTPRi..   ...■. 

3 

Household  appliance,  radio,  TV,  music 
stores. 

1 

FMrlng,  il-rl-nlrtTlg  pi  >»<><»p.  ,  , 

64 
1 

"i 

6 
2 
2 

2 

5 

7 

Limber,  building  materials,  hardware, 
fiPTTTi  equliment  dealers 

Fating  r^  Bc.PH ,  ^  ^ 

6 

52 

DriTilr'Tig  pi  anfR     x 

1 

Drug  stores,  proprietary  stores 

5251 

Hardvare  stores. 

1 

52  ex.  5251 

Other , 

Other  retail  stores* 

General  merchandise  group  stores   

Department  stores •.•.••......••••...••• 

9 

53  part^ 
531 

Book,  stationery  stores. 

533 

LljDi  ted  pri  cp  variety  stores ........... 

Sporting  goods,  bicycle  stores . , 

539 

Other  general  merchandise  stores 

Food  stores 

Jewelry  stores 

1 

Florists. .•...•..••....•.... 

54 

Camera,  photographic  siqjply  stores 

... 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^roup  totals  for  SIC  53  and  56  may  Include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds  of  business. 

'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

^Includes  data  for  ttx>se  Trf-nria  of  business  In  SIC  59  (ex.  591)  aot  covei«d  in  any  of  the  lines  below. 
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Table  7.— RETAIL  STORES:   1953— MAJOR  RETAIL  CENTERS  IN  THE  PATERSON-CLIFTON-PASSAIC  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 


mC  No,  3.— Includes  the  planned  center  known  as  "Styertovme  Shopping  Center"  at  the  intersection  of  State  Highway  3  and  Bloomfield  Ave. 


SIC 
code 


Kind  of  business 


Total 


SIC  . 
code 


Kind  of  business 


Nimber  of 
establish- 
ments 


54,58,591 


53  part,- 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total:  ■' 

Nimber 

Sales ($1,000), 

Convenience  goods  stores: 

Nunber 

Sales ($1,000). 

Shopping  goods  stores:^ 

Number 

Sales ($1, 000) . 

All  other  stores: 

Nimber 

Sales ($1,000). 


Retail  stores,  total^. 


Limber,  building  materials,  bardvare, 

farm  equipnent  dealers 

Hardvare  stores 

Other 


2    3 


fleneiial  merchandise  group  stores 
Dei)artment  stores 

Limited  price  variety  stores .... 
Other  general  merchandise  stores 


Food  stores. 


24- 
5.758 


2,000 


10 
3,082 


6 
676 


Number  of 
establish- 
ments 


2U 


55  ex.  554 
55A 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


5812 
5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Autcmotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  cufltcm 

tailors 

Wonen's  clothing,  specialty  stores.. 

Ready-to-wear  stores ' 

Femily  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,  equlpnent 

stores 

Furniture  stores 

Other  heme  fm-nishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores , 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (MA)  Not  available.    ...  Represents  zero. 

^roup  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds  of  business, 

deludes  nonstore  retailers  (l,e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments, 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex,  591)  not  covered  in  any  of  the  lines  below. 


APPENDIX 

Procedures  and  Definitions 


CENSUS  DISCLOSURE  RULES 

In  accordance  with  Census  law,  any  data  which 
would  disclose  the  operations  of  an  individual 
establishment  or  business  organization  are  not 
published.  The  number  of  establishments  in  a 
kind  of  business  is  not  considered  a  disclosure 
by  these  rules,  so  that  this  item  is  shown  in 
instances  where  other  items  of  information  for 
the  same  kind  of  business  or  locality  are  sup- 
pressed. 

KINDS  OF  BUSINESS  COVERED 

This  report  covers  all  establishments  (except 
nonstore  retailers)  included  in  Retail  Trade,  de- 
fined in  accordance  with  the  principles  of  the 
Standard  Industrial  Classification  Manual  (1957  edi- 
tion) issued  under  the  auspices  of  the  Bureau 
of  the  Budget,  Executive  Office  of  the  Presi- 
dent. This  report  includes,  in  addition  to  re- 
tail trade  establishments,  hotels  and  motion  pic- 
ture theaters,  parts  of  major  groups  70  and  78 
of  the  SIC  Manual. 

Retail  Trade,  as  defined  in  the  SIC  Manual, 
and  as  covered  in  the  1958  Census  of  Business, 
includes  establishments  primarily  engaged  in  sell- 
ing merchandise  directly  to  personal,  household, 
and  farm  users.  Excluded  from  Retail  Trade 
are  places  of  business  operated  by  membership 
clubs  and  open  only  to  their  own  members  or 
personnel,  such  as  restaurants  and  bars  operated 
by  country  clubs,  school  cafeterias,  cafeterias 
operated  by  industrial  plants  for  their  employ- 
ees, establishments  operated  by  agencies  of  the 
Federal  Government  on  military  posts,  hospitals, 
etc. 

Data  for  nonstore  retailers— mail  order  houses, 
direct  selling  (house-to-house)  organizations,  and 
merchandise  vending  machine  operators— have  been 
excluded  from  the  tabulations  in  this  report,  but 
are  contained  in  other  publications  of  the  1958  Cen- 
sus of  Business,  such  as  the  Area  Report  Series. 

METHOD  OF  ENUMERATION 

For  purposes  of  coverage  in  the  1958  Census 
of  Business,  retail  establishments  were  divided 
into  two  categories— those  with  some  paid  employ- 
ment during  1958,  i.e.,  the  "employer"  universe, 
and  those  with  no  paid  employment  during  1958, 
i.e.,  the  "nonemployer"  universe.  The  method 
"of  obtaining  census  information  for  these  two 
groups  is  described  below. 


Enumeration  of  "Employers."— Information  for 
establishments  in  this  part  of  the  retail  trade 
field  was  obtained  by  means  of  a  mail  canvass. 
Report  forms  were  mailed  to  all  business  firms 
included  in  the  active  records  of  the  Internal 
Revenue  Service  as  subject  to  payment  of  Fed- 
eral Insurance  Contributions  Act  (FICA)  taxes 
(i.e.,  employers  of  one  or  more  persons)  and 
which  were  classified  in  the  records  of  the  Bu- 
reau of  Old-Age  and  Survivors  Insurance  (BOASI) 
as  wholly  or  partially  engaged  in  retail,  whole- 
sale, manufacturing,  and  nuneral  industries.  Also 
included  were  those  classified  in  major  groups 
70  (except  702  and  704),  72,  73,  75,  76,  78,  and 
79  of  the  service  industries  portion  of  the  SIC 
Manual,  and  in  public  warehousing,  SIC  major 
group  42,  except  421.  In  addition,  report  forms 
were  mailed  to  all  establishments  which  BOASI 
had  not  classified  by  kind  of  business  prior  to 
mailing  of  census  report  forms.  Each  estab- 
lishment was  mailed  a  report  form  appropriate 
to  its  BOASI  classification  (for  those  cases  for 
which  BOASI  classification  had  not  yet  been  es- 
tablished, a  general  purpose  form  was  used),  but 
its  census  classification  was  determined  by  re- 
plies   to  questions   on  the  census   report  form. 

Enumeration  of  "Nonemployers.*— This  group 
was  defined  to  include  retail  businesses  other  than 
those  represented  in  the  active  FICA  records  of 
the  Internal  Revenue  Service.  Information  for 
this  group  of  establishments  was  derived  from 
the  1958  Federal  income  tax  returns.  Information 
was  compiled  from  only  one-half  of  these  cases 
and  census  results  for  this  group  were  estab- 
lished by  multiplying  such  findings  by  two.  The 
"nonemployer"  segment  of  retail  trade,  although 
made  up  of  a  large  number  of  establishments, 
accounted  for  less  than  10  percent  of  the  total 
retail  trade  volume. 

Included  in  this  segment  were  only  those  non- 
employer  establishments  which  reported  a  sales 
volume  of  $2,500  or  more  during  1958.  Non- 
employer  establishments  reporting  a  sales  vol- 
ume of  less  than  $2,500  were  not  included  in 
these  tabulations,  regardless  of  the  period  of 
time  they  were  operated  during  the  year. 

COMPARISON  OF  THE  1954  AND 
1958  CENSUSES 

In  all  major  respects,  the  1954  and  1958  Cen- 
suses were  conducted  under  similar  conditions 
and  procedures.     Strict  comparability  in  the  data 
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for  the  two  censuses  is  limited  by  the  following 
factors: 

1.  The  physical  area  of  a  number  of  urban 
places  in  the  1958  Census  is  not  the  same  as  it 
was  in  1954  because  of  annexations  and  other 
boundary  changes  which  have  occurred  since  the 
1954  Census.  This  factor  should  be  taken  into 
consideration  in  evaluating  changes  in  census 
findings  from  1954,  as  in  each  census  the  sta- 
tistics for  urban  places  are  in  accordance  with 
the  boundaries  for  those  places  in  the  census 
year. 

2.  Whereas  in  the  1954  Census,  "leased 
departments"  (businesses  operated  as  departments 
of  a  retail  business,  under  different  ownership) 
were  counted  as  separate  establishments  and 
separately  classified  by  kind  of  business,  in  the 
1958  Census  they  have  been  combined  with  the 
retail  business  in  which  located.  As  a  result, 
it  is  anticipated  that  the  count  of  establishments 
will  be  approximately  25,000  less  in  the  1958 
Census  than  would  have  been  the  case  if  the 
1954  Census  procedure  had  been  followed.  In 
addition,  there  will  be  some  redistribution  in 
the  data  among  the  various  kinds  of  business 
categories  (e.g.,  the  figures  for  a  leased  shoe 
department  located  in  a  department  store  which 
wer&  tabulated  in  the  "shoe  store"  kind  of  busi- 
ness in  1954  are  included  with  "department 
store"  figures  in  the  1958  Census).  Leased 
departments  in  the  1954  Census  reported  sales 
of  approximately  one  billion  dollars. 

3.  Revisions  made  in  the  1957  edition  of  the 
SIC  Manual  have  necessitated  the  following  changes 
in  establishment  classifications  used  in  the  1954 
Census: 

a.  Musical  instrument  stores  and  music 
and  record  shops  have  been  shifted  to  the  kind- 
of-business  group  "Furniture,  Home  Furnish- 
ings, Equipment  Stores"  from  the  group  "Other 
Retail  Stores." 

b.  Antique  stores  have  been  shifted  to 
the  group  "Other  Retail  Stores"  from  the  group 
"Furniture,  Home  Furnishings,  Equipment 
Stores." 

4.  Both  the  1954  and  1958  Censuses  ex- 
cluded those  businesses  with  no  paid  employment 
which  had  sales  volume  of  less  than  $2,500  in 
the  census  year.  To  the  extent  that  price  in- 
creases since  1954  resulted  in  increases  in  the 
dollar  volume  of  sales,  the  1958  Census  includes 
stores  with  a  lesser  physical  volume  of  business 
than  were  included  in  the  1954  Census.  While 
the  exact  magnitude  of  this  phenomenon  is  un- 
known, the  effect  on  total  volume  of  retail  sales 
undoubtedly  is  only  a  fraction  of  one  percent 
and-  probably  has  little  effect  on  the  number  of 
stores  included  in  the  census. 


Both  the  1954  and  1958  Censuses  include  data 
for  some  "nonemployer"  establishments  in  the 
group  totals  but  not  in  the  detailed  kinds^of- 
business  totals  due  to  limitation  of  classification 
information  on  the  Federal  tax  returns.  In  the 
1954  data,  all  major  groups  (i.e.,  SIC  2  digit) 
included  some  such  establishments.  In  1958 
only  two  major  groups— SIC  53,  General  Mer- 
chandise Group,  and  SIC  56,  Apparel,  Accessory 
Stores— included  such  establishments.  In  neither 
census  was  it  found  feasible  to  classify  any 
"nonen:^)loyer"  ests^lishments  as  "Ready-to-wear 
stores  (SIC  562)"  or  "Family  clothing  stores 
(SIC  565)"  and,  in  the  1954  Census,  it  similarly 
was  not  found  feasible  to  change  any  "nonemploy- 
er" establishment  as  "Men's,  boys' apparel  stores, 
custom  tailors  (SIC  561,  567)";  "Furniture  stores 
(SIC  5712)";  or  "Other  home  furnishings  stores 
(SIC  5713-15,  5719)."  Such  stores  were  classi- 
fied only  at  the  major  group  level. 

EXPLANATION  OF  TERMS 

Establishments .  -.Census  of  Business  figures 
represent  a  summary  of  reports  for  individual  "es- 
tablishments" rather  than  "companies."  A  sep- 
arate report  was  obtained  for  each  location  where 
business  was  conducted,  including  each  location 
of  multiunit  organizations.  Each  report  was 
tabulated  in  accordance  with  the  physical  location 
at  which  the  business  was  conducted. 

Where  two  or  more  activities  were  carried  on 
at  a  single  location  under  a  single  ownership, 
all  activities  generally  were  grouped  together  as 
a  single  establishment,  and  the  entire  establish- 
ment was  classified  on  the  basis  of  its  major 
activity,  with  all  data  for  it  included  in  that  clas- 
sification. However,  in  cases  where  distinct 
and  separate  economic  activities,  for  which  dif- 
ferent industry  classification  codes  were  appro- 
priate, were  conducted  under  the  same  ownership 
at  a  single  location,  and  where  conditions  pre- 
scribed by  the  SIC  Manual  for  recognizing  the 
existence  of  more  than  one  establishment  were 
met,  separate  establishment  reports  for  each  of 
the  different  activities  were  reported  in  the  cen- 
suses. 

In  the  case  of  leased  departments,  i.e.,  where 
separately  owned  businesses  are  operated  as  de- 
partments of  a  retail  business  under  another 
ownership  (e.g.,  a  separately  owned  shoe  depart- 
ment store)  only  a  single  establishment,  combin- 
ing leased  departments  with  the  retail  establish- 
ment in  which  they  are  located,  is  recognized 
for  1958  Census  purposes. 

The  "number  of  establishments"  shown  in  this 
report  is  the  nunaber  in  business  at  the  end  of 
the  census  year. 

Sales.— Sales  include  the  total  of  merchandise 
sold,  and  receipts  from  repairs  and  from  other 
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services  to  customers,  whether  or  not  payment 
was  received  in  1958.  Sales  are  normally  re- 
corded net  of  deductions  for  refunds  and  allow- 
ances for  merchandise  returned  by  customers. 
Total  sales  exclude  amounts  other  than  those  re- 
ceived from  customers,  such  as  income  from  in- 
vestments, rental  of  real  estate,  etc.  They  in- 
clude the  amount  of  local  and  State  sales  taxes 
and  Federal  excise  taxes  which  are  collected 
by  the  store  directly  from  customers  and  paid 
directly  by  the  store  to  a  local,  State,  or  Fed- 
eral taxing  agency.  Gasoline,  liquor,  tobacco, 
and  other  excise  taxes  which  are  paid  by  the  manu- 
facturer or  wholesaler  and  passed  along  to  the 
retailer  also  are  included. 

The  sales  figures,  therefore,  represent  total 
sales  and  receipts  of  all  establishments  primari- 
ly engaged  in  retail  trade.  They  do  not  include 
retail  sales  made  by  manufacturers,  wholesalers, 
service  establishments,  and  other  businesses  whose 
primary  activity  is  other  than  retail  trade.  They 
do,  however,  include  receipts  other  than  from  the 
sale  of  merchandise  at  retail  (e.g.,  service  re- 
ceipts, sales  to  industrial  users,  sales  to  other 
retailers,  etc.)  by  establishments  primarily  en- 
gaged in  retail  trade.  Although  the  count  of  es- 
tablishments as  tabulated  in  this  report  repre- 
sents the  number  in  business  at  the  end  of  the 
year,  the  sales  figures  Include  sales  of  all  es- 
tablishments in  business  at  any  time  during  the 
year. 

Payroll,  entire  year.— Payroll  includes  salaries, 
wages,  commissions,  bonuses,  vacation  allowances, 
and  the  value  of  payments  in  kind  (such  as  free 
meals,  lodgings,  etc.)  paid  during  the  year  to 
all  employees.  Gratuities  received  by  employees 
from  patrons  are  not  included.  For  corporations, 
it  includes  amounts  paid  to  officers  and  execu- 
tives; it  does  not  include  compensation  of  pro- 
prietors or  of  partners  of  unincorporated  busi- 
nesses. Payroll  is  reported  before  deductions 
for  Social  Security,  income  tax,  insurance  dues, 
etc. 

Payroll— workweek  ended  nearest  November 
15.— This  item  consists  of  payroll,  as  defined  above, 
which  was  paid  to  persons  on  the  payroll  in  the 
pay  period  ended  nearest  November  15,  1958. 
Establishments  whose  payroll  period  was  other 
than  a  week  were  requested  to  adjust  the  fig- 
ures to  a  weekly  basis. 

Paid  employees— workweek  ended  nearest  No- 
vember 15.— Paid  employees  consist  of  the  num- 
ber  of  employees,  including  salaried  officers  and 
executives  of  corporations,  who  were  on  the  pay- 
roll for  the  workweek  ended  nearest  November 
15,  but  not  proprietors  or  partners  of  unincorpo- 
rated businesses. 


"Full  workweek*  employees.— "Full  workweek" 
employees  includes  employees,  whether  regular  or 
seasonal,  who,  for  the  specified  pay  period,  were 
paid  for  working  at  least  the  number  of  hours 
typically  worked  in  a  week  by  employees  of  the 
reporting  establishment.  All  other  employees 
paid  during  that  workweek  were  reported  as  part- 
workweek  employees. 

KIND- OF -BUSINESS  CLASSIFICATIONS 

Establishments  covered  by  the  1958  Census  were 
assigned  a  kind-of-business  classification  in  ac- 
cordance with  the  provisions  of  the  1957  edition 
of  the  SIC  Manual.  It  should  be  noted  that  kind- 
of-business  classifications  are  not  interchange- 
able with  commodity  classifications.  Most  busi- 
nesses sell  a  number  of  kinds  of  conunodities. 
The  kind-of-business  code  assigned  generally 
reflects  either  the  individual  commodity  or  com- 
modity group  which  is  the  primary  source  of  the 
establishment' s  receipts  or  some  mixture  of  differ- 
ent commodities  which  characterize  the  estab'- 
lishment's  business.  Thus,  the  classification  of 
establishments  by  kind  of  business  generally  does 
not  make  it  possible  to  determine  either  the  num- 
ber of  establishments  handling  a  particular  com- 
modity or  the  sales  of  that  conmiodity.  For 
example,  the  *'food  group"  classification  accludes 
stores  selling  some  food  if  the  sale  of  food  is 
not  the  primary  source  of  receipts;  moreover, 
even  though  stores  are  classified  as  "food  stores" 
some  of  their  receipts  may  be  derived  from  the  sale 
of  nonfood  products. 

As  noted  in  the  section  on  "Method  of  Enu- 
meration," the  1958  Census  findings  are  based 
on  reports  from  two  different  sources.  "Em- 
ployer" establishments  were  canvassed  by  mail 
and  were  required  to  complete  report  forms 
especially  designed  for  this  census.  "Nonem- 
ployer"  establishments,  however,  were  included 
in  the  census  on  the  basis  of  information  sup- 
plied on  the  1958  Federal  income  tax  report. 
Because  of  the  nature  of  the  information  avail- 
able on  the  tax  form,  the  kind-of-business  classi- 
fications based  on  that  form  represent  primarily 
"self -designation."  In  some  cases  this  informa- 
tion was  adequate  for  classification  at  the  kind- 
of-business  group  level  but  not  for  detailed  kinds 
of  business.  (See  "Comparisons  of  the  1954 
and  1958  Censuses,"  above.) 

The  classifications  based  on  the  census  forms, 
on  the  other  hand,  reflect  the  information  on  the 
conmiodity  "composition"  of  the  establishment  as 
revealed  by  the  census  classification  inquiries. 
The  effect  of  the  two  different  sources  on  uni- 
formity of  classification,  as  reflected  in  the 
measurement  of  dollar  volume  of  sales  is  minor. 
In  total,  the  "nonemployer"  establishments  ac- 
count for  less   than   10  percent  of  retail  sales 
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and,  in  most  cases,  it  is  likely  that  the  "self- 
designated"  classification  would  be  consistent  with 
that  derived  from  more  comprdiensive  information. 

The  data  in  this  report  for  two  major  SIC 
groups,  55  and  59,  have  l>een  subdivided,  making 
it  necessary  to  arrive  at  SIC  major  group  totals 
by  addition  (see  description  below  for  these  major 
groups).  In  addition,  data  for  that  part  of  SIC 
group  53  which  relates  to  nonstore  retailers 
are  not  included  in  this  report. 

Lumber,  Building  Materials,  Hardware,  Farm 
Equipment  Dealers  (SIC  Major  Group  52) 

Establishments  primarily  selling  lumber,  build- 
ing materials,  the  basic  lines  of  hardware,  paint, 
wallpaper,  glass,  electrical  supplies,  roofing  ma- 
terials, and  other  supplies  and  equipment  for  home 
construction.  Establishments  primarily  selling 
farm  equipment  are  also  included.  Establishments 
in  this  group  sell  to  contractors  as  well  as  to 
the  general  public. 

Hardware  stores  (SIC  5251).-  Establishments 
primarily  selling  a  number  of  basic  hardware 
lines,  such  as  tools,  builders'  hardware,  paint 
and  glass,  housewares  and  household  appliances, 
cutlery,  and  roofing  materials.  These  establish- 
ments may  also  sell  farm  implements. 

General  Merchandise  Group  (SIC  Major  Group  53, 
Except  For  "Nonstore  Retailers") 

This  group  includes  all  establishments  within 
SIC  major  group  53— "General  Merchandise"  ex- 
cept for  "nonstore"  establishments. 

The  data  for  establishments  in  this  group  in 
the  1958  Census  of  Business  as  compared  with 
the  1954  Census  of  Business  are  affected  by  the 
treatment  in  1958,  of  leased  departments  as  parts 
of  the  establishment  within  which  they  operate 
rather  than  as  separate  establishments.  The 
data  for  department  stores  are  most  affected 
by  this  change. 

Department  stores  (SIC  531).— Establishments 
nornially  employing  25  or  more  people  and  en- 
gaged in  selling  some  items  in  each  of  the  fol- 
lowing lines  of  merchandise: 

1.  Furniture,  home  furnishings,  appliances, 
radio  and  TV  sets 

2.  A  general  line  of  apparel  for  the  family 

3.  Household  linen  and  dry  goods 

An  establishment  with  total  sales  of  less  than 
$5,000,000,  in  which  sales  of  any  one  of  these 
groupings  is  greater  than  80%  of  total  sales, 
is  not  classified  as  a  department  store. 

An  establishment  with  total  sales  of  $5,000,000 
or  more  is  classified  as  a  department  store 
even    if    sales    of  one  of  the  groups  described 


above  is  more  than  80%  of  total  sales,  provided 
that  the  combined  sales  of  the  other  two  groups 
is  $500,000  or  more.  Relatively  few  stores 
are  included  in  this  classification  as  a  result 
of  this  special  rule  and  most  of  those  which  are 
would-  otherwise  have  been  classified  in  the  ap- 
parel group  (SIC  major  group  56). 

Lintlted  price  variety  stores  (SIC  533). -Es- 
tablishments primarily  selling  a  variety  of  mer - 
chandise  in  the  low  and  popular  price  ranges, 
such  as  stationery,  gift  items,  women's  acces- 
sories, toilet  articles,  light  hardware,  toys,  house- 
wares, confectionery.  These  establishments  fre- 
quently are  known  as  "5  and  10  cent"  stores 
and  "5  centd  to  a  dollar"  stores,  although  mer- 
chandise is  usually  sold  outside  these  price  ranges. 

Classification  of  all  stores  in  this  category 
is  primarily  based  on  self-designation  by  the  store 
operators.  The  self-designation  was  supplemented 
by  the  addition  to  the  1958  Census  report  form 
of  a  question  on  food  sales,  the  answers  to  which 
resulted  in  removing  from  this  category  a  sig- 
nificant number  of  smaller  establishments  included 
under  this  heading  in  the  1954  tabulations. 

Food  Stores  (SIC  Major  Group  54) 

Establishments  primarily  selling  food  for  home 
preparation  and  consumption.  Establishments  pri- 
marily selling  prepared  food  and  drinks  for  con- 
sumption on  their  own  premises  are  classified 
as  "Eating  and  Drinking  Places"  (SIC  major 
group  58),  and  stores  primarily  engaged  in  selling 
packaged  beers  and  liquors  are  classified  sepa- 
rately as  "liquor  stores." 

Automotive  Dealers  (SIC  Major  Group  55, 
Except  554) 

NOTE:  This  group  does  not  include  estab- 
lishments primarily  engaged  in  selling  trucks 
and  motorized  industrial  equipment.  Such  es- 
tablishments are  included  in  the  Wholesale  Trade 
portion  of  the  Census  of  Business. 

Passenger  car  dealers,  franchised  and  non- 
franchised  (SIC  551.  552).— Establishments  pri- 
marily selling  new  automobiles,  or  new  and  used 
automobiles  and  trucks.  These  establishments 
frequently  operate  repair  shops  and  used  car 
lots  and  may  carry  stocks  of  replacement  parts, 
tires,  batteries,  and  automotive  accessories.  Used 
car  lots  and  repair  shops  operated  by  franchised 
dealers  are  not  recognized  as  separate  estab- 
lishments. Data  for  such  operations  are  con- 
solidated in  this  category  with  other  data  for 
franchised  passenger  car  dealers.  Establish- 
ments primarily  selling  used  cars  and  trucks  and 
not  holding  a  franchise  for  the  sale  of  new  pas- 
senger cars  are  also  included. 
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Tire,  battery,  accessory  dealers  (SIC  553).— 
Establishments  primarily  selling  new  automobile 
tires,  batteries,  automobile  seat  covers,  and  auto- 
mobile parts  and  accessories.  Establishments 
primarily  selling  used  merchandise  in  these  cate- 
gories are  classified  as  "secondhand  stores," 
(SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

Establishments  primarily  selling  gasoline  and 
other  automotive  petroleum  products.  Establish- 
ments called  garages  but  deriving  the  larger 
part  of  receipts  from  gasoline  and  oil  sales 
are  included. 

Apparel,  Accessory  Stores  (SIC  Major  Group  56) 

Establishments  in  this  group  are  primarily 
engaged  in  selling  clothing  of  all  kinds  and  re- 
lated articles  for  personal  wear  and  adornment. 
Not  included  in  this  group  are  the  establish-* 
ments  which  meet  the  criteria  for  department 
stores  or  general  merchandise  stores  (SIC  531 
and  part  of  5392),  even  though  most  of  their 
receipts  are  from  the  sale  of  apparel  and  ap- 
parel accessories . 

Men's,  boys'  apparel  stores,  custom  tailors  (SIC 
561  and  5671). --Establishments  primarily  engaged 
in  selling  men's  and  boys'  outerwear  and  furnish- 
ings such  as  shirts,  hats,  underwear,  hosiery, 
etc.  Also  included  are  establishments  primari- 
ly engaged  in  the  making  and  selling  of  outer- 
wear to  individual  order  from  stocks  of  material 
carried  in  their  inventory. 

Women's  clothing,  specialty  stores  (SIC  562, 
563,  568).— Establishments  primarily  selling  wom- 
en's apparel  and  apparel  accessories  of  all  types, 
including  women's  ready-to-wear  stores,  furriers, 
and  the  various  specialty  shops. 

Women's  ready-to-wear  stores  (SIC  562).— 
Establishments  primarily  selling  women's  and 
girls'  apparel.  Establishments  are  included  in 
this  category  provided  (1)  their  sales  of  all  types 
of  apparel  (except  as  noted  in  the  definition  for 
general  merchandise  group  stores)  account  for 
80%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
en's and  girls'  apparel  are  3  or  more  times  the 
sales  of  all  men's  and  boys'  apparel,  and  (3) 
sales  of  women's  and  girls'  coats,  suits,  and  dress- 
es are  at  least  one-third  of  sales  of  all  women's 
and  girls'  apparel.  Establishments  primarily 
selling  garments  made  to  customer  order  are  clas- 
sified as  custom  tailors  (SIC  567). 

Family  clothing  stores  (SIC  565).— Establish- 
ments  primarily  selling  clothing,  furnishings,  and 
accessories  for  men,  women,  and  children,  with- 
out specializing  in  any  one  line.  Establishments 
are  included  in  this  category  provided  (l)their 
sales   of  all  types  of  apparel  (except  as  noted  in 


the  definition  for  general  merchandise  group  stores) 
account  for  80%  or  more  of  their  total  sales, 
(2)  sales  of  all  women's  and  girls'  apparel  items 
are  not  more  than  3  times  the  sales  of  all  men's 
and  boys'  items,  and  (3)  the  sales  of  all  men's 
and  boys'  apparel  items  are  not  more  than  3 
times  the  sales  of  all  women's  and  girls'  appall 
items. 

Shoe  stores  (SIC  566).— Establishments  primarily 
selling  shoes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  family  shoe  stores;  and  chil- 
dren's, juveniles'  shoe  stores. 

Furniture,  Hoihe  Furnishings,  Equipment  Stores 
(SIC  Major  Group  57) 

Establishments  primarily  selling  merchandise 
used  in  furnishing  the  home,  such  as  furniture, 
floor  coverings,  draperies,  glass  and  china  ware, 
domestic  stoves,  refrigerators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radio 
and  TV  sets.  Also  included  are  musical  instru- 
ment stores  and  music  and  record  shops,  kinds 
of  business  which  in  the  1954  Census  of  Busi- 
ness were  included  in  the  group  "Other  Retail 
Stores."  Antique  stores,  which  in  the  1954  Census 
were  included  in  this  group  are  now  included  with 
"Other  Retail  Stores." 

Furniture  stores  (SIC  5712). -Establishments 
primarily  selling  household  furniture,  mattresses, 
springs,  and  other  sleep  equipment.  Also  included 
in  this  classification  are  establishments  selling 
household  appliances,  record  players,  and  radio 
and  TV  sets,  provided  the  receipts  from  sales 
of  furniture  and  sleep  equipment  exceed  those 
from  sales  of  the  other  commodity  lines  named. 

Other  home  furnishings  stores  (SIC  571  except 
5712).— Establishments  primarily  selling  home  fur- 
nishings  other  than  household  furniture,  mat- 
tresses, springs,  and  other  sleep  equipment.  In- 
cluded are  stores  primarily  engaged  in  selling 
such  lines  of  home  furnishings  as  floor  coverings; 
drapery,  curtains,  slip  covers,  upholstery  materi- 
als; china,  glassware,  metalware;  lamps  and  lamp- 
shades, blinds  and  window  shades;  etc. 

Household  appliances,  radio,  TV  stores  (SIC 
572  and  5732).— Establishments  primarily  engaged 
in  selling  household  appliances  (such  as  electric  and 
gas  refrigerators,  stoves,  vacuum  cleaners,  wash- 
ing machines  and  dryers,  freezers,  electric  irons, 
percolators,  hot  plates,  etc.)  and  radios,  television 
sets,  and  record  players.  The  retail  establishments 
(primarily  engaged  in  the  sale  of  electric  and  gas 
appliances  for  household  use)  operated  by  public 
utility  firms  are  included  in  this  category. 

Music  stores  (SIC  5733).— Establishments  pri- 
marily  selling  musical  instruments  such  as  organs, 
pianos,  horns,  stringed  instruments,  drums,  xylo- 
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phones,  etc.   Also  those  establishments  primarily 
selling  phonograph  records  and  albums. 

Eating  Places  (SIC  5812) 

Establishments  primarily  engaged  in  selling 
prepared  foods  and  drinks  for  consumption  on  their 
own  premises. 

Drinking  Places  (SIC  5813) 

Establishments  primarily  engaged  in  selling 
drinks,  such  as  beer,  ale,  wine,  liquor,  and  other 
alcoholic  beverages  for  consumption  on  their  own 
premises. 

Drug  Stores,  Proprietary   Stores  (SIC  591) 

Establishments  which  sell  prescriptions,  drugs, 
or  proprietary  medicines  in  combination  with  lines 
such  as  cosmetics,  toiletries,  tobacco,  magazines 
and  books,  and  novelty  merchandise.  Those  stores 
which  sell  prescriptions  are  classified  as  drug 
stores,    the    remainder    as    proprietary    stores. 

Other  Retail   Stores    (SIC  Major  Group  59, 
Except  SIC  591) 

Liquor  stores  (SIC  592),  also  government-oper- 
ated liquor  stores  (SIC  Major  Group  92  and  93).— 
Establishments  primarily  selling  packaged  alco- 
holic beverages  such  as  ale,  beer,  wine,  and  whisky 
for  consumption  off  the  premises.  Liquor  stores 
operated  by  States,  counties,  and  municipalities 
are  included.  Stores  primarily  selling  prepared 
drinks  for  consumption  on  the  premises  are  not 
included  in  this  category  but  are  classified  with 
drinking  places  (SIC  5813). 

Book  stores  (SIC  5942).— Establishments  pri- 
marily selling  new  books  and  periodicals. 

Stationery  stores  (SIC  5943).— Establishments 
primarily  selling  stationery  items,  such  as  writing 


paper,  tablets,  accounting  forms,  legal  forms, 
greeting  cards,  post  cards,  and  school  and  office 
supplies. 

Sporting  goods  stores  (SIC  5952). -Establish- 
ments primarily  selling  a  general  or  specialized 
line  of  sporting  goods  and  equipment  for  hunting, 
camping,  fishing,  skiing,  riding,  tennis,  golf,  and 
other  sports,  and  gymnasiumand  playground  equip- 
ment. 

Bicycle  shops  (SIC  5953). -Establishments  pri- 
marily  selling  bicycles  and  bicycle  parts  and 
accessories. 

Jewelry  stores  (SIC  597).— Establishments  pri- 
marily  selling  any  combination  of  the  lines  of 
jewelry,  such  as  diamonds  and  other  precious 
stones;  rings,  bracelets  and  brooches;  sterling  and 
plated  silverware;  and  watches  and  clocks. 

Florists  (SIC  5992).— Establishments  primarily 
selling  cut  flowers  and  growing  plants .  Greenhouses 
and  nurseries  are  not  included  in  the  Census  of 
Business. 


DATA  FOR  MAJOR  RETAIL  CENTERS 

Due  to  the  relatively  small  number  of  establish- 
ments in  the  Major  Retail  Centers,  sales  figures 
are  shown  only  for-  - 


1. 
2. 


3. 


4. 


Retail  stores,  total. 

Convenience  goods  stores,  i.e..  Food  stores 
(SIC  54),  Eating  and  drinking  places  (SIC  58), 
and  Drug,  proprietary  stores  (SIC  591). 
Shopping  goods  stores,  i.e..  General  mer- 
chandise stores  (SIC  53  pt.).  Apparel, 
accessory  stores  (SIC  56),  and  Furniture, 
home  furnishings,  equipment  stores  (SIC  57). 
All  other   retail  stores  (SIC  52, 55,  599). 
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PUBLICATION  PLAN  FOR  THE  1958  CENSUS  OF  BUSINESS 


The  1958  Census  of  Business  consists  of  three  major  trade 
segments-- retail  trade,  wholesale  trade,  and  selected  service 
trades.  The  final  results  of  the  1958 Census  are  published  in 
the  form  of  separate  report  series  for  each  of  these  trade 
segments  and  a  separate  report  for  public  warehouses.  These 
report  series  will  supersede  the  preliminary  reports. 

The  1958  Business  Census  report  series  for  retail  trade, 
wholesale  trade,  and  selected  services  will  consist  of  two 
parts— (1)  Area  Reports,  and  (2)  Subject  Reports.  For  re- 
tail trade  and  hotels  and  motion  picture  theaters,  a  third 
series  of  reports  relating  to  the  Central  Business  Districts 
of  large  metropolitan  centers  will  also  be  issued. 

Subsequent  to  the  issuance  of  final  reports,  findings  of  the 
1958  Census  will  be  consolidated  and  issued  as  Census  vol- 
umes. Announcements  concerning  the  report  series  and  the 
volumes  may  be  obtained  by  writing  to  the  Bureau  of  the  Cen- 
sus, Washington  25,  D.  C. 

The  above  report  series  do  not  cover  Puerto  Rico,  results 
for  which  will  be  issued  separately. 

THE  RETAIL  TRADE  REPORT  SERIES 

Following  are  brief  descriptions  of  the  report  series  for 
retail  trade: 

Area  Reports 

A  separate  report  for  each  State,  the  District  of  Columbia, 
Alaska,  Hawaii,  Virgin  Islands,  Guam,  and  continental  United 
States  showing,  by  kind  of  business,  data  on  number  of  es- 
tablishments, sales  for  the  year,  payroll  for  the  year,  pay- 
roll and  number  of  paid  employees  for  the  workweek  ended 
nearest  November  15,  1958,  and  number  of  proprietors.  De- 
tailed kind-of-business  data  are  provided  for  the  State,  for 
each  standard  metropolitan  statistical  area,  for  each  large 
county,  and  for  each  large  city.  In  addition,  data  for  less 
detailed  kind-of-business  groupings  are  shown  for  all  coun- 
ties and  for  each  city  of  2,500  or  more  inhabitants.  The  re- 
ports for  the  New  England  States  will  also  include  data  for 
those  towns  which  in  the  latest  Census  had  an  urban  concen- 
tration of  2,500  or  more  inhabitants  as  well  as  all  those  with 


a  total  population  of  10,000  or  more.  The  Pennsylvania  and 
New  Jersey  reports  provide  data  for  townships  and  towns 
having  a  population  of  10,000  or  more  at  the  latest  Census. 
The  number  of  kinds  of  business  for  which  figures  are  pub- 
lished will  vary  according  to  the  number  of  establishments 
in  the  area. 

Subject  Reports 

These  reports  provide  data  for  such  subjects  as  sales- size 
of  establishment,  employment- size  of  establishment,  legal 
form  of  organization,  and  single  units  and  multiunits  as  well 
as  for  a  number  of  special  subjects  applicable  to  particular 
trades  or  groups  of  trades.  They  will  include  detailed  sta- 
tistics by  kind  of  business  for  the  United  States  as  a  whole 
and  for  standard  metropolitan  statistical  areas  and  States, 
with  cross-classification  by  related  subjects. 

Trade  Reports 

This  series  assembles  data  for  a  particular  trade  or  group 
of  related  trades.  The  data  for  the  most  part  are  assembled 
from  the  area  and  subject  reports.  The  trades  covered  in  a 
specific  trade  report  are  not  limited  to  those  in  a  specific 
industry  division,  such  as  retail  trade,  but  may  include  trades 
in  any  of  the  industry  divisions  covered  by  the  1958  Census  of 
Business. 

Central  Business  District  Reports 

A  report  will  be  provided  for  each  of  a  number  of  large 
metropolitan  cities,  with  data  presented  by  kind  of  business. 
Includes  general  statistics  (establishments,  sales,  and  annual 
payroll)  by  kind  of  business  for  the  central  business  district, 
the  central  city,  the  central  city  exclusive  of  the  central 
business  district,  the  standard  metropolitan  statistical  area, 
and  the  standard  metropolitan  statistical  area  exclusive  of 
the  central  business  district.  In  addition,  for  a  number  of 
the  larger  metropolitan  areas,  statistics  are  published  for 
major  business  centers  outside  the  central  business  district. 
Although  these  reports  are  designed  primarily  to  present  in- 
formation for  retail  trade,  they  will  also  include  data  for 
two  service  businesses  hotels  and  motion  picture  theaters. 
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PLANS  FOR  1958  CENSUS  OF  BUSINESS  VOLUMES 

Volume  I.  RETAIL  TRADE,  SUMMARY  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters, 
presenting  statistics  by  kind  of  business  and  geographic 
areas,  for  such  subjects  as  sales-size  of  establishnnents , 
single  units  and  multiunits,  employment-size  of  establish- 
ments, and  legal  form  of  organization.  This  volunae  will 
incorporate  the  subject  report  series  BC58-RS. 

Volume  II.  RETAIL  TRADE,  AREA  STATISTICS— A 
United  States  sumnnary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Colunnbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business,  for  counties,  cities,  4nd  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
retail  establishments  in  the  area.  Data  for  selected  towns 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-RA. 

Volume  m.  WHOLESALE  TRADE,  SUMMARY  STATIS- 
TICS— A  United  States  summary  chapter  and  separate 
chapters,  presenting  statistics  by  kind  of  business  and 
geographic  areas,  for  such  subjects  as  size  of  wholesale 
establishments,  receivables  and  bad  debt  losses,  sales  by 
class  of  customer,  connnnodity  line  sales,  legal  form  of 
organization,  and  petroleum  bulk  stations.  This  voliime 
will  incorporate  the  subject  report  series  BC58-WS. 

Volume  IV.  .WHOLESALE  TRADE,  AREA  STATISTICS  — 
A  United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
wholesale  establishnnents  in  the  area.  Data  for  selected 
towns  and  townships  in  New  England,  New  Jersey,  and 
Pennsylvania  will  also  be  included.  This  volume  will  in- 
corporate the  area  report  series  BC58-WA. 

Volume  V.  SELECTED  SERVICE  TRADES,  SUMMARY 
STATISTICS — A  United  States  summary  chapter  and  sepa- 
rate chapters,  presenting  statistics  by  kind  of  business  zind 
geographic  areas,  for  such  subjects  as  receipts-sire  of 
establishments,  employment -size  of  establishments,  legal 
form  of  organization,  single  units  and  multiunits,  laundries 
and  cleaning  plants,  motion  pictures,  and  hotels  and  motels. 
This  volume  will  incorporate  the  subject  report  series 
BC58-SS. 

Volume  VI.  SELECTED  SERVICE  TRADES,  AREA  STA- 
TISTICS— A  United  States  summary  chapter  and  separate 
chapters  for  each  State,  the  District  of  Cclumibia,  Alaska, 
Guam,  Hawaii,  and  the  Virgin  Islands,  Statistics  are  pre- 
sented by  kind  of  business  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordjince  with  the  number  of 
service  establishments  in  the  area.  Data  for  selected  towns 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-SA. 
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PREFACE 


AUTHORITY  AND  SCOPE 

The  1958  Census  of  Business  along  with  the  1958  Censuses 
of  Manufactures  and  Mineral  Industries  was  required  by  law 
under  13  U.S.C.,  sections  131  and  224.  These  censuses  covered 
businesses  operated  in  the  continental  United  States,  Alaska, 
Hawaii,  Guam,  and  the  Virgin  Islands.  A  separate  Census  of 
Business  and  Manufactures  for  1958  was  also  conducted  in 
Puerto    Rico    jointly    with    the   Commonwealth   Government. 

The  1958  Census  of  Business  covered  retail  trade,  wholesale 
trade,  selected  services,  and  public  warehousing.  This  report 
provides  findings  for  retail  stores  In  selected  central  business 
districts  and  in  major  retail  centers;  and  for  hotels  and  motion 
picture   theaters   in   the   selected  central  business  districts. 

AREAS  COVERED 

Each  of  the  reports  in  this  series  covers  a  separate  standard 
metropolitan  statistical  area  and  includes  data  for  the  central 
business  district  (or  central  business  districts)  in  the  specified 
standard  metropolitan  statistical  area,  as  well  as  for  each  Cen- 
sus-delineated major  retail  center  (MRC)  located  in  the  same 
standard  metropolitan  statistical  area  (SMSA).  The  number  of 
MRC  8  for  which  data  are  shown  in  a  single  SMSA  vary  from 
none  to  about  two  dozen.  The  entire  series  of  reports  covers 
97  SMSA's,  and  provides  data  for  109  CBD's  and  some  500 
MRC's. 

DELINEATION  OF  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

Because  many  large  cities  had  no  officially  defined  area 
representing  their  "Central  Business  District,"it  was  necessary 
for  the  Bureau  of  the  Census  prior  to  the  1954  Census  of 
Business  to  arrange  for  the  delineation  of  such  districts  before 
a  program  to  tabulate  Census  data  for  them  could  be  imple- 
mented. The  delineation  of  central  business  districts  was  ac- 
complished with  the  cooperation  of  the  Census  Tract  Committees 
in  the  large  cities  included  in  the  central  business  district  (CBD) 
program.  In  their  work  on  the  CBD's  the  Census  Tract  Com- 
mittees obtained  the  representation  of  a  variety  of  local 
interests,  such  as  business  firms  and  association.s,  newspapers, 
planning  agencies,  welfare  organizations,  local  governmental 
bodies,  etc.  Central  business  districts  have  been  delineated  only 
in  those  cities  of  100,000  or  more  inhabitants  (according  to  the 
1950  Census  of  Population  or  a  subsequent  special  census  prior 
to  1959)  in  which  there  was  a  local  Census  Tract  Committee 
recommendation  for  such  an  area  in  response  to  an  inquiry  from 
the  Census  Bureau. 

The  objective  of  the  CBD  program  was  stated,  as  follows,  in 
a  letter  from  the  Director  of  the  Census  Bureau  to  the  Census 
Tract  Committees: 

"The  primary  objective  of  thus  operation  is  to  provide  a 
basis  for  comparing  changes  in  business  activity  in  the  Cen- 
tral Business  District  with  those  in  the  remainder  of  the 
metropolitan  area  or  of  the  central  city." 

Because  there  are  no  generally  accepted  rules  for  determining 
what  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 
did  not  provide  rigid  specifications  for  defining  the  CBD  but  (1) 
provided  a  general  characterization  of  the  CBD,  describing  it  as 
"an  area  of  very  highland  valuation,  an  area  characterized  by  a 
high  concentration  of  retail  businesses,  offices,  theaters,  hotels, 
and  "service"  businesses,  and  an  area  of  high  traffic  flow";  and 
(2)  required  that  the  CBD  ordinarily  should  be  defined  to  follow 


existing  tract  lines,  i.e.,  to  consist  of  one  of  more  whole  Census 
tracts.  The  emphasis  put  on  tracts  was  based  on  the  anticipation 
that  other  Census  statistics  than  those  derived  from  the  Census 
of    Business    might    conveniently    be    tabulated    for   CBD's. 

It  was  recognized  that  the  tract  basis  for  CBD's  might 
lead  to  the  inclusion  of  some  land  area  not  properly  within 
a  strictly  defined  CBD  or  to  the  exclusion  of  a  small  por- 
tion of  what  should  be  in  the  CBD.  It  was  believed  that  this 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnitudes  being  measured.  Provision,  however,  was  made 
for  splitting  tracts  where  a  serious  problem  was  encountered. 
The  use  of  tract  lines  for  boundaries  also  was  consistent  with 
the  desire  to  keep  CBD  boundaries  constant,  in  order  to  maxi- 
mize the  value  of  comparisons  over  time.  Although  it  was 
recognized  that  the  CBD  strictly  defined  would  tend  to  change 
over  time,  it  was  felt  that  the  inexactitude  resulting  from  the 
use    of    fixed    boundaries    would    not    prove  to  be  serious. 

In  some  cities  where  there  had  been  a  previously  established 
central  business  district  or  sinUlar  area  which  substantially 
corresponded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  in 
the  Bureau's  CBD  program. 

Data  for  a  total  of  95  CBD's  were  provided  in  the  1954 
Census  of  Business.  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  in  97  standard  metropolitan  statistical 
areas.  A  number  of  cities  have  made  minor  changes  in  the 
boundaries  of  their  CBD's  due  mainly  to  revisions  in  tract 
boundaries.  In  only  one  city,  Minneapolis,  has  a  previously 
defined  CBD  been  significantly  changed. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  and  data  from  them  have  been  tabulated,  as  part  of 
the  1958  Census  of  Business  program.  The  major  retail  cen- 
ters (MRC's)  were  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metropolitan  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  themselves)  which  include 
a  major  general  merchandise  store—usually  a  department 
store.  MRC's  were  not  delineated  if  the  publication  of  data 
for  them  would  result  in  violation  of  Census  rules  prohibiting 
disclosure  of  information  for  individual  firms. 

MRC's  include  not  only  the  planned  suburban  shopping  center 
but  also  the  older  string  street  and  neighborhood  developments 
which  meet  the  above  prerequisites.  Frequently  the  boundaries 
of  a  single  MRC  include  stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the  planned  portion. 
In  general  the  boundaries  of  the  MRC's  have  been  established 
to  include  all  adjacent  blocks  containing  at  least  one  store  in 
the  general  merchandise,  apparel,  or  furniture-appliance 
groups  of  stores,  and  where  a  planned  center  is  involved  in- 
clude all  of  the  center. 

In  those  cities  within  the  standard  metropolitan  statistical 
areas  (SMSA's)  covered  by  this  series  of  reports  which  were 
not  of  sufficient  size  to  qualify  for  the  delineation  of  a  central 
business  district,  no  MRC's  were  delineated  unless  at  least  two 
such  centers  could  be  defined. 


For  explanation  of  procedures  and  definitions,  see  Appendix. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  1. 


-RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISH1ENTS: 

CENTRAL  BUSINESS  DISTRICT  OF  PEORIA 


1958  AND  1954 


Establlsbnents,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Business 


Kind  of  business 

1958^ 

1954^ 

SIC  code 

Estab- 
lish- 
ments^ 

(nunber) 

Sales 2 
($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid  employees, 

workweek  ended 

nearest  Nov.  15 

Estab- 
lish- 
ments^ 

(nxmber) 

Sales 2 
($1,000) 

Payroll, 
entire 

Total 
(nvmber) 

Full 
workweek 

(number) 

year 

($1,000) 

RETAIL  STORES 
Retail  stores,  total^ 

253 

9 
3 
6 

11 
6 

4 
1 

16 
8 
6 

54 

14 
21 
12 

5 
13 

1 

20 
2 
4 

14 

54 
31 
23 

11 

64 

1 
2 
4 
17 
5 
5 

10 
3 

66,738 

1,523 

178 

1,345 

29,644 

(D) 

3,542 

(D) 

1,738 

3,067 

434 

9,170 

2,946 
3,076 
2,324 

(D) 
1,602 

(D) 

7,385 
(D) 
(D) 

2,792 

3,465 

2,501 

964 

4,006 

6,306 
(D) 
(D) 
607 

2,193 
328 
894 

(D) 
(D) 

11,143 

240 

17 

223 

5,050 
(D) 
662 
(D) 

179 

254 

41 

1,441 

519 
466 
338 
(D) 
256 
(D) 

1,516 
(D) 
(D) 

499 

905 
757 
148 

518 

999 

(D) 

(D) 

86 

403 

55 

89 

(D) 
(D) 

3,838 

59 

7 

52 

1,963 
(D) 
318 
(D) 

65 

60 

18 

492 

139 
176 
142 

(D) 
81 
(D) 

320 
(D) 
(D) 

121 

370 

308 

62 

163 

328 
(D) 
(D) 
35 
114 
22 
31 

(D) 
(D) 

3,043 

55 

7 

48 

1,411 
(D) 
198 
(D) 

46 

59 

15 

385 

109 
143 
113 
(D) 
62 
(D) 

316 
(D) 
(D) 

118 

334 

278 

56 

135 

287 

(D) 

(D) 

29 

100 

20 

28 

(D) 
(D) 

291 

8 
3 

5 

13 
6 
5 
2 

20 
8 
8 

69 

12 
30 
17 

3 
23 

1 

20 
4 
3 

13 

69 
37 
32 

14 

62 

"2 

4 

15 

3 

4 

10 
3 

60,762 

1,963 

315' 

1,648 

27,446 

(D) 

3,361 

(D) 

1,912 

1,566 

175 

9,523 

2,756 

3,514 

(D) 

(D) 

2,235 

(D) 

5,676 

2,924 

580 

2,172 

3,937 
2,536 

1,401 

3,502 

5,062 

(D) 
519 
1,778 
189 
431 

3,028 
(D) 

10,232 

52 

Lumber,   building  materials,  hardware, 

ffl-nn    P(]injmPTit.    cipaT*>TR. 

214 

5251 

Hardware  stores 

34 

52  ex.   5251 

53  part^ 
531 

Other 

General  merchandise  group  stores-' 

Department  stores 

180 

4,444 
(D) 
649 

533 

T,1niit*^d   prip.e   var-jpty  «trOr**R.  , ,  , 

539 
54 

Other  general  merchandise  stores 

Food  stores 

(D) 
212 

55  ex.   554 

AntrmntnyP    rtpnTPTS 

235 

554 

Gasoline  service  stations 

68 

56 

Apparel,   accessory  stores 

1,646 

561,    567 

Men's,   boys'  apparel  stores,   custcm 
tailors  "^ 

510 

562,  563,  568 
562 

Wcmen's  clothing,   specialty  stores.... 
Ready-to-wear  stores^ 

516 
(D) 

565 

Family  clothing  stores' 

(D) 

566 

Shoe  stores 

337 

564,    569 

Other  apparel  stores 

(D) 

57 

Furniture,  heme  furnishings,   equipnent 
stores 

940 

5712 

Furniture  stores   

469 

5713-15,   19 
572,   573 

Other  heme  furnishings  stores* 

Household  appliance,   radio,  TV, 
music  stores 

76 
395 

58 

Rflt-TTlg,    rlrnnlciTlg   p"I  nnPR , 

1,068 

5812 

Eating  places 

783 

5813 

T>rTnlring  pi nf*-pR 

285 

591 

Drug  stores,   proprietary  stores 

451 

59  ex.    591 

Other  retail  stores* 

954 

592 

Liquor  stores .••• 

594 

Book,   stationery  stores 

(D) 

595 
597 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

97 
333 

5992 

Florists 

22 

5996 
7011,   7012 

Camera,   photographic  supply  stores .... 

SELECTED  SERVICES 
Hotels 

65 

1,098 

783 

Motion  picture  theaters 

(D) 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure,    (NA)  Not  available.    ...  Represents  zero. 

^Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately 
counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general 
merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  The  1954  sales  of  leased  departments  located  in  general 
merchandise  stores  but  elsewhere  classified  were  $1,962,000,  of  which  $1,168,000  was  included  with  apparel,  accessory  stores. 
This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "noneraployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  Idnd.s  of  business. 

■'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "snployer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.591)  not  covered  in  any  of  the  lines  below. 


PEORIA,  ILL,  AREA 


Table  2.— RETAIL  STORKS  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  195-; 

CITY  OF  PEORU 

Establishnents,  Sales,  Annual  Payroll,  ai»d  Bnployees,  by  Kind  of  Business 


SIC  code 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

55  ex.  55-i 

554 

56 

561,  567 

562,563,568 

562 

565 

566 
St-i,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 


591 


591 

59  ex. 

592 

59-; 

595 

597 

5992 

5996 


7011,  7012 
783 


Kind  of  'business 


RETAIL  STORES 

Retail  stores ,  total'' 

Lumber,  building  materials,  hardware, 
farm  equijment  dealers ...,,,,,...,,,,, 

Hardware  stores 

Other 

General  merchandise  groxip   stores^ 

Department  stores 

Liiited  price  variety  stores 

Other  general  merchandise  stores . . . . , 

Food  stores , 

Automotive  dealers , 

Gasoline  service  stations , 

Apparel ,  accessory  stores , 

Men ' s ,  boys '  apparel  stores ,  custom 

tailors  , 

Women's  clothing,  specialty  stores,. 

Ready-to-wear  stores ' 

Family  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment 
stores 

Furniture  stores^ 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinMng  places t 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores  * 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods ,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores.. 


SELECTED  SEHVTGES 


1958^ 


Estab- 
lish- 
ments^ 


(number) 


Hotels 

Motion  picture  theaters. 


1,237 


68 
29 
39 

^2 

7 

23 

14 

199 
78 

139 

89 

18 
29 
18 
13 
24 
5 


87 
19 
19 

49 

307 
164 
143 

48 

180 
33 
2 
10 
23 
16 


20 


Sales'^ 


($1,000) 


192,998 

8,524 
(D) 
(D) 

35,613 

(D) 

5,508 

(D) 

36,295 

35,329 

12,065 

12,558 

3,815 
(D) 
2,683 
2,461 
2,665 
(D) 


15,094 
8,304 
1,675 

5,115 

14,107 
8,557 
5,550 

8,846 

14,567 

3,403 

(D) 

775 

2,315 

865 

1,022 


(D) 
1,266 


Payroll, 

entire 

year 


($1,000) 


24,055 


1,148 
(D) 
(D) 

5,836 
(D) 
923 

(D) 

2,619 

2,976 

1,040 

1,818 

658 
(D) 
378 
302 
340 
(D) 


2,806 

1,691 

238 

877 

2,947 

2,185 

762 

1,133 

1,732 
212 
(D) 

90 
418 
115 

97 


(D) 
298 


Paid  employees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


8,547 


278 
(D) 
(D) 

2.347 

'(D) 

492 

(D) 

1,037 

710 

408 

635 

163 
(D) 
162 
139 
119 
(D) 


670 

351 

76 

243 

1,44-; 

1,099 

345 

468 

550 
71 

(D) 
38 

119 
52 
34 


(D) 
141 


Full 
workweek 

(number) 


6,736 


248 
(D) 
(D) 

,677 
(D) 
333 

(D) 

701 
694 
308 
493 

128 

(D) 
124 
104 
89 
(D) 


628 

331 

71 

226 

1,166 
886 
280 

345 

476 
59 

(D) 
32 

104 
41 
31 


(D) 
141 


1954^ 


Estab- 
lish- 
ments ^ 


(number) 


Sales' 


($1,000) 


182,281 


63 

7,334 

34 

(D) 

29 

(D) 

46 

32,972 

7 

(D) 

24 

4,489 

15 

(D) 

253 

35,909 

68 

35,901 

166 

10,492 

116 

12,880 

14 

(D) 

38 

(D) 

19 

3,171 

8 

1,349 

38 

3,169 

14 

752 

102 

14,102 

24 

7,466 

21 

1,735 

57 

4,901 

340 

13,628 

160 

7,062 

180 

6,566 

55 

6,744 

177 

12,319 

26 

2,311 

6 

(D) 

8 

595 

22 

1,896 

14 

583 

6 

(D) 

3,179 
1,744 


Payroll , 

entire 

year 


($1,000) 


22,648 

962 
(D) 
(D) 

5,121 
(D) 
800 
(D) 

2,447 

3,612 

926 

2,036 

(D) 
(D) 
434 
328 
426 
121 


2,156 

1,201 

212 

743 

2,726 

1,848 

878 

928 

1,734 
(D) 
(D) 
104 
(D) 
86 
(D) 


(D) 
376 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately  counted 
and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchan- 
dise stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

•'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "engjloyer"  establishments. 

^Includes  data  for  those  kinds  of  Dusiness  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  3.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  195-; 

PEORIA  STANDARD  METROPOLITAN  STATISTICAL  AREA 

Establishnents,  Sales,  Aimual  Payroll,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958 1 


Estab- 
lish- 
ments^ 


(number) 


Sales 


($1,000) 


Payroll , 

entire 

year 


($1,000) 


Paid  enjjloyees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


1954^1 


Estab- 
lish- 
ments^ 


(number) 


Sales -= 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


52 

5251 

52  ex.  5251 

53  part  3 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores ,  total"' 

Lumber,  building  materials,  hardware, 

f aim  equipiient  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores^ 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores.,.. 

Food  stores , 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apoarel  stores,  custom 

tailors* 

Women's  clothing,  specialty  stor3s,. 

Ready-to-wear  stores  ^ 

Family  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores^ 

Liquor  stores 

Book,  stationery  stores , 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores.. 

SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


2,583 


211 

73 

138 

76 

8 

4^ 

20 

412 

179 

328 

158 

29 
49 
31 
29 
36 
13 


173 
40 
29 

104 

621 
345 
276 

77 

348 
47 
5 
24 
47 
32 
11 


26 
21 


336,847 


26,684 

5,371 

21,313 

42,135 

31,564 

7,916 

(D) 

81,488 

59,762 

24,751 

17,559 

4,328 
4,386 
3,402 
4,950 
3,357 
(D) 


20,001 

10,647 

2,016 

7,338 

26,354 
15,634 

10,720 

11,726 

26,387 
4,972 
603 
1,272 
2,907 
1,242 
1,169 


3,336 
(D) 


37, 148 

3,171 

569 

2,602 

6,609 

5,123 

1,199 

(D) 

5,498 

4,843 

1,972 

2,423 

703 
614 
472 
627 
431 
48 


3,485 

2,098 

273 

1,114 

5,069 
3,772 
1,297 

1,482 

2,596 
273 
119 

108 
500 
170 
101 


1,179 
(D) 


13,724 


189 

619 

2,761 

1,965 

648 

(D) 

2,240 

1,215 

767 

924 

180 
255 
201 
299 
155 
35 


861 

436 

87 

338 

2,693 

2,103 

590 

612 

843 
89 
32 
46 

149 
82 
37 


491 
(D) 


10,609 

706 
149 
557 

1,932 

1,380 

4^4 

(D) 

1,480 

1,167 

585 

681 

139 
201 
155 
202 
111 
28 


800 

412 

82 

306 

2,071 

1,600 

471 

464 

723 
72 
32 
38 

129 
62 
32 


448 
(D) 


2,623 

180 

66 

114 

93 

8 

44 

41 

487 

143 

332 

162 

22 

54 
30 
14 
49 

17 


169 
34 
17 

100 

680 
308 
372 

81 

296 
32 

8 
12 
36 
22 

7 


293,365 

22,603 

4,281 

18,322 

39,727 

26,279 

(D) 

(D) 

65,887 

56,225 

18,596 

15,991 

4,109 
5,120 
3,826 
2,201 
(D) 
(D) 


18,183 
8,970 
1,860 

6,905 

24,815 
12,060 
12,755 

8,723 

22,615 
2,731 
(D) 
(D) 
2,648 
758 
683 


3,478 
2,477 


32,198 

2,856 
539 

2,317 

5,863 

4,183 

(D) 

(D) 

4,106 

5,077 

1,461 

2,373 

653 
699 
520 
417 
(D) 
(D) 


2,581 

1,401 

243 

937 

4,343 
2,838 

1,505 

1,124 

2,810 
168 
(D) 
(D) 
452 
105 
89 


1,171 
560 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately  counted 
and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchan- 
dise stores  (SIC  53,  p#. )  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  Include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


PEORIA,  ILL,  AREA 


Table  4.— «BTML  STORES  AND  SELECTED  SERVICE  ESTABUSHffiKTS— PERCENT  CHANCE  IN  SALES,  1954  TO  1958 

CENTRAL  BtlSINESS  DISTRICT  OF  PEORIA,  THE  ENTIRE  CITY,  AND  PEORIA  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


52 

5251 

52  ex.  5251 

53  i>art' 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  5fB 

57 

5712 
5713-15,  19 
572,  573 

58 

5812 

5813 


591 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


TDU,  7012 
783 


Kind  of  business 


RETAIL  STORES 

Retail  stores,  total^,.. 

Liober,  buUdlng  noterials,  hardware,  farm  equipment 
dealers ............................................ 

Hardware  stores. .................................. 

Other 

Oaneral  merchandise  group  stores'^................... 

D^>artaent  stores 

I^isLted  price  varietur  stores...................... 

Other  general  merchandise  stores.................. 

Food  stores............. 

AutCBOtive  dealers. ................................. 

Gasoline  service  stations. .......................... 

Apparel,  accessory  stores........................... 

Men's,  boys'  apparel  stores,  custaa  tailors*..,,,. 

Women's  clothing,  specialty  stores.... ..,.,. 

Ready-to-wear  stores' . .......................... 

Family  clothing  stores'..................... 

Shoe  stores 

Other  apparel  stores 

Furniture,  borne  furnishings,  equiiiment  stores....... 

Funilture  stores^ 

Other  hcee  furnishings  stores^.............. 

Household  qjpliance,  radio,  TV,  music  stores...... 

Eating,  drinking  places 

Gating  places...... ,,.,.,...... 

DrinVIng  places 

Drug  stores,  proprietary  stores..................... 

Other  retail  stores^. ....,.,.,..,,,,,, 

Liquor  stores.,....,.............,..,,,.,....,.... 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores.................... 

Jewelry  stores ; 

Florists .^. 

Camera,  photographic  siqiply  stores..,,,.........., 

SELECTED  SERVICES 

Hotels 

Motion  picture  theaters............................. 


Percent  change^ 


Central 

business 

district 


9.8 


-22.4 
-43.5 
-18.4 

8.0 
(D) 
5.4 
(D) 

-9.1 

95.8 

148.0 

-3.7 
6.9 

-12.5 
(D) 
(D) 

-28,3 
(D) 

30.1 
(D) 
(D) 

28.5 

-12.0 

-1.4 

-31,2 

14,4 

24.6 

(D) 

(D) 

17.0 

23.3 

73.5 

107.4 


(D) 
(D) 


Entire 
city 


5.9 


16.2 
(D) 
(D) 

8.0 

(D) 

22.7 

(D) 

1.1 

-1.6 

15.0 

-2.5 

(D) 

(D) 

-15.4 

82.4 

-15.9 

(D) 

7.0 
11.2 
-3.5 

4.4 

3.5 
21.2 
15.5 

31.2 

18.2 
47,3 

(D) 
30.3 
22.1 
48.4 

(D) 


(D) 
-27,4 


City 
less  its 
central 
business 
district 


3.9 


30.3 
(D) 
(D) 

8.0 

(D) 

74.3 

(D) 

1.6 

-6.0 

12.7 

0.9 
(D) 
(D) 
(D) 
(D) 
13.8 
(D) 

-8.5 

(D) 

(D) 

-U.9 

9.8 

33.8 

-11.2 

49.3 

13.8 

(D) 

(D) 

121.1 

3.4 

36.3 
(D) 


(D) 
(D) 


Entire 
standard 
metro- 
politan 
statistical 
area 


14.8 


18.1 
25.5 
16.3 

6.1 

20.1 

(D) 

(D) 

23.7 

6.3 

33.1 

9.8 

5.3 

-U.3 

-11.1 

124.9 

(D) 

(D) 

10.0 

18.7 

8.4 

6.3 

6.2 

29.6 

-16.0 

34.4 

16.7 

82.1 

(D) 

(D) 

9.8 

63.9 

71.2 


^.1 
(D) 


Standard 

metro- 
politan 
statistical 
area  less 
central 
business 
district 


16.1 


21.9 

30.9 
19.8 

1.7 
(D) 
(D) 
(D) 

24.7 

3,7 

32,0 

29,7 
2,1 
-18,4 
(D) 
(D) 
(D) 
(D) 

0,9 
(D) 
(D) 

9.6 

37.9 
-14.1 

47.9 

14.4 

(D) 

(D) 

(D) 

-17.9 

60.6 
9.1 


(D) 
(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (MA)  Not  available,    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

^In  computing  percent  change,  sales  o"  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased 
department  was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  compara- 
bility is  greatest  for  general  merciiandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect 
"hotels"  or  "motion  pictxirc  theaters." 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
1954  data  limited  to  "employer"  establisl-mients  in  ccmputing  percent  change. 

'in  comptiting  percent  change,  both  1934  -Jid  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  thase  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  In  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  5.— BETAH  STORFB:   1958  AMD  195A  CKNTHAL  BUSIHESS  DISTRICT  SALES  AS  PEHCWT  OT 

PECRIA  AND  OF  PEORIA  STANDARD  METROPOLIIAN  STATISTICAL  AREA 


SIC  code 


52 
5251 

52  ex.  5251 

53  part' 
331 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

37 
5712 

5713-15,  19 
572,  573 

38 

3812 
5813 


591 

59  ex. 

392 

394 

595 

597 

S992 

5996 


591 


Kind  of  bvislnesB 


RKIAn,  STORES 

Retail  stores,  total',., , ^.,.,.. 

lAmlMr,  building  natarlals,  hardware,  fam  equiraiest  dealars, 
Hardware  storea,,.,,,.,.,,,,...,,...,..,,.^.,  ....,,.,.,., 
Other 

General  mei^sbandlse  group  otorea^, ....,.,,,„,,,,„,,,„,,,, 

Department  stores ..........,....,.,.,*, 

Limited  price  Variety  stores .......*....,,,»...,..,,, 

Other  general  merehandlse  stores. ...... ...,., ............. 

Food  stores.. « 

Automotive  dealers ,.,.,, , 

Gasoline  service  stations.,.,,, .,..,,,,.. 

Apparel,  accessory  stores..... 

Men's,  boys'  apparel  stores,  custom  tailors*..,,.,........ 

Women's  clothing,  specialty  stores 

Ready-to-wear  stores' , 

Family  clothing  stores' , 

Shoe  stores......,,..............,.....,,,....,,..,,,.,,,. 

Other  apparel  stores 

Furniture,  bone  furnishings,  equljxaent  stores............... 

Furniture  stores*... , 

Other  home  furnishings  stores*,................. 

Household  ^rpllance,  radio,  TV,  music  stores.............. 

£atii%,  drinking  places .,,. .•.».«.«....,..*.,....• 

Eating  places............................................. 

DrlnMng  places. « . ........................................ 

Drug  stores,  proprietary  stores 

Other  retail  stores^.....,..,,,,................ 

Liquor  stores..................................... 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  si^ly  stores..,,.,,,.....,......,.,. 


Percent  of  city  sales  in 
central  business  district^ 


1956 


34.6 

17.9 
(D) 
(D) 

83.2 
(D) 

64.3 
(D) 

4.8 

8,7 

3.6 

73.0 
77,2 

(D) 
86.6 

(D) 

60.1 

■  (D) 

48.9 
(D) 
(D) 

54.6 

24.6 
29.2 
17.4 

45.3 

43.3 
(D) 
(D) 
78.3 
9i.7 
37.9 
87.5 


1954 


33.3 

26.8 
(D) 
(D) 

83,2 

(D) 

74.9 

(D) 

5.3 

4,4 

1.7 

73,9 
(D) 
(D) 
(D) 
(D) 

70,5 
(D) 

40.2 
39.2 
33.4 
44,3 

28,9 
35,9 
21,3 

51.9 

41,1 

(D) 
87.2 
93.8 
32.4 

(D) 


Percoit  of  standard  metro- 
politan statistical  area 
sales  in  central  business 
district^ 


1958 


19.8 
5.7 
6.3 

70.4 
(D) 

44.7 
(D) 

2.1 

5.1 


52.2 
68,1 
70.1 
68.3 

(D) 
47.7 

(D) 

36,9 
(D) 
(D) 

38.0 

13.1 

16.0 

9.0 

34,2 

23,9 
(D) 
(D) 
47,7 
75.4 
26,4 
76.5 


1954 


20,7 

8.7 
7,4 
9,0 

69.1 
(D) 
(D) 

(e: 

2,9 
2.8 

0.9 

59.6 
67.1 

63.6 
(D) 
(D) 
(D) 
(D) 

31,2 
32,6 
31.2 
31,5 

15,9 
21,0 
11,0 

40.1 

22.4 

(D) 

(D) 

67.1 

24.9 

63,1 


Standard  Kotes:   (D)  Withheld  to  ayoid  disclosure.    (NA)  Not  available,    ...  Represents  zero,    (Z)  Less  than  0,05  percent. 

^In  computing  percent,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  Ttm  effect  on  comparability  Is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56). 

■'Excludes  nonatore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "en^jloyer"  establishments  in  ocmputing  percent, 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "esnployer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  6.— OTTAIL  STORES:      1958  AND  195<^-FERCENTACiE  DISTRIBUnON  OF  SALES,  BY  KIND  OF  BUSINESS 

CENTRAL  BUSINESS  DISTRICT  OF  PEORIA,    THE  ENTIRE  CITY,   AND  PEORIA  STANDARD  METROPOLITAN  STATISTICAL  AREA 

(Percentages  are  based  on  total  Retail  Store  Sales  idiioh  exclude  sales  of  nonstore  retailers — mall  order,  direct  selling, 

merchandise  vending  machine  operators) 


SIC  oode 


Kind  of  tnislness 


Central 

business 

district^ 


1958 


1954 


Entire  city' 


1958 


1954 


Standard  metropolitan 
statistical  area'^ 


1958 


1954 


52 

5251 

52  ex.  5251 

53  part' 
531 

533 
539 


55  ex.  554 

554 

56 

561,  567 

562,563,568 
562 

565 
566 
564,  569 

57 

57L2 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex. 

592 

594 

595 

597 

5992 


591 


RETAn.  STORES 

Retail  stores,  total-'. , 

lABher,  building  materials,  hardware, 

fans  equlpaent  dealers 

Hardware  stores .................< 

Other , 

General  merchandise  grotq>  stores-' 

Department  stores..................... 

Limited  price  variety  stores.......... 

Other  general  merchandise  stores 

Food  stores , 

Automotive  dealers 

Oasollne  service  stations............... 

/pparel,  accessory  stores............... 

Hen's,  boys'  apparel  s-tores,  cus-tom 

tailors* , 

Women's  clothing,  special-ty  s-tores..,, 
Ready--to-wear  s-tores'............... 

Family  clo-thing  stores'............... 

Shoe  stores 

Other  apparel  s-tores 

Furniture,  baae  furnishings,  eqiiiimeiit 

stores , 

Furniture  stores*. .................... 

Other  hoBe  furnishings  s-tores  ........ 

Household  q^llance,  radio,  TV,  music 
stores .., 

Eating,  dritdcing  places , 

Eating  places 

Drinking  places ....................... 

Drug  stores,  proprietary  stores... , 

Other  retail  stores' 

Liquor  s-tores. ........................ 

Book,  stationery  stores 

Sporting  goods,  bicycle  s-tores 

Jewelry  stores 

Florists 

Camera,  photogr^hic  siqtply  stores.... 


100.0 

2.3 
0.3 
2.0 

44.4 
(D) 
5.3 
(D) 

2.6 

4.6 

0.7 

13.7 

4.4 
4.6 
3.5 
(D) 
2.4 
(D) 


11.1 
(D) 
(D) 

4.2 

5.2 
3.7 
1.4 

6.0 

9.4 
(D) 
(D) 
0.9 
3.3 
0.5 
1.3 


100.0 

3.2 
0.5 
2.7 

45.2 
(D) 
5.5 
(D) 

3.1 

2.6 

0.3 

15.7 

4.5 
5.8 
(D) 
(D) 
3.7 
(D) 


9.3 
4.8 
1.0 

3.5 

6.5 
4.2 
2.3 

5.8 

8.3 

(D) 
0,9 
2.9 
0,3 
0.7 


100.0 


4.4 
(D) 
(D) 

18.5 
(D) 
2.9 
(D) 

18.8 

18.3 

6.3 

6.5 

2.0 
(D) 
1,4 
1,3 
1,4 
(D) 


7,8 
4.3 
0,9 

2.6 

7.3 
4.4 
2.9 

4,6 

7,5 
1.3 
(D) 
0,4 
1,2 
0,4 
0,5 


100.0 


4.0 
(D) 

(D) 

18,1 
(D) 
2,5 
(D) 

19,7 

19.7 

5.7 

7,1 

(D) 
(D) 
1,7 
0,7 
1,7 
0,4 


7,7 
4,1 
1,0 

2,6 

7,5 
3,9 
3,6 

3,7 

6,8 
1.3 

(D) 
0,3 
1,0 
0,3 
(D) 


100.0 


7.9 
1.6 
6.3 

12.5 
9,4 
2,4 
(D) 

24,2 

17.8 

7.4 

5.2 

1.3 
1.3 
1.0 
1.5 
1.0 
(D) 


5,9 
3,2 

0,6 

2.2 

7,8 
4.6 
3,2 

3.5 

7.8 
1,5 
0.2 
0.4 
0,9 
0.4 
0,3 


100.0 

7.7 
1.5 
6.2 

13,5 
9,0 
(D) 
(D) 

22.5 

19.2 

6.3 

5,5 

1.4 
1.7 
1,3 
0,8 
(D) 
(D) 


6,2 

3.1 
0,6 

2.4 

8,4 
4.1 
4.3 

3.0 

7.7 
0,9 
(D) 
(D) 
0.9 
0,3 
0.2 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure,    (NA)  Not  available,    ,..  Represents  zero,    (Z)  Less  than  0,05  percent. 

'in  conrputlng  percent,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt,)  and  apparel,  accessory  stores  (SIC  56). 

'Excludes  nonstore  retailers  (i,e,,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53, 

*1954  data  limited  -to  "employer"  establishments  in  computing  percent, 

'in  computing  percent,  both  1954  and  1958  data  limited  -to  "employsr"  establisliments, 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex,  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  7.  —RETAIL  STORES:      1958— WAJOR  RETAIL  CENTERS   IN  THE  PEORIA  STANDARD  METRGPOLITAIJ  STATISTICAL  AREA 


MRC  No. 


1. — Includes  the  planned  center  known  as  "Sheridan  Village  Shopping  Center"  and  the  store  at  the  intersection 

Sheridan  Rd.  and  West  Lake  Ave. 


of 


SIC 
code 


Kind  of  bvislness 


Total 


SIC 
code 


lf^nrl  of  huBlness 


Number  of 
establish- 
ments 


54,58,591 


53  part, 2 
56,  57 


52,  55,  599 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Nimber 

Sales ...($1,000) 

Convenience  goods  stores: 

Kimber 

Sales ...($1,000) 

Shopping  goods  stores:^ 

Nimber 

Sales ,. .  ($1,  000) 

All  other  stores: 

Number 

Sales ($1,000) 

Retail  stores,  total^ 

lADber,  building  materials,  hardware, 

f ann  equipnent  dealers 

Hardware  stores *..... ......... 

Other 

Geneisl  merchandise  group  stores^  ^ .... 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores..... 

Food  stores 


31 
13,022 

7 
4,945 

16 
6,832 

8 
1,245 


Nimber  of 
establish- 
ments 


31 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex, 

592 

594 

595 

597 

5992 

5996 


591 


Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores^ , 

Men's,  boys'  apparel  stores,  custom 

tallord 

Women's  clothing,  specialty  stores..., 

Ready-to-wear  stores' , 

Femily  clothing  stores' , 

Shoe  stores », 

Other  apparel  stores,.... , 

Furniture,  heme  furnishings,  equliment 

stores , 

Furniture  stores , 

Other  heme  furnishings  stores .., 

Household  appliance,  radio,  TV,  music 
stores , 

Eating,  dilnMng  places , 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores , 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores... 


1 
10 


MRC  No.  2. — Includes  the  stores  in  the  area  bounded  by:  Leland,  SW.  Adams,  Olive,  SW.  Jefferson  Ave. 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 

53  part,* 
56,  57 

52,  55,  599 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total:  ^ 

Nimber 

Sales ($1,000)... 

Convenience  goods  stores: 

Nimber 

Sales ($1,000),.. 

Shopping  goods  stores:^ 

Nimber 

Sales ($1,000)... 

An  other  stores: 

Number 

Sales ($1,000)... 


Retail  stores,  total 


Lumber,  building  materials,  hardware, 

faun  equipment  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


29 
6,380 


10 
1.282 


9 
4,328 


10 
770 


Number  of 
establish- 
ments 


29 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Autanotlve  dealers. 


Gasoline  service  statlcois. 


Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custon 

tailors 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores'... 

Family  clothing  stores' 

Shoe  stores .,. 

Other  apparel  stores. 


Furniture,  heme  furnishings,  equipment 

stores 

Furniture  stores 

Other  home  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

DrinTdng  places. 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores..... 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (MA)  Not  available.    ...  Represents  zero. 

•klroup  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  -vrtiich  could  not  be  classified  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


APPENDIX 

Procedures  and  Definitions 


CENSUS  DISCLOSURE  RULES 

In  accordance  with  Census  law,  any  data  which 
would  disclose  the  operations  of  an  individual 
establishment  or  business  organization  are  not 
published.  The  number  of  establishments  in  a 
kind  of  business  is  not  considered  a  disclosure 
by  these  rules,  so  that  this  item  is  shown  in 
instances  where  other  items  of  information  for 
the  same  kind  of  business  or  locality  are  sup- 
pressed. 

KINDS  OF  BUSINESS  COVERED 

This  report  covers  all  establishments  (except 
nonstore  retailers)  included  in  Retail  Trade,  de- 
fined in  accordance  with  the  principles  of  the 
Standard  Industrial  Classification  Manual  (1957  edi- 
tion) issued  under  the  auspices  of  the  Bureau 
of  the  Budget,  Executive  Office  of  the  Presi- 
dent. This  report  includes,  in  addition  to  re- 
tail trade  establishments,  hotels  and  motion  pic- 
ture theaters,  parts  of  major  groups  70  and  78 
of  the  SIC  Manual. 

Retail  Trade,  as  defined  in  the  SIC  Manual, 
and  as  covered  in  the  1958  Census  of  Business, 
includes  establishments  primarily  engaged  in  sell- 
ing merchandise  directly  to  personal,  household, 
and  farm  users.  Excluded  from  Retail  Trade 
are  places  of  business  operated  by  membership 
clubs  and  open  only  to  their  own  members  or 
personnel,  such  as  restaurants  and  bars  operated 
by  country  clubs,  school  cafeterias,  cafeterias 
operated  by  industrial  plants  for  their  employ- 
ees, establishments  operated  by  agencies  of  the 
Federal  Government  on  military  posts,  hospitals, 
etc. 

Data  for  nonstore  retailers— mail  order  houses, 
direct  selling  (house-to-house)  organizations,  and 
merchandise  vending  machine  operators —have  been 
excluded  from  the  tabulations  in  this  report,  but 
are  contained  in  other  publications  of  the  1958  Cen- 
sus of  Business,  such  as  the  Area  Report  Series. 

METHOD  OF  ENUMERATION 

For  purposes  of  coverage  in  the  1958  Census 
of  Business,  retail  establishments  were  divided 
into  two  categories— those  with  some  paid  employ- 
ment during  1958,  i.e.,  the  "employer"  universe, 
and  those  with  no  paid  employment  during  1958, 
i.e.,  the  "nonemployer"  universe.  The  method 
of  obtaining  census  information  for  these  two 
groups  is  described  below. 


Enumeration  of  "Employers."— Information  for 
establishments  in  this  part  of  the  retail  trade 
field  was  obtained  by  means  of  a  mail  canvass. 
Report  forms  were  mailed  to  all  business  firms 
included  in  the  active  records  of  the  Internal 
Revenue  Service  as  subject  to  payment  of  Fed- 
eral Insurance  Contributions  Act  (FICA)  taxes 
(i.e.,  employers  of  one  or  more  persons)  and 
which  were  classified  in  the  records  of  the  Bu- 
reau of  Old-Age  and  Survivors  Insurance  (BOASI) 
as  wholly  or  partially  engaged  in  retail,  whole- 
sale, manufacturing,  and  mineral  industries.  Also 
included  were  those  classified  in  major  groups 
70  (except  702  and  704),  72,  73,  75,  76,  78,  and 
79  of  the  service  industries  portion  of  the  SIC 
Manual,  and  in  public  warehousing,  SIC  major 
group  42,  except  421.  In  addition,  report  forms 
were  mailed  to  all  establishments  which  BOASI 
had  not  classified  by  kind  of  business  prior  to 
mailing  of  census  report  forms.  Each  estab- 
lishment was  mailed  a  report  form  appropriate 
to  its  BOASI  classification  (for  those  cases  for 
which  BOASI  classification  had  not  yet  been  es- 
tablished, a  general  purpose  form  was  used),  but 
its  census  classification  was  determined  by  re- 
plies   to  questions   on   the  census   report   form. 

Enumeration  of  "Nonemployers."— This  group 
was  defined  to  include  retail  businesses  other  than 
those  represented  in  the  active  FICA  records  of 
the  Internal  Revenue  Service.  Information  for 
this  group  of  establishments  was  derived  from 
the  1958  Federal  income  tax  returns.  Information 
was  compiled  from  only  one-half  of  these  cases 
and  census  results  for  this  group  were  estab- 
lished by  multiplying  such  findings  by  two.  The 
"nonemployer"  segment  of  retail  trade,  although 
made  up  of  a  large  number  of  establishments, 
accounted  for  less  than  10  percent  of  the  total 
retail  trade  volume. 

Included  in  this  segment  were  only  those  non- 
employer  establishments  which  reported  a  sales 
volume  of  $2,500  or  more  during  1958.  Non- 
employer  establishments  reporting  a  sales  vol- 
ume of  less  than  $2,500  were  not  included  in 
these  tabulations,  regardless  of  the  period  of 
time  they  were  operated  during  the  year. 

COMPARISON  OF  THE  1954  AND 
1958  CENSUSES 

In  all  major  respects,  the  1954  and  1958  Cen- 
suses were  conducted  under  similar  conditions 
and  procedures.     Strict  comparability  in  the  data 
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for   the  two  censuses  is  limited  by  the  following 
factors: 

1.  The  physical  area  of  a  number  of  urban 
places  in  the  1958  Census  is  not  the  same  as  it 
was  in  1954  because  of  annexations  and  other 
boundary  changes  which  have  occurred  since  the 
1954  Census.  This  factor  should  be  taken  into 
consideration  in  evaluating  changes  in  census 
findings  from  1954,  as  in  each  census  the  sta- 
tistics for  urban  places  are  in  accordance  with 
the  boundaries  for  those  places  in  the  census 
year. 

2.  Whereas  in  the  1954  Census,  "leased 
departments"  (businesses  operated  as  departments 
of  a  retail  business,  under  different  ownership) 
were  counted  as  separate  establishments  and 
separately  classified  by  kind  of  business,  in  the 
1958  Census  they  have  been  combined  with  the 
retail  business  in  which  located.  As  a  result, 
it  is  anticipated  that  the  count  of  establishments 
will  be  approximately  25,000  less  in  the  1958 
Census  than  would  have  been  the  case  if  the 
1954  Census  procedure  had  been  followed.  In 
addition,  there  will  be  some  redistribution  in 
the  data  among  the  various  kinds  of  business 
categories  (e.g.,  the  figures  for  a  leased  shoe 
department  located  in  a  department  store  which 
were  tabulated  in  the  "shoe  store"  kind  of  busi- 
ness in  1954  are  included  with  "department 
store"  figures  in  the  1958  Census).  Leased 
departments  in  the  1954  Census  reported  sales 
of  approximately  one  billion  dollars. 

3.  Revisions  made  in  the  1957  edition  of  the 
SIC  Manual  have  necessitated  the  following  changes 
in  establishment  classifications  used  in  the  1954 
Census: 

a.  Musical  instrument  stores  and  music 
and  record  shops  have  been  shifted  to  the  kind- 
of-business  group  "Furniture,  Home  Furnish- 
ings, Equipment  Stores"  from  the  group  " Other 
Retail  Stores." 

b.  Antique  stores  have  been  shifted  to 
the  group  "Other  Retail  Stores"  from  the  group 
"Furniture,  Home  Furnishings,  Equipment 
Stores." 

4.  Both  the  1954  and  1958  Censuses  ex- 
cluded those  businesses  with  no  paid  employment 
which  had  sales  volume  of  less  than  $2,500  in 
the  census  year.  To  the  extent  that  price  in- 
creases since  1954  resulted  in  increases  in  the 
dollar  volume  of  sales,  the  1958  Census  includes 
stores  with  a  lesser  physical  volume  of  business 
than  were  included  in  the  1954  Census.  While 
the  exact  magnitude  of  this  phenomenon  is  un- 
known, the  effect  on  total  volume  of  retail  sales 
undoubtedly  is  only  a  fraction  of  one  percent 
and  probably  has  little  effect  on  the  number  of 
stores  included  in  the  census. 


Both  the  1954  and  1958  Censuses  include  data 
for  some  "nonemployer"  establishments  in  the 
group  totals  but  not  in  the  detailed  kinds-of- 
business  totals  due  to  limitation  of  classification 
information  on  the  Federal  tax  returns.  In  the 
1954  data,  all  major  groups  (i.e.,  SIC  2  digit) 
included  some  such  establishments.  In  1958 
only  two  major  groups— SIC  53,  General  Mer- 
chandise Group,  and  SIC  56,  Apparel,  Accessory 
Stores— included  such  establishments.  In  neither 
census  was  it  found  feasible  to  classify  any 
"nonemployer"  establishments  as  "Ready-to-wear 
stores  (SIC  562)"  or  "Family  clothing  stores 
(SIC  565)"  and,  in  the  1954  Census,  it  similarly 
was  not  found  feasible  to  change  any  "nonemploy- 
er" establishment  as  "Men's,  boys' apparel  stores, 
custom  tailors  (SIC  561,  567)";  "Furniture  stores 
(SIC  5712)";  or  "Other  home  furnishings  stores 
(SIC  5713-15,  5719)."  Such  stores  were  classi- 
fied only  at  the  major  group  level. 

EXPLANATION  OF  TERMS 

E stablishments . — Census  of  Business  figures 
represent  a  summary  of  reports  for  individual  "es- 
tablishments" rather  than  "companies."  A  sep- 
arate report  was  obtained  for  each  location  where 
business  was  conducted,  including  each  location 
of  multiunlt  organizations.  Each  report  was 
tabulated  in  accordance  with  the  physical  location 
at  which  the  business  was  conducted. 

Where  two  or  more  activities  were  carried  on 
at  a  single  location  under  a  single  ownership, 
all  activities  generally  were  grouped  together  as 
a  single  establishment,  and  the  entire  establish- 
ment was  classified  on  the  basis  of  its  major 
activity,  with  all  data  for  it  included  in  that  clas- 
sification. However,  in  cases  where  distinct 
and  separate  economic  activities,  for  which  dif- 
ferent industry  classification  codes  were  appro- 
priate, were  conducted  under  the  same  ownership 
at  a  single  location,  and  where  conditions  pre- 
scribed by  the  SIC  Manual  for  recognizing  the 
existence  of  more  than  one  establishment  were 
met,  separate  establishment  reports  for  each  of 
the  different  activities  were  reported  in  the  cen- 
suses. 

In  the  case  of  leased  departments,  i.e.,  where 
separately  owned  businesses  are  operated  as  de- 
partments of  a  retail  business  under  another 
ownership  (e.g.,  a  separately  owned  shoe  depart- 
ment store)  only  a  single  establishment,  combin- 
ing leased  departments  with  the  retail  establish- 
ment in  which  they  are  located,  is  recognized 
for  1958  Census  purposes. 

The  "number  of  establishments"  shown  in  this 
report  is  the  number  in  business  at  the  end  of 
the  census  year. 

Sales.— Sales  include  the  total  of  merchandise 
sold,   and  receipts  from  repairs  and  from  other 
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services  to  customers,  whether  or  not  payment 
was  received  in  1958.  Sales  are  normally  re- 
corded net  of  deductions  for  refunds  and  allow- 
ances for  merchandise  returned  by  customers. 
Total  sales  exclude  amounts  other  than  those  re- 
ceived from  customers,  such  as  income  from  in- 
vestments, rental  of  real  estate,  etc.  They  in- 
clude the  amount  of  local  and  State  sales  taxes 
and  Federal  excise  taxes  which  are  collected 
by  the  store  directly  from  customers  and  paid 
directly  by  the  store  to  a  local.  State,  or  Fed- 
eral taxing  agency.  Gasoline,  liquor,  tobacco, 
and  other  excise  taxes  which  are  paid  by  the  manu- 
facturer or  wholesaler  and  passed  along  to  the 
retailer  also  are  included. 

The  sales  figures,  therefore,  represent  total 
sales  and  receipts  of  all  establishments  primari- 
ly engaged  in  retail  trade.  They  do  not  include 
retail  sales  made  by  manufacturers,  wholesalers, 
service  establishments,  and  other  businesses  whose 
primary  activity  is  other  than  retail  trade.  They 
do,  however,  include  receipts  other  than  from  the 
sale  of  merchandise  at  retail  (e.g.,  service  re- 
ceipts, sales  to  industrial  users,  sales  to  other 
retailers,  etc.)  by  establishments  primarily  en- 
gaged in  retail  trade.  Although  the  count  of  es- 
tablishments as  tabulated  in  this  report  repre- 
sents the  number  in  business  at  the  end  of  the 
year,  the  sales  figures  include  sales  of  all  es- 
tablishments in  business  at  any  time  during  the 
year. 

Payroll,  entire  year.— Payroll  includes  salaries, 
wages,  commissions,  bonuses,  vacation  allowances, 
and  the  value  of  payments  in  kind  (such  as  free 
meals,  lodgings,  etc.)  paid  during  the  year  to 
all  employees.  Gratuities  received  by  employees 
from  patrons  are  not  included.  For  corporations, 
it  includes  amounts  paid  to  officers  and  execu- 
tives; it  does  not  include  compensation  of  pro- 
prietors or  of  partners  of  unincorporated  busi- 
nesses. Payroll  is  reported  before  deductions 
for  Social  Security,  income  tax,  insurance  dues, 
etc. 

Payroll— workweek  ended  nearest  November 
15.— This  item  consists  of  payroll,  as  defined  above, 
which  was  paid  to  persons  on  the  payroll  in  the 
pay  period  ended  nearest  November  15,  1958. 
Establishments  whose  payroll  period  was  other 
than  a  week  were  requested  to  adjust  the  fig- 
ures to  a  weekly  basis. 

Paid  employees— workweek  ended  nearest  No- 
veniber  15.— Paid  employees  consist  of  the  num- 
ber  of  employees,  including  salaried  officers  and 
executives  of  corporations,  who  were  on  the  pay- 
roll for  the  workweek  ended  nearest  November 
15,  but  not  proprietors  or  partners  of  unincorpo- 
rated businesses. 


"Full  workweek"  employees.— "Full  workweek" 
employees  includes  employees,  whether  regular  or 
seasonal,  who,  for  the  specified  pay  period,  were 
paid  for  working  at  least  the  nuntiber  of  hours 
typically  worked  in  a  week  by  employees  of  the 
reporting  establishment.  All  other  employees 
paid  during  that  workweek  were  reported  as  part- 
workweek  employees. 

KIND- OF -BUSINESS  CLASSIFICATIONS 

Establishments  covered  by  the  1958  Census  were 
assigned  a  kind-of -business  classification  in  ac- 
cordance with  the  provisions  of  the  1957  edition 
of  the  SIC  Manual.  It  should  be  noted  that  kind- 
of- business  classifications  are  not  interchange- 
able with  commodity  classifications.  Most  busi- 
nesses sell  a  number  of  kinds  of  commodities. 
The  kind-of- business  code  assigned  generally 
reflects  either  the  individual  commodity  or  com- 
modity group  which  is  the  primary  source  of  the 
establishment's  receipts  or  some  mixture  of  differ- 
ent commodities  which  characterize  the  estab* 
lishment's  business.  Thus,  the  classification  of 
establishments  by  kind  of  business  generally  does 
not  make  it  possible  to  determine  either  the  num- 
ber of  establishments  handling  a  particular  com- 
modity or  the  sales  of  that  commodity.  For 
example,  the  "food  group"  classification  excludes 
stores  selling  some  food  if  the  sale  of  food  is 
not  the  primary  source  of  receipts;  moreover, 
even  though  stores  are  classified  as  "food  stores" 
some  of  their  receipts  may  be  derived  from  the  sale 
of  nonfood  products. 

As  noted  in  the  section  on  "Method  of  Enu- 
meration," the  1958  Census  findings  are  based 
on  reports  from  two  different  sources.  "Em- 
ployer" establishments  were  canvassed  by  mail 
and  were  required  to  complete  report  forms 
especially  designed  for  this  census.  "Nonem- 
ployer"  establishments,  however,  were  included 
in  the  census  on  the  basis  of  information  sup- 
plied on  the  1958  Federal  income  tax  report. 
Because  of  the  nature  of  the  information  avail- 
able on  the  tax  form,  the  kind-of-business  classi- 
fications based  on  that  form  represent  primarily 
"self -designation."  In  some  cases  this  informa- 
tion was  adequate  for  classification  at  the  kind- 
of-business  group  level  but  not  for  detailed  kinds 
of  business.  (See  "Comparisons  of  the  1954 
and  1958  Censuses,"  above.) 

The  classifications  based  on  the  census  forms, 
on  the  other  hand,  reflect  the  information  on  the 
commodity  "composition"  of  the  establishment  as 
revealed  by  the  census  classification  inquiries. 
The  effect  of  the  two  different  sources  on  uni- 
formity of  classification,  as  reflected  in  the 
measurement  of  dollar  volume  of  sales  is  minor. 
In  total,  the  "nonemployer"  establishments  ac- 
count for  less   than   10  percent  of  retail   sales 
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and,  in  most  cases,  it  is  likely  that  the  "self- 
designated"  classification  would  be  consistent  with 
that  derived  from  more  comprehensive  information. 

The  data  in  this  report  for  two  major  SIC 
groups,  55  and  59,  have  been  subdivided,  making 
it  necessary  to  arrive  at  SIC  major  group  totals 
by  addition  (see  description  below  for  these  major 
groups).  In  addition,  data  for  that  part  of  SIC 
group  53  which  relates  to  nonstore  retailers 
are  not  included  in  this  report. 

Lumber,  Building  Materials,  Hardware,  Farm 
Equipment  Dealers  (SIC  Major  Group  52) 

Establishments  primarily  selling  lumber,  build- 
ing materials,  the  basic  lines  of  hardware,  paint, 
wallpaper,  glass,  electrical  supplies,  roofing  ma- 
terials, and  other  supplies  and  equipment  for  home 
construction.  Establishments  primarily  selling 
farm  equipment  are  also  included.  Establishments 
in  this  group  sell  to  contractors  as  well  as  to 
the  general  public. 

Hardware  stores  (SIC  5251).—  Establishments 
primarily  selling  a  number  of  basic  hardware 
lines,  such  as  tools,  builders'  hardware,  paint 
and  glass,  housewares  and  household  appliances, 
cutlery,  and  roofing  materials.  These  establish- 
ments may  also  sell  farm  implements. 

General  Merchandise  Group  (SIC  Major  Group  53, 
Except  For  "Nonstore  Retailers") 

This  group  includes  all  establishments  within 
SIC  major  group  53— "General  Merchandise"  ex- 
cept for  "nonstore"  establishments. 

The  data  for  establishments  in  this  group  in 
the  1958  Census  of  Business  as  compared  with 
the  1954  Census  of  Business  are  affected  by  the 
treatment  in  1958,  of  leased  departments  as  parts 
of  the  establishment  within  which  they  operate 
rather  than  as  separate  establishments.  The 
data  for  department  stores  are  most  affected 
by  this  change. 

Department  stores  (SIC  531).— Establishments 
normally  employing  25  or  more  people  and  en- 
gaged in  selling  some  items  in  each  of  the  fol- 
lowing lines  of  merchandise: 

1.  Furniture,  home  furnishings,  appliances, 
radio  and  TV  sets 

2.  A  general  line  of  apparel  for  the  family 

3.  Household  linen  and  dry  goods 

An  establishment  with  total  sales  of  less  than 
$5,000,000,  in  which  sales  of  any  one  of  these 
groupings  is  greater  than  80%  of  total  sales, 
is  not  classified  as  a  department  store. 

An  establishment  with  total  sales  of  $5,000,000 
or  more  is  classified  as  a  department  store 
even    if    sales    of  one  of  the  groups  described 


above  is  more  than  80%  of  total  sales,  provided 
that  the  connbined  sales  of  the  other  two  groups 
is  $500,000  or  more.  Relatively  few  stores 
are  included  in  this  classification  as  a  result 
of  this  special  rule  and  most  of  those  which  are 
would  otherwise  have  been  classified  in  the  ap- 
parel group  (SIC  major  group  56). 

Limited  price  variety  stores  (SIC  533).— Es- 
tablishments  primarily  selling  a  variety  of  mer- 
chandise in  the  low  and  popular  price  ranges, 
such  as  stationery,  gift  items,  women's  acces- 
sories, toilet  articles,  light  hardware,  toys,  house- 
wares, confectionery.  These  establishments  fre- 
quently are  known  as  "5  and  10  cent"  stores 
and  "5  centd  to  a  dollar"  stores,  although  mer- 
chandise is  usually  sold  outside  these  price  ranges. 

Classification  of  all  stores  in  this  category 
is  primarily  based  on  self-designation  by  the  store 
operators.  The  self-designation  was  supplemented 
by  the  addition  to  the  1958  Census  report  form 
of  a  question  on  food  sales,  the  answers  to  which 
resulted  in  removing  from  this  category  a  sig- 
nificant number  of  smaller  establishments  included 
under  this  heading  in  the  1954  tabulations. 

Food  Stores  (SIC  Major  Group  54) 

Establishments  primarily  selling  food  for  home 
preparation  and  consumption.  Establishments  pri- 
marily selling  prepared  food  and  drinks  for  con- 
sumption on  their  own  premises  are  classified 
as  "Eating  and  Drinking  Places"  (SIC  major 
group  58),  and  stores  primarily  engaged  in  selling 
packaged  beers  and  liquors  are  classified  sepa- 
rately as  "liquor  stores." 

Automotive  Dealers  (SIC  Major  Group  55, 
Except  554) 

NOTE:  This  group  does  not  include  estab- 
lishments primarily  engaged  in  selling  trucks 
and  motorized  industrial  equipment.  Such  es- 
tablishments are  included  in  the  Wholesale  Trade 
portion  of  the  Census  of  Business. 

Passenger  car  dealers,  franchised  and  non- 
franchised  (SIC  551.  552).— Establishments  pri- 
marily selling  new  automobiles,  or  new  and  used 
automobiles  and  trucks.  These  establishments 
frequently  operate  repair  shops  and  used  car 
lots  and  may  carry  stocks  of  replacement  parts, 
tires,  batteries,  and  automotive  accessories.  Used 
car  lots  and  repair  shops  operated  by  franchised 
dealers  are  not  recognized  as  separate  estab- 
lishments. Data  for  such  operations  are  con- 
solidated in  this  category  with  other  data  for 
franchised  passenger  car  dealers.  Establish- 
ments primarily  selling  used  cars  and  trucks  and 
not  holding  a  franchise  for  the  sale  of  new  pas- 
senger cars  are  also  included. 
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Tire,  battery,  accessory  dealers  (SIC  553).— 
Establishments  primarily  selling  new  automobile 
tires,  batteries,  automobile  seat  covers,  and  auto- 
mobile parts  and  accessories.  Establishments 
primarily  selling  used  merchandise  in  these  cate- 
gories are  classified  as  "secondhand  stores," 
(SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

Establishments  primarily  selling  gasoline  and 
other  automotive  petroleum  products.  Establish- 
ments called  garages  but  deriving  the  larger 
part  of  receipts  from  gasoline  and  oil  sales 
are  included. 

Apparel,  Accessory  Stores  (SIC  Major  Group  56) 

Establishments  in  this  group  are  primarily 
engaged  in  selling  clothing  of  all  kinds  and  re- 
lated articles  for  personal  wear  and  adornment. 
Not  included  in  this  group  are  the  establish- 
ments which  meet  the  criteria  for  department 
stores  or  general  merchandise  stores  (SIC  531 
and  part  of  5392),  even  though  most  of  their 
receipts  are  from  the  sale  of  apparel  and  ap- 
parel accessories. 

Men's,  boys'  apparel  stores,  custom  tailors  (SIC 
561  and  5671).- -Establishments  primarily  engaged 
in  selling  men's  and  boys'  outerwear  and  furnish- 
ings such  as  shirts,  hatp,  underwear,  hosiery, 
etc.  Also  included  are  establishments  primari- 
ly engaged  in  the  making  and  selling  of  outer- 
wear to  individual  order  from  stocks  of  material 
carried  in  their  inventory. 

Women's  clothing,  specialty  stores  (SIC  562, 
563,  568).— Establishments  primarily  sellingwom- 
en's  apparel  and  apparel  accessories  of  all  types, 
including  women's  ready-to-wear  stores,  furriers, 
and  the  various  specialty  shops. 

Women's  ready-to-wear  stores  (SIC  562).— 
Establishments  primarily  selling  women's  and 
girls'  apparel.  Establishments  are  included  in 
this  category  provided  (1)  their  sales  of  all  types 
of  apparel  (except  as  noted  in  the  definition  for 
general  merchandise  group  stores)  account  for 
80%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
en's and  girls'  apparel  are  3  or  more  times  the 
sales  of  aU  men's  and  boys'  apparel,  and  (3) 
sales  of  women's  and  girls'  coats,  suits,  and  dress- 
es are  at  least  one- third  of  sales  of  all  women's 
and  girls'  apparel.  Establishments  primarily 
selling  garments  made  to  customer  order  are  clas- 
sified as  custom  tailors  (SIC  567). 

Family  clothing  stores  (SIC  565). — E stablish - 
ments  primarily  selling  clothing,  furnishings,  and 
accessories  for  men,  women,  and  children,  with- 
out specializing  in  any  one  line.  Establishments 
are  included  in  this  category  provided  (l)their 
sales   of  aU  types  of  apparel  (except  as  noted  in 


the  definition  for  general  nierchandise  group  stores) 
account  for  80%  or  more  of  their  total  sales, 
(2)  sales  of  all  women's  and  girls'  apparel  items 
are  not  more  than  3  times  the  sales  of  all  men's 
and  boys'  items,  and  (3)  the  sales  of  all  men's 
and  boys'  apparel  items  are  not  more  than  3 
times  the  sales  of  all  women's  and  girls'  apparel 
items. 

Shoe  stores  (SIC  566).— Establishments  primarily 
selling  shoes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  family  shoe  stores;  and  chil- 
dren's, juveniles'  shoe  stores. 

Furniture,  Horhe  Furnishings,  Equipment  Stores 
(SIC  Major  Group  57) 

Establishments  primarily  selling  merchandise 
used  in  furnishing  the  home,  such  as  furniture, 
floor  coverings,  draperies,  glass  and  chinaware, 
domestic  stoves,  refrigerators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radio 
and  TV  sets.  Also  included  are  musical  instru- 
ment stores  and  music  and  record  shops,  kinds 
of  business  which  in  the  1954  Census  of  Busi- 
ness were  included  in  the  group  "Other  Retail 
Stores."  Antique  stores,  which  in  the  1954  Census 
were  included  in  this  group  are  now  included  with 
"Other  Retail  Stores." 

Furniture  stores  (SIC  5712).— Establishments 
primarily  selling  household  furniture,  mattresses, 
springs,  and  other  sleep  equipment.  Also  included 
in  this  classification  are  establishments  selling 
household  appliances,  record  players,  and  radio 
and  TV  sets,  provided  the  receipts  from  sales 
of  furniture  and  sleep  equipment  exceed  those 
from  sales  of  the  other  commodity  lines  named. 

Other  home  furnishings  stores  (SIC  571  except 
57 12 ) . — Establishments  primarily  selling  home  fur- 
nishings  other  than  household  furniture,  mat- 
tresses, springs,  and  other  sleep  equipment.  In- 
cluded are  stores  primarily  engaged  in  selling 
such  lines  of  home  furnishings  as  floor  coverings; 
drapery,  curtains,  slip  covers,  upholstery  materi- 
als; china,  glassware,  metalware;  lamps  and  lamp- 
shades, blinds  and  window  shades;  etc. 

Household  appliances,  radio,  TV  stores  (SIC 
572  and  5732).— Establishments  primarily  engaged 
in  selling  household  appliances  (such  as  electric  and 
gas  refrigerators,  stoves,  vacuum  cleaners,  wash- 
ing machines  and  dryers,  freezers,  electric  irons, 
percolators,  hot  plates,  etc.)  and  radios,  television 
sets,  and  record  players.  The  retail  establishments 
(primarily  engaged  in  the  sale  of  electric  and  gas 
appliances  for  household  use)  operated  by  public 
utility  firms  are  included  in  this  category. 

Music  stores  (SIC  5733).  — Establishments  pri- 
marily  selling  musical  instruments  such  as  organs, 
pianos,  horns,  stringed  instruments,  drums,  xylo- 
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phones,  etc.   Also  those  establishments  primarily 
selling  phonograph  records  and  albums. 

Eating  Places  (SIC  5812) 

Establishments  primarily  engaged  in  selling 
prepared  foods  and  drinks  for  consumption  on  their 
own  premises. 

Drinking  Places  (SIC  5813) 

Establishments  primarily  engaged  in  selling 
drinks,  such  as  beer,  ale,  wine,  liquor,  and  other 
alcoholic  beverages  for  consumption  on  their  own 
premises. 

Drug   Stores,  Proprietary   Stores  (SIC  591) 

Establishments  which  sell  prescriptions,  drugs, 
or  proprietary  medicines  in  combination  with  lines 
such  as  cosmetics,  toiletries,  tobacco,  magazines 
and  books,  and  novelty  m.erchandise.  Those  stores 
which  sell  prescriptions  are  classified  as  drug 
stores,    the    remainder    as    proprietary    stores. 

Other  Retail   Stores    (SIC  Major  Group  59, 
Except  SIC  591) 

Liquor  stores  (SIC  592),  also  government -oper- 
ated liquor  stores  (SIC  Major  Group  92  and  93).— 
Establishments  primarily  selling  packaged  alco- 
holic beverages  such  as  ale,  beer,  wine,  and  whisky 
for  consumption  off  the  premises.  Liquor  stores 
operated  by  States,  counties,  and  municipalities 
are  included.  Stores  primarily  selling  prepared 
drinks  for  consumption  on  the  premises  are  not 
included  in  this  category  but  are  classified  with 
drinking  places  (SIC  5813). 

Book  stores  (SIC  5942).— Establishments  pri- 
marily selling  new  books  and  periodicals. 

Stationery  stores  (SIC  5943).— Establishments 
primarily  selling  stationery  items,  such  as  writing 


paper,  tablets,  accounting  forms,  legal  forms, 
greeting  cards,  post  cards,  and  school  and  office 
supplies. 

Sporting  goods  stores  (SIC  5952).  — Establish- 
ments primarily  selling  a  general  or  specialized 
line  of  sporting  goods  and  equipment  for  hunting, 
camping,  fishing,  skiing,  riding,  tennis,  golf,  and 
other  sports,  and  gymnasium  and  playground  equip- 
ment. 

Bicycle  shops  (SIC  5953).  — Establishments  pri- 
marily  selling  bicycles  and  bicycle  parts  and 
accessories. 

Jewelry  stores  (SIC  597).  — Establishments  pri- 
marily selling  any  combination  of  the  lines  of 
jewelry,  such  as  diamonds  and  other  precious 
stones;  rings,  bracelets  and  brooches;  sterling  and 
plated  silverware;  and  watches  and  clocks. 

Florists  (SIC  5992). -Establishments  primarily 
selling  cut  flowers  and  growing  plants .  Greenhouses 
and  nurseries  are  not  included  in  the  Census  of 
Business. 


DATA   FOR  MAJOR  RETAIL  CENTERS 

Due  to  the  relatively  small  number  of  establish- 
ments in  the  Major  Retail  Centers,  sales  figures 
are  shown  only  for-- 


1. 
2. 


3. 


Retail  stores,  total. 
Convenience  goods  stores,  i 
(SIC  54),  Eating  and  drinking 
and  Drug,  proprietary  store 
Shopping  goods  stores,  i.e. 
chandlse  stores  (SIC  53 
accessory  stores  (SIC  56), 
home  furnishings,  equipment 
All   other   retail  stores  (SIC 


.e..  Food  stores 
places  (SIC  58), 
s(SIC  591). 
,  General  mer- 
pt.).  Apparel, 
and  Furniture, 
stores  (SIC  57). 
52,  55,  599). 


BUREAU  OF  THE  CENSUS  CURRENT  BUSINESS  REPORTS 


Reports  are  issued  monthly  showing  national  and  regional  estimates,  by  kind  of  business,  of  the  dollar  volume 
of  retail  sales,  and  of  trends^  in  selected  standard  metropolitan  statistical  areas.  Monthly  reports  also 
are  issued  providing  national  dollar  volume  estimates  of  wholesalers '  sales  by  kind  of  business  as  well  as 
sales  and  inventory  trends  and  stock-sales  ratios  by  kind  of  business  and  by  geographic  division.  Other 
current  business  reports  include  the  seasonal  Canned  Food  Report  and  the  quarterly  press  release  on  Green 
Coffee  Inventories  and  Roastings. 


CURRENT  RETAIL  TRADE 


ADVANCE  RETAIL  SALES  REPORT 

Issued  on  ihe  10th  of  the  month  following  the  month 
covered.  Advance  monthly  estimates  of  retail  dollar 
sales  volume  in  the  United  States,  for  major 
kind -of -business  groups  and  for  all  kinds  of  busi- 
ness combined,  collected  from  a  subsainple  of  the 
Census  Bureau's  retail  trade  reporting  panel.  In- 
formation for  previous  months  is  shown  both  unad- 
justed and  adjusted  for  seasonal  and  trading  day 
differences.   (Year's  subscription,  $1.00) 


MONTHLY  RETAIL  TRADE  REPORT 

Estiifiated  monthly  dollar  sales  voliime  (with  compari- 
sons for  previoxjfl  months)  of  all  retail  stores  and 
of  those  organizations  operating  11  or  more  retail 
stores — United  States  by  kind  of  business .  Also 
estimated  monthly  sales  of  stores  of  organizations 
operating  1  to  10  retail  stores — Census  regions  by 
kind  of  business;  weekly  sales  during  current  month 
of  grocery  store  firms  operating  11  or  more  retail 
stores;  and  percentage  changes  in  sales  of  stores  of 
organizations  operating  1  to  10  stores — selected 
standard  metropolitan  statistical  areas,  all  kinds 
of  retail  business  combined.  (Year's  subscription, 
including  Annual  Retail  Trade  Report,  $1.00) 


ANNUAL  RETAIL  TRADE  REPORT 

Estimates  of  sales  of  all  retail  stores  and  those  of 
organizations  operating  11  or  more  retail  stores. 
United  States  and  Census  regions,  by  kind  of  busi- 
ness. Year-end  merchandise  inventories,  sales- 
inventory  ratios,  and  accounts  receivable  balances 
held  by  retailers,  by  kind  of  business.  United 
States.  (Included  with  subscription  to  Monthly 
Retail  Trade  Report  -See  above.) 


CURRENT  WHOLESALE  TRADE 


MONTHLY  WHOLESALE  TRADE  REPORT 

Sales  and  inventory  trends  and  stock-sales  ratios  of 
merchant  wholesalers  are  shown  for  about  4-5  kinds  of 
business  at  the  United  States  level  and  for  about  lA 
kinds  of  business  by  geographic  division.  Percent 
change  in  sales  and  inventories,  from  preceding 
month  and  from  same  month  preceding  year,  and  sales 
for  year-to-date  from  preceding  year-to-date  period. 
Stock-sales  ratios,  current  month,  preceding  month, 
and  same  month  preceding  year.  Monthly  estimates  of 
dollar  sales  volume  are  included  for  most  kinds  of 
business.  (Year's  subscription  $1.00) 


OTHER  CURRENT  BUSINESS  REPORTS 

CANNED  FOOD  REPORT 

Total  stocks  of  cannere  end  wholesale  distributors,, 
including  warehoiises  of  retail  multlunit  organiza- 
tions, of  specified  canned  foods  (vegetables,  fruits, 
juices,  fish),  32  items  as  of  January  1.  Total  ac- 
tual cases,  all  sizes  combined;  for  January  1,  sizes 
number  10  or  larger  (institutional  sizes)  are  shown 
separately.  Current  and  comparable  previous  year 
information,  Canners'  stock,  supplied  by  canhers' 
associations,  shown  as  available.  Also  canners' 
carryover,  pack,  and  total  supply  from  beginning  of 
season,  and  total  supply  for  two  previous  seasons. 
Reports  issued  as  of  January  1,  April  1,  June  1, 
July  1,  and  November  1.  (Season's  subscription,  5 
reports,  $.50) 


GREEN  COFFEE  INVENTORIES  AND  ROASTINGS 

Estimates  of  green  coffee  inventories  held  by 
roasters,  in^jorters,  and  dealers,  as  of  the  end  of 
each  quarter,  roastings  end  inports  of  green  coffee, 
as  well  as  the  amount  of  green  coffee  roasted  for 
soluble  use,  during  each  quarter,  comparable  data 
for  previous  years.  (Quarterly  press  release,  free) 


For  order  forms  or  further  information  on  any  Current  Business  Report  series,  consult 
Department  of  Commerce  Field  Office  or  write  to  the  Bureau  of  the  Census,  Washington  25,  D.  C. 
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PUBLICATION  PLAN  FOR  THE  1958  CENSUS  OF  BUSINESS 


The  1958  Census  of  Business  consists  of  three  major  trade 
segments— retail  trade,  wholesale  trade,  and  selected  service 
trades.  The  final  results  of  the  1958 Census  are  published  in 
the  form  of  separate  report  series  for  each  of  these  trade 
segments  and  a  separate  reportfor  public  warehouses.  These 
report  series  will  supersede  the  preliminary  reports. 

The  1958  Business  Census  report  series  for  retail  trade, 
wholesale  trade,  and  selected  services  will  consist  of  two 
parts— (1)  Area  Reports,  and  (2)  Subject  Reports.  For  re- 
tail trade  and  hotels  and  motion  picture  theaters,  a  third 
series  of  reports  relating  to  the  Central  Business  Districts 
of  large  metropolitan  centers  will  also  be  issued. 

Subsequent  to  the  issuance  of  final  reports,  findings  of  the 
1958  Census  will  be  consolidated  and  issued  as  Census  vol- 
umes. Announcements  concerning  the  report  series  and  the 
volumes  may  be  obtained  by  writing  to  the  Bureau  of  the  Cen- 
sus, Washington  25,  D.  C. 

The  above  report  series  do  not  cover  Puerto  Rico,  results 
for  which  will  be  issued  separately. 

THE  RETAIL  TRADE  REPORT  SERIES 

Following  are  brief  descriptions  of  the  report  series  for 
retail  trade: 

Area  Reports 

A  separate  report  for  each  State,  the  District  of  Columbia, 
Alaska,  Hawaii,  Virgin  Islands,  Guam,  and  continental  United 
States  showing,  by  kind  of  business,  data  on  number  of  es- 
tablishments, sales  for  the  year,  payroll  for  the  year,  pay- 
roll and  number  of  paid  employees  for  the  workweek  ended 
nearest  November  15,  1958,  and  number  of  proprietors.  De- 
tailed kind-of-business  data  are  provided  for  the  State,  for 
each  standard  metropolitan  statistical  area,  for  each  large 
county,  and  for  each  large  city.  In  addition,  data  for  less 
detailed  kind-of-business  groupings  are  shown  for  all  coun- 
ties and  for  each  city  of  2,500  or  more  inhabitants.  The  re- 
ports for  the  New  England  States  will  also  include  data  for 
those  towns  which  in  the  latest  Census  had  an  urban  concen- 
tration of  2,500  or  more  inhabitants  as  well  as  all  those  with 


a  total  population  of  10,000  or  more.  The  Pennsylvania  and 
New  Jersey  reports  provide  data  for  townships  and  towns 
having  a  population  of  10,000  or  more  at  the  latest  Census. 
The  number  of  kinds  of  business  for  which  figures  are  pub- 
lished will  vary  according  to  the  number  of  establishments 
in  the  area. 

Subject  Reports 

These  reports  provide  data  for  such  subjects  as  sales-size 
of  establishment,  employment -size  of  establishment,  legal 
form  of  organization,  and  single  units  and  multiunits  as  well 
as  for  a  number  of  special  subjects  applicable  to  particular 
trades  or  groups  of  trades.  They  will  include  detailed  sta- 
tistics by  kind  of  business  for  the  United  States  as  a  whole 
and  for  standard  metropolitan  statistical  areas  and  States, 
with  cross-classification  by  related  subjects. 

Trade  Reports 

This  series  assembles  data  for  a  particular  trade  or  group 
of  related  trades.  The  data  for  the  most  part  are  assembled 
from  the  area  and  subject  reports.  The  trades  covered  in  a 
specific  trade  report  are  not  limited  to  those  in  a  specific 
industry  division,  such  as  retail  trade,  but  may  include  trades 
in  any  of  the  industry  divisions  covered  by  the  1958  Census  of 
Business. 

Centred  Business  District  Reports 

A  report  will  be  provided  for  each  of  a  number  of  large 
metropolitan  cities,  with  data  presented  by  kind  of  business. 
Includes  general  statistics  (establishments,  sales,  and  annual 
payroll)  by  kind  of  business  for  the  central  business  district, 
the  central  city,  the  central  city  exclusive  of  the  central 
business  district,  the  standard  metropolitan  statistical  area, 
and  the  standard  metropolitan  statistical  area  exclusive  of 
the  central  business  district.  In  addition,  for  a  number  of 
the  larger  metropolitan  areas,  statistics  are  published  for 
major  business  centers  outside  the  central  business  district. 
Although  these  reports  are  designed  primarily  to  present  in- 
formation for  retail  trade,  they  will  also  include  data  for 
two  service  businesses  hotels  and  motion  picture  theaters. 
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PLANS  FOR  1958  CENSUS  OF  BUSINESS  VOLUMES 

Volume  I.  RETAIL  TRADE,  SUMMARY  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters, 
presenting  statistics  by  kind  of  business  and  geographic 
areas,  for  such  subjects  as  sales -size  of  establishments, 
single  units  and  multiunits,  employment -size  of  establish- 
ments, and  legal  form  of  organization.  This  volume  will 
incorporate  the  subject  report  series  BC58-RS. 

Volume  II.  RETAIL  TRADE,  AREA  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business,  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  annount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
retail  establishments  in  the  area.  Data  for  selected  towns 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-RA. 

Volume  m.  WHOLESALE  TRADE,  SUMMARY  STATIS- 
TICS— A  United  States  summary  chapter  and  separate 
chapters,  presenting  statistics  by  kind  of  business  and 
geographic  areas,  for  such  subjects  as  size  of  wholesale 
establishments,  receivables  and  bad  debt  losses,  sales  by 
class  of  customer,  cominodity  line  sales,  legal  form  of 
organization,  and  petroleum  bulk  stations.  This  volume 
will  incorporate  the  subject  report  series  BC58-WS. 

Volume  IV.  WHOLESALE  TRADE,  AREA  STATISTICS  — 
A  United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
wholesale  establishments  in  the  area.  Data  for  selected 
towns  and  townships  in  New  England,  New  Jersey,  and 
Pennsylvania  will  also  be  included.  This  volume  wrill  in- 
corporate the  area  report  series  BC58-WA. 

Volume  V.  SELECTED  SERVICE  TRADES,  SUMMARY 
STATISTICS— A  United  States  summary  chapter  and  sepa- 
rate chapters,  presenting  statistics  by  kind  of  business  and 
geographic  areas,  for  such  subjects  as  receipts-size  of 
establishments,  employment-size  of  establishments,  legal 
form  of  organization,  single  units  and  miultiunits,  laundries 
and  cleaning  plants,  motion  pictures,  and  hotels  and  motels. 
This  volume  will  incorporate  the  subject  report  series 
BC58-SS. 

Volume  VI.  SELECTED  SERVICE  TRADES,  AREA  STA- 
TISTICS—A United  States  summary  chapter  and  separate 
chapters  for  each  State,  the  District  of  Columbia,  Alaska, 
Guam,  Hawaii,  and  the  Virgin  Islands.  Statistics  are  pre- 
sented by  kind  of  business  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
service  establishments  in  the  area.  Datafor  selected  towns 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-SA. 
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PREFACE 


AUTHORITY  AND  SCOPE 

The  1958  Census  of  Business  along  with  the  1958  Censuses 
of  Manufactures  and  Mineral  Industries  was  required  by  law 
under  13  U.S.C.,  sections  131  and  224.  These  censuses  covered 
businesses  operated  in  the  continental  United  States,  Alaska, 
Hawaii,  Guam,  and  the  Virgin  Islands.  A  separate  Census  of 
Business  and  Manufactures  for  1958  was  also  conducted  in 
Puerto    Rico    jointly    with    the   Commonwealth   Government. 

The  1958  Census  of  Business  covered  retail  trade,  wholesale 
trade,  selected  services,  and  public  warehousing.  This  report 
provides  findings  for  retail  stores  in  selected  central  business 
districts  and  in  major  retail  centers;  and  for  hotels  and  motion 
picture  theaters   in  the  selected  central  business  districts. 

AREAS  COVERED 

Each  of  the  reports  in  this  series  covers  a  separate  standard 
metropolitan  statistical  area  and  includes  data  for  the  central 
business  district  (or  central  business  districts)  in  the  specified 
standard  metropolitan  statistical  area,  as  well  as  for  each  Cen- 
sus-delineated major  retail  center  (MRC)  located  in  the  same 
Standard  metropolitan  statistical  area  (SMSA).  The  number  of 
MRC's  for  which  data  are  shown  in  a  single  SMSA  vary  from 
none  to  about  two  dozen.  The  entire  series  of  reports  covers 
97  SMSA's,  and  provides  data  for  109  CBD's  and  some  500 
MRC's. 

DEUNEATION  OF  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

Because  many  large  cities  had  no  officially  defined  area 
representing  their  "Central  Business  District, "it  was  necessary 
for  the  Bureau  of  the  Census  prior  to  the  1954  Census  of 
Business  to  arrange  for  the  delineation  of  such  districts  before 
a  program  to  tabulate  Census  data  for  them  could  be  imple- 
mented. The  delineation  of  central  business  districts  was  ac- 
complished with  the  cooperation  of  the  Census  Tract  Committees 
in  the  large  cities  included  in  the  central  business  district  (CBD) 
program.  In  their  work  on  the  CBD's  the  Census  Tract  Com- 
mittees obtained  the  representation  of  a  variety  of  local 
interests,  such  as  business  firms  and  associations,  newspapers, 
planning  agencies,  welfare  organizations,  local  governmental 
bodies,  etc.  Central  business  districts  have  been  delineated  only 
in  those  cities  of  100,000  or  more  inhabitants  (according  to  the 
1950  Census  of  Population  or  a  subsequent  special  census  prior 
to  1959)  in  which  there  was  a  local  Census  Tract  Committee 
recommendation  for  such  an  area  in  response  to  an  inquiry  from 
the  Census  Bureau. 

The  objective  of  the  CBD  program  was  stated,  as  follows,  in 
a  lener  from  the  Director  of  the  Census  Bureau  to  the  Census 
Tract  Committees: 

"The  primary  objective  of  this  operation  is  to  provide  a 
basis  for  comparing  changes  in  business  activity  in  the  Cen- 
tral Business  District  with  those  in  the  remainder  of  the 
metropolitan  area  or  of  the  central  city." 

Because  there  are  no  generally  accepted  rules  for  determining 
what  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 
did  not  provide  rigid  specifications  for  defining  the  CBD  but  (1) 
provided  a  general  characterizationof  the  CBD,  describing  it  as 
"an  area  of  very  high  land  valuation,  an  area  characterized  by  a 
high  concentration  of  retail  businesses,  offices,  theaters,  hotels, 
and  "service"  businesses,  and  an  area  of  high  traffic  flow";  and 
(2)  required  that  the  CBD  ordinarily  should  be  defined  to  follow 


existing  tract  lines,  i.e.,  to  consist  of  one  of  more  whole  Census 
tracts.  The  emphasis  put  on  tracts  was  based  on  the  anticipation 
that  other  Census  statistics  than  those  derived  from  the  Census 
of    Business    might    conveniently    be    tabulated    for  CBD's. 

It  was  recognized  that  the  tract  basis  for  CBD's  might 
lead  to  the  inclusion  of  some  land  area  not  properly  within 
a  strictly  defined  CBD  or  to  the  exclusion  of  a  small  por- 
tion of  what  should  be  in  the  CBD.  It  was  believed  that  this 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnitudes  being  measured.  Provision,  however,  was  made 
for  splitting  tracts  where  a  serious  problem  was  encountered. 
The  use  of  tract  lines  for  boundaries  also  was  consistent  with 
the  desire  to  keep  CBD  boundaries  constant,  in  order  to  maxi- 
mize the  vailue  of  comparisons  over  time.  Although  it  was 
recognized  that  the  CBD  strictly  defined  would  tend  to  change 
over  time,  it  was  felt  that  the  inexactitude  resulting  from  the 
use    of   fixed    boundaries    would    not    prove  to  be  serious. 

In  some  cities  where  there  had  been  a  previously  established 
central  business  district  or  similar  area  which  substantially 
corresponded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  in 
the  Bureau's  CBD  program. 

Data  for  a  total  of  95  CBD's  were  provided  in  the  1954 
Census  of  Business.  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  in  97  standard  metropolitan  statistical 
areas.  A  number  of  cities  have  made  minor  changes  in  the 
boundaries  of  their  CBD's  due  mainly  to  revisions  in  tract 
boundaries.  In  only  one  city,  Minneapolis,  has  a  previously 
defined  CBD  been  significantly  changed. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  and  data  from  them  have  been  tabulated,  as  part  of 
the  1958  Census  of  Business  program.  The  major  retail  cen- 
ters (MRC's)  were  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metropolitan  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  themselves)  which  include 
a  major  general  merchandise  store— usually  a  department 
store.  ^feC's  were  not  delineated  if  the  publication  of  data 
for  them  would  result  in  violation  of  Census  rules  prohibiting 
disclosure  of  information  for  individual  firms. 

MRC's  include  not  only  the  planned  suburban  shopping  center 
but  also  the  older  string  street  and  neighborhood  developments 
which  meet  the  above  prerequisites.  Frequently  the  boundaries 
of  a  single  MRC  include  stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the  planned  portion. 
In  general  the  boundaries  of  the  MRC's  have  been  established 
to  include  all  adjacent  blocks  containing  at  least  one  store  in 
the  general  merchandise,  apparel,  or  furniture-appliance 
groups  of  stores,  and  where  a  planned  center  is  involved  in- 
clude ail  of  the  center. 

In  those  cities  within  the  standard  metropolitan  statistical 
areas  (SMSA's)  covered  by  this  series  of  reports  which  were 
not  of  sufficient  size  to  qualify  for  the  delineation  of  a  central 
business  district,  no  MRC's  were  delineated  unless  at  least  two 
such  centers  could  be  defined. 


For  explanation  of  procedures  and  definitions,  see  Appendix. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  lA.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISIMENTS: 

CENTRAL  BUSINESS  DISTRICT  OF  PHILADELPHIA 


1958  AND  1954 


Es-tabllshments,  Sales,  Annual  Payroll,  and  Bnployeee,  tiy  Kind  of  Business 


Kind  of  business 

1958^ 

1954^ 

SIC  code 

Estab- 
lish- 
ments^ 

(nunber) 

Sales 2 
($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid  employees, 

workweek  ended 

nearest  Nov.  15 

Estab- 
lish- 
ments 2 

(nunber) 

Sales 2 
($1,000) 

Payroll, 
entire 

Total 
(nunber) 

Full 
workweek 

(number) 

year 
($1,000) 

RETAIL  STORES 
Retail  stores,  total^ 

2,623 

51 
24 
27 

70 

7 

18 

45 

207 
12 
34 

532 

154 

239 

82 

6 

103 
22 

193 
73 
46 

74 

748 
532 
216 

91 

685 
18 
76 
11 

122 
27 
14 

65 
18 

605,399 

8,085 
2,739 
5,346 

259,136 

238,514 

14,629 

5,993 

24,562 

12,160 

2,532 

104,660 

25,594 
61,591 
49,035 
642 
15,441 
1,184 

34,756 

13,247 

8,190 

13,319 

71,248 
56,178 
15,070 

11,987 

76,273 
9,267 
5,897 
2,603 

13,210 
1,679 
3,208 

33,041 
7,400 

109,879 

1,057 
352 
705 

52,069 

48,756 

2,694 

619 

2,066 

1,556 

300 

18,535 

4,832 

11,157 

9,511 

84 

2,348 

114 

5,158 
1,749 
1,401 

2,008 

18,205 

15,518 

2,687 

1,619 

9,314 
443 
834 
434 

2,001 
407 
303 

12,079 
1,517 

38,930 

237 
113 
124 

18,278 

16,724 

1,359 

195 

826 

304 

93 

5,927 

1,306 
3,866 
3,335 

37 
667 

51 

1,284 
433 
326 

525 

8,542 
7,320 
1,222 

665 

2,774 
164 
278 
113 
561 
133 
94 

5,207 
552 

33,595 

215 

94 

121 

15,544 

14,411 

956 

177 

600 

302 

89 

5,259 

1,154 
3,498 
3,073 

28 
539 

40 

1,232 
416 
313 

503 

7,274 
6,166 
1,108 

570 

2,510 
138 
252 
113 
529 
98 
88 

4,246 
436 

2,767 

56 
31 
25 

92 

6 
15 
71 

255 
14 
21 

647 

97 
243 

94 
8 

95 
158 

253 
59 
60 

83 

695 
465 
228 

95 

639 
12 
64 
9 
99 
31 
14 

67 
24 

601,710 

5,582 
2,337 
3,245 

272,851 

254,744 

13,088 

5,019 

26,364 

12,386 

1,521 

113,671 

23,328 
59,699 
52,936 
1,807 
15,376 
14,119 

37,521 
12,883 
11,510 

12,363 

63,418 
49,894 
13,518 

11,051 

57,345 
5,654 
5,715 
1,637 

12,209 
1,591 
2,798 

22,582 

11,630 

102,180 

52 

Limber,  building  materials,  hardware, 
farm  eq\i1iw*T»t.  defllers, 

795 

5251 

Hardware  stores 

287 

52  ex.  5251 

Other 

508 

53  part^ 
531 

General  merchandise  group  stores-' 

Department  stores 

46,207 
43,042 

533 

Limited  price  variety  stores 

2,575 

539 
54 

Other  general  merchandise  stores 

Food  stores 

590 
2,452 

55  ex.  554 

Autanotive  dealers 

1,310 

554 

Gasoline  service  stations 

275 

56 

Apparel,  accessory  stores 

19,549 

561,  567 

Men's,  boys'  apparel  stores,  custan 
tailors* 

4,671 

562,563,568 
562 

Women's  clotMng,  specialty  stores.... 
Ready-to-wear  stores' 

9,868 
9,016 

565 

Pnmily  nlnth-ing  s+.n-rv-s',  ,,   ,w  i 

279 

566 

Shoe  stores 

2,493 

564,  569 

Other  apparel  stores 

2,328 

57 

Furniture,  heme  furnishings,  equipnent 
stores 

5,604 

5712 

Furniture  stores* 

2,106 

5713-15,  19 
572,  573 

Other  heme  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores , 

1,859 
1,639 

58 

Eating,  drinking  places 

16,465 

5812 

Eating  places 

13,657 

5813 

Drinking  places 

2,808 

591 

Drug  stores,  proprietary  stores 

1,595 

59  ex.  591 

Other  retail  stores* 

7,898 

592 

Liquor  stores 

253 

594 

Book,  stationery  stores 

959 

595 
597 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

270 
2  209 

5992 

Florists 

317 

5996 
7011,  7012 

Camera,  photographic  supply  stores .... 

SELECTED  SERVICES 
Hotels 

265 
8,327 

783 

Motion  picture  theaters 

1,770 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

■"■Sales  of  leased  departments  are  incorporated,  with  jnain  store  sales  in  1958.  In  1954  each  leased  department  ■was  separately 
counted  and  separately  classified  in  accordance  with  its  oivn  kind  of  business.  The  effect  on  comparability  is  greatest  for  general 
merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  The  1954  sales  of  leased  departments  located  in  general 
merchandise  stores  but  elsewhere  classified  were  $13,326,000,  of  which  $1,443,000  was  included  with  apparel,  accessory  stores. 
■This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

■'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.591)  not  covered  in  any  of  the  lines  below. 


^. 


PHILADELPHIA,  PA.-N.J.,  AREA 


Table  IB.— RETAIL  STORKS  AND  SKUSCTED  SKHVICE  BSTABLISmENTS: 

CENTRAL  BUSINESS  DISTRICT  OF  CAMDEN 


1958  AND  1954 


KstBblis)inents,  Sales,  Annuni  Payroll,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


igss"- 


Estab- 
lish- 
ments^ 


(nimber) 


Sales 2 


($1,000) 


Payroll, 

entire 

year 

($1,000) 


Paid  employees, 

VDrkweelc  ended 

nearest  Nov.  15 


Total 
(nunber) 


Full 
vorkweek 

(number) 


195A1 


Estab- 
lish- 
ments^ 


(nunber) 


Sales'' 


($1,000) 


Payroll, 

entire 

year 

($1,000) 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.   554 

554 

56 

561,  567 

562, 563, 568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

395 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total-' 

Lunber,  building  materials,  hardware, 

f aim  equipment  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores-' 

Department  s-tores 

Limited  price  variety  stores 

Other  general  merchandise  stores .... 

Food  stores 

Automotive  deeilers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custcin 

tailors  * 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores* 

Shoe  stores 

Other  apparel  s-tores 

Furniture,  heme  furnishings,  equipment 

stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  s-tores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores . . 

SELECTED  SERVICES 


Hotels 

hkjtion  pictiire  theaters. 


477 


18 
6 

12 

14 
2 
6 
■6 

82 


17 
103 

24 

41 
13 

4 
25 

9 


52 

22 

9 


87 
45 
42 

17 

78 
19 
5 
1 
12 
2 
3 


52,991 

2,282 

121 

2,161 

13,875 

(D) 

3,210 

(D) 

8,236 

2,223 

1,392 

7,161 

1,722 
2,396 
1,373 

679 
1,928 

436 


5,689 

3,609 

302 

1,778 

4,978 
3,426 
1,552 

1,845 

5,310 
2,310 
(D) 
(D) 
1,014 
(D) 
(D) 


824 
697 


6,498 


353 

7 

346 

1,541 
(D) 
549 
(D) 

643 

296 

127 

928 

271 
260 
153 
113 
244 
40 


745 

520 

23 

202 

1,052 
850 
202 

248 

565 
139 
(D) 
(D) 
175 
(D) 
(D) 


291 
180 


2,532 


3 
86 

682 
(D) 
249 
(D) 

206 
78 
50 

358 

77 
136 
83 
51 
78 
16 


216 
152 

10 

54 

586 
483 
103 

97 

170 
56 
(D) 
(D) 
44 
(D) 
(D) 


149 
87 


2,094 

78 

2 

76 

549 
(0) 
174 
(D) 

145 
72 
45 

272 

64 
97 
65 
38 
61 
12 


193 

132 

9 

52 

514 

425 

89 

85 

141 
48 
(D) 
(D) 
36 
(D) 
(D) 


123 

79 


520 


51,581 


19 

3,589 

5 

228 

14 

3,361 

16 

6,692 

1 

(D) 

8 

3,473 

7 

(D) 

110 

9,505 

6 

2,825 

18 

992 

125 

9,160 

15 

1,522 

46 

3,391 

21 

1,994 

5 

(D) 

30 

2,225 

17 

851 

40 

6,310 

17 

3,784 

5 

281 

14 

2,155 

95 

5,294 

49 

3,433 

46 

1,861 

16 

1,600 

75 

5,614 

10 

1,530 

3 

189 

4 

249 

13 

876 

5 

61 

1 

(D) 

(D) 
1,044 


6,330 

384 

20 

364 

904 
(D) 
563 
(D) 

714 

282 

92 

1,103 

190 
407 
245 
(D) 
271 
89 


555 
37 

306 

1,128 
868 
260 

202 

623 

131 
40 
16 

170 
1 

(D) 


(D) 
194 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Rep2?esents  zero. 

■"■Sales  of  leased  departments  are  Incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately 
counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  1954  sales  of  leased  departments  located  in 
general  merchandise  stores  but  elsewhere  classified  were  $205,000. 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments vfliich  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nons-tore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  -to  "enployer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

*Incl-udes  data  for  those  kinds  of  business  in  SIC  59  (ex.591)  not  covered  in  any  of  the  lines  below. 


CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  2A.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 

CITY  OF  PHILADEtPHU 

Establlstments,  Sales,  Annual  Payroll,  and  Enployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958^ 


Estab- 
lish- 
ments^ 


(number) 


Sales^ 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  employees , 

worlcweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


195^1 


Estab- 
Ush- 
ments  ^ 


(number) 


($1,000) 


Payroll , 
entire 


($1,000) 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

55  ex.  55-; 

55A 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex,  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores ,  total-' 

Lumber,  building  materials,  hardware, 

f aim  equipnent  dealers 

Hardware  stores 

Other 

General  merchandise  groifl)  stores^ 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores,... 

Food  stores 

AutoDotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors  

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores ' 

Family  clothing  stores ' 

Shoe  stores ..,, 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places i , 

Eating  places 

Drinking  places 

Drug  stores ,  proprietary  stores , 

Other  retail  stores  * , 

Liquor  stores 

Book,  stationery  stores , 

Sporting  goods ,  bicycle  stores , 

Jewelry  stores , 

Florists , 

Camera,  photographic  supply  stores,., 


fJKT.ECTED  SERVICES 


Hotels 

Motion  pictiire  theaters. 


22,934 

785 
367 
418 

802 

14 

235 

417 

6,720 

506 

1,094 

2,541 

581 
1,063 
366 
74 
490 
217 


1,200 
422 
359 

214 

5,099 
3,006 
2,093 

1,155 

3,032 
237 
158 

67 
273 
257 

4^ 


128 

125 


2,305,467 

71,524 
16,138 
55,386 

352,505 

284,172 

39,169 

26,714 

563,561 

277,287 

90,336 

217,376 

58,604 
101, 40i 
67,394 
6,108 
38,444 
11,034 


120,603 
48,133 
21,165 

34,347 

267,130 

175,269 

91,861 

81,127 

264,018 
83,088 
9,724 
4,580 
19,017 
9,283 
4,977 


39,707 
16,909 


277,298 

8,615 
1,364 
7,251 

63,835 

54,476 

6,763 

2,596 

36,683 

25,833 

7,921 

30,545 

9,108 

14,865 

11,291 

727 

4,925 

920 


14,986 
6,015 
2,949 

3,629 

55,587 
40,994 
14,593 

8,058 

25,235 
4,058 
1,412 

588 
2,724 
1,469 

474 


14,659 
3,990 


101,114 

2,184 

507 

1,677 

23,297 

18,723 

3,664 

910 

13,055 
5,476 
3,144 

10,655 

2,572 
5,690 
4,270 

331 
1,486 

576 


4,023 

1,644 

799 

947 

27,211 

20,977 

6,234 

3,921 

8,148 
1,510 
513 
176 
798 
530 
159 


6,302 
1,858 


83,134 

2,022 
422 

1,600 

19,039 

16,080 

2,227 

732 

9,304 

5,381 

2,584 

8,711 

2,166 
4,687 
3,668 

257 
1,144 

457 


3,724 

1,547 

732 

857 

22,477 

16,988 

5,489 

2,702 

7,190 
1,268 
411 
162 
747 
430 
143 


5,231 
1.449 


23,819 

765 
382 
379 

843 

12 

231 

588 

7,350 
486 
956 

2,802 

402 
1,117 
407 
71 
504 
462 


1,466 
336 
250 

458 

4,852 
2,647 
2,193 

1,224 

3,075 
154 
158 

63 
271 
265 

51 


119 
133 


2,26^856 

77,029 
17,946 
58,953 

341,839 

284,397 

34,821 

22,375 

526,436 

320,293 

71,718 

239,575 

52,726 
107,958 
75,488 
8,738 
38,714 
26,059 


137,787 
55,425 
24,453 

49,327 

244,604 

151,242 

93,170 

72,650 

228,925 

65,575 

10,934 

3,262 

21,377 

8,483 

5,199 


29,342 
22,664 


261,934 

9,211 
1,503 
7,708 

54,929 

46,814 

6,097 

2,018 

34,216 

29,250 

6,223 

32,706 

8,282 
14,684 
10,929 
1,021 
5,101 
3,618 


16,022 
7,391 
3,661 

4,970 

50,282 
34,796 
15,486 

7,135 

21,960 

2,774 

(D) 

(D) 

3,571 

1,410 

383 


10,526 
4,393 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure,    (NA)  Not  available,    ...  Represents  zero. 
Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately  counted 
and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchan- 
dise stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56),  This  does  not  affect  "hotels"  or  "motion  pictm'e  theaters," 

^All  1954  group  totals  (i,e,,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business, 

^Excludes  nonstore  retailers  (i,e,,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53, 

'*1954  data  limited  to  "employer"  establishments, 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

'includes  data  for  those  kinds  of  business  Iq  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


PHILADELPHIA,  PA.-N.J.,  AREA 


Table  2B.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 

CITY  OF  CAMDEN 


Establlsbnents,  Sales,  Annual  Payroll,  and  Qnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958' 


Estab- 
lish- 
ments^ 


(number) 


($1,000) 


Payroll, 
entire 
year 


($1,000) 


Paid  en^iloyees, 

worlcweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


1954' 


Estab- 

Ush- 

ments^ 


(number) 


Sales'" 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 


591 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores ,  total^ 

Lumber,  building  materials,  hardware, 

faun  equlpnent  dealers 

Hardware  stores 

Other 

General  merchandise  grov^)  stores^ 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores.... 

Food  stores 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors  

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places 

Eating  places 

Drinking  places , 

Drug  stores,  proprietary  stores , 

Other  retail  stores  * , 

Liquor  stores 

Book,  stationery  stores , 

Sporting  goods ,  bicycle  stores , 

Jewelry  stores , 

Florists , 

Camera,  photographic  svqjply  stores,., 

SELECTED  SERVICES 


1,625 

55 
21 
34 

55 

2 

18 

17 

431 

51 

111 

179 

32 
75 
23 
7 
38 
17 


U6 
39 
24 

53 

336 

184 

152 

45 

246 

73 

7 

8 

19 

21 

4 


Hotels 

Motion  picture  theaters. 


179,161 


8,136 
2,027 
6,159 

31,420 

(D) 

4,028 

(D) 

35,237 

32,998 

7,909 

11,366 

2,120 
3,782 
1,791 
1,996 
2,367 
853 


14,428 

8,367 

906 

5,155 

15,150 
8,942 
6,208 

4,020 

18,4^7 
7,601 
161 
191 
1,139 
475 
261 


(D) 
953 


19,031 

1,328 

250 

1,078 

3,521 
(D) 
670 
(D) 

2,249 

2,897 

592 

1,315 

297 
431 
200 
249 
279 
59 


2,252 

1,483 

89 

680 

2,633 

1,808 

825 

472 

1,772 

582 

20 

(D) 

175 

37 

20 


(D) 
(D) 


6,165 

282 

80 

202 

1,310 
(D) 
316 
(D) 

714 

560 

221 

509 

84 

193 

102 

111 

93 

28 


574 

350 

29 

195 

,274 
903 
371 

183 

538 
203 
12 
(D) 
45 
11 
9 


(D) 
(D) 


5,104 


231 

54 

177 

1,026 
(D) 
224 
(D) 

521 

535 

188 

373 

69 
137 
80 
72 
73 
22 


539 

323 

28 

188 

,091 
780 
311 

134 

466 

178 

7 

(D) 

36 

10 

7 


(D) 
(D) 


1,626 


62 

27 
35 

65 

2 

20 

43 

462 
42 
97 

197 

25 
75 
31 
7 
44 
24 


95 
32 
18 

33 

346 
182 
162 

49 

211 

40 
4 

10 
24 
20 

1 


162.996 


10,808 
2,344 
8,464 

20,075 

(D) 

4,388 

(D) 

36,973 

27,787 

8,155 

12,249 

2,274 
4,067 
2,319 
1,54« 
2,693 
1,255 


15,797 
9,092 
1,396 

4,935 

15,053 
7,704 
7,291 

3,246 

12,853 

4,558 
(D) 
605 

1,066 
330 
(D) 


(D) 
1,212 


17,453 

1,403 

249 

1,154 

2,589 
(D) 
(D) 
(D) 

2,366 

2,734 

595 

1,342 

261 
457 
277 
194 
314 
116 


2,370 

1,595 

187 

588 

2,527 
1,524 

1,003 

333 

1,194 
323 
(D) 

36 
173 

22 
(D) 


(D) 
230 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 
Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately  counted 
and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchan- 
dise stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments irtiioh  could  not  be  classified  and  tabulated  by  detailed  kinds  of  bxisiness. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  3.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 

PHILADELPHIA  STANDARD  METROPOLITAN  STATISTICAL  AREA 


Establishments,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  BuBiness 


SIC  code 


Kind  of  business 


1958^ 


Estab- 
lish- 
ments^ 


(number) 


Sales 2 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  eaployees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


1954^ 


Estab- 
lish- 
ments^ 


(number) 


Sales ^ 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


RETAIL  STORES 

Retail  stores ,  total'' 

Lumber,  building  materials,  hardware, 

f aim  equipment  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores^ 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores.... 

Food  stores 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men ' s ,  boys '  apparel  gtores ,  custom 

tailors  * 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores ' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores ,. 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods ,  bicycle  stores 

Jewelry  stores , 

Florists ; 

Camera,  photographic  supply  stores,. 

SELECTED  .SERVICES 


7011, 
783 


7012 


Hotels 

Motion  picture  theaters. 


41,667 

1,805 

728 

1,077 

1,492 

39 

458 

683 

10,523 

1,444. 

3,237 

4,102 

875 
1,685 
659 
173 
811 
384 


2,292 
734 
647 

911 

8,911 
5,381 
3,530 

1,817 

6,044 
577 
261 
227 
482 
536 
103 


237 
235 


4,662,559 

216,383 

43,265 

173,118 

573,450 

416,241 

81,392 

69,075 

1,209,623 

715,511 

252,427 

354,815 

83,331 
156,946 
108,612 
29,163 
59,238 
19,001 


224,578 
94,712 
36,369 

93,497 

447,963 
297,526 
150,437 

153,813 

513,996 
148,879 
13,571 
11,170 
29,316 
17,615 
8,689 


47,463 
26,064 


514,485 


25,043 

4,453 

20,590 

91,767 

71,141 

13,553 

7,073 

81,864 

65,847 

20,458 

46,778 

12,023 

21,847 

16,784 

3,504 

7,833 

1,571 


29,215 

12,530 

5,059 

11,626 

90,194 
67,409 
22,785 

16,274 

47,045 
7,642 
1,852 
1,196 
3,940 
2,545 
841 


16,959 
6,079 


186,158 


6,571 
1,499 
5,072 

35,142 

24,946 

7,598 

2,598 

27,864 

14,241 

8,302 

17,243 

3,532 
8,689 
6,598 
1,584 
2,504 
934 


8,010 
3,435 
1,392 

3,183 

45,591 
35,528 
10,063 

7,675 

15,519 
2,768 
732 
397 
1,220 
997 
296 


7,362 
2,942 


149,463 

6,026 
1,236 

4,790 

27,486 

20,792 

4,668 

2,026 

19,433 

13,814 

6,247 

13,586 

2,908 
6,934 
5,439 
1,178 
1,849 
717 


7,361 
3,183 
1,276 

2,902 

36,868 

28,430 

8,438 

5,204 

13,388 
2,339 

573 
347 
1,093 
765 
259 


6,123 
2,276 


41,033 

1,616 
711 
893 

1,440 

30 

432 

958 

11,360 

1,265 

2,797 

4,281 

588 
1,699 
713 
160 
799 
685 


2,552 
578 
402 

928 

8,285 
4,582 
3,681 

1,852 

5,585 
385 
222 
194 
474 
488 
78 


231 
239 


4,060,541 


212,083 

45,645 

166,146 

471,887 

358,707 

66,604 

46,112 

998,952 

672,046 

190,410 

335,903 

69,570 
148,778 
106,029 
17,301 
57,086 
35,670 


231,616 

100,235 

33,301 

85,822 

396,723 
242,306 
153,969- 

125,381 

425,540 

111,379 

13,403 

7,975 

28,972 

14,730 

7,170 


36,233 
31,599 


438,817 

24,362 

4,555 

19,807 

71,580 

56,432 

10,875 

4,273 

65,631 

62,359 

15,228 

42,923 

10,136 

19,149 

14,391 

2,016 

7,022 

4.600 


28,599 

14,025 

4,982 

9,592 

77,332 
52,794 
24,538 

12,696 

38,107 
5,170 
1,787 

747 
4,493 
2,128 

619 


12,180 
6,189 


Standard  Notes:   (D)  Withheld  to  avoid  disclosxire.    (HA)  Not  available.    ...  Represents  zero. 
Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately  counted 
and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchan- 
dise stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  bxisiness. 

Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
*1954  data  limited  to  "employer"  establishments, 
^oth  1954  and  1958  data  limited  to  "employer"  establishments. 
^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


PHILADELPHIA,  PA.-N.J.,  AREA 
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Table  4A.— RETAIL  STORES  AM)  SELECTED  SERVICE  ESTABLISHMENTS— PERCENT  CHANGE  IN  SALES,  1954  TO  1958 

CENTRAL  BUSINESS  DISTRICT  OF  FHIL^JELPHIA,  THE  ENTIRE  CITY,  AND  PHILADELPHIA  STANDARD  METROPOLITAN  STATISTICAL  AREA 


Kind  of  business 

Percent  change^ 

SIC  code 

Central 

business 

district 

Entire 
city 

City 
less  its 
central 
business 
district 

Entire 
standard 
metro- 
politan 
statistical 
area 

Standard 

metro- 
politan 
statistical 
area  less 
central 
business 
district 

RETAIL  STORES 
Retail  stores ,  total-' 

0.6 

44.8 
17.2 
64.7 

-5.0 
-6.4 
11.8 
19.4 

-6.8 

-1.8 

66.5 

-7,9 

9.7 

3.1 

-7.4 

-64.5 

0.4 

-91.6 

-7.4 

2.8 

-28.8 

7.7 

12.3 
12.6 
11.5 

8.5 

33,0 

63,9 
3.2 

59.0 
8.2 
5,5 

14.7 

46.3 
-36.4 

2.0 

-7.1 

-10.1 

-6.1 

3.1 
-0.1 
12.5 
19.4 

7.1 

-13.4 

5.0 

-9.3 

11.1 

-6.1 

-10.7 

-30.1 

-0.7 

-57.7 

-12.5 
-13.2 
-13.4 
-30.4 

9.2 
15.9 
-1.4 

11.7 

15.3 

26.7 
-11.1 

40.4 

-11.0 

9.4 

-4.3 

35.3 
-25.4 

2.5 

-11.2 
-14.5 
-10.2 

35.3 
54.0 
12.9 
19.4 

7.8 

-13.9 

25.1 

-10.5 
12,3 
-17,5 
-18,6 
-21.1 
-1.4- 
-17,6 

-14.4 

-18.0 

0.2 

-43.1 

8,1 
17.5 
-3.6 

12.2 

9.4 
23.2 

-26.7 
21.7 

-36.7 
10.3 

-26.3 

-1.4 
-13.8 

14.8 

2.0 

-5.2 

4,2 

21.5 
16.0 
22.2 
49.8 

21.1 

6.5 

32.6 

5.6 

19.8 

5.5 

2.4 

68,6 

3,8 

-46,7 

-3,0 

-5,5 

9.2 

8.9 

12.9 
22.8 
-2.3 

22.7 

20.8 
33.7 

1.3 
40,0 

1,2 
19.6 
21.2 

31.0 
-17.5 

17.3 

52 

Lumber,  building  materials,  hardware,  farm  equipment 
dealers 

0.9 

5251 

Hardware  stores 

-6,4 

52  ex.  5251 

Other 

3.0 

53  part' 

General  merchandise  group  stores'. •.*......•«•«......... 

57,9 

531 

Department  sxores 

71.0 

533 

T.-tirri+.<v1  p-Mfo  vnii^ty  ftoroR^i  ^^  mm    m^    lijiii 

24.8 

539 

Other  general  merchandise  stores....... 

53.5 

54 

Food  stores. 

21.8 

55  ex.  554 

Automotive  dealers. , 

6.6 

554 

Gasoline  service  stations.... 

32  3 

56 

Apparel,  accessory  stores. ,..,,...,..«..«...........«.«. 

12,6 

561,  567 

Men ' s ,  boys '  apparel  stores ,  custom  tailors* 

24.9 

562,563,568 

Women's  clothing,  specialty  stores 

7.0 

562 

Ready-to-wear  stores' 

12.2 

565 

Family  clothing  stores-' 

84.1 

566 

Shoe  s-tor es 

5.0 

564,  569 

Other  apparel  stores , 

-17.3 

57 

Furniture,  home  furnishings,  equipment  stores... 

-2.2 

5712 

Furniture  s-tores-* 

-6.7 

5713-15,  19 

Other  home  furnishings  stores-*,....,. , 

29  3 

572,  573 

Household  appliance,  radio,  TV,  music  stores.. 

9  1 

58 

Eating,  drinking  places 

13.0 

5812 

Eating  places ^ 

25  4 

5813 

-3  5 

591 

Drug  stores,  proprietary  stores 

24.0 

59  ex.  591 

18.9 

592 

Liquor  s-tores 

32.1 

594 

Book,  stationery  stores 

-0.2 

595 

Sporting  goods,  bicycle  stores 

35.2 

597 

Jewelry  stores ; 

-3.9 

5992 

Florists 

21.3 

5996 

Camera,  photographic  supply  stores.......... 

25.4 

7011,  7012 

SELECTED  SERVICES 
Hotels 

5.6 

783 

Motion  picture  theaters 

-6.5 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
In  computing  percent  change,  sales  of  3.eased  departments  are  incorporated  with  main  store  sales  in  1958,  In  1954  each  leased 
department  was  separately  coimted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  compara- 
bility is  greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).   This  does  not  affect 
"hotels"  or  "motion  picture  theaters." 

'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53, 
1954  data  limited  to  "employer"  establishments  in  computing  percent  change. 
In  computing  percent  change,  both  1954  and  1958  data  limited  to  "employer"  establishments. 
Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  <iB.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISH1ENTS— PERCENT  CHANGE  IN  SALES,  1954  TO  1958 

CENTRAL  BUSINESS  DISTRICT  OF  CAMDEN,  THE  ENTIRE  CITY,  AND  PHILADELPHIA  STANDARD  METROPOLITAN  STATISTICAL  AREA 


Kind  of  business 

Percent  change'' 

SIC  code 

Central 

business 

district 

Entire 
city 

City 
less  its 
central 
business 
district 

Entire 
standard 
metro- 
politan 
statistical 
area 

Standard 

metro- 
politan 
statistical 
area  less 
central 
buslneas 
district 

RETAIL  STORES 
Retail  stores,  total-' 

2.7 

-36.4 
-46.9 
-35.7 

107.3 

(D) 

-7.6 

(D) 

-13.4 

-21.3 

40.3 

-21.8 
13.1 
-29.4 
-31.2 
(D) 
-13.4 
-48.8 

-9.9 

-4.6 

7.5 

-17.5 

-6.0 

-0.2 

-16.6 

15.3 

-5.4 
51.0 
(D) 
(D) 
15.8 
(D) 
(D) 

(D) 
-33.2 

9.9 

-24.3 
-13.5 
-27,2 

56.5 
(D) 

-8.2 
(D) 

-4.7 

18.8 

-3.0 

-7.2 

-6.8 

-7.0 

-22.8 

28.9 

-12.1 

-32.0 

-8.7 

-8.0 

-35.2 

4.5 

0.6 

16.1 

-14.9 

23.8 

43.5 
66.8 

6,8 
-68,4 

(D) 
43,9 

(D) 

(D) 
-21,4 

13.2 

-18.2 

-9.9 

-21.7 

31.1 

(D) 

-10.6 

(D) 

-1.7 

23,3 

-9.0 

36.1 

-47.1 

105.0 

28.6 

(D) 

-6.2 

3.2 

-7.9 
-10.4 
-45.8 

21.5 

4.2 

29.2 

-14.3 

32.1 

81.5 
74.7 
(D) 
(D) 
-34.2 
(D) 
(D) 

(D) 
52.4 

14.8 

2.0 

-5.2 

4.2 

21.5 
16.0 
22.2 
49.8 

21.1 

6,5 

32,6 

5,6 
19,8 

5,5 

2,4 
68,6 

3,8 
-46,7 

-3.0 

-5.5 

9.2 

8.9 

12.9 
22.8 
-2.3 

22.7 

20.8 
33.7 

1.3 
40.0 

1.2 
19.6 
21.2 

31.0 
-17.5 

15  0 

52 

Lvmber,  bvdldlng  materials,  hardware,  farm  equipment 
dealers 

2.7 

5251 

Hardware  stores , 

-5.0 

52  ex.  5251 

Other 

5.0 

53  part 3 

20.3 

531 

Department  stores 

(D) 

533 

Limited  price  variety  stores.......... 

23.8 

539 

Other  general  merchandise  stores 

(D) 

54 

Food  stores ,. 

21.4 

55  ex.  554 

Automotive  dealers 

6.6 

554 

Gasoline  service  stations 

32.5 

56 

Apparel,  accessory  stores 

6.4 

561,  567 

Men ' s ,  boys '  apparel  stores ,  custom  tailors* 

19.9 

562,563,568 

Women's  clothing,  specialty  stores 

6  3 

562 

Ready-to-wear  stores'. 

3  1 

565 

Family  clothing  stores^ 

(D) 
4  5 

566 

Shoe  stores 

564,  569 

Other  apparel  stores 

-46  7 

57 

Furniture,  home  furnishings,  equipment  stores. 

-2.9 

5712 

Fiimiture  stores* 

-5.6 

5713-15,  19 

Other  home  furnishings  stores*.,... 

9.2 

572,  573 

Household  appliance,  radio,  TV,  music  stores 

9,5 

58 

Eating,  drinking  places 

13,2 

5812 

Eating  places..... ^ 

23,1 

5813 

Drinking  places 

-2,1 

591 

Drug  stores ,  proprietary  stores 

22,8 

59  ex.  591 

Other  retail  stores^ •••.•...••....•...•.•••.•.•.••••••.. 

21,1 

592 

33,4 

594 

Book,  statloneiy  stores 

0.7 

595 

Sporting  goods,  bicycle  stores 

(D) 

597 

Jewelry  stores ; 

(D) 

5992 

Florists 

(D) 

5996 

Camera,  photographic  supply  stores........ 

(D) 

7011,  7012 

SELECTED  SERVICES 
Hotels 

(D) 

783 

Motion  picture  theaters 

-17,0 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

"•In  computing  percent  change,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased 
department  was  separately  counted  and  separately  classified  in  accordance  with,  its  own  kind  of  business.  The  effect  on  compara- 
bility is  greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect 
"hotels"  or  "motion  picture  theaters." 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
1954  data  limited  to  "employer"  establishments  in  computing  percent  change. 

'in  computing  percent  change,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  5A.— HKTAIL  STORES:   1958  AND  195-;  CENTRAL  BUSINESS  DISTRICT  SALES  AS  PERCENT  OF 

PHILADELFHIA  AND  OF  PHILADELPHIA  STANDARD  NETRGPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  of  city  sales  in 
central  business  dlstrict'^ 


1958 


195-; 


Percent  of  standard  metro- 
politan statistical  area 
sales  In  central  bxislness 
district^ 


1958 


195-; 


52 
5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

5A 

55  ex,  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 
5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


RETAIL  STORES 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware,  faro  equipment  dealers 

Hardware  stores 

Other 

General  merchandise  gro\jp  stores' 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores .......................... 

Food  stores 

Autcmotlve  dealers , 

Gasoline  service  stations..,......,.,,,.,,..,,, , 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom  tailors* 

Vomen's  clothing,  specialty  stores  .,,,. 

Ready-to-wear  stores '... 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores , 

Furniture,  home  furnishings,  equipnent  stores 

Furniture  stoi'es* 

Other  home  furnishings  stores*.....,. 

Household  appliance,  radio,  TV,  music  stores 

Eating,  drinMng  places. 

Eating  places 

DrlnMng  plac es 

Drug  stores,  proprietary  stores 

Other  retail  stores^ , 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  sx^iply  stores........... 


26,3 

11.3 

17.0 

9.7 

73.5 
83.9 
37.3 
22,4 

4.4 

4.4 

2.8 

48.1 
43.7 
60.7 
72.8 
10.5 
40.2 
10.7 


27.5 
38.7 
39.0 

26.7 
32.1 
16.4 

14.8 

28.9 
11.2 
60.6 
56.8 
69.5 
18.0 
64.5 


26.6 

7.2 

13.0 

5.5 

79.8 
89.6 
37.6 
22.4 

5.0 

3.9 

2,1 

47.4 
44.2 
20.7 
55.3 
70.1 
39.7 
54.1 

27.2 
23.2 

■^7.1 
25.1 

25.9 
33.0 
14.5 

15.2 

25.0 
8.6 
52.2 
50.1 
57.1 
18,8 
53,8 


13,0 

3.7 
6.3 
3.1 

'V5.2 

57.3 

18,0 

8,7 

2,0 

1.7 

1.0 

29,5 
30,7 
39,2 
45.1 

2.2 
26,1 

6.2 

15.5 
14.6 
22.5 
14.2 

15.9 
18.9 
10.0 

7.8 

14.8 
6.2 
-^3,5 
23,3 
-IS,! 
9,5 
36,9 


14,8 

2.6 

5.1 

2.0 

57.8 
71,0 
19.7 
10.9 

2.6 

1.8 

0.8 

33,8 
33,5 
40,1 
49,9 
10,4 
26.9 
39.6 

16.2 
12.9 
34.6 
14.4 

18.5 
21,0 


13.5 
5.1 
42.6 
20.5 
42,1 
10,8 
39,0 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure,    (NA)  Not  available.    ,..  Represents  zero,    (Z)  Less  than  0,05  percent. 

^In  computing  percent,  sales  of  leased  departments  are  incoiporated  with  main  store  sales  in  1958,  In  1954  each  leased  depart- 
ment was  separately  counted  smd  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt,)  and  apparel,  accessory  stores  (SIC  56). 

■'Excludes  nonstore  retailers  (i.e,,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

*In  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments, 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex,  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  5B.— RETAIL  STOKES:   1958  AMD  1954  CENTRAL  BUSINESS  DISTRICT  SALES  AS  PERCENT  OF 
CAMDEN  AM)  OF  PHILADELPHIA  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  of  city  sales  In 
central  business  district^ 


1958 


195"; 


Percent  of  standard  metro- 
politan statistical  area 
sales  In  central  business 
district^ 


1958 


195A 


52 
5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

5* 

55  ex.  55-; 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


RETAIL  STORES 

Retail  stores,  total^...... 

Lumber,  building  materials,  hardware,  fann  equipment  dealers 

Hardware  stores, .,,...... 

Other 

General  merchandise  groiup  stores-' 

Department  stores 

Limited  price  •variety  stores 

Other  general  merchandise  stores 

Food  stores 

Autcmotlve  dealers. . ........................................ 

Gasoline  service  stations. 

Apparel,  accessory  stores........... 

Men's,  boys'  apparel  stores,  custom  tailors* 

Women's  clothing,  specialty  stores  

Ready-to-wear  stores '....... 

Family  clothing  stores' 

Shoe  stores. .............................................. 

Other  apparel  stores 

Furniture,  home  furnishings,  equipnent  stores 

Furniture  stores* 

Other  home  furnishings  stores*..,.,.. 

Household  appliance,  radio,  TV,  music  stores 

Eating,  drinking  places 

Eating  places 

Drlnldng  plac  es 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores....... 

Jewelry  stores 

Florists 

Camera,  photographic  sv^jply  stores.. 


29.6 


44.2 
(D) 

79.7 
(D) 

23.4 

6.7 

17.6 

63.0 
81.2 
63.4 
76.7 
34.0 
81.5 
51.1 

39.4 
43.1 
33.3 
34.5 

32.9 
38.3 
25.0 

45.9 

28.8 
30.4 
(D) 
(D) 
89.0 
(D) 
(D) 


31.6 

33.2 

9.7 

39.7 

33.3 

(D) 

79.1 

(D) 

25.7 

10.2 

12.2 

74.8 
66.9 
83.4 
86.0 
(D) 
82.6 
67.8 

39.9 
41.6 
20.1 
43.7 

35,2 
44.6 
25.5 

49.3 

43.7 
33.6 

(D) 
41.2 
82,2 
18.5 

(D) 


1.1 

1.1 
0,3 
1.2 

2.4 

(D) 
3.9 
(D) 

0.7 

0.3 

0.6 

2.0 
2.1 
1.5 
1.3 
2.3 
3.3 
2.3 

2.5 
3.8 
0.8 
1.9 

1.1 
1.2 
1.0 

1.2 

1.0 
1.6 

(D) 
(D) 
3.5 
(D) 
(D) 


1.3 

1.7 
0,5 
2.0 

1,4 
(D) 
5.2 
(D) 

1.0 

0.4 

0,5 

2.7 
2.2 
2.3 
1,9 
(D) 
3,9 
2,4 

2.7 
3.8 
0.8 
2.5 

1,3 
1,4 
1,2 

1,3 

1.3 
1,4 
1,4 
3,1 
3.0 
0,4 
(D) 


Standard  Notes:   (d)  Withheld  to  avoid  disclosure,    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0,05  percent. 

■"■In  computing  percent,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56). 

■'Excludes  nonstore  retailers  (i.e,,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53, 

*1954  data  limited  to  "employer"  establishments  in  computing  percent, 

*In  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments, 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


PHILADELPHIA,  PA.-N.J.,  AREA 
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Table  6A.— RETAIL  STORKS:  1958  AND  1954— PERCENTAGE  DISTRIBUTION  OF  SALES,  BY  KIND  OF  BUSINESS 
CENTRAL  BUSINESS  DISTRICT  CF  PHIIACEIPHIA,  THE  ENTIRE  CITY,  AND  PHUADEIPHIA  STANDARD  METROPOLITAN  STATISTICAL  AREA 

(Percentages  are  t)ase<]  od  total  Retail  Store  Sales  utilch  exclude  sales  of  constore  retailers — mail  order,  direct  selling, 

merchandise  vending  machine  operators) 


SIC  code 


Kij>d  of  business 


Central 

business 

district^ 


1958 


1954 


Entire  city"^ 


1958 


1954 


Standard  metropolitan 
statistical  area"- 


1958 


1954 


52 

5251 

52  ex.  5251 

53  part' 
531 

533 
539 

54 

55  ex.  554 

554 

a56 
561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


RETAIL  STORES 

Retail  stores,  total'... ,.., 

Luiber,  building  materials,  hardware, 

fann  equipnent  dealers ,, 

Hardware  stores ....................... 

Other , 

General  merchandise  group  stores' 

Depajrtment  stores ..................... 

Limited  price  variety  stores.,......., 

Other  general  merchandise  stores...... 

Food  stores, ,....,,,,......,........,.., 

Autcmotive  dealers , 

Gasoline  service  stations 

Apparel,   accessory  stores..... , 

Men's,  boys'  apparel  stores,  custom 

tailors* , 

Vcmen's  clothing,  specialty  stores..., 

Ready-to-wear  stores' . ,..,,.,.,...., 

Family  clothing  stores'............... 

Shoe  stores ...•.,.,.,..,,,, 

Other  apparel  stores 

Furniture,  heme  furnishings,  equipment 

stores , , 

Furniture  stores* ,......., 

Other  hoae  furnishings  stores*.,.,,,,. 

Household  appliance,  radio,  TV,  music 

stores ...........,,, 

Eating,  driiddng  places , 

Eating  places , 

DrlnlrlTig  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores. ...,.............,,,,,, 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  simply  stores... 


100.0 

1.3 
0.4 
0.9 

42.8 

39,4 

2,4 

1.0 

4.1 

2.0 

0.4 

17.3 

4.2 
10.2 
8.1 
0.1 
2.6 
0.2 


5.7 
2.2 
1.3 

2.2 

11.8 
9.3 
2.5 

2.0 

12.6 
1.5 
1.0 
0.4 
2.2 
0.3 
0.5 


100.0 

0.9 
0.4 
0.5 

45.3 

42.3 

2.2 

0.8 

4.4 

2.1 

0.3 

19.0 

3.9 
9.8 
8.8 
0.3 
2.6 
2.4 


6.2 
2.1 
2.0 

2.1 

10.5 
8.3 
2.2 

1.8 

9.5 
0.9 
0.9 
0.3 
2.0 
0.3 
0.5 


3.00.0 

3.1 
0.7 
2.4 

15.3 

12.3 

1.7 

1.3 

24.4 

12.0 

3.9 

9.4 

2.5 
4.4 
2.9 
0.3 
1.7 
0.5 


5.4 
2.1 
0.9 

1.5 

11.5 
7.6 
3.9 

3.5 

11.5 
3.6 
0.4 
0.2 
0.8 
0.4 
0.2 


100.0 


3.4 
0.8 
2.6 

15.1 

12.6 

1.5 

1.0 

23,3 

14.2 

3.2 

10.6 

2.3 
4.9 

3.3 
0.4 
1.7 
1.3 


6.1 
2.5 
1.4 

2.2 

10.8 
6.7 
4,1 

3.2 

10.1 
2.9 
0.5 
0.1 
0.9 
0.4 
0.2 


100.0 

4.6 
0,9 
3,7 

12.3 
8.9 
1,7 
1.5 

25.9 

15.4 

5,4 

7.6 

1.8 
3.4 
2,3 
0,6 
1.3 
0.4 


4.8 
2.0 
0,8 

2.0 

9.6 
6,4 
3.2 

3,3 


100,0 

5,2 

1,1 
4,1 

11,6 
8.8 
1,6 

1.1 

24,6 

16.6 

4.7 

8.3 

1.7 
0.4 
3.7 
2.6 

1.4 
0.9 


5.7 
2,5 
0,8 

2,1 


6,0 
3.8 


3,1 


0,2 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure,    (NA)  Not  available,    .,,  Represents  zero,    (Z)  Less  than  0.05  percent, 

'■In  computing  percent,  sales  of  leased  departments  are  incojTporated  with  main  store  sales  in  1958,  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt,)  and  apparel,  accessory  stores  (SIC  56). 

'Excludes  nonstore  retailers  (i,e,,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53, 

*1954  data  limited  to  "employer"  establishments  in  computing  percent, 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  Ijinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


16 


CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  6B. — RETAIL  STORES:   1958  AND  195-4— PERCENTAGE  DISTRIBUTION  OF  SALES,  BY  KIND  OF  BUSINESS 
CENTRAL  BUSINESS  DISTRICT  OF  CAMDEN,  THE  ENTIRE  CITY,  AND  PHILADELPHIA  STANDARD  METROPOLITAN  STATISTICAL  AREA 

(Percentages  are  based  an  total  Retail  Store  Sales  \ihleh  exclude  sales  of  nonfltore  retailers — ^mall  order,  direct  selling, 

merchandise  vending  machine  operators). 


SIC  code 


mud  of  Ijusliiess 


Central 
Ijuslness 
district 1 


1958 


1954 


Entire  city-"- 


1958 


195^ 


Standard  metropolitan 
statistical  area^ 


1958 


1954 


52 

5251 

52  ex.  5251 

53  part' 
531 

533 
539 

54 

55  ex.  55<t 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


RETAIL  STORES 

Retail  stores,  total^... 

Lxmber,  building  materials,  hitrdware, 

fam  e<iulpiient  dealers 

Hardware  stores........,...,..,.,,,,. 

Other 

General  merchandise  group  stores^ 

Department  stores 

Limited  price  variety  stores......... 

Other  general  merchandise  stores 

Food  stores , ., 

Automotive  dealers 

Qasollse  service  stations,.... 

y^;>parel,  accessory  stores. ............. 

Men's,  boys'  apparel  stores,  custon 

tailors* 

Vamen's  clothing,  specialty  stores... 

Ready-to-wear  stores' ,, 

Family  clothing  stores' 

Shoe  stores ,,,,,.,,,,,.,.... 

Other  apparel  stores 

Furniture,  bane  furnishings,  equipient 

stores 

Furniture  stores*,,,,. 

Other  honte  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores , 

Eating,  driiddLng  places 

Eating  places 

Drinking  places ,.,.,.. 

Drug  stores,  proprietary  stores ,,, 

Other  retail  stores' 

Liquor  stores ,.. , 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  siqjply  stores... 


100.0 

4.3 
0.2 
4.1 

26.2 
(D) 
6.1 
(D) 

15.5 
4.2 
2.6 

13,5 

3.2 
4.5 
2,6 
1.3 
3.6 
0.8 

lO.S 
6.8 
0.6 

3.4 

9,4 
6.5 
2.9 

3.5 

10.0 
4.4 
(D) 
(D) 
1.9 
(D) 
(D) 


100.0 

7.0 
0.4 
6.5 

13.0 
(D) 
6.7 
(D) 

18.4 
5.5 
1.9 

17.8 

3.0 
6.6 
3.9 
(D) 
4.3 
1.6 

12.2 
7.3 
0.5 

4.2 

10,3 
6.7 
3.6 

3.1 

10.8 
3.0 
0.4 
0.5 
1.7 
0.1 
(D) 


100.0 

4.6 

1,1 
3,5 

17.5 
(D) 
2.2 
(D) 

19.7 

18.4 

4.4 

6.3 

1.2 
2.1 
1.0 
1.1 
1.3 
0.5 


8.1 
4.7 

0.5 

2.9 

8,5 
5.0 
3.5 


2.2 


0.1 


100.0 


6.6 
1.4 
5.2 

12.3 
(D) 
2.7 
(D) 

22.7 

17,1 

5.0 

7.5 

1.4 
2.5 
1.4 
0.9 
1.7 
0.8 


9.7 
5,6 
0.9 

3.0 

9,2 

4.7 
4.5 

2.0 

7,9 
2.8 
(D) 
0,4 
0.7 
0,2 
(D) 


100.0 

4.6 
0.9 
3.7 

12.3 
8.9 
1.7 
1.5 

25.9 

15.4 

5.4 

7.6 

1,8 
3.4 
2,3 
0.6 
1.3 
0.4 


4.8 
2.0 
0.8 

2,0 

9.6 
6,4 
3.2 

3.3 

11.1 
3.2 
0.3 
0.2 
0.6 
0,4 
0.2 


100,0 


5,2 
1.1 
4.1 

U.6 
8.8 
1.6 
1.1 

24.6 

16.6 

4.7 

8,3 

1.7 
0.4 
3.7 
2.6 
1.4 
0.9 


5.7 
2.5 
0.8 

2,1 

9,8 
6.0 
3,8 

3,1 

10,4 
2,7 
0,3 
0,2 
0,7 
0,4 
0,2 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

^In  computing  percent,  sales  of  leased  departments  are  Incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56). 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

^In  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


PHILADELPHIA,  PA.-N.J.,  AREA 

Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  PHILADELPHIA  STANDARD  METROPOLITAN  STATISTICAL  AREA 
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MRC  No,  1, — Includes  the  planned  center  known  as   "Bala  Cynwyd"  bounded  by  St.  Asaph  Rd,,  Belmont  Ave.,  East  City  Ave,,  and 
Conshocken  Ave.        (Lower  Merion  Township,  Montgomery  County) 


SIC 
code 


Kind  of  business 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 


53  part, 3 
56,   57 


52,    55, 

59  ex.    591 


Retail  stores,   total: ^ 

Nunber 

Sales ($1,000), 

Ccmvenience  goods  stores: 

Nunber 

Sales ($1,000). 

Shopping  goods  stores:^ 

Nunber 

Sales ($1, 000) . 

All  other  stores: 

Nunber 

Sales ($1,000), 


27 
18,294 


4 
(D) 


15 
11,313 


(D) 


N»mber  of 
establish- 
ments 


RettJJ.  stores,  total-'. 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 


Lunber,  building  materials,  hardware, 

farm  equipnent  dealers 

Hardvare  stores 

Other 


2  3 


Oeneial  merchandise  group  stores 
Department  stores. 

Limited  price  variety  stores,... 
Other  general  merchandise  stores 


27 


Food  stores. 


55  ex.  554 

554 

56 

561,  567 

562-3, 568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Automotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores '. . , 

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Femlly  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  hone  furnishings,  equipment 

stores 

Furniture  stores 

Other  home  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


1 

1 
12 

2 

7 
4 


Eating,  drlnjclisg  places. 

Eating  places 

DrinJdug  places 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stoics 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


MRC  No.  2. — Includes  stores  tn  the  area  bounded  by  West  Seventh,  Sproul,  East  Eighth,  East  Ninth,  Edgemont,  East  Tenth,  Crosby,  East 
Ninth,  Wall,  East  Seventh,  St.  Charles  PI.  extended,  St.  Charles  PI.,  East  Sixth,  Welsh,  East  Third,  Market,  West  Miry,  Edgemont, 
and  West  Sixth  (Chester) 


SIC 
code 

Kind  of  business 

Total 

SIC 
code 

Kind  of  business 

Nunber  of 
establish- 
ments 

Retail  stores,  total: ^ 

Nunber 

196 
23,968 

58 
3,295 

98 
15,472 

40 
5,201 

55  ex,  554 

554 

56 

561,  567 

562-3,568 

562 

565 

564,  569 

57 

5712 

5713-15,19 
572,  5732 

58 

5812 

5813 

591 

59  ex,  591 

592 

594 

595 

597 

5992 

5996 

Automotive  dealers , 

3 

Gasoline  service  stations 

Sales 

,,($1,000),,, 

1 

54,58,591 

Convenience  goods  stores: 
Nunber 

Apparel,  accessory  stores  , .,...,. 

49 

Men's,  boys'  apparel  stores,  custom 
tailors  ..•,,.,•,,.,.•.• ■.,.... 

Sales 

.Jiy.ocyo).. 

12 

53  part, 3 

Shoprping  goods  stores:^ 

Nunber 

Wanen's  clothing,  specialty  stores 

Ready-to-wear  stores' 

13 

10 

56,  57 

Family  clothing  stores' ,. 

1 

Sales 

,,($1,000).,. 

Shoe  stores .........^ 

21 

All  other  stores: 

Nunber 

Other  apparel  stores 

2 

52,  55, 

59  ex.  591 

Furniture,  heme  furnishings,  equipment 
stores 

Sales 

Retail  stores,  total'', 

Lunber,  building  materials, 
fann  equipment  dealers,.,.. 

..(ii,666)... 

37 

16 

Nunber  of 
establish- 
ments 

Oth"-^  Vm^  fiim-t  HhlT^gH  frtoT«p  ^    . .  1 . 

6 

Ifousehold  appliance,  radio,  TV,  music 
stores 

15 

TAfliVi  drlnWjip  T>Tg^f.f, 

196 

3 

"3 

12 
1 
5 
6 

16 

37 

hardware. 

Eating  places 

24 

52 

Drinking  places 

13 

Drug  stores,  proprietary  stores 

5251 

Hardware  stores , 

5 

52  ex.  5251 

Other 

Other  retail  stores' 

General  merchandise  group  stores   

Department  stores 

33 

53  part^ 

Liquor  stores 

2 

531 

Book,  stationery  stores. 

1 

533 

Limited  price  variety  stoi 
Other  general  merchandise 

Food  stores 

•es ....,, 

Sporting  goods,  bicycle  stores 

4 

539 

stores 

Jewelry  stores , , .,,,. 

9 

Florists ..., 

2 

54 

Camera,  photographic  supply  stores 

1 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure,    (NA)  Not  available,    .,,  Represents  zero, 

^roup  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds  of  business, 

■'Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments, 

^Includes  data  for  tlxjse  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  7.— RETAIL  STORES:   1958 --MAJOR  RETAIL  CENTERS  IN  THE  PHILADELPHIA  STANDARD  ^ETROPOLITAN  STATISTICAL  AREA— Continued 


MRC  No.  3. — Includes  stores  on  CSermantown  Ave.  from  East  Penn — ^West  Queen  La.  to  Haines,  on  Chelten  Ave.  from  P  &  R  Rwy.  to  Pulaski 
Ave.,  on  East  Woodlawn^  Armot,  and  East  School  House  La.  from  Germantown  Ave.  to  Kenyon  St.,  on  Market  Sq.,  and  on  Church  La.  to  24 
Church  La.  (Philadelphia) 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 


53  part,- 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Number 

Sales ($1,000) 

Convenience  goods  stores: 

Number 

Sales ($1,000) 

Shopping  goods  stores:^ 

Munber 

Sales ($1,000) 

All  other  stores: 

Number 

Sales ($1,  000) 

Retail  stores,  total-' 

Lmber,  building  materials,  hardware, 

faun  equlpaent  dealers 

Hardvare  stores ^ 

Other 

General  merchandise  group  stores^  ^.... 
Department  stores 

Limited  price  variety  stores. 

Other  general  merchandise  stores 

Food  stores 


172 
4-0.026 


36 
3,004 


103 
27,038 


33 
9,984 


Number  of 
establish- 
ments 


172 


16 
3 
4 
9 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 
597 
5992 
5996 


Automotive  dealers 

Gasoline  service  stations , 

Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  oustan 

tailors , 

Women's  clothing,  specialty  stores..., 

Ready-to-wear  stores'. 

Ftmily  clothing  stores ' 

Shoe  stores , 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment 

stores , 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores ,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

JeweLry  stores 

Florists 

Camera,  photographic  svtpply  stores..,, 


62 

14 
27 
17 

1 
16 

4 


25 

11 
3 

11 

23 
16 

7 


25 
2 
2 
2 

6 

1 


MRC  No.  4. — Includes  stores  in  the  area  bounded  by  Spring  Ave.,  Rydal  Rd.,  Clement  Rd.,  Vernon  Rd.,  Homestead  Rd.,  Cottman,  Nice  Ave., 

Summit  Ave.,  Leedom,  Cloverly  Ave.,  and  Cheltena  Ave.  (Jenkintoim,  Montgomery  County) 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Nvmber  of 
establish- 
ments 


54,58,591 


53  part,' 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533  . 
539 

54 


Retail  stores,  total: ^ 

Ntmber 

Sales (fe,000). 

Convenience  goods  stores: 

Kimber 

Sales ($1,000). 

Shopping  goods  stores:^ 

Nimber 

Sales ($1,000). 


All  other  stores: 

Kimber 

Sales 


! (11*666)! 


Retail  stores,  total 


Lumber,  building  materials,  hardware, 

faon  equipment  dealers 

Hardware  stores , 

Other , 


2  3 


General  merchandise  group  stores' 
Department  stores 

Limited  price  variety  stores .... 
Other  general  merchandise  stores 


Food  stores. 


97 
33,674 


26 
2,757 


37 
23,332 


34 
7,595 


^fumber  of 
establish- 
ments 


97 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 


591 

59  ex, 

592 

594 

595 

597 

5992 

5996 


591 


Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores  ^ 

Men's,  boys'  apparel  stores,  custan 

tailors 

Wcmen's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,  equiinent 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  m\isic 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


20 

3 
10 
10 
1 
5 
1 


13 
3 

4 


15 

11 

4 

4 

21 

"2 

"3 

2 
2 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (HA)  Not  available.    ...  Represents  zero. 

^Group  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

*Ijttoludes  data  for  tbose  ^^^"'^«  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  7.— SOTAIL  STORES:      1958— MAJOR  RETAIL  CENTERS  IN  THE  PHIIADELPHIA  STANDARD  METHOPO^LITAN  STATISTICAL  AREA— Continued 


MRC   No,   5. — Includes   the  planned  center  known  as   "Levittown  Shop-0-Rama"   at  Route   13  and  Levittown'  Pkwy.    (Bucks  County) 


SIC 
code 


Kind  of  liusineas 


Total 


SIC 
code. 


Kind  of  business 


Number  of 
establish- 
ments 


53  part,- 
56.  57 


52,  55, 
59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Nvmber 

Sales ($1,000) 

Convenience  goods  stores: 

Nunber 

Sales ($1, 000) 

Shopping  goods  stores:^ 

Nunber 

Sales ($1,  000) 

All  other  stores: 

Number 

Sales ..,($1,000) 

Retail  stores,  total', 

Limber,  building  materials,  hardware, 

f  ann  e<iuiiinent  dealers 

Hardware  stores 

Other 

Genenal  merchandise  growp   stores^  ''..,. 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


23,018 


8,^16 


26 

12,987 


10 
1,615 


Number  of 
establish- 
ments 


44 

1 

**i 

7 
3 
3 

1 


55  ex.  554 

554 

56 

561,  567 

562-3, 568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex, 

592 

594 

595 

597 

5992 

5996 


591 


Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores^ , 

Men's,  boys'  apparel  stores,  cusiom 

tailors , 

Women's  clothing,   specialty  stores..., 

Ready-to-wear  stores '. , 

Fanily  clothing  stores' , 

Shoe  stores , 

Other  apparel  stores 

Furniture,  heme  furnishings,  equixment 

stores 

Furniture  stores , 

Other  home  furnishings  stores , 

Household  appliance,  radio,  TV,  music 
stores , 

Eating,  drinking  places 

Eating  places , 

Drinking  places 

Drug  stores,  proprietary  stores , 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores ... 


16 

2 
6 
3 

"i 

2 


MRC  No.  6.— Includes  the  planned  center  known  as  "Logan  Square"  on  Markley  St.  from  West  Roberts  St.  to  Johnson  Hwy. 

(Norristown,  Montgomery  County) 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 


53  part,- 
56.  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 


Retail  stores,  i^tal: ^ 

Himber 

Sales ($L,000)... 

Convenience  goods  stores: 

Nunber. 

Sales ($1,000)... 

Shopping  goods  stores :' 

Number 

Sales ($1,  000) . . . 

All  other  stores: 

Nvmber , 

Sales ($1,000)... 


Retail  stores,  total 


lAmber,  building  materials,  hardware, 

f  am  equipnent  dealers 

Hardware  stores ., 

Other .' 


General  merchandise  group  stores 

Departaient  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


13 

.830 


3 
(D) 


6 
(D) 


4 
310 


Number  of 
establish- 
ments 


13 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Aut<moU.ve  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custan 

tailors 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  furnishings,  equipnent 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Ifousehold  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores.,... 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  avail  able.    ...  Represents  zero. 

^Group  totals  for  SIC  53  and  56  may  include  "noneinployer"  establishments  which  could  not  be  classified  by  detailed  kinds  of  business, 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

^Includes  data  for  tl*ase  viTifla   of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  7.— RETAIL  STOKES:      1958— MAJOR  RETAIL  CENTERS  IN  THE  PHILADELPHIA  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 


MRC   No.   7. — Includes   the  planned  center  knovm  as    "Main  Line  Shopping  Center" 
Harapstead  Rd,     ext.,   Williams  Rd.   ext.,   Williams   Rd.,  Cloverhill  Rd.,   and 


and  other  stores  in  the  area  bounded  by  Hampstead  Rd. 
East  Lancaster  Ave.    (Wynnewood,   Montgoiiery  County) 


SIC 
code 


Kind  of  buslnesa 


Total 


SIC 
code 


Kind  of  business 


Hvmber  of 

establish- 

mer.ts 


54,58,591 


53  part,  3 
56,  57 


52,  55, 

59  ex.  591 


52 


5251 
52  ex. 


5251 


53  part^ 
531 
533 
539 

54 


Retail  stores,  total: ^ 

Number 

Sales ($1,000) 

Convenience  goods  stores: 

Ifimber 

Sales ($1,  000) 

Shopping  goods  stores:-' 

Nanber 

Sales ($1,000) 

All  other  stores: 

Number 

Sales ($1,000) 

Retail  stores,  total^. 

Lumber,  building  materials,  harduare, 

f aim  equlimeiit  dealers 

Hardware  stores 

Other 

Qenfii»l  merchandise  group  stores^  ''.... 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


20 
17,095 


7 
4.,  378 


(D) 


9 
(D) 


Number  of 
establish- 
ments 


20 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custom 

tailors 

Wanen's  clothing,   specialty  stores..., 

Ready-to-wear  stores' , 

Femlly  clothing  stores  ' , 

Shoe  stores , 

Other  apparel  stores 

Furniture,  heme  furnishings,  equipnent 

stores 

Furniture  stores 

Other  hone  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores , 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  phortographlo  supply  stores... 


MRC  No.  3. — Includes  the  planned  center  known  as  "Morrisville  Shopping  Center"  bounded  by  East  Trenton  Ave.,  Crown,  East  Maple  Ave., 

and  North  Pennsylvania  Ave.  (Bucks  County) 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Nimber  of 
establish- 
ments 


54,58,591 


53  part,' 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part* 
531 

533 
539 

54 


Retail  stores,  total: ' 

Nunber 

Sales ($1,000), 

Convenience  goods  stores: 

Nimber 

Sales ($1,000). 

Shopping  goods  stores:' 

Number 

Sales ($1,000). 


All  other  stores: 

Nvmber 

Sales 


!(H*666)! 


Retail  stores,  total 


Limber,  building  materials,  hardware, 

faim  equipnent  dealers 

Hardware  stores , 

Other 


2  3 


General  merchandise  group  stores' 
Department  stores 

Limited  price  variety  stores.... 
Other  general  merchandise  stores 


Food  stores. 


15 
5,806 


6 
3,788 


6 

1,193 


3 
825 


Number  of 
establish- 
ments 


15 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5312 

5813 

591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Autonotlve  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors 

Wanen's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,  equipment 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (MA)  Not  available.    ...  Represents  zero. 

^Group  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  vfliloh  could  not  be  classified  by  detailed  kinds 

'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

^Includes  data  for  those  y^-nAn   of  business  in.  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


of  business. 
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Table  7. —RETAIL  STORES:     1958-MAJCK  RETAIL  CENTERS  IN  THE  PHILADELPHIA  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 


MRC  No.  9, — Includes  stores   in  the  area  bounded  by  West  Fenn,  Barbadoes,  Ann,  Cherry,  West  Airy,  East  Airy,  Green,  East  Perm,  Arch^ 
East  Main,  Savmiill  Run,  East  Lafayette,   and  Markley    (Morristown,   Montgomery  County) 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


I  5*,  58,  591 


53   part, 3 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.   5251 

53  part^ 
531 

533 
539 


Retail  stores,  total:  ' 

Nimber 

Sales ($1,000) 

Convenience  goods  stores: 

Nunber 

Sales ($1, 000) 

Shopping  goods  stores:^ 

Nunber 

Sales ($1, 000) 

All  other  stores: 

Nvmber 

Sales ($1,000) 

Retail  stores,  total-' 

LuBber,  building  materials,  hardware, 

f ann  equipnent  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores^  ^.... 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores..... 

Food  stores 


181 
22,170 


52 
3,80^ 


81 
13,639 


48 

A,  727 


Nunber  of 
establish- 
ments 


181 

3 

"3 

11 
2 
A- 
5 


55  ex.  554 

554 

56 

561,  567 

562-3, 568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 


59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores^ , 

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,   specialty  stores..., 

Ready-to-wear  stores '. , 

Fcmily  clothing  stores' , 

Shoe  stores , , 

Other  apparel  stores 

Furniture,  home  furnishings,  equipnent 

stores 

Furniture  stores , 

Other  hone  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drinking  places 

Eating  places , 

Drinking  places 

Drug  stores,  proprietary  stores , 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores , 

Florists , 

Camera,  photographic  supply  stores,,., 


45 

11 
15 
10 

2 
12 

4 


25 


35 
21 
14 


37 

"i 

4 
7 
3 
2 


MRC  No.  10. — Includes  stores  on  East  High  St.  from  York  St.  to  Evans  St.  (Pottstown,  Montgomery  County) 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Nunber  of 
establish- 
ments 


5*, 58, 591 


53  part,- 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total:  •* 

Nonber 

Sales ($1,000)... 

Convenience  goods  stores: 

Nunber 

Sales ($1, 000) . . . 

Shopping  goods  stores:^ 

Nvmber 

Sales ($1,000)... 

All  other  stores: 

Nvmber 

Sales ($1,000)... 


Retail  stores,  total'. 


Lvmber,  building  materials,  hardware, 

faun  equipnent  dealers 

Hardware  stores 

Other 


2  3 


General  merchandise  group  stores' 

Departaient  stores 

Limited  price  variety  stores .... 
Other  general  merchandise  stores 


Food  stores. 


89 
20,326 


23 
4.203 


45 
8,968 


21 
7,155 


Nvmber  of 
establish- 
ments 


89 


55  ex.  554 
554 


56 
561, 


567 


562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 


59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Automotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  ctistan 

tailors 

Ucmen's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Fumitvire,  home  fvumishlngs,  equipment 

stores 

Furniture  stores 

Other  home  fvumishlngs  stores 

Household  appliance,  radio,  TV,  nmsio 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


32 

11 
11 
8 
1 
7 
2 


11 


10 
1 
1 
3 
2 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^roup  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  which  covild  not  be  classified  by  detailed  kinds  of  business, 

'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

'includes  data  for  those  trfni^a   of  bvisiness  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  7.— RETAIL  STORES:      1958— MAJOR  RETAIL  CENTERS  IN  THE  PHILADELPHIA  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 


MRC  No.  11. — Includes  the  planned  center  Jmown  as   "Surburban  Square  Shopping  Center"  and  other  stores  bounded  by  East  Montgomery  Ave. 

Llanfair  Rd.,  Chvirch  Rd.,  P.  HR.   and  Anderson  Ave.    (Ardinore,   Montgomery  County) 


SIC 
code 


Kind  of  business 


Total 

SIC 
code 

55  ex.  554- 

32 

U,974 

55^ 

56 

4. 

561,  567 

1,301 

562-3, 568 

562 

U 

565 

12,412 

566 

564,  569 

14 

57 

1,261 

5712 

Number  of 

5713-15,19 

establish- 

572, 5732 

ments 

32 

58 

5812 

5813 

1 

1 

591 

... 

59  ex.  591 

2 

592 

1 

59-i 

... 

595 

1 

597 

5992 

2 

5996 

Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 


53  part,- 
56,  57 


52,  55, 
59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Number 

Sales ($1,000) 

Convenience  goods  stores: 

Number 

Sales ($1,000) 

Shopping  goods  stores:^ 

Number 

Sales ($1, 000) 

All  other  stores: 

Number 

Sales ($1,000) 

Retail  stores,  total^. 

Lumber,  building  materials,  hardware, 

faim  equipment  dealers 

Hardvare  stoics 

Other 

Geneiial  merchandise  groiq)  stores^  ^.... 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores , 


Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,   specialty  stores..., 

Ready-to-wear  stoics' , 

Fanily  clothing  stores' , 

Shoe  stores , 

Other  apparel  stores 

Furniture,   home  furnishings,   equipnent 

stores 

Furniture  stores 

Other  home  fui-nishiags  stores , 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores., , 


13 
1 
2 

"z 

1 
1 


MRC  No.  12. — Includes  the  stores  on  69th  St.  f]*cfe  Ludlow  St.  to  Walnut  St,    (Upper  Darby,  Delaware  County) 


SIO 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Nvmber  of 
establish- 
ments 


54,58,591 


53  part, 3 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total:  -^ 

Nimber 

Sales ($1,000). 

Convenience  goods  stores: 

Nimber 

Sales ($1,000). 

Shopping  goods  stores:-' 

Nvmber 

Sales ($1,  000) . 

All  other  stores: 

Nimber , 

Sales (  $1,  000) . 


Retail  stores,  total 


Limber,  building  materials,  hardware, 

farm  equipnent  desLlers 

Hardware  stores , 

Other , 


2  3 


General  merchandise  group  stores' 
Department  stores 

Limited  price  variety  stores .... 
Other  general  merchandise  stores 


Food  stores. 


45 
40,212 


3 
(D) 


34 
34,887 


(D) 


Number  of 
establish- 
ments 


45 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Autcmotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores ' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,  equipnent 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


24 

4 
9 
3 

"io 

1 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^Group  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds 

^Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments, 

^Includes  data  for  those  VitIh  of  business  In  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


of  business. 


PHILADELPHIA,  PA.-N.J.,  AREA  23 

Table  7.~RETAIL  STORES:      1958~MAJC(R  RETAIL  CENTERS  IN  THE  FHILADEU"'HIA  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 

fffiC  No.  13. — Includes  stores  in  the  area  bounded  by  Chestnut,  Walnut,  Cedar  Alley,  High,  Pearl  Alley,  Church,   Wollerton  Alley,   and 

Parltn^on    (Vfest  Chester,   Chester  County) 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 


53  part, 3 
56,  57 


i  52,  55, 

■^o  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Munber 

Sales ($1,000) 

Convenience  goods  stores: 

Number 

Sales ($1,000) 

Shopping  goods  stores:^ 

Number 

Sales '. ($1,000) 

All  other  stores: 

Nunber 

Sales ($1,  000) 

Retail  stores,  total-'. 

Lunber,  building  materials,  hardware, 

faun  equipnent  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores^  ^.... 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores , 


96 
13,222 


25 
1,503 


7,681 


29 

A, 038 


Nunber  of 
establish- 
ments 


96 


55  ex.   55<; 

554 

56 

561,    567 

562-3, 568 
562 
565 
566 
564,    569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,  specialty  stores..., 

Ready-to-wear  stores' 

Fcmily  clothing  stores ' 

Shoe  stores , 

Other  apparel  stores , 

Furniture,  home  furnishings,  equlpnent 

stores 

Furniture  stores , 

Other  heme  furnishings  stores , 

Household  appliance,  radio,  TV,  music 
stores , 

Eating,  drinking  places , 

Eating  places , 

Drinking  places , 

Drug  stores,  proprietary  stores 

Other  retail  stores* , 

Liquor  stores , 

Book,  stationery  stores , 

Sporting  goods,  bicycle  stores 

Jeweliy  stores , 

Florists 

Camera,  photographic  supply  stores . . . , 


26 

6 

10 
9 

1 
7 
2 


10 
5 
2 


18 

13 

5 


21 

1 
1 
1 
4 
3 


WJC  No,  lA, — ^Includes  the  planned  center  known  as  "Willow  Grove  Shopping  Center"  bounded  by  Old  York  Rd,,  Davisvllle  Rd,,  Moreland 
Rd.,  and  Park  Ave.  (VJlllow  Grove,  Montgomery  County) 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 


53  part,^ 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part' 
531 

533 
539 

54 


Retail  stores,  total:  -^ 

Nimber 

Sales ($1, 000) . . . 

Convenience  goods  stores: 

Nunber 

Sales ($1,000)... 

Shopping  goods  stores:^ 

Nunber 

Sales ($1,000)... 

All  other  stores: 

Kunber 

Sales ($1,000) . . . 


Retail  stores,  total 


lAinber,  building  materials,  hardware, 

farm  equipment  dealers 

Hardware  stores , 

Other 


General  merchandise  group  stores 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


37 
18.291 


15 
7,155 


14 
8,917 


2.219 


Number  of 
establish- 
ments 


37 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 
5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Automotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors 

Wonen's  clothing,  specialty  stores.. 

Ready-to-wear  stores ' 

Family  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


11 

2 
4 
4 

"I 

1 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (HA)  Not  available.    ...  Represents  zero. 

^roup  totals  for  SIC  53  and  56  may  Include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds  of  business. 

■'Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

'includes  data  for  tl^ose  y^nrta   of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  7.— RETAIL  STORES:  1958— MAJOR  RETAIL  CENTERS  IN  THE  PHILADELPHIA  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 


MRC  No.  15. — Includes  stores  on  Oregon  Ave.  from  18th  St.  to  22nd  St.,  and  in  the  area  bounded  by  Oregon  Ave,,  2'ith  St.,  Passyunk 

Ave.,  and  22nd  St.  (Philadelphia) 


SIC 
code 


Kind  of  buisiness 


Total 


SIC 
code 


Kind  of  busineas 


Number  of 
establish- 
ments 


54,58,591 


53  part,- 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part' 
531 

533 
539 

54 


Retail  stores,  total:  -^ 

Number 

Sales ($1,000) 

Convenience  goods  stoics: 

Number 

Sales ...($1,000) 

Shopping  goods  stores:^ 

Nvmber 

Sales ($1, 000) 

All  other  stores: 

Number 

Sales ...  ($1,  000) 

Retail  stores,  total' 

Lumber,  building  materials,  hardware, 

f aim  equipment  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores^  '.... 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


23 
16,623 


6 
(D) 


10 
8,781 


7 
(D) 


Number  of 
establish- 
ments 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 


591 

59  ex, 

592 

594 

595 

597 

5992 

5996 


591 


Autcmotlve  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  custon 

tailors 

Women's  clothing,   specialty  stores..., 

Ready-to-wear  stores ' 

Fcmily  clothing  stores  ' , 

Shoe  stores , 

Other  apparel  stores , 

Furniture,  heme  furnishings,  equlpnent 

stores 

Furniture  stores , 

Other  hone  furnishings  stores , 

Household  appliance,  radio,  TV,  music 
stores , 

Eating,  drinking  places 

Eating  places 

Drinking  places , 

Drug  stores,  proprietary  stores 

Other  retail  stores* , 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores , 

Florists , 

Camera,  photographic  supply  stores..., 


MRC  No.  16. — Includes  stores  on  Castor  from  Bleigh  Ave,  to  Englewood  St.  and  on  Cottman  from  Castor  to  Kindred  St.  (Philadelphia) 


SIC 
code 


Kind  of  bviainess 


Total 


SIC 
code 


Kind  of  business 


Nunber  of 
establish- 
ments 


54,58,591 


53  part,- 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ' 

Nimber 

Sales ($1,000)... 

Convenience  goods  stores: 

Kimber 

Sales ($1,000),.. 

Shopping  goods  stores:' 

Kimber 

Sales ($1,000),.. 

All  other  stores: 

Nvmber 

Sales ($1,000)... 


Retail  stores,  total'. 


Lumber,  building  materials,  hardware, 

faim  equipnent  dealers 

Hardware  stores , ...., 

Other 


Genereul  merchandise  group  stores 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


26 
20,915 


10 
7.568 


11 
(D) 


5 
(D) 


Number  of 
establish- 
ments 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Automotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores ' 

Family  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,  equipment 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liq\ior  stoi-es 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores, 

Florists 

Camera,  photographic  supply  stores. 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure,    (NA)  Not  available.    .,,  Represents  zero, 

^Group  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds  of  business. 

'Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53, 

'Limited  to  "employer"  establishments, 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex,  591)  not  covered  In  any  of  the  lines  below. 


APPENDIX 

Procedures  and  Definitions 


CENSUS  DISCLOSURE  RULES 

In  accordance  with  Census  law,  any  data  which 
would  disclose  the  operations  of  an  individual 
establishment  or  business  organization  are  not 
published.  The  number  of  establishments  in  a 
kind  of  business  is  not  considered  a  disclosure 
by  these  rules,  so  that  this  item  is  shown  in 
instances  where  other  items  of  information  for 
the  same  kind  of  business  or  locality  are  sup- 
pressed. 

KINDS  OF  BUSINESS  COVERED 

This  report  covers  all  establishments  (except 
nonstore  retailers)  included  in  Retail  Trade,  de- 
fined in  accordance  with  the  principles  of  the 
Standard  Industrial  Classification  Manual  (1957  edi- 
tion) issued  under  the  auspices  of  the  Bureau 
of  the  Budget,  Executive  Office  of  the  Presi- 
dent. This  report  includes,  in  addition  to  re- 
tail trade  establishments,  hotels  and  motion  pic- 
ture theaters,  parts  of  major  groups  70  and  78 
of  the  SIC  Manual. 

Retail  Trade,  as  defined  in  the  SIC  Manual, 
and  as  covered  in  the  1958  Census  of  Business, 
includes  establishments  primarily  engaged  in  sell- 
ing merchandise  directly  to  personal,  household, 
and  farm  users.  Excluded  from  Retail  Trade 
are  places  of  business  operated  by  membership 
clubs  and  open  only  to  their  own  members  or 
personnel,  such  as  restaurants  and  bars  operated 
by  country  clubs,  school  cafeterias,  cafeterias 
operated  by  industrial  plants  for  their  employ- 
ees, establishments  operated  by  agencies  of  the 
Federal  Government  on  military  posts,  hospitals, 
etc. 

Data  for  nonstore  retailers— mail  order  houses, 
direct  selling  (house-to-house)  organizations,  and 
merchandise  vending  machine  operators— have  been 
excluded  from  the  tabulations  in  this  report,  but 
are  contained  in  other  publications  of  the  1958  Cen- 
sus of  Business,  such  as  the  Area  Report  Series. 

METHOD  OF  ENUMERATION 

For  purposes  of  coverage  in  the  1958  Census 
of  Business,  retail  establishments  were  divided 
into  two  categories— those  with  some  paid  employ- 
ment during  1958,  i.e.,  the  "employer"  universe, 
and  those  with  no  paid  employment  during  1958, 
i.e.,  the  "nonemployer"  universe.  The  method 
of  obtaining  census  information  for  these  two 
groups  is  described  below. 


Enumeration  of  "Employers."— Information  for 
establishments  in  this  part  of  the  retail  trade 
field  was  obtained  by  means  of  a  mail  canvass. 
Report  forms  were  mailed  to  all  business  firms 
included  in  the  active  records  of  the  Internal 
Revenue  Service  as  subject  to  payment  of  Fed- 
eral Insurance  Contributions  Act  (FICA)  taxes 
(i.e.,  employers  of  one  or  more  persons)  and 
which  were  classified  in  the  records  of  the  Bu- 
reau of  Old-Age  and  Survivors  Insurance  (BOASI) 
as  wholly  or  partially  engaged  in  retail,  whole- 
sale, manufacturing,  and  mineral  industries.  Also 
included  were  those  classified  in  major  groups 
70  (except  702  and  704),  72.  73.  75.  76.  78.  and 
79  of  the  service  industries  portion  of  the  SIC 
Manual,  and  in  public  warehousing,  SIC  major 
group  42,  except  421.  In  addition,  report  forms 
were  mailed  to  all  establishments  which  BOASI 
had  not  classified  by  kind  of  business  prior  to 
mailing  of  census  report  forms.  Each  estab- 
lishment was  mailed  a  report  form  appropriate 
to  its  BOASI  classification  (for  those  cases  for 
which  BOASI  classification  had  not  yet  been  es- 
tablished, a  general  purpose  form  was  used),  but 
its  census  classification  was  determined  by  re- 
plies   to  questions   on  the  census   report   form. 

Enumeration  of  "  Nonemployers . "  —This  group 
was  defined  to  include  retail  businesses  other  than 
those  represented  in  the  active  FICA  records  of 
the  Internal  Revenue  Service.  Information  for 
this  group  of  establishments  was  derived  from 
the  1958  Federal  income  tax  returns.  Information 
was  compiled  from  only  one-half  of  these  cases 
and  census  results  for  this  group  were  estab- 
lished by  multiplying  such  findings  by  two.  The 
"nonemployer"  segment  of  retail  trade,  although 
made  up  of  a  large  number  of  establishments, 
accounted  for  less  than  10  percent  of  the  total 
retail  trade  volume. 

Included  in  this  segment  were  only  those  non- 
employer  establishments  which  reported  a  sales 
volume  of  $2,500  or  more  during  1958.  Non- 
employer  establishments  reporting  a  sales  vol- 
ume of  less  than  $2,500  were  not  included  in 
these  tabulations,  regardless  of  the  period  of 
time  they  were  operated  during  the  year. 

COMPARISON  OF  THE  1954  AND 
1958  CENSUSES 

In  all  major  respects,  the  1954  and  1958  Cen- 
suses were  conducted  under  similar  conditions 
and  procedures.     Strict  comparability  in  the  data 
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for   the  two  censuses  is  limited  by  the  following 
factors: 

1.  The  physical  area  of  a  number  of  urban 
places  in  the  1958  Census  is  not  the  same  as  it 
was  in  1954  because  of  annexations  and  other 
boundary  changes  which  have  occurred  since  the 
1954  Census.  This  factor  should  be  taken  into 
consideration  in  evaluating  changes  in  census 
findings  from  1954,  as  in  each  census  the  sta- 
tistics for  urban  places  are  in  accordance  with 
the  boundaries  for  those  places  in  the  census 
year. 

2.  Whereas  in  the  1954  Census,  "leased 
departments"  (businesses  operated  as  departments 
of  a  retail  business,  under  different  ownership) 
were  counted  as  separate  establishments  and 
separately  classified  by  kind  of  business,  in  the 
1958  Census  they  have  been  combined  with  the 
retail  business  in  which  located.  As  a  result, 
it  is  anticipated  that  the  count  of  establishments 
will  be  approximately  25,000  less  in  the  1958 
Census  than  would  have  been  the  case  if  the 
1954  Census  procedure  had  been  followed.  In 
addition,  there  will  be  some  redistribution  in 
the  data  among  the  various  kinds  of  business 
categories  (e.g.,  the  figures  for  a  leased  shoe 
department  located  in  a  depanment  store  which 
were  tabulated  in  the  "shoe  store"  kind  of  busi- 
ness in  1954  are  included  with  "department 
store"  figures  in  the  1958  Census).  Leased 
departments  in  the  1954  Census  reported  sales 
of  approximately  one  billion  dollars. 

3.  Revisions  made  in  the  1957  edition  of  the 
SIC  Manual  have  necessitated  the  following  changes 
in  establishment  classifications  used  in  the  1954 
Census: 

a.  Musical  instrument  stores  and  music 
and  record  shops  have  been  shifted  to  the  kind- 
of -business  group  "Furniture,  Home  Furnish- 
ings, Equipment  Stores"  from  the  group  " Other 
Retail  Stores." 

b.  Antique  stores  have  been  shifted  to 
the  group  "Other  Retail  Stores"  from  the  group 
"Furniture,  Home  Furnishings,  Equipment 
Stores." 

4.  Both  the  1954  and  1958  Censuses  ex- 
cluded those  businesses  with  no  paid  employment 
which  had  sales  volume  of  less  than  $2,500  in 
the  census  year.  To  the  extent  that  price  in- 
creases since  1954  resulted  in  increases  in  the 
dollar  volume  of  sales,  the  1958  Census  includes 
stores  with  a  lesser  physical  volume  of  business 
than  were  included  in  the  1954  Census.  While 
the  exact  magnitude  of  this  phenomenon  is  un- 
known, the  effect  on  total  volume  of  retail  sales 
undoubtedly  is  only  a  fraction  of  one  percent 
and  probably  has  little  effect  on  the  number  of 
stores  included  in  the  census. 


Both  the  1954  and  1958  Censuses  include  data 
for  some  "nonemployer"  establishments  in  th€ 
group  totals  but  not  in  the  detailed  kinds-of- 
business  totals  due  to  limitation  of  classificatior 
information  on  the  Federal  tax  returns.  In  the 
1954  data,  all  major  groups  (i.e.,  SIC  2  digit) 
included  some  such  establishments.  In  1958 
only  two  major  groups— SIC  53,  General  Mer- 
chandise Group,  and  SIC  56,  Apparel,  Accessory 
Stores— included  such  establishments.  In  neither 
census  was  it  found  feasible  to  classify  any 
"nonemployer"  establishments  as  "Ready-to-wear 
stores  (SIC  562)"  or  "Family  clothing  stores 
(SIC  565)"  and,  in  the  1954  Census,  it  similarly 
was  not  found  feasible  to  change  any  "nonemploy- 
er" establishment  as  "Men's,  boys' apparel  stores, 
custom  tailors  (SIC  561,  567)";  "Furniture  stores 
(SIC  5712)";  or  "Other  home  furnishings  stores 
(SIC  5713-15,  5719)."  Such  stores  were  classi- 
fied only  at  the  major  group  level. 

EXPLANATION  OF  TERMS 

Establishments.  —Census  of  Business  figures 
represent  a  summary  of  reports  for  individual  "es- 
tablishments" rather  than  "companies."  A  sep- 
arate report  was  obtained  for  each  location  where 
business  was  conducted,  including  each  location 
of  multiunlt  organizations.  Each  report  was 
tabulated  in  accordance  with  liie  physical  location 
at  which  the  business  was  conducted. 

Where  two  or  more  activities  were  carried  on 
at  a  single  location  under  a  single  ownership, 
all  activities  generally  were  grouped  together  as 
a  single  establishment,  and  the  entire  establish- 
ment was  classified  on  the  basis  of  its  major 
activity,  with  all  data  for  it  included  in  that  clas- 
sification. However,  in  cases  where  distinct 
and  separate  economic  activities,  for  which  dif- 
ferent industry  classification  codes  were  appro- 
priate, were  conducted  under  the  same  ownership 
at  a  single  location,  and  where  conditions  pre- 
scribed by  the  SIC  Manual  for  recognizing  the 
existence  of  more  than  one  establishment  were 
met,  separate  establishment  reports  for  each  of 
the  different  activities  were  reported  in  the  cen- 
suses. 

In  the  case  of  leased  departments,  i.e.,  where 
separately  owned  businesses  are  operated  as  de- 
partments of  a  retail  business  under  another 
ownership  (e.g.,  a  separately  owned  shoe  depart- 
ment store)  only  a  single  establishment,  combin- 
ing leased  departments  with  the  retail  establish- 
ment in  which  they  are  located,  is  recognized 
for  1958  Census  purposes. 

The  "number  of  establishments"  shown  in  this 
report  is  the  number  in  business  at  the  end  of 
the  census  year. 

Sales.— Sales  include  the  total  of  merchandise 
sold,   and  receipts  from  repairs  and  from  other 
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services  to  customers,  whether  or  not  payment 
was  received  in  1958.  Sales  are  normally  re- 
corded net  of  deductions  for  refunds  and  allow- 
ances for  merchandise  returned  by  customers. 
Total  sales  exclude  amounts  other  than  those  re- 
ceived from  customers,  such  as  income  from  in- 
vestments, rental  of  real  estate,  etc.  They  in- 
clude the  amount  of  local  and  State  sales  taxes 
and  Federal  excise  taxes  which  are  collected 
by  the  store  directly  from  customers  and  paid 
directly  by  the  store  to  a  local.  State,  or  Fed- 
eral taxing  agency.  Gasoline,  liquor,  tobacco, 
and  other  excise  taxes  which  are  paid  by  the  manu- 
facturer or  wholesaler  and  passed  along  to  the 
retailer  also  are  included. 

The  sales  figures,  therefore,  represent  total 
sales  and  receipts  of  all  establishments  primari- 
ly engaged  in  retail  trade.  They  do  not  include 
retail  sales  made  by  manufacturers,  wholesalers, 
service  establishments,  andother  businesses  whose 
primary  activity  is  other  than  retail  trade.  They 
do,  however,  include  receipts  other  than  from  the 
sale  of  merchandise  at  retail  (e.g.,  service  re- 
ceipts, sales  to  industrial  users,  sales  to  other 
retailers,  etc.)  by  establishments  primarily  en- 
gaged in  retail  trade.  Although  the  count  of  es- 
tablishments as  tabulated  in  this  report  repre- 
sents the  number  in  business  at  the  end  of  the 
year,  the  sales  figures  include  sales  of  all  es- 
tablishments in  business  at  any  time  during  the 
year. 

Payroll,  entire  year.— Payroll  includes  salaries, 
wages,  commissions,  bonuses,  vacation  allowances, 
and  the  value  of  payments  in  kind  (such  as  free 
meals,  lodgings,  etc.)  paid  during  the  year  to 
all  employees.  Gratuities  received  by  employees 
from  patrons  are  not  included.  For  corporations, 
it  includes  amounts  paid  to  officers  and  execu- 
tives; it  does  not  include  compensation  of  pro- 
prietors or  of  partners  of  unincorporated  busi- 
nesses. Payroll  is  reported  before  deductions 
for  Social  Security,  income  tax,  insurance  dues, 
etc. 

Payroll— work:week  ended  nearest  November 
15.— This  item  consists  of  payroll,  as  defined  above, 
which  was  paid  to  persons  on  the  payroll  in  the 
pay  period  ended  nearest  November  15,  1958. 
Establishments  whose  payroll  period  was  other 
than  a  week  were  requested  to  adjust  the  fig- 
ures to  a  weekly  basis. 

Paid  employees— workweek  ended  nearest  No- 
vember 15.— Paid  employees  consist  of  the  num- 
ber  of  employees,  including  salaried  officers  and 
executives  of  corporations,  who  were  on  the  pay- 
roll for  the  workweek  ended  nearest  November 
15,  but  not  proprietors  or  partners  of  unincorpo- 
rated businesses. 


"Full  workweek"  employees.— "Full  workweek" 
employees  includes  employees,  whether  regular  or 
seasonal,  who,  for  the  specified  pay  period,  were 
paid  for  working  at  least  the  number  of  hours 
typically  worked  in  a  week  by  employees  of  the 
reporting  establishment.  All  other  employees 
paid  during  that  workweek  were  reported  as  part- 
workweek  employees. 

KIND- OF -BUSINESS  CLASSIFICATIONS 

Establishments  covered  by  the  1958  Census  were 
assigned  a  kind-of-business  classification  in  ac- 
cordance with  the  provisions  of  the  1957  edition 
of  the  SIC  Manual.  It  should  be  noted  that  kind- 
of-business  classifications  are  not  interchange- 
able with  commodity  classifications.  Most  busi- 
nesses sell  a  number  of  kinds  of  commodities. 
The  kind-of-business  code  assigned  generally 
reflects  either  the  individual  commodity  or  com- 
modity group  which  is  the  primary  source  of  the 
establishment's  receipts  or  some  mixture  of  differ- 
ent commodities  which  characterize  the  estab-- 
lishment's  business.  Thus,  the  classification  of 
establishments  by  kind  of  business  generally  does 
not  make  it  possible  to  determine  either  the  num- 
ber of  establishments  handling  a  particular  com- 
modity or  the  sales  of  that  commodity.  For 
example,  the  "food  group"  classification  excludes 
stores  selling  some  food  if  the  sale  of  food  is 
not  the  primary  source  of  receipts;  moreover, 
even  though  stores  are  classified  as  "food  stores" 
some  of  their  receipts  may  be  derived  from  the  sale 
of  nonfood  products. 

As  noted  in  the  section  on  "Method  of  Enu- 
meration," the  1958  Census  findings  are  based 
on  reports  from  two  different  sources.  "Em- 
ployer" establishments  were  canvassed  by  mail 
and  were  required  to  complete  report  forms 
especially  designed  for  this  census.  "Nonem- 
ployer"  establishments,  however,  were  included 
in  the  census  on  the  basis  of  information  sup- 
plied on  the  1958  Federal  income  tax  report. 
Because  of  the  nature  of  the  information  avail- 
able on  the  tax  form,  the  kind-of-business  classi- 
fications based  on  that  form  represent  primarily 
"self-designation."  In  some  cases  this  informa- 
tion was  adequate  for  classification  at  the  kind- 
of-business  group  level  but  not  for  detailed  kinds 
of  business.  (See  "Comparisons  of  the  1954 
and  1958  Censuses,"  above.) 

The  classifications  based  on  the  census  forms, 
on  the  other  hand,  reflect  the  information  on  the 
commodity  "composition"  of  the  establishment  as 
revealed  by  the  census  classification  inquiries. 
The  effect  of  the  two  different  sources  on  uni- 
formity of  classification,  as  reflected  in  the 
measurement  of  dollar  volume  of  sales  is  minor. 
In  total,  the  "nonemployer"  establishments  ac- 
count  for  less   than   10  percent  of  retail  sales 
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and,  in  most  cases,  it  is  likely  that  the  "self- 
designated"  classification  would  be  consistent  with 
that  derived  from  more  comprehensive  information. 

The  data  in  this  report  for  two  major  SIC 
groups,  55  and  59,  have  been  subdivided,  making 
it  necessary  to  arrive  at  SIC  major  group  totals 
by  addition  (see  description  below  for  these  major 
groups).  In  addition,  data  for  that  part  of  SIC 
group  53  which  relates  to  nonstore  retailers 
are  not  included  in  this  report. 

Lumber,  Building  Materials,  Hardware,  Farm 
Equipment  Dealers  (SIC  Major  Group  52) 

Establishments  primarily  selling  lumber,  build- 
ing materials,  the  basic  lines  of  hardware,  paint, 
wallpaper,  glass,  electrical  supplies,  roofing  ma- 
terials, and  other  supplies  and  equipment  for  home 
construction.  Establishments  primarily  selling 
farm  equipment  are  also  included.  Establishments 
in  this  group  sell  to  contractors  as  well  as  to 
the  general  public. 

Hardware  stores  (SIC  5251).—  Establishments 
primarily  selling  a  number  of  basic  hardware 
lines,  such  as  tools,  builders'  hardware,  paint 
and  glass,  housewares  and  household  appliances, 
cutlery,  and  roofing  materials.  These  establish- 
ments may  also  sell  farm  implements. 

General  Merchandise  Group  (SIC  Major  Group  53, 
Except  For  "Nonstore  Retailers") 

This  group  includes  all  establishments  within 
SIC  major  group  53— "General  Merchandise"  ex- 
cept for  "nonstore"  establishments. 

The  data  for  establishments  in  this  group  in 
the  1958  Census  of  Business  as  compared  with 
the  1954  Census  of  Business  are  affected  by  the 
treatment  in  1958,  of  leased  departments  as  parts 
of  the  establishment  within  which  they  operate 
rather  than  as  separate  establishments.  The 
data  for  department  stores  are  most  affected 
by  this  change. 

Department  stores  (SIC  531).— Establishments 
normally  employing  25  or  more  people  and  en- 
gaged in  selling  some  items  in  each  of  the  fol- 
lowing lines  of  merchandise: 

1.  Furniture,  home  furnishings,  appliances, 
radio  and  TV  sets 

2.  A  general  line  of  apparel  for  the  family 

3.  Household  linen  and  dry  goods 

An  establishment  with  total  sales  of  less  than 
$5,000,000,  in  which  sales  of  any  one  of  these 
groupings  is  greater  than  80%  of  total  sales, 
is  not  classified  as  a  department  store. 

An  establishment  with  total  sales  of  $5,000,000 
or  more  is  classified  as  a  department  store 
even    if    sales    of  one  of  the  groups  described 


above  is  more  than  80%  of  total  sales,  provided 
that  the  combined  sales  of  the  other  two  groups 
is  $500,000  or  more.  Relatively  few  stores 
are  included  in  this  classification  as  a  result 
of  this  special  rule  and  most  of  those  which  are 
would  otherwise  have  been  classified  in  the  ap- 
parel group  (SIC  major  group  56). 

Limited  price  variety  stores  (SIC  533).— Es- 
tablishments  primarily  selling  a  variety  of  mer- 
chandise in  the  low  and  popular  price  ranges, 
such  as  stationery,  gift  items,  women's  acces- 
sories, toilet  articles,  light  hardware,  toys,  house- 
wares, confectionery.  These  establishments  fre- 
quently are  known  as  "5  and  10  cent"  stores 
and  "5  centd  to  a  dollar"  stores,  although  mer- 
chandise is  usually  sold  outside  these  price  ranges. 

Classification  of  all  stores  in  this  category 
is  primarily  based  on  self-designation  by  the  store 
operators.  The  self -designation  was  supplemented 
by  the  addition  to  the  1958  Census  report  form 
of  a  question  on  food  sales,  the  answers  to  which 
resulted  in  removing  from  this  category  a  sig- 
nificant number  of  smaller  establishments  included 
under  this  heading  in  the  1954  tabulations. 

Food  Stores  (SIC  Major  Group  54) 

Establishments  primarily  selling  food  for  home 
preparation  and  consumption.  Establishments  pri- 
marily selling  prepared  food  and  drinks  for  con- 
sumption on  their  own  premises  are  classified 
as  "Eating  and  Drinking  Places"  (SIC  major 
group  58),  and  stores  primarily  engaged  in  selling 
packaged  beers  and  liquors  are  classified  sepa- 
rately as  "liquor  stores." 

Automotive  Dealers  (SIC  Major  Group  55, 
Except  554) 

NOTE:       This  group  does  not   include  estab- 
lishments   primarily    engaged    in   selling  trucks  : 
and  motorized    industrial  equipment.      Such  es- 
tablishments are  included  in  the  Wholesale  Trade 
portion  of  the  Census  of  Business. 

Passenger  car  dealers,  franchised  and  non- 
franchised  (SIC  551,  552).— Establishments  pri- 
marily selling  new  automobiles,  or  new  and  used 
automobiles  and  trucks.  These  establishments 
frequently  operate  repair  shops  and  used  car 
lots  and  may  carry  stocks  of  replacement  parts, 
tires,  batteries,  and  automotive  accessories.  Used 
car  lots  and  repair  shops  operated  by  franchised 
dealers  are  not  recognized  as  separate  estab- 
lishments. Data  for  such  operations  are  con- 
solidated in  this  category  with  other  data  for 
franchised  passenger  car  dealers.  Establish- 
ments primarily  selling  used  cars  and  trucks  and 
not  holding  a  franchise  for  the  sale  of  new  pas- 
senger cars  are  also  included. 
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Tire,  battery,  accessory  dealers  (SIC  553).— 
j  Establishments  primarily  selling  new  automobile 
'  tires,  batteries,  automobile  seat  covers,  and  auto- 
mobile parts  and  accessories.  Establishments 
primarily  selling  used  merchandise  in  these  cate- 
gories are  classified  as  "secondhand  stores," 
(SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

Establishments  primarily  selling  gasoline  and 
other  automotive  petroleum  products.  Establish- 
ments called  garages  but  deriving  the  larger 
part  of  receipts  from  gasoline  and  oil  sales 
are  included. 

Apparel,  Accessory  Stores  (SIC  Major  Group  56) 

Establishments  in  this  group  are  primarily 
engaged  in  selling  clothing  of  all  kinds  and  re- 
lated articles  for  personal  wear  and  adornment. 
Not  included  in  this  group  are  the  establish- 
ments which  meet  the  criteria  for  department 
stores  or  general  merchandise  stores  (SIC  531 
and  part  of  5392),  even  though  most  of  their 
receipts  are  from  the  sale  of  apparel  and  ap- 
parel accessories. 

Men's,  boys'  apparel  stores,  custom  tailors  (SIC 
561  and  5671).- -Establishments  primarily  engaged 
in  selling  men's  and  boys'  outerwear  and  furnish- 
ings such  as  shirts,  hats,  underwear,  hosiery, 
etc.  Also  included  are  establishments  primari- 
ly engaged  in  the  making  and  selling  of  outer- 
wear to  individual  order  from  stocks  of  material 
carried  in  their  inventory. 

Women's  clothing,  specialty  stores  (SIC  562, 
563,  568).— Establishments  primarily  selling  wom- 
en's apparel  and  apparel  accessories  of  all  types, 
including  women's  ready-to-wear  stores,  furriers, 
and  the  various  specialty  shops. 

Women's  ready-to-wear  stores  (SIC  562).— 
Establishments  primarily  selling  women's  and 
girls'  apparel.  Establishments  are  included  in 
this  category  provided  (1)  their  sales  of  all  types 
of  apparel  (except  as  noted  in  the  definition  for 
general  merchandise  group  stores)  account  for 
80%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
en's and  girls'  apparel  are  3  or  more  times  the 
sales  of  all  men's  and  boys'  apparel,  and  (3) 
sales  of  women's  and  girls'  coats,  suits,  and  dress- 
es are  at  least  one- third  of  sales  of  all  women's 
and  girls'  apparel.  Establishments  primarily 
selling  garments  made  to  customer  order  are  clas- 
sified as  custom  tailors  (SIC  567). 

Family  clothing  stores  (SIC  565).— Establish- 
ments  primarily  selling  clothing,  furnishings,  and 
accessories  for  men,  women,  and  children,  with- 
out specializing  in  any  one  line.  Establishments 
are  included  in  this  category  provided  (l)their 
sales   of  all  types  of  apparel  (except  as  noted  in 


the  definition  for  general  merchandise  group  stores) 
account  for  80%  or  more  of  their  total  sales, 
(2)  sales  of  all  women's  and  girls'  apparel  items 
are  not  more  than  3  times  the  sales  of  all  men's 
and  boys'  items,  and  (3)  the  sales  of  all  men's 
and  boys'  apparel  items  are  not  more  than  3 
times  the  sales  of  all  women's  and  girls'  apparel 
items. 

Shoe  stores  (SIC  566).— Establishments  primarily 
selling  shoes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  family  shoe  stores;  and  chil- 
dren's, juveniles'  shoe  stores. 

Furniture,  Hoihe  Furnishings,  Equipment  Stores 
(SIC  Major  Group  57) 

Establishments  primarily  selling  merchandise 
used  in  furnishing  the  home,  such  as  furniture, 
floor  coverings,  draperies,  glass  and  chinaware, 
domestic  stoves,  refrigerators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radio 
and  TV  sets.  Also  included  are  musical  instru- 
ment stores  and  music  and  record  shops,  kinds 
of  business  which  in  the  1954  Census  of  Busi- 
ness were  included  in  the  group  "Other  Retail 
Stores."  Antique  stores,  which  in  the  1954  Census 
were  included  in  this  group  are  now  included  with 
"Other  Retail  Stores." 

Furniture  stores  (SIC  5712).— Establishments 
primarily  selling  household  furniture,  mattresses, 
springs,  and  other  sleep  equipment.  Also  included 
in  this  classification  are  establishments  selling 
household  appliances,  record  players,  and  radio 
and  TV  sets,  provided  the  receipts  from  sales 
of  furniture  and  sleep  equipment  exceed  those 
from  sales  of  the  other  commodity  lines  named. 

Other  home  furnishings  stores  (SIC  571  except 
57 12 ) . — Establishments  primarily  selling  home  fur- 
nishings  other  than  household  furniture,  mat- 
tresses, springs,  and  other  sleep  equipment.  In- 
cluded are  stores  primarily  engaged  in  selling 
such  lines  of  home  furnishings  as  floor  coverings; 
drapery,  curtains,  slip  covers,  upholstery  materi- 
als; china,  glassware,  metalware;  lamps  and  lamp- 
shades, blinds  and  window  shades;  etc. 

Household  appliances,  radio,  TV  stores  (SIC 
572  and  5732).— Establishments  primarily  engaged 
in  selling  household  appliances  (such  as  electric  and 
gas  refrigerators,  stoves,  vacuum  cleaners,  wash- 
ing machines  and  dryers,  freezers,  electric  irons, 
percolators,  hot  plates,  etc.)  and  radios,  television 
sets,  and  record  players.  The  retail  establishments 
(primarily  engaged  in  the  sale  of  electric  and  gas 
appliances  for  household  use)  operated  by  public 
utility  firms  are  included  in  this  category. 

Music  stores  (SIC  5733).— Establishments  pri- 
marily  selling  musical  instruments  such  as  organs, 
pianos,  horns,  stringed  instruments,  drums,  xylo- 
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phones,  etc.   Also  those  establishments  primarily 
selling  phonograph  records  and  albums. 

Eating  Places  (5IC  5812) 

Establishments  primarily  engaged  in  selling 
prepared  foods  and  drinks  for  consumption  on  their 
own  premises. 

Drinking  Places  (SIC  5813) 

Establishments  primarily  engaged  in  selling 
drinks,  such  as  beer,  ale,  wine,  liquor,  and  other 
alcoholic  beverages  for  consumption  on  their  own 
premises. 

Drug   Stores,  Proprietary   Stores  (SIC  591) 

Establishments  which  sell  prescriptions,  drugs, 
or  proprietary  medicines  in  combination  with  lines 
such  as  cosmetics,  toiletries,  tobacco,  magazines 
and  books,  and  novelty  merchandise.  Those  stores 
which  sell  prescriptions  are  classified  as  drug 
stores,    the    remainder    as    proprietary    stores. 

Other  Retail   Stores    (SIC  Major  Group  59, 
Except  SIC  591) 

Liquor  stores  (SIC  592),  also  government -oper- 
ated liquor  stores  (SIC  Major  Group  92  and  93).— 
Establishments  primarily  selling  packaged  alco- 
holic beverages  such  as  ale,  beer,  wine,  and  whisky 
for  consumption  off  the  premises.  Liquor  stores 
operated  by  States,  counties,  and  municipalities 
are  included.  Stores  primarily  selling  prepared 
drinks  for  consumption  on  the  premises  are  not 
included  in  this  category  but  are  classified  with 
drinking  places  (SIC  5813). 

Book  stores  (SIC  5942). --Establishments  pri- 
marily selling  new  books  and  periodicals. 

Stationery  stores  (SIC  5943).— Establishments 
primarily  selling  stationery  items,  such  as  writing 


paper,  tablets,  accounting  forms,  legal  forms, 
greeting  cards,  post  cards,  and  school  and  office 
supplies. 

Sporting  goods  stores  (SIC  5952).— Establish- 
ments primarily  selling  a  general  or  specialized 
line  of  sporting  goods  and  equipment  for  hunting, 
camping,  fishing,  skiing,  riding,  tennis,  golf,  and 
other  sports,  and  gymnasium  and  playground  equip- 
ment. 

Bicycle  shops  (SIC  5953).  — Establishments  pri- 
marily selling  bicycles  and  bicycle  parts  and 
accessories. 

Jewelry  stores  (SIC  597).— Establishments  pri- 
marily selling  any  combination  of  the  lines  of 
jewelry,  such  as  diamonds  and  other  precious 
stones;  rings,  bracelets  and  brooches;  sterling  and 
plated  silverware;  and  watches  and  clocks. 

Florists  (SIC  5992). -Establishments  primarily 
selling  cut  flowers  and  growing  plants .  Greenhouses 
and  nurseries  are  not  included  in  the  Census  of 
Business. 


DATA   FOR  MAJOR  RETAIL  CENTERS 

Due  to  the  relatively  small  number  of  establish- 
ments in  the  Major  Retail  Centers,  sales  figures 
are  shown  only  for-- 


3. 


Retail  stores,  total. 
Convenience  goods  stores,  i 
(SIC  54),  Eating  and  drinking 
and  Drug,  proprietary  store 
Shopping  goods  stores,  i.e. 
chandise  stores  (SIC  53 
accessory  stores  (SIC  56), 
home  furnishings,  equipment 
All   other    retail  stores  (SIC 


e.,  Food  stores 
places  (SIC  58), 
s(SlC  591). 
,  General  mer- 
pt.).  Apparel, 
and  Furniture, 
stores  (SIC  57). 
52,  55,  599). 


BUREAU  OF  THE  CENSUS  CURRENT  BUSINESS  REPORTS 


Reports  are  issued  monthly  showing  national  and  regional  estimates,  by  kind  of  business,  of  the  dollar  volume 
of  retail  sales,  and  of  trends  in  selected  standard  metropolitan  statistical  areas,  ^^onthly  reports  also 
are  issued  providing  national  dollar  volume  estimates  of  wholesalers '  sales  by  kind  of  business  as  well  as 
sales  and  inventory  trends  and  stock-sales  ratios  by  kind  of  business  and  by  geographic  division.  Other 
current  business  reports  include  the  seasonal  Canned  Food  Report  and  the  quarterly  press  release  on  Green 
Coffee  Inventories  and  Roastings. 


CURRENT  RETAIL  TRADE 


ADVANCE  RETAIL  SALES  REPORT 

Issued  on  the  10th  of  the  month  following  the  month 
covered.  Advance  monthly  estimates  of  retail  dollar 
sales   volume  in  the  United  States,  for  major 
klnd-of -business  groups  and  for  all  kinds  of  busi- 
ness combined,  collected  from  a  subsaraple  of  the 
Census  Bureau's  retail  trade  reporting  panel.   In- 
I  formation  for  previous  months  is  shown  both  unad- 
isted  and  adjusted  for  seasonal  and  trading  day 
-fferences.  (Year's  subscription,  $1.00) 


MONTHLY  RETAIL  TRADE  REPORT 


,1  Esticated  monthly  dollar  sales  volume  (with  compari- 

I  sons  for  previous  months)  of  all  retail  stores  and 

j  of  those  organizations  operating  11  or  more  retail 

[  stores — United  States  by  kind  of  business.  Also 

estimated  monthly  sales  of  stores  of  organizations 

operating  1  to  10  retail  stores — Census  regions  by 

kind  of  business;  weekly  sales  during  current  month 

of  grocery  store  firms  operating  11  or  more  retail 

stores;  and  percentage  changes  in  sales  of  stores  of 

organizations  operating  1  to  10  stores — selected 

standard  metropolitan  statistical  areas,  all  kinds 

of  retail  business  combined.   (Year's  subscription, 

including  Annual  Retail  Trade  Report,  $1.00) 


ANNUAL  RETAIL  TRADE  REPORT 

Estimates  of  sales  of  all  retail  stores  and  those  of 
organizations  operating  11  or  more  retail  stores, 
United  States  and  Censxis  regions,  by  kind  of  busi- 
ness. Year-end  merchandise  inventories,  sales - 
inventory  ratios,  and  accounts  receivable  balances 
held  by  retailers,  by  kind  of  business,  United 
States.  (Included  with  subscription  to  Monthly 
Retail  Trade  Report  -See  above.) 


CURRENT  WHOLESALE  TRADE 


MONTHLY  WHOLESALE  TRADE  REPORT 

Sales  and  inventory  trends  and  stock-sales  ratios  of 
merchant  wholesalers  are  shown  for  about  4-5  kinds  of 
business  at  the  United  States  level  and  for  about  14- 
kinds  of  business  by  geographic  division.  Percent 
change  in  sales  and  inventories,  from  preceding 
month  and  from  same  month  preceding  year,  and  sales 
for  year-to-date  from  preceding  year-to-date  period. 
Stock-sales  ratios,  current  month,  preceding  month, 
and  same  month  preceding  year.  Monthly  estimates  of 
dollar  sales  volume  are  Included  for  most  kinds  of 
business.      (Year's  subscription  $1.00) 


OTHER  CURRENT  BUSINESS  REPORTS 

CANNED  FOOD  REPORT 

Total  stocks  of  canners  and  wholesale  distributors,, 
including  warehouses  of  retail  multiunit  organiza- 
tions, of  specified  canned  foods  (vegetables,  fruits, 
juices,  fish),  32  items  as  of  January  1.  Total  ac- 
tual cases,  all  sizes  combined;  for  January  1,  sizes 
number  10  or  larger  (institutional  sizes)  are  shown 
separately.  Current  and  comparable  previous  year 
information.  Canners'  stock,  supplied  by  canners ' 
associations,  shown  as  available.  Also  canners' 
carryover,  pack,  and  total  supply  from  beginning  of 
season,  and  total  supply  for  two  previovis  seasons. 
Reports  Issued  as  of  January  1,  April  1,  June  1, 
July  1,  and  November  1.  (Season's  subscription,  5 
reports,  $.50) 


GREEN  COFFEE  INVENTORIES  AND  ROASTINGS 

Estimates  of  green  coffee  inventories  held  by 
roasters,  importers,  and  dealers,  as  of  the  end  of 
each  quarter,  roastings  and  inports  of  green  coffee, 
as  well  as  the  amount  of  green  coffee  roasted  for 
soluble  use,  during  each  quarter,  comparable  data 
for  previous  years.   (Quarterly  press  release,  free) 


For  order     forms  or  further     information     on  any     Current  Business     Report  series,   consult     the  nearest 
::eDartment  of  Commerce  Field  Office  or  write  to  the  Bureau  of  the  Census,  Washington  25,  D.   C. 
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PUBLICATION  PLAN  FOR  THE  1958  CENSUS  OF  BUSINESS 


The  1958  Census  of  Business  consists  of  three  major  trade 
segments— retail  trade,  wholesale  trade,  and  selected  service 
trades.  The  final  results  of  the  1958 Census  are  published  in 
the  form  of  separate  report  series  for  each  of  these  trade 
segments  and  a  separate  report  for  public  warehouses.  These 
report  series  will  supersede  the  preliminary  reports. 

The  1958  Business  Census  report  series  for  retail  trade, 
wholesale  trade,  and  selected  services  will  consist  of  two 
parts  — (1)  Area  Reports,  and  (2)  Subject  Reports.  For  re- 
tail trade  and  hotels  and  motion  picture  theaters,  a  third 
series  of  reprarts  relating  to  the  Central  Business  Districts 
of  large  metropolitan  centers  will  also  be  issued. 

Subsequent  to  the  issuance  of  final  ref)orts,  findings  of  the 
1958  Census  will  be  consolidated  and  issued  as  Census  vol- 
umes. Announcements  concerning  the  report  series  and  the 
volumes  may  be  obtained  by  writing  to  the  Bureau  of  the  Cen- 
sus, Washington  25,  D.  C. 

The  above  report  series  do  not  cover  Puerto  Rico,  results 
for  which  will  be  issued  separately. 

THE  RETAIL  TRADE  REPORT  SERIES 

Following  are  brief  descriptions  of  the  report  series  for 

retail  trade; 

Area  Reports 

A  separate  report  for  each  State,  the  District  of  Columbia, 
Alaska,  Hawaii,  Virgin  Islands,  Guam,  and  continental  United 
States  showing,  by  kind  of  business,  data  on  number  of  es- 
tablishments, sales  for  the  year,  payroll  for  the  year,  pay- 
roll and  number  of  paid  employees  for  the  workweek  ended 
nearest  November  15,  1958,  and  number  of  proprietors.  De- 
tailed kind-of-business  data  are  provided  for  the  State,  for 
each  standard  metropolitan  statistical  area,  for  each  large 
county,  and  for  each  large  city.  In  addition,  data  for  less 
detailed  kind-of-business  groupings  are  shown  for  all  coun- 
ties and  for  each  city  of  2,500  or  more  inhabitants.  The  re- 
ports for  the  New  England  States  will  also  include  data  for 
those  towns  which  in  the  latest  Census  had  an  urban  concen- 
tration of  2,500  or  more  inhabitants  as  well  as  all  those  with 


a  total  population  of  10,000  or  more.  The  Pennsylvania  and 
New  Jersey  reports  provide  data  for  townships  and  towns 
having  a  population  of  10,000  or  more  at  the  latest  Census. 
The  number  of  kinds  of  business  for  which  figures  are  pub- 
lished will  vary  according  to  the  number  of  establishments 
in  the  area. 

Subject  Reports 

These  reports  provide  data  for  such  subjects  as  sales- size 
of  establishment,  employment- size  of  establishment,  legal 
form  of  organization,  and  single  units  and  multiunits  as  well 
as  for  a  number  of  special  subjects  applicable  to  particular 
trades  or  groups  of  trades.  They  will  include  detailed  sta- 
tistics by  kind  of  business  for  the  United  States  as  a  whole 
and  for  standard  metropolitan  statistical  areas  and  States, 
with  cross -classification  by  related  subjects. 

Trade  Reports 

This  series  assembles  data  for  a  particular  trade  or  group 
of  related  trades.  The  data  for  the  most  part  are  assembled 
from  the  area  and  subject  reports.  The  trades  covered  in  a 
specific  trade  report  are  not  limited  to  those  in  a  specific 
industry  division,  such  as  retail  trade,  but  may  include  trades 
in  any  of  the  industry  divisions  covered  by  the  1958  Census  of 
Business. 

Central  Business  District  Reports 

A  report  will  be  provided  for  each  of  a  number  of  large 
metropolitan  cities,  with  data  presented  by  kind  of  business. 
Includes  general  statistics  (establishments,  sales,  and  annual 
payroll)  by  kind  of  business  for  the  central  business  district, 
the  central  city,  the  central  city  exclusive  of  the  central 
business  district,  the  standard  metropolitan  statistical  area, 
and  the  standard  metropolitan  statistical  area  exclusive  of 
the  central  business  district.  In  addition,  for  a  number  of 
the  larger  metropolitan  areas,  statistics  are  published  for 
major  business  centers  outside  the  central  business  district. 
Although  these  reports  are  designed  primarily  to  present  in- 
formation for  retail  trade,  they  will  also  include  data  for 
two  service  businesses  hotels  and  motion  picture  theaters. 
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PLANS  FOR  1958  CENSUS  OF  BUSINESS  VOLUMES 

Volume  I.  RETAIL  TRADE,  SUMMARY  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters, 
presenting  statistics  by  kind  of  business  and  geographic 
areas,  for  such  subjects  as  sales -size  of  establishments, 
single  units  and  multiunits ,  employment-size  of  establish- 
ments, «ind  legal  form  of  organization.  This  volume  will 
incorporate  the  subject  report  series  BC58-RS. 

Volume  II.  RETAIL  TRADE,  AREA  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business,  for  counties,  cities,  ^nd  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
retail  establishments  in  the  area.  Data  for  selected  towns 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-RA. 

Volume  lU.  WHOLESALE  TRADE,  SUMMARY  STATIS- 
TICS— A  United  States  sximmary  chapter  and  separate 
chapters,  presenting  statistics  by  kind  of  business  and 
geographic  areas,  for  such  subjects  as  size  of  wholesale 
establishments,  receivables  and  bad  debt  losses,  sales  by 
class  of  customer,  commodity  line  sales,  legal  form  of 
organization,  and  petroleum  bulk  stations.  This  volxime 
will  incorporate  the  subject  report  series  BC58-JVS. 

Volume  IV.  .WHOLESALE  TRADE,  AREA  STATISTICS— 
A  United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islajids.  Statistics  will  be  presented 
by  kind  of  business  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordcince  with  the  ntimber  of 
wholesale  establishments  in  the  area.  Data  for  selected 
towns  and  townships  in  New  England,  New  Jersey,  and 
Pennsylvania  will  also  be  included.  This  volume  will  in- 
corporate the  area  report  series  BC58-WA. 

Volume  V.  SEUECTED  SERVICE  TRADES,  SUMMARY 
STATISTICS— A  United  States  summary  chapter  and  sepa- 
rate chapters,  presenting  statistics  by  kind  of  business  and 
geographic  areas,  for  such  subjects  as  receipts -sise  of 
establishments,  employment -size  of  establishments,  legal 
form  of  organization,  single  units  and  multiunits,  laundries 
and  cleaning  plants,  motion  pictures,  and  hotels  and  motels. 
This  volume  will  incorporate  the  subject  report  series 
BC58-SS. 

Volume  VI.  SELECTED  SERVICE  TRADES,  AREA  STA- 
TISTICS— A  United  States  summary  chapter  cind  separate 
chapters  for  each  State,  the  District  of  Columbia,  Alaska, 
Guam,  Hawaii,  and  the  Virgin  Islands.  Statistics  are  pre- 
sented by  kind  of  business  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
service  establishments  in  the  area.  Data  for  selected  towns 
and  townships  in  New  Englcind,  New  Jersey,  and  Pennsyl- 
vajiia  will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-SA. 
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PREFACE 


AUTHORITY  AND  SCOPE 

The  1958  Census  of  Business  along  with  the  1958  Censuses 
of  Manufactures  and  Mineral  Industries  was  required  by  law 
under  13  U.S.C.,  sections  131  and 224.  These  censuses  covered 
businesses  operated  in  the  continental  United  States,  Alaska, 
Hawaii,  Guam,  and  the  Virgin  Islands.  A  separate  Census  of 
Business  and  Manufactures  for  1958  was  also  conducted  in 
Puerto    Rico    Jointly    with    the   Conimonwealth   Government. 

The  1958  Census  of  Business  covered  retail  trade,  wholesale 
trade,  selected  services,  and  public  warehousing.  This  report 
provides  findings  for  retail  stores  in  selected  central  business 
districts  and  in  major  retail  centers;  and  for  hotels  and  motion 
picture  theaters   in  the  selected  central  business  districts. 

AREAS  COVERED 

Each  of  the  reports  in  this  series  covers  a  separate  standard 
metropolitan  statistical  area  and  Includes  data  for  the  central 
business  district  (or  central  business  districts)  In  the  specified 
standard  metropolitan  statistical  area,  as  well  as  for  each  Cen- 
sus-delineated major  retail  center  (MRC)  located  in  the  same 
standard  metropolitan  statistical  area  (SMSA).  The  number  of 
MRC's  for  which  data  are  shown  in  a  single  SMSA  vary  from 
none  to  about  two  dozen.  The  entire  series  of  reports  covers 
97  SMSA's,  and  provides  data  for  109  CBD's  and  some  500 
MRC's. 

DELINEATION  OF  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

Because  many  large  cities  had  no  officially  defined  area 
representing  their  "Central  Business  District,  "itwas  necessary 
for  the  Bureau  of  the  Census  prior  to  the  1954  Census  of 
Business  to  arrange  for  the  delineation  of  such  districts  before 
a  program  to  tabulate  Census  data  for  them  could  be  imple- 
mented. The  delineation  of  central  business  districts  was  ac- 
complished with  the  cooperation  of  the  Census  Tract  Committees 
in  the  large  cities  included  in  the  central  business  district  (CBD) 
program.  In  their  work  on  the  CBD's  the  Census  Tract  Com- 
mittees obtained  the  representation  of  a  variety  of  local 
interests,  such  as  business  firms  and  associations,  newspapers, 
planning  agencies,  welfare  organizations,  local  governmental 
bodies,  etc.  Central  business  districts  have  been  delineated  only 
in  those  cities  of  100,000  or  more  inhabitants  (according  to  the 
1950  Census  of  Population  or  a  subsequent  special  census  prior 
to  1959)  in  which  there  was  a  local  Census  Tract  Committee 
recommendation  for  such  an  area  in  response  to  an  inquiry  from 
the  Census  Bureau. 

The  objective  of  the  CBD  program  was  stated,  as  follows,  in 
a  letter  from  the  Director  of  the  Census  Bureau  to  the  Census 
Tract  Committees: 

"The  primary  objective  of  this  operation  is  to  provide  a 
basis  for  comparing  changes  in  business  activity  in  the  Cen- 
tral Business  District  with  those  in  the  remainder  of  the 
metropolitan  area  or  of  the  central  city." 

Because  there  are  no  generally  accepted  rules  for  determining 
what  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 
did  not  provide  rigid  specifications  for  defining  the  CBD  but  (1) 
provided  a  general  characterization  of  the  CBD,  describing  it  as 
"an  area  of  very  high  land  valuation,  an  area  characterized  by  a 
high  concentration  of  retail  businesses,  offices,  theaters,  hotels, 
and  "service"  businesses,  and  an  area  of  high  traffic  flow";  and 
(2)  required  that  the  CBD  ordinarily  should  be  defined  to  follow 


existing  tract  lines,  i.e.,toconsistofoneof  more  whole  Census 
tracts.  The  emphasis  put  on  tracts  was  based  on  the  anticipation 
that  other  Census  statistics  than  those  derived  from  the  Census 
of    Business    might    conveniently    be    tabulated    for   CBD's. 

It  was  recognized  that  the  tract  basis  for  CBD's  might 
lead  to  the  inclusion  of  some  land  area  not  properly  within 
a  strictly  defined  CBD  or  to  the  exclusion  of  a  small  por- 
tion of  what  should  be  in  the  CBD.  It  was  believed  that  this 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnitudes  being  measured.  Provision,  however,  was  made 
for  splitting  tracts  where  a  serious  problem  was  encountered. 
The  use  of  tract  lines  for  boundaries  also  was  consistent  with 
the  desire  to  keep  CBD  boundaries  constant,  in  order  to  maxi- 
mize the  value  of  comparisons  over  time.  Although  it  was 
recognized  that  the  CBD  strictly  defined  would  tend  to  change 
over  time,  it  was  felt  that  the  inexactitude  resulting  from  the 
use    of    fixed    boundaries    would    not    prove  to  be  serious. 

In  some  cities  where  there  had  been  a  previously  established 
central  business  district  or  similar  area  which  substantially 
corresponded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  in 
the  Bureau's  CBD  program. 

Data  for  a  total  of  95  CBD's  were  provided  in  the  1954 
Census  of  Business.  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  in  97  standard  metropolitan  statistical 
areas.  A  number  of  cities  have  made  minor  changes  in  the 
boundaries  of  their  CBD's  due  mainly  to  revisions  in  tract 
boundaries.  In  only  one  city,  Minneapolis,  has  a  previously 
defined  CBD  been  significantly  changed. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's)  . 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  and  data  from  them  have  been  tabulated,  as  part  of 
the  1958  Census  of  Business  program.  The  major  retail  cen- 
ters (MRC's)  were  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metropolitan  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  themselves)  which  include 
a  major  general  merchandise  store— usually  a  department 
store.  N®.C's  were  not  delineated  if  the  publication  of  data 
for  them  would  result  in  violation  of  Census  rules  prohibiting 
disclosure  of  information  for  individual  firms. 

MRC's  include  not  only  the  planned  suburban  shopping  center 
but  also  the  older  string  street  and  neighborhood  developments 
which  meet  the  above  prerequisites.  Frequently  the  boundaries 
of  a  single  MRC  include  stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the  planned  portion. 
In  general  the  boundaries  of  the  MRC's  have  been  established 
to  include  all  adjacent  blocks  containing  at  least  one  store  in 
the  general  merchandise,  apparel,  or  furniture-appliance 
groups  of  stores,  and  where  a  planned  center  is  involved  in- 
clude all  of  the  center. 

In  those  cities  within  the  standard  metropolitan  statistical 
areas  (SMSA's)  covered  by  this  series  of  reports  which  were 
not  of  sufficient  size  to  qualify  for  the  delineation  of  a  central 
business  district,  no  MRC's  were  delineated  unless  at  least  two 
such  centers  could  be  defined. 


For  explanation  of  procedures  and  definitions,  see  Appendix. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  1.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISH1ENTS:   1958  AND  1954 

CENTRA!  BUSINESS  DISTRICT  OF  PHOENIX 

Establishments,  Sales,  Amnial  Payroll,  and  Blnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958 


Estab- 
lish- 
ments ^ 


(number) 


Salesl 


($1,000) 


Payroll, 

entire 

year 

($1,000) 


Paid  employees, 

workweek  ended 

nearest  Nov.  15 


Total 
(nvmber) 


Full 
workweek 

(number) 


1954 


Estab- 
lish- 
ments ^ 


(number) 


Sedes^ 


($1,000) 


Payroll, 

entire 

year 

($1,000) 


52 

5251 

52  ex.  5251 

53  part  2 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

362. 5o3, 368 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 

53 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 
Retail  stores,  total^. 


Lumber,  building  materials,  hardware, 

f aim  equipment  dealers 

Hardware  stores 

Other 


2  3 


General  merchandise  group  stores 

Department  stores '. . . . 

Limited  price  variety  stores .... 
Other  general  merchandise  stores 


Food  stores 

Autonotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custan 

tailors  * 

Women's  clothing,  specialty  stores... 

Ready-to-wear  stoics' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,  equipnent 

stores 

Furniture  stores* , 

Other  heme  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores . . , 


SELECTED  SERVICE  TRADES 


Hotels 

(totion  picture  theaters. 


410 

3 
1 
2 

11 
4 
3 
4 

15 

25 

19 

74 

16 

27 

23 

8 

20 

1 


30 

12 

3 

15 

110 
80 
30 

12 

111 
7 
6 
4 
28 
4 
2 


35 

5 


132,936 

(D) 
(D) 
O) 

34,908 

29,776 

4,396 

736 

1,365 
43,825 

1,773 

15,910 

2,245 
6,072 
5,965 

(D) 
2,942 

(D) 


U,508 

8,899 

576 

2,033 

8,371 
6,947 
1,424 

4,792 

8,302 
409 

1,582 
169 

2,464 
308 
(D) 


5,263 
1,410 


18,302 

(D) 
(D) 
(D) 

4,893 

3,999 

789 

105 

128 
4,069 

196 

2,568 

312 
888 
874 
(D) 
392 
(D) 


1,947 

1,482 

121 

344 

2,241 

1,997 

244 

580 

1,395 
31 

361 
23 

429 
62 

(D) 


1,907 
295 


5,798 


(D) 
(D) 
(D) 

1,726 

1,297 

404 

25 

75 
843 

75 

835 

82 
355 
345 
(D) 
123 
(D) 


470 

356 

28 

86 

1,124 

1,000 

124 

185 

406 

9 

74 

5 

112 

23 

(D) 


684 
130 


4,949 


(D) 
(D) 
(D) 

1,288 

994 

273 

21 

67 
830 

69 
679 

73 
273 
263 
(D) 

97 
(D) 


454 

346 

28 


971 

876 

95 

153 

379 

9 

73 

4 

107 

23 

(D) 


669 

77 


468 


7 

2 
5 

10 
4 
3 
3 

26 

27 

31 

92 

22 
26 
23 

5 
26 

9 


33 

12 

6 

13 

119 
82 
37 

18 

105 
6 
5 
8 
29 
3 
3 


38 
6 


118,996 

2,488 
(D) 
(D) 

32,734 

(D) 

4,627 

(D) 

2,365 
30,637 

2,515 

18,355 

3,311 
9,050 
8,826 
1,600 
3,642 
683 


9,566 

7,104 

527 

1,903 

7,412 
5,500 
1,912 

3,662 

9,262 
382 
(D) 
420 

3,424 
297 
448 


4,293 
1,576 


17,436 

310 
(D) 
(D) 

5,018 
(D) 
750 
(D) 

141 
3,516 

381 

2,735 

566 

1,345 

1,311 

274 

469 

81 


1,566 

1,116 

UA 

336 

1,893 

1,517 

376 

496 

1,380 
34 

(D) 
47 

492 
69 
52 


1,429 
258 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

■■^Ali  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonanployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

^1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  depsirtments  are  separately  classified  as 
stores.  The  1954  sales  of  leased  departments  in  general  merchandise  group  stores  (SIC  53  pt.)  which  are  most  affected,  were  reported 
as  $1,881    of  which  $1,482    are  Included  in  SIC  56. 

*1954  data  limited  to  "employer"  establislments. 

'Both  1954  and  1958  data  limited  to  "employer"  establislments . 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


PHOENIX,  ARIZ.,  AREA 


Table  2.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 

CITY  OF  PHOENIX 

Establishments,  Sales,  Annual  Payroll,  and  Boaployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958 


Estab- 
lish- 
ments-'^ 


(number) 


Sales! 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  employees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


1954 


Estab- 
lish- 
ments ! 


(number) 


Sales^ 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 


591 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 


Retail  stores,  total 


Lumber,  building  materials,  hardware, 

faun  equipnent  dealers ,, 

Hardware  stores 

Other 


2  3 


General  merchandise  group  stores 
Department  stores 

Limited  price  variety  stores.... 
Other  general  merchandise  stores 


Food  stores. 


Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores 

Men ' s ,  boys '  apparel  stores ,  custom 

tailors 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores ,. 

Other  apparel  stores 


Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 


Eating,  drjjildng  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores  * 

Liquor  stores 

Book,  stationery  stores.... 

Sporting  goods ,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  svgjply  stores. 


SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


3,165 

118 
34 
84 

90 

5 

28 

41 

420 

220 

460 

222 

38 
97 
70 
17 
46 
14 


259 
98 
57 

104 

787 
577 
210 

98 

491 
81 
21 
34 
51 
32 
10 


479,618 

29,586 

2,901 

26,685 

52,354 

(D) 

9,017 

(D) 

88,897 

105,850 

34,811 

31,902 

3,883 

15,347 

13,818 

5,801 

5,701 


36, 619 

21,420 

5,772 

9,427 

41,701 

32,921 

8,780 

22,346 

35,552 
9,158 
2,486 
1,209 
3,234 
1,830 
1,681 


8,917 
2,000 


55,000 

3,161 

297 

2,864 

7,050 
(D) 

1,435 
(D) 

5,942 

9,366 

3,107 

4,788 

433 
2,432 
2,259 
1,105 

732 
86 


5,116 

2,986 

756 

1,374 

9,368 
8,224 

1,144 

3,125 

3,977 
562 
502 
96 
501 
390 
183 


3,026 
372 


20,110 

767 
104 
663 

2,731 
(D) 
788 
(D) 

2,101 

2,075 

1,201 

1,732 

129 
978 
895 
322 
252 
51 


1,333 
724 
219 

390 

5,714 

5,110 

604 

1,128 

1,328 
220 
107 

30 
133 
140 

60 


1,089 
178 


16,042 

724 

99 

625 

2,092 
(D) 
483 
(D) 

1,620 

2,023 

1,041 

1,480 

110 
866 
796 
271 
195 
38 


1,271 
698 
212 

361 

3,653 

3,170 

483 

963 

1,175 
181 
106 

25 
127 
130 

55 


1,051 
107 


2,273 


86 
14 
72 

76 

4 

50 

22 

377 

154 

266 

167 

28 
64 
48 

15 
34 
22 


191 
48 
28 

87 

521 
359 
162 

91 

344 
59 

7 
21 
50 
13 

6 


310,981 


28,058 

1,441 

26,617 

36,540 

(D) 

7,015 

(D) 

54,463 

57,062 

21,769 

22,444 

(D) 

10,684 

10,036 

2,641 

4,218 

1,054 


24,691 

15,755 

2,139 

6,329 

23,734 

16,649 

7,085 

11,888 


5,221 
2.864 


36,877 

2,643 

195 

2;  448 

5,446 

(D) 

1,093 

(D) 

3,359 

5,727 

2,197 

3,133 

590 
1,519 
1,457 
381 
530 
113 


3,717 

2,498 

271 

948 

5,431 

1,152 

1,643 


30,332 

3,581 

4,403 

257 

1,220 

291 

923 

86 

3,714 

507 

1,001 

232 

896 

118 

1,685 
550 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  aad'56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  macliine  operators)  part  of  SIC  53. 
1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified  as 
stores. 

*1954  data  limited  to  "anployer"  establishients. 

'Both  1954  and  1958  data  limited  to  "anployer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  3.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISIWENTS:   1958  AND  195<i 

PHOENIX  STANDARD  METROPOLITAN  STATISTICAL  AREA 


Establishnents,  Sales,  Annual  Payroll,  and  BBployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958 


Estab- 
lish- 
ments^ 


(number) 


Sales^ 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  enjjloyees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


1954 


Estab- 
lish- 
ments^ 


(number) 


Sales 1 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


52 

5251 

52  ex,  5251 

53  part 2 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 


Retail  stores,  total ^ 


Lumber,  building  materials,  hardware, 

f  aim  equipaent  dealers 

Hardware  stores , 

Other 


General  merchandise  group   stores^  •'... 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores.... 


Food  stores. 


Automotive  dealers. 


Gasoline  service  stations. 


^parel,  accessory  stores 

Men ' s ,  boys '  apparel  ptores ,  custom 

tailors* 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores. 

Other  apparel  stores 


Furniture,  hcane  furnishings,  equipment 

stores 

Furniture  stores* 

Other  home  furnishings  stores*. ...... 

Household  appliance,  radio,  TV, 
music  stores............... ,.,...,.. 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores ,  proprietary  stores ...... 

Other  retail  stores*. 

Liquor  stores 

Book,  stationery  stores.... 

Sporting  goods,  bicycle  stores 

Jewelry  stores , 

Florists 

Camera,  photographic  siflpply  stores. 


SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


5,155 


236 

62 

174 

174 

7 

60 

79 

719 

343 

754 

336 

51 
139 
107 
41 
64 
21 


369 

139 
73 

157 

1,271 
943 
328 

171 

782 
110 
36 
55 
90 
47 
17 


90 
21 


721,037 

53,152 

5,545 

47,607 

64,059 

39,291 

14,159 

(D) 

164,205 

150,991 

55,504 

40,806 

5,138 

18,704 

16,944 

8,402 

6,967 

(D) 


46,382 

25,387 

7,524 

13,471 

61,020 
47,702 
13,318 

32,444 

52,474 
12,374 
3,084 
2,097 
4,567 
2,590 
2,058 


14,987 
2,370 


78,709 

5,802 

576 

5,226 

8,344 

5,242 

2,119 

(D) 

10,554 

13,486 

4,891 

5,823 

(D) 

2,871 

2,685 

1,429 

863 

(D) 


6,480 
3,470 
1,060 

1,950 

13,159 

11,458 

1,701 

4,558 

5,612 
748 
604 
156 
670 
505 
207 


5,082 
(D) 


28,986 


1,493 

226 

1,267 

3,397 

1,822 

1,151 

(D) 

3,746 

3,109 

1,931 

2,090 

(D) 
1,139 
1,048 
409 
312 
(D) 

1,812 
840 
294 

678 

7,728 

6,838 

890 

1,709 

1,971 
386 
135 

61 
189 
191 

75 


1,907 
(D) 


23, 547 

1,423 

218 

1,205 

2,545 

1,428 

745 

(D) 

2,860 

3,012 

1,662 

1,784 

(D) 
1,011 
935 
346 
238 
(D) 


1,699 
806 
283 

610 

5,376 

4,683 

693 

1,459 


4,259 

200 

42 

158 

148 

5 

81 

60 

767 

253 

540: 

268 

39 
106 
75 
25 
58 
22 


305 
79 
41 

141 

977 
584 
393 

159 


1,727 

642 

321 

83 

131 

10 

53 

34 

175 

78 

170 

24 

63 

9 

1,787 
(D) 


486,078 

44,799 

2,926 

41,873 

43,744 

22,560 

9,473 

U,689 

113,657 

85,856 

38,'«69 

26,932 

4,601 
12,395 
11,359 
3,263 
5,222 
1,167 


33,226 

19,700 

3,187 

9,655 

37,363 
23,133 
14,250 

18,513 

43,519 
6,632 
1,228 
1,330 
4,470 
1,225 
1,015 


8,656 
4,074 


52,192 

4,459 

303 

4,156 

6,223 
3,596 
1,450 
1,177 

6,634 

8,285 

3,581 

3,519 

662 
1,680 
1,585 
433 
615 
129 


4,701 

2,926 

376 

1,399 

7,702 
5,687 
2,015 

2,517 

4,571 
404 
303 
116 
572 
252 
125 


2,897 
818 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zeixj. 

■■■All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53, 

^1958  figures  incorporate  leased  dejiarlments  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified  as 
stores . 

*1954  data  limited  to  "employer"  establishnents. 

'Both  1954  and  1958  data  limited  to  "anployer"  establishnents. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


PHOENIX,  ARIZ.,  AREA 

Table  4.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISWIENTS— PERCENT  CHANGE  IN  SALES,  1954  TO  1958 

CENTRAL  BUSINESS  DISTRICT  OF  PHOENIX,  THE  ENTIRE  CITY,  AND  PHOENIX  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  change 


Central 

business 

district 


Entire 
city 


City 
less  its 
central 
business 
district 


Entire 
standard 
metro- 
politan 
statistical 
area 


Standard 

metro- 
politan 
statistical 
area  less 
central 
business 
district 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 


591 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total'.........,....,.,..,,,... 

Lumber,  building  materials,  hardware,  farm  equipment 

dealers, ,.,..,.,,,,..,,...... 

Hardware  stores 

Other 

General  merchandise  group  stores^  ^.. 

Department  sxores 

Limited  price  variety  stores. 

Other  general  merchandise  stores ....,,.... 

Food  stores 

Automotive  dealers. ,...,., .......,,,,,,., 

Gasoline  service  stations .....,.,,,,,.,. 

Apparel,  accessory  stores., 

Hen '  s ,  boys  '  apparel  stores ,  custcan  tailors* .,,,,, 

Women's  clothing,  specialty  stores... ,,,.,. 

Ready-to-wear  stores' .,...,....,.. 

Family  clothing  stores-' 

Shoe  stores ......,..,.................,,,.,.,,.... 

Other  apparel  stores ,,...,. 

Furniture,  home  furnishings,  equipment  stores.,,,,., 
Fumltiire  stores'* ....,,,,,..... 

Other  home  furnishings  stores* .................... 

Household  appliance,  radio,  TV,  music  stores.,.,. . 

Eating,  drinking  places .,...,,, 

Eating  places ,. i. ...... ,,,,,., 

ItrinTring  places 

Drug  stores,  proprietary  stores. ,.....,.,,.......... 

Other  retail  stores* ., 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists ..,, 

Camera,  photographic  siqjply  stores..........,.,,,. 

SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


11.7 


-42.3 


43.0 


-29.5 


22.6 
-10.5 


54.2 


63.2 


85.5 


59.9 


70.8 
-30.2 


80.6 


(D) 

5.4 

(D) 

(D) 

101.3 

(D) 

(D) 

0.3 

(D) 

6.6 

43.3 

358.4 

(D) 

(D) 

(D) 

5.0 

28.5 

93.5 

(D) 

(D) 

(D) 

68.0 


134.7 
71.6 


-13.3 

42.1 

291.1 

-32.2 

(D) 

(D) 

-32.9 

43.6 

467.6 

-32.4 

37.7 

549.0 

(D) 

119.7 

(D) 

-19.2 

35.2 

379,0 

(D) 

-6.3 

(D) 

20.3 

48.3 

67.0 

25.3 

36.0 

44.7 

9.3 

169.8 

222.3 

6.8 

4S.9 

67.1 

12.9 

75.7 

104.2 

26.3 

97.7 

133.0 

-25.5 

23.9 

42.2 

30.9 

88.0 

113.4 

-10.4 

17.2 

29.3 

7.1 

108.0 

117.6 

(D) 

103.8 

(D) 

-59.8 

31.0 

106.8 

-28.0 

-12.9 

265.5 

3.7 

82.8 

116.2 

(D) 

87.6 

(D) 

293,8 
-54.2 


48.3 


18.6 
89.5 
13.7 

46.4 

74.2 

49.5 

(D) 

44.5 

75.9 

44.3 

51.5 
11.7 
50.9 
49.2 
157.5 
33.4 
(D) 

39.6 

28.9 

136.1 

39.5 

63.3 

106.4 

-6.5 

75.2 

20.6 

86.6 
151.1 

57.7 

2.2 

111.4 

102.8 


73.1 
-41.8 


60.2 


D) 
(D) 
(D) 

164.8 
(D) 

101.5 
(D) 

46.3 

94.1 

49.4 

190.3 
124.3 
277.6 
333.4 

(D) 
154.7 

(D) 

47.4 

30.9 

161.2 

47.5 

75,8 

131.4 

-3.6 

86.2 

28.9 

91.4 

(D) 

111.9 

101.1 

145.9 

(D) 


122.9 
-61.6 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
^In  computing  percent  change,  1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments 
are  separately  classified  as  stores. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent  change. 

'in  conputing  percent  change,  both  1954  and  1958  data  limited  to  "anployer"  establislments . 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  5.— RETAIX  "STORES:   1958  AND  195-;  CEMTRAL  BUSINESS  DISTRICT  SALES  AS  PERCENT  OF 

PHOENIX  AND  OF  PHOENIX  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


52 
5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

5^; 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Kind  of  business 


RETAIL  STORES 

Retail  stores,  total*. ..,,,,,,, 

Lumber,  building  materials,  hardware,  farm  equipment  dealers 
Hardware  stores. ..,.......,........,.....,........,..,.,,, 

Other 

General  merchandise  group  storesi*  ^ 

Department  stores 

Limited  price  Trariety  stores 

Other  general  merchandise  stores. 

Food  stores 

Autcmotive  dealers , 

Gasoline  service  stations , 

Apparel,  accessory  stores 

Men ' s ,  boys '  apparel  stores ,  c\istom  tailors* . ............. 

Women's  clothing,  specialty  stores ,, 

Ready-to-wear  stores' , , , 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores ,. 

Furniture,  heme  furnishings,  equipnent  stores 

Fumlt\ire  stores* 

Other  hxane  furnishings  stores* 

Household  appliance,  radio,  TV,  music  stores.. ., 

Eating,  drinking  places. 

Eating  places. 

DrinMng  places. 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores. 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists ^ 

Camera,  photographic  si5jply  stores 


Percent  of  city  sales  In 
central  business  district 


1958 


27.7 

(D) 
(D) 
(D) 

66.7 
(D) 

48.8 
(D) 

1.5 

41.4 

5,1 

49.9 
57.8 
39.6 
43.2 

(D) 
51.6 

(D) 

31.4 
41.5 
10.0 
21.6 

20.1 
21.1 
16.2 

23.4 

22.8 

4.5 

63.6 

14.0 

76.2 

1.7 

(D) 


1954 


38.3 

8.9 
(D) 
(D) 

89.6 
(D) 

66.0 
(D) 

4.3 

53.7 

11.6 

81.8 
(D) 
84.7 
88.0 
60.6 
86.3 
64.8 

38.7 
-^5.1 
24.6 

30.1 

31.2 
33.0 
27.0 

30.8 

30.5 
8.7 
(D) 
45.5 
92.2 
29.7 
50.0 


Percent  of  standard  metro- 
politan statistical  area 
sales  in  central  business 
district 


1958 


18.4 

(D) 
(D) 
(D) 

54.5 
75.8 

31.0 
(D) 

0.8 

29.0 

3.2 

39.0 
43.7 
32.5 
35,2 

(D) 
42.2 

(D) 

24,8 

35.1 

7.7 

15.1 

13,7 
14,6 
10,7 

14.8 

15.8 
3.3 

51.3 
8.1 

54.0 

U.9 
(D) 


1954 


24.5 

5.6 
(D) 
(D) 

74,8 
(D) 

48.8 
(D) 

2.1 

35.7 

6.5 

68.2 
72,0 
73.0 
77.7 
49.0 
69.7 
58.5 

28.8 
36.1 
16.5 
19.7 

19.8 

23.8 

■13.-4 

19.8 

21.3 
5.8 
(D) 
41.5 
76.6 
24.2 
44.1 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
•'in  canputing  percent,  1958  figures  incorporate  leased  departments  data  vith  main  store.  In  1954  data,  leased  departments  are 
separately  classified  as  stores. 

*1954  data  limited  to  "employer"  establistments  in  computing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


PHOENIX,  ARIZ.,  AREA 
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Table  6.— RETAIL  STORES:  1958  AND  1954 — PKRCEJTEAGE  DISTRIBUTION  OF  SALES,  BY  KIND  OF  BUSINESS 
CENTRAL  BUSINESS  DISTRICT  OF  PHOENIX,  THE  ENTIRE  CITY,  AND  PHOENIX  STANDARD  METROPOLITAN  STATISTICAL  AREA 

(Percentages  are  based  an  total  Retail  Store  Sales  which  exclude  sales  of  nonstore  retailers — mail  order,  direct  selling, 

merchandise  vending  machine  operators). 


SIC  code 


KtDd  of  business 


Central 

b\isiness 

district 


1958 


195-; 


Entire  city 


J.958 


1954 


Standard  metropolitan 
statistical  area 


1958 


1954 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

3812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 


RETAIL  STORES 

Retail  stores,  total? 

Lunber,  building  materials,  hardware, 

f am  equipment  dealers ,,, 

Hardware  stores ....................... 

Other 

General  merchandise  group  stores*  ^.... 
Department  stores 

Limited  price  variety  stores , 

Other  general  merchandise  stores..... 

Food  stores. 

Automotive  dealers 

Gasoline  service  stations 

,^>parel,  accessory  stores..,.. , 

Men's,  boys'  apparel  stores,  custom 

tailors* 

Vcmen's  clothing,  specialty  stores... 
Ready-to-wear  stores*..,,,,,,.,,,,. 

Family  clothing  stores' 

Shoe  Stores.... ..,,,.,,, 

Other  apparel  stores 

Furniture,  borne  furnishings,  equlpaent 

stores 

Fumltxce  stores*.. 

Other  hone  furnishings  stores  ....... 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drizddng  places 

Eating  places 

Drinking  places............ 

Itevg  stores,  proprietary  stores.....,,. 

Other  retail  stores^ 

Liquor  stores........................ 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photogr^hic  sigjply  stores... 


100.0 


(D) 
(D) 
(D) 

26.3 

22.4 

3.3 

0.6 

1.0 
33.0 

1.3 

12.0 

1.7 
4.6 
4.5 
(D) 
2.2 
(D) 


8.7 
6.7 
0.4 

1.5 

6.3 

5.2 
1.1 

3.6 

6.2 
0.3 
1.2 
0.1 
1.9 
0.2 
(D) 


100.0 


2.1 
(D) 
(D) 

27.5 
(D) 
3.9 
(D) 

2.0 
25.8 

2.1 

15.4 

2.8 
7.6 
7.4 
1.3 

3.1 
0.6 


8.0 
6.0 
0.4 


1.6 


3.1 

7.8 
0.3 
(D) 
0,4 
2.9 
0.2 
0.4 


100.0 


6.2 
0.6 
5.6 

10.9 
(D) 
1.9 
(D) 

18.5 

22.1 

7.3 

6.7 

0.8 
3.2 
2.9 
1.2 
1.2 
0.2 


7.6 
4.4 
1.2 


2.0 


4.6 

7.4 
1.9 

0.5 
0.3 
0.7 
0.4 
0.4 


100.0 


9.0 
0.4 
8.6 

11.7 
(D) 
2.3 

(D) 

17.5 

18.4 

7.1 

7.2 

^?1 
3.2 
0.8 
1.4 
0.3 


8.0 
5.2 
0.7 

2.1 

7.6 
5.3 
2.3 

3.8 

9.7 

1.4 
0.4 
0.3 
1.2 
0.3 
0.3 


100.0 


7.4 

0.8 
6.6 

8.9 
5.4 
2.0 
(D) 

22.8 

20.9 

7.7 

5.7 

0;7 
2.6 
2.3 
1.2 

1.0 
(D) 


6.4 
3.5 
1.0 


8.5 
6.6 
1.9 

4.5 

7.2 
1.7 

0.4 
0.3 
0.6 
0.4 
0.3 


100.0 


9.2 

0.6 

8.6 

9.0 
4.7 
1.9 
2.4 

23.4 

17.7 

7.9 

5.5 

0.9 
2.6 

2.3 
0.7 

1.1 
0.2 


6.9 
4.2 
0.7 

2.0 

7.7 
4.8 
2.9 

3.8 

8.9 
1.4 

0.3 
0.3 
0.9 

0.3 
0.2 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percen 
^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
^In  computing  percent^  1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departaieats  are 
separately  classified  as  stores. 

1954  da.ta  limited  to  "employer"  establishments  in  computing  percent, 
'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establislments . 
^Includes  data  for  those  Idnds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  belov. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  7.— RETAIL  STORES:  1958— MAJOR  RETAIL  CENTERS  IN  THE  PHOENIX,  ARIZONA  STANDARD  METROPOLITAN  STATISTICAL  AREA 


MRC  No.  1. — Includes  the  planned  center  known  as  "Park  Central"  extending  along  N.  Central  Ave.  from  W.  Catalina  Dr.  to  W. 

from  N.  Central  Ave.  to  N.  Third  Ave. 


Osbom  Rd., 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  biisiness 


Number  of 
establish- 
ments 


54,58,591-2 


53  part, 2 
56.  57 


52.  55.  599 


52 

5251 

52  ex,  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Number 

Sales ( $1 ,  000 ) . 

Convenience  goods  stores: 

Number 

Sales ($1,000), 

Shopping  goods  stores:* 

Hunber 

Sales ($1,  000) . 

All  other  stores: 

Number , 

Sales ($1,  000) . 


Retail  stores,  total^ 


Limber,  building  materials,  hardvare, 

faun  equipment  dealers 

Hardware  stores * 

Other 


General  merchandise  grotip  stores 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


44 
25,957 


5,656 


24 
13,947 


12 
1,354 


Number  of 
establish- 
ments 


44 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custom 

tailor^ 

Wanen's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Femily  clothing  stores ' 

Shoe  stores 

Other  apparel  stores ,,„ 


Furniture,  hone  furnishings,  equipnent 

stores 

Furniture  stores 

Other  heme  fui-iiishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


2 

1 
16 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (HA)  Not  available.    ...  Represents  zero. 

•k}2?oup  totals  for  SIC  53  and  56  may  include  "nonemployer"  establislments  vhlah  could  not  be  classified  by  detailed  kinds 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establislments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


of  business. 


APPENDIX 


Procedures  and  Definitions 


CENSUS  DISCLOSURE  RULES 

In  accordance  with  Census  law,  any  data  which 
would  disclose  the  operations  of  an  individual 
establishment  or  business  organization  are  not 
published.  The  number  of  establishments  In  a 
kind  of  business  is  not  considered  a  disclosure 
by  these  rules,  so  that  this  item  is  shown  in 
instances  where  other  items  of  information  for 
the  same  kind  of  business  or  locality  are  sup- 
pressed. 

KINDS  OF  BUSINESS  COVERED 

This  report  covers  all  establishments  (except 
nonstore  retailers)  Included  in  Retail  Trade,  de- 
fined in  accordance  with  the  principles  of  the 
Standard  Industrial  Classification  Manual  (1957  edi- 
tion) issued  under  the  auspices  of  the  Bureau 
of  the  Budget,  Executive  Office  of  the  Presi- 
dent. This  report  includes,  in  addition  to  re- 
tail trade  establishments,  hotels  and  motion  pic- 
ture theaters,  parts  of  major  groups  70  and  78 
of  the  SIC  Manual. 

Retail  Trade,  as  defined  in  the  SIC .  Manual, 
and  as  covered  in  the  1958  Census  of  Business, 
includes  establishments  primarily  engaged  in  sell- 
ing merchandise  directly  to  personal,  household, 
and  farm  users.  Excluded  from  Retail  Trade 
are  places  of  business  operated  by  membership 
clubs  and  open  only  to  their  own  members  or 
personnel,  such  as  restaurants  and  bars  operated 
by  country  clubs,  school  cafeterias,  cafeterias 
operated  by  industrial  plants  for  their  employ- 
ees, establishments  operated  by  agencies  of  the 
Federal  Government  on  military  posts,  hospitals, 
etc. 

Data  for  nonstore  retailers— mail  order  houses, 
direct  selling  (house-to-house)  organizations,  and 
merchandise  vending  machine  iterators— have  been 
excluded  from  the  tabulations  in  this  r^)ort,  but 
are  contained  in  o±er  publications  of  the  1958  Cen- 
sus of  Business,  such  as  the  Area  Report  Series. 

METHOD  OF  ENUMERATION 

For  purposes  of  coverage  in  the  1958  Census 
of  Business,  retail  establishments  were  divided 
into  two  categories— those  with  some  paid  employ- 
ment during  1958,  i.e.,  the  "employer"  universe, 
and  those  with  no  paid  employment  during  1958, 
i.e.,  the  "nonemployer"  universe.  The  method 
of  obtaining  census  information  for  these  two 
groups  is  described  below. 


Enumeration  of  "Employers."— Information  for 
establishments  in  this  part  of  the  retail  trade 
field  was  obtained  by  means  of  a  niail  canvass. 
Report  forms  were  mailed  to  all  business  firms 
included  in  the  active  records  of  the  Internal 
Revenue  Service  as  subject  to  payment  of  Fed- 
eral Insurance  Contributions  Act  (FICA)  taxes 
(i.e.,  employers  of  one  or  more  persons)  and 
which  were  classified  in  the  records  of  the  Bu- 
reau of  Old- Age  and  Survivors  Insurance  (BOASI) 
as  wholly  or  partially  engaged  in  retail,  whole- 
sale, manufacturing,  and  nUneral  industries.  Also 
included  were  those  classified  in  major  groups 
70  (except  702  and  704),  72,  73,  75,  76,  78,  and 
79  of  the  service  industries  portion  of  the  SIC 
Manual,  and  in  public  war^ousing,  SIC  major 
group  42,  except  421.  In  addition,  report  forms 
were  mailed  to  all  esubllshments  which  BOASI 
had  not  classified  by  kind  of  business  prior  to 
mailing  of  census  report  forms.  Each  estab- 
lishment was  mailed  a  report  form  appropriate 
to  its  BOASI  classification  (for  those  cases  for 
which  BOASI  classification  had  not  yet  been  es- 
tablished, a  general  purpose  form  was  used),  but 
its  census  classification  was  determined  by  re- 
plies   to  questions  on  the  census  report  form. 

Enumeration  of  "Nonemployers."— This  group 
was  defined  to  include  retail  businesses  other  than 
those  represented  in  the  active  FICA  records  of 
the  Internal  Revenue  Service.  Information  for 
this  group  of  establishments  was  derived  from 
the  1958  Federal  income  tax  returns.  Information 
was  compiled  from  only  one-half  of  these  cases 
and  census  results  for  this  group  were  estab- 
lished by  multiplying  such  findings  by  two.  The 
"nonemployer"  segment  of  retail  trade,  although 
made  up  of  a  large  number  of  establishments, 
accounted  for  less  than  10  percent  of  the  total 
retail  trade  volume. 

Included  in  this  segment  were  only  those  non- 
employer  establishments  which  reported  a  sales 
volume  of  $2,500  or  more  during  1958.  Non- 
employer  establishments  reporting  a  sales  vol- 
ume of  less  than  $2,500  were  not  included  in 
these  tabulations,  regardless  of  the  period  of 
time  they  were  operated  during  the  year. 

COMPARISON  OF  THE  1954  AND 
1958  CENSUSES 

In  all  major  respects,  the  1954  and  1958  Cen- 
suses were  conducted  under  similar  conditions 
and  procedures.     Strict  comparability  in  the  data 
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for  the  two  censuses  is  limited  by  the  following 
factors: 

1.  The  physical  area  of  a  number  of  urban 
places  in  the  1958  Census  is  not  the  same  as  it 
was  in  1954  because  of  annexations  and  other 
boundary  changes  which  have  occurred  since  the 
1954  Census.  This  factor  should  be  taken  into 
consideration  in  evaluating  changes  in  census 
findings  from  1954,  as  in  each  census  the  sta- 
tistics for  urban  places  are  in  accordance  with 
the  boundaries  for  those  places  in  the  census 
year. 

2.  Whereas  in  the  1954  Census,  "leased 
departments"  (businesses  operated  as  departments 
of  a  retail  business,  under  different  ownership) 
were  counted  as  separate  establishments  and 
separately  classified  by  kind  of  business,  in  the 
1958  Census  they  have  been  combined  with  the 
retail  business  in  which  located.  As  a  result, 
it  is  anticipated  that  the  count  of  establishments 
will  be  approximately  25,000  less  in  the  1958 
Census  than  would  have  been  the  case  if  the 
1954  Census  procedure  had  been  followed.  In 
addition,  there  will  be  some  redistribution  in 
the  data  among  the  various  kinds  of  business 
categories  (e.g.,  the  figures  for  a  leased  shoe 
department  located  in  a  department  store  which 
were  tabulated  in  the  "shoe  store"  kind  of  busi- 
ness in  1954  are  included  with  "department 
store"  figures  in  the  1958  Census).  Leased 
departments  in  the  1954  Census  reported  sales 
of  approximately  one  billion  dollars. 

3.  Revisions  made  in  the  1957  edition  of  the 
SIC  Manual  have  necessitated  the  following  changes 
in  establishment  classifications  used  in  the  1954 
Census: 

a.  Musical  instrument  stores  and  music 
and  record  shops  have  been  shifted  to  the  kind- 
of-business  group  "Furniture,  Home  Furnish- 
ings, Equipment  Stores"  from  the  group  "Other 
Retail  Stores." 

b.  Antique  stores  have  been  shifted  to 
the  group  "Other  Retail  Stores"  from  the  group 
"Furniture,  Home  Furnishings,  Equipment 
Stores." 

4.  Both  the  1954  and  1958  Censuses  ex- 
cluded those  businesses  with  no  paid  employment 
which  had  sales  volume  of  less  than  $2,500  in 
the  census  year.  To  the  extent  that  price  in- 
creases since  1954  resulted  in  increases  in  the 
dollar  volume  of  sales,  the  1958  Census  includes 
stores  with  a  lesser  physical  volume  of  business 
than  were  included  in  the  1954  Census.  While 
the  exact  magnitude  of  this  phenomenon  is  un- 
known, the  effect  on  total  volume  of  retail  sales 
undoubtedly  is  only  a  fraction  of  one  percent 
and  probably  has  little  effect  on  the  number  of 
stores  included  in  the  census. 


Both  the  1954  and  1958  Censuses  include  data 
for  some  "nonemployer"  establishments  in  the 
group  totals  but  not  in  the  detailed  kinds-of- 
business  totals  due  to  linUtation  of  classification 
information  on  the  Federal  tax  returns.  In  the 
1954  data,  all  major  groups  (i.e.,  SIC  2  digit) 
included  some  such  establishments.  In  1958 
only  two  major  groups— SIC  53,  General  Mer- 
chandise Group,  anij  SIC  56,  Apparel,  Accessory 
Stores— included  such  establishments.  In  neither 
census  was  it  found  feasible  to  classify  any 
"nonemployer"  establishments  as  "Ready-to-wear 
stores  (SIC  562)"  or  "Family  clothing  stores 
(SIC  565)'  and,  in  the  1954  Census,  it  similarly 
was  not  found  feasible  to  change  any  "nonemploy- 
er" establishment  as  "Men's,  boys' apparel  stores, 
custom  tailors  (SIC  561,  567)";  "Furniture  stores 
(SIC  5712)";  or  "Other  home  furnishings  stores 
(SIC  5713-15,  5719)."  Such  stores  were  classi- 
fied only  at  the  major  group  level. 

EXPLANATION  OF  TERMS 

Establishments .  —Census  of  Business  figures 
represent  a  summary  of  reports  for  individual  "es- 
tablishments" rather  than  "companies."  A  sep- 
arate report  was  obtained  for  each  location  where 
business  was  conducted,  including  each  location 
of  multiunit  organizations.  Each  report  was 
tabulated  in  accordance  with  the  physical  location 
at  Which  the  business  was  conducted. 

Where  two  or  more  activities  were  carried  on 
at  a  single  location  under  a  single  ownership, 
all  activities  generally  were  grouped  together  as 
a  single  establishment,  and  the  entire  establish- 
ment was  classified  on  the  basis  of  its  major 
activity,  with  all  data  for  it  included  in  that  clas- 
sification. However,  in  cases  where  distinct 
and  separate  economic  activities,  for  which  dif- 
ferent industry  classification  codes  were  appro- 
priate, were  conducted  under  the  same  ownership 
at  a  single  location,  and  where  conditions  pre- 
scribed by  the  SIC  Manual  for  recognizing  the 
existence  of  more  than  one  establishment  were 
met,  separate  establishment  reports  for  each  of 
the  different  activities  were  reported  in  the  cen- 
suses. 

In  the  case  of  leased  departments,  i.e.,  where 
separately  owned  businesses  are  operated  as  de- 
partments of  a  retail  Inisiness  under  another 
ownership  (e.g.,  a  separately  owned  shoe  depart- 
ment store)  only  a  single  establishment,  combin- 
ing leased  departments  with  the  retail  establish- 
ment in  which  they  are  located,  is  recognized 
for  1958  Census  purposes. 

The  "number  of  establishments"  shown  in  this 
report  is  the  number  in  business  at  the  end  of 
the  census  year. 

Sales.— Sales  include  the  total  of  merchandise 
sold,  and  receipts  from  repairs  and  from  other 
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services  to  customers,  whether  or  not  payment 
was  received  in  1958.  Sales  are  normally  re- 
corded net  of  deductions  for  refunds  and  allow- 
ances for  merchandise  returned  by  customers. 
Total  sales  exclude  amounts  other  than  those  re- 
ceived from  customers,  such  as  income  from  in- 
vestments, rental  of  real  estate,  etc.  They  in- 
clude the  amount  of  local  and  State  sales  taxes 
and  Federal  excise  taxes  which  are  collected 
by  the  store  directly  from  customers  and  paid 
directly  by  the  store  to  a  local.  State,  or  Fed- 
eral taxing  agency.  Gasoline,  liquor,  tobacco, 
and  other  excise  taxes  which  are  paid  by  the  manu- 
facturer or  wholesaler  and  passed  along  to  the 
retailer  also  are  included. 

The  sales  figures,  therefore,  represent  total 
sales  and  receipts  of  all  establishments  primari- 
ly engaged  in  retail  trade.  They  do  not  include 
retail  sales  made  by  manufacturers,  wholesalers, 
service  establishments,  and  other  businesses  whose 
primary  activity  is  other  than  retail  trade.  They 
do,  however,  include  receipts  other  than  from  the 
sale  of  merchandise  at  retail  (e.g.,  service  re- 
ceipts, sales  to  industrial  users,  sales  to  other 
retailers,  etc.)  by  establishments  primarily  en- 
gaged in  retail  trade.  Although  the  count  of  es- 
tablishments as  tabulated  in  this  report  repre- 
sents the  number  in  business  at  the  end  of  the 
year,  the  sales  figures  include  sales  of  all  es- 
tablishments in  business  at  any  time  during  the 
year. 

Payroll,  entire  year.— Payroll  includes  salaries, 
wages,  commissions,  bonuses,  vacation  allowances, 
and  the  value  of  payments  in  kind  (such  as  free 
meals,  lodgings,  etc.)  paid  during  the  year  to 
all  employees.  Gratuities  received  by  employees 
from  patrons  are  not  included.  For  corporations, 
it  includes  amounts  paid  to  officers  and  execu- 
tives; it  does  not  include  compensation  of  pro- 
prietors or  of  partners  of  unincorporated  busi- 
nesses. Payroll  is  reported  before  deductions 
for  Social  Security,  income  tax,  insurance  dues, 
etc. 

Payroll— workweek  ended  nearest  November 
15.— This  item  consists  of  payroll,  as  defined  above, 
which  was  paid  to  persons  on  the  payroll  in  the 
pay  period  ended  nearest  November  15,  1958. 
Establishments  whose  payroll  period  was  other 
than  a  week  were  requested  to  adjust  the  fig- 
ures to  a  weekly  basis. 

Paid  employees— workweek  ended  nearest  No- 
vember 15.— Paid  employees  consist  of  the  num- 
ber  of  employees,  including  salaried  officers  and 
executives  of  corporations,  who  were  on  the  pay- 
roll for  the  workweek  ended  nearest  November 
15,  but  not  proprietors  or  partners  of  unincorpo- 
rated businesses. 


"Full  workweek*  employees.— "Full  workweek* 
employees  includes  employees,  whether  regular  or 
seasonal,  who,  for  the  specified  pay  period,  were 
paid  for  working  at  least  the  nuniber  of  hours 
typically  worked  in  a  week  by  employees  of  the 
repotting  establishment.  All  other  employees 
paid  during  that  workweek  were  reported  as  part- 
workweek  employees. 

KIND- OF -BUSINESS  CLASSIFICATIONS 

Establishments  covered  by  the  1958  Census  were 
assigned  a  kind-of-business  classification  in  ac- 
cordance with  the  provisions  of  the  1957  edition 
of  the  SIC  Manual.  It  should  be  noted  that  kind- 
of-business  classifications  are  not  interchange- 
able with  commodity  classifications.  Most  busi- 
nesses sell  a  number  of  kinds  of  conunoditie^. 
The  kind-of-business  code  assigned  generally 
reflects  either  the  individual  commodity  or  com- 
modity group  which  is  the  primary  source  of  the 
establishment's  receipts  or  some  mixture  of  differ- 
ent commodities  which  characterize  the  estab" 
lishment's  business.  Thus,  the  classification  of 
establishments  by  kind  of  business  generally  does 
not  make  it  possible  to  determine  either  the  num- 
ber of  establishments  handling  a  particular  com- 
modity or  the  sales  of  that  commodity.  For 
example,  the  "food  group"  classification  excludes 
stores  selling  some  food  if  the  sale  of  food  Is 
not  the  primary  source  of  receipts;  moreover, 
even  though  stores  are  classified  as  "food  stores" 
some  of  their  receipts  may  be  derived  from  the  sale 
of  nonfood  products. 

As  noted  in  the  section  on  "Method  of  Enu- 
meration," the  1958  Census  findings  are  based 
on  reports  from  two  different  sources.  "Em- 
ployer* establishments  were  canvassed  by  mail 
and  were  required  to  complete  report  forms 
especially  designed  for  this  census.  "Ncmem- 
ployer*  establishm^its,  however,  were  included 
in  the  census  on  the  basis  of  information  sup- 
plied on  the  1958  Federal  income  tax  report. 
Because  of  the  nature  of  the  information  avail- 
able on  the  tax  form,  the  kind-of-business  classi- 
fications based  on  that  form  represent  primarily 
"self -designation."  In  some  cases  this  informa- 
tion was  adequate  for  classification  at  the  kind- 
of-business  group  level  but  not  for  detailed  kinds 
of  business.  (See  "Comparisons  of  the  1954 
and  1958  Censuses,"  above.) 

The  classifications  based  on  the  census  forms, 
on  the  other  hand,  reflect  the  information  on  the 
commodity  "composition"  of  the  establishment  as 
revealed  by  the  census  classification  inquiries. 
The  effect  of  the  two  different  sources  on  uni- 
formity of  classification,  as  reflected  in  the 
measurement  of  dollar  volume  of  sales  is  minor. 
In  total,  the  "nonemployer"  establishments  ac- 
count for  less  than   10  percent  of  retail  sales 
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and,  in  most  cases,  it  is  likely  that  the  "self- 
designated"  classification  would  be  consistent  with 
that  derived  from  more  comprehensive  information. 

The  data  in  this  report  for  two  major  SIC 
groups,  55  and  59,  have  been  subdivided,  making 
it  necessary  to  arrive  at  SIC  major  group  totals 
by  addition  (see  description  below  for  these  major 
groups).  In  addition,  data  for  that  part  of  SIC 
group  53  which  relates  to  nonstore  retailers 
are  not  included  in  this  report. 

Lumber,  Building  Materials,  Hardware,  Farm 
Equipment  Dealers  (SIC  Major  Group  52) 

Establishments  primarily  selling  lumber,  build- 
ing materials,  the  basic  lines  of  hardware,  paint, 
wallpaper,  glass,  electrical  supplies,  roofing  ma- 
terials, and  other  supplies  and  equipment  for  home 
construction.  Establishments  primarily  selling 
farm  equipment  are  also  included.  Establishments 
in  this  group  sell  to  contractors  as  well  as  to 
the  general  public. 

Hardware  stores  (SIC  5251).—  Establishments 
primarily  selling  a  number  of  basic  hardware 
lines,  such  as  tools,  builders'  hardware,  paint 
and  glass,  housewares  and  household  appliances, 
cutlery,  and  roofing  materials.  These  establish- 
ments may  also  sell  farm  implements. 

General  Merchandise  Group  (SIC  Major  Group  53, 
Except  For  "Nonstore  Retailers") 

This  group  includes  all  establishments  within 
SIC  major  group  53— "General  Merchandise"  ex- 
cept for  "nonstore"  establishments. 

The  data  for  establishments  in  this  group  in 
the  1958  Census  of  Business  as  compared  with 
the  1954  Census  of  Business  are  affected  by  the 
treatment  in  1958,  of  leased  departments  as  parts 
of  the  establishment  within  which  they  operate 
rather  than  as  separate  establishments.  The 
data  for  department  stores  are  most  affected 
by  this  change. 

Department  stores  (SIC  531).— Establishments 
nornially  employing  25  or  more  people  and  en- 
gaged in  selling  some  items  in  each  of  the  fol- 
lowing lines  of  merchandise: 

1.  Furniture,  home  furnishings,  appliances, 
radio  and  TV  sets 

2.  A  general  line  of  apparel  for  the  family 

3.  Household  linen  and  dry  goods 

An  establishment  with  total  sales  of  less  than 
$5,000,000,  in  which  sales  of  any  one  of  these 
groupings  is  greater  than  80%  of  total  sales, 
is  not  classified  as  a  department  store. 

An  establishment  with  total  sales  of  $5,000,000 
or  more  is  classified  as  a  department  store 
even    if   sales    of  one  of  the  groups  described 


above  is  more  than  80%  of  total  sales,  provided 
that  the  combined  sales  of  the  other  two  groups 
is  $500,000  or  more.  Relatively  few  stores 
are  included  in  this  classification  as  a  result 
of  this  special  rule  and  most  of  those  which  are 
would  otherwise  have  been  classified  in  the  ap- 
parel group  (SIC  major  group  56). 

Limited  price  variety  stores  (SIC  533).— Es- 
tablishments primarily  selling  a  variety  of  mer - 
chandise  in  the  low  and  popular  price  ranges, 
such  as  stationery,  gift  items,  women's  acces- 
sories, toilet  articles,  light  hardware,  toys,  house- 
wares, confectionery.  These  establishments  fre- 
quently are  known  as  "5  and  10  cent"  stores 
and  "5  centd  to  a  dollar"  stores,  although  mer- 
chandise is  usually  sold  outside  these  price  ranges. 

Classification  of  all  stores  in  this  category 
is  primarily  based  on  self-designation  by  the  store 
operators.  The  self -designation  was  supplemented 
by  the  addition  to  the  1958  Census  report  form 
of  a  question  on  food  sales,  the  answers  to  which 
resulted  in  removing  from  this  category  a  sig- 
nificant number  of  smaller  establishments  included 
under  this  heading  in  the  1954  tabulations. 

Food  Stores  (SIC  Major  Group  54) 

Establishments  primarily  selling  food  for  home 
preparation  and  consumption.  Establishments  pri- 
marily selling  prepared  food  and  drinks  for  con- 
sumption on  their  own  premises  are  classified 
as  "Eating  and  Drinking  Places"  (SIC  major 
group  58),  and  stores  primarily  engaged  in  selUng 
packaged  beers  and  liquors  are  classified  sepa- 
rately as  "liquor  stores." 

Automotive  Dealers  (SIC  Major  Group  55, 
Except  554) 

NOTE:  This  group  does  not  include  estab- 
lishments primarily  engaged  in  selling  trucks 
and  motorized  industrial  equipment.  Such  es- 
tablishments are  included  in  the  Wholesale  Trade 
portion  of  the  Census  of  Business. 

Passenger  car  dealers,  franchised  and  non- 
franchised  (SIC  551.  552).— Establishments  pri- 
marily selling  new  automobiles,  or  new  and  used 
automobiles  and  trucks.  These  establishments 
frequently  operate  repair  shops  and  used  car 
lots  and  may  carry  stocks  of  replacement  parts, 
tires,  batteries,  and  automotive  accessories.  Used 
car  lots  and  repair  shops  operated  by  franchised 
dealers  are  not  recognized  as  separate  estab- 
lishments. Data  for  such  operations  are  con- 
solidated in  this  category  with  other  data  for 
franchised  passenger  car  dealers.  Establish- 
ments primarily  selling  used  cars  and  trucks  and 
not  holding  a  franchise  for  the  sale  of  new  pas- 
senger cars  are  also  included. 
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Tire,  battery,  accessory  dealers  (SIC  553).— 
Establishments  primarily  selling  new  automobile 
tires,  batteries,  automobile  seat  covers,  and  auto- 
mobile parts  and  accessories.  Establishments 
primarily  selling  used  merchandise  in  these  cate- 
gories are  classified  as  "secondhand  stores," 
(SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

Establishments  primarily  selling  gasoline  and 
other  automotive  petroleum  products.  Establish- 
ments called  garages  but  deriving  the  larger 
part  of  receipts  from  gasoline  and  oil  sales 
are  included. 

Apparel,  Accessory  Stores  (SIC  Major  Group  56) 

Establishments  in  this  group  are  primarily 
engaged  in  selling  clothing  of  all  kinds  and  re- 
lated articles  for  personal  wear  and  adornment. 
Not  included  in  this  group  are  the  establish- 
ments which  meet  the  criteria  for  department 
stores  or  general  merchandise  stores  (SIC  531 
and  part  of  5392),  even  though  most  of  their 
receipts  are  from  the  sale  of  apparel  and  ap- 
parel accessories. 

Men's,  boys'  apparel  stores,  custom  tailors  (SIC 
561  and  5671) .--Establishments  primarily  engaged 
in  selling  men's  and  boys'  outerwear  and  furnish- 
ings such  as  shirts,  hiats,  underwear,  hosiery, 
etc.  Also  included  are  establishments  primari- 
ly engaged  in  the  making  and  selling  of  outer- 
wear to  individual  order  from  stocks  of  material 
carried  in  their  inventory. 

Women's  clothing,  specialty  stores  (SIC  562, 
563,  568).— Establishments  primarily  sellingwom- 
en's  apparel  and  apparel  accessories  of  all  types, 
including  women's  ready-to-wear  stores,  furriers, 
and  the  various  specialty  shops. 

Women's  ready-to-wear  stores  (SIC  562).— 
Establishments  primarily  selling  women's  and 
girls'  apparel.  Establishments  are  included  in 
this  category  provided  (1)  their  sales  of  all  types 
of  apparel  (except  as  noted  in  the  definition  for 
general  merchandise  group  stores)  account  for 
80%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
en's and  girls'  apparel  are  3  or  more  times  the 
sales  of  all  men's  and  boys'  apparel,  and  (3) 
sales  of  women's  and  girls'  coats,  suits,  and  dress- 
es are  at  least  one-third  of  sales  of  all  women's 
and  girls'  apparel.  Establishments  primarily 
selling  garments  made  to  customer  order  are  clas- 
sified as  custom  tailors  (SIC  567). 

Family  clothing  stores  (SIC  565).— Establish- 
ments  primarily  selling  clothing,  furnishings,  and 
accessories  for  men,  women,  and  children,  with- 
out specializing  in  any  one  line.  Establishments 
are  included  in  this  category  provided  (l)their 
sales   of  all  types  of  apparel  (except  as  noted  in 


the  definition  for  general  merchandise  group  stores) 
account  for  80%  or  more  of  their  total  sales, 
(2)  sales  of  all  women's  and  girls'  apparel  items 
are  not  more  than  3  times  the  sales  of  all  men's 
and  boys'  items,  and  (3)  the  sales  of  all  men's 
and  boys'  apparel  items  are  not  more  than  3 
times  the  sales  of  all  women's  and  girls'  apparel 
items. 

Shoe  stores  (SIC  566).— Establishments  primarily 
selling  shoes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  family  shoe  stores;  and  chil- 
dren's, juveniles'  shoe  stores. 

Furniture,  Hortie  Furnishings,  Equipment  Stores 
(SIC  Major  Group  57) 

Establishments  primarily  selling  merchandise 
used  in  furnishing  the  home,  such  as  furniture, 
floor  coverings,  draperies,  glass  and  chinaware, 
domestic  stoves,  refrigerators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radio 
and  TV  sets.  Also  included  are  musical  instru- 
ment stores  and  music  and  record  shops,  kinds 
of  business  which  in  the  1954  Census  of  Busi- 
ness were  included  in  the  group  "Other  Retail 
Stores."  Antique  stores,  which  in  the  1954  Census 
were  included  in  this  group  are  now  included  with 
"Other  Retail  Stores." 

Furniture  stores  (SIC  5712). -Establishments 
primarily  selling  household  furniture,  mattresses, 
springs,  and  other  sleep  equipment.  Also  included 
in  this  classification  are  establishments  selling 
household  appliances,  record  players,  and  radio 
and  TV  sets,  provided  the  receipts  from  sales 
of  furniture  and  sleep  equipment  exceed  those 
from  sales  of  the  other  commodity  lines  named. 

Other  home  furnishings  stores  (SIC  571  except 
57 12 ) . — Establishments  primarily  selling  home  fur- 
nishings  other  than  household  furniture,  mat- 
tresses, springs,  and  other  sleep  equipment.  In- 
cluded are  stores  primarily  engaged  in  selling 
such  lines  of  home  furnishings  as  floor  coverings; 
drapery,  curtains,  slip  covers,  upholstery  materi- 
als; china,  glassware,  metalware;  lamps  and  lamp- 
shades, blinds  and  window  shades;  etc. 

Household  appliances,  radio,  TV  stores  (SIC 
572  and  5732).— Establishments  primarily  engaged 
in  selling  household  appliances  (such  as  electric  and 
gas  refrigerators,  stoves,  vacuum  cleaners,  wash- 
ing machines  and  dryers,  freezers,  electric  irons, 
percolators,  hot  plates,  etc.)  and  radios,  television 
sets,  and  record  players.  The  retail  establishments 
(primarily  engaged  in  the  sale  of  electric  and  gas 
appliances  for  household  use)  operated  by  public 
utility  firms  are  included  in  this  category. 

Music  stores  (SIC  5733).— Establishments  pri- 
marily  selling  musical  instruments  such  as  organs, 
pianos,  horns,  stringed  instruments,  drums,  xylo- 
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phones,  etc.   Also  those  establishments  primarily 
selling  phonograph  records  and  albums. 

Eating  Places  (SIC  5812) 

Establishments  primarily  engaged  in  selling 
prepared  foods  and  drinks  for  consumption  on  their 
own  premises. 

Drinking  Places  (SIC  5813) 

Establishments  primarily  engaged  in  selling 
drinks,  such  as  beer,  ale,  wine,  liquor,  and  other 
alcoholic  beverages  for  consumption  on  their  own 
premises. 

Drug   Stores,  Proprietary   Stores  (SIC  591) 

Establishments  which  sell  prescriptions,  drugs, 
or  proprietary  medicines  in  combination  with  lines 
such  as  cosmetics,  toiletries,  tobacco,  magazines 
and  books,  and  novelty  merchandise.  Those  stores 
which  sell  prescriptions  are  classified  as  drug 
stores,    the    remainder    as    proprietary    stores. 

Other  Retail   Stores    (SIC  Major  Group  59, 
Except  SIC  591) 

Liquor  stores  (SIC  592),  also  government -oper- 
ated liquor  stores  (SIC  Major  Group  92  and  93).— 
Establishments  primarily  selling  packaged  alco- 
holic beverages  such  as  ale,  beer,  wine,  and  whisky 
for  consumption  off  the  premises.  Liquor  stores 
operated  by  States,  counties,-  and  municipalities 
are  included.  Stores  primarily  selling  prepared 
drinks  for  consumption  on  the  premises  are  not 
included  in  this  category  but  are  classified  with 
drinking  places  (SIC  5813). 

Book  stores  (SIC  5942).— Establishments  pri- 
marily selling  new  books  and  periodicals. 

Stationery  stores  (SIC  5943). — Establishments 
primarily  selling  stationery  items,  such  as  writing 


paper,  tablets,  accounting  forms,  legal  forms, 
greeting  cards,  post  cards,  and  school  and  office 
supplies. 

Sporting  goods  stores  (SIC  5952).-E8tabIi8h- 
ments  primarily  selling  a  general  or  specialized 
line  of  sporting  goods  and  equipment  for  hunting, 
camping,  fishing,  skiing,  riding,  tennis,  golf,  and 
other  sports,  and  gymnasium  and  playground  equip- 
ment. 

Bicycle  shops  (SIC  5953).— Establishments  pri- 
marily selling  bicycles  and  bicycle  parts  and 
accessories. 

Jewelry  stores  (SIC  597).— Establishments  pri- 
marily  selling  any  combination  of  the  lines  of 
jewelry,  such  as  diamonds  and  other  precious 
stones;  rings,  bracelets  and  brooches;  sterling  and 
plated  silverware;  and  watches  and  clocks. 

Florists  (SIC  5992). -Establishments  primarily 
selling  cut  flowers  and  growing  plants.  Greenhouses 
and  nurseries  are  not  included  in  the  Census  of 
Business. 


DATA  FOR  MAJOR  RETAIL  CENTERS 

Due  to  the  relatively  small  number  of  establish- 
ments in  the  Major  Retail  Centers,  sales  figures 
are  shown  only  for- - 

1.  Retail  stores,  total. 

2.  Convenience  goods  stores,  i.e.,  Food  stores 
(SIC  54),  Eating  and  drinking  places  (SIC  58), 
and  Drug,  proprietary  stores  (SIC  591). 

3.  Shopping  goods  stores,  i.e.,  General  mer- 
chandise stores  (SIC  53  pt.).  Apparel, 
accessory  stores  (SIC  56),  and  Furniture, 
home  furnishings,  equipment  stores  (SIC  57). 

4.  All   other   retail  stores  (SIC  52, 55,  599). 


u. 

S.  DEPARTMENT  OF  COMMERCE 

Field  Offices 

All  publications  of  the  Bureau  of  the  Census  may  be  examined  and  ordered  at  any  of  the  addresses  listed  below. 

ALBUQUERQUE,  NEW   MEXICO 

DETROIT  26,  MICHIGAN 

PHILADELPHIA  7,  PENNSYLVANIA 

Room  321,  U.  S.  Post  Office  Bldg, 

Room  438,  Federal  Building 

Jefferson  Building 
1015  Chestnut  Street 

ATLANTA  3,  GEORGIA 

GREENSBORO,  NORTH    CAROLINA 
Room  407 
U.S.  Post  Office  Building 

Room  604,  Volunteer  Building 
66  Luckie  Street,  N.   W. 

PHOENIX,  ARIZONA 

Room  419,  Ellis  Building 

137  North  Second  Avenue 

HOUSTON  2,   TEXAS 

BOSTON  9,  MASSACHUSETTS 

Room  610,  Scanlan  Building 

Room  232 

405  Main  Street 

PITTSBURGH  22,  PENNSYLVANIA 

U.S.  Post  Office  and  Courthouse 

JACKSONVILLE  1,  FLORIDA 

Room  817,  Fulton  Building 
1 07  Sixth  Street 

BUFFALO  3,  NEW    YORK 

Room  425,  Federal  Building 

Room  504,  Federal  Building 

311  West  Monroe  Street 

PORTLAND  4,  OREGON 

117  ElllcoR  Street 

KANSAS    CITY  6,    MISSOURI 

Room  217,  Old  U.  S,  Courthouse 
520  S.  W.  Morrison  Street 

CHARLESTON  4,  SOUTH    CAROLINA 

Room  2011,  911  Walnut  Street 

Area  2 

RENO,    NEVADA 

Sergeant  Jasper  Building 

1479  Wells  Avenue 

West  End  Broad  Street 

LOS  ANGELES  15,    CALIFORNIA 
Room  450 

Western  Pacific  Building 

RICHMOND  19,  VIRGINIA 

CHEYENNE,  WYOMING 

1031  South  Broadway 

Room  309,  Parcel  Post  Building 

Room  207,  Majestic  Building 

1 1th  and  Main  Streets 

16th  Street  and  Capitol  Avenue 

MEMPHIS  3,   TENNESSEE 

Room  212,  Falls  Building 

ST.    LOUIS  1,    MISSOURI 

CHICAGO  6,  ILLINOIS 

22  North  Front  Street 

Room  910,  New  Federed  Building 

Room  1302 

1114  Market  Street 

226  West  Jackson  Boulevard 

MIAMI  32,  FLORIDA 

Room  316 

SALT   LAKE   CITY  1,    UTAH 

CINCINNATI  2,  OHIO 

U.S.  Post  Office  Building 

Room  105 

915  Fifth  Third  Bank  Building 

300  N.  E.  First  Avenue 

222  S.  W.   Temple  Street 

36  East  Fourth  Street 

MINNEAPOLIS  1 ,  MINNESOTA 

SAN  FRANCISCO  1 1 ,   CALIFORNIA 

CLEVELAND  1,  OHIO 

Room  319,  Metropolitan  Building 

Room  419,  Customhouse 

4th  Floor 

2nd  Avenue  South  and  3rd  Street 

555  Battery  Street 

Federal  Reserve  Bank  Building 

East  Sixth  St.  and  Superior  Ave, 

NEW  ORLEANS  12,  LOUISIANA 

SAVANNAH,   GEORGLA 

Room  1508 

Room  235 

DALLAS  1,  TEXAS 

Masonic  Temple  Building 

U.S.  Courthouse  and  Post  Office  Bldg, 

Room  3-104,  Merchandise  Mart 

333  St.  Charles  Avenue 

125-29  BuU  Street 

500  South  Ervay  Street 

NEW  YORK  1,  NEW  YORK 

SEATTLE  4,   WASHINGTON 

DENVER  2,  COLORADO 

6 1st  Floor 

Room  809 

Room  142,  New  Custom  House 

Empire  State  Building 

Federal  Office  Building 

19th  and  Stout  Streets 

-150  Fifth  Avenue 

909  First  Avenue 

For  local  telephone  listing,  consult  section  devoted  to  U. 

S.  Government. 

PUBLICATION  PLAN  FOR  THE  1958  CENSUS  OF  BUSINESS 


The  1958  Census  of  Business  consists  of  three  major  trade 
segments— retail  trade,  wholesale  trade,  and  selected  service 
trades.  The  final  results  of  the  1958 Census  are  published  in 
the  form  of  separate  report  series  for  each  of  these  trade 
segments  and  a  separate  report  for  public  warehouses.  These 
report  series  will  supersede  the  preliminary  reports. 

The  1958  Business  Census  report  series  for  retail  trade, 
wholesale  trade,  and  selected  services  will  consist  of  two 
parts— (1)  Area  Reports,  and  (2)  Subject  Reports.  For  re- 
tail trade  and  hotels  and  motion  picture  theaters,  a  third 
series  of  reports  relating  to  the  Central  Business  Districts 
of  large  metropolitan  centers  will  also  be  issued. 

Subsequent  to  the  issuance  of  final  reports,  findings  of  the 
1958  Census  will  be  consolidated  and  issued  as  Census  vol- 
umes. Announcements  concerning  the  report  series  and  the 
volumes  may  be  obtained  by  writing  to  the  Bureau  of  the  Cen- 
sus, Washington  25,  D.  C. 

The  above  report  series  do  not  cover  Puerto  Rico,  results 
for  which  will  be  issued  separately. 

THE  RETAIL  TRADE  REPORT  SERIES 

Following  are  brief  descriptions  of  the  report  series  for 
retail  trade: 

Area  Reports 

A  separate  report  for  each  State,  the  District  of  Columbia, 
Alaska,  Hawaii,  Virgin  Islands,  Guam,  and  continental  United 
States  showing,  by  kind  of  business,  data  on  number  of  es- 
tablishments, sales  for  the  year,  payroll  for  the  year,  pay- 
roll and  number  of  paid  employees  for  the  workweek  ended 
nearest  November  15,  1958,  and  number  of  proprietors.  De- 
tailed kind-of-business  data  are  provided  for  the  State,  for 
each  standard  metropolitan  statistical  area,  for  each  large 
county,  and  for  each  large  city.  In  addition,  data  for  less 
detailed  kind-of-business  groupings  are  shown  for  all  coun- 
ties and  for  each  city  of  2,500  or  more  inhabitants.  The  re- 
ports for  the  New  England  States  will  also  include  data  for 
those  towns  which  in  the  latest  Census  had  an  urban  concen- 
tration of  2,500  or  more  inhabitants  as  well  as  all  those  with 


a  total  population  of  10,000  or  more.  The  Pennsylvania  and 
New  Jersey  reports  provide  data  tcr  townships  and  towns 
having  a  population  of  10,000  or  more  at  the  latest  Census. 
The  number  of  kinds  of  business  for  which  figures  are  pub- 
lished will  vary  according  to  the  number  of  establishments 
in  the  area. 

Subject  Reports 

These  reports  provide  data  for  such  subjects  as  sales-size 
of  establishment,  employment- size  of  establishment,  legal 
form  of  organization,  and  single  units  and  multiunits  as  well 
as  for  a  number  of  special  subjects  applicable  to  particular 
trades  or  groups  of  trades.  They  will  include  detailed  sta- 
tistics by  kind  of  business  for  the  United  States  as  a  whole 
and  for  standard  metropolitan  statistical  areas  and  States, 
with  cross-classification  by  related  subjects. 

Trade  Reports 

This  series  assembles  data  for  a  particular  trade  or  group 
of  related  trades.  The  data  for  the  most  part  are  assembled 
from  the  area  and  subject  reports.  The  trades  covered  in  a 
specific  trade  report  are  not  limited  to  those  in  a  specific 
industry  division,  such  as  retail  trade,  but  may  include  trades 
in  any  of  the  industry  divisions  covered  by  the  1958  Census  of 
Business. 

Centred  Business  District  Reports 

A  report  will  be  provided  for  each  of  a  number  of  large 
metropolitan  cities,  with  data  presented  by  kind  of  business. 
Includes  general  statistics  (establishments,  sales,  and  annual 
payroll)  by  kind  of  business  for  the  central  business  district, 
the  central  city,  the  central  city  exclusive  of  the  central 
business  district,  the  standard  metropolitan  statistical  area, 
and  the  standard  metropolitan  statistical  area  exclusive  of 
the  central  business  district.  In  addition,  for  a  number  of 
the  larger  metropolitan  areas,  statistics  are  published  for 
major  business  centers  outside  the  central  business  district. 
Although  these  reports  are  designed  primarily  to  present  in- 
formation for  retail  trade,  they  will  also  include  data  for 
two  service  businesses  hotels  and  motion  picture  theaters. 
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PUNS  FOI  1951  GENSVS  8F  MSINESS  VILIMES 

Volume  I.  RETAIL  TRADE,  SUMMARY  STATISTICS— A 
United  States  sununary  chapter  and  separate  chapters, 
presenting  statistics  by  kind  of  business  and  geographic 
areas,  for  such  subjects  as  sales-size  of  establishments, 
single  units  and  multiunits,  employmeiit-siEe  of  establish- 
ments, and  legal  form  of  organization.  This  volume  will 
incorporate  the  subject  report  series  BC58-RS. 

Volume  II.  RETAIL  TRADE,  AREA  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  'business,  for  counties,  cities,  ^nd  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
retail  establishments  in  the  area.  Data  for  selected  towns 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-RA. 

Volume  m.  WHOLESALE  TRADE,  SUMMARY  STATIS- 
TICS— A  United  States  summary  chapter  and  separate 
chapters,  presenting  statistics  by  kind  of  business  and 
geographic  areas,  for  such  subjects  as  size  of  wholesale 
establishments,  receivables  and  bad  debt  losses,  sales  by 
class  of  customer,  commodity  line  sales,  legal  form  of 
organization,  and  petroleum  bulk  stations.  This  volume 
will  incorporate  the  subject  report  series  BCS8-WS. 

Volume  IV.  .WHOLESALE  TRADE,  AREA  STATISTICS— 
A  United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  withthe  number  of 
wholesale  establishments  in  the  area.  Data  for  selected 
towns  and  townships  in  New  England,  New  Jersey,  and 
Pennsylvania  will  also  be  included.  This  volume  will  in- 
corporate the  area  report  series  BC58-WA. 

Volume  V.  SELECTED  SERVICE  TRADES,  SUMMARY 
STATISTICS— A  United  States  summary  chapter  and  sepa- 
rate chapters,  presenting  statistics  by  kind  of  business  and 
geographic  areas,  for  such  subjects  as  receipts -siae  of 
establishments,  employment -size  of  establishments,  legeU. 
form  of  organization,  single  units  and  multiunits,  laundries 
and  cleaning  plants,  motion  pictures,  and  hotels  and  motels. 
This  volume  will  incorporate  the  subject  report  series 
BC58-SS. 

Volume  VI.  SELECTED  SERVICE  TRADES,  AREA  STA- 
TISTICS— A  United  States  sumxnary  chapter  and  separate 
chapters  for  each  State,  the  District  of  Columbia,  Alaska, 
Guam,  Hawaii,  and  the  Virgin  Islands.  Statistics  are  pre- 
sented by  kind  of  business  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
service  establishments  in  the  area;  Data  for  selected  towns 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-SA. 
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PREFACE 


AUTHORITY  AND  SCOPE 

The  1958  Census  of  Business  along  with  the  1958  Censuses 
of  Manufactures  and  Mineral  Industries  was  required  by  law 
under  13  U.S.C.,  sections  131  and  224.  These  censuses  covered 
businesses  operated  in  the  continental  United  States,  Alaska, 
Hawaii,  Guam,  and  the  Virgin  Islands.  A  separate  Census  of 
Business  and  Manufactures  for  1958  was  also  conducted  in 
Puerto    Rico    Jointly    with    the  Commonwealth  Government. 

The  1958  Census  of  Business  covered  retail  trade,  wholesale 
trade,  selected  services,  and  public  warehousing.  This  report 
provides  findings  for  retail  stores  in  selected  central  business 
districts  and  in  major  retail  centers;  and  for  hotels  and  motion 
picture  theaters   in  the  selected  central  business  districts. 

AREAS  COVERED 

Each  of  the  reports  in  this  series  covers  a  separate  standard 
metropolitan  statistical  area  and  includes  data  for  the  central 
business  district  (or  central  business  districts)  in  the  specified 
standard  metropolitan  statistical  area,  as  well  as  for  each  Cen- 
sus-delineated major  retail  center  (MRC)  located  in  the  same 
sundard  metropolitan  statistical  area  (SMSA).  The  number  of 
MRC's  for  which  data  are  shown  in  a  single  SMSA  vary  from 
none  to  about  two  dozen.  The  entire  series  of  reports  covers 
97  SMSA's,  and  provides  data  for  109  CBD's  and  some  500 
MRC's. 

DELINEATION  OF  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

Because  many  large  cities  had  no  officially  defined  area 
representing  their  "Central  Business  District, "it  was  necessary 
for  the  Bureau  of  the  Census  prior  to  the  1954  Census  of 
Business  to  arrange  for  the  delineation  of  such  districts  before 
a  program  to  tabulate  C^isus  data  for  them  could  be  imple- 
mented. The  delineation  of  central  business  districts  was  ac- 
complished with  the  cooperation  of  the  Census  Tract  Committees 
in  the  large  cities  included  in  the  central  business  district  (CBD) 
program.  In  their  work  on  the  CBD's  the  Census  Tract  Com- 
mittees obtained  the  representation  of  a  variety  of  local 
interests,  such  as  business  firms  and  associations,  newspapers, 
planning  agencies,  welfare  organizations,  local  governmental 
bodies,  etc.  Central  business  districts  have  been  delineated  only 
in  those  cities  of  100,000  or  more  inhabitants  (according  to  the 
1950  Census  of  Population  or  a  subsequent  special  census  prior 
to  1959)  in  which  there  was  a  local  Census  Tract  Committee 
recommendation  for  such  an  area  in  response  to  an  inquiry  from 
the  Census  Bureau. 

The  objective  of  the  CBD  program  was  stated,  as  follows,  in 
a  letter  from  the  Director  of  the  Census  Bureau  to  the  Census 
Tract  Committees: 

"The  primary  objective  of  this  operation  is  to  provide  a 
basis  for  comparing  changes  in  business  activity  in  the  Cen- 
tral Business  District  with  those  in  the  remainder  of  the 
metropolitan  area  or  of  the  central  city." 

Because  there  are  no  generally  accepted  rules  for  determining 
what  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 
did  not  provide  rigid  specifications  for  defining  the  CBD  but  (1) 
provided  a  general  characterization  ofthe  CBD, describing  it  as 
"an  area  of  very  high  land  valuation,  an  area  characterized  by  a 
high  concentration  of  retail  businesses,  offices,  theaters,  hotels, 
and  "service"  businesses,  and  an  area  of  high  traffic  flow";  and 
(2)  required  that  the  CBD  ordinarily  should  be  defined  to  follow 


existing  tract  lines,  i.e.,toconsi8tof  oneof  more  whole  Census 
tracts.  The  emphasis  put  on  tracts  was  based  on  the  anticipation 
that  other  Census  statistics  than  those  derived  from  the  Census 
of    Business    might    conveniently    be    tabulated    for  CBD's. 

It  was  recognized  that  the  tract  basis  for  CBD's  might 
lead  to  the  inclusion  of  some  land  area  not  properly  within 
a  strictly  defined  CBD  or  to  the  exclusion  of  a  small  por- 
tion of  what  should  be  in  the  CBD.  It  was  believed  that  this 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnitudes  being  measured.  Provision,  however,  was  made 
for  splitting  tracts  where  a  serious  problem  was  encountered. 
The  use  of  tract  lines  for  boundaries  also  was  consistent  with 
the  desire  to  keep  CBD  boundaries  consunt,  in  order  to  maxi- 
mize the  value  of  comparisons  over  time.  Althou^  it  was 
recognized  that  the  CBD  strictly  defined  would  tend  to  change 
over  time,  it  was  felt  that  the  Inexactitude  resulting  from  the 
use   of   fbced   boundaries    would    not    prove  to  be  serious. 

In  some  cities  where  there  had  been  a  previously  established 
central  business  district  or  similar  area  which  substantially 
corresponded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  in 
the  Bureau's  CBD  program. 

Data  for  a  total  of  95  CBD's  were  provided  in  the  1954 
Census  of  Business.  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  in  97  standard  metropoliun  statistical 
areas.  A  number  of  cities  have  made  minor  changes  in  the 
boundaries  of  their  CBD's  due  mainly  to  revisions  in  tract 
boundaries.  In  only  one  city,  Minneapolis,  has  a  previously 
defined  CBD  been  significantly  changed. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  and  data  from  them  have  been  tabulated,  as  part  of 
the  1958  Census  of  Business  program.  The  major  retail  cen- 
ters (MRC's)  were  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metropolitan  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  themselves)  which  include 
a  major  general  merchandise  store— usually  a  department 
store.  KQlC's  were  not  delineated  if  the  publication  of  data 
for  them  would  result  in  violation  of  Census  rules  prohibiting 
disclosure  of  information  for  individual  firms.  • 

MRC's  include  not  only  the  planned  suburban  shopping  center 
but  also  the  older  string  street  and  neighborhood  developments 
which  meet  the  above  prerequisites.  Frequently  the  boundaries 
of  a  single  MRC  include  stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the  planned  portion. 
In  general  the  boundaries  of  the  MRC's  have  been  established 
to  include  all  adjacent  blocks  containing  at  least  one  store  in 
the  general  merchandise,  apparel,  or  furniture-appliance 
groups  of  stores,  and  where  a  planned  center  is  involved  in- 
clude all  of  the  center. 

In  those  cities  within  the  standard  metropolitan  statistical 
areas  (SMSA's)  covered  by  this  series  of  reports  which  were 
not  of  sufficient  size  to  qualify  for  the  delineation  of  a  central 
business  district,  no  MRC's  were  delineated  unless  at  least  two 
such  centers  could  be  defined. 


For  explanation  of  procedures  and  definitions,  see  Appendix. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


T&ble  1. 


-RETAIL  STORES  AND  SEUECTED  SERVICE  ESTABLISOIENTS: 

CEMTRAl  BUSIMESS  DISTRICT  OF  PITTSBURGH 


1958  AND  1954 


Establlstments,  Sales,  Annual  Payroll,  and  BDployees,  by  Kind  of  Business 


SIC  code 


Klxid  of  Inislxiess 


1958 


Estab- 
lish- 
ments^ 


(nvmber) 


Sales! 


($1,000) 


Payroll, 

entire 

year 

($1,000) 


Paid  employees, 

voTlareek   ended 

nearest  Nov.  15 


Total 
(number) 


Full 
warkweek 

(nimber) 


195-; 


Estab- 

lish- 

nents^ 


(nimber) 


Sales^ 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total^ 

Lunber,  building  materials,  hardware, 

fam  equipment  dealers 

Hardware  stores 

Other , 

General  merchandise  group  stores^  ' . . . 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores .... 

Food  stores , 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  ciistom 

tailors* 

Wanen's  clothing,  specialty  stoics.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  heme  furnishings,  equlpnent 

stores 

Fumittire  stores* 

Other  heme  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stoires 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores . . 

SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


701 


11 
3 


20 
6 
6 


61 


158 

46 
71 
40 

2 
32 

5 


59 

12 
15 

32 

161 

121 

40 

27 

195 

3 

15 

5 

40 

14 

5 


19 
5 


330, 123 

2,557 
(D) 
(D) 

208,852 

195,385 

12,833 

634 

14,327 
(D) 
514 

34,822 

8,407 

19,640 

16,263 

(D) 

5,522 

947 


12,680 
5,363 
2,132 

5,185 

23,318 

20,559 

2,759 

5,946 

(D) 
3,970 
1,536 
1,293 
7,689 
1,246 
2,290 


15,862 
2,191 


62,308 

350 
(D) 
(D) 

42,127 

39,696 

2,378 

53 

1,360 

(D) 

30 

5,354 

1,408 

3,035 

2,474 

(D) 

742 

(D) 


1,872 
739 
385 

748 

6,305 

5,817 

488 

955 

(D) 
162 
344 
199 
1,204 
211 
344 


6,306 
476 


20, 777 

79 
(D) 
(D) 

13,421 

12,138 

1,262 

21 

536 

(D) 

14 

1,644 

400 
956 
742 
(D) 
208 
(D) 


506 
218 
103 

185 

2,994 

2,768 

226 

479 

(D) 
50 

112 
63 

299 
52 
74 


2,264 
161 


16,480 

74 
(D) 
(D) 

10,061 

9,285 

759 

17 

412 

(D) 

14 

1,393 

384 
769 
614 
(D) 
168 
(D) 


482 

209 

98 

175 

2,628 

2,425 

203 

384 

(D) 
50 
92 
63 

290 
50 
73 


1,891 
140 


802 


5 

183 

35 
59 
39 
5 
38 
39 


69 
13 

15 

36 

180 

124 

56 

22 

234 

6 

14 

5 

52 

20 

3 


297,561 


3,931 
2,252 

1,679 

162,888 

150,653 

11,499 

736 

14, 677 
(D) 
406 

38,089 

6,940 
19,821 
18,148 
2,026 
6,255 
2,900 


21,825 

12,818 

3,233 

5,566 

22,726 

18,373 

4,353 

4,285 

(D) 
3,867 
1,853 

811 
7,749 
1,259 
1,366 


15,843 
4,281 


55,110 

407 
201 
206 

29,914 

27,764 

2,056 

94 

2,543 

(D) 

46 

5,877 

1,066 

3,059 

2,830 

341 

906 

505 


4,579 

2,884 

666 

1,029 

6,776 
5,694 
1,082 

728 

(D) 
157 
456 
118 
1,406 
162 
167 


6,439 
783 


Standard  Notes:   (D)  Withheld  to  avoid  disolo3\rre.    (MA)  Not  available.    ...  Represents  zero. 

■■■All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business, 

^Excludes  nonstore  retailers  (i.e.,  mail  order^  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

^1958  figures  incorporate  leased  deparbnents  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified  as 
stores.  The  1954  sales  of  leased  departments  In  general  merchandise  g3X)up  stores  (SIC  53  pt.)  which  are  most  affected,  were  reported 
as  $8,039,000  of  vrtiich  $1,462,000  are  included  In  SIC  56. 

*1954  data  limited  to  "employer"  establislments. 

'Both  1954  and  1958  data  limited  to  "anployer"  establishments. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


PITTSBURGH,  PA.,  AREA 


Table  2.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABUSHMENTS:   195^  AND  1954 

CITY  OF  PITTSBURGH 


Efftablishnents,  Sales,  AnnueO.  Payroll,  and  Qnployees,  by  Kind  of  Buslnesa 


SIC  code 


Kind  of  business 


1958 


Eetab- 

Ush- 

ments^ 


Sales 1 


(number)   ($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  eii5)loyees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


1954 


Estab- 

Ush- 

ments^ 


(number) 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 
Retail  stores,  total^ 


Lumber,  building  materials,  hardware, 

f  ani  equipnent  dealers 

Hardware  stores 

Other 


General  merchandise  grov^i  stores^  ^. 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores.. 


Food  stores. 


Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores.... 

Men's,  boys'  apparel  stores,  custom 

tailors  

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' , 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores... 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists , 

Camera,  photographic  siqxply  stores. 

SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


6,255 

232 

90 

142 

154 
9 

61 
54 

1,737 

214 

416 

534 

130 
211 
105 

18 
119 

38 


378 

127 

70 

181 

1,561 
766 
795 

298 

731 
55 
41 
21 

109 
85 
15 


55 
41 


966,534 

24,095 

6,852 

17,243 

256,201 

223,369 

22,122 

(D) 

217,853 

112,983 

37,629 

64,398 

15,633 
31,247 
24,518 

1,556 
12, 554 

3,150 


56,227 

34,011 

7,125 

15,091 

90,441 
56,553 
33,888 

34,129 

72,578 
27,169 
2,340 
2,608 
11,087 
4,409 
3,636 


19,878 
(D) 


130,998 

2,795 

799 

1,996 

49,199 

43,880 

3,906 

1,413 

16,126 

11,227 

3,291 

9,263 

2,323 
4,662 
3,650 

212 
1,650 

416 


8,300 
5,286 
1,146 

1,868 

18,491 

13,381 

5,110 

4,626 

7,680 
1,237 
431 
299 
1,566 
802 
562 


7,740 
(D) 


45,950 

711 
265 
446 

16,185 

13,425 

2,203 

557 

5,605 

2,262 

1,378 

3,212 

711 

1,648 

1,216 

76 

585 

192 


2,522 

1,187 

301 

1,034 

9,306 
6,768 
2,538 

2,323 

2,446 
416 
160 
103 
430 
237 
156 


2,827 
(D) 


36,800 


619 
212 
407 

12,076 

10,325 

1,332 

419 


656 

1,317 

1,003 

58 

420 

150 


1,998 

1,138 

282 

578 

8,011 
5,826 
2,185 

1,689 

2,243 
407 
135 
98 
403 
213 
146 


2,432 
(D) 


6,640 


253 
99 

150 

156 

9 

85 

60 


4,241 

2,110 

2,226 

172 

1,096 

399 

2,601 

587 

103 
213 
121 
17 
125 


407 
89 
64 

184 

1,457 
669 
786 

326 

773 
56 
26 
21 

119 
92 
14 


872,725 


26,756 

7,996 

18,718 

217,971 

183,474 

22,822 

(D) 

189,395 

111, 018 

33, 330 

66, 033 

12,538 
31,301 
26,364 

3,727 
12,575 

5,318 

56, 679 

29,556 

8,907 

16,762 

79,161 
44,562 
34,593 

28,985 

63,397 
20,362 
2,736 
1,800 
11,469 
3,614 
2,401 


56       20,389 
53         8,084 


118,083 

3,188 
(D) 
(D) 

38,614 

33,350 

3,836 

1,428 

15,394 

10,756 

3,061 

9,402 

1,685 
4,534 
3,891 

585 
1,718 

880 


9,096 
5,410 
1,625 

2,061 

17, 146 

11,160 

5,986 

4,046 

7,380 
919 
528 
255 

1,842 
553 
230 


8,087 
1,823 


Standard  Notes:   (D)  Withheld  to  avoid  disclosiire.    (NA)  Not  available.    ...  Represents  zero 

All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  Include  data  for  "nonanployer"  establish- 
ments lAlch  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified  as 
stores . 

*1954  data  limited  to  "employer"  establishnents. 

'Both  1954  and  1958  data  limited  to  "anployer"  establishments. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


TalJle  3.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISKHENTS:  1958  AND  1954 
PITTSBURGH  STANDARD  METROPOLITAN  STATISTICAL  AREA 

Establistments,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958 


Estab- 
lish- 
ments-'^ 


(number) 


Sales 1 


($1,000) 


Payroll, 
entire 
year 


($1,000) 


Paid  enployees, 

workweek  ended 

nearest  Nov.  15 


Total 
(nuniber) 


Full 
workweek 

(number) 


1954 


Estab- 

Ueh- 

ments^ 


(number) 


Sales ^ 


($1,000) 


52 

5251 

52  ex.  5251 

53  part  2 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 
564,  569 

57 

5712 

5713-15,  19 
572,  573 

53 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores ,  total^ ..., 

Lumber,  building  materials,  hardware, 

farm  equipnent  dealers 

Hardware  stores ., 

Other 

General  merchandise  group  stores^  •'... 
Department  stores 

Limited  price  variety  stores...,.,,. 
Other  general  merchandise  stores.,.. 

Food  stores ,,.. 

Automotive  dealers ...,,. 

Gasoline  service  stations 

Apparel,  accessory  stores ,... 

Men ' s ,  boys '  apparel  ptores ,  custom 

tailors* 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores ' ,.... 

Family  clothing  stores* 

Shoe  stores 

Other  apparel  stores 

Fiimiture,  home  furnishings,  equipment 

stores , ,.,... , 

Furniture  stores* ,.,,. 

Other  home  furnishings  stores*, . , , , , 
Household  appliance,  radio,  TV, 
music  stores, ..,..,,,,...,......... 

Eating,  drinking  places , 

Eating  places ,,. ,,,..,.. 

Drinking  places ,,....., 

Drug  stores,  proprietaiy  stores 

Other  retail  stores* ,,.,. 

Liquor  stores. 

Book,  stationery  stores.,,,..,,,,,,. 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  s\5>ply  stores,, 

SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


20,975 

1,047 
377 
670 

571 

31 

212 

202 

5,338 

960 

2,210 

1,625 

394 
591 
352 
94 
362 
144 


1,220 
387 
189 

644 

5,003 
2,464 
2,539 

823 

2,178 
251 

76 
115 
314 
286 

29 


227 
170 


2,589,695 


138,024 

30,417 

107,607 

386,756 
273,470 

71,173 
39,497 

751,391 

377,383 

161,098 

166,354 

37,235 
66,731 
53,371 
19,417 
32,569 
9,860 


136,560 
80,761 
14,219 

41,580 

206,449 

122,675 

83,774 

93,014 

172,666 

68,040 

3,960 

7,568 

21,240 

11,689 

5,009 


27,302 
12,526 


294,229 

18,049 

3,563 

14,486 

68,403 

52,175 

11,312 

4,916 

52,314 

38,160 

12,069 

22,078 

4,734 
9,317 
7,504 
2,890 
4,076 
1,061 


19,403 

12,311 

2,093 

4,999 

36,254 
25,311 
10,943 

11,584 

15,915 

3,181 

616 

666 

3,038 

1,690 

722 


11,146 

3,151 


108,362 


4,438 
1,257 
3,181 

25,345 

16,652 

6,900 

1,793 

18,677 

8,690 

5,446 

8,657 

1,620 
3,816 
2,980 
1,052 
1,602 
567 


5,764 

3,141 

585 

2,038 

20,051 

14,127 

5,924 

5,646 

5,648 
1,165 
265 
272 
928 
644 
215 


4,558 
1,534 


85,311 


4,049 
1,073 
2,976 

18,015 

12,384 

4,244 

1,387 

13,898 

8,417 

4,166 

6,456 

1,303 
2,877 
2,330 

744 
1,123 

409 


4,986 

2,999 

538 

1,449 

16,634 

11,807 

4,827 

4,161 

5,029 
1,135 
213 
238 
838 
527 
200 


3,850 

1,237 


20,619 

953 
355 
592 

534 

24 

225 

281 

6,073 

890 

1,952 

1,661 

327 
589 
370 
39 
350 
202 


1,119 
266 
116 

605 

4,493 
2,034 
2,447 

823 

2,121 

219 

47 

99 

342 

287 

27 


234 

193 


2,212,049 


126,046 
29,140 
96,858 

307,117 

203,762 

62,257 

41,056 

617,498 

372,072 

120, 13x 

152,376 

30,088 
64,446 
54,344 
17,610 
28,068 
3,593 


132,343 
70,007 
12,132 

47,798 

172,813 
91,041 
81,612 

70,606 

141,047 
52,371 
3,973 
4,667 
21,374 
9,249 
2,929 


23,104 
16,367 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Repi^sents  zero. 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish^ 
ments  which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business, 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

•'1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  deparlaaents  are  separately  classified  as 
stores. 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


PITTSBURGH,  PA.,  AREA 

Table  4.— BSTAIL  STORKS  AND  SKLECTKD  SERVICK  ESTABLISHMENTS— PERCENT  CHANGE  IN  SALES,  1954  TO  1958 

CENTRAI.  BUSINESS  DISTRICT  OF  PITTSBURGH,  THE  ENTIRE  CITY,  AND  EITTSBUHOH  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  change 


Central 

business 

district 


Entire 

city 


City 
less  its 
central 
business 
district 


Entire 
standard 
metro- 
politan 
statistical 
area 


Standard 
metro- 
politan 
statistical 
area  leds 
central 
business 
district 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 
5713-15,  19 
572,  573 

58 

5812 

5813 


591 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total' , ,,., 

Lumber,  building  materials,  hardware,  farm  equipment 

dealers , 

Hardvare  stores ..........,.....,...,...,....,..,., 

Other 

General  merchandise  group  stores^  ^..... 

Department  stores 

Limited  price  variety  stores............. 

Other  general  merchandise  stores 

Food  stores. 

Automotive  dealers. ................................. 

Gasoline  service  stations. 

Apparel,  accessory  stores. .......................... 

Men ' s ,  boys '  apparel  stores ,  custom  tailors* ...... 

Women's  clothing,  specialty  stores..... 

Ready-to-wear  stores'. .,,......,.,,.,........... 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment  stores. ...... 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV,  music  stores 

Eating,  drinking  places ., 

Eating  places 

Drinking  places ,, 

Drug  stores,  proprietary  stores. .................... 

Other  retail  stores* ................................. 

Liquor  stores 

Book,  stationery  stores , 

Sporting  goods,  bicycle  stores , 

Jewelry  stores , 

Florists , 

Camera,  photographic  sijfjply  stores.......,.,,.,,.,, 

SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


10.9 


-35.0 
(D) 
(D) 

28.2 

29.7 

11.6 

-13.9 

-2.4 

(D) 

26.6 

-8.6 

21.1 

-0.9 

-10.4 

(D) 

-11.7 

-67.3 

-41.9 

-58.2 

-34.1 

-6.8 

2.6 

11.9 

-36.6 

38.8 

(D) 
2.7 
-17.1 
59.4 
-0.8 
-1.0 
67.6 


-0.4 
-48.8 


10.7 


-9.9 

-14.3 

-7.9 

17.5 

21.7 

-3.1 

(D) 

15.0 

1.8 

12.9 

-2.5 

24.7 
-0.2 
-7.0 

-58.3 
-0.2 

-40.8 

-0.8 

15.1 

-20.0 

-10.0 

14.2 
26.9 
-2.0 

17.7 

14.5 
33.4 
-14.5 
44.9 
-3.3 
22.0 
51.4 


-2.5 
(D) 


10.6 


-5.6 

13 

-14.0 

-14.7 

-18.0 

(D) 

10.8 

(D) 

12.7 

5.8 

29.1 

1.1 

0.5 

(D) 

11.3 

-8.9 

24.9 

71.2 

-12.0 

-11.5 

18.9 

37.4 

2.9 

14.1 

(D) 
40.6 
-8.9 
33.0 
-8.7 
34.3 
30.0 


-9.8 
(D) 


17.1 


9.5 

4.4 
11.1 

25.9 

34.2 
14.3 
-3.8 

21.7 

1.4 

34.1 

9.2 
23.8 
3.5 
-1.8 
10.3 
16.0 
174.4 

3.2 

15.4 

17.2 

-13.0 

19.5 

34.7 

2.6 

31.7 


22.4 
29.9 
-0.3 
62.2 
-0.6 
26.4 
71.0 


-2.9 
-23.5 


18.0 


10.9 
(D) 
(D) 

23.3 
47.0 
14.9 
-3.6 

22.3 

(D) 

34.1 

15.1 

24.5 

5.5 

2.5 

(D) 

24.0 

186.1 

12.1 

31.8 

35.8 

-13.8 

22.0 

40.5 

4.9 

31.3 

(D) 
32.1 
14.3 
62.7 
-0.5 
30.7 
74.0 


-6.0 
-14.5 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  venaing  machine  operators)  part  of  SIC  53. 
•'in  computing  percent  change,  1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments 
are  separately  classified  as  stores. 

*1954  data  limited  to  "employer"  establishments  in  ocmputing  percent  change. 

'in  canputing  percent  change,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  5.— HEIAIL  STORES:  1958  AND  195<;  CKNTHAL  BUSINESS  DISTRICT  SALES  AS  PERCENT  OF 
PITTSBURGH  AND  OF  PITTSBURCaj  STANDAHD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  Imsiness 


Percent  of  cl1gr  sales  In 
central  business  district 


1958 


1954 


Percent  of  standard  metro- 
politan statistical  area 
sales  in  central  btisiness 
district 


1958 


1954 


52 
5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


RETAIL  STORES 

Retail  stores,  total*.,,., 

Lumber,  building  materials,  hardware,  farm  equipment  dealers 

Hardware  stores................................. ,, 

Other 

General  merchandise  groig>  storesi*  ^ 

Department  stores 

Limited  price  variety  stores , 

Other  general  merchandise  stores.............. 

Food  stores 

Autcmotive  dealers. ......................................... 

Gasoline  service  stations... 

Apparel,  accessory  stores. , 

Men's,  boys'  apparel  stores,  custom  tailors^......,....... 

¥<aien's  clothing,  specialty  stores  ....................... 

Ready-to-wear  stores '.................,......,..,..,..,, 

Family  clothing  stores'................................... 

Shoe  stores ..,,..... 

Other  apparel  stores .....,,,,..,,,.,. 

Furniture,  home  fumishlngs,  equipsent  stores......... 

Furniture  stores*.-. ....,,,..,,............ 

Other  home  fumishings  stores*,.... 

Household  appliance,  radio,  TV,  music  stores 

Eating,  drinking  places 

Eating  places 

Drinking  places........................................... 

Drug  stores,  proprietary  stores.... 

Other  retail  stores' 

Liquor  stores .,,,. 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores............................ 

Jewelry  stores •,,....,,. 

Florists 

Camera,  photographic  si5>ply  stores.,,,,.... .,,,.,,,,. 


34.2 

10.6 
(D) 
(D) 

82.5 

87.5 

58.0 

(D) 

6.6 

(D) 

1.4 

54.1 
53.8 
62.9 
66.3 
(D) 
44.0 
30.1 

22.6 
15.8 
29.9 
34.4 

25.8 

36.4 

8.1 

17.4 


(D) 
14.6 
65.6 
49.6 
69.4 
28.2 
63.0 


34.1 


74.7 

82.1 

50.4 

(D) 


7.7 

(D) 

1.2 

57.8 
55.4 
63.3 
68.8 
54.4 
49.7 
54.5 


28.7 
41.2 
12.6 

14.8 

39.5 
19.0 
67.7 
45.1 
67.6 
34.8 
56.9 


12.8 

1.9 
(D) 
(D) 

54.0 

71.4 

18.0 

1.6 

1.9 

(D) 

0.3 

20.9 
22.6 
29.4 
30.5 

(D) 
17.0 

9.6 

9.3 
6.6 

15.0 
12.5 

11.3 

16.8 

3.2 

6.4 

(D) 
5.8 
38.8 
17.1 
36.2 
10.7 
45.7 


13.5 

3.1 
7.7 
1.7 

53.0 

73.9 

18.5 

1.8 

2.4 

(D) 

0.3 

25.0 
23.1 

30.8 
33.4 
11.5 
22.3 
80.7 

16.5 
18.3 
26.6 
11.6 

13.2 

20.2 

5.3 

6.1 

17.7 
7.4 
46.6 
17.4 
36.3 
13.6 
46.6 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  voiding  machine  operators)  part  of  SIC  53. 
^In  computing  percent,  1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are 
sei)arately  classified  as  stores, 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

'includes  data  for  those  Idnds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


PITTSBURGH,  PA.,  AREA 
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Taijle  6.— HKTIIL  STORKS:  1958  AKD  1954— PBRODHAaS  DISTRIBtoON  OF  SALBS,  HI  KIIID  OF  BDSINKSS 
CENTRAL  BUSINESS  DISTRICT  OF  PITTSBURGH,  THE  EWTIRE  Cmf,  AND  PITTSBURQH  STANDARD  METROPOLITAN  STATISTICAL  AREA 

(Percentages  are  iMsed  cd  total  Retail  Store  Sales  vtiich  exclude  sales  of  ncnstore  retailers— «all  arder,  direct  seUlng, 

■arohandlse  Tending  ■aohine  aperatorsl 


SIC  code 

Sini  of  business 

Central 

business 

district 

Kntire  city 

Standard  ■etropolitan 
statistloal  area 

1958 

1954 

1958 

1954 

1958 

1954 

BEULIL  STORES 
Retflll  fftoPPfl,  totnl?,.,....,..... 

100.0 

0.8 
0.3 
(D) 

63.3 

59.2 

3.9 

0.2 

4.3 

(D) 

0.2 

10.5 

2.5 
5.9 
4.9 
(D) 

1.7 
0.3 

3.8 
1.6 
0.6 

1.6 

7.1 
6.3 
0.8 

1.8 

(D) 

1.2 
0.5 
0.4 
2.3 
0.4 
0.7 

100.0 

1.3 
0.8 
0.5 

54.7 

50.6 

3.9 

0.2 

4.9 

(D) 

0.1 

12.8 

2.3 

6.7 
6.1 
0.7 
2.1 
1.0 

7.3 
4.3 

1.1 

1.9 

7.6 
6.2 
1.4 

1.4 

8.4 
1.3 
0.6 
0.3 
2.6 
0.4 
0.5 

100.0 

2.5 
0.7 
1.8 

26.5 

23.1 

2.3 

(D) 

22.5 

11.7 

3.9 

6.7 

1.6 
3.2 

2.5 
0.2 
1.3 
0.3 

5.8 

3.5 

0.7 

1.6 

9.4 
5.9 
3.5 

3.5 

7.5 
2.8 
0.2 
0.3 

1.1 
0.5 
0.4 

100.0 

3.1 
1.0 
2.1 

25.0 

21.0 

2.6 

(D) 

21.7 

12.6 

3.8 

7.6 

1.4 
3.6 
3.0 
0.4 
1.4 
0.6 

6.5 

3.4 
1.0 

2.0 

9.1 

5.1 
4.0 

3.3 

7.3 
2.3 
0.3 
0.2 
1.3 
0.4 
0.3 

100.0 

5.3 

1.2 
4.1 

U.9 

10.6 

2.7 

1.5 

29.0 

U.6 

6.2 

6.4 

1.4 
2.6 
2.1 
0.7 
1.3 
0.4 

5.3 

3.1 
0.5 

1.6 

8.0 
4.7 
3.2 

3.6 

6.7 
2.6 
0.2 
0.3 
0.8 
0.5 
0.2 

100.0 

52 

Loiber,  balldlag  ■atarlals,  hardtMxe, 
fans  e^tjvmt  dealers., ••••••••••••,«. 

5.7 

5251 

1.3 

52  ex    5251 

Other 

4.4 

53  part* 
531 

Oeoeral  aerobandlse  group  stores*  ^..... 

13.9 
9.2 

533 

Halted  price  variety  stores.......... 

2.8 

539 
S4 

Other  general  Berchandlse  stores 

Food  stores, .,,,,,,..........,,,,,..,.,, 

1.9 
27.9 

55  ex.  554 

AutoaotlV"  (iRAlera, .,,,, .••...■•.• 

16.8 

554 

5.4 

56 

Appcu?el,  accessory  stores. ••...,,,,,,,.. 

6.9 

561,  567 

Men's,  boys'  egpparel  stores,  custon 
t^norp*, ,.,. 

1.4 

562,563,568 
562 

VcBen's  clothing,  specialty  stores.... 

2.9 
2.5 

565 

iTajufiy  clothing  rrto'^er?'. .,,.,,.,,..,,. 

0.8 

566 

Shoe  Stores, ,,,,,,,,,, ,,,............ 

1.3 

564,  569 

Other  apparel  stores. , ..,, 

0.2 

57 

Furniture,  bote  fomlahlngs,  equlpaeot 
stores ,....,. 

6.0 

5712 

Furniture  stores*..........,.......... 

3.2 

5713-15,  19 
572,  573 

Other  hone  fumlsblngs  stores^ 

Housdiald  appUaxtce,  radio,  TV,  ousic 

0.5 
2.2 

58 

7.8 

5812 

Satliig  places,,,,,,,,,,..,,,,,,....... 

4.1 

5813 

3.7 

591 

3.2 

59  ex,   591 

Other  retail  rtoTAf?*. 

6.4 

592 

Liquor  stores,.,..,,,,,,,,,,, •,..,.••. 

2.4 

594 

0.2 

595 
597 

Sporting  goods,  bicycle  stores 

Jewelry  stores, ,..,.... 

0.2 
1  0 

5992 

Florists, •,,,,,,....•...,,,,,,,•,•,,., 

0  4 

5996 

Gaaera,  photographic  siqiply  stores,,,. 

_  .    —  ,  _  _ ,    ,  ,    ..... 

0.1 

Standai-d  Notes:   (D)  Withheld  to  avoid  disclosure.    (KA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
^Excludes  nonatore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
^In  cccrputlog  percent,  1958  figures  Incorporate  leased  departments  data  vlth  main  store.  In  1954  data,  leased  departmeats  are 
separately  classified  as  stores. 

*1954  data  limited  to  "employer"  establlstanents  in  computing  percent. 

'in  canputlng  percent,  both  1954  and  1958  data  limited  to  "employer"  establislments. 

'includes  data  for  those  Mnds  of  business  In  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  belov. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  PITTSBURGH  STANDARD  METROPOLITAN  STATISTICAL  AREA 


MRC  No.  1. — Inolxides  the  stores  in  the  area  bounded  by  Rodman,  Sheridan  Ave.,  Station,  Frankstown  Ave.,  Perni  Ave.,  Shady  Ave., 
Rovenna,  South  Highland  Ave.,  Alder,  Greenbriar  Alley,  Iron  Foot  Bridge,  Centre  Ave.,  South  Beatty,  Mignonette,  South  Euclid  Ave. 


SIC 
code 


y^TK^  ot  tjuslness 


Total 


SIC 
code 


Kind  of  business 


Nimber  of 

establlsb- 

mezrts 


54,58,591 


53  part,* 
56,  57 

52,  55,  599 


52 

5251 

52  ex.  5251 

53  part* 
531 

533 
539 

54 


Retail  stores,  total: * 

Nimber 

Sales ($1,000).. 

CouTenlence  goods  stores: 

Nimber 

Sales ($1,000).. 

SIhopfpliig  goods  stores:^ 

Nimber 

Sales ($1,000).. 

All  other  stores: 

Number 

Sales ($1,000).. 

Retail  stores,  total* 

Ltmber,  building  materials,  hardvare, 

faim  equlimeiit  dealers 

Hardware  stores * 

Other 

Qeneral  mercbandlse  group  stores'  ' 

Deparlment  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores ^ 


188 
51,320 

59 
6,661 


83 
33,847 


46 
10,812 


Nimber  of 

establlabp- 

ments 


188 


16 


55  ex.   554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ei.  591 

592 

594 

595 

597 

5992 

5996 


Autcmotlve  dealers , 

Gasoline  service  stations , 

.^iparel,  accessory  stores'' , 

Men's,  boys'  apparel  stores,  custcn 

tallord , 

Wcmen's  clothing,  siieclalty  stores..., 

Ready-to-wear  stores', , 

Ftmlly  clothing  stores' , 

Shoe  stores », 

Other  apparel  stores , 

Furniture,  heme  furnishings,  equipment 

stores , 

Furniture  stores , 

Other  heme  furiilshlngs  stores , 

Household  appliance,  radio,  IV,  music 
stores. , 

Eating,  drinldng  places 

Eating  places ' , 

Drinking  places 

Drug  stores,  proprietary  stores , 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores... 


63 

13 
29 
13 

2 
16 

3 


13 
6 
2 


37 
21 
16 


28 
1 
4 
1 
6 
2 
3 


MRC  No.  2. — Includes  the  planned  center  known  as  "Miracle  Mile  Shopping  Center"  in  Monroeville 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Nvmber  of 
establish- 
ments 


54,58,591 

53  part,* 
56,  57 

52,  55,  599 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total:* 

Nunber 

Sales ($1,000). 

Convenience  goods  stores: 

Nimber , 

Sales ($1,000). 

Shopping  goods  stores:* 

Nimber „. 

Sales ($1,000). 


All  other  stores: 

Nvmber 

Sales 


!(H,'o66)! 


Retail  stores,  total* 


Limber,  building  materials,  hardware, 

f  aim  equliment  dealers 

Hardware  stores 

Other 


Geneiral  merchandise  group  stores 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


33 
15,678 


7 
7,119 


18 
7,174 


1,385 


Number  of 
establish- 
ments 


33 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custom 

tailors 

Wcmen's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Sboe  stores.... 

Other  ajjparel  stores 


Furniture,  heme  fuinishings,  Equipment 

stores 

Furniture  stores 

Other  hone  furnishings  stores 

Household  appliance,  radio,  Tf,   music 
stores. 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores*. 

Liquor  stores. 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


12 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (MA)  Not  available.    ...  Represents  zero. 

^roup  totals  for  SIC  53  and  56  may  Include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds 

^Excludes  nonstore  retailers  (I.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "anployer"  establisbnents . 

*Includes  data  for  those  kinds  of  business  In  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


of  business. 
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Table  7.— RETAIL  STORES:  1958— MAJOR  RETAIL  CENTERS  IN  THE  PITTSBURGH  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 
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MRC  No.  3. — Includes  the  planned  center  known  as  "Natrona  Heights  Plaza  Shopping  Center"  at  Freeport  Rd.  and  Union  St. 


SIC 
oode 


Elxid  of  taislness 


Total 

SIC 
codJf 

55  ex,  554 

22 

7,798 

554 

56 

5 

561,  567 

2.54; 

562-3,568 

562 

12 

565 

4,759 

566 

564,  569 

5 

57 

494 

5712 

Number  of 

5713-15,19 

eatabllsb- 

572,  5732 

ments 

22 

58 

5812 

5813 

1 

1 

591 

59  ex.  591 

3 

592 

1 

594 

2 

595 

597 

5992 

2 

5996 

Kind  of  buatoess 


Nimber  of 
establish- 
ments 


54,58,591 

53  part,* 
56,  57 

52,  55,  599 


52 

5251 

52  ex.  5251 

53  part* 
531 

533 
539 

54 


Retail  stores,  total: * 

Nvnber 

Sales ($1,000) 

Convenience  goods  stores: 

Huaber , 

Sales {b.,000) 

Sboppivg  gcxxls  stores:* 

Number 

Sales (?1,000) 

All  other  stores: 

Ntmber 

Sales ($1,000) 

Retail  stores,  total* 

Lmber,  building  materials,  barduare, 

fBTm  equipnent  dealers 

Hardvare  stores 

Other 

Oenenal  merchandise  group  stores^  *.... 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores,.... 

Food  stores 


Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores'' 

Men's,  boys'  apparel  stores,  custcm 

tailor^ 

Vcmen's  clcsthing,  specialty  stores... 

Ready-to-vear  stores', 

Ftmily  clothing  stores' 

Sboe  stores , 

Other  apparel  stores 

Furolture,  bone  furnishings,  equipment 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,   music 
stores 

Eating,  drlnldng  i>laces 

Eating  places ' 

Drinldng  places 

D2:ug  stores,  proprietary  stores 

Other  retail  stores'. . , 

Liquor  stores 

B(X}k,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores... 


MRC  Mo.  4. — Includes  the  planned  center  knovm  as  "Northern  Lights  Shopping  Center" 


SIC 
code 

Kind  of  business 

Total 

SIC 
code 

Kind  of  business 

Nvmber  of 
establish- 
ments 

Retail  stores,  total:* 

NuBber 

36 
10,538 

9 
4,888 

21 
5,168 

6 

482 

55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 

58 

5812 

5813 

591 

59  ex.  591 
592 
594 
595 
597 
5992 
5996 
. 

Automotive  dealers 

1 

On<x>'i.ln»  He-nri  ce  frt^'ttoTip ,.,..,,, 

Sales 

..($1,000)... 

54,58,591 

Convenience  goods  stores: 
Nuaber 

Apparel,  acoessoiy  stores^ 

14 

Men's,  boya'  apparel  stores,  custon 
tailors 

Sales 

..($1,000)... 

3 

53  part,* 

Shopping  goods  stores:* 
Number. ................. 

Vcmen  ■  s  clothing,  sjiecialty  stores 

Ready-to-wear  stores'. 

6 
2 

56,  57 

Fwnily  clotMng  i>tOT«n' 

Sales 

..($1,000)... 

Sboe  stores....... , 

4 

All  other  stores: 

Nuaber 

Other  apparel  stores. 

1 

52,  55,  599 

Furniture,  home  furnishings,  equipment 
stores .•......••..••...••. 

Sales 

Retail  stores,  total*. 

Lunber,  building  materials, 
farm  equipment  dealers 

..(E,666)... 

4 

1 

Ktmber  of 
establish- 
ments 

OthT  hem"  fSi'm<HhlTign  RtrOr^'R^  . ........ 

Household  appliance,  radio,  TV,  music 
stores 

2 

TTBtlTur ,  i^TlT'WtV'  T)l  nOIPH      ^      i  ^  .....  . 

36 

1 
1 

3 
1 
2 

5 

1 

hardware. 

Eating  places •. .  i 

52 

lyrinHrig  plfl*^''''             *   . ..i 

}_ 

Drug  stores,  proprietary  stores 

5251 

Hardware  stores 

2 

52  ex.  5251 

Other 

Other  retail  stores* 

General  merchandise  group  stores'  ' 

Departaient  stores 

5 

53  part* 

1 

531 

Book,  stationei^  stores. •,«........•••. 

533 

Limited  price  variety  stoi 
Other  general  merchandise 

Food  stores 

•es 

S'porting  gooda,   bicycle  stores,..! 

539 

stores 

Jewelry  stores 

1 

Florists .,, 

54 

Camera,  photographic  supply  stores 

1 

Standard  Itotes:   (D)  Withheld  to  avoid  disclosure.    (MA)  Not  available.    ...  Represents  zero. 

^roup  totals  for  SIC  53  and  56  may  Include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  7.— BETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  PITTSBURGH  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 


MRC  No.  5. — Includes  the  planned  center  knovm  as  "Northern  Hills  Shopping  Center"  at  4801  McKnlght  Rd. 


SIC 
code 


Kind  of  tusliiess 


Total 


SIC 
code 


Kind  of  business 


Mu&ber  of 

establlab- 

ments 


54,58,591 

53  part,* 
%,  57 

52,  55,  599 


52 

5251 

52  ex.  5251 

53  part* 
531 

533 
539 

54 


Retail  stores,  total: * 

NuBber 

Sales .,.($1,000) 

CooYeitleiice  goods  stores: 

Nunber 

Sales ($1,000) 

Shopping  goods  stores:' 

Nuiber 

Sales (fe,O0O) 

An  other  stores: 

Nunber 

Sales (*l,000) 

Betail  stores,  total'. 

LiiBber,  building  materials,  hardware, 

fazB  eqiiliBeiit  dealers...... 

Hardware  stores 

Other 

Oenexal  sterchandise  gro«qp  stores^  ',... 
Department  stores.................... 

Limited  pirlce  variety  stores 

Other  general  laerdiandise  stares 

Food  stores 


28 

U,755 


3,932 


12 
10,113 


710 


Nimber  of 
establish- 
ments 


28 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Automotive  dealers 

Gasoline  service  stations 

.^iparel,  accessoi?  stores^ 

Men's,  bojrs'  apparel  stores,  euston 

tailord 

Women's  clothing,  specialty  stores..., 

Ready-to-wear  stores'. , 

Femlly  clothing  stores' , 

Shoe  stores ., 

Other  apparel  stores , 

Funilture,  home  furnishings,  equipoent 

stores 

Furniture  stores 

Other  home  furnishings  stores 

Housdkold  appliance,  radio,  IT,  anisic 
stores. ••.,.•••.••...••••••••••••••., 

Kating,  drinking  places......... , 

Sating  places , 

Drinking  places 

Drug  stores,  proprietary  stores , 

Other  retail  stares' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores... 

Florists 

Conera,  phortogr^ihle  siqi^ly  stores..., 


MRC  Mo.  6.^— Includes  the  stores  in  the  area  bounded  by  North  Diamond,  Union  Ave.,  Stockton  Ave.,  and  Federal  St. 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  hosiness 


Moaber  of 

establlsh- 

ments 


54,58,591 

53  part,* 
56,  57 

52,  55,  599 


52 

5251 

52  ex.  5251 

53  part* 
531 

533 
539 

54 


Retail  stores,  total:* 

Nwber 

Sales ($1,000). 


Convenience  goods  stores: 

Huaber 

Sales ($1,000). 

Shopping  goods  stores:* 

Nimber 

Sales ($1,000). 


All  other  stares: 

NiSBber 

Sales 


!(^,'666)! 


Retail  stores,  total* 


Limber,  building  materials,  hardware, 

farm  equlpnent  dealers 

Hardware  stores 

Other .r 


General  merchandise  group  stores 

Department  stores ; 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


80 
23,306 


48 
5,514 


18 
16,151 


14 
1,641 


Nimber  of 
establish- 
ments 


30 

2 
2 

2 

1 
1 

26 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Autonotlve  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores^ 

Hen's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores  ' 

Shoe  stores 

Other  apparel  stores 


Furniture,  Ixme  furnishings,  equipment 

stores 

Furniture  stores 

Other  hane  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores. 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists ., 

Camera,  photographic  supply  stores. 


12 

3 

4 
2 

1 
4 


18 

11 
7 


11 

1 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^roup  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  which  covad  not  be  classified  by  detailed  5cinds  of 

*Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establlshnents . 

'includec  data  for  those  kinds  of  business  In  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


business. 


PITTSBURGH,  PA,  AREA  15 

Table  7.— RETAIL  STORES:  1958— MAJOR  RETAIL  CEHIEBS   IN  THE  PITTSBURGH  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 


MRC  No.  7.— InclxKles  the  plBnned  center  known  as  "Whitehall  Terrace  Shopping  Center"  at  the  Intersection  of  Brovmsvllle  Hd. 
and  Clalrton  Blvd.  (Route  51),  extending  along  Clalrton  Blvd.  fran  Marylea  Ave.  to  Brownsville  Rd,  and  on  Brownsville  Rd.  from 
Meadowbrook  Blvd.  to  Clalrton  Blvd. 


SIC 
ooda 


Kind  of  iMslnesa 


Total 

SIC 
code. 

55  ex.   554 

37 

17,176 

554 

56 

11 

561,   567 

6,822 

562-3,568 

562 

12 

565 

8,098 

566 

564,   569 

lA 

57 

2,256 

5712 

Nimber  of 

5713-15,19 

eatabllab- 

572,   5732 

ntents 

.     37 

58 

5812 

5813 

4 

2 

591 

2 

59  ex.  591 

2 

592 

1 

594 

1 

595 



597 

5992 

4. 

5996 

Und  of  Ixulness 


NUaber  of 
establlat^ 

inexrts 


54,58,591 


53  part,* 
56,  57 


52,  55,  599 


52 

5251 

52  ex.  5251 

53  part* 
531 

533 
539 

54 


Retail  stores,  total: * 

Nimber 

Sales (<a.,000). 

ConTenlence  goods  stores: 

Nimber 

Sales (*1,000). 

Shopping  goods  stores:* 

Nuaber , 

Sales (|l,000). 

All  other  stores: 

Nvmber 

Sales (|l,000). 


Retail  stores,  total* 


Loaber,  building  materials,  hardware, 

fazD  equipneiit  dealers 

Hardware  stores < 

Other .• 


Oeneial  merchandise  groiQi  stores 
Department  stores,. ••,.••. ..«,•.. 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


Autcmotlve  dealers. 


QasoUne  servloe  stations. 


Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custom 

tallord 

Vcmen's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Fcmlly  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  bome  furnishings,  equlpnent 

stores , 

Furniture  stores 

Other  heme  furrrlnhlngs  stores 

Household  appliance,  radio,  IV>  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


Standard  Notes:  (D)  Withheld  to  avoid  disclosure,    (NA)  Not  available.    ...  Represents  zero, 

iQroirp  totals  far  SIC  53  and  56  may  Include  "nonanployer"  establialniemta  idilch  could  not  be  classified  by  detailed  kinds  of  business, 

*Ercludes  nonstore  retailers  (i.e,,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53, 

'Limited  to  "employer"  establistaents . 

'includes  darta  for  those  kinds  of  business  in  SIC  59  (ex,  591)  not  covered  In  any  of  the  lines  belov. 


APPENDIX 

Procedures  and  Definitions 


CENSUS  DISCLOSURE  RULES 

In  accordance  with  Census  law,  any  data  which 
would  disclose  the  operations  of  an  individual 
establishnient  or  business  organization  are  not 
published.  The  nunnber  of  establishments  in  a 
kind  of  business  is  not  considered  a  disclosure 
by  these  irules,  so  that  this  item  is  shown  in 
instances  where  other  Items  of  information  for 
the  same  kind  of  business  or  locality  are  sup- 
pressed. 

KINDS  OF  BUSINESS  COVERED 

This  report  covers  all  establishments  (except 
nonstore  retailers)  included  in  Retail  Trade,  de- 
fined in  accordance  with  the  principles  of  the 
Standard  Industrial  Classification  Manual  (1957  edi- 
tion) issued  under  the  auspices  of  the  Bureau 
of  the  Budget,  Executive  Office  of  the  Presi- 
dent. This  report  includes,  in  addition  to  re- 
tail trade  establishments,  hotels  and  motion  pic- 
ture theaters,  parts  of  major  groups  70  and  78 
of  the  SIC  Manual. 

Retail  Trade,  as  defined  in  the  SIC  Manual, 
and  as  covered  in  the  1958  Census  of  Business, 
includes  establishments  primarily  engaged  in  sell- 
ing merchandise  directly  to  personal,  household, 
and  farm  users.  Excluded  from  Retail  Trade 
are  places  of  business  operated  by  membership 
clubs  and  open  only  to  their  own  members  or 
personnel,  such  as  restaurants  and  bars  operated 
by  country  clubs,  school  cafeterias,  cafeterias 
operated  by  industrial  plants  for  their  employ- 
ees, establishments  operated  by  agencies  of  the 
Federal  Government  on  military  posts,  hospitals, 
etc. 

Data  for  nonstore  retailers— mail  order  houses, 
direct  selling  (house-to-house)  organizations,  and 
merchandise  vending  machine  operators— have  been 
excluded  from  the  tabulations  in  this  report,  but 
are  contained  in  other  publications  of  the  1958  Cen- 
sus of  Business,  such  as  the  Area  Report  Series. 

METHOD  OF  ENUMERATION 

For  purposes  of  coverage  in  the  1958  Census 
of  Business,  retail  establishments  were  divided 
into  two  categories— those  with  some  paid  employ- 
ment during  1958,  i.e.,  the  "employer"  universe, 
and  those  with  no  paid  employment  during  1958, 
i.e.,  the  "nonemployer"  universe.  The  method 
of  obtaining  census  information  for  these  two 
groups  is  described  below. 


Enumeration  of  "Employers.*— Infornaation  for 
establishments  in  this  part  of  the  retail  trade 
field  was  obtained  by  means  of  a  mail  canvass. 
Report  forms  were  niailed  to  all  business  firms 
included  in  the  active  records  of  the  Internal 
Revenue  Service  as  subject  to  payment  of  Fed- 
eral Insurance  Contributions  Act  (FICA)  taxes 
(i.e.,  employers  of  one  or  more  persons)  and 
which  were  classified  in  the  records  of  the  Bu- 
reau of  Old-Age  and  Survivors  Insurance  (BOASI) 
as  wholly  or  partially  engaged  in  retail,  whole- 
sale, manufacturing,  and  mineral  industries.  Also 
included  were  those  classified  in  major  groups 
70  (except  702  and  704),  72,  73,  75,  76,  78,  and 
79  of  the  service  industries  portion  of  the  SIC 
Manual,  and  in  public  warehousing,  SIC  major 
group  42,  except  421.  In  addition,  report  forms 
were  mailed  to  all  establishments  which  BOASI 
had  not  classified  by  kind  of  business  prior  to 
mailing  of  census  report  forms.  Each  estab- 
lishment was  mailed  a  report  form  appropriate 
to  its  BOASI  classification  (for  those  cases  for 
which  BOASI  classification  had  not  yet  been  es- 
tablished, a  general  purpose  form  was  used),  but 
its  census  classification  was  determined  by  re- 
plies   to  questions  on   the  census   report  form. 

Enumeration  of  "Nonemployers."— This  group 
was  defined  to  include  retail  businesses  other  than 
those  represented  in  the  active  FICA  records  of 
the  Internal  Revenue  Service.  Information  for 
this  group  of  establishments  was  derived  from 
the  1958  Federal  income  tax  returns.  Information 
was  compiled  from  only  one-half  of  these  cases 
and  census  results  for  this  group  were  estab- 
lished by  multiplying  such  findings  by  two.  The 
"nonemployer"  segment  of  retail  trade,  although 
made  up  of  a  large  number  of  establishments, 
accounted  for  less  than  10  percent  of  the  total 
retail  trade  volume. 

Included  in  this  segment  were  only  those  non- 
employer  establishments  which  reported  a  sales 
volume  of  $2,500  or  more  during  1958.  Non- 
employer  establishments  reporting  a  sales  vol- 
ume of  less  than  $2,500  were  not  included  in 
these  tabulations,  regardless  of  the  period  of 
time  they  were  operated  during  the  year. 

COMPARISON  OF  THE  1954  AND 
1958  CENSUSES 

In  all  major  respects,  the  1954  and  1958  Cen- 
suses were  conducted  under  similar  conditions 
and  procedures.     Strict  comparability  in  the  data 
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for  the  two  censuses  is  limited  by  the  following 
factors: 

1.  The  physical  area  of  a  number  of  urban 
places  in  the  1958  Census  is  not  the  same  as  it 
was  in  1954  because  of  annexations  and  other 
boundary  changes  which  have  occurred  since  the 
1954  Census.  This  factor  should  be  taken  into 
consideration  in  evaluating  changes  in  census 
findings  from  1954,  as  in  each  census  the  sta- 
tistics for  urban  places  are  in  accordance  with 
the  boundaries  for  those  places  in  the  census 
year. 

2.  Whereas  in  the  1954  Census,  "leased 
departments"  (businesses  operated  as  departments 
of  a  retail  business,  under  different  ownership) 
were  counted  as  separate  establishments  and 
separately  classified  by  kind  of  business,  in  the 
1958  Census  they  have  been  combined  with  the 
retail  business  in  which  located.  As  a  result, 
it  is  anticipated  that  the  count  of  establishments 
will  be  approximately  25,000  less  in  the  1958 
Census  than  would  have  been  the  case  if  the 
1954  Census  procedure  had  been  followed.  In 
addition,  there  will  be  some  redistribution  In 
the  data  among  the  various  kinds  of  business 
categories  (e.g.,  the  figures  for  a  leased  shoe 
depanment  located  in  a  department  store  which 
were  tabulated  in  the  "shoe  store"  kind  of  busi- 
ness in  1954  are  included  with  "department 
store"  figures  in  the  1958  Census).  Leased 
departments  in  the  1954  Census  reported  sales 
of  approxinmtely  one  billion  dollars. 

3.  Revisions  made  in  the  1957  edition  of  the 
SIC  Manual  have  necessitated  the  following  changes 
in  establishment  classifications  used  in  the  1954 
Census: 

a.  Musical  instrument  stores  and  music 
and  record  shops  have  been  shifted  to  the  kind- 
of -business  group  "Furniture,  Home  Furnish- 
ings, Equipment  Stores"  from  the  group  "  Other 
Retail  Stores." 

b.  Antique  stores  have  been  shifted  to 
the  group  "Other  Retail  Stores"  from  the  group 
"Furniture,  Home  Furnishings,  Equipment 
Stores." 

4.  Both  the  1954  and  1958  Censuses  ex- 
cluded those  businesses  with  no  paid  employment 
which  had  sales  volume  of  less  than  $2,500  in 
the  census  year.  To  the  extent  that  price  in- 
creases since  1954  resulted  in  increases  in  the 
dollar  volume  of  sales,  the  1958  Census  includes 
stores  with  a  lesser  physical  volume  of  business 
than  were  included  in  the  1954  Census.  While 
the  exact  magnitude  of  this  phenomenon  is  un- 
known, the  effect  on  total  volume  of  retail  sales 
undoubtedly  is  only  a  fraction  of  one  percent 
and  probably  has  little  effect  on  the  number  of 
stores  included  in  the  census. 


Both  the  1954  and  1958  Censuses  include  data 
for  some  "nonemployer"  establishments  in  the 
group  totals  but  not  in  the  detailed  kinds -of - 
business  totals  due  to  limitation  of  classification 
information  on  the  Federal  tax  returns.  In  the 
1954  data,  all  major  groups  (i.e.,  SIC  2  digit) 
included  some  such  establishments.  In  1958 
only  two  major  groups— SIC  53,  General  Mer- 
chandise Group,  and  SIC  56,  Apparel,  Accessory 
Stores— included  such  establishments.  In  neither 
census  was  it  found  feasible  to  classify  any 
"nonemployer"  establishments  as  "Ready-to-wear 
stores  (SIC  562)"  or  "Family  clothing  stores 
(SIC  565)"  and,  in  the  1954  Census,  it  similarly 
was  not  found  feasible  to  change  any  "nonemploy- 
er" establishment  as  "Men's,  boys' apparel  stores, 
custom  tailors  (SIC  561,  567)";  "Furniture  stores 
(SIC  5712)";  or  "Other  home  furnishings  stores 
(SIC  5713-15,  5719)."  Such  stores  were  classi- 
fied only  at  the  major  group  level. 

EXPLANATION  OF  TERMS 

E  stablishments .  -  Census  of  Business  figures 
represent  a  summary  of  reports  for  individual  "es- 
tablishments" rather  than  "companies."  A  sep- 
arate report  was  obtained  for  each  location  where 
business  was  conducted,  including  each  location 
of  multiunit  organizations.  Each  report  was 
tabulatedin  accordance  with  the  physical  location 
at  which  the  business  was  conducted. 

Where  two  or  more  activities  were  carried  on 
at  a  single  location  under  a  single  ownership, 
all  activities  generally  were  grouped  together  as 
a  single  establishment,  and  the  entire  establish- 
ment was  classified  on  the  basis  of  its  major 
activity,  with  all  data  for  it  included  in  tliat  clas- 
sification. However,  in  cases  where  distinct 
and  separate  economic  activities,  for  which  dif- 
ferent industry  classification  codes  were  appro- 
priate, were  conducted  under  the  same  ownership 
at  a  single  location,  and  where  conditions  pre- 
scribed by  the  SIC  Manual  for  recognizing  the 
existence  of  more  than  one  establishment  were 
met,  separate  establishment  reports  for  each  of 
the  different  activities  were  reported  in  the  cen- 
suses. 

In  the  case  of  leased  departments,  i.e.,  where 
separately  owned  businesses  are  operated  as  de- 
partments of  a  retail  business  under  another 
ownership  (e.g.,  a  separately  owned  shoe  depart- 
ment store)  only  a  single  establishment,  combin- 
ing leased  departments  with  the  retail  establish- 
ment in  which  they  are  located,  is  recognized 
for  1958  Census  purposes. 

The  "number  of  establishments"  shown  in  this 
report  is  the  number  in  business  at  the  end  of 
the  census  year. 

Sales.— Sales  include  the  total  of  merchandise 
sold,   and  receipts  from  repairs  and  from  other 
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services  to  customers,  whether  or  not  payment 
was  received  in  1958.  Sales  are  normally  re- 
corded net  of  deductions  for  refunds  and  allow- 
ances for  merchandise  returned  by  customers. 
Total  sales  exclude  amounts  other  tiian  those  re- 
ceived from  customers,  such  as  income  from  in- 
vestments, rental  of  real  estate,  etc.  They  in- 
clude the  amount  of  local  and  State  sales  taxes 
and  Federal  excise  taxes  which  are  collected 
by  the  store  directly  from  customers  and  paid 
directly  by  the  store  to  a  local.  State,  or  Fed- 
eral taxing  agency.  Gasoline,  liquor,  tobacco, 
and  other  excise  taxes  which  are  paid  by  the  manu- 
facturer or  wholesaler  and  passed  along  to  the 
retailer  also  are  included. 

The  sales  figures,  therefore,  represent  total 
sales  and  receipts  of  all  establishments  primari- 
ly engaged  in  retail  trade.  They  do  not  include 
retail  sales  made  by  manufacturers,  wholesalers, 
service  establishments,  and  other  businesses  whose 
primary  activity  is  other  than  retail  trade.  They 
do,  however,  include  receipts  other  than  from  the 
sale  of  merchandise  at  retail  (e.g.,  service  re- 
ceipts, sales  to  industrial  users,  sales  to  other 
retailers,  etc.)  by  establishments  primarily  en- 
gaged in  retail  trade.  Although  the  count  of  es- 
tablishments as  tabulated  in  this  report  repre- 
sents the  number  in  business  at  the  end  of  the 
year,  the  sales  figures  include  sales  of  all  es- 
tablishments in  business  at  any  time  during  the 
year. 

Payroll,  entire  year.— Payroll  includes  salaries, 
wages,  conunissions,  bonuses,  vacation  allowances, 
and  the  value  of  payments  in  kind  (such  as  free 
meals,  lodgings,  etc.)  paid  during  the  year  to 
all  employees.  Gratuities  received  by  employees 
from  patrons  are  not  included.  For  corporations, 
it  includes  amounts  paid  to  officers  and  execu- 
tives; it  does  not  include  compensation  of  pro- 
prietors or  of  partners  of  unincorporated  busi- 
nesses. Payroll  is  reported  before  deductions 
for  Social  Security,  income  tax,  insurance  dues, 
etc. 

Payroll— workweek  ended  nearest  November 
15.— This  item  consists  of  payroll,  as  defined  above, 
which  was  paid  to  persons  on  the  payroll  in  the 
pay  period  ended  nearest  November  15,  1958. 
Establishments  whose  payroll  period  was  other 
than  a  week  were  requested  to  adjust  the  fig- 
ures to  a  weekly  basis. 

Paid  employees— workweek  ended  nearest  No- 
vember 15.— Paid  employees  consist  of  the  num- 
ber  of  employees,  including  salaried  officers  and 
executives  of  corporations,  who  were  on  the  pay- 
roll for  the  workweek  ended  nearest  November 
15,  but  not  proprietors  or  partners  of  unincorpo- 
rated businesses. 


"Full  workweek*  employees.— "Full  workweek" 
employees  includes  employees,  whether  regular  or 
seasonal,  who,  for  the  specified  pay  period,  were 
paid  for  working  at  least  the  number  of  hours 
typically  worked  in  a  week  by  employees  of  the 
reporting  establishment.  All  other  employees 
paid  during  that  workweek  were  reported  as  part- 
workweek  employees. 

KIND-OF-BUSINESS  CLASSIFICATIONS 

Establishments  covered  by  the  1958  Census  were 
assigned  a  kind-of-business  classification  in  ac- 
cordance with  the  provisions  of  the  1957  edition 
of  the  SIC  Manual.  It  should  be  noted  that  kind- 
of-business  classifications  are  not  interchange- 
able with  commodity  classifications.  Most  busi- 
nesses sell  a  number  of  kinds  of  commodities. 
The  kind-of-business  code  assigned  generally 
reflects  either  the  individual  conrmiodity  or  com- 
modity group  which  is  the  primary  source  of  the 
establishment's  receipts  or  some  mixture  of  differ- 
ent commodities  which  characterize  the  estab^ 
lishment's  business.  Thus,  the  classification  of 
establishments  by  kind  of  business  generally  does 
not  make  it  possible  to  determine  either  the  num- 
ber of  establishments  handling  a  particular  com- 
modity or  the  sales  of  that  commodity.  For 
example,  the  "food  group"  classification  excludes 
stores  selling  some  food  if  the  sale  of  food  is 
not  the  primary  source  of  receipts;  moreover, 
even  though  stores  are  classified  as  "food  stores" 
some  of  their  receipts  may  be  derived  from  the  sale 
of  nonfood  products. 

As  noted  in  the  section  on  "Method  of  Enu- 
meration," the  1958  Census  findings  are  based 
on  reports  from  two  different  sources.  "Em- 
ployer" establishments  were  canvassed  by  mail 
and  were  required  to  complete  report  forms 
especially  designed  for  this  census.  "Nonem- 
ployer"  establishments,  however,  were  included 
in  the  census  on  the  basis  of  information  sup- 
plied on  the  1958  Federal  income  tax  report. 
Because  of  the  nature  of  the  information  avail- 
able on  the  tax  form,  the  kind-of-business  classi- 
fications based  on  that  form  represent  primarily 
"self -designation."  In  some  cases  this  informa- 
tion was  adequate  for  classification  at  the  kind- 
of-business  group  level  but  not  for  detailed  kinds 
of  business.  (See  "Comparisons  of  the  1954 
and  1958  Censuses,"  above.) 

The  classifications  based  on  the  census  forms, 
on  the  other  hand,  reflect  the  information  on  the 
commodity  "composition"  of  the  establishment  as 
revealed  by  the  census  classification  inquiries. 
The  effect  of  the  two  different  sources  on  uni- 
formity of  classification,  as  reflected  in  the 
measurement  of  dollar  volume  of  sales  is  minor. 
In  total,"  the  "nonemployer"  establishments  ac- 
count for  less  than  10  percent  of  retail  sales 
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and,  in  most  cases,  it  is  likely  that  the  "self- 
designated*  classification  would  be  consistent  with 
that  derived  from  more  comprdiensive  information. 

The  data  in  this  report  for  two  major  SIC 
groups,  55  and  59,  have  been  subdivided,  making 
it  necessary  to  arrive  at  SIC  major  group  totals 
by  addition  (see  description  below  for  these  major 
groups).  In  addition,  data  for  that  part  of  SIC 
group  53  which  relates  to  nonstore  retailers 
are  not  included  in  this  report. 

Lumber,  Building  Materials,  Hardware,  Farm 
Equipment  Dealers  (SIC  Major  Group  52) 

Establishments  primarily  selling  lumber,  build- 
ing materials,  the  basic  lines  of  hardware,  paint, 
w^paper,  glass,  electrical  supplies,  roofing  ma- 
terials, and  other  supplies  and  equipment  forborne 
construction.  Establishments  primarily  selling 
form  equipment  are  also  included.  Establishments 
in  diis  group  seU  to  contractors  as  well  as  to 
tiie  general  public. 

Hardware  stores  (SIC  5251).—  Establishments 
primarily  selling  a  number  of  basic  hardware 
lines,  such  as  tools,  builders'  hardware,  paint 
[  and  glass,  housewares  and  household  appliances, 
cutlery,  and  roofing  materials.  These  establish- 
ments may  also  sell  farm  implements. 

General  Merchandise  Group  (SIC  Major  Group  S3, 
i  Except  For  "Nonstore  Retailers") 

This  group  includes  all  establishments  within 
SIC  major  group  53— "General  Merchandise"  ex- 
cept for  "nonstore"  establishments. 

The  data  for  establishments  in  this  group  in 
the  1958  Census  of  Business  as  compared  with 
the  1954  Census  of  Business  are  affected  by  the 
treatmait  in  1958,  of  leased  departments  as  parts 
of  the  establishment  within  which  they  operate 
rather  than  as  separate  establishments.  The 
data  for  department  stores  are  most  affected 
by  this  change. 

Department  stores  (SIC  531).— Establishments 
normally  employing  25  or  more  people  and  en- 
gaged in  selling  some  itenis  in  each  of  the  fol- 
lowing lines  of  merchandise: 

1.  Furniture,  home  furnishings,  appliances, 
radio  and  TV  sets 

2.  A  general  line  of  apparel  for  the  family 

3.  Household  linen  and  dry  goods 

An  establishment  with  total  sales  of  less  than 
$5,000,000,  in  which  sales  of  any  one  of  these 
groupings  is  greater  than  80%  of  total  sales, 
is  not  classified  as  a  department  store. 

An  establishment  with  total  sales  of  $5,000,000 
or  more  is  classified  as  a  department  store 
even    if    sales    of  one  of  the  groups  described 


above  is  more  than  80%  of  total  sales,  provided 
that  the  combined  sales  of  the  other  two  groups 
is  $500,000  or  more.  Relatively  few  stores 
are  included  in  this  classification  as  a  result 
of  this,  special  rule  and  most  of  those  which  are 
would  otherwise  have  been  classified  in  the  ap- 
parel group  (SIC  major  group  56). 

Limited  price  variety  stores  (SIC  533).— Es- 
tablishments  primarily  selling  a  variety  of  mer- 
chandise in  the  low  and  popular  price  ranges, 
such  as  stationery,  gift  items,  women's  acces- 
sories, toilet  articles,  light  hardware,  toys,  house- 
wares, confectionery.  These  establishments  fre- 
quently are  known  as  "5  and  10  cent"  stores 
and  "5  centd  to  a  dollar"  stores,  although  mer- 
chandise is  usually  sold  outside  these  price  ranges. 

Classification  of  all  stores  in  this  category 
is  primarily  based  on  self-designation  by  the  store 
operators.  The  self-designation  was  supplemented 
by  the  addition  to  the  1958  Census  report  form 
of  a  question  on  food  sales,  the  answers  to  which 
resulted  in  removing  from  this  category  a  sig- 
nificant number  of  smaller  establishments  included 
under  this  heading  in  the  1954  tabulations. 

Food  Stores  (SIC  Major  Group  54) 

Establishments  primarily  selling  food  for  home 
preparation  and  consumption.  Establishments  pri- 
marily selling  prepared  food  and  drinks  for  con- 
sumption on  their  own  premises  are  classified 
as  "Eating  and  Drinking  Places"  (SIC  major 
group  58),  and  stores  primarily  engaged  in  selling 
packaged  beers  and  liquors  are  classified  sepa- 
rately as  "liquor  stores." 

Automotive  Dealers  (SIC  Major  Group  55, 
Except  554) 

NCTTE:  This  group  does  not  include  estab- 
lishments primarily  engaged  in  selling  trucks 
and  motorized  industrial  equipment.  Such  es- 
tablishments are  included  in  the  Wholesale  Trade 
portion  of  the  Census  of  Business. 

Passenger  car  dealers,  franchised  and  non- 
franchised  (SIC  551.  552).— Establishments  pri- 
marily selling  new  automobiles,  or  new  and  used 
automobiles  and  trucks.  These  establishments 
frequently  operate  repair  shops  and  used  car 
lots  and  may  carry  stocks  of  replacement  parts, 
tires,  batteries,  and  automotive  accessories.  Used 
car  lots  and  repair  shops  operated  by  franchised 
dealers  are  not  recognized  as  separate  estab- 
lishments. Data  for  such  operations  are  con- 
solidated in  this  category  with  other  data  for 
franchised  passenger  car  dealers.  Establish- 
ments primarily  selling  used  cars  and  trucks  and 
not  holding  a  franchise  for  the  sale  of  new  pas- 
senger cars  are  also  included. 
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Tire,  battery,  accessory  dealers  (SIC  553).— 
Establishments  primarily  selling  new  automobile 
tires,  batteries,  automobile  seat  covers,  and  auto- 
mobile parts  and  accessories.  Establishments 
primarily  selling  used  merchandise  in  these  cate- 
gories are  classified  as  "secondhand  stores," 
(SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

Establishments  primarily  selling  gasoline  and 
other  automotive  petroleum  products.  Establish- 
ments called  garages  but  deriving  the  larger 
part  of  receipts  from  gasoline  and  oil  sales 
are  included. 

Apparel,  Accessory  Stores  (SIC  Major  Group  56) 

Establishments  in  this  group  are  primarily 
engaged  in  selling  clothing  of  all  kinds  and  re- 
lated articles  for  personal  wear  and  adornment. 
Not  included  in  this  group  are  the  establish- 
ments which  meet  the  criteria  for  department 
stores  or  general  merchandise  stores  (SIC  531 
and  part  of  5392),  even  though  most  of  their 
receipts  are  from  the  sale  of  apparel  and  ap- 
parel accessories. 

Men's,  boys'  apparelstores,  custom  tailors  (SIC 
561  and  5671). --Establishments  primarily  engaged 
in  selling  men's  and  boys'  outerwear  and  furnish- 
ings such  as  shirts,  hats,  underwear,  hosiery, 
etc.  Also  included  are  establishments  primari- 
ly engaged  in  the  making  and  selling  of  outer- 
wear to  individual  order  from  stocks  of  material 
carried  in  their  inventory. 

Women's  clothing,  specialty  stores  (SIC  562, 
563,  568).— Establishments  primarily  sellingwom- 
en's  apparel  and  apparel  accessories  of  all  types, 
including  women's  ready-to-wear  stores,  furriers, 
and  the  various  specialty  shops. 

Women's  ready-to-wear  stores  (SIC  562).— 
Establishments  primarily  selling  women's  and 
girls'  apparel.  Establishments  are  included  in 
this  category  provided  (1)  their  sales  of  all  types 
of  apparel  (except  as  noted  in  the  definition  for 
general  merchandise  group  stores)  account  for 
80%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
en's and  girls'  apparel  are  3  or  more  times  the 
sales  of  all  men's  and  boys'  apparel,  and  (3) 
sales  of  women's  and  girls'  coats,  suits,  and  dress- 
es are  at  least  one-third  of  sales  of  all  women's 
and  girls'  apparel.  Establishments  primarily 
selling  garments  made  to  customer  order  are  clas- 
sified as  custom  tailors  (SIC  567). 

Family  clothing  stores  (SIC  565). — E stablish - 
ments  primarily  selling  clothing,  furnishings,  and 
accessories  for  men,  women,  and  children,  with- 
out specializing  in  any  one  line.  Establishments 
are  included  in  this  category  provided  (l)their 
sales   of  all  types  of  apparel  (except  as  noted  in 


the  definition  for  general  merchandise  group  stores) 
account  for  80%  or  more  of  their  total  sales, 
(2)  sales  of  all  women's  and  girls'  apparel  items 
are  not  more  than  3  times  the  sales  of  all  men's 
and  boys'  items,  and  (3)  the  sales  of  all  men's 
and  boys'  apparel  items  are  not  more  than  3 
times  the  sales  of  all  women's  and  girls'  apparel 
items. 

Shoe  stores  (SIC  566).— Establishments  primarily 
selling  shoes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  family  shoe  stores;  and  chil- 
dren's, juveniles'  shoe  stores. 

Furniture,  Horhe  Furnishings,  Equipment  Stores- 
(SIC  Major  Group  57) 

Establishments  primarily  selling  merchandise 
used  in  furnishing  the  home,  such  as  furniture, 
floor  coverings,  draperies,  glass  and  chinaware, 
domestic  stoves,  refrigerators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radio 
and  TV  sets.  Also  included  are  musical  instru- 
ment stores  and  music  and  record  shops,  kinds 
of  business  which  in  the  1954  Census  of  Busi- 
ness were  included  in  the  group  "Other  Retail 
Stores."  Antique  stores,  which  in  the  1954  Census 
were  included  in  this  group  are  now  included  with 
"Other  Retail  Stores." 

Furniture  stores  (SIC  5712).— Establishments 
primarily  selling  household  furniture,  mattresses, 
springs,  and  other  sleep  equipment.  Also  included 
in  this  classification  are  establishments  selling 
household  appliances,  record  players,  and  radio 
and  TV  sets,  provided  the  receipts  from  sales 
of  furniture  and  sleep  equipment  exceed  those 
from  sales  of  the  other  commodity  lines  named. 

Other  home  furnishings  stores  (SIC  571  except 
57 12) . — Establishments  primarily  selling  home  fur- 
nishings  other  than  household  fumiturei  mat- 
tresses, springs,  and  other  sleep  equipment.  In- 
cluded are  stores  primarily  engaged  in  selling 
such  lines  of  home  furnishings  as  floor  coverings; 
drapery,  curtains,  slip  covers,  upholstery  materi- 
als; china,  glassware,  metalware;  lamps  and  lamp- 
shades, blinds  and  window  shades;  etc. 

Household  appliances,  radio,  TV  stores  (SIC 
572  and  5732).— Establishments  primarily  engaged 
in  selling  household  appliances  (such  as  electric  and 
gas  refrigerators,  stoves,  vacuum  cleaners,  wash- 
ing machines  and  dryers,  freezers,  electric  irons, 
percolators,  hot  plates,  etc.)  and  radios,  television 
sets,  and  record  players.  The  retail  establishments 
(primarily  engaged  in  the  sale  of  electric  and  gas 
appliances  for  household  use)  operated  by  public 
utility  firms  are  included  in  this  category. 

Music  •  stores  (SIC  5733). -Establishments  pri- 
marily  selling  musical  instruments  such  as  organs, 
pianos,  horns,  stringed  instruments,  drums,  xylo- 
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phones,  etc.   Also  those  establishments  primarily 
selling  phonograph  records  and  albunis. 

Eating  Places  (SIC  5812) 

Establishments  primarily  engaged  in  selling 
prepared  foods  and  drinks  for  consumption  on  their 
own  premises. 

Drinking  Places  (SIC  5813) 

Establishments  primarily  engaged  in  selling 
drinks,  such  as  beer,  ale,  wine,  liquor,  and  other 
alcoholic  beverages  for  consumption  on  their  own 
premises. 

Drug  Stores,  Proprietary  Stores  (SIC  591) 

Establishments  which  sell  prescriptions,  drugs, 
or  proprietary  medicines  in  combination  with  lines 
such  as  cosmetics,  toiletries,  tobacco,  magazines 
and  books,  and  novelty  merchandise.  Those  stores 
which  sell  prescriptions  are  classified  as  drug 
stores,    the    remainder    as    proprietary    stores. 

Other  Retail  Stores    (SIC  Major  Group  59, 
Except  SIC  591) 

Liquor  stores  (SIC  592),  also  government -oper- 
ated liquor  stores  (SIC  Major  Group  92  and  93).— 
Establishments  primarily  selling  packaged  alco- 
holic  beverages  such  as  ale,  beer,  wine,  and  whisky 
for  consumption  off  the  premises.  Liquor  stores 
operated  by  States,  counties,  and  miunicipalities 
are  included.  Stores  primarily  selling  prepared 
drinks  for  consumption  on  the  premises  are  not 
included  in  this  category  but  are  classified  with 
drinking  places  (SIC  5813). 

Book  stores  (SIC  5942). -Establishments  pri- 
marily selling  new  books  and  periodicals. 

Stationery  stores  (SIC  5943).— Establishments 
primarily  selling  stationery  items,  such  as  writing 


paper,  tablets,  accounting  forms,  legal  forms, 
greeting  cards,  post  cards,  and  school  and  office 
supplies. 

Sporting  goods  stores  (SIC  5952).  -  Establish- 
ments  primarily  selling  a  general  or  specialized 
line  of  sporting  goods  and  equipment  for  hunting, 
camping,  fishing,  skiing,  riding,  tennis,  golf,  and 
other  sports,  and  gymnasium  and  playground  equip- 
ment. 

Bicycle  shops  (SIC  5953). -Establishments  pri- 
marily selling  bicycles  and  bicycle  parts  and 
accessories. 

Jewelry  stores  (SIC  597).— Establishments  pri- 
marily  selling  any  combination  of  the  lines  of 
jewelry,  such  as  diamonds  and  other  precious 
stones;  rings,  bracelets  and  brooches;  sterling  and 
plated  silverware;  and  watches  and  clocks. 

Florists  (SIC  5992).— Establishments  primarily 
selling  cut  flowers  and  growing  plants .  Greenhouses 
and  nurseries  are  not  included  in  the  Census  of 
Business. 


DATA  FOR  MAJOR  RETAIL  CENTERS 

Due  to  the  relatively  small  number  of  establish- 
ments in  the  Major  Retail  Centers,  sales  figures 
are  shown  only  for-  - 


1. 
2. 


3. 


4. 


Retail  stores,  total. 

Convenience  goods  stores,  i.e..  Food  stores 
(SIC  54),  Eating  and  drinking  places  (SIC  58), 
and  Drug,  proprietary  stores  (SIC  591). 
Shopping  goods  stores,  i.e.,  General  mer- 
chandise stores  (SIC  53  pt.).  Apparel, 
accessory  stores  (SIC  56),  and  Furniture, 
home  furnishings,  equipment  stores  (SIC  57). 
All  other   retail  stores  (SIC  52, 55,  599). 


BUREAU  OF  THE  CENSUS  CURRENT  BUSINESS  REPORTS 


Reports  are  Issued  mcoithly  showliig  natlcoial  and  regional  estljnates,  by  kind  of  business  of  the  dollar  volume 
of  retail  sales,  and  of  trends  in  selected  standard  metropolitan  statistical  areas.  Monthly  reports  also 
are  issued  providing  national  dollar  volume  estimates  of  wholesalers '  sales  by  kind  of  business  as  well  as 
sales  and  inventory  trends  and  stock-sales  ratios  by  kind  of  business  and  by  geographic  division.  Other 
current  business  reports  include  the  seasonal  Canned  Food  Report  and  the  quarterly  press  release  on  Green 
Coffee  inventories  and  Roastlngs. 


CURRENT  RETAIL  TRADE 


ADVANCE  REtAIL  SALES  REPORT 

Issued  on  the  10th  of  the  month  following  the  month 
covered.  Advance  monthly  estimates  of  retail  dollar 
sales  volume  in  the  United  States,  for  major 
kind-of -business  groups  and  for  all  kinds  of  busi- 
ness combined,  collected  from  a  subsan5)le  of  the 
Census  Bureau's  retail  trade  reporting  panel.  In- 
formation for  previous  months  is  shown  both  unad- 
justed and  adjusted  for  seasonal  and  trading  day 
differences.  (Year's  subscription,  $1.00) 


MONTHLY  RETAIL  TRADE  REPORT 

Estimated  monthly  dollar  sales  volume  (with  compari- 
sons for  previous  months)  of  all  retail  stores  and 
of  those  organizations  operating  11  or  more  retail 
stores — United  States  by  kind  of  business.  Also 
estimated  monthly  sales  of  stores  of  organizations 
operating  1  to  10  retail  stores — Census  regions  by 
kind  of  business;  weekly  sales  during  current  month 
of  grocery  store  firms  operating  11  or  more  retail 
stores;  and  percentage  changes  in  sales  of  stores  of 
organizations  operating  1  to  10  stores --selected 
standard  metropolitan  statistical  areas,  all  kinds 
of  retail  business  combined.  (Year's  subscription, 
Including  Annual  Retail  Trade  Report,  $1,00) 


ANNUAL  RETAIL  TRADE  REPORT 

Estimates  of  sales  of  all  retail  stores  and  those  of 
organizations  operating  11  or  more  retail  stores. 
United  States  and  Census  regions,  by  ktad  of  busi- 
ness. Year-end  merchandise  inventories,  sales- 
inventory  ratios,  and  accounts  receivable  balances 
held  by  retailers,  by  kind  of  business,  Iftilted 
States.  (Included  vlth  subscription  to  Monthly 
Retail  Trade  Report  -See  above.) 


CURRENT  WHOLESALE  TRADE 


MONTHLY  WHOLESALE  TRADE  RB>ORT 

Sales  and  inventory  trends  and  stock-sales  ratios  of 
merchant  wholesalers  are  shown  for  about  45  kinds  of 
business  at  the  United  States  level  and  for  about  lA 
kinds  of  business  by  geographic  division.  Percent 
change  in  sales  and  Inventories,  from  preceding 
month  and  from  same  month  preceding  year,  and  sales 
for  year-to-date  from  preceding  year-to-date  period. 
Stock-sales  ratios,  current  month,  preceding  month, 
and  same  month  preceding  year.  Monthly  estimates  of 
dollar  sales  voliime  are  Included  for  most  kinds  of 
business.  (Year's  subscription  $1.00) 


OTHER  CURRENT  BUSINESS  REPORTS 

CANNED  FOOD  REPORT 

Total  stocks  of  canners  and  wholesale  distributors,, 
including  warehouses  of  retail  multiunit  organiza- 
tions, of  specified  canned  foods  (vegetables,  fxuits, 
juices,  fish),  32  items  as  of  January  1.  Total  ac- 
tual cases,  all  sizes  combined;  for  January  1,  sizes 
nulnber  10  or  larger  (institutional  sizes)  are  shown 
separately.  Current  and  conjiarable  previous  year 
Infonnatlon.  Canners'  stock,  s\q^lied  by  oanhers' 
associations,  shown  as  available.  Also  canners' 
carryover,  peck,  and  total  s\;s>ply  fi^om  beginning  of 
season,  and  total  supply  for  two  previous  seasons. 
Reports  issued  as  of  January  1,  ^ril  1,  June  1, 
July  1,  and  November  1.  (Season's  subscription,  5 
reports,  $.50) 


GREW  COFFEE  INVENTORIES  AND  ROASTINGS 

Estlaates  of  green  coffee  invantories  held  by 
roasters,  isporters,  and  dealers,  as  of  th«  end  of 
each  quarter,  roas tings  and  laports  of  green  coffee, 
as  well  as  the  aaount  of  green  coffee  roasted  for 
soluble  use,  during  each  quarter,  oooparable  data 
for  previous  years.  (Quarterly  press  release,  free) 


For  order  forms  or  further  information  en  any  Current  Business  Report  series,  consult  the  nearest 
DepartzDent  of  Conmeree  Field  Office  or  write  to  the  Bureau  of  the  Census,  Washington  25,  D.  C. 


PUBLICATION  PLAN  FOR  THE  1958  CENSUS  OF  BUSINESS 


The  1958  Census  of  Business  consists  of  three  major  trade 
segments— retail  trade,  wholesale  trade,  and  selected  service 
trades.  The  final  results  of  the  1958  Census  are  published  in 
the  form  of  separate  report  series  for  each  of  these  trade 
segments  and  a  separate  report  for  public  warehouses .  These 
report  series  will  supersede  the  preliminary  reports. 

The  1958  Business  Census  report  series  for  retail  trade, 
wholesale  trade,  and  selected  services  will  consist  of  two 
parts--(l)  Area  Reports,  and  (2)  Subject  Reports.  For  re- 
tail trade  and  hotels  and  motion  picture  theaters,  a  third 
series  of  reports  relating  to  the  Central  Business  Districts 
of  large  metropolitan  centers  will  also  be  issued. 

Subsequent  to  the  issuance  of  final  reports,  findings  of  the 
1958  Census  will  be  consolidated  and  issued  as  Census  vol- 
umes. Announcements  concerning  the  report  series  and  the 
volumes  may  be  obtained  by  writing  to  the  Bureau  of  the  Cen- 
sus, Washington  25,  D.  C. 

The  above  report  series  do  not  cover  Puerto  Rico,  results 
for  which  will  be  issued  separately. 

THE  RETAIL  TRADE  REPORT  SERIES 

Following  are  brief  descriptions  of  the  report  series  for 
retail  trade: 

Area  Reports 

A  separate  report  for  each  State,  the  District  of  Columbia, 
Alaska,  Hawaii,  Virgin  Islands,  Guam,  and  continental  United 
States  showing,  by  kind  of  business,  data  on  number  of  es- 
tablishments, sales  for  the  year,  payroll  for  the  year,  pay- 
roll and  number  of  paid  employees  for  the  workweek  ended 
nearest  November  15,  1958,  and  number  of  proprietors.  De- 
tailed kind-of-business  data  are  provided  for  the  State,  for 
each  standard  metropolitan  statistical  area,  for  each  large 
county,  and  for  each  large  city.  In  addition,  data  for  less 
detailed  kind-of-business  groupings  are  shown  for  all  coun- 
ties and  for  each  city  of  2,500  or  more  inhabitants.  The  re- 
ports for  the  New  England  States  will  also  include  data  for 
those  towns  which  in  the  latest  Census  had  an  urban  concen- 
tration of  2,500  or  more  inhabitants  as  well  as  all  those  with 


a  total  population  of  10,000  or  more.  The  Pennsylvania  and 
New  Jersey  reports  provide  data  for  townships  and  towns 
having  a  population  of  10,000  or  more  at  the  latest  Census. 
The  number  of  kinds  of  business  for  which  figures  are  pub- 
lished will  vary  according  to  the  number  of  establishments 
in  the  area. 

Subject  Reports 

These  reports  provide  data  for  such  subjects  as  sales-size 
of  establishment,  employment -size  of  establishment,  legal 
form  of  organization,  and  single  units  and  multiunits  as  well 
as  for  a  number  of  special  subjects  applicable  to  particular 
trades  or  groups  of  trades.  They  will  include  detailed  sta- 
tistics by  kind  of  business  for  the  United  States  as  a  whole 
and  for  standard  metropolitan  statistical  areas  and  States, 
with  cross -classification  by  related  subjects. 

Trade  Reports 

This  series  assembles  data  for  a  particular  trade  or  group 
of  related  trades.  The  data  for  the  most  pan  are  assembled 
from  the  area  and  subject  reports.  The  trades  covered  in  a 
specific  trade  report  are  not  limited  to  those  in  a  specific 
industry  division,  such  as  retail  trade,  but  may  include  trades 
in  any  of  the  industry  divisions  covered  by  the  1958  Census  of 
Business. 

Centr2d  Business  District  Reports 

A  report  will  be  provided  for  each  of  a  number  of  large 
metropolitan  cities,  with  data  presented  by  kind  of  business. 
Includes  general  statistics  (establishments,  sales,  and  annual 
payroll)  by  kind  of  business  for  the  central  business  district, 
the  central  city,  the  central  city  exclusive  of  the  central 
business  district,  the  standard  metropolitan  statistical  area, 
and  the  standard  metropolitan  statistical  area  exclusive  of 
the  central  business  district.  In  addition,  for  a  number  of 
the  larger  metropolitan  areas,  statistics  are  published  for 
major  business  centers  outside  the  central  business  district. 
Although  these  reports  are  designed  primarily  to  present  in- 
formation for  retail  trade,  they  will  also  include  data  for 
two  service  businesses  hotels  and  motion  picture  theaters. 
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PLANS  FOR  1958  CENSUS  OF  BUSINESS  VOLUMES 

Volume  I.  RETAIL  TRADE,  SUMMARY  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters, 
presenting  statistics  by  kind  of  business  and  geographic 
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establishments,  employment-size  of  establishments,  legal 
form  of  organization,  single  units  and  multiunits,  laundries 
and  cleaning  plants,  motion  pictures,  and  hotels  and  motels. 
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PREFACE 


AUTHORITY  AND  SCOPE 


The  1958  Census  of  Business  along  with  the  1958  Censuses 
of  Manufactures  and  Mineral  Industries  was  required  by  law 
under  13  U.S.C,  sections  131  and  224.  These  censuses  covered 
businesses  operated  In  the  continental  United  States,  Alaska, 
Hawaii,  Guam,  and  the  Virgin  Islands.  A  separate  Census  of 
Business  and  Manufactures  for  1958  was  also  conducted  in 
Puerto    Rico    Jointly    with    the  Commonwealth  Government. 

The  1958  Census  of  Business  covered  retail  trade,  wholesale 
trade,  selected  services,  and  public  warehousing.  This  report 
provides  findings  for  retail  stores  in  selected  central  business 
districts  and  in  major  retail  centers;  and  for  hotels  and  motion 
picture  theaters  in  the  selected  central  business  districts. 

AREAS  COVERED 

Each  of  the  reports  in  this  series  covers  a  separate  standard 
metropolitan  statistical  area  and  includes  data  for  the  central 
business  district  (or  central  business  districts)  in  the  specified 
standard  metropolitan  statistical  area,  as  well  as  for  each  Cen- 
sus-delineated major  retail  center  (MRG)  located  in  the  same 
standard  metropoliun  statistical  area  (SMSA).  The  number  of 
MRC's  for  which  data  are  shown  in  a  single  SMSA  vary  from 
none  to  about  two  dozen.  The  entire  series  of  reports  covers 
97  SMSA's,  and  provides  data  for  109  CBD's  and  some  500 
MRC's. 

DEUNEATION  OF  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

Because  maay  large  cities  had  no  officially  defined  area 
representing  their  "Central  Business  Distrlct,*it  was  necessary 
for  the  Bureau  of  the  Census  prior  to  the  1954  Census  of 
Business  to  arrange  for  the  delineation  of  such  districts  before 
a  program  to  ubulate  Census  data  for  them  could  be  imple- 
mented. The  delineation  of  central  business  districts  was  ac- 
conqjlished  with  the  cooperation  of  the  Census  Tract  Committees 
in  the  large  cities  included  in  the  central  business  district  (CBD) 
program.  In  their  work  on  the  CBD's  the  Census  Tract  Com- 
mittees obtained  the  representation  of  a  variety  of  local 
interests,  such  as  business  firms  and  associations,  newspapers, 
planning  agencies,  welfare  organizations,  local  governmental 
I  bodies,  etc.  Central  business  districts  have  been  delineated  only 
in  those  cities  of  100,000  or  more  inhabitants  (according  to  the 
1950  Census  of  Population  or  a  subsequent  special  census  prior 
to  1959)  in  which  there  was  a  local  Census  Tract  Committee 
recommendation  for  such  an  area  in  response  to  an  inquiry  from 
the  Census  Bureau. 

The  objective  of  the  CBD  program  was  stated,  as  follows,  in 
a  letter  from  the  Director  of  the  Census  Bureau  to  the  Census 
Tract  Comminees: 

"The  primary  objective  of  this  operation  is  to  provide  a 
basis  for  comparing  changes  in  business  activity  in  the  Cen- 
tral Business  District  with  those  in  the  remainder  of  the 
metropolitan  area  or  of  the  central  city." 

Because  there  are  no  generally  accepted  rules  for  determining 
what  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 
did  not  provide  rigid  specifications  for  defining  the  CBD  but  (1) 
provided  a  general  characterization  of  the  CBD,  describing  it  as 
"an  area  of  very  high  land  valuation,  an  area  characterized  by  a 
high  concentration  of  retail  businesses,  offices,  theaters,  hotels, 
and  "service"  businesses,  and  an  area  of  high  traffic  flow";  and 
(2)  required  that  the  CBD  ordinarily  should  be  defined  to  follow 


existing  tract  lines,  i.e.,tocon8i8tofoneof  more  whole  Census 
tracts.  The  emphasis  put  on  tracts  was  based  on  the  anticipation 
that  other  Census  statistics  than  those  derived  from  the  Census 
of    Business    might    conveniently    be    ubulated    for  CBD's. 

It  was  recognized  that  the  tract  basis  for  CBD's  might 
lead  to  the  inclusion  of  some  land  area  not  properly  within 
a  strictly  defined  CBD  or  to  the  exclusion  of  a  small  por- 
tion of  what  should  be  in  the  CBD.  It  was  believed  that  this 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnitudes  being  measured.  Provision,  however,  was  made 
for  splitting  tracts  where  a  serious  problem  was  encountered. 
The  use  of  tract  lines  for  boundaries  also  was  consistent  with 
the  desire  to  keep  CBD  boundaries  constant,  in  order  to  maxi- 
mize the  value  of  comparisons  over  time.  Although  it  was 
recognized  that  the  CBD  strictly  defined  would  tend  to  change 
over  time,  it  was  felt  that  the  inexactitude  resulting  from  the 
use   of   fixed   boundaries   would   not   prove  to  be  serious. 

In  some  cities  where  there  had  been  a  previously  established 
central  business  district  or  similar  area  which  substantially 
corresponded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  In 
the  Bureau's  CBD  program. 

Data  for  a  total  of  95  CBD's  were  provided  in  the  1954 
Census  of  Business.  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  in  97  standard  metropolitan  statistical 
areas.  A  number  of  cities  have  made  minor  changes  in  the 
boundaries  of  their  CBD's  due  mainly  to  revisions  In  tract 
boundaries.  In  only  one  city,  Minneapolis,  has  a  previously 
defined  CBD  been  significantly  changed. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  and  data  from  them  have  been  tabulated,  as  part  of 
the  1958  Census  of  Business  program.  The  major  retail  cen- 
ters (MRC's)  were  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metropolitan  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  themselves)  which  include 
a  major  general  merchandise  store— usually  a  department 
store.  K/&.C's  were  not  delineated  if  the  publication  of  data 
for  them  would  result  in  violation  of  Census  rules  prohibiting 
disclosure  of  information  for  individual  firms. 

MRC's  include  not  only  the  planned  suburban  shopping  center 
but  also  the  older  string  street  and  neighborhood  developments 
which  meet  the  above  prerequisites.  Frequently  the  boundaries 
of  a  single  MRC  include  stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the  planned  portion. 
In  general  the  boundaries  of  the  MRC's  have  been  established 
to  include  all  adjacent  blocks  containing  at  least  one  store  in 
the  general  merchandise,  apparel,  or  furniture -appliance 
groups  of  stores,  and  where  a  planned  center  is  invcdved  in- 
clude all  of  the  center. 

In  those  cities  within  the  standard  metropolitan  statistical 
areas  (SMSA's)  covered  by  this  series  of  reports  which  were 
not  of  sufficient  size  to  qualify  for  the  delineation  of  a  central 
business  district,  no  MRC's  were  delineated  unless  at  least  two 
such  centers  could  be  defined. 


For  explanation  of  procedures  and  definitions,  see  Appendix. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  1.— RETAIL  STORES  AND  SELECTED  SERTIOE  ESTABLISIMEIfrS:   19S8  AND  1954 

CENTRAL  BUSINESS  DISTRICT  OF  PORTLAND 

Establislments,  Sales,  Annual  Payroll,  and  Hnployeea,  by  Kin A   of  Buslneas 


SIC  code 


Kind  of  business 


1958^ 


Estab- 
lish- 
ments^ 


(nimber) 


Sales 2 


($1,000) 


Payroll, 

entire 

year 

($1,000) 


Paid  employees, 

vorkweek  ended 

nearest  Nov.  15 


Total 
(nunber) 


Full 
worlcueek 

(nunber) 


1954.'- 


Estab- 
lish- 
ments^ 


(nunber) 


Sales'^ 


($1,000) 


Payroll, 

entire 

year 

($1,000) 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 


55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 

58 

5812 
5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


RETAIL  STORES 

Retail  stores,  total^ ..., 

Lunber,  building  materials,  hardware, 

faun  equipnent  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores^. .... 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores .... 

Food  stores. .; 

Automotive  deckers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custcm 

tailors* 

Wcmen's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  heme  furnishings,  equipment 

stores 

Furniture  stores* , 

Other  hone  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drlnldng  places 

Eating  places 

Drinking  places 

Drug  stores,  jjroprletary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores.., 


SELECTED  SERVICES 


7011,  7012 
783 


Hotels 

Motion  picture  theaters. 


688 


16 

5 

11 

13 
3 
3 
7 

83 


23 

117 

38 
49 
32 

2 
24 

4 


48 
9 

13 

26 

175 

118 

57 

23 

180 

8 

11 

8 

37 

11 

2 


61 
10 


171,824 

2,139 

1.344 

795 

75  ,720 

68,740 

6,748 

232 

9,035 

1,268 

1,390 

32,238 

7,962 

U,312 

13  ,258 

(D) 

5,362 

(D) 


10,360 
4,906 
1,978 

3,476 

15 ,484 

11,652 

3,832 

5,414 

18,776 
3,086 
1,024 
1,366 
5,522 
1,053 
(D) 


9,829 

1,647 


30,506 


312 

225 

87 

13,859 

12 ,612 

1,213 

34 

841 

219 

135 

5,318 

1,513 

2,406 

2,221 

(D) 

878 

(D) 


1,936 
917 
467 

552 

4,392 

3,691 

701 

836 

2,658 
103 
243 
112 
982 
233 
(D) 


3,517 
488 


11,195 


41 
27 

5,666 

5,109 

544 

13 

316 

30 

63 

1,660 

383 
882 
821 
(D) 
212 
(D) 


462 
190 

103 

169 

1,931 

1,645 

286 

323 

676 
27 
62 
29 

222 
72 

(D) 


1,437 
167 


9,902 


66 
40 
26 

5,U9 

4,809 

328 

12 

242 

29 

52 

1,451 

347 
781 
723 
(D) 
173 
(D) 


439 

188 

92 

159 

1,570 

1,329 

241 

266 

638 
24 
54 
26 

211 
70 

(D) 


1,299 
137 


873 


24 
11 
13 

15 
4 
5 
6 

lU 


25 
166 

33 
53 
28 
3 
43 
25 


57 
15 
16 

19 

211 

154 

56 

29 

228 
4 
19 
13 
48 
15 
4 


82 

13 


179,951 

2,301 

1,328 

973 

78 ,603 

68,071 

6,387 

4,U5 

11,533 

588 

1,609 

30,957 

7,694 
U,521 

12,494 

(D) 

6,7H 

1,310 


12,463 
6,271 
2,853 

3,339 

16,620 

13  ,311 

3,309 

5,078 

20,199 

3,837 

1,598 

704 

6,630 

838 

(D) 


9,081 
2,625 


31,330 

331 
221 
110 

13,577 

11,933 

1,162 

482 

1,161 

85 

230 

5,157 

1,319 
2,560 
2,230 

(D) 
l,00;i 

227 


2,156 

1,050 

541 

565 

5,020 

4,219 

801 

782 

2,831 

.117 

292 

90 

1,189 

201 

(D) 


3,255 
669 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

■"■Sales  of  leased  departments  are  Incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately 
coimted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general 
merchandise  stoics  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  The  1954  sales  of  leased  departments  located  in  general 
merchandise  stores  but  elsewhere  classified  were  |4 ,306 ,000,  of  which  $2,455,000  was  included  with  apparel,  accessory  stores. 
This  does  not  affect  "hotels"  or  "motion  picture  -theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

■^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  -to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  -to  "employer"  establishments, 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.591)  not  covered  in  any  of  the  lines  below. 
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Table  2.— RETAIL  STORES  AND  SKLBCTED  SERVICE  ESTABLISHMENTS:   1958  AND  195* 

CITY  OF  PORTLAND 

Kstabliatoents,  Sales,  Annual  Payroll,  and  Bsployees,  by  Kind  of  Business 


SIC  code 


52 

5251 

52  ex.  5251 

53  part' 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


Kind  of  business 


RETAIL  STORES 


Retail  stores,  total-' 


Lximber,  building  materials,  hardware, 

f am  equipment  dealers 

Hardware  stores 

Other 


General  merchandise  groi^)  stores  . . 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores 

Automotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 
tailors  


Women's  clothing,  specialty  stores.... 

Ready-to-wear  stores' 

Family  clothing  stores  ' 

Shoe  stores........ 

Other  apparel  stores 


Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 


Eating,  drinMng  places. 

Eating  places 

Drinking  places 


Drug  stores ,  proprietary  stores . 


Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods ,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores,... 


SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


1958^ 


Estab- 
lish- 
ments' 


(number) 


4.^80 


229 

74 

155 

116 

7 

55 

35 

812 

269 

588 

243 

54 
93 
53 

19 
49 
14 


298 
84 
62 

152 

1,148 
728 
420 

150 

627 
46 
23 
56 
68 
67 
10 


129 
41 


Sales' 


($1,000) 


681,090 

28,810 

5,692 

23,118 

115,852 

(D) 

10,977 

(D) 

165  ,823 

112 ,962 

43  ,026 

41,789 

8,410 

17 ,070 

15 ,262 

7,676 

(D) 

(D) 


36,262 

(D) 
(D) 

16,519 

56 ,697 
39,944 
16,753 

17 ,765 

62,104 

17,526 

(D) 

3,084 

6,125 

4,011 

832 


11,774 
3,586 


Payroll, 

entire 

year 


($1,000) 


85 ,801 

3,848 

643 

3,205 

19,538 

(D) 

1,811 

(D) 

13 ,224 

11,500 

3,810 

6,360 

1,521 

2,689 

2,446 

929 

(D) 

(D) 


5,227 
CD) 
(D) 

2,U9 

13,235 

10,741 

2,494 

2,489 

6,570 
637 
542 
310 

1,007 

720 

94 


(D) 
924 


Paid  enployees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


28,304 

921 
166 
755 

7,500 
(D) 
812 
(D) 

3,727 

2,510 

1,406 

2,049 

398 
1,020 
942 
298 
(D) 
(D) 


1,342 
(D) 
(D) 

621 

6,043 
4,907 
1,136 

1,000 

1,806 
175 
U3 
109 
228 
216 
19 


(D) 
410 


Full 
workweek 

(number) 


24,568 

861 
151 
710 

6,706 
(D) 
538 
(D) 

2,986 

2,451 

1,139 

1,762 

358 
905 
831 
235 
(D) 
(D) 


1,237 
(D) 
(D) 

560 

5,043 

4,106 

937 

773 

1,610 
152 
118 

91 
214 
187 

17 


1954' 


Estab- 
lish- 
ments' 


(number) 


(D) 
305 


4,973 

253 

95 

158 

H8 

8 

90 

50 

1,037 

271 

603 

304 

46 

100 
52 
17 
78 

a 


295 
63 
46 

132 

1,171 
708 
463 

169 

722 
27 
33 
56 
89 
55 
10 


165 
45 


Sales' 


($1,000) 


629,914 


29,524 

4,607 

24,917 

107,525 

(D) 

10, U2 

(D) 

14.9,639 

108 ,1^0 

34,037 

37,494 

(D) 
16,382 

13 ,973 

(D) 

8,008 

1,731 

32,587 
(D) 
(D) 

12,122 

52,935 
38,210 
U,725 

14,460 

63 ,573 
(D) 
(D) 
(D) 
7,457 
(D) 
792 


11 ,069 
4,316 


Payroll, 

entire 

year 


($1,000) 


78 ,894 

4,086 

535 

3,551 

17 ,929 

CD) 

1,6^9 

CD) 

10,680 

10 ,816 

3,285 

5,872 

CD) 
2,751 
2,409 

(D) 
1,118 

292 


4,582 
(D) 
(D) 

1,748 

12 ,676 

10 ,281 

2,395 

1,917 

7,051 
569 
(D) 
(D) 

1,259 

431 

90 


CD) 
1,022 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero, 

^Sales  o  f  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately  counted 
and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchan- 
dise stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

'All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  coiild  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

■'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  v-iTirl.<i  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  3.— RETAIL  STORKS  AND  SELECTED  SERVICE  ESTABLISmENTS:   1958  AND  195* 

PORTLAND  STANDARD  METROPOLITAN  STATISTICAL  AREA 

Establlshnents,  Sales,  Annual  Payroll,  and  Qnployees,  by  Kind  of  Bxislness 


SIC  oode 


Ktnd  of  business 


1958^ 


Estab- 
lish- 
ments^ 


(number) 


Sales 2 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  employees , 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


1954^ 


Estab- 
lish- 
ments^ 


(number) 


Sales ^ 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 
Retail  stores,  total  . 


Lumber,  building  materials,  hardware, 

f aim  equipment  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores  . . 
Department  stores , 

Limited  price  variety  stores..... 
Other  general  merchandise  stores. 


Food  stores .,,..,,,,.,.,., 

Automotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores , 

Men's,  boys'  apparel  stores,  custom 

tailors* 

Women's  clothing,  specialty  stores,. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  furnishings,  equipment 

stores ....•.,....,.,,,.,...,.. 

Furniture  stores* , ,., 

Other  home  furnishings  stores*. ...... 

Household  appliance,  radio,  TV, 
music  stores , 


Eating,  drinking  places. 

Eating  places , . . . 

Drinking  places 


Drxig  stores,  proprietary  stores. 


Other  retail  stores* .,,, 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores. ...,,., 

Florists 

Camera,  photographic  si^pply  stores. 


SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


7,267 

488 
151 
337 

241 

8 

106 

83 

1,315 
444 

1,028 

369 

73 
129 
84 
33 
82 
30 

442 

132 

82 

228 

1,677 

1,069 

608 

231 

1,032 
88 
31 
92 
95 
105 
16 


150 
73 


993 ,116 

54,650 
11,121 
43,529 

131,015 

102 ,832 

15 ,040 

(D) 

265 ,094 

175 ,389 

68,051 

50,548 

9,689 

19,607 

17 ,615 

9,923 

9,402 

(D) 


47 ,698 

19,307 

6,777 

21,614 

78 ,227 
54.925 
23 ,302 

28 ,840 

93 ,604 
24,802 
2,852 
4,479 
7,279 
5,041 
1,188 


12,725 
5,113 


115 ,746 

6,646 
1,158 
5,488 

21, U9 

17,589 

2,361 

(D) 

19,968 

17,105 

5,508 

7,372 

1,642 
3,047 
2,780 
1,176 
(D) 
(D) 


6,754 
2,679 
1,280 

2,795 

18,325 

14,969 

3,356 

4,076 

8,843 
946 
565 
424 

1,152 
831 
138 


4,510 
1,284 


37,837 

1,609 

334 

1,275 

8,133 

6,619 

1,073 

(D) 

5,623 

3,781 

2,083 

2,436 

435 

1,165 

1,078 

409 

(D) 

(D) 


1,731 
610 
334 

787 

8,263 
6,752 
1,511 

1,556 

2,622 
278 
163 
138 
271 
279 
39 


1,876 
582 


32 ,492 

1,469 

293 

1,176 

7,181 

6,098 

729 

(D) 

4,486 

3,681 

1,642 

2,077 

389 

1,031 

948 

325 
(D) 
(D) 


1,587 
571 
309 

707 

6,823 
5,589 
1,234 

1,236 

2,310 
238 
128 
120 
249 
229 
33 


1,680 
451 


7,601 

483 

170 
311 

280 

9 

154 

117 

1,567 
405 

1,015 

4O8 

64 

138 

80 

24 

100 

54 


445 
89 
61 

229 

1,687 

1,019 

668 

241 

1,070 
41 
37 
82 
114 
90 
17 


180 
86 


870,984 

54,778 
10,075 
44,663 

120 ,802 
91,325 
13 ,902 
15,575 

221 ,486 

154,965 

53,564 

43 ,735 

9,819 
18 ,468 
15 ,627 
3,578 
9,157 
2,159 


43,628 

19,319 

5,781 

17 ,260 

67,873 
48,033 
19,840 

22 ,682 

87 ,471 
19,052 
2,940 
4,090 
8,296 
2,871 
1,036 


11 ,610 
6,285 


101,634 


6,689 
1,104 
5,585 

19,336 

15  ,702 

2,087 

1,547 

15,342 

15,635 

4,815 

6,582 

1,552 
3,019 
2,659 

415 
1,253 

343 

5,935 
2,521 
1,097 

2,317 

15 ,394 

12 ,401 

2,993 

3,024 

8,882 
671 
570 
397 

1,385 
497 
106 


4,077 
1,469 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^Sales  of  leased  departments  are  IncoiTSorated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately  counted 
and  separately  classified  In  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchan- 
dise stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

■'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


PORTLAND,  OREG.-WASH.,  AREA 


Table  -;.— RETAIL  STORES  AND  SKLBCTKD  SKRVICE  ESTABLISmENTS— PERCENT  CHANGE  IN  SAI.BS,  1954  TO  1958 

CENTRAL  BUSINESS  DISTRICT  OF  PORTLAND,  THE  ENTIRE  CITY,  AND  PORTLAND  STANDARD  METROPOLITAN  STATISTICAI,  AREA 


SIC  code 


52 


5251 

52  ex.  5251 


53  part-' 
531 
533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 
5713-15,  19 
572,  573 

58 

58X2 

5813 


591 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


Kind  of  business 


RETAIL  STORES 

Retail  stores,  total-' 

Ltmber,  building  materials,  hardvare,  farm  equipment 

dealers 

Hardware  stores 

Other 

General  merchandise  group  stores^ 

Department  stores 

Limited  price  variety  stores.............. 

Other  general  merchandise  stores 

Food  stores 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores.. 

Men ' s ,  boys '  apparel  stores ,  custom  tailors* ...... 

Women's  clothing,  specialty  stores 

Ready-to-wear  stores'. 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  hone  furnishings,  equipment  stores. ...... 

Furniture  stores'* 

Other  home  furnishings  stores*..... 

Household  appliance,  radio,  TV,  music  stores 

Eating,  drln]cing  places 

Eating  plac  es i ....•.••..... 

DrinMng  places. 

Drug  stores,  proprietary  stores. 

Other  retail  stores^ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores ; 

Florists , 

Camera,  photographic  si5)ply  stores.,..,...,...,... 

SELECTED  SERVICES 

Hotels 

Motion  picture  theaters 


Percent  change^ 


Central 

business 

district 


-4-5 


-7.0 

1.2 

-18.3 

-3.7 

1.0 

5.7 

-94-4 

-21.7 

115.6 

-13.6 

4.1 
3.5 
-1.4 
6.1 
(D) 
-20.1 
(D) 

-16.9 

-21.8 

-30.7 

4.1 

-6.8 

-12.5 

15.8 

6.6 

-7.0 

-19.6 

-16.7 

-35.9 

94-0 

25.7 

(D) 


8.2 

-37.3 


Entire 
city 


8.1 


-2.4 
23.6 
-7.2 

7.7 
(D) 
8.2 
(D) 

10.8 

4.5 

26.4 

11.5 
(D) 
4.2 
9.2 
(D) 
(D) 
(D) 

11.3 
(D) 
(D) 

36.3 

7.1 

4-5 

13.8 

22.9 

-2.3 
(D) 
-17.9 
(D) 
(D) 
(D) 
5.1 


6.4 

-16.9 


City 
less  its 
central 
business 
district 


13.2 


-2.0 
32.6 
-6.8 

38.8 
(D) 

12.6 
(D) 

13.5 

3.9 

28.4 

46.1 

(D) 

48.2 

35.5 

CD) 
(D) 
(D) 

28.7 
(D) 
(D) 

48.5 

13.5 
13.6 
13.2 

31.6 

-0.1 
(D) 
-27.1 
(D) 
(D) 
(D) 
(D) 


-2.2 


Entire 
standard 
metro- 
politan 
statistical 
area 


14.0 


-0.2 
10.4 
-2.5 

8.5 

12.6 

8.2 

(D) 

19.7 

13.2 

27.0 

15.6 

-1.3 

6.2 

12.7 

177.3 

2.7 

(D) 

9.3 
-0.1 
17.2 
25.2 

15.3 
U.3 
17.4 

27.1 

7.0 

30.2 

-12.3 

-3.0 

9.5 
75.6 
U.7 


9.6 
-18.7 


Standard 

metro- 
politan 
statistical 
area  less 
central 
business 
district 


18.8 


0.1 
11.8 
-2.2 

31.0 
46.6 

10.3 
(D) 

22.0 

12.8 

28.3 

43.3 

-18.7 

34.2 

39.1 

(D) 

65.4 

(D) 

19.8 
10.4 
63.9 
30.3 

22.4 
24.6 
17.8 

33.1 

11.2 
42.7 

5.5 
36.2 
-8.1 
96.2 

(D) 


U.5 
-4-5 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

'^In  computing  percent  change,  sales  of  leased  departments  are  Incorporated  with  main  store  sales  in  1958.  In  1954  each  leased 
department  was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  compara- 
bility is  greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect 
"hotels"  or  "motion  picture  theaters." 

'Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  i)art  of  SIC  53. 
1954  data  limited  to  "employer"  establishments  in  computing  percent  change, 

'in  computing  percent  change,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

'includes  data  for  those  kinds  of  business  In  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  5.— RETAIL  STORES:   1958  AND  195-4  CENTRAL  BUSINESS  DISTRICT  SALES  AS  PERCENT  OF 

PORTIAND,  AND  OF  PORTLAND  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  of  city  sales  in 
central  business  dlstrict"^ 


1958 


1954 


Percent  of  standard  metro- 
politan statistical  area 
sales  in  central  business 
district^ 


1958 


195-; 


5? 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


RETAIL  STORES 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware,  farm  equipment  dealers 
Hardware  stores. . ......................................... 

Other 

General  merchandise  group  stores^ 

Department  stores 

Limited  price  variety  stores........... .......•••.. 

Other  general  merchandise  stores. ......................... 

Food  stores 

Automotive  dealers 

Gasoline  service  stations......,,.,,..,..,........,..,..,... 

Apparel,  accessory  stores. 

Ken's,  boys'   apparel  stores,  custcai  tailors*.,,,,,,..,.,.. 
Women's  clothing,  specialty  stores  ....................... 

Ready-to-wear  stores ' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  hone  furnishings,  equlpnent  stores , 

Furniture  stores *. 

Other  home  furnishings  stores*....................,....... 

Household  tqjpliance,  radio,  TV,  music  stores.............. 

Eating,  drinking  places , 

Eating  places 

Drinking  places. , 

Drug  stores,  proprietary  stores. ............................ 

Other  retail  stores* , 

Liquor  stores. ,,,,,,...............,,.,.... 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores. .,................,,,,,,,,, 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores........................ 


25.2 

7.4 

23.6 

3.4 

65-4 
(D) 

61.5 
(D) 

5.4 

1.1 

3.2 

77.1 

94-7 

83.8 

86.9 

(D) 

(D) 

(D) 

28.6 
(D) 
(D) 

21.0 

27.3 
29.2 
22.9 

30.5 

30.2 
17.6 
90.2 

(D) 
44-3 
26.3 

(D) 


28.6 

7.8 

28.8 

3.9 

73.1 
(D) 

63.0 
(D) 

7.7 

0.5 

4.7 

82.6 
(D) 
88.6 
89.4 
(D) 
33.8 
75.7 

38.2 
(D) 
CD) 

27.5 

31.4 
34-8 
22.5 

35.1 

31.8 
(D) 

88.9 
(D) 
(D) 
(D) 
(D) 


17.3 

3.9 

12.1 
1.8 

57.8 

66.8 

44-9 

(D) 

3.4 

0.7 

2.0 

63.8 
82.2 
73.0 
75.3 

(D) 
57.0 

(D) 

21.7 
25.4 
29.2 
16.1 

19.8 
21.2 
16.4 

18.8 

20.1 
12.4 
75.9 
35.9 
30.5 
20.9 
(D) 


20.7 

4.8 

13.2 

2.2 

65.1 
74.5 
45.9 
26.6 

5.2 

(D) 

3.0 

70.8 
78.4 
78.6 
80.0 
(D) 
73.3 
60.7 

28.6 
32.5 
47.6 
19.3 

24-5 
27.7 
16.7 

22.3 

23.1 
20.1 
80.8 
54-4 
17.2 
29.2 
(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

■^In  computing  percent,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  In  accordance  with  Its  own  kind  of  business.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56), 

■'Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  6.— RETAIL  STORES:   1958  AND  1954 — PERCENTAGE  DISTRIBUTION  OF  SALES,  BY  KIND  OF  BUSINESS 
CENTRAL  BUSINESS  DISTRICT  OF  PORTLAND,  THE  ENTIRE  CITY,  AND  PORTLAND  STANDARD  METROPOLITAN  STATISTICAL  AREA 

(Percen-tages  are  based  on  total  Retail  Store  Sales  ublcb  exclude  sales  of  nanstore  retailers — mail  order,  direct  selling, 

merchandise  vending  machine  operators). 


SIC  code 

Klnl  of  business 

Central 

business 

district^ 

Entire 

city^ 

Standard  metropolitan 
statistical  area'^ 

1958 

1954 

1958 

1954 

1958 

1954 

RETATI,  STORES 
Retail  stores,  total^ 

100.0 

1.2 
0.8 

0.4 

44.1 

40.0 

3.9 

0.1 

5.3 

0.7 

0.8 

18.8 

4.6 
8.3 
7.7 
(D) 
3.1 
(D) 

6.0 
2.9 

1.2 

2.0 

9.0 
6.8 
2.2 

3.2 

10.9 
1.8 
3.2 
0.6 
0.8 
0.6 
(D) 

100.0 

1.3 

0.7 
0.6 

43.7 

37.8 

3.6 

2.3 

6.4 

0.3 

0.9 

17.2 

4-3 
8.1 
6.9 
(D) 
3.7 
0.7 

6.9 
3.5 
1.6 

1.9 

9.2 
V-4 
1.8 

2.8 

11.2 
2.1 
3.7 
0.9 
0.4 
0.5 
(D) 

100.0 

4.2 
0.8 
3.4 

17.0 
<D) 
1.6 

(D) 

24.4 

16.6 

6.3 

6.1 

1.2 
2.5 
2.2 
1.1 
(D) 
(D) 

5.3 

(D) 
(D) 

2.4 

8.4 
5.9 
2.5 

2.6 

9.1 
2.6 
0.9 

(D) 
0.5 
0.6 
0.1 

100.0 

4.7 

0.7 
4.0 

17.1 
(D) 
1.6 

(D) 

23.8 

17.2 

5.4 

6.0 

(D) 
2.6 
2.2 
(D) 
1.3 

0.3 

5.1 

(D) 
(D) 

1.9 

8.4 
6.1 
2.3 

2.3 

10.0 
(D) 
1.2 
CD) 
(D) 
CD) 
0.1 

100  .-0 

5.5 
1.1 

4.4 

13.2 

10.4 

1.5 

CD) 

26.7 

17.7 

6.9 

5.1 

1.0 
2.0 
1.8 
1.0 
0.9 
CD) 

4.8 
1.9 
0.7 

2.2 

7.8 
5-5 
2.3 

2.9 

9.4 
2.5 
0.7 
0.3 
0.5 
0.5 
0.1 

100.0 

52 

Lmber,  building  materials,  hardware. 

6.3 

5251 

1.2 

52  ex.  5251 

Other 

5.1 

53  part^ 
531 

General  merchandise  group  stores^ 

13.9 
10.5 

533 

1.6 

539 

54 

Other  general  merchandise  stores. 

Food  stores........... «....«,.........•• 

1.8 
25.4 

55  ex.  554 

Autonotive  dealers, ......,♦..,.....,,,.. 

17.8 

554 

QR.sollnft  service  stations .••■.••••• 

6.1 

56 

Apparel,  accessory  stores. .............. 

5.0 

561,  567 

Men's,  boys'  apparel  stores,  custom 
tailors* 

1.1 

562,563,568 
562 

Women's  clothing,  specialty  stores.... 

2.1 
1.8 

565 

FRTiriTy  ''IntMng  Btorep^.,.. •.••....... 

0.4 

566 

Shoe  stores 

1.0 

564,  569 

Other  apparel  stores 

0.2 

57 

Furniture,  hoae  furnishings,  equlpaent 
stores 

5.0 

5712 

Funiiture  stores*.......... ••••....... 

2.2 

5713-15,  19 
572,  573 

Other  bcoe  furnishings  stores* 

Househol d  appliance,  radio,  TV,  music 

0.7 
2.0 

58 

^atllg,  rtT^nlrlng  plnc.es ,  ,  .  . 

7.8 

58X2 

5.5 

5813 

2.2 

591 

Drag  stores,  proprietary  stores. ........ 

2.6 

59  ex.  591 

Other  retail  stores  ....•...••••••....•. 

10.1 

592 

2.2 

594 

1.0 

595 
597 

Sporting  goods,  bicycle  stores 

0.3 
0.5 

5992 

Florists 

0.3 

Camera,  photographic  supply  stores.... 

0.1 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (RA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

'■In  computing  percent,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56). 

-'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  PORTLAND  STANDARD  METROPOLITAN  STATISTICAL  AREA 


MRC  No. 

NE. 


1. — Includes  the  planned  center  known  as  "Gateway  Shopping  Center"  and  other  stores  In  the  area  bounded  by 
102nd  Ave.,  NE.  Weldler  St.,  NE.  108th  Ave.,  NE.  Wasco  St.,  NE.  102nd  St.,  NE.  Multnomah  St.,  and  NE.  99th 


KE.  Halsey, 
Ave. 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  bxislness 


Number  of 

establlsb- 

nents 


54,58,591 


53  part,- 
56,  57 


52,  55, 

59  ex.  591 


Retail  stores,  total: ^ 

Himber 

Sales ($1,  000) . 

Convenience  goods  stores: 

Nxmber 

Sales ,. .  (^1, 000) . 

Shopping  goods  stores:^ 

Kunber 

Sales ($1, 000) . 

All  other  stores: 

Nvinber 

Sales ($1,  000) . 


57 
15,^89 


H 
7,19^ 


19 
5,67^ 


2,621 


55  ex.   554 


554 


Automotive  dealers. 


GaBollne  service  stations. 


56 
561, 


567 


Ntmber  of 

establlsh- 

inents 


Retail  stores,  total^. 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 


Lunber,  building  materials,  hardware, 

fam  e<iulpment  dealers 

Hardvare  stores 

Other 


General  merchandise  groiip  stores 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


57 


Food  stores. 


562-3,568 
562 
565 
566 
564,   569 

57 

5712 

5713-15,19 
572,   5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Ajjparel,  accessory  stores   

Men's,  boys'  appca^l  stores,   custom 

tailors 

Wcmen's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Fcmily  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  furnishings,  equlinent 

stores 

Furniture  stores 

Other  home  fui-nlshlngs  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinMng  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


13 
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MRC  No.  2. — Includes  stores  in  the  area  on  NE.  Union  Ave.  from  NE.  Sumner  St.  to  NE.  Jessup  St.,  and  on  NE.  Killlngsworth 

Ave.  frcMi  NE.  Mallory  Ave.  to  NE.  Sixth  Ave. 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


v^T1f^  of  business 


Nimber  of 
establish- 
ments 


54,58,591 


53  part, 3 
56,  57 


52,  55, 

59  ex.  591 


Retail  stores,  total:  ^ 

thmber 

Sales ($1,000). 

Convenience  goods  stores: 

Mvmber 

Sales ($1,000), 


Shopping  goods  stores: 

Munber 

Sales 


!(^i666)! 


All  other  stores: 

Number 

Sales ($1,  000) . 


24 
9,759 


3 
5,897 


10 
2,394 


11 
1,468 


Nunber  of 
establish- 
ments 


Retail  stores,  total ^, 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Limber,  building  materials,  hardware, 

farm  equljment  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


24 


3 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  oustcm 

tailors 

Wcmen's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Femily  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  furnishings,  equlpnent 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


591 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (HA)  Not  available.    ...  Represents  zero. 

^Group  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  vrtiich  could  not  be  classified  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  aieixhandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

^Includes  date  for  those  kinds  of  business  In  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


APPENDIX 
Procedures  and  Definitions 


CENSUS  DISCLOSURE  RULES 

In  accordance  with  Census  law,  any  data  which 
would  disclose  the  operations  of  an  individual 
establishment  or  business  organization  are  not 
published.  The  number  of  establishments  in  a 
kind  of  business  is  not  considered  a  disclosure 
by  these  rules,  so  that  this  item  is  shown  in 
instances  where  other  items  of  information  for 
the  same  kind  of  business  or  locality  are  sup- 
pressed. 

KINDS  OF  BUSINESS  COVERED 

This  report  covers  all  establishments  (except 
nonstore  retailers)  included  in  Retail  Trade,  de- 
fined in  accordance  with  the  principles  of  the 
Standard  Industrial  Classification  Manual  (1957  edi- 
tion) issued  under  the  auspices  of  the  Bureau 
of  the  Budget,  Executive  Office  of  the  Presi- 
dent. This  report  includes,  in  addition  to  re- 
tail trade  establishments,  hotels  and  motion  pic- 
ture theaters,  parts  of  major  groups  70  and  78 
of  the  SIC  Manual. 

Retail  Trade,  as  defined  in  the  SIC  Manual, 
and  as  covered  in  the  1958  Census  of  Business, 
includes  establishments  primarily  engaged  in  sell- 
ing merchandise  directly  to  personal,  household, 
and  farm  users.  Excluded  from  Retail  Trade 
are  places  of  business  operated  by  membership 
clubs  and  open  only  to  their  own  members  or 
personnel,  such  as  restaurants  and  bars  operated 
by  country  clubs,  school  cafeterias,  cafeterias 
operated  by  industrial  plants  for  their  employ- 
ees, establishments  operated  by  agencies  of  the 
Federal  Government  on  military  posts,  hospitals, 
etc. 

Data  for  nonstore  retailers— mail  order  houses, 
direct  selling  (house-to-house)  organizations,  and 
merchandise  vending  machine  operators— have  been 
excluded  from  the  tabulations  in  this  report,  but 
are  contained  in  other  publications  of  the  1958  Cen- 
sus of  Business,  such  as  the  Area  Report  Series. 

METHOD  OF  ENUMERATION 

For  purposes  of  coverage  in  the  1958  Census 
of  Business,  retail  establishments  were  divided 
into  two  categories— those  with  some  paid  employ- 
ment during  1958,  i.e.,  the  "employer"  universe, 
and  those  with  no  paid  employment  during  1958, 
i.e.,  the  "nonemployer"  universe.  The  method 
of  obtaining  census  information  for  these  two 
groups  is  described  below. 


Enumeration  of  "Employers.*— Information  for 
establishments  in  this  part  of  the  retail  trade 
field  was  obtained  by  means  of  a  mail  canvass. 
Report  forms  were  mailed  to  all  business  firms 
included  in  the  active  records  of  the  Internal 
Revenue  Service  as  subject  to  payment  of  Fed- 
eral Insurance  Contributions  Act  (FICA)  taxes 
(i.e.,  employers  of  one  or  more  persons)  and 
which  were  classified  in  the  records  of  the  Bu- 
reau of  Old-Age  and  Survivors  Insurance  (BOASI) 
as  wholly  or  partially  engaged  in  retail,  whole- 
sale, manufacturing,  and  mineral  industries.  Also 
included  were  those  classified  in  major  groups 
70  (except  702  and  704),  72,  73,  75,  76,  78,  and 
79  of  the  service  industries  portion  of  the  SIC 
Manual,  and  in  public  warehousing,  SIC  major 
group  42,  except  421.  In  addition,  report  forms 
were  niailed  to  all  establishments  which  BOASI 
had  not  classified  by  kind  of  business  prior  to 
mailing  of  census  report  forms.  Each  estab- 
lishment was  mailed  a  report  form  appropriate 
to  its  BOASI  classification  (for  those  cases  for 
which  BOASI  classification  had  not  yet  been  es- 
tablished, a  general  purpose  form  was  used),  but 
its  census  classification  was  determined  by  re- 
plies   to  questions  on  the  census   report  form. 

Enumeration    of  "Nonemployers.*— This  group 


nployf 
if  busi 


was  defined  to  include  retail  businesses  other  than 
those  represented  in  the  active  FICA  records  of 
the  Internal  Revenue  Service.  Information  for 
this  group  of  establishments  was  derived  from 
the  1958  Federal  income  tax  returns.  Information 
was  compiled  from  only  one-half  of  these  cases 
and  census  results  for  this  group  were  estab- 
lished by  multiplying  such  findings  by  two.  The 
"nonemployer"  segment  of  retail  trade,  although 
made  up  of  a  large  number  of  establishments, 
accounted  for  less  than  10  percent  of  the  total 
retail  trade  volume. 

Included  in  this  segment  were  only  those  non- 
employer  establishments  which  reported  a  sales 
volume  of  $2,500  or  more  during  1958.  Non- 
employer  establishments  reporting  a  sales  vol- 
ume of  less  than  $2,500  were  not  included  in 
these  tabulations,  regardless  of  the  period  of 
time  they  were  operated  during  the  year. 

COMPARISON  OF  THE  1954  AND 
1958  CENSUSES 

In  all  major  respects,  the  1954  and  1958  Cen- 
suses were  conducted  under  similar  conditions 
and  procedures.     Strict  comparability  in  the  data 

13 


14 


APPENDIX 


for   the  two  censuses  is  limited  by  the  following 
factors; 

1.  The  physical  area  of  a  number  of  urban 
places  in  the  1958  Census  is  not  the  same  as  it 
was  in  1954  because  of  annexations  and  other 
boundary  changes  which  have  occurred  since  the 
1954  Census.  This  factor  should  be  taken  into 
consideration  in  evaluating  changes  in  census 
findings  from  1954,  as  in  each  census  the  sta- 
tistics for  urban  places  are  in  accordance  with 
the  boundaries  for  those  places  in  the  census 
year. 

2.  Whereas  in  the  1954  Census,  "leased 
departments"  (businesses  operated  as  departments 
of  a  retail  business,  under  different  ownership) 
were  counted  as  separate  establishments  and 
separately  classified  by  kind  of  business,  in  the 
1958  Census  they  have  been  combined  with  the 
retail  business  in  which  located.  As  a  result, 
it  is  anticipated  that  the  count  of  establishments 
will  be  approximately  25,000  less  in  the  1958 
Census  than  would  have  been  the  case  if  the 
1954  Census  procedure  had  been  followed.  In 
addition,  there  will  be  some  redistribution  in 
the  data  among  the  various  kinds  of  business 
categories  (e.g.,  the  figures  for  a  leased  shoe 
department  located  in  a  department  store  which 
were  tabulated  in  the  "shoe  store"  kind  of  busi- 
ness in  1954  are  included  with  "department 
store"  figures  in  the  1958  Census).  Leased 
departments  in  the  1954  Census  reported  sales 
of  approximately  one  billion  dollars. 

3.  Revisions  made  in  the  1957  edition  of  the 
SIC  Manual  have  necessitated  the  following  changes 
in  establishment  classifications  used  in  the  1954 
Census: 

a.  Musical  instrument  stores  and  music 
and  record  shops  have  been  shifted  to  the  kind- 
of-business  group  "Furniture,  Home  Furnish- 
ings, Equipment  Stores"  from  the  group  "  Other 
Retail  Stores." 

b.  Antique  stores  have  been  shifted  to 
the  group  "Other  Retail  Stores"  from  the  group 
"Furniture,  Home  Furnishings,  Equipment 
Stores." 

4.  Both  the  1954  and  1958  Censuses  ex- 
cluded those  businesses  with  no  paid  employment 
which  had  sales  volume  of  less  than  $2,500  in 
the  census  year.  To  the  extent  that  price  in- 
creases since  1954  resulted  in  increases  in  the 
dollar  volume  of  sales,  the  1958  Census  includes 
stores  with  a  lesser  physical  volume  of  business 
than  were  included  in  the  1954  Census.  While 
the  exact  magnitude  of  this  phenomenon  is  un- 
known, the  effect  on  total  volume  of  retail  sales 
undoubtedly  is  only  a  fraction  of  one  percent 
and  probably  has  little  effect  on  the  number  of 
stores  included  in  the  census. 


Both  the  1954  and  1958  Censuses  include  data 
for  some  "nonemployer"  establishments  in  the 
group  totals  but  not  in  the  detailed  kinds -of - 
business  totals  due  to  limitation  of  classification 
information  on  the  Federal  tax  returns.  In  the 
1954  data,  all  major  groups  (i.e.,  SIC  2  digit) 
included  some  such  establishments.  In  1958 
only  two  major  groups— SIC  53,  General  Mer- 
chandise Group,  and  SIC  56,  Apparel,  Accessory 
Stores— included  such  establishments.  In  neither 
census  was  it  found  feasible  to  classify  any 
"nonemployer"  establishments  as  "Ready-to-wear 
stores  (SIC  562)"  or  "Family  clothing  stores 
(SIC  565)"  and,  in  the  1954  Census,  it  similarly 
was  not  found  feasible  to  change  any  "nonemploy- 
er" establishment  as  "Men's,  boys' apparel  stores, 
custom  tailors  (SIC  561,  567)";  "Furniture  stores 
(SIC  5712)";  or  "Other  home  furnishings  stores 
(SIC  5713-15,  5719)."  Such  stores  were  classi- 
fied only  at  the  major  group  level. 

EXPLANATION  OF  TERMS 

Establishments.— Census  of  Business  figures 
represent  a  summary  of  reports  for  individual  "es- 
tablishments" rather  than  "companies."  A  sep- 
arate report  was  obtained  for  each  location  where 
business  was  conducted,  including  each  location 
of  multiunit  organizations.  Each  report  was 
tabulated  in  accordance  with  the  physical  location 
at  which  the  business  was  conducted. 

Where  two  or  more  activities  were  carried  on 
at  a  single  location  under  a  single  ownership, 
all  activities  generally  were  grouped  together  as 
a  single  establishment,  and  the  entire  establish- 
ment was  classified  on  the  basis  of  its  major 
activity,  with  all  data  for  it  included  in  that  clas- 
sification. However,  in  cases  where  distinct 
and  separate  economic  activities,  for  which  dif- 
ferent industry  classification  codes  were  appro- 
priate, were  conducted  under  the  same  ownership 
at  a  single  location,  and  where  conditions  pre- 
scribed by  the  SIC  Manual  for  recognizing  the 
existence  of  more  than  one  establishment  were 
met,  separate  establishment  reports  for  each  of 
the  different  activities  were  reported  in  the  cen- 
suses. 

In  the  case  of  leased  departments,  i.e.,  where 
separately  owned  businesses  are  operated  as  de- 
partments of  a  retail  business  under  another 
ownership  (e.g.,  a  separately  owned  shoe  depart- 
ment store)  only  a  single  establishment,  combin- 
ing leased  departments  with  the  retail  establish- 
ment in  which  they  are  located,  is  recognized 
for  1958  Census  purposes. 

The  "number  of  establishments"  shown  in  this 
report  is  the  number  in  business  at  the  end  of 
the  census  year. 

Sales.— Sales  include  the  total  of  merchandise 
sold,   and  receipts  from  repairs  and  from  other 
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services  to  customers,  whether  or  not  payment 
was  received  in  1958.  Sales  are  normally  re- 
corded net  of  deductions  for  refunds  and  allow- 
ances for  merchandise  returned  by  customers. 
Total  sales  exclude  amounts  other  tiian  those  re- 
ceived from  customers,  such  as  income  from  in- 
vestments, rental  of  real  estate,  etc.  They  in- 
clude the  amount  of  local  and  State  sales  taxes 
and  Federal  excise  taxes  which  are  collected 
by  the  store  directly  from  customers  and  paid 
directly  by  the  store  to  a  local.  State,  or  Fed- 
eral taxing  agency.  Gasoline,  liquor,  tobacco, 
and  other  excise  taxes  which  are  paid  by  the  manu- 
facturer or  wholesaler  and  p>assed  along  to  the 
retailer  also  are  included. 

The  sales  figures,  therefore,  represent  total 
sales  and  receipts  of  all  establishments  primari- 
ly engaged  in  retail  trade.  They  do  not  include 
retail  sales  made  by  manufacturers,  wholesalers, 
service  establishments,  and  other  businesses  whose 
primary  activity  is  other  than  retail  trade.  They 
do,  however,  include  receipts  other  than  from  the 
sale  of  merchandise  at  retail  (e.g.,  service  re- 
ceipts, sales  to  industrial  users,  sales  to  other 
retailers,  etc.)  by  establishments  primarily  en- 
gaged in  retail  trade.  Although  the  count  of  es- 
tablishments as  tabulated  in  this  report  repre- 
sents the  number  in  business  at  the  end  of  the 
year,  the  sales  figures  include  sales  of  all  es- 
tablishments in  business  at  any  time  during  the 
year. 

Payroll,  entire  year.— Payroll  includes  salaries, 
wages,  commissions,  bonuses,  vacation  allowances, 
and  the  value  of  payments  in  kind  (such  as  free 
meals,  lodgings,  etc.)  paid  during  the  year  to 
all  employees.  Gratuities  received  by  employees 
from  patrons  are  not  included.  For  corporations, 
it  includes  amounts  paid  to  officers  and  execu- 
tives; it  does  not  include  compensation  of  pro- 
prietors or  of  partners  of  unincorporated  busi- 
nesses. Payroll  is  repwrted  before  deductions 
for  Social  Security,  income  tax,  insurance  dues, 
etc. 

Payroll— workweek  ended  nearest  November 
15.— This  item  consistsof  payroll,  as  defined  above, 
which  was  paid  to  persons  on  the  payroll  in  the 
pay  period  ended  nearest  November  15,  1958. 
Establishments  whose  payroll  period  was  other 
than  a  week  were  requested  to  adjust  the  fig- 
ures to  a  weekly  basis. 

Paid  employees— workweek  ended  nearest  No- 
vember 15.— Paid  employees  consist  of  the  num- 
ber  of  employees,  including  salaried  officers  and 
executives  of  corporations,  who  were  on  the  pay- 
roll for  the  workweek  ended  nearest  November 
15,  but  not  proprietors  or  partners  of  unincorpo- 
rated businesses. 


"Full  workweek"  employees.— "Full  workweek" 
employees  includes  employees,  whether  regular  or 
seasonal,  who,  for  the  specified  pay  period,  were 
paid  for  working  at  least  the  number  of  hours 
typically  worked  in  a  week  by  employees  of  the 
reporting  establishment.  All  other  employees 
paid  during  that  workweek  were  reported  as  part- 
workweek  employees. 

KIND- OF -BUSINESS  CLASSIFICATIONS 

Establishments  covered  by  the  1958  Census  were 
assigned  a  kind-of-business  classification  in  ac- 
cordance with  the  provisions  of  the  1957  edition 
of  the  SIC  Manual.  It  should  be  noted  that  kind- 
of-business  classifications  are  not  interchange- 
able with  commodity  classifications.  Most  busi- 
nesses sell  a  number  of  kinds  of  conrunodities. 
The  kind-of-business  code  assigned  generally 
reflects  either  the  individual  commodity  or  com- 
modity group  which  is  the  primary  source  of  the 
establishment's  receipts  or  some  mixture  of  differ- 
ent commodities  which  characterize  the  estab^ 
lishment's  business.  Thus,  the  classification  of 
establishments  by  kind  of  business  generally  does 
not  make  it  possible  to  determine  either  the  num- 
ber of  establishments  handling  a  particular  com- 
modity or  the  sales  of  that  commodity.  For 
example,  the  "food  group"  classification  excludes 
stores  selling  some  food  if  the  sale  of  food  is 
not  the  primary  source  of  receipts;  moreover, 
even  though  stores  are  classified  as  "food  stores" 
some  of  their  receipts  may  be  derived  from  the  sale 
of  nonfood  products. 

As  noted  in  the  section  on  "Method  of  Enu- 
meration," the  1958  Census  findings  are  based 
on  reports  from  two  different  sources.  "Em- 
ployer" establishments  were  canvassed  by  mail 
and  were  required  to  complete  report  forms 
especially  designed  for  this  census.  "Nonem- 
ployer"  establishments,  however,  were  included 
in  the  census  on  the  basis  of  information  sup- 
plied on  the  1958  Federal  income  tax  report. 
Because  of  the  nature  of  the  information  avail- 
able on  the  tax  form,  the  kind-of-business  classi- 
fications based  on  that  form  represent  primarily 
"self -designation."  In  some  cases  this  informa- 
tion was  adequate  for  classification  at  the  kind- 
of-business  group  level  but  not  for  detailed  kinds 
of  business.  (See  "Comparisons  of  the  1954 
and  1958  Censuses,"  above.) 

The  classifications  based  on  the  census  forms, 
on  the  other  hand,  reflect  the  information  on  the 
commodity  "composition"  of  the  establishment  as 
revealed  by  the  census  classification  inquiries. 
The  effect  of  the  two  different  sources  on  uni- 
formity of  classification,  as  reflected  in  the 
measurement  of  dollar  volume  of  sales  is  minor. 
In  total,  the  "nonemployer"  establishments  ac- 
count for  less   than   10  percent  of  retail   sales 
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and,  in  most  cases,  it  is  likely  that  the  "self- 
designated*  classification  would  be  consistent  with 
that  derived  from  more  comprdiensive  information. 

The  data  in  this  report  for  two  major  SIC 
groups,  55  and  59,  have  been  subdivided,  making 
it  necessary  to  arrive  at  SIC  major  group  totals 
by  addition  (see  description  below  for  these  major 
groups).  In  addition,  data  for  that  part  of  SIC 
group  53  which  relates  to  nonstore  retailers 
are  not  included  in  this  report. 

Lumber,  Building  Materials,  Hardware,  Farm 
Equipment  Dealers  (SIC  Major  Group  52) 

Establishments  primarily  selling  lumber,  build- 
ing materials,  the  basic  lines  of  hardware,  paint, 
wallpaper,  glass,  electrical  supplies,  roofing  ma.- 
terials,  and  other  supplies  and  equipment  for  home 
construction.  Establishments  primarily  selling 
farm  equipment  are  also  included.  Establishments 
in  this  group  sell  to  contractors  as  well  as  to 
the  general  public. 

Hardware  stores  (SIC  5251).—  Establishments 
primarily  selling  a  number  of  basic  hardware 
lines,  such  as  tools,  builders'  hardware,  paint 
and  glass,  housewares  and  household  appliances, 
cutlery,  and  roofing  materials.  These  establish- 
ments may  also  sell  farm  Implements. 

General  Merchandise  Group  (SIC  Major  Group  53, 
Except  For  "Nonstore  Retailers") 

This  group  includes  all  establishments  within 
SIC  major  group  53— "General  Merchandise"  ex- 
cept for  "nonstore"  establishments. 

The  data  for  establishments  in  this  group  in 
the  1958  Census  of  Business  as  compared  with 
the  1954  Census  of  Business  are  affected  by  the 
treatment  in  1958,  of  leased  departments  as  parts 
of  the  establishment  within  which  they  operate 
rather  than  as  separate  establishments.  The 
data  for  department  stores  are  most  affected 
by  this  change. 

Department  stores  (SIC  531).— Establishments 
nornially  employing  25  or  more  people  and  en- 
gaged in  selling  some  items  in  each  of  the  fol- 
lowing lines  of  merchandise: 

1.  Furniture,  home  furnishings,  appliances, 
radio  and  TV  sets 

2.  A  general  line  of  apparel  for  the  family 

3.  Household  linen  and  dry  goods 

An  establishment  with  total  sales  of  less  than 
$5,000,000,  in  which  sales  of  any  one  of  these 
groupings  is  greater  than  80%  of  total  sales, 
is  not  classified  as  a  department  store. 

An  establishment  with  total  sales  of  $5,000,000 
or  more  is  classified  as  a  department  store 
even    if    sales    of  one  of  the  groups  described 


above  is  more  than  S€%  of  total  sales,  provided 
that  the  combined  sales  of  the  other  two  groups 
is  $500,000  or  more.  Relatively  few  stores 
are  included  in  this  classification  as  a  result 
of  this  special  rule  and  most  of  those  which  are 
would  otherwise  have  been  classified  in  the  ap- 
parel group  (SIC  major  group  56). 

Limited  price  variety  stores  (SIC  533).— Es- 
tablishnrients  primarily  selling  a  variety  of  mer- 
chandise  in  xhe  low  and  popular  price  ranges, 
such  as  stationery,  gift  items,  women's  acces- 
sories, toilet  articles,  light  hardware,  toys,  house- 
wares, confectionery.  These  establishments  fre- 
quently are  known  as  "5  and  10  cent"  stores 
and  "5  cent^  to  a  dollar"  stores,  although  mer- 
chandise is  usually  sold  outside  these  price  ranges. 

Classification  of  all  stores  in  this  category 
is  primarily  based  on  self- designation  by  the  store 
operators.  The  self-designation  was  supplemented 
by  the  addition  to  the  1958  Census  report  form 
of  a  question  on  food  sales,  the  answers  to  which 
resulted  in  removing  from  this  category  a  sig- 
nificant number  of  smaller  establishments  included 
under  this  heading  in  the  1954  tabulations. 

Pood  Stores  (SIC  Major  Group  54) 

Establishments  primarily  selling  food  for  home 
preparation  and  consumption.  Establishments  pri- 
marily selling  prepared  food  and  drinks  for  con- 
sumption on  their  own  premises  are  classified 
as  "Eating  and  Drinking  Places"  (SIC  major 
group  58),  and  stores  primarily  engaged  in  selling 
packaged  beers  and  liquors  are  classified  sepa- 
rately as  "liquor  stores." 

Automotive  Dealers  (SIC  Major  Group  55, 
Except  554) 

NOTE:  This  group  does  not  include  estab- 
lishments primarily  engaged  in  selling  trucks 
and  motorized  industrial  equipment.  Such  es- 
tablishments are  included  in  the  Wholesale  Trade 
portion  of  the  Census  of  Business. 

Passenger  car  dealers,  franchised  and  non- 
franchised  (SIC  551.  552). -Establishments  pri- 
marily  selling  new  automobiles,  or  new  and  used 
automobiles  and  trucks.  These  establishments 
frequently  operate  repair  shops  and  used  car 
lots  and  may  carry  stocks  of  replacement  parts, 
tires,  batteries,  and  automotive  accessories.  Used 
car  lots  and  repair  shops  operated  by  franchised 
dealers  are  not  recognized  as  separate  estab- 
lishments. Data  for  such  operations  are  con- 
solidated in  this  category  with  other  data  for 
franchised  passenger  car  dealers.  Establish- 
ments primarily  selling  used  cars  and  trucks  and 
not  holding  a  franchise  for  the  sale  of  new  pas- 
senger cars  are  also  included. 
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Tire,  battery,  accessory  dealers  (SIC  553).— 
Establishments  primarily  selling  new  automobile 
tires,  batteries,  automobile  seat  covers,  and  auto- 
mobile parts  and  accessories.  Establishments 
primarily  selling  used  merchandise  in  these  cate- 
gories are  classified  as  "secondhand  stores," 
(SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

Establishments  primarily  selling  gasoline  and 
other  automotive  petroleum  products.  Establish- 
ments called  garages  but  deriving  the  larger 
part  of  receipts  from  gasoline  and  oil  sales 
are  included. 

Apparel,  Accessory  Stores  (SIC  Major  Group  56) 

Establishments  in  this  group  are  primarily 
engaged  in  selling  clothing  of  all  kinds  and  re- 
lated articles  for  personal  wear  and  adornment. 
Not  included  in  this  group  are  the  establish- 
ments which  meet  the  criteria  for  department 
stores  or  general  merchandise  stores  (SIC  531 
and  part  of  5392),  even  though  most  of  their 
receipts  are  from  the  sale  of  apparel  and  ap- 
parel accessories. 

Men's,  boys'  apparel  stores,  custom  tailors  (SIC 
561  and  5671). --Establishments  primarily  engaged 
in  selling  men's  and  boys'  outerwear  and  furnish- 
ings such  as  shirts,  hats,  underwear,  hosiery, 
etc.  Also  included  are  establishments  primari- 
ly engaged  in  the  making  and  selling  of  outer- 
wear to  individual  order  from  stocks  of  material 
carried  in  their  inventory. 

Women's  clothing,  specialty  stores  (SIC  562, 
563,  568).— Establishments  primarily  selling  wom- 
en's apparel  and  apparel  accessories  of  all  types, 
including  women's  ready-to-wear  stores,  furriers, 
and  the  various  specialty  shops. 

Women's  ready-to-wear  stores  (SIC  562).— 
Establishments  primarily  selling  women's  and 
girls'  apparel.  Establishments  are  included  in 
this  category  provided  (1)  their  sales  of  all  types 
of  apparel  (except  as  noted  in  the  definition  for 
general  merchandise  group  stores)  account  for 
80%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
en's and  girls'  apparel  are  3  or  more  times  the 
sales  of  all  men's  and  boys'  apparel,  and  (3) 
sales  of  women's  and  girls'  coats,  suits,  and  dress- 
es are  at  least  one- third  of  sales  of  all  women's 
and  girls'  apparel.  Establishments  primarily 
selling  garments  made  to  customer  order  are  clas- 
sified as  custom  tailors  (SIC  567). 

Family  clothing  stores  (SIC  565).— Establish- 
ments  primarily  selling  clothing,  furnishings,  and 
accessories  for  men,  women,  and  children,  with- 
out specializing  in  any  one  line.  Establishments 
are  included  in  this  category  provided  (l)their 
sales   of  all  types  of  apparel  (except  as  noted  in 


the  definition  for  general  merchandise  group  stores) 
account  for  80%  or  more  of  their  total  sales, 
(2)  sales  of  all  women's  and  girls'  apparel  items 
are  not  more  than  3  times  the  sales  of  all  men's 
and  boys'  items,  and  (3)  the  sales  of  all  men's 
and  boys'  apparel  items  are  not  more  than  3 
times  the  sales  of  all  women's  and  girls'  apparel 
items. 

Shoe  stores  (SIC  566).— Establishments  primarily 
selling  shoes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  family  shoe  stores;  and  chil- 
dren's, juveniles'  shoe  stores. 

Furniture,  Hoihe  Furnishings,  Equipment  Stores 
(SIC  Major  Group  57) 

Establishments  primarily  selling  merchandise 
used  in  furnishing  the  home,  such  as  furniture, 
floor  coverings,  draperies,  glass  and  chinaware, 
domestic  stoves,  refrigerators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radio 
and  TV  sets.  Also  included  are  musical  instru- 
ment stores  and  music  and  record  shops,  kinds 
of  business  which  in  the  1954  Census  of  Busi- 
ness were  included  in  the  group  "Other  Retail 
Stores."  Antique  stores,  which  in  the  1954  Census 
were  included  in  this  group  are  now  included  with 
"Other  Retail  Stores." 

Furniture  stores  (SIC  5712).— Establishments 
primarily  selling  household  furniture,  mattresses, 
springs,  and  other  sleep  equipment.  Also  included 
in  this  classification  are  establishments  selling 
household  appliances,  record  players,  and  radio 
and  TV  sets,  provided  the  receipts  from  sales 
of  furniture  and  sleep  equipment  exceed  those 
from  sales  of  the  other  conunodity  lines  named. 

Other  home  furnishings  stores  (SIC  571  except 
5712).— Establishments  primarily  selling  home  fur- 
nishings  other  than  household  furniture,  mat- 
tresses, springs,  and  other  sleep  equipment.  In- 
cluded are  stores  primarily  engaged  in  selling 
such  lines  of  home  furnishings  as  floor  coverings; 
drapery,  curtains,  slip  covers,  upholstery  materi- 
als; china,  glassware,  metalware;  lamps  and  lamp- 
shades, blinds  and  window  shades;  etc. 

Household  appliances,  radio,  TV  stores  (SIC 
572  and  5732).— Establishments  primarily  engaged 
in  selling  household  appliances  (such  as  electric  and 
gas  refrigerators,  stoves,  vacuum  cleaners,  wash- 
ing machines  and  dryers,  freezers,  electric  irons, 
percolators,  hot  plates,  etc.)  and  radios,  television 
sets,  and  record  players.  The  retail  establishments 
(primarily  engaged  in  the  sale  of  electric  and  gas 
appliances  for  household  use)  operated  by  public 
utility  firms  are  included  in  this  category. 

Music  stores  (SIC  5733).— Establishments  pri- 
marily  selling  musical  instruments  such  as  organs, 
pianos,  horns,  stringed  instruments,  drums,  xylo- 
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phones,  etc.   Also  those  establishments  primarily 
selling  phonograph  records  and  albums. 

Eating  Places  (SIC  5812) 

Establishments  primarily  engaged  in  selling 
prepared  foods  and  drinks  for  consumption  on  their 
own  premises. 

Drinking  Places  (SIC  5813) 

Establishments  primarily  engaged  in  selling 
drinks,  such  as  beer,  ale,  wine,  liquor,  and  other 
alcoholic  beverages  for  consumption  on  their  own 
premises. 

Drug   Stores,  Proprietary   Stores  (SIC  591) 

Establishments  which  sell  prescriptions,  drugs, 
or  proprietary  medicines  in  combination  with  lines 
such  as  cosmetics,  toiletries,  tobacco,  magazines 
and  books,  and  novelty  merchandise.  Those  stores 
which  sell  prescriptions  are  classified  as  drug 
stores,    the    remainder    as    proprietary    stores. 

Other  Retail   Stores    (SIC  Major  Group  59, 
Except  SIC  591) 

Liquor  stores  (SIC  592),  also  government-oper- 
ated liquor  stores  (SIC  Major  Group  92  and  93).— 
Establishments  primarily  selling  packaged  alco- 
holic beverages  such  as  ale,  beer,  wine,  and  whisky 
for  consumption  off  the  premises.  Liquor  stores 
operated  by  States,  counties,  and  municipalities 
are  included.  Stores  primarily  selling  prepared 
drinks  for  consumption  on  the  premises  are  not 
included  in  this  category  but  are  classified  with 
drinking  places  (SIC  5813). 

Book  stores  (SIC  5942).— Establishments  pri- 
marily selling  new  books  and  periodicals. 

Stationery  stores  (SIC  5943).— Establishments 
primarily  selling  stationery  items,  such  as  writing 


paper,  tablets,  accounting  forms,  legal  forms, 
greeting  cards,  post  cards,  and  school  and  office 
supplies. 

Sporting  goods  stores  (SIC*  5952).— Establish- 
ments primarily  selling  a  general  or  specialized 
line  of  sporting  goods  and  equipment  for  hunting, 
camping,  fishing,  skiing,  riding,  tennis,  golf,  and 
other  sports,  and  gymnasium  and  playground  equip- 
ment. 

Bicycle  shops  (SIC  5953).— Establishments  pri- 
marily selling  bicycles  and  bicycle  parts  and 
accessories. 

Jewelry  stores  (SIC  597).— Establishments  pri- 
marily  selling  any  combination  of  the  lines  of 
jewelry,  such  as  diamonds  and  other  precious 
stones;  rings,  bracelets  and  brooches;  sterling  and 
plated  silverware;  and  watches  and  clocks. 

Florists  (SIC  5992). -Establishments  primarily 
selling  cut  flowers  and  growing  plants.  Greenhouses 
and  nurseries  are  not  included  in  the  Census  of 
Business. 


DATA  FOR  MAJOR  RETAIL  CENTERS 

Due  to  the  relatively  small  number  of  establish- 
ments in  the  Major  Retail  Centers,  sales  figures 
are  shown  only  for-- 

1.  Retail  stores,  total. 

2.  Convenience  goods  stores,  i.e.,  Food  stores 
(SIC  54),  Eating  and  drinking  places  (SIC  58), 
and  Drug,  proprietary  stores  (SIC  591). 

3.  Shopping  goods  stores,  i.e..  General  mer- 
chandise stores  (SIC  53  pt.).  Apparel, 
accessory  stores  (SIC  56),  and  Furniture, 
home  furnishings,  equipment  stores  (SIC  57). 

4.  All   other    retail  stores  (SIC  52,  55,  599). 


BUREAU  OF  THE  CENSUS  CURRENT  BUSINESS  REPORTS 


Reports  are  Issued  monthly  showing  national  and  regional  estimates,  by  kind  of  hufilneBe,  of  the  dollar  volume 
of  retail  sales,  and  of  trends  in  selected  standard  metropolitan  statistical  areas.  Monthly  reports  also 
are  issued  providing  national  dollar  volume  estimates  of  wholesalers '  sales  by  kind  of  business  as  well  as 
sales  and  inventory  trends  and  stock-sales  ratios  by  kind  of  business  and  by  geographic  division.  Other 
current  business  reports  include  the  seasonal  Canned  Food  Report  and  the  quarterly  press  release  on  Grsen 
Coffee  Inventories  and  Roastings. 


CURRENT  RETAIL  TRADE 


ADVANCE  RETAIL  SALES  REPORT 

Issued  on  the  10th  of  the  month  following  the  month 
covered.  Advance  monthly  estimates  of  retail  dollar 
sales  volume  in  the  United  States,  for  major 
kind -of -business  groups  and  for  all  kinds  of  b\isi- 
ness  combined,  collected  from  a  subsainple  of  the 
Census  Bureau's  retail  trade  reporting  panel.  In- 
formation for  previous  months  is  shown  both  unad- 
justed and  adjusted  for  seasonal  and  trading  day 
differences.   (Year's  subscription,  $1.00) 


MONTHLY  RETAIL  TRADE  REPORT 

Estimated  monthly  dollar  sales  vol\ime  (with  oompari- 
8 one  for  prevloioa  months)  of  all  retail  stores  and 
of  those  organizations  operating  11  or  more  retail 
stores — United  States  by  kind  of  business .  Also 
estimated  monthly  sales  of  stores  of  organizations 
operating  1  to  10  retail  stores — Census  regions  by 
kind  of  business;  weekly  sales  during  current  month 
of  grocery  store  firms  operating  11  or  more  retail 
stores;  and  percentage  changes  in  sales  of  stores  of 
organizations  operating  1  to  10  stores — selected 
standard  metropolitan  statistical  areas,  all  kinds 
of  retail  business  combined.  (Year's  subscription, 
including  Annual  Retail  Trade  Report,  $1.00) 


ANNUAL  RETAIL  TRADE  REPORT 

Estimates  of  sales  of  all  retail  stores  and  those  of 
organizations  operating  11  or  more  retail  stores. 
United  States  and  Census  regions,  by  kind  of  busi- 
ness. Year-end  merchandise  inventories,  seiles- 
inventory  ratios,  and  accounts  receivable  balances 
held  by  retailers,  by  kind  of  business,  United 
States.  (Included  with  subscription  to  Monthly 
Retail  Trade  Report  -  See  above . ) 


CURRENT  WHOLESALE  TRADE 


MONTHLY  WHOLESALE  TRADE  REPORT 

Sales  and  inventory  trends  and  stock-sales  ratios  of 
merchant  wholesalers  are  shown  for  about  A5  kinds  of 
business  at  the  United  States  level  and  for  about  lA 
kinds  of  business  by  geographic  division.  Percent 
change  in  sales  and  inventories,  from  preceding 
month  and  from  same  month  preceding  year,  and  sales 
for  year-to-date  from  preceding  year-to-date  period. 
Stock-sales  ratios,  current  month,  preceding  month, 
and  same  month  preceding  year.  Monthly  estimates  of 
dollar  sales  volume  are  Included  for  most  kinds  of 
business.   (Year's  subscription  $1.00) 


OTHER  CURRENT  BUSINESS  REPORTS 

CANNED  FOOD  REPORT 

Total  stocks  of  canners  and  wholesale  distributors,. 
including  warehouses  of  retail  multiunit  organiza- 
tions, of  specified  canned  foods  (vegetables,  fruits, 
juices,  fish),  32  items  as  of  January  1.  Total  ac- 
tual cases,  all  sizes  combined;  for  January  1,  sizes 
number  10  or  larger  (institutional  sizes)  are  shown 
separately.  Current  and  comparable  previous  year 
information.  Canners'  stock,  supplied  by  canners' 
associations,  shown  as  available.  Also  canners' 
carryover,  pack,  and  total  supply  from  beginning  of 
season,  and  total  supply  for  two  previous  seasons. 
Reports  issued  as  of  January  1,  April  1,  June  1, 
July  1,  and  November  1.  (Season's  subscription,  5 
reports,  $.50) 


GREEN  COFFEE  INVENTORIES  AND  ROASTINGS 

Estimates  of  green  coffee  inventories  held  by 
roasters,  importers,  and  dealers,  as  of  the  end  of 
each  quarter,  roastings  and  lnports  of  green  coffee, 
as  well  as  the  amount  of  green  coffee  roasted  for 
soluble  use,  during  each  quarter,  comparable  data 
for  previous  years.  (Quarterly  press  release,  free) 


For  order  forms  or  further  ixiformation  on  any  Current  Business  Report  series,  consult  the  nearest 
Department  of  Commerce  Field  Office  or  write  to  the  Bureau  of  the  Census,  Washington  25,  D.  C. 
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PUBLICATION  PLAN  FOR  THE  1958  CENSUS  OF  BUSINESS 


Tlie  1958  Census  of  Business  consists  of  three  major  trade 
segments— retail  trade,  wholesale  trade,  and  selected  service 
trades.  The  final  results  of  the  1958 Census  are  published  in 
the  form  of  separate  report  series  for  each  of  these  trade 
segments  and  a  separate  report  for  public  warehouses.  These 
report  series  will  supersede  the  preliminary  reports. 

The  1958  Business  Census  report  series  for  retail  trade, 
wholesale  trade,  and  selected  services  will  consist  of  two 
parts— (1)  Area  Reports,  and  (2)  Subject  Reports.  For  re- 
tail trade  and  hotels  and  motion  picture  theaters,  a  third 
series  of  reports  relating  to  the  Central  Business  Districts 
of  large  metropolitan  centers  will  also  be  issued. 

Subsequent  to  the  issuance  of  final  reports,  findings  of  the 
1958  Census  will  be  consolidated  and  issued  as  Census  vol- 
umes. Announcements  concerning  the  report  series  and  the 
volumes  may  be  obtained  by  writing  to  the  Bureau  of  the  Cen- 
sus, Washington  25,  D.  C. 

The  above  report  series  do  not  cover  Puerto  Rico,  results 
for  which  will  be  issued  separately. 

THE  RETAIL  TRADE  REPORT  SERIES 

Following  are  brief  descriptions  of  the  report  series  for 

retail  trade: 

Area  Reports 

A  separate  report  for  each  State,  the  District  of  Columbia, 
Alaska,  Hawaii,  Virgin  Islands,  Guam,  and  continental  United 
States  showing,  by  kind  of  business,  data  on  number  of  es- 
tablishments, sales  for  the  year,  payroll  for  the  year,  pay- 
roll and  number  of  paid  employees  for  the  workweek  ended 
nearest  November  15,  1958,  and  number  of  proprietors.  De- 
tailed kind-of-business  data  are  provided  for  the  State,  for 
each  standard  metropolitan  statistical  area,  for  each  large 
county,  and  for  each  large  city.  In  addition,  data  for  less 
detailed  kind-of-business  groupings  are  shown  for  all  coun- 
ties and  for  each  city  of  2,500  or  more  inhabitants.  The  re- 
ports for  the  New  England  States  will  also  include  data  for 
those  towns  which  in  the  latest  Census  had  an  urban  concen- 
tration of  2,500  or  more  inhabitants  as  well  as  all  those  with 


a  total  population  of  10,000  or  more.  The  Pennsylvania  and 
New  Jersey  reports  provide  data  for  townships  and  towns 
having  a  population  of  10,000  or  more  at  the  latest  Census. 
The  number  of  kinds  of  business  for  which  figures  are  pub- 
lished will  vary  according  to  the  number  of  establishments 
in  the  area. 

Subject  Reports 

These  rejDorts  provide  data  for  such  subjects  as  sales -size 
of  establishment,  employment- size  of  establishment,  legal 
form  of  organization,  and  single  units  and  multiunits  as  well 
as  for  a  number  of  special  subjects  applicable  to  particular 
trades  or  groups  of  trades.  They  will  include  detailed  sta- 
tistics by  kind  of  business  for  the  United  States  as  a  whole 
and  for  standard  metropolitan  statistical  areas  and  States, 
with  cross-classification  by  related  subjects. 

Trade  Reports 

This  series  assembles  data  for  a  particular  trade  or  group 
of  related  trades.  The  data  for  the  most  part  are  assembled 
from  the  area  and  subject  reports.  The  trades  covered  in  a 
specific  trade  report  are  not  limited  to  those  in  a  specific 
industry  division,  such  as  retail  trade,  but  may  include  trades 
in  any  of  the  industry  divisions  covered  by  the  1958  Census  of 
Business. 

Centred  Business  District  Reports 

A  report  will  be  provided  for  each  of  a  number  of  large 
metropolitan  cities,  with  data  presented  by  kind  of  business. 
Includes  general  statistics  (establishments,  sales,  and  annual 
payroll)  by  kind  of  business  for  the  central  business  district, 
the  central  city,  the  central  city  exclusive  of  the  central 
business  district,  the  standard  metropolitan  statistical  area, 
and  the  standard  metropolitan  statistical  area  exclusive  of 
the  central  business  district.  In  addition,  for  a  number  of 
the  larger  metropolitan  areas,  statistics  are  published  for 
major  business  centers  outside  the  central  business  district. 
Although  these  reports  are  designed  primarily  to  present  in- 
formation for  retail  trade,  they  will  also  include  data  for 
two  service  businesses  hotels  and  motion  picture  theaters. 
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PLANS  FOR  1958  CENSUS  OF  BUSINESS  VOLUMES 

Volume  I.  RETAIL  TRADE,  SUMMARY  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters, 
presenting  statistics  by  kind  of  business  and  geographic 
areas,  for  such  subjects  as  sales-size  of  establishments, 
single  units  and  multiunits,  employment -size  of  establish- 
ments, cund  legal  form  of  organization.  This  volume  will 
incorporate  the  subject  report  series  BC58-RS. 

Volume  II.  RETAIL  TRADE,  AREA  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guann, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business,  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
retail  establishments  in  the  area.  Data  for  selected  towns 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-RA. 

Volume  m.  WHOLESALE  TRADE,  SUMA^ARY  STATIS- 
TICS— A  United  States  summary  chapter  and  separate 
chapters,  presenting  statistics  by  kind  of  business  and 
geographic  areas,  for  such  subjects  as  size  of  wholesale 
establishments,  receivables  and  bad  debt  losses,  sales  by 
class  of  customier,  commodity  line  sales,  legal  form  of 
organization,  and  petroleum  bulk  stations.  This  volume 
will  incorporate  the  subject  report  series  BC58-WS. 

Volume  IV.  .WHOLESALE  TRADE,  AREA  STATISTICS  — 
A  United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  ajid  the  Virgin  Islands.  Statistics  vdll  be  presented 
by  kind  of  business  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
wholesale  establishments  in  the  area.  Data  for  selected 
towns  and  townships  in  New  England,  New  Jersey,  and 
Pennsylvania  will  also  be  included.  This  voliime  will  in- 
corporate the  area  report  series  BC58-WA. 

Volume  V.  SELECTED  SERVICE  TRADES,  SUMMARY 
STATISTICS— A  United  States  summary  chapter  and  sepa- 
rate chapters,  presenting  statistics  by  kind  of  business  and 
geographic  areas,  for  such  subjects  as  receipts -sise  of 
establishments,  employment -size  of  establishments,  legal 
fornn  of  organization,  single  units  and  multiunits,  laundries 
and  cleaning  plants,  motion  pictures,  and  hotels  and  motels. 
This  volume  will  incorporate  the  subject  report  series 
BC58-SS. 

Volume  VI.  SELECTED  SERVICE  TRADES,  AREA  STA- 
TISTICS— A  United  States  summary  chapter  and  separate 
chapters  for  each  State,  the  District  of  Columbia,  Alaska, 
Guam,  Hawaii,  and  the  Virgin  Islands.  Statistics  are  pre- 
sented by  kind  of  business  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
businesB  detail  will  vary  in  accordcince  with  the  number  of 
service  establishments  in  the  area.  Data  for  selected  towns 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-SA. 
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PREFACE 


AUTHORITY  AND  SCOPE 

The  1958  Census  of  Business  along  with  the  1958  Censuses 
of  Manufactures  and  Mineral  Industries  was  required  by  law 
under  13  U.S.C,  sections  131  and 224.  These  censuses  covered 
businesses  operated  in  the  continental  United  States,  Alaska, 
Hawaii,  Guam,  and  the  Virgin  Islands.  A  separate  Census  of 
Business  and  Manufactures  for  1958  was  also  conducted  in 
Puerto    Rico    Jointly    with    the   Commonwealth  Government. 

The  1958  Census  of  Business  covered  retail  trade,  wholesale 
trade,  selected  services,  and  public  warehousing.  This  report 
provides  findings  for  retail  stores  in  selected  central  business 
districts  and  in  major  retail  centers;  and  for  hotels  and  motion 
picture  theaters  in  the  selected  central  business  districts. 

AREAS  COVERED 

Each  of  the  reports  in  this  series  covers  a  separate  standard 
metropolitan  statistical  area  and  includes  data  for  the  central 
business  district  (or  central  business  districts)  in  the  specified 
standard  metropolitan  statistical  area,  as  well  as  for  each  Cen- 
sus-delineated major  retail  center  (MRC)  located  in  the  same 
standard  metropolitan  statistical  area  (SMSA).  The  number  of 
MRC's  for  which  data  are  shown  in  a  single  SMSA  vary  from 
none  to  alxxit  two  dozen.  The  entire  series  of  reports  covers 
97  SMSA' 8,  and  provides  data  for  109  CBD's  and  some  500 
MRC's. 

DEUNEATION  OF  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

Because  many  large  cities  had  no  officially  defined  area 
representing  their  "Central  Business  District, "it  was  necessary 
for  the  Bureau  of  the  Census  prior  to  the  1954  Census  of 
Business  to  arrange  for  the  delineation  of  such  districts  before 
a  program  to  tabulate  Census  data  for  them  could  be  imple- 
mented. The  delineation  of  central  business  districts  was  ac- 
complished with  the  cooperation  of  the  Census  Tract  Committees 
in  the  large  cities  included  in  the  central  business  district  (CBD) 
program.  In  their  work  on  the  CBD's  the  Census  Tract  Com- 
mittees obtained  the  representation  of  a  variety  of  local 
interests,  such  as  business  firms  and  associations,  newspapers, 
planning  agencies,  welfare  organizations,'  local  governmental 
bodies,  etc.  Central  business  districts  have  been  delineated  only 
in  those  cities  of  100,000  or  more  inhabitants  (according  to  the 
1950  Census  of  Population  or  a  subsequent  special  census  prior 
to  1959)  in  which  there  was  a  local  Census  Tract  Committee 
recommendation  for  such  an  area  in  respionse  to  an  Inquiry  from 
the  Census  Bureau. 

The  objective  of  the  CBD  program  was  stated,  as  follows,  in 
a  letter  from  the  Director  of  the  Census  Bureau  to  the  Census 
Tract  Committees: 

"The  primary  objective  of  this  operation  is  to  provide  a 
basis  for  comparing  changes  in  business  activity  in  the  Cen- 
tral Business"  District  with  those  in  the  remainder  of  the 
metropolitan  area  or  of  the  central  city." 

Because  there  are  no  generally  accepted  rules  for  determining 
what  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 
did  not  provide  rigid  specifications  for  defining  the  CBD  but  (1) 
provided  a  general  characterization  of  the  CBD,  describing  it  as 
"an  area  of  very  high  land  valuation,  an  area  characterized  by  a 
highconcentrationof  retail  businesses,  offices,  theaters,  hotels, 
and  "service"  businesses,  and  an  area  of  high  traffic  flow";  and 
(2)  required  that  the  CBD  ordinarily  should  be  defined  to  follow 


existing  tract  lines,  i.e.,  to  consist  of  one  of  more  whole  Census 
tracts.  The  emphasis  put  on  tracts  was  based  on  the  anticipation 
that  other  Census  statistics  than  those  derived  from  the  Census 
of    Business    might    conveniently    be    tabulated    for   CBD's. 

It  was  recognized  that  the  tract  basis  for  CBD's  might 
lead  to  the  inclusion  of  some  land  area  not  properly  within 
a  strictly  defined  CBD  or  to  the  exclusion  of  a  small  por- 
tion of  what  should  be  in  the  CBD.  It  was  believed  that  this 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnitudes  being  measured.  Provision,  however,  was  made 
for  splitting  tracts  where  a  serious  problem  was  encountered. 
The  use  of  tract  lines  for  boundaries  also  was  consistent  with 
the  desire  to  keep  CBD  boundaries  constant,  in  order  to  maxi- 
mize the  value  of  comparisons  over  time.  Although  it  was 
recognized  that  the  CBD  strictly  defined  would  tend  to  change 
over  time,  it  was  felt  that  the  inexactitude  resulting  from  the 
use    of    fixed    boundaries    would    not    prove  to  be  serious. 

In  some  cities  where  there  had  been  a  previously  established 
central  business  district  or  similar  area  which  substantially 
corresponded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  in 
the  Bureau's  CBD  progx-am. 

Data  for  a  total  of  95  CBD's  were  provided  In  the  1954 
Census  of  Business.  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  in  97  standard  metropolitan  statistical 
areas.  A  number  of  cities  have  made  minor  changes  in  the 
boundaries  of  their  CBD's  due  mainly  to  revisions  in  tract 
boundaries.  In  only  one  city,  Minneapolis,  has  a  previously 
defined  CBD  been  significantly  changed. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  and  data  from  them  have  been  tabulated,  as  part  of 
the  1958  Census  of  Business  program.  The  major  retail  cen- 
ters (MRC's)  were  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metropolitan  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  themselves)  which  include 
a  major  general  merchandise  store— usually  a  department 
store.  KfllC's  were  not  delineated  if  the  publication  of  data 
for  them  would  result  in  violation  of  Census  rules  prohibiting 
disclosure  of  information  for  individual  firms. 

MRC's  include  not  only  the  planned  suburban  shopping  center 
but  also  the  older  string  street  and  neighborhood  developments 
which  meet  the  above  prerequisites.  Frequently  the  boundaries 
of  a  single  MRC  include  stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the  planned  portion. 
In  general  the  boundaries  of  the  MRC's  have  been  established 
to  include  all  adjacent  blocks  containing  at  least  one  store  in 
the  general  merchandise,  apparel,  or  furniture -appliance 
groups  of  stores,  and  where  a  planned  center  is  involved  in- 
clude all  of  the  center. 

In  those  cities  within  the  standard  metropolitan  statistical 
areas  (SMSA's)  covered  by  this  series  of  reports  which  were 
not  of  sufficient  size  to  qualify  for  the  delineation  of  a  central 
business  district,  no  MRC's  were  delineated  unless  at  least  two 
such  centers  could  be  defined. 


For  explanation  of  procedures  and  definitions,  see  Appendix. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  1. 


-RETAIL  STORES  AND  SELBCTKD  SERVICE  ESTABLISmENTS: 

CENTRAL  BUSINESS  DISTRICT  OF  PROVIDENCE 


1958  AND  195<; 


Establishments,   Sales,   Anmial  Payroll,   and  BnployeeB,  by  yJnA  of  Business 


SIC  code 


Kind  of  business 


1958 


Estab- 
lish- 
ments^ 


(mjnber) 


Sales'- 


($1,000) 


Payroll, 

entire 

year 

($1,000) 


Paid  employees, 

workweek  ended 

nearest  Nov.  15 


Total 
(ntmber) 


Full 
workweek 

(nunber) 


1954 


Estab- 
lish- 
ments^ 


(mmber) 


Sales^ 


($1,000) 


Payroll, 

entire 

year 

($1,000) 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562, 563, 568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware, 

faun  equipment  dealers 

HardwEire  stores 

Other 

General  merchandise  group  stores^  ^ . . . 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores .... 

Food  stores 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custcm 

tailors  * 

Wcmen's  clothing,   specialty  stores.. 

Ready-to-wear  stores' 

Femily  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  heme  furnishings,  equipment 

stores 

Furniture  stores* 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV, 
music  stores 

Eating ,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores . . 


SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


505 


14 
3 

11 

24 
2 
5 

17 

20 
7 
5 

117 

25 
51 
31 

5 
31 

3 


50 

7 

17 

26 

136 
92 

44 

11 

121 

8 

17 

3 

24 
4 
4 


109,678 

(D) 
(D) 
662 

37,876 

(D) 

3,804 

(D) 

5,135 

1,738 

385 

29,504 

3,930 

18,974 

17, 501 

(D) 

3,037 

(D) 


7,117 
1,336 
1,557 

4,224 

7,393 
5,793 
1,600 

1,319 

(D) 

655 
1,913 

221 
3,373 

116 
1,425 


4,626 
1,413 


18,253 


(D) 
(D) 
155 

6,548 
(D) 
640 
(D) 

577 
276 


4,834 

652 
3,199 
2,918 
(D) 
421 
(D) 


1,148 
240 
272 

636 

1,708 

1,426 

282 

197 

(D) 
58 

386 
31 

400 
11 

224 


1,820 
368 


7,324 


(D) 
(D) 
43 

2,925 
(D) 
296 
(D) 

216 

71 

14 

1,833 

190 
1,309 
1,214 
(D) 
123 
(D) 


309 
70 
71 

168 

937 
823 
114 

74 

(D) 

14 

124 

7 

120 

5 

51 


812 

155 


5,635 

(D) 
(D) 
38 

2,171 
(D) 
205 
(D) 

162 

69 

9 

1,394 

159 
975 
891 
(D) 
89 
(D) 


245 
50 
67 

128 

685 
587 


56 

(D) 

13 

109 

7 

112 

5 

49 


626 

115 


590 


20 

7 

9 

168 

27 
63 
36 
8 
36 
28 


44 
12 
12 

18 

144 
95 
49 

13 

151 

10 

14 

3 

25 

2 

6 


113,139 


7,474 
(D) 
(D) 

44,285 

(D) 

4,802 

(D) 

3,834 

1,982 

537 

26,646 

3,131 
12,395 
11,451 
3,722 
5,284 
2,076 


6,338 
2,505 
1,810 

2,003 

9,235 
7,549 
1,686 

2,505 

10,303 
640 

1,275 
474 

3,943 
(D) 

1,009 


4,410 
1,232 


21,191 


1,415 
(D) 
(D) 

9,182 
(D) 
867 
(D) 

622 

234 

70 

4,413 

453 
2,222 
2,099 
594 
783 
361 


1,203 
437 
432 

334 

2,073 

1,761 

312 

368 

1,611 
24 
249 
47 
753 
(D) 
178 


1,601 
204 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

■■■All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  Include  data  for  "nonanployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  -part   of  SIC  53. 

•^1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified  as 
stores.  The  1954  sales  of  leased  departments  in  general  merchandise  group  stores  (SIC  53  pt.)  which  are  most  affected,  were  reported 
as  $2,049,000  of  which  $1,406,000  are  included  in  SIC  56. 

*1954  data  limited  to  "employer"  establlshnents . 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


PROVIDENCE,  R.I.-MASS.,  AREA 


Table  2.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 

CITY  OF  PROVIDENCE 

Establishnents,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

5^ 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 


591 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


Kind  of  business 


RETAIL  STORES 


Retail  stores,  total 


Lumber,  building  materials,  hardware, 

f ann  equipment  dealers 

Hardware  stores 

Other 


2  3 


General  merchandise  groMp   stores 
Department  stores 

Limited  price  variety  stores.... 
Other  general  merchandise  stores 


Food  stores 

Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores 

Hen's,  boys'  apparel  stores,  custom 

tailors  

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores* 

Family  clothing  stores* 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,  equipment 

stores 

Furniture  stores* 

Other  home  furnishings  st<3res* 

Household  appliance,  radio,  TV, 
music  stores 


Eating,  drlnMng  places. 

Eating  places 

Drinlring  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores  ^ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods ,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  siqiply  stores. 


SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


1958 


Estab- 
lish- 
ments^ 


(number) 


2,996 


104 
34 
70 

118 

5 

24 

69 

672 

104 

241 

238 

65 
87 
50 
12 
52 
18 


201 
61 
63 

77 

606 
376 
230 

130 

582 

142 

32 

16 

45 

(NA) 

(NA) 


Sales 1 


($1,000) 


340,862 


18,079 

7,876 

10,203 

52,955 

40,437 

5,331 

(D) 

66,434 

52, 185 

14,471 

39,782 

7,474 

22,422 

20,165 

4,477 

4,424 

945 


18,350 
6,310 
4,135 

7,905 

24, 706 

18,787 

5,519. 

10,391 

43,509 

11,428 

2,333 

650 

3,904 

(NA) 

(NA) 


5,094 
(D) 


Payroll, 

entire 

year 


($1,000) 


41,340 

2,755 
(D) 
(D) 

8,315 

6,820 

882 

613 

4,783 

5,088 

953 

6,190 

1,182 

3,647 

3,262 

685 

568 

108 


2,672 
912 
687 

1,073 

5,089 

4,258 

831 

1,211 

4,284 

447 
435 
77 
440 
(NA) 
(NA) 


1,965 
555 


Paid  eiiqjloyees, 

workweek  ended 

nearest  Nov.    15 


Total 
(number) 


15,609 

812 
(D) 
(D) 

3,645 

2,923 

420 

302 

1,809 

1,236 

417 

2,  XI 

329 
1,501 
1,363 

246 

173 
52 


840 
267 
192 

381 

2,743 

2,340 

403 

519 

1,287 

151 

150 

22 

135 

(NA) 

(NA) 


869 
270 


Full 
workweek 

(number) 


12,500 

739 
(D) 
(D) 

2,750 

2,220 

276 

254 

1,273 

1,204 

319 

1,797 

281 

1,145 

1,021 

198 

131 

42 


746 
235 
182 

329 

2,149 

1,809 

340 

349 

1,174 
119 
129 
20 
126 
(NA) 
(NA) 


676 
162 


1954 


Estab- 

Ush- 

ments^ 


(number) 


3,398 

110 
47 
63 

124 

6 

27 

91 

862 

123 

235 

318 

42 
103 
59 
18 
71 
54 


220 
52 
45 

69 

653 
384 
269 

132 

621 
121 
33 
11 
43 
29 
7 


Sales'- 


($1,000) 


339,921 


19,354 

8,278 

11,076 

52,909 

44,128 

6,229 

2,552 

63,087 

54,890 

14,134 

36,843 

5,133 
15,925 
14,487 
5,614 
6,755 
2,926 


17, 175 
7,317 
3,961 

5,005 

25,862 

19,325 

6,537 

10,727 

44,940 
8,130 
1,680 
867 
4,794 
1,169 
(D) 


5,167 
2,925 


Payroll, 

entire 

year 


($1,000) 


42,665 

3,001 
1,353 
1,648 

10, 356 

9,015 

(D) 

(D) 

4,723 

4,819 

854 

5,539 

691 
2,686 
2,524 
765 
927 
470 


2,653 

1,181 

776 

696 

5,208 

4,290 

918 

1,247 

4,265 
308 
285 
75 
799 
175 
(D) 


1,830 

501 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

^1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified  as 
stores. 

*1954  data  limited  to  "anployer"  establishnents. 

'Both  1954  and  1958  data  limited  to  "employer"  establishnents. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  3,— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 

PROVIDENCE  STANDARD  METROPOLITAN  STATISTICAL  AREA 


Establislments,  Sales,  Annual  Payroll,  and  Employees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958 


Es-tab- 

lish- 

ments^ 


(niimber) 


($1,000) 


Payroll , 

entire 

year 


($1,000) 


Paid  enployees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(nxanber) 


1954 


Estab- 
lish- 
ments-^ 


(number) 


Sales 1 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


52 

5251 

52  ex.  5251 

53  part  2 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 
Retail  stores,  total^. 


Lumber,  building  materials,  hardware, 

f aim  equipment  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores^  ^, 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores,. 


Food  stores 

Automotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  gtores,  custom 

tailors* 

Women's  clothing,  specialty  stores,. 

Ready-to-wear  stores ' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores  

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores.... 


SELECTED  SERVICE  TRADES 


8,783 

410 
128 
282 

352 

8 

70 

192 

1,981 

362 

884 

557 

131 
204 
100 

39 
130 

43 


555 
186 
136 

233 

1,799 

1,175 

624 

353 

1,530 

279 

62 

61 

100 

131 

18 


Hotels 

Motion  picture  theaters. 


876, 369 

48, 320 
14,702 
33,618 

96, 205 
50,469 
13, 880 
29,975 

234,042 

129,036 

51, 207 

70,376 

12,877 

37,122 

32,866 

8,641 

9,342 

2,268 


41, 582 

18, 170 

7,175 

16,237 

68,035 
50,508 
17, 527 

32,894 

104, 672 
23,399 
3,304 
1,826 
7,081 
3,294 
2,246 


5,597 
(D) 


93, 370 

6,224 
1,923 
4,  XI 

13,299 
8,183 
2,345 
2,751 

15,270 

12,151 

3,445 

10,407 

1,919 
5,809 
5,210 
1,202 
1,206 
271 


5,829 
2,690 
1,088 

2,051 

13, 318 

10,874 

2,44-i 

3,945 

9,482 
1,112 
583 
126 
838 
354 
355 


2,117 
1,120 


36,295 

1,846 

680 

1,166 

5,982 
3,542 
1,190 
1,245 

5,841 

3,024 

1,495 

4,053 

551 
2,477 
2,231 
495 
396 
133 

1,859 
868 
305 

686 

7,350 
6,067 
1,283 

1,771 

3,075 
415 
215 

41 
267 
138 

90 


937 
567 


28,484 

1,693 

586 

1,107 

4,567 

2,681 

796 

1,085 

4,068 

2,905 

1,155 

2,997 

455 

1,767 

1,565 

394 

287 

94 


1,686 
794 
289 

603 

5,566 

4,595 

971 

1,153 

2,694 
322 
173 
33 
222 
121 
84 


8,917 

369 
157 
208 

319 
10 
93 

214 

2,270 
368 
849 
691 

97 
236 
130 

43 
156 

99 


533 

139 

76 

190 

1,715 

1,025 

686 

332 

1,471 
254 
49 
53 
95 
117 
15 


733 
343 


770, 197 

45,572 

16,421 

(D) 

73,066 

49,766 

(D) 

(D) 

188, 702 

135,636 

42, 351 

66,529 

10, 836 
29,919 
26,989 

8,324 
11, 798 

4,684 


35,553 

17,714 

5,201 

10,786 

61,403 
43,444 
17,913 

29,363 

92,022 
16,965 
(D) 
1,837 
7,481 
2,602 
1,647 


5,605 
5,768 


83,998 

5,814 
2,415 
3,399 

13,573 

10,153 

2,672 

748 

12,380 

11, 647 

2,468 

9,616 

1,448 
4,896 
4,559 
1,165 
1,480 
627 


5,162 

2,679 

998 

1,485 

11,718 
9,106 
2,612 

3,327 

8,293 
807 
(D) 
(D) 

1,206 
(D) 
(D) 


1,944 
1,123 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (HA)  Not  available.    ...  Represents  zero. 

•"^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonanployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

^1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified  as 
stores. 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "anployer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


PROVIDENCE,  R  I.-MASS,,  AREA 


Table  4.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS— PERCENT  CHANGE  IN  SALES,  1954  TO  1958 
CENTRAL  BUSINBSS  DISTRICT  OF  PROVIDENCE,  THE  ENTIl^  CITY,  AND  PROVIDENCE  STANDARD  1»U!TR0P0LITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  change 


Central 

business 

district 


Entire 
city 


City 
less  its 
central 
business 
district 


Entire 
standard 
metro- 
politan 
statistical 
area 


Standard 

metro- 
politan 
statistical 
area  less 
central 
business 
district 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

5* 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566  , 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware,  farm  equipment 

dealers 

Hardware  stores 

Other 

General  merchandise  group  stores'  ^ 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 

Automotive  dealers. 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men ' s ,  boys '  apparel  stores ,  custom  tailors* 

Women's  clothing,  specialty  stores... 

Ready-to-wear  stores^. 

Family  clothing  stores^.. 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment  stores....... 

Furniture  stores'* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV,  music  stores 

Eating,  drinking  places 

Eating  places 

DrinMng  places. 

Drug  stores,  proprietary  stores , 

Other  retail  stores* , 

Liquor  stores , 

Book,  stationery  Jtores , 

Sporting  goods,  bicycle  stores , 

Jewelry  stores , 

Florists.... , 

Camera,  photographic  si^iply  stores , 

SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


-3.1 


(D) 
(D) 
(D) 

-14.5 
(D) 

-20.8 
(D) 

33.9 

-12.3 

-28.3 

10.7 
25.5 
53.1 
52.8 

(D) 
-42.5 

(D) 

12.3 
^6.7 
-14.0 
110.9 

-20.0 

-23.3 

-5.1 

-47.4 

(D) 

2.3 

50.0 

-53.4 

-14.5 

(D) 

41.2 


4.9 
14.7 


0.3 


-6.6 
-4.9 
-7.9 

0.1 

-8.4 

-14.4 

(D) 

5.3 

-4.9 

2.4 

8.0 

45.6 

40.8 

39.2 

-20.3 

-34.5 

-67.7 

6.8 

-13.8 

4.4 

57.9 

-4.5 
-2.8 
-9.5 

-3.1 

-3.2 

40.6 

38.9 

-25.0 

-18.6 

(NA) 

(D) 


-1.4 
(D) 


(D) 
(D) 
(D) 

74.8 
(D) 
7.0 
(D) 

3.5 

-4.7 

3.6 

0.8 

77.0 

-2.3 

-12.3 

(D) 
-5.7 

(D) 

3.7 

3.4 

19.9 

22.6 

4.1 

10.3 

-11.0 

10.3 

(D) 
43.8 
3.7 
9.2 
-37.6 
(D) 
(D) 


-35.5 
(D) 


12.0 


3.9 
(NA) 
(NA) 

31.0 
(NA) 
(NA) 
(NA) 

21.7 

-5.8 

18.2 

5.5 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 

15.9 
(NA) 
(NA) 
(NA) 

7.4 
(NA) 
(NA) 

10.0 

10.8 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 


-0.2 
(D) 


14.5 


(D) 
(NA) 
(NA) 

101.1 
(NA) 
(NA) 
(NA) 

21.5 

-5.7 

18.8 

2.0 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 

16.7 
(NA) 
(NA) 
(NA) 

12.3 
(NA) 
(NA) 

15.3 

(D) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 


-17.1 
(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
'in  canputing  percent  change,  1958  figures  incorporate  leased  departments  data  with  main  store.   In  1954  data,  leased  departments 
are  separately  classified  as  stores. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent  change . 

'in  computing  percent  change,  both  1954  and  1958  data  limited  to  "employer"  establishments . 

^Includes  data  for  those  kinds  of  business  In  SIC  59  (ex.  591)  not  covered  In  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  5.— RETAIL  STORES:   1958  AND  195^  CENTRAL  BUSINESS  DISTRICT  SALES  AS   PERCENT  OF 

PROVIDENCE  AND  OF  PROVIDENCE  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


52 
5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

55  ex.  55A 

55A 

56 

561,  567 

562,563,568 

562 

565 

566 

56-;,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 


591 

59  ex. 

592 

59-; 

595 

597 

5992 

5996 


591 


Kind  of  business 


RETAIL  STORES 

Retail  stores ,  total^ 

Lumber,  building  materials,  hardware,  farm  equipment  dealers 
Hardware  stores ........................................... 

Other 

General  merchandise  group  stores ^  ^ , 

Department  stores 

Limited  price  variety  storee.......,.,, 

Other  general  merchandise  stores 

Food  stores. 

Automot Ive  dealers. 

Gasoline  service  stations, .................................. 

Apparel,  accessory  stores. 

Men's,  boys'  apparel  stores,  custom  tailors*...... 

Vfomen ' s  clothing,  specialty  stores  ....................... 

Ready-to-wear  stores ' 

Family  clothing  stores^ 

Shoe  stores 

Other  apparel  stores 

Fumitvire,   home  furnishings,   equipnent  stores............... 

Furniture  stores* , 

Other  home  furnishings  stores*....................,....... 

Household  appliance,  radio,  TV,  music  stores 

Eating,  drinking  places 

Eating  plao  es 

Drinking  places ........................................... 

Drug  stores,  proprietary  stores............. 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  sv^jply  stores........................ 


Percent  of  city  sales  in 
central  business  district 


1958 


32.2 

(D) 
(D) 
6.5 

71.5 
(D) 

71.4 
(D) 

7.7 

3.3 

2.7 

74-.  2 
52,6 
84.6 
86.8 

(D) 
68.6 

(D) 

38.8 
21.2 
37.7 
53.4 

29.9 
30.8 
27.0 

12.7 

(D) 
5.7 
82.0 
34.0 
86.4 
(NA) 
(MA) 


1954 


33.3 

38.6 
(D) 
(D) 

83.7 
(D) 

77.1 
(D) 

6.1 

3.6 

3.8 

72.3 
61.0 
77.8 
79.0 
66.3 
78.2 
71.0 

36.9 
34.2 
45.7 
40.0 

35.7 
39.1 
25.8 

23.4 

22.9 

7.9 

75.9 

54.7 

82.2 

(D) 

(D) 


Percent  of  standard  metro- 
politan statistical  area 
sales  in  central  business 
district 


1958 


12.7 

(D) 
(NA) 
(NA) 

39.6 
(NA) 
(NA) 
(NA) 

2.2 

1.4 

0.8 

42.0 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 

17.3 
(NA) 
(NA) 
(NA) 

11.2 
(NA) 
(NA) 

4.1 

(D) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 


1954 


14.7 

16.4 

(NA) 

(D) 

60.6 
(D) 
(D) 
(D) 

2.0 

1.5 

1.3 

40.1 
28.9- 
41.4 
42.4 
44.7 
44.8 
44.3 

17.8 
14.1 
34.8 
18.6 

15.0 

17.4 

9.4 

8.5 

11.2 
3.8 
(D) 

25.8 

52.7 
(D) 

61.3 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
^Excludes  nonstore  retailers  (i.e.,  mail  oirder,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
■'in  canputing  percent,  1958  figures  Incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are 
separately  classified  as  stores. 

*1954  data  limited  to  "employer"  establishments  in  ccmputijig  percent. 

'in  canputing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


PROVIDENCE,  RI.-MASS.,  AREA 
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Table  6.— RETAIL  STORKS:   1958  AND  195-5 — PERCENTAGE  DISTRIBUTION  OF  SALES,  BY  KIND  OF  BUSINESS 
CENTRAL  BUSINESS  DISTRICT  OF  PROVIDENCE,  THE  ENTIRE  CITY,  AND  PROVIIffiNCE  STANDARD  METROPOLITAN  STATISTICAL  AREA 


(Percentages  are  Ijased  an  total  Retail  Store  Sales  vhloh  exclude  sales  of  nonstore  retallers- 

nerchandlse  vending  machine  operators) 


-mail  order,  direct  selling. 


SIC  code 

Kind  of  business 

Central 

business 

district 

Entire 

city 

Standard  metropolitan 
statistical  area 

1958 

1954 

1958 

1954 

1958 

1954 

RETATT.  STORES 
Retail  ptorpR,  total^.,,,, 

100.0 

(D) 
(D) 
0.6 

34.5 
(D) 
3,5 
(D) 

4.7 

1.6 

0.3 

26.9 

3.6 
17.3 
16.0 
(D) 
2.8 
(D) 

6.5 

1.2 
1.4 

3.9 

6.8 
5.3 
1.5 

1.2 

(D) 
0.6 
1.7 
0.2 
3.1 
0.1 
1.3 

100.0 

6.6 
(D) 
(D) 

39.1 
(D) 
4.2 
(D) 

3.4 

1.7 

0.5 

23.6 

2.8 
11.0 
10.1 
3.3 
4.7 
1.8 

5.6 
2.2 
1.6 

1.8 

8.2 
6.7 

1.5 

2.2 

9.1 
0.6 
1.1 
0.4 
3.5 
(D) 
0.9 

100.0 

5.3 
2.3 
3.0 

15.5 

11.9 

1.6 

(D) 

19.5 

15.3 

4.2 

11.7 

2.2 
6.6 
5.9 

1.3 
1.3 
0,3 

5.4 
1.9 
1.2 

2.3 

7.2 
5.5 
1.7 

3.1 

12.8 
3.4 
0.7 
0,2 
1.1 
(NA) 
(NA) 

100.0 

5.7 
2.4 
3.3 

15.6 

13.0 

1.8 

0.8 

18.6 

16.2 

4.2 

10.8 

1.5 
4.7 
4.3 
1.7 
2.0 
0.9 

5.0 
2.2 
1.2 

1.5 

7.6 
5.7 
1.9 

3.1 

13.2 
2.4 
0.5 
0,3 
1.4 
0.3 
(D) 

100.0 

5.5 
(NA) 
(NA) 

11.1 
(NA) 
(NA) 
(NA) 

26.6 

14.8 

5.8 

8.1 

(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 

4.8 
(NA) 
(NA) 

(NA) 

7.7 
(NA) 
(NA) 

3.8 

11.8 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 

100. 0 

52 

Lmber,  building  materials,  hardware, 
fans  equipment  dealers 

5.9 

5251 

Hardware  stores 

2.1 

52  ex.  5251 

Other 

(D) 

53  part^ 
531 

General  merchandise  group  stores^  ^...•. 
Department  stores 

9.5 
6.5 

533 

T.Hnrtt.jvl  -p-rirp   VHT-lpty  st/M-PK 

(D) 

539 

54 

Other  general  merchandise  stores...... 

Food  stores. ............................ 

(D) 
24.5 

55  ex.  554 

AutomotiTe  dealers. ....,...,......,,.,.. 

17.6 

554 

OafiollBe  service  statloiv^...  ••..••....•• 

5.5 

56 

8.7 

561,  567 

Men's,  boys'  apparel  stores,  custom 
tailors* 

1.4 

562,563,568 
562 

Women's  clothing,  specialty  stores.... 
Ready-to-wear  stores' , .............. 

3.9 
3.5 

565 

Fflnrily  '■lothlng  "trOTo"' 

1.1 

566 

Shoe  stores 

1.5 

564,  569 

Other  ajTpar^*!  ^t^r*^-? ,  ^  ^ 

0.6 

57 

Furniture,  heme  fum1ahlTies,  equipment 
stores 

4.6 

5712 

Furniture  stores*.........,....,.,.... 

2.3 

5713-15,  19 
572,  573 

Other  heme  furnishings  stores* 

Household  appliance,  radio,  TV,  music 

0.7 
1.4 

58 

Fjit.iTig^  (Ir'nlr'ng  p^  hcps,  , , , , 

8.0 

5012 

Eating  places. ........................ 

5.6 

•m"* 

Drtnld.ng  places 

2.3 

591 

Drug  stores,  proprietary  srtores.,.,..,.. 

3.8 

59  ex.  591 

Other  retail  stores* 

11.9 

592 

2.2 

594 

Book,  stationery  stores 

(D) 
0.2 

1.0 

595 
597 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

9992 

Florists ..........,,,.,.,,,,..,......, 

0.3 

5996 

Camera,  photographic  supply  stores.... 

0.2 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
^In  compruting  percent,  1958  figures  incorporate  leased  deparianents  data  with  main  store.  In  1954  data,  leased  departments  are 
separately  classified  as  stores. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  ccmputlng  percent,  both  1954  and  1958  data  limited  to  "employer"  establislments . 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  7,— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  PROVIDENCE  STANDARD  METROPOLITAN  STATISTICAL  AREA 


MRC  No.  1.— 


Includes  area  along  North  Main  from  Cemetery  St.,  Stenton  Ave.  to  Providence-Pawtuoket  city  limits,  a-nd  along  Pawtucket 
Ave, ,  from  Pidge  St,  to  Providence-Pawtucket  city  limits 


SIC 
code 

Kind  of  business 

Total 

SIC 
code 

Kind  of  business 

Number  of 
establish- 
ments 

Retail  stores,  total: ^ 

Number 

29 
12,539 

10 
(D) 

11 
8,421 

8 
(D) 

55  ex,  554 

554 

56 

561,  567 

562-3, 568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 

58 

5812 

5813 

591 

59  ex,  591 

592 

594 

595 

597 

5992 

5996 

Automotive  dealers 

3 

Gasoline  service  stations 

Apparel,  accessory  stores^ 

Sales 

..(■il.QOOt.. 

2 

54,  58, 591 

Convenience  goods  stores: 

Number 

3 

Men's,  boys'  apparel  stores,  cuBtcm 
tailors 

Sales 

..(■il-OOO.. 

53  part, 2 

Shopping  goods  stores:^ 

Number 

Women's  clothing,  specialty  stores 

Ready-to-wear  stores ' 

... 

56,  57 

Frm-ily  f.lnt>TfTTg  -^tOT^s^, 

Sales 

..C*1.0001.. 

Shoe  stores .' ,,, 

All  other  stores: 

Number 

Other  apparel  stores 

52,  55,  599 

Furniture,  hone  furnishings,  equipnent 
stores 

Sales 

,.($1,000)., 

7 

Retail  stores,  total^,. 

5 
1 

Number  of 
establish- 
ments 

Oth^r  heme  flmri^hingp  fltor^f 

Household  appliance,  radio,  TV,  music 
stores 

1 

Kftting,  drinking  p].ft0-f^3 

29 

1 

1 

2 

5 

Lumber,  building  materials,  hardware, 
fann  equipnent  dealers 

■Rntlrig  pi Bf.pa , 

^ 

52 

T>r1nlHTig  pi  nnps ..  ^  ,.,,,.,.,,,,,,,,,,,,  , 

1 

Drug  stores,  proprietary  stores , , , • 

5251 

Hardvare  stores 

1 

52  ex,  5251 

Other 

Other  retail  stores* 

General  merchandise  group  stores'  ^ 

Department  stores 

5 

53  part^ 

1 

531 

Book,  stationery  stores 

533 

Limited  price  variety  store 
Other  general  merchandise  s 

Food  stores 

s 

Sporting  goods,  bicycle  stores 

539 

tores 

Jewelry  stores ,,,,,,,,, 

Florists 

1 

54 

Camera,  photographic  supply  stores 

MRC  No.  2. — Includes  area  known  as  Olneyville  Square,  along  Manton-Olneyville  Sq.,  Westminister  and  Broadway  from  Aleppo  St. 

to  Valley  St, 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 

53  part,^ 
56,  57 

52,  55,  599 


52 

5251 

52  ex,  5251 

53  part 2 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Nvmber. ,,.,., 

Sales 


.($1,000), 


Convenience  goods  stores: 

Number 

Sales , ($1,000) , . . 

Shojjping  goods  stores:^ 

Number 

Sales ($1,000),.. 

All  other  stores: 

Number 

Sales ($1, 000) . . , 


Retail  stores,  total 


Lumber,  building  materials,  hardware, 

farm  equipment  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores  ' 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


52 
,665 


20 
5,532 


17 
6,447 


15 
1,652 


Number  of 
establish- 
ments 


55 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 

58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Automotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores , 


Furniture,  heme  furnishings,  equipment 

stores 

Furniture  stores 

Other  home  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists ■ 

Camera,  photographic  supply  stores , 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure,    (NA)  Not  available.    ...  Represents  zero. 

^Group  totals  for  SIC  53  and  56  may  Include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53, 

'Limited  to  "employer"  establishments. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


APPENDIX 

Procedures  and  Definitions 


CENSUS  DISCLOSURE  RULES 

In  accordance  with  Census  law,  any  data  which 
would  disclose  the  operations  of  an  individual 
establishment  or  business  organization  are  not 
published.  The  number  of  establishments  in  a 
kind  of  business  is  not  considered  a  disclosure 
by  these  rules,  so  that  this  item  is  shown  in 
instances  where  other  items  of  information  for 
the  same  kind  of  business  or  locality  are  sup- 
pressed. 

KINDS  OF  BUSINESS  COVERED 

This  report  covers  all  establishments  (except 
nonstore  retailers)  included  in  Retail  Trade,  de- 
fined in  accordance  with  the  principles  of  the 
Standard  Industrial  Classification  Manual  (1957  edi- 
tion) issued  under  the  auspices  of  the  Bureau 
of  the  Budget,  Executive  Office  of  the  Presi- 
dent. This  report  includes,  in  addition  to  re- 
tail trade  establishments,  hotels  and  motion  pic- 
ture theaters,  parts  of  major  groups  70  and  78 
of  the  SIC  Manual. 

Retail  Trade,  as  defined  in  the  SIC  Manual, 
and  as  covered  in  the  1958  Census  of  Business, 
includes  establishments  primarily  engaged  in  sell- 
ing merchandise  directly  to  personal,  household, 
and  farm  users.  Excluded  from  Retail  Trade 
are  places  of  business  operated  by  membership 
clubs  and  open  only  to  their  own  members  or 
personnel,  such  as  restaurants  and  bars  operated 
by  country  clubs,  school  cafeterias,  cafeterias 
operated  by  industrial  plants  for  their  employ- 
ees, establishments  operated  by  agencies  of  the 
Federal  Government  on  military  posts,  hospitals, 
etc. 

Data  for  nonstore  retailers— mail  order  houses, 
direct  selling  (house-to-house)  organizations,  and 
merchandise  vending  machine  operators— have  been 
excluded  from  the  tabulations  in  this  report,  but 
are  contained  in  other  publications  of  the  1958  Cen- 
sus of  Business,  such  as  the  Area  Report  Series. 

METHOD  OF  ENUMERATION 

For  purposes  of  coverage  in  the  1958  Census 
of  Business,  retail  establishments  were  divided 
into  two  categories— those  with  some  paid  employ- 
ment during  1958,  i.e.,  the  "employer"  universe, 
and  those  with  no  paid  employment  during  1958, 
i.e.,  the  "nonemployer"  universe.  The  method 
"of  obtaining  census  information  for  these  two 
groups  is  described  below. 


Enumeration  of  "Employers."— Information  for 
establishments  in  this  part  of  the  retail  trade 
field  was  obtained  by  means  of  a  mail  canvass. 
Report  forms  were  mailed  to  all  business  firms 
included  in  the  active  records  of  the  Internal 
Revenue  Service  as  subject  to  payment  of  Fed- 
eral Insurance  Contributions  Act  (FICA)  taxes 
(i.e.,  employers  of  one  or  more  persons)  and 
which  were  classified  in  the  records  of  the  Bu- 
reau of  Old-Age  and  Survivors  Insurance  (BOASI) 
as  wholly  or  partially  engaged  in  retail,  whole- 
sale, manufacturing,  and  mineral  industries.  Also 
included  were  those  classified  in  major  groups 
70  (except  702  and  704),  72,  73,  75,  76,  78,  and 
79  of  the  service  industries  portion  of  the  SIC 
Manual,  and  in  public  warehousing,  SIC  major 
group  42,  except  421.  In  addition,  report  forms 
were  mailed  to  all  establishments  which  BOASI 
had  not  classified  by  kind  of  business  prior  to 
mailing  of  census  report  forms.  Each  estab- 
lishment was  mailed  a  report  form  appropriate 
to  its  BOASI  classification  (for  those  cases  for 
which  BOASI  classification  had  not  yet  been  es- 
tablished, a  general  purpose  form  was  used),  but 
its  census  classification  was  determined  by  re- 
plies   to  questions   on   the  census   report   form. 

Enumeration  of  "Nonemployers."— This  group 
was  defined  to  include  retail  businesses  other  than 
those  represented  in  the  active  FICA  records  of 
the  Internal  Revenue  Service.  Information  for 
this  group  of  establishments  was  derived  from 
the  1958  Federal  income  tax  returns.  Information 
was  compiled  from  only  one-half  of  these  cases 
and  census  results  for  this  group  were  estab- 
lished by  multiplying  such  findings  by  two.  The 
"nonemployer"  segment  of  retail  trade,  although 
made  up  of  a  large  number  of  establishments, 
accounted  for  less  than  10  percent  of  the  total 
retail  trade  volume. 

Included  in  this  segment  were  only  those  non- 
employer  establishments  which  reported  a  sales 
volume  of  $2,500  or  more  during  1958.  Non- 
employer  establishments  reporting  a  sales  vol- 
ume of  less  than  $2,500  were  not  included  in 
these  tabulations,  regardless  of  the  period  of 
time  they  were  operated  during  the  year. 

COMPARISON  OF  THE  1954  AND 
1958  CENSUSES 

In  all  major  respects,  the  1954  and  1958  Cen- 
suses were  conducted  under  similar  conditions 
and  procedures.     Strict  comparability  in  the  data 
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for   the  two  censuses  is  limited  by  the  following 
factors: 

1.  The  physical  area  of  a  number  of  urban 
places  in  the  1958  Census  is  not  the  same  as  it 
was  in  1954  because  of  annexations  and  other 
boundary  changes  which  have  occurred  since  the 
1954  Census.  This  factor  should  be  taken  into 
consideration  in  evaluating  changes  in  census 
findings  from  1954,  as  in  each  census  the  sta- 
tistics for  urban  places  are  in  accordance  with 
the  boundaries  for  those  places  in  the  census 
year. 

2.  Whereas  in  the  1954  Census,  "leased 
departments"  (businesses  operated  as  departments 
of  a  retail  business,  under  different  ownership) 
were  counted  as  separate  establishments  and 
separately  classified  by  kind  of  business,  In  the 
1958  Census  they  have  been  combined  with  the 
retail  business  in  which  located.  As  a  result, 
it  is  anticipated  that  the  count  of  establishments 
will  be  approximately  25,000  less  in  the  1958 
Census  than  would  have  been  the  case  if  the 
1954  Census  procedure  had  been  followed.  In 
addition,  there  will  be  some  redistribution  in 
the  data  among  the  various  kinds  of  business 
categories  (e.g.,  the  figures  for  a  leased  shoe 
department  located  in  a  department  store  which 
were  tabulated  in  the  "shoe  store*  kind  of  busi- 
ness in  1954  are  included  with  "department 
store"  figures  in  the  1958  Census).  Leased 
departments  in  the  1954  Census  reported  sales 
of  approximately  one  billion  dollars. 

3.  Revisions  made  in  the  1957  edition  of  the 
SIC  Manual  have  necessitated  the  following  changes 
in  establishment  classifications  used  in  the  1954 
Census: 

a.  Musical  instrument  stores  and  music 
and  record  shops  have  been  shifted  to  the  kind- 
of- business  group  "Furniture,  Home  Furnish- 
ings, Equipment  Stores'  from  the  group  "Other 
Retail  Stores." 

b.  Antique  stores  have  been  shifted  to 
the  group  "Other  Retail  Stores"  from  the  group 
"Furniture,  Home  Furnishings,  Equipment 
Stores." 

4.  Both  the  1954  and  1958  Censuses  ex- 
cluded those  businesses  with  no  paid  employment 
which  had  sales  volume  of  less  than  $2,500  in 
the  census  year.  To  the  extent  that  price  in- 
creases since  1954  resulted  in  increases  in  the 
dollar  volume  of  sales,  the  1958  Census  includes 
stores  with  a  lesser  physical  volume  of  business 
than  were  included  in  the  1954  Census.  While 
the  exact  magnitude  of  this  phenomenon  is  un- 
known, the  effect  on  total  volume  of  retail  sales 
undoubtedly  is  only  a  fraction  of  one  percent 
and  probably  has  little  effect  on  the  number  of 
stores  included  in  the  census. 


Both  the  1954  and  1958  Censuses  include  data 
for  some  "nonemployer"  establishments  in  the 
group  totals  but  not  In  the  detailed  kinds-of- 
business  totals  due  to  limitation  of  classification 
information  on  the  Federal  tax  returns.  In  the 
1954  data,  aU  major  groups  (i.e..  SIC  2  digit) 
included  some  such  establishments.  In  1958 
only  two  major  groups— SIC  53,  General  Mer- 
chandise Group,  and  SIC  56,  Apparel,  Accessory 
Stores— included  such  establishments.  In  neither 
census  was  it  found  feasible  to  classify  any 
"nonemployer"  establishments  as  "Ready-to-wear 
stores  (SIC  562)*  or  "FanUly  clothing  stores 
(SIC  565)"  and,  in  Che  1954  Census,  it  similarly 
was  not  found  feasible  to  change  any  "nonemploy- 
er" establishment  as  "Men's,  boys' apparel  stores, 
custom  tailors  (SIC  561,  567)";  "  Furniture  stores 
(SIC  57X2)";  or  "Other  home  furnishings  stores 
(SIC  5713-15,  5719)."  Such  stores  were  classi- 
fied only  at  the  major  group  level. 

EXPLANATION  OF  TERMS 

Establishments .  — Census  of  Business  figures 
represent  a  sunrunary  of  rqpons  for  individual  "es- 
tablishments" rather  than  "companies."  A  sep- 
arate report  was  obtained  for  each  location  where 
business  was  conducted.  Including  each  location 
of  multiunit  organizations.  Each  report  was 
tabulated  in  accordance  with  the  physical  location 
at  which  the  business  was  conducted. 

Where  two  or  more  activities  were  carried  on 
at  a  single  location  under  a  single  ownership, 
all  activities  generally  were  grouped  together  as 
a  single  establishment,  and  the  entire  establish- 
ment was  classified  oti  the  basis  of  its  major 
activity,  with  all  data  for  it  included  in  that  clas- 
sification. However,  in  cases  where  distinct 
and  separate  economic  activities,  for  which  dif- 
ferent industry  classification  codes  were  appro- 
priate, were  conducted  under  the  same  ownership 
at  a  single  location,  and  where  conditions  pre- 
scribed by  the  SIC  Manual  for  recognizing  the 
existence  of  more  than  one  establishment  were 
met,  separate  establishment  reports  for  each  of 
the  different  activities  were  reported  in  the  cen- 
suses. 

In  the  case  of  leased  departments,  i.e.,  where 
separately  owned  businesses  are  operated  as  de- 
partments of  a  retail  business  under  another 
ownership  (e.g.,  a  separately  owned  shoe  depart- 
ment store)  only  a  single  establishment,  coinbin- 
ing  leased  departments  with  the  retail  establish- 
ment in  which  they  are  located,  is  recognized 
for  1958  Census  purposes. 

The  "number  of  establishments"  shown  in  this 
report  is  the  number  in  business  at  the  end  of 
the  census  year. 

Sales.— Sales  include  the  total  of  merchandise 
sold,   and  receipts  from  repairs  and  from  other 
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services  to  customers,  whether  or  not  payment 
was  received  in  1958.  Sales  are  normally  re- 
corded net  of  deductions  for  refunds  and  allow- 
ances for  merchandise  returned  by  customers. 
Total  sales  exclude  amounts  other  than  those  re- 
ceived from  customers,  such  as  income  from  in- 
vestments, rental  of  real  estate,  etc.  They  in- 
clude the  amount  of  local  and  State  sales  taxes 
and  Federal  excise  taxes  which  are  collected 
by  the  store  directly  from  customers  and  paid 
directly  by  the  store  to  a  local.  State,  or  Fed- 
eral taxing  agency.  Gasoline,  liquor,  tobacco, 
and  other  excise  taxes  which  are  paid  by  the  manu- 
facturer or  wholesaler  and  passed  along  to  the 
retailer  also  are  included. 

The  sales  figures,  therefore,  represent  total 
sales  and  receipts  of  all  establishments  primari- 
ly engaged  in  retail  trade.  They  do  not  include 
retail  sales  made  by  manufacturers,  wholesalers, 
service  establishments,  and  other  businesses  whose 
primary  activity  is  other  than  retail  trade.  They 
do,  however,  include  rece^)ts  other  than  from  the 
sale  of  merchandise  at  retail  (e.g.,  service  re- 
ceipts, sales  to  industrial  users,  sales  to  other 
retailers,  etc.)  by  establishments  primarily  en- 
gaged in  retail  trade.  Although  the  count  of  es- 
tablishments as  tabulated  in  this  report  repre- 
sents the  number  in  business  at  the  end  of  the 
year,  the  sales  figures  include  sales  of  all  es- 
tablishments in  business  at  any  time  during  the 
year. 

Payroll,  entire  year.— Payroll  includes  salaries, 
wages,  commissions,  bonuses,  vacation  allowances, 
and  the  value  of  payments  in  kind  (such  as  free 
meals,  lodgings,  etc.)  paid  during  the  year  to 
all  en^loyees.  Gratuities  received  by  employees 
from  patrons  are  not  included.  For  corporations, 
it  includes  amounts  paid  to  officers  and  execu- 
tives; it  does  not  include  compensation  of  pro- 
prietors or  of  partners  of  unincorporated  busi- 
nesses. Payroll  is  reported  before  deductions 
for  Social  Security,  income  tax,  insurance  dues, 
etc. 

Payroll— workweek  ended  nearest  November 
15.— This  item  consists  of  payroll,  as  defined  above, 
which  was  paid  to  persons  on  the  payroll  in  the 
pay  period  ended  nearest  November  15,  1958. 
Establishments  whose  payroll  period  was  other 
than  a  week  were  requested  to  adjust  the  fig- 
ures to  a  weekly  basis . 

Paid  employees— workweek  ended  nearest  No- 
vember 15.— Paid  employees  consist  of  the  num- 
ber  of  employees,  including  salaried  officers  and 
executives  of  corporations,  who  were  on  the  pay- 
roll for  the  workweek  ended  nearest  November 
15,  but  not  proprietors  or  partners  of  unincorpo- 
rated businesses. 


"Full  workweek"  employees.— "Full  workweek* 
employees  includes  employees,  whether  regular  or 
seasonal,  who,  for  the  specified  pay  period,  were 
paid  for  working  at  least  the  number  of  hours 
typicsilly  worked  in  a  week  by  employees  of  the 
reporting  establishment.  All  other  employees 
paid  during  that  workweek  were  reported  as  part- 
workweek  employees. 

KIND- OF -BUSINESS  CLASSIFICATIONS 

Establishments  covered  by  the  1958  Census  were 
assigned  a  kind-of-business  classification  in  ac- 
cordance with  the  provisions  of  the  1957  edition 
of  the  SIC  Manual.  It  should  be  noted  that  kind- 
of-business  classifications  are  not  interchange- 
able with  commodity  classifications.  Most  busi- 
nesses sell  a  number  of  kinds  of  commodities. 
The  kind-of-business  code  assigned  generally 
reflects  either  the  individual  commodity  or  com- 
modity group  which  is  the  primary  source  of  the 
establishment's  receipts  or  some  mixture  of  differ- 
ent commodities  which  characterize  the  estab^ 
lishment's  business.  Thus,  the  classification  of 
establishments  by  kind  of  business  generally  does 
not  make  it  possible  to  determine  either  the  num- 
ber of  establishments  handling  a  particular  com- 
modity or  the  sales  of  that  commodity.  For 
example,  the  "food  group"  classification  occludes 
stores  selling  some  food  if  the  sale  of  food  is 
not  the  primary  source  of  receipts;  moreover, 
even  though  stores  are  classified  as  "food  stores" 
some  of  their  receipts  may  be  derived  from  the  sale 
of  nonfood  products. 

As  noted  in  the  section  on  "Method  of  Enu- 
meration," the  1958  Census  findings  are  based 
on  reports  from  two  different  sources.  "Em- 
ployer" establishments  were  canvassed  by  mail 
and  were  required  to  complete  report  forms 
especially  designed  for  this  census.  "Nonem- 
ployer"  establishments,  however,  were  included 
in  the  census  on  the  basis  of  information  sup- 
plied on  the  1958  Federal  income  tax  report. 
Because  of  the  nature  of  the  information  avail- 
able on  the  tax  form,  the  kind-of-business  classi- 
fications based  on  that  form  represent  primarily 
"self -designation."  In  some  cases  this  informa- 
tion was  adequate  for  classification  at  the  kind- 
of-business  group  level  but  not  for  detailed  kinds 
of  Txisiness.  (See  "Comparisons  of  the  1954 
and  1958  Censuses,"  above.) 

The  classifications  based  on  the  census  forms, 
on  the  other  hand,  reflect  the  information  on  the 
commodity  "con^x)sition"  of  the  establishment  as 
revealed  by  the  census  classification  inquiries. 
The  effect  of  the  two  different  sources  on  uni- 
formity of  classification,  as  reflected  in  the 
measurement  of  dollar  volume  of  sales  is  minor. 
In  total,  the  "nonemployer"  establishments  ac- 
count for  less   than   10  percent  of  retail  sales 
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and,  in  most  cases,  it  is  likely  that  the  "self- 
designated"  classification  would  be  consistent  with 
that  derived  from  more  comprehensive  information. 

The  data  in  this  report  for  two  major  SIC 
groups,  55  and  59,  have  been  subdivided,  making 
it  necessary  to  arrive  at  SIC  major  group  totals 
by  addition  (see  description  below  for  these  major 
groups).  In  addition,  data  for  that  part  of  SIC 
group  53  which  relates  to  nonstore  retailers 
are  not  included  in  this  report. 

Lumber,  Building  Materials,  Hardware,  Farm 
Equipment  Dealers  (SIC  Major  Group  52) 

Establishments  primarily  selling  lumber,  build- 
ing materials,  the  basic  lines  of  hardware,  paint, 
wallpaper,  glass,  electrical  supplies,  roofing  ma- 
terials, and  other  supplies  and  equipment  for  home 
construction.  Establishments  primarily  selling 
farm  equipment  are  also  included.  Establishments 
in  this  group  sell  to  contractors  as  well  as  to 
the  general  public. 

Hardware  stores  (SIC  5251).—  Establishments 
primarily  selling  a  number  of  basic  hardware 
lines,  such  as  tools,  builders'  hardware,  paint 
and  glass,  housewares  and  household  appliances, 
cutlery,  and  roofing  materials.  These  establish- 
ments may  also  sell  farm  implements. 

General  Merchandise  Group  (SIC  Major  Group  53, 
Except  For  "Nonstore  Retailers") 

This  group  includes  all  establishments  within 
SIC  major  group  53— "General  Merchandise"  ex- 
cept for  "nonstore"  establishments. 

The  data  for  establishments  in  this  group  in- 
the  1958  Census  of  Business  as  compared  with 
the  1954  Census  of  Business  are  affected  by  the 
treatment  in  1958,  of  leased  departments  as  parts 
of  the  establishment  within  which  they  operate 
rather  than  as  separate  establishments.  The 
data  for  department  stores  are  most  affected 
by  this  change. 

Department  stores  (SIC  531).— Establishments 
normally  employing  25  or  more  people  and  en- 
gaged in  selling  some  items  in  each  of  the  fol- 
lowing lines  of  merchandise: 

1.  Furniture,  home  furnishings,  appliances, 
zadio  and  TV  sets 

2.  A  general  line  of  apparel  for  the  family 

3.  Household  Unen  and  dry  goods 

An  establishment  with  total  sales  of  less  than 
$5,000,000,  in  which  sales  of  any  one  of  these 
groupings  is  greater  than  80%  of  total  sales, 
is  not  classified  as  a  department  store. 

An  establishment  with  total  sales  of  $5,000,000 
or  more  is  classified  as  a  department  store 
even    if    sales    of  one  of  the  groups  described 


above  is  more  than  80%  of  total  sales,  provided 
that  the  combined  sales  of  the  other  two  groups 
is  $500,000  or  more.  Relatively  few  stores 
are  included  in  this  classification  as  a  result 
of  this  special  rule  and  most  of  those  which  are 
would  otherwise  have  been  classified  in  the  ap- 
parel group  (SIC  major  group  56). 

Limited  price  variety  stores  (SIC  533).— Es- 
tabUshments  primarily  selling  a  variety  of  mer- 
chandise in  the  low  and  popular  price  ranges, 
such  as  stationery,  gift  items,  women's  acces- 
sories, toilet  articles,  light  hardware,  toys,  house- 
wares, confectionery.  These  establishments  fre- 
quently are  known  as  "5  and  10  cent"  stores 
and  "5  centd  to  a  dollar"  stores,  although  mer- 
chandise is  usually  sold  outside  these  price  ranges. 

Classification  of  all  stores  in  this  category 
is  primarily  based  on  self-designation  by  the  store 
operators.  The  self-designation  was  supplemented 
by  the  addition  to  the  1958  Census  report  form 
of  a  question  on  food  sales,  the  answers  to  which 
resulted  in  removing  from  this  category  a  sig- 
nificant number  of  smaller  establishments  included 
under  this  heading  in  the  1954  tabulations. 

Food  Stores  (SIC  Major  Group  54) 

Establishments  primarily  selling  food  for  home 
preparation  and  consumption.  Establishments  pri- 
marily selling  prepared  food  and  drinks  for  con- 
sumption on  ±eir  own  premises  are  classified 
as  "Eating  and  Drinking  Places"  (SIC  major 
group  58),  and  stores  primarily  engaged  in  selling 
packaged  beers  and  liquors  are  classified  sepa- 
rately as  "liquor  stores." 

Automotive  Dealers  (SIC  Major  Group  55, 
Except  554) 

NOTE:  This  group  does  not  include  estab- 
lishments primarily  engaged  in  selling  trucks 
and  motorized  industrial  equipment.  Such  es- 
tablishments are  included  in  the  Wholesale  Trade 
portion  of  the  Census  of  Business. 

Passenger  car  dealers,  franchised  and  non- 
franchised  (SIC  551.  552).— Establishments  pri- 
marily selling  new  automobiles,  or  new  and  used 
automobiles  and  trucks.  These  establishments 
frequently  operate  repair  shops  and  used  car 
lots  and  may  carry  stocks  of  replacement  parts, 
tires,  batteries,  and  automotive  accessories.  Used 
car  lots  and  repair  shops  operated  by  franchised 
dealers  are  not  recognized  as  separate  estab- 
lishments. Data  for  such  operations  are  con- 
solidated in  this  category  with  other  data  for 
franchised  passenger  car  dealers.  Establish- 
ments primarily  selling  used  cars  and  trucks  and 
not  holding  a  franchise  for  the  sale  of  new  pas- 
senger cars  are  also  included. 
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Tire,  battery,  accessory  dealers  (SIC  553).— 
Establishments  primarily  selling  new  automobile 
tires,  batteries,  automobile  seat  covers,  and  auto- 
mobile parts  and  accessories.  Establishments 
primarily  selling  used  merchandise  in  these  cate- 
gories are  classified  as  "secondhand  stores," 
(SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

Establishments  primarily  selling  gasoline  and 
other  automotive  petroleum  products.  Establish- 
ments called  garages  but  deriving  the  larger 
part  of  receipts  from  gasoline  and  oil  sales 
are  included. 

Apparel,  Accessory  Stores  (SIC  Major  Group  56) 

Establishments  in  this  group  are  primarily 
engaged  in  selling  clothing  of  all  kinds  and  re- 
lated articles  for  personal  wear  and  adornment. 
Not  included  in  this  group  are  the  establish- 
ments which  meet  the  criteria  for  department 
stores  or  general  merchandise  stores  (SIC  531 
and  part  of  5392),  even  though  most  of  their 
receipts  are  from  the  sale  of  apparel  and  ap- 
parel accessories. 

Men's,  boys'  apparel  stores,  custom  tailors  (SIC 
561  and  5671).- -Establishments  primarily  engaged 
in  selling  men's  and  boys'  outerwear  and  furnish- 
ings such  as  shirts,  hats,  underwear,  hosiery, 
etc.  Also  included  are  establishments  primari- 
ly engaged  in  the  making  and  selling  of  outer- 
wear to  individual  order  from  stocks  of  material 
carried  in  their  inventory. 

Women's  clothing,  specialty  stores  (SIC  562, 
563,  568).— Establishments  primarily  sellingwom- 
en's  apparel  and  apparel  accessories  of  all  types, 
including  women's  ready-to-wear  stores,  furriers, 
and  the  various  specialty  shops. 

Women's  ready-to-wear  stores  (SIC  562).— 
Establishments  primarily  selling  women's  and 
girls'  apparel.  Establishments  are  included  in 
this  category  provided  (1)  their  sales  of  all  types 
of  apparel  (except  as  noted  in  the  definition  for 
general  merchandise  group  stores)  account  for 
80%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
en's and  girls'  apparel  are  3  or  more  times  the 
sales  of  all  men's  and  boys'  apparel,  and  (3) 
sales  of  women's  and  girls'  coats,  suits,  and  dress- 
es are  at  least  one-third  of  sales  of  all  women's 
and  girls'  apparel.  Establishments  primarily 
selling  garments  made  to  customer  order  are  clas- 
sified as  custom  tailors  (SIC  567). 

Family  clothing  stores  (SIC  565).— Establish- 
ments  primarily  selling  clothing,  furnishings,  and 
accessories  for  men,  women,  and  children,  with- 
out specializing  in  any  one  line.  Establishments 
are  included  in  this  category  provided  (l)their 
sales   of  all  types  of  apparel  (except  as  noted  in 


the  definition  for  general  merchandise  group  stores) 
account  for  80%  or  more  of  their  total  sales, 
(2)  sales  of  all  women's  and  girls'  apparel  items 
are  not  more  than  3  times  the  sales  of  all  men's 
and  boys'  items,  and  (3)  the  sales  of  all  men's 
and '  boys'  apparel  items  are  not  more  than  3 
times  the  sales  of  all  women's  and  girls'  apparel 
items. 

Shoe  stores  (SIC  566).— Establishments  primarily 
selling  shoes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  family  shoe  stores;  and  chil- 
dren's, juveniles'  shoe  stores. 

Furniture,  Hortie  Furnishings,  Equipment  Stores 
(SIC  Major  Group  57) 

Establishments  primarily  selling  merchandise 
used  in  furnishing  the  home,  such  as  furniture, 
floor  coverings,  draperies,  glass  and  chinaware, 
domestic  stoves,  refrigerators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radio 
and  TV  sets.  Also  included  are  musical  instru- 
ment stores  and  music  and  record  shops,  kinds 
of  business  which  in  the  1954  Census  of  Busi- 
ness were  included  in  the  group  "Other  Retail 
Stores."  Antique  stores,  which  in  the  1954  Census 
were  included  in  this  group  are  now  included  with 
"Other  Retail  Stores." 

Furniture  stores  (SIC  57 12). -Establishments 
primarily  selling  household  furniture,  mattresses, 
springs,  and  other  sleep  equipment.  Also  included 
in  this  classification  are  establishments  selling 
household  appliances,  record  players,  and  radio 
and  TV  sets,  provided  the  receipts  from  sales 
of  furniture  and  sleep  equipment  exceed  those 
from  sales  of  the  other  commodity  lines  named. 

Other  home  furnishings  stores  (SIC  571  except 
57 12 ) . — Establishments  primarily  selling  home  fur- 
nishings  other  than  household  furniture,  mat- 
tresses, springs,  and  other  sleep  equipment.  In- 
cluded are  stores  primarily  engaged  in  selling 
such  lines  of  home  furnishings  as  floor  coverings; 
drapery,  curtains,  slip  covers,  upholstery  materi- 
als; china,  glassware,  metalware;  lamps  and  lamp- 
shades, blinds  and  window  shades;  etc. 

Household  appliances,  radio,  TV  stores  (SIC 
572  and  5732).— Establishments  primarily  engaged 
in  selling  household  appliances  (such  as  electric  and 
gas  refrigerators,  stoves,  vacuum  cleaners,  wash- 
ing machines  and  dryers,  freezers,  electric  irons, 
percolators,  hot  plates,  etc.)  and  radios,  television 
sets,  and  record  players.  The  retail  establishments 
(primarily  engaged  in  the  sale  of  electric  and  gas 
appliances  for  household  use)  operated  by  public 
utility  firms  are  included  in  this  category. 

Music  stores  (SIC  5733).— Establishments  pri- 
marily  selling  musical  instruments  such  as  organs, 
pianos,  horns,  stringed  instruments,  drums,  xylo- 
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phones,  etc.    Also  those  establishments  primarily 
selling  phonograph  records  and  albums. 

Eating  Places  (SIC  5812) 

Establishments  primarily  engaged  in  selling 
prepared  foods  and  drinks  for  consumption  on  their 
own  premises. 

Drinking  Places  (SIC  5813) 

Establishments  primarily  engaged  in  selling 
drinks,  such  as  beer,  ale,  wine,  liquor,  and  other 
alcoholic  beverages  for  consumption  on  their  own 
premises. 

Drug   Stores,  Proprietary   Stores  (SIC  591) 

Establishments  which  sell  prescriptions,  drugs, 
or  proprietary  medicines  in  combination  with  lines 
such  as  cosmetics,  toiletries,  tobacco,  magazines 
and  books,  and  novelty  merchandise.  Those  stores 
which  sell  prescriptions  are  classified  as  drug 
stores,    the    remainder    as    proprietary    stores. 

Other  Retail   Stores    (SIC  Major  Group  59, 
Except  SIC  591) 

Liquor  stores  (SIC  592),  also  government-oper- 
ated liquor  stores  (SIC  Major  Group  92  and  93).— 
Establishments  primarily  selling  packaged  alco- 
holic beverages  such  as  ale,  beer,  wine,  and  whisky 
for  consumption  off  the  premises.  Liquor  stores 
operated  by  States,  counties,  and  municipalities 
are  included.  Stores  primarily  selling  prepared 
drinks  for  consumption  on  the  premises  are  not 
included  in  this  category  but  are  classified  with 
drinking  places  (SIC  5813). 

Book  stores  (SIC  5942).— Establishments  pri- 
marily selling  new  books  and  periodicals. 

Stationery  stores  (SIC  5943).— Establishments 
primarily  selling  stationery  items,  such  as  writing 


paper,  tablets,  accounting  forms,  legal  forms, 
greeting  cards,  post  cards,  and  school  and  office 
supplies. 

Sporting  goods  stores  (SIC*  5952).  — Establish- 
ments primarily  selling  a  general  or  specialized 
line  of  sporting  goods  and  equipment  for  hunting, 
camping,  fishing,  skiing,  riding,  tennis,  golf,  and 
other  sports,  and  gymnasium  and  playground  equip- 
ment. 

Bicycle  shops  (SIC  5953).— Establishments  pri- 
marily selling  bicycles  and  bicycle  parts  and 
accessories. 

Jewelry  stores  (SIC  597).  — Establishments  pri- 
marily  selling  any  combination  of  the  lines  of 
jewelry,  such  as  diamonds  and  other  precious 
stones;  rings,  bracelets  and  brooches;  sterling  and 
plated  silverware;  and  watches  and  clocks. 

Florists  (SIC  5992). -Establishments  primarily    \ 
selling  cut  flowers  and  growing  plants .  Greenhouses 
and   nurseries  are  not  included  in  the  Census  of 
Business. 


DATA  FOR  MAJOR  RETAIL  CENTERS 

Due  to  the  relatively  small  number  of  establish- 
ments in  the  Major  Retail  Centers,  sales  figures 
are  shown  only  for-- 


3. 


Retail  stores,  total. 

Convenience  goods  stores,  i.e..  Food  stores 
(SIC  54),  Eating  and  drinking  places  (SIC  58), 
and  Drug,  proprietary  stores  (SIC  591). 
Shopping  goods  stores,  i.e..  General  mer- 
chandise stores  (SIC  53  pt.).  Apparel, 
accessory  stores  (SIC  56),  and  Furniture, 
home  furnishings,  equipment  stores  (SIC  57). 
All   other   retail  stores  (SIC  52, 55,  599). 


PUBLICATION  PLAN  FOR  THE  1958  CENSUS  OF  BUSINESS 


The  1958  Census  of  Business  consists  of  three  major  trade 
nents— retail  trade,  wholesale  trade,  and  selected  service 
es.  The  final  results  of  the  1958 Census  are  published  in 
form  of  separate  report  series  for  each  of  these  trade 
aents  and  a  separate  report  for  public  warehouses.  These 
irt  series  will  supersede  the  preliminary  reports. 

,ie  1958  Business  Census  report  series  for  retail  trade, 

lesale   trade,  and  selected  services  will  consist  of  two 

s--(l)  Area  Reports,  and  (2)  Subject  Reports.    For  re- 

...   trade   and   hotels    and  motion  picture  theaters,  a  third 

eries  of  reports  relating  to  the  Central  Business  Districts 

t  large  metropolitan  centers  will  also  be  issued. 

Subsequent  to  the  issuance  of  final  reports,  findings  of  the 
-^  Census  will  be  consolidated  and  issued  as  Census  vol- 
-s.     Announcements  concerning  the  report  series  and  the 

"olumes  may  be  obtained  by  writing  to  the  Bureau  of  the  Cen- 

iU6,  Washington  25,  D.  C. 

The  above  report  series  do  not  cover  Puerto  Rico,  results 
ir  which  will  be  issued  sepai-ately. 

THE  RETAIL  TRADE  REPORT  SERIES 

]  Following  are  brief  descriptions  of  the  report  series  for 
l^eiail  trade: 

Area  Reports 

•1  A  separate  report  for  each  State,  the  District  of  Columbia, 
ivl-Tska,  Hawaii,  Virgin  Islands,  Guam,  and  continental  United 
es  showing,  by  kind  of  business,  data  on  number  of  es- 
..L.lishments,  sales  for  the  year,  payroll  for  the  year,  pay- 
roll and  number  of  paid  employees  for  the  workweek  ended 
,jiearest  November  15,  1958,  and  number  of  proprietors.  De- 
•jailed  kind -of- business  data  are  provided  for  the  State,  for 
ach  standard  metropolitan  statistical  area,  for  each  large 
county,  and  for  each  large  city.  In  addition,  data  for  less 
letailed  kind-of-business  groupings  are  shown  for  all  coun- 
|ies  and  for  each  city  of  2,500  or  more  inhabitants.  The  re- 
,ix)rts  for  the  New  England  States  will  also  include  data  for 
ihose  towns  which  in  the  latest  Census  had  an  urban  concen- 
jration  of  2,500  or  more  inhabitants  as  well  as  all  those  with 


a  total  population  of  10,000  or  more.  The  Pennsylvania  and 
New  Jersey  reports  provide  data  for  townships  and  towns 
having  a  population  of  10,000  or  more  at  the  latest  Census. 
The  number  of  kinds  of  business  for  which  figures  are  pub- 
lished will  vary  according  to  the  number  of  establishments 
in  the  area. 

Subject  Reports 

These  reports  provide  data  for  such  subjects  as  sales-size 
of  establishment,  employment -size  of  establishment,  legal 
form  of  organization,  and  single  units  and  multiunits  as  well 
as  for  a  number  of  special  subjects  applicable  to  particular 
trades  or  groups  of  trades.  They  will  Include  detailed  sta- 
tistics by  kind  of  business  for  the  United  States  as  a  whole 
and  for  standard  metropolitan  statistical  areas  and  States, 
with  cross -classification  by  related  subjects. 

Trade  Reports 

This  series  assembles  data  for  a  particular  trade  or  group 
of  related  trades.  The  data  for  the  most  part  are  assembled 
from  the  area  and  subject  reports.  The  trades  covered  in  a 
specific  trade  report  are  not  limited  to  those  in  a  specific 
industry  division,  such  as  retail  trade,  but  may  include  trades 
in  any  of  the  industry  divisions  covered  by  the  1958  Census  of 
Business. 

Central  Business  District  Reports 

A  report  will  be  provided  for  each  of  a  number  of  large 
metropolitan  cities,  with  data  presented  by  kind  of  business. 
Includes  general  statistics  (establishments,  sales,  and  annual 
payroll)  by  kind  of  business  for  the  central  business  district, 
the  central  city,  the  central  city  exclusive  of  the  central 
business  district,  the  standard  metropolitan  statistical  area, 
and  the  standard  metropolitan  statistical  area  exclusive  of 
the  central  business  district.  In  addition,  for  a  number  of 
the  larger  metropolitan  areas,  statistics  are  published  for 
major  business  centers  outside  the  central  business  district. 
Although  these  reports  are  designed  primarily  to  present  in- 
formation for  retail  trade,  they  will  also  include  data  for 
two  service  businesses  hotels  and  motion  picture  theaters. 
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PLANS  FIR  1958  CENSUS  8F  BUSINESS  V6LIMES 

Volume  I.  RETAIL  TRADE,  SUMMARY  STATISTICS— A 
United  States  Bummary  chapter  and  separate  chapters, 
presenting  statistics  by  kind  of  business  and  geographic 
areas,  for  such  subjects  as  sales-size  of  establishments, 
single  units  and  multiunits,  ennploymeiit-size  of  establish- 
ments, and  legal  form  of  organization.  This  volume  will 
incorporate  the  subject  report  series  BC58-RS, 

Volume  II.  RETAIL  TRADE,  AREA  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business,  for  counties,  cities,  ^nd  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  nunnber  of 
retail  establishments  in  the  area.  Data  for  selected  towns 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-RA. 

Volume  m.  WHOLESALE  TRADE,  SUMMARY  STATIS- 
TICS— A  United  States  summary  chapter  and  separate 
chapters,  presenting  statistics  by  kind  of  busineAS  and 
geographic  areas,  for  such  subjects  as  size  of  wholesale 
establishments,  receivables  and  bad  debt  losses,  sales'by 
class  of  customer,  commodity  line  sales,  legal  form  of 
organization,  and  petroleum  bulk  stations.  This  volume 
will  incorporate  the  subject  report  series  BC58-WS, 

Volume  IV.  .WHOLESAU:  TRADE,  AREA  STATISTICS— 
A  United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Coltimbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business  for  counties,  cities,  and  standard 
oietropolitan  statistical  areas.  The  amount  of  klnd-of- 
business  detail  will'  vary  in  accordance  with  the  number  of 
wholesale  establishments  in  the  area.  Data  for  selected 
towns  and  townships  in  New  England,  New  Jersey,  and 
Pennsylvania  will  also  be  included.  This  volume  will  in- 
corporate the  area  report  series  BC58-WA. 

Volume  V.  SELECTED  SERVICE  TRADES,  SUMMARY 
STATISTICS— A  United  States  summary  chapter  and  sepa- 
rate chapters,  presenting  statistics  by  kind  of  busineas  and 
geographic  areas,  for  such  subjects  as  receipts -siie  of 
establishments,  employment -size  of  establishments,  legad 
form  of  organization,  single  units  and  multiunits,  laundries 
and  cleaning  plants,  motion  pictures,  and  hotels  and  motels. 
This  volume  will  incorporate  the  subject  report  series 
BC58-SS. 

Volume  VI.  SELECTED  SERVICE  TRADES,  AREA  STA- 
TISTICS— A  United  States  summary  chapter  and  separate 
chapters  for  each  State,  the  District  of  Columbia,  Alaska, 
Guctm,  Hawciii,  and  the  Virgin  Islands.  Statistics  are  pre- 
sented by  kind  of  business  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  amount  of  Und-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
service  establishments  in  the  area;  Data  for  selected  towns 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-SA. 
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PREFACE 


AUTHORITY  AND  SCOPE 

The  1958  Census  of  Business  along  with  the  1958  Censuses 
of  Manufactures  and  Mineral  Industries  was  required  by  law 
under  13  U.S.C,  sections  131  and  224.  These  censuses  covered 
businesses  operated  In  the  continental  United  States,  Alaska, 
Hawaii,  Guam,  and  the  Virgin  Islands.  A  separate  Census  of 
Business  and  Manufactures  for  1958  was  also  conducted  in 
Pueno    Rico    jointly    with    the  Commonwealth  Government. 

The  1958  Census  of  Business  covered  retail  trade,  wholesale 
trade,  selected  services,  and  public  warehousing.  This  report 
provides  findings  for  retail  stores  in  selected  central  business 
districts  and  in  major  retail  centers;  and  for  hotels  and  motion 
picture  theaters   in  the  selected  central  business  districts. 

AREAS  COVERED 

Each  of  the  reports  in  this  series  covers  a  separate  standard 
metropolitan  statistical  area  and  Includes  data  for  the  central 
business  district  (or  central  business  districts)  in  the  specified 
standard  metropolitan  statistical  area,  as  well  as  for  each  Cen- 
sus-delineated major  retail  center  (MRC)  located  in  the  same 
standard  metropolitan  statistical  area  (SMSA).  The  number  of 
MRC  8  for  which  data  are  shown  in  a  single  SMSA  vary  from 
none  to  about  two  dozen.  The  entire  series  of  reports  covers 
97  SMSA's,  and  provides  data  for  109  CBD's  and  some  500 
MRC's. 

DEUNEATION  OF  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

Because  many  large  cities  had  no  officially  defined  area 
representing  their  "Central  Business  District, "it  was  necessary 
for  the  Bureau  of  the  Census  prior  to  the  1954  Census  of 
Business  to  arrange  for  the  delineation  of  such  districts  before 
a  program  to  tabulate  Census  data  for  them  could  be  imple- 
mented. The  delineation  of  central  business  districts  was  ac- 
complished with  the  cooperation  of  the  Census  Tract  Comnnittees 
in  the  large  cities  included  in  the  central  business  district  (CBD) 
program.  In  their  work  on  the  CBD's  the  Census  Tract  Com- 
mittees obtained  the  representation  of  a  variety  of  local 
interests,  such  as  business  firms  and  associations,  new8pai)ers, 
planning  agencies,  welfare  organizations,  local  governmental 
bodies,  etc.  Central  business  districts  have  been  delineated  only 
in  those  cities  of  100,000  or  more  inhabitants  (according  to  the 
1950  Census  of  Population  or  a  subsequent  special  census  prior 
to  1959)  in  which  there  was  a  local  Census  Tract  Committee 
recommendation  for  such  an  area  in  response  to  an  Inquiry  from 
the  Census  Bureau. 

The  objective  of  the  CBD  program  was  stated,  as  follows,  in 
a  letter  from  the  Director  of  the  Census  Bureau  to  the  Census 
Tract  Committees: 

'The  primary  objective  of  this  operation  is  to  provide  a 
basis  for  comparing  changes  in  business  activity  in  the  Cen- 
tral Business  District  with  those  in  the  remainder  of  the 
metropolitan  area  or  of  the  central  city." 

Because  there  are  no  generally  accepted  rules  for  determining 
what  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 
did  not  provide  rigid  specifications  for  defining  the  CBD  but  (1) 
provided  a  general  characterization  of  the  CBD,  describing  it  as 
"an  area  of  very  high  land  valuation,  an  area  characterized  by  a 
high  concentration  of  retail  businesses,  offices,  theaters,  hotels, 
and  "service"  businesses,  and  an  area  of  high  traffic  flow";  and 
(2)  required  that  the  CBD  ordinarily  should  be  defined  to- follow 


existing  tract  lines.  I.e.,  to  consist  of  one  of  more  whole  Census 
tracts .  The  emphasis  put  on  tracts  was  based  on  the  anticipation 
that  other  Census  statistics  than  those  derived  from  the  Census 
of    Business    might    conveniently    be    tabulated    for  CBD's. 

It  was  recognized  that  the  tract  basis  for  CBD's  might 
lead  to  the  inclusion  of  some  land  area  not  properly  within 
a  strictly  defined  CBD  or  to  the  exclusion  of  a  snnall  por- 
tion of  what  should  be  in  the  CBD.  It  was  believed  that  this 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnitudes  being  measured.  Provision,  however,  was  made 
for  splitting  tracts  where  a  serious  problem  was  encountered. 
The  use  of  tract  lines  for  boundaries  also  was  consistent  with 
the  desire  to  keep  CBD  boundaries  constant.  In  order  to  maxi- 
mize the  value  of  comparisons  over  time.  Although  it  was 
recognized  that  the  CBD  strictly  defined  would  tend  to  change 
over  time,  it  was  felt  that  the  Inexactitude  resulting  from  the 
use    of   fixed   boundaries    would   not    prove  to  be  serious. 

In  some  cities  where  there  had  been  a  previously  established 
central  business  district  or  similar  area  which  substantially 
corresponded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  In 
the  Bureau's  CBD  program. 

Data  for  a  total  of  95  CBD's  were  provided  in  the  1954 
Census  of  Business.  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  in  97  standard  metropoliun  statistical 
areas.  A  number  of  cities  have  made  minor  changes  in  the 
boundaries  of  their  CBD's  due  mainly  to  revisions  in  tract 
boundaries.  In  only  one  city,  Minneapolis,  has  a  previously 
defined  CBD  been  significantly  changed. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  and  data  from  them  have  been  tabulated,  as  part  of 
the  1958  Census  of  Business  program.  The  major  retail  cen- 
ters (MRC's)  were  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metropolitan  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  themselves)  which  include 
a  major  general  merchandise  store— usually  a  department 
store.  MRC's  were  not  delineated  if  the  publication  of  data 
for  them  would  result  in  violation  of  Census  rules  prcAibiting 
disclosure  of  information  for  individual  firms. 

MRC's  include  not  only  the  planned  suburban  shopping  center 
but  also  the  older  string  street  and  neighborhood  developments 
which  meet  the  above  prerequisites .  Frequently  the  boundaries 
of  a  single  MRC  include  stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the  planned  portion. 
In  general  the  boundaries  of  the  MRC's  have  been  established 
to  include  all  adjacent  blocks  containing  at  least  one  store  in 
the  general  merchandise,  apparel,  or  furniture-appliance 
groups  of  stores,  and  where  a  planned  center  is  involved  in- 
clude all  of  the  center. 

In  those  cities  within  the  standard  metropolitan  statistical 
areas  (SMSA's)  covered  by  this  series  of  reports  which  were 
not  of  sufficient  size  to  qualify  for  the  delineation  of  a  central 
business  district,  no  MRC's  were  delineated  unless  at  least  two 
such  centers  could  be  defined. 


For  explanation  of  procedures  and  definitions,  see  Appendix. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  1.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISmENTS:   1958  AND  1954 

CENTRAL  BUSINESS  DISTRICT  OF  READING 

Establlslments,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958 


Estab- 
lish- 
ments^ 


(nimber) 


Sales ^ 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  employees, 

workweek  ended 

nearest  Nov.  15 


Total 
(nunber) 


Full 
workweek 

(number) 


1954 


Estab- 
lish- 
ments ■•■ 


(number) 


Sales^ 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


52 

5251 

52  ex.  5251 

53  part2 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


RETAIL  STORES 

Retail  stores,  total^ 

Limber,  building  materials,  hardware, 

farm  equipmer  i  deEilers 

Hardware  stores 

Other 

General  merchandise  group  stores^  ^ . . . 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores .... 

Food  stores 

Autcmotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors  * 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stoics 

Other  apparel  stores 

Furniture,  heme  furnishings,  equipnent 

stores 

Furniture  stores* 

Other  heme  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places 

Eating  places 

DrirJcing  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores ,,, 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores . . 


SELECTED  SERVICE  TRADES 


441 


23 

3 

6 

12 

56 


97 

24 
49 
23 

1 
18 

3 


44 

17 

9 

18 


100 
71 
29 


90 
2 
5 
3 

27 
4 
3 


7011, 
783 


7012 


Hotels 

Motion  pictiire  theaters. 


71,345 

962 
(D) 
(D) 

20,196 

(D) 

4,676 

(D) 

13,277 

2,307 

254 

12,977 

3,274 
6,188 
4,479 

(D) 
2,447 

(D) 


7,115 

3,422 

564 

3,129 


4,569 
3,210 
1,359 

1,940 

7,748 
(D) 
727 
(D) 

1,245 
364 
508 


1,495 
813 


10,662 

138 
(D) 
(D) 

3,415 

(D) 

775 

■   (D) 

1,167 

178 

18 

2,106 

557 
1,019 
756 
(D) 
362 
(D) 

1,247 
670 
101 
476 


978 
748 
230 

341 

1,074 
(D) 
126 
(D) 
189 
83 
66 


609 

175 


4,035 


32 
(D) 
(D) 

1,365 
(D) 
395 
(D) 

369 

46 


794 

184 
399 
283 
(D) 
135 
(D) 


357 

164 

32 

161 


567 
447 
120 

122 

377 
(D) 
35 
(D) 
56 
38 
26 


322 
93 


3,114 


32 
(D) 
(D) 

1,018 
(D) 
267 
(D) 

261 

46 


581 

144 
302 
222 
(D) 
98 
(D) 


337 

152 

28 

157 


435 

336 

99 

98 

301 
(D) 
32 
(D) 
53 
19 
18 


294 
72 


457 


9 
2 

7 

23 
4 
7 

12 

70 


119 

22 
53 
19 
4 
21 
11 


49 
15 
11 
17 


83 
52 
31 


81 
1 
7 
3 

19 
4 
2 


68,948 

1,382 
(D) 
(D) 

18,587 

13,046 

4,940 

601 

11,627 

4,742 

310 

13,727 

2,855 
6,727 
4,498 

(D) 
2,365 

(D) 

6,967 

3,462 

921 

2,474 


4,654 
3,423 
1,231 

1,931 

5,021 
(D) 
(D) 
433 

1,330 
306 
(D) 


1,487 
(D) 


10,516 

245 
(D) 
(D) 

3,062 

2,207 

780 

75 

1,195 

496 

67 

1,991 

366 
1,099 
780 
(D) 
298 
(D) 


1,300 
739 
162 
399 


1,138 
893 
245 

332 

690 
(D) 
(D) 

83 
202 

72 
(D) 


616 
(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonanployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  mercliandise  vending  machine  operators)  part  of  SIC  53. 
1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified  as 
stores.  The  1954  sales  of  leased  departments  in  general  merchandise  group  stores  (SIC  53  pt.)  which  are  most  affected,  were  reported 
83  $3,548,000  of  which  $2,551,000  are  included  in  SIC  56. 
*1954  data  limited  to  "employer"  establislments . 
'Both  1954  and  1958  data  limited  to  "employer"  establislments. 
Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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READING,  PA,  AREA 


Table  2.— RETAIL  STOfiES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 

CITY  OF  READING 

Eatabllstnents,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958 


Estab- 
lish- 
ments^ 


(number) 


Sales 1 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  employees, 

workweek  ended 

nearest  Nov.  15 


Total 
(nuBiber) 


Full 
workweek 

(number) 


1954 


Estab- 
lish- 
ments^ 


(number) 


Sales^ 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 


Retail  stores,  total'* 


Lumber,  building  materials,  hardware, 

faun  equipnent  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores^  ■'. 

Department  stores 

Limited  price  variety  Stores 

Other  general  merchandise  stores.. 


Food  stores 

Automotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors* 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores  * 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores. 


Eating,  drinTdng  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores  * 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  siqjply  stores. 


SELECTED  SERVICE  TRADES 


1,475 

56 

8 

48 

41 

3 

15 

14 

376 

48 

101 

133 

31 
61 
28 

3 
27 

7 


103 
27 
20 

56 

349 
217 
132 

37 

231 
8 
13 
13 
38 
12 
5 


151,680 

7,959 
(D) 
(D) 

22,639 

(D) 

5,842 

(D) 

34,579 

23,749 

5,968 

15,118 

3,694 
6,474 
4,645 

(D) 
2,978 

583 


10,685 
4,089 
1,526 

5,070 

12,510 
7,775 
4,735 

3,794 

14,679 

2,770 

(D) 

1,793 

1,170 

653 

(D) 


Hotels 

Motion  picture  theaters. 


13 
6 


(D) 
(D) 


18,934 

1,508 
(D) 
(D) 

3,604 
(D) 
888 
(D) 

2,641 

2,464 

428 

2,298 

599 
1,052 
776 
(D) 
411 
(D) 


1,713 
741 
266 

706 

2,151 

1,491 

660 

611 

1,516 
143 
(D) 
210 
146 
142 
(D) 


663 
(D) 


7,084 


369 
(D) 
(D) 

1,481 
(D) 
459 

(D) 

1,049 

557 

211 

887 

198 
417 
292 
(D) 
159 
(D) 


510 

196 

75 

239 

1,252 
898 
354 

214 

554 
56 

(D) 
75 
50 
62 

(D) 


341 
(D) 


5,529 


361 
(D) 
(D) 

1,071 
(D) 
305 
(D) 

698 

552 

142 

645 

153 
318 
229 

(D) 
111 
(D) 


474 

178 

69 

227 

959 
693 
266 

168 

459 
53 

(D) 
63 

46 
38 
(D) 


310 
(D) 


1,594 

39 
13 
26 

38 

4 

12 

22 

482 

46 

107 

176 

29 
74 
29 
7 
32 
20 


105 
22 
24 

49 

319 
182 
135 

46 

236 

10 

8 

13 

25 


150,537 

7,773 

825 

6,948 

19,269 

13,046 

5,040 

1,183 

39,598 

24,047 

5,780 

16,773 

3,442 
7,518 
5,166 
(D) 
3,040 
1,010 


10,581 
4,523 
1,457 

4,467 

11,270 
6,953 
4,293 

3,682 

11,764 
2,579 
(D) 
756 
1,438 
522 
(D) 


1,563 
1,295 


18,666 

1,644 

123 

1,521 

3,140 

2,207 

784 

149 

3,337 

2,287 

448 

2,424 

440 
1,185 
862 
(D) 
(D) 
108 


1,778 
894 
284 

600 

1,844 

1,239 

605 

585 

1,179 
114 
(D) 
99 
217 
104 
(D) 


638 
275 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero, 

■■■All  1954  group  toteils  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonanployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

■^1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified  as 
stores. 

*1954  data  limited  to  "anployer"  establlshnents. 

'Both  1954  and  1958  data  limited  to  "employer"  establlshnents. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  3.— RETAIL  STORES  AND  SiXBCTED  SERVICE  ESTABLISHMENTS:   1958  AND  195-i 

READING  STANDARD  METROPOLITAN  STATISTICAL  AREA 

Establistanents,  Sales,  Anrnaal  Payroll,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958 


Estab- 
lish- 
ments^ 


(number) 


Sales ^ 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  enployees, 

workweek  ended 

nearest  Nov,  15 


Total 
(number) 


Full 
workweek 

(number) 


1954 


Estab- 

Ush- 

ments^ 


(number) 


Sales* 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


52 

5251 

52  ex.  5251 

53  part  2 
531 

533 
539 

5* 

55  ex.  55-; 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 
Retail  stores,  total^. 


Lumber,  builuing  materials,  hardware, 

f aim  equipnent  dealers 

Hardware  stores 

Other 


General  merchandise  groiqi  stores^  ', 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores.. 


Food  stores ............... 

Automotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores 

Men ' s ,  boys '  apparel  stores ,  custom 

tailors* 

Women's  clothing,  specialty  stores... 

Ready-to-wear  stores' 

Family  clothing  stores* 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  furnishings,  equipment 

stores ,, 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores.......... 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietaiy  stores. 


Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores. 

Florists 

Camera,  photographic  sigjply  stores. 


SELECTED  SERVICE  TRADES 


3,026 

151 
31 

120 

100 

4 

28 

30 

725 

164 

284 

204 

41 
94 
37 
8 
35 
16 


198 
57 
31 

110 

683 
414 
269 

70 

447 
28 
15 
28 
49 
39 
6 


Hotels 

Motion  picture  theaters. 


289,048 


18,757 

2,129 

16, 628 

30, 692 

20,059 

6,597 

(D) 

72,024 

53,033 

16,336 

18,162 

4,295 
7,-489 
5,249 
1,804 
3,435 
965 


17,021 
6,753 
1,969 

8,299 

23,579 

15,324 

8,255 

6,710 

32,734- 
5,086 

928 
2,275 
1,593 
1,164 

575 


3,196 
1,165 


31,457 

2,695 

242 

2,453 

4,570 

3,285 

962 

323 

5,048 

5,135 

1,013 

2,543 

647 
1,119 
822 
208 
453 
116 


2,489 

1,045 

339 

1,105 

4,039 
2,994 
1,045 

935 

2,990 
288 
151 
238 
190 
190 


989 
229 


11,933 

723 

79 

644 

1,831 

1,176 

508 

147 

1,977 

1,303 

481 

1,021 

218 
456 
320 

99 
178 

70 


740 

270 

96 

374 

2,473 

1,864 

609 

363 

1,021 
101 
51 
85 
70 
85 
27 


432 
138 


9,248 

696 

68 

628 

1,326 

890 

337 

99 

1,314 

1,271 

325 

727 

164 
349 
253 

67 
122 

25 


659 

243 

90 

326 

1,801 

1,373 

428 

268 

861 
91 
47 
70 
61 
54 
19 


366 
97 


3,049 

125 
38 
85 

105 

4 

20 

81 

831 

144 

281 

230 

35 
95 
36 
11 
38 
31' 


211 
32 
37 

108 

631 
354 
271 

73 

418 
27 

8 
29 
39 
26 

4 


46 
15 


260,500 

17,442 

2,173 

15,263 

23,238 

13,046 

5,549 

4,643 

67,324 

49,768 

13,637 

18,689 

3,713 
7,992 
5,447 
2,017 
3,231 
1,332 


16,732 
5,295 

1,721 

8,190 

20,704 

13,133 

7,481 

5,764 

27,202 

4,382 

(D) 

1,195 

1,889 

925 

273 


2,556 

1,589 


28,247 

2,610 

221 

2,389 

3,355 

2,207 

860 

288 

5,096 

4,720 

923 

2,549 

456 
1,215 
881 
367 
386 
125 


2,510 

1,035 

431 

1,04^ 

3,364 

2,404 

960 

781 

2,339 
214 
(D) 
(D) 
249 
149 
36 


825 
317 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  Include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53.  j 

1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified  as' 
stores. 

*1954  data  limited  to  "anployer"  establishments. 

^oth  1954  and  1958  data  limited  to  "employer"  establlslments . 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  In  any  of  the  lines  below. 


READING,  PA.,  AREA 

Table  4.— RETAIL  STORKS  AND  SELBCTKD  SERVICE  ESTABUSIWENTS— PERCENT  CHANGE  IN  SALES,  1954  TO  1958 
CENTRAL  BUSINESS  DISTRICT  OF  READING,  THE  ENTIRE  CITY,  AND  READlta  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  oode 


Kind  of  business 


Percent  change 


Central 

business 

district 


Entire 
city 


City 
less  its 
central 
business 
district 


Entire 
standard 
metro- 
politan 
statistical 
area 


Standard 

metro- 
politan 
statistical 
area  less 
central 
business 
district 


52 

5251 

52  ex.  5251 

33  part* 
531 
533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 
5713-15,  19 
572,  573 

58 

5812 

5813 


591 


591 

59  ex. 

592 
594 
595 
597 
5992 

3WfO 


TOCLl,  7D12 
783 


RETAIL  STORES 

Retail  stores,  total^ 

Liasber,  building  materials,  hardvare,  farm  equii>ment 

dealers 

Hardvare  stores 

Other. ...., 

General  merchandise  group  stores'  ^ 

Department  stores , 

LlMted  price  variel^  stores 

Other  general  merchandise  stores 

Food  stores 

Autooiotlve  dealers. 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom  tailors*...... 

Vonen's  clothing,  specialty  stores 

Ready-to-vear  stores'. 

Family  clothing  stores^ 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment  stores 

Furniture  stores* 

Other  heme  furnishings  stores* 

Houseluld  qipliance,  radio,  TV,  music  stores 

Eating,  drinking  places 

Eating'  places ..« 

Drinking  places .«•...• • ••... 

Drug  stores,  proprietary  stores .,., 

Other  retail  stored 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores............... 

Jewelry  stores 

Florists 

Cai&era,  photogr^hlc  supply  stores..... 

SELEOTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


-2.2 


-53.8 

(NA) 
(NA) 

8.7 

(D) 

-5.3 

(NA) 

rO.3 

-54.8 

-50.2 

-9.6 

1A.7 

-8.1 

0.9 

(D) 

-18.5 

(D) 

9.1 
(NA) 
(KA) 
54.3 

-2.9 

-6.8 

8.0 

0.5 

26.4 

(D) 

(D) 

(D) 

-6.4 

(NA) 

(NA) 


0.5 
(NA) 


0.8 


2.4 

(D) 
(D) 

17.5 
(NA) 
15.9 
(NA) 

-12.7 

-1.2 

3.3 

-9.9 

7.3 

-13.9 

-10.1 

(D) 

-2.0 

-42.3 

11.8 
(NA) 
(NA) 
47.3 

11.0 
11.8 
10.3 

3.0 

U.8 
7.4 
(D) 
(NA) 
-18.6 
(NA) 
(NA) 


(NA) 
(NA) 


3.5 


21.6 
(D) 
(D) 

258.1 

(D) 

1,066.0 

(NA) 

-18.9 

11.9 

8.4 

-11.5 
-28.5 
-63.2 
-84.1 

(D) 
172.5 

(D) 

17.7 
(NA) 
(NA) 
37.4 

20.8 
29.9 
11.2 

5.9 

4.1 
(D) 
(D) 
(D) 

(NA) 
(NA) 


(NA) 
(D) 


11,0 


7.5 

-2.0 

8.9 

32.1 

(NA) 

18.9 

(D) 

7.0 

6.6 

19.8 

-2.8 
15.7 
-6.3 
-3.6 

-10.6 
6.3 

-27.6 

914 
(NA) 
(NA) 
18.3 

13.9 
16.7 
10.3 

16.4 

15.4 
16.1 
(D) 
(NA) 
-15.7 
(NA) 
(NA) 


25.0 
-26.7 


16.0 


L5.4 
(NA) 
(NA) 

125.7 

53.8 

215.4 

(D) 

8.8 

13.0 

22.5 

18.1 

19.0 

3.2 

-25.2 

(D) 

158.5 

(D) 

9.6 

(NA) 
(NA) 
3.7 

18.7 
25.0 
10.8 

24.4 

12.3 

(D) 

(D) 

(D) 

-37.7 

(NA) 

(NA) 


59.1 
(NA) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
^Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
'in  caiiputli%  percent  change,  1958  figures  Incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments 
az«  separately  classified  as  stores. 

*1954  data  limited  to  "employer"  establislmenta  In  computing  percent  change. 

'in  coo^nitli^  percent  change,  bSth  1954  and  1958  data  limited  to  "employer"  establislments . 

•includes  data  for  ttose  v^n'ia  of  business  In  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  5.— RETAIL  STORES:   1958  AND  195^;  CENTHAL  BUSINESS  DISTRICT  SALES  AS  PERCENT  OF 
READING  AND  OF  READING  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  of  city  sales  In 
central  business  district 


1958 


1954 


Percent  of  standard  aetro-. 

poll tan  statistical  area. 

sales  In  central  business 

district 


1958 


1954 


52 
5251 

52  ex.  5251 

53  part* 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


HETAn.  STORES 

Retail  stores,  total^....^ 

Lumber,  building  naterlals,  hardware,  fam  eqivl'caiient  dealers 

Hardvare  stores 

Other 

General  merchandise  gro\Q>  storesi*  ^ •...«. 

Department  stores ..•.•••• 

Limited  price  Tarlety  stores 

Other  general  merchandise  stores.... , 

Food  stores 

Automotive  dealers. .......;.......................••.....•.. 

Gasoline  service  stations ,*..,. 

Apparel,  accessory  stores 

Men's,  boys'  qyparel  stores,  custom  tailors* 

Vomem's  clothing,  specialty  stores 

Ready-tQ-wear  stores' , 

Family  clothing  stores'' •.... 

Shoe  stores 

.  Other  apparel  stores 

Furniture,  bone  furnishings,  equlpnent  stores...... 

Furniture  stores*. 

Other  home  furnishings  stares* 

Household  qipllance,  radio,  TV,  music  stores 

Eating,  drlnlctng  places 

Eating  places 

Drinking  plac  es 

Drug  stores,  proprietary  stores..... 

Other  retail  stores' ..•..•... 

Liquor  stores. ............................................ 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores ,. ».... 

Jewelry  stores 

Florists 

Camera,  photographic  s\^E>ply  stores 


46.7 
11.5 

Id) 

89.2 

(D) 

80.0 

(NA) 

38.4 

9.0 

4.3 

84.6 
88.6 
95.5 
97.7 

(D) 
76.0 

(D) 

66.6 
(HA) 
(NA) 
61.7 

36.1 
41.0 
28.1 

51.1 

52.7 
(D) 

84.1 
(D) 

(NA) 
(NA) 


48.2 

25.5 
(NA) 
(NA) 

96.5 
(NA) 
98.0 
(NA) 

33.6 

19.7 

8.8 

84.3 
82.9 
89.5 
87.1 

(D) 
91.4 

(D) 

68.2 

(NA) 
(NA) 
58.9 

41.3 
49.2 
28.7 

52.4 

47.8 
(D) 
(D) 
(RA) 
92.5 
(NA) 
(NA) 


24.9 

4.9 

f 

3.5 

65.8 
(D) 

70.9 
(D). 

18.4 


4.0 
1.6 

70.4 
76.2 
82.6 
86.5 

(D) 
65.9 

(D) 

41.8 
90.7 
28.6 
37.7 

19.2 
20.8 
16.1 

28.9 

23.6 

(D) 
78.3 

(D) 
78.2 
31.3 
88.3 


27.8 

11.4 
(NA) 
(HA) 

80.0 
(NA) 
89.0 
(NA) 

19.8 

9.9 

3.7 

75.7 
76.9 
84.2 
82.6 

(D) 

1i? 

41.9 

HA) 

(NA) 

28.9 

22.9 
26.1 
16.9 

33.5 

21.6 
(D) 
(D) 

(NA) 

72.7 
NA) 

(NA) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percest. 
^Excludes  sonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  voiding  machine  operators)  part  of  SIC  93. 
^In  computing  percent,  1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are 
separately  classified  as  stores. 

*1954  data  limited  to  "employer"  establishnents  in  computing  percent. 

'in  ccmputing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

'includes  data  for  those  Irinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


READING,  PA,  AREA 
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Table  6.— RETAIL  STORES:   1958  AND  195A— PERCENTAGE  DISTRIBUTION  OF  SALES,  BY  KIND  OF  BUSINESS 
CENTRAL  BUSINESS  DISTRICT  OF  READIMQ,  THE  ENTIRE  CITY,  AND  READING  STANDARD  METROPOLITAN  STATISTICAL  AREA 

(percentages  are  based  on  total  Retail  Store  Sales  which  exclude  sales  of  nonstore  retailers — mall  order,  direct  selling, 

merchandise  vending  machine  operators) 


SIC  oode 

Kind  of  tejslaess 

Central 

business 

district 

Entire 

city 

Standard  netrcpolltan 
statistical  area 

1958 

195* 

1958 

195* 

1958 

195* 

RETAIL  STORES 

100.0 

1.3 

1.3 

28.5 
(D) 
6.6 

1.2 

18.7 
3.0 
0.* 

18.0 

4.6 
8.7 
6.* 
(D) 
3.2 
(D) 

10.0 
*.8 
0.8 

*.* 

6.* 
4.5 
1.9 

2.7 

11.0 

(D) 
1.0 
(D) 
1.8 
0.5 
0.7 

100.0 

2.7 
(NA 

(na) 

25.6 
(MA) 
6.8 
(NA) 

18.* 
6.5 
0.7 

19.5 

3.9 
9.3 

6.2 
(D) 
3.8 
(D) 

9.0 
(NA) 
(NA) 

2.8 

6.* 
*.7 
1.7 

2.7 

8.5 
(D) 
(D) 
(NA) 
1.8 
(NA) 
(NA) 

100.0 
5.2 

!S 

U.9 
(NA) 
3.9 
(NA) 

22.8 

15.7 

3.9 

10.0 

2.* 
*.3 
3.1 
(D) 
2.0 
0.* 

7.0 
(NA) 
(NA) 

3.3 

8.2 

5.1 
3.1 

2.5 

9.7 
1.8 
0.6 
1.2 
0.8 
(NA) 
(NA) 

100.0 

5.2 
0.5 
*.7 

12.8 
(NA) 
3.3 
(NA) 

26.3 

16.0 
3.8 

11.1 

2.3 

5.0 
3.* 
(D) 
2.0 
0.7 

6.3 
(NA) 
(NA) 

2.2 

7.5 
*.6 
2.9 

2.* 

8.6 

1.7 
(D) 
(NA) 
1.0 
(NA) 
(NA) 

100.0 

6.5 
0.7 
5.8 

10.6 
6.9 
2.3 
(D) 

2*. 9 

18.3 

5.7 

6.3 

1.5 
2.6 
1.8 
0.6 
1.2 
0.3 

5.9 
2.3 

0.7 

2.9 

8.2 
5.3 
2.9 

2.3 

11.3 
1.8 
0.3 
0.8 
0.6 
0.* 
0.2 

100.0 

92 

LoMber,  bulldliig  ■fttarlals,  hardmire. 

6.7 

S2SI 

Bardvmre  stores...........,.,.,..,,,,. 

0.8 

52  ex.  5251 

Other , , 

5.9 

53  part* 
53X 

Oeneral  nereliandlse  groi^  atores^  ^ 

Deportewstt  stores..................... 

8.9 
5.0 

533 

T.ldtml  yri''e  v<<rlf>ty  fltorwfl.,.,.,,,,. 

2.1 

539 
54 

Other  general  nerohandlse  stores. ..... 

Food  stores 

(NA) 
25.8 

55  ex.   55* 

A>it<BDtl've  dealers. ,.,.....,.,.,,,,,,... 

19.1 

55* 

(IflPoHnf  fM»nrIce  irtatlnnfl. .,,,.,,.,..,.. 

5.2 

56 

Ipparel,  accessory  stores............... 

7.2 

561,  567 

Men's,  boTs'  apparel  stores,  custcn 

1.* 

562,563,568 
562 

Vonen's  clothing,  specialty  stores.... 
Ready-to-wear  stwee*. ........ .,,... 

3.1 
2.1 

565 

Kfl«ny  "lothlng  f'tor^ft'. ..,.•,•. ,,.••. 

0.8 

566 

Shoe  Stores..., .,,,..,,. 

1.2 

56*,  569 

Other  apparel  stores. 

0.5 

57 

Furaltare,  hcaa  funtlahlags,  equlpMOt 
stores 

6.0 

5712 

Fiimltiir^  fltftrefl*. ,•...•■••••.•.•..••• 

(NA) 

5713-15,  19 
572,  573 

Other  hoae  furnishings  stores^ ,, 

Hous^iold  ^ipllanoe,  radio,  TV,  music 

(NA) 
2.7 

S8 

'■"t'tuff,  drliddne  pliv**" 

7.9 

5812 

Sating  jilaces.....,,,.,,,,,,,.,,,,,,,. 

5.0 

5813 

2.9 

591 

59  ex,  591 

Drug  stores,  prcqirletary  stores..,.,,,,. 
Otter  retail  stores* 

2.2 
11.0 

592 

Liquor  stores. .••.•,.••...••........•• 

1.7 

59* 

Book,  statlcmery  stores. ,.,.,... 

(D) 

595 
597 

Sporting  goods,  bicycle  stores 

Jeveliy  stores. 

(NA) 
0.7 

5992 

Florists.............................. 

(NA) 

5996 

Caaera,  jhotogrt^hlc  e\ipply  stores.... 

(NA) 

Standard  Notes:   (D)  Withheld  to  avoid  disclosxire.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
-^Excludes  nonstore  i^tallers  (I.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
^In  computing  percent)  1958  figures  looorporete  leased  departanents  data  with  main  store.  In  195*  data,  leased  deparbnoits  are 
sejparately  classified  as  stores. 

^95*  data  limited  to  "oiployer"  establlslments  in  eoiputlng  percent. 

'in  caoputlng  percent,  both  195*  and  1958  data  limited  to  "employer"  eatablishnents . 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


12  CENTRAL  BUSINESS  DISTRICT  STATISTICS 

Table  7.— RETAIL  STORES:'  1958— MAJOR  RITAIL  CENTERS  IN  THE  READING,  PENNSYLVANIA  STANDARD  METROPOLITAN  STATISTICAL  AHKA. 


MRC  No.  1  — Includes  the  planned  center  toovm  as  "Sldlltnffton  Shopping  Center"  along  E.  Lancaster  Ave.  froffl  MlffUn  Blvd.  to 

east  limit  of  Shilllngton  borough 


SIC 
code 


54,58,591-2 


53  part,* 
56,  57 

52,  55,  599 


52 

5251 

52  ex.  5251 

53  part* 
531 

533 
539 

54 


Hud  of  business 


Retail  stores,  total:* 

Nunber 

Sales ($1,000). 

Convenience  goods  stores: 

Nunber 

Sales (?1,000). 


Sbspplsg  goods  stores:* 

Nunber 

Sales - ($1,000) , 


All  other  stores: 

Nunber 

Sales ($1,000). 


Retail  stores,  total*. 


Lumber,  building  materials,  hardware, 

farm  equipnent  dealers 

Hardware  stores 4 

Other 


Qesaei&L  merchandise  group  stores^  ' 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


Total 


19 

f  1,453 


7 
(D) 


10 
7,038 


3 
(D) 


Nimber  of 
establish- 
ments 


19 


SIC 
code 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


CTttiI  of  business 


AutcDotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custom 

tallord , 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores'. 

Femily  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,  eqiiipnent 

stores , 

Fuiniture  stores. i.j.... 

Other  home  furnishings  stores..., 

Hous^iold  appliance,  radio,  TV,  music 
stores ....•.••.....•.........••.•.... 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists. 

Camera,  photographic  stipply  stores. 


Nunber  of 
establish- 
ments ' 


Standard  Notes:  (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^roup  totals  far  SIC  53  and  56  may  include  "nonemployer"  eatablislmettts  tdiioh  could  not  be  classified  by  detailed  kinds  of 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  cdvered  in  any  of  the  lines  below. 


business. 


APPENDIX 

Procedures  and  Definitions 


CENSUS  DISCLOSURE  RULES 

In  accordance  with  Census  law,  any  data  which 
would  disclose  the  operations  of  an  individual 
establishment  or  business  organization  are  not 
published.  The  number  of  establishments  in  a 
kind  of  business  is  not  considered  a  disclosure 
by  these  rules,  so  that  this  item  is  shown  in 
instances  where  other  items  of  information  for 
the  same  kind  of  business  or  locality  are  sup- 
pressed. 

KINDS  OF  BUSINESS  COVERED 

This  report  covers  all  establishments  (except 
nonstore  retailers)  included  in  Retail  Trade,  de- 
fined in  accordance  with  the  principles  of  the 
Standard  Industrial  Classification  Manual  (1957  edi- 
tion) issued  under  the  auspices  of  the  Bureau 
of  the  Budget,  Executive  Office  of  the  Presi- 
dent. This  report  includes,  in  addition  to  re- 
tail trade  establishments,  hotels  and  motion  pic- 
ture theaters,  parts  of  major  groups  70  and  78 
of  the  SIC  Manual. 

Retail  Trade,  as  defined  in  the  SIC  Manual, 
and  as  covered  in  the  1958  Census  of  Business, 
includes  establishments  primarily  engaged  in  sell- 
ing merchandise  directly  to  personal,  household, 
and  farm  users.  Excluded  from  Retail  Trade 
are  places  of  business  operated  by  membership 
clubs  and  open  only  to  their  own  members  or 
personnel,  such  as  restaurants  and  bars  operated 
by  country  clubs,  school  cafeterias,  cafeterias 
operated  by  industrial  plants  for  their  employ- 
ees, establishments  operated  by  agencies  of  the 
Federal  Government  on  nvUitary  posts,  hospitals, 
etc. 

Data  for  nonstore  retailers— mail  order  houses, 
direct  selling  (house-to-house)  organizations,  and 
merchandise  vending  machine  operators— have  been 
excluded  from  the  tabulations  in  this  report,  but 
are  contained  in  other  publications  of  the  1958  Cen- 
sus of  Business,  such  as  the  Area  Report  Series. 

METHOD  OF  ENUMERATION 

For  purposes  of  coverage  in  the  1958  Census 
of  Business,  retail  establishments  were  divided 
into  two  categories— those  with  some  paid  employ- 
ment during  1958,  i.e.,  the  "employer"  universe, 
and  those  with  no  paid  employment  during  1958, 
i.e.,  the  "nonemployer"  universe.  The  method 
of  obtaining  census  information  for  these  two 
groups  is  described  below. 


Enumeration  of  "Employers.*— Information  for 
establishments  in  this  part  of  the  retail  trade 
field  was  obtained  by  means  of  a  mail  canvass. 
Report  forms  were  mailed  to  all  business  firmis 
included  in  the  active  records  of  the  Internal 
Revenue  Service  as  subject  to  payment  of  Fed- 
eral Insurance  Contributions  Act  (FICA)  taxes 
(i.e.,  employers  of  one  or  more  persons)  and 
which  were  classified  in  the  records  of  the  Bu- 
reau of  Old- Age  and  Survivors  Insurance  (BOASI) 
as  wholly  or  panially  engaged  in  retail,  whole- 
sale, manufacturing,  and  mineral  Industries.  Also 
included  were  those  classified  in  major  groups 
70  (except  702  and  704),  72,  73,  75,  76,  78,  and 
79  of  the  service  industries  portion  of  the  SIC 
Manual,  and  in  public  warehousing,  SIC  major 
group  42,  except  421.  In  addition,  report  forms 
were  mailed  to  all  establishments  which  BOASI 
had  not  classified  by  kind  of  business  prior  to 
mailing  of  census  report  forms.  Each  estab- 
lishment was  mailed  a  report  form  appropriate 
to  its  BOASI  classification  (for  those  cases  for 
which  BOASI  classification  had  not  yet  been  es- 
tablished, a  general  purpose  form  was  used),  but 
its  census  classification  was  determined  by  re- 
plies   to  questions  on  the  census   report  form. 

Enumeration  of  "Nonemployers."— This  group 
was  defined  to  include  retail  businesses  other  than 
those  represented  in  the  active  FICA  records  of 
the  Internal  Revenue  Service.  Information  for 
this  group  of  establishments  was  derived  from 
the  1958  Federal  income  tax  returns.  Information 
was  compiled  from  only  one-half  of  these  cases 
and  census  results  for  this  group  were  estab- 
lished by  multiplying  such  findings  by  two.  The 
"nonemployer"  segment  of  retail  trade,  although 
made  up  of  a  large  number  of  establishments, 
accounted  for  less  than  10  percent  of  the  total 
retail  trade  volume. 

Included  in  this  segment  were  only  those  non- 
employer  establishments  which  reported  a  sales 
volume  of  $2,500  or  more  during  1958.  Non- 
employer  establishments  reporting  a  sales  vol- 
ume of  less  than  $2,500  were  not  included  in 
these  tabulations,  regardless  of  the  period  of 
time  they  were  OF>erated  during  the  year. 

COMPARISON  OF  THE  1954  AND 
1958  CENSUSES 

In  all  major  respects,  the  1954  and  1958  Cen- 
suses were  conducted  under  similar  conditions 
and  procedures.     Strict  comparability  in  the  data 
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for  the  two  censuses  is  limited  by  the  following 
factors: 

1.  The  physical  area  of  a  number  of  urban 
places  in  the  1958  Census  is  not  the  same  as  it 
was  in  1954  because  of  annexations  and  other 
boundary  changes  which  have  occurred  since  the 
1954  Census.  This  factor  should  be  taken  into 
consideration  in  evaluating  changes  in  census 
findings  from  1954,  as  in  each  census  the  sta- 
tistics for  urban  places  are  in  accordance  widi 
the  boundaries  for  those  places  in  the  census 
year. 

2.  Whereas  in  the  1954  Census,  "leased 
departments"  (businesses  operated  as  departments 
of  a  retail  business,  under  different  ownership) 
were  counted  as  separate  establishments  and 
separately  classified  by  kind  of  business,  in  the 
X958  Census  they  have  been  combined  with  the 
retail  business  in  which  located.  As  a  result, 
it  is  anticipated  that  die  count  of  establishments 
will  be  approximately  25,000  less  in  the  1958 
Census  than  would  have  been  the  case  if  the 
1954  Census  procedure  had  been  followed.  In 
addition,  there  will  be  some  redistribution  in 
the  data  among  the  various  kinds  of  business 
categories  (e.g.,  the  figures  for  a  leased  shoe 
department  located  in  a  depanment  store  which 
were  tabulated  in  the  "shoe  store*  kind  of  busi- 
ness in  1954  are  ipqluded  with  "department 
store"  figures  in  the  1958  Census).  Leased 
departments  in  the  1954  Census  reponed  sales 
of  approximately  one  billion  dollars. 

3.  Revisions  made  in  the  1957  edition  of  the 
SIC  Manual  have  necessitated  the  following  changes 
in  establishment  classifications  used  in  the  1954 
Census: 

a.  Musical  Instrument  stores  and  music 
and  record  shops  have  been  shifted  to  the  kind- 
of- business  group  "Furniture,  Home  Furnish- 
ings, Equipment  Stores"  from  the  group  "Other 
Retail  Stores." 

b.  Antique  stores  have  been  shifted  to 
the  group  "Other  Retail  Stores"  from  the  group 
"Furniture,  Home  Furnishings,  Equipment 
Stores." 

4.  Both  the  1954  and  1958  Censuses  ex- 
cluded those  businesses  with  no  paid  employment 
which  had  sales  volume  of  less  than  $2,500  in 
the  census  year.  To  the  extent  that  price  in- 
creases since  1954  resulted  in  increases  in  the 
dollar  volume  of  sales,  the  1958  Census  includes 
stores  with  a  lesser  physical  volume  of  business 
than  were  included  in  the  1954  Census.  While 
the  exact  magnitude  of  this  phenomenon  is  un- 
known, the  effect  on  total  volume  of  retail  sales 
undoubtedly  is  only  a  fraction  of  one  percent 
and  probably  has  little  effect  on  the  number  of 
stores  included  in  the  census. 


Both  the  1954  and  1958  Censuses  include  data 
for  some  "nonempjoyer"  establishments  in  the 
group  totals  but  not  in  the  detailed  kinds-of- 
business  totals  due  to  limitation  of  classification 
information  on  the  Federal  tax  returns.  In  the 
1954  data,  all  major  groups  (i.e.,  SIC  2  digit) 
included  some  sueh  establishments.  In  1958 
only  two  major  groups-SIC  53,  General  Mer- 
chandise Group,  and  SIC  56,  Apparel,  Accessory 
Stores— included  such  establishments.  In  neither 
census  was  it  found  feasible  to  classify  any 
"nonemployer"  establishments  as  "Ready-to-wear 
stores  (SIC  562)"  or  "Family  clothing  stores 
(SIC  565)"  and,  in  the  1954  Census,  it  similarly 
was  not  found  feasible  to  change  any  "nonemploy- 
er" establishment  as  "Men's,  boys' apparel  stores, 
custom  tailors  (SIC  56i,  567)";  "Furniture  stores 
(SIC  57X2)";  or  "Other  home  furnishings  stores 
(SIC  5713-15,  5719)."  Such  stores  were  classi- 
fied only  at  the  major  group  level. 

EXPLANATION  OF  TERMS 

Establishments .  -^enaua  of  Business  figures 
represent  ft  summary  of  reports  for  individual  "es- 
tablishments" rather  than  "companies."  A  sep- 
arate report  was  obtained  for  each  location  where 
business  was  conducted,  including  each  location 
of  multiunit  organizations.  Each  report  was 
tabulated  in  accordance  with  the  physical  location 
at  which  the  business  was  conducted. 

Where  two  or  more  activities  were  carried  on 
at  a  single  location  under  a  single  ownership, 
all  activities  generally  were  grouped  together  as 
a  single  establishment,  and  the  entire  establish- 
ment was  classified  on  the  basis  of  its  major 
activity,  with  all  data  for  it  included  in  that  clas- 
sification. However,  in  cases  where  distinct 
and  separate  economic  activities,  for  which  dif- 
ferent industry  classification  codes  were  appro- 
priate, were  conducted  under  the  same  ownership 
at  a  single  location,  and  where  conditions  pre- 
scribed by  the  SIC  Manual  for  recognizing  the 
existence  of  more  than  one  establishment  were 
met,  separate  establishment  reports  for  each  of 
the  different  activities  were  reported  in  the  cen- 
suses. 

In  the  case  of  leased  departments,  i.e.,  where 
separately  owned  businesses  are  operated  as  de- 
partments of  a  retail  business  under  another 
ownership  (e.g.,  a  separately  owned  shoe  depart- 
ment store)  only  a  single  establishment,  combin- 
ing leased  departments  with  the  retail  establish- 
ment in  which  they  are  located,  is  recognized 
for  1958  Census  purposes. 

The  "number  of  establishments"  shown  in  this 
repoirt  is  the  number  in  business  at  the  end  of 
the  census  year. 

Sales.— Sales  include  the  total  of  merchandise 
sold,   and  receipts  from  repairs  and  from  other 
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services  to  customers,  whether  or  not  payment 
was  received  in  1958.  Sales  are  normally  re- 
corded net  of  deductions  for  refunds  and  allow- 
ances for  merchandise  returned  by  customers. 
Total  sales  exclude  amounts  other  than  those  re- 
ceived from  customers,  such  as  income  from  in- 
vestments, rental  of  real  estate,  etc.  They  in- 
clude the  amount  of  local  and  State  sales  taxes 
and  Federal  excise  taxes  which  are  collected 
by  the  store  directly  from  customers  and  paid 
directly  by  the  store  to  a  local.  State,  or  Fed- 
eral taxing  agency.  Gasoline,  liquor,  tobacco, 
and  other  excise  taxes  which  are  paid  by  the  manu- 
facturer or  wholesaler  and  passed  along  to  the 
retailer  also  are  included. 

The  sales  figures,  therefore,  represent  total 
sales  and  receipts  of  all  establishments  primari- 
ly engaged  in  retail  trade.  They  do  not  include 
retail  sales  made  by  manufacturers,  wholesalers, 
service  establishments,  and  other  businesses  whose 
primary  activity  is  other  than  retail  trade.  They 
do,  however,  include  receipts  other  than  from  the 
sale  of  merchandise  at  retail  (e.g.,  service  re- 
ceipts, sales  to  industrial  users,  sales  to  other 
retailers,  etc.)  by  establishments  primarily  en- 
gaged in  retail  trade.  Although  the  count  of  es- 
tablishments as  tabulated  in  this  report  repre- 
sents the  number  in  business  at  the  end  of  the 
year,  the  sales  figures  include  sales  of  all  es- 
tablishments in  business  at  any  time  during  the 
year. 

Payroll,  entire  year.— Payroll  includes  salaries, 
wages,  commissions,  bonuses,  vacation  allowances, 
and  the  value  of  payments  in  kind  (such  as  free 
meals,  lodgings,  etc.)  paid  during  the  year  to 
all  employees.  Gratuities  received  by  employees 
from  patrons  are  not  Included.  For  corporations, 
it  includes  amounts  paid  to  officers  and  execu- 
tives; it  does  not  Include  compensation  of  pro- 
prietors or  of  partners  of  unincorporated  busi- 
nesses. Payroll  is  reported  before  deductions 
for  Social  Security,  Income  tax,  insurance  dues, 
etc. 

Payroll— workweek  ended  nearest  November 
15.— This  item  consists  of  payroll,  as  defined  above, 
which  was  paid  to  persons  on  the  payroll  in  the 
pay  period  ended  nearest  November  15,  1958. 
Establishments  whose  payroll  period  was  other 
than  a  week  were  requested  to  adjust  the  fig- 
ures to  a  weekly  basis. 

Paid  employees— workweek  ended  nearest  No- 
vember 15.— Paid  employees  consist  of  the  num- 
ber  of  employees,  including  salaried  officers  and 
executives  of  corporations,  who  were  on  the  pay- 
roll for  the  workweek  ended  nearest  November 
15,  but  not  proprietors  or  partners  of  unincorpo- 
rated businesses. 


'Full  workweek"  employees.— "Full  workweek" 


employees  Includes  employees,  whether  regular  or 
seasonal,  who,  for  the  specified  pay  period,  were 
paid  for  working  at  least  the  nuniber  of  hours 
typically  worked  In  a  week  by  employees  of  the 
reporting  establishment.  All  other  employees 
paid  during  that  workweek  were  reported  as  part- 
workweek  employees. 

KIND-OF-BUSINESS  CLASSIFICATIONS 

Establishments  covered  by  the  1958  Census  were 
assigned  a  kind- of- business  classification  in  ac- 
cordance with  the  pro'C'lslons  of  the  1957  edition 
of  the  SIC  Manual.  It  should  be  noted  that  kind- 
of-buslness  classifications  are  not  interchange- 
able with  commodity  classifications.  Most  busi- 
nesses sell  a  number  of  kinds  of  conunodltles. 
The  kind-of-business  code  assigned  generally 
reflects  either  the  individual  commodity  or  com- 
modity group  which  is  the  primary  source  of  the 
establishment's  receipts  or  some  mixture  of  differ- 
ent commodities  which  characterize  the  estab'- 
llshment's  business.  Thus,  the  classification  of 
establishments  by  kind  of  business  generally  does 
not  make  it  possible  to  determine  either  the  num- 
ber of  establishments  handling  a  particular  com- 
modity or  the  sales  of  that  commodity.  For 
example,  the  "food  group"  classification  excludes 
stores  selling  some  food  if  the  sale  of  food  is 
not  the  primary  source  of  receipts;  moreover, 
even  though  stores  are  classified  as  "food  stores'* 
some  of  their  receipts  may  be  derived  from  the  sale 
of  nonfood  products. 

As  noted  in  the  section  on  "Method  of  Enu- 
meration," the  1958  Census  findings  are  based 
on  reports  from  two  different  sources.  "Em- 
ployer" establishments  were  canvassed  by  mail 
and  were  required  to  complete  report  forms 
especially  designed  for  this  census.  "Nonem- 
ployer"  establishments,  however,  were  Included 
in  the  census  on  the  basis  of  information  sup- 
plied on  the  1958  Federal  Income  tax  report. 
Because  of  the  nature  of  the  information  avail- 
able on  the  tax  form,  the  kind-of-buslness  classi- 
fications based  on  that  form  represent  primarily 
"self-designation."  In  some  cases  this  Informia- 
tlon  was  adequate  for  classification  at  the  kind- 
of-business  group  level  but  not  for  detailed  kinds 
of  business.  (See  "Comparisons  of  the  1954 
and  1958  Censuses,"  above.) 

The  classifications  based  on  the  census  forms, 
on  the  other  hand,  reflect  the  information  on  the 
commodity  "composition"  of  the  establishment  as 
revealed  by  the  census  classification  inquiries. 
The  effect  of  the  two  different  sources  on  uni- 
formity of  classification,  as  reflected  in  the 
measurement  of  dollar  volume  of  sales  is  minor. 
In  total,  the  "nonemployer"  establishments  ac- 
count for  less  than   10  percent  of  retail  sales 
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and,  in  most  cases,  it  is  likely  that  the  "self- 
designated"  classification  would  be  consistent  with 
that  derived  from  more  comprehensive  information. 

The  data  in  this  report  for  two  major  SIC 
groups,  55  and  59,  have  been  subdivided,  making 
it  necessary  to  arrive  at  SIC  major  group  totals 
by  addition  (see  description  below  for  these  major 
groups).  In  addition,  data  for  that  part  of  SIC 
group  53  which  relates  to  nonstore  retailers 
are  not  included  in  this  report. 

Lumber,  Building  Materials,  Hardware,  Farm 
Equipment  Dealers  (SIC  Major  Group  52) 

Establishments  primarily  selling  lumber,  build- 
ing materials,  the  basic  lines  of  hardware,  paint, 
wallpaper,  glass,  electrical  supplies,  roofing  ma- 
terials, and  other  supplies  and  equipment  forborne 
construction.  Establishments  primarily  selling 
farm  equipment  are  also  included.  Establishments 
in  this  group  sell  to  contractors  as  well  as  to 
the  general  public. 

Hardware  stores  (SIC  5251).—  Establishments 
primarily  selling  a  number  of  basic  hardware 
lines,  such  as  tools,  builders'  hardware,  paint 
and  glass,  housewares  and  household  appliances, 
cutlery,  and  roofing  materials.  These  establish- 
ments may  also  sell  farm  implements. 

General  Merchandise  Group  (SIC  Major  Group  53, 
Except  For  "Nonstore  Retailers") 

This  group  includes  all  establishments  within 
SIC  major  group  53— "General  Merchandise"  ex- 
cept for  "nonstore"  establishments. 

The  data  for  establishments  in  this  group  in 
the  1958  Census  of  Business  as  compared  with 
the  1954  Census  of  Business  are  affected  by  the 
treatment  in  1958,  of  leased  departments  as  parts 
of  the  establishment  within  which  they  operate 
rather  than  as  separate  establishments.  The 
data  for  department  stores  are  most  affected 
by  this  change. 

Department  stores  (SIC  531).— Establishments 
norntially  employing  25  or  more  people  and  en- 
gaged in  selling  some  items  in  each  of  the  fol- 
lowing lines  of  merchandise: 

1.  Furniture,  home  furnishings,  appliances, 
radio  and  TV  sets 

2.  A  general  line  of  apparel  for  the  family 

3.  Household  linen  and  dry  goods 

An  establishment  with  total  sales  of  less  than 
$5,000,000,  in  which  sales  of  any  one  of  these 
groupings  is  greater  than  80%  of  total  sales, 
is  not  classified  as  a  department  store. 

An  establishment  with  total  sales  of  $5,000,000 
or  more  is  classified  as  a  department  store 
even    if    sales    of  one  of  the  groups  described 


above  is  more  than  80%  of  total  sales,  provided 
that  the  combined  sales  of  the  other  two  groups 
is  $500,000  or  more.  Relatively  few  stores 
are  included  in  this  classification  as  a  result 
of  this  special  rule  and  most  of  those  which  are 
would  oUienvise  have  been  classified  in  the  ap- 
parel group  (SIC  major  group  56). 

Limited  price  variety  stores  (SIC  533).— Es- 
tablishnients  primarily  selling  a  variety  of  mer- 
chandise in  tihe  low  and  popular  price  ranges, 
such  as  stationery,  gift  items,  women's  acces- 
sories, toilet  articles,  light  hardware,  toys,  house- 
wares, confectionery.  These  establishments  fre- 
quently are  known  as  "5  and  10  cent"  stores 
and  "5  cent^  to  a  dollar"  stores,  although  mer- 
chandise is  usually  sold  outside  these  price  ranges. 

Classification  of  all  stores  in  this  category 
is  primarily  based  on  self-designation  by  the  store 
operators.  The  self- designation  was  supplemented 
by  the  addition  to  the  1958  Census  report  form 
of  a  question  on  food  sales,  the  answers  to  which 
resulted  in  removing  from  this  category  a  sig- 
nificant number  of  smaller  establishments  included 
under  this  heading  in  the  1954  tabulations. 

Food  Stores  (SIC  Major  Group  54) 

Establishments  primarily  selling  food  for  home 
preparation  and  consumption.  Establishments  pri- 
marily selling  prepared  food  and  drinks  for  ccm- 
sumption  on  their  own  premises  are  classified 
as  "Eating  and  Drinking  Places"  (SIC  major 
group  58),  and  stores  primarily  engaged  in  selling 
packaged  beers  and  liquors  are  classified  sepa- 
rately as  "liquor  stores." 

Automotive  Dealers  (SIC  Major  Group  55, 
Except  554) 

NOTE:  This  group  does  not  include  estab- 
lishments primarily  engaged  in  selling  trucks 
and  motorized  industrial  equipment.  Such  es- 
tablishments are  included  in  the  Wholesale  Trade 
portion  of  the  Census  of  Business. 

Passenger  car  dealers,  franchised  and  non- 
franchised  (SIC  551.  552).— Establishments  pri- 
marily selling  new  automobiles,  or  new  and  used 
automobiles  and  trucks.  These  establishments 
frequently  operate  repair  shops  and  used  car 
lots  and  may  carry  stocks  of  replacement  parts, 
tires,  batteries,  and  automotive  accessories.  Used 
car  lots  and  repair  shops  operated  by  franchised 
dealers  are  not  recognized  as  separate  estab- 
lishments. Data  for  such  operations  are  con- 
solidated in  this  category  with  other  data  for 
franchised  passenger  car  dealers.  Establish- 
ments primarily  selling  used  cars  and  trucks  and 
not  holding  a  franchise  for  the  sale  of  new  pas- 
senger cars  are  also  included. 
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Tire,  battery,  accessory  dealers  (SIC  553).— 
Establishments  primarily  selling  new  automobile 
tires,  batteries,  automobile  seat  covers,  and  auto- 
mobile parts  and  accessories.  Establishments 
primarily  selling  used  merchandise  in  these  cate- 
gories are  classified  as  "secondhand  stores," 
(SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

Establishments  primarily  selling  gasoline  and 
other  automotive  petroleum  products.  Establish- 
ments called  garages  but  deriving  the  larger 
part  of  receipts  from  gasoline  and  oil  sales 
are  included. 

Apparel,  Accessory  Stores  (SIC  Major  Group  56) 

Establishments  in  this  group  are  primarily 
engaged  in  selling  clothing  of  all  kinds  and  re- 
lated articles  for  personal  wear  and  adornment. 
Not  included  in  this  group  are  the  establish- 
ments which  meet  the  criteria  for  department 
stores  or  general  merchandise  stores  (SIC  531 
and  part  of  5392),  even  though  most  of  their 
receipts  are  from  the  sale  of  apparel  and  ap- 
parel accessories. 

Men's,  boys'  apparel  stores,  custom  tailors  (SIC 
561  and  5671).- -Establishments  primarily  engaged 
in  selling  men's  and  boys'  outerwear  and  furnish- 
ings such  as  shirts,  hatp,  underwear,  hosiery, 
etc.  Also  included  are  establishments  primari- 
ly engaged  in  the  making  and  selling  of  outer- 
wear to  individual  order  from  stocks  of  material 
carried  in  their  inventory. 

Wonien's  clothing,  specialty  stores  (SIC  562, 
563,  568).— Establishments  primarily  sellingwom- 
en  s  apparel  and  apparel  accessories  of  all  types, 
including  women's  ready-to-wear  stores,  furriers, 
and  the  various  specialty  shops. 

Women's  ready-to-wear  stores  (SIC  562).— 
Establishments  primarily  selling  women's  and 
girls'  apparel.  Establishments  are  included  in 
this  category  provided  (1)  their  sales  of  all  types 
of  apparel  (except  as  noted  in  the  definition  for 
general  merchandise  group  stores)  account  for 
80%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
en's and  girls'  apparel  are  3  or  more  times  the 
sales  of  all  men's  and  boys'  apparel,  and  (3) 
sales  of  women's  and  girls'  coats,  suits,  and  dress- 
es are  at  least  one-third  of  sales  of  all  women's 
and  girls'  apparel.  Establishments  primarily 
selling  garments  made  to  customer  order  are  clas- 
sified as  custom  tailors  (SIC  567). 

Family  clothing  stores  (SIC  565).— Establish- 
ments  primarily  selling  clothing,  furnishings,  and 
accessories  for  men,  women,  and  children,  with- 
out specializing  in  any  one  line.  Establishments 
are  included  in  this  category  provided  (l)their 
sales   of  all  types  of  apparel  (except  as  noted  in 


the  definition  for  general  merchandise  group  stores) 
account  for  80%  or  more  of  their  total  sales, 
(2)  sales  of  all  women's  and  girls'  apparel  items 
are  not  more  than  3  times  the  sales  of  all  men's 
and  boys'  items,  and  (3)  the  sales  of  all  men's 
and  boys'  apparel  items  are  not  more  than  3 
times  the  sales  of  all  women's  and  girls'  apparel 
items. 

Shoe  stores  (SIC  566).— Establishments  primarily 
selling  shoes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  family  shoe  stores;  and  chil- 
dren's. Juveniles'  shoe  stores. 

Furniture,  Horfie  Furnishings,  Equipment  Stores 
(SIC  Major  Group  57) 

Establishments  primarily  selling  merchandise 
used  in  furnishing  the  home,  such  as  furniture, 
floor  coverings,  c&aperies,  glass  and  chinaware, 
domestic  stoves,  refrigerators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radio 
and  TV  sets.  Also  included  are  musical  instru- 
ment stores  and  music  and  record  shops,  kinds 
of  business  which  in  the  1954  Census  of  Busi- 
ness were  included  in  the  group  "Other  Retail 
Stores."  Antique  stores,  which  in  the  1954  Census 
were  included  in  this  group  are  now  included  with 
"Other  Retail  Stores." 

Furniture  stores  (SIC  57 12). -Establishments 
primarily  selling  household  furniture,  mattresses, 
springs,  and  other  sleep  equipment.  Also  included 
in  this  classification  are  establishments  selling 
household  appliances,  record  players,  and  radio 
and  TV  sets,  provided  the  receipts  from  sales 
of  furniture  and  sleep  equipment  exceed  those 
from  sales  of  the  other  commodity  lines  named. 

Other  home  furnishings  stores  (SIC  571  except 
5712).— Establishments  primarily  selling  home  fur- 
nishings  other  than  household  furniture,  mat- 
tresses, springs,  and  other  sleep  equipment.  In- 
cluded are  stores  primarily  engaged  in  selling 
such  lines  of  home  furnishings  as  floor  coverings; 
drapery,  curtains,  slip  covers,  upholstery  materi- 
als; china,  glassware,  metalware;  lamps  and  lamp- 
shades, blinds  and  window  shades;  etc. 

Household  appliances,  radio,  TV  stores  (SIC 
572  and  5732).— Establishments  primarily  engaged 
in  selling  household  appliances  (such  as  electric  and 
gas  refrigerators,  stoves,  vacuum  cleaners,  wash- 
ing machines  and  dryers,  freezers,  electric  irons, 
percolators,  hot  plates,  etc.)  and  radios,  television 
sets,  and  record  players.  The  retail  establishments 
(primarily  engaged  in  the  sale  of  electric  and  gas 
appliances  for  household  use)  operated  by  public 
utility  firms  are  included  in  this  category. 

Music  stores  (SIC  5733).— Establishments  pri- 
marily  selling  musical  instruments  such  as  organs, 
pianos,  horns,  stringed  instruments,  drums,  xylo- 
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phones,  etc.   Also  those  establishments  primarily 
selling  phonograph  records  and  albums. 

Eating  Places  (SIC  5812) 

Establishments  primarily  engaged  in  selling 
prepared  foods  and  drinks  for  consumption  on  their 
own  premises. 

Drinking  Places  (SIC  5813) 

Establishments  primarily  engaged  in  selling 
drinks,  such  as  beer,  ale,  wine,  liquor,  and  other 
alcoholic  beverages  for  consumption  on  their  own 
premises. 

Drug   Stores,  Proprietary  Stores  (SIC  591) 

Establishments  which  sell  prescriptions,  drugs, 
or  proprietary  medicines  in  combination  with  lines 
such  as  cosmetics,  toiletries,  tobacco,  magazines 
and  books,  and  novelty  merchandise.  Those  stores 
which  sell  prescriptions  are  classified  as  drug 
stores,    the    remainder    as    proprietary    stores. 

Other  Retail   Stores    (SIC  Major  Group  59, 
Except  SIC  591) 

Liquor  stores  (SIC  592),  also  government -oper- 
ated liquor  stores  (SIC  Major  Group  92  and  93).— 
Establishments  primarily  selling  packaged  alco- 
holic beverages  such  as  ale,  beer,  wine,  and  whisky 
for  consumption  off  the  premises.  Liquor  stores 
operated  by  States,  counties,  and  municipalities 
are  included.  Stores  primarily  selUng  prepared 
drinks  for  consumption  on  the  premises  are  not 
included  in  this  category  but  are  classified  with 
drinking  places  (SIC  5813). 

Book  stores  (SIC  5942).— Establishments  pri- 
marily selling  new  books  and  periodicals. 

Stationery  stores  (SIC  5943).— Establishments 
primarily  selling  stationery  items,  such  as  writing 


paper,  tablets,  accounting  forms,  legal  forms, 
greeting  cards,  post  cards,  and  school  and  office 
supplies. 

Sporting  goods  stores  (SIC  5952)  ■— Establish- 
ments primarily  selling  a  general  or  specialized 
line  of  sporting  goods  and  equipment  for  hunting, 
camping,  fishing,  skiing,  riding,  tennis,  golf,  and 
other  sports,  and  gymnasium  and  playground  equip- 
ment. 

Bicycle  shops  (SIC  5953).— Establishments  pri- 
marily selling  bicycles  and  bicycle  parts  and 
accessories. 

Jewelry  stores  (SIC  597).— Establishments  pri- 
marily  selling  any  combination  of  the  lines  of 
jewelry,  such  as  diamonds  and  other  precious 
stones;  rings,  bracelets  and  brooches;  sterling  and 
plated  silverware;  and  watches  and  clocks. 

Florists  (SIC  5992). -Establishments  primarily 
selling  cut  flowers  and  growing  plants.  Greenhouses 
and  nurseries  are  not  included  in  the  Census  of 
Business. 


DATA   FOR  MAJOR  RETAIL  CENTERS 

Due  to  the  relatively  small  number  of  establish- 
ments in  the  Major  Retail  Centers,  sales  figures 
are  shown  only  for-  - 

1.  Retail  stores,  total. 

2.  Convenience  goods  stores,  i.e.,  Food  stores 
(SIC  54),  Eating  and  drinking  places  (SIC  58), 
and  Drug,  proprietary  stores  (SIC  591). 

3.  Shopping  goods  stores,  i.e..  General  mer- 
chandise stores  (SIC  53  pt.).  Apparel, 
accessory  stores  (SIC  56),  and  Furniture, 
home  furnishings,  equipment  stores  (SIC  57). 

4.  All  other   retail  stores  (SIC  52,  55,  599). 


u. 

S.  DEPARTMENT  OF  COMMERCE 

Field  Offices 

AU  publicationB  of  the  Bureau  of  the  Census  may  be  examined  and  ordered  at  any  of  the  addresses  listed  below. 

ALBUQUERQUE,  NEW   MEXICO 

DETROIT  26,  MICHIGAN 

PHILADELPHLA  7,  PENNSYLVANLA 

Room  321,  U,  S.  Post  Office  Bldg. 

Room  438,  Federal  Building 

Jefferson  Building 
1015  Chestnut  Street 

ATLANTA  3,  GEORGIA 

GREENSBORO,  NORTH    CAROUNA 
Room  407 
U.S.  Post  Office  Building 

Room  604,  Volunteer  Building 
66  LucWe  Street,  N.  W. 

PHOENIX,  ARIZONA 

Room  419,  EUis  Building 

137  North  Second  Avenue 

HOUSTON  2,   TEXAS 

BOSTON  9,  MASSACHUSETTS 

Room  610,  Scanlan  Building 

Room  232 

405  Main  Street 

PITTSBURGH  22,  PENNSYLVANLA 

U.  S,  Post  Office  and  Courthouse 

JACKSONVILLE  1,  FLORIDA 

Room  817,  Fulton  Building 
1 07  Sixth  Street 

BUFFALO  3,  NEW    YORK 

Room  425,  Federal  Building 

Room  504,  Federal  Building 

311  West  Monroe  Street 

PORTLAND  4,  OREGON 

117  Ellicott  Street 

KANSAS    CITY  6,   MISSOURI 

Room  217,  Old  U.  S.  Courthouse 
520  S.  W.  Morrison  Street 

CHARLESTON  4,  SOUTH    CAROLINA 

Room  2011,  911  Walnut  Street 

Area  2 

RENO,   NEVADA 

Sergeant  Jasper  Building 

1479  Wells  Avenue 

West  End  Broad  Street 

LOS  ANGELES  15,   CALIFORNLA 
Room  450 

Western  Pacific  Building 

RICHMOND  19,  VIRGINIA 

CHEYENNE,  WYOMING 

1031  South  Broadway 

Room  309,  Parcel  Post  Building 

Room  207,  Majestic  Building 

1 1th  and  Main  Streets 

16th  Street  and  Capitol  Avenue 

MEMPHIS  3,  TENNESSEE 

Room  212,  Falls  Building 

ST.    LOUIS  1,   MISSOURI 

CHICAGO  6,  ILUNOIS 

22  North  Front  Street 

Room  910,  New  Federal  Building 

Room  1302 

1114  Market  Street 

226  West  Jackson  Boulevard 

MLAMI  32,  FLORIDA 

Room  316 

SALT   LAKE   CITY  1,    UTAH 

CINCINNATI  2,  OHIO 

U.S.  Poet  Office  Building 

Roofti 105 

915  Fifth  Third  Bank  Building 

300  N.  E.  First  Avenue 

222  S^  W.  Temple  Street 

36  East  Fourth  Street 

MINNEAPOLIS  1,  MINNESOTA 

SAN  FRANCISCO  11,   CALIFORNLA 

CLEVELANC  1,  OHIO 

Room  319,  Metropolitan  Building 

Room  419,  Customhouse 

4th  Floor 

2nd  Avenue  South  and  3rd  Street 

555  Battery  Street 

Federal  Reserve  Bank  Building 

East  Sixth  St.  and  Superior  Ave. 

NEW  ORLEANS  12,  LOUISLANA 

SAVANNAH,   GEORGLA 

Room  1508 

Room  235 

DALLAS  1,  TEXAS 

Maeonic  Temple  Building 

U.S.  Courthouse  and  Post  Office  Bldg, 

Room  3-104,  Merchandise  Mart 

333  St.  Charles  Avenue 

125-29  Bull  Street 

500  South  Ervay  Street 

NEW  YORK  1,  NEW  YORK 

SEATTLE  4,    WASHINGTON 

DENVER  2,  COLORADO 

61st  Floor 

Room  809 

Room  142,  New  Custom  House 

Empire  State  Building 

Federal  Office  Building 

19th  and  Stout  Streets 

350  Fifth  Avenue 

909  First  Avenue 

For  local  telephone  listing,  consult  section  devoted  to  U, 

S.  Government. 

PUBLICATION  PLAN  FOR  THE  1958  CENSUS  OF  BUSINESS 


The  1958  Census  of  Business  consists  of  three  major  trade 
segments— retail  trade,  wholesale  trade,  and  selected  service 
trades.  The  final  results  of  the  1958 Census  are  published  in 
the  form  of  separate  report  series  for  each  of  these  trade 
segments  and  a  separate  report  for  public  warehouses.  These 
report  series  will  supersede  the  preliminary  reports. 

The  1958  Business  Census  report  series  for  retail  trade, 
wholesale  trade,  and  selected  services  will  consist  of  two 
parts-(l)  Area  Reports,  and  (2)  Subject  Reports.  For  re- 
tail trade  and  hotels  and  motion  picture  theaters,  a  third 
series  of  reports  relating  to  the  Central  Business  Districts 
of  large  metropolitan  centers  will  also  be  issued. 

Subsequent  to  the  isbuance  of  final  reports,  findings  of  the 
1958  Census  will  be  consolidated  and  issued  as  Census  vol- 
umes. Announcements  concerning  the  report  series  and  the 
volumes  may  be  obtained  by  writing  to  the  Bureau  of  the  Cen- 
sus, Washington  25,  D.  C. 

The  above  report  series  do  not  cover  Puerto  Rico,  results 
for  which  will  be  issued  separately. 

THE  RETAIL  TRADE  REPORT  SERIES 

Following  are  brief  descriptions  of  the  report  series  for 
retail  trade: 

Area  Reports 

A  separate  report  for  each  State,  the  District  of  Columbia, 
Alaska,  Hawaii,  Virgin  Islands,  Guam,  and  continental  United 
States  showing,  by  kind  of  business,  data  on  number  of  es- 
tablishments, sales  for  the  year,  payroll  for  the  year,  pay- 
roll and  number  of  paid  employees  for  the  workweek  ended 
nearest  November  15,  1958,  and  number  of  proprietors.  De- 
tailed kind-of-business  data  are  provided  for  the  State,  for 
each  standard  metropolitan  statistical  area,  for  each  large 
county,  and  for  each  large  city.  In  addition,  data  for  less 
detailed  kind-of-buslness  groupings  are  shown  for  all  coun- 
ties and  for  each  city  of  2,500  or  more  inhabitants.  The  re- 
ports for  the  New  England  States  will  also  include  data  for 
those  towns  which  in  the  latest  Census  had  an  urban  concen- 
tration of  2,500  or  more  inhabitants  as  well  as  all  those  with 


a  total  population  of  10,000  or  more.  The  Pennsylvania  and 
New  Jersey  reports  provide  data  for  townships  and  towns 
having  a  population  of  10,000  or  more  at  the  latest  Census. 
The  number  of  kinds  of  business  for  which  figures  are  pub- 
lished will  vary  according  to  the  number  of  establishments 
in  the  area. 

Subject  Reports 

These  reports  provide  data  for  such  subjects  as  sales-size 
of  establishment,  employment- size  of  establishment,  legal 
form  of  organization,  and  single  units  and  multiunits  as  well 
as  for  a  number  of  special  subjects  applicable  to  particular 
trades  or  groups  of  trades.  They  will  include  detailed  sta- 
tistics by  kind  of  business  for  the  United  States  as  a  whole 
and  for  standard  metropolitan  statistical  areas  and  States, 
with  cross-classification  by  related  subjects. 

Trade  Reports 

This  series  assembles  data  for  a  particular  trade  or  group 
of  related  trades.  The  data  for  the  most  part  are  assembled 
from  the  area  and  subject  reports.  The  trades  covered  in  a 
specific  trade  report  are  not  limited  to  those  in  a  specific 
Industry  division,  such  as  retail  trade,  but  may  include  trades 
in  any  of  the  Industry  divisions  covered  by  the  1958  Census  of 
Business. 

Central  Biisiness  District  Reports 

A  report  will  be  provided  for  each  of  a  number  of  large 
metropolitan  cities,  with  data  presented  by  kind  of  business. 
Includes  general  statistics  (establishments,  sales,  and  annual 
payroll)  by  kind  of  business  for  the  central  business  district, 
the  central  city,  the  central  city  exclusive  of  the  central 
business  district,  the  standard  metropolitan  statistical  area, 
and  the  standard  metropolitan  statistical  area  exclusive  of 
the  central  business  district.  In  addition,  for  a  number  of 
the  larger  metropolitan  areas,  statistics  are  published  for 
major  business  centers  outside  the  central  business  district. 
Although  these  reports  are  designed  primarily  to  present  in- 
formation for  retail  trade,  they  will  also  include  data  for 
two  service  businesses  hotels  and  motion  picture  theaters. 
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Volume  I.  RETAIL  TRADE,  SUMMARY  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters, 
presenting  statistics  by  kind  of  business  and  geographic 
areas,  for  such  subjects  as  sales -size  of  establishments, 
single  units  and  multiunits,  employment -size  of  establish- 
ments, and  legal  form  of  organization.  This  volume  will 
incorporate  the  subject  report  series  BC58-RS. 

Volume  II.  RETAIL  TRADE,  AREA  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business,  for  counties,  cities,  ^nd  standard 
metropolitan  statistical  areas.  The  amount  of  kind -of - 
business  detail  will  vary  in  accordance  with  the  number  of 
retail  establishments  in  the  area.  Data  for  selected  towns 
and  townships  in  New  England,  New  Jersey,  and  Pennsylj 
vania  will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-RA. 

Volume  m.  WHOLESALE  TRADE,  SUMMARY  STATIS- 
TICS— A  United  States  summary  chapter  and  separate 
chapters,  presenting  statistics  by  kind  of  business  and 
geographic  areas,  for  such  subjects  as  size  of  wholesale 
establishments,  receivables  and  bad  debt  losses,  sales  by 
class  of  customer,  connmodity  line  sales,  legal  form  of 
organization,  and  petroleum  bulk  stations.  This  volume 
will  incorporate  the  subject  report  series  BC58-WS. 

Volume  IV.  WHOLESALE  TRADE,  AREA  STATISTICS  — 
A  United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
wholesale  establishments  in  the  area.  Data  for  selected 
towns  and  townships  in  New  England,  New  Jersey,  and 
Pennsylvania  will  also  be  included.  This  volume  will  in- 
corporate the  area  report  series  BC58-WA. 

Volume  V.  SELECTED  SERVICE  TRADES,  SUMMARY 
STATISTICS— A  United  States  summary  chapter  and  sepa- 
rate chapters,  presenting  statistics  by  kind  of  business  and 
geographic  areas,  for  such  subjects  as  receipts-sise  of 
establishments,  employment -size  of  establishments,  legal 
form  of  orgjinization,  single  units  and  multlunits,  laundries 
and  cleaning  plants,  motion  pictures,  and  hotels  and  motels. 
This  volume  will  incorporate  the  subject  report  series 
BC58-SS. 

Volume  VI.  SELECTED  SERVICE  TRADES,  AREA  STA- 
TISTICS— A  United  States  sumrnary  chapter  and  separate 
chapters  for  each  State,  the  District  of  Columbia,  Alaska, 
Guam,  Hawaii,  and  the  Virgin  Islands.  Statistics  are  pre- 
sented by  kind  of  business  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
service  establishments  in  the  area.  Data  for  selected  towns 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-SA, 
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PREFACE 


AUTHORITY  AND  SCOPE 

The  1958  Census  of  Business  along  with  the  1958  Censuses 
of  Manufactures  and  Mineral  Industries  was  required  by  law 
under  13  U.S.C,  sections  131  and  224.  These  censuses  covered 
businesses  operated  in  the  continental  United  States,  Alaska, 
Hawaii,  Guam,  and  the  Virgin  Islands.  A  separate  Census  of 
Business  and  Manufactures  for  1958  was  also  conducted  in 
Puerto    Rico    jointly    with    the   Commonwealth   Government. 

The  1958  Census  pf  Business  covered  retail  trade,  wholesale 
trade,  selected  services,  and  public  warehousing.  This  report 
provides  findings  for  retail  stores  in  selected  central  business 
districts  and  in  major  retail  centers;  and  for  hotels  and  motion 
picture   theaters   in   the   selected  central  business  districts. 

AREAS  COVERED 

Each  of  the  reports  in  this  series  covers  a  separate  standard 
metropolitan  statistical  area  and  includes  data  for  the  central 
business  district  (or  central  business  districts)  in  the  specified 
standard  metropolitan  statistical  area,  as  well  as  for  each  Cen- 
sus-delineated major  retail  center  (MRC)  located  in  the  same 
standard  metropolitan  statistical  area  (SMSA).  The  number  of 
MRC's  for  which  data  are  shown  in  a  single  SMSA  vary  from 
none  to  about  two  dozen.  TTie  entire  series  of  reports  covers 
97  SMSA's,  and  provides  data  for  109  CBD's  and  some  500 
MRC's. 

DELINEATION  OF  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

Because  many  large  cities  had  no  officially  defined  area 
representing  their  "Central  Business  District,"it  was  necessary 
for  the  Bureau  of  the  Census  prior  to  the  1954  Census  of 
Business  to  arrange  for  the  delineation  of  such  districts  before 
a  program  to  tabulate  Census  data  for  them  could  be  imple- 
mented The  delineation  of  central  business  districts  was  ac- 
complished with  the  cooperation  of  the  Census  Tract  Committees 
in  the  large  cities  included  in  the  central  business  district  (CBD) 
program.  In  their  work  on  the  CBD's  the  Census  Tract  Com- 
mittees obtained  the  representation  of  a  variety  of  local 
interests,  such  as  business  firms  and  associations,  newspai)ers, 
planning  agencies,  welfare  organizations,  local  governmental 
bodies,  etc.  Central  business  districts  have  been  delineated  only 
in  those  cities  of  100,000  or  more  inhabitants  (according  to  the 
1950  Census  of  Population  or  a  subsequent  special  census  prior 
to  1959)  in  which  there  was  a  local  Census  Tract  Committee 
recommendation  for  such  an  area  in  response  to  an  inquiry  from 
the  Census  Bureau. 

The  objective  of  the  CBD  program  was  stated,  as  follows,  in 
a  letter  from  the  Director  of  the  Census  Bureau  to  the  Census 
Tract  Committees: 

"The  primary  objective  of  this  operation  is  to  provide  a 
basis  for  comparing  changes  in  business  activity  in  the  Cen- 
tral Business  District  with  those  in  the  remainder  of  the 
metropolitan  area  or  of  the  central  city." 

Because  there  are  no  generally  accepted  rules  for  determining 
what  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 
did  not  provide  rigid  specifications  for  defining  the  CBD  but  (1) 
provided  a  general  characterizationof  the  CBD,  describing  it  as 
"an  area  of  very  high  land  valuation,  an  area  characterized  by  a 
high  concentration  of  retail  businesses,  offices,  theaters,  hotels, 
and  "service"  businesses,  and  an  area  of  high  traffic  flow";  and 
(2)  required  that  the  CBD  ordinarily  should  be  defined  to  follow 


existing  tract  lines,  i.e.,  to  consist  of  one  of  more  whole  Census 
tracts.  The  emphasis  put  on  tracts  was  based  on  the  anticipation 
that  other  Census  statistics  than  those  derived  from  the  Census 
of    Business    might    conveniently    be    tabulated    for  CBD's. 

It  was  recognized  that  the  tract  basis  for  CBD's  might 
lead  to  the  inclusion  of  some  land  area  not  properly  within 
a  strictly  defined  CBD  or  to  the  exclusion  of  a  small  por- 
tion of  what  should  be  in  the  CBD.  It  was  believed  that  this 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnitudes  being  measured.  Provision,  however,  was  made 
for  splitting  tracts  where  a  serious  problem  was  encountered. 
The  use  of  tract  lines  for  boundaries  also  was  consistent  with 
the  desire  to  keep  CBD  boundaries  constant,  in  order  to  maxi- 
mize the  value  of  comparisons  over  time.  Although  it  was 
recognized  that  the  CBD  strictly  defined  would  tend  to  change 
over  time,  it  was  felt  that  the  Inexactitude  resulting  from  the 
use    of    fixed    boundaries    would    not    prove  to  be  serious. 

In  some  cities  where  there  had  been  a  previously  established 
central  business  district  or  similar  area  which  substantially 
corresponded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  in 
the  Bureau's  CBD  program. 

Data  for  a  total  of  95  CBD's  were  provided  In  the  1954 
Census  of  Business.  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  In  97  standard  metropolitan  statistical 
areas.  A  number  of  cities  have  made  minor  changes  in  the 
boundaries  of  their  CBD's  due  mainly  to  revisions  in  tract 
boundaries.  In  only  one  city,  Minneapolis,  has  a  previously 
defined  CBD  been  significantly  changed. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  and  data  from  them  have  been  tabulated,  as  part  of 
the  1958  Census  of  Business  program.  The  major  retail  cen- 
ters (MRC's)  were  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metropolitan  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  themselves)  which  include 
a  major  general  merchandise  store— usually  a  department 
store.  K&C's  were  not  delineated  if  the  publication  of  data 
for  them  would  result  in  violation  of  Census  rules  prohibiting 
disclosure  of  information  for  individual  firms. 

MRC's  include  not  only  the  planned  suburban  shopping  center 
but  also  the  older  string  street  and  neighborhood  developments 
which  meet  the  above  prerequisites.  Frequently  the  boundaries 
of  a  single  MRC  include  stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the  planned  portion. 
In  general  the  boundaries  of  the  MRC's  have  been  established 
to  include  all  adjacent  blocks  containing  at  least  one  store  in 
the  general  merchandise,  apparel,  or  furniture-appliance 
groups  of  stores,  and  where  a  planned  center  is  involved  in- 
clude aU  of  the  center. 

In  those  cities  within  the  standard  metropolitan  statistical 
areas  (SMSA's)  covered  by  this  series  of  reports  which  were 
not  of  sufficient  size  to  qualify  for  the  delineation  of  a  central 
business  district,  no  MRC's  were  delineated  unless  at  least  two 
such  centers  could  be  defined. 


For  explanation  of  procedures  and  definitions,  see  Appendix. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  1.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISIMENrrS:   1958  AND  1954 

CENTRAL  BUSINESS  DISTRICT  OF  RICHMOND 

Establishments,  Sales,  Annual  Payroll,  and  Etaployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958 


Estab- 
lish^ 
ments^ 


(number) 


Salesl 


($1,000) 


Payroll, 

entire 

year 

($1,000) 


Paid  employees, 

vorlcweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
vorkweelc 

(nimber) 


1954 


Estab- 
lish- 
ments -"^ 


(mmber) 


Sales^ 


($1,000) 


Payroll, 

entire 

year 


($1 ,000) 


52 

5251 

52  ex.  5251 

53  part  2 
531 

533 
539 

5A 

55  ex.  554 

554 

56 

561,  567 

562, 563, 568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 
Retail  stores ,  total^ . 


Lumber,  building  materials,  hardware, 

f ann  equipment  dealers 

Hardvfare  stores 

Other 


General  merchandise  group  stores^  ■' . 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores . . 


Food  stores. 


Autanotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custcm 

tailors  * 

Wcmen's  clothing,  specialty  stores... 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  hone  furnishings,  equipnent 

stores 

Furniture  stores* 

Other  heme  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores . . 


SELECTED  SEftVICE  TRADES 


Hotels 

Motion  picture  theaters. 


3 
3 
2 

100 

4 

38 

105 

29 
34 
24 
16 
24 
2 


78 
38 
11 

29 

174 
166 


12 

135 
4 
8 
3 
17 
10 
6 


13 


141,723 

1,372 
519 
853 

(D) 

(D) 

4,676 

(D) 

8,855 

(D) 

1,990 

17,778 

3,872 
8,664 
7,557 

(D) 
2,878 

(D) 


11,752 

7,141 

859 

3,752 

9,295 

8,993 

302 

4,641 

19,818 
4,380 
1,537 

413 
2,725 
1,109 

301 


4,843 
1,205 


24, 218 

240 
87 

153 

(D) 
(D) 
893 
(D) 

569 

(D) 

220 

2,875 

613 
1,436 
1,211 
(D) 
382 
(D) 


1,943 

1,144 

207 

592 

1,940 

1,883 

57 

796 

2,903 
146 
375 

58 
627 
264 

28 


1,624 
287 


10,300 

71 
27 
44 

(D) 
(D) 
521 
(D) 

279 

(D) 

83 

1,139 

208 
588 
493 
(D) 
151 
(D) 


596 
379 

55 

162 

1,138 

1,100 

38 

290 

836 
36 
75 
14 

158 
96 
13 


984 
149 


9,232 


25 
43 

(D) 
(D) 
351 
(D) 

200 

(D) 

79 

927 

187 
475 
390 
(D) 
114 
(D) 


574 
369 

51 

154 

1,031 

998 

33 

264 

775 
36 
75 
13 

156 
83 
13 


960 
132 


692 


13 
3 
4 
5 

129 


41 

112 

25 
36 
24 

13 
28 
10 


64 
30 
12 

20 

159 
151 


13 

140 
4 
7 
5 
30 
10 
2 


15 


145, 252 

2,038 

336 

1,702 

62,865 

(D) 

5,381 

(D) 

9,178 

4,658 

2,166 

19,442 

4,217 
8,099 
7,113 
3,181 
2,988 
957 


9,652 

5,905 

900 

2,841 

8,666 

8,373 

293 

4,549 

22,038 

5,115 

778 

673 

3,031 

1,054 

(D) 


4,397 
1,552 


23,825 


356 

50 

306 

12,024 
(D) 
967 
(D) 

625 

537 

321 

3,229 

728 

1,304 

1,113 

585 

414 

198 


1,769 

1,036 

193 

540 

1,671 

1,637 

34 

702 

2,591 
129 
174 
93 
573 
271 
(D) 


1,591 
315 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (MA)  Not  available.    ...  Represents  zero. 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

■^1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified  as 
stores.  The  1954  sales  of  leased  departments  in  general  merchandise  group  stores  (SIC  53  pt.)  which  are  most  affected,  were  reported 
as  $1,579,000  of  which  $491,000   are  included  in  SIC  56. 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


RICHMOND,  VA.,  AREA 


Table  2.— RETAIL  STORES  AMD  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 
CITY  OF  RICHMOND 


Establishnents,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958 


Estab- 
lish- 
ments^ 


(number) 


Sales'^ 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  employees, 

workweek  ended 

nearest  Nov,  15 


Total 
(number) 


Full 
' workweek 

(number) 


1954 


Estab- 
lish- 
ments ^ 


(number) 


($1,000) 


Payroll, 
entire 
year 


($1,000) 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 


591 


591 

59  ex, 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 
Retail  stores,  total^. 


Lumber,  building  materials,  hardware, 

f ann  e<iuipnent  dealers ,. 

Hardware  stores 

Other 


General  merchandise  group  stores^  ^. 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores.. 


Food  stores. 


Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores 

Men ' s ,  boys '  apparel  stores ,  custom 

tailors* 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores ' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores* 

Other  home  fximlshings  stores* 

Household  appliance,  radio,  TV, 
music  stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores  ° 

Liquor  stores , 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores,.,,, 

Jewelxy  stores 

Florists 

Camera,  photographic  svgiply  stores. 


SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


2,762 


102 
57 
45 

111 

5 

45 

31 

573 

114 

379 

218 

49 
68 
42 
34 
54 
9 


161 
72 
27 

62 

625 

583 

42 

99 

380 
18 
20 
12 
39 
26 
14 


435,955 

15,677 

5,447 

10,230 

84,256 

(D) 

9,447 

(D) 

87,082 

74,448 

27, 328 

26,840 

6,193 

11, 242 

9,827 

(D) 

4,944 

724 


20,662 

12,497 

1,604 

6,561 

29,846 

28,518 

1,328 

18, 639 

51,177 

15,196 

(D) 

977 

4, 121 

[I] 


(D) 
(D) 


56,226 

2,039 

662 

1,377 

15,680 

(D) 

1,676 

(D) 

5,740 
8,256 
2,525 

4,001 

904 
1,763 
1, 510 
(D) 
635 
(D) 


3,335 

1,914 

332 

1,089 

5,619 

5,484 

135 

2,946 

6,085 
506 
(D) 
126 
840 

[Si 


(D) 
(D) 


22,466 

619 
194 
425 

7,166 
(D) 

1,022 
(D) 

2,194 

1,865 

1,084 

1,656 

312 
732 
620 
(D) 
275 
(D) 


990 
579 
111 

300 

3,413 

3,319 

94 

1,232 

2,247 

131 

(D) 

38 

243 

[I] 


(D) 
(D) 


19,542 

601 
183 
418 

6,184 
(D) 
676 
(D) 

1,561 

1,829 

909 

1,282 

264 
583 
484 
(D) 
188 
(D) 


948 
555 
105 


3,084 

2,999 

85 

1,033 

2,111 

131 

(D) 

32 

228 

[Si 


(D) 
(D) 


2,449 


82 
49 
33 

69 

5 

34 

30 

678 


302 

199 

39 
54 
38 
28 
53 
19 


160 
64 
30 

50 

461 

429 

32 

97 


378,394 

16,972 
(D) 
(D) 

78,172 

68,865 

7,966 

1,341 

80,440 
55,156 
20,851 
24,990 

5,642 
(D) 

8,286 
(D) 

4,315 

1,230 


18,904 

11,157 

(D) 

(D) 

22,257 

21,154 

1,103 

14,875 

45,777 

14,898 

1,083 

988 

3,412 

1,603 

613 


(D) 
2,777 


48,449 

2,366 
(D) 
(D) 

14,305 

12,792 

1,368 

145 

5,515 

6,204 

2,231 

3,962 

950 
(D) 
1,264 
(D) 
573 
234 


3,294 

1,811 

382 

1,101 

3,801 

3,680 

121 

1,970 

4,801 
372 
213 
126 
620 
(D) 
66 


(D) 
595 


Si 


standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

■"^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

•^1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified  as 
stores. 

*1954  data  limited  to  "employer"  establishnents. 

'Both  1954  and  1958  data  limited  to  "anployer"  establishnents. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex,  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  3.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 

RICHMOND  STANDARD  METROPOLITAN  STATISTICAL  AREA 

Establislments,  Sales,  Annual  Payroll,  and  anployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958 


Estab- 
lish- 
ments^ 


(number) 


Sales ^ 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  employees , 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


1954 


Estab- 
lish- 
ments^ 


(number) 


Sales ^ 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


52 

5251 

52  ex.  5251 

53  part  2 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 
564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


70ia,  7012 
783 


RETAIL  STORES 


Retail  stores,  total ^ 


Lumber,  building  materials,  hardware, 

fann  equip- ent  dealers 

Hardware  stores 

Other 


General  merchandise  groxq)  stores^  ' 
Depajrtment  stores 

Li  mi  ted  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


Autontotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors* 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores ' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores  ....• 

Liquor  stores 

Book,  stationery  stores ., 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  sxqjply  stores. 


SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


3,311 


132 
72 
60 

145 

7 

55 

41 

705 

140 

506 

233 

49 
72 
46 
37 
58 
11 


190 
80 
31 

79 

717 

666 

51 

120 

423 
21 
21 
15 
39 
27 
15 


510,333 

18,848 

6,202 

12,646 

88,915 

74, 338 

9,772 

(D) 

118, 627 

83,685 

35,153 

28, 145 

6,193 

11,773 

10, 358 

3,833 

5,377 

883 


23,176 

13,234 

1,885 

8,057 

33,825 

32,282 

1,543 

22,475 

57,484 
17,440 
2,624 
1,017 
4,142 
2,043 
915 


5,935 
(D) 


62,823 

2,456 

709 

1,747 

16,164 

14,065 

1,719 

(D) 

7,609 

9,144 

3,145 

4,202 

904 

1,844 

1,591 

652 

709 

93 


3,698 

2,022 

390 

1,286 

6,309 

6,155 

154 

3,564 

6,532 
584 
546 
126 
847 
406 
65 


2,004 
(D) 


25,246 

774 
217 
557 

7,420 

6,148 

1,043 

(D) 

2,939 

2,111 

1,375 

1,759 

312 
782 
670 
309 
301 
55 


1,098 
609 
126 

363 

3,837 

3,724 

113 

1,481 

2,402 
152 
126 

39 
243 
153 

25 


1,164 
(D) 


21,639 

733 
199 
534 

6,346 

5,481 

694 

(D) 

2,069 

2,064 

1,137 

1,362 

264 
629 
530 
225 
201 
43 


1,047 
585 
120 

342 

3,421 

3,320 

101 

1,214 

2,246 
152 
122 

33 
228 
134 

22 


1,138 
(D) 


2,888 


104 
60 
44 

106 

5 

40 

59 

804 

115 

393 

203 

39 
55 
39 
31 
53 
19 


185 
68 
35 

62 

542 

506 

36 

109 

327 
16 
12 
16 
39 
26 
5 


412,019 


19,262 

4,941 

14,321 

79,797 

68, 865 

8,157 

2,711 

91, 390 

60,854 

26,019 

25,392 

5,642 
9,460 
(D) 
(D) 
4,315 
1,230 

20,4-^8 

11,903 

1,859 

6,398 

25,507 

24, 283 

1,224 

16,341 

47,009 
14,898 
1,083 
1,012 
3,412 
1,652 
613 


5,035 
3,334 


51,527 

2,656 

591 

2,065 

14,388 

12,792 

1,385 

211 

6,264 

6,663 

2,649 

4,023 

950 
1,450 
(D) 
816 
573 
(D) 


3,426 

1,847 

405 

1,174 

4,345 

4,217 

128 

(D) 

(D) 
372 
213 
132 
620 
368 
66 


711 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

^1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified  as 
stores . 

1954  data  limited  to  "anployer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  In  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


RICHMOND,  VA,  AREA 


Table  4.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISJUENTS— PERCEm  CHANGE  IN  SALES,  1954  TO  1958 

CENTRAL  BUSINESS  DISTRICT  OF  RICHMOND,  THE  ENTIRE  CITY,  AND  RICHMOND  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


52 

5251 

52  ex.  5251 

53  port^ 
531 

533 
539 


55  ex.  554 
554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


Kind  of  business 


RETAIL  STORES 

Retail  stores,  total^ 

Lvmber,  building  materials,  hardvare,  rarm  equipment 

dealers 

Hardware  stores. 

Other 

General  merchandise  group  stores'  ^. ...... .......... 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores.................. 

Food  stores. 

Automotive  dealers. ................................. 

Gasoline  service  stations........................... 

Apparel,  accessory  stores. .......................... 

Men ' s ,  boys '  apparel  stores ,  custom  tailors* ...... 

Women's  clothing,  specialty  stores 

Ready-to-wear  stores'. .......................... 

Family  clothing  stores'........................... 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment  stores....... 

Furniture  stores* , 

Other  home  furnishings  stores* .................... 

Household  appliance,  radio,  TV,  music  stores...... 

Eating,  drinking  places 

Eatihg  places. .............4...................... 

Drinking  plac  es 

Drug  stores,  proprietary  stores. .................... 

Other  retail  stores^ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photograpMc  sufjply  stores................ 

SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


Percent  change 


Central 

business 

district 


-2.4 


-32.7 

54.5 

-49.9 

(D) 

(D) 

-13.1 

(D) 

-3.5 

(D) 

-8.1 

-8.6 
-8.2 
7.0 
6,2 
(D) 
-3.7 
(D) 

21.8 
20.9 
-4.6 
32.1 

7.3 
7,4 
3.1 

2,0 

-10,1 

-14.4 

97.6 

-38,6 

-10.1 

5.2 

(D) 


10.1 
-22,4 


Entire 
city 


15.2 


-7.6 
(D) 
(D) 

7.8 

(D) 

18.6 

(D) 

8.3 

35.0 

31.1 

7.4 
9.8 
(D) 

18.6 
(D) 

14.6 
^1.1 

9.3 

12.0 
(D) 
(D) 

34.1 
34.8 
20.4 

25.3 

11.8 
2,0 
(D) 
-1.1 
20.8 
(D) 
(D) 


(D) 
(D) 


City 
less  its 
central 
business 
district 


26.2 


-4.2 
(D) 
(D) 

(D) 

(D) 

84.6 

(D) 

9.8 

(D) 

35.8 

63.3 
62.9 

(D) 
155.1 

(D) 
55.7 

(D) 

-3.7 
2.0 
(D) 
(D) 

51.2 
52.8 
26.7 

35.6 

32.1 

10.6 

(D) 

79,0 

266,4 

(D) 

(D) 


(D) 
(D) 


Entire 
standard 
metro- 
politan 
statistical 
area 


23.9 


-2.1 

25.5 

-11.7 

11.4 
7.9 

19.8 
(D) 

29.8 

37.5 

35.1 

10.8 
9.8 

24.5 
(D) 
(D) 

24,6 
-28.2 

13.3 

11.2 

1.4 

25.9 

32.6 
32.9 
26.1 

37.5 

22.3 
17.1 
142.3 
0.5 
21.4 
23.7 
49.3 


17.9 
(D) 


Standard 

metro- 
politan 
statistical 
area  less 
central 
business 
district 


38.2 


1.5 
23.4 
-6,6 

(D) 

(D) 

83.6 

(D) 

33.5 

(D) 

39.0 

74,2 

62.9 

128.4 

(D) 

(D) 

88.3 

(D) 

5,8 

1.6 

7,0 

21.0 

45.7 
46.4 
33.3 

51.2 

50,8 

33.5 
256.4 

78.2 
271.9 

56.2 
(D) 


71.2 
(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
■'in  computing  percent  change,  1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments 
are  separately  classified  as  stores. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent  change. 

'in  oonputing  percent  change,  both  1954  and  1958  data  limited  to  "employer"  establistaents . 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  5.— RETAIL  STORES:   1958  AND  195-;  CENTRAL  BUSINESS  DISTRICT  SALES  AS   PERCENT  OF 
RICHMOND  AND  OF  RICHMOND  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  of  city  sales  In 
central  business  district 


1958 


195-; 


Percent  of  standard  metro- 
politan statistical  area 
sales  In  central  business 
district 


1958 


195-; 


52 
5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


RETAIL  STORES 

Retail  stores,  total^.......... 

Lumber,  building  materials,  hardware,  faim  equipment  dealers, 
Hardware  stores. .......................................... 

Other 

General  me-r^handlse  groiq)  stores,^  ^ 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores.. 

Food  stores 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom  tailors*......,.,...,. 

Women's  clothing,  specialty  stores .,, 

Ready-to-wear  stores^ .., , 

Family  clothing  stores^........, >....,.. 

Shoe  stores .,., , 

Other  apparel  stores 

Furniture,  home  furnishings,  equipnent  stores 

Furniture  stores* 

Other  home  fumisblngs  stores* 

Household  ^ipliance,  radio,  TV,  music  stores.............. 

Eating,  drinking  places 

Eating  places 

Drlnldng  places , .,. 

Drug  stoics,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores............................ 

Jewelry  stores 

Florists 

Camera,  photographic  simply  stores............,.,.,,,,,,,. 


32.5 


9.5 
8.3 

(D) 

(D) 

49.5 

(D) 

10.2 

(D) 

7.3 

66.2 
62.5 
77.1 
76.9 

(D) 
58.2 

(D) 

56.9 
57,1 
53.6 
57.2 

31.1 
31.5 
22.7 

24.9 

38.7 

28.8 

(D) 

42.3 

66.1 

(D) 

(D) 


38.4 

12.0 
(D) 
(D) 

80.4 
(D) 

67.5 
(D) 

11.4 

8.4 

10.4 

77.8 
74.7 

(D) 
85.8 

(D) 
69.2 
77.8 

51.1 

52.9 

(D) 

(D) 

38.9 
40.0 
26.6 

30.6 

48.1 
34.3 
71.8 
68.1 
88.8 
65,8 
(D) 


27.8 

7.3 
8.4 
6.7 

(D) 

(D) 

47.9 

(D) 

7.5 

(D) 

5.7 

63.2 
62.5 
73.6 
73.0 

(D) 
53.5 

(D) 

50.7 
54.0 
45.6 
46.6 

27.5 
27.9 
19.6 

20.6 

34.5 
25.1 
58.6 
40.6 
65,8 
54.3 
32.9 


35.3 

10.6 

6.8 

11.9 

78.8 
(D) 

66.0 
(D) 

10.0 

7.7 

8.6 

76.6 
74.7 
85.6 
(D) 
(D) 
69.2 
77.8 

47.2 
49.6 
48.4 
44.4 

34.0 
34.5 
23.9 

27.8 

46.9 
34.3 
71.8 
66.5 
88.8 
63.8 
(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent, 
^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
•'in  computing  percent,  1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are 
separately  classified  as  stores. 

*1954  data  limited  to  "employer"  establishments  in  ccmputing  percent. 

'in  ccmputing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


RICHMOND,  VA,,  AREA 
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Table  6.— RETAIL  STORES:   1958  AND  195<i — PERCENTAGE  DISTRIBUTION  OF  SALES,  BY  KIND  OF  BUSINESS 
CENTRAL  BUSINESS  DISTRICT  OF  RICHMOND,  THE  ENTIRE  CITY,  AND  RICHMOND  STANDARD  METROPOLITAN  STATISTICAL  AREA 

(Percentages  are  based  on  total  Retail  Store  Sale  vhich  exclude  sales  of  nonstore  retailers — mail  order,  direct  selling, 

merohandise  vending  machine  operators) 


SIC  code 


Kind  of  business 


Central 

business 

district 


1958 


195A 


Entire  city 


1958 


195^ 


Standard  metropolitan 
statistical  area 


1958 


195^ 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 
5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


RETAIL  STORES 

Retail  stores,  total* 

Lmber,  building  materials,  hardvare, 

farm  equipaent  dealers 

Hardvare  stores , 

Other 

General  merchandise  group  stores*  ^.... 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores.,.,. 

Food  stores ..,, 

AutcnotlTe  dealers 

Oasoline  service  stations 

.^jparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 
tailors* 

Vcnten's  clothing,  specialty  stores.,. 
Ready-to-vear  stores'...,,.,.,..... 

Family  clothing  stores'..... 

Shoe  stores ..,..,....,..,,..,,,..,,.. 
Other  apparel  stores 

Furniture,  hone  fumlshlngs,  equipment 

stores 

Furniture  stores*,,.,..,,,,....,,.,,. 

Other  home  furnishings  stores^ 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drlnJdng  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  s\5jply  stores... 


100.0 

1.0 
0.4 
0.6 

(D) 
(D) 
3.3 
(D) 

6.2 

(D) 

1.4 

12.5 

2.7 
6.1 
5.3 
(D) 
2.0 
(D) 


8.3 
5.0 
0.6 

2.6 

6.6 
6.3 
0.2 

3.3 

14.0 
3.1 
1.1 
0.3 
1.9 
0.8 
0.2 


100.0 


1.4 
0.2 
1.2 

43.2 
(D) 

3.7 
(D) 

6.3 

3.2 

1.5 

13.4 

2.9 
5.6 
4.9 
2.2 
2.1 
0.7 


6.7 
4.1 
0.6 

2.0 

6.0 
5.8 
0.2 

3.1 

15.2 
3.5 
0.5 
0.5 
2.1 
0.7 
(D) 


100.0 


3.6 
1.3 
2.3 

19.3 
(D) 
2.2 
(D) 

20.0 

17.1 

6.3 

6.2 

1.4 
2.6 
2.3 
(D) 
1.1 
0.2 


4.7 
2.8 
0.4 

1.5 

6.8 
6.5 
0.3 

4.3 

11.7 
3.5 
(D) 
0.2 
0.9 
(D) 
(D) 


100.0 

4.5 
(D) 
(D) 

20.7 

18.2 

2.1 

0.4 

21.2 

14.6 

5.5 

6.6 

1.5 
(D) 
2.2 
(D) 

1.1 
0.3 


5.0 
2.9 
(D) 

(D) 

5.9 
5.6 
0.3 

3.9 

12.1 
4.0 
0.3 
0.3 
0.9 
0.4 
0.2 


100.0 


3.7 
1.2 
2.5 

17.4 

14.6 

2.0 

(D) 

23.2 

16.4 

6.9 

5.5 

1.2 
2.3 
2.0 
0.8 
1.1 
0.2 


4.6 
2.6 

0.4 

1.6 

6.6 
6.3 
0.3 

4.4 

11.3 
3.4 
0.5 
0.2 
0.8 
0.4 
0.2 


100.0 

4.7 
1.2 
3.5 

19.4 

16.7 

2.0 

0.7 

22.2 

14.7 

6.3 

6.2 

1.4 
2.3 
(D) 
(D) 
1.0 
0.3 


5.0 
2.9 

0.5 

1.6 

6.2 
5.9 
0.3 

3.9 

11.4 
3.6 
0.3 
0.2 
0.8 
0.4 
0.1 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

leased  deparbnents  data  vith  main  store.  In  1954  data,  leased  departments  are 


^In  computing  percent,  1958  figures  incorporate 
separately  classified  as  stores 


*1954  data  limited  to  "employer"  establislments  in  computing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establlshnents . 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  RICHMOND  STANDARD  METROPOLITAN  STATISTICAL  AREA 
MRC  No.  1 — Includes  the  stores  on  Hull  Street  from  9th  Street  to  19th  Street 


SIC 
code 


Kind  of  trusinesa 


Total 


SIC 
code 


Kind  of  ■business 


Number  of 
establish- 
ments 


54,58,591 


53  part,* 
56,  57 


52,  55,  599 


52 

5251 

52  ex.  5251 

53  part* 
531 

533 
539 

54 


Retail  stores,  totai: * 

ffumber 

Sales ($1,000) 

Convenience  goods  stores: 

Nunber 

Sales ($1,000) 

Shopping  gcx)ds  stores:* 

Noaber 

Sales ($1,  000) 

All  other  stores: 

Number 

Sales ($1,000) 

Retail  stores,  total* 

Lumber,  building  materials,  hardware, 

f aim  equipment  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores'  *.... 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


80 
10,153 


17 


33 
3,830 


30 
1,455 


Number  of 
establish- 
ments 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Autanotive  dealers  i 

Gasoline  service  stations 

Apparel,  accessory  stores  ^ , 

Men's,  boys'  ajjparel  stores,  custom 

tailors , 

Women's  clothing,  specialty  stores..., 

Ready-to-wear  stores', , 

Ftmily  clothing  stores  ', , 

Shoe  stores ,, 

Other  apparel  stores 

Furniture,  heme  furnishings,  equlpsent 

stores 

Furniture  stores 

Other  home  furnishings  stores 

Ifousehold  appliance,  radio,  TV,  music 
stores 

Eating,  drin3dng  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  siqiply  stores... 


7 

2 

23 

6 
4 
3 
4 


3 

10 
9 

1 

3 

16 
3 

1 

"5 

1 


MRC  No.  2- 


-Includes  the  planned  center  known  as  "Southside  Plaza  Shopping  Center"  bounded  by:  Belt  Blvd. 
a  line  from  ACL  RR.  to  the  west  property  line  of  133  Belt  Blvd. 


Hull  Hd.,  ACL  RR.  and 


SIC 
code 

Kind  of  business 

Total 

SIC 
code 

Kind  of  buflineaa 

Nunber  of 
establish- 
ments 

Retail  stores,  total: * 

Nunber 

37 
8,717 

4 
(D) 

22 
•5,284 

11 
(D) 

55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 

58 

5812 

5813 

591  • 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 

Automotive  dealers. 

1 

Gasoline  service  stations 

Sales 

..($1,000)... 

3 

54,58,591 

Convenience  goods  stores: 
Nunber 

12 

Men's,  boys'  apparel  stores,  custom 
tailors 

Sales 

..($1,000)... 

2 

53  part,* 

Shopping  goods  stores:* 
Nunber 

Women's  clothing,  specialty  stores 

Ready— to— wear  stores '. ............... 

4 
3 

56,  57 

Fninl  T  y  cT  nt.hlrig  aXn-n^R  ' 

Sales 

..f$1.000>.  . 

Shoe  stores .,....•...•....•.....•«..... 

6 

All  other  stores: 

Nunber , 

Other  apparel  stores 

52,  55,  599 

Furniture,  heme  furnishings,  equipnent 
stores 

Sales 

..($1,000)... 

6 

Retail  stores,  total*. 

Lumber,  building  materials, 
faim  equipment  dealers 

1 

Nunber  of 
establish- 
ments 

i>t,h<"r  hfnio  f>irnT''>ilTiC''  Pt,r>rea, , ,  , 

1 

Household  appliance,  radio,  TV,  music 
stores 

4 

3? 
1 

"i 

4 

1 
2 

1 

1 

2 

hardware. 

■pnt.lTig  pi  nc.f-H  ^         .,,.,, 

2 

52 

PrlTlVing  pi  ncf>s               i  .  .  . 

Drug  stores  proprietary  stores 

5251 

Hardware  stores , 

1 

52  ex.  5251 

Other 

Other  retail  stores' 

General  merchandise  group  stores'  ' 

Department  stores 

6 

53  part* 

1 

531 

Book  stationery  stores     .•...••,.•• 

533 

Limited  price  variety  stor 
Other  general  merchandise 

Food  stores 

■es , 

Sporting  goods,  bicycle  stores......... 

... 

539 

stores 

Jewelry  stores ..•...,.•.••■..,••■>..... 

2 

Florists     , 

54 

Camera,  photographic  supply  stores 

2 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^roup  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds  of  business. 

*Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

'includes  data  for  those  kinds  of  business  In  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  RICHMOND  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 


MRC  No. 


-Includes  the  planned  center  known  as  "Willow  Lawn  Shopping  Center"  bounded  by:  West  Broad,  Richmond  city  limits, 

Monument  Ave.,  Willow  Lawn  Dr. 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


53  part,^ 
56,  57 

52,  55,  599 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: 

Nxmber 

Sales ($1,000). 

Convenience  goods  stores: 

Munber 

Sales ($1, 000) . 

Shopping  goods  stores :2 

Nunber 

Sales 


All  other  stores: 

Number 

Sales 


.($1,000). 
!($i,'666)! 


Retail  stores,  total 


Lumber,  building  materials,  hardware, 

farm  equipnent  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


28 
11,600 


(D) 


19 
5,330 


Number  of 
establish- 
ments 


28 


55  ex.  554 

554 

56 

561,    567 

562-3, 568 
562 
565 
566 
564,   569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores  ^ 

Men's,  boys'  apparel  stores,  custcm 

tailors 

Women's  clothing,   specialty  stores.. 

Ready-to-wear  stores' 

Fcmily  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,  equiiment 

stores 

Furniture  stores 

Other  hone  fui'nishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores^ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 
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Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^roup  totals  for  SIC  53  and  56  may  include  "nonemployer"  establlshnents  ifliich  could  not  be  classified  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establislments . 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


APPENDIX 
Procedures  and  Definitions 


CENSUS  DISCLOSURE  RULES 

In  accordance  with  Census  law,  any  data  which 
would  disclose  the  operations  of  an  individual 
establishment  or  business  organization  are  not 
published.  The  number  of  establishments  in  a 
kind  of  business  is  not  considered  a  disclosure 
by  these  rules,  so  that  this  item  is  shown  in 
instances  where  other  items  of  information  for 
the  same  kind  of  business  or  locality  are  sup- 
pressed. 

KINDS  OF  BUSINESS  COVERED 

This  report  covers  all  establishments  (except 
nonstore  retailers)  included  in  Retail  Trade,  de- 
fined in  accordance  with  the  principles  of  the 
Standard  Industrial  Classification  Manual  (1957  edi- 
tion) issued  under  the  auspices  of  the  Bureau 
of  the  Budget,  Executive  Office  of  the  Presi- 
dent. This  report  includes,  in  addition  to  re- 
tail trade  establishments,  hotels  and  motion  pic- 
ture theaters,  parts  of  major  groups  70  and  78 
of  the  SIC  Manual. 

Retail  Trade,  as  defined  in  the  SIC  Manual, 
and  as  covered  in  the  1958  Census  of  Business, 
includes  establishments  primarily  engaged  in  sell- 
ing merchandise  directly  to  personal,  household, 
and  farm  users.  Excluded  from  Retail  Trade 
are  places  of  business  operated  by  membership 
clubs  and  op>en  only  to  their  own  members  or 
personnel,  such  as  restaurants  and  bars  operated 
by  country  clubs,  school  cafeterias,  cafeterias 
operated  by  industrial  plants  for  their  employ- 
ees, establishments  operated  by  agencies  of  the 
Federal  Government  on  military  posts,  hospitals, 
etc. 

Data  for  nonstore  retailers— mail  order  houses, 
direct  selling  (house-to-house)  organizations,  and 
merchandise  vending  machine  operators— have  been 
excluded  from  the  tabulations  in  this  report,  but 
are  contained  in  other  publications  of  the  1958  Cen- 
sus of  Business,  such  as  the  Area  Report  Series. 

METHOD  OF  ENUMERATION 

For  purposes  of  coverage  in  the  1958  Census 
of  Business,  retail  establishments  were  divided 
into  two  categories— those  with  some  paid  employ- 
ment during  1958,  i.e.,  the  "employer"  universe, 
and  those  with  no  paid  employment  during  1958, 
i.e.,  the  "nonemployer"  universe.  The  method 
of  obtaining  census  information  for  these  two 
groups  is  described  below. 


Enumeration  of  "Employers.*— Information  for 
establishments  in  this  part  of  the  retail  trade 
field  was  obtained  by  means  of  a  mail  canvass. 
Report  forms  were  mailed  to  all  business  firms 
included  in  the  active  records  of  the  Internal 
Revenue  Service  as  subject  to  payment  of  Fed- 
eral Insurance  Contributions  Act  (FICA)  taxes 
(i.e.,  employers  of  one  or  more  persons)  and 
which  were  classified  in  the  records  of  the  Bu- 
reau of  Old-Age  and  Survivors  Insurance  (BOASI) 
as  wholly  or  partially  engaged  in  retail,  whole- 
sale, manufacturing,  and  mineral  industries.  Also 
included  were  those  classified  in  major  groups 
70  (except  702  and  704),  72,  73,  75,  76,  78,  and 
79  of  the  service  industries  portion  of  the  SIC 
Manual,  and  in  public  warehousing,  SIC  major 
group  42,  except  421.  In  addition,  report  forms 
were  mailed  to  all  establishments  which  BOASI 
had  not  classified  by  kind  of  business  prior  to 
mailing  of  census  report  forms.  Each  estab- 
lishment was  mailed  a  report  form  appropriate 
to  its  BOASI  classification  (for  those  cases  for 
which  BOASI  classification  had  not  yet  been  es- 
tablished, a  general  purpose  form  was  used),  but 
its  census  classification  was  determined  by  re- 
plies   to  questions  on  the  census   report  form. 

Enumeration  of  "Nonemployers.*— This  group 
was  defined  to  include  retail  businesses  other  than 
those  represented  in  the  active  FICA  records  of 
the  Internal  Revenue  Service.  Information  for 
this  group  of  establishments  was  derived  from 
the  1958  Federal  income  tax  returns.  Information 
was  compiled  from  only  one-half  of  these  cases 
and  census  results  for  this  group  were  estab- 
lished by  multiplying  such  findings  by  two.  The 
"nonemployer"  segment  of  retail  trade,  although 
made  up  of  a  large  number  of  establishments, 
accounted  for  less  than  10  percent  of  the  total 
retail  trade  volume. 

Included  in  this  segment  were  only  those  non- 
employer  establishments  which  reported  a  sales 
volume  of  $2,500  or  more  during  1958.  Non- 
employer  establishments  reporting  a  sales  vol- 
ume of  less  than  $2,500  were  not  included  in 
these  tabulations,  regardless  of  the  period  of 
time  they  were  operated  during  the  year. 

COMPARISON  OF  THE  1954  AND 
1958  CENSUSES 

In  all  major  respects,  the  1954  and  1958  Cen- 
suses were  conducted  under  similar  conditions 
and  procedures.     Strict  comparability  in  the  data 
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for  the  two  censuses  is  limited  by  the  following 
factors : 

1.  The  physical  area  of  a  number  of  urban 
places  in  the  1958  Census  is  not  the  same  as  it 
was  in  1954  because  of  annexations  and  other 
boundary  changes  which  have  occurred  since  the 
1954  Census.  This  factor  should  be  taken  into 
consideration  in  evaluating  changes  in  census 
findings  from  1954,  as  in  each  census  the  sta- 
tistics for  urban  places  are  in  accordance  with 
the  boundaries  for  those  places  in  the  census 
year. 

2.  Whereas  in  the  1954  Census,  "leased 
departments"  (businesses  operated  as  departments 
of  a  retail  business,  under  different  ownership) 
were  counted  as  separate  establishments  and 
separately  classified  by  kind  of  business,  In  the 
1958  Census  they  have  been  combined  with  the 
retail  business  in  which  located.  As  a  result, 
it  is  anticipated  that  the  count  of  establishments 
will  be  approximately  25,000  less  in  the  1958 
Census  than  would  have  been  the  case  if  the 
1954  Census  procedure  had  been  followed.  In 
addition,  there  will  be  some  redistribution  in 
the  data  among  the  various  kinds  of  business 
categories  (e.g.,  the  figures  for  a  leased  shoe 
department  located  in  a  department  store  which 
were  tabulated  in  the  "shoe  store"  kind  of  busi- 
ness in  1954  are  included  with  "department 
store"  figures  in  the  1958  Census).  Leased 
departments  in  the  1954  Census  reported  sales 
of  approximately  one  billion  dollars. 

3.  Revisions  made  in  the  1957  edition  of  the 
SIC  Manual  have  necessitated  the  following  changes 
in  establishment  classifications  used  in  the  1954 
Census: 

a.  Musical  instrument  stores  and  music 
and  record  shops  have  been  shifted  to  the  kind- 
of- business  group  "Furniture,  Home  Furnish- 
ings, Equipment  Stores'  from  the  group  "Other 
Retail  Stores." 

b.  Antique  stores  have  been  shifted  to 
the  group  "Other  Retail  Stores"  from  the  group 
"Furniture,  Home  Furnishings,  Equipment 
Stores." 

4.  Both  the  1954  and  1958  Censuses  ex- 
cluded those  businesses  with  no  paid  employment 
which  had  sales  volume  of  less  than  $2,500  in 
the  census  year.  To  the  extent  that  price  in- 
creases since  1954  resulted  in  increases  in  the 
dollar  volume  of  sales,  the  1958  Census  includes 
stores  with  a  lesser  physical  volume  of  business 
than  were  included  in  the  1954  Census.  While 
the  exact  magnitude  of  this  phenomenon  is  un- 
known, the  effect  on  total  volume  of  retail  sales 
undoubtedly  is  only  a  fraction  of  one  percent 
and  probably  has  little  effect  on  the  number  of 
stores  included  in  the  census. 


Both  the  1954  and  1958  Censuses  include  data 
for  some  "nonemployer"  establishments  in  the 
group,  totals  but  not  in  the  detailed  kinds -of - 
business  totals  due  to  limitation  of  classification 
information  on  the  Federal  tax  returns.  In  the 
1954  data,  all  major  groups  (i.e.,  SIC  2  digit) 
included  some  such  establishments.  In  1958 
only  two  major  groups— SIC  53,  General  Mer- 
chandise Group,  and  SIC  56,  Apparel,  Accessory 
Stores— included  such  establishments.  In  neither 
census  was  it  found  feasible  to  classify  any 
"nonemployer"  establishments  as  "Ready-to-wear 
stores  (SIC  562)"  or  "Family  clothing  stores 
(SIC  565)"  and,  in  the  1954  Census,  it  similarly 
was  not  found  feasible  to  change  any  "nonemploy- 
er" establishment  as  "Men's,  boys' apparel  stores, 
custom  tailors  (SIC  561,  567)";  "Furniture  stores 
(SIC  5712)";  or  "Other  home  furnishings  stores 
(SIC  5713-15,  5719)."  Such  stores  were  classi- 
fied only  at  the  major  group  level. 

EXPLANATION  OF  TERMS 

Establishments.— Census  of  Business  figures 
represent  a  summary  of  reports  for  individual  "es- 
tablishments" rather  than  "companies."  A  sep- 
arate report  was  obtained  for  each  location  where 
business  was  conducted,  including  each  location 
of  multiunlt  organizations.  Each  report  was 
tabulated  in  accordance  with  the  physical  location 
at  which  the  business  was  conducted. 

Where  two  or  more  activities  were  carried  on 
at  a  single  location  under  a  single  ownership, 
all  activities  generally  were  grouped  together  as 
a  single  establishment,  and  the  entire  establish- 
ment was  classified  on  the  basis  of  its  major 
activity,  with  all  data  for  it  included  in  that  clas- 
sification. However,  in  cases  where  distinct 
and  separate  economic  activities,  for  -which  dif- 
ferent industry  classification  codes  were  appro- 
priate, were  conducted  under  the  same  ownership 
at  a  single  location,  and  where  conditions  pre- 
scribed by  the  SIC  Manual  for  recognizing  the 
existence  of  more  than  one  establishment  were 
met,  separate  establishment  reports  for  each  of 
the  different  activities  were  reported  in  the  cen- 
suses. 

In  the  case  of  leased  departments,  i.e.,  where 
separately  owned  businesses  are  operated  as  de- 
partments of  a  retail  business  under  another 
ownership  (e.g.,  a  separately  owned  shoe  depart- 
ment store)  only  a  single  establishment,  combin- 
ing leased  departments  with  the  retail  establish- 
ment in  which  they  are  located,  is  recognized 
for  1958  Census  purposes. 

The  "nunJaer  of  establishments"  shown  in  this 
ref)ort  is  the  number  in  business  at  the  end  of 
the  census  year. 

Sales.— Sales  include  the  total  of  merchandise 
sold,   and  receipts  from  repairs  and  from  other 
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services  to  customers,  whether  or  not  payment 
was  received  in  1958.  Sales  are  normally  re- 
corded net  of  deductions  for  refunds  and  allow- 
ances for  merchandise  returned  by  customers. 
Total  sales  exclude  amounts  other  than  those  re- 
ceived from  customers,  such  as  income  from  in- 
vestments, rental  of  real  estate,  etc.  They  in- 
clude the  amount  of  local  and  State  sales  taxes 
and  Federal  excise  taxes  which  are  collected 
by  the  store  directly  from  customers  and  paid 
directly  by  the  store  to  a  local.  State,  or  Fed- 
eral taxing  agency.  Gasoline,  liquor,  tobacco, 
and  other  excise  taxes  which  are  paid  by  the  manu- 
facturer or  wholesaler  and  passed  along  to  the 
retailer  also  are  included. 

The  sales  figures,  therefore,  represent  total 
sales  and  receipts  of  all  establishments  primari- 
ly engaged  in  retail  trade.  They  do  not  include 
retail  sales  made  by  manufacturers,  wholesalers, 
service  establishments,  and  other  businesses  whose 
primary  activity  is  other  than  retail  trade.  They 
do,  however,  include  receipts  other  than  from  the 
sale  of  merchandise  at  retail  (e.g.,  service  re- 
ceipts, sales  to  industrial  users,  sales  to  other 
retailers,  etc.)  by  establishments  primarily  en- 
gaged in  retail  trade.  Although  the  count  of  es- 
tablishments as  tabulated  in  this  report  repre- 
sents the  number  in  business  at  the  end  of  the 
year,  the  sales  figures  include  sales  of  all  es- 
tablishments in  business  at  any  time  during  the 
year. 

Payroll,  entire  year.— Payroll  includes  salaries, 
wages,  commissions,  bonuses,  vacation  allowances, 
and  the  value  of  payments  in  kind  (such  as  free 
meals,  lodgings,  etc.)  paid  during  the  year  to 
all  employees.  Gratuities  received  by  employees 
from  patrons  are  not  included.  For  corporations, 
it  includes  amounts  paid  to  officers  and  execu- 
tives; it  does  not  include  compensation  of  pro- 
prietors or  of  partners  of  unincorporated  busi- 
nesses. Payroll  is  reported  before  deductions 
for  Social  Security,  income  tax,  insurance  dues, 
etc. 

Payroll— workweek  ended  nearest  November 
15.— This  item  consists  of  payroll,  as  defined  above, 
which  was  paid  to  persons  on  the  payroll  in  the 
pay  period  ended  nearest  November  15,  1958. 
Establishments  whose  payroll  period  was  other 
than  a  week  were  requested  to  adjust  the  fig- 
ures to  a  weekly  basis. 

Paid  employees— workweek  ended  nearest  No- 
vember 15.— Paid  employees  consist  of  the  num- 
ber  of  employees,  including  salaried  officers  and 
executives  of  corjxarations,  who  were  on  the  pay- 
roll for  the  workweek  ended  nearest  November 
15,  but  not  proprietors  or  partners  of  unincorpo- 
rated businesses. 


"Full  workweek"  employees.— "Full  workweek" 
employees  includes  employees,  whether  regular  or 
seasonal,  who,  for  the  specified  pay  period,  were 
paid  for  working  at  least  the  number  of  hours 
typically  worked  in  a  week  by  employees  of  the 
reporting  establishment.  All  other  employees 
paid  during  that  workweek  were  reported  as  part- 
workweek  employees. 

KIND- OF -BUSINESS  CLASSIFICATIONS 

Establishments  covered  by  the  1958  Census  were 
assigned  a  kind-of-business  classification  in  ac- 
cordance with  the  provisions  of  the  1957  edition 
of  the  SIC  Manual.  It  should  be  noted  that  kind- 
of-business  classifications  are  not  interchange- 
able with  commodity  classifications.  Most  busi- 
nesses sell  a  number  of  kinds  of  conunodities. 
The  kind-of-business  code  assigned  generally 
reflects  either  the  individual  commodity  or  com- 
modity group  which  is  the  primary  source  of  the 
establishment's  receipts  or  some  mixture  of  differ- 
ent commodities  which  characterize  the  estab'- 
lishment's  business.  Thus,  the  classification  of 
establishments  by  kind  of  business  generally  does 
not  make  it  possible  to  determine  either  the  num- 
ber of  establishments  handling  a  particular  com- 
modity or  the  sales  of  that  conunodity.  For 
example,  the  "food  group"  classification  excludes 
stores  selling  some  food  if  the  sale  of  food  is 
not  the  primary  source  of  receipts;  moreover, 
even  though  stores  are  classified  as  "food  stores" 
some  of  their  receipts  may  be  derived  from  the  sale 
of  nonfood  products. 

As  noted  in  the  section  on  "Method  of  Enu- 
meration," the  1958  Census  findings  are  based 
on  reports  from  two  different  sources.  "Em- 
ployer" establishments  were  canvassed  by  mail 
and  were  required  to  complete  report  forms 
especially  designed  for  this  census.  "Nonem- 
ployer"  establishments,  however,  were  included 
in  the  census  on  the  basis  of  information  sup- 
plied on  the  1958  Federal  income  tax  report. 
Because  of  the  nature  of  the  information  avail- 
able on  the  tax  form,  the  kind-of-business  classi- 
fications based  on  that  form  represent  primarily 
"self -designation."  In  some  cases  this  informa- 
tion was  adequate  for  classification  at  the  kind- 
of-business  group  level  but  not  for  detailed  kinds 
of  business.  (See  "Comparisons  of  the  1954 
and  1958  Censuses,"  above.) 

The  classifications  based  on  the  census  forms, 
on  the  other  hand,  reflect  the  information  on  the 
commodity  "composition"  of  the  establishment  as 
revealed  by  the  census  classification  inquiries. 
The  effect  of  the  two  different  sources  on  uni- 
formity of  classification,  as  reflected  in  the 
measurement  of  dollar  volume  of  sales  is  minor. 
In  total,  the  "nonemployer"  establishments  ac- 
count for  less   than   10  percent  of  retail  sales 
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and,  in  most  cases,  it  is  likely  that  the  "self- 
designated"  classification  would  be  consistent  with 
that  derived  from  more  comprdiensive  information. 

The  data  in  this  report  for  two  major  SIC 
groups,  55  and  59,  have  been  subdivided,  making 
it  necessary  to  arrive  at  SIC  major  group  totals 
by  addition  (see  description  below  for  these  major 
groups).  In  addition,  data  for  that  part  of  SIC 
group  53  which  relates  to  nonstore  retailers 
are  not  included  in  this  report. 

Lumber,  Building  Materials,  Hardware,  Farm 
Equipment  Dealers  (SIC  Major  Group  52) 

Establishments  primarily  selling  lumber,  build- 
ing materials,  the  basic  lines  of  hardware,  paint, 
wallpaper,  glass,  electrical  supplies,  roofing  ma- 
terials, and  other  supplies  and  equipment  for  home 
construction.  Establishments  primarily  selling 
farm  equipment  are  also  included.  Establishments 
in  this  group  sell  to  contractors  as  well  as  to 
the  general  public. 

Hardware  storgs  (SIC  5251).—  Establishments 
primarily  selling  a  number  of  basic  hardware 
lines,  such  as  tools,  builders'  hardware,  paint 
and  glass,  housewares  and  household  appliances, 
cutlery,  and  roofing  materials.  These  establish- 
ments may  also  sell  farm  Implements. 

General  Merchandise  Group  (SIC  Major  Group  53, 
Except  For  "Nonstore  Retailers") 

This  group  includes  all  establishments  within 
SIC  major  group  53— "General  Merchandise"  ex- 
cept for  "nonstore"  establishments. 

The  data  for  establishments  in  this  group  in 
the  1958  Census  of  Business  as  compared  with 
the  1954  Census  of  Business  are  affected  by  the 
treatment  in  1958,  of  leased  departments  as  parts 
of  the  establishment  within  which  they  operate 
rather  than  as  separate  establishments.  The 
data  for  department  stores  are  most  affected 
by  this  change. 

Department  stores  (SIC  531).— Establishments 
normally  employing  25  or  more  people  and  en- 
gaged in  selling  some  items  in  each  of  the  fol- 
lowing lines  of  merchandise: 

1.  Furniture,  home  furnishings,  appliances, 
radio  and  TV  sets 

2.  A  general  line  of  apparel  for  the  family 

3.  Household  linen  and  dry  goods 

An  establishment  with  total  sales  of  less  than 
$5,000,000,  in  which  sales  of  any  one  of  these 
groupings  is  greater  than  80%  of  total  sales, 
is  not  classified  as  a  department  store. 

An  establishment  with  total  sales  of  $5,000,000 
or  more  is  classified  as  a  department  store 
even    if    sales    of  one  of  the  groups  described 


above  is  more  than  80%  of  total  sales,  provided 
that  the  combined  sales  of  the  other  two  groups 
is  $500,000  or  more.  Relatively  few  stores 
are  included  in  this  classification  as  a  result 
of  this  special  rule  and  most  of  those  which  are 
would  otherwise  have  been  classified  in  the  ap- 
parel group  (SIC  major  group  56). 

Limited  price  variety  stores  (SIC  533).— Es- 
tablishnrtents  primarily  selling  a  variety  of  mer- 
chandise in  the  low  and  popular  price  ranges, 
such  as  stationery,  gift  items,  women's  acces- 
sories, toilet  articles,  light  hardware,  toys,  house- 
wares, confectionery.  These  establishments  fre- 
quently are  known  as  "5  and  10  cent"  stores 
and  "5  centd  to  a  dollar"  stores,  although  mer- 
chandise is  usually  sold  outside  these  price  ranges. 

Classification  of  all  stores  in  this  category 
is  primarily  based  on  self-designation  by  the  store 
operators.  The  self -designation  was  supplemented 
by  the  addition  to  the  1958  Census  report  form 
of  a  question  on  food  sales,  the  answers  to  which 
resulted  in  removing  from  this  category  a  sig- 
nificant number  of  smaller  establishments  included 
under  this  heading  In  the  1954  tabulations. 

Food  Stores  (SIC  Major  Group  54) 

Establishments  primarily  selling  food  for  home 
preparation  and  consumption.  Establishments  pri- 
marily selling  prepared  food  and  drinks  for  con- 
sumption on  their  own  premises  are  classified 
as  "Eating  and  Drinking  Places"  (SIC  major 
group  58),  and  stores  primarily  engaged  in  selling 
packaged  beers  and  liquors  are  classified  sepa- 
rately as  "liquor  stores." 

Automotive  Dealers  (SIC  Major  Group  55, 
Except  554) 

NOTE:  This  group  does  not  include  estab- 
lishments primarily  engaged  in  selling  trucks 
and  motorized  industrial  equipment.  Such  es- 
tablishments are  included  in  the  Wholesale  Trade 
Ix>rtion  of  the  Census  of  Business. 

Passenger  car  dealers,  franchised  and  non- 
franchised  (SIC  551.  552).— Establishments  pri- 
marily selling  new  automobiles,  or  new  and  used 
automobiles  and  trucks.  These  establishments 
frequently  operate  repair  shops  and  used  car 
lots  and  may  carry  stocks  of  replacement  parts, 
tires,  batteries,  and  automotive  accessories.  Used 
car  lots  and  repair  shops  operated  by  franchised 
dealers  are  not  recognized  as  separate  estab- 
lishments. Data  for  such  operations  are  con- 
solidated in  this  category  with  other  data  for 
franchised  passenger  car  dealers.  Establish- 
ments primarily  selling  used  cars  and  trucks  and 
not  holding  a  franchise  for  the  sale  of  new  pas- 
senger cars  are  also  included. 
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Tire,  battery,  accessory  dealers  (SIC  553).— 
Establishments  primarily  selling  new  automobile 
tires,  batteries,  automobile  seat  covers,  and  auto- 
mobile parts  and  accessories.  Establishments 
primarily  selling  used  merchandise  in  these  cate- 
gories are  classified  as  "secondhand  stores," 
(SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

Establishments  primarily  selling  gasoline  and 
other  automotive  petroleum  products.  Establish- 
ments called  garages  but  deriving  the  larger 
part  of  receipts  from  gasoline  and  oil  sales 
are  included. 

Apparel,  Accessory  Stores  (SIC  Major  Group  56) 

Establishments  in  this  group  are  primarily 
engaged  in  selling  clothing  of  all  kinds  and  re- 
lated articles  for  personal  wear  and  adornment. 
Not  included  in  this  group  are  the  establish- 
ments which  meet  the  criteria  for  department 
stores  or  general  merchandise  stores  (SIC  531 
and  part  of  5392),  even  though  most  of  their 
receipts  are  from  the  sale  of  apparel  and  ap- 
parel accessories. 

Men's,  boys'  apparel  stores,  custom  tailors  (SIC 
561  and  5671).- -Establishments  primarily  engaged 
in  selling  men's  and  boys'  outerwear  and  furnish- 
ings such  as  shirts,  hats,  underwear,  hosiery, 
etc.  Also  included  are  establishments  primari- 
ly engaged  in  the  making  and  selling  of  outer- 
wear to  individual  order  from  stocks  of  material 
carried  in  their  inventory. 

Women's  clothing,  specialty  stores  (SIC  562, 
563,  568).— Establishments  primarily  selling  wom- 
en's apparel  and  apparel  accessories  of  all  types, 
including  women's  ready-to-wear  stores,  furriers, 
and  the  various  specialty  shops. 

Women's  ready-to-wear  stores  (SIC  562).— 
Establishments  primarily  selling  women's  and 
girls'  apparel.  Establishments  are  included  in 
this  category  provided  (1)  their  sales  of  all  types 
of  apparel  (except  as  noted  in  the  definition  for 
general  merchandise  group  stores)  account  for 
80%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
en's and  girls'  apparel  are  3  or  more  times  the 
sales  of  all  men's  and  boys'  apparel,  and  (3) 
sales  of  women's  and  girls'  coats,  suits,  and  dress- 
es are  at  least  one-third  of  sales  of  all  women's 
and  girls'  apparel.  Establishments  primarily 
selling  garments  made  to  customer  order  are  clas- 
sified as  custom  tailors  (SIC  567). 

Family  clothing  stores  (SIC  565).— Establish- 
ments  primarily  selling  clothing,  furnishings,  and 
accessories  for  men,  women,  and  children,  with- 
out specializing  in  any  one  line.  Establishments 
are  included  in  this  category  provided  (l)their 
sales   of  all  types  of  apparel  (except  as  noted  in 


the  definition  for  general  merchandise  group  stores) 
account  for  80%  or  more  of  their  total  sales, 
(2)  sales  of  all  women's  and  girls'  apparel  items 
are  not  more  than  3  times  the  sales  of  all  men's 
and  boys'  items,  and  (3)  the  sales  of  all  men's 
and  boys'  apparel  items  are  not  more  than  3 
times  the  sales  of  all  won.en's  and  girls'  apparel 
items. 

Shoe  stores  (SIC  566).— Establishments  primarily 
selling  shoes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  family  shoe  stores;  and  chil- 
dren's, juveniles'  shoe  stores. 

Furniture,  Hoitie  Furnishings,  Equipment  Stores 
(SIC  Major  Group  57) 

Establishments  primarily  selling  merchandise 
used  in  furnishing  the  home,  such  as  furniture, 
floor  coverings,  draperies,  glass  and  chinaware, 
domestic  stoves,  refrigerators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radio 
and  TV  sets.  Also  included  are  musical  instru- 
ment stores  and  music  and  record  shops,  kinds 
of  business  which  in  the  1954  Census  of  Busi- 
ness were  included  in  the  group  "Other  Retail 
Stores,"  Antique  stores,  which  in  the  1954  Census 
were  included  in  this  group  are  now  included  with 
"Other  Retail  Stores." 

Furniture  stores  (SIC  5712).— Establishments 
primarily  selling  household  furniture,  mattresses, 
springs,  and  other  sleep  equipment.  Also  included 
in  this  classification  are  establishments  selling 
household  appliances,  record  players,  and  radio 
and  TV  sets,  provided  the  receipts  from  sales 
of  furniture  and  sleep  equipment  exceed  those 
from  sales  of  the  other  commodity  lines  named. 

Other  home  furnishings  stores  (SIC  571  except 
57 12 ) . — Establishments  primarily  selling  home  fur- 
nishings  other  than  household  furniture,  mat- 
tresses, springs,  and  other  sleep  equipment.  In- 
cluded are  stores  primarily  engaged  in  selling 
such  lines  of  home  furnishings  as  floor  coverings; 
drapery,  curtains,  slip  covers,  upholstery  materi- 
als; china,  glassware,  metalware;  lamps  and  lamp- 
shades, blinds  and  window  shades;  etc. 

Household  appliances,  radio,  TV  stores  (SIC 
572  and  5732).— Establishments  primarily  engaged 
in  selling  household  appliances  (such  as  electric  and 
gas  refrigerators,  stoves,  vacuum  cleaners,  wash- 
ing machines  and  dryers,  freezers,  electric  irons, 
percolators,  hot  plates,  etc.)  and  radios,  television 
sets,  and  record  players.  The  retail  estaiilishments 
(primarily  engaged  in  the  sale  of  electric  and  gas 
appliances  for  household  use)  operated  by  public 
utility  firms  are  included  in  this  category. 

Music  stores  (SIC  5733).— Establishments  pri- 
marily  selling  musical  instruments  such  as  organs, 
pianos,  horns,  stringed  instruments,  drums,  xylo- 
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phones,  etc.   Also  those  establishments  primarily 
selling  phonograph  records  and  albums. 

Eating  Places  (SIC  5812) 

Establishments  primarily  engaged  in  selling 
prepared  foods  and  drinks  for  consumption  on  their 
own  premises. 

Drinking  Places  (SIC  5813) 

Establishments  primarily  engaged  in  selling 
drinks,  such  as  beer,  ale,  wine,  liquor,  and  other 
alcoholic  beverages  for  consumption  on  their  own 
premises . 

Drug   Stores,  Proprietary  Stores  (SIC  591) 

Establishments  which  sell  prescriptions,  drugs, 
or  proprietary  medicines  in  combination  with  lines 
such  as  cosmetics,  toiletries,  tobacco,  magazines 
and  books,  and  novelty  merchandise.  Those  stores 
which  sell  prescriptions  are  classified  as  drug 
stores,    the    remainder    as    proprietary    stores. 

Other  Retail   Stores    (SIC  Major  Group  59, 
Except  SIC  591) 

Liquor  stores  (SIC  592),  also  government-oper- 
ated liquor  stores  (SIC  Major  Group  92  and  93).— 
Establishments  primarily  selling  packaged  alco- 
holic beverages  such  as  ale,  beer,  wine,  and  whisky 
for  consumption  off  the  premises.  Liquor  stores 
operated  by  States,  counties,  and  municipalities 
are  included.  Stores  primarily  selling  prepared 
drinks  for  consumption  on  the  premises  are  not 
included  in  this  category  but  are  classified  with 
drinking  places  (SIC  5813). 

Book  stores  (SIC  5942).— Establishments  pri- 
marily selling  new  books  and  periodicals. 

Stationery  stores  (SIC  5943).— Establishments 
primarily  selling  stationery  items,  such  as  writing 


paper,  tablets,  accounting  forms,  legal  forms, 
greeting  cards,  post  cards,  and  school  and  office 
supplies. 

Sporting  goods  stores  (SIC*  5952). - Establish- 
ments  primarily  selling  a  general  or  specialized 
line  of  sporting  goods  and  equipment  for  hunting, 
camping,  fishing,  skiing,  riding,  tennis,  golf,  and 
other  sports,  and  gymnasium  and  playground  equip- 
ment. 

Bicycle  shops  (SIC  5953).— Establishments  pri- 
marily selling  bicycles  and  bicycle  parts  and 
accessories. 

Jewelry  stores  (SIC  597).— Establishments  pri- 
marily  selling  any  combination  of  the  lines  of 
jewelry,  such  as  diamonds  and  other  precious 
stones;  rings,  bracelets  and  brooches;  sterling  and 
plated  silverware;  and  watches  and  clocks. 

Florists  (SIC  5992). -Establishments  primarily 
selling  cut  flowers  and  growing  plants.  Greenhouses 
and  nurseries  are  not  included  in  the  Census  of 
Business. 

DATA  FOR  MAJOR  RETAIL  CENTERS 

Due  to  the  relatively  small  number  of  establish- 
ments in  the  Major  Retail  Centers,  sales  figures 
are  shown  only  for-  - 

1.  Retail  stores,  total. 

2.  Convenience  goods  stores,  i.e.,  Food  stores 
(SIC  54),  Eating  and  drinking  places  (SIC  58), 
and  Drug,  proprietary  stores  (SIC  591). 

3.  Shopping  goods  stores,  i.e..  General  mer- 
chandise stores  (SIC  53  pt.).  Apparel, 
accessory  stores  (SIC  56),  and  Furniture, 
home  furnishings,  equipment  stores  (SIC  57). 

4.  All  other   retail  stores  (SIC  52, 55,  599). 
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The  1958  Census  of  Business  consists  of  three  major  trade 
segments -retail  trade,  wholesale  trade,  and  selected  service 
trades.  The  final  results  of  the  1958 Census  are  published  in 
the  form  of  separate  report  series  for  each  of  these  trade 
segments  and  a  separate  report  for  public  warehouses.  These 
report  series  will  supersede  the  preliminary  reports. 

The  1958  Business  Census  report  series  for  retail  trade, 
wholesale  trade,  and  selected  services  will  consist  of  two 
parts-(l)  Area  Reports,  and  (2)  Subject  Reports.  For  re- 
tail trade  and  hotels  and  motion  picture  theaters,  a  third 
series  of  reports  relating  to  the  Central  Business  Districts 
of  large  metropolitan  centers  will  also  be  issued. 

Subsequent  to  the  issuance  of  final  reports,  findings  of  the 
1958  Census  will  be  consolidated  and  issued  as  Census  vol- 
umes. Announcements  concerning  the  report  series  and  the 
volumes  may  be  obtained  by  writing  to  the  Bureau  of  the  Cen- 
sus, Washington  25,  D.  C. 

The  above  report  series  do  not  cover  Puerto  Rico,  results 
for  which  will  be  issued  separately. 

THE  RETAIL  TRADE  REPORT  SERIES 

Following  are  brief  descriptions  of  the  report  series  for 
retail  trade: 

Area  Reports 

A  separate  report  for  each  State,  the  District  of  Columbia, 
Alaska,  Hawaii,  Virgin  Islands,  Guam,  and  continental  United 
States  showing,  by  kind  of  business,  data  on  number  of  es- 
tablishments, sales  for  the  year]  payroll  for  the  year,  pay- 
roll and  number  of  paid  employees  for  the  workweek  ended 
nearest  November  15,  1958,  and  number  of  proprietors.  De- 
tailed kind-of-business  data  are  provided  for  the  State,  for 
each  standard  metropolitan  statistical  area,  for  each  large 
county,  and  for  each  large  city.  In  addition,  data  for  less 
detailed  kind-of-business  groupings  are  shown  for  all  coun- 
ties and  for  each  city  of  2,500  or  more  inhabitants.  The  re- 
ports for  the  New  England  States  will  also  include  data  for 
those  towns  which  in  the  latest  Census  had  an  urban  concen- 
tration of  2,500  or  more  inhabitants  as  well  as  all  those  with 


a  total  population  of  10,000  or  more.  The  Pennsylvania  and 
New  Jersey  reports  provide  data  for  townships  and  towns 
having  a. population  of  10,000  or  more  at  the  latest  Census. 
The  number  of  kinds  of  business  for  which  figures  are  pub- 
lished will  vary  according  to  the  number  of  establishments 
in  the  area. 

Siibject  Reports 

These  reports  provide  data  for  such  subjects  as  sales- size 
of  establishment,  employment -size  of  establishment,  legal 
form  of  organization,  and  single  units  and  multiunits  as  well 
as  for  a  number  of  special  subjects  applicable  to  particular 
trades  or  groups  of  trades.  They  will  include  detailed  sta- 
tistics by  kind  of  business  for  the  United  States  as  a  whole 
and  for  standard  metropolitan  statistical  areas  and  States, 
with  cross-classification  by  related  subjects. 

Trade  Reports 

This  series  assembles  data  for  a  particular  trade  or  group 
of  related  trades.  The  data  for  the  most  part  are  assembled 
from  the  area  and  subject  reports.  The  trades  covered  in  a 
specific  trade  report  are  not  limited  to  those  in  a  specific 
industry  division,  such  as  retail  trade,  but  may  include  trades 
in  any  of  the  industry  divisions  covered  by  the  1958  Census  of 
Business. 

Central  Business  District  Reports 

A  report  will  be  provided  for  each  of  a  number  of  large 
metropolitan  cities,  with  data  presented  by  kind  of  business. 
Includes  general  statistics  (establishments,  sales,  and  annual 
payroll)  by  kind  of  business  for  the  central  business  district, 
the  central  city,  the  central  city  exclusive  of  the  central 
business  district,  the  standard  metropolitan  statistical  area, 
and  the  standard  metropolitan  statistical  area  exclusive  of 
the  central  business  district.  In  addition,  for  a  number  of 
the  larger  metropolitan  areas,  statistics  are  published  for 
major  business  centers  outside  the  central  business  district. 
Although  these  reports  are  designed  primarily  to  present  in- 
formation for  retail  trade,  they  will  also  include  data  for 
two  service  businesses  hotels  and  motion  picture  theaters. 
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PLANS  FOR  1958  CENSUS  OF  BUSINESS  VOLUMES 

Volume  I.  RETAIL  TRADE,  SUMMARY  STATISTICS  — A 
United  States  sumnnary  chapter  and  separate  chapters, 
presenting  statistics  by  kind  of  business  and  geographic 
areas,  for  such  subjects  as  sales -size  of  establishments, 
single  units  and  muUiunits,  employment-size  of  establish- 
ments, and  legal  form  of  organization.  This  volunne  will 
incorporate  the  subject  report  series  BC58-RS. 

Volume  II,  RETAIL  TRADE,  AREA  STATISTICS  — A 
United  States  sumnnary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Colunnbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business,  for  counties,  cities,  ^nd  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
retail  establishments  in  the  area.  Data  for  selected  towns 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-RA. 

Volume  III.  WHOLESALE  TRADE,  SUMMARY  STATIS- 
TICS—  A  United  States  summary  chapter  and  separate 
chapters,  presenting  statistics  by  kind  of  business  and 
geographic  areas,  for  such  subjects  as  size  of  wholesale 
establishnnents ,  receivables  and  bad  debt  losses,  sales  by 
class  of  customer,  commodity  line  sales,  legal  form  of 
organization,  and  petroleum  bulk  stations.  This  volume 
will  incorporate  the   subject  report  series  BC58-WS. 

Volume  IV.  WHOLESALE  TRADE,  AREA  STATISTICS  — 
A  United  States  sunamary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Colunnbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  amount  of  kind -of - 
business  detail  will  vary  in  accordance  with  the  number  of 
wholesale  establishments  in  the  area.  Data  for  selected 
towns  and  townships  in  New  England,  New  Jersey,  and 
Pennsylvania  will  also  be  included.  This  volume  will  in- 
corporate the  area  report  series  BC58-WA. 

Volume  V,  SELECTED  SERVICE  TRADES,  SUMMARY 
STATISTICS  — A  United  States  summary  chapter  and  sepa- 
rate chapters,  presenting  statistics  by  kind  of  business  and 
geographic  areas,  for  such  subjects  as  receipts-size  of 
establishments,  employment-size  of  establishments,  legal 
form  of  organization,  single  units  and  multiunits,  laundries 
and  cleaning  plants,  motion  pictures,  and  hotels  and  motels. 
This  volume  will  incorporate  the  subject  report  series 
BC58-SS. 

Volume  VI.  SELECTED  SERVICE  TRADES,  AREA  STA- 
TISTICS— A  United  States  sunnmary  chapter  and  separate 
chapters  for  each  State,  the  District  of  Columbia,  Alaska, 
Guann ,  Hawaii,  and  the  Virgin  Islands.  Statistics  are  pre- 
sented by  kind  of  business  for  counties,  cities,  and  standard 
nnetropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
service  establishments  in  the  area.  Data  for  selected  towns 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-SA, 
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PREFACE 


AUTHORITY  AND  SCOPE 

The  1958  Census  of  Business  along  with  the  1958  Censuses 
of  Manufactures  and  Mineral  Industries  was  required  by  law 
under  13  U.S.C.,  sections  131  and 224.  These  censuses  covered 
businesses  operated  in  the  continental  United  States,  Alaska, 
Hawaii,  Guam,  and  the  Virgin  Islands.  A  separate  Census  of 
Business  and  Manufactures  for  1958  was  also  conducted  in 
Puerto    Rico    jointly    with    the   Commonwealth   Government. 

The  1958  Census  of  Business  covered  retail  trade,  wholesale 
trade,  selected  services,  and  public  warehousing.  This  report 
provides  findings  for  retail  stores  in  selected  central  business 
districts  and  in  major  retail  centers;  and  for  hotels  and  motion 
picture  theaters   in  the  selected  central  business  districts. 

AREAS  COVERED 

Each  of  the  reports  in  this  series  covers  a  separate  standard 
metropolitan  statistical  area  and  Includes  data  for  the  central 
business  district  (or  central  business  districts)  In  the  specified 
standard  metropolitan  statistical  area,  as  well  as  for  each  Cen- 
sus-delineated major  retail  center  (MRC)  located  in  the  same 
standard  metropolitan  statistical  area  (SMSA).  The  number  of 
MRC's  for  which  data  are  shown  in  a  single  SMSA  vary  from 
none  to  about  two  dozen.  The  entire  series  of  reports  covers 
97  SMSA's,  and  provides  data  for  109  CBD's  and  some  500 
MRC's. 

DELINEATION  OF  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

Because  many  large  cities  had  no  officially  defined  area 
representing  their  "Central  Business  District.'it  was  necessary 
for  the  Bureau  of  the  Census  prior  to  the  1954  Census  of 
Business  to  arrange  for  the  delineation  of  such  districts  before 
a  program  to  tabulate  Census  data  for  them  could  be  imple- 
mented. The  delineation  of  central  business  districts  was  ac- 
complished with  the  cooperation  of  the  Census  Tract  Committees 
in  the  large  cities  included  in  the  central  business  district  (CBD) 
program.  In  their  work  on  the  CBD's  the  Census  Tract  Com- 
mittees obtained  the  representation  of  a  variety  of  local 
interests,  such  as  business  firms  and  associations,  newspapers, 
planning  agencies,  welfare  organizations,  local  governmental 
bodies,  etc.  Central  business  districts  have  been  delineated  only 
in  those  cities  of  100,000  or  more  inhabitants  (according  to  the 
1950  Census  of  Population  or  a  subsequent  special  census  prior 
to  1959)  in  which  there  was  a  local  Census  Tract  Committee 
recommendation  for  such  an  area  in  response  to  an  inquiry  from 
the  Census  Bureau. 

The  objective  of  the  CBD  program  was  stated,  as  follows,  in 
a  letter  from  the  Director  of  the  Census  Bureau  to  the  Census 
Tract  Committees: 

"The  primary  objective  of  this  operation  is  to  provide  a 
basis  for  comparing  changes  in  business  activity  in  the  Cen- 
tral Business  District  with  those  in  the  remainder  of  the 
metropolitan  area  or  of  the  central  city." 

Because  there  are  no  generally  accepted  rules  for  determining 
what  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 
did  not  provide  rigid  specifications  for  defining  the  CBD  but  (1) 
provided  a  general  characterization  of  the  CBD,  describing  it  as 
"an  area  of  very  high  land  valuation,  an  area  characterized  by  a 
high  concentration  of  retail  businesses,  offices,  theaters,  hotels, 
and  "service"  businesses,  and  an  area  of  high  traffic  flow";  and 
(2)  required  that  the  CBD  ordinarily  should  be  defined  to  follow 


existing  tract  lines,  i.e.,  toconsistofoneof  more  whole  Census 
tracts.  The  emphasis  put  on  tracts  was  based  on  the  anticipation 
that  other  Census  statistics  than  those  derived  from  the  Census 
of    Business    might    conveniently    be    tabulated    for   CBD's. 

It  was  recognized  that  the  tract  basis  for  CBD's  might 
lead  to  the  inclusion  of  some  land  area  not  properly  within 
a  strictly  defined  CBD  or  to  the  exclusion  of  a  small  por- 
tion of  what  should  be  in  the  CBD.  It  was  believed  that  this 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnitudes  being  measured.  Provision,  however,  was  made 
for  splitting  tracts  where  a  serious  problem  was  encountered. 
The  use  of  tract  lines  for  boundaries  also  was  consistent  with 
the  desire  to  keep  CBD  boundaries  constant,  in  order  to  maxi- 
mize the  value  of  comparisons  over  time.  Although  it  was 
recognized  that  the  CBD  strictly  defined  would  tend  to  change 
over  time,  it  was  felt  that  the  inexactitude  resulting  from  the 
use    of   fixed    boundaries    would    not    prove  to  be  serious. 

In  some  cities  where  there  had  been  a  previously  established 
central  business  district  or  similar  area  which  substantially 
corresponded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  in 
the  Bureau's  CBD  program. 

Data  for  a  total  of  95  CBD's  were  provided  in  the  1954 
Census  of  Business.  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  in  97  standard  metropolitan  statistical 
areas.  A  number  of  cities  have  made  minor  changes  in  the 
boundaries  of  their  CBD's  due  mainly  to  revisions  in  tract 
boundaries.  In  only  one  city,  Minneapolis,  has  a  previously 
defined  CBD  been  significantly  changed. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  and  data  from  them  have  been  tabulated,  as  part  of 
the  1958  Census  of  Business  program.  The  major  retail  cen- 
ters (MRC's)  were  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metropolitan  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  themselves)  which  include 
a  major  general  merchandise  store— usually  a  depaitment 
store.  MRC's  were  not  delineated  if  the  publication  of  data 
for  them  would  result  in  violation  of  Census  rules  prohibiting 
disclosure  of  information  for  individual  firms. 

MRC's  include  not  only  the  planned  suburban  shopping  center 
but  also  the  older  string  street  and  neighborhood  developments 
which  meet  the  above  prerequisites.  Frequently  the  boundaries 
of  a  single  MRC  include  stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the  planned  portion. 
In  general  the  boundaries  of  the  MRC's  have  been  established 
to  include  all  adjacent  blocks  containing  at  least  one  store  in 
the  general  merchandise,  apparel,  or  furniture-appUance 
groups  of  stores,  and  where  a  planned  center  is  involved  in- 
clude aU  of  the  center. 

In  those  cities  within  the  standard  metropolitan  statistical 
areas  (SMSA's)  covered  by  this  series  of  reports  which  were 
not  of  sufficient  size  to  qualify  for  the  delineation  of  a  central 
business  district,  no  MRC's  were  delineated  luiless  at  least  two 
such  centers  could  be  defined. 


For  explanation  of  procedures  and  definitions,  see  Appendix. 
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Table  1.— RETAIL  STORES  AND  SELBCTED  SERVICE  ESTABLISaffiKTS:   1958  AMD  1954 

CENTRAL  BUSINESS  DISTRICT  OF  ROCHESTER 
Es-tabllstments,  Sales,  Annual  Payroll,  and  Baployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958^ 


Estab- 
lish- 
ments^ 


(nimber) 


Sales 2 


($1,000) 


Payroll, 

entire 

year 


(^,000) 


Paid  anployees, 

workweek  ended 

nearest  Nov.  15 


Total 
(nunber) 


Full 
workweek 

(miober) 


1954^ 


Estab- 
lish- 
ments^ 


(nimber) 


Sales'' 


(*1,000) 


Payroll, 

entire 

year 

($1,000) 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total-' 

Limber,  building  materials,  hardware, 

f aim  equ-^pnent  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores^ 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores .... 

Food  stores 

Autanotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custcm 

tailors  * 

Vcmen's  clothing,   specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  heme  furnishings,  equipnent 

stores 

Furniture  stores* 

Other  hone  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores . . 


SELECTED  SEaWICES 


Hotels 

Motion  picture  theaters. 


697 


17 

2 

15 

17 
6 
5 
6 

59 

26 

27 

128 

37 
45 
28 

7 
33 

4 


55 
19 
11 

25 

179 

127 

52 

15 

174 
11 
14 
11 
32 
5 
3 


193,453 


2,251 
(D) 
(D) 

74,580 

(D) 

6,057 

(D) 

8,958 
29,258 

1,409 

29,943 

4,900 

14,158 

12,210 

(D) 

3,122 

(D) 


15,387 
7,136 
1,231 

7,020 

12,785 
9,481 
3,304 

3,336 

15,546 

976 

1,958 

1,032 

3,662 

410 

(D) 


6,038 
1,659 


33,300 


414 
(D) 
(D) 

14,641 

(D) 

1,266 

(D) 

761 
3,131 

144 

5,294 

790 
2,615 
2,202 
(D) 
426 
(D) 


2,458 

1,157 

196 

1,105 

3,405 

2,815 

590 

497 

2,555 
47 
487 
128 
665 
104 
(D) 


2,478 
445 


11,115 


106 
(D) 
(D) 

5,177 
(D) 
545 
(D) 

298 
556 


1,876 

220 
1,047 
942 
(D) 
136 
(D) 


654 

285 

57 

312 

1,491 

1,216 

275 

187 

715 
19 

154 
36 

158 
31 

(D) 


997 
191 


8,951 


104 
(D) 
(D) 

3,848 
(D) 
451 
(D) 

244 

533 

42 

1,545 

166 
904 
810 
(D) 
95 
(D) 


571 

250 

53 

268 

1,299 

1,057 
242 

147 

618 
16 

119 
33 

146 
30 

(D) 


666 
149 


745 


17 

1 

16 

15 
6 
5 
4 

74 

27 

21 

168 

25 
49 
28 
7 
42 
30 


74 
19 
24 

27 

157 
98 
59 

14 

178 
18 
12 
12 
37 
9 
3 


201,975 

1,810 
(D) 
(D) 

74,702 

(D) 

6,414 

(D) 

10,711 

29,607 

1,105 

32,501 

4,030 
13,077 
11,880 
8,276 
4,229 
2,608 


16,876 
7,539 

2,739 

6,570 

11,441 
7,904 
3,537 

3,237 

19,985 
1,168 
1-,812 
1,249 
3,504 
466 
(D) 


6,677 
2,289 


33,583 


222 
(D) 
(D) 

14, 180 

(D) 

1,157 

(D) 

817 

2,937 

98 

5,389 

688 

1,940 

1,759 

1,542 

665 

554 


3,278 

1,400 

437 

1,391 

3,010 

2,248 

762 

564 

3,098 

66 

382 

140 
611 
109 
185 


2,526 
484 


Standard  Notes:   (D)  Withheld  to  avoid  dlsclosiire.    (NA)  Not  available.    ...  Represents  zero. 

^Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately 
counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general 
merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  The  1954  sales  of  leased  departments  located  in  general 
merchandise  stores  but  elsewhere  classified  were  $2,679,000  ,  of  which  $552,000  was  included  with  apparel,  accessory  stores. 
This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonengiloyer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  TciTida  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53, 

*1954  data  limited  to  "employer"  establishments, 

'Both  1954  and  1958  data  limited  to  "employer"  establishments, 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.591)  not  covered  in  any  of  the  lines  below. 


ROCHESTER,  NY.,  AREA 


TaKLe  2.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 

CITY  OF  ROCHESTER 

Establislments,  Sales,  Annual  Payroll,  and  Employees,  by  Kind  of  Business 


SIC  code 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 


591 


591 

59  ex. 

592 

594 

595 

597 

5992 

*SCX1£. 


7012,  7012 
783 


Kind  of  business 


RETAIL  STORES 

Retail  stores ,  total^ 

Lumber,  b<iilding  materials,  hardware, 

farm  equipuent  dealers 

Hardware  stores 

Other 

General  merchandise  grov5>  stores^ 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores,... 

Food  stores 

Automotive  dealers 

Gasoline  service  stations 

i^arel,  accessory  stores 

Men ' s ,  boys '  apparel  stores ,  custcm 

tailors  

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores ' 

Family  clothing  stores' 

Shoe  stores ,, 

Other  apparel  stores 

Furniture,  heme  furnishings,  equipment 

stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  cgjpliance,  radio,  TV, 
music  stores. 

Eating,  drinking  places........ ....... 

Eating  places 

Drinking  places. ....,........,.,.,.. 

Drug  stores,  proprietary  stores....... 

Other  retail  stores* 

Liquor  stores. 

Book,  stationery  stores .., 

Sporting  goods,  bicycle  stores , 

Jewelry  stores , 

Florists , 

Caaera,  photographic  sijjjply  stores.., 

SELECTED  SERVICES 


Hotels 

Motion  pictin^  theaters. 


1958^ 


Estab- 
lish- 
ments^ 


(number) 


3,770 

194 

67 

127 

90 

8 

28 

46 

831 

162 

391 

318 

70 
113 
55 
22 
88 
17 


222 
65 
45 

112 

819 
547 
272 

131 

612 
98 
26 
34 
79 
64 
7 


Sales 2 


($1,000) 


540, 154 


25,664 

3,940 

21, 724 

83,599 

70,878 

■  9,668 

(D) 

116,656 

100,536 

27,280 

44,974 

6,557 

21,398 

18, 650 

9,747 

6,157 

(D) 


31, 812 

13,212 

3,326 

15,274 

41,890 
29,169 
12,721 

20,928 

46,815 
7,450 
2,885 
1,760 
4,785 
2,162 
1,836 


7,293 
(D) 


Payroll, 

entire 

year 


($1,000) 


69,220 

3,251 

468 

2,783 

15,904 

13,660 

1,096 

(D) 

7,970 

10, 300 

2,305 

7,393 

990 

3,720 

3,237 

1,764 

(D) 

(D) 


4,606 

2,232 

443 

1,931 

8,913 
6,922 
1,991 

2,994 

5,584 
353 
(D) 
176 
749 
399 
210 


2,860 
(D) 


Paid  employees , 

workweek  ended 

neai-est  Nov.  15 


Total 
(number) 


23,435 


781 
143 
638 

5,718 

4,746 

863 

(D) 

3,118 

2,121 

982 

2,697 

285 
1,489 
1,348 
575 
(D) 
(D) 


1,187 
529 
138 

520 

4,134 

3,204 

930 

1,018 

1,679 
146 
(D) 

51 
193 
153 

54 


1,148 
(D) 


Full 
workweek 

(nuniber) 


18,035 


721 
125 
596 

4,172 

3,448 

646 

(D) 

1,934 

1,974 

630 

2,178 

216 
1,293 
1,171 
439 
(D) 
(D) 


1,037 
464 
125 

448 

3,305 

2,639 

666 

679 

1,405 
95 
(D) 
40 
176 
116 
39 


816 

(D) 


1954^ 


Estab- 

Ush- 

ments^ 


(number) 


3,932 


190 
94 
94 

110 

6 

38 

66 

982 

138 

369 

392 

54 
121 

68 

20 
104 

59 


239 
59 
43 

107 

801 
492 
309 

125 

586 
101 
22 
34 
72 
57 
6 


29 

22 


Sales  ■= 


($1,000) 


520, 056 


28, 676 

(D) 
(D) 

80,359 

(D) 

9,943 

(D) 

117,524 

95,267 

22, 854 

44,303 

6,178 

16,712 

(D) 

(D) 

7,037 

3,407 


33,028 

16, 331 

3,724 

12, 633 

38,529 
25,134 
13, 395 

16,979 

42, 537 
6,062 
2,965 
1,816 
4,411 
2,076 
1,743 


7,184 
3,199 


Payroll, 

entire 

year 


($1,000) 


65,551 


3,629 
(D) 
(D) 

14,956 

(D) 

1,732 

(D) 

8,191 

9,583 

1,597 

6,791 

903 
2,493 
(D) 
(D) 
977 
(D) 


4,943 

2,616 

642 

1,685 

8,184 
5,873 
2,311 

2,248 

5,429 
293 
653 
184 
668 
391 
195 


2,674 

"49 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 
Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately  counted 
and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchan- 
dise stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

All  1954  groiqi  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "noneinployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

TExoludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
1954  data  limited  to  "employer"  establishments. 
'Both  1954  and  1958  data  limited  to  "eiqjloyer"  establishments. 
*Iiicl\ides  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  belov. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  3,— RETAIL  STOIES  AND  SELECTED  SERVICE  ESTABLISmENTS:   1958  AND  1954 

ROCHESTER  STANDARD  METROPOLITAN  STATISTICAL  AREA 


Establishments,  Sales,  Annual  Payroll,  and  Bnployees, 

by  Kind  of  Business 

Kind  of  business 

1958^ 

1954^- 

SIC  code 

Estab- 
lish- 
ments^ 

(number) 

Sales 2 
($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid  enployees, 

workweek  ended 

nearest  Nov.  15 

Estab- 

Ush- 

ments^ 

(number) 

Sales^ 
($1,000) 

Payroll , 
entire 

Total 
(number) 

Full 
workweek 

(number) 

year 
($1,000) 

RETAIL  STORES 

4,754 

282 
104 
178 

134 
14 
43 
63 

1,044 

234 

530 

374 

82 
135 

64 

26 
103 

18 

256 
71 
49 

136 

1,019 
688 
331 

152 

729 
120 
30 
47 
86 
75 
7 

29 
23 

693,858 

35,983 

6,136 

29,847 

100, 046 

81,556 

13,881 

4,349 

177, 612 

125,546 

36,608 

49,318 

7,356 
22, 295 
19,205 
11,228 

7,248 
(D) 

34,719 

13,837 

3,804 

17,078 

51,968 
36,909 
15,059 

24,414 

57,644 
10,022 
2,943 
1,957 
4,965 
2,342 
1,836 

7,554 
(D) 

83,189 

4,411 

707 

3,704 

17,941 

14,914 

2,553 

474 

11,732 

12,443 

2,987 

7,894 

1,044 
3,814 
3,303 
1,976 
940 
(D) 

5,016 

2,295 

530 

2,191 

10,783 
8,521 
2,262 

3,539 

6,443 
452 
633 
197 
765 
420 
210 

2,930 
(D) 

29,035 

1,088 
252 
836 

6,898 

5,273 

1,421 

204 

4,671 

2,583 

1,285 

2,898 

307 
1,538 
1,382 
661 
325 
(D) 

1,309 
550 
158 

601 

5,185 
4,094 
1,091 

1,189 

1,929 
187 
225 

63 
200 
163 

54 

1,176 
(D) 

21,884 

948 
178 
770 

5,004 

3,835 

1,037 

132 

2,844 

2,407 

821 

2,277 

231 
1,313 
1,184 
474 
209 
(D) 

1,136 
476 
143 

517 

4,037 

3,275 

762 

801 

1,609 
125 
175 

48 
ISO 
123 

39 

837 
(D) 

4,736 

252 
121 
129 

139 

7 

44 

88 

1,154 

199 

490 

435 

61 
137 

77 

22 
117 

64 

275 
66 
46 

129 

976 
597 
379 

143 

673 
122 
22 
42 
77 
64 
6 

35 
31 

612, 826 

37,903 

6,660 

31, 213 

83,770 

69,984 

10,222 

3,564 

146, 566 

118,412 

29,906 

45,891 

6,528 

17, 230 

15,300 

10,649 

7,398 

3,530 

35, 571 

16,847 

3,941 

14,293 

46,727 
30, 102 
16,625 

18,803 

49,277 
7,378 
2,965 
2,045 
4,514 
2,209 
1,743 

7,344 
3,645 

72,800 

52 

Lumber,  building  materials,  hardware, 
faim  equSpnent  dealers 

4,660 

5251 

Hardware  stores, . ..•.....•.......•.••. 

786 

52  ex,  5251 

Other 

3,874 

53  part 3 
531 

General  merchandise  grovq)  stores-' 

15,352 
13, 261 

533 

1,760 

539 
54 

Other  general  merchandise  stores 

331 
9,416 

55  ex.  554 

11,244 

554 

Gasoline  service  stations .•.•••..•.•••., 

1,977 

56 

6,918 

561,  567 

Men ' s ,  boys '  apparel  ptores ,  custom 
tailors*. ......•.•..•.«••..•...••.... 

924 

562,563,568 
562 

Wcanen's  clothing,  specialty  stores.... 
Ready-to— wear  stores^.,,,,. ,,..,.,,, 

2,534 
2,291 

565 

1,791 

566 

Shoe  stores ..•..•.••.••••«•••••.•••••• 

1,005 

564,  569 

664 

57 

Furniture,  home  furnishings,  equipment 

5,534 

5712 

2,668 

5713-15,  19 
572,  573 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores,, ,,.,,,, ....,,, .,...•.•• 

674 
2,192 

58 

Editing,  drinlring  pTa'^ep , 

9,570 

5812 

Eating  places. ,•.•••••,•.•.«,....,.,., 

6,829 

5813 

Drinking  places ,.... 

2,741 

591 

2,493 

59  ex.  591 

Other  retail  stores* 

5,636 

592 

370 

594 

Book,  stationery  stores,,,.,,.,,,,,,.. 

653 

595 
597 

Sporting  goods,  bicycle  stores 

Jewelry  stores , 

203 
682 

5992 

Florists 

403 

5996 
7011,  7012 

Camera,  photographic  si5>ply  stores,,.. 

SEI-TArrED  SERVICES 
Hotels 

195 
2,705 

783 

853 

Standard  Notes :   (D)  Withheld  to  avoid  disclosure .    (NA)  Not  available .    ...  Represents  zero . 

^Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately  counted 
and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchan- 
dise stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "anployer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


ROCHESTER,  NY.,  AREA 


Table  -4.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISmENTS— PERCENT  CHANGE  IN  SALES,  1954  TO  1958 
CENTRAL  BUSINESS  DISTRICT  OF  ROCHESTER,  THE  ENTIRE  CITY,  AND  ROCHESTER  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


52 

5251 

52  ex.  5251 

53  part' 
531 

533 
539 


55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


7aU.,  7012 
783 


Kind  of  business 


RETAIL  STORES 

Retail  stores,  total-'.........,.............,,, 

Lumber,  building  materials,  hardware,  rann  equipment 

dealers. 

Hardware  stores. 

Other 

General  merchandise  group  stores'^....... '....,,....., 

Department  sxores ...................,......,,,,,,. 

Limited  price  variety  stores,...,....,, 

Other  general  merchandise  stores.,.,............,. 

Food  stores. ,,,.,,..,,,...........................,. 

Automotive  dealers. ..,..,,,,., 

Gasoline  service  stations. ..,,,,,,,,,,.,,,,....,,«,, 

Apparel,  accessory  stores., 

Men ' s ,  boys '  apparel  stores ,  custom  tailors* ,,,,,. 
Women's  clothing,  specialty  stores,...........,,,. 

Ready-to-wear  stores'. ..............,.,,,,. 

Family  clothing  stores',,,,,,..,.....,...,,,.,.,.. 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment  stores. .,,,.. 
Furniture  stores* ,,, ........,..,,, 

Other  home  furnishings  stores*,,.,, 

Household  appliance,  radio,  TV,  music  stores...... 

Eating,  drinking  places 

Eating  places 

Drinking  places .........,,.,,,,,,,.,......,.,.,,,, 

Drug  stores,  proprietary  stores. .................... 

Other  retail  stores^ ................................ 

Liquor  stores .,,,,,,,,,................,....«..... 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores ; 

Florists 

Camera,  photogr^hlc  si^rply  stores....,.,...,,,,,, 

SELECTED  SERVICES 


Percent  change^ 


Central 

business 

district 


Hotels 

Motion  picture  theaters. 


-4.2 


24.4 
(D) 
(D) 

-0.2 
(D) 

-5.6 
(D) 

-16.4 

-1.2 

27.5 

-7.9 
21.6 
8.3 
2.8 
(D) 
-26.2 
(D) 


-5.3 

-55.1 

6.8 

11.7 
20.0 
-6.6 

3.1 

-22.2 
-16.4 

8.1 
-17.2 

4.5 
-12.0 

(D) 


-9.6 
-27.5 


Entire 
city 


3.7 


-10.5 
(D) 
(D) 

4.0 

(D) 

-2.8 

(D) 

-0.7 

5.5 

19.4 

1.5 
6.1 
28.0 
(D) 
(D) 
-12.5 
(D) 

-3.7 
-19.1 
-10.7 

20.9 

8.7 
16.1 
-5.0 

23.3 

10.1 

22.9 

-2.7 

-3.1 

8.5 

4.1 

5.3 


1.5 
(D) 


City 
less  Its 
central 
business 
district 


9.0 


-12.9 
(D) 
(D) 

59.4 
(D) 
2.3 
(D) 

0.8 

8.6 

19.0 

27.4 
-22.9 

99.2 
(D) 
(D) 
8.1 
(D) 

1.7 

-30.9 

112.7 

36.1 

7.4 
14.3 
-4.5 

28.0 

38.7 
32.3 
-19.6 
28.0 
23.8 


(D) 


147.5 
(D) 


Entire 
standard 
metro- 
politan 
statistical 
area 


13.2 


-5.1 
-7.9 
-4.4 

19.4 
16.5 
34.8 
22.0 

21.2 

6.0 

22.4 

7.5 

12.7 

29.4 

25.5 

5.4 

2.1 

(D) 

-2.4 

-17.9 

-3.5 

19.5 

11.2 
22.6 
-9.4 

29.8 

17.0 
35.8 
-0.7 
-4.3 
10.0 
6.0 
5.3 


2.9 

(D) 


Standard 

metro- 
politan 
statistical 
area  less 
central 
business 
district 


21.8 


-6.5 
(D) 
(D) 

180.8 
(D) 

105.5 
(D) 

24.1 

8.4 

22.2 

44.7 

-1.7 

95.9 

104.5 

(D) 
30.2 

(D) 

3.4 

-28.0 

114.1 

30.2 

11.0 

23.6 

-10.2 

35.4 

43.7 
45.7 
-14.6 
16.0 
29.0 
10. 8 
(D) 


127.3 
(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

'■In  computing  percent  change,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased 
department  was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  compara- 
bility is  greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect 
"hotels"  or  "motion  picture  theaters." 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
1954  data  limited  to  "employer"  establishments  in  computing  percent  change, 

'in  computing  percent  change,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  S.^RBIAIL  STORKS:  1958  AMD  1954  CKNTHAL  BUSINESS  DISTRICT  SALES  AS  PKHCENT  OF 
ROCHESTER  AND  OF  ROCHESTER  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


iriTifi  of  inislness 


Percent  of  ci-iy  sales  In 
central  business  district^ 


1958 


1954 


Percent  of  standard  netro- 
polltan  statistical  area 
sales  In  central  business 
district^ 


1958 


1954 


52 
5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


HKTATT,  STORES 

Retail  stores,  total^..... 

Limber,  building  naterials,  hardware,  fans  equltanent  dealers 
Hardware  stares........................................... 

Other 

General  merchandise  gzoap   stores?........................... 

Department  stores....................... 

LlMted  p^lce  variety  stores. 

Other  general  merchandise  stores.......................... 

Food  stores................................................. 

AutasotlVe  dealers....... .....^..........................i.. 

Gasoline  serrtee  stations...........,....,...,.........,,,.. 

Apparel,  accessory  stores, .................................. 

Men's,  bcfsrs'  apparel  stores,  ciistora  tailors*.............. 

Women's  clothing,  specialty  stares  ....................... 

Ready-to-wear  stores^................................... 

Family  clothing  stores'................................... 

Shoe  stores............................................... 

Other  appai«l  stores...; ......^............. 

Furniture,  home  furnishings,  equliment  stores............... 

Fumitinre  stores*. ........................................ 

Other  home  furnishings  stores*..................... 

Household  E^^ipliance,  radio,  TV,   music  stores.............. 

Eating,  drinking  places..................................... 

Eating  places. ............................................ 

DrlnTdTig  places 

Drug  stores,  proprietary  stores............................. 

Other  retail  stores^....,................................... 

Liquor  stores ............................................. 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photogr^hlc  siq)ply  stores........................ 


3.6 


(D) 
(D) 

89.2 
(D) 

62.6 
(D) 

7.7 

29.1 

5.2 

66.6 
74.7 
66.2 
65.5 

(D) 
50.7 

(D) 

48.4 
54.0 
37.0 
46.0 

30.5 
32.5 
26.0 

15.9 

33.2 

13.1 
67.9 
58.8 
76.5 
19.0 

(d; 


39.2 

6.3 
(D) 
(D) 

93.0 
(D) 

64.5 
(D) 

9.1 

31.1 

4.8 

73.4 
65.2 
78.2 
(D) 
(D) 
60.1 
76.5 

51.1 
46.2 
73.5 
52.0 

29.7 
31.4 
26.4 

19.1 

47.0 
19.3 
61.1 
68.8 
79.4 
22.4 
(D) 


27.9 

6.3 

(D) 
(D) 

74.5 

(D) 

43.6 

(D) 

5.0 

23.3 

3.8 

60.7 
66.6 
63.5 
63.6 

(D) 
43.1 

(D) 

44.3 
51.6 
32.4 
41.1 

24.6 
25.7 
21.9 

13.7 

27.0 
9.7 
66.  "i 
52.8 
73.8 
17.5 
(D) 


33.3 

4.8 

(D) 
(D) 

89.2 
(D) 

62.7 
(D) 

7.3 

25.0 

3.7 

70.8 
61.7 
75.9 
77.6 
77.7 
57.2 
73.9 

47.4 
44.7 
69,5 
46.0 

24.5 
26.3 
-21.3 

17.2 

-iO.S 
15.8 
61.1 
61.1 
77.6 
21.1 
(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available,    ...  Represents. zero.    (Z)  Less  than  0.05  percent. 

^In  computing  percent,  sales  of  leased  departments  are  ineoiporated  with  maJTi  store  sales  in  1958.  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  coinparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56). 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vend.tDg  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  6.— «BTAIL  STORES:  1958  AND  1954— PERCKHTAOB  DISTRIBUTION  OF  SALES,  Hlf  KIHD  OF  BDSIHBSS 

CEOTRAL  BUSINESS  DISTRICT  OF  ROCHESTER,  THK  ENTIRE  CITY,  AND  POCIffSTER  STANDARD  METROPOLITAN  STATISTICAL  AREA 

(Percentages  are  Ijosed  aa   total  Retail  Store  Sales  vhloh  exclude  naleji   of  ncnstore  retailers — mall  order,  di/  oct  selUng, 

nerohamdise  vepdlng  BBcbl-ic  operators). 


SIC  oode 

Kind  of  business 

Central 

business 

district^ 

Satire  city^ 

Standard  metrcpoUtan 
statistical  area^ 

1958 

1954 

1958 

1954 

1958 

1954 

REUIL  STORES 

100.0 

1.2 
(D) 
(D) 

38.6 
(D) 
3.1 
(D) 

4.6 

15.1 

0.7 

15.5 

2.5 
7.3 
6.3 

(D) 
1.6 
(D) 

8.0 
3.7 
0.6 

■3.6 

6.6 
A.9 
1.7 

1.7 

8.0 

0.5 

1.0 
0.5 
1.9 
0.2 
(D) 

100.0 

0.9 
(D) 
(D) 

37.0 
(D) 
3.2 
(D) 

5.3 
14.6 

0.5 

16.1 

2.0 
6.5 
5.9 

4.1 
2.1 
1.3 

8.4 
3.7 
1.4 

3.3 

5.7 
3.9 
1.8 

1.6 

9.9 
0.6 
0.9 
0.6 
1.7 
0.2 
(D) 

100.0 

4.8 
0.8 
4.0 

15.5 

13.1 

1.8 

(D) 

21.6 

18.6 

5.0 

8.3 

1.2 
3.9 
3.5 
1.8 
1.1 
(D) 

5.9 
2.5 
0.6 

2.8 

7.7 
5.4 
2.3 

3.9 

8.7 
1.4 
0.5 
0.3 
0.9 
0.4 
0.3 

100.0 

5.5 

(D) 
(D) 

15.5 
(D) 
1.9 
(D) 

22.6 

18.3 

4.4 

8.5 

1.2 
3.2 
(D) 
(D) 
1.4 
0.6 

6.3 
3.1 
0.7 

2.4 

7.4 
4.8 
2.6 

3.3 

8.2 
1.2 
0.6 
0.3 
0.8 
0.4 
0.3 

100.0 

5.2 
0.9 
4.3 

14.4 

11.8 

2.0 

0.6 

25.6 

18.1 
5.3 

7.1 

1.1 
3.2 
2.8 
1.6 
1.0 
(D) 

5.0 
2.0 
0.5 

2.5 

7.5 
5.3 
2.2 

3.5 

8.3 
1.4 
0.4 
0.3 
0.7 
0.3 
0.3 

100.0 

52 

fATB   IMJullBCmt    'V'flleTP ^, 

6.2 

sesi 

Hardware  stores....................... 

1.1 

52  ex,  5251 

Other 

5.2 

53  i«rt' 
531 

General  nerehaudise  gioap  stores^ 

I>T>«rt»fln+  "toryp, .................... 

13.7 
11.4 

533 

Limited  pr1''f»  v^rl^ty  »toT»p 

1.7 

539 

5/, 

Other  general  aerchandise  stores...... 

Food  stores. ................o........... 

0.6 
23.9 

55  ex.  554 

AiitcBotlve  dealers. ..................... 

19.3 

554 

4.9 

56 

ApiMirel ,  ncyfppory  •rto'^n, ,..,,,,..,..,, 

7.5 

561,  567 

Hen's,  hoiyB'   apparel  stores,  custon 

1.1 

562,563,568 
562 

Vcaen's  clothing,  specialty  stores..,. 
Ready— to-^wear  stores',, ............. 

2.8 

2.5 

565 

Tnrily   flo+hlTlg  fltOT^p' 

1.7 

566 

Shoe  stores ..,..•• 

1.2 

564,  569 

Other  apparel  stores 

0.6 

57 

stores 

5.8 

5712 

Fumlt>ire  ptores  . .•........••...«.••. 

2.7 

5713-15,  19 
572,  573 

Other  boae  fuxnlsblsgs  stores^ 

Hbus^xild  ^ipllance,  radio,  TV,  misic 
stores............................... 

0.6 
2.3 

58 

lhtlT«,  drlnMng  p1<VJ»n 

7.6 

5812 

Eating  places......................... 

4.9 

5813 

IVHTilrlTig  rln'''»H.,.,.4  ................. 

2,7 

591 

Drug^  stores,  proprietary  stores...,..... 

3.1 

59  ex.  591 

Otter  retail  stores' 

8.0 

592 

LlqiKjr  stores......................... 

1  2 

994 

Boole,   stationery  stores. .............. 

0  5 

595 
597 

Sporting  goods,  hiovcle  stores 

Jewelry  stores,,.,,,,,,,.,,.,,...,,,,. 

0.3 
0  7 

5992 

Florists. .......,,.........,...,.,,,,, 

0.4 
0.3 

5996 

Camera,  photogr^hic  s^^ply  stores,.,. 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available,    ,,,  Represents  zero,    (Z)  Less  than  0.05  percent. 

^In  cGnrputing  percent,  sales  of  leased  departments  are  Incorporated  with  main  store  sales  in  1958,  In  1954  each  leased  depart- 
ment vas  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  b\i3iness.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)   and  apparel,  accessory  stores  (SIC  56). 

■^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53, 

*1954  data  limited  to  "employer"  establishments  in  computing  percent, 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  Trinrts  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  7.  — RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  ROCHESTER  STANDARD  METROPOLITAN  STATISTICAL  AREA 


MRC  No.  1. —  Includes  the  planned  center  known  as  "Culver  Ridge  Shopping  Center"  at  the  intersection  of  Culver  Rd.  and  Ridge  Rd.  East 


SIC 
code 


54,58,591 


53  part,- 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Kind  of  business 


Retail  stores,  total: ^ 

Nunher 

Sales... ($1,000) 

Canvenience  goods  stores: 

Nimber 

Sales ($1,000) 

Shopping  goods  stores:^ 

Nunber. 

Sales ($1,000) 

All  other  stoats: 

Number 

Sales ($1,  000) 

Retail  stores,  total^ 

Lunber,  building  materials,  hardware, 

farm  eq\ilimeiit  dealers 

Hardware  stores * 

Other 

General  merchandise  group  stores^  ^. . . . 
Deparbnent  stores 

United  price  variety  stores 

Other  general  merchandise  stores..... 

Food  stores 


Total 


21 
9,855 


4 
A,  515 


10 
4,<il7 


7 
923 


Nimber  of 
establish- 
ments 


SIC 
code 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Kind  of  business 


Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,  specialty  stores.,., 

Ready-to-wear  stores', 

FEmily  clothing  stores' , 

Shoe  stores ,, 

Other  apparel  stores , 

Furniture,  hone  furnishings,  equipnent 

stores , 

Fumitui*  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores , 

Eating,  drinking  places 

Eating  places. 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  siipply  stores... 


Nvmber  of 
establish- 
ments 


1  • 

1 


MRC  No.  2. — Includes  the  planned  center  known  as  "Eastway  Plaza  Shopping  Center"  bounded  by  Turrill  Dr.,  Bnpire  Blvd.,  and  Bay  Rd. 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Htmber  of 
establish- 
ments 


54,58,591 


53  part,- 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Nunber 

Sales (^,000). 

Convenience  goods  stores: 

Nimber. ............................ 

Sales ($1,000). 

Shopping  goods  stores :3 

Nunber 

Sales ($1,000). 


All  other  stores: 

Number 

Sales 


!(^*6o6)! 


Retail  stores,  total  ........... 

Lanber,  building  materials,  hardware, 

farm  equipnent  dealers 

Hardware  stores. 

Other , 


,2  3 


General  merchandise  group  stores' 
Department  stores 

Limited  price  variety  stores.... 
Other  general  merchandise  stores 


Food  stores. 


21 
5,777 


5 
(D) 


(D) 


803 


Nimber  of 
establish- 
ments 


21 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Automotive  dealers. 


Gasoline  service  stations. 


.^rparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custcm 

tailors 

Wcmen's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  hone  furnishings,  equipment 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Ho\i3ehold  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores. 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^roup  totals  for  SIC  53  and  56  may  include  "noneraployer"  establishments  which  could  not  be  classified  by  detailed  kinds 

^Excludes  iH3nstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in.  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 

\ 


of  business. 


ROCHESTER,  NY.,  AREA 

Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  ROCHESTER  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 
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"■IKJ  No.  3. — Includes  the  planned  center  knovm  as  "Irondequoit  Shopping  Plsiza"  and  stores  on  Titus  Ave.,  from  Briaruood  Dr.  to  Orange 
PI.,  and  stores  on  Hudson  Ave,  from  Titus  Ave,  to  Drake  Dr. 


SIC 
code 


Kind  of  business 


Total 

SIC 
code 

55  ex.   554 

25 

10,525 

554 

56 

11 

561,   567 

6,934 

562-3,568 

562 

8 

565 

2,837 

566 

564,    569 

6 

57 

754 

5712 

Ntmber  of 

5713-15,19 

estahlisb- 

572,    5732 

memts 

25 

58 

5812 

5813 

1 

1 

591 

59  ex.   591 

2 

592 

1 

594 

1 

595 

597 

5992 

8 

5996 

Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 


53  part,- 
56.  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total:  ■' 

Nusber 

Sales ($1,000) 

Comrenlence  goods  stores: 

Munber 

Sales (  $1,  000) 

Shopping  goods  stores: -^ 

Kvmber 

Sales ($1,000) 

All  other  stores: 

Ntmber 

Sales ($1,000) 

Retail  stores,  total-' 

Umber,  building  materials,  hardware, 

fann  equipneirt  dealers 

Hardware  stores 

Other 

General  merr:handise  group  stores^  \... 

Departmeirt  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores  , 

Men's,  boys'  apparel  stores,  custcm 

tailors 

Wcmen's  clothing,   specialty  stores.... 

Ready-to-wear  stores'. 

FoQily  clothing  stores' 

Shoe  stores , 

Other  apparel  stores 

Furniture,  heme  furnishings,  equipment 

stores , 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,   radio,   TV,  mxisic 
stores 

Eating,  drinking  places 

Eating  places , 

Drinking  places 

Drug  stores,  proprietary  stores , 

Other  retail  stores' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores ... 


MRC  No.  4. — Includes  the  planned  center  known  as  "Northgate  Shopping  Plaza"  and  stores  between  3740  and  3940  Dewey  Ave. 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Kimber  of 
establish- 
ments 


5*,  58,  591 


53  part,^ 
56,  57 

59  ex.  591 

52,  55, 


52 

5251 

52  ex.  5251 

53  part' 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Huiber 

Sales ($1,000). 

Coonrenienee  goods  stores: 

Kunber 

Sales ($1, 000) . 

Shopping  goods  stores:^ 

Kunber 

Sales ($1,000). 


All  other  stores: 

Muiber 

Sales 


!(H,*666)! 


Retail  stores,  total 


Limber,  building  materials,  hardware, 

f  am  equipaent  dealers 

Hardware  stores 

Other , 


General  merchandise  group  stores 

Departnteot  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


33 
13,146 


9 
6,413 


14 
5:653 


10 
1,080 


Number  of 
establish- 
ments 


33 


55  ex,  554 

554 

56 

561,  567 

562-3,568 
562 

565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Autcmotive  dealers. 


Gasoline  service  stations. 


.^iparel,  accessory  stores  

Men's,  boys'  apparel  stores,  custon 

tailors 

Wcmen's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  furnishings,  equipnent 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Hoxisehold  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Cosera,  photographic  supply  stores. 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (HA)  Mot  available.    ...  Represents  zero. 

^roup  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds  of  business. 

deludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "ejoployer"  establishments. 

'includes  data  for  th^se  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  7.  — RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  ROCHESTER  STANDARD  METRPOLITAN  STATISTICAL  AREA— Continued 


MRC  No.  5.  —  Includes  the  planned  center  know  as  "South  Town  Plaza  Shopping  Center"  bounded  by  Jefferson  Rd. 

West  Henrietta  Rd.,  and  Lehigh  Valley  RR. 


SIC 
code 


Kind  of  business 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 


53  part,- 
56.  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.   5251 

53  part^ 
531 

533 
539 


Retail  stores,  total: ^ 

Nimber 

Sales ($1,000). 

Convenience  goods  stores: 

Munber , 

Sales ($1,000). 


Shopping  goods  stores:^ 

Humber 

Sales ($1,  000) , 

All  other  stores: 

Ntmber 

Sales ($1,  000) . 


Retail  stores,  total-'. 


lAinber,  building  materials,  hardware, 

faun  equiiment  dealers. „-, 

Hardware  stores ^ 

Other 


General  merchandise  group  stores 
Dei)artinent  stores 

Limited  price  variety  stores...,. 
Other  general  merchandise  stores. 


Food  stores. 


23 
13,350 


5,&41 


10 
7,131 


5 
578 


Niniber  of 
establish- 
ments 


23 


55  ex.  554 

554 

56 

561,  567 

562-3, 568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Autonotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  -Ttores' 

Femily  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  hone  furnishings,  equipment 

stores 

Fumitiire  stores 

Other  home  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drlnlslng  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (MA)  Not  available.    ...  Represents  zero. 

^roup  totals  for  SIC  53  and  56  may  Include  "nDnemployer"  establishments  vrtiich  could  not  be  classified  by  detailed  Mnds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

'includes  data  for  tbase  iHtm1.<i  of  business  in  SIC  59  (ex.  591)  not  covered  In  any  of  the  lines  below. 


APPENDIX 

Procedures  and  Definitions 


CENSUS  DISCLOSURE  RULES 

In  accordance  with  Census  law,  any  data  which 
would  disclose  the  operations  of  an  individual 
establishment  or  business  organization  are  not 
published.  The  number  of  establishments  in  a 
kind  of  business  is  not  considered  a  disclosure 
by  these  rules,  so  that  this  item  is  shown  in 
instances  where  other  items  of  information  for 
the  same  kind  of  business  or  locality  are  sup- 
pressed. 

KINDS  OF  BUSINESS  COVERED 

This  report  covers  all  establishments  (except 
nonstore  retailers)  included  in  Retail  Trade,  de- 
fined in  accordance  with  the  principles  of  the 
Standard  Industrial  Classification  Manual  (1957  edi- 
tion) issued  under  the  auspices  of  the  Bureau 
of  the  Budget,  Executive  Office  of  the  Presi- 
dent. This  report  includes,  in  addition  to  re- 
tail trade  establishments,  hotels  and  motion  pic- 
ture theaters,  parts  of  major  groups  70  and  78 
of  the  SIC  Manual. 

Retail  Trade,  as  defined  in  the  SIC  Manual, 
and  as  covered  in  the  1958  Census  of  Business, 
includes  establishments  primarily  engaged  in  sell- 
ing merchandise  directly  to  personal,  household, 
and  farm  users.  Excluded  from  Retail  Trade 
are  places  of  business  operated  by  membership 
clubs  and  open  only  to  their  own  members  or 
personnel,  such  as  restaurants  and  bars  operated 
by  country  clubs,  school  cafeterias,  cafeterias 
operated  by  industrial  plants  for  their  employ- 
ees, establishments  operated  by  agencies  of  the 
Federal  Government  on  military  posts,  hospitals, 
etc. 

Data  for  nonstore  retailers— mail  order-houses, 
direct  selling  (house-to-house)  organizations,  and 
merchandise  vending  machine  operators— have  been 
excluded  from  the  tabulations  in  this  report,  but 
are  contained  in  other  publications  of  the  1958  Cen- 
sus of  Business,  such  as  the  Area  Report  Series. 

METHOD  OF  ENUMERATION 

For  purposes  of  coverage  in  the  1958  Census 
of  Business,  retail  establishments  were  divided 
into  two  categories— those  with  some  paid  en^loy- 
ment  during  1958,  i.e.,  the  "employer"  universe, 
and  those  with  no  paid  employment  during  1958, 
i.e.,  the  "nonemployer"  universe.  The  method 
of  obtaining  census  information  for  these  two 
groups  is  described  below. 


Enumeration  of  "Employers."— Information  for 
establishments  in  this  part  of  the  retail  trade 
field  was  obtained  by  means  of  a  mail  canvass. 
Report  forms  were  mailed  to  all  business  firms 
included  in  the  active  records  of  the  Internal 
Revenue  Service  as  subject  to  payment  of  Fed- 
eral Insurance  Contributions  Act  (FICA)  taxes 
(i.e.,  employers  of  one  or  more  persons)  and 
which  were  classified  in  the  records  of  the  Bu- 
reau of  Old-Age  and  Survivors  Insurance  (BOASI) 
as  wholly  or  partially  engaged  in  retail,  whole- 
sale, manufacturing,  and  mineral  industries.  Also 
included  were  those  classified  in  major  groups 
70  (except  702  and  704),  72,  73,  75,  76,  78,  and 
79  of  the  service  industries  portion  of  the  SIC 
Manual,  and  in  public  warehousing,  SIC  major 
group  42,  except  421.  In  addition,  report  forms 
were  mailed  to  all  establishments  which  BOASI 
had  not  classified  by  kind  of  business  prior  to 
mailing  of  census  report  forms.  Each  estab- 
lishment was  mailed  a  report  form  appropriate 
to  its  BOASI  classification  (for  those  cases  for 
which  BOASI  classification  had  not  yet  been  es- 
tablished, a  general  purpose  form  was  used),  but 
its  census  classification  was  determined  by  re- 
plies   to  questions   on  the  census   report  form. 

Enumeration  of  "Nonemployers."— This  group 
was  defined  to  include  retail  businesses  other  than 
those  represented  in  the  active  FICA  records  of 
the  Internal  Revenue  Service.  Information  for 
this  group  of  establishments  was  derived  from 
the  1958  Federal  income  tax  returns.  Information 
was  compiled  from  only  one-half  of  these  cases 
and  census  results  for  this  group  were  estab- 
lished by  multiplying  such  findings  by  two.  The 
"nonemployer"  segment  of  retail  trade,  although 
made  up  of  a  large  number  of  establishments, 
accounted  for  less  than  10  percent  of  the  total 
retail  trade  volume. 

Included  in  this  segment  were  only  those  non- 
employer  establishments  which  reported  a  sales 
volume  of  $2,500  or  more  during  1958.  Non- 
employer  establishments  reporting  a  sales  vol- 
ume of  less  than  $2,500  were  not  included  in 
these  tabulations,  regardless  of  the  period  of 
time  they  were  operated  during  the  year. 

COMPARISON  OF  THE  1954  AND 
1958  CENSUSES 

In  all  major  respects,  the  1954  and  1958  Cen- 
suses were  conducted  under  similar  conditions 
and  procedures.     Strict  comparability  in  the  data 
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for  the  two  censuses  is  limited  by  the  following 
factors: 

1.  The  physical  area  of  a  number  of  urban 
places  in  the  1958  Census  is  not  the  same  as  it 
was  in  1954  because  of  annexations  and  other 
boundary  changes  which. have  occurred  since  the 
1954  Census.  This  factor  should  be  taken  into 
consideration  in  evaluating  changes  in  census 
findings  from  1954,  as  in  each  census  the  sta- 
tistics for  urban  places  are  in  accordance  with 
the  boundaries  for  those  places  in  the  census 
year. 

2.  Whereas  in  the  1954  Census,  "leased 
departments"  (businesses  operated  as  departments 
of  a  retail  business,  under  different  ownership) 
were  counted  as  separate  establishments  and 
separately  classified  by  kind  of  business,  In  the 
1958  Census  they  have  been  combined  with  the 
retail  business  in  which  located.  As  a  result, 
it  is  anticipated  that  the  count  of  establishments 
will  be  approximately  25,000  less  in  the  1958 
Census  thian  would  have  been  the  case  if  the 
1954  Census  procedure  had  been  followed.  In 
addition,  there  will  be  some  redistribution  in 
the  data  among  the  various  kinds  of  business 
categories  (e.g.,  the  figures  for  a  leased  shoe 
department  located  in  a  department  store  which 
were  tabulated  in  the  "shoe  store"  kind  of  busi- 
ness in  1954  are  included  with  "department 
store"  figures  in  the  1958  Census).  Leased 
departments  in  the  1954  Census  reported  sales 
of  approximately  one  billion  dollars. 

3.  Revisions  made  in  the  1957  edition  of  the 
SIC  Manual  have  necessitated  the  following  changes 
in  establishment  classifications  used  in  the  1954 
Census: 

a.  Musical  instrument  stores  and  music 
and  record  shops  have  been  shifted  to  the  kind- 
of- business  group  "Furniture,  Home  Furnish- 
ings, Equipment  Stores"  from  the  group  "  Other 
Retail  Stores." 

b.  Antique  stores  have  been  shifted  to 
the  group  "Other  Retail  Stores"  from  the  group 
"Furniture,  Home  Furnishings,  Equipment 
Stores." 

4.  Both  the  1954  and  1958  Censuses  ex- 
cluded those  businesses  with  no  paid  employment 
which  had  sales  volume  of  less  than  $2,500  in 
the  census  year.  To  the  extent  that  price  in- 
creases since  1954  resulted  in  increases  in  the 
dollar  volume  of  sales,  the  1958  Census  includes 
stores  with  a  lesser  physical  volume  of  business 
than  were  included  in  the  1954  Census.  While 
the  exact  n^gnitude  of  this  phenomenon  is  un- 
known, the  effect  on  total  volume  of  retail  sales 
undoubtedly  is  only  a  fraction  of  one  percent 
and  probably  has  little  effect  on  the  number  of 
stores  included  in  the  census. 


Both  the  1954  and  1958  Censuses  include  data 
for  some  "nonemployer"  establishments  in  the 
group  totals  but  not  in  the  detailed  kinds^of- 
business  totals  due  to  limitation  of  classification 
information  on  the  Federal  tax  returns.  In  the 
1954  data,  all  major  groups  (i.e.,  SIC  2  digit) 
included  some  such  establishments.  In  1958 
only  two  major  groups— SIC  53,  General  Mer- 
chandise Group,  and  SIC  56,  Apparel,  Accessory 
Stores— included  such  establishments.  In  neither 
census  was  it  found  feasible  to  classify  any 
"nonemployer"  establishments  as  "Ready-to-wear 
stores  (SIC  562)"  or  "Family  clothing  stores 
(SIC  565)"  and,  in  the  1954  Census,  it  similarly 
was  not  found  feasible  to  change  any  "nonemploy- 
er" establishment  as  "Men's,  boys' apparel  stores, 
custom  tailors  (SIC  561,  567)";  "Furniture  stores 
(SIC  5712)";  or  "Other  home  furnishings  stores 
(SIC  5713-15,  5719)."  Such  stores  were  classi- 
fied only  at  the  major  group  level. 

EXPLANATION  OF  TERMS 

Establishments . —Census  of  Business  figures 
represent  a  summary  of  reports  for  individual  "es- 
tablishments" rather  than  "companies."  A  sep- 
arate report  was  obtained  for  each  location  where 
business  was  conducted,  including  each  location 
of  multiunlt  organizations.  Each  report  was 
tabulated_in  accordance  with  the  physical  location 
at  which  the  business  was  conducted. 

Where  two  or  more  activities  were  carried  on 
at  a  single  location  under  a  single  ownership, 
all  activities  generally  were  grouped  together  as 
a  single  establishment,  and  the  entire  establish- 
ment was  classified  on  the  basis  of  its  major 
activity,  with  all  data  for  it  included  in  that  clas- 
sification. However,  in  cases  where  distinct 
and  separate  economic  activities,  for  which  dif- 
ferent industry  classification  codes  were  appro- 
priate, were  conducted  under  the  same  ownership 
at  a  single  location,  and  where  conditions  pre- 
scribed by  the  SIC  Manual  for  recognizing  the 
existence  of  more  than  one  establishment  were 
met,  separate  establishment  reports  for  each  of 
the  different  activities  were  reported  in  the  cen- 
suses. 

In  the  case  of  leased  departments,  i.e.,  where 
separately  owned  businesses  are  operated  as  de- 
partments of  a  retail  business  under  another 
ownership  (e.g.,  a  separately  owned  shoe  depart- 
ment store)  only  a  single  establishment,  combin- 
ing leased  departments  with  the  retail  establish- 
mem.  in  which  they  are  located,  is  recognized 
for  1958  Census  purposes. 

The  "number  of  establishments"  shown  in  this 
report  is  the  number  in  business  at  the  end  of 
the  census  year. 

Sales.— Sales  include  the  total  of  merchandise 
sold,   and  receipts  from  repairs  and  from  other 
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services  to  customers,  whether  or  not  payment 
was  received  in  1958.  Sales  are  normally  re- 
corded net  of  deductions  for  refunds  and  allow- 
ances for  merchandise  returned  by  customers. 
Total  sales  exclude  amounts  other  than  those  re- 
ceived from  customers,  such  as  income  from  in- 
vestments, rental  of  real  estate,  etc.  They  in- 
clude the  amount  of  local  and  State  sales  taxes 
and  Federal  excise  taxes  which  are  collected 
by  the  store  directly  from  customers  and  paid 
directly  by  the  store  to  a  local.  State,  or  Fed- 
eral taxing  agency.  Gasoline,  liquor,  tobacco, 
and  other  excise  taxes  which  are  paid  by  the  manu- 
facturer or  wholesaler  and  passed  along  to  the 
retailer  also  are  included. 

The  sales  figures,  therefore,  represent  total 
sales  and  receipts  of  all  establishments  primari- 
ly engaged  in  retail  trade.  They  do  not  include 
retail  sales  made  by  manufacturers,  wholesalers, 
service  establishments,  and  other  businesses  whose 
primary  activity  is  other  than  retail  trade.  They 
do,  however,  include  receipts  other  than  from  the 
sale  of  merchandise  at  retail  (e.g.,  service  re- 
ceipts, sales  to  industrial  users,  sales  to  other 
retailers,  etc.)  by  establishments  primarily  en- 
gaged in  retail  trade.  Although  the  count  of  es- 
tablishments as  tabulated  in  this  report  repre- 
sents the  number  in  business  at  the  end  of  the 
year,  the  sales  figures  include  sales  of  all  es- 
tablishments in  business  at  any  time  during  the 
year. 

Payroll,  entire  year.— Payroll  includes  salaries, 
wages,  commissions,  bonuses,  vacation  allowances, 
and  the  value  of  payments  in  kind  (such  as  free 
meals,  lodgings,  etc.)  paid  during  the  year  to 
all  employees.  Gratuities  received  by  employees 
from  patrons  are  not  included.  For  corporations, 
it  includes  amounts  paid  to  officers  and  execu- 
tives; it  does  not  include  compensation  of  pro- 
prietors or  of  partners  of  unincorporated  busi- 
nesses. Payroll  is  reported  before  deductions 
for  Social  Security,  income  tax,  insurance  dues, 
etc. 

Payroll— workweek  ended  nearest  November 
15.— This  item  consists  ofpayroU,  as  defined  above, 
which  was  paid  to  persons  on  the  payroll  in  the 
pay  period  ended  nearest  November  15,  1958. 
Establishments  whose  payroll  period  was  other 
than  a  week  were  requested  to  adjust  the  fig- 
ures to  a  weekly  basis. 

Paid  employees— workweek  ended  nearest  No- 
vember 15.  — Paid  employees  consist  of  the  num- 
ber  of  employees,  including  salaried  officers  and 
executives  of  corporations,  who  were  on  the  pay- 
roll for  the  workweek  ended  nearest  November 
15,  but  not  proprietors  or  partners  of  unincorpo- 
rated businesses. 


"Full  workweek"  employees.— "Full  workweek" 
employees  includes  employees,  whether  regular  or 
seasonal,  who,  for  the  specified  pay  period,  were 
paid  for  working  at  least  the  number  of  hours 
typically  worked  in  a  week  by  employees  of  the 
reporting  establishment.  All  other  employees 
paid  during  that  workweek  were  reported  as  part- 
workweek  employees. 

KIND-OF- BUSINESS  CLASSIFICATIONS 

Establishments  covered  by  the  1958  Census  were 
assigned  a  kind-of-business  classification  in  ac- 
cordance with  the  provisions  of  the  1957  edition 
of  the  SIC  Manual.  It  should  be  noted  that  kind- 
of-business  classifications  are  not  interchange- 
able with  commodity  classifications.  Most  busi- 
nesses sell  a  number  of  kinds  of  commodities. 
The  kind-of-business  code  assigned  generally 
reflects  either  the  individual  commodity  or  com- 
modity group  which  is  the  primary  source  of  the 
establishment's  receipts  or  some  mixture  of  differ- 
ent commodities  which  characterize  the  estab- 
lishment's business.  Thus,  the  classification  of 
establishments  by  kind  of  business  generally  does 
not  make  it  possible  to  determine  either  the  num- 
ber of  establishments  handling  a  particular  com- 
modity or  the  sales  of  that  commodity.  For 
example,  the  "food  group"  classification  excludes 
stores  selling  some  food  if  the  sale  of  food  is 
not  the  primary  source  of  receipts;  moreover, 
even  though  stores  are  classified  as  "food  stores" 
some  of  their  receipts  may  be  derived  from  the  sale 
of  nonfood  products. 

As  noted  in  the  section  on  "Method  of  Enu- 
meration," the  1958  Census  findings  are  based 
on  reports  from  two  different  sources.  "Em- 
ployer" establishments  were  canvassed  by  mail 
and  were  required  to  complete  report  forms 
especially  designed  for  this  census.  "Nonem- 
ployer"  establishments,  however,  were  included 
in  the  census  on  the  basis  of  information  sup- 
plied on  the  1958  Federal  income  tax  report. 
Because  of  the  nature  of  the  information  avail- 
able on  the  tax  form,  the  kind-of-business  classi- 
fications based  on  that  form  represent  primarily 
"self -designation."  In  some  cases  this  informa- 
tion was  adequate  for  classification  at  the  kind- 
of-business  group  level  but  not  for  detailed  kinds 
of  business.  (See  "Comparisons  of  the  1954 
and  1958  Censuses,"  above.) 

The  classifications  based  on  the  census  forms, 
on  the  other  hand,  reflect  the  information  on  the 
commodity  "composition"  of  the  establishment  as 
revealed  by  the  census  classification  inquiries. 
The  effect  of  the  two  different  sources  on  uni- 
formity of  classification,  as  reflected  in  the 
measurement  of  dollar  volume  of  sales  is  nninor. 
In  total,  the  "nonemployer"  establishments  ac- 
count for  less   than   10  percent  of  retail  sales 
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and,  in  most  cases,  it  is  likely  that  the  "self- 
designated"  classification  would  be  consistent  with 
that  derived  from  more  comprehensive  information. 

The  data  in  this  report  for  two  major  SIC 
groups,  55  and  59,  have  been  subdivided,  making 
it  necessary  to  arrive  at  SIC  major  group  totals 
by  addition  (see  description  below  for  these  major 
groups).  In  addition,  data  for  that  part  of  SIC 
group  53  which  relates  to  nonstore  retailers 
are  not  included  in  this  report. 

Lumber,  Building  Materials,  Hardware,  Farm 
Equipment  Dealers  (SIC  Major  Group  52) 

Establishments  primarily  selling  lumber,  build- 
ing materials,  the  basic  lines  of  hardware,  paint, 
wallpaper,  glass,  electrical  supplies,  roofing  ma- 
terials, and  other  supplies  and  equipment  for  home 
construction.  Establishments  primarily  selling 
farm  equipment  are  also  included.  Establishments 
in  this  group  sell  to  contractors  as  well  as  to 
the  general  public. 

Hardware  stores  (SIC  5251).—  Establishments 
primarily  selling  a  number  of  basic  hardware 
lines,  such  as  tools,  builders'  hardware,  paint 
and  glass,  housewares  and  household  appliances, 
cutlery,  and  roofing  materials.  These  establish- 
ments may  also  sell  farm  implements. 

General  Merchandise  Group  (SIC  Major  Group  53, 
Except  For  "Nonstore  Retailers") 

This  group  includes  all  establishments  within 
SIC  major  group  53— "General  Merchandise"  ex- 
cept for  "nonstore"  establishments. 

The  data  for  establishments  in  this  group  in 
the  1958  Census  of  Business  as  compared  with 
the  1954  Census  of  Business  are  affected  by  the 
treatmait  in  1958,  of  leased  departments  as  parts 
of  the  establishment  within  which  they  operate 
rather  than  as  separate  establishments.  The 
data  for  department  stores  are  most  affected 
by  this  change. 

Department  stores  (SIC  531).— Establishments 
normally  employing  25  or  more  people  and  en- 
gaged in  selling  some  items  in  each  of  the  fol- 
lowing Lines  of  merchandise: 

1.  Furniture,  home  furnishings,  appliances, 
radio  and  TV  sets 

2.  A  general  line  of  apparel  for  the  family 

3.  Household  linen  and  dry  goods 

An  establishment  with  total  sales  of  less  than 
$5,000,000,  in  which  sales  of  any  one  of  these 
groupings  is  greater  than  80%  of  total  sales, 
is  not  classified  as  a  department  store. 

An  establishment  with  total  sales  of  $5,000,000 
or  more  is  classified  as  a  department  store 
even    if    sales    of  one  of  the  groups  described 


above  is  more  than  80%  of  total  sales,  provided 
that  the  combined  sales  of  the  other  two  groups 
is  $500,000  or  more.  Relatively  few  stores 
are  included  in  this  classification  as  a  result 
of  this  special  rule  and  most  of  those  which  are 
would  otherwise  have  been  classified  in  the  ap- 
parel group  (SIC  major  group  56). 

Limited  price  variety  stores  (SIC  533).— Es- 
tablishments  primarily  selling  a  variety  of  mer- 
chandise in  the  low  and  popular  price  ranges, 
such  as  stationery,  gift  items,  women's  acces- 
sories, toilet  articles,  light  hardware,  toys,  house- 
wares, confectionery.  These  establishments  fre- 
quently are  known  as  "5  and  10  cent"  stores 
and  "5  centd  to  a  dollar"  stores,  although  mer- 
chandise is  usually  sold  outside  these  price  ranges. 

Classification  of  all  stores  in  this  category 
is  primarily  based  on  self-designation  by  the  store 
operators.  The  self- designation  was  supplemented 
by  the  addition  to  the  1958  Census  repwrt  form 
of  a  question  on  food  sales,  the  answers  to  which 
resulted  in  removing  from  this  category  a  sig- 
nificant number  of  smaller  establishments  included 
under  this  heading  in  the  1954  tabulations. 

Food  Stores  (SIC  Major  Group  54) 

Establishments  primarily  selling  food  for  home 
preparation  and  consumption.  Establishments  pri- 
marily selling  prepared  food  and  drinks  for  con- 
sumption on  their  own  premises  are  classified 
as  "Eating  and  Drinking  Places"  (SIC  major 
group  58),  and  stores  primarily  engaged  in  selling 
packaged  beers  and  liquors  are  classified  sepa- 
rately as  "liquor  stores." 

Automotive  Dealers  (SIC  Major  Group  55, 
Except  554) 

NOTE:  This  group  does  not  include  estab- 
lishments primarily  engaged  in  selling  trucks 
and  motorized  industrial  equipment.  Such  es- 
tablishments are  included  in  the  Wholesale  Trade 
.px>rtion  of  the  Census  of  Business. 

Passenger  car  dealers,  franchised  and  non- 
franchised  (SIC  551,  552).— Establishments  pri- 
marily selling  new  automobiles,  or  new  and  used 
automobiles  and  trucks.  These  establishments 
frequently  operate  repair  shops  and  used  car 
lots  and  may  carry  stocks  of  replacement  parts, 
tires,  batteries,  and  automotive  accessories.  Used 
car  lots  and  repair  shop)s  op>erated  by  franchised 
dealers  are  not  recognized  as  separate  estab- 
lishments. Data  for  such  operations  are  con- 
solidated in  this  category  with  other  data  for 
franchised  passenger  car  dealers.  Establish- 
ments primarily  selling  used  cars  and  trucks  and 
not  holding  a  franchise  for  the  sale  of  new  pas- 
senger cars  are  also  included. 
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Tire,  battery,  accessory  dealers  (SIC  553).— 
Establishments  primarily  selling  new  automobile 
tires,  batteries,  automobile  seat  covers,  and  auto- 
mobile parts  and  accessories.  Establishments 
primarily  selling  used  merchandise  in  these  cate- 
gories are  classified  as  "secondhand  stores," 
(SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

Establishments  primarily  selling  gasoline  and 
other  automotive  petroleum  products.  Establish- 
ments called  garages  but  deriving  the  larger 
part  of  receipts  from  gasoline  and  oil  sales 
are  included. 

Apparel,  Accessory  Stores  (SIC  Major  Group  56) 

Establishments  in  this  group  are  primarily 
engaged  in  selling  clothing  of  all  kinds  and  re- 
lated articles  for  personal  wear  and  adornment. 
Not  included  in  this  group  are  the  establish- 
ments which  meet  the  criteria  for  department 
stores  or  general  merchandise  stores  (SIC  531 
and  part  of  5392),  even  though  most  of  their 
receipts  are  from  the  sale  of  apparel  and  ap- 
parel accessories . 

Men's,  boys'  apparel  stores,  custom  tailors  (SIC 
561  and  5671).- -Establishments  primarily  engaged 
in  selling  men's  and  boys'  outerwear  and  furnish- 
ings such  as  shirts,  hats,  underwear,  hosiery, 
etc.  Also  included  are  establishments  primari- 
ly engaged  in  the  making  and  selling  of  outer- 
wear to  individual  order  from  stocks  of  material 
carried  in  their  inventory. 

Women's  clothing,  specialty  stores  (SIC  562, 
563,  568).— Establishments  primarily  selling wom- 
en's  apparel  and  apparel  accessories  of  all  types, 
including  women's  ready-to-wear  stores,  furriers, 
and  the  various  specialty  shops. 

Women's  ready-to-wear  stores  (SIC  562).— 
Establishments  primarily  selling  women's  and 
girls'  apparel.  Establishments  are  included  in 
this  category  provided  (1)  their  sales  of  all  types 
of  apparel  (except  as  noted  in  the  definition  for 
general  merchandise  group  stores)  account  for 
80%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
en's and  girls'  apparel  are  3  or  more  times  the 
sales  of  all  men's  and  boys'  apparel,  and  (3) 
sales  of  women's  and  girls'  coats,  suits,  and  dress- 
es are  at  least  one-third  of  sales  of  all  women's 
and  girls'  apparel.  Establishments  primarily 
selling  garments  made  to  customer  order  are  clas- 
sified as  custom  tailors  (SIC  567). 

Family  clothing  stores  (SIC  565).— Establish- 
ments  primarily  selling  clothing,  furnishings,  and 
accessories  for  men,  women,  and  children,  with- 
out specializing  in  any  one  line.  Establishments 
are  included  in  this  category  provided  (l)their 
sales    of  all  types  of  apparel  (except  as  noted  in 


the  definition  for  general  merchandise  group  stores) 
account  for  80%  or  more  of  their  total  sales, 
(2)  sales  of  all  women's  and  girls'  apparel  items 
are  not  more  than  3  times  the  sales  of  all  men's 
and  boys'  items,  and  (3)  the  sales  of  all  men's 
and  boys'  apparel  items  are  not  more  than  3 
times  the  sales  of  all  women's  and  girls'  apparel 
items. 

Shoe  stores  (SIC  566).— Establishments  primarily 
selling  shoes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  family  shoe  stores;  and  chil- 
dren's, juveniles'  shoe  stores. 

Furniture,  Horhe  Furnishings,  Equipment  Stores 
(SIC  Major  Group  57) 

Establishments  primarily  selling  merchandise 
used  in  furnishing  the  home,  such  as  furniture, 
floor  coverings,  draperies,  glass  and  chinaware, 
domestic  stoves,  refrigerators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radio 
and  TV  sets.  Also  included  are  musical  instru- 
ment stores  and  music  and  record  shops,  kinds 
of  business  which  in  the  1954  Census  of  Busi- 
ness were  included  in  the  group  "Other  Retail 
Stores."  Antique  stores,  which  in  the  1954  Census 
were  included  in  this  group  are  now  included  with 
"Other  Retail  Stores." 

Furniture  stores  (SIC  5712).— Establishments 
primarily  selling  household  furniture,  mattresses, 
springs,  and  other  sleep  equipment.  Also  included 
in  this  classification  are  establishments  selling 
household  appliances,  record  players,  and  radio 
and  TV  sets,  provided  the  receipts  from  sales 
of  furniture  and  sleep  equipment  exceed  those 
from  sales  of  the  other  commodity  lines  named. 

Other  home  furnishings  stores  (SIC  571  except 
5712).— Establishments  primarily  selling  home  fur- 
nishings  other  than  household  furniture,  mat- 
tresses, springs,  and  other  sleep  equipment.  In- 
cluded are  stores  primarily  engaged  in  selling 
such  lines  of  home  furnishings  as  floor  coverings; 
drapery,  curtains,  slip  covers,  upholstery  materi- 
als; china,  glassware,  metalware;  lamps  and  lamp- 
shades, blinds  and  window  shades;  etc. 

Household  appliances,  radio,  TV  stores  (SIC 
572  and  5732).— Establishments  primarily  engaged 
in  selling  household  appliances  (such  as  electric  and 
gas  refrigerators,  stoves,  vacuum  cleaners,  wash- 
ing machines  and  dryers,  freezers,  electric  irons, 
percolators,  hot  plates,  etc.)  and  radios,  television 
sets,  and  record  players.  The  retail  establishments 
(primarily  engaged  in  the  sale  of  electric  and  gas 
appliances  for  household  use)  operated  by  public 
utility  firms  are  included  in  this  category. 

Music  stores  (SIC  5733).— Establishments  pri- 
marily  selling  musical  instruments  such  as  organs, 
pianos,  horns,  stringed  instruments,  drums,  xylo- 
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phones,  etc.   Also  those  establishments  primarily 
selling  phonograph  records  and  albums. 


Eating  Places  (SIC  5812) 
Establishments    primarily    engaged 


in 


selling 

prepared  foods  and  drinks  for  consumption  on  their 
own  premises. 

Drinking  Places  (SIC  5813) 

Establishments  primarily  engaged  in  selling 
drinks,  such  as  beer,  ale,  wine,  liquor,  and  other 
alcoholic  beverages  for  consumption  on  their  own 
premises. 

Drug   Stores,  Proprietary   Stores  (SIC  591) 

Establishments  which  sell  prescriptions,  drugs, 
or  proprietary  medicines  in  combination  with  lines 
such  as  cosmetics,  toiletries,  tobacco,  magazines 
and  books,  and  novelty  merchandise.  Those  stores 
which  sell  prescriptions  are  classified  as  drug 
stores,    the    remainder    as    proprietary    stores. 

Other  Retail   Stores    (SIC  Major  Group  59, 
Except  SIC  591) 

Liquor  stores  (SIC  592),  also  government-oper- 
ated liquor  stores  (SIC  Major  Group  92  and  93).— 
Establishments  primarily  selling  packaged  alco- 
holic beverages  such  as  ale,  beer,  wine,  and  whisky 
for  consumption  off  the  premises.  Liquor  stores 
operated  by  States,  counties,  and  municipalities 
are  included.  Stores  primarily  selling  prepared 
drinks  for  consumption  on  the  premises  are  not 
included  in  this  category  but  are  classified  with 
drinking  places  (SIC  5813). 

Book  stores  (SIC  5942).— Establishments  pri- 
marily selling  new  books  and  periodicals. 

Stationery  stores  (SIC  5943). — Establishments 
primarily  selling  stationery  items,  such  as  writing 


paper,  tablets,  accounting  forms,  legal  forms, 
greeting  cards,  post  cards,  and  school  and  office 
supplies. 

Sporting  goods  stores  (SIC  5952). -Establish- 
ments primarily  selling  a  general  or  specialized 
line  of  sporting  goods  and  equipment  for  hunting, 
camping,  fishing,  skiing,  riding,  tennis,  golf,  and 
other  sports,  and  gymnasium  and  playground  equip- 
ment. 

Bicycle  shops  (SIC  5953).— Establishments  pri- 
marily selling  bicycles  and  bicycle  parts  and 
accessories. 

Jewelry  stores  (SIC  597).— Establishments  pri- 
marily  selling  any  combination  of  the  lines  of 
jewelry,  such  as  diamonds  and  other  precious 
stones;  rings,  bracelets  and  brooches;  sterling  and 
plated  silverware;  and  watches  and  clocks. 

Florists  (SIC  5992).— Establishments  primarily 
selling  cut  flowers  and  growing  plants .  Greenhouses 
and  nurseries  are  not  included  in  the  Census  of 
Business. 


DATA  FOR  MAJOR  RETAIL  CENTERS 

Due  to  the  relatively  small  number  of  establish- 
ments in  the  Major  Retail  Centers,  sales  figures 
are  shown  only  for-- 

1.  Retail  stores,  total. 

2.  Convenience  goods  stores,  i.e..  Food  stores 
(SIC  54),  Eating  and  drinking  places  (SIC  58), 
and  Drug,  proprietary  stores  (SIC  591). 

3.  Shopping  goods  stores,  i.e..  General  mer- 
chandise stores  (SIC  53  pt.).  Apparel, 
accessory  stores  (SIC  56),  and  Furniture, 
home  furnishings,  equipment  stores  (SIC  57). 

4.  All   other   retail  stores  (SIC  52, 55,  599). 


f,.. 


BC58-CBD70 


^ma 


CENTRAL 
BUSINESS  DISTRICT 
STATISTICS 

Rockford,  III.,  Area 


U.S.  DEPARTMENT  OF  COMMERCE 

Luther  H.  Hodges,  Secretary 

BUREAU  OF  THE  CENSUS 

Robert  W.  Burgess,  Director 


1958 

Census 

of 

Business 


c: 
r 


BUI^EAU  OF  THE  CENSUS 

ROBERT  W.  BURGESS,  Director 

A.  ROSS  ECKLER,  Deputy  Director 

HOWARD  C.  GRIEVES,  Assistant  Director 

CONRAD  TAEUBER,  Assistant  Director 

MORRIS  H.  HANSEN,  Assistant  Direptor  for  Statistical  Standards 

LOWELL  T.  GALT,  Assistant  Director  for  Operations 

WALTER  L  KEHRES,  Assistant  Director  for  Administration 

CALVERT  L  DEDRICK,  Chief,  International  Statistical 

Programs  Office 
A.  W.  VON  STRUVE,  Acting  Public  Information  Officer 


BUSINESS  DIVISION— 

Harvey  Kailin,    Chief 

Liouis   Greenberg,   Assistant   Chief 

Henry   Wulff,    Chief,    Census   Program  Brzinch 


ECbNOMIC  OPEP^TIONS  DIVISION— 
M.    D.    Bingham,    Chief 

Irving   Weiss,   Assistant  Chief,   Processing 
Sol  Dolleck,   Assistcint   Chief,    Systems 


ELECTRONIC   SYSTEMS   DIVISION- 
Robert   F.    Drury,    Chief 


GEOGRAPHY   DIVISION— 

WilHam  T.    Fay,    Chief 


MACHINE    TABUU^TION   DIVISION- 
C.    F.    VanAken,   Chief 


\ 


PUNS  FOR  1958  CENSUS  OF  BUSINESS  VOLUMES 

Volume  I.  RETAIL  TRADE,  SUMMARY  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters, 
presenting  statistics  by  kind  of  business  and  geographic 
areas,  for  such  subjects  as  sales -size  of  establishments, 
single  units  and  multiunits ,  employment -size  of  establish- 
ments, cuid  legal  form  of  organization.  This  volume  will 
incorporate  the  subject  report  series  BC58-RS. 

Volume  II.  RETAIL  TRADE,  AREA  STATISTICS— A 
United  States  svmnmary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business,  for  counties,  cities,  ^nd  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
retail  establishments  in  the  area.  Data  for  selected  towns 
and  townships  in  New  England,  New  Jersey,  and  Pennsylj 
vania  will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC68-RA. 

Volume  m.  WHOLESALE  TRADE,  SUMMARY  STATIS- 
TICS— A  United  States  summary  chapter  and  separate 
chapters,  presenting  statistics  by  kind  of  business  and 
geographic  areas,  for  such  subjects  as  size  of  wholesale 
establishments,  receivables  and  bad  debt  losses,  sales  by 
class  of  customer,  commodity  line  sales,  legal  form  of 
organization,  and  petroleum  bulk  stations.  This  volume 
will  incorporate  the  subject  report  series  BC58-WS. 

Volume  IV.  .WHOLESALE  TRADE,  AREA  STATISTICS— 
A  United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordcince  with  the  number  of 
wholesale  establishments  in  the  area.  Data  for  selected 
towns  and  townships  in  New  England,  New  Jersey,  cthd 
Pennsylvania  will  also  be  included.  This  volume  will  in- 
corporate the  area  report  series  BC58-WA. 

Volume  V.  SELECTED  SERVICE  TRADES,  SUMMARY 
STATISTICS— A  United  States  summary  chapter  and  sepa- 
rate chapters,  presenting  statistics  by  kind  of  business  and 
geographic  areas,  for  such  subjects  as  receipts-size  of 
establishments,  employment-size  of  establishments,  legal 
form  of  orgzuiization,  single  units  and  multiunits,  laundries 
and  cleaning  plants,  motion  pictures,  and  hotels  and  niotels. 
This  volume  will  incorporate  the  subject  report  series 
BC58-SS. 

Volume  VI.  SELECTED  SERVICE  TRADES,  AREA  STA- 
TISTICS—A United  States  summary  chapter  and  separate 
chapters  for  each  State,  the  District  of  Cclunrabia,  Alaska, 
Guam,  Hawaii,  and  the  Virgin  Islands.  Statistics  are  pre- 
sented by  kind  of  business  for  counties,  cities,  cuid  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
service  establishments  in  the  area.  Data  for  selected  towns 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vsinia  will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-SA. 
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PREFACE 


AUTHORITY  AND  SCOPE 

The  1958  Census  of  Business  along  with  the  1958  Censuses 
of  Manufactures  and  Mineral  Industries  was  required  by  law 
under  13  U.S.C.,  sections  131  and  224.  These  censuses  covered 
businesses  operated  in  the  continental  United  States,  Alaska, 
Hawaii,  Guam,  and  the  Virgin  Islands.  A  separate  Census  of 
Business  and  Manufactures  for  1958  was  also  conducted  in 
Puerto    Rico    jointly    with    the  Commonwealth  Government. 

The  1958  Census  of  Business  covered  retail  trade,  wholesale 
trade,  selected  services,  and  public  warehousing.  This  report 
provides  findings  for  retail  stores  in  selected  central  business 
districts  and  In  major  retail  centers;  and  for  hotels  and  motion 
picture  theaters   in  the  selected  central  business  districts. 

AREAS  COVERED 

Each  of  the  reports  In  this  series  covers  a  separate  standard 
metropolitan  statistical  area  and  includes  data  for  the  central 
business  district  (or  central  business  districts)  in  the  specified 
standard  metropolitan  statistical  area,  as  well  as  for  each  Cen- 
sus-delineated major  retail  center  (MRC)  located  in  the  same 
standard  metropolitan  statistical  area  (SMSA).  The  number  of 
MRC's  for  which  data  are  shown  in  a  single  SMSA  vary  from 
none  to  about  two  dozen.  The  entire  series  of  reports  covers 
97  SMSA's,  and  provides  data  for  109  CBD's  and  some  500 
MRC's. 

DELINEATION  OF  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

Because  many  large  cities  had  no  officially  defined  area 
representing  their  "Central  Business  District,  "itwas  necessary 
for  the  Bureau  of  the  Census  prior  to  the  1954  Census  of 
Business  to  arrange  for  the  delineation  of  such  districts  before 
a  program  to  tabulate  Census  data  for  them  could  be  imple- 
mented. The  delineation  of  central  business  districts  was  ac- 
complished with  the  cooperation  of  the  Census  Tract  Committees 
in  the  large  cities  included  in  the  central  business  district  (CBD) 
program.  In  their  work  on  the  CBD's  the  Census  Tract  Com- 
mittees obtained  the  representation  of  a  variety  of  local 
interests,  such  as  business  firms  and  associations,  newspapers, 
planning  agencies,  welfare  organizations,  local  governmental 
bodies,  etc.  Central  business  districts  have  been  delineated  only 
in  those  cities  of  100,000  or  more  inhabitants  (according  to  the 
1950  Census  of  Population  or  a  subsequent  special  census  prior 
to  1959)  in  which  there  was  a  local  Census  Tract  Committee 
recommendation  for  such  an  area  in  response  to  an  inquiry  from 
the  Census  Bureau. 

The  objective  of  the  CBD  program  was  stated,  as  follows,  in 
a  letter  from  the  Director  of  the  Census  Bureau  to  the  Census 
Tract  Committees: 

"The  primary  objective  of  this  operation  is  to  provide  a 
basis  for  comparing  changes  in  business  activity  in  the  Cen- 
tral Business  District  with  those  in  the  remainder  of  the 
metropolitan  area  or  of  the  central  city." 

Because  there  are  no  generally  accepted  rules  for  determining 
what  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 
did  not  provide  rigid  specifications  for  defining  the  CBD  but  (1) 
provided  a  general  characterization  of  the  CBD,  describing  it  as 
"an  area  of  very  high  land  valuation,  an  area  characterized  by  a 
high  concentration  of  retail  businesses,  offices,  theaters,  hotels, 
and  "service"  businesses,  and  an  area  of  high  traffic  flow";  and 
(2)  required  that  the  CBD  ordinarily  should  be  defined  to  follow 


existing  tract  lines,  i.e.,  to  consist  of  one  of  more  whole  Census 
tractB.  The  emphasis  put  on  tracts  was  based  on  the  anticipation 
that  other  Census  statistics  than  those  derived  from  the  Census 
of    Business    might    conveniently    be    tabulated    for   CBD's. 

It  was  recognized  that  the  tract  basis  for  CBD's  might 
lead  to  the  inclusion  of  some  land  area  not  properly  within 
a  strictly  defined  CBD  or  to  the  exclusion  of  a  small  por- 
tion of  what  should  be  in  the  CBD.  It  was  believed  that  this 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnitudes  being  measured.  Provision,  however,  was  made 
for  splitting  tracts  where  a  serious  problem  was  encountered. 
The  use  of  tract  lines  for  boundaries  also  was  consistent  with 
the  desire  to  keep  CBD  boundaries  constant,  in  order  to  maxi- 
mize the  value  of  comparisons  over  time.  Although  it  was 
recognized  that  the  CBD  strictly  defined  would  tend  to  change 
over  time.  It  was  felt  that  the  inexactitude  resulting  from  the 
use    of    fixed    boundaries    would    not    prove  to  be  serious. 

In  some  cities  where  there  had  been  a  previously  established 
central  business  district  or  similar  area  which  substantially 
corresponded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  in 
the  Bureau's  CBD  program. 

Data  for  a  total  of  95  CBD's  were  provided  in  the  1954 
Census  of  Business.  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  in  97  standard  metropolitan  statistical 
areas.  A  number  of  cities  have  made  minor  changes  in  the 
boundaries  of  their  CBD's  due  mainly  to  revisions  in  tract 
boundaries.  In  only  one  city,  Minneapolis,  has  a  previously 
defined  CBD  been  significantly  changed. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  and  data  from  them  have  been  tabulated,  as  part  of 
the  1958  Census  of  Business  program.  The  major  retail  cen- 
ters (MRC's)  were  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metropxjlitan  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  themselves)  which  include 
a  major  general  merchandise  store— usually  a  department 
store.  MRC's  were  not  delineated  if  the  piUilication  of  data 
for  them  would  result  in  violation  of  Census  rules  prc^ibiting 
disclosure  of  information  for  individual  firms. 

MRC's  include  not  only  the  planned  suburban  shopping  center 
but  also  the  older  string  street  and  neighborhood  developments 
which  meet  the  above  prerequisites.  Frequently  the  boundaries 
of  a  single  MRC  include  stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the  planned  pxjrtion. 
In  general  the  boundaries  of  the  MRC's  have  been  established 
to  include  all  adjacent  blocks  containing  at  least  one  store  in 
the  general  merchandise,  apparel,  or  furniture -appliance 
groups  of  stores,  and  where  a  planned  center  is  involved  in- 
clude all  of  the  center. 

In  those  cities  within  the  standard  metropwlitan  statistical 
areas  (SMSA's)  covered  by  this  series  of  repwrts  which  were 
not  of  sufficient  size  to  qualify  for  the  delineation  of  a  central 
business  district,  no  MRC's  were  delineated  unless  at  least  two 
such  centers  could  be  defined. 


a 


For  explanation  of  procedures  and  definitions,  see  Appendix. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  1.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISmEKTS:   1958  AND  195<; 

CENTRAL  BUSINESS  DISTRICT  OF  ROCKFORD 

Establishments,  Sales,  Amnial  Payroll,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958^ 


Estab- 
lish- 
ments^ 


(nimber) 


Sales = 


($1,000) 


Payroll, 

entii« 

year 

($1,000) 


Paid  onployees, 

workweek  ended 

nearest  Kov.  15 


Total 
(number) 


Full 
workweek 

(nimber) 


1954^ 


Estab- 
lish- 

Tnon+.  Q  2 


(number) 


Sales'^ 


($1,000) 


Payroll, 

entire 

year 

($1,000) 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562, 563, 568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 


591 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total^ 

Lunber,  building  materials,  hardware, 

faun  equipment  dealers 

Hardware  stores 

Other 

General  merchandise  g3X)up  stores^ 

Departanent  stores 

Limited  price  variety  stores . .... 

Other  general  merchandise  stores .... 

Food  stores 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  oustan 

tailors  * 

Wcmen's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  heme  furnishings,  equipnent 

stores 

Furniture  stores* 

Other  heme  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores  * 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photogrephic  supply  stores . . 

SKr.KCTED  SERVICES 


243 


5 
4 
1 

13 
6 
4 
3 

15 


58,068 


778 
(D) 
(D) 

18,798 

16,577 

(D) 

(D) 

2,672 

12,349 


7 

396 

61 

9,657 

16 

2,320 

25 

3,888 

14 

3,191 

3 

(D) 

13 

1,977 

4 

137 

16 

2,863 

4 

(D) 

1 

(D) 

11 

1,145 

48 

2,697 

33 

2,205 

15 

492 

10 

3,861 

57 

3,997 

5 

270 

4 

350 

4 

(D) 

18 

1,693 

4 

365 

2 

(D) 

Hotels 

Motion  picture  theaters. 


591 
599 


,866 


115 
(D) 
(D) 

3,210 

2,798 

(D) 

(D) 

208 

1,537 

39 

1,370 

383 
563 
(D) 
(D) 
251 
(D) 


6o; 

(D) 
(D) 

212 

671 

613 

58 

472 

640 
19 
93 

(D) 

269 
62 

(D) 


227 
163 


2,954 


33 
(D) 
(D) 

1,237 

1,038 

(D) 

(D) 

80 
305 

15 
462 

99 
227 
200 
(D) 

71 
(D) 


123 
(D) 
(D) 

48 

311 

285 

26 

150 

238 
5 

24 
(D) 
118 

27 
(D) 


131 
74 


2,374 


33 
(D) 
(D) 

902 
774 
(D) 
(D) 

51 
297 

12 
380 

93 
187 
164 
(D) 

57 
(D) 


114 
(D) 
(D) 

45 

256 

233 

23 

125 

204 
5 

20 
(D) 
102 

24 
(D) 


104 
74 


278 


56,757 


768 
792 


8,685 


6 

1,184 

183 

3 

(D) 

(D) 

3 

(D) 

(D) 

15 

16,269 

2,673 

7 

(D) 

(D) 

4 

2,202 

350 

4 

(D) 

(D) 

23 

2,052 

283 

13 

12,895 

1,246 

4 

235 

18 

81 

10,155 

1,589 

14 

2,847 

526 

37 

4,084 

636 

14 

3,270 

510 

4 

674 

81 

19 

2,121 

292 

7 

429 

54 

21 

3,953 

797 

5 

(D) 

(D) 

1 

(D) 

(D) 

15 

1,575 

311 

44 

3,038 

828 

32 

2,408 

724 

12 

630 

104 

10 

2,668 

402 

61 

4,308 

666 

2 

(D) 

(D) 

5 

365 

85 

3 

(D) 

(D) 

21 

1,732 

292 

5 

510 

86 

2 

(D) 

(D) 

291 

170 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero, 

■"■Sales  of  leased  departments  are  incorporated  with  main  store  sales  In  1958,  In  1954  each  leased  department  was  separately 
counted  and  separately  classified  in  accordance  with  its  own  kijid  of  business.  The  effect  on  comparability  is  greatest  for  general 
merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  The  1954  sales  of  leased  departments  located  in  general 
merchandise  stores  but  elsewhere  classified  were  $1,222,000,  of  which  $692,000  was  included  -with  apparel,  accessory  stores. 
This  does  not  affect  "hotels"  or  "motion  picture  theaters," 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business, 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  -to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments, 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.591)  not  covered  in  any  of  the  lines  below. 


ROCKFORD,  ILL.,  AREA 


TaULe  2,— RETAIL  STOHES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  195-4 

CITY  OF  ROCKFORD 

Establislments,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

5-4 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 


591 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


Kind  of  business 


RETAIL  STORES 

Retail  stores,  total-' 

Lumber,  building  materials,  hardware, 

faun  equipment  dealers 

Hardvrare  stores 

Other 

General  merchandise  grovq)  stores-' 

Department  stores 

Lliiited  price  variety  stores , 

Other  general  merchandise  stores...., 

Food  stores , 

Automotive  dealers , 

Gasoline  service  stations , 

Apparel,  accessory  stores , 

Men ' s ,  boys '  apparel  stores ,  custom 

tailors 

Women's  clo-thing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores'...., 

Shoe  stores 

Other  apparel  s-tores 

Furniture,  hone  furnishings,  equipment 

stores 

Furniture  s-tores* 

Other  home  furnishings  stores* 

Hoxisehold  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places , 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores  * 

Liquor  stores 

Book,  stationery  stores , 

Sporting  goods ,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  si^iply  s-tores.. 

SELECTED  SERVICES 


Hotels 

Motion  pictm-e  theaters. 


1958^ 


Estab- 
lish- 
ments 


(number) 


1,263 


80 
30 
50 

39 
■  9 

15 
11 

226 

77 

138 

117 

31 
41 
22 

6 
30 

9 


80 
20 
15 

45 

278 

185 

93 

47 

181 
30 
12 
10 
21 
17 
5 


($1,000) 


202,332 

14,118 

3,006 

11,112 

27,615 

(D) 

3,580 

(D) 

46,084 
37,155 
12,137 
15,664 

(D) 
4,420 
3,371 

(D) 
2,910 

284 


12,541 
(D) 
(D) 

4,515 

14,879 
9,718 
5,161 

8,352 

13,787 
3,287 
525 
539 
(D) 
1,002 
(D) 


2,071 
1,266 


Payroll, 

entire 

year 


($1,000) 


(D) 

1,938 

373 

1,565 

4,452 
(D) 
627 
(D) 

2,940 

3,466 

1,055 

2,414 

(D) 
612 
475 
(D) 
391 
24 


2,543 
(D) 
(D) 

809 

2,863 

2,233 

630 

1,096 

(D) 
248 
122 
(D) 
(D) 
174 
(D) 


662 
298 


Paid  en5>loyees , 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


(D) 

418 
118 
300 

1,830 

.  (D) 

331 

(D) 

1,057 

746 

384 

384 

(D) 
263 
215 
(D) 
119 
14 


533 
(D) 
(D) 

192 

1,444 

1,226 

218 

428 

(D) 
87 
34 

(D) 

(D) 
61 

(D) 


310 
141 


Full 
workweek 

(number) 


(D) 


389 
104 
285 

1,289 
(D) 
201 
(D) 

681 

719 

300 

683 

(D) 
212 
174 
(D) 
87 
12 


506 
(D) 
(D) 

182 

1,131 
954 
177 

325 

(D) 
58 
29 

(D) 

(D) 
50 

(D) 


281 
141 


1954^ 


Estab- 
lish- 
ments^ 


(number) 


1,268 


70 
29 
41 

34 

8 

14 

12 

285 

78 

125 

135 

23 
57 
20 
7 
31 
11 


82 

16 

9 

47 

273 
157 
116 

46 

140 
14 


25 

13 

5 


20 
7 


($1,000) 


172,191 

15,791 

3,895 

11,896 

19,748 

(D) 

(D) 

2,467 

35,640 

34,208 

9,310 

12,625 

3,384 

4,777 

3,666 

(D) 

(D) 

(D) 


13,900 

6,726 

754 

6,250 

14,595 
7,882 
6,712 

5,909 

10,465 
l,-^8 
549 
606 
(D) 
(D) 
(D) 


2,056 
1,352 


Payroll, 

entire 

year 


($1,000) 


20,254 

1,978 

463 

1,515 

3,149 
(D) 
(D) 
252 

2,435 

3,039 

638 

1,857 

615 
690 
554 
(D) 
(D) 
(D) 


2,316 

1,327 

152 

837 

2,612 

1,836 

776 

(D) 

(D) 
(D) 
124 
68 
(D) 
(D) 
(D) 


685 
275 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available,    ...  Represents  zero. 

-'Sales  o  f  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  sepsirately  counted 
and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchan- 
dise s-tores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

■'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "eznployer"  establishments. 

'Both  1954  and  1958  data  limited  to  "en^iloyer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  3.— RETAIL  STCKES  AND  SELECTED  SERVICE  ESTABLISmENTS:   1958  AND  1954 

ROCKFORD  STANDARD  METROPOLITAN  STATISTICAL  AREA 

Establishments,  Sales,  Annual  Payroll,  and  Employees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958^ 


Estab- 
lish- 
ments^ 


(number) 


Sales ^ 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  enployees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


195^1 


Estab- 
lish- 
ments^ 


(number) 


Sales'^ 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


52 

5251 

52  ex.  5251 

53  part  3 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 
564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 


591 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total'' 

Lumber,  building  materials,  hardware, 

faun  equipnent  dealers 

Hardware  stores 

Other 

General  merchandise  groiq)  stores  

Department  stores 

Limited  price  variety  stores ........ 

Other  general  merchandise  stores.,.. 

Food  stores. , 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores., , 

Men's,  boys'  apparel  g tores,  custom 

tailors* , 

Women's  clothing,  specialty  stores,. 

Ready-to-wear  stores ' 

Family  clothing  stores' 

Shoe  stores , 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores* ,. 

Other  home  furnishings  stores*.,,,.. 
Household  appliance,  radio,  TV, 
music  stores ,,, 

Eating,  drinking  places ,, 

Eating  places ,,,, 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores...... 

Jewelry  stores ,... 

Florists 

Camera,  photographic  si^jply  stores,. 

SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


1,706 


132 
52 
80 

54 
10 
18 
18 

306 

94 

217 

129 

32 
44 
25 

8 
33 
12 


93 
22 
21 

50 

386 
262 
124 

57 

238 
38 
12 
14 
22 
17 
7 


25 
11 


248,127 

21,869 

4,676 

17,193 

29,683 

23,414 

3,976 

(D) 

61,190 

39,474 

18,247 

16,223 

5,604 
4,586 
3,537 
2,613 
3,071 
349 


13,026 
6,399 
1,934 

4,693 

20,382 

13,153 

7,229 

9,437 

18,596 
4,631 
525 
621 
1,766 
1,002 
1,170 


2,071 
1,624 


28,660 

2,732 

516 

2,216 

4,721 

3,783 

691 

247 

3,839 

3,575 

1,544 

2,488 

1,110 
636 
499 
295 
412 
(D) 


2,601 

1,408 

366 

827 

3,827 

2,933 

894 

1,217 

2,116 
368 
122 
71 
275 
174 
167 


9,943 

607 
164 
443 

1,957 

1,477 

366 

114 

1,387 

779 

571 

916 

393 
273 
181 
102 
129 
(D) 


551 
266 


196 

2,056 

1,734 

322 

478 

641 
117 
34 
27 
87 
61 
38 


7,719 

550 
133 
417 

1,370 

1,072 

223 

75 

894 

749 

435 

701 

307 

219 

18 

69 

92 

(D) 


523 

255 

83 

185 

1,606 

1,357 

249 

366 

525 
82 
29 
24 
80 
50 
36 


662 
408 


310 
178 


281 
162 


1,625 


105 
37 
68 

41 

9 

16 

16 

352 

97 

172 

138 

23 
57 
20 
9 
32 
11 


107 

21 

9 

63 

356 
206 
150 

50 

207 
18 
8 
13 
26 
14 
6 


20 
11 


199,324 

21,549 

4,394 

17,155 

20,477 

14,619 

3,135 

2,723 

41,975 

36,003 

12,217 

12,764 

3,384 
4,777 
3,666 

970 
2,802 

(D) 


14,776 

6,972 

754 

6,798 

19,144 

10,541 

8,603 

6,265 

14,154 
2,328 
549 
(D) 
2,085 
897 
851 


2,056 
1,668 


22,795 

2,543 

510 

2,300 

3,230 

2,477 

483 

270 

2,758 

3,113 

819 

1,868 

615 
690 
554 
(D) 
729 
(D) 


2,393 

1,361 

152 


3,527 

2,569 

958 

885 

1,659 
124 
124 
(D) 
326 
172 
114 


685 
366 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^Sales  of  leased  departments  are  inco37porated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately  counted 
and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchan- 
dise stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments. 

^oth  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  4.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS— PERCENT  CHANGE  IN  SALES,  195A  TO  1958 

CENTRAL  PUSINESS  DISTRICT  OF  Ra;KFORD,  THE  ENTIRE  CITY,  AND  ROCKFORD  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex,  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 


591 


591 

59  ex, 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


Kind  of  business 


RETAIL  STORES 

Re-tail  stores,  total^ 

Lvnnber,  building  materials,  hardware,  farm  equipment 

dealers 

Hardvare  stores 

Other 

General  merchandise  group  stores 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores. 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men ' s ,  boys '  apparel  stores ,  custom  tailors* 

Women's  clothing,  specialty  stores.... 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores. 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment  stores....... 

Furniture  stores'^ 

Other  hone  furnishings  stores-*.....,....... 

Household  appliance,  radio,  TV,  music  stores 

Eating,  drinking  places 

Eating  places 

DrinMjig  places 

Drug  stores,  proprietary  stores.. 

Other  retail  stores^ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  si:5)ply  stores................ 


SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


Percent  change 


Central 

business 

district 


2.3 


-34.3 
(D) 
(D) 

15.5 
(D) 
(D) 
(D) 

30.2 

^.3 

68.5 

-5.0 
-19.5 

■4:8 

-2.4 

(D) 

-6.8 

-68.1 

-27.6 
(D) 
(D) 

-27.3 

-11.2 

-8.4 

-21.9 

44.7 

-7.2 
(D) 

^.1 
(D) 

-2.3 

28.4 
(D) 


-23.0 
-24.4 


Entire 
city 


17.5 


-10.6 

-22.8 

-6.6 

39.8 
(D) 
(D) 
(D) 

29.3 

8.6 

30.4 

24.1 
(D) 
-7.5 
-8.0 
(D) 
(D) 
(D) 

-9.8 

(D) 

(D) 

-27.8 

1.9 

23.3 

-23.1 

41.3 

31.7 

68.7 

^.4 

-11.1 

(D) 

(D) 

(D) 


0.7 
-6.4 


City 
less  its 
central 
business 
district 


25.0 


-8.7 
(D) 
(D), 

153.4 
(D) 
(D) 
(D) 

29.2 

16.4 

29.4 

143.2 
(D) 
-23.2 
-54.5 
(D) 
(D) 
(D) 

-2.7 

(D) 

(D) 

-27.9 

5.4 

37.2 

-23.2 

38,6 

59.0 
(B) 

-4,9 
(D) 
(D) 
(D) 
(D) 


14.9 
19.1 


Entire 

standard 

metro- 

ixjlitan 

statistical 

area 


34.5 


1.5 
6.4 
0.2 

45,0 

60.2 

26.8 

(D) 

45.8 

9.6 

49.4 

27.1 

65.6 

^.0 

-3.5 

169.4 

9.6 

(D) 

-11.8 

-8.2 

156,5 

-31.0 

6.5 

24,8 

-16.0 

50,6 

31,4 
98,9 
-iA 
(D) 
-15.3 
11.7 
37,5 


0.7 
-2.6 


Standard 

metro- 
politan 
statistical 
area  less 
central 
business 
district 


33.3 


3,6 
(D) 
(D) 

158,7 
(D) 
(D) 
(D) 

46.6 
17.4 


49.0 

60,6 

0,7 

-12,6 

511.5 

151.7 

(D) 

-6.1 

(D) 

(D) 

-32,1 

9.8 

34.6 

-15.5 

55.0 

48.3 
(D) 

-i,9 

(D) 

-79.3 

64.6 
(D) 


14.9 
17.0 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available,    ,,.  Represents  zero.    (Z)  Less  than  0.05  percent. 

^In  computing  percent  change,  sales  of  leased  departments  are  Incorporated  with  main  store  sales  in  1958.  In  1954  each  leased 
department  was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  compara- 
bility is  greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect 
"hotels"  or  "motion  picture  theaters," 

Excludes  nonstore  retailers  (i.e,,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53, 
1954  data  limited  to  "employer"  establishments  in  computing  percent  change, 

'in  computing  percent  change,  both  1954  and  1958  data  limited  to  "employer"  establishments, 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  5.— HEIAIL  STORES:   1958  AND  1954  CENTRAL  BUSINESS  DISTRICT  SALES  AS  PERCENT  OF 

ROCKFORD  AND  OF  ROCKFQRD  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kliul  of  business 


Percent  of  city  sales  In 
Eentral  business  distrlot''^ 


1958 


1954 


Percent  of  standard  metro- 
poUtan  statistical  area 
sales  in  6entral  business 
district^ 


1958 


1954 


52 
5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


RETATT,  SIOBSS 

Retail  storeB,  total^ 

Umber,  building  naterlals,  hardware,  faxn  equl^awnt  dealers, 
Hardware  stores. . ......................................... 

Other 

General  merchandise  gxov^  stores^ 

Departoent  stores 

Llolted  price  variety  stores 

Other  general  oerchandise  stores.. 

Food  stores......... 

Automotive  dealers 

Gasoline  service  stations...... 

Apparel,  accessory  stores. 

Men's,  bc^s'  tqiparel  stores,  custom  tailors* 

Women's  clothing,  specialty  stores 

Ready-to-wear  stores'. 

Family  clothing  stores'.. 

Shoe  stores............ 

Other  apparel  stores 

Furniture,  hone  furnishings,  equipment  stores...... 

Furniture  stores  * 

Other  home  furnishings  stores^.............. 

Household  qipllance,  radio,  TV,  music  stores 

Eating,  drinking  places..................................... 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores. ............................ 

Other  retail  stores' 

Liquor  stores ............................................. 

Book,  stationery  stoics 

Sporting  goods,  bicycle  stores. ..................... ...... 

Jewelry  stores 

Florists 

Camera,  photographic  si^iply  stores 


28.7 

5,5 
(D) 

(D) 

68.1 
(D) 
(D) 
(D) 

5.8 

33.2 

3.0 

61.7 
(D) 
87.9 
94.7 
(D) 
67.9 
48.2 

22.8 
(D) 
(D) 

25.4 

18.1 

22.7 

9.5 

46.2 

29.0 
8.2 

66.7 
(D) 
(D) 

36.4 
(D) 


33.0 

7.5 
(D) 

(D) 

82.4 
(D) 
(D) 
(D) 

5.8 

37.7 

2.5 

80.4 

84.1 

85.5 

89.2 

(D) 

(D) 

(D) 

28.4 
(D) 
(D) 

25.2 

20.8 

30.6 

9.4 

45.2 

41.2 
(D) 

66.5 
(D) 
(D) 
(D) 
(D) 


23.4 

3.6 
(D) 
(D) 

63.3 

70.8 

(D) 

(D) 

4.4 

31.3 

2.2 

59.5 
41.4 
84.8 
90.2 
(D) 
64.4 
39.3 

22.0 
(D) 
(D) 

24.4 

13,2 

16.8 

6.8 

40.9 

21.5 
5.8 

66.7 
(D) 

95.9 

36.4 
(D) 


28.5 

5.5 

(D) 
(D) 

79.5 
(D) 

70.2 
(D) 

4.9 

35.8 

1.9 

79.6 
84.1 
85.5 
89.2 
69.5 
75.7 
(D) 

26.8 
(D) 
(D) 

23.2 

15,9 

22.8 

7.3 

42.6 

30.4 
(D) 

66.5 
(D) 

83.1 

56.9 
(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure,    (NA)  Not  available,    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

■"•In  computing  percent,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56), 

Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent, 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex,  591)  not  covered  in  any  of  the  lines  below. 
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Table  6.— SKTAIL  STORKS:   1958  AND  1954 — ^PERCENTAGE  DISTRIBUTION  OF  SALES,  BY  KIND  OF  BUSINESS 

CENTRAL  3USIia:SS  DISTRICT  OF  ROCKFORD,  THE  ENTIRE  CITY,  AND  ROCKFORD  STANDARD  METROPOLITAN  STATISTICAL  AREA 

(Percentages  are  based  on  total  Retail  Store  Sales  vhlch  exclude  sales  of  nonstore  retailers — mall  order,  direct  sell lug, 

merchandise  vending  machine  operators). 


SIC  code 


Kbid  of  business 


Central 

business 

district^ 


1958 


1954 


Entire  clty^ 


1958 


195A 


Standard  metropolitan 
statistical  area"^ 


1958 


195-; 


52 

5251 

52  ex.  5251 

53  part' 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


RETAIL  STORES 

Retail  stores,  total' 

lAnber,  building  materials,  hardware, 

fam  equlpaent  dealers 

Hardvare  stores...................... 

Other 

General  merchandise  groiq>  stores' 

Departoent  stores 

Limited  price  variety  stores......... 

Other  general  merchandise  stores..... 

Food  stores, .,,..,.,,.,....,......,.,.. 

AutOBotlye  dealers 

OasoUne  service  stations 

Apparel,  accessory  stores..... 

Men's,  boys'  apparel  stores,  custom 

tailors* 

VcBten's  clothing,  specialty  stores... 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  heme  furnishings,  equlpient 

stores 

Furniture  stores*.,........... 

Other  bone  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  dri Hiring  places 

Eating  places 

Drinking  places...................... 

Drug  stores,  proprietary  stores..,,.,,. 

Other  retail  stores' 

Liquor  stores ........................ 

Book,  stationery  stores , 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  si^jply  stores... 


100.0 


1.3 
(D) 
(D) 

32.4 

28.5 

(D) 

(D) 

4.6 
21.3 

0.7 

16.6 

4.0 
6.7 
5.5 
(D) 
3.4 
0.2 


4.9 
(D) 
(D) 

2.0 

4.6 
3.8 
0,8 

6.6 

6.9 
0.5 
0.6 
(D) 
2.9 
0.6 
(D) 


100.0 


2.1 
(D) 
(D) 

28.7 
(D) 
3,9 
(D) 

3.6 
22.7 

0.4 

17.9 

5,0 
7.2 
5.8 

1.2 
0.8 
3.7 


7,0 
(D) 
(D) 

2.8 

5,4 
4.3 

1,1 

4.7 

7.6 

(D) 
0.6 
(D) 
3.1 
0.9 
(D) 


lOC.O 


13.6 
(D) 
1.8 
(D) 

22.8 

18.4 

6.0 

7.7 

(D) 
2.2 
1.7 
(D) 
1.4 
0.1 


6.2 
(D) 
(D) 

2,2 

7.4 
4,8 
2.6 

4.1 

6.8 
1.6 
0.3 
0.3 
(D) 
0.5 
(D) 


100.0 


9.2 
2.3 
6.9 

11.5 
(D) 
(D) 
1.4 

20.7 

19.9 

5.4 

7.3 

2.0 
2.8 
2.1 
(D) 
(D) 
(D) 


8.7 
3.9 
0.4 

3.6 

8,5 
4,6 
3.9 

3,4 

6,1 
1.1 
0.3 
0.4 
(D) 
(D) 
(D) 


100.0 


1.9 
6.9 

12.0 
9.4 
1.6 
(D) 

24.7 

15,9 

7,4 

6.5 

2.3 
1,8 
1,4 
1.1 
1.2 
0,1 


5.2 
2.6 
0.8 

1.9 

8.2 
5.3 
2.9 

3.8 

7.5 
1.9 
0.2 
0.3 
0.7 
0.4 
0.5 


100.0 


10.8 
2.2 
8.6 


1.4 

21.2 

18,1 

6,1 

6.3 

1.7 
2,4 
1,8 
0,5 
(D) 
1.4 


7,4 
3,5 
0,4 

9.6 
5.3 
4.3 

3.1 

7.1 
1.2 
0.3 
(D) 
1.0 
0.5 
0.4 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero,    (Z)  Less  than  0,05  percent. 

^In  computing  percent,  sales  of  leased  departments  are  incorporated  with  main  .store  sales  in  1958.  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56). 

'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex,  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  ROCKFORD  STANDARD  METROPOLITAN  STATISTICAL  AREA 

MRC  No.  1. — Includes  the  stores  in  the  area  bounded  by  East  Jefferson  St.,  North  3rd,  South  3rd,  Kishwaukee  St.,  Walnut  St., 

and  the  east  bank  of  the  Rockford  River 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Hvmber  of 
establish- 
ments 


54,58,591 


53  part, 3 
56,  57 


52,  55, 

59  ex.  591 


Retail  stores,  total: ^ 

Kmber 

Sales ($1,000). 

Convenience  goods  stores: 

Number 

Sales ($1,000), 

Shopping  goods  stores:-' 

Kunber 

Sales ($1,000). 

All  other  stores: 

Nxmber 

Sales ($1,000), 


69 
15,961 


33 
4,018 


17 
2,124 


19 
9,819 


Nimber  of 
establish- 
ments 


Retail  stores,  total ^, 


52 

5251 

52  ex.  5251 

53  part3 
531 

533 
539 

54 


Lmber,  building  materials,  hardware, 

f ann  equipient  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


69 


Food  stores. 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 

565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


Autanotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  ctistom 

tailors 

Women's  clothing,  specialty  storeg.. 

Ready-to-wear  stores' 

Fanily  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,  equipnent 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  Tf,   music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


591 


Drug  stores,  proprietary  stores 

Other  retail  stores' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


24 
14 
10 


MRC  No.  2.— Includes  the  planned  center  known  as  "Meadow  Mart  Shopping  Center"  bounded  by  North  Second  St.,  Windsor  Road, 

North  First  St.,  Theodore  St. 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Nonber  of 
establish- 
ments 


5*, 58, 591 


53  part, 3 
56,  57 


52,  55, 

59  ex.  591 


Retail  stores,  total: ^ 

Nimber 

Sales ($1,000). 

Convenience  goods  stores: 

Nimber 

Sales ($1,000). 

Shopping  goods  stores:^ 

Nimber 

Sales ($1,000). 


All  other  stores: 

Nimber 

Sales , 


!(^^666)! 


12 
4,602 


4 
(D) 


3 
(D) 


Nimber  of 
establish- 
ments 


Retail  stores,  total 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Limber,  building  materials,  hardware, 

faun  equipnent  dealers 

Hardware  stores. 5^.. ........... 

Other , 


,2  3 


General  merchandise  group  stores 
Department  stores 

Limited  price  variety  stores.... 
Other  general  merchandise  stores 


12 
1 

"i 

2 

1 
1 


Food  stores. 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  custcm 

tailors 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,  equipnent 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


Standard  Notes:   (d)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^Group  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  irtiich  could  not  be  classified  by  detailed  kinds  of 

'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

^Includes  data  for  tlK>se  THtifiH  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  7.— RETAIL  STORES:   195S— MAJOR  RETAIL  CENTERS  IN  THE  ROCKFORD  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 


MRC  No.  3. — Includes  the  planned  center  known  as  "North  Towne  Shopping  Center"  on  North  Main  St.,  from  Riverside  Blvd.  to  Broadway 


SIC 
code 


Kind  of  bustnesa 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 


53  part/ 
56,  57 


52,  55,  599 


Retail  stores,  total: ^ 

Number 

Sales ($1,000). 

Convenience  goods  stores: 

Nxmber 

Sales ($1,000). 

Shopping  goods  stores:^ 

Nvmber 

Sales ($1,  000) . 

All  other  stores: 

Nonber 

Sales ($1,  000) . 


22 
6,917 


(D) 


12 
2,786 


2 

(D) 


Number  of 
establish- 
ments 


Retail  stores,  total^. 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Limber,  building  materials,  hardware, 

f  ann  equipment  dealers 

Hsrdware  stores 

Other 


General  merchandise  group  stores'  ^ 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


22 


Food  stores. 


55  ex.  554 

554 

56 

561,  567 

562-3, 568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores'' 

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,  specialty  stores . . 

Ready-to-wear  stores' 

Fanily  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,  equipment 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


MRC  No.  4.— Includes  the  planned  center  known  as  "Rockford  Plaza  Shopping  Center"  and  the  stores  on  Charles  St.  from  Hollister  Ave. 

to  19th  St.  and  on  the  600  Block  of  Hollister  Ave. 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Ndnber  of 
establish- 
ments 


53  part,' 
56,  57 


52,  55,  599 


Retail  stores,  total: ^ 

Nunber 

Sales ($1,000). 

Convenience  goods  stores: 

Nunber 

Sales ($1,000). 

Shopping  goods  stores :2 

Number 

Sales ($1,000). 

All  other  stores: 

Ntmber 

Sales ($1,  000) . 


29 
9,003 


5 
(D) 


12 
4,320 


12 
(D) 


Number  of 
establish- 
ments 


Retail  stores,  total^. 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Lunber,  building  materials,  hardware, 

farm  equipment  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores 

DepeLTtment  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


29 


Food  stores. 


55  ex.  554 

554 

56 

561,   567 

562-3,568 
562 
565 
566 
564,    569 

57 

5712 

5713-15,19 
572,    5732 


58 

5812 

5813 

591 

59  ex.   591 

592 

594 

595 

597 

5992 

5996 


Autcmotlve  dealers. 


Gasoline  service  stations. 


AppEirel,   accessory  stores^ 

Men's,  boys'   api)arel  stores,  custom 

tailors 

Women ' s  clothing,  specialty  stores . . 

Ready-to-wear  stores' 

Family  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,  equipment 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  i^dio,  TV,  music 
stores 


EEiting,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

■kSroup  totals  for  SIC  53  and  56  may  Include  "nonemployer"  establishments  -iftdoh  could  not  be  classified  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "anployer"  establishments. 

'includes  data  for  those  irinrtg  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


APPENDIX 

Procedures  and  Definitions 


CENSUS  DISCLOSURE  RULES 

In  accordance  with  Census  law,  any  data  which 
would  disclose  the  operations  of  an  individual 
establishment  or  business  organization  are  not 
published.  The  number  of  establishments  in  a 
kind  of  business  is  not  considered  a  disclosure 
by  these  rules,  so  that  this  item  is  shown  in 
instances  where  other  items  of  information  for 
the  same  kind  of  business  or  locality  are  sup- 
pressed. 

KINDS  OF  BUSINESS  COVERED 

This  report  covers  all  establishments  (except 
nonstore  retailers)  Included  in  Retail  Trade,  de- 
fined in  accordance  with  the  principles  of  the 
Standard  Industrial  Classification  Manual  (1957  edi- 
tion) issued  under  the  auspices  of  the  Bureau 
of  the  Budget,  Executive  Office  of  the  Presi- 
dent. This  report  includes,  in  addition  to  re- 
tail trade  establishments,  hotels  and  motion  pic- 
ture theaters,  parts  of  major  groups  70  and  78 
of  the  SIC  Manual. 

Retail  Trade,  as  defined  in  the  SIC  Manual, 
and  as  covered  in  the  1958  Census  of  Business, 
includes  establishments  primarily  engaged  in  sell- 
ing merchandise  directly  to  personal,  household, 
and  farm  users.  Excluded  from  Retail  Trade 
are  places  of  business  operated  by  membership 
clubs  and  open  only  to  their  own  members  or 
personnel,  such  as  restaurants  and  bars  operated 
by  country  clubs,  school  cafeterias,  cafeterias 
operated  by  industrial  plants  for  their  employ- 
ees, establishments  operated  by  agencies  of  the 
Federal  Government  on  military  posts,  hospitals, 
etc. 

Data  for  nonstore  retailers— mail  order  houses, 
direct  selling  <house-to-house)  organizations,  and 
merchandise  vending  machine  operators— have  been 
excluded  from  the  tabulations  in  this  report,  but 
are  contained  in  other  publications  of  the  1958  Cen- 
sus of  Business,  such  as  the  Area  Report  Series. 

METHOD  OF  ENUMERATION 

For  purposes  of  coverage  in  the  1958  Census 
of  Business,  retail  establishments  were  divided 
into  two  categories— those  with  some  paid  employ- 
ment during  1958,  i.e.,  the  "employer"  universe, 
and  those  with  no  paid  employment  during  1958, 
i.e.,  the  "nonemployer"  universe.  The  method 
of  obtaining  census  information  for  these  two 
groups  is  described  below. 


Enumeration  of  "Employers."— Information  for 
establishments  in  this  part  of  the  retail  trade 
field  was  obtained  by  means  of  a  mail  canvass. 
Report  forms  were  mailed  to  all  business  firms 
included  in  the  active  records  of  the  Internal 
Revenue  Service  as  subject  to  payment  of  Fed- 
eral Insurance  Contributions  Act  (FICA)  taxes 
(i.e.,  employers  of  one  or  more  persons)  and 
which  were  classified  in  the  records  of  the  Bu- 
reau of  Old-Age  and  Survivors  Insurance  (BOASI) 
as  wholly  or  partially  engaged  in  retail,  whole- 
sale, manufacturing,  and  mineral  industries.  Also 
included  were  those  classified  in  major  groups 
70  (except  702  and  704),  72,  73,  75,  76,  78,  and 
79  of  the  service  industries  portion  of  the  SIC 
Manual,  and  in  public  warehousing,  SIC  major 
group  42,  except  421.  In  addition,  report  forms 
were  mailed  to  all  establishments  which  BOASI 
had  not  classified  by  kind  of  business' prior  to 
mailing  of  census  report  forms.  Each  estab- 
lishment was  mailed  a  report  form  appropriate 
to  its  BOASI  classification  (for  those  cases  for 
which  BOASI  classification  had  not  yet  been  es- 
tablished, a  general  purpose  form  was  used),  but 
its  census  classification  was  determined  by  re- 
plies   to  questions   on  the  census   report   form. 

Enumeration  of  "Nonemployers."— This  group 
was  defined  to  include  retail  businesses  other  than 
those  represented  in  the  active  FICA  records  of 
the  Internal  Revenue  Service.  Information  for 
this  group  of  establishments  was  derived  from 
the  1958  Federal  income  tax  returns.  Information 
was  compiled  from  only  one-half  of  these  cases 
and  census  results  for  this  group  were  estab- 
lished by  multiplying  such  findings  by  two.  The 
"nonemployer"  segment  of  retail  trade,  although 
made  up  of  a  large  number  of  establishments, 
accounted  for  less  than  10  percent  of  the  total 
retail  trade  volume. 

Included  in  this  segment  were  only  those  non- 
employer  establishments  which  reported  a  sales 
volume  of  $2,500  or  more  during  1958.  Non- 
employer  establishments  reporting  a  sales  vol- 
ume of  less  than  $2,500  were  not  included  in 
these  tabulations,  regardless  of  the  period  of 
time  they  were  operated  during  the  year. 

COMPARISON  OF  THE  1954  AND 
1958  CENSUSES 

In  all  major  respects,  the  1954  and  1958  Cen- 
suses were  conducted  under  similar  conditions 
and  procedures.     Strict  comparability  in  the  data 
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for  the  two  censuses  is  limited  by  the  following 
factors: 

1.  The  physical  area  of  a  number  of  urban 
places  in  the  1958  Census  is  not  the  same  as  it 
was  in  1954  because  of  annexations  and  other 
boundary  changes  which  have  occurred  since  the 
1954  Census.  This  factor  should  be  taken  into 
consideration  in  evaluating  changes  in  census 
findings  from  1954,  as  in  each  census  the  sta- 
tistics for  urban  places  are  in  accordance  with 
the  boundaries  for  those  places  in  the  census 
year. 

2.  Whereas  in  the  1954  Census,  "leased 
departm.ents"  (businesses  operated  as  departments 
of  a  retail  business,  under  different  ownership) 
were  counted  as  separate  establishments  and 
separately  classified  by  kind  of  business,  in  the 
1958  Census  they  have  been  combined  with  the 
retail  business  in  which  located.  As  a  result, 
it  is  anticipated  that  the  count  of  establishments 
will  be  approximately  25,000  less  in  the  1958 
Census  than  would  have  been  the  case  if  the 
1954  Census  procedure  had  been  followed.  In 
addition,  there  will  be  some  redistribution  in 
the  data  among  the  various  kinds  of  business 
categories  (e.g.,  the  figures  for  a  leased  shoe 
department  located  in  a  department  store  which 
were  tabulated  in  the  "shoe  store"  kind  of  busi- 
ness in  1954  are  included  with  "department 
store"  figures  in  the  1958  Census).  Leased 
departments  in  the  1954  Census  reported  sales 
of  approximately  one  billion  dollars. 

3.  Revisions  made  in  the  1957  edition  of  the 
SIC  Manual  have  necessitated  the  following  changes 
in  establishment  classifications  used  in  the  1954 
Census: 

a.  Musical  instrument  stores  and  music 
and  record  shops  have  been  shifted  to  the  kind- 
of-business  group  "Furniture,  Home  Furnish- 
ings, Equipment  Stores"  from  the  group  "Other 
Retail  Stores." 

b.  Antique  stores  have  been  shifted  to 
the  group  "Other  Retail  Stores"  from  the  group 
"Furniture,  Home  Furnishings,  Equipment 
Stores." 

4.  Both  the  1954  and  1958  Censuses  ex- 
cluded those  businesses  with  no  paid  employment 
which  had  sales  volume  of  less  than  $2,500  in 
the  census  year.  To  the  extent  that  price  in- 
creases since  1954  resulted  in  increases  in  the 
dollar  volume  of  sales,  the  1958  Census  includes 
stores  with  a  lesser  physical  volume  of  business 
than  were  included  in  the  1954  Census.  While 
the  exact  magnitude  of  this  phenomenon  is  un- 
known, the  effect  on  total  volume  of  retail  sales 
undoubtedly  is  only  a  fraction  of  one  percent 
and  probably  has  little  effect  on  the  number  of 
stores  included  in  the  census. 


Both  the  1954  and  1958  Censuses  include  data 
for  some  "nonemployer"  establishments  in  the 
group  totals  but  not  in  the  detailed  kinds -of - 
business  totals  due  to  limitation  of  classification 
information  on  the  Federal  tax  returns.  In  the 
1954  data,  all  major  groups  (i.e.,  SIC  2  digit) 
included  some  such  establishments.  In  1958 
only  two  major  groups— SIC  53,  General  Mer- 
chandise Group,  and  SIC  56,  Apparel,  Accessory 
Stores— included  such  establishments.  In  neither 
census  was  it  found  feasible  to  classify  any 
"nonemployer"  establishments  as  "Ready-to-wear 
stores  (SIC  562)"  or  "Family  clothing  stores 
(SIC  565)"  and,  in  the  1954  Census,  it  similarly 
was  not  found  feasible  to  change  any  "nonemploy- 
er" establishment  as  "Men's,  boys' apparel  stores, 
custom  tailors  (SIC  561,  567)";  "Furniture  stores 
(SIC  5712)";  or  "Other  home  furnishings  stores 
(SIC  5713-15,  5719)."  Such  stores  were  classi- 
fied only  at  the  major  group  level. 

EXPLANATION  OF  TERMS 

Establishments.— Census  of  Business  figures 
represent  a  summary  of  reports  for  individual  "es- 
tablishments" rather  than  "companies."  A  sep- 
arate report  was  obtained  for  each  location  where 
business  was  conducted,  including  each  location 
of  multiunit  organizations.  Each  report  was 
tabulated  in  accordance  with  the  physical  location 
at  which  the  business  was  conducted. 

Where  two  or  more  activities  were  carried  on 
at  a  single  location  under  a  single  ownership, 
all  activities  generally  were  grouped  together  as 
a  single  establishment,  and  the  entire  establish- 
ment was  classified  on  the  basis  of  its  major 
activity,  with  all  data  for  it  included  in  that  clas- 
sification. However,  in  cases  where  distinct 
and  separate  economic  activities,  for  which  dif- 
ferent industry  classification  codes  were  appro- 
priate, were  conducted  under  the  same  ownership 
at  a  single  location,  and  where  conditions  pre- 
scribed by  the  SIC  Manual  for  recognizing  the 
existence  of  more  than  one  establishment  were 
met,  separate  establishment  reports  for  each  of 
the  different  activities  were  reported  in  the  cen- 
suses. 

In  the  case  of  leased  departments,  i.e.,  where 
separately  owned  businesses  are  operated  as  de- 
partments of  a  retail  business  under  another 
ownership  (e.g.,  a  separately  owned  shoe  depart- 
ment store)  only  a  single  establishment,  combin- 
ing leased  departments  with  the  retail  establish- 
ment in  which  they  are  located,  is  recognized 
for  1958  Census  purposes. 

The  "number  of  establishments"  shown  in  this 
report  is  the  number  in  business  at  the  end  of 
the  census  year. 

Sales.— Sales  include  the  total  of  merchandise 
sold,   and  receipts  from  repairs  and  from  other 
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services  to  customers,  whether  or  not  payment 
was  received  in  1958.  Sales  are  normally  re- 
corded net  of  deductions  for  refunds  and  allow- 
ances for  merchandise  returned  by  customers. 
Total  sales  exclude  amounts  other  than  those  re- 
ceived from  customers,  such  as  income  from  in- 
vestments, rental  of  real  estate,  etc.  They  in- 
clude the  amount  of  local  and  State  sales  taxes 
and  Federal  excise  taxes  which  are  collected 
by  the  store  directly  from  customers  and  paid 
directly  by  the  store  to  a  local,  State,  or  Fed- 
eral taxing  agency.  Gasoline,  liquor,  tobacco, 
and  other  excise  taxes  which  are  paid  by  the  manu- 
facturer or  wholesaler  and  passed  along  to  the 
retailer  also  are  included. 

The  sales  figures,  therefore,  represent  total 
sales  and  receipts  of  all  establishments  primari- 
ly engaged  in  retail  trade.  They  do  not  include 
retail  sales  made  by  manufacturers,  wholesalers, 
service  establishments,  and  other  businesses  whose 
primary  activity  is  other  than  retail  trade.  They 
do,  however,  include  receipts  other  than  from  the 
sale  of  merchandise  at  retail  (e.g.,  service  re- 
ceipts, sales  to  industrial  users,  sales  to  other 
retailers,  etc.)  by  establishments  primarily  en- 
gaged in  retail  trade.  Although  the  count  of  es- 
tablishments as  tabulated  in  this  report  repre- 
sents the  number  in  business  at  the  end  of  the 
year,  the  sales  figures  include  sales  of  all  es- 
tablishments in  business  at  any  time  during  the 
year. 

Payroll,  entire  year.— Payroll  includes  salaries, 
wages,  commissions,  bonuses,  vacation  allowances, 
and  the  value  of  payments  in  kind  (such  as  free 
meals,  lodgings,  etc.)  paid  during  the  year  to 
all  employees.  Gratuities  received  by  employees 
from  patrons  are  not  included.  For  corporations, 
it  includes  amounts  paid  to  officers  and  execu- 
tives; it  does  not  include  compensation  of  pro- 
prietors or  of  partners  of  unincorporated  busi- 
nesses. Payroll  is  reported  before  deductions 
for  Social  Security,  income  tax,  insurance  dues, 
etc. 

Payroll— workweek  ended  nearest  November 
15.— This  item  consists  of  payroll,  as  defined  above, 
which  was  paid  to  persons  on  the  payroll  in  the 
pay  period  ended  nearest  November  15,  1958. 
Establishments  whose  payroll  period  was  other 
than  a  week  were  requested  to  adjust  the  fig- 
ures to  a  weekly  basis. 

Paid  employees— workweek  ended  nearest  No- 
vember 15.— Paid  employees  consist  of  the  num- 
ber  of  employees,  including  salaried  officers  and 
executives  of  corporations,  who  were  on  the  pay- 
roll for  the  workweek  ended  nearest  November 
15,  but  not  proprietors  or  partners  of  unincorpo- 
rated businesses. 


"Full  workweek"  employees.— "Full  workweek" 
employees  includes  employees,  whether  regular  or 
seasonal,  who,  for  the  specified  pay  period,  were 
paid  for  working  at  least  the  number  of  hours 
typically  worked  in  a  week  by  employees  of  the 
reporting  establishment.  All  other  employees 
paid  during  that  workweek  were  reported  as  part- 
workweek  employees. 

KIND- OF -BUSINESS  CLASSIFICATIONS 

Establishments  covered  by  the  1958  Census  were 
assigned  a  kind-of-business  classification  in  ac- 
cordance with  the  provisions  of  the  1957  edition 
of  the  SIC  Manual.  It  should  be  noted  that  kind- 
of-business  classifications  are  not  interchange- 
able with  commodity  classifications.  Most  busi- 
nesses sell  a  number  of  kinds  of  commodities. 
The  kind-of-business  code  assigned  generally 
reflects  either  the  individual  commodity  or  c(nn- 
modity  group  which  is  the  primary  source  of  the 
establishment's  receipts  or  some  mixture  of  differ- 
ent commodities  which  characterize  the  estab'- 
lishment's  business.  Thus,  the  classification  of 
establishments  by  kind  of  business  generally  does 
not  make  it  possible  to  determine  either  the  num- 
ber of  establishments  handling  a  particular  com- 
modity or  the  sales  of  that  commodity.  For 
example,  the  "food  group"  classification  occludes 
stores  selling  some  food  if  the  sale  of  food  is 
not  the  primary  source  of  receipts;  moreover, 
even  though  stores  are  classified  as  "food  stores" 
some  of  their  receipts  may  be  derived  from  the  sale 
of  nonfood  products. 

As  noted  in  the  section  on  "Method  of  Enu- 
meration," the  1958  Census  findings  are  based 
on  reports  from  two  different  sources.  "Em- 
ployer" establishments  were  canvassed  by  mail 
and  were  required  to  complete  report  forms 
especially  designed  for  this  census.  "Nonem- 
ployer"  establishments,  however,  were  included 
in  the  census  on  the  basis  of  information  sup- 
plied on  the  1958  Federal  income  tax  report. 
Because  of  the  nature  of  the  information  avail- 
able on  the  tax  form,  the  kind-of-business  classi- 
fications based  on  that  form  represent  primarily 
"self -designation."  In  some  cases  this  informa- 
tion was  adequate  for  classification  at  the  kind- 
of-business  group  level  but  npt  for  detailed  kinds 
of  business.  (See  "Comparisons  of  the  1954 
and  1958  Censuses,"  above.) 

The  classifications  based  on  the  census  forms, 
on  the  other  hand,  reflect  the  information  on  the 
commodity  "composition"  of  the  establishment  as 
revealed  by  the  census  classification  inquiries. 
The  effect  of  the  two  different  sources  on  uni- 
formity of  classification,  as  reflected  in  the 
measurement  of  dollar  volume  of  sales  is  minor. 
In  total,  the  "nonemployer"  establishments  ac- 
count for  less   than   10  percent  of  retail  sales 
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and,  in  most  cases,  it  is  likely  that  the  "self- 
designated"  classification  would  be  consistent  with 
that  derived  from  more  comprehensive  information. 

The  data  in  this  report  for  two  major  SIC 
groups,  55  and  59,  have  been  subdivided,  making 
it  necessary  to  arrive  at  SIC  major  group  totals 
by  addition  (see  description  below  for  these  major 
groups).  In  addition,  data  for  that  part  of  SIC 
group  53  which  relates  to  nonstore  retailers 
are  not  included  in  this  report. 

Lumber,  Building  Materials,  Hardware,  Farm 
Equipment  Dealers  (SIC  Major  Group  52) 

Establishments  primarily  selling  lumber,  build- 
ing materials,  the  basic  lines  of  hardware,  paint, 
wallpaper,  glass,  electrical  supplies,  roofing  ma- 
terials, and  other  supplies  and  equipment  for  home 
construction.  Establishments  primarily  selling 
farm  equipment  are  also  included.  Establishments 
in  this  group  sell  to  contractors  as  well  as  to 
the  general  public. 

Hardware  stores  (SIC  5251).—  Establishments 
primarily  selling  a  number  of  basic  hardware 
lines,  such  as  tools,  builders'  hardware,  paint 
and  glass,  housewares  and  household  appliances, 
cutlery,  and  roofing  materials.  These  establish- 
ments may  also  sell  farm  implements. 

General  Merchandise  Group  (SIC  Major  Group  53, 
Except  For  "Nonstore  Retailers") 

This  group  includes  all  establishments  within 
SIC  major  group  53— "General  Merchandise"  ex- 
cept for  "nonstore"  establishments. 

The  data  for  establishments  in  this  group  in 
the  1958  Census  of  Business  as  compared  with 
the  1954  Census  of  Business  are  affected  by  the 
treatment  in  1958,  of  leased  departments  as  parts 
of  the  establishment  within  which  they  operate 
rather  than  as  separate  establishments.  The 
data  for  department  stores  are  most  affected 
by  this  change. 

Department  stores  (SIC  531).— Establishments 
normally  employing  25  or  more  people  and  en- 
gaged in  selling  some  items  in  each  of  the  fol- 
lowing lines  of  merchandise: 

1.  Furniture,  home  furnishings,  appliances, 
radio  and  TV  sets 

2.  A  general  line  of  apparel  for  the  family 

3.  Household  linen  and  dry  goods 

An  establishment  with  total  sales  of  less  than 
$5,000,000,  in  which  sales  of  any  one  of  these 
groupings  is  greater  than  80%  of  total  sales, 
is  not  classified  as  a  department  store. 

An  establishment  with  total  sales  of  $5,000,000 
or  more  is  classified  as  a  department  store 
even    if    sales    of  one   of  the  groups   described 


above  is  more  than  80%  of  total  sales,  provided 
that  the  combined  sales  of  the  other  two  groups 
is  $500,000  or  more.  Relatively  few  stores 
are  included  in  this  classification  as  a  result 
of  this  special  rule  and  most  of  those  which  are 
would  otherwise  have  been  classified  in  the  ap- 
parel group  (SIC  major  group  56). 

Limited  price  variety  stores  (SIC  533).— Es- 
tablishments  primarily  selling  a  variety  of  mer- 
chandise in  xhe  low  and  popular  price  ranges, 
such  as  stationery,  gift  items,  women's  acces- 
sories, toilet  articles,  light  hardware,  toys,  house- 
wares, confectionery.  These  establishments  fre- 
quently are  known  as  "5  and  10  cent"  stores 
and  "5  centd  to  a  dollar"  stores,  although  mer- 
chandise is  usually  sold  outside  these  price  ranges. 

Classification  of  all  stores  in  this  category 
is  primarily  based  on  self-designation  by  the  store 
operators.  The  self-designation  was  supplemented 
by  the  addition  to  the  1958  Census  report  form 
of  a  question  on  food  sales,  the  answers  to  which 
resulted  in  removing  from  this  category  a  sig- 
nificant number  of  smaller  establishments  included 
under  this  heading  in  the  1954  tabulations. 

Food  Stores  (SIC  Major  Group  54) 

Establishments  primarily  selling  food  for  home 
preparation  and  consumption.  Estaiblishments  pri- 
marily selling  prepared  food  and  drinks  for  con- 
sumption on  their  own  premises  are  classified 
as  "Eating  and  Drinking  Places"  (SIC  major 
group  58),  and  stores  primarily  engaged  in  selling 
packaged  beers  and  liquors  are  classified  sepa- 
rately as  "liquor  stores." 

Automotive  Dealers  (SIC  Major  Group  55, 
Except  554) 

NOTE:  This  group  does  not  include  estab- 
lishments primarily  engaged  in  selling  trucks 
and  motorized  industrial  equipment.  Such  es- 
tablishments are  included  in  the  Wholesale  Trade 
portion  of  the  Census  of  Business. 

Passenger  car  dealers,  franchised  and  non- 
franchised  (SIC  551,  552).— Establishments  pri- 
marily selling  new  automobiles,  or  new  and  used 
automobiles  and  trucks.  These  establishments 
frequently  operate  repair  shops  and  used  car 
lots  and  may  carry  stocks  of  replacement  parts, 
tires,  batteries,  and  automotive  accessories.  Used 
car  lots  and  repair  shops  operated  by  franchised 
dealers  are  not  recognized  as  separate  estab- 
lishments. Data  for  such  operations  are  con- 
solidated in  this  category  with  other  data  for 
franchised  passenger  car  dealers.  Establish- 
ments primarily  selling  used  cars  and  trucks  and 
not  holding  a  franchise  for  the  sale  of  new  pas- 
senger cars  are  also  included. 


18 


APPENDIX 


Tire,  battery,  accessory  dealers  (SIC  553).— 
Establishments  primarily  selling  new  automobile 
tires,  batteries,  automobile  seat  covers,  and  auto- 
mobile parts  and  accessories.  Establishments 
primarily  selling  used  merchandise  in  these  cate- 
gories are  classified  as  "secondhand  stores," 
(SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

Establishments  primarily  selling  gasoline  and 
other  automotive  petroleum  products.  Establish- 
ments called  garages  but  deriving  the  larger 
part  of  receipts  from  gasoline  and  oil  sales 
are  included. 

Apparel,  Accessory  Stores  (SIC  Major  Group  56) 

Establishments  in  this  group  are  primarily 
engaged  in  selling  clothing  of  all  kinds  and  re- 
lated articles  for  personal  wear  and  adornment. 
Not  included  in  this  group  are  the  establish- 
ments which  meet  the  criteria  for  department 
stores  or  general  merchandise  stores  (SIC  531 
and  part  of  5392),  even  though  most  of  their 
receipts  are  from  the  sale  of  apparel  and  ap- 
parel accessories . 

Men's,  boys'  apparel  stores,  custom  tailors  (SIC 
561  and  5671).- -Establishments  primarily  engaged 
in  selling  men's  and  boys'  outerwear  and  furnish- 
ings such  as  shirts,  hats,  underwear,  hosiery, 
etc.  Also  included  are  establishments  primari- 
ly engaged  in  the  making  and  selling  of  outer- 
wear to  individual  order  from  stocks  of  material 
carried  in  their  inventory. 

Women's  clothing,  specialty  stores  (SIC  562, 
563,  568).— Establishments  primarily  sellingwom- 
en's  apparel  and  apparel  accessories  of  all  types, 
including  women's  ready-to-wear  stores,  furriers, 
and  the  various  specialty  shops. 

Women's  ready-to-wear  stores  (SIC  562).— 
Establishments  primarily  selling  women's  and 
girls'  apparel.  Establishments  are  included  in 
this  category  provided  (1)  their  sales  of  all  types 
of  apparel  (except  as  noted  in  the  definition  for 
general  merchandise  group  stores)  account  for 
80%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
en's and  girls'  apparel  are  3  or  more  times  the 
sales  of  all  men's  and  boys'  apparel,  and  (3) 
sales  of  women's  and  girls'  coats,  suits,  and  dress- 
es are  at  least  one- third  of  sales  of  all  women's 
and  girls'  apparel.  Establishments  primarily 
selling  garments  made  to  customer  order  are  clas- 
sified as  custom  tailors  (SIC  567). 

Family  clothing  stores  (SIC  565).— Establish- 
ments  primarily  selling  clothing,  furnishings,  and 
accessories  for  men,  women,  and  children,  with- 
out specializing  in  any  one  line.  Establishments 
are  included  in  this  category  provided  (l)their 
sales   of  all  types  of  apparel  (except  as  noted  in 


the  definition  for  general  merchandise  group  stores) 
account  for  80%  or  more  of  their  total  sales, 
(2)  sales  of  all  women's  and  girls'  apparel  items 
are  not  more  than  3  times  the  sales  of  all  men's 
and  boys'  items,  and  (3)  the  sales  of  all  men's 
and  boys'  apparel  items  are  not  more  than  3 
times  the  sales  of  all  women's  and  girls'  apparel 
items. 

Shoe  stores  (SIC  566).— Establishments  primarily 
selling  shoes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  family  shoe  stores;  and  chil- 
dren's, juveniles'  shoe  stores. 

Furniture,  Horfie  Furnishings,  Equipment  Stores 
(SIC  Major  Group  57) 

Establishments  primarily  selling  merchandise 
used  in  furnishing  the  home,  such  as  furniture, 
floor  coverings,  draperies,  glass  and  chinaware, 
domestic  stoves,  refrigerators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radio 
and  TV  sets.  Also  included  are  musical  instru- 
ment stores  and  music  and  record  shops,  kinds 
of  business  which  in  the  1954  Census  of  Busi- 
ness were  included  in  the  group  "Other  Retail 
Stores."  Antique  stores,  which  in  the  1954  Census 
were  included  in  this  group  are  now  included  with 
"  Other  Retail  Stores . " 

Furniture  stores  (SIC  5712).— Establishments 
primarily  selling  household  furniture,  mattresses, 
springs,  and  other  sleep  equipment.  Also  included 
in  this  classification  are  establishments  selling 
household  appliances,  record  players,  and  radio 
and  TV  sets,  provided  the  receipts  from  sales 
of  furniture  and  sleep  equipment  exceed  those 
from  sales  of  the  other  commodity  lines  named. 

Other  home  furnishings  stores  (SIC  571  except 
5712).— Establishments  primarily  selling  home  fur  - 
nishings  other  than  household  furniture,  mat- 
tresses, springs,  and  other  sleep  equipment.  In- 
cluded are  stores  primarily  engaged  in  selling 
such  lines  of  home  furnishings  as  floor  coverings; 
drapery,  curtains,  slip  covers,  upholstery  materi- 
als; china,  glassware,  metalware;  lamps  and  lamp- 
shades, blinds  and  window  shades;  etc. 

Household  appliances,  radio,  TV  stores  (SIC 
572  and  5732).— Establishments  primarily  engaged 
in  selling  household  appliances  (such  as  electric  and 
gas  refrigerators,  stoves,  vacuum  cleaners,  wash- 
ing machines  and  dryers,  freezers,  electric  irons, 
percolators,  hot  plates,  etc.)  and  radios,  television 
sets,  and  record  players.  The  retail  establishments 
(primarily  engaged  in  the  sale  of  electric  and  gas 
appliances  for  household  use)  operated  by  public 
utility  firms  are  included  in  this  category. 

Music  stores  (SIC  5733).— Establishments  pri- 
marily  selling  musical  instruments  such  as  organs, 
pianos,  horns,  stringed  instruments,  drums,  xylo- 
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phones,  etc.   Also  those  establishments  primarily 
selling  phonograph  records  and  albums. 

Eating  Places  (SIC  5812) 

Establishments  primarily  engaged  in  selling 
prepared  foods  and  drinks  for  consumption  on  their 
own  premises. 

Drinking  Places  (SIC  5813) 

Establishments  primarily  engaged  in  selling 
drinks,  such  as  beer,  ale,  wine,  liquor,  and  other 
alcoholic  beverages  for  consumption  on  their  own 
premises. 

Drug  Stores,  Proprietary   Stores  (SIC  591) 

Establishments  which  sell  prescriptions,  drugs, 
or  proprietary  medicines  in  combination  with  lines 
such  as  cosmetics,  toiletries,  tobacco,  magazines 
and  books,  and  novelty  merchandise.  Those  stores 
which  sell  prescriptions  are  classified  as  drug 
stores,    the    remainder    as    proprietary    stores. 

Other   Retail   Stores    (SIC  Major  Group  59, 
Except  SIC  591) 

Liquor  stores  (SIC  592),  also  government-oper- 
ated liquor  stores  (SIC  Major  Group  92  and  93).— 
Establishments  primarily  selling  packaged  alco- 
holic beverages  such  as  ale,  beer,  wine,  and  whisky 
for  consumption  off  the  premises.  Liquor  stores 
operated  by  States,  counties,  and  municipalities 
are  included.  Stores  primarily  selling  prepared 
drinks  for  consumption  on  the  premises  are  not 
included  in  this  category  but  are  classified  with 
drinking  places  (SIC  5813). 


Book  stores   (SIC   5942).  -  Establishments 
marily  selling  new  books  and  periodicals. 


pri- 


I        Stationery    stores    (SIC   5943).— Establishments 
I    primarily  selling  stationery  items,  such  as  writing 


paper,  tablets,  accounting  forms,  legal  forms, 
greeting  cards,  post  cards,  and  school  and  office 
supplies. 

Sporting  goods  stores  (SIC  5952). -Establish- 
ments primarily  selling  a  general  or  specialized 
line  of  sporting  goods  and  equipment  for  hunting, 
camping,  fishing,  skiing,  riding,  tennis,  golf,  and 
other  sports,  and  gymnasium  and  playground  equip- 
ment. 

Bicycle  shops  (SIC  5953). -Establishments  pri- 
marily selling  bicycles  and  bicycle  parts  and 
accessories. 

Jewelry  stores  (SIC  597).— Establishments  pri- 
marily  selling  any  conJaination  of  the  lines  of 
jewelry,  such  as  diamonds  and  other  precious 
stones;  rings,  bracelets  and  brooches;  sterling  and 
plated  silverware;  and  watches  and  clocks. 

Florists  (SIC  5992). -Establishments  primarily 
selling  cut  flowers  and  growing  plants .  Greenhouses 
and  nurseries  are  not  included  in  the  Census  of 
Business. 


DATA  FOR  MAJOR  RETAIL  CENTERS 

Due  to  the  relatively  small  number  of  establish- 
ments in  the  Major  Retail  Centers,  sales  figures 
are  shown  only  for-- 

1.  Retail  stores,  total. 

2.  Convenience  goods  stores,  i.e.,  Food  stores 
(SIC  54),  Eating  and  drinking  places  (SIC  58), 
and  Drug,  proprietary  stores  (SIC  591). 

3.  Shopping  goods  stores,  i.e..  General  mer- 
chandise stores  (SIC  53  pt.).  Apparel, 
accessory  stores  (SIC  56),  and  Furniture, 
home  furnishings,  equipment  stores  (SIC  57). 

4.  All  other   retail  stores  (SIC  52, 55,  599). 
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PUBLICATION  PLAN  FOR  THE  1958  CENSUS  OF  BUSINESS 


The  1958  Census  of  Business  consists  of  three  major  trade 
segments— retail  trade,  wholesale  trade,  and  selected  service 
trades.  The  final  results  of  the  1958 Census  are  published  in 
the  form  of  separate  report  series  for  each  of  these  trade 
segments  and  a  separate  report  for  public  warehouses.  These 
report  series  will  supersede  the  preliminary  reports. 

The  1958  Business  Census  report  series  for  retail  trade, 
wholesale  trade,  and  selected  services  will  consist  of  two 
parts— (1)  Area  Reports,  and  (2)  Subject  Reports.  For  re- 
tail trade  and  hotels  and  motion  picture  theaters,  a  third 
series  of  reports  relating  to  the  Central  Business  Districts 
of  large  metropolitan  centers  will  also  be  issued. 

Subsequent  to  the  issuance  of  final  reports,  findings  of  the 
1958  Census  will  be  consolidated  and  issued  as  Census  vol- 
umes. Announcements  concerning  the  report  series  and  the 
volumes  may  be  obtained  by  writing  to  the  Bureau  of  the  Cen- 
sus, Washington  25,  D.  C. 

The  above  report  series  do  not  cover  Puerto  Rico,  results 
for  which  will  be  issued  separately. 

THE  RETAIL  TRADE  REPORT  SERIES 

Following  are  brief  descriptions  of  the  report  series  for 
retail  trade; 

Area  Reports 

A  separate  report  for  each  State,  the  District  of  Columbia, 
Alaska,  Hawaii,  Virgin  Islands,  Guam,  and  continental  United 
States  showing,  by  kind  of  business,  data  on  number  of  es- 
tablishments, sales  for  the  year,  payroll  for  the  year,  pay- 
roll and  number  of  paid  employees  for  the  workweek  ended 
nearest  November  15,  1958,  and  number  of  proprietors.  De- 
tailed kind-of-business  data  are  provided  for  the  State,  for 
each  standard  metropolitan  statistical  area,  for  each  large 
county,  and  for  each  large  city.  In  addition,  data  for  less 
detailed  kind-of-business  groupings  are  shown  for  all  coun- 
ties and  for  each  city  of  2,500  or  more  inhabitants.  The  re- 
ports for  the  New  England  States  will  also  include  data  for 
those  towns  which  in  the  latest  Census  had  an  urban  concen- 
tration of  2,500  or  more  inhabitants  as  well  as  all  those  with 


a  total  population  of  10,000  or  more.  The  Pennsylvania  and 
New  Jersey  reports  provide  data  for  townships  and  towns 
having  a  population  of  10,000  or  more  at  the  latest  Census. 
The  number  of  kinds  of  business  for  which  figures  are  pub- 
lished will  vary  according  to  the  number  of  establishments 
in  the  area. 

Subject  Reports 

These  reports  provide  data  for  such  subjects  as  sales-size 
of  establishment,  employment -size  of  establishment,  legal 
form  of  organization,  and  single  units  and  multiunits  as  well 
as  for  a  number  of  special  subjects  applicable  to  particular 
trades  or  groups  of  trades.  They  will  include  detailed  sta- 
tistics by  kind  of  business  for  the  United  States  as  a  whole 
and  for  standard  metropolitan  statistical  areas  and  States, 
with  cross -classification  by  related  subjects. 

Trade  Reports 

This  series  assembles  data  for  a  particular  trade  or  group 
of  related  trades.  The  data  for  the  most  part  are  assembled 
from  the  area  and  subject  reports.  The  trades  covered  in  a 
specific  trade  report  are  not  limited  to  those  in  a  specific 
industry  division,  such  as  retail  trade,  but  may  include  trades 
in  any  of  the  industry  divisions  covered  by  the  1958  Census  of 
Business. 

Central  Business  District  Reports 

A  report  will  be  provided  for  each  of  a  number  of  large 
metropolitan  cities,  with  data  presented  by  kind  of  business. 
Includes  general  statistics  (establishments,  sales,  and  annual 
payroll)  by  kind  of  business  for  the  central  business  district, 
the  central  city,  the  central  city  exclusive  of  the  central 
business  district,  the  standard  metropolitan  statistical  area, 
and  the  standard  metropolitan  statistical  area  exclusive  of 
the  central  business  district.  In  addition,  for  a  number  of 
the  larger  metropolitan  areas,  statistics  are  published  for 
major  business  centers  outside  the  central  business  district. 
Although  these  reports  are  designed  primarily  to  present  in- 
formation for  retail  trade,  they  will  also  include  data  for 
two  service  businesses  hotels  and  motion  picture  theaters. 
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PLANS  m  1958  CENSUS  OF  BOSINESS  VILOMES 

Volume  I.  RETAIL  TRADE,  SUMMARY  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters, 
presenting  statistics  by  kind  of  business  and  geographic 
areas,  for  such  subjects  as  sales -size  of  establishments, 
single  units  and  multiunits,  employmerit-size  of  establish- 
ments, and  legal  fo'rm  of  organization.  This  volume  will 
incorporate  the  subject  report  series  BC58-RS, 

Volume  II.  RETAIL  TRADE,  AREA  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business,  for  counties,  cities,  ^nd  standard 
metropolitein  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
retail  establishments  in  the  area.  Data  for  selected  towns 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-RA. 

Volume  in.  WHOLESALE  TRADE,  SUMMARY  STATIS- 
TICS— A  United  States  summary  chapter  and  separate 
chapters,  presenting  statistics  by  kind  of  business  and 
geographic  areas,  for  such  subjects  as  size  of  wholesale 
establishments,  receivables  and  bad  debt  losses,  sales  by 
class  of  customer,  conunodity  line  sales,  legal  form  of 
orgeinization,  and  petroleum  bulk  stations.  This  volume 
will  incorporate  the  subject  report  series  BC58-WS. 

Volume  IV.  .WHOLESALE  TRADE,  AREA  STATISTICS— 
A  United  States  summary  chapter  emd  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
wholesale  establishments  in  the  area.  Data  for  selected 
towns  and  townships  in  New  England,  New  Jersey,  arid 
Pennsylvcuiia  will  also  be  included.  This  volume  will  in- 
corporate the  area  report  series  BC58-WA. 

Volume  V.  SELECTED  SERVICE  TRADES,  SUMMARY 
STATISTICS— A  United  States  summary  chapter  and  sepa- 
rate chapters,  presenting  statistics  by  kind  of  business  and 
geographic  areas,  for  such  subjects  as  receipts -si«e  of 
establishments,  employment -size  of  establishments,  legal 
form  of  organization,  single  units  and  multiunits,  laundries 
and  cleaning  plants,  motion  pictures,  and  hotels  and  motels. 
This  volvtme  will  incorporate  the  subject  report  series 
BC58-SS. 

Volume  VI.  SELECTED  SERVICE  TRADES,  AREA  STA- 
TISTICS— A  United  States  summary  chapter  and  separate 
chapters  for  each  State,  the  District  of  Columbia,  Alaska, 
Guam,  Hawaii,  and  the  Virgin  Islands.  Statistics  are  pre- 
sented by  kind  of  business  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  cimount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
service  establishments  in  the  area.  Data  for  selected  towns 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  <ilso  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-SA. 
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PREFACE 


AUTHORITY  AND  SCOPE 

The  1958  Census  of  Business  along  with  the  1958  Censuses 
of  Manufactures  and  Mineral  Industries  was  required  by  law 
under  13  U.S.C.,  sections  131  and  224.  These  censuses  covered 
businesses  operated  in  the  continental  United  States,  Alaska, 
Hawaii,  Guam,  and  the  Virgin  Islands.  A  separate  Census  of 
Business  and  Manufactures  for  1958  was  also  conducted  in 
Puerto    Rico    jointly    with    the   Commonwealth  Government. 

The  1958  Census  of  Business  covered  retail  trade,  wholesale 
trade,  selected  services,  and  public  warehousing.  This  report 
provides  findings  for  retail  stores  in  selected  central  business 
districts  and  in  major  retail  centers;  and  for  hotels  and  motion 
picture  theaters   in  the   selected  central  business  districts. 

AREAS  COVERED 

Each  of  the  reports  in  this  series  covers  a  separate  standard 
metropolitan  statistical  area  and  includes  data  for  the  central 
business  district  (or  central  business  districts)  in  the  specified 
standard  metropolitan  statistical  area,  as  well  as  for  each  Cen- 
sus-delineated major  retail  center  (MRC)  located  in  the  same 
standard  metropolitan  sutistlcal  area  (SMSA).  The  number  of 
MRC's  for  which  data  are  shown  in  a  single  SMSA  vary  from 
none  to  about  two  dozen.  The  entire  series  of  rejxjrts  covers 
97  SMSA's,  and  provides  data  for  109  CBD's  and  some  500 
MRC's. 

DEUNEATION  OF  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

Because  many  large  cities  had  no  officially  defined  area 
representii^  their  "Central Business District.'itwas necessary 
for  the  Bureau  of  the  Caisus  prior  to  the  1954  Census  of 
Business  to  arrange  for  the  delineation  of  such  districts  before 
a  program  to  tabulate  Census  data  for  them  could  be  imple- 
mented. The  delineation  of  central  business  districts  was  ac- 
complished with  the  co(^}eration  of  the  Census  Tract  Committees 
in  the  large  cities  included  in  the  central  business  district  (CBD) 
program.  In  their  work  on  the  CBD's  the  Census  Tract  Com- 
mittees cd>tained  the  representation  of  a  variety  of  local 
interests,  such  as  business  firms  and  associations,  newspapers, 
planning  agencies,  welfere  organizations,  local  governmental 
bodies,  etc.  Central  business  districts  have  been  delineated  only 
in  those  cities  of  100,000  or  more  inhabitants  (according  to  the 
1950  Census  of  Population  or  a  subsequent  special  census  prior 
to  1959)  in  which  there  was  a  local  Census  Tract  Committee 
recommendation  for  such  an  area  in  response  to  an  inquiry  from 
the  Census  Bureau. 

The  (Ajective  of  the  CBD  program  was  stated,  as  follows,  in 
a  letter  from  the  Director  of  the  Census  Bureau  to  the  Census 
Tract  Committees: 

'The  primary  objective  of  this  <:q>eration  is  to  provide  a 
basis  for  comparing  changes  in  business  activity  in  the  Cen- 
tral Business  District  with  those  in  the  remainder  of  the 
metnqxilitan  area  or  of  the  central  city." 

Because  there  are  no  generally  accepted  rules  for  determining 
what  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 
did  not  provide  rigid  specifications  for  defining  the  CBD  but  (1) 
provided  a  general  characterization  of  the  CBD,  describing  it  as 
"an  area  of  very  high  land  valuation,  an  area  characterized  by  a 
high  concentration  of  retail  businesses,  offices,  theaters,  hotels, 
and  "service"  businesses,  and  an  area  of  high  traffic  flow";  and 
(2)  required  that  the  CBD  ordinarily  should  be  defined  to  follow 


existing  tract  lines,  i.e.,toconsistofoneof  more  whole  Census 
tracts.  The  emphasis  put  on  tracts  was  based  on  the  anticipation 
that  other  Census  statistics  than  those  derived  from  the  Census 
of    Business    might    conveniently    be    tabulated    for  CBD's. 

It  was  recognized  that  the  tract  basis  for  CBD's  might 
lead  to  the  inclusion  of  some  land  area  not  properly  within 
a  strictly  defined  CBD  or  to  the  exclusion  of  a  small  por- 
tion of  what  should  be  in  the  CBD.  It  was  believed  that  this 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnitudes  being  measured.  Provision,  however,  was  made 
for  splitting  tracts  where  a  serious  problem  was  encountered. 
The  use  of  tract  lines  for  boundaries  also  was  consistent  with 
the  desire  to  keep  CBD  boundaries  constant,  in  order  to  maxi- 
mize the  value  of  comparisons  over  time.  Although  it  was 
recognized  that  the  CBD  strictly  defined  would  tend  to  change 
over  time,  it  was  felt  that  the  inexactitude  resulting  from  the 
use    of    fUed    boundaries    would    not    prove  to  be  serious. 

In  some  cities  where  there  had  been  a  previously  established 
central  business  district  or  similar  area  which  substantially 
corresponded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  in 
the  Bureau's  CBD  program. 

Data  for  a  total  of  95  CBD's  were  provided  in  the  1954 
Census  of  Business.  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  in  97  standard  metropolitan  statistical 
areas.  A  number  of  cities  have  made  minor  changes  in  the 
boundaries  of  dieir  CBD's  due  mainly  to  revisions  in  tract 
boundaries.  In  only  one  city,  Minneapolis,  has  a  previously 
defined  CBD  been  significantly  chained. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  and  data  from  them  have  been  tabulated,  as  part  of 
the  1958  Census  of  Business  program.  The  major  retail  cen- 
ters (MRC's)  were  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metropolitan  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  themselves)  which  include 
a  major  general  merchandise  store— usually  a  department 
store.  MRC's  were  not  delineated  if  the  publication  of  data 
for  them  would  result  in  violation  of  Census  rules  prohibiting 
disclosure  of  information  for  individual  firms. 

MRC's  include  not  only  the  planned  suburban  shopping  center 
but  also  the  older  string  street  and  neighborhood  developments 
which  meet  the  above  prerequisites.  Frequently  die  boundaries 
of  a  single  MRC  include  stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the  planned  portion. 
In  general  the  boundaries  of  the  MRC's  have  been  established 
to  include  all  adjacent  blocks  containing  at  least  one  store  in 
the  general  merchandise,  af^rel,  or  furniture -appliance 
groups  of  stores,  and  where  a  planned  center  is  involved  in- 
clude all  of  the  center. 

In  those  cities  within  the  standard  metropolitan  statistical 
areas  (SMSA's)  covered  by  this  series  of  reports  which  were 
not  of  sufficient  size  to  qualify  for  the  delineation  of  a  central 
business  district,  no  MRC's  were  delineated  unless  at  least  two 
such  centers  could  be  defined. 


For  explanation  of  procedures  and  definitions,  see  Appendix. 
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Table  1.— RETAIL  STORKS  AND  SSUCTED  SKRTIOE  ESTABLISmENrS:   19S8  AND  1954 

CENTRAL  BTJSINESS  DISTRICT  OF  SACRAMENTO 

Establialments,  Sales,  Anminl  Payroll,  and  Baplojees,  by  Kind  of  BtislnesB 


SIC  code 


Kind  of  business 


1958^ 


Estab- 
lish- 
ments^ 


(nunber) 


Sales 2 


(^,000) 


Payroll, 

entire 

year 

($1,000) 


Paid  anployeea, 

workweek  ended 

nearest  Nov.  15 


Total 
(miiber) 


Full 
workweek 

(ntmber) 


1954^ 


2stab- 

lisb- 

■ents^ 


(niMber) 


Sales^ 


(♦1,000) 


Payroll, 

entire 

year 


(fc.,000) 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total' , 

Lumber,  building  materials,  hardware, 

fann  equipment  dealers 

Hardware  stoi«s , 

Other 

General  merchandise  groap   stores'*, .... 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores .... 

Food  stoics 

Autanotive  dealers 

Gasoline  service  stations 

J^xparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custon 

tailors* 

Vcmen's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  heme  foniishlngs,  equlpuent 

stores 

Furniture  stores* 

Other  hone  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores , 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores , 

Other  retail  stores® 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  siqjply  stores . . 

SKI.ECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


666 

5 
3 
2 

21 
3 
3 

15 

51 
31 
23 


40 

9 

12 

19 

236 

146 

90 

13 

US 
18 
4 
4 
42 
5 
3 


103 
12 


159,673 

827 
(D) 
(D) 

36,314 

(D) 

4,285 

(D) 

7,268 
36,901 

3,001 

19,Or3 

4,237 
7,970 
7,413 
2,641 
4,051 
(D) 


20,291 
(D) 
708 

(D) 

16,173 

U,752 

4,421 

5,790 

14,095 

1,711 

1,830 

363 

4,973 

190 

(D) 


066 
027 


23,528 

Ul 
(D) 
(D) 

5,667 
(D) 
893 
(D) 

540 
4,456 

312 

2,572 

609 
1,120 
1,035 
313 
518 
(D) 


3,072 

(D) 
122 

(D) 

4,094 

3,281 

813 

684 

1,990 
83 

259 
37 

837 
22 

(D) 


1,366 
455 


8,317 


38 
(D) 
(D) 

2,173 
(D) 
397 
(D) 

203 

1,560 

116 

864 

1A3 
417 
387 
143 
150 
(D) 


900 
(D) 
32 

(D) 

1,686 

1,346 

340 

168 

609 
29 
74 
15 

198 
8 

(D) 


541 
172 


7,007 


33 
(D) 
(D) 

1,543 
(D) 
255 

(D) 

169 

1,478 

82 

670 

120 
318 
291 
125 
104 
(D) 


884 
(D) 
26 

(D) 

1,471 

1,178 

293 

124 

553 
25 
71 
14 

187 
6 

(D) 


455 
156 


752 


14 
8 
6 

17 
5 
4 
8 

68 

37 

21 

106 

28 
34 
21 

5 
29 

9 


51 
8 
9 

30 

281 
158 
123 

20 

135 

18 

11 

4 

27 
5 
4 


101 
13 


U5,659 

2,478 

1,536 

942 

35,842 

(D) 

3,682 

(D) 

6,458 
32,087 

2,092 

18,077 

4,045 
6,371 
6,064 
2,265 
4,104 
723 


16,863 

10,922 

928 

4,979 

14,826 

10,049 

4,777 

5,503 

U,433 
1,222 
1,423 

539 
3,320 

262 
1,465 


4,405 
2,566 


22,183 

266 

181 
85 

5,964 
(P) 
62 
(D) 

430 
3,597 

251 

2,725 

526 
32 
1,034 
375 
550 
126 


2,808 
1,915 

666 

3,937 
2,896 
1,041 

657 

1,54S 
111 
177 

45 
609 

38 
213 


1,629 
498 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately 
counted  and  sejjarately  classified  in  accordance  with  its  own  Trinfl  of  business.  The  effect  on  coniparability  is  greatest  for  general 
merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  The  1954  sales  of  leased  departments  located  in  general 
merchandise  stores  but  elsevAere  classified  were  $933,000,  of  which  $233,000  vas  included  with  apparel,  accessory  stores. 
This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonen^jloyer"  establish- 
ments TAiich  could  not  be  clsissified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

•*1954  data  limited  to  "employer"  establiabments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  v^n'^■'!  of  business  in  SIC  59  (ex.591)  not  covered  in  any  of  the  lines  below. 


SACRAMENTO,  CALIF.,  AREA 


TaMLe  2.— RETAIL  STORKS  AND  SKLBCTED  SERVICE  ESTABLISHMENTS:   1958^ 
CITY  OF  SACRAMENTO 

Katabllstments,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  tmslness 


1958' 


Establish- 
ments 3 


(number ) 


Sales  - 


($1,000) 


Payroll, 
entire  year 


($1,000) 


Paid  employees,  workweek 
ended  nearest  Nov.  15 


Total 
(number) 


Full  workweek 
(number ) . 


RETAIL  STORES 
Retail  stores,  total*. 


52 

5251 

52  ex.  5251 

53  part* 
531 

533 
539 

5^ 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 
5713-15,  19 

572,  573 


58 

5812 

5813 


L<at>er,  building  naterlals,  hardware, 

f am  e<iulpnent  dealers ,.....♦, 

Hardware  stores. 

Other 


General  merchandise  groi9  stores  .. 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


Autonotive  dealers. 


Gasoline  service  stations. 


^jparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors 

Vcmen's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores 

Other  home  furnishings  stores 

Household  appliance,  radio,  TV, 
music  stores 


Eating,  drinking  places. 

Eating  places 

DrinJting  places 


591 


591 

59  ex. 

592 

594 

595 

597 


7aLL,  7012 
783 


Drug  stores,  proprietary  storet. 


Other  retail  stores  * 

Liquor  stores , 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores. 
Jewelry  stores 


SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


2.073 


100 
31 
69 

70 

4 

28 

20 

317 

114 

a45 

147 

30 
52 
34 
13 
38 
6 


146 
37 
34 

75 

535 
348 
187 

71 

328 
45 
12 
22 

52 


127 
19 


351,438 

27,590 

2,929 

24,661 

39,851 

(D) 

5,817 

(D) 

72,145 

59,221 

23,626 

23,506 

4,696 
9,418 
8,609 
3,631 
5,065 
520 


36,062 

21,709 

3,225 

U,128 

31,423 

22,564 

8,859 

12,387 

25,627 

3,977 

(D) 

1,337 

5,173 


5,705 
3,080 


42,344 

2,541 

349 

2,192 

6,026 
(D) 

1,053 
(D) 

4,956 

6,674 

2,265 

3,133 

637 

1,355 

1,242 

439 

647 

55 


5,236 

3,105 
697 

1,434 

7,435 
5,948 
1,487 

1,430 

3,148 
172 
(D) 
148 
838 


2,009 
674 


U,266 

594 

93 

501 

2,335 
(D) 
480 
(D) 

1,415 

2,049 

849 

1,070 

156 
512 
469 
178 
193 
31 


1,384 
891 
U6 

347 

3,100 

2,513 

587 

439 

1,031 

73 

(D) 

49 

199 


876 
262 


Represents  zero. 


12,008 

554 

78 

476 

1,666 
(D) 
316 
(D) 

1,113 

1,952 

628 

821 

127 
383 
347 
155 
134 
22 


1,348 

864 
134 

350 

2,691 

2,208 

483 

337 


54 
(D) 

44 
183 


720 
235 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available. 

'•Comparable  1954  data  for  city  of  Sacramento  not  available. 

^Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately 
counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general 
merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture 
theaters." 

All  1958  i'roup  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establishments  which  could  not  be  classified  and 
tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

•TJata  limited  to  "employer"  establishments. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  tn  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  3.— JffiTAIL  STORKS  AND  SKLECTED  SERVICE  ESTABUSHIENTS:      1958  AND  1954 

SACRAMENTO  STANDARD  MEnHOPOLITAN  STATISTICAL  AREA 


Establlshnents,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958^ 


Estab- 
lish- 
ments^ 


(nuBiber) 


Sales'* 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  employees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


1954^ 


Estab- 

Ush- 

ments^ 


(number) 


Sales'' 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


52 

5251 

52  ex.  5251 

53  part 3 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total •* , 

Lumber,  building  materials,  hardware, 

faim  eqi Ipment  dealers 

Hardware  stores............ ..,......, 

Other , 

General  merchandise  group   stores^ 

Department  stores ..., 

Limited  price  variety  stores......... 

Other  general  merchandise  stores...., 

Food  stores. 

Automotive  dealers , 

Gasoline  service  stations., 

i^jparel,  accessory  stores. , 

Men's,  boys'  apparel  gtores,  custom 

tailors* 

Woien's  clothing,  specialty  stores.. 
Ready-to-wear  stores'............. 

Family  clothing  stores' 

Shoe  stores........ 

Other  apparel  stores 

Furniture,  htsne  furnishings,  equipment 
stores 

Furniture  stores*. 

Other  heme  furnishings  stores*. ..... 

Household  appliance,  radio,  TV, 
music  stores................ ,. 

Eating,  drinking  places 

Eating  places. ...................... 

Drinking  places. 

Drug  stores,  proiprietaiy  stores....... 

Other  retail  stores* .................. 

Liquor  stores. ...................... 

Book,  stationery  stores............. 

Sporting  goods,  bicycle  stores 

Jewelry  stores. 

Florists 

Camera,  photographic  simply  stores., 

SELECTED  SERVICES 


Hotels 

^k^tian  picture  theaters. 


3,670 

214 

69 

145 

120 

6 

56 

30 

603 

223 

AA7 

237 

41 
88 
56 
20 
58 
14 


247 
74 
46 

127 

877 
596 
281 

115 

557 
76 
15 
53 
68 
37 
9 


135 
32 


610.584 


43,651 

6,914 

36,737 

75,088 

52,875 

9,840 

(D) 

150,053 

102,077 

44,955 

33,457 

6,300 

13,661 

12,313 

4,490 

7,046 

(D) 

46,009 

25,322 

4,048 

16,639 

49,972 
36,573 
13,399 

23,644 

41,678 
6,287 
3,090 
2,635 
6,681 
1,330 
1,375 


7,390 
(D) 


68,089 

4,023 

708 

3,315 

10,847 

8,015 

1,585 

(D) 

10,071 

10,329 

3,908 

4,285 

825 
1,859 
1,707 
525 
912 
164 


6,361 

3,471 

828 

2,062 

U,237 
9,050 
2,187 

2,520 

4,508 
258 
477 
233 

1,020 
170 
244 


2,540 
919 


22,378 


209 
779 

3,959 

2,770 

727 

(D) 

2,976 

2,770 

1,531 

1,498 

202 
720 
662 
220 
283 
73 

1,701 
988 
178 

535 

4,724 

3,826 

898 

735 

1,496 
110 
162 
77 
255 
64 
134 


1,059 
374 


18,284 

919 
177 
742 

2,906 

2,077 

4S0 

(D) 

2,300 

2,644 

1,124 

1,148 

160 
542 
494 
186 
203 
57 


1,616 
951 
162 

503 

4,031 

3,324 

707 

581 

1,315 
84 

148 
69 

239 
56 

132 


895 
331 


3,504 

200 

65 

135 

121 

7 

61 

49 

669 

193 

389 

242 

37 
82 
49 
14 
64 
29 


241 
44 
31 

136 

820 
504 
316 

103 

526 
53 
21 
28 
48 
29 
9 


126 
37 


442,374 


36,325 

6,505 

29,820 

47,635 

33,869 

7,217 

6,509 

113,632 

66,601 

29,706 

24,727 

4,647 
9,579 
8,254 
2,767 
5,644 
1.864 


40,714 

22,730 

2,959 

14,595 

37,111 
24,688 
12,423 

13,992 

31,931 
3,692 
2,108 
1,705 
3,826 
783 
1,836 


6,305 
5,225 


50,926 

3,418 

664 

2,754 

7,219 

5,588 

1,010 

621 

7,750 

6,790 

2,545 

3,349 

595 
1,406 
1,251 
413 
716 
219 


5,391 

3,145 

669 

1,577 

9,166 
6,681 
2,485 

1,558 

3,740 
208 
292 
169 
655 
92 
308 


2,247 
926 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^Sales  of  leased  depajrtments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately  counted 
and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchan- 
dise stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "noneanployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  ViTidH  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


SACRAMENTO,  CALIF.,  AREA 


Table  -;.— BEIAIL  STORES  AND  SKLECTED  SERVICE  ESTABUSmENTS— PERCENT  CHANGE  IN  SALES,  1954  TO  1958 

CENTRAL  BUSINESS  DISTRICT  OF  SACRAMENTO  AND  SACRAMENTO  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


52 

5251 

52  ex,  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 
5713-15,  19 
572,  573 

58 

5812 

5813 


591 


591 

59  ex, 

592 

594 

595 

597 

5992 

5996 


TOOa,  7012 
783 


Kind  of  business 


RETAIL  STORES 

Retail  stores,  total-' .,................< 

Lumber,  building  materials,  hardware,  farm  equipment 

dealers. 

Hardware  stores. 

Other , 

General  merchandise  group  stores^...., 

Department  stores 

Lifldted  price  variety  stores........... 

Other  general  merchandise  stores, 

Food  stores 

Autcmotive  dealers. ................................. 

Gasoline  service  stations.  = 

Apparel .  accessory  stores. .......................... 

Men ' s ,  boys '  apparel  stores ,  custom  tailors* ...... 

Women's  clothing,  specialty  stores................ 

Ready-to-wear  stores'. . ., 

Family  clothing  stores* 

Shoe  stores 

Other  apparel  stores ,,. 

Furniture,  home  furnishings,  equipment  stores....... 

Furmture  stores^ 

Other  home  furnishings  stores* , 

Household  appliance,  radio,  TV,  ausic  stores...... 

Eating,  drinking  places. ,,^ ,.... 

Eating  places ...^ 

DrinMng  places ., ,,, 

Drug  stores,  proprietary  stores,.,,,. ......,, 

Other  retail  stores^ ,.....,......,..,,,... 

Liquor  stores ..................................... 

Book,  stationery  stores, 

Sporting  goods,  bicycle  stores , 

Jewelry  stores ; 

Florists 

Camera,  photograj>hlc  simply  stores..,......,,.,.,, 

SELECTED  SERVICES 


Percent  change 


Central  business 
district 


Hotels 

Motion  picture  theaters. 


9,6 


-66.6 
(D) 
(D) 

1.3 

(D) 

16.4 

(D) 

12.5 

15,0 

43.5 

5.2 
4.7 
16.0 
22.2 
16.6 
-1.3 
(D) 

20.3 

(D) 

-23.7 

(D) 

9.1 
16.9 
-7.5 

5,2 

23.3 
40.0 
23.6 

-32.7 
49,8 

-27,5 
(D) 


-7.7 
-21.0 


Entire  standard 

metropolitan 

statistical  area 


38.0 


20.2 

6.3 

23.2 

57.6 

56.1 

36.3 

(D) 

32.1 

53.3 

51.3 

35.3 
35.6 
42.6 
49.2 
62.3 
35.3 
(D) 

13.0 
11.4 
36.8 
14.0 

34.7 

48.1 

7.9 

69.0 

30.5 
70.3 
46.6 
54.5 
74.6 
70.0 
-25.1 


17.2 
(D) 


Standard  metro- 
politan statistical 
area  less  central 
business  district 


52.0 


26.5 
(D) 
(D) 

228.8 

(D) 

57.1 

(D) 

33.2 


51.9 

117.2 
242.7 
110.2 
123.7 
268.3 
94,5 
(D) 

7,8 

(D) 

64.5 

(D) 

51.7 
69.6 
17.4 

110.3 


34.6 

85.3 

83.9 

94.9 

237.5 

118.8 

(D) 


74.9 
(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure,    (MA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

^Iii  computing  percent  change,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased 
departeent  was  separately  counted  and  sei>arately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  compara- 
bility is  gre? test  for  general,  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect 
"hotels '  or  "moticm  picture  theaters." 

Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
1954  data  limited  to  "employer"  establishments  in  computing  percent  change, 

'in  con^rutir^g  percent  change,  both  1954  and  1958  data  limited  to  "employer"  establishments, 

*l£iclude3  data  for  those  kinds  of  business  in  SIC  59  (ex,  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  5.— RETAIL  STORES— CENTRAL  BUSINESS  DISTRICT  SALES  AS  PERCENT  OF 
SACRAMENTO,  1958,  AND  OF  SACRAMENTO  STANDARD  METROPOLITAN  STATISTICAL  AREA,  1958  AND  195i 


SIC  code 


Kind  of  bvislness 


Percent  of  city 

sales  in 

central  business 

district, 

19581 


Percent  of  standard  metropolitan 

statistical  area  sales  in  central 

business  district^ 


1958 


1954 


52 
5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


RETAIL  STORES 

Retail  stores,  total^ 

Lumber,  buildtng  materials,  hardware,  fans  equipment  dealers 

Hardware  stores 

Other 

General  merchandise  groap   stores^ , 

Department  stores 

Lliolted  price  -variety  stores 

Other  general  merchandise  stores....... 

Food  stores. 

Autanotlve  dealers 

Gasoline  service  stations. 

Appiarel,  accessory  stores. .................................. 

Men's,  boys'  apparel  stores,  custom  tailors* 

Women's  clothing,  specialty  stores 

Ready-to-wear  stores '.. 

Family  clothing  stores'............,,,,...,.,.,.,.,....... 

Shoe  stores ............................................... 

Other  apparel  stores ...;...,........, 

Furniture,  home  furnishings,  equipnent  stores............... 

Furniture  stores*. 

Other  home  fximlshlngs  stores*................,........... 

Household  qprpliance,  radio,  TV,  music  stores .....,., 

Eating,  drinking  places... 

Eating  places. 

Drinking  places .,..,., 

Drug  stores,  proprietary  stores ,,., 

Other  retail  stores*....,........................,.......... 

Liquor  stores. ............................................ 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores..... 

Jewelry  stores 

Florists 

Camera,  photographic  siqciply  stores..... 


45.4 


10.1 


62.3 


12.7 


26.2 


3.0 

1.9 

(D) 

(D) 

(D) 

(D) 

91.1 

48.4 

(D) 

(D) 

73.7 

43.5 

(D) 

(D) 

4.8 


36.2 


6.7 


80.9 

56.8 

90.2 

67.3 

84.6 

58.3 

36.1 

60.2 

72.7 

58.8 

80.0 

57.5 

(D) 

(D) 

56,3 

44.1 

(D) 

(D) 

22.0 

17.5 

(D) 

(D) 

51.5 

32,4 

52,1 

32,1 

49,9 

33.0 

46.7 

24.5 

55.0 

33,8 

43.0 

27.2 

(D) 

59.2 

27.2 

13,8 

96.1 

74.4 

(NA) 

14,3 

(NA) 

(D) 

33,6 

6.8 

23.6 

3,2 

75,2 
(D) 

51.0 
(D) 

5.7 

43. 2 

7.0 

73.1 
87.0 
71.7 
73.5 
81.9 
72.7 
38.8 

48.5 
60.7 
31.4 
34.1 

40,0 
40.7 
38.5 

39.3 

35.8 
33.1 
67,5 
31,6 
86,8 
33,5 
79.8 


Standard  Motes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available,    ...  Represents  zero.    (Z)  Less  than  0,05  percent. 

^In  computing  percent,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56), 

^Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments, 

^Includes  data  for  those  k^ndH  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  6.— RETAIL  STORES:  1958  AND  195<;— PBRCKKIAOB  DISTRIBUTION  OF  SAUES,  BY  KIND  OF  BUSINESS 

CENTRAL  BUSINESS  DISTRICT  OF  SACRAMENTO,  THE  ENTIRE  CITY  (1958  ONLY),  AND  SACRAMENTO  STANDARD  MEl'ROPOLITAN  STATISTICAL  AREA 

(Percentages  are  based  en  total  Retail  Store  Sales  vbich  exclude  sales  of  ncnstore  retailers — nail  order,  direct  Belling, 

•ercbandise  vending  nachine  operators) 


SIC  code 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 
564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

58L3 

591 

59  ex.  591 

592 

594 

595 

597 

9992 

5996 


Kind  of  business 


RETAIL  STORES 

Retail  stores,  total^ , 

lABber,  building  materials,  hardware, 

fam  equljaent  dealers 

Hardware  stores 

Otber , 

General  merchandise  gixng>  stores-' 

Departaent  stores.... 

Limited  price  variety  stores......... 

Other  general  merchandise  stores , 

Food  stores 

AutcBotive  dealers 

Oasollne  service  stations 

Apparel,  accessory  stores. ............. 

Men's,  boys'  apparel  stores,  cuetcia 
tailors* 

VoBsn's  clothing,  specialty  stores..., 

Ready-to-vear  stores'. 

Family  clothing  stores'... 

Shoe  stores 

Other  apparel  stores. 

Fomitiire,  home  furnishings,  equliaent 

stores 

Furniture  stores*.................... 

Other  hoBe  fvonlsblngs  stores 

Household  ^p^pllance,  radio,  TV,  music 
stores. . ............................ 

Eating,  drliddng  places.......... 

Eating  places......................... 

Drinking  places 

Drug  stores,  prtqnietary  storea........ 

Other  retail  stores* 

Liquor  stores........................ 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores. ,... 

Florists 

Camera,  pbotogr^hic  simply  stores... 


Central  business  district^ 


1958 


100.0 


0,5 
(D) 
(D) 

22.7 
(D) 
2,7 
(D) 

4.7 
23.1 

1.9 
11.9 


2,7 
5,0 
4.6 
1.7 
2.5 
(D) 


12.7 
(D) 
0.4 

(D) 

10.1 
7.4 
2.7 

3.6 


1,1 
1,1 
0.2 
3.1 
0.1 
(D) 


Entire  city, 
1958^ 


1954 


100.0 

1.7 
1.1 
0,6 

24,6 
(D) 
2,5 
(D) 

4,4 
22.0 

1.4 

12.4 

2.8 
4.7 
A. 2 

1,6 
2,3 
0,5 


11,6 
7,5 
0,6 

3,4 

10,2 
6,9 
3,3 

3.8 

7.9 
0.8 
1.0 
0.4 
2.3 
0.2 
1,0 


100.0 

7.8 
1.2 
6,6 

9,6 
(D) 
1.4 
(D) 

21,8 

16.8 

V.O 

7.0 

1,3 
2,9 
2.6 
0.9 
1.6 
0,2 


9,7 
5.5 
0,3 

3,4 


6,5 
2,3 

4,5 

7.0 
1,1 
(D) 
0.4 
1.6 
0,2 
0,3 


Standard  metropolitan 
statistical  area^ 


1958 


100.0 

7.1 
1.1 
6.0 

12.3 
8.7 
1.6 
(D) 

24.6 

16.7 

7,4 

5.5 

1.0 
2.2 
2,0 
0,7 
1,2 
(D) 


7.5 
4,1 
0.7 


2.7 


3.9 

6.8 

1.0 
0.5 
3.4 
1.1 
0.2 
0.2 


1954 


100.0 

8.2 
1.5 
6.7 

10.8 
7.7 
1.6 
1.5 

25.7 

15,0 

6.7 

5.6 

1.1 
2.2 
1.9 
0.6 
1,3 
0,4 


9.2 
5.1 
0.7 

3.3 

8.4 
5.6 
2.8 

3.2 

7.2 

0.8 
0.5 
0.4 
0.9 
0.2 
0,4 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent, 

^In  conputing  percent,  sales  of  leased  departments  are  incoiporated  with  main  store  sales  in  1958.  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  tn  accordance  with  its  own  )diid  of  business.  The  effect  on  comparability  is 
greatest  for  general  merchandise  storea  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56). 

■'Excludes  nonstore  retailers  (i,e,,  mail  oider,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establistments  in  ccmputing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  t<3  "employer"  establishments. 

'includes  data  for  those  VinrtH  of  business  in  SIC  59  (ex,  5i/i)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Tatle  7.— RETAIL  STORES:      1958~MAJ0R  RETAIL  CENTERS  IN  THE  SACRAMENTO  STANDARD  METROPOLITAN  STATISTICAL  AREA 


MRC  No,  1, — ^Includes  the  planned  center  known  as   "Country  Club  Centre"  and  other  stores  to  the  area  hounded  hy  Sunviev  Ave, 

El  C amino  Ave.,  Watt  Ave.,  and  St.  Matthews  Dr. 


Butano  Dr., 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  btrsiness 


Nimber  of 
establish- 
ments 


54,58,591 


53  l)art,- 
56,  57 


52,  55, 

59  ex.  591 


Retail  stores,  total: ^ 

Nvmber 

Sales ($1,  000) . 

Convenience  goods  stores: 

Nvmber 

Sales ($1,000), 

Shojjping  goods  stores:^ 

Nvmber 

Sales ($1, 000)  . 

All  other  stores: 

Number 

Sales ($1, 000) . 


68 
25,331 


26 

25 
l'i,999 


17 
2.4^8 


55  ex.  554 


554 


Automotive  dealers. 


Gasoline  service  stations. 


56 
561, 


567 


Nvmber  of 
establish- 
ments 


Retail  stores,  total-'. 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Lvmber,  building  materials,  hardware, 

farm  equipnent  dealers 

Hardware  stores 

Other 


2    3 


General  merchandise  grovip  stores 
Department  stores 

Limited  price  variety  stores,... 
Other  general  merchandise  stores 


Food  stores. 


68 


3 

1 
2 

6 

2 
2 
2 

12 


562-3, 568 
562 
565 
566 
564,  569 

57 

5712 

5713-15, 19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  cvistan 

tailors 

Wanen's  clothing,   specialty  stores.. 

Ready-to-wear  stores ' 

Fonily  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 


Ftimiture,  heme  furnishings,   equipnent 

stores . . . . 

Fvimiture  stores 

Other  heme  fumishi  ngs  stores 

Hovisehold  appliance,  radio,  TV,  music 
stores 


Eating,  drinjking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


17 

2 
7 
5 
2 
4 
2 


U 
9 
2 


Standard  Notes:   (D)  Withheld  to  avoid  disclosvire.    (NA)  Not  available.    ...  Represents  zero. 

^Group  totals  for  SIC  53  and  56  may  include  "nonemployer"  eatablishments  which  oovild  not  be  classified  by  detailed  kinds  of  business. 

•'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

*Inclvides  data  for  tbose  Trini^g  of  business  in  SIC  59  (ex,  591)  not  covered  in  any  of  the  lines  below. 


APPENDIX 

Procedures  and  Definitions 


CENSUS  DISCLOSURE  RULES 

In  accordance  with  Census  law,  any  data  which 
would  disclose  the  operations  of  an  individual 
establishment  or  business  organization  are  not 
published.  The  number  of  establishments  in  a 
kind  of  business  is  not  considered  a  disclosure 
by  these  rules,  so  that  this  item  is  shown  in 
instances  where  other  items  of  information  for 
tiie  same  kind  of  business  or  locality  are  sup- 
pressed. 

KINDS  OF  BUSINESS  COVERED 

This  report  covers  all  establishments  (except 
nonstore  retailers)  included  in  Retail  Trade,  de- 
fined in  accordance  with  the  principles  of  the 
Standard  Industrial  Classification  Manual  (1957  edi- 
tion) issued  under  the  auspices  of  the  Bureau 
of  the  Budget,  Executive  Office  of  the  Presi- 
dent. This  report  includes,  in  addition  to  re- 
tail trade  establishments,  hotels  and  motion  pic- 
ture theaters,  parts  of  major  groups  70  and  78 
of  the  SIC  Manual. 

Retail  Trade,  as  defined  in  the  SIC  Manual, 
and  as  covered  in  the  1958  Census  of  Business, 
includes  establishments  primarily  engaged  in  sell- 
ing merchandise  directly  to  personal,  hous^old, 
and  farm  users.  Excluded  from  Retail  Trade 
are  places  of  business  operated  by  membership 
clubs  and  open  only  to  their  own  members  or 
personnel,  such  as  restaurants  and  bars  operated 
by  country  clubs,  school  cafeterias,  cafeterias 
operated  by  industrial  plants  for  their  employ- 
ees, estabUshments  op)erated  by  agencies  of  the 
Federal  Government  on  military  posts,  hospitals, 
etc. 

Data  for  nonstore  retailers— mail  order  houses, 
direct  selling  (house-to-house)  organizations,  and 
merchandise  vending  machine  operators— have  been 
excluded  from  the  tabulations  in  this  r^xjrt,  but 
are  contained  in  other  publications  of  the  1958  Cen- 
sus of  Business,  such  as  the  Area  Report  Series. 

METHOD  OF  ENUMERATION 

For  purjXNses  of  coverage  in  the  1958  Census 
of  Business,  retail  establishments  were  divided 
into  two  categories— those  with  some  paid  employ- 
ment during  1958,  i.e.,  the  "employer"  universe, 
and  those  with  no  paid  employment  during  1958, 
i.e.,  the  "nonemployer"  universe.  The  method 
of  obtaining  census  information  for  these  two 
groups  is  described  below. 


Enumeration  of  "Employers."— Information  for 
establishments  in  this  part  of  the  retail  trade 
field  was  obtained  by  means  of  a  mail  canvass. 
Report  forms  were  mailed  to  all  business  firms 
included  in  the  active  records  of  the  Internal 
Revenue  Service  as  subject  to  payment  of  Fed- 
eral Insurance  Contributions  Act  (FICA)  taxes 
(i.e.,  employers  of  one  or  more  persons)  and 
which  were  classified  in  the  records  of  the  Bu- 
reau of  Old-Age  and  Survivors  Insurance  (BOASI) 
as  wholly  or  partially  engaged  in  retail,  whole- 
sale, manufacturing,  and  niineral  industries.  Also 
included  were  those  classified  in  major  groups 
70  (except  702  and  704),  72,  73,  75,  76,  78,  and 
79  of  the  service  industries  portion  of  the  SIC 
Manual,  and  in  public  wardiousing,  SIC  major 
group  42,  except  421.  In  addition,  report  forms 
were  mailed  to  all  establishments  which  BOASI 
had  not  classified  by  kind  of  business  prior  to 
mailing  of  census  report  forms.  Each  estab- 
lishment was  mailed  a  report  form  appropriate 
to  its  BOASI  classification  (for  those  cases  for 
which  BOASI  classification  had  not  yet  been  es- 
tablished, a  general  purpose  form  was  used),  but 
its  census  classification  was  determined  by  re- 
plies   to  questions  on  the  census   report  form. 

Enumeration  of  "Nonemployers."— This  group 
was  defined  to  include  retail  businesses  other  than 
those  represented  in  the  active  FICA  records  of 
the  Internal  Revenue  Service.  Infomnation  for 
this  group  of  establishments  was  derived  from 
the  1958  Federal  income  tax  returns.  Information 
was  compiled  from  only  one-half  of  these  cases 
and  census  results  for  this  group  were  estab- 
lished by  multiplying  such  findings  by  two.  The 
"nonemployer"  segment  of  retail  trade,  although 
made  up  of  a  large  number  of  establishments, 
accounted  for  less  than  10  percent  of  the  total 
retail  trade  volume. 

Included  in  this  segment  were  only  those  non- 
employer  establishments  which  reported  a  sales 
volume  of  $2,500  or  more  during  1958.  Non- 
employer  establishments  reporting  a  sales  vol- 
ume of  less  than  $2,500  were  not  included  in 
these  tabulations,  regardless  of  the  period  of 
time  they  were  operated  during  the  year. 

COMPARISON  OF  THE  1954  AND 
1958  CENSUSES 

In  aU  major  respects,  the  1954  and  1958  Cen- 
suses were  conducted  under  similar  conditions 
and  procedures.     Strict  comparability  in  the  data 
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for  the  two  censuses  is  limited  by  the  following 
factors: 

1.  The  physical  area  of  a  number  of  urban 
places  in  the  1958  Census  is  not  the  same  as  it 
was  in  1954  because  of  annexations  and  other 
boundary  changes  which  have  occurred  since  the 
1954  Census.  This  factor  should  be  taken  into 
consideration  in  evaluating  changes  in  census 
findings  from  1954,  as  in  each  census  the  sta- 
tistics for  urban  places  are  in  accordance  with 
the  boundaries  for  those  places  in  the  census 
year. 

2.  Whereas  in  the  1954  Census,  "leased 
departments"  (businesses  operated  as  departments 
of  a  retail  business,  under  different  ownership) 
were  counted  as  separate  establishments  and 
separately  classified  by  kind  of  business,  in  the 
1958  Census  they  have  been  combined  with  the 
retail  business  in  which  located.  As  a  result, 
it  is  anticipated  that  the  count  of  establishments 
will  be  approximately  25,000  less  in  the  1958 
Census  than  would  have  been  the  case  if  ^e 
1954  Census  procedure  had  been  followed.  In 
addition,  there  will  be  some  redistribution  in 
the  data  among  the  various  kinds  of  business 
categories  (e.g.,  the  figures  for  a  leased  shoe 
department  located  in  a  department  store  which 
were  tabulatol  in  the  "shoe  store"  kind  of  busi- 
ness in  1954  are  included  with  "department 
store"  figures  in  the  1958  Census).  Leased 
departments  in  the  1954  Census  reported  sales 
of  approximately  one  billion  dollars. 

3.  Revisions  made  in  the  1957  edition  of  the 
SIC  Manual  have  necessitated  the  following  changes 
in  establishment  classifications  used  in  the  1954 
Census: 

a.  Musical  instrument  stores  and  music 
and  record  shops  have  been  shifted  to  the  kind- 
of- business  group  "Furniture,  Home  Furnish- 
ings, Equipment  Stores"  from  the  group  "Other 
Retail  Stores." 

b.  Antique  stores  have  been  shifted  to 
the  group  "Other  Retail  Stores"  from  the  group 
"Furniture,  Home  Furnishings,  Equipment 
Stores." 

4.  Both  the  1954  and  1958  Censuses  ex- 
cluded those  businesses  with  no  paid  employment 
which  had  sales  volume  of  less  than  $2,500  in 
the  census  year.  To  the  extent  that  price  in- 
creases since  1954  resulted  in  increases  in  the 
dollar  volume  of  sales,  the  1958  Census  includes 
stores  with  a  lesser  physical  volume  of  business 
than  were  included  in  the  1954  Census.  While 
the  exact  magnitude  of  this  phenomenon  is  un- 
known, the  effect  on  total  volume  of  retail  sales 
undoubtedly  is  only  a  fraction  of  one  percent 
and  probably  has  little  effect  on  the  number  of 
stores  included  in  the  census. 


Both  the  1954  and  1958  Censuses  include  data 
for  some  "nonempjoyer"  establishments  in  the 
group  totals  but  not  in  the  detailed  klnds^of- 
business  totals  due  to  limitation  of  classification 
information  on  the  Federal  tax  returns.  In  the 
1954  data,  all  major  groups  (i.e.,  SIC  2  digit) 
included  some  such  establishments.  In  1958 
only  two  major  groups— SIC  53,  General  Mer- 
chandise Group,  and  SIC  56,  Apparel,  Accessory 
Stores— included  such  establishments.  In  neither 
census  was  it  found  feasible  to  classify  any 
"nonen^loyer"  establishments  as  "Ready-to-wear 
stores  (SIC  562)"  or  "Family  clothing  stores 
(SIC  565)"  and,  in  the  1954  Census,  it  similarly 
was  not  found  feasible  to  change  any  "nonemploy- 
er"  establishment  as  "Men's,  boys' apparel  stores, 
custom  tailors  (SIC  56i,  567)";  "Furniture  stores 
(SIC  5712)";  or  "Other  home  furnishings  stores 
(SIC  5713-15,  5719)."  Such  stores  were  classi- 
fied only  at  the  major  group  level. 

EXPLANATION  OF  TERMS 

Establishments .  — t ensus  of  Business  figures 
represent  a  summary  of  reports  for  individual  "es:^ 
tablishments"  rather  than  "companies."  A  sep- 
arate report  was  obtained  for  each  location  where 
business  was  conducted,  including  each  location 
of  multiunit  organizations.  Each  report  was 
tabulated  in  accordance  with  the  physical  location 
at  which  the  business  was  conducted. 

Where  two  or  more  activities  were  carried  on 
at  a  single  location  under  a  single  ownership, 
all  activities  generally  were  grouped  together  as 
a  single  establishment,  and  the  entire  establish- 
ment was  classified  on  the  basis  of  its  major 
activity,  with  all  data  for  it  included  in  that  clas- 
sification. However,  in  cases  where  distinct 
and  separate  economic  activities,  for  which  dif- 
ferent industry  classification  codes  were  appro- 
priate, were  conducted  under  the  same  ownership 
at  a  single  location,  and  where  conditions  pre- 
scribed by  the  SIC  Manual  for  recognizing  the 
existence  of  more  than  one  establishment  were 
met,  separate  establishment  reports  for  each  oi 
the  different  activities  were  reported  in  the  cen- 
suses. 

In  the  case  of  leased  departments,  i.e.,  where 
separately  owned  businesses  are  operated  as  de- 
partments of  a  retail  business  under  another 
ownership  (e.g.,  a  separately  owned  shoe  depart- 
ment store)  only  a  single  establishment,  combin- 
ing leased  departments  with  the  retail  establish- 
ment in  which  they  are  located,  is  recognized 
for  1958  Census  purposes. 

The  "number  of  establishments"  shown  in  this 
report  is  the  number  in  business  at  the  end  of 
the  census  year. 

Sales.— Sales  include  the  total  of  merchandise 
sold,  and  receipts  from  repairs  and  from  other 
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services  to  customers,  whether  or  not  payment 
was  received  in  1958.  Sales  are  normally  re- 
corded net  of  deductions  for  refunds  and  allow- 
ances for  merchandise  returned  by  customers. 
Total  sales  exclude  amounts  other  than  those  re- 
ceived from  customers,  such  as  income  from  in- 
vestments, rental  of  real  estate,  etc.  They  in- 
clude the  amount  of  local  and  State  sales  taxes 
and  Federal  excise  taxes  which  are  collected 
by  the  store  directly  from  customers  and  paid 
directly  by  the  store  to  a  local.  State,  or  Fed- 
eral taxing  agency.  Gasoline,  liquor,  tobacco, 
and  other  excise  taxes  which  are  paid  by  the  manu- 
facturer or  wholesaler  and  passed  along  to  the 
retailer  also  are  included. 

The  sales  figures,  therefore,  represent  total 
sales  and  receipts  of  all  establishments  primari- 
ly engaged  in  retail  trade.  They  do  not  include 
retail  sales  made  by  manufacturers,  wholesalers, 
service  establishments,  and  other  businesses  whose 
primary  activity  is  other  than  retail  trade.  They 
do,  however,  include  receipts  other  than  from  the 
sale  of  merchandise  at  retail  (e.g.,  service  re- 
ceipts, sales  to  industrial  users,  sales  to  other 
retailers,  etc.)  by  establishments  primarily  en- 
gaged in  retail  trade.  Although  the  count  of  es- 
tablishments as  tabulated  in  this  report  repre- 
sents the  number  in  business  at  the  end  of  the 
year,  the  sales  figures  include  sales  of  all  es- 
tablishments in  business  at  any  time  during  the 
year. 

Payroll,  entire  year.— Payroll  includes  salaries, 
wages,  commissions,  bonuses,  vacation  allowances, 
and  the  value  of  payments  in  kind  (such  as  free 
meals,  lodgings,  etc.)  paid  during  the  year  to 
all  employees.  Gratuities  received  by  employees 
from  patrons  are  not  included.  For  corporations, 
it  includes  amounts  paid  to  officers  and  execu- 
tives; it  does  not  include  comjjensation  of  pro- 
prietors or  of  parmers  of  unincorporated  busi- 
nesses. Payroll  is  reported  before  deductions 
for  Social  Security,  income  tax,  insurance  dues, 
etc. 

Payroll— workweek  ended  nearest  November 
15.— This  item  consists  of  payroll,  as  defined  above, 
which  was  paid  to  persons  on  the  payroll  in  the 
pay  period  ended  nearest  Novennber  15,  1958. 
Establishments  whose  payroll  period  was  other 
than  a  week  were  requested  to  adjust  the  fig- 
ures to  a  weekly  basis. 

Paid  employees— workweek  ended  nearest  No- 
vember 15.— Paid  employees  consist  of  the  num- 
ber  of  employees,  including  salaried  officers  and 
executives  of  corporations,  who  were  on  the  pay- 
roll for  the  workweek  ended  nearest  November 
15,  but  not  proprietors  or  partners  of  unincorpo- 
rated businesses. 


'Full  workweek"  employees.— "Full  workweek" 


employees  includes  employees,  whether  regular  or 
seasonal,  who,  for  the  specified  pay  period,  were 
paid  for  working  at  least  the  number  of  hours 
typically  worked  in  a  week  by  employees  of  the 
reporting  establishment.  All  other  employees 
paid  during  that  workweek  were  reported  as  part- 
workweek  employees. 

KIND- OF- BUSINESS  CLASSIFICATIONS 

Establishments  covered  by  the  1958  Census  were 
assigned  a  kind-of-business  classification  in  ac- 
cordance with  the  provisions  of  the  1957  edition 
of  the  SIC  Manual.    It  should  be  noted  that  kind- 
of-business  classifications  are  not  Interchange- 
able with  commodity  classifications.    Most  busi- 
nesses sell  a  nuir^er  of  kinds  of  commodities. 
The  kind-of-business  code  assigned  generally 
reflects  either  the  individual  commodity  or  com- 
modity group  which  is  the  primary  source  of  the 
establishment's  receipts  or  some  mixture  of  differ- 
ent commodities  which  characterize  the  estab'- 
lishment's  business.    Thus,  the  classification  of 
establishments  by  kind  of  business  generally  does 
not  make  it  possible  to  determine  either  the  num- 
ber of  establishments  handling  a  particular  com- 
modity  or  the  sales  of  that  commodity.      For 
example,  the  "food  group"  classification  includes 
stores  selling  some  food  if  the  sale  of  food  is 
not  the  primary   source  of  receipts;  moreover, 
even  though  stores  are  classified  as  "food  stores" 
some  of  their  receipts  may  be  derived  from  the  sale 
of  nonfood  products. 

As  noted  in  the  section  on  "Method  of  Enu- 
meration," the  1958  Census  findings  are  based 
on  reports  from  two  different  sources.  "Em- 
ployer" establishments  were  canvassed  by  mail 
and  were  required  to  complete  report  forms 
especially  designed  for  this  census.  "Nonem- 
ployer"  establishments,  however,  were  included 
in  the  census  on  the  basis  of  information  sup- 
plied on  the  1958  Federal  income  tax  report. 
Because  of  the  nature  of  the  information  avail- 
able on  the  tax  form,  the  kind-of-business  classi- 
iicatiooB  based  on  that  form  represent  primarily 
"self -designation."  In  some  cases  this  informa-. 
tion  was  adequate  for  classification  at  the  kind- 
of-business  group  level  but  not  for  detailed  kinds 
of  business.  (See  "Comparisons  of  the  1954 
and  1958  C^isuses,"  above.) 

The  classifications  based  on  the  census  forms, 
on  the  other  hand,  reflect  the  information  on  the 
commodity  "composition"  of  the  establishment  as 
revealed  by  the  census  classification  inquiries. 
The  effect  of  the  two  different  sources  on  uni- 
formity of  classification,  as  reflected  in  the 
measurement  of  dollar  volume  of  sales  is  minor. 
In  total,  the  "nonemployer"  establishments  ac- 
count for  less  than   10  percent  of  retail  sales 
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and,  in  most  cases,  it  is  likely  that  the  "self- 
designated"  classification  would  be  consistent  with 
that  derived  from  more  comprehensive  information. 

The  data  in  this  report  for  two  major  SIC 
groups,  55  and  59,  have  been  subdivided,  making 
it  necessary  to  arrive  at  SIC  major  group  totals 
by  addition  (see  description  below  for  these  major 
groups).  In  addition,  data  for  that  pan  of  SIC 
group  53  which  relates  to  nonstore  retailers 
are  not  included  in  this  repozt. 

Lumber,  Building  Materials,  Hardware,  Farm 
Equipment  Dealers  (SIC  Major  Group  52) 

Establishments  primarily  selling  lumber,  build- 
ing materials,  the  basic  lines  of  hardware,  paint, 
wallpaper,  glass,  electrical  supplies,  roofing  ma- 
terials, and  other  supplies  and  equipment  for  home 
construction.  Establishments  primarily  selling 
farm  equipment  are  also  included.  Establishments 
in  this  group  sell  to  contractors  as  well  as  to 
the  general  public. 

Hardware  stores  (SIC  5251).—  Establishments 
primarily  selling  a  number  of  basic  hardware 
lines,  such  as  tools,  builders'  hardware,  paint 
and  glass,  housewares  and  household  appliances, 
cutlery,  and  roofing  materials.  These  establish- 
maits  may  also  sell  farm  implements. 

General  Merchandise  Group  (SIC  Major  Group  53, 
Except  For  "Nonstore  Retailers") 

This  group  includes  all  establishments  within 
SIC  major  group  53— "General  Merchandise"  ex- 
cept for  "nonstore"  establishments. 

The  data  for  establishments  in  this  group  in 
the  1958  Census  of  Business  as  compared  with 
the  1954  Census  of  Business  are  affected  by  the 
treatment  in  1958,  of  leased  departments  as  parts 
of  the  establishment  within  which  they  operate 
rather  than  as  separate  establishments.  The 
data  for  department  stores  are  most  affected 
by  this  change. 

Department  stores  (SIC  531).— Establishments 
normally  employing  25  or  more  people  and  en- 
gaged in  selling  some  items  in  each  of  the  fol- 
lowing lines  of  merchandise: 

1.  Furniture,  home  furnishings,  appliances, 
radio  and  TV  sets 

2.  A  general  line  of  apparel  for  the  family 

3.  Household  linen  and  dry  goods 

An  establishment  with  total  sales  of  less  than 
$5,000,000,  in  which  sales  of  any  one  of  these 
groupings  is  greater  than  80%  of  total  sales, 
is  not  classified  as  a  department  store. 

An  establishment  with  total  sales  of  $5,000,000 
or  more  is  classified  as  a  department  store 
even    if    sales    of  one  of  the  groups  described 


above  is  more  than  SC%  of  total  sales,  provided 
that  the  combined  sales  of  the  other  two  groups 
is  $500,000  or  more.  Relatively  few  stores 
are  included  in  this  classification  as  a  result 
of  this  special  rule  and  most  of  those  which  are 
would  otherwise  have  been  classified  in  the  ap- 
parel gr(xip  (SIC  niajor  group  56). 

Limited  price  variety  stores  (SIC  533).— Es- 
tablishments  primarily  selling  a  variety  of  mer- 
chandise in  the  low  and  popular  price  ranges, 
such  as  stationery,  gift  items,  women's  acces- 
sories, toilet  articles,  light  hardware,  toys,  house- 
wares, confectionery.  These  establishments  fre- 
quently are  known  as  "5  and  10  cent"  stores 
and  "5  cent^  to  a  dollar"  stores,  although  mer- 
chandise is  usually  sold  outside  these  price  ranges. 

Classification  of  all  stores  in  this  category 
is  primarily  based  on  self-designation  by  the  store 
operators.  The  self-designation  was  supplemented 
by  the  addition  to  the  1958  Census  report  form 
of  a  question  on  food  sales,  the  answers  to  which 
resulted  in  removing  from  this  category  a  sig- 
nificant number  of  smaller  establishments  included 
under  this  heading  in  the  1954  tabulations. 

Food  Stores  (SIC  Major  Group  54) 

Establishments  primarily  selling  food  for  home 
preparation  and  consumption.  Establishments  pri- 
marily selling  prepared  food  and  drinks  for  con- 
sumption on  their  own  premises  are  classified 
as  "Eating  and  Drinking  Places"  (SIC  major 
group  58),  and  stores  primarily  engaged  in  selling 
packaged  beers  and  liquors  are  classified  sepa- 
rately as  "liquor  stores." 

Automotive  Dealers  (SIC  Major  Group  55, 
Except  554) 

NOTE;  This  group  does  not  include  estab- 
lishments primarily  engaged  in  selling  trucks 
and  motorized  industrial  equipment.  Such  es- 
tablishments are  included  in  the  Wholesale  Trade 
portion  of  the  Census  of  Business. 

Passenger  car  dealers,  franchised  and  non- 
franchised  (SIC  551.  552).— Establishments  pri- 
marily selling  new  automobiles,  or  new  and  used 
automobiles  and  trucks.  These  establishments 
frequently  operate  repair  shops  and  used  car 
lots  and  may  carry  stocks  of  replacement  parts, 
tires,  batteries,  and  automotive  accessories.  Used 
car  lots  and  repair  shops  operated  by  franchised 
dealers  are  not  recognized  as  separate  estab- 
lishments. Data  for  such  operations  are  con- 
solidated in  this  category  with  other  data  for 
franchised  passenger  car  dealers.  Establish- 
ments primarily  selling  used  cars  and  trucks  and 
not  holding  a  franchise  for  the  sale  of  new  pas- 
senger cars  are  also  included. 
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Tire,  battery,  accessory  dealers  (SIC  553).— 
Establishments  primarily  selling  new  automobile 
tires,  batteries,  automobile  seat  covers,  and  auto- 
mobile parts  and  accessories.  Establishments 
primarily  selling  used  merchandise  in  these  cate- 
gories are  classified  as  "secondhand  stores," 
(SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

Establishments  primarily  selling  gasoline  and 
other  automotive  petroleum  products.  Establish- 
ments called  garages  but  deriving  the  larger 
part  of  receipts  from  gasoline  and  oil  sales 
are  included. 

Apparel,  Accessory  Stores  (SIC  Major  Group  56) 

Establishments  in  this  group  are  primarily 
engaged  in  selling  clothing  of  all  kinds  and  re- 
lated articles  for  personal  wear  and  adornment. 
Not  included  in  this  group  are  the  establish- 
ments which  meet  the  criteria  for  department 
stores  or  general  merchandise  stores  (SIC  531 
and  part  of  5392),  even  though  most  of  their 
receipts  are  from  the  sale  of  apparel  and  ap- 
parel accessories. 

Men's,  boys'  apparel  stores,  custom  tailors  (SIC 
561  and  5671).- -Establishments  primarily  engaged 
in  selling  men's  and  boys'  outerwear  and  furnish- 
ings such  as  shirts,  hatp,  underwear,  hosiery, 
etc.  Also  included  are  establishments  primari- 
ly engaged  in  the  making  and  selling  of  outer- 
wear to  individual  order  from  stocks  of  material 
carried  in  their  inventory. 

Wonien's  clothing,  specialty  stores  (SIC  562, 
563,  568).— Establishmaits  primarily  selling  wom- 
en's apjparel  and  apparel  accessories  of  all  tyi)es, 
iivcluding  women's  ready-to-wear  stores,  furriers, 
and  the  various  specialty  shops. 

Women's  ready-to-wear  stores  (SIC  562).— 
Establishments  primarily  selling  women's  and 
girls'  apparel.  Establishments  are  included  in 
this  category  provided  (1)  their  sales  of  all  types 
of  apparel  (except  as  noted  in  the  definition  for 
general  merchandise  group  stores)  account  for 
80%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
en's and  girls'  apparel  are  3  or  more  times  the 
sales  of  all  men's  and  boys'  apparel,  and  (3) 
sales  of  women's  and  girls'  coats,  suits,  and  dress- 
es are  at  least  one-third  of  sales  of  aU  women's 
and  girls'  apparel.  Establishments  primarily 
selling  garments  made  to  customer  order  are  clas- 
sified as  custom  tailors  (SIC  567). 

Family  clothing  stores  (SIC  565).— Establish- 
ments  primarily  selling  clothing,  furnishings,  and 
accessories  for  men,  women,  and  children,  with- 
out specializing  in  any  one  line.  Establishments 
are  included  in  this  category  provided  (l)their 
sales   of  all  types  of  apparel  (exc^t  as  noted  in 


the  definition  for  general  merchandise  group  stores) 
account  for  80%  or  more  of  their  total  sales, 
(2)  sales  of  all  women's  and  girls'  apparel  items 
are  not  more  than  3  times  the  sales  of  all  men's 
and  boys'  items,  and  (3)  the  sales  of  all  men's 
and  boys'  apparel  items  are  not  more  than  3 
times  the  sales  of  all  women's  and  girls'  apparel 
items. 

Shoe  stores  (SIC  566).— Establishments  primarily 
selling  shoes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  family  shoe  stores;  and  chil- 
dren's, juveniles'  shoe  stores. 

Furniture,  Hoihe  Furnishings,  Equipment  Stores 
(SIC  Major  Group  57) 

Establishments  primarily  selling  merchandise 
used  in  furnishing  the  home,  such  as  furniture, 
floor  coverings,  draperies,  glass  and  chinaware, 
domestic  stoves,  refrigerators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radio 
and  TV  sets.  Also  included  are  musical  instru- 
ment stores  and  music  and  record  shops,  kinds 
of  business  which  in  the  1954  Census  of  Busi- 
ness were  included  in  the  group  "Other  Retail 
Stores."  Antique  stores,  which  in  the  1954  Census 
were  included  in  this  group  are  now  included  with 
"Other  Retail  Stores." 

Furniture  stores  (SIC  5712).— Establishments 
primarily  selling  household  furniture,  mattresses, 
springs,  and  other  sleep  equipment.  Also  included 
in  this  classification  are  establishments  selling 
household  appliances,  record  players,  and  radio 
and  TV  sets,  provided  the  receipts  from  sales 
of  furniture  and  sleep  equipment  exceed  those 
from  sales  of  the  other  conmiodity  lines  named. 

Other  home  furnishings  stores  (SIC  571  except 
5712).— Establishments  priniarily  selling  home  fur- 
nishings  other  than  household  furniture,  mat- 
tresses, springs,  and  other  sleep  equipment.  In- 
cluded are  stores  primarily  engaged  in  selling 
such  lines  of  home  furnishings  as  floor  coverings; 
drapery,  curtains,  slip  covers,  upholstery  materi- 
als; china,  glassware,  metalware;  lamps  and  lamp- 
shades, blinds  and  window  shades;  etc. 

Hous^old  appliances,  radio,  TV  stores  (SIC 
572  and  5732).— Establishments  primarily  engaged 
in  selling  household  appliances  (such  as  electric  and 
gas  refrigerators,  stoves,  vacuum  cleaners,  wash- 
ing machines  and  dryers,  freezers,  electric  irons, 
percolators,  hot  plates,  etc.)  and  radios,  television 
sets,  and  record  players.  The  retail  establishments 
(primarily  engaged  in  the  sale  of  electric  and  gas 
appliances  for  household  use)  operated  by  public 
utility  firms  are  included  in  this  category. 

Music  stores  (SIC  5733).— Establishments  pri- 
marily  selling  musical  instruments  such  as  organs, 
pianos,  horns,  stringed  instruments,  drums,  xylo- 
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phones,  etc.   Also  those  establishments  primarily 
selling  phonograph  records  and  albums. 

Eating  Places  (SIC  5812) 

Establishments  primarily  engaged  in  selling 
prepared  foods  and  drinks  for  consumption  on  their 
own  premises. 

Drinking  Places  (SIC  5813) 

Establishments  primarily  engaged  in  selling 
drinks,  such  as  beer,  ale,  wine,  liquor,  and  other 
alcoholic  beverages  for  consumption  on  their  own 
premises. 

Drug  Stores,  Proprietary  Stores  (SIC  591) 

Establishments  which  sell  prescriptions,  drugs, 
or  proprietary  medicines  in  combination  with  lines 
such  as  cosmetics,  toiletries,  tobacco,  magazines 
and  books,  and  novelty  merchandise.  Those  stores 
which  sell  prescriptions  are  classified  as  drug 
stores,    the    remainder    as    proprietary    stores. 

Other  Retail   Stores    (SIC  Major  Group  59, 
Except  SIC  591) 

Liquor  stores  (SIC  592),  also  government-oper- 
ated liquor  stores  (SIC  Major  Group  92  and  93).— 
Establishments  primarily  selling  packaged  alco- 
holic beverages  such  as  ale,  beer,  wine,  and  whisky 
for  consumption  off  the  premises.  Liquor  stores 
operated  by  States,  counties,  and  municipalities 
are  included.  Stores  primarily  selling  prepared 
drinks  for  consumption  on  the  premises  are  not 
included  in  this  category  but  are  classified  with 
drinking  places  (SIC  5813). 

Book  stores  (SIC  5942).— Establishments  pri- 
marily selling  new  books  and  periodicals. 

Stationery  stores  (SIC  5943). — Establishments 
primarily  selling  stationery  items,  such  as  writing 


paper,  tablets,  accounting  forms,  legal  forms, 
greeting  cards,  post  cards,  and  school  and  office 
supplies. 

Sporting  goods  stores  (SIC  5952).— Establish- 
ments primarily  selling  a  general  or  specialized 
line  of  sporting  goods  and  equipment  for  hunting, 
camping,  fishing,  skiing,  riding,  tennis,  golf,  and 
other  sports,  and  gymnasium  and  playground  equip- 
ment. 

Bicycle  shops  (SIC  5953).— Establishments  pri- 
marily selling  bicycles  and  bicycle  parts  and 
accessories. 

Jewelry  stores  (SIC  597).— Establishments  pri- 
marily  selling  any  conibination  of  the  lines  of 
jeweliry,  such  as  diamonds  and  other  precious 
stones;  rings,  bracelets  and  brooches;  sterling  and 
plated  silverware;  and  watches  and  clocks. 

Florists  (SIC  5992). -Establishments  primarily 
selling  cut  flowers  and  growing  plants .  Greenhouses 
and  nurseries  are  not  included  in  the  Census  of 
Business. 

DATA  FOR  MAJOR  RETAIL  CENTERS 

Due  to  the  relatively  small  number  of  establish- 
ments in  the  Major  Retail  Centers,  sales  figures 
are  shown  only  for-- 

1.  Retail  stores,  total. 

2.  Convenience  goods  stores,  i.e..  Food  stores 
(SIC  54),  Eating  and  drinking  places  (SIC  58), 
and  Drug,  proprietary  stores  (SIC  591). 

3.  Shopping  goods  stores,  i.e..  General  mer- 
chandise stores  (SIC  53  pt.).  Apparel, 
accessory  stores  (SIC  56),  and  Furniture, 
home  furnishings,  equipment  stores  (SIC  57). 

4.  All  other   retail  stores  (SIC  52, 55,  599). 


BUREAU  OF  THE  CENSUS  CURRENT  BUSINESS  REPORTS 


Reports  are  issued  monthly  showing  national  and  regional  estimates,  by  kind  of  business  of  the  dollar  volume 
of  retail  sales,  and  of  trends  in  selected  standard  metropolitan  statistical  aj^eas.  Monthly  reports  also 
are  issued  providing  national  dollar  volume  estimates  of  wholesalers '  sales  by  kind  of  business  as  well  as 
sales  and  inventory  trends  and  stock-sales  ratios  by  kind  of  business  and  by  geographic  division.  Other 
current  business  reports  include  the  seasonal  Canned  Food  Report  and  the  quarterly  press  release  on  Green 
Coffee  Inventories  and  Roastings. 


CURRENT  RETAIL  TRADE 


ADVANCE  RETAIL  SALES  RB>ORT 

Issued  on  the  10th  of  the  month  following  the  month 
covered.  Advance  monthly  estimates  of  retail  dollar 
sales  volume  in  the  United  States,  for  major 
Mnd-of -business  groups  and  for  all  kinds  of  busi- 
ness combined,  collected  from  a  subsanple  of  liie 
Census  Bureau's  retail  trade  reporting  panel.  In- 
formation for  previo\3fl  months  is  shown  both  unad- 
justed and  adjusted  for  seasonal  and  trading  day 
differences.  (Year's  subscription,  $1.00) 


MONTHLY  RETAIL  TRADE  REPORT 

Estiifiated  monthly  dollar  sales  volume  (with  compari- 
sons for  previous  months)  of  all  retail  stores  and 
of  those  organizations  operating  11  or  more  retail 
stores — United  States  by  kind  of  business.  Also 
estimated  monthly  sales  of  stores  of  organizations 
operating  1  to  10  retail  stores — Censios  regions  by 
kind  of  business;  weekly  sales  during  current  month 
of  grocery  store  firms  operating  11  or  more  retail 
stores;  and  percentage  changes  in  sales  of  stores  of 
organizations  operating  1  to  10  stores — selected 
standard  metropolitan  statistical  areas,  all  kinds 
of  retail  business  combined.  (Year's  subscription, 
Including  Annual  Retail  Trade  Report,  $1.00) 


ANNUAL  RETAIL  TRADE  REPORT 

Estimates  of  sales  of  all  retail  stores  and  those  of 
organizations  operating  11  or  more  retail  stores. 
United  States  and  Census  regions,  by  kind  of  b\isi- 
ness.  Year-end  merchandise  inventories,  sales- 
inventory  ratios,  and  accounts  receivable  balances 
held  by  retailers,  by  kind  of  business.  United 
States,  (Included  with  subscription  to  Monthly 
Retail  Trade  Report  -  See  above . ) 


CURRENT  WHOLESALE  TRADE 


MONTHLY  WHOLESALE  TRADE  RB>ORT 

Sales  and  inventory  trends  and  stock-sales  ratios  of 
merchant  wholesalers  are  shovm  for  about  45  kinds  of 
business  at  the  United  States  level  and  for  about  lA 
kinds  of  business  by  geographic  division.  Percent 
change  in  sales  and  inventories,  from  preceding 
month  and  from  same  month  preceding  year,  and  sales 
for  year-to-date  from  preceding  year-to-date  period. 
Stock-sales  ratios,  current  month,  preceding  month, 
and  same  month  preceding  year.  Monthly  estimates  of 
dollar  sales  volmne  are  Included  for  most  kinds  of 
business.  (Year's  subscription  $1.00) 


OTHER  CURRENT  BUSINESS  REPORTS 

CANNED  FOOD  REPORT 

Total  stocks  of  canners  end  wholesale  distributors,. 
including  warehouses  of  retail  multiunit  organiza- 
tions, of  specified  canned  foods  (vegetables,  fruits. 
Juices,  fish),  32  items  as  of  January  1.  Total  ac- 
tual cases,  all  sizes  combined;  for  January  1,  sizes 
nuUber  10  or  larger  (Institutional  sizes)  are  shown 
separately.  Current  and  comparable  previous  year 
information,  Canners'  stock,  supplied  by  oanfiers' 
associations,  shown  as  available.  Also  canners' 
carryover,  pack,  and  total  supply  from  beginning  of 
season,  and  total  supply  for  two  previous  seasons. 
Reports  issued  as  of  January  1,  April  1,  June  1, 
July  1,  and  November  1.  (Season's  subscription,  5 
reports,  $.50) 


GREEN  COFFEE  INVENTORIES  AND  ROASTINCS 

Estimates  of  green  coffee  Inventories  held  by 
roasters,  injjorters,  and  dealers,  as  of  the  end  of 
each  quarter,  roastings  and  inports  of  green  coffee, 
as  well  as  the  amount  of  green  coffee  roasted  for 
soluble  use,  during  each  quarter,  comparable  data 
for  previous  years.  (Quarterly  press  release,  free) 


For  order  forms  or  further  information  on  any  Current  Business  Report  series,  consult  the  nearest 
Department  of  Commerce  Field  Office  or  write  to  the  Bureau  of  the  Census,  Washington  25,  D.  C. 
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PUBLICATION  PLAN  FOR  THE  1958  CENSUS  OF  BUSINESS 


The  1958  Census  of  Business  consists  of  three  major  trade 
segments— retail  trade,  wholesale  trade,  and  selected  service 
trades.  The  final  results  of  the  1958  Census  are  published  in 
the  form  of  separate  report  series  for  each  of  these  trade 
segments  and  a  separate  report  for  public  warehouses.  These 
report  series  will  supersede  the  preliminary  reports. 

The  1958  Business  Census  report  series  for  retail  trade, 
wholesale  trade,  and  selected  services  will  consist  of  two 
parts— (1)  Area  Reports,  and  (2)  Subject  Reports.  For  re- 
tail trade  and  hotels  and  motion  picture  theaters,  a  third 
series  of  reports  relating  to  the  Central  Business  Districts 
of  large  metrop)olitan  centers  will  also  be  issued. 

Subsequent  to  the  issuance  of  final  reports,  findings  of  the 
1958  Census  will  be  consolidated  and  issued  as  Census  vol- 
umes. Announcements  concerning  the  report  series  and  the 
volumes  may  be  obtained  by  writing  to  the  Bureau  of  the  Cen- 
sus, Washington  25,  D.  C. 

The  above  report  series  do  not  cover  Puerto  Rico,  results 
for  which  will  be  issued  separately. 

THE  RETAIL  TRADE  REPORT  SERIES 

Following  are  brief  descriptions  of  the  report  series  for 
retail  trade: 

Area  Reports 

A  separate  report  for  each  State,  the  District  of  Columbia, 
Alaska,  Hawaii,  Virgin  Islands,  Guam,  and  continental  United 
States  showing,  by  kind  of  business,  data  on  number  of  es- 
tablishments, sales  for  the  year,  payroll  for  the  year,  pay- 
roll and  number  of  paid  employees  for  the  workweek  ended 
nearest  November  15,  1958,  and  number  of  proprietors.  De- 
tailed kind-of-business  data  are  provided  for  the  State,  for 
each  standard  metrojxjlitan  statistical  area,  for  each  large 
county,  and  for  each  large  city.  In  addition,  data  for  less 
detailed  kind-of-business  groupings  are  shown  for  all  coun- 
ties and  for  each  city  of  2,500  or  more  inhabitants.  The  re- 
ports for  the  New  England  States  will  also  include  data  for 
those  towns  which  in  the  latest  Census  had  an  urban  concen- 
tration of  2,500  or  more  inhabitants  as  well  as  all  those  with 


a  total  population  of  10,000  or  more.  The  Pennsylvania  and 
New  Jersey  reports  provide  data  for  townships  and  towns 
having  a  population  of  10,000  or  more  at  the  latest  Census. 
The  number  of  kinds  of  business  for  which  figures  are  pub- 
lished will  vary  according  to  the  number  of  establishments 
in  the  area. 

Subject  Reports 

These  reports  provide  data  for  such  subjects  as  sales-size 
of  establishment,  employment-size  of  establishment,  legal 
form  of  organization,  and  single  units  and  multiunits  as  well 
as  for  a  number  of  special  subjects  applicable  to  particular 
trades  or  groups  of  trades.  They  will  include  detailed  sta- 
tistics by  kind  of  business  for  the  United  States  as  a  whole 
and  for  standard  metropolitan  statistical  areas  and  States, 
with  cross-classification  by  related  subjects. 

Trade  Reports 

This  series  assembles  data  for  a  particular  trade  or  group 
of  related  trades.  The  data  for  the  most  part  are  assembled 
from  the  area  and  subject  repwrts.  The  trades  covered  in  a 
specific  trade  report  are  not  limited  to  those  in  a  specific 
industry  division,  such  as  retail  trade,  but  may  include  trades 
in  any  of  the  industry  divisions  covered  by  the  1958  Census  of 
Business. 

Central  Business  District  Reports 

A  report  will  be  provided  for  each  of  a  number  of  large 
metropolitan  cities,  with  data  presented  by  kind  of  business. 
Includes  general  statistics  (establishments,  sales,  and  annual 
payroll)  by  kind  of  business  for  the  central  business  district, 
the  central  city,  the  central  city  exclusive  of  the  central 
business  district,  the  standard  metropwlitan  statistical  area, 
and  the  standard  metropolitan  statistical  area  exclusive  of 
the  central  business  district.  In  addition,  for  a  number  of 
the  larger  metropolitan  areas,  statistics  are  published  for 
major  business  centers  outside  the  central  business  district. 
Although  these  reports  are  designed  primarily  to  present  in- 
formation for  retail  trade,  they  will  also  include  data  for 
two  service  businesses  hotels  and  motion  picture  theaters. 
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PLANS  FOR  1958  CENSUS  OF  BUSINESS  VOLUMES 

Volume  I.  RETAIL  TRADE,  SUMMARY  STATISTICS— - 
United  States  summary  chapter  and  separate  chapters 
presenting  statistics  by  kind  of  business  and  geographi 
areas,  for  such  subjects  as  sales-size  of  establishments 
single  units  and  multiunits ,  employment-size  of  establish 
ments,  and  legal  form  of  organization.  This  volume  wil 
incorporate  the  subject  report  series  BC58-RS, 

Volume  II.  RETAIL  TRADE,  AREA  STATISTICS—; 
United  States  sunrunary  chapter  and  separate  chapters  fo 
each  State,  the  District  of  Columbia,  Alaska,  Guam 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presentei 
by  kind  of  business,  for  counties,  cities,  ^nd  standar 
metropolitan  statistical  areas.  The  amount  of  kind-of 
business  detail  will  vary  in  accordance  with  the  number  <■ 
retail  establishments  in  the  area.  Data  for  selected  town 
and  townships  in  New  England,  New  Jersey,  and  Pennsy] 
vania  will  also  be  included.  This  volume  will  incorporat 
the  area  report  series  BC58-RA. 

Volume  m.  WHOLESALE  TRADE,  SUMMARY  STATIS 
TICS — A  United  States  summary  chapter  and  separat 
chapters,  presenting  statistics  by  kind  of  business  an 
geographic  areas,  for  such  subjects  as  size  of  whole  sal 
establishments,  receivables  and  bad  debt  losses,  sales  b 
class  of  customer,  commodity  line  sales,  legal  form  < 
organization,  and  petroleum  bulk  stations.  This  volum 
will  incorporate  the  subject  report  series  BC58-WS. 

Volume  iV.  .WHOLESALE  TRADE,  AREA  STATISTICS- 
A  United  States  summary  chapter  and  separate  chapters  fo 
each  State,  the  District  of  Columbia,  Alaska,  Guam 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presente 
by  kind  of  business  for  counties,  cities,  and  standai 
metropolitan  statistical  areas.  The  amotint  of  kind-oi 
business  detail  will  vary  in  accordance  with  the  number  < 
wholesale  establishments  in  the  area.  Data  for  selecte 
towns  and  townships  in  New  England,  New  Jersey,  eui 
Pennsylvania  will  also  be  included.  This  volume  will  in 
corporate  the  area  report  series  BC58-WA. 

Volume  V.  SELECTED  SERVICE  TRADES,  SUMMAR 
STATISTICS—A  United  States  summary  chapter  and  sepa 
rate  chapters,  presenting  statistics  by  kind  of  business  an 
geographic  areas,  for  such  subjects  as  receipts -siste  < 
establishments,  employment-size  of  establishments,  leg.' 
form  of  organization,  single  xinits  and  multiunits,  laundrie 
and  cleaning  plants,  motion  pictures,  and  hotels  and  motels 
This  volume  will  incorporate  the  subject  report  serie 
BC58-SS. 

Volume  VI.  SELECTED  SERVICE  TRADES,  AREA  STA 
TISTICS— A  United  States  summary  chapter  and  separal 
chapters  for  each  State,  the  District  of  Columbia,  Alaska 
Guam,  Hawaii,  and  the  Virgin  Islands.  Statistics  are  pre 
sented  by  kind  of  business  for  counties,  cities,  and  standai 
metropolitan  statistical  areas.  The  amount  of  kind-o 
business  detail  will  vary  in  accordance  with  the  number  < 
service  establishments  in  the  area;  Data  for  selected  towi 
and  townships  in  New  England,  New  Jersey,  and. Pennsy'. 
vania  will  stlso  be  included.  This  volume  will  incorporai 
the  area  report  series  BC58-SA.  q 
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PREFACE 


AUTHORITY  AND  SCOPE 

The  1958  Census  of  Business  along  with  the  1958  Censuses 
of  Manufactures  and  Mineral  Industries  was  required  by  law 
under  13  U.S.C,  sections  131  and 224.  These  censuses  covered 
businesses  operated  in  the  continental  United  States,  Alaska, 
Hawaii,  Guam,  and  the  Virgin  Islands.  A  separate  Census  of 
Business  and  Manufactures  for  1958  was  also  conducted  in 
Puerto    Rico    jointly    with    the   Commonwealth   Government. 

The  1958  Census  of  Business  covered  retail  trade,  wholesale 
trade,  selected  services,  and  public  warehousing.  Tliis  report 
provides  findings  for  retail  stores  in  selected  central  business 
districts  and  in  major  retail  centers;  and  for  hotels  and  motion 
picture  theaters    in   the   selected  central  business  districts. 

AREAS  COVERED 

Each  of  the  reports  in  this  series  covers  a  separate  standard 
metropolitan  statistical  area  and  includes  data  for  the  central 
business  district  (or  central  business  districts)  in  the  specified 
standard  metropolitan  statistical  area,  as  well  as  for  each  Cen- 
sus-delineated major  retail  center  (MRC)  located  in  the  same 
standard  metropolitan  statistical  area  (SMSA).  The  number  of 
MRC  8  for  which  data  are  shown  in  a  single  SMSA  vary  from 
none  to  about  two  dozen.  The  entire  series  of  reports  covers 
97  SMSA's,  and  provides  data  for  109  CBD's  and  some  500 
MRC's. 

DEUNEATION  OF  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

Because  many  large  cities  had  no  officially  defined  area 
representing  their  "Central  Business  District,"it  was  necessary 
for  the  Bureau  of  the  Census  prior  to  the  1954  Census  of 
Business  to  arrange  for  the  delineation  of  such  districts  before 
a  program  to  tabulate  Census  data  for  them  could  be  imple- 
mented. The  delineation  of  central  business  districts  was  ac- 
complished with  the  cooperation  of  the  Census  Tract  Committees 
in  the  large  cities  included  in  the  central  business  district  (CBD) 
program.  In  their  work  on  the  CBD's  the  Census  Tract  Com- 
mittees obtained  the  representation  of  a  variety  of  local 
interests,  such  as  business  firms  and  associations,  newspapers, 
planning  agencies,  welfare  organizations,  local  governmental 
bodies,  etc.  Central  business  districts  have  been  delineated  only 
in  those  cities  of  100,000  or  more  inhabitants  (according  to  the 
1950  Census  of  Population  or  a  subsequent  special  census  prior 
to  1959)  in  which  there  was  a  local  Census  Tract  Committee 
recommendation  for  such  an  area  in  response  to  an  inquiry  from 
the  Census  Bureau. 

The  objective  of  the  CBD  program  was  stated,  as  follows,  in 
a  letter  from  the  Director  of  the  Census  Bureau  to  the  Census 
Tract  Committees: 

'The  primary  objective  of  this  operation  is  to  provide  a 
basis  for  comparing  changes  in  business  activity  in  the  Cen- 
tral Business  District  with  those  in  the  remainder  of  the 
metropolitan  area  or  of  the  central  city." 

Because  there  are  no  generally  accepted  rules  for  determining 
what  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 
did  not  provide  rigid  specifications  for  defining  the  CBD  but  (1) 
provided  a  general  characterization  of  the  CBD,  describing  it  as 
"an  area  of  very  high  land  valuation,  an  area  characterized  by  a 
highconcentrationof  retailbusinesses,  offices,  theaters,  hotels, 
and  "service"  businesses,  and  an  area  of  high  traffic  flow";  and 
(2)  required  that  the  CBD  ordinarily  should  be  defined  to  follow 


existing  tract  lines,  i.e.,  toconsistofoneof  more  whole  Census 
tracts.  The  emphasis  put  on  tracts  was  based  on  the  anticipation 
that  other  Census  statistics  than  those  derived  from  the  Census 
of    Business    might    conveniently    be    tabulated    for   CBD's. 

It  was  recognized  that  the  tract  basis  for  CBD's  might 
lead  to  the  inclusion  of  some  land  area  not  properly  within 
a  strictly  defined  CBD  or  to  the  exclusion  of  a  small  por- 
tion of  what  should  be  in  the  CBD.  It  was  believed  that  this 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnitudes  being  measured.  Provision,  however,  was  made 
for  splitting  tracts  where  a  serious  problem  was  encountered. 
The  use  of  tract  lines  for  boundaries  also  was  consistent  with 
the  desire  to  keep  CBD  boundaries  constant.  In  order  to  maxi- 
mize the  value  of  comparisons  over  time.  Although  it  was 
recognized  that  the  CBD  strictly  defined  would  tend  to  change 
over  time,  it  was  felt  that  the  inexactitude  resulting  from  the 
use    of    fixed    boundaries    would    not    prove  to  be  serious. 

in  some  cities  where  there  had  been  a  previously  established 
central  business  district  or  similar  area  which  substantially 
corresponded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  In 
the  Bureau's  CBD  program. 

Data  for  a  total  of  95  CBD's  were  provided  in  the  1954 
Census  of  Business.  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  in  97  standard  metropolitan  statistical 
areas.  A  number  of  cities  have  made  minor  changes  in  the 
boundaries  of  their  CBD's  due  mainly  to  revisions  in  tract 
boundaries.  In  only  one  city,  Minneapolis,  has  a  previously 
defined  CBD  been  significantly  changed. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  and  data  from  them  have  been  tabulated,  as  part  of 
the  1958  Census  of  Business  program.  The  major  retail  cen- 
ters (MRC's)  were  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metropolitan  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  themselves)  which  include 
a  major  general  merchandise  store— usually  a  department 
store.  MRC's  were  not  delineated  if  the  publication  of  data 
for  them  would  result  in  violation  of  Census  rules  prdiibiting 
disclosure  of  information  for  individual  firms. 

MRC's  include  not  only  the  planned  suburban  shopping  center 
but  also  the  older  string  street  and  neighborhood  developments 
which  meet  the  above  prerequisites.  Frequently  the  boundaries 
of  a  single  MRC  include  stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the  planned  portion. 
In  general  the  boundaries  of  the  MRC's  have  been  established 
to  include  all  adjacent  blocks  containing  at  least  one  store  in 
the  general  merchandise,  apparel,  or  furniture -appliance 
groups  of  stores,  and  where  a  planned  center  is  involved  in- 
clude all  of  the  center. 

In  those  cities  within  the  standard  metropolitan  statistical 
areas  (SMSA's)  covered  by  this  series  of  reports  which  were 
not  of  sufficient  size  to  qualify  for  the  delineation  of  a  central 
business  district,  no  MRC's  were  delineated  unless  at  least  two 
such  centers  could  be  defined. 


For  explanation  of  procedures  and  definitions,  see  Appendix. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  1.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISmENTS:   1958  AND  195* 

CEMTRAL  BUSINESS  DISTRICT  OF  ST.  LOUIS 


Establishments,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Busljiess 


!IC1 


SIC  code 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

5A- 

55  ex.  55<i 

55A 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


7011, 
783 


7012 


Kind  of  business 


RETAIL  STORES 
Retail  stores,  total^. 


Lumber,  building  materials,  hardware, 

farm  eiiuipnent  dealers 

Hardware  stores 

Other 


2  3 


General  merchandise  group  stores 
Department  stores 

Limited  price  variety  stores .... 
Other  general  merchandise  stores 


Food  stores 

Automotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  oustcm 

tailors* 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  hone  furnishings,  equipnent 

stores 

Furniture  stores* , . 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


1958 


Estab- 
lish- 
ments^ 


(number) 


588 


14 
3 
4 
7 

53 


119 

40 
35 
24 

5 
36 

3 


29 

11 
3 

15 

168 

106 

62 

11 

176 

7 

14 

46 
5 
5 


29 
7 


Sales ^ 


($1,000) 


234,812 


1,679 
(D) 
(D) 

126,232 

118,974 

6,268 

990 

6,533 

(D) 

566 

33,069 

9,034 

12,603 

11,332 

(D) 

5,511 

(D) 


24,149 

19,058 

182 

4,909 

15,370 

12,372 

2,998 

4,609 

(D) 
1,037 
1,628 

7,960 
353 
(D) 


7,977 
1,529 


Payroll, 

entire 

year 

($1,000) 


59,094 


238 
(D) 
(D) 

39,784 

38,326 

1,357 

101 

715 

(D) 

52 

5,623 

1,689 

2,064 

1,829 

(D) 

911 

(D) 


4,093 

3,202 

40 

851 

4,264 

3,800 

464 

694 

(D) 

60 
314 

1,360 
55 
(D) 


3,102 
486 


Paid  employees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


20,929 


70 
(D) 
(D) 

14,149 

13,377 

726 

46 

231 

(D) 

18 

1,943 

486 
738 
661 
(D) 
288 
(D) 


1,084 

814 

16 

254 

2,018 

1,781 

237 

255 

(D) 
15 
69 

394 
22 
(D) 


1,781 
236 


Full 
workweek 

(number) 


17,560 


56 
(D) 
(D) 

11,755 

11,347 

372 

36 

196 

(D) 

15 

1,619 

427 
623 
565 
(D) 
225 
(D) 


957 

743 

14 

200 

1,724 

1,517 

207 

240 

(D) 
15 
62 

354 

19 

(D) 


1,704 
199 


1954 


Estab- 
lish- 
ments^ 


(nunber) 


609 

5 

5 

14 
3 
5 
6 

47 


148 


Salea^ 


($1,000) 


242,794 

1,581 

l,58i 

138,931 

129,966 

7,415 

1,550 

7,088 

201 
37, 697 


24 

11,854 

36 

14,492 

19 

12,670 

7 

2,185 

42 

5,625 

35 

3,485 

35 

18,773 

14 

14,319 

6 

375 

15 

4,079 

192 

15,344 

120 

12,281 

72 

3,063 

10 

4,409 

153 

18,770 

7 

1,280 

6 

1,337 

51 

8,672 

7 

493 

5 

1,512 

9,470 
2,707 


Payroll, 

entire 

year 

($1,000) 


48,766 


227 

227 

27,833 

26,028 

1,423 

382 

837 


23 

7,122   :; 

2,420 
2,532 
2,226 

401 

893 

876 


4,171 

3,020 

87 

1,064 

4,407 

3,783 

624 

725 

3,421 

92 

278 

1,621 
104 
186 


3,622 

754 


Standard  Notes;   (D)  Withheld  to  avoid  disclosure.    (HA)  Not  available.    ...  Represents  zero. 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments vdiich  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business, 

^Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

^1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified  as 
stores.  The  1954  sales  of  leased  departments  in  general  merchandise  group  stores  (SIC  53  pt.)  which  are  most  affected,  were  reported 
as  $3,909,000  of  which  $1,210,000  are  included  in  SIC  56. 

*1954  data  limited  to  "employer"  establishnents . 

'Both  1954  and  1958  data  limited  to  "employer"  establishnents. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  59l)  not  covered  in  any  of  the  lines  below. 


ST.  LOUIS,  MO-ILL.,  AREA 


Table  2.— RETAIL  STORES  AlfD  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 

CITY  OF  3T.  LOUIS 

Establishnents,  Sales,  Annual  Payroll,  and  Qnployees,  by  Kind  of  BuBlnesa 


SIC  code 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 


591 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


Kind  of  business 


RETAIL  STORES 
Retail  stores,  total^ 


Lumber,  building  materials,  hardvfare, 

farm  equipnent  dealers 

Hardware  stores 

Other 


2  3 


General  merchandise  grov^)  stores 
Department  stores 

Limited  price  variety  stores.... 
Other  general  merchandise  stores 


Food  stores. 


Autooiotive  dealers 

Gasoline  service  stations. 


Apparel ,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors* 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores ' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 


Eating,  drinMng  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  svqjply  stores. 


SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


1958 


Estab- 
lish- 
ments^ 


(number) 


9,363 

353 
145 
208 

253 

11 

87 

121 

2,322 

370 

815 

623 

117 
208 
123 

68 
175 

33 


484 
173 
115 

196 

2,566 
1,224 
1,342 

371 

1,206 

194 

43 

38 

125 

106 

21 


153 
40 


Sales '^ 


($1,000) 


1,138,363 

39,917 
11,053 
28,864 

210,581 

175,763 

21,283 

(D) 

252,434 

170,855 

67,904 

86,207 

19,431 
29,205 
25,321 
15,557 

17,148 
4,462 


70,823 

43,454 

5,776 

21,593 

111,077 
71,585 
39,492 

42,454 

86,111 
23,842 
3,184 
1,578 
11,263 
5,259 
3,443 


30,183 
(D) 


Payroll, 

entire 

year 


($1,000) 


158,379 


5,218 
1,464 
3,754 

51,298 

45,777 

4,099 

1,422 

17,843 

15,225 

6,405 

12,259 

3,140 
4,419 
3,889 
1,969 
2,313 
418 


10,342 

6,500 

894 

2,948 

23,815 

19,516 

4,299 

5,318 

10,656 
1,374 
528 
112 
1,893 
998 
407 


11,166 
(D) 


Paid  employees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


57,807 

1,267 
441 
826 

18,676 

15,928 

2,188 

560 

6,241 

4,027 

2,498 

4,307 

849 
1,746 
1,537 
774 
772 
166 


2,739 

1,638 

253 

848 

12,494 

10,055 

2,439 

2,182 

3,376 
477 
135 
31 
556 
382 
111 


5,381 
(D) 


Full 
workweek 

(number) 


47,361 

1,151 
378 
773 

14,646 

12,987 

1,216 

443 

4,429 

3,843 

2,119 

3,446 

727 
1,436 
1,297 
587 
573 
123 


2,461 

1,475 

240 

746 

10,652 
8,522 
2,130 

1,762 

2,852 
393 
115 
27 
492 
302 
102 


4,853 
(D) 


1954 


Estab- 
lish- 
ments^ 


(number) 


9,695 

302 
153 
149 

267 
10 
95 

160 

2,617 
375 
704 
707 

80 
250 
166 

58 
204 

87 


493 

150 

81 


2,682 
1,141 
1,533 

386 

1,162 
178 
27 
36 
138 
98 
19 


135 
58 


Sales^ 


($1,000) 


1,130,491 


49,078 
14,339 
34,739 

214,299 

183,632 

19,278 

11,341 

230,919 

199,555 

54,193 

76,085 

18,825 
30,720 
27,520 

7,602 
13,058 

5,516 

78,544 

51,859 

5,445 

19,784 

105,487 
61,320 
44,039 

38,644 

83,687 
19,429 
3,663 
1,320 
11,986 
5,737 
3,717 


30,834 
8,708 


Payroll, 
entire 


($1,000) 


145,980 

6,768 
2,013 
4,755 

37,?58 

32,679 

3,666 

1,513 

16,890 

18,167 

5,232 

12,346 

3,555 
4,866 
4,416 
1,131 
1,680 
1,114 


12,143 

8,355 

963 

2,825 

20,962 

15,718 

5,244 

5,116 

10,498 

951 

682 

80 

2,174 

1,137 

428 


11,718 
2,360 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonanployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified  as 
stores. 

*1954  data  limited  to  "employer"  establishnents. 

'Both  1954  and  1958  data  limited  to  "employer"  establishnents. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  3,— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:  1958  AND  195^ 

ST.  LOUIS  STANDARD  METROPOLITAN  STATISTICAL  AREA 

Establishments,  Sales,  Annual  Payroll,  and  Qnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958 


Estab- 
lish- 
ments^ 


(number) 


Sales! 


($1,000) 


Payroll, 
entire 


($1,000) 


Paid  eii5)loyees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


1954 


Estab- 
lish- 
ments ! 


(number) 


Sales 1 


($1,000) 


Payroll , 

entire 

year 


($1,000) 


52 

5251 

52  ex.  5251 

53  part  2 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 
Retail  stores,  total^. 


Lumber,  bvillding  materials,  hardware, 

f aim  equipment  dealers 

Hardware  stores 

Other 


2  3 


General  merchandise  group  stores 
Department  stores 

Limited  price  variety  stores.... 
Other  general  merchandise  stores 


Food  stores 

AutoBVjtive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  gtores,  custom 

tailors* 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores ' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores , 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores. 

Florists 

Camera,  photographic  supply  stores. 


SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


18,334 

987 
376 
611 

548 

25 

198 

249 

4,048 

875 

2,096 

1,191 

211 
382 
239 
139 
333 
78 


983 
342 
201 

440 

4,606 
2,221 
2,385 

675 

2,325 

341 

77 

88 

236 

212 

40 


213 
98 


2,331,275 


124,992 
27,882 
97,110 

338,705 

262,749 

42,543 

CD) 

617,354 

362,465 

175,138 

146,469 

32,289 
47,343 
40,356 
29,462 
29,363 
(D) 


121,110 
70,883 
10,314 

39,913 

191,688 

120,899 

70,789 

89,388 

163,966 
40,022 
5,047 
4,439 
16,508 
9,719 
4,668 


32,409 
11,245 


282,928 

15,177 

3,308 

11,869 

68,298 

57,009 

7,558 

3,731 

44,315 

32,754 

15,827 

20,374 

4,902 
7,031 
6,058 
3,973 
3,796 
672 


17,593 

10,633 

1,566 

5,394 

38,690 

31,012 

7,678 

11,611 

18,289 

2,228 

787 

292 

2,712 

1,744 

533 


11,860 
3,080 


102,403 


3,728 
1,014 
2,714 

26,074 

20,702 

3,929 

1,443 

15,444 

7,971 

5,791 

7,697 

1,451 
2,881 
2,417 
1,696 
1,358 
311 


4,603 

2,607 

435 

1,561 

20,694 

16,411 

4,283 

4,436 

5,965 
837 
232 
136 
797 
654 
155 


5,731 
1,546 


81,211 

3,367 

868 

2,499 

19,958 

16,632 

2,277 

1,049 

10,334 

7,580 

4,604 

5,924 

1,235 
2,265 
1,980 
1,290 
929 
205 


4,099 

2,330 

402 

1,367 

16,894 

13,365 

3,529 

3,453 

4,998 
667 
195 
102 
699 
517 
132 


5,172 
1,079 


18,439 

848 
347 
501 

552 

17 

188 

345 

4,567 

805 

1,828 

1,224 

146 
436 
282 
108 
336 
77 


959 
256 

145 

422 

4,760 
2,025 
2,725 

693 

2,203 

297 

48 

86 

252 

179 

41 


183 
132 


2,051,508 


126,225 
27,827 
98,398 

283,944 

218,208 

29,825 

31,476 

510,655 

371,396 

130,319 

117,857 

27,996 
46,001 
40,270 
14,771 
20,439 
4,558 


117,038 

69,331 

8,503 

36,602 

179,525 
99,621 
79,758 

71,214 

143,335 
31,609 
4,687 
2,726 
16,671 
8,601 
4,599 


32,778 
15,485 


239,592 

16,030 

3,541 

12,489 

47,039 

37,188 

6,125 

3,726 

36,518 

34,184 

11,687 

17,967 

4,848 
6,994 
6,173 
2,210 
2,538 
1,004 


17,324 

11,020 

1,477 

4,827 

33,287 

24,096 

9,191 

9,236 

16,320 

1,714 

818 

(D) 

2,673 

1,594 

479 


12,357 
3,944 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    .,,  Represents  zero. 

■■■All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending , machine  operators)  part  of  SIC  53. 

■'1958  figures  incorjxjrate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified  as 
stores. 

*1954  data  limited  to  "snployer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  bxisiness  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


ST.  LOUIS,  MO-ILL.,  AREA 


Table  4.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISIMENTS— PERCENT  CHANGE  IN  SALES,  1954  TO  1958 

CENTRAL  BUSINESS  DISTRICT  OF  ST.  LOUIS,  THE  ENTIRE  CITY,  AND  ST.  LOUIS  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  change 


Central 

business 
district 


Entire 
city 


City 
less  Its 
central 
business 
district 


Entire 
standard 
metro- 
politan 
statistical 
area 


Standard 

metro- 
politan 
statistical 
area  less 
central 
business 
district 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 


591 


591 

59  ex. 

592 

594 

595, 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total^ , 

Lumber,  building  materials,  hardvfare,  farm  equipment 

dealers 

Hardware  stores 

Other 

General  merchandise  group  stores^  ^.. ...... ,..,,,.,. 

Department  stores 

Limited  price  variety  stores,.. 

Other  general  merchandise  stores 

Food  stores , 

Automotive  dealers. 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men ' s ,  boys '  apparel  stores ,  custom  tailors* 

Women's  clothing,  specialty  stores. ............... 

Ready-to-wear  stores' 

Family  clothing  stores'........................... 

Shoe  stores. ...,,.,..,...,. 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment  stores. ...... 

Furniture  stores* 

Other  home  furnishings  stores*......,,,,.,,,.,.... 

Household  appliance,  radio,  TV,  music  stores...... 

Eating,  drinking  places , 

Eating  places * 

Driniing  places. .......,,,.,,,.....,. 

Drug  stores,  proprietary  stores.,..,..... ., 

Other  retail  stores^ , ...,,,..... 

Liquor  stores ..,..,,.,,,.,,.,,,, 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Floris  ts 

Camera,  photographic  sv^jply  stores .....,,,, 

SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters .......t. 


6.2 
(D) 
(D) 

-9.2 

-8.5 

-15.5 

-36.1 

-7.8 

(D) 

181.6 

-12.3 
-23.8 
-13.0 
-10.6 

(D) 
-2.1 

(D) 

28.6 

33.1 

-51.5 

20.3 

0.2 

0.7 

-2.1 

4.5 

(D) 

-19.0 

21.8 

-8!2 

-28.4 

(D) 


-15.8 
-43.5 


0.7 


-18.7 
-22.9 
-16.9 

-1.7 

-4.3 

10.4 

(D) 

9.3 

-14.4 

25.3 

13.3 
3.2 

-4.9 

-8.0 
104.6 

31.3 
-19.1 

-9.8 

-16.2 

6.1 

9.1 

5.3 

16.7 

-10.3 

9.9 


2.9 
22.7 

-13.1 
19.5 
-6.0 
-8.3 
-7.4 


-2.1 
(D) 


-19.5 
(D) 
(D) 

11.9 
5.8 

26.6 
(D) 

9.9 

(D) 

24.7 

43.5 
85.0 

2.3 
-5.8 

(D) 
56.6 

(D) 

-20.5 

-35.0 

10.3 

-13.7 

6.2 

20.7 

-10.9 

10.5 

(D) 
25.7 
39.1 
19.5 
-0.4 
-6.5 

(D) 


3.9 
(D) 


13.6 


-1.0 

0.2 

-1.3 

19.3 

20.4 

42.6 

(D) 

20.9 

-2.4 

34.4 

24.3 

15.3 

2.9 

0.2 

99.5 

43.7 

(D) 

3.5 

2.2 

21.3 

9.1 

6.8 

21.4 

-11.3 

25.5 

14.4 
26.6 

7.7 
62.8 
-1.0 
11.7 

1.5 


1.1 
-27.4 


15.9 


-1.1 
(D) 
(D) 

46.5 

62.9 

61.9 

(D) 

21.3 

(D) 

34.2 

41.5 

44.1 

10.3 

5.1 

(D) 

61.0 

(D) 

-1.3 

-5.8 

24.7 

7.6 

7.4 

24.3 

-11.6 

26.9 

(D) 
28.5 

2.1 
62.8 

6.9 
15.5 

(D) 


4.8 
-22.5 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
■'in  computing  percent  change,  1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments 
are  separately  classified  as  stores. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent  change. 

'in  conputing  percent  change,  both  1954  and  1958  data  limited  to  "employer"  establishnents . 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  5.— RETAIL  STORES:  1958  AND  1954  CENTRAL  BUSINESS  DISTRICT  SALES  AS  PERCENT  OF 

ST.  LOUIS  AND  OF  ST.  LOUIS  STANDAHD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 

Kind  of  business 

Percent  of  city  sales  In 
central  business  district 

Percent  of  standard  metro- 
politan statistical  area 
sales  in  central  business 
district 

1958 

1954 

1958 

1954 

RETAIL  STORES 
Retail  stores,  total^ 

20.6 

4.2 
(D) 
(D) 

59.9 

67.7 

29.5 

(D) 

2.6 

(D) 

0.8 

38.4 
46.5 
43.1 
44.8 

(D) 
32.1 

(D) 

34.1 

43.9 

3.2 

22.7 

13.8 

17.3 

7.6 

10.9 

(D) 
4.3 

51.1 

70.7 
6.7 
(D) 

21.5 
3.2 
4.6 

64.8 

70.8 
38.5 

13.7 

3.1 

0.4 

49.5 
63.0 
47.2 
46.0 
28.7 
43.1 
63.2 

23.9 

27.6 

6.9 

20.6 

14.5 
20.0 

7.0 

11.4 

22.4 

6.6 

36.5 

72.4 
8.6 

40.7 

10.1 

1.3 
(D) 
(D) 

37.3 

45.3 

14.7 

(D) 

1.1 

(D) 

0.3 

22.6 
28.0 
26.6 
28.1 

(D) 
18.8 

(D) 

19.9 

26.9 

1.8 

12.3 

8.0 

10.2 

4.2 

5.2 

(D) 

2.6 

32.3 

48.2 
3.6 
(D) 

11.8 

52 
5251 

'      *••*• 

Lumber,  building  materials,  hardware,  fann  equipment  dealers... 
Hardware  stores, ............................................. 

1.3 

52  ex.  5251 

Other 

1.6 

53  part^ 

General  merchandise  gioMp   stores^  ^. ........................... 

48.9 

531 

Department  stores, , ..,,•,,.............,...... ,...,.,.., 

59.6 

533 

T.ljirff  (1  pTH  pp  YH'H  "ty  PtoT<=n.  ...,,,,...i...,..,.....4ij.i4j4 

24.9 

539 

Other  general  merchandise  stores,,,,,.,,,..,,,,.,,,.,.....,,. 

4.9 

54 

Food  stores. ..••.........•..•.•....•,.....•....•.•,.••,,,...... 

1.4 

55  ex.  554 

Automotive  dealers. ........,..,,,,.,,,.........,,..,..,.,..,,., 

554 

Gasoline  service  stations 

0.2 

56 

Apparel,  accessory  stores, 

32.0 

561,  567 

Men's,  boys'  apparel  stores,  custom  tailors*.................- 

42.3 

562,563,568 

Women's  clothing,  specialty  stores  .,...,.,,...,,,,..,,.,.... 

31.5 

562 

Ready-to-wear  stores' . .....,,........,,...,.,,,.,.,,,...... 

31.5 

565 

Fnm-1 1  y  nT  nt.hlng  Kt^rps' • 

14.8 

566 

Shoe  stores .,,,,... .......,.,.,.,,..,..,.,.,.....,..., 

27.5 

564,  569 

Other  apparel  stores ,.,....,.. .....,,,,. 

76.5 

57 

Furniture,  hmP  fumifihlTig.s,  fi(i\n'iiiiPTit  stores.,,,,,,,,,,,,,,,.. 

16.0 

5712 

Furniture  stores*. ..,.,...,....,. 

20.7 

5713-15,  19 

n+,h<sT  homp  fii-ml  Rh-tngH  r+.i-.t-ps* , 

4.4 

572,  573 

Household  appliance,  radio,  TV,  music  stores....,....,,,,,.,. 

11.1 

58 

Eating,  drinking  places..,,....,,,........................,.,.. 

8.5 

5812 

Eating  places. ,,.,,,...,.,.. 

12.3 

5813 

3.8 

591 

Drug  stores,  proprieteiry  stores........ ,,..,,,.,,,.,..,,.. 

6.2 

59  ex.  591 

Other  retail  stores*....,,.., 

13.1 

592 

Liquor  stores .........,,.,,.... ...,,,,,,... ....,,,, ,,........ 

4.0 

594 

Book,  stationery  stores .,..,.....,,.,.....,.. 

28.5 

595 

Sporting  goods,  bicycle  stores.....,,.,.,,,...............,.. 

597 

Jewelry  stores ,,,,,, ,,,.....,..........,.. ...,•..• 

52.0 

5992 

Florists 

5.7 

5996 

Camera,  photographic  s\5)ply  stores........ ................... 

32.9 

Standard  Notes:   (d)  Withheld  to  avoid  disclosure.    (HA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
^In  computing  percent,  1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are 
separately  classified  as  stores. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  ccmputlng  percent,  botn  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


ST.  LOUIS,  MO-ILL.,  AREA 
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Table  6.— RETAIL  STORES:   1958  AND  1954— PERCENTAGE  DISTRIBUTION  OF  SALES,  BY  KIND  OF  BUSINESS 

CENTRAL  BUSINESS  DISTRICT  OF  ST.  LOUIS,  THE  ENTIRE  CITY,  AND  ST.  LOUIS  STANDARD  METROPOLITAN  STATISTICAL  AREA 

(Peroentages  are  based  on  total  Retail  Store  Sales  ufalch  exclude  sales  of  nonetore  retailers — mall  order,  direct  selling, 

merchandise  vending  machine  operators). 


SIC  code 

Kinl  of  business 

Central 

business 

district 

Entire 

city 

standard  metropolitan 
statistical  area 

1958 

1954 

1958 

1954 

1958 

1954 

RETATT.  STORES 
Retail  stores,  total.. .••.•••..••• 

100.0 

0.7 
(D) 
(D) 

53.8 

50.7 

2.7 

0.4 

2.8 

(D) 

0.2 

14.1 

3.8 
5.4 
4.8 
(D) 
2.3 
(D) 

10.3 
8.1 
0.1 

2.1 

6.5 
5.3 
1.2 

2.0 

(D) 
0.4 
0.7 

3.4 
0.2 
(D) 

100.0 

0.7 

0^7 

57.2 

53.5 

3.1 

0.6 

2.9 

0.1 

15.5 

4.9 
6.0 
5.2 
0.9 
2.3 
1.4 

7.8 
5.9 
0.2 

1.6 

6.3 
5.0 

1.3 

1.8 

7.7 
0.5 
0.6 

3.6 
0.2 
0.6 

100.0 

3.5 
1.0 
2.5 

18.5 

15.4 

1.9 

(D) 

22.2 

15.0  . 

6.0 

7.6 

1.7 
2.6 
2.2 
1.4 
1.5 
0.4 

6.2 
3.8 
0.5 

1.9 

9.8 
6.3 
3.5 

3.7 

7.5 
2.1 
0.3 
0.1 
1.0 
0.5 
0.3 

100.0 

4.3 
1.3 
3.0 

19.0 

16.3 

1.7 

1.0 

20.4 

17.7 

4.8 

6.8 

1.7 
2.7 
2.4 
0.7 
1.2 
0.5 

6.9 

4.7 
0.5 

1.7 

9.3 
5.4 
3.9 

3.4 

7.4 
1.7 
0.3 
0.1 
1.1 
0.5 
0.3 

100.0 

5.4 
1.2 
4.2 

14.5 

11.3 

1.8 

(D) 

26.5 

15.6 

7.5 

6.3 

1.4 
2.0 
1.7 
1.3 
1.3 
(D) 

5.2 
3.0 
0.5 

1.7 

8.2 
5.2 
3.0 

3.8 

7.0 
1.7 
0.2 
0.2 
0.7 
0.4 
0.2 

100,0 

52 

Limber,  building  materials,  hardware, 
fnrm  e<ri1iTD<»irt-  rtosiR-m 

6.2 

5251 

Hardware  stores. .•.••••••.. .•»•..••••• 

1.4 

52  ex.  5251 

Other » 

4.8 

53  part^ 
531 

General  merchandise  group  stores*  ^ 

Department  .*?tores ••••••••.•••••• 

13.8 
10.6 

533 
539 

54 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores... .......................... 

1.5 
1.5 

24.9 

55  ex.  554 

Autonotlve  dealers. «.•..•..•••..••••••.. 

18.1 

554 

Gasoline  service  statlonf^. ...•.••••••••• 

6.4 

56 

Apparel,  accessory  stores. .............. 

5.7 

561,  567 

Men's,  boys'  apparel  stores,  custom 
tailors* 

1.4 

56?, 563, 568 
562 

Wonen's  clothing,  specialty  stores.... 
Ready-to-wear  stores',...,.,...,,... 

2.2 

2.0 

565 

Fnnrny  fTotM^E  HtoT^s' .'. 

0.7 

566 

Shoe  stores .........,,,.,...,,,....,. 

1.0 

564  569 

Other  apparel  stores. , .•....,..,, 

0.2 

57 

Furniture,  home  fupnlshlngs,  equipment 
stores ., 

5.7 

5712 

Furniture  stores*.,......,,,.......,.. 

3.4 

5713-15,  19 
572,  573 

Other  heme  furnishings  stores* 

Household  ^ipliance,  radio,  TV,  music 

0.4 

1.8 

58 

■E«+,lTig^  fi-rli^lHTlg  pi  BC.es 

8.7 

581£ 

■RB+.lTip  pT.Bl^<».<! 

4.8 

5813 

TWnMng  plB'-ofi, ,,,.,,,,,...,,,,.,,.,. 

3.9 

591 

Drug  stores,  proprietary  stores.,,,,,,,. 

3.5 

59  ex.  591 

Other  retail  stores* 

7.0 

592 

Liquor  stores. ............,,,,......,, 

1.5 

594 

Book,  stationery  stores 

0.2 

595 
597 

Sporting  goods,  bicycle  stores 

Jewelry  stores , ....••• 

0.1 
0.8 

5992 

Florists .............................. 

0.4 

5996 

Camera,  photogr^hlc  si^jply  stores.... 

0.2 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
^In  computing  percent,  1958  figures  incorporate  leased  departments  data  vlth  main  store.  In  1954  data,  leased  departairaits  are 
separately  classified  as  stores. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establislments . 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  ST.  LOUIS  STANDARD  METROPOLITAN  STATISTICAL  AREA 


MRC  No. 


1 — Includes  the  stores  in  the  area  extending  along  Cherokee  St.  from  Nebraska  Ave.  to  Indiana  Ave.  and  along  South 

Jefferson  Ave.  from  Utah  St.  to  Potomac  St. 


SIC 
code 


Kind  of  btisiness 


Total 


SIC 
code 


Kind  of  business 


Nmber  of 
establish- 
ments 


54,58,591 

53  part,^ 
56,  57 

52,  55,  599 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: * 

Number 

Sales ($1,000) 

Convenience  goods  stores: 

Number 

Sales ($1,  000) 

Shopping  goods  stores  :2 

Nvmber 

Sales ($1,000) 

All  other  dtores: 

Number 

Sales ($1,000) 

Retail  stores,  total^,. 

Limber,  building  materials,  hardware, 

taxa  efjuipnent  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores^  ^ .... 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


84 
13,458 

20 

3,717 


44 
7,897 


20 
1,844 


Number  of 
establish- 
ments 


84 


55  ex,  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Autonotive  dealers , 

G€i3oline  service  stations , 

Apparel,  accessory  stores^ , 

Men's,  boys'  apparel  stores,  custcm 

tailors , 

Women's  clothing,  specialty  stores..., 

Ready-to-wear  stores' , 

Femily  clothing  stores' 

Shoe  stores ,, 

Other  apparel  stores 

Furniture,  home  furnishings,  equipnent 

stores , 

Furniture  stores 

Other  heme  furiiishings  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drinldng  places 

Eating  places ' , 

Drinking  places 

Drug  stores,  proprietary  stores , 

Other  retail  stores* 

Li<iuor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores... 


31 

3 

14 

11 

3 

10 

1 


11 
7 
4 


14 

1 

2 
5 

1 
1 


MRC  No.  2. — Includes  the  planned  center  known  as  "Westwood  Plaza"  at  the  intersection  of  U.S.  Highway  66  and  Watson  Rd. 


SIC 
code 

Kind  of  business 

Total 

SIC 
code 

Kind  of  btisiness 

Hvmber  of 
establish- 
ments 

Retail  stores,  total:* 

NuBber. ...,...,..,,...,, 

24 
15,903 

6 

4,245 

15 

11,372 

3 
286 

55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 

Automotive  dealers. 

Gasoline  service  stations 

Sales 

..($1,000)... 

54,58,591 

Convenience  goods  stores: 
Niniber ................. . 

10 

Men's,  boys'  apparel  stores,  custcm 
tailors 

Sales 

..($1,000)... 

2 

53  part,* 

Shopping  goods  stores:* 
Nimber. .....,,,,........ 

Vfamen's  clothing,  specialty  stores 

Ready-to-wear  stores'. 

3 
2 

56,  57 

Family  clnthlTlg  .<lt.mv>R' 

1 

Sales 

..($1,000)... 

Shoe  stores 

3 

All  other  stores: 

Nunber. ................. 

Other  apparel  stores. 

1 

52,  55,  599 

Furniture,  home  furnishings,  equipient 
stores 

Sales 

Retail  stores,  total*. 

Lumber,  building  materials, 
f aom  equipment  dealers 

..(H,666)!.. 

2 

Fumltur**  .Ttor^-*' 

Number  of 
establish- 
ments 

fW.hpr  hnmp  f>iml  sjMTigs  ptores .  ^  ^  ...... 

Household  appliance,  radio,  TV,  music 
stores 

2 

7?Bting,  rt-rinVlTig  pia<>oa         ^ ..... . 

24 

1 
1 

3 

1 
1 
1 

3 

2 

hardware. 

Kat.lpg  pi  sc.PH  ,  ^    ^  i  .  ,  .  . 

2 

52 

r<r^Tilring  pi  mnos                ......  i  ..  i 

Drug  stores,  proprietary  stores 

5251 

Hardware  stores...... .................. 

1 

52  ex.  5251 

Other 

Other  retail  stores' 

General  merchandise  group  stores'  ^ 

Department  stores 

2 

53  part^ 
531 

Liquor  stores ..••....•.... 

Book,  stationery  stores. 

533 

Limited  price  variety  stoi 
Other  general  merchandise 

Food  stores 

4s:..:...:::. 

Sporting  goods,  bicycle  stores., 

539 

stores 

Florists 

54 

Camera,  photographic  supply  stores 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero, 

■^jroup  totals  for  SIC  53  and  56  may  include  "nonemployer"  establislsnents  which  could  not  be  classified  by  detailed  kinds  of  business. 

*Excludes  nonstore  retailers  (i.e.,  moil  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53, 

'Limited  to  "employer"  establishments, 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  xtai   covered  in  any  of  the  lines  below. 


ST.  LOUIS,  MO-ILL.,  AREA  13 

Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  ST.  LOUIS  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 


MRC  No.  3.— Includes  the  stores  on  Easton  Ave.  from  Newstead  Ave.  to  Deer  St. 


SIC 
code 


Kind  of  business 


Total 

SIC 
code 

55  ex.  554 

41 

4,602 

554 

56 

13 

561,  567 

696 

562-3,568 

562 

17 

565 

3,325 

566 

564,  569 

11 

57 

581 

5712 

number  of 

5713-15,19 

establish- 

572, 5732 

ments 

41 

58 

5812 

5813 

3 

3 

591 

59  ex.  591 

5 

592 

1 

594 

595 

4 

597 

5992 

2 

5996 

Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 

53  part,^ 
56,  57 

52,  55,  599 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Humber 

Sales ($1,000). 

Canvenlence  goods  stores: 

Number 

Sales ($1, 000) . 

Shopping  goods  stores:* 

Wunber 

Sales ($1,000). 

All  other  stores: 

Number 

Sales ($1,000). 

Retail  stores,  total* 

lAinber,  building  materials,  hardware, 

f  am  equipnent  dealers 

&rdvare  stores 

Other 

General  merchandise  group  stores'  ^ 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


Autanotfve  dealers 

Gasoline  service  stations , 

Apparel,  accessory  stores'' 

Men's,  boys'  apparel  stores,  custcn 

tailor^ , 

Wanen's  clothing,  specialty  stores..., 

Ready-to-wear  stores' , 

FEmily  clothing  stores' , 

Shoe  stores ., 

Other  apparel  stores 

Furniture,  hoae  furnishings,  equipnent 

stores , 

P\imiture  stores .., 

Other  heme  fui-nishings  stores , 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drinilng  places 

Eating  places , 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photograpihlc  supply  stores... 


MRC  No.  4. — Includes  the  planned  center  known  as  "Han^iton  Village  Shopping  Center"and  the  stores  on  Hampton  Ave.  from  Mardel  to 

Devonshire  and  on  Chippewa  St.  from  Sulphur  St.  to  Clifton  Ave. 


SIC 
oode 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Nimber  of 
establish- 
ments 


54,58,591 

53  part,* 
56,  57 

52,  55,  599 


52 

5251 

52  ex.  5251 

53  part* 
531 

533 
539 

54 


Retail  stores,  total: * 

Nvaber 

Sales ($1,000). 

Canvenience  goods  stores: 

Nvmber 

Sales ($1,000). 

Shopping  goods  stores:* 

Kunber 

Sales ($1,000). 


All  other  stores: 

Kinber 

Sales 


!(^,'666)! 


Retail  stores,  total 


Lumber,  building  materials,  hardware, 

faun  equipment  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores 

Deparbnent  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


36 
16,489 


11 
11,302 


11 
4,446 


14 

741 


Nimber  of 
establish- 
ments 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Autonotlve  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custan 

tailors 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  hone  furnishings,  equipnent 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

klroup  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  lAloh  could  not  be  classified  by  detailed  kinds  of  business. 

*Exclude3  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

'includes  data  for  those  klnils  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Tatle  7.— RETAIL  STOEffiS:   1958— MAJOR  RETAIL  CENTERS  IN  THE  ST.  LOUIS  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 


MRC  No.  5.— Includes  stores  in  the  Wellston  shopping  district  in  the  area  bounded  by  alley  north  of  Easton  Ave.,  Theodoaia, 
Kienlen  Ave.,  Cote  Brilliante  Ave.,  Cote  Brilliante  Ave.  extended,  Hamilton  Ave.,  Wells  Ave.,  and  Wellston  PI. 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Nvmber  of 

establlsb- 

mezxts 


5^1,58,591 


53  part,* 
56,  57 


52,  55,  599 


52 

5251 

52  ex.  5251 

53  part* 
531 

533 
539 

54 


Retail  stores,  total: * 

Nunber 

Sales ($1,000) 

Convenience  goods  stores: 

Number 

Sales ($1,000) 

Shopping  goods  stores:* 

Himber 

Sales ($1,000) 

All  other  stores: 

Number 

Sales ($1,000) 

Retail  stores,  total* 

Lumber,  building  materials,  hardware, 

farm  equipment  dealers 

Hardvare  stores * 

Other , 

General  merchandise  group  stores^  * . . . . 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


10.4 
24, 568 

28 
6,520 


55 
U,275 


21 
3,773 


Number  of 
establish- 
ments 


104 

2 

2 

7 
2 

1 

11 


55  ex,  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Autonotive  dealers , 

Gasoline  service  stations 

Apparel,  accessory  stores'- 

Men's,  boys'  apparel  stores,  custom 

tailor^ 

Wcmen's  clothing,   specialty  stores,.. 

Ready-to-wear  stores' 

Fcmily  clothing  stores' , 

Shoe  stores , 

Other  apparel  stores 

Furniture,  hone  furnishings,  equlpnent 

stores 

Funaiture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  W,  music 
stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores ........ 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  stipply  stores... 


36 

10 

13 

11 

1 

9 

3 


12 
6 
2 


13 
7 
6 


15 
2 


MRC  No.  6. — Includes  the  planned  center  known  as  "Northland"  bounded  by  the  Wabash  RH.  tracks,  Lucas-Hunt  Rd,  and  West  Florissant  Ave. 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Himber  of 

establlsb- 

ments 


54,58,591 

53  part, * 
56,  57 

52,  55,  599 


52 

5251 

52  ex.  5251 

53  part* 
531 

533 
539 

54 


Retail  stores,  total: * 

NuBber 

Sales ($1,000).  •• 

Convenience  goods  stores: 

Kvmber 

Sales ($1,000)... 

Shojjplng  goods  stores:* 

Number. ..,.........,, 

Sales ($1,000)... 

All  other  stores: 

Number 

Sales ($1,000)... 


Retail  stores,  total 


Lumber,  building  materials,  hardware, 

f aim  equipment  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores'  * 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


34 
31,377 


7 
4,277 

20 
26,042 


7 
1,058 


Number  of 
establish- 
ments 


55  ex.  554 

554 


56 
561. 


567 


562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 


59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Automotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores , 

Other  apparel  stores 


Furniture,  home  furnishings,  equipment 

stores 

Funaitiare  stores 

Other  home  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


1 

1 

17 

3 
6 
6 

6 
2 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

■■■Group  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  lAich  could  not  be  classified  by  detailed  kinds  of  business. 

*Exoludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  co-yered  in  any  of  the  lines  below. 
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MRC  No. 


7 Includes  stores  in  the  North  Kingshighway  sliopping  district  conipriced  of  stores  on  Easton  Ave.  from  Kingshighway  to 

Aubert  St.,   on  Aubert  St.  from  Kingshighway  to  Page  Blvd".,  and  on  Page  Blvd.  from  Aubert  St.  to  Kingshighway 


SIC 
code 


Iflnri  of  business 


Total 


SIC 
code 


Kind  of  bvisiness 


Number  of 
establish- 
ments 


54,58,591 

53  part,* 
56,  57 

52,  55,  599 


52 

5251 

52  ex.  5251 

53  part* 
531 

533 
539 

54 


Retail  stores,  total: * 

Nxmber 

Sales ($1,  000) 

Convenience  goods  stores: 

NuBber 

Sales ($1,  000) 

Shopping  goods  stores:* 

Nimber 

Sales (^,000) 

All  other  stores: 

Nunber 

Sales ($1,000) 

Retail  stores,  total* 

Lunber,  building  materials,  hardware, 

faun  equipment  dealers 

Hardware  stores 

Other 

Oenenal  merchandise  group  stores^  ^ .... 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


31 
21,840 


13 
3,398 


55  ex.  554 

554 


56 

561. 


567 


10 
(D) 


(D) 


Number  of 
establish- 
ments 


31 


562-3, 568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Automotive  dealers 

Gasoline  service  stations , 

Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custom 

tailors , 

Women's  clothing,  specialty  stores.... 

Ready-to-wear  stores'. 

Fanily  clothing  stores' 

Shoe  stores ., 

Other  apparel  stores , 

Furniture,  home  furnishings,  equipnent 

stores 

Furniture  stores 

Other  hone  furnishings  stores , 

Household  appliance,  radio,  TV,  music 
stores , 

Eating,  drlntLng  places , 

Eating  places , 

Drinking  places , 

Drug  stores,  proprietary  stores , 

Other  retail  stores* , 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores... 


HRC  No.  8. — Includes  stores  in  the  South  Grand  shopping  district  comprised  of  stores  on  Gravois  Ave.  from  Giles  Ave.  to  Potomac 

St.  and  on  South  Grand  Ave.  from  Gravois  Ave.  to  Chippewa  St. 


SIC 
code 

Kind  of  business 

Total 

SIC 
code 

Kind  of  business 

Nvmber  of 
establish- 
ments 

Retail  stores,  total:* 

Kimber . ....,...,.....,,. 

44 
26,039 

16 
2,715 

12 
13,120 

16 
10,204 

55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 

58 

5812 

5813 

591 

59  ex.  591 

592 
594 

595 
597 
5992 
5996 

Automotive  dealers , 

7 

Gasoline  service  stations 

Apparel,  accessory  stores^ 

Sales 

..(^,000)... 

2 

54,58,591 

Canvenlence  goodn  stores: 
Number 

6 

Men's,  boys'  apparel  stores,  custom 
tailors 

Sales 

..($1,000)... 

3 

53  part,*. 

Shopping  goods  stores:* 
Number. 

Women' s  clothing,  specialty  stores 

-3 

2 

56,  57 

Family  clothing  stores  ' 

Sales 

..($1,000)... 

Shoe  stores 

All  other  stores: 

Nunber 

Other  apparel  stores 

52,  55,  599 

Furniture,  heme  furnishings,  equipnent 
stores 

Sales 

..(ji.666)... 

3 

Retail  stores,  total*. 

Lunber,  building  materials, 
fnrm  pqiilpnpnt.  dealers 

2 

Number  of, 
establish- 
ments 

I^thor  hoilP  f^ii-nlshlngf]  Ht.nr^n 

Household  appliance,  radio,  TV,  music 
stores 

1 

Eating,  drinking  places 

44 

2 

2 

3 

1 
2 

A- 

10 

hardware. 

Eating  places 

6 

52 

I>r1nVlTig  pT  £|cf>a 

4 

Drug  stores,  proprietary  stores 

5251 

Hardware  stores. 

2 

52  ex.  5251 

Other 

Other  retail  stores  * 

General  merchandise  group  stores'  ^ 

Department  stores 

5 

53  part* 

1 

531 

Book,  stationery  stores 

533 

Limited  price  variety  stoi 
Other  general  merchandise 

Food  stores 

•es ........... 

Sporting  goods,  bicycle  stores 

1 

539 

stores 

2 

54 

Camera,  photographic  supply  stores 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^roup  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  ^ftdch  could  not  be  classified  by  detailed  kinds  of  business. 

*Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establlshnents. 

^Includes  data  for  those  iH-ndH  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTER;  IN  THE  ST.  LOUIS  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 


MRC  No. 


9 Includes  stores  in  the  South  Town  shopping  district  which  extends 

Bancroft  St. 


along  South  Kiiigshighway  Blvd.  from  Pernod  St.  to 


SIC 
code 

Kind  of  business 

Total 

SIC 
code 

Kind  of  business 

Nvnber  of 

establlsb- 

ments 

Retail  stores,  total: * 

Kimber. ..« , 

22 
27,684 

8 
1,728 

5 
(D) 

9 
(D) 

55  ex.   554 

554 

56 

561,   567 

562-3,568 
562 
565 
566 
564,   569 

57 

5712 

5713-15,19 
572,   5732 

58 

5812 

5813 

591 

59  ex.   591 

592 

594 

595 

597 

5992 

5996 

Automotive  dealers 

6 

OnnnllTiP    HB7^r>A    stBt-fnn«          ^x       x 

Sales ($1,000).. 

1 

54,58,591 

Conrenlence  goods  stores: 
Nunber 

Apparel,  accessory  stores'- 

Men's,  boys'  apparel  stores,  custan 
tailors 

1 

Sales ($1,000).. 

53  part, 2 

Shopping  goods  stores:* 
Niniber. , 

Women's  clothing,  specialty  stores 

Ready-to-wear  stores' 

1 

1 

56,   57 

K«7n-fTy  flnthlng    nt^T^H*.  . ,,,,,.,. 

Sales ($1, 000) . . 

Shoe  stores 

All  other  stores: 

Number 

Other  apparel  stores 

52,   55,   599 

Furniture,  home  furnishings,  e<iuipiient 
stores 

Sales ($1,000).. 

3 

np+.B-fl    frtrm^s,    tn+.Bl*^,^    ^^       j    n     . 

1 

Number  of 
establish- 
ments 

Ot-bA-p  Vktup   rtr''T>''"'blTign    ftt^-rps 

Household  appliance,  radio,  TV,  music 
stores .,,......,•.*....... 

2 

Eating,  drlnMng  places 

22 

1 

1 

2 

5 

Lumber,  building  materials,  hardware. 

Eating  places 

2 

52 

I>T*inlcing  pDn**-*?". ,, 

3 

Drug  stores,  proprietary  stores 

5251 

Hardware  stores ^ 

1 

52  ex.  5251 

Other 

Other  retail  stores' 

General  merchandise  group  stores'   ^ 

Departaant  stores 

2 

53  part* 
531 

Licjuor  stores ••••••...........•.. 

Book,  stationery  stores 

533 

T.ltnl+.pri   piHrtP  TrmHot.y  H+^T<»fi.       ^  ^            , 

Sporting  goods,  bicycle  stores... 

539 

Other  general  merchandise  stores 

Food  stores. ^ 

Jewelry  stores 

Florists 

2 

54 

Camera,  photograpihic  supply  stores 

MRC  No.  10. — Includes  the  planned  center  known  as  "Westroads"  (Clayton  Rd.  at  Brentwood  Rd. )  and  the  stores  located  in  the  900 

block  of  Brentwood  Rd. 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 

53  part,* 
56,  57 

52,  55,  599 


52 

5251 

52  ex.  5251 

53  part* 
531 

533 
539 

54 


Retail  stores,  total:* 

Hunber 

Sales ($1,000). 

Convenience  goods  stores: 

Nunber 

Sales ($1,000). 

Shopping  goods  stores:* 

Number 

Sales ($1,000). 


AH  other  stores: 

Number 

Sales 


!(^^666)! 


Retail  stores,  total 


Lumber,  building  materials,  hardware, 

faim  eguiiment  dealers 

Hardware  stores, , 

Other , 


1  2 


General  merchandise  group  stores 
Deparbnent  stores 

Limited  price  variety  stores.... 
Other  general  merchandise  stores 


Food  stores. 


11 
21,883 


3 
(D) 


7 
(D) 


1 
286 


Number  of 
establish- 
ments 


11 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 

564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Autanotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  iKme  furnishings,  equlpnent 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  mtisio 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

•^roup  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds 

*Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishnents . 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


of  business. 
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APPENDIX 

Procedures  and  Definitions 


CENSUS  DISCLOSURE  RULES 

In  accordance  with  Census  law,  any  data  which 
would  disclose  the  operations  of  an  individual 
establishment  or  business  organization  are  not 
published.  The  nuniber  of  establishments  in  a 
kind  of  business  is  not  considered  a  disclosure 
by  these  rules,  so  that  this  item  is  shown  in 
instances  where  other  items  of  information  for 
the  same  kind  of  business  or  locality  are  sup- 
pressed. 

KINDS  OF  BUSINESS  COVERED 

This  report  covers  all  establishments  (except 
nonstore  retailers)  included  in  Retail  Trade,  de- 
fined in  accordance  with  the  principles  of  the 
Standard  Industrial  Classification  Manual  (1957  edi- 
tion) issued  under  the  auspices  of  the  Bureau 
of  the  Budget,  Executive  Office  of  the  Presi- 
dent. This  report  includes,  in  addition  to  re- 
tail trade  establishments,  hotels  and  motion  pic- 
ture theaters,  parts  of  major  groups  70  and  78 
of  the  SIC  Manual. 

.Retail  Trade,  as  defined  in  the  SIC  Manual, 
and  as  covered  in  the  1958  Census  of  Business, 
includes  establishments  primarily  engaged  in  sell- 
ing merchandise  directly  to  personal,  household, 
and  farm  users.  Excluded  from  Retail  Trade 
are  places  of  business  operated  by  membership 
clubs  and  open  only  to  their  own  menibers  or 
personnel,  such  as  restaurants  and  bars  operated 
by  country  clubs,  school  cafeterias,  cafeterias 
operated  by  industrial  plants  for  their  employ- 
ees, establishments  operated  by  agencies  of  the 
Federal  Government  on  military  posts,  hospitals, 
etc. 

Data  for  nonstore  retailers— mail  order  houses, 
direct  selling  (house-to-house)  organizations,  and 
merchandise  vending  machine  operators— have  been 
excluded  from  the  tabulations  in  this  report,  but 
are  contained  in  other  publications  of  the  1958  Cen- 
sus of  Business,  such  as  the  Area  Report  Series. 

METHOD  OF  ENUMERATION 

For  purposes  of  coverage  in  the  1958  Census 
of  Business,  retail  establishments  were  divided 
into  two  categories— those  with  some  paid  employ- 
ment during  1958,  i.e.,  the  "employer"  universe, 
and  those  with  no  paid  employment  during  1958, 
i.e.,  the  "nonemployer"  universe.  The  method 
of  obtaining  census  information  for  these  two 
groups  is  described  below. 


Enumeration  of  "Employers."— Information  for 
establishments  in  this  part  of  the  retail  trade 
field  was  obtained  by  means  of  a  mail  canvass. 
Report  forms  were  mailed  to  all  business  firms 
included  in  the  active  records  of  the  Internal 
Revenue  Service  as  subject  to  payment  of  Fed- 
eral Insurance  Contributions  Act  (FICA)  taxes 
(i.e.,  employers  of  one  or  more  persons)  and 
which  were  classified  in  the  records  of  the  Bu- 
reau of  Old-Age  and  Survivors  Insurance  (BOASI) 
as  wholly  or  partially  engaged  in  retail,  whole- 
sale, manufacturing,  and  ntineral  industries.  Also 
included  were  those  classified  in  major  groups 
70  (except  702  and  704),  72,  73,  75,  76,  78,  and 
79  of  the  service  industries  portion  of  the  SIC 
Manual,  and  in  public  warehousing,  SIC  major 
group  42,  except  421.  In  addition,  report  forms 
were  mailed  to  all  establishments  which  BOASI 
had  not  classified  by  kind  of  business  prior  to 
mailing  of  census  report  forms.  Each  estab- 
lishment was  mailed  a  report  form  appropriate 
to  its  BOASI  classification  (for  those  cases  for 
which  BOASI  classification  had  not  yet  been  es- 
tablished, a  general  purpose  form  was  used),  but 
its  census  classification  was  determined  by  re- 
plies   to  questions   on   the  census   report   form. 

Enumeration  of  "Nonemployers."— This  group 
was  defined  to  include  retail  businesses  other  than 
those  represented  in  the  active  FICA  records  of 
the  Internal  Revenue  Service.  Information  for 
this  group  of  establishments  was  derived  from 
the  1958  Federal  income  tax  returns.  Information 
was  compiled  from  only  one-half  of  these  cases 
and  census  results  for  this  group  were  estab- 
lished by  multiplying  such  findings  by  two.  The 
"nonemployer"  segment  of  retail  trade,  although 
made  up  of  a  large  number  of  establisJiments, 
accounted  for  less  than  10  percent  of  the  total 
retail  trade  volume. 

Included  in  this  segment  were  only  those  non- 
employer  establishments  which  reported  a  sales 
volume  of  $2,500  or  more  during  1958.  Non- 
employer  establishments  reporting  a  sales  vol- 
ume of  less  than  $2,500  were  not  included  in 
these  tabulations,  regardless  of  the  period  of 
time  they  were  operated  during  the  year. 

COMPARISON  OF  THE  1954  AND 
1958  CENSUSES 

In  all  major  respects,  the  1954  and  1958  Cen- 
suses were  conducted  under  similar  conditions 
and  procedures.     Strict  comparability  in  the  data 
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for  the  two  censuses  is  limiteci  by  the  following 
factors: 

1.  Tlie  physical  area  of  a  number  of  urban 
places  in  the  1958  Census  is  not  the  same  as  it 
was  in  1954  because  of  annexations  and  other 
boundary  changes  which  have  occurred  since  the 
1954  Census.  This  factor  should  be  taken  into 
consideration  in  evaluating  changes  in  census 
findings  from  1954,  as  in  each  census  the  sta- 
tistics for  urban  places  are  in  accordance  with 
the  boundaries  for  those  places  in  the  census 
year. 

2.  Whereas  in  the  1954  Census,  "leased 
departments"  (businesses  operated  as  departments 
of  a  retail  business,  under  different  ownership) 
were  counted  as  separate  establishments  and 
separately  classified  by  kind  of  business,  in  the 
1958  Census  they  have  been  combined  with  the 
retail  business  in  which  located.  As  a  result, 
it  is  anticipated  that  the  count  of  establishments 
will  be  approximately  25,000  less  in  the  1958 
Census  than  would  have  been  the  case  if  the 
1954  Census  procedure  had  been  followed.  In 
addition,  there  will  be  some  redistribution  in 
the  data  among  the  various  kinds  of  business 
categories  (e.g.,  the  figures  for  a  leased  shoe 
department  located  in  a  department  store  which 
were  tabulated  in  the  "shoe  store"  kind  of  busi- 
ness in  1954  are  included  with  "department 
store"  figures  in  the  1958  Census).  Leased 
departments  in  the  1954  Census  reported  sales 
of  approximately  one  billion  dollars. 

3.  Revisions  made  in  the  1957  edition  of  the 
SIC  Manual  have  necessitated  the  following  changes 
in  establishment  classifications  used  in  the  1954 
Census: 

a.  Musical  instrument  stores  and  music 
and  record  shops  have  been  shifted  to  the  kind- 
of-business  group  "Furniture,  Home  Furnish- 
ings, Equipment  Stores"  from  the  group  " Other 
Retail  Stores." 

b.  Antique  stores  have  been  shifted  to 
the  group  "Other  Retail  Stores"  from  the  group 
"Furniture,  Home  Furnishings,  Equipment 
Stores." 

4.  Both  the  1954  and  1958  Censuses  ex- 
cluded those  businesses  with  no  paid  employment 
which  had  sales  volume  of  less  than  $2,500  in 
the  census  year.  To  the  extent  that  price  in- 
creases since  1954  resulted  in  increases  in  the 
dollar  volume  of  sales,  the  1958  Census  includes 
stores  with  a  lesser  physical  volume  of  business 
than  were  included  in  the  1954  Census.  While 
the  exact  magnitude  of  this  phenomenon  is  un- 
known, the  effect  on  total  volume  of  retail  sales 
undoubtedly  is  only  a  fraction  of  one  percent 
and  probably  has  little  effect  on  the  number  of 
stores  included  in  the  census. 


Both  the  1954  and  1958  Censuses  include  data 
for  some  "nonemployer"  establishments  in  the 
group  totals  but  not  in  the  detailed  kinds-of- 
business  totals  due  to  limitation  of  classification 
information  on  the  Federal  tax  returns.  In  the 
1954  data,  all  major  groups  (i.e.,  SIC  2  digit) 
included  some  such  establishments.  In  1958 
only  two  major  groups— SIC  53,  General  Mer- 
chandise Group,  and  SIC  56,  Apparel,  Accessory 
Stores— included  such  establishments.  In  neither 
census  was  it  found  feasible  to  classify  any 
"nonemployer"  establishments  as  "Ready-to-wear 
stores  (SIC  562)"  or  "Family  clothing  stores 
(SIC  565)"  and,  in  the  1954  Census,  it  similarly 
was  not  found  feasible  to  change  any  "nonemploy- 
er" establishment  as  "Men's,  boys' apparel  stores, 
custom  tailors  (SIC  561,  567)";  "Furniture  stores 
(SIC  5712)";  or  "Other  home  furnishings  stores 
(SIC  5713-15,  5719)."  Such  stores  were  classi- 
fied only  at  the  major  group  level. 

EXPLANATION  OF  TERMS 

Establishments . — Census  of  Business  figures 
represent  a  summary  of  reports  for  individual  "es- 
tablishments" rather  than  "companies."  A  sep- 
arate report  was  obtained  for  each  location  where 
business  was  conducted,  including  each  location 
of  multiunlt  organizations.  Each  report  was 
tabulated  in  accordance  with  the  physical  location 
at  which  the  business  was  conducted. 

Where  two  or  more  activities  were  carried  on 
at  a  single  location  under  a  single  ownership, 
all  activities  generally  were  grouped  together  as 
a  single  establishment,  and  the  entire  establish- 
ment was  classified  on  the  basis  of  its  major 
activity,  with  all  data  for  it  included  in  that  clas- 
sification. However,  in  cases  where  distinct 
and  separate  economic  activities,  for  which  dif- 
ferent industry  classification  codes  were  appro- 
priate, were  conducted  under  the  same  ownership 
at  a  single  location,  and  where  conditions  pre- 
scribed by  the  SIC  Manual  for  recognizing  the 
existence  of  more  than  one  establishment  were 
met,  separate  establishment  reports  for  ea,ch  of 
the  different  activities  were  reported  in  the  cen- 
suses. 

In  the  case  of  leased  departments,  i.e.,  where 
separately  owned  businesses  are  operated  as  de- 
partments of  a  retail  business  under  another 
ownership  (e.g.,  a  separately  owned  shoe  depart- 
ment store)  only  a  single  establishment,  combin- 
ing leased  departments  with  the  retail  establish- 
ment in  which  they  are  located,  is  recognized 
for  1958  Census  purposes. 

The  "number  of  establishments"  shown  in  this 
report  is  the  number  in  business  at  the  end  of 
the  census  year. 

Sales.— Sales  include  the  total  of  merchandise 
sold,   and  receipts  from  repairs  and  from  other 
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services  to  customers,  whether  or  not  payment 
was  received  in  1958.  Sales  are  normally  re- 
corded net  of  deductions  for  refunds  and  allow- 
ances for  merchandise  returned  by  customers. 
Total  sales  exclude  amounts  other  than  those  re- 
ceived from  customers,  such  as  income  front  in- 
vestments, rental  of  real  estate,  etc.  They  in- 
clude the  amount  of  local  and  State  sales  taxes 
and  Federal  excise  taxes  which  are  collected 
by  the  store  directly  from  customers  and  paid 
directly  by  the  store  to  a  local.  State,  or  Fed- 
eral taxing  agency.  Gasoline,  liquor,  tobacco, 
and  other  excise  taxes  which  are  paid  by  the  manu- 
facturer or  wholesaler  and  passed  along  to  the 
retailer  also  are  included. 

The  sales  figures,  therefore,  represent  total 
sales  and  receipts  of  all  establishments  primari- 
ly engaged  in  retail  trade.  They  do  not  include 
retail  sales  made  by  manufacturers,  wholesalers, 
service  establishments,  andother  businesses  whose 
primary  activity  is  other  than  retail  trade.  They 
do,  however,  include  receipts  other  than  from  the 
sale  of  merchandise  at  retail  (e.g.,  service  re- 
ceipts, sales  to  industrial  users,  sales  to  other 
retailers,  etc.)  by  establishments  primarily  en- 
gaged in  retail  trade.  Although  the  count  of  es- 
tablishments as  tabulated  in  this  report  repre- 
sents the  number  in  business  at  the  end  of  the 
year,  the  sales  figures  include  sales  of  all  es- 
tablishments in  business  at  any  time  during  the 
'year. 

Payroll,  entire  year.-PayroU  includes  salaries, 
wages,  commissions,  bonuses,  vacation  allowances, 
and  the  value  of  payments  in  kind  (such  as  free 
meals,  lodgings,  etc.)  paid  during  the  year  to 
all  employees.  Gratuities  received  by  employees 
from  patrons  are  not  included.  For  corporations, 
it  includes  amounts  paid  to  officers  and  execu- 
tives; it  does  not  include  compensation  of  pro- 
prietors or  of  partners  of  unincorporated  busi- 
nesses. Payroll  is  reported  before  deductions 
for  Social  Security,  income  tax,  insurance  dues, 
etc. 

Payroll— workweek  ended  nearest  November 
15.— This  item  consists  of  payroll,  as  defined  above, 
which  was  paid  to  persons  on  the  payroll  in  the 
pay  period  ended  nearest  November  15,  1958. 
Establishments  whose  payroll  period  was  other 
than  a  week  were  requested  to  adjust  the  fig- 
ures to  a  weekly  basis . 

Paid  employees— workweek  ended  nearest  No- 
vember 15.— Paid  employees  consist  of  the  num- 
ber  of  employees,  including  salaried  officers  and 
executives  of  corporations,  who  were  on  the  pay- 
roll for  the  workweek  ended  nearest  November 
15,  but  not  proprietors  or  partners  of  unincorpo- 
rated businesses. 


"Full  workweek*  employees.— "Full  workweek* 
employees  includes  employees,  whether  regular  or 
seasonal,  who,  for  the  specified  pay  period,  were 
paid  for  working  at  least  the  number  of  hours 
typically  worked  in  a  week  by  employees  of  the 
reporting  establishment.  All  other  employees 
paid  during  that  workweek  were  reported  as  part- 
workweek  employees. 

KIND-OF-BUSINESS  CLASSIFICATIONS 

Establishments  covered  by  the  1958  Census  were 
assigned  a  kind-of-business  classification  in  ac- 
cordance with  the  provisions  of  the  1957  edition 
of  the  SIC  Manual.  It  should  be  noted  that  kind- 
of-business  classifications  are  not  interchange- 
able with  commodity  classifications.  Most  busi- 
nesses sell  a  number  of  kinds  of  commodities. 
The  kind-of-business  code  assigned  generally 
reflects  either  the  individual  commodity  or  com- 
modity group  which  is  the  primary  source  of  the 
establishment's  receipts  or  some  mixture  of  differ- 
ent commodities  which  characterize  the  estab" 
lishment's  business.  Thus,  the  classification  of 
establishments  by  kind  of  business  generally  does 
not  make  it  possible  to  determine  either  the  num- 
ber of  establishments  handling  a  particular  com- 
modity or  the  sales  of  that  commodity.  For 
example,  the  "food  group"  classification  excludes 
stores  selling  some  food  if  the  sale  of  food  is 
not  the  primary  source  of  receipts;  moreover, 
even  though  stores  are  classified  as  "food  stores" 
some  of  their  receipts  may  be  derived  from  the  sale 
of  nonfood  products. 

As  noted  in  the  section  on  "Method  of  Enu- 
meration," the  1958  Census  findings  are  based 
on  reports  from  two  different  sources.  "Em- 
ployer" establishments  were  canvassed  by  mail 
and  were  required  to  complete  report  forms 
especially  designed  for  this  census.  "Nonem- 
ployer"  establishments,  however,  were  included 
in  the  census  on  the  basis  of  information  sup- 
plied on  the  1958  Federal  income  tax  report. 
Because  of  the  nature  of  the  information  avail- 
able on  the  tax  form,  the  kind-of-business  classi- 
fications based  on  that  form  represent  primarily 
"self-designation.*  In  some  cases  this  informa- 
tion was  adequate  for  classification  at  the  kind- 
of-business  group  level  but  not  for  detailed  kinds 
of  business.  (See  "Comps^risons  of  the  1954 
and  1958  Censuses,"  above.) 

The  classifications  based  on  the  census  forms, 
on  the  other  hand,  reflect  the  information  on  the 
commodity  "composition"  of  the  establishment  as 
revealed  by  the  census  classification  inquiries. 
The  effect  of  the  two  different  sources  on  uni- 
formity of  classification,  as  reflected  in  the 
measurement  of  dollar  volume  of  sales  is  minor. 
In  total,  the  "nonemployer"  establishments  ac- 
count for  less  than   10  percent  of  retail   sales 
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and,  in  moet  cases,  it  is  likely  that  the  "self- 
designated"  classification  would  be  consistent  with 
that  derived  from  more  comprdiensive  information. 

The  data  in  this  report  for  two  major  SIC 
groups,  55  and  59,  have  been  subdivided,  making 
it  necessary  to  arrive  at  SIC  major  group  totals 
by  addition  (see  description  below  for  these  major 
groups).  In  addition,  data  for  that  part  of  SIC 
group  53  which  relates  to  nonstore  retailers 
are  not  included  in  this  report. 

Lumber,  Building  Materials,  Hardware,  Farm 
Equipment  Dealers  (SIC  Major  Group  52) 

Establishments  primarily  selling  lumber,  build- 
ing materials,  the  basic  lines  of  hardware,  paint, 
wallpaper,  glass,  electrical  supplies,  roofing  ma- 
terials, and  other  supplies  and  equipment  for  home 
construction.  Establishments  primarily  selling 
farm  equipment  are  also  included.  Establishments 
in  this  group  sell  to  contractors  as  well  as  to 
the  general  public. 


Hardware 
primarily 


stores 
selling 


(SIC 


5251).—  Establishments 

a  number  of  basic  hardware 
tools,   builders'   hardware,  paint 


lines,  such  as 
and  glass,  housewares  and  household  appliances, 
cutlery,  and  roofing  materials.  These  establish- 
ments may  also  sell  farm  implements. 

General  Merchandise  Group  (SIC  Major  Group  53, 
Except  For  "Nonstore  Retailers') 

This  group  includes  all  establishments  within 
SIC  major  group  53— "General  Merchandise"  ex- 
cept for  "nonstore"  establishments. 

The  data  for  establishments  in  this  group  in 
the  1958  Census  of  Business  as  compared  with 
the  1954  Census  of  Business  are  affected  by  the 
treatment  in  1958,  of  leased  departments  as  parts 
of  the  establishment  within  which  they  operate 
rather  than  as  separate  establishments.  The 
data  for  department  stores  are  most  affected 
by  this  change. 

Department  stores  (SIC  531).— Establishments 
normally  employing  25  or  more  people  and  en- 
gaged in  selling  some  items  in  each  of  the  fol- 
lowing lines  of  merchandise: 

1.  Furniture,  home  furnishings,  appliances, 
radio  and  TV  sets 

2.  A  general  line  of  apparel  for  the  family 

3.  Household  linen  and  dry  goods 

An  establishment  with  total  sales  of  less  than 
$5,000,000,  in  which  sales  of  any  one  of  these 
groupings  is  greater  than  BQ%  of  total  sales, 
is  not  classified  as  a  department  store. 

An  establishment  with  total  sales  of  $5,000,000 
or  more  is  classified  as  a  department  store 
even    if    sales    of  one  of  the  groups  described 


above  is  more  than  BO^g  of  total  sales,  pixivided 
that  the  combined  sales  of  the  other  two  groiq}8 
is  $500,000  or  more.  Relatively  few  stores 
are  included  in  this  classification  as  a  result 
of  this  special  rule  and  most  of  those  which  are 
would  otherwise  have  been  classified  in  the  ap- 
parel group  (SIC  major  group  56). 

Limited  price  variety  stores  (SIC  533).— Es- 
tablishnrients  primarily  selling  a  variety  of  mer- 
chandise  in  die  low  and  popular  price  ranges, 
such  as  stationery,  gift  items,  women's  acces- 
sories, toilet  articles,  light  hardware,  toys,  house- 
wares, confectionery.  These  establishments  fre- 
quently are  known  as  "5  and  10  cent"  stores 
and  "5  centd  to  a  dollar"  stores,  althou^  mer- 
chandise is  usually  sold  outside  these  price  ranges. 

Classification  of  all  stores  in  this  category 
is  primarily  based  on  self -designation  by  the  store 
operators.  The  self-designation  was  supplemented 
by  the  addition  to  the  1958  Census  report  form 
of  a  question  on  food  sales,  the  answers  to  which 
resulted  in  removing  from  this  cat^ory  a  sig- 
nificant number  of  smaller  establishments  included 
under  this  heading  in  the  1954  tabulations. 

Food  Stores  (SIC  Major  Group  54) 

Establishments  primarily  selling  food  for  home 
preparation  and  consumption.  Establishments  pri- 
marily selling  prepared  food  and  drinks  for  ccm- 
sumption  on  their  own  premises  are  classified 
as  "Eating  and  Drinking  Places"  (SIC  major 
group  58),  and  stores  primarily  engaged  in  selling 
packaged  beers  and  liquors  are  classified  sepa- 
rately as  "liquor  stores." 

Automotive  Dealers  (SIC  Major  Group  55, 
Except  554) 

NOTE:  This  group  does  not  include  estab- 
lishments primarily  engaged  in  selling  trucks 
and  motorized  industrial  equipment.  Such  es- 
tablishments are  included  in  the  Wholesale  Trade 
portion  of  the  Census  of  Business. 

Passenger  car  dealers,  franchised  and  non- 
franchised  (SIC  551.  552).— Establishments  pri- 
marily selling  new  automobiles,  or  new  and  used 
automobiles  and  trucks.  These  establishments 
frequently  operate  repair  shops  and  used  car 
lots  and  may  carry  stocks  of  replacement  parts, 
tires,  batteries,  and  automotive  accessories.  Used 
car  lots  and  repair  shops  operated  by  franchised 
dealers  are  not  recognized  as  separate  estab- 
lishments. Data  for  sudh  operations  are  con- 
solidated in  this  category  with  other  data  for 
franchised  passenger  car  dealers.  Establish- 
ments primarily  selling  used  cars  and  trucks  and 
not  holding  a  franchise  for  the  sale  of  new  pas- 
senger cars  are  also  included. 
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Tire,  battery,  accessory  dealers  (SIC  553) .  — 
Establishments  primarily  selling  new  automobile 
tires,  batteries,  automobile  seat  covers,  and  auto- 
mobile parts  and  accessories.  Establishments 
primarily  selling  used  merchandise  in  these  cate- 
gories are  classified  as  "secondhand  stores," 
(SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

Establishments  primarily  selling  gasoline  and 
other  automotive  petroleum  products.  Establish- 
ments called  garages  but  deriving  the  larger 
part  of  receipts  from  gasoline  and  oil  sales 
are  included. 

Apparel,  Accessory  Stores  (SIC  Major  Group  56) 

Establishments  in  this  group  are  primarily 
engaged  in  selling  clothing  of  all  kinds  and  re- 
lated articles  for  personal  wear  and  adornment. 
Not  included  in  this  group  are  the  establish- 
ments which  meet  the  criteria  for  department 
stores  or  general  merchandise  stores  (SIC  531 
and  part  of  5392),  even  though  most  of  their 
receipts  are  from  the  sale  of  appjarel  and  ap- 
parel accessories. 

Men's,  boys'  apparel  stores,  custom  tailors  (SIC 
561  and  5671). --Establishments  primarily  engaged 
in  selling  men's  and  boys'  outerwear  and  furnish- 
ings such  as  shirts,  hats,  underwear,  hosiery, 
etc.  Also  included  are  establishments  primari- 
ly engaged  in  the  making  and  selling  of  outer- 
wear to  individual  order  from  stocks  of  material 
carried  in  their  inventory. 

Women's  clothing,  specialty  stores  (SIC  562, 
563,  568).— Establishments  primarily  selling wom- 
en  s  apparel  and  apparel  accessories  of  all  types, 
including  women's  ready-to-wear  stores,  furriers, 
and  the  various  specialty  shops. 

Women's  ready-to-wear  stores  (SIC  562).— 
Establishments  primarily  selling  women's  and 
girls'  apparel.  Establishments  are  included  in 
this  category  provided  (1)  their  sales  of  all  types 
of  apparel  (except  as  noted  in  the  definition  for 
general  merchandise  group  stores)  account  for 
80%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
en's and  girls'  apparel  are  3  or  more  times  the 
sales  of  aU  men's  and  boys'  apparel,  and  (3) 
sales  of  women's  and  girls'  coats,  suits,  and  dress- 
es are  at  least  one-third  of  sales  of  all  women's 
and  girls'  apparel.  Establishments  primarily 
selling  garments  made  to  customer  order  are  clas- 
sified as  custom  tailors  (SIC  567). 

Fannily  clothing  stores  (SIC  565).— Establish- 
ments  primarily  selling  clothing,  furnishings,  and 
accessories  for  men,  women,  and  children,  with- 
out specializing  in  any  one  line.  Establishments 
are  included  in  this  category  provided  (l)their 
sales   of  all  types  of  apparel  (except  as  noted  in 


the  definition  for  general  merchandise  group  stores) 
account  for  80%  or  more  of  their  total  sales, 
(2)  sales  of  all  women's  and  girls'  apparel  items 
are  not  more  than  3  times  the  sales  of  all  men's 
and  boys'  items,  and  (3)  the  sales  of  all  men's 
and  boys'  apparel  items  are  not  more  than  3 
times  the  sales  of  all  women's  and  girls'  apparel 
items. 

Shoe  stores  (SIC  566).— Establishments  primarily 
selling  shoes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  family  shoe  stores;  and  chil- 
dren's, juveniles'  shoe  stores. 

Furniture,  Horhe  Furnishings,  Equipment  Stores 
(SIC  Major  Group  57) 

Establishments  primarily  selling  merchandise 
used  in  furnishing  the  home,  such  as  furniture, 
floor  coverings,  draperies,  glass  and  chinaware, 
domestic  stoves,  refrigerators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radio 
and  TV  sets.  Also  included  are  musical  instru- 
ment stores  and  music  and  record  shops,  kinds 
of  business  which  in  the  1954  Census  of  Busi- 
ness were  included  in  the  group  "Other  Retail 
Stores."  Antique  stores,  which  in  the  1954  Census 
were  included  in  this  group  are  now  included  with 
"Other  Retail  Stores." 

Furniture  stores  (SIC  5712).— E stablishments 
primarily  selling  household  furniture,  mattresses, 
springs,  and  other  sleep  equipment.  Also  included 
in  this  classification  are  establishments  selling 
household  appliances,  record  players,  and  radio 
and  TV  sets,  provided  the  receipts  from  sales 
of  furniture  and  sleep  equipment  exceed  those 
from  sales  of  the  other  commodity  lines  named. 

Other  home  furnishings  stores  (SIC  571  except 
5712).— Establishments  primarily  selling  home  fur- 
nishings  other  than  household  furniture,  mat- 
tresses, springs,  and  other  sleep  equipment.  In- 
cluded are  stores  primarily  engaged  in  selling 
such  lines  of  home  Kirnishings  as  floor  coverings; 
drapery,  curtains,  slip  covers,  upholstery  materi- 
als; china,  glassware,  metalware;  lamps  and  lamp- 
shades, blinds  and  window  shades;  etc. 

Household  appliances,  radio,  TV  stores  (SIC 
572  and  5732).— Establishments  primarily  engaged 
in  selling  household  appliances  (such  as  electric  and 
gas  refrigerators,  stoves,  vacuum  cleaners,  wash- 
ing machines  and  dryers,  freezers,  electric  irons, 
percolators,  hot  plates,  etc.)  and  radios,  television 
sets,  and  record  players.  The  retail  establishments 
(primarily  engaged  in  the  sale  of  electric  and  gas 
appliances  for  household  use)  operated  by  public 
utility  firms  are  included  in  this  category. 

Music  stores  (SIC  5733).— Establishments  pri- 
marily  selling  musical  instruments  such  as  organs, 
pianos,  horns,  stringed  instruments,  drums,  xylo- 
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phones,  etc.   Also  those  establishments  primarily 
selling  phonograph  records  and  albums. 

Eating  Places  (SIC  5812) 

Establishments  primarily  engaged  in  selling 
prepared  foods  and  drinks  for  consumption  on  their 
own  premises. 

Drinking  Places  (SIC  5813) 

Establishments  primarily  engaged  in  selling 
drinks,  such  as  beer,  ale,  wine,  liquor,  and  other 
alcoholic  beverages  for  consumption  on  their  own 
premises. 

Drug   Stores,  Proprietary  Stores  (SIC  591) 

Establishments  which  sell  prescriptions,  drugs, 
or  proprietary  medicines  in  combination  with  lines 
such  as  cosmetics,  toiletries,  tobacco,  magazines 
and  books,  and  novelty  merchandise.  Those  stores 
which  sell  prescriptions  are  classified  as  drug 
stores,    the    remainder    as    proprietary    stores. 

Other  Retail   Stores    (SIC  Major  Group  59, 
Except  SIC  591) 

Liquor  stores  (SIC  592),  also  government -oper- 
ated liquor  stores  (SIC  Major  Group  92  and  93).— 
Establishments  primarily  selling  packaged  alco- 
holic beverages  such  as  ale,  beer,  wine,  and  whisky 
for  consumption  off  the  premises.  Liquor  stores 
operated  by  States,  counties,  and  municipalities 
are  included.  Stores  primarily  selling  prepared 
drinks  for  consumption  on  the  premises  are  not 
included  in  this  category  but  are  classified  with 
drinking  places  (SIC  5813). 

Book  stores  (SIC  5942).— Establishments  pri- 
marily selling  new  books  and  periodicals. 

Stationery  stores  (SIC  5943). — Establishments 
primarily  selling  stationery  items,  such  as  writing 


paper,  tablets,  accounting  forms,  legal  forms, 
greeting  cards,  post  cards,  and  school  and  office 
supplies. 

Sporting  goods  stores  (SIC*  5952). — Establish- 
ments  primarily  selling  a  general  or  specialized 
line  of  sporting  goods  and  equipment  for  hunting, 
camping,  fishing,  skiing,  riding,  tennis,  golf,  and 
other  sports,  and  gymnasium  and  playground  equip- 
ment. 

Bicycle  shops  (SIC  5953).— Establishments  pri- 
marily selling  bicycles  and  bicycle  parts  and 
accessories. 

Jewelry  stores  (SIC  597).— Establishments  pri- 
marily  selling  any  combination  of  the  lines  of 
jewelry,  such  as  diamonds  and  other  precious 
stones;  rings,  bracelets  and  brooches;  sterling  and 
plated  silverware;  and  watches  and  clocks. 

Florists  (SIC  5992). -Establishments  primarily 
selling  cut  flowers  and  growing  plants .  Greenhouses 
and  nurseries  are  not  included  in  the  Census  of 
Business. 

DATA  FOR  MAJOR  RETAIL  CENTERS 

Due  to  the  relatively  small  number  of  establish- 
ments in  the  Major  Retail  Centers,  sales  figures 
are  shown  only  for-- 

1.  Retail  stores,  total. 

2.  Convenience  goods  stores,  i.e..  Food  stores 
(SIC  54),  Eating  and  drinking  places  (SIC  58), 
and  Drug,  proprietary  stores  (SIC  591). 

3.  Shopping  goods  stores,  i.e.,  General  mer- 
chandise stores  (SIC  53  pt.).  Apparel, 
accessory  stores  (SIC  56),  and  Furniture, 
home  furnishings,  equipment  stores  (SIC  57). 

4.  All   other   retail  stores  (SIC  52, 55,  599). 


BUREAU  OF  THE  CENSUS  CURRENT  BUSINESS  REPORTS 


Reports  are  issued  monthly  showing  national  and  rsgional  estimates,  by  kind  of  business,  of  the  dollar  volume 
of  retail  sales,  and  of  trends  in  selected  standard  metropolitan  statistical  areas.  Monthly  reports  also 
are  issued  providing  national  dollar  volume  estiriates  of  wholesalers '  sales  by  kind  of  business  as  well  as 
sales  and  inventory  trends  and  stock-sales  ratios  by  kind  of  business  and  by  geographic  divisio:i.  Other 
current  business  reports  Include  the  seasonal  Canned  Food  Report  and  the  quarterly  press  release  on  Green 
Coffee  Inventories  and  Roastings. 


CURRENT  RETAIL  TRADE 


ADVANCE  RETAIL  SALES  REPORT 

Issued  on  the  10th  of  the  month  following  the  month 
covered.  Advance  monthly  estimates  of  retail  dollar 
sales  volume  In  the  United  States,  for  major 
kind -of -business  groups  and  for  all  kinds  of  busi- 
ness combined,  collected  from  a  subsample  of  the 
Census  Bureau's  retail  trade  reporting  panel.  In- 
formation for  previous  months  is  showT:!  both  unad- 
justed and  adjusted  for  seasonal  and  trading  day 
differences.      (Year's  subscription,   $1.00) 


MONTHLY  RETAIL  TRADE  REPORT 

Estimated  monthly  dollar  sales  vol\2me  (with  oompari- 
sons  for  previous  months)  of  all  retail  stores  and 
of  those  organizations  operating  11  or  more  retail 
8tores--Uhlted  States  by  kind  of  business.  Also 
estimated  monthly  sales  of  stores  of  organizations 
operating  1  to  10  retail  stores — Census  regions  by 
kind  of  business;  weekly  sales  during  current  month 
of  grocery  store  firms  operating  11  or  more  retail 
stores;  and  percentage  changes  in  sales  of  stores  of 
organizations  operating  1  to  10  stores — selected 
standard  metropolitan  statistical  areas,  all  kinds 
of  retail  business  combined.  (Year's  subscription, 
Including  Annual  Retail  Trade  Report,   $1.00) 


ANNUAL  RETAIL  TRADE  REPORT 

Estimates  of  sales  of  all  retail  stores  and  those  of 
organizations  operating  11  or  more  retail  stores. 
United  States  and  Census  regions,  by  kind  of  busi- 
ness. Year-end  merchandise  inventories,  sales - 
Inventory  ratios,  and  accounts  receivable  balances 
held  by  retailers,  by  kind  of  business.  United 
States.  (Included  with  subscription  to  Monthly 
Retail  Trade  Report  -  See  above . ) 


CURRENT  WHOLESALE  TRADE 


MONTHLY  WHOLESALE  TRADE  REPORT 

Sales  and  inventory  trends  and  stock-sales  ratios  of 
merchant  -wholesalers  are  shown  for  about  45  kinds  of 
business  at  the  United  States  level  and  for  about  lA- 
kinds  of  b\:u3lness  by  geographic  division.  Percent 
change  in  sales  and  inventories,  from  preceding 
month  and  from  seme  month  preceding  year,  and  sales 
for  year-to-date  from  preceding  year-to-date  period. 
Stock-sales  ratios,  current  month,  preceding  month, 
and  same  month  preceding  year.  Monthly  estimates  of 
dollar  sales  volume  are  included  for  most  kinds  of 
business.     (Year's  subscription  $1.00) 


OTHER  CURRENT  BUSINESS  REPORTS 

CANNED  FOOD  REPORT 

Total  stocks  of  canners  and  wholesale  distributors,. 
Including  warehouses  of  retail  multlunit  organiza- 
tions, of  specified  canned  foods  (vegetables,  fruits, 
juices,  fish),  32  items  as  of  January  1.  Total  ac- 
tual cases,  all  sizes  combined;  for  January  1,  sizes 
nxmber  10  or  larger  (Institutional  sizes)  are  shown 
separately.  Current  and  comparable  previous  year 
Information.  Canners'  stock,  si^plled  by  canfiers' 
associations,  shown  as  available.  Also  earners' 
carryover,  pack,  and  total  supply  from  beginning  of 
season,  and  total  supply  for  two  previous  seasons. 
Reports  issued  as  of  January  1,  April  1,  June  1, 
July  1,  and  November  1.  (Season's  subscription,  5 
reports,  $.50) 


GREEN  COFFEE  INVENTORIES  AND  ROASTINGS 

Estimates  of  green  coffee  Inventories  held  by 
roasters,  iiporters,  and  dealers,  as  of  the  end  of 
each  quarter,  roastings  and  Inports  of  green  coffee, 
as  well  as  the  amount  of  green  coffee  roasted  for 
soluble  use,  during  each  quarter,  con5)arable  data 
for  prevloiis  years.   (Quarterly  press  release,  free) 


For  order    forms  or  further     information    on  any    Current  Business     Report  series,  consult    the  nearest 
Department  of  Ccjnmerce  Field  Office  or  write  to  the  Bureau  of  the  Censxis,  Washington  25,  D.  C. 
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PUBLICATION  PLAN  FOR  THE  1958  CENSUS  OF  BUSINESS 


The  1958  Census  of  Business  consists  of  three  major  trade 
segments  — retail  trade,  wholesale  trade,  and  selected  service 
trades.  The  final  results  of  the  1958 Census  are  published  in 
the  form  of  separate  report  series  for  each  of  these  trade 
segments  and  a  separate  report  for  public  warehouses.  These 
report  series  will  supersede  the  preliminary  reports. 

The  1958  Business  Census  report  series  for  retail  trade, 
wholesale  trade,  and  selected  services  will  consist  of  two 
parts --(1)  Area  Reports,  and  (2)  Subject  Reports.  For  re- 
tail trade  and  hotels  and  motion  picture  theaters,  a  third 
series  of  reports  relating  to  the  Central  Business  Districts 
of  large  metropolitan  centers  will  also  be  issued. 

Subsequent  to  the  issuance  of  final  reports,  findings  of  the 
1958  Census  will  be  consolidated  and  issued  as  Census  vol- 
umes. Announcements  concerning  the  report  series  and  the 
volumes  may  be  obtained  by  writing  to  the  Bureau  of  the  Cen- 
sus, Washington  25,  D.  C. 

The  above  report  series  do  not  cover  Puerto  Rico,  results 
for  which  will  be  issued  separately. 

THE  RETAIL  TRADE  REPORT  SERIES 

Following  are  brief  descriptions  of  the  report  series  for 
retail  trade: 

l^-  Area  Reports 

A  separate  report  for  each  State,  the  District  of  Columbia, 
Alaska,  Hawaii,  Virgin  Islands,  Guam,  and  continental  United 
•"v^ '  States  showing,  by  kind  of  business,  data  on  number  of  es- 

"".  Tv  tablishments,  sales  for  the  year,  payroll  for  the  year,  pay- 

roll and  number  of  paid  employees  for  the  workweek  ended 
nearest  November  15,  1958,  and  number  of  proprietors.   De- 
f  *'i  tailed  kind-of-business  data  are  provided  for  the  State,  for 

;  ISJ'.t!  each  standard  metropolitan  statistical  area,  for  each  large 

IIC^  '  county,   and  for  each  large  city.     In  addition,  data  for  less 

K.Z\  derailed  kind-of-business  groupings  are  shown  for  all  coun- 

ties and  for  each  city  of  2,500  or  more  inhabitants.  The  re- 
ports for  the  New  England  States  will  also  include  data  for 
those  towns  which  in  the  latest  Census  had  an  urban  concen- 
tration of  2,500  or  more  inhabitants  as  well  as  all  those  with 


a  total  population  of  10,000  or  more.  The  Pennsylvania  and 
New  Jersey  reports  provide  data  for  townships  and  towns 
having  a  population  of  10,000  or  more  at  the  latest  Census. 
The  number  of  kinds  of  business  for  which  figures  are  pub- 
lished will  vary  according  to  the  number  of  establishments 
in  the  area. 

Subject  Reports 

These  reports  provide  data  for  such  subjects  as  sales -size 
of  establishment,  employment -size  of  establishment,  legal 
form  of  organization,  and  single  units  and  multiunits  as  well 
as  for  a  number  of  special  subjects  applicable  to  particular 
trades  or  groups  of  trades.  They  will  include  detailed  sta- 
tistics by  kind  of  business  for  the  United  States  as  a  whole 
and  for  standard  metropolitan  statistical  areas  and  States, 
with  cross -classification  by  related  subjects. 

Trade  Reports 

This  series  assembles  data  for  a  particular  trade  or  group 
of  related  trades.  The  data  for  the  most  part  are  assembled 
from  the  area  and  subject  reports.  The  trades  covered  in  a 
specific  trade  report  are  not  limited  to  those  in  a  specific 
industry  division,  such  as  retail  trade,  but  may  include  trades 
in  any  of  the  industry  divisions  covered  by  the  1958  Census  of 
Business. 

Central  Business  District  Reports 

A  report  will  be  provided  for  each  of  a  number  of  large 
metropolitan  cities,  with  data  presented  by  kind  of  business. 
Includes  general  statistics  (establishments,  sales,  and  annual 
payroll)  by  kind  of  business  for  the  central  business  district, 
the  central  city,  the  central  city  exclusive  of  the  central 
business  district,  the  standard  metropolitan  statistical  area, 
and  the  standard  metropolitan  statistical  area  exclusive  of 
the  central  business  district.  In  addition,  for  a  number  of 
the  larger  metropolitan  areas,  statistics  are  published  for 
major  business  centers  outside  the  central  business  district. 
Although  these  reports  are  designed  primarily  to  present  in- 
formation for  retail  trade,  they  will  also  include  data  for 
two  service  businesses  hotels  and  motion  picture  theaters. 
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PREFACE 


AUTHORITY  AND  SCOPE 

The  1958  Census  of  Business  along  with  the  1958  Censuses 
of  Manufactures  and  Mineral  Industries  was  required  by  law 
under  13  U.S.C.,  sections  131  and  224.  These  censuses  covered 
businesses  operated  in  the  continental  United  States,  Alaska, 
Hawaii,  Guam,  and  the  Virgin  Islands.  A  separate  Census  of 
Business  and  Manufactures  for  1958  was  also  conducted  in 
Puerto    Rico    jointly    with    the  Commonwealth  Government. 

The  1958  Census  of  Business  covered  retail  trade,  wholesale 
trade,  selected  services,  and  public  warehousing.  This  report 
provides  findings  for  retail  stores  in  selected  central  business 
districts  and  in  major  retail  centers;  and  for  hotels  and  motion 
picture  theaters   in  the  selected  central  business  districts. 

AREAS  COVERED 

Each  of  the  reports  in  this  series  covers  a  separate  standard 
metropoliun  statistical  area  and  includes  data  for  the  central 
business  district  (or  central  business  districts)  in  the  specified 
standard  metropolitan  statistical  area,  as  well  as  for  each  Cen- 
sus-delineated major  retail  center  (MRC)  located  in  the  same 
standard  metropolitan  statistical  area  (SMSA).  The  number  of 
MRC's  for  which  data  are  shown  in  a  single  SMSA  vary  from 
none  to  about  two  dozen.  The  entire  series  of  reports  covers 
97  SMSA's,  and  provides  data  for  109  CBD's  and  some  500 
MRC's. 

DELINEATION  OF  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

Because  many  large  cities  had  no  officially  defined  area 
representing  their  "Central  Business  District, "it  was  necessary 
for  the  Bureau  of  the  Census  prior  to  the  1954  Census  of 
Business  to  arrange  for  the  delineation  of  such  districts  before 
a  program  to  tabulate  Census  data  for  them  could  be  imple- 
mented. The  delineation  of  central  business  districts  was  ac- 
complished with  the  cooperation  of  the  Census  Tract  Committees 
in  the  large  cities  included  in  the  central  business  district  (CBD) 
program.  In  their  work  on  the  CBD's  the  Census  Tract  Com- 
mittees obtained  the  representation  of  a  variety  of  local 
interests,  such  as  business  firms  and  associations,  newspapers, 
planning  agencies,  welfare  organizations,  local  governmental 
bodies,  etc.  Central  business  districts  have  been  delineated  only 
in  those  cities  of  100,000  or  more  inhabitants  (according  to  the 
1950  Census  of  Population  or  a  subsequent  special  census  prior 
to  1959)  in  which  there  was  a  local  Census  Tract  Committee 
recommendation  for  such  an  area  in  response  to  an  inquiry  from 
the  Census  Bureau. 

The  objective  of  the  CBD  program  was  stated,  as  follows,  in 
a  lener  from  the  Director  of  the  Census  Bureau  to  the  Census 
Tract  Committees: 

"The  primary  objective  of  this  operation  is  to  provide  a 
basis  for  comparing  changes  in  business  activity  in  the  Cen- 
tral Business  District  with  those  in  the  remainder  of  the 
metropolitan  area  or  of  the  central  city." 

Because  there  are  no  generally  accepted  rules  for  determining 
what  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 
did  not  provide  rigid  specifications  for  defining  the  CBD  but  (1) 
provided  a  general  characterizationof  the  CBD,  describing  it  as 
"an  area  of  very  high  land  valuation,  an  area  characterized  by  a 
high  concentration  of  retail  businesses,  offices,  theaters,  hotels, 
and  "service"  businesses,  and  an  area  of  high  traffic  flow";  and 
(2)  required  that  the  CBD  ordinarily  should  be  defined  to  follow 


existing  tract  lines,  i.e.,  to  consist  of  one  of  more  whole  Census 
tracts.  The  emphasis  put  on  tracts  was  based  on  the  anticipation 
that  other  Census  statistics  than  those  derived  from  the  Census 
of    Business    might    conveniently    be    tabulated    for  CBD's. 

It  was  recognized  that  the  tract  basis  for  CBD's  might 
lead  to  the  inclusion  of  some  land  area  not  properly  within 
a  strictly  defined  CBD  or  to  the  exclusion  of  a  small  por- 
tion of  what  should  be  in  the  CBD.  It  was  believed  that  this 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnitudes  being  measured.  Provision,  however,  was  made 
for  splitting  tracts  where  a  serious  problem  was  encountered. 
The  use  of  tract  lines  for  boundaries  also  was  consistent  with 
the  desire  to  keep  CBD  boundaries  constant,  in  order  to  maxi- 
mize the  value  of  comparisons  over  time.  Although  it  was 
recognized  that  the  CBD  strictly  defined  would  tend  to  change 
over  time,  it  was  felt  that  the  inexactitude  resulting  from  the 
use   of   fixed   boundaries    would   not   prove  to  be  serious. 

In  some  cities  where  there  had  been  a  previously  established 
central  business  district  or  similar  area  which  substantially 
corresponded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  in 
the  Bureau's  CBD  program. 

Data  for  a  total  of  95  CBD's  were  provided  in  the  1954 
Census  of  Business.  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  in  97  standard  metropolitan  statistical 
areas.  A  number  of  cities  have  made  minor  changes  in  the 
boundaries  of  their  CBD's  due  mainly  to  revisions  in  tract 
boundaries.  In  only  one  city,  Minneapolis,  has  a  previously 
defined  CBD  been  significantly  changed. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  and  data  from  them  have  been  tabulated,  as  part  of 
the  1958  Census  of  Business  program.  The  major  retail  cen- 
ters (MRC's)  were  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metropolitan  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  themselves)  which  include 
a  major  general  merchandise  store— usually  a  department 
store.  h^C's  were  not  delineated  if  the  publication  of  data 
for  them  would  result  in  violation  of  Census  rules  prohibiting 
disclosure  of  information  for  individual  firms. 

MRC's  include  not  only  the  planned  suburban  shopping  center 
but  also  the  older  string  street  and  neighborhood  developments 
which  meet  the  above  prerequisites.  Frequently  the  boundaries 
of  a  single  MRC  include  stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the  planned  portion. 
In  general  the  boundaries  of  the  MRC's  have  been  established 
to  include  all  adjacent  blocks  containing  at  least  one  store  in 
the  general  merchandise,  apparel,  or  furniture -appliance 
groups  of  stores,  and  where  a  planned  center  is  involved  in- 
clude all  of  the  center. 

In  those  cities  within  the  standard  metropolitan  statistical 
areas  (SMSA's)  covered  by  this  series  of  reports  which  were 
not  of  sufficient  size  to  qualify  for  the  delineation  of  a  central 
business  district,  no  MRC's  were  delineated  unless  at  least  two 
such  centers  could  be  defined. 


For  explanation  of  procedures  and  definitions,  see  Appendix. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  1.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISIWENTS: 

CENTRAL  BUSINESS  DISTRICT  OF  SALT  LAKE  CITY 


1958  AND  1954 


Establistaents,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958 


Estab- 
lish- 
ments ■'- 


(number) 


Sales! 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  employees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


1954 


Estab- 
lish- 
ments -"^ 


(nimber) 


Sales ! 


($1,000) 


Payroll, 

entire 

year 

($1,000) 


52 

5251 

52  ex.  5251 

53  part  2 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572.  573 


58 

5812 
5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


RETAIL  STORES 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware, 

f aim  equipnent  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores^  ■' 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores .... 

Food  stores 

Autanotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custan 

tailors* 

Wcmen's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  heme  furnishings,  equipment 

stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores . . 

SELECTED  SERVICE  TRADES 


7011, 
783 


7012 


Hotels 

Motion  picture  theaters. 


428 


46 

21 

5 

20 

122 
89 
33 

12 

102 
3 
4 
5 
18 
6 
3 


103, 137 

1,100 
373 
727 

42,855 

38,141 

3,789 

925 

4,389 

7,312 

2,188 

11,859 

4,091 
3,611 
2,762 

(D) 
3,382 

(D) 


8,758 
4,262 
1,362 

3,134 

7,423 
6,137 
1,286 

4,300 

12,953 
(D) 
(D) 
2,395 
1,728 
415 
455 


3,316 
2,023 


16,575 

159 

27 

132 

7,558 

6,565 

887 

106 

431 

833 

206 

1,696 

544 
565 
443 
(D) 
464 
(D) 


1,423 
718 
241 

464 

1,833 

1,611 

222 

619 

1,817 
(D) 
(D) 
298 
321 
96 
48 


1,170 
416 


6,242 

43 
10 
33 

3,091 

2,670 

379 

42 

154 

179 


620 

176 
250 
201 
(D) 
141 
(D) 


359 

161 

47 

151 

950 
850 
100 

214 

546 

(D) 

(D) 

101 

68 

44 

22 


506 
224 


5,236 


42 
10 
32 

2,524 

2,257 

236 

31 

110 

173 

65 

504 

150 
213 
170 
(D) 
98 
(D) 


319 

143 

44 

132 

851 

764 

87 

153 

495 
(D) 
(D) 
89 
68 
33 
19 


430 
157 


469 


16 

6 

10 

17 

(NA) 

3 

(NA) 

30 

11 

15 

105 

29 
35 
21 
6 
22 
11 


41 
(RA) 
(NA) 

(NA) 

116 
85 
31 

12 

106 
(NA) 
4 
(NA) 
20 
(NA) 
(NA) 


25 


93,069 

1,694 

1,069 

625 

35,617 

(NA) 

4,529 

(NA) 

4,322 

6,906 

1,259 

14,441 

(D) 
5,230 
4,277 

(D) 
2,800 

(D) 


7,081 
(NA) 
(NA) 

(NA) 

6,969 
5,797 
1,172 

4,051 

10,729 
(NA) 
(D) 
(NA) 
2,092 
(NA) 
(NA) 


2,368 
1,863 


16, 178 

246 

111 
135 

6,824 
(NA) 
772 
(NA) 

491 
1,071 

243 

2,042 

(D) 
731 
579 
(D) 
414 
(D) 


1,165 
(NA) 
(NA) 

(NA) 

1,774 

1,525 

249 

599 

1,723 
(NA) 

(D) 
(NA) 

378 
(NA) 
(NA) 


809 
369 


Standard  Notes:   (D)  Withheld  to  avoid  disclosxire.    (NA)  Not  available.    ...  Represents  zero. 

■^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  Include  data  for  "nonemployer"  establish^ 
ments  which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business, 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  oi)erators)  part  of  SIC  53. 

^1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified  as 
stores.  The  1954  sales  of  leased  departments  in  general  merchandise  group  stores  (SIC  53  pt.)  which  are  most  affected,  were  reported 
as  $2,104,000  of  which  $647,000   are  Included  in  SIC  56. 

*1954  data  limited  to  "employer"  establislments . 

'Both  1954  and  1958  data  limited  to  "employer"  establishnents . 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  In  any  of  the  lines  below. 


. 


SALT  LAKE  CITY,  UTAH,  AREA 


Table  2.— RETAIL  STOBES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  195-4 

CITY  OF  SALT  lAKE  CITY 

Establtshnents,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958 


Estab- 
lish- 
ments^ 


(number) 


Sales^ 


($1,000) 


Payroll , 

entire 

year 


($1,000) 


Paid  employees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


1954 


Estab- 
lish- 
ments ■'■ 


(number) 


Sales^ 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


52 

5251 

52  ex,  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 
Retail  stores,  total^. 


Luuiber,  building  materials,  hardware, 

f am  equipment  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores^  ^. 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores.. 


Food  stores 

Automotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores... 

Men ' s ,  boys '  apparel  stores ,  custom 

tailors  

Women's  clothing,  specialty  stores... 

Ready-to-wear  stores ' 

Family  clothing  stores'... 

Shoe  stores , 

Other  apparel  stores 


Furniture,  hcane  furnishings,  equipment 

stores 

Fiimiture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores  * 

Liquor  stores , 

Book,  stationery  stores 

Sporting  goods ,  bicycle  stores 

Jewelry  stores' 

Florists 

Camera,  photographic  sigjply  stores. 


SELECTED  SERVICE  TRADES 


Hotels 

Motion  pictiire,  theaters. 


2,020 


105 
17 


47 

8 

23 

12 

350 

145 

314 

132 

41 
42 
31 
11 
32 
4 


175 
62 
39 

74 

413 

320 

93 

77 

262 
13 
14 
22 
29 
(NA) 
(MA) 


368,283 

20,543 
(D) 
(D) 

61,052 
(D) 

■  5,547 
(D) 

75,329 

75,255 

25,616 

18,693 

(D) 
7,183 
6,049 
1,381 
4,719 

(D) 


22,650 

11,386 

3,420 

7,844 

22,309 

19,156 

3,153 

19,299 

27,537 

7,360 

(D) 

4,191 

3,005 

(NA) 

(NA) 


6,503 
(D) 


45,368 

2,634 
(D) 
(D) 

10,305 

(D) 

1,148 

(D) 

5,507 

7,606 

2,325 

2,731 

(D) 
1,165 
(D) 
246 
644 
(D) 


3,451 

1,887 

518 

1,046 

5,027 

4,590 

437 

2,486 

3,296 
206 
(D) 
500 
470 
(NA) 
(NA) 


2,333 
579 


16,072 

723 
(D) 
(D) 

4,037 
(D) 
525 
(D) 

2,073 

1,588 

976 

1,000 

(D) 
484 
(D) 
88 
210 
(D) 


498 
114 

376 

2,773 

2,572 

201 

876 

1,038 

64 

(D) 

150 

112 

(NA) 

(NA) 


1,052 
360 


13,057 

642 
(D) 
(D) 

3,238 
(D) 
329 
(D) 

1,512 

1,515 

725 

750 

(D) 
369 
(D) 
52 
146 
(D) 


893 
457 
106 

330 

2,186 

2,026 

160 

682 

914 

64 

(D) 

138 

108 

(NA) 

(NA) 


787 
254 


1,875 


90 
14 
76 

53 
(NA) 

19 
(NA) 

368 

119 

268 

146 

34 
55 
37 
8 
29 
14 


138 
(NA) 
(NA) 

(NA) 

373 

282 

91 

60 

260 

18 

6 

(NA) 

33 

(NA) 

(NA) 


297,448 

14,592 

1,505 

13,087 

50,209 

(NA) 

5,646 

(NA) 

58,579 

58,098 

20,126 

18,057 

(D) 
7,394 
6,415 

(D) 
3,306 

(D) 


17, 232 
(NA) 
(NA) 

(NA) 

18, 599 

15,556 

3,043 

11, 696 

30,260 

(D) 

1,252 

(NA) 

3,240 

(NA) 

(NA) 


5,558 
3,217 


36,685 

1,909 

141 

1,768 

8,995 
(NA) 
936 
(NA) 

4,126 

5,783 

2,059 

2,74^ 

(D) 
1,100 
948 
(D) 
483 
(D) 


2,501 
(NA) 
(NA) 

(NA) 

4,170 

3,648 

522 

1,534 

2,864 
(D) 
237 
(NA) 
531 
(NA) 
(NA) 


1,956 
594 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 
All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonanployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified  as 
stores. 

'*1954  data  limited  to  "employer"  establislments. 

'Both  1954  and  1958  data  limited  to  "employer"  establislments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  3.— RETAIL  STORES  AOT)  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  195-4 

SALT  LAKE  CITY  STANDARD  METROPOLITAN  STATISTICAL  AREA 

Establislments,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Bvisiness 


SIC  code 


Kind  of  business 


1958 


Estab- 
lish- 
ments^ 


(number) 


Sales ^ 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  enjjloyees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


195-4 


Estab- 
lish- 
ments^ 


(number) 


Sales^ 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


52 

5251 

52  ex,  5251 

53  part  2 
531 

533 
539 

54 

55  ex,  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 


591 


59  ex. 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 
Retail  stores,  total^. 


Lumber,  building  materials,  hardware, 

f aim  equipment  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores^  ', 
Department  stores 

Limited  price  variety  stores,.,.,. 
Other  general  merchandise  stores.. 


Food  stores 

Automotive  dealers. 

Gasoline  service  stations. 


Apparel,  accessory  stores 

Men ' s ,  boys '  apparel  gtores ,  custom 

tailors* 

Women's  clothiog,  specialty  stores.. 
Ready-to-wear  stores ^ ...... ....... 

Family  clothing  stores ^ 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  furnishings,  equipment 

stores 

Fumitiire  stores* 

Other  home  fumishijigs  stores* 

Household  appliance,  radio,  TV, 
music  stores........ 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores 

Liquor  stores 

Book ,  stationery  stores 

Sporting  goods ,  bicycle  stores . . . . . 

Jewelry  stores 

Florists 

Camera,  photographic  siqjply  stores. 


SELECTED  SERVICE  TRADES 


Hotels 

Motion  pict(U"e  theaters. 


2,723 


165 

21 

144 

67 

9 

30 

22 

462 

188 

448 

160 

43 
54 
41 
16 
39 
6 


222 
76 
53 

93 

573 
423 
150 

104 

334 
23 
15 
25 
32 
28 


58 
26 


451,249 

31,083 
(D) 
(D) 

66,922 

55,923 

6,109 

(D) 

103, 272 

85,825 

34,245 

21,043 

5,158 
8,149 
6,427 
2,268 
5,073 
(D) 


26,352 

13,022 

CD) 

9,411 

27,251 

22,722 

4,529 

22,713 

32,543 
8,435 
2,493 
4,404 
3,116 
1,030 
625 


6,735 
3,534 


53,435 

4,005 

180 

3,825 

10,993 

9,209 

1,241 

(D) 

7,516 

8,450 

3,029 

2,990 

658 
1,291 
1,045 
315 
698 
(D) 


3,977 

2,105 

(D) 

1,253 

5,909 

5,337 

572 

2,858 

3,708 
246 
455 
512 
486 
173 
62 


^413 
668 


19,210 

1,055 

50 

1,005 

4,342 

3,545 

581 

(D) 

2,860 

1,793 

1,315 

1,118 

209 
540 
440 
120 
232 
(D) 


1,139 
557 
(D) 

436 

3,359 

3,082 

277 

1,031 

1,198 

76 

120 

154 

119 

73 

28 


1,086 
417 


15,420 

949 

43 

906 

3,428 

2,916 

365 

(D) 

2,068 

1,708 

938 

841 

180 
414 
331 
74 
164 
(D) 


1,016 
508 
(D) 

373 

2,619 

2,408 

211 

803 

1,050 

74 

115 

139 

114 

53 

23 


815 
291 


2,567 


154 

25 

129 

72 
(NA) 

22 
(NA) 

499 

.157 

330 

170 

35 
60 
42 
10 
36 
15 


173 
(NA) 
(NA) 

(NA) 

539 
386 
153 

83 

340 

19 

6 

(NA) 

36 

(NA) 

(NA) 


360,727 

22,857 
2,344 

20,513 

55,363 

(NA) 

5,855 

(NA) 

76,888 

68,632 

26,470 

19,023 

4,496 
7,664 
6,685 
(D) 
3,603 
1,617 


19,567 
(NA) 
(NA) 

(NA) 

22,931 

18,592 

4,339 

13,879 

35,117 

13,401 

1,252 

(NA) 

3,354 

(NA) 

(NA) 


5,682 
3,907 


42,005 

2,661 

219 

2,442 

9,490 
(NA) 
968 
(NA) 

5,221 

6,722 

2,487 

2,823 

527 
1,118 
966 
242 
532 
404 


2,747 
(NA) 
(NA) 

(NA) 

4,886 

4,208 
673 

1,777 

3,191 
403 
237 
(NA) 
540 
(NA) 
(NA) 


1,987 
751 


Standaurd  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

■'•All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonanployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

^1958  figures  incorporate  leased  departments  data  with  main  sto3?e.  In  1954  data,  leased  departments  are  separately  classified  as 
stores . 

*1954  data  limited  to  "employer"  establishnents . 

^oth  1954  and  1958  data  limited  to  "employer"  establislments . 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex,  591)  not  covered  in  any  of  the  lines  below. 


SALT  LAKE  CITY,  UTAH,  AREA 


Table  4.— RETAIL  STORES  AND  SKLECTKD  SERVICE  ESTABLISHMENTS— PERCENT  CHANGE  IN  SALES,  1954  TO  1958 

CENTRAL  BUSINESS  DISTRICT  OF  SALT  LAKE  CITY,  THE  ENTIRE  CITY,  AND  SALT  LAXE  CITY  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  change 


Central 

business 

district 


Entire 
city 


City 
less  its 
central 
business 
district 


Entire 
standard 
metro- 
politan 
statistical 
area 


Standard 

metro- 
politan 
statistical 
area  less 
central 
business 
district 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 


591 


591 

59  ex, 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total^ , , 

Lumber,  building  materials,  hardware,  farm  equipment 
dealers ............................................ 

Hardvare  stores. .................................. 

Other 

General  merchandise  group  stores'  ^.. ...... ......... 

Department  stores 

Limited  price  variety  stores. ..................... 

Other  general  merchandise  stores.................. 

Food  stores 

Automotive  dealers. 

Gasoline  service  stations. .......................... 

Apparel,  accessory  stores. 

Men ' s ,  boys '  apparel  stores ,  custcm  tailors* 

Wcanen's  clothing,  specialty  stores 

Ready-to-wear  stores' . .......................... 

Family  clothing  stores' 

Shoe  stores. ....,,,,...,,,.,,.... 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment  stores..,,,., 

FuiTiiture  stores* 

Other  home  f uinishings  stores* 

Household  appliance,  radio,  TV,  music  stores...... 

Eating,  drinking  places. .,.,...,..,..,,,,,,,,,,,,,,, 

Eating  places .......i... ................... 

DrinMng  places ,,,.,,................,,....,...... 

Drug  stores,  proprietary  stores. 

Other  retail  stores^ 

Liquor  stores. , ,,,,,,,,.,.,,.,,,..,,.,,.,,.,.,.,.. 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores. 

Jewelry  stores 

Florists 

Camera,  photographic  sv5)ply  stores................ 

SELECTED  SERVICE  TRADES 

Hotels 

Motion  picture  theaters. ..w... 


10.8 


-35.1 

-65.1 

1.9 

20.3 

(NA) 

-16.3 

(NA) 

1.6 

5.9 

73.8 

-17.9 

20.8 

-31.0 

-35.4 

(D) 

20.8 

(D) 

23.7 
(NA) 
(NA) 
(NA) 

6.5 
5.9 
9.7 

6.1 

20.7 
(NA) 
(D) 
(NA) 
-17.4 
(NA) 
(NA) 


40.0 
8.6 


23.8 


40.8 

(D) 

(NA) 

21.6 
(D) 

-1.8 
(D) 

28.6 

29.5^ 

27.3 

3.5 

(D) 
-2.9 
-5.7 

(D) 
42.7 

(D) 

31.4 
(NA) 
(NA) 
(NA) 

19.9 

23.1 

3.6 

65.0 

-9.0 
(D) 
(D) 
(NA) 
-7.3 
(NA) 
(NA) 


17.0 
(D) 


29.9 


66.0 

(D) 

(NA) 

24.7 
(D) 

57.4 
(D) 

30.7 

(D) 

24.2 

89.0 

(D) 

65.1 

53.7 

(D) 

164.2 

(D) 

36.9 
(NA) 
(NA) 
(NA) 

28.0 
33.4 
-0.2 

96,2 

-25.3 
(D) 
(D) 
(NA) 
11.2 
(NA) 
(NA) 


-3.1 
(D) 


25.1 


36.0 

(D) 

(NA) 

20.9 

(NA) 

4.3 

(D) 

34.3 

25.1 

29.4 

10.6 
14.7 

6.3 
-3.9 

(D) 
40.8 

(D) 

34.7 

(NA) 

(D) 

(NA) 

18.8 

22.2 

4.4 

63.7 

-7.3 
-37.1 
99.1 
(NA) 
-7.1 
(NA) 
(NA) 


18.5 
-9.6 


30.2 


42.1 

(D) 

(NA) 

21.9 

(NA) 

75,0 

(D) 

36.3 

(D) 

27.2 

100.4 

(D) 

86.4 

52.2 

(D) 

110.6 

(D) 

40.9 

(NA) 

(D) 

(NA) 

24.2 

29.6 

2:4 

87.4 

-19.7 
(D) 
(D) 
(NA) 
10.0 
(NA) 
(NA) 


3.2 
-26.1 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
^In  ccanputing  percent  change,  1958  figures  incorporate  leased  departments  data  with  main  store.   In  1954  data,  leased  departments 
are  separaEtely  classified  as  stores. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent  change. 

'in  ccmputing  percent  change,  'both  1954  and  1958  data  limited  to  "employer"  establislments . 

'includes  data  for  tlxise  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  5.— RETAIL  STOHES:   1958  AND  195-;  CENTRAL  BUSINESS  DISTRICT  SALES  AS  PERCENT  OF 
SALT  LAJCE  CITY  AND  OF  SALT  LAXE  CITY  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  of  city  sales  in 
central  business  district 


1958 


195-; 


Percent  of  standard  metro- 
politan statistical  area 
sales  in  central  business 
district 


1958 


195A 


52 
5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


RETAIL  STORES 

Retail  stores,  total* 

Lumber,  building  materials,  hardware,  farm  equipment  dealers 

Hardware  s tores 

Other 

General  merchandise  group  stores^*  ^ 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores, 

Food  stores. 

Automotive  dealers. 

Gasoline  service  stations. ., 

Apparel,  accessory  stores. .................................. 

Men's,  boys'  apparel  stores,  custom  tailors*....... 

Vomen's  clothing,  specialty  stores  ....................... 

Ready-to-wear  stores ' 

Family  clothing  stores^ 

Shoe  stores ............................................... 

Other  apparel  stores 

Fumlt\u«,  home  furnishings,  equlpnent  stores...... 

Furniture  stores*. ........................................ 

Other  home  furnishings  stores*..... 

Household  appliance,  radio,  TV,  music  stores 

Eating,  drinking  places 

Eating  places 

Drinking  places. . .•..«.....................*•..•.......... 

Drug  stores,  proprietary  stores..... 

Other  retail  stores^.. 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  s^^jply  stores.... 


28.0 

5.4 

(D) 

(NA) 

70.2 
(D) 

68.3 
(D) 

5.8 

9.7 

8.5 

63.4 
(E) 
50.3 
45.7 
49.7 
71.7 
(D) 

38.7 
37.4 
39.8 
40.0 

33,3 
32,0 
40.8 

22.3 

47.0 
(D) 
(D) 
57,1 
57.5 
(MA) 
(NA) 


31.7 

11.6 

71.0 

4.8 

70.9 
(NA) 
80.2 
(NA) 

7.4 

11.9 

6.3 

87.2 
(D) 

88.5 
87.1 

(D) 
84.7 

(D) 

41.1 
(NA) 
(NA) 
(NA) 

37,5 

37,3 
38.5 

34.6 

35.5 
(NA) 
(D) 
(NA) 
64.6 
(NA) 
(NA) 


22.9 

3,5 

(D) 

(NA) 

64.0 

68.2 

62.0 

(D) 

4.2 

8.5 

6,4 

56,4 
79.3 
44,3 
43.0 
30.3 
66.7 
(D) 

33.2 

32.7 

(D) 

33.3 

27.2 

27.0 
28.4 

18.9 

39.8 
(D) 
(D) 
54.4 
55.5 
40.3 
72.8 


26,2 

7,4 
45.6 

3.0 

64.3 
(NA) 
77.4 
(NA) 

5.6 

10.1 

4.8 

82.8 
(D) 

85.3 

83.6 
(D) 

77,7 
(D) 

36,2 

(NA) 
(NA) 
(NA) 

30,4 
31.2 
27.0 

29.2 

30.6 
(NA) 
(D) 
(NA) 
62.4 
(NA) 
(NA) 


Standard  Notes:   (D)  Withhel-d  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
^In  canputing  percent,  1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are 
separately  classified  as  stores. 

*1954  data  limited  to  "employer"  establishments  in  ccmpvrting  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  6.— RETAIL  STORES:  1958  AND  1954 — ^PERCENTAGE  DISTRIBUTION  OF  SALES,  BY  KIND  OF  BUSINESS 
CENTRAL  BUSINESS  DISTRICT  OF  SALT  LAKE  CITY,  THE  ENTIRE  CITY,  AND  SALT  LAKE  CITY  STANDARD  METROPOLITAN  STATISTICAL  AREA 

(Percentages  are  based  an  total  Retail  Store  Sales  which  exclude  sales  of  nonstore  retailers — mall  order,  direct  selling, 

merchandise  vending  machine  operators). 


SIC  code 


Kind  of  business 


Central 

business 

district 


1958 


1954 


Entire  city 


19.58 


1954 


Standard  metropolitan 
statistical  area 


1958 


1954 


52 

S2SL 

52  CK.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 


RETAIL  STORES 

Retail  stcres,  total? 

LtBber,  building  materials,  bardware, 

faun  equipaent  dealers , 

Hardvare  stores ....< 

Other , 

General  merchandise  group  stores^  ^ .,,,. 
Department  stores 

Limited  price  variety  stores , 

Other  general  merchandise  stores...... 

Food  stores. 

AutcDotlve  dealers 

Oasoline  service  stations , 

.^rparel,  accessory  stores. , 

Men's,  boys'  apparel  stores,  custom 
tailors* , 

Wooen's  clothing,  specialty  stores.... 

Ready-to-wear  stores'..,.,,.,.,,,,,, 

Family  clothing  stores'....,,,,,,.,... 

Shoe  Stores 

Other  apparel  stores 

Furniture,  heme  furnishings,  equipment 

stores 

Furniture  stores*. 

Other  bene  furnishings  stores* 

Household  appliance,  radio,  TV,  music 
stores. .............................. 

Eating,  drliddng  places 

Eating  plac es 

Drinking  places... 

Drug  stores,  proprietary  stores 

Other  retail  stores^...,,,,,,,,,,,,..... 

Liquor  stores ......,,,,..,,,.,,. 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores. , 

Florists 

Camera,  photogr^hlc  siqiply  stores.... 


100.0 


1.1 

0.4 
0.6 

41.6 

37,0 

3.7 

0.9 

4.3 

7.1 

2.1 

11.5 

4.0 
3.5 
2.7 
0.7 
3.3 
0.1 


8.5 
4,1 

1.3 

3.0 

7.2 
6.0 
1.2 

4,2 

12.6 
(D) 
(D) 
2.3 
1.7 
0.4 
0.4 


100.0 


1.8 
1.1 
0,7 

37.7 
(NA) 
4.8 
(NA) 

4,6 

7.3 

1,3 

16,7 

(D) 
6,9 
5.9 
(D) 
3.0 
(D) 


7,5 
(NA) 
(NA) 

2.7 

7,4 
6,2 
1.2 

4.3 

11.4 
(NA) 

(D) 
(NA) 

2.2 
(NA) 
(NA) 


100.0 


5.5 

(D) 

(NA) 

16.7 
(D) 
1.5 
(D) 

20.4 

20.4 

7.0 

5.1 

(D) 
2.0 
1.6 
0.4 
1.3 
(D) 


6.1 
3.1 
0.9 

2,1 

6.1 
5.2 
0.9 

5.2 

7.5 
2,0 
(D) 
1.1 
0.8 
(NA) 
(NA) 


100.0 


4.9 
0,5 
4.4 

16.9 
(NA) 
1.9 
(NA) 

19.7 

19.5 

6.8 

6.1 

(D) 
2.5 
2.2 
(D) 
1.1 
(D) 


5,8 

(NA) 
(NA) 

2.2 

6.3 
5.3 
1.0 

3.9 

10.1 
(D) 
0.4 

(NA) 
1.1 

(NA) 

(NA) 


100.0 


6.9 

(D) 

(NA) 

14.8 

12.4 

1.4 

(D) 

22.9 

19,0 

7.6 

4.7 

1.1 
1.8 
1.4 
0.5 
1.1 
(D) 


5.9 
2.9 
(D) 

2.1 

6.0 
5.0 

1.0 

5.0 

7.2 
1.9 
0.6 
1.0 
0.7 
0.2 
0.1 


100.0 


6.3 
0.6 
5.7 

15,4 

(NA) 

1.6 

(NA) 

21.3 

19.0 

7.3 

5.3 

1.2 
2.1 
1.9 
(D) 
1.0 
(D) 


5.4 
(NA) 
(NA) 

2.1 

6.4 
5,2 
1.2 

3.9 

9.7 
3.7 
0.3 
(NA) 
0.9 
(NA) 
(NA) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

leased  depariznents  data  with  main  store.  In  1954  data,  leased  departments  are 


^In.  canputing  percent^  1958  figures  incorporate 
separately  classified  as  stores 


1954  data  limited  to  "employer"  establishnents  in  computing  percent, 
'in  ccmputing  percent,  both  1954  and  1958  data  limited  to  "employer"  establislments. 
'includes  data  for  those  v-inflg  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  7. —RETAIL  STORES:   1958~MAJ0R  RETAIL  CENTERS  IN  THE  SALT  LAKE  CITY  STANDARD  METROPOLITAN  STATISTICAL  AREA 


MRC  No.  1. — Includes  the  State  Street  Shopping  Area  ejctending  along  State  St.  from  6th  St,  South  to  Belraont  Ave.  and  along  6th,  7th, 

8th,  and  9th  Sts.  between  Main  St.  and  2nd  Ave.  East 


SIC 
code 


54,58,591-2 


53  part, 2 
56,  57 


52,  55,  599 


52 

5251 

52  ex.   5251 

53  part^ 
531 

533 
539 

54 


Kind  of  business 


Retail  stores,  total: ^ 

Number 

Sales ($1,000) . 

Convenience  goods  stores: 

Number 

Sales ($1,000), 

Shopping  goods  stores :2 

Nunber 

Sales ($1, 000) . 

All  other  stores: 

Number. 

Sales ($1,000). 


Retail  stores,  total ^ 


Lunber,  building  materials,  hardware, 

faun  e<iulpieiit  dealers 

Hardvare  stores ^ 

Other 


General  merchandise  group  stores'  ^ . 
Department  stores *... 

Llaiited  price  variety  stores 

Other  general  merchandise  stores.. 


Food  stores. 


Total 


28,377 

28 
4,812 


13 
(D) 


23 
(D) 


Nimber  of 
establish- 
ments 


SIC 
code 


55  ex,  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Kind  of  business 


Antcmotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custom 

tailor^ 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Femily  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,  equipment 

stores 

Furniture  stores 

Other  heme  funbishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinldng  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores , . . 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


Number  of 
establish- 
ments 


12 
5 


12 
2 
4 


20 

13 

7 

1 
4 


MRC  No.  2. — Includes  the  planned  center  knovm  as  "Sugar  House  Shopping  Center"  bounded  by  Hollywood  Ave.,  South  11th  Bast,  East  21st. 
South,  South  13th  East,  Ashton,  D.  &  E.G.  RR.  (spur  and  branch),  McClelland,  Elm  Ave.,  South  lOth  St.  East. 


SIC 
code 


54,58,591-2 

53  part, 2 
56,  57 

52,  55,  599 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Kind  of  business 


Retail  stores,  total:* 

Nunber 

Sales (fe,O0O). 

Convenience  goods  stores: 

Nimber 

Sales ($1,000). 

Shopping  goods  stores:* 

Number 

Sales ($1,000). 


All  other  stores? 

Nimber 

Sales 


!(ii,'666)! 


Retail  stores,  total 


Limber,  building  materials,  hardware, 

faim  equipnent  dealers 

Hardware  stores 

Other , 


General  merchandise  group  stores  : 

Department  stores '. 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


Total 

SIC 
code 

55  ex.  554 

78 

18,960 

554 

56 

15 

561,  567 

4,728 

562-3,568 

562 

36 

565 

11,096 

566 

564,  569 

27 

57 

3,136 

5712 

Number  of 

5713-15,19 

establisb- 

572,  5732 

ments 

78 

58 

5812 

5813 

7 

•  •  • 

591 

7 

59  ex.  591 

592 

1 

594 

3 

595 

1 

597 

5992 

5 

5996 

Kind  of  business 


Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores'- 

Men's,  boys'  apparel  stores,  custom 

tailors. 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores <.. 

Other  apparel  stores 


equipment 


Furniture,  hone  fumlshli^s, 

stores 

Furniture  stores 

Other  heme  furnishings  stores......... 

HDusehold  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


Nimber  of 
establish- 
ments 


7 

20 

3 
6 
6 

1 


13 
6 
2 


4 
11 

"*2 

2 

3 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure,    (NA)  Not  available,    .,.  Represents  zero. 

•'Group  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  ^ftiich  could  not  be  classified  by  detailed  kinds 

^Excludes  nonstore  retailers  (l.e,,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53, 

'Limited  to  "employer"  establislments . 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex,  591)  not  covered  In  any  of  the  lines  below. 


of  business. 


APPENDIX 

Procedures  and  Definitions 


CENSUS  DISCLOSURE  RULES 

In  accordance  with  Census  law,  any  data  which 
would  disclose  the  operations  of  an  individual 
establishment  or  business  organization  are  not 
published.  The  number  of  establishments  in  a 
kind  of  business  is  not  considered  a  disclosure 
by  these  rules,  so  that  this  item  is  shown  in 
instances  where  other  items  of  information  for 
the  same  kind  of  business  or  locality  are  sup- 
pressed. 

KINDS  OF  BUSINESS  COVERED 

This  report  covers  all  establishments  (except 
nonstore  retailers)  included  in  Retail  Trade,  de- 
fined in  accordance  with  the  principles  of  the 
Standard  Industrial  Classification  Manual  (1957  edi- 
tion) issued  under  the  auspices  of  the  Bureau 
of  the  Budget,  Executive  Office  of  the  Presi- 
dent. This  report  includes,  in  addition  to  re- 
tail trade  establishments,  hotels  and  motion  pic- 
ture theaters,  parts  of  major  groups  70  and  78 
of  the  SIC  Manual. 

Retail  Trade,  as  defined  in  the  SIC  Manual, 
and  as  covered  in  the  1958  Census  of  Business, 
includes  establishments  primarily  engaged  in  sell- 
ing merchandise  directly  to  personal,  household, 
and  farm  users.  Excluded  from  Retail  Trade 
are  places  of  business  operated  by  membership 
clubs  and  open  only  to  their  own  members  or 
personnel,  such  as  restaurants  and  bars  operated 
by  country  clubs,  school  cafeterias,  cafeterias 
operated  by  industrial  plants  for  their  employ- 
ees, establishments  operated  by  agencies  of  the 
Federal  Government  on  military  posts,  hospitals, 
etc. 

Data  for  nonstore  retailers— mail  order  houses, 
direct  selling  (house-to-house)  organizations,  and 
merchandise  vending  machine  operators— have  been 
excluded  from  the  tabulations  in  this  report,  but 
are  contained  in  other  publications  of  the  1958  Cen- 
sus of  Business,  such  as  the  Area  Report  Series. 

METHOD  OF  ENUMERATION 

For  purposes  of  coverage  in  the  1958  Census 
of  Business,  retail  establishments  were  divided 
into  two  categories— those  with  some  paid  employ- 
ment during  1958,  i.e.,  the  "employer"  universe, 
and  those  with  no  paid  employment  during  1958, 
i.e.,  the  "nonemployer"  universe.  The  method 
of  obtaining  census  information  for  these  two 
groups  is  described  below. 


Enumeration  of  "Employers."— Information  for 
establishments  in  this  part  of  the  retail  trade 
field  was  obtained  by  means  of  a  mail  canvass. 
Report  forms  were  mailed  to  all  business  firms 
included  in  the  active  records  of  the  Internal 
Revenue  Service  as  subject  to  payment  of  Fed- 
eral Insurance  Contributions  Act  (FICA)  taxes 
(i.e.,  employers  of  one  or  more  persons)  and 
which  were  classified  in  the  records  of  the  Bu- 
reau of  Old- Age  and  Survivors  Insurance  (BOASI) 
as  wholly  or  partially  engaged  in  retail,  whole- 
sale, manufacturing,  and  niineral  industries.  Also 
included  were  those  classified  in  major  groups 
70  (except  702  and  704),  72,  73,  75,  76,  78,  and 
79  of  the  service  industries  portion  of  the  SIC 
Manual,  and  in  public  warehousing,  SIC  major 
group  42,  except  421.  In  addition,  report  forms 
were  mailed  to  all  establishments  which  BOASI 
had  not  classified  by  kind  of  business  prior  to 
mailing  of  census  report  forms.  Each  estab- 
lishment was  mailed  a  report  form  appropriate 
to  its  BOASI  classification  (for  those  cases  for 
which  BOASI  classification  had  not  yet  been  es- 
tablished, a  general  purpose  form  was  used),  but 
its  census  classification  was  determined  by  re- 
plies   to  questions  on  the  census   report  form. 

Enumeration  of  "Nonemployers."— This  group 
was  defined  to  include  retail  businesses  other  than 
those  represented  in  the  active  FICA  records  of 
the  Internal  Revenue  Service.  Information  for 
this  group  of  establishments  was  derived  from 
the  1958  Federal  income  tax  returns.  Information 
was  compiled  from  only  one-half  of  these  cases 
and  census  results  for  this  group  were  estab- 
lished by  multiplying  such  findings  by  two.  The 
"nonemployer"  segment  of  retail  trade,  although 
made  up  of  a  large  number  of  establishments, 
accounted  for  less  than  10  percent  of  the  total 
retail  trade  volume. 

Included  in  this  segment  were  only  those  non- 
employer  establishments  which  reported  a  sales 
volume  of  $2,500  or  more  during  1958.  Non- 
employer  establishments  rejxjrting  a  sales  vol- 
ume of  less  than  $2,500  were  not  included  in 
these  tabulations,  regardless  of  the  period  of 
time  they  were  operated  during  the  year. 

COMPARISON  OF  THE  1954  AND 
1958  CENSUSES 

In  all  major  respects,  the  1954  and  1958  Cen- 
suses were  conducted  under  similar  conditions 
and  procedures.     Strict  comparability  in  the  data 

13 


14 


APPENDIX 


"  "It 


lie- 


for  the  two  censuses  is  limited  by  the  following 
factors: 

1.  The  physical  area  of  a  number  of  urban 
places  in  the  1958  Census  is  not  the  same  as  it 
was  in  1954  because  of  annexations  and  other 
boundary  changes  which  have  occurred  since  the 
1954  Census.  This  factor  should  be  taken  into 
consideration  in  evaluating  changes  in  census 
findings  from  1954,  as  in  each  census  the  sta- 
tistics for  urban  places  are  in  accordance  with 
the  boundaries  for  those  places  in  the  census 
year. 

2.  Whereas  in  the  1954  Census,  "leased 
departments"  (businesses  operated  as  departments 
of  a  retail  business,  under  different  ownership) 
were  counted  as  separate  establishments  and 
separately  classified  by  kind  of  business,  in  the 
1958  Census  they  have  been  combined  with  the 
retail  business  in  which  located.  As  a  result, 
it  is  anticipated  that  the  count  of  establishments 
will  be  approximately  25,000  less  in  the  1958 
Census  than  would  have  been  the  case  if  the 
1954  Census  procedure  had  been  followed.  In 
addition,  there  will  be  some  redistribution  in 
the  data  among  the  various  kinds  of  business 
categories  (e.g.,  the  figures  for  a  leased  shoe 
department  located  in  a  department  store  which 
were  tabulated  in  the  "shoe  store"  kind  of  busi- 
ness in  1954  are  included  with  "department 
store"  figures  in  the  1958  Census).  Leased 
departments  in  the  1954  Census  reported  sales 
of  approximately  one  billion  dollars. 

3.  Revisions  made  in  the  1957  edition  of  the 
SIC  Manual  have  necessitated  the  following  changes 
in  establishment  classifications  used  in  the  1954 
Census: 

a.  Musical  instrument  stores  and  music 
and  record  shops  have  been  shifted  to  the  kind- 
of- business  group  "Furniture,  Home  Furnish- 
ings, Equipment  Stores"  from  the  group  "Other 
Retail  Stores." 

b.  Antique  stores  have  been  shifted  to 
the  group  "Other  Retail  Stores"  from  the  group 
"Furniture,  Home  Furnishings,  Equipment 
Stores." 

4.  Both  the  1954  and  1958  Censuses  ex- 
cluded those  businesses  with  no  paid  employment 
which  had  sales  volume  of  less  than  $2,500  in 
the  census  year.  To  the  extent  that  price  in- 
creases since  1954  resulted  in  increases  in  the 
dollar  volume  of  sales,  the  1958  Census  includes 
stores  with  a  lesser  physical  volume  of  business 
than  were  included  in  the  1954  Census.  While 
the  exact  magnitude  of  this  phenomenon  is  un- 
known, the  effect  on  total  volume  of  retail  sales 
undoubtedly  is  only  a  fraction  of  one  percent 
and  probably  has  little  effect  on  the  number  of 
stores  included  in  the  census. 


Both  the  1954  and  1958  Censuses  include  data 
for  some  "nonemployer"  establishments  in  the 
group  totals  but  not  in  the  detailed  kinds -of - 
business  totals  due  to  limitation  of  classification 
information  on  the  Federal  tax  returns.  In  the 
1954  data,  all  major  groups  (i.e.,  SIC  2  digit) 
included  some  sueh  establishments.  In  1958 
only  two  major  groups— SIC  53,  General  Mer- 
chandise Group,  and  SIC  56,  Apparel,  Accessory 
Stores— included  such  establishments.  In  neither 
census  was  it  found  feasible  to  classify  any 
"nonemployer"  establishments  as  "Ready-to-wear 
stores  (SIC  562)"  or  "Family  clothing  stores 
(SIC  565)"  and,  in  the  1954  Census,  it  similarly 
was  not  found  feasible  to  change  any  "nonemploy- 
er" establishment  as  "Men's,  boys' apparel  stores, 
custom  tailors  (SIC  56i,  567)";  "Furniture  stores 
(SIC  5712)";  or  "Other  home  furnishings  stores 
(SIC  5713-15,  5719)."  Such  stores  were  classi- 
fied only  at  the  major  group  level. 

EXPLANATION  OF  TERMS 

Establishments .  —Census  of  Business  figures 
represent  a  summary  of  reports  for  individual  "es^^ 
tablishments"  rather  than  "companies."  A  sep- 
arate report  was  obtained  for  each  location  where 
business  was  conducted,  including  each  location 
of  multiunit  organizations.  Each  report  was 
tabulated  in  accordance  with  the  physical  location 
at  which  the  ousiness  was  conducted. 

Where  two  or  more  activities  were  carried  on 
at  a  single  location  under  a  single  ownership, 
all  activities  generally  were  grouped  together  as 
a  single  establishment,  and  the  entire  establish- 
ment was  classified  on  the  basis  of  its  major 
activity,  with  all  data  for  it  included  in  that  clas- 
sification. However,  in  cases  where  distinct 
and  separate  economic  activities,  for  which  dif- 
ferent industry  classification  codes  were  appro- 
priate, were  conducted  under  the  same  ownership 
at  a  single  location,  and  where  conditions  pre- 
scribed by  the  SIC  Manual  for  recognizing  the 
existence  of  more  than  one  establishment  were 
met,  separate  establishment  reports  for  each  of 
the  different  activities  were  reported  in  the  cen- 
suses. 

In  the  case  of  leased  departments,  i.e.,  where 
separately  owned  businesses  are  operated  as  de- 
paztments  of  a  retail  business  under  another 
ownership  (e.g.,  a  separately  owned  shoe  depart- 
ment store)  only  a  single  establishment,  combin- 
ing leased  departments  with  the  retail  establish- 
ment in  which  they  are  located,  is  recognized 
for  1958  Census  purposes. 

The  "number  of  establishments"  shown  in  this 
report  is  the  number  in  business  at  the  end  of 
the  census  year. 

Sales.— Sales  include  the  total  of  merchandise 
sold,   and  receipts  from  repairs  and  from  other 


APPENDIX 


15 


services  to  customers,  whether  or  not  payment 
was  received  in  1958.  Sales  are  normally  re- 
corded net  of  deductions  for  refunds  and  allow- 
ances for  merchandise  returned  by  customers. 
Total  sales  exclude  amounts  other  tiian  those  re- 
ceived from  customers,  such  as  income  from  in- 
vestments, rental  of  real  estate,  etc.  They  in- 
clude the  amount  of  local  and  State  sales  taxes 
and  Federal  excise  taxes  which  are  collected 
by  the  store  directly  from  customers  and  paid 
directly  by  the  store  to  a  local.  State,  or  Fed- 
eral taxing  agency.  Gasoline,  liquor,  tobacco, 
and  other  excise  taxes  which  are  paid  by  the  manu- 
facturer or  wholesaler  and  passed  along  to  the 
retailer  also  are  included. 

The  sales  figures,  therefore,  represent  total 
sales  and  receipts  of  all  establishments  primari- 
ly engaged  in  retail  trade.  They  do  not  include 
retail  sales  made  by  manufacturers,  wholesalers, 
service  establishments,  and  other  businesses  whose 
primary  activity  is  other  than  retail  trade.  They 
do,  however,  include  receipts  other  than  from  the 
sale  of  merchandise  at  retail  (e.g.,  service  re- 
ceipts, sales  to  industrial  users,  sales  to  other 
retailers,  etc.)  by  establishments  primarily  en- 
gaged in  retail  trade.  Although  the  count  of  es- 
tablishments as  tabulated  in  this  report  repre- 
sents the  number  in  business  at  the  end  of  the 
year,  the  sales  figures  include  sales  of  all  es- 
tablishments in  business  at  any  time  during  the 
year. 

Payroll,  entire  year. -Payroll  includes  salaries, 
wages,  commissions,  bonuses,  vacation  allowances, 
and  the  value  of  payments  in  kind  (such  as  free 
meals,  lodgings,  etc.)  paid  during  the  year  to 
all  employees.  Gratuities  received  by  employees 
from  patrons  are  not  included.  For  corporations, 
it  includes  amounts  paid  to  officers  and  execu- 
tives; it  does  not  include  compensation  of  pro- 
prietors or  of  partners  of  unincorporated  busi- 
nesses. Payroll  is  reported  before  deductions 
for  Social  Security,  income  tax,  insurance  dues, 
etc. 

Payroll— workweek  ended  nearest  November 
15.— This  item  consists  of  payroll,  as  defined  above, 
which  was  paid  to  persons  on  the  payroll  in  the 
pay  period  ended  nearest  November  15,  1958. 
Establishments  whose  payroll  period  was  other 
than  a  week  were  requested  to  adjust  the  fig- 
ures to  a  weekly  basis . 

Paid  employees— workweek  ended  nearest  No- 
vember 15.— Paid  employees  conaist  of  the  num- 
ber  of  employees,  including  salaried  officers  and 
executives  of  corporations,  who  were  on  the  pay- 
roll for  the  workweek  ended  nearest  November 
15,  but  not  proprietors  or  partners  of  unincorpo- 
rated businesses. 


"Full  workweek"  employees.— "Full  workweek" 
employees  includes  employees,  whether  regular  or 
seasonal,  who,  for  the  specified  pay  period,  were 
paid  for  working  at  least  the  number  of  hours 
typically  worked  in  a  week  by  employees  of  the 
reporting  establishment.  All  other  employees 
paid  during  that  workweek  were  reported  as  part- 
workweek  employees. 

KIND- OF -BUSINESS  CLASSIFICATIONS 

Establishments  covered  by  the  1958  Census  were 
assigned  a  -  kind -of- business  classification  in  ac- 
cordance with  the  provisions  of  the  1957  edition 
of  the  SIC  Manual.  It  should  be  noted  that  kind- 
of-business  classifications  are  not  interchange- 
able with  commodity  classifications.  Most  busi- 
nesses sell  a  number  of  kinds  of  conunodities. 
The  kind-of-business  code  assigned  gaierally 
reflects  either  the  individual  commodity  or  com- 
modity group  which  is  the  primary  source  of  the 
establishment's  receipts  or  some  mixture  of  differ- 
ent commodities  which  characterize  the  estab'- 
lishment's  business.  Thus,  the  classification  of 
establishments  by  kind  of  business  generally  does 
not  make  it  possible  to  determine  either  the  num- 
ber of  establishments  handling  a  particular  com- 
modity or  the  sales  of  that  conmiodity.  For 
example,  the  "food  group"  classification  ^eludes 
stores  selling  some  food  if  the  sale  of  food  is 
not  the  primary  source  of  receipts;  moreover, 
even  though  stores  are  classified  as  "food  stores" 
some  of  their  receipts  may  be  derived  from  the  sale 
of  nonfood  products. 

As  noted  in  the  section  on  "Method  of  Enu- 
meration," the  1958  Census  findings  are  based 
on  reports  from  two  different  sources.  "Em- 
ployer" establishments  were  canvassed  by  mail 
and  were  required  to  complete  report  forms 
especially  designed  for  this  census.  "Nonem- 
ployer"  establishments,  however,  were  included 
in  the  census  on  the  basis  of  information  sup- 
plied on  the  1958  Federal  income  tax  report. 
Because  of  the  nature  of  the  information  avail- 
able on  the  tax  form,  the  kind-of-business  classi- 
fications based  on  that  form  represent  primarily 
"self -designation."  In  some  cases  this  informa- 
tion was  adequate  for  classification  at  the  kind- 
of-business  group  level  but  not  for  detailed  kinds 
of  business.  (See  "Comparisons  of  the  1954 
and  1958  Censuses,"  above.) 

The  classifications  based  on  the  census  forms, 
on  the  other  hand,  reflect  the  information  on  the 
commodity  "composition"  of  the  establishment  as 
revealed  by  the  census  classification  inquiries. 
The  effect  of  the  two  different  sources  on  uni- 
formity of  classification,  as  reflected  in  the 
measurement  of  dollar  volume  of  sales  is  ntvinor. 
In  total,  the  "nonemployer"  establishments  ac- 
count for  less   than   10  percent  of  retail  sales 
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and,  in  most  cases,  it  is  likely  that  the  "self- 
designated"  classification  would  be  consistent  with 
that  derived  from  more  comprehensive  information. 

The  data  in  this  report  for  two  major  SIC 
groups,  55  and  59,  have  been  subdivided,  making 
it  necessary  to  arrive  at  SIC  major  group  totals 
by  addition  (see  description  below  for  these  major 
groups).  In  addition,  data  for  that  part  of  SIC 
group  53  which  relates  to  nonstore  retailers 
are  not  included  in  this  report. 

Lumber,  Building  Materials,  Hardware,  Farm 
Equipment  Dealers  (SIC  Major  Group  52) 

Establishments  primarily  selling  lumber,  build- 
ing materials,  the  basic  lines  of  hardware,  paint, 
wallpaper,  glass,  electrical  supplies,  roofing  ma- 
terials, and  other  supplies  and  equipment  for  home 
construction.  Establishments  primarily  selling 
farm  equipment  are  also  included.  Establishments 
in  this  group  sell  to  contractors  as  well  as  to 
the  general  public. 

Hardware  stores  (SIC  5251).—  Establishments 
primarily  selling  a  number  of  basic  hardware 
lines,  such  as  tools,  builders'  harc^are,  paint 
and  glass,  housewares  and  household  appliances, 
cutlery,  and  roofing  materials.  These  establish- 
ments may  also  sell  farm  implements. 

General  Merchandise  Group  (SIC  Major  Group  53, 
Except  For  "Nonstore  Retailers") 

This  group  includes  all  establishments  within 
SIC  major  group  53— "General  Merchandise"  ex- 
cept for  "nonstore"  establishments. 

The  data  for  establishments  in  this  group  in 
the  1958  Census  of  Business  as  compared  with 
the  1954  Census  of  Business  are  affected  by  the 
treatment  in  1958,  of  leased  departments  as  parts 
of  the  establishment  within  which  they  operate 
rather  than  as  separate  establishments.  The 
data  for  department  stores  are  most  affected 
by  this  change. 

Department  stores  (SIC  531).— Establishments 
nornially  employing  25  or  more  people  and  en- 
gaged in  selling  some  items  in  each  of  the  fol- 
lowing lines  of  merchandise: 

1.  Furniture,  home  furnishings,  appliances, 
radio  and  TV  sets 

2.  A  general  line  of  apparel  for  the  family 

3.  Household  linen  and  dry  goods 

An  establishment  with  total  sales  of  less  than 
$5,000,000,  in  which  sales  of  any  one  of  these 
groupings  is  greater  than  80%  of  total  sales, 
is  not  classified  as  a  department  store. 

An  establishment  with  total  sales  of  $5,000,000 
or  more  is  classified  as  a  department  store 
even    if    sales    of  one  of  the  groups  described 


above  is  more  than  80%  of  total  sales,  provided 
that  the  combined  sales  of  the  other  two  groups 
is  $500,000  or  more.  Relatively  few  stores 
are  included  in  this  classification  as  a  result 
of  this  special  rule  and  most  of  those  which  are 
would  otherwise  have  been  classified  in  the  ap- 
parel group  (SIC  major  group  56). 

Limited  price  variety  stores  (SIC  533).— Es- 
tablishments  primarily  selling  a  variety  of  mer- 
chandise in  the  low  and  popular  price  ranges, 
such  as  stationery,  gift  items,  women's  acces- 
sories, toilet  articles,  light  hardware,  toys,  house- 
wares, confectionery.  These  establishments  fre- 
quently are  known  as  "5  and  10  cent"  stores 
and  "5  cent^  to  a  dollar"  stores,  although  mer- 
chandise is  usually  sold  outside  these  price  ranges. 

Classification  of  all  stores  in  this  category 
is  primarily  based  on  self- designation  by  the  store 
operators.  The  self -designation  was  supplemented 
by  the  addition  to  the  1958  Census  repon  form 
of  a  question  on  food  sales,  the  answers  to  which 
resulted  in  removing  from  this  category  a  sig- 
nificant number  of  simller  establishments  included 
under  this  heading  in  the  1954  tabulations. 

Food  Stores  (SIC  Major  Group  54) 

Establishments  primarily  selling  food  for  home 
preparation  and  consumption.  Establishments  pri- 
marily selling  prepared  food  and  drinks  for  crai- 
sumption  on  their  own  prenUses  are  classified 
as  "Eating  and  Drinking  Places"  (SIC  major 
group  58),  and  stores  primarily  engaged  in  selling 
packaged  beers  and  liquors  are  classified  sepa- 
rately as  "liquor  stores." 

Automotive  Dealers  (SIC  Major  Group  55, 
Except  554) 

NOTE:  This  group  does  not  include  estab- 
lishments primarily  engaged  in  selling  trucks 
and  motorized  industrial  equipment.  &ich  es- 
tablishments are  included  in  the  Wholesale  Trade 
portion  of  the  Census  of  Business. 

Passenger  car  dealers,  franchised  and  non- 
franchised  (SIC  551.  552).— Establishments  pri- 
marily selling  new  automobiles,  or  new  and  used 
automobiles  and  trucks.  These  establishments 
frequently  operate  repair  shops  and  used  car 
lots  and  may  carry  stocks  of  replacement  parts, 
tires,  batteries,  and  automotive  accessories.  Used 
car  lots  and  repair  shops  operated  by  franchised 
dealers  are  not  recognized  as  separate  estab- 
lishments. Data  for  such  operations  are  con- 
solidated in  this  category  with  other  data  for 
franchised  passenger  car  dealers.  Establish- 
ments primarily  selling  used  cars  and  trucks  and 
not  holding  a  franchise  for  the  sale  of  new  pas- 
senger cars  are  also  included. 
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Tire,  battery,  accessory  dealers  (SIC  553).— 
Establishments  primarily  selling  new  automobile 
tires,  batteries,  automobile  seat  covers,  and  auto- 
mobile parts  and  accessories.  Establishments 
primarily  selling  used  merchandise  in  these  cate- 
gories are  classified  as  "secondhand  stores," 
(SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

Establishments  primarily  selling  gasoline  and 
other  automotive  petroleum  products.  Establish- 
ments called  garages  but  deriving  the  larger 
part  of  receipts  from  gasoline  and  oil  sales 
are  included. 

Apparel,  Accessory  Stores  (SIC  Major  Group  56) 

Establishments  in  this  group  are  primarily 
engaged  in  selling  clothing  of  all  kinds  and  re- 
lated articles  for  personal  wear  and  adornment. 
Not  included  in  this  group  are  the  establish- 
ments which  meet  the  criteria  for  department 
stores  or  general  merchandise  stores  (SIC  531 
and  part  of  5392),  even  though  most  of  their 
receipts  are  from  the  sale  of  apparel  and  ap- 
parel accessories. 

Men's,  boys'  apTpaiel  stores,  custom  tailors  (SIC 
561  and  5671). --Establishments  primarily  engaged 
in  selling  men's  and  boys'  outerwear  and  furnish- 
ings such  as  shirts,  hats,  underwear,  hosiery, 
etc.  Also  included  are  establishments  primari- 
ly engaged  in  the  making  and  selling  of  outer- 
wear to  individual  order  from  stocks  of  material 
carried  in  their  inventory. 

Women's  clothing,  specialty  stores  (SIC  562, 
563,  568).— Establishments  primarily  sellingwom- 
en's  apparel  and  apparel  accessories  of  all  types, 
including  women's  ready-to-wear  stores,  furriers, 
and  the  various  specialty  shops. 

Women's  ready-to-wear  stores  (SIC  562).— 
Establishments  primarily  selling  women's  and 
girls'  apparel.  Establishments  are  included  in 
this  category  provided  (1)  their  sales  of  all  types 
of  apparel  (except  as  noted  in  the  definition  for 
general  merchandise  group  stores)  account  for 
80%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
en's and  girls'  apparel  are  3  or  more  times  the 
sales  of  all  men's  and  boys'  apparel,  and  (3) 
sales  of  women's  and  girls'  coats,  suits,  and  dress- 
es are  at  least  one-third  of  sales  of  all  women's 
and  girls'  apparel.  Establishments  primarily 
selling  garments  made  to  customer  order  are  clas- 
sified as  custom  tailors  (SIC  567). 

Family  clothing  stores  (SIC  565).— Establish- 
ments  primarily  selling  clothing,  furnishings,  and 
accessories  for  men,  women,  and  children,  with- 
out specializing  in  any  one  line.  Establishments 
are  included  in  this  category  provided  (l)their 
sales   of  all  types  of  apparel  (except  as  noted  in 


the  definition  for  general  merchandise  group  stores) 
account  for  80%  or  more  of  their  total  sales, 
(2)  sales  of  all  women's  and  girls'  apparel  items 
are  not  more  than  3  times  the  sales  of  all  men's 
and  boys'  items,  and  (3)  the  sales  of  all  men's 
and  boys'  apparel  items  are  not  more  than  3 
times  the  sales  of  all  women's  and  girls'  apparel 
items. 

Shoe  stores  (SIC  566).— Establishments  primarily 
selling  shoes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  family  shoe  stores;  and  chil- 
dren's, juveniles'  shoe  stores. 

Furniture,  Hortie  Furnishings,  Equipment  Stores 
(SIC  Major  Group  57) 

Establishments  primarily  selling  merchandise 
used  in  furnishing  the  home,  such  as  furniture, 
floor  coverings,  draperies,  glass  and  chinaware, 
domestic  stoves,  refrigerators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radio 
and  TV  sets.  Also  included  are  musical  instru- 
ment stores  and  music  and  record  shops,  kinds 
of  business  which  in  the  1954  Census  of  Busi- 
ness were  included  in  the  group  "Other  Retail 
Stores."  Antique  stores,  which  in  the  1954  Census 
were  included  in  this  group  are  now  included  with 
"Other  Retail  Stores." 

Furniture  stores  (SIC  5712). -Establishments 
primarily  selling  household  furniture,  mattresses, 
springs,  and  other  sleep  equipment.  Also  included 
in  this  classification  are  establishments  selling 
household  appliances,  record  players,  and  radio 
and  TV  sets,  provided  the  receipts  from  sales 
of  furniture  and  sleep  equipment  exceed  those 
from  sales  of  the  other  commodity  lines  named. 

Other  home  furnishings  stores  (SIC  571  except 
5712).— Establishments  primarily  selling  home  fur- 
nishings  other  than  household  furniture,  mat- 
tresses, springs,  and  other  sleep  equipment.  In- 
cluded are  stores  primarily  engaged  in  selling 
such  lines  of  home  furnishings  as  floor  coverings; 
drapery,  curtains,  slip  covers,  upholstery  materi- 
als; china,  glassware,  metalware;  lamps  and  lamp- 
shades, blinds  and  window  shades;  etc. 

Household  appliances,  radio,  TV  stores  (SIC 
572  and  5732).— Establishments  primarily  engaged 
in  selling  household  appliances  (such  as  electric  and 
gas  refrigerators,  stoves,  vacuum  cleaners,  wash- 
ing machines  and  dryers,  freezers,  electric  irons, 
percolators,  hot  plates,  etc.)  and  radios,  television 
sets,  and  record  players.  The  retail  establishments 
(primarily  engaged  in  the  sale  of  electric  and  gas 
appliances  for  household  use)  operated  by  public 
utility  firms  are  included  in  this  category. 

Music  stores  (SIC  5733).— Establishments  pri- 
marily  selling  musical  instruments  such  as  organs, 
pianos,  horns,  stringed  instruments,  drums,  xylo- 
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phones,  etc.   Also  those  establishments  primarily 
selling  phonograph  records  and  albums. 

Eating  Places  (SIC  5812) 

Establishments  primarily  engaged  in  selling 
prepared  foods  and  drinks  for  consumption  on  their 
own  premises. 

Drinking  Places  (SIC  5813) 

Establishments  primarily  engaged  in  selling 
drinks,  such  as  beer,  ale,  wine,  liquor,  and  other 
alcoholic  beverages  for  consumption  on  their  own 
premises. 

Drug   Stores,  Proprietary   Stores  (SIC  591) 

Establishments  which  sell  prescriptions,  drugs, 
or  proprietary  medicines  in  combination  with  lines 
such  as  cosmetics,  toiletries,  tobacco,  magazines 
and  books,  and  novelty  merchandise.  Those  stores 
which  sell  prescriptions  are  classified  as  drug 
stores,    the    remainder    as    proprietary    stores. 

Other  Retail   Stores    (SIC  Major  Group  59, 
Except  SIC  591) 

Liquor  stores  (SIC  592),  also  government-oper- 
ated liquor  stores  (SIC  Major  Group  92  and  93).— 
Establishments  primarily  selling  packaged  alco- 
holic beverages  such  as  ale,  beer,  wine,  and  whisky 
for  consumption  off  the  premises.  Liquor  stores 
operated  by  States,  counties,  and  municipalities 
are  included.  Stores  primarily  selling  prepared 
drinks  for  consumption  on  the  premises  are  not 
included  in  this  category  but  are  classified  with 
drinking  places  (SIC  5813). 

Book  stores  (SIC  5942).— Establishments  pri- 
marily selling  new  books  and  periodicals. 

Stationery  stores  (SIC  5943). — Establishments 
primarily  selling  stationery  items,  such  as  writing 


paper,  tablets,  accounting  forms,  legal  forms, 
greeting  cards,  post  cards,  and  school  and  office 
supplies. 

Sporting  goods  stores  (SIC  5952). — Establish- 
ments  primarily  selling  a  general  or  specialized 
line  of  sporting  goods  and  equipment  for  hunting, 
camping,  fishing,  -skiing,  riding,  tennis,  golf,  and 
other  sports,  and  gymnasium  and  playground  equip- 
ment. 

Bicycle  shops  (SIC  5953).— Establishments  pri- 
marily selling  bicycles  and  bicycle  parts  and 
accessories. 

Jewelry  stores  (SIC  597).— Establishments  pri- 
marily  selling  any  combination  of  the  lines  of 
jewelry,  such  as  diamonds  and  other  precious 
stones;  rings,  bracelets  and  brooches;  sterling  and 
plated  silverware;  and  watches  and  clocks. 

Florists  (SIC  5992).— Establishments  primarily 
selling  cut  flowers  and  growing  plants .  Greenhouses 
and  nurseries  are  not  included  in  the  Census  of 
Business. 

DATA  FOR  MAJOR  RETAIL  CENTERS 

Due  to  the  relatively  small  number  of  establish- 
ments in  the  Major  Retail  Centers,  sales  figures 
are  shown  only  for-- 


3. 


Retail  stores,  total. 

Convenience  goods  stores,  i.e..  Food  stores 
(SIC  54),  Eating  and  drinking  places  (SIC  58), 
and  Drug,  proprietary  stores  (SIC  591). 
Shopping  goods  stores,  i.e.,  General  mer- 
chandise stores  (SIC  53  pt.).  Apparel, 
accessory  stores  (SIC  56),  and  Furniture, 
home  furnishings,  equipment  stores  (SIC  57). 
All  other   retail  stores  (SIC  52, 55,  599). 


u. 

S.  DEPARTMENT  OF  COMMERCE 

Field  Offices 

All  publications  of  the  Bureau  of  the  Census  may  be  exsunined  and  ordered  at  any  of  the  addresses  listed  below. 

1      ALBUQUERQUE,  NEW   MEXICO 

DETROIT  26,  MICHIGAN 

PHILADELPHIA  7,  PENNSYLVANIA 

I            Room  321,  U.  S.  Post  Office  Bldg. 

Room  438,  Federal  Building 

Jefferson  Building 
1015  Chestnut  Street 

ATLANTA  3,  GEORGIA 

GREENSBORO,  NORTH    CAROLINA 
Room  407 
U.S.  Post  Office  Building 

Room  604,  Volunteer  Building 
66  Luckie  Street,  N.  W. 

PHOENIX,  ARIZONA 

Room  419,  Ellis  Building 

137  North  Second  Avenue 

HOUSTON  2,   TEXAS 

BOSTON  9,  MASSACHUSETTS 

Room  610,  Scanlan  Building 

Room  232 

405  Main  Street 

PITTSBURGH  22,  PENNSYLVANIA 

U.S.  Post  Office  and  Courthouse 

JACKSONVILLE  1,  FLORIDA 

Room  817,  Fulton  Building 
1 07  Sixth  Street 

BUFFALO  3,  NEW    YORK 

Room  425,  Federal  Building 

Room  504,  Federal  Building 

311  West  Monroe  Street 

PORTLAND  4,  OREGON 

117  Ellicott  Street 

KANSAS    CITY  6,   MISSOURI 

Room  217,  Old  U.  S.  Courthouse 
520  S.  W.  Morrison  Street 

CHARLESTON  4,  SOUTH    CAROUNA 

Room  2011,  911  Walnut  Street 

Area  2 

RENO,   NEVADA 

S«rgeant  Jasper  Building 

1479  Wells  Avenue 

West  End  Broad  Street 

LOS  ANGETuES  15,    CAUFORNIA 
Room  450 

Western  Pacific  Building 

RICHMOND  19,  VIRGINIA 

CHEYENNE,  WYOMING 

1031  South  Broadway 

Room  309 ,  Parcel  Post  Building 

Room  207,  Majestic  Building 

1 1th  and  Main  Streets 

16th  Street  and  Capitol  Avenue 

MEMPHIS  3,  TENNESSEE 

Room  212,  Falls  Building 

ST.    LOUIS  1,   MISSOURI 

CHICAGO  6,  ILLINOIS 

22  North  Front  Street 

Room  910,  New  Federal  Building 

Room  1302 

1114  Market  Street 

226  West  Jackson  Boulevard 

MIAMI  32,  FLORIDA 

Room  316 

SALT  LAKE   CITY  1,   UTAH 

!     CINCINNATI  2,  OHIO 

U.S.  Post  Office  Building 

Room  105 

915  Fifth  Third  Bank  Building 

300  N.  E.  First  Avenue 

222  S.  W.  Temple  Street 

36  East  Fourth  Street 

MINNEAPOUS  1,  MINNESOTA 

SAN  FRANCISCO  11,   CALIFORNIA 

CLEVELAND  1 ,  OHIO 

Room  319,  Metropolitan  Building 

Room  419,  Customhouse 

4th  Floor 

2nd  Avenue  South  and  3rd  Street 

555  Battery  Street 

Federal  Reserve  Bank  Building 

East  Sixth  St.  and  Superior  Ave. 

NEW  ORLEANS  12,  LOUISIANA 

SAVANNAH,    GEORGIA 

Room  1508 

Room  235 

DALLAS  1,   TEXAS 

Masonic  Temple  Building 

U.S.  Courthouse  and  Post  Office  Bldg. 

Room  3-104,  Merchandise  Mart 

333  St.   Charles  Avenue 

125-29  BuU  Street 

500  South  Ervay  Street 

i 

NEW   YORK  1,  NEW  YORK 

SEATTLE  4,    WASHINGTON 

DENVER  2,  COLORADO 

6 1st  Floor 

Room  809 

Room  142,  New  Custom  House 

Empire  State  Building 

Federal  Office  Building 

19th  and  Stout  Streets 

350  Fifth  Avenue 

909  First  Avenue 

1                                                                For  local  telephone  listing,  consult  section  devoted  to  U. 

S.  Government. 
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The  1958  Census  of  Business  consists  of  three  major  trade 
segments— retail  trade,  wholesale  trade,  and  selected  service 
trades.  The  final  results  of  the  1958 Census  are  published  in 
the  form  of  separate  report  series  for  each  of  these  trade 
segments  and  a  separate  report  for  public  warehouses.  These 
report  series  will  supersede  the  preliminary  reports. 

The  1958  Business  Census  report  series  for  retail  trade, 
wholesale  trade,  and  selected  services  will  consist  of  two 
parts— (1)  Area  Reports,  and  (2)  Subject  Reports.  For  re- 
tail trade  and  hotels  and  motion  picture  theaters,  a  third 
series  of  reports  relating  to  the  Central  Business  Districts 
of  large  metropolitan  centers  will  also  be  issued. 

Subsequent  to  the  issuance  of  final  reports,  findings  of  the 
1958  Census  will  be  consolidated  and  issued  as  Census  vol- 
umes. Announcements  concerning  the  report  series  and  the 
volumes  may  be  obtained  by  writing  to  the  Bureau  of  the  Cen- 
sus, Washington  25,  D.  C. 

The  above  report  series  do  not  cover  Puerto  Rico,  results 
for  which  will  be  issued  separately. 

THE  RETAIL  TRADE  REPORT  SERIES 

Following  are  brief  descriptions  of  the  report  series  for 
retail  trade: 

Area  Reports 

A  separate  report  for  each  State,  the  District  of  Columbia, 
Alaska,  Hawaii,  Virgin  Islands,  Guam,  and  continental  United 
States  showing,  by  kind  of  business,  data  on  number  of  es- 
tablishments, sales  for  the  year,  payroll  for  the  year,  pay- 
roll and  number  of  paid  employees  for  the  workweek  ended 
nearest  November  15,  1958,  and  number  of  proprietors.  De- 
tailed kind-of-business  data  are  provided  for  the  State,  for 
each  standard  metropolitan  statistical  area,  for  each  large 
county,  and  for  each  large  city.  In  addition,  data  for  less 
detailed  kind-of-business  groupings  are  shown  for  all  coun- 
ties and  for  each  city  of  2,500  or  more  inhabitants.  The  re- 
ports for  the  New  England  States  will  also  include  data  for 
those  towns  which  in  the  latest  Census  had  an  urban  concen- 
tration of  2,500  or  more  inhabitants  as  well  as  all  those  with 


a  total  population  of  10,000  or  more.  The  Pennsylvania  and 
New  Jersey  reports  provide  data  for  townships  and  towns 
having  a  population  of  10,000  or  more  at  the  latest  Census. 
The  number  of  kinds  of  business  for  which  figures  are  pub- 
lished will  vary  according  to  the  number  of  establishments 
in  the  area. 

Subject  Reports 

These  reports  provide  data  for  such  subjects  as  sales-size 
of  establishment,  employment -size  of  establishment,  legal 
form  of  organization,  and  single  units  and  multiunits  as  well 
as  for  a  number  of  special  subjects  applicable  to  particular 
trades  or  groups  of  trades.  They  will  include  detailed  sta- 
tistics by  kind  of  business  for  the  United  States  as  a  whole 
and  for  standard  metroix>litan  statistical  areas  and  States, 
with  cross-classification  by  related  subjects. 

Trade  R.eports 

This  series  assembles  data  for  a  particular  trade  or  group 
of  related  trades.  The  data  for  the  most  part  are  assembled 
from  the  area  and  subject  reports.  The  trades  covered  in  a 
specific  trade  report  are  not  limited  to  those  in  a  specific 
industry  division,  such  as  retail  trade,  but  may  include  trades 
in  any  of  the  industry  divisions  covered  by  the  1958  Census  of 
Business. 

Central  Business  District  Reports 

A  report  will  be  provided  for  each  of  a  number  of  large 
metropolitan  cities,  with  data  presented  by  kind  of  business. 
Includes  general  statistics  (establishments,  sales,  and  annual 
payroll)  by  kind  of  business  for  the  central  business  district, 
the  central  city,  the  central  city  exclusive  of  the  central 
business  district,  the  standard  metropolitan  statistical  area, 
and  the  standard  metropolitan  statistical  area  exclusive  of 
the  central  business  district.  In  addition,  for  a  number  of 
the  larger  metropolitan  areas,  statistics  are  published  for 
major  business  centers  outside  the  central  business  district. 
Although  these  reports  are  designed  primarily  to  present  in- 
formation for  retail  trade,  they  will  also  include  data  for 
two  service  businesses  hotels  and  motion  picture  theaters. 
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PLANS  FOR  1958  CENSUS  OF  BUSINESS  VOLUMES 

Volume  I.  RETAIL  TRADE,  SUMMARY  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters, 
presenting  statistics  by  kind  of  business  and  geographic 
areas,  for  such  subjects  as  sales -size  of  establishments, 
single  units  and  multiunits,  employment-size  of  establish- 
ments, and  legal  form  of  organization.  This  volume  will 
incorporate  the  subject  report  series  BC58-RS. 

Volume  II.  RETAIL  TRADE,  AREA  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business,  for  counties,  cities,  ^nd  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
retail  establishments  in  the  area.  Data  for  selected  towns 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-RA. 

Volume  m.  WHOLESALE  TRADE,  SUMMARY  STATIS- 
TICS— A  United  States  summary  chapter  and  separate 
chapters,  presenting  statistics  by  kind  of  business  and 
geographic  areas,  for  such  subjects  as  size  of  wholesale 
establishments,  receivables  and  bad  debt  losses,  sales  by 
class  of  customer,  commodity  line  sales,  legal  form  of 
organization,  and  petroleum  bulk  stations.  This  volume 
will  incorporate  the   subject  report  series  BC58-WS. 

Volume  IV.  .WHOLESALE  TRADE,  AREA  STATISTICS  — 
A  United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordjince  with  the  number  of 
wholesale  establishments  in  the  area.  Data  for  selected 
towns  and  townships  in  New  England,  New  Jersey,  and 
Pennsylvania  will  also  be  included.  This  volume  will  in- 
corporate the  area  report  series  BC58-WA. 

Volume  V.  SELECTED  SERVICE  TRADES,  SUMMARY 
STATISTICS — A  United  States  summary  chapter  and  sepa- 
rate chapters,  presenting  statistics  by  kind  of  business  and 
geographic  areas,  for  such  subjects  as  receipts-sire  of 
establishments,  employment-size  of  establishments,  legal 
form  of  organization,  single  units  and  multiunits,  laundries 
and  cleaning  plants,  motion  pictures,  and  hotels  and  motels. 
This  volume  will  incorporate  the  subject  report  series 
BC58-SS. 

Volume  VI.  SELECTED  SERVICE  TRADES,  AREA  STA- 
TISTICS— A  United  States  summary  chapter  and  separate 
chapters  for  each  State,  the  District  of  Cclumbia,  Alaska, 
Guam,  Hawaii,  and  the  Virgin  Islands.  Statistics  are  pre- 
sented by  kind  of  business  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordcince  with  the  number  of 
service  establishments  in  the  area.  Data  for  selected  towns 
2ind  toAvnships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-SA. 
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PREFACE 


AUTHORITY  AND  SCOPE 

The  1958  Census  of  Business  along  with  the  1958  Censuses 
of  Manufactures  and  Mineral  Industries  was  required  by  law 
under  13  U.S.C.,  sections  131  and  224.  These  censuses  covered 
businesses  operated  in  the  continental  United  States,  Alaska, 
Hawaii,  Guam,  and  the  Virgin  Islands.  A  separate  Census  of 
Business  and  Manufactures  for  1958  was  also  conducted  in 
Puerto    Rico    jointly    with    the   Commonwealth   Government. 

The  1958  Census  of  Business  covered  retail  trade,  wholesale 
trade,  selected  services,  and  public  warehousing.  This  report 
provides  findings  for  retail  stores  in  selected  central  business 
districts  and  in  major  retail  centers;  and  for  hotels  and  motion 
picture   theaters    in   the   selected  central  business  districts. 

AREAS  COVERED 

Each  of  the  reports  in  this  series  covers  a  separate  standard 
metropolitan  statistical  area  and  includes  data  for  the  central 
business  district  (or  central  business  districts)  in  the  specified 
standard  metropolitan  statistical  area,  as  well  as  for  each  Cen- 
sus-delineated major  retail  center  (MRC)  located  in  the  same 
standard  metropolitan  statistical  area  (SMSA).  The  number  of 
MRC's  for  which  data  are  shown  in  a  single  SMSA  vary  from 
none  to  about  two  dozen.  The  entire  series  of  reports  covers 
97  SMSA's,  and  provides  data  for  109  CBD's  and  some  500 
MRC's. 

DEUNEATION  OF  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

Because  many  large  cities  had  no  officially  defined  area 
representing  their  "Central  Business  Districi/it  was  necessary 
for  the  Bureau  of  the  Census  prior  to  the  1954  Census  of 
Business  to  arrange  for  the  delineation  of  such  districts  before 
a  program  to  tabulate  Census  data  for  them  could  be  imple- 
mented. The  delineation  of  central  business  districts  was  ac- 
complished with  the  cooperation  of  the  Census  Tract  Committees 
in  the  large  cities  included  in  the  central  business  district  (CBD) 
program.  In  their  work  on  the  CBD's  the  Census  Tract  Com- 
mittees obtained  the  representation  of  a  variety  of  local 
interests,  such  as  business  firms  and  associations,  newspapers, 
planning  agencies,  welfare  organizations,  local  governmental 
bodies,  etc.  Central  business  districts  have  been  delineated  only 
in  those  cities  of  100,000  or  more  inhabitants  (according  to  the 
1950  Census  of  Population  or  a  subsequent  special  census  prior 
to  1959)  in  which  there  was  a  local  Census  Tract  Committee 
recommendation  for  such  an  area  in  response  to  an  inquiry  from 
the  Census  Bureau. 

The  objective  of  the  CBD  program  was  stated,  as  follows,  in 
a  letter  from  the  Director  of  the  Census  Bureau  to  the  Census 
Tract  Committees: 

"The  primary  objective  of  this  operation  is  to  provide  a 
basis  for  comparing  changes  in  business  activity  in  the  Cen- 
tral Business  District  with  those  in  the  remainder  of  the 
metropolitan  area  or  of  the  central  city." 

Because  there  are  no  generally  accepted  rules  for  determining 
what  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 
did  not  provide  rigid  specifications  for  defining  the  CBD  but  (1) 
provided  a  general  characterization  of  the  CBD,  describing  it  as 
"an  area  of  very  high  land  valuation,  an  area  characterized  by  a 
high  concentration  of  retail  businesses,  offices,  theaters,  hotels, 
and  "service"  businesses,  and  an  area  of  high  traffic  flow";  and 
(2)  required  that  the  CBD  ordinarily  should  be  defined  to  follow 


existing  tract  lines,  i.e.,  toconsistofoneof  more  whole  Census 
tracts.  The  emphasis  put  on  tracts  was  based  on  the  anticipation 
that  other  Census  statistics  than  those  derived  from  the  Census 
of    Business    might    conveniently    be    tabulated    for   CBD's. 

It  was  recognized  that  the  tract  basis  for  CBD's  might 
lead  to  the  inclusion  of  some  land  area  not  properly  within 
a  strictly  defined  CBD  or  to  the  exclusion  of  a  small  por- 
tion of  what  should  be  in  the  CBD.  It  was  believed  that  this 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnitudes  being  measured.  Provision,  however,  was  made 
for  splitting  tracts  where  a  serious  problem  was  encountered. 
The  use  of  tract  lines  for  boundaries  also  was  consistent  with 
the  desire  to  keep  CBD  boundaries  constant,  in  order  to  maxi- 
mize the  value  of  comparisons  over  time.  Although  it  was 
recognized  that  the  CBD  strictly  defined  would  tend  to  change 
over  time,  it  was  felt  that  the  inexactitude  resulting  from  the 
use    of    fixed    boundaries    would    not    prove  to  be  serious. 

In  some  cities  where  there  had  been  a  previously  established 
central  business  district  or  similar  area  which  substantially 
corresponded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  in 
the  Bureau's  CBD  program. 

Data  for  a  total  of  95  CBD's  were  provided  in  the  1954 
Census  of  Business.  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  in  97  standard  metropolitan  statistical 
areas.  A  number  of  cities  have  made  nninor  changes  in  the 
boundaries  of  their  CBD's  due  mainly  to  revisions  in  tract 
boundaries.  In  only  one  city,  Minneapolis,  has  a  previously 
defined  CBD  been  significantly  changed. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  and  data  from  them  have  been  tabulated,  as  p)art  of 
the  1958  Census  of  Business  program.  The  major  retail  cen- 
ters (MRC's)  were  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metropolitan  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  themselves)  which  include 
a  major  general  merchandise  store— usually  a  department 
store.  MRC's  were  not  delineated  if  the  publication  of  data 
for  them  would  result  in  violation  of  Census  rules  prohibiting 
disclosure  of  information  for  individual  firms. 

MRC's  include  not  only  the  planned  suburban  shopping  center 
but  also  the  older  string  street  and  neighborhood  developments 
which  meet  the  above  prerequisites.  Frequently  the  boundaries 
of  a  single  MRC  include  stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the  planned  portion. 
In  general  the  boundaries  of  the  MRC's  have  been  established 
to  include  all  adjacent  blocks  containing  at  least  one  store  in 
the  general  merchandise,  appwrel,  or  furniture-appliance 
groups  of  stores,  and  where  a  planned  center  is  involved  in- 
clude all  of  the  center. 

In  those  cities  within  the  standard  metropolitan  statistical 
areas  (SMSA's)  covered  by  this  series  of  reports  which  were 
not  of  sufficient  size  to  qualify  for  the  delineation  of  a  central 
business  district,  no  MRC's  were  delineated  unless  at  least  two 
such  centers  could  be  defined. 


For  explanation  of  procedures  and  definitions,  see  Appendix. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  1.— RETAIL  STORKS  AND  SEIKTED  SERVICE  ESTABLISWIENTS:   1958  AND  1954 

CENTRAL  BUSINESS  DISTRICT  OF  SAN  ANTONIO 

Establlstanents,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


52 

5251 

52  ex.  5251 

53  part  3 
531 

533 
539 

5A 

55  ex.  554 

554 

56 

561,  567 

562, 563, 568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011, 
783 


7012 


Kind  of  business 


RETAIL  S'TORES 

Retail  stores,  total^ 

Lunber,  building  materials,  hardware, 

f aim  equijinent  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores^ 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores .... 

Food  stores 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custcm 

tailors  * 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  heme  fui-nlshings,  equlpnent 

stores 

Furniture  stores* 

Other  heme  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores  * 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores . . 


SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


1958 1 


Estab- 
lish- 
ments^ 


(nunber) 


744 


20 
5 

15 

30 
6 
8 

16 

63 
29 
25 

130 

34 
31 
22 
20 
39 
6 


57 

28 

6 

23 

214 

147 

67 

25 

151 

10 

9 

12 

24 

9 

3 


31 

10 


Sales 2 


($1,000) 


176,530 

2,497 

302 

2,195 

68,277 

(D) 

7,155 

(D) 

3,302 
28,712 

1,467 

29,365 

8,767 
11,043 
10,081 
2,937 
5,502 
1,116 


14,786 

10,767 

779 

3,240 

9,206 
7,379 
1,827 

4,765 

14,153 
796 
426 
1,761 
5,797 
229 
508 


8,906 
2,657 


Payroll, 

entire 

year 

($1,000) 


26,912 

289 

49 

240 

11,808 

(D) 

1,252 

(D) 

222 

2,510 

140 

4,725 

1,654 

1,593 

1,464 

425 

822 

231 


2,436 

1,828 

144 

464 

1,842 

1,605 

237 

773 

2,167 
51 
61 
244 
919 
45 
76 


3,097 
606 


Paid  employees, 

workweek  ended 

nearest  Nov.  15 


Total 
(nunber) 


10,362 

90 
12 

78 

4,501 
(D) 
797 
(D) 

166 

662 

67 

1,874 

518 
801 
726 
217 
257 
81 


752 

555 

33 

164 

1,225 

1,064 

161 

335 

690 
19 
22 
62 

266 
21 
23 


1,804 
275 


Full 
workweek 

(nunber) 


8,926 


90 
12 

78 

3,652 
(D) 
547 
(D) 

136 

648 

62 

1,534 

480 
607 
551 
175 
203 
69 


724 

539 

31 

154 

1,122 
972 
150 

296 

662 
16 
19 
58 

261 
21 
22 


,716 
232 


1954' 


Estab- 
lish- 
ments^ 


(mmber) 


745 

22 

8 

14 

29 
6 

10 
13 

58 

32 

16 

168 

28 

50 
26 
20 
46 
17 


26 

6 

28 

200 

117 

83 

27 

133 

13 

6 

9 

25 

11 

4 


32 

11 


Sales'^ 


($1,000) 


174,081 

1,707 

315 

1,392 

61,675 

(D) 

8,3>4 

(D) 

3,215 
31,520 

1,035 

34,525 

9,818 
11,738 
9,585 
2,936 
7,736. 
2,207 


12,722 

8,210 
697 

3,815 

^,024 
5,794 
2,230 

4,641 

15,017 
1,197 
1,588 
1,074 
5,605 
207 
(D) 


9,050 
2,729 


Payroll, 

entire 

year 

($1,000) 


27,048 

222 

51 

171 

9,424 
(D) 

1,395 
(D) 

284 
3,396 

125 

5,644 

1,739 
1,880 
1,434 

481 
1,168 

376 


2,720 

1,893 

112 

715 

1,721 

1,397 

324 

789 

2,723 
60 
585 
166 
923 
46 
(D) 


3,109 

481 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

■"■Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately 
counted  and  sepai^tely  classified  in  accordance  with  its  own  kind  of  biisiness.  The  effect  on  comparability  is  greatest  for  general 
merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stoics  (SIC  56).  The  1954  sales  of  leased  departments  located  in  general 
merchandise  stores  but  elsewhere  classified  were  $5,139,000  ,  of  which  $3,417,000  was  Included  with  apparel,  accessory  stores. 
This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

•'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.591)  not  covered  in  any  of  the  lines  below. 


SAN  ANTONIO,  TEX.,  AREA 


Table  2.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  195^ 

CITY  OF  SAN  ANTONIO 


Establislnients,  Sales,  Annual  Payroll,  and  Qnployees,  by  Kind  of  Business 


SIC  code 


52 

5251 

52  ex.  5251 

53  part' 
531 

533 
539 

5-1 

55  ex.  55-; 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


Kind  of  business 


RETAIL  STORES 


Retail  stores,  total''. 


Lumber,  building  materials,  hardware, 

f 8U3n  equlpnent  dealers 

Hardware  stores 

Other 


General  merchandise  gro\ip   stores  ,. 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors  

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores^ 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores'^ 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 


Eating,  drlnMng  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores ' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  siqjply  stores. 


SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


•1958^ 


Estab- 
lish- 
ments^ 


(number) 


4,944. 

215 

41 

174 

177 

8 

64 

77 

1,100 

350 

617 

259 

56 
80 
60 
27 
62 
28 


215 
87 
27 

101 

,134 
714 
420 

161 

716 
114 
10 
24 
'  50 
73 
12 


69 
32 


($1,000) 


634,231 

27,228 
(D) 
(D) 

99,701 

68,568 

(D) 

(D) 

157,496 

138,885 

42,228 

39,445 

10,403 

15,445 

(D) 

4,018 

7,612 

1,943 


27,975 

16,860 

1,214 

9,901 

41,050 

33,033 

8,017 

19,449 

40,774 

11,504 

(D) 

(D) 

(D) 

1,549 

1,361 


9,763 
(D) 


Payroll, 

entire 

year 


($1,000) 


70,717 

3,143 
(D) 
(D) 

15,504 

11,109 

(D) 

(D) 

8,533 

13,102 

4,246 

6,287 

1,950 

2,353 

(D) 

554 

1,089 

341 


4,215 

2,653 

214 

1,348 

7,927 

7,100 

827 

3,095 

4,665 
625 
(D) 
(D) 
(D) 
278 
177 


3,313 
(D) 


Paid  employees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


29,498 

1,020 
(D) 
(D) 

6,387 

3,891 

(D) 

(D) 

4,572 

3,216 

2,258 

2,451 

614 
1,073 
(D) 
277 
357 
130 


1,340 

821 

56 

463 

5,210 

4,538 

672 

1,405 

1,639 
218 
(D) 
(D) 
(D) 
134 
54 


1,928 
(D) 


Full 
workweek 

(number) 


24,805 

972 
(D) 
(D) 

4,981 

3,048 

(D) 

(D) 

3,007 

3,138 

2,024 

2,023 

568 
843 
(D) 
219 
280 
113 


1,279 

792 

54 

433 

4,687 

4,094 

593 

1,187 

1,507 
186 
(D) 
(D) 
(D) 
125 
50 


1,835 
(D) 


1954^ 


Estab- 
lish- 
ments ^ 


(number) 


231 

55 

174 

131 

7 

57 

63 

1,237 

233 

513 

283 

47 
90 
53 
31 
64 
37 


206 
58 
21 

95 

1,209 
638 
569 

155 

684 
110 
15 
25 
48 
76 
12 


($1,000) 


518,253 


29,751 

2,096 

27,635 

76,110 

58,271 

(D) 

(D) 

116,854 

100,342 

32,640 

43,663 

(D) 

15,368 

(D) 

3,511 

'  9,929 

3,207 


23,495 

13,415 

(D) 

(D) 

37,^5 
27,102 
10,237 

14,770 

43,283 
7,784 
3,173 
1,819 
6,206 
1,387 
(D) 


9,526 
4,505 


Payroll, 
entire 


($1,000) 


59,532 

3,164 

175 

2,989 

11,252 

8,594 

(D) 

(D) 

6,453 

9,377 

3,284 

6,739 

(D) 
2,267 

(D) 

567 
1,395 

543 


4,212 

2,703 

(D) 

(D) 

6,877 
5,795 
1,082 

2,387 

5,787 
325 

1,244 
261 
984 
215 
(D) 


3,216 
910 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available,    ...  Represents  zero. 

'^ Sales  o  f  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately  counted 
and  separately  classified  in  accordance  with  its  own  kind  of  bxisiness.  The  effect  on  comparability  is  greatest  for  general  merchan- 
dise stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  pictiire  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "noneniployer"  establish- 
ments which  coiild  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  3.— RETAIL  STORES  AND  SELHKTED  SERVICE  ESTABLISmENTS:   1958  AND  1954 

SAN  ANTONIO  STANDARD  METROPOLITAN  STATISTICAL  AREA 

Establlslments,  Sales,  Ammal  Payroll,  and  Bsployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958 1 


Estab- 
lish- 
ments^ 


(number) 


Sales ^ 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  eii5)loyees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


1954'- 


Estab- 
lish- 
ments^ 


(number) 


Sales'' 


($1,000) 


52 

5251 

52  ex.  5251 

53  part  3 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STOKES 

Retail  stores,  total 

Lumber,  building  materials,  hardware, 

f aim  equipnent  dealers 

Hardware  stores 

Other 

General  merchandise  groiq)  stores^ 

Department  stores .,..,,., 

Li  mi  ted  price  variety  stores 

Other  general  merchandise  stores.,.. 

Food  stores 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors* 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores ' 

Family  clothing  stores' 

Shoe  stores ......•• 

Other  apparel  stores 

Furniture ,  home  furnishings ,  equipment 

stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places 

Eating  places , 

Drinking  places 

Drug  stores ,  proprietary  stores . , 

Other  retail  stores* 

Liquor  stores 

Book ,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  s\5)ply  stores,. 

SELECTED  SERVICES 


5,369 

236 

4^ 

192 

193 

8 

66 

83 

1,203 

358 

689 

276 

61 
86 
65 
27 
65 
31 


224 
87 
27 

110 

1,249 
772 
477 

168 

773 
120 
12 
25 
52 
78 
15 


Hotels 

Motion  picture  theaters. 


667,623 


30,965 

3,457 

27,508 

100,691 

68,568 

15,793 

(D) 

170,340 

139,382 

47,168 

40,916 

10,937 

16,016 

14,866 

4,018 

7,820 

(D) 


28,879 

16,860 

1,214 

10,805 

44,836 

36,205 

8,631 

20,551 

43,895 
12,138 
568 
2,254 
6,404 
1,761 
1,530 


9,763 
(D) 


74,132 

3,624 

350 

3,274 

15,570 

11,109 

2,400 

2,061 

9,310 

13,144 

4,748 

6,484 

2,014 
2,451 
2,313 

554 
1,109 

356 


4,339 

2,653 

214 

1,472 

8,681 

7,818 

863 

3,260 

4,972 

662 

85 

283 

1,001 
324 
197 


3,313 
(D) 


31,022 

1,179 

133 

1,046 

6,426 

3,891 

1,558 

977 

4,901 

3,232 

2,494 

2,521 

636 
1,109 
1,026 
277 
362 
137 


1,381 

821 

56 

504 

5,630 

4,928 

702 

1,484 

1,774 

234 

32 

81 

308 

153 

63 


1,928 
(D) 


26,144 

1,121 

120 

1,001 

5,019 

3,048 

1,097 

874 

3,276 

3,152 

2,231 

2,084 

582 
879 
815 
219 
284 
120 


1,320 

792 

54 

474 

5,067 

4,454 

613 

1,253 

1,621 

196 

28 

76 

291 

143 

53 


1,835 
(D) 


5,140 

244 

61 

183 

145 

7 

59 

75 

1,291 

242 

554 

295 

49 
93 
55 
31 
56 
42 


215 
61 
23 

99 

,269 
670 
597 

163 

722 
126 
16 
26 
48 
79 
13 


66 
38 


541,839 


31,809 

2,4^1 

29,368 

77,017 

58,271 

11,722 

6,972 

126,973 

101,449 

35,441 

44,344 

11,836 
15,453 
12,886 

3,511 
(D) 

3,339 

24,040 

13,570 

(D) 

8,595 

40,008 
29,228 
10,714 

15,878 

44,880 
8,539 
3,195 
(D) 
6,206 
1,482 
6,325 


9,526 
4,505 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately  counted 
and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchan- 
dise stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  toteils  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  -V.— RETAIL  STORES  AMD  SELECTED  SERVICE  ESTABLISmENTS— PERCENT  CHANGE  IN  SALES,  1954  TO  1958 

CENTRAL  BUSINESS  DISTRICT  OF  SAN  ANTONIO,  THE  ENTIRE  CITY,  AND  SAN  ANTONIO  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  change^ 


Central 

btislness 

district 


Entire 
city 


City 
less  its 
central 
business 
district 


Entire 
standard 
metro- 
politan 
statistical 
area 


Standard 

metro- 
politan 
statistical 
area  less 
central 
business 
district 


52 

5251 

52  ex,  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 


591 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total-'.,., ,,,.,. 

Lumber,  building  materials,  hardware,  farm  equipment 

dealers 

Hardware  stores 

Other 

General  merchandise  group  stores  .,. 

Department  s^ores ..,.,. 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores ., 

Automotive  dealers. , 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom  tailors* 

Women's  clothing,  specialty  stores 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores .,,.. 

Furniture,  home  furnishings,  equipment  stores,,,,,,. 

Furniture  stores'* ,,, 

Other  heme  furnishings  stores* 

Household  appliance,  radio,  TV,  music  stores 

Eating,  drinking  places, ,,, ....,,,. 

Eating  plac es i 

Drinking  places ,, 

Drug  stores ,  proprietary  stores ,, 

Other  retail  stores^  ,. , 

Liquor  stores .,,,.,.,,.,,,..... 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores ; 

Florists 

Camera,  photographic  s\5)ply  stores,,,.,,,,,,,,,,,. 


SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


1.4 


46.3 
-4.1 
57.7 

10.7 

(D) 

-14.2 

(D) 

2.7 

-8.9 

41.7 

-15.0 

-10.7 

-5.9 

5.2 

0.0 

-28.9 

-49.4 

16.2 

31.1 

11.8 

-15.1 

14.7 

27.4 

-18.1 

2.7 

-5.8 

-33.5 

-73.2 

3.4 

64.0 

10.6 

(D) 


-1.6 
-2.6 


22.4 


-8.5 
(D) 
(D) 

31.0 

17.7 

(D) 

(D) 

34.8 

38.4 

29.4 

-9.7 

(D) 

-0.5 

(D) 

14.4 

-23.3 

-39.4 

19.1 

25.7 

(D) 

(D) 

9.9 

21.9 

-21.7 

31.7 

-5.8 
47.8 
(D) 
(D) 
(D) 
11.7 
(D) 


2.5 
(D) 


33.0 


-11.8 
(D) 
(D) 

117.7 
(D) 
(D) 
(D) 

35.7 

60.1 

29.0 

10.3 

(D) 

21.3 

(D) 

88.0 

-3.8 

-17.3 

22.4 

17.1 

(D) 

(D) 

8.6 

20.4 

-22.7 

45.0 

-5.8 
62.6 
(D) 
(D) 
(D) 
11.9 
(D) 


30.0 
(D) 


23.2 


-2.7 
41.6 
-6.3 

30.7 
17.7 

34.7 
(D) 

34.2 

37.4 

33.1 

-7.7 

-7.6 

3.6 

15.4 

14.4 

(D) 

(D) 

20.1 

24.2 

(D) 

25.7 

12.1 

23.9 

-19.4 

29.4 

-2.2 

42.1 

-82.2 

(D) 

3.2 

18.8 

-75.8 


2.5 
(D) 


33.5 


-5.4 
48.4 
-9.5 

111.2 
(D) 

155.0 
(D) 

35.0 

58.3 

32.8 

17.6 

7.5 

33.9 

45.0 

88.0 

(D) 

(D) 

24.5 

13.7 

(D) 

58.3 

11.4 

23.0 

-19.8 

40.5 

-0.4 

54.5 

-91.2 

(D) 

1.0 

20.2 

(D) 


80.0 
(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

^In  computing  percent  change,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased 
department  was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  compara- 
bility is  greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect 
"hotels"  or  "motion  picture  theaters." 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
1954  data  limited  to  "employer"  establishments  in  computing  percent  change. 

'in  computing  percent  change,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  5.— RETAIL  STORES:   1958  AND  195<;  CENTRAL  BUSINESS  DISTRICT  SALES  AS  PERCENT  OF 

SAN  ANTONIO  AND  OF  SAN  ANTONIO  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


•'V"| 


,'iwf 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

5^ 

55  ex.  554 

55"i 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Kind  of  business 


RETAIL  STORES 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware,  fam  equitiment  dealers 

Hardvare  stores. 

Other 

General  merchandise  grcnip   stores-' 

Department  stores. 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores. 

Automotive  dealers. 

Gasoline  service  stations. ,,,.,..,.......,..,.....,......... 

Apparel,  accessory  stores. .................................. 

Men's,  boys'  apparel  stores,  custom  tailors*..., 

Women's  clothing,  specialty  stores  

Ready-to-wear  stores  ' 

Family  clothing  stores' 

Shoe  stores. .............................................. 

Other  apparel  stores 

Furniture,  home  furnishings,  equipnent  stores 

FumitiuTe  stores*. ........................................ 

Other  home  furnishings  stores*..... 

Household  appliance,  radio,  TV,  music  stores 

Eating,  drinking  places. 

Eating  places 

DrlnMng  places 

Drug  stores,  proprietary  stores............................. 

Other  retail  stores* , 

Liquor  stores. ............................................ 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores............................ 

Jewelry  stores 

Florists 

Camera,  photographic  sv^xply  stores 


Percent  of  city  sales  In 
central  business  district^ 


1958 


27.8 

9.2 
(D) 
(D) 

68.5 
(D) 
(D) 
(D) 

2.1 

20.7 

3.5 

7A-A 
84.3 
71.5 
(D) 
73.1 
72.3 
57.4 

52.9 

63.9 
64.2 
32.7 

22.4 
22.3 
22.8 

24.5 

34.7 
6.9 
(D) 
(D) 
(D) 
14.8 
37.3 


1954 


33.6 

5.7 

15.0 

5.0 

81.0 
(D) 
(D) 
(D) 

2.8 

31.4 
3.2 

79.1 
(D) 

76.4 
(D) 

83.6 

77.9 


54.1 

61.2 

(D) 

(D) 

21.5 
21.4 
21.8 

31.4 

34.7 
15.4 
50.0 
59.0 
90.3 
14.9 
(D) 


Percent  of  standard  metro- 
politan statistical  area 
sales  in  central  business 
district^ 


1958 


26.4 

8.1 

8.7 
8.0 

67.8 
(D) 

45.3 
(D) 

1.9 

20.6 

3.1 

71.8 
80.2 
68.9 
67.8 
73.1 
70.4 
(D) 

51.2 
63.9 
64.2 

30.0 

20.5 
20.4 
21.2 

23.2 

32.2 
6.6 
75.0 
78.1 
90.5 
13.0 
33.2 


1954 


32.1 

5.4 

12.9 

4.7 

80.1 
(D) 

71.1 
(D) 

2.5 

31.1 

2.9 

77.9 
83.0 
76.0 
74.4 
83.6 
(D) 
66.1 

52.9 

60.5 

(D) 

44.4 

20.1 
19.8 
20.8 

29.2 

33.5 
14.0 
49.7 

(D) 
90.3 
14.0 

(D) 


Standard  Notes:   (d)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

^In  computing  percent,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56). 

•'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53, 
1954  data  limited  to  "employer"  establishments  In  computing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments, 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  6.— flKTAIL  STORKS:   1958  AND  1954 — PKRCENTACE  DISTRIBUTION  OF  SALES,  BY  KIND  OF  BUSINESS 
CENTRAL  BUSINESS  DISTOICT  OF  SAN  ANTONIO,  THE  ENTIRE  CITY,  AND  SAN  ANTONIO  STANDARD  METROPOLITAN  STATISTICAL  AREA 

(Percentages  are  based  cm  total  Retail  Store  Sales  vblch  exclude  sales  of  nonstore  retailers — mall  order,  direct  selling, 

■erchandlse  vending  machine  operators) 


SIC  code 


Kind  of  business 


Central 

business 

district^ 


1958 


1954 


Entire  city^ 


1958 


1954 


St€mdard  metropolitan 
statlstlcetl  area'^ 


1958 


1954 


52 

5251 

52  ex.  5251 

53  part' 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


RETAIL  STORES 

Retail  stares,  total-* 

lAMber,  building  materials,  hardware, 

fam  e<iulpient  dealers 

Hardware  stores,,......,..,,..,,.,.,. 

Other 

General  merchandise  group  stores' 

Departaient  stores 

Limited  price  varle-tgr  stores......... 

Other  general  merchandise  stores..... 

Food  stores , 

AutcmotlTe  dealers .,,.., 

Oasollne  service  stations 

Apparel,  accessory  stores, ............. 

Men's,  boys'  apparel  stores,  custom 
tailors* 

Vooen's  clothing,  specialty  stores... 
Ready-to-wear  stores'....,,,,,,,,,. 

Family  clothing  stores'..,,,,, 

Shoe  stores 

Other  apparel  stores 

Furniture,  heme  furnishings,  equipment 

stores 

Furniture  stores*. ................... 

Other  bene  furnishings  stores* 

Household  appliance,  radio,  TV,  music 
stores.............................. 

Eating,  drliddng  places.,,,.,,,,,, 

Eating  places .,..,,,..,..,. 

Drinking  places,,,,,,,,,,,,, ,,,,,,,,« 

Drug  stores,  proprietary  stores,, 

Other  retail  stores* , 

Liquor  stores ., 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Caaera,  photographic  sxqiply  stores... 


100.0 


1.4 
0.2 
1.2 

38.7 
(D) 
4.1 
(D) 

1.9 

16.3 


16.6 

5.0 
6.3 

5.7 
1.7 
3.1 
0.6 


8.4 
6.1 
0.4 

1.8 

5.2 
4.2 
1.0 

2.7 

8.0 
0.5 
0.2 
1.0 
3.3 
0.1 
0.3 


100.0 

1.0 
0.2 
0.8 

35.4 
(D) 
4.8 
(D) 

1.8 
18.1 

0.6 
19.9 

5.6 

6.7 
5.5 
1.7 
4.4 
1.2 


7.3 
4.7 
0.4 

2.2 

4.6 
3.3 
1.3 

2.7 


0.7 
0.9 
0.6 
3.2 
0.1 
(D) 


100.0 


4.3 
(D) 
(D) 

15.7 

10.8 

(D) 

(D) 

24.8 


6.7 

6.2 

1.6 
2.4 
(D) 
0.6 

1.2 
0.1 


4.4 
2.7 
0.2 

1.6 

6.5 
5.2 
1.3 

3.1 

6.4 
1.8 
(D) 
(D) 
(D) 
0.2 
0.2 


100.0 


5.7 
0.4 
5.3 

14.7 

11.2 

(D) 

(D) 

22.6 

19.4 

6.3 

8.4 

(D) 

3.0 
(D) 
0.7 
1.9 
0.6 


4.5 
2.6 
(D) 

(D) 

7.2 
5.2 
2.0 

2.8 

8.4 
1.5 
0.6 
0.4 
1.2 
0.3 
(D) 


100.0 


4.6 
0.5 
4.1 

15.1 

10.3 

2.4 

(D) 

25.5 

20.9 

7.1 

6.1 

1.6 
2.4 
2.2 
0.6 
1.2 
(D) 


4.3 
2.5 
0.2 

1.6 

6.7 
5.4 
1.3 

3.1 


1.8 
0.1 
0.3 
10.0 
0.3 
0.2 


100.0 


5.9 
0.5 
5.4 

14.2 

10.8 

2.2 

1.2 

23.4 

18.7 

6.5 

8.2 

2.2 
2.9 
2.4 
0.6 
(D) 
0.6 

4.5 
2.5 
(D) 

1.6 

7.4 
5.4 
2.0 

2.9 

8.3 
1.6 
0.6 
(D) 
1.1 
0.3 
1.2 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

"^In  computtng  percent,  sales  of  leased  departments  are  Incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  depart- 
ment was  separately  coxmted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56), 

■'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent, 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  SAN  ANTONIO  STANDARD  METROPOLITAN  STATISTICAL  AREA 


MRC  No. 


1. — Includes  the  planned  center  known  as  "Plaza  de  Los  Palmos"  bounded  by  Inca,  Q^strovllle,  Gen.  Clements,  McMullen  Dr., 

south  property  line  on  south  side  of  Las  Palmas  Dr. 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Nimber  of 
establish- 
ments 


53  part, 3 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total:  ^ 

NvMber 

Sales ($1,000) 

Convenience  goods  stores: 

Number 

Sales ($1,000) 

Shopping  goods  stores:-' 

Hanber 

Sales ($1,000) 

All  other  stores: 

Number. 

Sales ($1,000) 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware, 

f  aim  equipment  dealers  .• 

Haisiware  stores 

Other 

General  merchandise  group  stores^  ^..•. 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


17 
6,661 


2 
(D) 


11 
'i,337 


4. 
(D) 


Number  of 
establish- 
ments 


17 


55  ex.    554 

554 

56 

561,    567 

562-3, 568 
562 
565 
566 
564,    569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex,  591 

592 

594 

595 

597 

5992 

5996 


Autcmotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores^ , 

Men's,  boys'  apparel  stores,  custcm 

tailors 

Wcmen's  clothing,   specialty  stores ... , 

Ready-to-wear  stores'. , 

Fcmily  clothing  stores  ' , 

Shoe  stores , 

Other  apparel  stores , 

Furniture,  home  furnishings,  equipnent 

stores 

Furniture  stores , 

Other  hone  fuz-nishings  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  irialdng  places 

Eating  places , 

Drinking  places 

Drug  stores,  p]x>prietary  stores , 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores ... 


"■4 


ill 


MRC  No.  2. — Includes  the  stores  in  the  area  bounded  by  Rayburn,  Pleasanton  Rd.,  McCauley  extended,  Boswell,  Boswell  extended, 
Verne  extended,  Verne,  and  Clamp 


SIC 
code 


54,58,591 


53  part, - 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Kind  of  business 


Retail  stores,  total: ^ 

Muaber 

Sales ($1,000).., 

Convenience  goods  stores: 

Nunber 

Sales ($1,000)... 

Shopping  goods  stores:^ 

Nvmber 

Sales ($1,000)... 

All  other  stores: 

Number 

Sales ($1,000)... 


Retail  stores,  total''. 


Limber,  building  materials,  hardware, 

farm  equipnent  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores 
Dei)artment  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


Total 


31 
24,105 


(D) 


9 
(D) 


14 
4,373 


Number  of 
establish- 
ments 


31 


SIC 
code 


55  ex.  554 
554 


56 
561. 


567 


562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Kind  of  business 


Automotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,  equipment 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


Nunber  of 
establish- 
ments 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^Group  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

^Includes  data  for  tlKise  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  SAN  ANTONIO  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 


MRC  No.  3. — Includes  the  planned  center  known  as  "Terrell  Hills  Sliopptng  Center"  bounded  by  Bryn  Mawr  Dr.,  North  Vandiver, 
Olney  Dr.  extended,  Exeter  Rd.,  and  Central  Park  West 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54, 58, 591 


53  part,^ 
56,  57 

52,  55 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
533 

539 


Retail  stores,  total:  -' 

Nimber 

Sales ($1,000). 

Convenience  goods  stores: 

Nunber 

Sales ($1,  000) . 

StopptDg  goods  stores:^ 

Hvmber 

Sales ($1,  000) . 

All  other  stores: 

Nunber 

Sales ($1,  000) . 


Retail  stores,  total^. 


Lonber,  building  materials,  hardware, 

faim  equipment  dealers 

Hardware  stores 

Other 


2  3 


General  merchandise  group  stores 
Limited  price  variety  stores,... 
Other  general  merchandise  stores 


Food  stores. 


24 
6,186 


3,675 


1,277 


1,234 


Nimber  of 
establish- 
ments 


24 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  custom 

tailors 

Waneu's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Fcmily  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,  equipnent 

stores 

Pumiture  stores 

Other  heme  furnishings  stores 

Hovisehold  appliance,  radio,  TV,  miislc 
stores 


Eating,  drinkliig  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^roup  totals  for  SIC  53  and  56  may  include  "noneraployer"  establishments  which  could  not  be  classified  by  detailed  kinds  of  business. 

'Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

*InoludeB  data  for  tbase  TrlTwfH  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


APPENDIX 

Procedures  and  Definitions 


CENSUS  DISCLOSURE  RULES 

In  accordance  with  Census  law,  any  data  which 
would  disclose  the  operations  of  an  individual 
establishment  or  business  organization  are  not 
published.  The  number  of  establishments  in  a 
kind  of  business  is  not  considered  a  disclosure 
by  these  rules,  so  that  this  item  is  shown  in 
instances  where  other  items  of  inforrriation  for 
the  same  kind  of  business  or  locality  are  sup- 
pressed. 

KINDS  OF  BUSINESS  COVERED 

This  report  covers  all  establishments  (except 
nonstore  retailers)  included  in  Retail  Trade,  de- 
fined in  accordance  with  the  principles  of  the 
Standard  Industrial  Classification  Manual  (1957  edi- 
tion) issued  under  the  auspices  of  the  Bureau 
of  the  Budget,  Executive  Office  of  the  Presi- 
dent. This  report  includes,  in  addition  to  re- 
tail trade  establishments,  hotels  and  motion  pic- 
ture theaters,  parts  of  major  groups  70  and  78 
of  the  SIC  Manual. 

Retail  Trade,  as  defined  in  the  SIC  Manual, 
and  as  covered  in  the  1958  Census  of  Business, 
includes  establishments  primarily  engaged  in  sell- 
ing merchandise  directly  to  personal,  household, 
and  farm  users.  Excluded  from  Retail  Trade 
are  places  of  business  operated  by  membership 
clubs  and  open  only  to  their  own  members  or 
personnel,  such  as  restaurants  and  bars  operated 
by  country  clubs,  school  cafeterias,  cafeterias 
operated  by  industrial  plants  for  their  employ- 
ees, establishments  operated  by  agencies  of  the 
Federal  Government  on  military  posts,  hospitals, 
etc. 

Data  for  nonstore  retailers— mail  order  houses, 
direct  selling  (house-to-house)  organizations,  and 
merchandise  vending  machine  operators— have  been 
excluded  from  the  tabulations  in  this  report,  but 
are  contained  in  other  publications  of  the  1958  Cen- 
sus of  Business,  such  as  the  Area  Report  Series. 

METHOD  OF  ENUMERATION 

For  purposes  of  coverage  in  the  1958  Census 
of  Business,  retail  establishments  were  divided 
into  two  categories— those  with  some  paid  employ- 
ment during  1958,  i.e.,  the  "employer"  universe, 
and  those  with  no  paid  employment  during  1958, 
i.e.,  the  "nonemployer"  universe.  The  method 
of  obtaining  census  information  for  these  two 
groups  is  described  below. 


Enumeration  of  "Employers."— Information  for 
establishments  in  this  part  of  the  retail  trade 
field  was  obtained  by  means  of  a  mail  canvass. 
Report  forms  were  mailed  to  all  business  firms 
included  in  the  active  records  of  the  Internal 
Revenue  Service  as  subject  to  payment  of  Fed- 
eral Insurance  Contributions  Act  (FICA)  taxes 
(i.e.,  employers  of  one  or  more  persons)  and 
which  were  classified  in  the  records  of  the  Bu- 
reau of  Old-Age  and  Survivors  Insurance  (BOASI) 
as  wholly  or  partially  engaged  in  retail,  whole- 
sale, manufacturing,  and  mineral  industries.  Also 
included  were  those  classified  in  major  groups 
70  (except  702  and  704),  72,  73,  75,  76,  78,  and 
79  of  the  service  industries  portion  of  the  SIC 
Manual,  and  in  public  warehousing,  SIC  major 
group  42,  except  421.  In  addition,  report  forms 
were  mailed  to  all  establishments  which  BOASI 
had  not  classified  by  kind  of  business  prior  to 
mailing  of  census  report  forms.  Each  estab- 
lishment was  mailed  a  report  form  appropriate 
to  its  BOASI  classification  (for  those  cases  for 
which  BOASI  classification  had  not  yet  been  es- 
tablished, a  general  purpose  form  was  used),  but 
its  census  classification  was  determined  by  re- 
plies   to  questions   on   the  census   report   form. 

Enumeration  of  "Nonemployers."— This  group 
was  defined  to  include  retail  businesses  other  than 
those  represented  in  the  active  FICA  records  of 
the  Internal  Revenue  Service.  Information  for 
this  group  of  establishments  was  derived  from 
the  1958  Federal  income  tax  returns.  Information 
was  compiled  from  only  one-half  of  these  cases 
and  census  results  for  this  group  were  estab- 
lished by  multiplying  such  findings  by  two.  The 
"nonemployer"  segment  of  retail  trade,  although 
made  up  of  a  large  number  of  establishments, 
accounted  for  less  than  10  percent  of  the  total 
retail  trade  volume. 

Included  in  this  segment  were  only  those  non- 
employer  establishments  which  reported  a  sales 
volume  of  $2,500  or  more  during  1958.  Non- 
employer  establishments  reporting  a  sales  vol- 
ume of  less  than  $2,500  were  not  included  in 
these  tabulations,  regardless  of  the  period  of 
time  they  were  operated  during  the  year. 

COMPARISON  OF  THE  1954  AND 
1958  CENSUSES 

In  all  major  respects,  the  1954  and  1958  Cen- 
suses were  conducted  under  similar  conditions 
and  procedures.     Strict  comparability  in  the  data 
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for   the  two  censuses  is  limited  by  the  following 
factors; 

1.  The  physical  area  of  a  number  of  urban 
places  in  the  1958  Census  is  not  the  same  as  it 
was  in  1954  because  of  annexations  and  other 
boundary  changes  which  have  occurred  since  the 
1954  Census.  This  factor  should  be  taken  into 
consideration  in  evaluating  changes  in  census 
findings  from  1954,  as  in  each  census  the  sta- 
tistics for  urban  places  are  in  accordance  with 
the  boundaries  for  those  places  in  the  census 
year. 

2.  Whereas  in  the  1954  Census,  "leased 
departments"  (businesses  operated  as  departments 
of  a  retail  business,  under  different  ownership) 
were  counted  as  separate  establishments  and 
separately  classified  by  kind  of  business,  in  the 
1958  Census  they  have  been  combined  with  the 
retail  business  in  which  located.  As  a  result, 
it  is  anticipated  that  the  count  of  establishments 
will  be  approximately  25,000  less  in  the  1958 
Census  than  would  have  been  the  case  if  the 
1954  Census  procedure  had  been  followed.  In 
addition,  there  will  be  some  redistribution  in 
the  data  among  the  various  kinds  of  business 
categories  (e.g.,  the  figures  for  a  leased  shoe 
department  located  in  a  department  store  which 
were  tabulated  in  the  "shoe  store"  kind  of  busi- 
ness in  1954  are  included  with  "department 
store*  figures  in  the  1958  Census).  Leased 
departments  in  the  1954  Census  reported  sales 
of  approximately  one  billion  dollars. 

3.  Revisions  made  in  the  1957  edition  of  the 
SIC  Manual  have  necessitated  the  following  changes 

i    in  establishment  classifications  used  in  the  1954 
Census: 

a.  Musical  instrument  stores  and  music 
and  record  shops  have  been  shifted  to  the  kind- 
of-business  group  "Furniture,  Home  Furnish- 
ings, Equipment  Stores"  from  the  group  "Other 
Retail  Stores." 

b.  Antique  stores  have  been  shifted  to 
the  group  "Other  Retail  Stores"  from  the  group 
"Furniture,  Home  Furnishings,  Equipment 
Stores." 

4.  Both  the  1954  and  1958  Censuses  ex- 
cluded  those  businesses  with  no  paid  employment 

j  which   had   sales    volume   of   less    than  $2,500  in 
;  the   census   year.      To   the   extent   that  price  in- 
j  creases    since  1954  resulted  in  increases  in  the 
'  dollar  volume  of  sales,  the  1958  Census  includes 
stores  with  a  lesser  physical  volume  of  business 
j  than   were   included    in   the    1954  Census.     While 
I  the   exact    magnitude   of   this   phenomenon  is  un- 
known, the  effect  on  total  volume  of  retail  sales 
undoubtedly    is    only    a   fraction   of   one   percent 
.  and   probably   has    little   effect  on  the  number  of 
stores  included  in  the  census. 


Both  the  1954  and  1958  Censuses  include  data 
for  some  "nonemployer"  establishments  in  the 
group  totals  but  not  in  the  detailed  kinds-of- 
business  totals  due  to  limitation  of  classification 
information  on  the  Federal  tax  returns.  In  the 
1954  data,  all  major  groups  (i.e.,  SIC  2  digit) 
included  some  such  establishments.  In  1958 
only  two  major  groups— SIC  53,  General  Mer- 
chandise Group,  and  SIC  56,  Apparel,  Accessory 
Stores— included  such  establishments.  In  neither 
census  was  it  found  feasible  to  classify  any 
"nonemployer"  establishments  as  "Ready-to-wear 
stores  (SIC  562)"  or  "Family  clothing  stores 
(SIC  565)"  and,  in  the  1954  Census,  it  similarly 
was  not  found  feasible  to  change  any  "nonemploy- 
er" establishment  as  "Men's,  boys' apparel  stores, 
custom  tailors  (SIC  561,  567)";  "Furniture  stores 
(SIC  5712)";  or  "Other  home  furnishings  stores 
(SIC  5713-15,  5719)."  Such  stores  were  classi- 
fied only  at  the  major  group  level. 

EXPLANATION  OF  TERMS 

Establishments. -Census  of  Business  figures 
represent  a  summary  of  reports  for  individual  "es- 
tablishments" rather  than  "companies."  A  sep- 
arate report  was  obtained  for  each  location  where 
business  was  conducted,  including  each  location 
of  multiunit  organizations.  Each  report  was 
tabulated  in  accordance  with  the  physical  location 
at  which  the  business  was  conducted. 

Where  two  or  more  activities  were  carried  on 
at  a  single  location  under  a  single  ownership, 
all  activities  generally  were  grouped  together  as 
a  single  establishment,  and  the  entire  establish- 
ment was  classified  on  the  basis  of  its  major 
activity,  with  all  data  for  it  included  in  that  clas- 
sification. However,  in  cases  where  distinct 
and  separate  economic  activities,  for  which  dif- 
ferent industry  classification  codes  were  appro- 
priate, were  conducted  under  the  same  ownership 
at  a  single  location,  and  where  conditions  pre- 
scribed by  the  SIC  Manual  for  recognizing  the 
existence  of  more  than  one  establishment  were 
met,  separate  establishment  reports  for  each  of 
the  different  activities  were  reported  in  the  cen- 
suses. 

In  the  case  of  leased  departments,  i.e.,  where 
separately  owned  businesses  are  operated  as  de- 
partments of  a  retail  business  under  another 
ownership  (e.g.,  a  separately  owned  shoe  depart- 
ment store)  only  a  single  establishment,  combin- 
ing leased  departments  with  the  retail  establish- 
ment in  which  they  are  located,  is  recognized 
for  1958  Census  purposes. 

The  "number  of  establishments"  shown  in  this 
report  is  the  number  in  business  at  the  end  of 
the  census  year. 

Sales.— Sales  include  the  total  of  merchandise 
sold,   and  receipts  from  repairs  and  from  other 
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services  to  customers,  whether  or  not  payment 
was  received  in  1958.  Sales  are  normally  re- 
corded net  of  deductions  for  refunds  and  allow- 
ances for  merchandise  returned  by  customers. 
Total  sales  exclude  amounts  other  dian  those  re- 
ceived from  customers,  such  as  income  from  in- 
vestments, rental  of  real  estate,  etc.  They  in- 
clude the  amount  of  local  and  State  sales  taxes 
and  Federal  excise  taxes  which  are  collected 
by  the  store  directly  from  customers  and  paid 
directly  by  the  store  to  a  local.  State,  or  Fed- 
eral taxing  agency.  Gasoline,  liquor,  tobacco, 
and  other  excise  taxes  which  are  paid  by  the  nianu- 
facturer  or  wholesaler  and  passed  along  to  the 
retailer  also  are  included. 

The  sales  figures,  therefore,  represent  total 
sales  and  receipts  of  all  establishments  primari- 
ly engaged  in  retail  trade.  They  do  not  Include 
retail  sales  made  by  manufacturers,  wholesalers, 
service  establishments,  and  other  businesses  whose 
primary  activity  is  other  than  retail  trade.  They 
do,  however,  include  receipts  other  than  from  the 
sale  of  merchandise  at  retail  (e.g.,  service  re- 
ceipts, sales  to  industrial  users,  sales  to  other 
retailers,  etc.)  by  establishments  primarily  en- 
gaged in  retail  trade.  Although  the  count  of  es- 
tablishments as  tabulated  in  this  report  repre- 
sents the  number  in  business  at  the  end  of  the 
year,  the  sales  figures  Include  sales  of  all  es- 
tablishments in  business  at  any  time  during  the 
year. 

Payroll,  entire  year. -Payroll  includes  salaries, 
wages,  commissions,  bonuses,  vacation  allowances, 
and  the  value  of  payments  in  kind  (such  as  free 
meals,  lodgings,  etc.)  paid  during  the  year  to 
all  employees.  Gratuities  received  by  employees 
from  patrons  are  not  included.  For  corporations, 
it  includes  amounts  paid  to  officers  and  execu- 
tives; it  does  not  include  compensation  of  pro- 
prietors or  of  partners  of  unincorporated  busi- 
nesses. Payroll  is  reported  before  deductions 
for  Social  Security,  income  tax,  insurance  dues, 
etc. 

Payroll— workweek  ended  nearest  November 
15.— This  item  consists  of  payroll,  as  defined  above, 
which  was  paid  to  persons  on  the  payroll  in  the 
pay  period  ended  nearest  November  15,  1958. 
Establishments  whose  payroll  period  was  other 
than  a  week  were  requested  to  adjust  the  fig- 
ures to  a  weekly  basis. 

Paid  employees— workweek  ended  nearest  No- 
vember 15.— Paid  employees  consist  of  the  num- 
ber  of  employees,  including  salaried  officers  and 
executives  of  corporations,  who  were  on  the  pay- 
roll for  the  workweek  ended  nearest  November 
15,  but  not  proprietors  or  partners  of  unincorpo- 
rated businesses. 


"Full  workweek"  employees.— "Full  workweek" 
employees  includes  employees,  whether  regular  or 
seasonal,  who,  for  the  specified  pay  period,  were 
paid  for  working  at  least  the  number  of  hours 
typically  worked  in  a  week  by  employees  of  the 
reporting  establishment.  All  other  employees 
paid  during  that  workweek  were  reported  as  part- 
workweek  employees. 

KIND- OF -BUSINESS  CLASSIFICATIONS 

Establishments  covered  by  the  1958  Census  were 
assigned  a  kind-of-business  classification  in  ac- 
cordance with  the  provisions  of  the  1957  edition 
of  the  SIC  Manual.  It  should  be  noted  that  kind- 
of-business  classifications  are  not  interchange- 
able with  commodity  classifications.  Most  busi- 
nesses sell  a  number  of  kinds  of  commodities. 
The  kind-of-business  code  assigned  generally 
reflects  either  the  individual  commodity  or  com- 
modity group  which  is  the  primary  source  of  the 
establishment's  receipts  or  some  mixture  of  differ- 
ent commodities  which  characterize  the  estab- 
lishment's business.  Thus,  the  classification  of 
establishments  by  kind  of  business  generally  does 
not  make  it  possible  to  determine  either  the  num- 
ber of  establishments  handling  a  particular  com- 
modity or  the  sales  of  that  conrunodity.  For 
example,  the  "food  group"  classification  excludes 
stores  selling  some  food  if  the  sale  of  food  is 
not  the  primary  source  of  receipts;  moreover, 
even  though  stores  are  classified  as  "food  stores" 
some  of  their  receipts  may  be  derived  from  the  sale 
of  nonfood  products. 

As  noted  in  the  section  on  "Method  of  Enu- 
meration," the  1958  Census  findings  are  based 
on  reports  from  two  different  sources.  "Em- 
ployer" establishments  were  canvassed  by  mail 
and  were  required  to  complete  report  forms 
especially  designed  for  this  census.  "Nonem- 
ployer"  establishments,  however,  were  included 
in  the  census  on  the  basis  of  information  sup- 
plied on  the  1958  Federal  income  tax  report. 
Because  of  the  nature  of  the  information  avail- 
able on  the  tax  form,  the  kind-of-business  classi- 
fications based  on  that  form  represent  primarily 
"self -designation."  In  some  cases  this  informa- 
tion was  adequate  for  classification  at  the  kind- 
of-business  group  level  but  not  for  detailed  kinds 
of  business.  (See  "Comparisons  of  the  1954 
and  1958  Censuses,"  above.) 

The  classifications  based  on  the  census  forms, 
on  the  other  hand,  reflect  the  information  on  the 
commodity  "composition"  of  the  establishment  as 
revealed  by  the  census  classification  inquiries. 
The  effect  of  the  two  different  sources  on  uni- 
formity of  classification,  as  reflected  in  the 
measurement  of  dollar  volume  of  sales  is  minor. 
In  total,  the  "nonemployer"  establishments  ac- 
count for  less   than   10  percent  of  retail  sales 


APPENDIX 


17 


and,  in  most  cases,  it  is  likely  that  the  "self- 
designated"  classification  would  be  consistent  with 
that  derived  from  more  comprehensive  information. 

The  data  in  this  report  for  two  major  SIC 
groups,  55  and  59,  have  been  subdivided,  making 
it  necessary  to  arrive  at  SIC  major  group  totals 
by  addition  (see  description  below  for  these  major 
groups).  In  addition,  data  for  that  part  of  SIC 
group  53  which  relates  to  nonstore  retailers 
are  not  included  in  this  report. 

Lumber,  Building  Materials,  Hardware,  Farm 
Equipment  Dealers  (SIC  Major  Group  52) 

Establishments  primarily  selling  lumber,  build- 
ing materials,  the  basic  lines  of  hardware,  paint, 
wallpaper,  glass,  electrical  supplies,  roofing  ma- 
terials, and  other  supplies  and  equipment  forborne 
construction.  Establishments  primarily  selling 
farm  equipment  are  also  included.  Establishments 
in  this  group  sell  to  contractors  as  well  as  to 
the  general  public. 

Hardware  stores  (SIC  5251).—  Establishments 
primarily  selling  a  number  of  basic  hardware 
lines,  such  as  tools,  builders'  hardware,  paint 
and  glass,  housewares  and  household  appliances, 
cutlery,  and  roofing  materials.  These  establish- 
ments may  also  sell  farm  implements. 

General  Merchandise  Group  (SIC  Major  Group  53, 
Except  For  "Nonstore  Retailers") 

This  group  includes  all  establishments  within 
SIC  major  group  53— "General  Merchandise"  ex- 
cept for  "nonstore"  establishments. 

The  data  for  establishments  in  this  group  in 
the  1958  Census  of  Business  as  compared  with 
the  1954  Census  of  Business  are  affected  by  the 
treatment  in  1958,  of  leased  departments  as  parts 
of  the  establishment  within  which  they  operate 
rather  than  as  separate  establishments.  The 
data  for  department  stores  are  most  affected 
by  this  change. 

Department  stores  (SIC  531).— Establishments 
normally  employing  25  or  more  people  and  en- 
gaged in  selling  some  items  in  each  of  the  fol- 
lowing lines  of  merchandise: 

1.  Furniture,  home  furnishings,  appliances, 
radio  and  TV  sets 

2.  A  general  line  of  apparel  for  the  family 

3.  Household  linen  and  dry  goods 

An  establishment  with  total  sales  of  less  than 
$5,000,000,  in  which  sales  of  any  one  of  these 
groupings  is  greater  than  80%  of  total  sales, 
is  not  classified  as  a  department  store. 

An  establishment  with  total  sales  of  $5,000,000 
or  more  is  classified  as  a  department  store 
even    if    sales    of  one  of  the  groups   described 


above  is  more  than  80%  of  total  sales,  provided 
that  the  combined  sales  of  the  other  two  groups 
is  $500,000  or  more.  Relatively  few  stores 
are  included  in  this  classification  as  a  result 
of  this  special  rule  and  most  of  those  which  are 
would  otherwise  have  been  classified  in  the  ap- 
parel group  (SIC  major  group  56). 

Limited  price  variety  stores  (SIC  533).— Es- 
tablishments  primarily  selling  a  variety  of  mer- 
chandise in  die  low  and  popular  price  ranges, 
such  as  stationery,  gift  items,  women's  acces- 
sories, toilet  articles,  light  hardware,  toys,  house- 
wares, confectionery.  These  establishments  fre- 
quently are  known  as  "5  and  10  cent"  stores 
and  "5  centd  to  a  dollar"  stores,  although  mer- 
chandise is  usually  sold  outside  these  price  ranges. 

Classification  of  all  stores  in  this  category 
is  primarily  based  on  self-designation  by  the  store 
operators.  The  self-designation  was  supplemented 
by  the  addition  to  the  1958  Census  report  form 
of  a  question  on  food  sales,  the  answers  to  which 
resulted  in  removing  from  this  category  a  sig- 
nificant number  of  smaller  establishments  included 
under  this  heading  in  the  1954  tabulations. 

Food  Stores  (SIC  Major  Group  54) 

Establishments  primarily  selling  food  for  home 
preparation  and  consumption.  Establishments  pri- 
marily selling  prepared  food  and  drinks  for  con- 
sumption on  their  own  premises  are  classified 
as  "Eating  and  Drinking  Places"  (SIC  major 
group  58),  and  stores  primarily  engaged  in  selling 
packaged  beers  and  liquors  are  classified  sepa- 
rately as  "liquor  stores." 

Automotive  Dealers  (SIC  Major  Group  55, 
Except  554) 

NOTE:  This  group  does  not  include  estab- 
lishments primarily  engaged  in  selling  trucks 
and  motorized  industrial  equipment.  Such  es- 
tablishments are  included  in  the  Wholesale  Trade 
portion  of  the  Census  of  Business. 

Passenger  car  dealers,  franchised  and  non- 
franchised  (SIC  551.  552).— Establishments  pri- 
marily selling  new  automobiles,  or  new  and  used 
automobiles  and  trucks.  These  establishments 
frequently  operate  repair  shops  and  used  car 
lots  and  may  carry  stocks  of  replacement  parts, 
tires,  batteries,  and  automotive  accessories.  Used 
car  lots  and  repair  shops  operated  by  franchised 
dealers  are  not  recognized  as  separate  estab- 
lishments. Data  for  such  op>erations  are  con- 
solidated in  this  category  with  other  data  for 
franchised  passenger  car  dealers.  Establish- 
ments primarily  selling  used  cars  and  trucks  and 
not  holding  a  franchise  for  the  sale  of  new  pas- 
senger cars  are  also  included. 
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Tire,  battery,  accessory  dealers  (SIC  553).— 
Establishments  primarily  selling  new  automobile 
tires,  batteries,  automobile  seat  covers,  and  auto- 
mobile parts  and  accessories.  Establishments 
primarily  selling  used  merchandise  in  these  cate- 
gories are  classified  as  "secondhand  stores," 
(SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

Establishments  primarily  selling  gasoline  and 
other  automotive  petroleum  products.  Establish- 
ments called  garages  but  deriving  the  larger 
part  of  receipts  from  gasoline  and  oil  sales 
are  included. 

Apparel,  Accessory  Stores  (SIC  Major  Group  56) 

Establishments  in  this  group  are  primarily 
engaged  in  selling  clothing  of  all  kinds  and  re- 
lated articles  for  personal  wear  and  adornment. 
Not  included  in  this  group  are  the  establish- 
ments which  meet  the  criteria  for  department 
stores  or  general  merchandise  stores  (SIC  531 
and  part  of  5392),  even  though  most  of  their 
receipts  are  from  the  sale  of  apparel  and  ap- 
parel accessories. 

Men's,  boys'  apparel  stores,  custom  tailors  (SIC 
561  and  5671). --Establishments  primarily  engaged 
in  selling  men's  and  boys'  outerwear  and  furnish- 
ings such  as  shirts,  hats,  underwear,  hosiery, 
etc.  Also  included  are  establishments  primari- 
ly engaged  in  the  making  and  selling  of  outer- 
wear to  individual  order  from  stocks  of  material 
carried  in  their  inventory. 

Women's  clothing,  specialty  stores  (SIC  562, 
563,  568).— Establishments  primarily  selling wom- 
en's  apparel  and  apparel  accessories  of  all  types, 
including  women's  ready-to-wear  stores,  furriers, 
and  the  various  specialty  shops. 

Women's  ready-to-wear  stores  (SIC  562).— 
Establishments  primarily  selling  women's  and 
girls'  apparel.  Establishments  are  included  in 
this  category  provided  (1)  their  sales  of  all  types 
of  appjarel  (except  as  noted  in  the  definition  for 
general  merchandise  group  stores)  account  for 
80%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
en's and  girls'  apparel  are  3  or  more  times  the 
sales  of  all  men's  and  boys'  apparel,  and  (3) 
sales  of  women's  and  girls'  coats,  suits,  and  dress- 
es are  at  least  one-third  of  sales  of  all  women's 
and  girls'  apparel.  Establishments  primarily 
selling  garments  made  to  customer  order  are  clas- 
sified as  custom  tailors  (SIC  567). 

Family  clothing  stores  (SIC  565).— Establish- 
ments  primarily  selling  clothing,  furnishings,  and 
accessories  for  men,  women,  and  children,  with- 
out specializing  in  any  one  line.  Establishments 
are  included  in  this  category  provided  (l)their 
sales   of  all  types  of  apparel  (except  as  noted  in 


the  definition  for  general  merchandise  group  stores) 
account  for  80%  or  more  of  their  total  sales, 
(2)  sales  of  all  women's  and  girls'  apparel  items 
are  not  more  than  3  times  the  sales  of  all  men's 
and  boys'  items,  and  (3)  the  sales  of  all  men's 
and  boys'  apparel  items  are  not  more  than  3 
times  the  sales  of  all  women's  and  girls'  apparel 
items. 

Shoe  stores  (SIC  566).— Establishments  primarily 
selling  shoes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  family  shoe  stores;  and  chil- 
dren's, juveniles'  shoe  stores. 

Furniture,  Horhe  Furnishings,  Equipment  Stores 
(SIC  Major  Group  57) 

Establishments  primarily  selling  merchandise 
used  in  furnishing  the  home,  such  as  furniture, 
floor  coverings,  draperies,  glass  and  chinaware, 
domestic  stoves,  refrigerators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radio 
and  TV  sets.  Also  included  are  musical  instru- 
ment stores  and  music  and  record  shops,  kinds 
of  business  which  in  the  1954  Census  of  Busi- 
ness were  included  in  the  group  "Other  Retail 
Stores."  Antique  stores,  which  in  the  1954  Census 
were  included  in  this  group  are  now  included  with 
"Other  Retail  Stores." 

Furniture  stores  (SIC  5712). ^Establishments 
primarily  selling  household  furniture,  mattresses, 
springs,  and  other  sleep  equipment.  Also  included 
in  this  classification  are  establishments  selling 
household  appliances,  record  players,  and  radio 
and  TV  sets,  provided  the  receipts  from  sales 
of  furniture  and  sleep  equipment  exceed  those 
from  sales  of  the  other  commodity  lines  named. 

Other  home  furnishings  stores  (SIC  571  except 
57 12) . — Establishments  primarily  selling  home  fur- 
nishings  other  than  household  furniture,  mat- 
tresses, springs,  and  other  sleep  equipment.  In- 
cluded are  stores  primarily  engaged  in  selling 
such  lines  of  home  furnishings  as  floor  coverings; 
drapery,  curtains,  slip  covers,  upholstery  materi- 
als; china,  glassware,  metalware;  lamps  and  lamp- 
shades, blinds  and  window  shades;  etc. 

Household  appliances,  radio,  TV  stores  (SIC 
572  and  5732).— Establishments  primarily  engaged 
in  selling  household  appliances  (such  as  electric  and 
gas  refrigerators,  stoves,  vacuum  cleaners,  wash- 
ing machines  and  dryers,  freezers,  electric  irons, 
percolators,  hot  plates,  etc.)  and  radios,  television 
sets,  and  record  players.  The  retail  establishments 
(primarily  engaged  in  the  sale  of  electric  and  gas 
appliances  for  household  use)  operated  by  public 
utility  firms  are  included  in  this  category. 

Music  stores  (SIC  5733).— Establishments  pri- 
marily  selling  musical  instruments  such  as  organs, 
pianos,  horns,  stringed  instruments,  drums,  xylo- 
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jAones,  etc.   Also  those  establishments  primarily 
selling  phonograph  records  and  albums. 

Eating  Places  (SIC  5812) 

Establishments  primarily  engaged  in  selling 
prepared  foods  and  drinks  for  consumption  on  their 
own  premises. 

Drinking  Places  (SIC  5813) 

Establishments  primarily  engaged  in  selling 
drinks,  such  as  beer,  ale,  wine,  liquor,  and  other 
alcoholic  beverages  for  consumption  on  their  own 
premises. 

Drug   Stores,  Proprietary  Stores  (SIC  591) 

Establishments  which  sell  prescriptions,  drugs, 
or  proprietary  medicines  in  combination  with  lines 
such  as  cosmetics,  toiletries,  tobacco,  magazines 
and  books,  and  novelty  merchandise.  Those  stores 
which  sell  prescriptions  are  classified  as  drug 
stores,    the    remainder    as    proprietary    stores. 

Other   Retail   Stores    (SIC  Major  Group  59, 
Except  SIC  591) 

Liquor  stores  (SIC  592),  also  government-oper- 
ated liquor  stores  (SIC  Major  Group  92  and  93).— 
Establishments  primarily  selling  packaged  alco- 
holic beverages  such  as  ale,  beer,  wine,  and  whisky 
for  consumption  off  the  premises.  Liquor  stores 
operated  by  States,  counties,  and  municipalities 
are  included.  Stores  primarily  selling  prepared 
drinks   for  consumption  on  the  premises  are  not 

j    Included  in  this  category  but  are  classified  with 

III  drinking  places  (SIC  5813). 

Book  stores  (SIC  5942).  — Establishments  pri- 
marily selling  new  books  and  periodicals. 

I        Stationery    stores    (SIC    5943).— Establishments 
,'  primarily  selling  stationery  items,  such  as  writing 


paper,  tablets,  accounting  forms,  legal  forms, 
greeting  cards,  post  cards,  and  school  and  office 
supplies. 

Sporting  goods  stores  (SIC  5952). -Establish- 
ments primarily  selling  a  general  or  specialized 
line  of  sporting  goods  and  equipment  for  hunting, 
camping,  fishing,  skiing,  riding,  tennis,  golf,  and 
other  sports,  and  gymnasium  and  playground  equip- 
ment. 

Bicycle  shops  (SIC  5953).— Establishments  pri- 
marily selling  bicycles  and  bicycle  parts  and 
accessories. 

Jewelry  stores  (SIC  597).— Establishments  pri- 
marily  selling  any  combination  of  the  lines  of 
jewelry,  such  as  diamonds  and  other  precious 
stones;  rings,  bracelets  and  brooches;  sterling  and 
plated  silverware;  and  watches  and  clocks. 

Florists  (SIC  5992).— Establishments  primarily 
selling  cut  flowers  ancTgrowing  plants.  Greenhouses 
and  nurseries  are  not  included  in  the  Census  of 
Business. 

DATA  FOR  MAJOR  RETAIL  CENTERS 

Due  to  the  relatively  small  number  of  establish- 
ments in  the  Major  Retail  Centers,  sales  figures 
are  shown  only  for-- 


1.  Retail  stores,  total. 

2.  Convenience  goods  stores,  i 
(SIC  54),  Eating  and  drinking 
and  Drug,  proprietary  store 

3.  Shopping  goods  stores,    i.e. 
chandise      stores     (SIC  53 
accessory  stores  (SIC  56), 
home  furnishings,  equipment 

4.  All  other   retail  stores  (SIC 


e..  Food  stores 
places  (SIC  58), 
s  (SIC  591). 
,  General  mer- 
pt.).  Apparel, 
and  Furniture, 
stores  (SIC  57). 
52,  55,  599). 
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OFFICIAL.  BUSINESS 

PUBLICATION  PLAN  FOR  THE  1958  CENSUS  OF  BUSINESS 


The  1958  Census  of  Business  consists  of  three  major  trade 
segments— retail  trade,  wholesale  trade,  and  selected  service 
trades.  The  final  results  of  the  1958 Census  are  published  in 
the  form  of  separate  report  series  for  each  of  these  trade 
segments  and  a  separate  report  for  public  warehouses.  These 
report  series  will  supersede  the  preliminary  reports. 

The  1958  Business  Census  report  series  for  retail  trade, 
wholesale  trade,  and  selected  services  will  consist  of  two 
parts— (1)  Area  Reports,  and  (2)  Subject  Reports.  For  re- 
tail trade  and  hotels  and  motion  picture  theaters,  a  third 
series  of  reports  relating  to  the  Central  Business  Districts 
of  large  metropolitan  centers  will  also  be  issued. 

Subsequent  to  the  issuance  of  final  reports,  findings  of  the 
1958  Census  will  be  consolidated  and  issued  as  Census  vol- 
umes. Announcements  concerning  the  report  series  and  the 
volumes  may  be  obtained  by  writing  to  the  Bureau  of  the  Cen- 
sus, Vv'asliington  25,  D.  C. 

The  above  report  series  do  not  cover  Puerto  Rico,  results 
for  which  will  be  issued  separately. 

THE  RETAIL  TRADE  REPORT  SERIES 

Following  are  brief  descriptions  of  the  report  series  for 
retail  trade: 

Area  Reports 

A  separate  report  for  each  State,  the  District  of  Columbia, 
Alaska,  Hawaii,  Virgin  Islands,  Guam,  and  continental  United 
States  showing,  by  kind  of  business,  data  on  number  of  es- 
tablishments, sales  for  the  year,  payroll  for  the  year,  pay- 
roll and  number  of  paid  employees  for  the  workweek  ended 
nearest  November  15,  1958,  and  number  of  proprietors.  De- 
tailed kind-of-business  data  are  provided  for  the  State,  for 
each  standard  metropolitan  statistical  area,  for  each  large 
county,  and  for  each  large  city.  In  addition,  data  for  less 
detailed  kind-of-business  groupings  are  shown  for  all  coun- 
ties and  for  each  city  of  2,500  or  more  inhabitants.  The  re- 
ports for  the  New  England  States  will  also  include  data  for 
those  towns  which  in  the  latest  Census  had  an  urban  concen- 
tration of  2,500  or  more  inhabitants  as  well  as  all  those  with 


a  total  population  of  10,000  or  more.  The  Pennsylvania  an( 
New  Jersey  reports  provide  data  for  townships  and  towns 
having  a  population  of  10,000  or  more  at  the  latest  Census. 
The  number  of  kinds  of  business  for  which  figures  are  pub-j 
lished  will  vary  according  to  the  number  of  establishments 
in  the  area. 

Subject  Reports 

These  reports  provide  data  for  such  subjects  as  sales-size 
of  establishment,  employment- size  of  establishment,  legal 
form  of  organization,  and  single  units  and  multiunits  as  well' 
as  for  a  number  of  special  subjects  applicable  to  particular^ 
trades  or  groups  of  trades.  They  will  include  detailed  sta- 
tistics by  kind  of  business  for  the  United  States  as  a  whole 
and  for  standard  metropolitan  statistical  areas  and  States, 
with  cross -classification  by  related  subjects. 

Trade  Reports 

This  series  assembles  data  for  a  particular  trade  or  group 
of  related  trades.  The  data  for  the  most  part  are  assembled 
from  the  area  and  subject  repxsrts.  The  trades  covered  in  a 
specific  trade  report  are  not  limited  to  those  in  a  specific 
industry  division,  such  as  retail  trade,  but  may  include  trades 
in  any  of  the  industry  divisions  covered  by  the  1958  Census  of 
Business. 

Central  Business  District  Reports 

A  report  will  be  provided  for  each  of  a  number  of  large 
metropolitan  cities,  with  data  presented  by  kind  of  business. 
Includes  general  statistics  (establishments,  sales,  and  annual 
payroll)  by  kind  of  business  for  the  central  business  district, 
the  central  city,  the  central  city  exclusive  of  the  central 
business  district,  the  standard  metropolitan  statistical  area, 
and  the  standard  metropolitan  statistical  area  exclusive  of 
the  central  business  district.  In  addition,  for  a  number  of 
the  larger  metropolitan  areas,  statistics  are  published  for 
major  business  centers  outside  the  central  business  district. 
Although  these  reports  are  designed  primarily  to  present  in-i'' 
formation  for  retail  trade,  they  will  also  include  data  forj 
two  service  businesses  hotels  and  motion  picture  theaters 
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PREFACE 


AUTHORITY  AND  SCOPE 

The  1958  Census  of  Business  along  with  the  1958  Censuses 
of  Manufactures  and  Mineral  Industries  was  required  by  law 
under  13  U.S.C.,  sections  131  and 224.  These  censuses  covered 
businesses  operated  in  the  continental  United  States,  Alaska, 
Hawaii,  Guam,  and  the  Virgin  Islands.  A  separate  Census  of 
Business  and  Manufactures  for  1958  was  also  conducted  in 
Puerto    Rico    jointly    with    the   Commonwealth   Government. 

The  1958  Census  of  Business  covered  retail  trade,  wholesale 
trade,  selected  services,  and  public  warehousing.  This  report 
provides  findings  for  retail  stores  in  selected  central  business 
districts  and  In  major  retail  centers;  and  for  hotels  and  motion 
picture  theaters   In  the  selected  central  business  districts. 

AREAS  COVERED 

Each  of  the  reports  in  this  series  covers  a  separate  standard 
metropolitan  statistical  area  and  includes  data  for  the  central 
business  district  (or  central  business  districts)  in  the  specified 
standard  metropolitan  statistical  area,  as  well  as  for  each  Cen- 
sus-delineated major  retail  center  (MRC)  located  in  the  same 
standard  metropolitan  statistical  area  (SMSA).  The  number  of 
MRC  8  for  which  data  are  shown  in  a  single  SMSA  vary  from 
none  to  about  two  dozen.  The  entire  series  of  reports  covers 
97  SMSA's,  and  provides  data  for  109  CBD's  and  some  500 
MRC's. 

DELINEATION  OF  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

Because  many  large  cities  had  no  officially  defined  area 
representing  their  "Central  Business  District,"it  was  necessary 
for  the  Bureau  of  the  Census  prior  to  the  1954  Census  of 
Business  to  arrange  for  the  delineation  of  such  districts  before 
a  program  to  tabulate  Census  data  for  them  could  be  imple- 
mented. The  delineation  of  central  business  districts  was  ac- 
complished with  the  cooperation  of  the  Census  Tract  Committees 
in  the  large  cities  included  in  the  central  business  district  (CBD) 
program.  In  their  work  on  the  CBD's  the  Census  Tract  Com- 
mittees obtained  the  representation  of  a  variety  of  local 
interests,  such  as  business  firms  and  associations,  newspapers, 
planning  agencies,  welfare  organizations,  local  governmental 
bodies,  etc.  Central  business  districts  have  been  delineated  only 
in  those  cities  of  100,000  or  more  inhabitants  (according  to  the 
1950  Census  of  Population  or  a  subsequent  special  census  prior 
to  1959)  in  which  there  was  a  local  Census  Tract  Committee 
recommendation  for  such  an  area  in  response  to  an  inquiry  from 
the  Census  Bureau. 

The  objective  of  the  CBD  program  was  stated,  as  follows,  in 
a  letter  from  the  Director  of  the  Census  Bureau  to  the  Census 
Tract  Committees: 

"The  primary  objective  of  this  operation  is  to  provide  a 
basis  for  comjsaring  changes  in  business  activity  in  the  Cen- 
tral Business  District  with  those  in  the  remainder  of  the 
metropolitan  area  or  of  the  central  city." 

Because  there  are  no  generally  accepted  rules  for  determining 
what  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 
did  not  provide  rigid  specifications  for  defining  the  CBD  but  (1) 
provided  a  general  characterizationof  the  CBD,  describing  it  as 
"an  area  of  very  high  land  valuation,  an  area  characterized  by  a 
high  concentration  of  retail  businesses,  offices,  theaters,  hotels, 
and  "service"  businesses,  and  an  area  of  high  traffic  flow";  and 
(2)  required  that  the  CBD  ordinarily  should  be  defined  to  follow 


existing  tract  lines,  i.e.,  toconsistof  oneof  more  whole  Census 
tracts.  The  emphasis  put  on  tracts  was  based  on  the  anticipation 
that  other  Census  statistics  than  those  derived  from  the  Census 
of    Business    might    conveniently    be    tabulated    for   CBD's. 

It  was  recognized  that  the  tract  basis  for  CBD's  might 
lead  to  the  inclusion  of  some  land  area  not  properly  within 
a  strictly  defined  CBD  or  to  the  exclusion  of  a  small  por- 
tion of  what  should  be  in  the  CBD.  It  was  believed  that  this 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnitudes  being  measured.  Provision,  however,  was  made 
for  splitting  tracts  where  a  serious  problem  was  encountered. 
The  use  of  tract  lines  for  boundaries  also  was  consistent  with 
the  desire  to  keep  CBD  boundaries  constant,  in  order  to  maxi- 
mize the  value  of  comparisons  over  time.  Although  it  was 
recognized  that  the  CBD  strictly  defined  would  tend  to  change 
over  time,  it  was  felt  that  the  inexactitude  resulting  from  the 
use    of    fixed    boundaries    would    not    prove  to  be  serious. 

In  some  cities  where  there  had  been  a  previously  established 
central  business  district  or  similar  area  which  substantially 
corresponded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  in 
the  Bureau's  CBD  program. 

Data  for  a  total  of  95  CBD's  were  provided  in  the  1954 
Census  of  Business.  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  in  97  standard  metropolitan  statistical 
areas.  A  number  of  cities  have  made  minor  changes  in  the 
boundaries  of  their  CBD's  due  mainly  to  revisions  in  tract 
boundaries.  In  only  one  city,  Minneapolis,  has  a  previously 
defined  CBD  been  significantly  changed. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  and  data  from  them  have  been  tabulated,  as  part  of 
the  1958  Census  of  Business  program.  The  major  retail  cen- 
ters (MRC's)  were  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metrofwlitan  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  themselves)  which  include 
a  major  general  merchandise  store— usually  a  department 
store.  MRC's  were  not  delineated  if  the  publication  of  data 
for  them  would  result  in  violation  of  Census  rules  prohibiting 
disclosure  of  information  for  individual  firms. 

MRC's  include  not  only  the  planned  suburban  shopping  center 
but  also  the  older  string  street  and  neighborhood  developments 
which  meet  the  above  prerequisites.  Frequently  the  boundaries 
of  a  single  MRC  include  stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the  planned  portion. 
In  general  the  boundaries  of  the  MRC's  have  been  established 
to  include  all  adjacent  blocks  containing  at  least  one  store  in 
the  general  merchandise,  apparel,  or  furniture-appliance 
groups  of  stores,  and  where  a  planned  center  is  involved  in- 
clude all  of  the  center. 

In  those  cities  within  the  standard  metropolitan  statistical 
areas  (SMSA's)  covered  by  this  series  of  repwrts  which  were 
not  of  sufficient  size  to  qualify  for  the  delineation  of  a  central 
business  district,  no  MRC's  were  delineated  unless  at  least  two 
such  centers  could  be  defined. 


For  explanation  of  procedures  and  definitions,  see  Appendix. 
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Table  1.— RETAIL  STORES  AND  SEtECTED  SERVICE  ESTABUSaffiKTS 

CENTRAL  BUSINESS  DISTRICT  OF  SAN  DIEGO 


1958  AND  1954 
Establlstments,  Sales,  Annual  Payroll,  and  Bnployees,  liy  Kind  of  Business 


SIC  code 


Kind  of  business- 


1958^ 


Estab- 
lish- 
ments^ 


(number) 


Sales 2 


($1,000) 


Payroll, 

entire 

year 

($1,000) 


Paid  employees, 

vorkweek  ended 

nearest  Nov.  15 


Total 
(nimber) 


Full 
workweek 

(nimber) 


1954^ 


Estab- 
lish- 
ments^ 


(nunber) 


Sales'' 


($1,000) 


Payroll, 

entire 

year 

($1,000) 


52 

5251 

52  ex.  5251 

53  part' 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 
562 

565 
566 
564,  569 

57 

5712 

5713-15,  19 
572.  573 


58 

5812 

5813 


591 

59  ex. 
592 

594 

595 

597 

5992 

5996 


591 


RETAIL  STORES 

Retail  stores,  total^ 

Lumber,  buil'Ting  materials,  hardware, 

faim  equipnent  dealers 

Hardware  stores 

Other , 

General  merchandise  group  stores' 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores.... 

Food  stores 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores. 

Men's,  boys'  apparel  stores,  custcm 

tailors  * 

Women's  clothing,  specialty  stores,. 

Beady^to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  hone  furnishings,  equipnent 

stores , 

Furniture  stores* 

Other  heme  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores . . 


SELECTED  SERVICES 


7011, 
733 


7012 


Hotels 

Motion  picture  theaters. 


538 


5 
3 
2 

21 
4 
2 

15 

19 

13 

17 

112 

29 
39 
24 

9 
26 

1 


35 
3 


24 

171 

104 

67 

12 

133 
4 

10 
8 

35 
4 
4 


72 
13 


120,044 


1,701 
(D) 
(D) 

37,903 

30,831 

(D) 

(D) 

3,434 

7,642 

1,514 

26,670 

6,865 
10,239 
7,835 
4,261 
5,157 
(D) 


9,920 
(D) 
(D) 

5,427 

13,719 
9,622 
4,097 

4,696 

12,845 
359 

1,530 
989 

5,473 
410 
548 


7,016 
4,184 


20,264 


234 
(D) 
(D) 

6,356 

5,177 

(D) 

(D) 

372 

968 

178 

4,020 

1,003 

1,411 

1,084 

764 

(D) 

(D) 


1,871 
(D) 
(D) 

827 

3,377 

2,635 

742 

673 

2,215 

23 

255 

110 

1,177 

98 

83 


2,361 
918 


6,967 

42 
(D) 
(D) 

2,643 

2,095 

(D) 

(D) 

94 

173 

55 

1,330 

286 
605 
457 
228 
(D) 
(D) 


456 
(D) 
(D) 

217 

1,380 

1,017 

363 

187 

607 
11 
68 
42 

279 
27 
23 


912 
322 


5,660 

40 
(D) 
(D) 

1,935 

1,570 

(D) 

(D) 

83 

169 

48 
1,034 

231 
449 
330 
189 
(D) 
(D) 


442 
(D) 
(D) 

205 

1,204 
894 
310 

142 

563 
11 
65 
37 

266 
23 
22 


839 
237 


625 


5 

1 
4 

25 
6 
4 

15 

25 

20 

20 

148 

29 
52 
34 
5 
40 
14 


44 
7 
5 

32 

182 
95 

87 

14 

142 
11 
7 
5 
40 
6 
4 


115,984 

2,140 
(D) 

(D) 

35,241 

29,015 

4,863 

1,363 

3,U5 
12,657 

1,316 
25,170 

4,746 
9,804 
8,588 
3,490 
5,578 
1,428 


8,376 
2,378 
1,478 

4,520 

11,080 
6,430 
4,650 

4,329 

12,530 
721 
823 
907 
5,441 
349 
461 


5,995 
4,305 


20,300 

321 
(D) 

(D) 

6,212 

5,184 

906 

122 

326 
1,656 

207 

3,799 

669 
1,355 
1,189 
675 
823 
277 


1,392 
406 
264 

722 

3,524 
1,955 
1,569 

687 

2,676 
42 

129 

109 

1,816 

78 

69 


2,C 


669 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

■"■Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1953.  In  1954  each  leased  department  was  separately 
counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general 
merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  The  1954  sales  of  leased  departments  located  in  general 
merchandise  stores  but  elsewhere  classified  were  $2,027,000,  of  which  $977,000  was  included  ■with  apparel,  accessory  stores. 
This  does  not  affect  "hotels"  or  "motion  pict^u2?e  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "canployer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments, 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.591)  not  covered  in  any  of  the  lines  below. 


SAN  DIEGO,  CALIF.,  AREA 

Table  2.— RETAIL  STOKES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  195-; 

CITY  OF  SAN  DIEGO 


Establishients,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958' 


Estab- 
lish- 
ments^ 


(number) 


Sales 2 


($1,000) 


Payroll, 
entire 


($1,000) 


Paid  eii5)loyees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


1954' 


Estab- 
lish- 
ments ^ 


(number) 


($1,000) 


Payroll, 
entire 
year 


($1,000) 


52 

5251 

52  ex.  5251 

53  part' 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores ,  total-' 

Lumber,  building  materials,  hardware, 

farm  equipnent  dealers 

Hardware  stores 

Other 

General  merchandise  groiqj  stores' 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores,... 

Food  stores 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men ' s ,  boys '  apparel  stores ,  custom 

tailors  

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores ' 

Family  clothing  stores' 

Shoe  stores ., 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places 4 

Eating  places 

Drinking  places 

Drug  stores ,  proprietary  stores 

Other  retail  stores  * 

Liquor  stores ,,, 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists I, 

Camera,  photographic  siqjply  stores.. 


SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


4,074 

152 

52 

100 

136 
9 

52 
59 

671 
226 

437 

335 

67 
132 
89 
26 
70 
28 


347 

117 

89 

141 

960 
6AA- 
316 

123 

687 
160 
27 
45 
77 
38 
15 


143 
34 


708,921 


36,887 

4,362 

32,525 

92,657 

68,234 

8,741 

(D) 

151,621 

128  422 

46,913 

49,821 

10,661 

21,600 

17,576 

7,342 

8,792 

1,246 

53,916 
25,536 
10,477 

17,903 

62,485 
46,294 
16,191 

26,715 

59,484 
19,479 
3,362 
3,257 
8,289 
1,873 
1,555 


11,755 
(D) 


88,469 


3,947 

384 

3,563 

13,386 

10,428 

1,479 

2,479 

12,339 

14,506 

4,679 

6,978 

1,493 
2,944 
2,411 
1,129 
1,314 
98 

8,354 
3,729 
2,079 

2,546 

14,528 

11,917 

2,611 

3,729 

6,023 
1,068 
543 
368 
1,615 
349 
185 


3,£ 


(D) 


26,923 

784 
121 
663 

5,183 

3,721 

718 

744 

3,043 

2,765 

1,579 

2,374 

440 
1,169 
942 
356 
352 
57 


2,104 
844 
575 

685 

6,175 
5,006 
1,169 

1,047 

1,869 
352 
172 
111 
390 
116 
55 


1,414 
(D) 


22,470 


716 
100 
616 

3,727 

2,670 

488 

569 

2,428 

2,659 

1,282 

1,884 

365 
904 
725 
297 
281 
37 

1,'"29 
776 

551 

602 

5,384 
4,374 
1,010 

840 

1,621 
298 

154 
101 
365 
100 
51 


,357 
(D) 


3,634 


108 
33 
75 

117 

9 

65 

43 

634 

190 

399 

339 

54 
131 
71 
15 
83 
40 


293 

70 
49 

140 

832 
529 
301 

122 

600 
149 
26 
27 
73 
28 
14 


131 
27 


516,828 


25,311 

2,151 

23,160 

72,956 

(D) 

8,455 

(D) 

106,562 

101,582 

34,603 

37,268 

7,107 
14,879 
12,547 
4,518 
7,957 
2,581 

37,921 

16,686 

5,181 

15,152 

44,374 
31,475 
12,881 

16,507 

39,744 
13,856 
3,307 
2,004 
6,657 
1,035 
1,017 


10,752 
6,415 


69,399 

3,503 

229 

3,274 

11,763 

(D) 

1,344. 

(D) 

8,548 

11,523 

3,792 

5,251 

955 
1,964 
1,662 

765 
1,107 

460 


5,512 

2,^66 

856 

2,190 

11,815 
8,451 
3,364 

2,382 

5,310 
806 
533 
209 

1,919 
185 
119 


3,619 
1,082 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 
Sales  o  f  leased  departments  are  incorporated  vfith  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately  counted 
and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchan- 
dise stores  (SIC  53,  pt,)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments vSiich  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i,e,,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "en5)loyer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  3,— RETAIL  STORES  AND  SELECTED  SERVICE  ESXABLISHMENTS:   1958  AND  1954 

SAJ^  DIEGO  STANDARD  METROPOLITAN  STATISTICAL  AREA 


Establlsiments,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958^ 


Estab- 
lish- 
ments^ 


(number) 


Sales ^ 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  employees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Pull 
workweek 

(nuDiber) 


1954.1 


Estab- 
lish- 
ments^ 


(number) 


Sales-' 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


52 

5251 

52  ex.  5251 

53  part  3 
531 

533 
539 

54 

55  ex,  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores ,  total^ 

Lumber,  building  materials,  hardware, 

faun  equipnent  dealers 

Hardware  stores 

Other 

General  merchandise  group   stores^ 

Department  stores 

Li  mi  ted  price  variety  stores 

Other  general  merchandise  stores .... 

Food  stores. 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores, ,, 

Men's,  boys'  apparel  ptores,  custom 

tailors* 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores* 

Other  hone  furnishings  stores*. ..... 

Household  appliance,  radio,  TV, 
music  stores •••• 

Eating,  drinking  places.. 

Eating  places 

Drinking  places , 

Drug  stores ,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jeweliy  stores. 

Florists 

Camera ,  photographic  s»5)ply  stores . . 


SELECTED  SERVICES 


Hotels 

Motion  pictvire  theaters. 


7,067 

341 
100 
241 

249 

15 

101 

101 

1,131 

422 

827 

575 

107 
232 
166 

^2 
122 

58 


621 
213 

142 

266 

1,53S 

1,079 

459 

182 

1,181 
253 
49 
87 
124 
67 
27 


187 
60 


1,112,283 

72,756 

8,291 

64,465 

115,676 
78,903 
15,635 
20,664 

268,966 

203,270 

80,660 

68,676 

14,530 
29,424 
24,631 

8,766 
13,027 

2,739 


77,718 
37,776 
14,402 

25,540 

91,065 
68,684 
22,381 

40,200 

93,296 
29,915 
4,441 
4,924 
10,882 
2,746 
2,292 


16,240 
10,186 


130,997 

8,030 

772 

6,897 

16,100 

11,677 

2,402 

2,021 

21,171 

22,615 

7,505 

9,071 

1,940 
3,831 
3,239 
1,287 
1,804 
(D) 


11,473 
5^269 
2,403 

3,397 

20,743 

17,105 

3,638 

5,489 

8,800 
1,624 
641 
438 
2,008 
452 
228 


5,688 
2,182 


40,155 

1,731 

266 

1,365 

6,264 

4-,  118 

1,171 

975 

5,452 

4,501 

2,683 

3,214 

587 
1,564 
1,306 
433 
509 
(D) 


2,885 

1,224 

567 

950 

8,995 
7,310 
1,685 

1,593 

2,837 
550 
222 
157 
486 
160 
72 


2,045 
901 


33,302 

1,546 

209 

1,2A7 

4,532 

2,939 

823 

765 

4,301 

4,331 

2,178 

2,523 

482 
1,195 
938 
360 
399 
(D) 


2,634 

1,122 

537 

838 

7,616 
6,204 
1,412 

1,280 

2,356 
440 
177 
128 
448 
136 
65 


1,955 
606 


6,137 

268 

96 

172 

209 

10 

105 

94 

1,060 

328 

749 

545 

91 
221 
141 

32 
117 

64 


471 

120 

80 

223 

1,322 
879 
441 

177 

1,008 

221 

48 

59 

111 
46 
24 


170 

48 


790,211 


43,380 

6,277 

42,103 

85,880 
58,827 
12,583 
14,470 

189,852 

149,401 
56,730 
51,019 

9,367 
20,370 
17,555 

6,409 
10,205 

3,860 


54,132 

25,697 

6,922 

20,381 

64,362 
46,271 
18,073 

25,197 

65,208 
20,595 
4,233 
3,075 
8,406 
1,560 
1,652 


16,405 
3,872 


93,936 

6,424 

686 

5,738 

13,349 
9,430 
1,969 
1,900 

14,711 

16,574 

5,664 

6,894 

1,326 
2,626 
2,275 

998 
1,394 

550 


3,153 

4,057 
1,218 

2,373 

16,366 

12,086 

4,280 

3,540 

7,261 
1,164 
648 
284 
2,148 
237 
199 


(D) 
1,603 


Standard  Notes;   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

■^Sales  of  leased  departments  are  incorporated  with  main  store  sales  In  1958.  In  1954  each  leased  department  was  separately  counted 
and  separately  classified  In  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchan- 
dise stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments, 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


SAN  DIEGO,  CALIF.,  AREA 


Table  -;.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS— PERCENT  CHANGE  IN  SALES,  1954  TO  1958 
CENTRAL  BUSINESS  DISTRICT  OF  SAW  DIEGO,  THE  ENTIRE  CITY,  AND  SAN  DIEGO  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  change'^ 


Central 

business 

district 


Entire 
city 


City 

less  its 
central 
business 
district 


Entire 
standard 
metro- 
politan 
statistical 
area 


Standard 

metro- 
politan 
statistical 
area  less 
central 
business 
district 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 

58 

5812 

5813 


591 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


7011,  7012 

783 


RETAIL  STORES 

Retail  stores,  total^ , 

Lumber,  building  materials,  hardware,  farm  equipment 

dealers 

Hardware  stores. 

Other 

General  merchandise  group  stores^...... 

Department  sxores 

Limited  price  variety  stores. 

Other  general  merchandise  stores..... 

Food  store s..... 

Automotive  dealers. 

Gasoline  service  stations. 

Apparel,  accessory  stores. 

Men ' s ,  boys '  apparel  stores ,  custan  tailors* ...... 

Women's  clothing,  specialty  stores.. „....,,..,.... 

Ready-to-wear  stores' 

Family  clothing  stores^ ........................... 

Shoe  stores.. 

Other  apparel  stores 

Furniture,  home  fumishlngs,  equipment  stores. ...... 

Fupniture  stores* 

Other  hoane  fuirdrhings  stores^,,... 

Household  appliance,  radio,  TV,  music  stores...... 

Eating,  drlr.TcIng  places, 

Eating  places. ...........,.*.. 

Drinilng  places. =  ..... ................. 

Drug  stores,  proprietary  stores..................... 

Other  retail  stores' ................................. 

Liquor  stores ..•»..•..........•..- 

Booi;,  stationery  stores , 

Sporting  goods,  bicycle  stores. , 

Jewelry  stores ...,.,.; ,., 

Florists 

Camera,  photographic  siqjplj  stores...... ,...,....., 

SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


3.5 


-20.5 
(D) 
(D) 

7.6 
6.3 
(D) 
(D) 

9.2 

-39.6 

15.0 

6.0 
44.6 

4.4 
-8.8 
22.1 
-7.6 

(D) 

18.4 
(D) 
(D) 

20.1 

23.8 

49.6 

-11.9 

8.5 

2.5 

-50.2 

84.8 

9.0 

0.6 

17.5 

18.9 


17.0 
-2.8 


37.2 


45.7 

102.8 

40.4 

27.0 
(D) 

3.4 
(D) 

42.3 

26.4 

35.6 

33.7 
50.0 
45.2 
40.1 
62.5 
10.5 
-51.7 

42.2 

53.0 

102.2 

18.2 

40.8 
47.1 
25.7 

61.8 

49.7 
40.6 
1.7 
62.5 
24.5 
81.0 
52.9 


9.3 

(D) 


46.9 


51.9 
(D) 
(D) 

45.2 
(D) 
(D) 
(D) 

43.3 

35.8 

36.4 

91.4 

60.8 

123.9 

146.0 

199.7 

52.8 

(D) 

48.9 
(D) 
(D) 

17.3 

46.5 
46.4 
46.9 

80.8 

71.4 
45.6 
-26.1 
106.7 
131.6 
113.3 
81.1 


-0.4 
(D) 


40. 


50.4 
32.1 
53.1 

34.7 
34.1 
24.3 
42.8 

41.7 

36.1 

42.2 

34.6 
47.3 
44.4 
40.3 
36.8 
27.7 
-29.0 

43.4 

47.0 

8.1 

25.3 

41.5 
48.4 
23.8 

59.5 

43.1 
45.3 
4.8 
60.1 
29.5 
76.0 
38.7 


-1.0 
14.8 


47.2 


53.7 
(D) 
(D) 

53.6 

61.3 

(D) 

(D) 

42.2 

43.1 

42.8 

62.5 
49.7 
81.6 
87.3 
54.3 
70.1 
(D) 

48.0 
(D) 
(D) 

26.8 

45.2 
48.2 
36.2 

70.1 

52.7 
48.7 
-14.6 
81.5 
82.4 
92.9 
46.4 


-11.4 
31.4 


Standard  Notes:   (D)  Withheld  +,o  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
In  comp-jting  percent  change,  sales  of  leased  departments  are  Incorporated  with  main  store  sales  in  1958.  In  1954  each  leased 
department  was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  compara- 
bility is  greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).   This  does  not  affect 
"hotels"  or  "motion  picture  theaters." 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
1954  data  limited  to  "aaployer"  establishments  in  computing  percent  change, 
'in  computing  percent  change,  both  1954  and  1958  data  limited  to  "employer"  establishments. 
Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  5.— RETAIL  STORES:   1958  AMD  195-;  CENTRAL  BUSINESS  DISTRICT  SALES  AS  PERCEWT  OF 

SAN  DIEGO  AND  OF  SAW  DIEGO  STANDARD  METROPOLITAN  STATISTICAL  AREA 


IK 


SIC  code 


52 
5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Kind  of  business 


RETAIL  STORES 

Retail  stores,  totELl-'...... 

Lumber,  building  materials,  hardware,  farm  equlpoent  dealers 

Hardware  stores.. 

Other 

General  merchandise  group  stores? 

Department  stores 

Limited  price  variety  stores.............................. 

Other  general  merchandise  stores.......................... 

Food  stores. ................................................ 

Autcmotlve  dealers 

Gasoline  service  stations,.......,,.....,,,....,..,.,...,.,. 

Apparel,  accessory  stores 

Men's,  boys'  qiparel  stores,  ciistom  tailors* 

Vfomen ' s  clothing,  specialty  stores  ....................... 

Ready-to-wear  stores '.... 

Family  clothing  stores^..... 

Shoe  stores. .............................................. 

Other  apparel  stores 

Furniture,  heme  furnishings,  equipnent  stores 

Furniture  stores*. 

Other  home  fumlshlngs  stores*... 

Household  appliance,  radio,  TV,  inusic  stores 

Eating,  drinldng  places...... 

Eating  places 

DrlnMng  plac es 

Drug  stores,  proprietary  stores. ............................ 

Other  retail  stores^........................................ 

Liquor  stores. 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores. 

Jewelry  stores ..........^. ....... ........ 

Florists 

Camera,  photographic  simply  stores........................ 


Percent  of  city  sales  in 
central  business  distrlct'^ 


1958 


16.9 

4.6 
(D) 
(D) 

40.9 

45.2 

(D) 

(D) 

2.3 

6.0 

3.2 

53.5 
64.4 
47.4 
44.6 
58.0 
58.7 
(D) 

18.4 
(D) 
(D) 

30.3 

22.0 
20.8 
25.3 

17.6 

21.6 
1.8 
45.5 
30.4 
66.0 
21.9 
35.2 


1954 


22.4 

8.5 
(D) 
(D) 

52.7 
(D) 

57.5 
(D) 

3.0 

12.4 

3.8 

67.5 
66.8 
65.9 
68.4 
77.2 
70.1 
55.3 

22.1 
14.3 
28.5 
29.8 

25.0 
20.4 
36.1 

26.2 


31.5 
5.2 
25.0 
45.2 
81.7 
33.7 
45.3 


Percent  of  standard  metro- 
politan statistical  area 
sales  in  central  business 
district^ 


1958 


10.8 

2.3 
(D) 
(D) 

32.8 

39.1 

(D) 

(D) 

1.3 

3.8 

1.9 

33.8 
47.2 
34.8 
31.8 
48.6 
39.6 

(D) 
12.8 

(D) 

b) 

21.2 

15.1 
14.0 
18.3 

11.7 

13.8 
1.2 
34.5 
20.1 
50.3 
14.9 
23.9 


1954 


14.7 

4.4 
(D) 
(D) 

41.0 

49.3 

38.6 

9.4 

1.7 

8.5 

2.3 

49.3 

48.0 
48.1 
48.9 
54.5 
54.7 
37.0 

15.5 

9.3 

21.4 

22.2 

17.2 
13.9 

25.7 

17.1 

19.2 
3.5 
19.5 
29.5 
64.7 
22.4 
27.9 


Standard  Notes:   (d)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

■"■In  computing  percent,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56). 

■'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


SAN  DIEGO,  CALIF.,  AREA 
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Table  6.— RETAIL  STOKES:  1958  AND  1954— PERCENTAGE  DISTRIBUTION  OF  SALES,  BY  KIND  OF  BUSINESS 
CEMTRAL  BUSINESS  DISTRICT  OF  SAN  DIEGO,  THE  ENTIRE  CITY,  AND  SAN  DIEGO  STANDARD  METROPOLITAN  STATISTICAL  AREA 

(Percesta^s  are  based  on  total  Retail  Store  Sales  which  exclude  sales  of  nonstore  retailers — mall  order,  direct  Belling, 

Dercbandlse  vending  machine  operators) 


SIC  code 


Kind  of  business 


Central 

business 

district^ 


1958 


195A 


Entire  elty"^ 


1958 


1954 


Standard  metropolitan 
statistical  area'^ 


1958 


1954 


52 

5251 

52  ex.  5251 

53  part' 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


RETAIL  STORES 

Retail  stores,  total^ 

UmibCT,   building  materials,  hardware, 

f  am  equipaent  dealers 

Hardware  stores...,. 

Other 

General  merchandise  group  stores-^ 

Department  stores 

Limited  price  variety  stores 

Other  general  nerchandise  stores..... 

Food  stores 

Aut<Botiye  dealers 

rtoani <TiA  service  stations.............. 

i^iparel,  accessory  stores.............. 

Men's,  boys'  apparel  stores,  custom 

tailors* 

Vcnen's  clothing,  specialty  stores... 
Ready-to-wear  stores' . ............. 

Family  clothing  stores'... 

Shoe  stores 

Other  apparel  stores , 

Fumlture,  base  furnishings,  equipaent 

stores 

Fumlture  stores*. ................... 

Other  hone  furnishings  stores*....... 

Household  ^>pliance,  radio,  TV,  music 
stores............ 

Eating,  driiddng  places................ 

Eating  places........................ 

Drinking  places 

Drug  stores,  proprietary  stores........ 

Other  retail  stores* 

Liquor  stores,.... 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  siqjply  stores... 


100.0 


1.4 
(D) 
(D) 

31.5 

25.7 

(D) 

(D) 

2.9 

6.4 

1.3 

22.2 

5.7 
8.5 
6.5 
3.5 
4.3 
(D) 


8.3 
(D) 
(D) 

4.5 

11.4 
8.0 

3.4 

3.9 


100.0 

1.8 
(D) 
(D) 

30.4 

25.0 

4.2 

1.2 

2.7 
10.9 

1.1 

21.7 

4.1 
8.5 
7.4 
3.0 
4.8 
1.2 


7.2 
2.1 
1.3 

3.8 

9.6 
5.5 

4.0 

3.8 

10.8 
0.6 
0.7 
0.8 
4.7 
0.3 
0.4 


100.0 


5.2 
0.6 
4.6 

13.1 
9.6 
1.2 
(D) 

21.4 

18.1 

6.6 

7.0 

1.5 
3.0 
2.5 
1.0 
1.2 
0.2 


7.6 
3.6 
1.5 

2.5 


6.5 
2.3 

3.8 

8.4 
2.7 
0.5 
0.5 
1.2 
0.3 
0.2 


100.0 


4.9 
0.4 
4.5 

14.1 
(D) 
1.6 
(D) 

20.5 

19.7 

6.7 

7.2 

1.4 
2.9 
2.4 
0.9 
1.5 
0.5 


7.4 
3.2 
1.3 

2.9 

8.6 
6.1 
2.5 

3.2 

7.7 
2.7 
0.6 
0.4 
1.3 
0.2 
0.2 


100.0 

6.5 
0.7 
5.8 

10.4 
7.1 
1.4 
1.9 

24.2 

18.3 

7.2 

6.2 


7.0 
3.4 

1.3 

2.3 

8.2 
6.2 
2.0 

3.6 

8.4 
2.7 
0.4 
0.4 
1.0 
0.2 
0.2 


100.0 

6.1 
0.8 
5.3 

10.9 
7.4 
1.7 
1.8 

24.1 

18.9 

7.2 

6.5 

1.2 
2.6 
2.2 
0.8 
1.3 
0.6 


6.8 
3.2 

1.1 

2.5 

8.1 
5.8 
2.3 

3.1 

8.3 
2.6 
0.5 
0.4 
1.0 
0.2 
0.2 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero,    (Z)  Less  than  0,05  percent, 
^In  coniputing  percent,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958,  In  1954  each  leased  depart- 
ment was  separately  counted  aTiri  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt,)  and  apparel,  accessory  stores  (SIC  56). 

^Excludes  nonstore  retailers  (i.e,,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53, 

*1954  data  limited  to  "employer"  establishments  in  ccsnputing  percent, 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments, 

^Includes  data  for  those  Mjids  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  SAN  DIEGO  STANDARD  METROPOLITAN  STATISTICAL  AREA 


MRC  No.  1. — Includes  stores  in  the  area  bounded  by  Washington, 

Sixth  Ave.,  Pennsylvania  Ave., 


Lincoln  Ave.,  Cleveland  Ave.,  Blaine  Ave.,  Centre,  Robinson, 
Fourth  Ave.,  and  Third  Ave. 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Himber  of 
establish- 
ments 


54,58,591 


53  part,' 
56,  57 


52,  55,  599 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Number 

Sales ($1,000) 

Coinvenience  goods  stores: 

Number , 

Sales ($1,000) 

Shopping  goods  stores:* 

Nunber 

Sales , ($1,000) 

All  other  stores: 

Number 

Sales ($1,000) 

Retail  stores,  total* 

Lumber,  building  materials,  hardware, 

fam  equiiment  dealers 

Hardware  stores , 

Other 

General  merchandise  group  stores^  ^ .... 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


139 
54,690 

44 
5,477 


51 
38,268 


44 
10,945 


Number  of 
establish- 
ments 


139 


55  ex.  554 


554 


56 
561. 


567 


562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Autcmotive  dealers , 

Gasoline  service  stations 

Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custan 

tailors 

Women's  clothing,  specialty  stores..., 

Ready-to-wear  stores' 

Femily  clothing  stores' 

Shoe  stores , 

Other  apparel  stores 

Furniture,  bane  furnishings,  equipment 

stores 

Furniture  stores 

Other  hone  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drinking  places 

Eating  places ....' 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  svgjply  stores... 


4 
9 

17 

5 
6 

5 

"a 

2 


30 

16 

6 


27 

21 

6 


27 

4 
1 
3 
6 
3 
1 


MRC  No.  2. — Includes  the  planned  center  known  as  "Linda  Vista  Shopping  Plaza"  bounded  by  Linda  Vista  Rd,,  Ulrick,  and  Ccmstock  Sts. 


4'. 


SIC 
code 

Kind  of  business 

Total 

SIC 
code 

Kind  of  business 

Nunber  of 
establish- 
ments 

Retail  stores,  total: * 

Nuaber 

17 
6,599 

8 
4,678 

5 
1,439 

4 
482 

55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 

Autcmotive  dealers 

1 

Gasoline  service  stations 

Sales ($1,000)... 

54,58,591 

Convenience  goods  stores: 

Nimber 

Apparel,  accessory  stores^ 

2 

Men's,  boys'  apparel  stores,  custcm 
tailors 

Sales ($1,000) . . . 

... 

53  part,* 

Shopping  goods  stores:* 

Nvmber , , 

Vfcmen ' s  clothing,  specialty  stores 

... 

56,  57 

Family  clothing  stores' 

1 

Sales ($1 .  000) . . . 

Shoe   stores ....•.,......«.•. •....^.•... 

1 

All  other  stores: 

Number. 

Other  apparel  stores 

52,  55,  599 

Furniture,  heme  furnishings,  equipnent 
stores 

Sales ($1,000) . . . 

1 

Retail  stores,  total*..... , 

Number  of 
establish- 
ments 

nt,her  >"Tne  Aiml.ihlTlga  Rt^res  ^    ,  ,  ,  . 

Household  appliance,  radio,  TV,  music 
stores 

1 

I'lnting,  dr^Tll<^Tlg  plnnen          ....... 

17 

2 

1 
1 

2 

4 

Lumber,  building  materials,  hardware, 
f aim  equipment  dealers 

Eating  places 

4 

52 

DrinVliTg  plflops            .  i ..... . ,  i 

Drug  stores,  proprietary  stores 

5251 

Hardware  stores , 

2 

52  ex.  5251 

Other 

Other  retail  stores' 

General  merchanrii  se  group  stores'  ^ 

Department  stores ...................... 

3 

53  part* 

2 

531 

Book,  stationery  stores 

533 

Sporting  goods,  bicycle  stores 

1 

539 

Other  general  merchandise  stores 

Food  stores, 

JeweJjTy  stores ..........••....•••■•,... 

... 

54 

Camera,  photographic  supply  stores 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

■klroup  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  vbich  could  not  be  classified  by  detailed  kinds  of  business. 

*Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  telow. 
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MRC  No. 


3. — Includes  the  planned  center  known  as  "North  Clairemont  Square  Shopping  Center"  bounded  by  Laicehurst  Ave. 

Clairemont  Mesa  Blvd.,    and  Clairemont  Dr. 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 

53  port,* 
56,  57 

52,  55,  599 


52 

5251 

52  ex.   5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  tot&l:  * 

Nunber 

Sales ($1,000) 

ConTenience  goods  stores: 

Nxmber 

Sales ($1,  000) 

Shopping  goods  stores:^ 

Kunber 

Sales ($1,000) 

All  other  stores: 

Nunber , 

Sales ($1,000) 

Retail  stores,  total^ 

Limber,  building  materials,  hardvare, 

f ann  equlpnent  dealers 

Hardvare  stores 

Other 

General  merchandise  group  stores^  ^ .... 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


17 
7,306 


3 
(D) 


10 
1,839 


4 
(D) 


Nvmber  of 
establish- 
ments 


17 


55  ex.  554 
554 


56 
561, 


567 


562-3, 568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custom 

tailor^ , 

Wanen's  clothing,   specialty  stores..., 

Ready-to-wear  stores  ' , 

Fcmily  clothing  stores  ' , 

Shoe  stores , 

Other  apparel  stores , 

Furniture,  hone  furnishings,  equipment 

stores , 

Furniture  stores , 

Other  hone  furnishings  stores 

Household  appliance,  radio,  TV,  nrusic 
stores 

Eating,  drinMng  places 

Eating  places , 

DrinMng  places 

Drug  stores,  proprietary  stores , 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores.. 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores... 


MRC  No. 

4. — Includes  stores  in  area  bounded  by  Lincoln  Ave.,  Wabash  Ave.,  Wightman,  Ray,  Gunn,   28th,   Pershing  Ave.,   and 

Oregon 

SIC 
code 

Kind  of  busloess 

Total 

SIC 
code 

Kind  of  business 

Number  of 

establish^ 

ments 

Retail  stores,   total: ^ 

Nunber 

183 
24,764 

40 
6,811 

86 
13,575 

57 
4,378 

55  ex.   554 

554 

56 

561,   567 

562-3,568 
562 
565 
566 
564,    569 

57 

5712 

5713-15,19 
572,   5732 

58 

5812 

5813 

591 

59  ex.   591 

592 

594 

595 

597 

5992 

5996 

Autanotive  dealers. 

6 

Gasoline  service  stations 

Sales ($1,000),.. 

6 

54,58,591 

Convenience  goods  stores: 

Number 

48 

Men's,  boys'   apparel  stoics,   oustcm 
tailors 

Sales ($1,000)... 

9 

53  part,* 

Shopping  goods  stores:^ 

Women ' s  clothing,   specialty  stores 

21 
19 

56,    57 

F^mi'ly  el nt.hlTig   Htn-PPH' 

1 

Sales ($1,000)... 

Shoe  stores 

13 

All  other  stores: 

Nunber, .....,♦,.»,..,,...,.,,..,..... 

Other  apparel  stores 

4 

52,    55,    599 

Furniture,  heme  furnishings,   equipnent 
stores 

Sales ($1,000).    . 

27 

Retail  stores,   total^ ., 

7 

Number  of 
establish- 
ments 

Other  heme  furnishings  stores 

11 

Household  appliance,   radio,  TV,  music 
stores 

9 

Fflting       rtr-inloTlg    pT  n<ipn 

183 

6 

1 
5 

11 
1 
2 
8 

18 

19 

Limber,  building  materials,   hardware, 

fBrm    P(jii1pnM>Ti+.    dpnli^-rH 

Eating  places 

15 

52 

I>riTi1<-iiTE  pi  ficpR                              ,,,,...... 

4 

Drug  stores,   proprietary  stores 

5251 

3 

52  ex.   5251 

Other 

Other  retail  stores' 

General  merchanril se  group  stores'    ' 

Department  stores . 

39 

53  part^ 

2 

531 

Book,   stationery  stores 

1 

533 

Sporting  goods,  bicycle  stores.. 

3 

539 

Other  general  merchandise  stores 

Food  stores 

8 

2 

54 

Camera,   photographic  supply  stores 

2 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (HA)  Not  available.    ...  Represents  zero. 

^roup  totals  for  SIC  53  and  56  may  Include  "nonemployer"  establishnents  rfilch  could  not  be  classified  by  detailed  IdLnds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mRjl   order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establislments . 

'includes  data  for  those  irlnrtH  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  SAN  DIEGO  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 


MRC  No.  5. — Includes  stores  in  the  area  bounded  by  Felspar,  Felspar  extended,  Lamont,  Homblend,  and  Mission  Blvd. 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


K^^T1r^  of  business 


Number  of 
establish- 
ments 


5^,58,591 


53  part,' 
56,  57 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Number 

Sales ($1,000) 

Convenience  goods  stores: 

Number 

Sales ($1,000) 

Shopping  goods  stores :2 

Number 

Sales ($1, 000) 

All  other  stores: 

Number 

Sales ($1,  000) 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware, 

faun  equipnent  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores'  ^ , ... 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


137 
17,^57 


37 
6,979 


5,837 


52 
<;,641 


Number  of 
establish- 
ments 


137 


55  ex.  554- 

554. 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Autcmotive  dealers , 

Gasoline  service  stations , 

Api)arel,  accessory  stores'' 

Men's,  boys'  apparel  stores,  custom 

tailor^ 

Women's  clothing,  specialty  stores. . ., 

Ready-to-wear  stores' 

FEmily  clothing  stores ' 

Shoe  stores .' , 

Other  apparel  stores 

Furniture,  heme  fumishlngs,   equipment 

stores , 

Furniture  stores 

Other  hone  fui-nishings  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores . . . 


7 

6 

24 

4 

10 

7 


15 
6 
4 


18 

13 

5 


27 
3 
3 
4 
5 
2 
1 


MRC  No.  6. — Includes  the  planned  center  known  as  "South  Bay  Plaza"  bounded  by  Eighth  St.,  L  Ave.  extended,  13th  St.  extended, 

and  East  Ave. 


SIC 
code 


54,58,591 

53  part,^ 
56,  57 

52,  55,  599 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Kind  of  business 


Retail  stores,  total: ^ 

Number 

Sales ($1,000).,. 

Convenience  goods  stores: 

Number , , 

Sales ($1,000).., 


Shopping  goods  stores :2 

Number 

Sales 


.($1,000). 


All  other  stores: 

Number 

Sales ($1,000) . . , 


Retail  stores,  total 


Lumber,  building  materials,  hardware, 

f aim  equipment  dealers 

Hardware  stores 

Other. 


General  merchandise  group  stores 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


Total 


50 
18,413 

11 
5,712 

23 
7,505 

16 
5,196 


Number  of 
establish- 
ments 


50 


SIC 
code 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Kind  of  business 


Automotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores' 

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores <.. 

Other  apparel  stores 


Furniture,  heme  furnishings,  equipnent 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


Number  of 
establish- 
ments 


2 
3 

13 

1 
7 
6 
1 
4 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

'<Jroup  totals  for  SIC  53  and  56  may  Include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  In  any  of  the  lines  below. 


APPENDIX 

Procedures  and  Definitions 


CENSUS  DISCLOSURE  RULES 

In  accordance  with  Census  law,  any  data  which 
would  disclose  the  operations  of  an  individual 
establishment  or  business  organization  are  not 
published.  The  nunnber  of  establishments  in  a 
kind  of  business  is  not  considered  a  disclosure 
by  these  rules,  so  that  this  item  is  shown  in 
instances  where  other  items  of  information  for 
the  same  kind  of  business  or  locality  are  sup- 
pressed. 

KINDS  OF  BUSINESS  COVERED 

This  report  covers  all  establishments  (except 
nonstore  retailers)  included  in  Retail  Trade,  de- 
fined in  accordance  with  the  principles  of  the 
Standard  Industrial  Classification  Manual  (1957  edi- 
tion) issued  .under  the  auspices  of  the  Bureau 
of  the  Budget,  Executive  Office  of  the  Presi- 
dent. This  report  includes,  in  addition  to  re- 
tail trade  establishments,  hotels  and  motion  pic- 
ture theaters,  parts  of  major  groups  70  and  78 
of  the  SIC  Manual. 

Retail  Trade,  as  defined  in  the  SIC  Manual, 
and  as  covered  in  the  1958  Census  of  Business, 
includes  establishments  primarily  engaged  in  sell- 
ing merchandise  directly  to  personal,  household, 
and  farm  users.  Excluded  from  Retail  Trade 
are  places  of  business  operated  by  membership 
clubs  and  open  only  to  their  own  members  or 
personnel,  such  as  restaurants  and  bars  operated 
by  country  clubs,  school  cafeterias,  cafeterias 
operated  by  industrial  plants  for  their  employ- 
ees, establishments  operated  by  agencies  of  the 
Federal  Government  on  military  posts,  hospitals, 
etc. 

Data  for  nonstore  retailers— mail  order  houses, 
direct  selling  (house-to-house)  organizations,  and 
merchandise  vending  machine  operators— have  been 
excluded  from  the  tabulations  in  this  report,  but 
are  contained  in  other  publications  of  the  1958  Cen- 
sus of  Business,  such  as  the  Area  Report  Series. 

METHOD  OF  ENUMERATION 

For  purposes  of  coverage  in  the  1958  Census 
of  Business,  retail  establishments  were  divided 
into  two  categories— those  with  some  paid  employ- 
ment during  1958,  i.e.,  the  "employer"  universe, 
and  those  with  no  paid  employment  during  1958, 
i.e.,  the  "nonemployer"  universe.  The  method 
of  obtaining  census  information  for  these  two 
groups  is  described  below. 


Enumeration  of  "Employers."— Information  for 
establishments  in  this  part  of  the  retail  trade 
field  was  obtained  by  means  of  a  mail  canvass. 
Report  forms  were  mailed  to  all  business  firms 
included  in  the  active  records  of  the  Internal 
Revenue  Service  as  subject  to  payment  of  Fed- 
eral Insurance  Contributions  Act  (FICA)  taxes 
(i.e.,  employers  of  one  or  more  persons)  and 
which  were  classified  in  the  records  of  the  Bu- 
reau of  Old-Age  and  Survivors  Insurance  (BOASI) 
as  wholly  or  panially  engaged  in  retail,  whole- 
sale, manufacturing,  and  mineral  industries.  Also 
included  were  those  classified  in  major  groups 
70  (except  702  and  704),  72,  73,  75,  76,  78,  and 
79  of  the  service  industries  portion  of  the  SIC 
Manual,  and  in  public  warehousing,  SIC  major 
group  42,  except  421.  In  addition,  report  forms 
were  mailed  to  all  establishments  which  BOASI 
had  not  classified  by  kind  of  business  prior  to 
mailing  of  census  report  forms.  Each  estab- 
lishment was  mailed  a  report  form  appropriate 
to  its  BOASI  classification  (for  those  cases  for 
which  BOASI  classification  had  not  yet  been  es- 
tablished, a  general  purpose  form  was  used),  but 
its  census  classification  was  determined  by  re- 
plies   to  questions   on  the  census   report   form. 

Enumeration  of  "Nonemployers."— This  group 
was  defined  to  include  retail  businesses  other  than 
those  represented  in  the  active  FICA  records  of 
the  Internal  Revenue  Service.  Information  for 
this  group  of  establishments  was  derived  from 
the  1958  Federal  income  tax  returns.  Information 
was  compiled  from  only  one-half  of  these  cases 
and  census  results  for  this  group  were  estab- 
lished by  multiplying  such  findings  by  two.  The 
"nonemployer"  segment  of  retail  trade,  although 
made  up  of  a  large  number  of  -establishments, 
accounted  for  less  than  10  percent  of  the  total 
retail  trade  volume. 

Included  in  this  segment  were  only  those  non- 
employer  establishments  which  reported  a  sales 
volume  of  $2,500  or  more  during  1958.  Non- 
employer  establishments  reporting  a  sales  vol- 
ume of  less  than  $2,500  were  not  included  in 
these  tabulations,  regardless  of  the  period  of 
time  they  were  operated  during  the  year. 

COMPARISON  OF  THE  1954  AND 
1958  CENSUSES 

In  all  major  respects,  the  1954  and  1958  Cen- 
suses were  conducted  under  similar  conditions 
and  procedures.     Strict  comparability  in  the  data 


15 


16 


APPENDIX 


for  the  two  censuses  is  limited  by  the  following 
factors: 

1.  The  physical  area  of  a  number  of  urban 
places  in  the  1958  Census  is  not  the  same  as  it 
was  in  1954  because  of  annexations  and  other 
boundary  changes  which  have  occurred  since  the 
1954  Census.  This  factor  should  be  taken  into 
consideration  in  evaluating  changes  in  census 
findings  from  1954,  as  in  each  census  the  sta- 
tistics for  urban  places  are  in  accordance  with 
the  boundaries  for  those  places  in  the  census 
year. 

2.  Whereas  in  the  1954  Census,  "leased 
departments"  (businesses  operated  as  departments 
of  a  retail  business,  under  different  ownership) 
were  counted  as  separate  establishments  and 
separately  classified  by  kind  of  business,  in  the 
1958  Census  they  have  been  combined  with  the 
retail  business  in  which  located.  As  a  result, 
it  is  anticipated  that  the  count  of  establishments 
will  be  approximately  25,000  less  in  the  1958 
Census  than  would  have  been  the  case  if  the 
1954  Census  procedure  had  been  followed.  In 
addition,  there  will  be  some  redistribution  in 
the  data  among  the  various  kinds  of  business 
categories  (e.g.,  the  figures  for  a  leased  shoe 
department  located  in  a  department  store  which 
were  tabulated  in  the  "shoe  store"  kind  of  busi- 
ness in  1954  are  included  with  "department 
store"  figures  in  the  1958  Census).  Leased 
departments  in  the  1954  Census  reported  sales 
of  approximately  one  billion  dollars. 

3.  Revisions  made  in  the  1957  edition  of  the 
SIC  Manual  have  necessitated  the  following  changes 
in  establishment  classifications  used  in  the  1954 
Census: 

a.  Musical  instrument  stores  and  music 
and  record  shops  have  been  shifted  to  the  kind- 
of-business  group  "Furniture,'  Home  Furnish- 
ings, Equipment  Stores"  from  the  group  "  Other 
Retail  Stores." 

b.  Antique  stores  have  been  shifted  to 
the  group  "Other  Retail  Stores"  from  the  group 
"Furniture,  Home  Furnishings,  Equipment 
Stores." 

4.  Both  the  1954  and  1958  Censuses  ex- 
cluded those  businesses  with  no  paid  employment 
which  had  sales  volume  of  less  than  $2,500  in 
the  census  year.  To  the  extent  that  price  in- 
creases since  1954  resulted  in  increases  in  the 
dollar  volume  of  sales,  the  1958  Census  includes 
stores  with  a  lesser  physical  volume  of  business 
than  were  included  in  the  1954  Census.  While 
the  exact  magnitude  of  this  phenomenon  is  un- 
known, the  effect  on  total  volume  of  retail  sales 
undoubtedly  is  only  a  fraction  of  one  percent 
and  probably  has  little  effect  on  the  number  of 
stores  included  in  the  census. 


Both  the  1954  and  1958  Censuses  include  data 
for  some  "nonemployer"  establishments  in  the 
group  totals  but  not  in  the  detailed  kinds -of - 
business  totals  due  to  limitation  of  classification 
information  on  the  Federal  tax  returns.  In  the 
1954  data,  all  major  groups  (i.e.,  SIC  2  digit) 
included  some  such  establishments.  In  1958 
only  two  major  groups— SIC  53,  General  Mer- 
chandise Group,  and  SIC  56,  Apparel,  Accessory 
Stores— included  such  establishments.  In  neither 
census  was  it  found  feasible  to  classify  any 
"nonemployer"  establishments  as  "Ready-to-wear 
stores  (SIC  562)"  or  "Family  clothing  stores 
(SIC  565)"  and,  in  the  1954  Census,  it  similarly 
was  not  found  feasible  to  change  any  "nonemploy- 
er" establishment  as  "Men's,  boys' apparel  stores, 
custom  tailors  (SIC  561,  567)";  "Furniture  stores 
(SIC  5712)";  or  "Other  home  furnishings  stores 
(SIC  5713-15,  5719)."  Such  stores  were  classi- 
fied only  at  the  major  group  level. 

EXPLANATION  OF  TERMS 

Establishments . —Census  of  Business  figures 
represent  a  sunimary  of  reports  for  individual  "es- 
tablishments" rather  than  "companies."  A  sep- 
arate report  was  obtained  for  each  location  where 
business  was  conducted,  including  each  location 
of  multiunit  organizations.  Each  report  was 
tabulated  in  accordance  with  the  physical  location 
at  which  the  business  was  conducted. 

Where  two  or  more  activities  were  carried  on 
at  a  single  location  under  a  single  ownership, 
all  activities  generally  were  grouped  together  as 
a  single  establishment,  and  the  entire  establish- 
ment was  classified  on  the  basis  of  its  major 
activity,  with  all  data  for  it  included  in  that  clas- 
sification. However,  in  cases  where  distinct 
and  separate  economic  activities,  for  which  dif- 
ferent industry  classification  codes  were  appro- 
priate, were  conducted  under  the  same  ownership 
at  a  single  location,  and  where  conditions  pre- 
scribed by  the  SIC  Manual  for  recognizing  the 
existence  of  more  than  one  establishment  were 
met,  separate  establishment  reports  for  each  of 
the  different  activities  were  reported  in  the  cen- 
suses. 

In  the  case  of  leased  departments,  i.e.,  where 
separately  owned  businesses  are  operated  as  de- 
partments of  a  retail  business  under  another 
ownership  (e.g.,  a  separately  owned  shoe  depart- 
ment store)  only  a  single  establishment,  combin- 
ing leased  departments  with  the  retail  establish- 
ment in  which  they  are  located,  is  recognized 
for  1958  Census  purposes. 

The  "number  of  establishments"  shown  in  this 
report  is  the  number  in  business  at  the  end  of 
the  census  year. 

Sales.— Sales  include  the  total  of  merchandise 
sold,   and  receipts  from  repairs  and  from  other 
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services  to  customers,  whether  or  not  payment 
was  received  in  1958.  Sales  are  normally  re- 
corded net  of  deductions  for  refunds  and  allow- 
ances for  merchandise  returned  by  customers. 
Total  sales  exclude  amounts  other  liian  those  re- 
ceived from  customers,  such  as  income  from  in- 
vestments, rental  of  real  estate,  etc.  They  in- 
clude the  amount  of  local  and  State  sales  taxes 
and  Federal  excise  taxes  which  are  collected 
by  the  store  directly  from  customers  and  paid 
directly  by  the  store  to  a  local.  State,  or  Fed- 
eral taxing  agency.  Gasoline,  liquor,  tobacco, 
and  other  excise  taxes  which  are  paid  by  the  manu- 
facturer or  wholesaler  and  passed  along  to  the 
retailer  also  are  included. 

The  sales  figures,  therefore,  represent  total 
sales  and  receipts  of  all  establishments  primari- 
ly engaged  in  retail  trade.  They  do  not  include 
retail  sales  made  by  manufacturers,  wholesalers, 
service  establishments,  and  other  businesses  whose 
primary  activity  is  other  than  retail  trade.  They 
do,  however,  include  receipts  other  than  from  the 
sale  of  merchandise  at  retail  (e.g.,  service  re- 
ceipts, sales  to  industrial  users,  sales  to  other 
retailers,  etc.)  by  establishments  primarily  en- 
gaged in  retail  trade.  Although  the  count  of  es- 
tablishments as  tabulated  in  this  report  repre- 
sents the  number  in  business  at  the  end  of  the 
year,  the  sales  figures  include  sales  of  all  es- 
tablishments in  business  at  any  time  during  the 
year. 

Payroll,  entire  year. -Payroll  includes  salaries, 
wages,  commissions,  bonuses,  vacation  allowances, 
and  the  value  of  payments  in  kind  (such  as  free 
meals,  lodgings,  etc.)  paid  during  the  year  to 
all  employees.  Gratuities  received  by  employees 
from  patrons  are  not  included.  For  corporations, 
it  includes  amounts  paid  to  officers  and  execu- 
tives; it  does  not  include  compensation  of  pro- 
prietors or  of  partners  of  unincorporated  busi- 
nesses. Payroll  is  reported  before  deductions 
for  Social  Security,  income  tax,  insurance  dues, 
etc. 

Payroll— workweek  ended  nearest  November 
15.— This  item  consistsof  payroll,  as  defined  above, 
which  was  paid  to  persons  on  the  payroll  in  the 
pay  period  ended  nearest  November  15,  1958. 
Establishments  whose  payroll  period  was  other 
than  a  week  were  requested  to  adjust  the  fig- 
ures to  a  weekly  basis. 

Paid  employees— workweek  ended  nearest  No- 
vember 15.  — Paid  employees  consist  of  the  num- 
ber  of  employees,  including  salaried  officers  and 
executives  of  corporations,  who  were  on  the  pay- 
roll for  the  workweek  ended  nearest  November 
15,  but  not  proprietors  or  partners  of  unincorpo- 
rated businesses. 


'Full  workweek"  employees.— "Full  workweek" 


employees  includes  employees,  whether  regular  or 
seasonal,  who,  for  the  specified  pay  period,  were 
paid  for  working  at  least  the  number  of  hours 
typically  worked  in  a  week  by  employees  of  the 
reporting  establishment.  All  other  employees 
paid  during  that  workweek  were  reported  as  part- 
workweek  employees. 

KIND- OF -BUSINESS  CLASSIFICATIONS 

Establishments  covered  by  the  1958  Census  were 
assigned  a  kind-of-business  classification  in  ac- 
cordance with  the  provisions  of  the  1957  edition 
of  the  SIC  Manual.  It  should  be  noted  that  kind- 
of-business  classifications  are  not  interchange- 
able with  commodity  classifications.  Most  busi- 
nesses sell  a  number  of  kinds  of  commodities. 
The  kind-of-business  code  assigned  generally 
reflects  either  the  individual  commodity  or  com- 
modity group  which  is  the  primary  source  of  the 
establishment's  receipts  or  some  mixture  of  differ- 
ent commodities  which  characterize  the  estab^ 
lishment's  business.  Thus,  the  classification  of 
establishments  by  kind  of  business  generally  does 
not  make  it  possible  to  determine  either  the  num- 
ber of  establishments  handling  a  particular  com- 
modity or  the  sales  of  that  commodity.  For 
example,  the  "food  group"  classification  excludes 
stores  selling  some  food  if  the  sale  of  food  is 
not  the  primary  source  of  receipts;  moreover, 
even  though  stores  are  classified  as  "food  stores" 
some  of  their  receipts  may  be  derived  from  the  sale 
of  nonfood  products. 

As  noted  in  the  section  on  "Method  of  Enu- 
meration," the  1958  Census  findings  are  based 
on  reports  from  two  different  sources.  "Em- 
ployer" establishments  were  canvassed  by  mail 
and  were  required  to  complete  report  forms 
especially  designed  for  this  census.  "Nonem- 
ployer"  establishments,  however,  were  included 
in  the  census  on  the  basis  of  information  sup- 
plied on  the  1958  Federal  income  tax  report. 
Because  of  the  nature  of  the  information  avail- 
able on  the  tax  form,  the  kind-of-business  classi- 
fications based  on  that  form  represent  primarily 
"self -designation."  In  some  cases  this  informa- 
tion was  adequate  for  classification  at  the  kind- 
of-business  group  level  but  not  for  detailed  kinds 
of  business.  (See  "Comparisons  of  the  1954 
and  1958  Censuses,"  above.) 

The  classifications  based  on  the  census  forms, 
on  the  other  hand,  reflect  the  information  on  the 
commodity  "composition"  of  the  establishment  as 
revealed  by  the  census  classification  inquiries. 
The  effect  of  the  two  different  sources  on  uni- 
formity of  classification,  as  reflected  in  the 
measurement  of  dollar  volume  of  sales  is  minor. 
In  total,  the  "nonemployer"  establishments  ac- 
count for  less   than   10  percent  of  retail   sales 
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and,  in  most  cases,  it  is  likely  that  the  "self- 
designated"  classification  would  be  consistent  with 
that  derived  from  more  comprehensive  information. 

The  data  in  this  report  for  two  major  SIC 
groups,  55  and  59,  have  been  subdivided,  making 
it  necessary  to  arrive  at  SIC  major  group  totals 
by  addition  (see  description  below  for  these  major 
groups).  In  addition,  data  for  that  part  of  SIC 
group  53  which  relates  to  nonstore  retailers 
are  not  included  in  this  report. 

Lumber,  Building  Materials,  Hardware,  Farm 
Equipment  Dealers  (SIC  Major  Group  52) 

Establishments  primarily  selling  lumber,  build- 
ing materials,  the  basic  lines  of  hardware,  paint, 
wallpaper,  glass,  electrical  supplies,  roofing  ma- 
terials, and  other  supplies  and  equipment  for  home 
construction.  Establishments  primarily  selling 
farm  equipment  are  also  included.  Establishments 
in  this  group  sell  to  contractors  as  well  as  to 
the  general  public. 

Hardware  stores  (SIC  5251).—  Establishments 
primarily  selling  a  number  of  basic  hardware 
lines,  such  as  tools,  builders'  hardware,  paint 
and  glass,  housewares  and  household  appliances, 
cutlery,  and  roofing  materials.  These  establish- 
ments may  also  sell  farm  implements. 

General  Merchandise  Group  (SIC  Major  Group  53, 
Except  For  "Nonstore  Retailers") 

This  group  includes  all  establishments  within 
SIC  major  group  53— "General  Merchandise"  ex- 
cept for  "nonstore"  establishments. 

The  data  for  establishments  in  this  group  in 
the  1958  Census  of  Business  as  compared  with 
the  1954  Census  of  Business  are  affected  by  the 
treatment  in  1958,  of  leased  departments  as  parts 
of  the  establishment  within  which  they  operate 
rather  than  as  separate  establishments.  The 
data  for  department  stores  are  most  affected 
by  this  change. 

Department  stores  (SIC  531).— Establishments 
normally  employing  25  or  more  people  and  en- 
gaged in  selling  some  items  in  each  of  the  fol- 
lowing lines  of  merchandise; 

1.  Furniture,  home  furnishings,  appliances, 
radio  and  TV  sets 

2.  A  general  line  of  apparel  for  the  family 

3.  Household  linen  and  dry  goods 

An  establishment  with  total  sales  of  less  than 
$5,000,000,  in  which  sales  of  any  one  of  these 
groupings  is  greater  than  80%  of  total  sales, 
is  not  classified  as  a  department  store. 

An  establishment  with  total  sales  of  $5,000,000 
or  more  is  classified  as  a  department  store 
even    if    sales    of  one  of  the  groups  described 


above  is  more  than  80%  of  total  sales,  provided 
that  the  combined  sales  of  the  other  two  groups 
is  $500,000  or  more.  Relatively  few  stores 
are  included  in  this  classification  as  a  result 
of  this  special  rule  and  most  of  those  which  are 
would  otherwise  have  been  classified  in  the  ap- 
parel group  (SIC  major  group  56). 

Limited  price  variety  stores  (SIC  533).— Es- 
tablishments  primarily  selling  a  variety  of  mer- 
chandise in  die  low  and  popular  price  ranges, 
such  as  stationery,  gift  items,  women's  acces- 
sories, toilet  articles,  light  hardware,  toys,  house- 
wares, confectionery.  These  establishments  fre- 
quently are  known  as  "5  and  10  cent"  stores 
and  "5  cent^  to  a  dollar"  stores,  although  mer- 
chandise is  usually  sold  outside  these  price  ranges. 

Classification  of  all  stores  in  this  category 
is  primarily  based  on  self-designation  by  the  store 
operators.  The  self- designation  was  supplemented 
by  the  addition  to  the  1958  Census  report  form 
of  a  question  on  food  sales,  the  answers  to  which 
resulted  in  removing  from  this  category  a  sig- 
nificant number  of  smaller  establishments  included 
under  this  heading  in  the  1954  tabulations. 

Food  Stores  (SIC  Major  Group  54) 

Establishments  primarily  selling  food  for  home 
preparation  and  consumption.  Establishments  pri- 
marily selling  prepared  food  and  drinks  for  con- 
sumption on  their  own  premises  are  classified 
as  "Eating  and  Drinking  Places"  (SIC  major 
group  58),  and  stores  primarily  engaged  in  selling 
packaged  beers  and  liquors  are  classified  sepa- 
rately as  "liquor  stores." 

Automotive  Dealers  (SIC  Major  GrcNjp  55, 
Except  554) 

NOTE:  This  group  does  not  include  estab- 
lishments primarily  engaged  in  selling  trucks 
and  motorized  industrial  equipment.  Such  es- 
tablishments are  included  in  the  Wholesale  Trade 
portion  of  the  Census  of  Business. 

Passenger  car  dealers,  franchised  and  non- 
franchised  (SIC  551,  552).— Establishments  pri- 
marily selling  new  automobiles,  or  new  and  used 
automobiles  and  trucks.  These  establishments 
frequently  operate  repair  shops  and  used  car 
lots  and  may  carry  stocks  of  replacement  parts, 
tires,  batteries,  and  automotive  accessories.  Used 
car  lots  and  repair  shops  operated  by  franchised 
dealers  are  not  recognized  as  separate  estab- 
lishments. Data  for  such  operations  are  con- 
solidated in  this  category  with  other  data  for 
franchised  passenger  car  dealers.  Establish- 
ments primarily  selling  used  cars  and  trucks  and 
not  holding  a  franchise  for  the  sale  of  new  pas- 
senger cars  are  also  included. 
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Tire,  battery,  accessory  dealers  (SIC  553).— 
Establishments  primarily  selling  new  automobile 
tires,  batteries,  automobile  seat  covers,  and  auto- 
mobile parts  and  accessories.  Establishments 
primarily  selling  used  merchandise  in  these  cate- 
gories are  classified  as  "secondhand  stores," 
(SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

Establishments  primarily  selling  gasoline  and 
other  automotive  petroleum  products.  Establish- 
ments called  garages  but  deriving  the  larger 
part  of  receipts  from  gasoline  and  oil  sales 
are  included. 

Apparel,  Accessory  Stores  (SIC  Major  Group  56) 

Establishments  in  this  group  are  primarily 
engaged  in  selling  clothing  of  all  kinds  and  re- 
lated articles  for  personal  wear  and  adornment. 
Not  included  in  this  group  are  the  establish- 
ments which  meet  the  criteria  for  department 
stores  or  general  merchandise  stores  (SIC  531 
and  part  of  5392),  even  though  most  of  their 
receipts  are  from  the  sale  of  apparel  and  ap- 
parel accessories. 

Men's,  boys'  apparel  stores,  custom  tailors  (SIC 
561  and  5671).- -Establishments  primarily  engaged 
in  selling  men's  and  boys'  outerwear  and  furnish- 
ings such  as  shirts,  hats,  underwear,  hosiery, 
etc.  Also  included  are  establishments  primari- 
ly engaged  in  the  making  and  selling  of  outer- 
wear to  individual  order  from  stocks  of  material 
carried  in  their  inventory. 

Women's  clothing,  specialty  stores  (SIC  562, 
563,  568).— Establishments  primarily  sellingwom- 
en's  apparel  and  apparel  accessories  of  all  types, 
including  women's  ready-to-wear  stores,  furriers, 
and  the  various  specialty  shops. 

Women's  ready-to-wear  stores  (SIC  562).— 
Establishments  primarily  selling  women's  and 
girls'  apparel.  Establishments  are  included  in 
this  category  provided  (1)  their  sales  of  all  types 
of  apparel  (except  as  noted  in  the  definition  for 
general  merchandise  group  stores)  account  for 
80%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
en's and  girls'  apparel  are  3  or  more  times  the 
sales  of  all  men's  and  boys'  apparel,  and  (3) 
sales  of  women's  and  girls'  coats,  suits,  and  dress- 
es are  at  least  one-third  of  sales  of  all  women's 
and  girls'  apparel.  Establishments  primarily 
selling  garments  made  to  customer  order  are  clas- 
sified as  custom  tailors  (SIC  567). 

Family  clothing  stores  (SIC  565).— Establish- 
ments  primarily  selling  clothing,  furnishings,  and 
accessories  for  men,  women,  and  children,  with- 
out specializing  in  any  one  line.  Establishments 
are  included  in  this  category  provided  (l)their 
sales   of  all  types  of  apparel  (except  as  noted  in 


the  definition  for  general  merchandise  group  stores) 
account  for  80%  or  more  of  their  total  sales, 
(2)  sales  of  all  women's  and  girls'  apparel  items 
are  not  more  than  3  times  the  sales  of  all  men's 
and  boys'  items,  and  (3)  the  sales  of  all  men's 
and  boys'  apparel  items  are  not  more  than  3 
times  the  sales  of  all  women's  and  girls'  apparel 
items. 

Shoe  stores  (SIC  566).— Establishments  primarily 
selling  shoes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  family  shoe  stores;  and  chil- 
dren's, juveniles'  shoe  stores. 

Furniture,  Horhe  Furnishings,  Equipment  Stores 
(SIC  Major  Group  57) 

Establishments  primarily  selling  merchandise 
used  in  furnishing  the  home, .  such  as  furniture, 
floor  coverings,  draperies,  glass  and  chinaware, 
domestic  stoves,  refrigerators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radio 
and  TV  sets.  Also  included  are  musical  instru- 
ment stores  and  music  and  record  shops,  kinds 
of  business  which  in  the  1954  Census  of  Busi- 
ness were  included  in  the  group  "Other  Retail 
Stores."  Antique  stores,  which  in  the  1954  Census 
were  included  in  this  group  are  now  included  with 
"Other  Retail  Stores." 

Furniture  stores  (SIC  5712).— Establishments 
primarily  selling  household  furniture,  mattresses, 
springs,  and  other  sleep  equipment.  Also  included 
in  this  classification  are  establishments  selling 
household  appliances,  record  players,  and  radio 
and  TV  sets,  provided  the  receipts  from  sales 
of  furniture  and  sleep  equipment  exceed  those 
from  sales  of  the  other  commodity  lines  named. 

Other  home  furnishings  stores  (SIC  571  except 
57 12) . — Establishments  primarily  selling  home  fur- 
nishings  other  than  household  furniture,  mat- 
tresses, springs,  and  other  sleep  equipment.  In- 
cluded are  stores  primarily  engaged  in  selling 
such  lines  of  home  furnishings  as  floor  coverings; 
drapery,  curtains,  slip  covers,  upholstery  materi- 
als; china,  glassware,  metalware;  lamps  and  lamp- 
shades, blinds  and  window  shades;  etc. 

Household  appliances,  radio,  TV  stores  (SIC 
572  and  5732).— Establishments  primarily  engaged 
in  selling  household  appliances  (such  as  electric  and 
gas  refrigerators,  stoves,  vacuum  cleaners,  wash- 
ing machines  and  dryers,  freezers,  electric  irons, 
percolators,  hot  plates,  etc.)  and  radios,  television 
sets,  and  record  players .  The  retail  establishments 
(primarily  engaged  in  the  sale  of  electric  and  gas 
appliances  for  household  use)  operated  by  public 
utility  firms  are  included  in  this  category. 

Music  stores  (SIC  5733).— Establishments  pri- 
marily  selling  musical  instruments  such  as  organs, 
pianos,  horns,  stringed  instruments,  drums,  xylo- 
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phones,  etc.   Also  those  establishments  primarily 
selling  phonograph  records  and  albums. 

Eating  Places  (SIC  5812) 

Establishments  primarily  engaged  in  selling 
prepared  foods  and  drinks  for  consumption  on  their 
own  premises. 

Drinking  Places  (SIC  5813) 

Establishments  primarily  engaged  in  selling 
drinks,  such  as  beer,  ale,  wine,  liquor,  and  other 
alcoholic  beverages  for  consumption  on  their  own 
premises. 

Drug   Stores,  Proprietary   Stores  (SIC  591) 

Establishments  which  sell  prescriptions,  drugs, 
or  proprietary  medicines  in  combination  with  lines 
such  as  cosmetics,  toiletries,  tobacco,  magazines 
and  books,  and  novelty  merchandise.  Those  stores 
which  sell  prescriptions  are  classified  as  drug 
stores,    the    remainder    as    proprietary    stores. 

Other  Retail   Stores    (SIC  Major  Group  59, 
Except  SIC  591) 

Liquor  stores  (SIC  592),  also  government-oper- 
ated liquor  stores  (SIC  Major  Group  92  and  93).— 
Establishments  primarily  selling  packg.ged  alco- 
holic beverages  such  as  ale,  beer,  wine,  and  whisky 
for  consumption  off  the  prennises.  Liquor  stores 
operated  by  States,  counties,  and  municipalities 
are  included.  Stores  primarily  selling  prepared 
drinks  for  consumption  on  the  premises  are  not 
included  in  this  category  but  are  classified  with 
drinking  places  (SIC  5813). 

Book  stores  (SIC  5942).— Establishments  pri- 
marily selling  new  books  and  periodicals. 

Stationery  stores  (SIC  5943).  -  Establishments 
primarily  selling  stationery  items,  such  as  writing 


paper,  tablets,  accounting  forms,  legal  forms, 
greeting  cards,  post  cards,  and  school  and  office 
supplies. 

Sporting  goods  stores  (SIC  5952). — Establish- 
ments  primarily  selling  a  general  or  specialized 
line  of  sporting  goods  and  equipment  for  hunting, 
camping,  fishing,  skiing,  riding,  tennis,  golf,  and 
other  sports,  and  gymnasiumand  playground  equip- 
ment. 

Bicycle  shops  (SIC  5953).— Establishments  pri- 
marily selling  bicycles  and  bicycle  parts  and 
accessories. 

Jewelry  stores  (SIC  597).— Establishments  pri- 
marily selling  any  combination  of  the  lines  of 
jewelry,  such  as  diamonds  and  other  precious 
stones;  rings,  bracelets  and  brooches;  sterling  and 
plated  silverware;  and  watches  and  clocks. 

Florists  (SIC  5992). -Establishments  primarily 
selling  cut  flowers  and  growing  plants .  Greenhouses 
and  nurseries  are  not  included  in  the  Census  of 
Business. 


DATA  FOR  MAJOR  RETAIL  CENTERS 

Due  to  the  relatively  small  number  of  establish- 
ments in  the  Major  Retail  Centers,  sales  figures 
are  shown  only  for-- 

1.  Retail  stores,  total. 

2.  Convenience  goods  stores,  i.e..  Food  stores 
(SIC  54),  Eating  and  drinking  places  (SIC  58), 
and  Drug,  proprietary  stores  (SIC  591). 

3.  Shopping  goods  stores,  i.e.,  General  mer- 
chandise stores  (SIC  53  pt.).  Apparel, 
accessory  stores  (SIC  56),  and  Furniture, 
home  furnishings,  equipment  stores  (SIC  57). 

4.  All   other   retail  stores  (SIC  52, 55,  599). 
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PLANS  FOR  1958  CENSUS  OF  BUSINESS  VOLUMES 

Volume  I.  RETAIL  TRADE,  SUMMARY  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters, 
presenting  statistics  by  kind  of  business  and  geographic 
areas,  for  such  subjects  as  sales-size  of  establishments, 
single  units  and  multi units ,  employmerit-size  of  establish- 
ments, and  legal  form  of  organization.  This  volume  will 
incorporate  the  subject  report  series  BC58-RS. 

Volume  II.  RETAIL  TRADE,  AREA  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business,  for  counties,  cities,  ^nd  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
retail  establishments  in  the  area.  Data  for  selected  towns 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-RA. 

Volume  lU.  WHOLESALE  TRADE,  SUMMARY  STATIS- 
TICS— A  United  States  summary  chapter  and  separate 
chapters,  presenting  statistics  by  kind  of  business  and 
geographic  areas,  for  such  subjects  as  size  of  wholesale 
establishments,  receivables  and  bad  debt  losses,  sales  by 
class  of  customer,  commodity  line  sales,  legal  form  of 
organization,  and  petroleum  bulk  stations.  This  volume 
will  incorporate  the  subject  report  series  BC58-WS. 

Volume  IV.  WHOLESALE  TRADE,  AREA  STATISTICS  — 
A  United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business  for  counties,  cities,  cuid  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  nvimber  of 
wholesale  establishments  in  the  area.  Data  for  selected 
towns  and  townships  in  New  England,  New  Jersey,  arid 
Pennsylvania  will  also  be  included.  This  volume  will  in- 
corporate the  area  report  series  BC58-WA. 

Volume  V.  SELECTED  SERVICE  TRADES,  SUMMARY 
STATISTICS — A  United  States  summary  chapter  and  sepa- 
rate chapters,  presenting  statistics  by  kind  of  business  aoid 
geographic  areas,  for  such  subjects  as  receipts -siie  of 
establishments,  employment -size  of  establishments,  legal 
form  of  organization,  single  units  and  multiunits,  laundries 
and  cleaning  plants,  motion  pictures,  and  hotels  and  motels. 
This  volume  will  incorporate  the  subject  report  series 
BC58-SS. 

Volume  VI.  SELECTED  SERVICE  TRADES,  AREA  STA- 
TISTICS— A  United  States  sumntiary  chapter  and  separate 
chapters  for  each  State,  the  District  of  Columbia,  Alaska, 
Guam,  Hawaii,  and  the  Virgin  Islands.  Statistics  are  pre- 
sented by  kind  of  business  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
service  establishments  in  the  area.  Data  for  selected  towns 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-SA. 
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PREFACE 


AUTHORITY  AND  SCOPE 

The  1958  Census  of  Business  along  with  the  1958  Censuses 
of  Manufactures  and  Mineral  Industries  was  required  by  law 
under  13  U.S.C.,  sections  131  and  224.  These  censuses  covered 
businesses  operated  in  the  continental  United  States,  Alaska, 
Hawaii,  Guam,  and  the  Virgin  Islands.  A  separate  Census  of 
Business  and  Manufactures  for  1958  was  also  conducted  in 
Puerto    Rico    jointly    with    the  Commonwealth  Government. 

The  1958  Census  of  Business  covered  retail  trade,  wholesale 
trade,  selected  services,  and  public  warehousing.  This  report 
provides  findings  for  retail  stores  in  selected  central  business 
districts  and  in  major  retail  centers;  and  for  hotels  and  motion 
picture   theaters   in   the   selected  central  business  districts. 

AREAS  COVERED 

Each  of  the  reports  in  this  series  covers  a  separate  standard 
metropolitan  statistical  area  and  includes  data  for  the  central 
business  district  (or  central  business  districts)  in  the  specified 
standard  metropolitan  statistical  area,  as  well  as  for  each  Cen- 
sus-delineated major  retail  center  (MRC)  located  in  the  same 
standard  metropolitan  statistical  area  (SMSA).  The  number  of 
MRC's  for  which  data  are  shown  in  a  single  SMSA  vary  from 
none  to  about  two  dozen.  The  entire  series  of  reports  covers 
97  SMSA's,  and  provides  data  for  109  CBD's  and  some  500 
MRC's. 

DEUNEATION  OF  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

Because  many  large  cities  had  no  officially  defined  area 
representing  their  "Central  Business  District.'it  was  necessary 
for  the  Bureau  of  the  Census  prior  to  the  1954  Census  of 
Business  to  arrange  for  the  delineation  of  such  districts  before 
a  program  to  tabulate  Census  data  for  them  could  be  imple- 
mented. The  delineation  of  central  business  districts  was  ac- 
complished with  the  cooperation  of  the  Census  Tract  Conunittees 
in  the  large  cities  included  in  the  central  business  district  (CBD) 
program.  In  their  work  on  the  CBD's  the  Census  Tract  Com- 
mittees obtained  the  representation  of  a  variety  of  local 
interests,  such  as  business  firms  and  associations,  newspapers, 
planning  agencies,  welfare  organizations,  local  governmental 
bodies,  etc.  Central  business  districts  have  been  delineated  only 
in  those  cities  of  100,000  or  more  inhabitants  (according  to  the 
1950  Census  of  Population  or  a  subsequent  special  census  prior 
to  1959)  in  which  there  was  a  local  Census  Tract  Committee 
recommendation  for  such  an  area  in  response  to  an  inquiry  from 
the  Census  Bureau. 

The  objective  of  the  CBD  program  was  stated,  as  follows,  in 
a  letter  from  the  Director  of  the  Census  Bureau  to  the  Census 
Tract  Committees: 

"The  primary  objective  of  this  operation  is  to  provide  a 
basis  for  comparing  changes  in  business  activity  in  the  Cen- 
tral Business  District  with  those  in  the  remainder  of  the 
metrojxjLitan  area  or  of  the  central  city." 

Because  there  are  no  generally  accepted  rules  for  determining 
what  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 
did  not  provide  rigid  specifications  for  defining  the  CBD  but  (1) 
provided  a  general  characterizationof  the  CBD,  describing  it  as 
'an  area  of  very  high  land  valuation,  an  area  characterized  by  a 
high  concentration  of  retail  businesses,  offices,  theaters,  hotels, 
and  "service"  businesses,  and  an  area  of  high  traffic  flow";  and 
(2)  required  that  the  CBD  ordinarily  should  be  defined  to  follow 


existing  tract  lines,  i.e.,toconsistof  oneof  more  whole  Census 
tracts .  The  emphasis  put  on  tracts  was  based  on  the  anticipation 
that  other  Census  statistics  than  those  derived  from  the  Census 
of    Business    might    conveniently    be    tabulated    for  CBD's. 

It  was  recognized  that  the  tract  basis  for  CBD's  might 
lead  to  the  inclusion  of  some  land  area  not.  properly  within 
a  strictly  defined  CBD  or  to  the  exclusion  of  a  snnall  por- 
tion of  what  should  be  in  the  CBD.  It  was  believed  that  this 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnitudes  being  measured.  Provision,  however,  was  made 
for  splitting  tracts  where  a  serious  problem  was  encountered. 
The  use  of  tract  lines  for  boundaries  also  was  consistent  with 
the  desire  to  keep  CBD  boundaries  constant,  in  order  to  maxi- 
mize the  value  of  comparisons  over  time.  Although  it  was 
recognized  that  the  CBD  strictly  defined  would  tend  to  change 
over  time,  it  was  felt  that  the  inexactitude  resulting  from  the 
use    of   fixed   boundaries   would   not   prove  to  be  serious. 

In  some  cities  where  there  had  been  a  previously  established 
central  business  district  or  similar  area  which  substantially 
corresponded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  in 
the  Bureau's  CBD  program. 

Data  for  a  total  of  95  CBD's  were  provided  in  the  1954 
Census  of  Business.  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  in  97  standard  metropolitan  statistical 
areas.  A  number  of  cities  have  made  minor  changes  in  the 
boundaries  of  their  CBD's  due  mainly  to  revisions  in  tract 
boundaries.  In  only  one  city,  Minneapolis,  has  a  previously 
defined  CBD  been  significantly  changed. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  and  data  from  them  have  t>een  tabulated,  as  part  of 
the  1958  Census  of  Business  program.  The  major  retail  cen- 
ters (MRC's)  were  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metropolitan  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  themselves)  which  include 
a  major  general  merchandise  store— usually  a  department 
store.  KTO-C's  were  not  delineated  if  the  publication  of  data 
for  them  would  result  in  violation  of  Census  rules  prohibiting 
disclosure  of  information  for  individual  firms. 

MRC's  include  not  only  the  planned  suburban  shopping  center 
but  also  the  older  string  street  and  neighborhood  developments 
which  meet  the  above  prerequisites.  Frequently  the  boundaries 
of  a  single  MRC  include  stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the  planned  portion. 
In  general  the  boundaries  of  the  MRC's  have  been  established 
to  include  all  adjacent  blocks  containing  at  least  one  store  in 
the  general  merchandise,  apparel,  or  furniture -appliance 
groups  of  stores,  and  where  a  planned  center  is  involved  in- 
clude all  of  the  center. 

In  those  cities  within  the  standard  metropolitan  statistical 
areas  (SMSA's)  covered  by  this  series  of  reports  which  were 
not  of  sufficient  size  to  qualify  for  the  delineation  of  a  central 
business  district,  no  MRC's  were  delineated  unless  at  least  two 
such  centers  could  be  defined. 


For  explanation  of  procedures  and  definitions,  see  Appendix. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  lA. —RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMEhrPS :   1958  AND  195-; 
CENTRAL  BUSINESS  DISTRICT  OF  SAN  FRANCISCO 

Establlslments,  Sales,  Annual  Payroll,  and  Bnployeea,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


19581 


Estab- 
lish- 
ments^ 


(nvmber) 


Sales' 


($1,000) 


Payroll, 

entire 

year 

($1,000) 


Paid  employees, 

workweek  ended 

nearest  Nov.  15 


Total 
(nimber) 


Full 
workweek 

(number) 


1954^ 


Estab- 
lish- 
ments^ 


(nunber) 


Sales ^ 


($1,000) 


Payroll, 

entire 

year 

($1,000) 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total^ 

Lunber,  building  materials,  bardware, 

faim  equipsent  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores' 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores .... 

Food  stores 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custan 

tailors* 

Wcmen's  clothing,  specialty  stores,. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  heme  furnishings,  equlpnent 

stores 

Furniture  stores* 

Other  hone  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores ., 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,,  photographic  supply  stores . . 

SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


2,193 

32 

9 

23 

48 
7 
5 

36 

172 
31 
40 

286 

111 

117 

47 

9 

39 

4 


106 
48 
16 

42 

829 
559 
270 

49 

600 

51 

43 

5 

109 
32 
20 


282 
27 


455,281 


3,988 
1,662 
2,326 

130,394 

116, 845 

9,540 

4,009 

24,540 

13,330 

4,497 

96,690 

21,915 

57,395 

50,659 

7,848 

8,865 

487 


32,432 

20,007 

3,733 

8,692 

79,462 
64,803 
14,659 

10,660 

59,288 
6,503 
4,373 
2,081 

14,654 
2,480 
4,514 


40,550 
6,772 


82,014 

590 
246 
344 

23,989 

21, 313 

2,262 

414 

1,933 

1,572 

508 

18,418 

3,810 

11,995 

11,066 

1,010 

1,530 

73 


4,525 
2,597 

787 

1,141 

21,271 

18,764 

2,507 

1,514 

7,694 
436 
659 
411 

1,831 
565 
420 


15,626 
1,729 


24,324 


130 
51 
79 

7,161 

6,234 

776 

151 

615 

271 

145 

4,819 

939 

3,212 

2,960 

292 

347 

29 


1,075 

511 
244 

320 

7,374 
6,322 
1,052 

464 

2,270 
116 
207 
117 
546 
180 
70 


5,960 
517 


20,659 


126 
49 
77 

5,530 

4,968 

430 

132 

517 

263 

123 

4,294 

832 

2,918 

2,690 

245 

273 

26 


1,029 

487 
227 

315 

6,358 
5,472 


368 

2,051 
104 
181 
100 
527 
143 


5,071 
454 


2,343 

26 
11 
15 

39 
7 
8 

24 

182 
32 
49 

370 

65 
U6 
49 
12 
58 
96 


112 
35 
21 

40 

857 
523 
332 

54 

622 
62 
59 
19 

104 
24 
19 


231 
23 


410,567 


2,974 
1,499 
1,475 

114,947 

105,418 

7,726 

1,803 

22,125 

14,815 

3,778 

91,157 

16,296 
45,540 
41,747 
10,970 
10,586 
7,163 


33,688 

19,325 

4,928 

9,223 

69,347 
51,633 
17,690 

10,520 

47,216 
5,684 
4,437 
2,558 

11,310 
1,628 
3,735 


32,997 
8,696 


79,809 

358 
181 
177 

23,439 

20,987 

2,192 

260 

2,345 

1,776 

582 

16,801 

2,735 
9,051 
8,491 
1,863 
1,963 
1,189 


5,490 

3,695 

871 

'924 

19,428 

15,810 

3,618 

1,624 

7,966 
430 
743 
290 

1,723 
342 
479 


13,602 
1.783 


Standard  Notes:   (D)  Withheld  to  avoid  dlsclos\ire.    (NA)  Not  available,    ...  Represents  zero, 

■'•Sales  of  leased  departments  are  IncoiTXjrated  with  main  store  sales  in  1958,  In  1954  each  leased  department  vras  separately 
counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general 
merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56),  The  1954  sales  of  leased  deiJtirtments  located  in  general 
merchandise  stores  but  elsewhere  claesified  were  $9,559,000  ,  of  \rtiieh  $2,404,000  was  included  with  apparel,  accessoiy  stores. 
This  does  not  affect  "hotels"  or  "motion  picture  theaters," 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business, 

^Excludes  nonstore  retailers  (i.e.,  pail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53, 

*1954  data  limited  to  "employer"  establisbmenta. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex, 591)  not  covered  in  any  of  the  lines  below. 


SAN  FRANCISCO-OAKLAND.  CALIF.,  AREA 


Table  IB.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS 
CENTRAL  BUSINESS  DISTRICT  OF  OAKLAND 


1958  AND  1954 
Establlalinents,  Sales,  Amnial  Payroll,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958^ 


Estab- 
lish- 
ments^ 


(avmber) 


Sales* 


($1,000) 


Payroll, 

entire 

year 

($1,000) 


Paid  employees, 

vorkweek  ended 

nearest  Nov.  15 


Total 
(mmber) 


Full 
vorkueek 

(nunber) 


1954^ 


Estab- 
lish- 
ments^ 


(mmber) 


Sales  "^ 


($1,000) 


Payroll, 

entire 

year 

($1,000) 


S2 

5251 

52  ex.  5251 

53  part' 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


BEEAH  STCffiES 

Retail  stores,  total' 

Umber,  bulldii^  materials,  hardware, 

f  Emi  e(iuipnent  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores' 

Department  stores 

Limited  price  variety  stores 

Other  genercG.  merchandise  stores .... 

Food  stores 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custcm 

tailors* 

Wcmen's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores ,. 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores* 

Other  hone  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drlnldng  places 

Eating  places ., 

Drinking  places 

Drug  stores,  proprietary  stores.. 

Other  retail  stores' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores.. 


SELECTED  SERVICES 


7011, 
783 


7012 


Hotels 

Motion  picture  theaters. 


746 


10 
3 
7 

16 
4 
4 


81 

11 

28 

136 

41 
54 
31 

8 
27 

2 


51 
22 
11 

18 

205 

134 

71 

17 

191 

25 

13 

6 

39 

8 

4 


186,052 

7,990 
(D) 
(D) 

52,433 

41,213 

(D) 

(D) 

14,853 

12,993 

2,775 

32,404 

10,018 

13,574 

11,861 

3,105 

5,535 

(D) 


22, 683 

17,172 

966 

4,545 

14,062 
9,198 
4,874 

11,292 

14,567 

1,930 

1,444 

599 

6,211 

289 

468 


2,479 
2,802 


29,823 


1,235 
(D) 
(D) 

9,439 

7,518 

(D) 

(D) 

1,174 

1,615 

277 

5,686 

2,026 

2,308 

2,024 

(D) 

878 

(D) 

3,727 

2,964 

94 

669 

3,075 
2,367 

708 

1,408 

2,187 

123 

297 

80 

1,071 

29 

37 


941 
750 


9,227 


225 
(D) 
(D) 


3,388 

2,688 

(D) 

(D) 

437 

325 

82 

1,618 

473 
774 
657 
(D) 
215 
(D) 


964 

761 

28 

175 

1,189 
934 
255 

375 

624 

39 

111 

22 

258 

7 

7 


400 
228 


J_ 


7,572 


183 
(D) 
(D) 

2,473 

1,989 

(D) 

(D) 

364 

315 

62 

1,333 

410 
651 
559 
(D) 
144 
(D) 


930 

733 

23 

169 

1,040 
819 
221 

335 

537 

34 

100 

22 

221 

6 

7 


333 
202 


877 

16 

4 

12 

19 
4 
8 
7 

93 

7 

32 

175 

30 
61 
32 
5 
42 
33 


72 

27 

7 

33 

217 

143 

74 

25 

221 
14 
10 
10 
48 
12 
3 


53 
13 


184,889 


4,641 
(D) 
(D) 

49,317 

(D) 

4,325 

(D) 

19,001 

10,911 

2,719 

34,200 

3,718 
U,207 
12,439 
3,513 
6,271 
1,417 


26,935 

18,552 

2,673 

5,589 

13,509 
9,289 
4,220 

7,403 

16,253 
974 

1,499 
736 

8,263 
375 
310 


2,590 
3,514 


31,796 


712 
(D) 
(D) 


(D) 

1,108 

(D) 

2,229 

1,565 

292 

6,517 

1,923 
2,567 
2,292 

637 
1,113 

277 


4,149 

2,965 

395 

789 

3,814 
2,728 
1,086 

959 

2,679 

74 

357 

62 

1,576 
39 
35 


992 
789 


Standard  Notes:   (D)  Withheld  to  avoid  disclosiire.    (NA)  Not  available.    ...  Represents  zero. 

^Sales  of  leased  departments  are  Incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately 
counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general 
merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  The  1954  sales  of  leased  departments  located  in  general 
merchandise  stores  but  elsewhere  classified  were  $5,423,000  ,  of  which  $1,624,000  was  included  with  apparel,  accessory  stores. 
This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabxilated  by  detailed  Irfrirta  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "enployer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.591)  not  covered  in  any  of  the  lines  below. 


CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  IC. 


-RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 
CENTRAL  BUSINESS  DISTRICT  OF  BERKELEY 


Establlsbneiits,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958^ 


Estab- 
lish- 
ments^ 


(number) 


Seaes^ 


($1,000) 


Payroll, 

entire 

year 

($1,000) 


Paid  employees, 

vorlcweek  ended 

nearest  Nov.   15 


Total 
(nvmber) 


Full 
worlnreek 

(nUDber) 


195A-1 


Estab- 
lish- 
ments^ 


(nvmber) 


Sales '^ 


($1,000) 


Payroll, 

entire 

year 

($1,000) 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,563 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


RETAIL  STORES 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware, 

faun  equipnent  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores-' 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores .... 

Food  stores 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custcm 

tailors  * 

Women's  clothing,  specialty  stores,. 

Ready-to-wecLT  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  heme  furnishings,  equipnent 

stores 

Furniture  stores* , 

Other  heme  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores . . 


SELECTED  SERVICES 


246 


12 
6 

6 

10 
1 
3 
6 

26 

18 

15 

40 

5 
19 
10 
3 
9 
4 


45,043 

1,859 
(D) 
(D) 

8,244 
(D) 
(D) 

2,623 

5,874 

10,605 

1,666 

6,072 

1,200 

1,788 

937 

(D) 

1,316 

(D) 


4,199 

2,138 

404 

1,657 

2,180 
2,180 


1,500 

2,844 

564 
(D) 
408 
217 
(D) 


7011, 
783 


7012 


Hotels 

Motion  picture  theaters. 


446 
718 


6,769 

309 
(D) 
(D) 

1,582 
(D) 
(D) 
305 

613 

1,305 

235 

860 

171 
238 
144 
(D) 
189 
(D) 


674 

375 

42 

257 

619 
619 


190 
382 


(D) 
79 
18 

(D) 


189 
196 


1,907 


85 
(D) 
(D) 

518 
(D) 
(D) 
104 

180 

242 

66 

252 

40 
95 
53 

(D) 
49 

(D) 


156 
92 

14 

50 

227 
227 


46 

135 

"39 

(D) 

20 

10 

(D) 


37 


1,485 


77 
(D) 
(D) 

318 

(D) 

(D) 

61 

138 

238 

58 

186 

32 
64 
53 

(D) 
35 

(D) 


139 
85 
10 

4^ 

197 
197 


38 

96 

'21 

(D) 

17 

8 

(D) 


235 

10 
5 
5 

9 

1 
4 
4 

22 

11 

19 

37 

5 
15 
6 
2 
9 


41,186 

2,127 

1,421 

706 

8,003 
(D) 

1,105 
(D) 

5,041 

9,878 

1,624 

5,298 

1,738 
1,436 
1,066 

(D) 
1,025 

(D) 


3,735 

1,837 

330 

1,568 

1,963 
1,963 


1,218 

2,299 

359 
(D) 
463 
194 
(D) 


494 
844 


5,842 


".27 
.:47 


1-136 
(D) 
221 
(D) 

558 

1,190 

273 

732 

257 
161 
118 
(D) 
138 
(D) 


610 

371 

45 

194 

509 
509 


193 

314 

'48 
(D) 
84 
16 
(D) 


179 
195 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available,    ...  Represents  zero. 

■'-Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958,  In  1954  each  leased  department  was  separately 
counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general 
merchandise  stores  (SIC  53,  pt,)  and  apparel,  accessory  stores  (SIC  56),  this  does  not  affect  "hotels"  or  "motion  picture  theaters," 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53, 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.591)  not  covered  in  any  of  the  lines  below. 


SAN  FRANCISCO-OAKLAND,  CALIF.,  AREA 


Table  2A.— RETAIL  STORES  AM)  SELECTED  SERVICE  ESTABLISHMENTS:      1958  AND  195A- 
CITY  OF  SAN  FRANCISCO 

Establislmeiits,  Sales,  Annual  Payroll,   and  Bnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958 1 


Estab- 
lish- 
ments^ 


(number) 


Sales ^ 


($1,000) 


Payroll, 
entire 


($1,000) 


Paid  engjloyees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


195-;^ 


Estab- 
lish- 
ments^ 


(number) 


Sales'' 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  55A 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 


591 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores ,  total-' 

Lumber,  building  materials,  hardware, 

farm  equipnent  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores^ 

Department  stores 

Limited  price  variety  stores , 

Other  general  merchandise  stores...., 

Food  stores , 

Automotive  dealers , 

Gasoline  service  stations.. , 

Apparel,  accessory  stores , 

Men ' s ,  boys '  apparel  stores ,  custom 

tailors  , 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores ' 

Family  clothing  stores^ 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores'^ 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places i 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists , 

Camera,  photographic  siqxply  stores.. 

SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


8,729 

251 
107 
144 

219 
12 

106 
83 

1,909 

192 

545 

642 

171 
270 
100 

27 
102 

48 


551 
197 
126 

228 

2,567 

1,695 

872 

262 

1,591 
295 
112 

44 
188 
135 

39 


502 
85 


1,228,721 


27,130 

8,066 

19,064 

197,708 

165,873 

(D) 

18,547 

265,468 

142, 769 

56,200 

120,256 

25,420 
67,876 
59,222 

9,784 
14,299 

2,289 


83,670 
49,116 
11,058 

23,496 

182,485 

138,033 

^,452 

36,284 

116,751 
30,244 
7,841 
3,958 
19,346 
5,838 
7,376 


58,372 
14,239 


169,842 

2,894 

912 

1,982 

33,391 

28,329 

1,273 

3,789 

19,068 

15,019 

5,419 

21,443 

4,253 

13,365 

12,300 

1,288 

2,303 

234 


11,293 
6,391 
1,943 

2,959 

44,024 

37,345 

6,679 

4,944 

12,347 
1,592 
958 
547 
2,480 
952 
659 


21,598 
3,707 


50,850 

680 
242 
438 

9,743 

8,048 

376 

1,319 

5,227 

3,106 

1,816 

5,851 

1,060 

3,749 

3,439 

393 

558 

91 


2,884 

1,463 

561 

860 

16,133 

13,474 

2,659 

1,576 

3,834 
507 
306 
158 
687 
305 
179 


8,036 
1,370 


42,972 

618 
206 
412 

7,524 

6,410 

307 

807 

4,324 

3,034 

1,414 

5,091 

934 

3,330 

3,059 

321 

428 

78 


2,692 

1,383 

507 

802 

13,800 

11,650 

2,150 

1,150 

3,325 
408 
254 
129 
658 
247 
163 


6,834 
1,053 


9,588 

250 
126 
124 

230 

13 

101 

116 

2,323 

225 

540 

789 

132 
283 
118 
34 
121 
177 


605 
133 
111 

249 

2,602 

1,640 

956 

299 

1,725 
323 
134 

49 
189 
119 

32 


463 
72 


1,154, 020 

24,638 

7,473 

17,166 

167,134 

145,025 

16,171 

5,938 

257,052 

165,399 

45,682 

113,449 

22,897 
50,938 
45,023 
13,727 
15,354 
9,819 


80,346 
40,987 
14,984 

22,201 

167, 260 

123,559 

43,659 

32,922 

100,138 

26,753 

9,175 

(D) 

17,024 

4,710 

4,531 


48,787 
14.675 


170,242 


2,418 

718 

1,700 

31,158 

26,916 

3,624 

613 

19,579 

17,850 

5,199 

19,640 

3,544 
9,719 
8,981 
2,240 
2,626 
1,511 


12,063 
7,096 
2,067 

2,900 

45,446 

37,309 

8,137 

4,388 

12, 501 

1,437 

1,407 

(D) 

2,504 

821 

541 


19,066 
3,189 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately  counted 
and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchan- 
dise stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "enployer"  establishments. 

^Includes  data  for  those  kmds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  2B. —RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  195<; 

CITY  OF  OAKLAND 


Establislments,  Sales,  Annual  Payroll,  and  BnployEes,  by  Kind  of  Business 


SIC  code 


52 

5251 

52  ex,  5251 

53  part^ 

531 
533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


Kind  of  business 


RETAIL  STORES 

Retail  stores,  total-' 

Limiber,  building  materials,  hardware, 

f ann  equlpnent  dealers 

Hardware  stores, , 

Other 

General  merchandise  graap   stores^ 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores.... 

Food  stores 

Automotive  dealers 

Gasoline  seiTd.ce  stations 

Apparel,  accessory  stores. 

Men ' s ,  boys '  apparel  stores ,  custom 

tailors* 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores ' 

Family  clothing  stores ' 

Shoe  stores , 

Other  appai>el  stores 

Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places i 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods ,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  s\ii>p'ly  stores,. 


SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


1958^ 


Estab- 

Ush- 
ments^ 


(number) 


4,019 


120 
43 
77 

106 

8 

60 

26 

840 

215 

402 

281 

69 

106 
70 
15 
59 
20 


283 

106 

70 

107 

968 
657 
311 

112 

692 
215 
38 
28 
77 
47 
9 


103 
22 


Sales ^ 


($1,000) 


581,258 

20,626 

9,292 

11,334 

92,452 

78,018 

5,910 

(D) 

125,074 

87,773 

35,191 

43,264 

12,893 

17,997 

15,951 

3,556 

7,556 

1,062 


43,222 

27,189 

5,401 

10,632 

63,826 
48,800 
15,026 

23,085 

46,745 
20,647 
3,374 
2,298 
8,256 
1,633 
841 


3,510 
(D) 


Payroll, 

entire 

year 


($1,000) 


(D) 

2,734 
1,346 
1,388 

14,664 

12,444 

993 

(D) 

9,665 

9,603 

3,383 

7,182 

2,340 
3,025 
2,713 

548 
1,127 

142 


6,521 

4,206 

878 

1,437 

16,921 

14,747 

2,174 

(D) 

4,727 

1,111 

531 

243 

1,377 

285 


,252 
(D) 


Paid  employees, 

workweek  ended 

nearest  Nov.  15 


Total 
(nimiber) 


(D) 

594 
291 
303 

4,921 

4,063 

451 

(D) 

2,685 

1,903 

1,161 

2,080 

554 
1,022 
886 
164 
287 
53 


2,265 

1,687 

223 

355 

5,983 

5,194 

789 

(D) 

1,463 

389 

219 

72 

313 

95 

20 


546 
(D) 


Full 
wor]£week 

(number) 


(D) 

494 
233 
261 

3,681 

3,094 

287 

(D) 

2,151 

1,835 

884 

1,666 

457 
840 
734 
123 
199 
47 


1,464 
935 
207 

322 

5,262 

4,621 

641 

(D) 

1,223 

328 

179 

57 

274 

81 

14 


458 
(D) 


1954^ 


Estab- 
Ush- 
ments  ^ 


(number) 


4,600 

144 
60 
84 

131 

6 

90 

33 

1,125 

210 

387 

375 

46 
154 
81 
12 
79 
68 


302 
79 
51 

138 

1,044 
673 
371 

130 

752 
179 
31 
35 
81 
51 
12 


Sales' 


($1,000) 


553,735 

19,962 

7,201 

12,761 

79,742 

66,876 

8,998 

(D) 

127,900 

92,043 

29,560 

45,055 

9,914 
19,426 
16,816 
4,551 
8,756 
2,246 


43,518 

28,810 

6,647 

12,257 

51,445 
34, 658 
16,787 

18, 836 

40,674 
13,008 
2,383 
2,037 
8,865 
1,750 
551 


3,835 
5,508 


Payroll, 

entire 
year 


($1,000) 


73,272 

2,496 
1,076 
1,420 

13,236 

11,349 

1,529 

358 

9,844 

10,144 

2,811 

7,860 

2,064 
3,202 
2,882 

769 
1,443 

382 


7,255 
4,422 
1,165 

1,668 

12,450 
9,401 
3,049 

2,374 

4,802 
694 
506 
189 

1,653 

233 

50 


1,387 
1,226 


Standard  Notes:   (d)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

■"■Sales  o f  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately  counted 
and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchan- 
dise stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters," 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "engiloyer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


SAN  FRANCISCO-OAKLAND,  CALIF.,  AREA 
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Table  2C. —RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 

CITY  OF  BERKELEY 

Establislmeiits,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958^ 


Estab- 
lish- 
ments^ 


(number) 


Sales'' 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  eii5)loyees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


1954^ 


Full 
workweek 

(number) 


Estab- 

Ush- 

ments^ 


(number) 


Sales" 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

5U 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 


591 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total-' 

Lumber,  building  materials,  hardware, 

faun  e<iuliinent  dealers 

Hardware  stores 

Other 

General  merchandise  groi^)  stores , 

Department  stores , 

Limited  price  variety  stores , 

Other  general  merchandise  stores..,. 

Food  stores 

Automotive  dealers 

Gasoline  service  stations,. 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors  

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores ' 

Shoe  stores ,,..,....,,, 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores....... 

Other  retail  stores  * 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  si5»ply  stores,. 

SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


1,024 


20 
24 

39 

1 

23 

13 

214 
53 

113 

75 

14 
31 
16 

6 
17 

7 


75 
28 
14 

33 

166 

148 

18 

42 

203 

36 

23 

9 

17 

10 

9 


151,399 

4,4^7 
1,694 
2,753 

14,738 

(D) 

2,847 

(D) 

39,397 

28,737 

12,045 

10,022 

2,096 
3,184 
2,182 
2,341 
1,978 
423 


10,860 

4,891 

636 

5,333 

9,716 

8,976 

740 

7,014 

14,423 
4,473 
3,234 
852 
746 
416 
582 


18,698 

510 
162 
348 

2,507 
(D) 

435 
(D) 

3,291 

3,106 

1,331 

1,471 

320 
469 
353 
331 
298 
53 


1,570 

762 

61 

747 

2,520 

2,410 

110 

922 

1,470 

300 

503 

92 

100 

41 

78 


1,« 


(D) 


637 
(D) 


5,426 


141 
58 
83 

905 
(D) 
225 
(D) 

891 

546 

454 

434 

71 
180 
127 
90 
77 
16 


407 

180 

18 

209 

922 

882 
40 

252 

474 
78 

173 
19 
28 
20 
28 


246 
(D) 


4,321 


123 
46 
77 

638 
(D) 
126 
(D) 

701 

538 

349 

326 

55 
131 
92 
72 
56 
12 


357 

161 

14 

182 

762 

729 

33 

181 

346 
55 

126 
14 
22 
16 
21 


201 
(D) 


1,117 


125,073 


37 

4,141 

17 

1,989 

20 

2,152 

46 

9,724 

1 

(D) 

35 

2,560 

10 

(D) 

272 

35,701 

54 

20,939 

110 

9,588 

87 

8,678 

10 

2,331 

37 

2,809 

18 

1,825 

2 

(D) 

18 

1,604 

18 

(D) 

101 

12, 856 

20 

3,409 

15 

1,213 

48 

7,984 

163 

7,903 

146 

7,004 

17 

899 

39 

4,993 

208 

10,550 

31 

3,44-1 

17 

1,624 

8 

625 

21 

780 

20 

429 

7 

1,015 

2,240 
1,273 


(D) 

(D) 
(D) 
316 

1,318 
(D) 
383 
(D) 

2,362 

2,231 

1,150 

1,175 

325 
367 
237 
(E) 
212 
(D) 


1,551 

■  545 

152 

854 

1,896 

1,728 

168 

701 

(D) 
221 
255 

82 
113 

43 
182 


846 
288 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available,    ,..  Represents  zero. 

^Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958,  In  1954  each  leased  department  was  separately  counted 
and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchan- 
dise stores  (SIC  53,  pt,)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters," 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
1954  data  limited  to  "employer"  establishments, 

'Both  1954  and  1958  data  limited  to  "engjloyer"  establishments. 

^Includes  data  for  those  VJTirl..^  of  business  in  SIC  59  (ex,  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  3. —RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  195<; 
SAN  FRANCISCO-OAKLAND  STANDARD  METROPOLITAN  STATISTICAL  AREA 


Establishnents,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


52 

5251 

52  ex.  5251 

53  part 3 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


Kind  of  business 


RETAIL  STORES 

Retail  stores ,  total  ........... 

Lumber,  building  materials,  hardware, 

f aim  equiiment  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores'' 

Department  stores ,, 

Limited  price  variety  stores 

Other  general  merchandise  stores.... 

Food  stores 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  gtores,  custom 

tailors* 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores ' 

Family  clothing  stores* 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  lumishings,  equipment 

stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores.. 

Eating,  drinking  places ., 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores  

Liquor  stores 

Book,  stationery  stores..,,.,,..,... 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores.. 


SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


1958 1 


Estab- 
lish- 
ments^ 


(number) 


24,534 

1,008 
361 
647 

761 

51 

371 

302 

4,671 

1,169 

2,487 

1,772 

391 
707 
378 
89 
378 
153 


1,793 
616 
397 

780 

5,968 
4,046 
1,922 

768 

4,137 
853 
265 
224 
463 
320 
99 


730 
202 


Sales'' 


($1,000) 


3/.91,706 

138,777 
39,316 
99,461 

426,343 

326,245 

51,457 

46,843 

896,299 

538,541 

233,864 

251,315 

57,277 

119,182 

102,037 

24,138 

41,993 

7,584 


219,027 

116,684 

30,178 

72,165 

380,034 

285,149 

94, 885 

120, 263 

287,243 
95,418 
20,273 
14,340 
39,044 
13,421 
12,102 


68,529 
28,663 


Payroll , 

entire 

year 


($1,000) 


435,086 

16,284 

4,733 

11,551 

68,113 

53,587 

8,920 

5,606 

67,343 

55,950 

22,109 

39,790 

8,894 

20,780 

18,661 

3,284 

6,067 

765 


30,068 

15,793 

4,834 

9,4^1 

91,086 
76,729 
14,357 

16,095 

28,248 
5,216 
2,758 
1,432 
5,543 
2,074 
1,127 


25,159 
7,218 


Paid  enployees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


131,029 

3,846 
1,276 
2,570 

21,925 

16,257 
3,774 
1,894 

18,075 

11, 168 

7,715 

11,881 

2,297 
6,527 
5,771 
1,026 
1,691 
340 


8,396 
4,466 
1,339 

2,591 

34,198 
28,688 

5,510 

4,877 

8,948 
1,656 
960 
431 
1,430 
688 
338 


9,468 
2,954 


Full 
workweek 

(number) 


107,871 

3,357 
1,051 
2,306 

16,401 

12,438 

2,486 

1,477 

14,767 

10,798 

5,744 

9,674 

1,884 
5,484 
4,862 

805 
1,240 

261 


7,061 
3,498 
1,213 

2,350 

28,973 

24,599 

4,374 

3,656 

7,440 
1,296 
788 
339 
1,298 
553 
292 


7,962 
2,215 


1954^ 


Estab- 
lish- 
ments^ 


(number) 


25,366 

949 
399 

550 

779 

39 

431 

303 

5,778 

1,010 

2,173 

1,994 

286 
796 
410 
88 
373 
369 

1,751 
400 
282 

797 

5,942 
3,814 
2,110 

775 

4,215 
805 
248 
199 
439 
284 
90 


661 
208 


Sales'^ 


($1,000) 


2,958,649 

128,542 
33,479 
95,063 

336,177 

252,977 

48,333 

34, 607 

767,719 

471,767 

178,170 

223,085 

47, 343 
93,259 
79,751 
25,842 
38,039 
17.042 


203, 674 
99,038 
30,127 

69,221 

318,891 

225,533 

93,148 

94, 680 

235,944 
69,182 
16,544 
11,754 
34,485 
9,983 
8,564 


58,000 
31,757 


Payroll , 

entire 

year 


($1,000) 


378,568 

15,234 

3,899 

11,335 

56,837 

44,552 

8,569 

3,716 

57, 688 

49,725 

17,919 

34,938 

7,190 
15,606 
14,070 
4,023 
5,749 
2,370 


28,862 

15,299 

4,440 

9,123 

79,764 
62,797 
16,967 

12,303 

25,298 
3,555 
2,552 
1,029 
5,379 
1,502 
989 


22,201 
6,747 


Standard  Notes;   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately  counted 
and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchan- 
dise stores  (sic  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  pictxire  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


SAN  FRANCISCO-OAKLAND,  CALIF.,  AREA 
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Table  ^A   —RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS— PERCENT  CHANGE  IN  SALES,  1954  TO  1958 
CENTRAL  BUSINESS  DISTRICT  OF  SAN  FRANCISCO,  THE  ENTIRE  CITY,  AND  SAN  FRANCISCO-OAKLAND  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  change^ 


Central 

bxisiness 

district 


Entire 
city 


City 
less  its 
central 
business 
district 


Entire 
standard 
metro- 
politan 
statistical 
area 


Standard 

metro- 
politan 
statistical 
area  less 
central 
business 
district 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex,  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 

58 

5812 

5813 


591 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


7011,  7012 

783 


RETAIL  STORES 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware,  farm  equipment 

dealers 

Hardware  stores. 

Other 

General  merchandise  group  stores'' 

Department  sxores 

Limited  price  variety  stores , 

Other  general  merchandise  stores.................. 

Food  stores 

Automotive  dealers. 

Gasoline  service  stations 

Apparel,  accessory  stores. 

Men's,  boys'  apparel  stores,  custom  tailors* ..... . 

Women's  clothing,  specialty  stores. 

Ready-to-wear  stores' 

Family  clothing  stores* 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment  stores....... 

Furniture  stores* 

Other  home  furnishings  stores*... 

Household  appliance,  radio,  TV,  music  stores 

Eating,  drinking  places 

Eating  places .......*............ .......... 

Drinking  plac es 

Drug  stores ,  proprietary  stores. 

Other  retail  stores^ 

Liquor  stores .r. ................... 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores ; 

Florists ,, 

Camera,  photographic  siqjply  stores..,.,.,...,..... 

SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


10.9 


34.1 
10.9 
57.8 

13.4 

10.8 

23.5 

122.4 

10.9 

-10.0 

19.0 

6.1 

34.5 

26,0 

21.3 

-28.5 

-16.3 

-93.2 

-3.7 

3.5 

-24.3 

-5.8 

14.6 

25.5 

-17.1 

1.3 

25.6 
14.4 
-1.5 
-18.7 
29,6 
52.3 
20.9 


22.9 
-22.1 


6.5 


10.1 

7.9 

11.1 

18.3 

14.4 

(D) 

212.3 

3.3 

-13.7 

23.0 

6.0 
11.0 
33.3 
31.5 

-28.7 
-6.9 

-76.7 

4.1 

19.8 

-26.2 

5.8 

9.1 
11.7 

1.8 

10.2 

16.6 
13.0 
-14.5 
(D) 
13.6 
23.9 
62.8 


19.6 
-3.0 


4.0 


6.8 
7,2 
6,7 

29,0 

23,8 

(D) 

251.6 

2.6 

-14.1 

23.4 

5.7 
^6.9 

94.2 
161.4 
-29.8 

14.0 
-32.2 

9.8 

34.4 

-27.2 

14.1 

5.2 

1.8 

14.7 

14.4 

8.6 

12.7 

-26.8 

(D) 
-17.9 

9.0 
259.5 


12.9 
24.9 


18.0 


8.0 

17.4 

4.6 

26.8 

29.0 

6.5 

35.4 


16.7 

14,2 

31.3 

10.4 
-6.6 
27.8 
27.9 
21.0 
12.7 
-55.5 

7.5 

17.8 

0.2 

4.3 

19,2 

26.4 

1.9 

27.0 

21.7 
37.9 
22.5 
22.0 
13.2 
34,4 
41,3 


18.2 
-9.8 


19.2 


7.3 

17.7 

3.8 

33,8 

41.9 

3.2 

30.6 

16.9 

14.9 

31,5 

17.2 
13.9 
29.5 
35,2 
9,5 
20.7 
-28.2 

9.8 
21.3 
-4.9 

5.8 

20.4 

26.7 

6.3 

30.2 

20.8 
40.0 
31.3 
33.3 
5.2 
31.0 
57.1 


11.9 
-5.1 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure,    (NA)  Not  available,    ...  Represents  zero.    (Z)  Less  than  0.05  i>ercent. 

^In  computing  percent  change,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958,  In  1954  each  leased 
department  was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  compara- 
bility is  greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect 
"hotels"  or  "motion  picture  theaters," 

■'Excludes  nonstore  retailers  (i.e,,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53, 
1954  data  limited  to  "employer"  establishments  in  computing  percent  change, 

'in  computing  percent  change,  both  1954  and  1958  data  limited  to  "employer"  establishments, 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  4B.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS— PERCENT  CHANGE  IN  SALES,  195-4  TO  1958 
CENTRAL  BUSINESS  DISTRICT  OF  OAKLAND,  THE  ENTIRE  CITY,  AND  SAN  FRANCISCO-OAKLAND  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  change^ 


Central 

business 

district 


Entire 
city 


City 
less  its 
central 
business 
district 


Entire 
standard 
metro- 
politan 
statistical 
Eirea 


Standard 

metro- 
politan 
statistical 
area  less 
central 
business 
district 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 


591 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total-' 

Lumber,  building  materials,  hardware,  farm  equipment 

dealers 

Hardware  stores 

Other 

General  merchandise  group  stores'' 

Department  sxores 

Limited  price  variety  stores.......... 

Other  general  merchandise  stores.................. 

Food  stores. 

Automotive  dealers. 

Gasoline  service  stations...... 

Apparel,  accessory  stores. .......................... 

Men ' s ,  boys '  apparel  stores ,  custom  tailors* ...... 

Women's  clothing,  specialty  stores 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment  stores....... 

Furniture  stores* 

Other  home  furnishings  stores*.................... 

Household  appliance,  radio,  TV,  music  stores 

Eating,  drinking  places 

Eating  places ^ 

Drinking  places 

Drug  stores,  proprietary  stores. .................... 

Other  retail  stores^ 

Liquor  stores. 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores ; 

Florists 

Camera,  photographic  supply  stores.......,.,..,,,. 

SELECTED  SERVICES 

Hotels 

Motion  picture  theaters 


0.6 


72,2 
(D) 
(D) 

6.3 
(D) 
(D) 
(D) 

-21.8 

19.1 

2.1 


-5. 

14. 

■A. 

-4. 
-11. 
-11, 


(D) 

-15.8 

-7.4 

-63.9 

-18.7 

4.1 
-1.0 
15.5 

52.5 

-10.4 

98.2 

-3.7 

-18.6 

-24.8 

-22.9 

51.0 


-4.3 
-20.3 


5.0 


3.3 

29.0 

-11.2 

15.9 

16.7 

-34.3 

(D) 

-2.2 

-4.6 

19.0 

-4.0 

30.0 

-7.4 

-5.2 

-21.9 

-13.7 

-52.7 


-10.9 

-5.6 

-18.8 

-13.3 

24.1 

40.8 

-10.5 

22.6 

14.9 
58.7 
41.6 
12.8 
-6.9 
-6.7 
52.6 


-8.5 
(D) 


7,1 


-17.5 
(D) 
(D) 

31.5 
(D) 
(D) 
(D) 

1.2 

-7.8 

20.8 

0.1 
140.4 
-15.3 
-6.6 
-56,6 
-18.7 
(D) 

-4.8 
-2.4 
11.6 
-8.7 

31.2 

56.1 

-19.2 

3.1 

31.8 
239,7 
118.3 
55.5 
30.6 
-2.3 
54.8 


-17.2 
(D) 


18.0 


8.0 

17.4 

4.6 

26.8 

29.0 

6.5 

35.4 

16.7 

14.2 

31.3 

12.7 
21.0 
27.8 
27.9 
-6.6 
10.4 
-55.5 

7.5 

17.8 

0.2 

4.3 

19.2 

26.4 

1.9 

27.0 

21.7 
37.9 
22.5 
22.0 
13.2 
34.4 
41.3 


18.2 
-9.8 


19.2 


5.6 
(D) 
(D) 

30.3 
(D) 
(D) 
(D) 

17.7 

14.0 

31.7 

15.9 
22.4 
33.6 
34.0 
-5.8 
14.8 
(D) 

11.1 

23.6 

6.4 

6.3 

19.8 

27.6 

1,2 

24.9 

24.1 
37.1 
25.2 
24.7 
25.2 
36,7 
40.9 


19.2 
-8.4 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0,05  percent. 

•'■In  computing  percent  change,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased 
department  was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  compara- 
bility is  greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56),  This  does  not  affect 
"hotels"  or  "motion  pictui«  theaters." 

■'Excludes  nonstore  retailers  (i,e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  iji  computing  percent  change. 

'in  computing  percent  change,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  4C.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS— PERCENT  CHANGE  IN  SALES,  195<;  TO  1958 
CENTRAL  BUSINESS  DISTRICT  OF  BERKELEY,  THE  ENTIRE  CITY,  AND  SAN  FRANCISCO-OAKLAND  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  change 


Central 

business 

district 


Entire 
city 


City 
less  Its 
central 
business 
district 


Entire 
standard 
metro- 
politan 
statistical 
area 


Standard 
metro- 
politan 
statistical 
area  less 
central 
business 
district 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  55A 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 


591 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware,  farm  equipment 

dealers 

Hardware  stores 

Other , 

General  merchandise  group  stores'' 

Department  siores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 

Automotive  dealers. 

Gasoline  service  stations...... 

Apparel,  accessory  stores. 

Men ' s ,  boys '  apparel  stores ,  custom  tailors* ...... 

Women's  clothing,  specialty  stores... 

Ready-to-wear  stores' 

Family  clothing  stores' , 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment  stores....... 

Furniture  stores* 

Other  home  furnishings  stores*.. 

Household  appliance,   radio,  TV,  music  stores...... 

Eating,  drinking  places. ............................ 

Eating  places ....i...................... 

Drinking  plac es 

Drug  stores,  proprietary  stores. 

Other  retail  stores^ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores ; 

Florists 

Camera,  photographic  s\5)ply  stores...,,,...,,.,,.. 

SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


9.4 


-12.6 
(D) 
(D) 

3.0 
(D) 
(D) 
(D) 

16.5 

7.4 

2.6 

14.6 

-31.0 

24.5 

-12.1 

(D) 

28.4 

(D) 

12.4 

16.4 

22.4 

5.7 

11.1 
11.1 


23.2 

23.7 
57!  i 

(D) 

-11.9 

11.9 

(D) 


-9.7 
-14.9 


21.0 


7.4 

-14.8 

27.9 

51.6 
(D) 

11.2 
(D) 

10.4 

37.2 

25.6 

15.5 

-10.1 

13.3 

19.6 

(D) 
23.3 

(D) 

-15.5 

43.5 

-47.6 

-33.2 

22.9 

28.2 

-17.7 

40.5 

36.7 
30.0 
36.3 
-4.4 
99.1 
-3.0 
-42.7 


-25.0 
(D) 


26.8 


28.5 
(D) 
(D) 

277.3 
(D) 
(D) 
(D) 

9.3 

63.9 

30.3 

16.9 

51.1 
1.7 

64.0 
(D) 

14.3 
(D) 

-27.0 

75.1 

-73.7 

-42.7 

26.9 

34.8 

-17.7 

46.1 

40.3 

30.0 

111.1 

(D) 

6.6 

-15.3 

(D) 


-29.3 
(D) 


18.0 


8.0 

17.4 

4.6 

26.8 

29.0 

6.5 

35.4 

16.7 

14.2 

31.3 

12.7 
21.0 
27.8 
27.9 
-6.6 
10.4 
-55.5 

7.5 

17.8 

0.2 

4.3 

19.2 

26.4 

1.9 

27.0 

21.7 
37.9 
22.5 
22.0 
13.2 
34.4 
41.3 


18.2 
-9.8 


18.1 


8.3 
(D) 
(D) 

27.4 
(D) 
(D) 
(D) 

16.7 

14.3 

31.5 

12.6 

23.0 

27.8 

28.5 

(D) 

9.9 

(D) 

7.4 
17.8 
-0.1 

4.2 

19.2 

26.6 

1.9 

27.1 

21.7 
13.6 
21.8 

(D) 
37.9 
34.9 

(D) 


18.4 
-9.6 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (HA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

^In  computing  percent  change,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased 
department  wa.s  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  compara- 
bility is  greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect 
"hotels"  or  "motion  picture  theaters." 

■'Excludes  nonstore  retailers  (I.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent  change. 

'in  computing  percent  change,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  5A.— RETAIL  STORES:   1958  AND  195<;  CENTRAL  BUSINESS  DISTRICT  SALES  AS  PERCENT  OF 
SAN  FRANCISCO  AND  OF  SAN  FRANCISCO-OAKLAND  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  of  city  saQ.es  in 
central  business  district^ 


1958 


195-; 


Percent  of  standard  metro- 
politan statistical  area 
sales  in  central  business 
district^ 


1958 


195-; 


52 
5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  55-i 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


REIAIL  SKffiKS 

Retail  stores,  total^............ , , 

Lumber,  building  materials,  hardware,  faro  equipment  dealers 
Hardware  stores. . .,.....,.,.,.,...,............,,......,.. 

Other 

General  merchandise  groap   stores^ 

Department  stores 

Limited  price  variety  stores, ............................. 

Other  general  merchandise  stores 

Food  stores. ................................................ 

Autaaotive  dealers. ......................................... 

Gasoline  service  stations. 

Apparel,  accessory  stores , 

Men's,  boys'  apparel  stores,  custom  tailors*.... 

Wcanen's  clothing,  specialty  stores 

Ready-to-wear  stores^ 

Family  clothing  stores' 

Shoe  stores ............................................... 

Other  apparel  stores 

Furniture,  home  furnishings,  equipnent  stores 

Furniture  stores* 

Other  home  furnishings  stores*..... 

Household  qipliance,  radio,  TV,  music  stores 

Eating,  drInVIng  places 

Eating  places 

DrlnMng  places ., 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores. ............................................ 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  si^jply  stores 


37.1 

14.7 
20.6 
12.2 

66.0 

70.4 

(D) 

21.6 

9.2 

9.3 

8.0 

80.4 
86.2 
84.6 
85.5 
80.2 
62.0 
21.3 

38.3 
40.7 
33.8 
37.0 

43.5 
46.9 
33.0 

29.4 

50.8 
21.5 
55.8 
52.6 
75.7 
42.5 
61.2 


35.6 

12.1 

20.1 

8.6 

68.8 
72.7 
47.8 
30.4 

8.6 

9.0 

8.3 

80.4 
71.2 
89.4 
92.7 
79.9 
68.9 
73.0 

41.9 
47.1 
32.9 
41.5 

41.5 
41.8 
40.5 

32.0 

47.2 
21.2 
48.4 
(D) 
66.4 
34.6 
82.4 


13.0 

2.9 
4.2 
2.3 

30.6 

35.8 

18.5 

8.6 

2.7 

2.5 

1.9 

38.5 
38.3 
48.2 
49.6 
32.5 
21.1 
6.4 

14.8 
17.1 
12.4 
12.0 

20.9 
22.7 
15.4 

8.9 

20.6 
6.8 
21,6 
14.5 
37.5 
18.5 
37.3 


13.9 

2.3 
4.5 
1.6 

34.2 

41.7 

16.0 

5.2 

2.9 

3.1 

2.1 

40.9 
34.4 
48.8 
52.3 
42.5 
27.8 
42.0 

16.5 
19.5 
16.4 
13.3 

21.7 
22.9 

19.0 

11.1 

20.0 

8.2 

26.8 

21.8 
32.8 
16.3 
43.6 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure,    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

■^In  computing  percent,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958,  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt,)  and  apparel,  accessory  stores  (SIC  56), 

■'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex,  591)  not  covered  in  any  of  the  lines  below. 
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Table  5B.— RETAIL  STORES:  1958  AND  1954  CENTRAL  BUSINESS  DISTRICT  SALES  AS  PERCENT  OF 
OAKLAND  AND  OF  SAN  FRANCISCO -OAKLAND  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  of  city  sales  In 
central  business  dlstrlct"^ 


1958 


1954 


Percent  of  standard  metro- 
politan statistical  area 
sales  In  central  bxislness 
district^ 


1958 


1954 


52 
5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 

58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


HEtAIL  STORES 

Retail  stores,  total^ 

Lunber,  building  materials,  hardware,  farm  equipment  dealers 

Hardware  stores , 

Other 

General  merchandise  gro\q)  stores' 

Department  stores. 

LlMted  price  variety  stores 

Other  general  merchandise  stores.......................... 

Food  stores. ..,i., ,.,...,... 

Autonotlve  dealers 

Gasoline  service  stations..,,.,,,,,,,,,.,,,,,.,,,,,,,,,,-.,,. 

Apparel,  accessory  stores. ,,,,.,,,..,.,,,....,..,,,. 

Men's,  boys'  apparel  stores,  custon  tailors*,,,,,,,,,,.,., 

Vcaoen's  clothing,  specialty  stores  ,.,.. ,,,,.,...,,,, 

Ready-to-wear  stores '.,,,.,,..,,,,,.....,,,,...,,,,,.,,, 

Family  clothing  stores' .,,,,......,.,..,,,,,,,,.......,,,, 

Shoe  stores ..,,,,,,..,.......,,,,.,.,,.,,.,,,,,,,,,,.,,,,, 

Other  apparel  stores ........,..,,..., 

Furniture,  home  furnishings,  equipnent  stores .,.,. 

Furniture  stores  * ..,.,... ...,,......,..,.,..,.,, 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV,  music  stores 

Eating,  drinking  places,,..,,. 

Eating  places .,, 

Drinking  plac es,,,,,,.,.,,,,,....,..,,,,..,., ,,..,.,,,,,,, 

Drug  stores,  proprietary  stores, .,,,,,,..,..,,.,,,.,.,,...,, 

Other  retail  stores',,.,..,,,,,,....,.,..,,,, ,,,,.,,,,, 

Liquor  stores 

Book,  stationery  stores ...........,,,,,.,,,.,,,,, 

Sporting  goods,  bicycle  stores,,,,.....,.,,,,,,,,,,,,...,. 

Jewelry  stores 

Florists 

Camera,  photographic  si5)ply  stores,,,,,,... .,,,,,,,., 


32.0 

33.7 
(D) 

(D) 

56.7 

52.8 

(D) 

(D) 

11.9 

14.8 

7.9 

74.9 
77.7 
87.3 
75.4 
74.4 
73.3 
(D) 

52.5 
63.2 
17.9 
42.7 

22.0 
18.8 
32.4 

43.9 

31.2 
9.3 
42,8 
26.1 
75.2 
17.7 
55.6 


33.4 

23.2 
(D) 
(D) 

61.8 
(D) 

53.6 
(D) 

14.9 

11.9 

9.2 

75.9 
87.9 
73.1 
74.0 
77.2 
71.6 
63.1 

55.5 
64.4 
40.2 
45.6 

26.3 
26,8 
25.1 

39.3 

40.0 
7.5 
62.9 
36.1 
93.2 
21.4 
56.3 


5.3 

5.8 
(D) 
(D) 

12.3 

12.6 

(D) 

(D) 

1.7 

2.4 

1.2 

12.9 
17.5 
11.4 
11.6 
12.9 
13.2 
(D) 

10.4 

14.7 

3.2 

6.3 

3.7 
3.2 
5.1 

9.4 

5.1 
2.0 
7.1 
4.2 
15.9 
2.2 
3.9 


6.2 

3.6 
(D) 
(D) 

14.7 
(D) 

10.0 
(D) 

2.5 

2.3 

1.5 

15.p 
18,4 
15,2 
15,6 
13.6 
16.5 
8.3 

13.2 

18.7 

8.9 

8.1 

4.2 
4.1 
4.5 

7.3 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure,    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

^In  computing  percent,  sales  of  leased  departments  are  incorpoi^ated  with  main  store  sales  in  1958.  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56), 

Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

'includes  data  for  tlKise  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  5C. —RETAIL  STORKS:  1958  AND  195-i  CENTRAL  BUSINESS  DISTRICT  SALES  AS   PERCENT  OF 
BERKELEY  AND  OF  SAN  FRANCISCO-OAKLAND  STANDARD  METROPOLITAN  STATISTICAL  AREA 


.<•% 


SIC  code 


52 
5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

5^ 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Kind  of  business 


RETAIL  STORES 

Retail  stores,  tottd^ 

Lumber,  building  materials,  hardware,  fam  equlpnent  dealers 

Hardware  stores...... 

Other 

General  meruhandlse  grovq)  stores^ , 

Department  stores 

Limited  price  variety  stores.............................. 

Other  general  merchandise  stores............... ........... 

Food  stores 

Automotive  dealers 

Gasoline  service  stations,,,....,.,.....,,, , 

Apparel,  accessory  stores. 

Men's,  boys'  apparel  stores,  custcm  tailors*..., 

VTomen's  clothing,  specialty  stores 

Ready-to-wear  stores '....,... 

Family  clothing  stores' 

Shoe  stores ............................................... 

Other  apparel  stores .,;, 

Furniture,  home  fumishings,  equipnent  stores 

Furniture  stores* , 

Other  home  furnishings  stores* 

Household  ajrpllance,  radio,  TV,  music  stores 

Eating,  drinking  places 

Eating  places 

DrinJdng  places 

Drug  stores,  proprietary  stores 

Other  retail  stores^ 

Liquor  stores. 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores..... 

Jewelry  stores 

Florists 

Camera,  photographic  si^pply  stores... 


Percent  of  city  sales  In 
central  business  dlstrict"^ 


1958 


29.8 

41.8 
(D) 
(D) 

55.9 
(D) 
(D) 
(D) 

14.9 

36.9 

13.8 

60.6 
57.3 
56.2 
42.9 

(D) 
66.5 

(D) 

38.7 
43.7 
63.5 
31.1 

22.4 
24.3 


21.4 

19.7 

17.' 4 

(D) 

54.7 

52.2 

(D) 


1954 


32.9 

51.4 
71.4 
32.8 

82.3 
(D) 

43.2 
(D) 

14.1 

47.2 

16.9 

61.1 
74.6 
51.1 
58.4 

(D) 
63.9 

(D) 

29.1 
53.9 
27.2 
19.6 

24.8 
28.0 


24.4 
21.8 

22.1 

(D) 

59.4 

45.2 

(D) 


Percent  of  standard  metro- 
politan statistical  area 
sales  in  central  business 
district^ 


1958 


1.3 

1.3 
(D) 
(D) 

1.9 
(D) 
(D) 
5.6 

0.7 

2.0 

0.7 

2.4 

2.1 
1.5 
0.9 
(D) 
3.1 
(D) 

1.9 
1.8 
1.3 
2.3 

0.6 
0.8 


1.2 

1.0 

2!8 
(D) 
1.0 
1.6 
(D) 


1954 


1.4 

1.7 
4.2 
0.7 

2.4 
(D) 
2.3 

(D) 

0.7 

2.1' 

0.9 

2.4 
3.7 
1.5 
1.3 
(D) 
2.7 
(D) 

1.8 
1.9 
1.1 
2.3 

0.6 
0.9 


1.3 

1.0 

2.2 
(D) 
1.3 
1.9 
(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available,    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

■"•In  computing  percent,  sales  of  leased  departments  are  Incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56). 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex,  591)  not  covered  in  any  of  the  lines  below. 
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Table  6A.— RETAIL  STORES:   1958  AND  1954~PERCENTAGE  DISTRIBUTION  OF  SALES,  BY  KIND  OF  BUSINESS 
CQiTRAL  BUSINESS  DISTRICT  OF  .SAN  FRANCISCO,  THE  ENTIRE  CITY,  AND  SAN  FRANCISCO-OAKI,AND  STANDARD  METROPOLITAN  STATISTICAL  AREA 

(PercentaKes  eur«  based  oc  total  Retail  Store  Sales  vblch  exclt^e  s^es  of  ncnstore  retailers — mall  order,  direct  seUlng, 

merchandise  vepdlng  machliie  operators). 


SIC  code 


Kind  of  business 


Central 

business 

district^ 


1958 


1954 


Entire  clty^ 


1958 


1954 


Standard  metropolitan 
statistical  area^ 


1958 


1954 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


RETAIL  STORES 

Retail  stares,  total^ 

Unber,  building  materials,  hardware, 

fam  equipment  dealers 

Hardvare  stores .....•• 

Other 

General  merchandise  grcnip  stores^ 

Departanemt  stores.................... 

Limited  price  variety  stores 

Other  general  merchandise  stores..... 

Food  stores 

AutcDotlve  dealers 

Oasollne  service  stations.... 

.^iparel,  accessory  stores........ 

Men's,  boys'   apparel  stores,  custom 

tailors* 

Vonen's  clothing,  specialty  stores... 
Ready-to-wear  stores'.....,.,.,..,. 

Family  clothing  stores' 

Shoe  stores ..,.........,.,.., 

Other  apptLrel  stores. 

Fumltiire,  bene  furnishings,  equlpient 

stores 

Furniture  stores*,,,.,,,,.,.,, 

Other  hoae  furnishings  stores  ,,,..,. 

Household  qipllance,  radio,  TV,  music 

stores,  .,,,.,,,, ,.,,, , 

Eating,  drliddng  places. ....... ........ 

Eating  places 

DrljUdng  places.,,,....,,,,,, «,...«,. 

Drug  stores,  proprietary  stores,,, ,,,., 

Other  retail  stores' 

Liquor  stores.. ..,, 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  siqrply  stores... 


100.0 

0.9 
0.4 
0.5 

28.6 

25.7 

2.1 

0.8 

5.4 

2.9 

1.0 

21.2 

4.8 
12.6 
11.1 
1.7 
1.9 
0.1 


7.1 
4.4 
0.8 

1.9 

17.5 

14.2 

3.2 

2.4 

13.0 
1.4 
1.0 
0,5 
3.2 
0.5 
1.0 


100.0 


0.7 
0.4 
0.3 

28.0 

25.7 

1.9 

0.4 

5.4 

3.6 

0.9 

22.2 


2.7 
2.6 
1.7 


8.2 
4.7 
1.2 

2.2 

16.9 

12.6 

4.3 

2.6 

11.5 
1.4 
2.8 
0.6 
1.1 
0.4 
0.9 


100.0 

2.2 
0.7 
1.6 

16.1 

13.5 

(D) 

1.5 

21.6 

11.6 

4.6 

9.8 

2.1 
5.5 
4.8 
0.8 
1.2 
0.2 


6.8 
4.0 
0.9 

1.9 

14.8 

11.2 

3.6 

3.0 

9.5 
2.5 
0.6 
0.3 

1.6 
0.5 
0.6 


100.0 

2.1 
0.6 
1.5 

14.5 

12.6 

1.4 

0.5 

22.3 

14.3 

4.0 

9.8 

2.0 
1.2 
4.4 
3.9 
1.3 
0.9 


7.0 
3.6 

1.3 

1.9 

14.5 

10.7 

3.8 

2.9 

8.6 
2.3 
0.8 
(D) 
1.5 
0.4 
0.4 


100.0 

4.0 
1.1 
2.9 

12.2 
9.3 

1.5 
1.3 

25.7 

15.4 

6.7 

7.2 

1.6 
0.7 
3.4 
2.9 
1.2 
0.2 


6.3 

3.3 
0.9 

2.1 

10.9 
8.2 
2.7 

3.4 

8.2 
2.7 
0.6 
0.4 
1.1 
0.4 
0.3 


100.0 


11 


4 
8.6 
1.6 
1.2 

26.0 

15.9 

6.0 

7.5 

1.6 
3.2 
2.7 
0.9 
1.3 
0.6 


6.9 

3,3 
1.0 

2,3 

10.8 
7,6 

3.1 

3.2 

8.0 
2.3 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

^In  computing  percent,  sales  of  leased  departments  are  incorporated  vdth  main  store  sales  in  1958.  In  1954  each  leased  depart- 
ment was  separately  coimted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt,)  and  apparel,  accessory  stores  (SIC  56), 

■'Excludes  nonstore  retailers  (i,e,,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  6B.— RETAIL  STORES: 
CENTRAL  BUSINESS  DISTRICT  OF  OAKLAM), 


1958  AH)  1954 — PERCENTAGE  DISTRIBUTION  OF  SALES,  BY  KIND  OF  BUSINiiSS 
THE  ENTIRE  CITY,  AND  SAM  FRANCISCO-OAKLAND  STANDARD  METROPOLITAN  STATISTICAL  AREA 


(Percentages  are  based  en  total  Retail  Store  Sales  ^Ad.ch  exclude  sales  of  nonstore  retailers — ^mall  order,  direct  selUng, 

mercbaodlse  vending  machine  operators). 


SIC  code 


Kind  of  business 


Central 

business 

district^ 


1958 


195^; 


Entire  city^ 


1958 


195^ 


Standard  metropolitan 
statistical  area^ 


1958 


1954 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


RETAIL  STOKES 

Retail  stores,  total^ , 

Luttber,  building  materials,  hardware, 

fam  equipgient  dealers , 

Hardvare  stores.. 

Other , 

General  merchandise  group  stores-' 

Department  stores..................... 

Limited  price  variety  stores , 

Other  general  merchandise  stores...... 

Food  stores. 

Automotive  dealers 

Oasollne  service  stations. 

Apparel,  accessory  stores......... 

Men's,  boys'  apparel  stores,  custom 

tailors* 

Women's  clothing,  specialty  stores.... 
Ready-to-wear  stores'............... 

Family  clothing  stores' , 

Shoe  stores 

Other  apparel  stores 

Furniture,  bene  funilshings,  equlpnent 

stores ., 

Furniture  stores*..................... 

Other  hone  furnishings  stores*........ 

Hotisehold  appliance,  radio,  TV,  music 
stores. . ............................. 

Eating,  dritddng  places 

Eating  places......................... 

BrinMng  places........... 

Qrug  stores,  proprietary  stores,...,..., 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores , 

Sporting  goods,  bicycle  stores 

Jewelry  stores , 

Florists 

Camera,  photogr^hlc  siqjply  stores.... 


100.0 


4.3 
(D) 
(D) 

28.2 

22.2 

(D) 

(D) 

8.0 

7.0 

1.5 

17.4 


1.7 
3.0 
(D) 


12.2 
9.2 
0.5 

2.4 

7.6 
4.9 
2.6 

6.0 

7.8 
1.0 
0,8 
0.3 
3.3 
0.2 
0.3 


100.0 

2.5 
(D) 
(D) 

26.7 
(D) 
2.6 
(D) 

10.3 
5.9 
1.5 

13.5 

4.7 
7.7 
6.7 
1.9 
3.4 
0.8 


14.5 

10.0 

1.4 

3.0 

7.3 
5.0 
2.3 

4.0 


0.5 
0.8 
0.4 
4.5 
0.2 
0.2 


100.0 


2.9 
1.1 
1.8 

9.7 
(D) 
1.9 
(D) 

26.0 

19.1 

8.0 

6.6 

1.4 
2.1 
1.4 
1.5 
1.3 
0.3 

7.2 
3.2 
0.4 

3.5 

6.4 
5.9 
0.5 

4.6 

9.5 
3.0 
2.1 
0.6 
0.5 
0.3 
0.4 


100.0 

3.3 
1.6 
1.7 

7.8 
(D) 
2.0 
(D) 

28.5 

16.8 

7.7 

6.9 

1.9 
2.2 
1.5 
(D) 
1.3 
(D) 


10.3 
2.7 
1.0 

6.4 

6,3 
5,6 
0.7 

4.0 

8.4 
2.8 


100.0 

4.0 
1.1 
2.9 

12.2 
9.3 
1.5 
1.3 

25.7 

15.4 

6.7 

7.2 


1.2 
0.2 


6.3 
3.3 
0.9 

2.1 

10.9 
8.2 
2.7 

3.4 


100.0 

4.3 
1.2 
3.2 

11.4 
3.6 

1.6 
1.2 

26.0 

15.9 

6.0 

7.5 


1.3 
0.6 


6.9 
3.3 
1.0 

2.3 

10.8 
7.6 
3.1 

3.2 

8.0 
2.3 
0.6 
0.4 
1.2 
0.3 
0.3 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure,    (NA)  Not  available.    ,.,  Represents  zero.    (Z)  Less  than  0.05  percent. 

^In  coniputlng  percent,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56). 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  6C. —RETAIL  STORES:  1958  AND  195A— PERCENTAGE  DISTRrBOTION  OF  SALES,  BY  KIND  OF  BUSINESS 
CENTRAL  BUSINESS  DISTRICT  OF  BERKKT.KY,  THE  ENTIRE  CITY,  AND  SAN  FRANCISCO-OAKLAND  STANDARD  METROPOLITAN  STATISTICAL  AREA 

(Peroentages  are  based  od  total  Retail  Store  Sales  >dd.ch  exclude  sales  of  nonstore  retailers — mall  ordor,  direct  selUsg, 

nerchHTVll  se  vending  Bachlne  operators). 


SIC  code 

Kind  of  business 

Central 

business 

district^ 

Entire 

clty^ 

Standard  metropolitan 
statistical  area^ 

1958 

1954 

1958 

1954 

1958 

1954 

REIAn,  STORES 
Retail  stores,  total'.,........... 

100.0 

A.2 
(D) 
(D) 

18.3 
(D) 
(D) 
5.8 

13.0 

23.6 

3.7 

13.5 

2.7 
^.0 
2.1 
(D) 
2.9 
(D) 

9.3 

0.9 

3.7 

4.8 
4.8 

3.3 

6.3 

i!3 
(D) 
0.9 
0.5 
(D) 

100.0 

5.2 
3.5 
1.7 

19.4 
(D) 
2.7 
(D) 

12.2 

24.0 

3.9 

12.9 

4.2 
3.5 
2.6 
(D) 
2.5 
(D) 

9.1 
4.5 
0.8 

3.8 

4.8 
4.8 

3.0 

5.5 

6^9 
(D) 
1.1 
0.5 
(D) 

100.0 

2.9 

1.1 
1.8 

9.7 
(D) 
1.9 
(D) 

26.1 

19.0 

8.0 

6.6 

1.4 
1.5 
2.1 
1.4 
1.3 
0.3 

7.2 
3.2 
0.4 

3.5 

6.4 
5.9 
0.5 

4.6 

9.5 
3.0 
2.1 
0.6 
0.5 
0.3 
0.4 

100.0 

3.3 
1.6 
1.7 

7.8 
(D) 
2,0 
(D) 

28.6 

16.7 

7.7 

6.9 

1.9 
2.2 
1.5 
(D) 
1.3 
(D) 

10.3 
2.7 
1.0 

6.4 

6.3 
5.6 
0.7 

4.0 

8.4 
2.8 
1.3 
0.5 
0.6 
0.3 
0.8 

100.0 

4.0 
1.1 
2.9 

12.2 
9.3 
1.5 
1.3 

25.7 

15.4 

6.7 

7.2 

1.6 
0.7 
3,4 
2.9 
1.2 
0.2 

6.3 
3.3 
0.9 

2.1 

10.9 
8.2 
2.7 

3.4 

8.2 
2.7 
0.6 
0.4 

1.1 
0.4 
0.3 

100.0 

52 

Linber,  building  materials,  bardware, 
f«nn  P<ri1ri*fntt  <l<w>l<vpn ,,, 

4  3 

5251 

Hardvare  stores....................... 

1  1 

52  ex.  5251 

Other 

3  2 

53  part' 
531 

General  merchnndlse  group  stores' 

T>oi>^r1aii'=Ti+r  ftoT'^" ..................... 

11.4 
8.6 
1  6 

533 

Limited  price  variety  stores.......... 

539 

5i 

Other  general  merchandise  stores 

Food  stores. 

1.2 
26.0 

55  ex.   55A 

Autcmotlve  dealers. ..................... 

15.9 

55<; 

QasoUne  service  stations. .............. 

6.0 

56 

.^iparel,  accessory  stores, .............. 

7.5 

561,  567 

Men's,  boys'   apparel  stores,  custom 
tailors* 

1  6 

562,563,568 
562 

Women's  clothing,  specialty  stores.... 
Ready-to-wear  stores'.,,,.....,..... 

3.2 
2  7 

565 

PBTirtly   ol  o+Mlg   ni^TPn^ 

0.9 

1  3 

566 

Shoe  stores ............,,,..,. 

564,   569 

Other  appeirel  stores 

0.6 
6.9 

57 

FirmltHT*",    hrriA   fSi-pnlnhlTigs^    mpi-tjnioTTt 

Stores 

5712 

Furniture  stores*.....,,,,,,,.,,,,,,,. 

3.3 

5713-15,  19 
572,   573 

Other  bene  fumishlnes  stores* 

Househnld  appliance,  radio,  TV,  music 
stores,, ,,,,,,,,,,,,, ,,,•,,, ,,,,,,,,, 

1.0 
2.3 

58 

KAting,   'Ir'nirtTig  pi  nc.pn 

10.8 

5812 

VHt.l-ng  plnr^PR,  , 

7.6 

5813 

TVlTiWTig  pl'"'Pf!.......  ................ 

3.1 

591 

Drug  stores,  proprietary  stores, ,,,.,,,. 

3.2 

59  ex.   591 

Other  retaU.  stores' 

8.0 

592 

Liquor  stores. ........................ 

2.3 

59A 

Book,   stationery  stores 

0.6 

595 
597 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

0.4 
1.2 

5992 

Florists 

0.3 

5996 

Camera,  photographic  siqjply  stores.... 

0.3 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure,    (NA)  Not  available.    ...  Represents  zero,    (Z)  Less  than  0.05  percent. 

^In  computing  percent,  sales  of  leased  departments  are  incoiporated  with  main  store  sales  in  1958,  In  1954  each  leased  depart- 
ment wa.s  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56). 

'Excludes  nonstore  retailers  (i,e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments, 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex,  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  7.— RETAIL  STORES:  1958— MAJOR  RETAIL  CENTERS  IN  THE  SAN  FRANCISCO-OAKLAND  STANDARD  METROPOLITAN  STATISTICAL  AREA 


MRC  NO.  1. — Includes  the  planned  center  knovm  as   "Bay  Fair  Shopping  Center"  on  East  l<ith  St.  from  150th  Ave.  to  Plaza  St. 
(San  Leandro,  Alameda  County) 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 


53  part,- 
56,  57 


52,  55, 

59  ex.  591 


Retail  stores,  total:  -' 

Number 

Sales ($1,000). 

Convenience  goods  stores: 

Nunber 

Sales ($1,000). 

Shopping  goods  stores:-' 

Mvmber 

Sales ($1,000) , 

All  other  stores: 

Nvmber 

Sales ($1,000) . 


3A 
12,363 

4,728 

14 
7,019 


6 

616 


Nimber  of 
establish- 
ments 


Retail  stores,  total''. 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Lxinber,  building  materials,  hardware, 

faun  equipnent  dealers 

Hardware  stores 

Other 


2  3 


General  merchandise  groiip  stores 
Department  stores 

Limited  price  variety  stores,... 
Other  general  merchandise  stores 


Food  stores. 


34 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 

565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,   specialty  stores.. 

Ready-to-wear  stores' 

Fcmily  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 


Fumitiire,  home  furnishings,   equipment 

stores «  . . . . 

Furniture  stores 

Other  home  fui-nishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


591 


Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


MRC  No.  2. — Includes  the  planned  center  known  as  "Broadway  Elaza"  bounded  by  Cypress  Ave.,  east  side  of  Bi^adway,  Walker  Ave., 
extended,  S.P.  RR.,  south  side  of  East  Newell  Ave.,  west  side  of  South  Main,  Botelho  Dr.,  California  Blvd.,  S.N.  RR.  (Walnut  Creek, 
Contra  Costa  County) 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Nunber  of 
establish- 
ments 


54,58,591 


53  part,' 
56,  57 


52,  55, 

59  ex.  591 


Retail  stores,  total:  ■' 

Nunber , 

Sales ($1,000), 

Convenience  goods  stores: 

Nunber , 

Sales ($1,000). 

Shopping  goods  stores:-' 

Nunber 

Sales ($1,000). 


All  other  s-tores: 

Nunber 

Sales 


!(^,'666)! 


98 

27,678 

25 
9,023 

44 
15,266 


29 
3,389 


Nunber  of 
establish- 
ments 


Retail  stores,  total 


52 

5251 

52  ex,  5251 

53  part^ 
531 

533 
539 

54 


Lunber,  building  materials,  hardware, 

farm  equipment  dealers 

Hardware  stores 

Other 


General  merchandise  group  s-tores 
Dex>arUneul  stores 

Limited  price  -variety  stores 

Other  general  merchandise  s-tores. 


Food  stores. 


98 


6 
2 
2 
2 

11 


55  ex.   554 

554 

56 

561,   567 

562-3,568 
562 
565 
566 
564,   569 

57 

5712 

5713-15,19 
572,   5732 


58 

5812 

5813 

591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


Au-tano-tive  dealers. 


Gasoline  service  stations. 


Api>arel,   accessory  stores 

Men's,  boys'  apparel  stores,   custom 

tailors 

Women's  clothing,  specialty  s-tores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  s-bores .., 

Other  apparel  stores 


Fumlttire,  Ixme  furnishings,  equipment 

s-tores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


591 


Drug  s-tores,  proprietary  s-tores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


24 

3 
13 
10 
2 
5 
1 


14 
3 
3 


10 
8 
2 

4 

20 
2 
2 

"3 
3 
2 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^roup  -totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds  of  business, 
deludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53, 
'Limited  to  "employer"  establishments, 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex,  591)  not  covered  in  any  of  the  lines  below, 
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Table  7.— RETAIL  STORES:  1958— MAJOR  RETAIL  CENTERS  IN  THE  SAN  FRANCISCO-OAKLAND  STANDARD  METROPOLITAN  STATISTICAL  AKEA— Cantinued 


HRC  NO. 


3. — Includes  the  planned  center  known  as  "Castro  Village  Shopping  Center"  On  Castro  Valley  Blvd.  from  Westeria  St.  to 

Patio  Dr. ,  and  On  Rustic  Dr.  (Alameda  County) 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Nunber  of 
establish- 
ments 


54,58,591 


53  part, - 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.   5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total:  ^ 

NuDber 

Sales ($1,000) 

Convenience  goods  stores: 

Mvmber 

Sales ($1, 000) 

Shopping  goods  stores:^ 

thmber 

Sales ($1, 000) 

All  other  stores: 

Nimber 

Sales ($1,000) 

Retail  stores,  total^ 

Limber,  building  materials,  hardware, 

f  aim  equipnent  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores^  ''.... 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


51 
5,253 

17 
3,131 


16 
1,303 


18 
819 


Nvmber  of 
establish- 
ments 


51 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 


59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,   specialty  stores..., 

Ready-to-wear  stores ', 

Fcmily  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 

Furniture,  heme  furnishings,  equipnent 

stores ^  . . . , 

Furniture  stores 

Other  heme  fui-nishlngs  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drinking  places 

Eating  places , 

Drinting  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores... 


10 
2 


MRC  No.  4.— Includes  the  planned  center  known  as  "Concord  Shopping  Center"  bounded  by  north  side  of  Broadway,  Central  Ave.,  Concord 
Ave.,  Salvio,  Grant,  south  side  of  Concord  Blvd.,  Galindo,  Willow  Pass  Rd. ,  S.P.  RR.  (Concord,  Contra  Costa  County) 


SIC 
code 


Kind  of  b\isiness 


Total 


SIC 
code 


Kind  of  business 


Nvmber  of 
establish- 
ments 


54,58,591 


53  part,- 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 


Retail  stores,  total: ^ 

Nusber. 

Sales ($1,000).., 

Convenience  goods  stores: 

Kvmber 

Sales ($1,000)... 


Shopping  goods  stores:-' 

Munber 

Sales ($1,000).. 

All  other  stores: 

Number 

Sales ($1, 000) . . 


Retail  stores,  total 


Lumber,  building  materials,  hSLrdware, 

f aim  equljment  dealers 

Hardware  stores , 

Other 


2  3 


General  merchandise  group  stores 
Departinent  stores .,...,••••••.«• 

Limited  price  variety  stores .... 

Otl^r  general  merchandise  stores 


Food  stores. 


85 
17,552 


22 
7,014 


29 
7,663 


34 
2,875 


Number  of 
establish- 
ments 


85 

5 

"5 

9 
2 
3 
4 

10 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Automotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,  equipment 

stores 

Fumiture  stores 

Other  home  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


9 

6 

12 


14 
2 
1 
2 
2 
1 


Standard  Notes:   (D)  Withheld  to  avoid  disclosiire.    (NA)  Not  available.    ...  Represents  zero. 

^roup  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds  of  business. 

'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

'includes  data  for  those  irin/ifi  of  business  in  SIC  59  (ex,  591)  not  covered  in  any  of  the  lines  below. 
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Table  7.— RETAIL  STORES:  1958— MAJOR  RETAIL  CENTERS  IN  THE  SAN  FRANCISCO-OAKLAND  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 


MRC  No.  5. — Includes  the  planned  center  koown  as  "El  Cerrlto  Plaza"  bounded  by  Falrmount  Ave.,  A.T.  &  S.F.  RR. ,  San  Pablo  Ave.  from 

Cerrito  Creek  to  Central  Ave.  (El  CerritOj  Contra  Costa  County) 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  bxistness 


Number  of 
establish- 
ments 


54,58,591 


53  part,- 
56,  57 


52,  55, 

59  ex.  591 


Retail  stores,  total: ^ 

Nimber 

Sales ( $1, 000) . 

Convenience  goods  stores: 

Nunber 

Sales ($1,000) . 

Shopping  goods  stores: 3 

Nunber 

Sales ($1, 000) . 

All  other  stores: 

Number 

Sales ($1,  000) . 


42 

7,437 


13 
2,512 


15 
3,753 

14 
1,172 


Number  of 
establish- 
ments 


Retail  stores,  total ^. 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Hjmber,  building  materials,  haiviware, 

f aim  equipnent  dealers 

Hardware  stores 

Other 


2  3 


General  merchandise  group  stores 
Department  stores 

Limited  price  variety  stores.... 
Other  general  merchandise  stores 


42 


55  ex.  554 

554 

56 

561,  567 

562-3  568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572.  5732 


58 

5812 

5813 


Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores ' 

Fanily  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,  equipnent 

stores ,  . . . . 

Furniture  stores 

Other  home  furnishings  stores 

Household  appliance,   radio,   TV,  music 
stores 


Eating,   drinlring  places. 

Eating  places 

Drinking  places 


Food  stores. 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


Drug  stores,   proprietary  stores. 


591 


Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


MRC  No.  6. — Includes  the  stores  in  the  area  bounded  by  east  side  of  Foothill  Blvd.,  C  St.,  west  side  of  Foothill  Blvd.,  south  side  of 
B  St.,  Watkins  Ave.,  Smalley  Ave.,  Hotel  Ave.,  Hampton  Ter. ,  Warren,  McKeever  Ave.,  Maple  Ct.  extended,  and  Lemon  St. (Hayward,  Alameda 
County) 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Nunber  of 
establish- 
ments 


54,58,591 


53  part,- 
56,  57 


52,  55, 

59  ex.  591 


Retail  stores,  total:-' 

Nunber 

Sales ($1,000). 

Convenience  goods  stores: 

Nunber 

Sales ($1,000). 

Shopping  goods  stores:' 

Nunber 

Sales ($1,  000) . 

All  other  stores: 

Nunber 

Sales ($1,000) . 


150 
37,167 


31 
6,598 


76 
21,143 


43 
9,426 


Number  of 
establish- 
ments 


Retail  stores,  total'. 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Lunber,  building  materials,  hardware, 

f ann  equipment  dealers 

Hardware  stores , 

Other 


General  merchandise  group  stores 
Dei>artmeiit  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


150 


4 
2 
2 

11 
2 
4 
5 


Food  stores. 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Autonotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,   home  furnishings,   equiinent 

stores 

Fumitxire  stores 

Other  home  furnishings  stores ......... 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


4 

2 

43 


17 
13 


18 
1 


22 

7 

1 

14 

16 

13 

3 


33 

1 
4 
1 
9 

1 
1 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^Group  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds  of  business. 

'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

^Includes  data  for  tbaae  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  7.— RETAIL  STORES:  1958— MAJOR  RETAIL  CENTERS  IN  THE  SAN  FRANCISCO-OAKLAND  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 


MRC  NO.  7. — Includes  the  planned  center  Imown  as  "Hillsdale  Shopping  Center,"  and  the  stores  On  El  Camlno  Real  from  28th  Ave.  to 
37th  Ave,  and  on  Pacific  Blvd.  from  Bay  Meadous  Racetrack  to  37th  Ave.  (San  Mateo) 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Nvmber  of 
establish- 
ments 


53  part, ' 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Nunber 

Sales ($1, 000) 

Convenience  goods  stores: 

Nonber 

Sales ($1,000) 

Shopping  goods  stores:^ 

Munber 

Sales ($1, 000) 

All  other  stores: 

Number 

Sales ($1,000) 

Retail  stores,  total^ 

Limber,  building  materieils,  hardware, 

f aim  equipnent  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores  ^  ^ . . . . 

Dejjartment  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores ..... 

Food  stores 


92 
31,924. 


37 
10,380 


32 
23,338 


23 
2,856 


Nvmber  of 
establish- 
ments 


71 


2 

1 
1 

2 

1 
1 

23 


55  ex.    55^ 

554 

56 

561,    567 

562-3,568 
562 
565 
566 
564.,    569 

57 

5712 

5713-15,19 
572,  5732 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Autcmotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,   specialty  stores..., 

Ready-to-wear  stores '. 

FEmily  clothing  stores  ' 

Shoe  stores , 

Other  apparel  stores , 

Furniture,  heme  furnishings,  equipment 

stores . . . , 

Furniture  stores 

Other  heme  fui-nishings  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drinJdjig  places , 

Eatiiig  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* , 

Liquor  stores , 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores , 

Jewelry  stores 

Florists , 

Camera,  photographic  supply  stores . . . . 


2 

5 

21 

3 

10 

6 

1 
6 

1 

7 
2 
2 

3 
12 


14 
2 

1 
1 
2 

1 
1 


MRC  No.  8.— Includes  the  stores  On  Mission  St.  from  14th  St.  to  29th  St.  ,  on  22nd  St.  from  Mission  St.  to  Bartlett  St, ,  and  On  2'ith  St. 
from  Capp  St.  to  Bartlett  St.  (San  Francisco) 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Nimber  of 
establish- 
ments 


54,58,591 


53  part, - 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part' 
531 

533 
539 

54 


Retail  stores,  total: ' 

Nvmber 

Sales ($1,000).. 

Convenience  goods  stores: 

Nvmber ...,••,.•••.,••.••*••,,....••. 
Sales ($1,000).. 

Shopping  goods  stores:-' 

Nvmber. ....,.,,,... 

Sales ($1,000).. 

All  other  stores: 

Nvmber 

Sales ($1,000)  . . 


Retail  stores,  total 


Lvmber,  building  materials,  hardware, 

farm  equipment  dealers 

Hardware  stores , 

Other 


2  3 


General  merchandise  group  stores' 
Department  stores 

Limited  price  variety  stores .... 
Other  general  merchandise  stores 


Food  stores. 


322 
66,487 


123 
10,585 


117 
40,798 


82 
15,104 


Nvmber  of 
establish- 
ments 


322 


1 

7 

18 
2 
3 

13 

45 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572.  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


AutoBotlve  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  cvistom 

tailors 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' . 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


equipment 


Furniture,  heme  furnishings, 

stores 

Furniture  stores 

Other  hone  fvimishings  stores 

Hovisehold  appliance,  radio,  TV,  mvisic 
stores 


Eating,  drinking  places. 

Eating  places 

Eirlnking  places 


Drvjg  stores,  proprietary  stores 

Other  retail  stores* 

Llqvior  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  svipply  stores. 


57 

11 
28 
21 

2 
12 

4 


42 

23 

3 

16 

72 
35 
37 


66 
9 
3 
3 

17 
6 
3 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero, 

^roup  totals  for  SIC  53  and  56  may  Include  "noneraployer"  establishments  which  covild  not  be  classified  by  detailed  kinds  of  bvisinesa. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

^Includes  data  for  tlKJse  vinrta  of  bvistness  in  SIC  59  (ex.  591)  not  covered  In  any  of  the  lines  below. 
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Table  7.— HETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  SAN  FRANCISCO-OAKLAND  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 


MRC  No.  9. — Includes  the  stores  In  the  area  bounded  by  South  Railroad  Ave.,  East  Ath  Ave.,  South  El  Camino  Real,  East  2nd  Ave.,  South 
San  Mateo  Dr.,  Baldwin  Ave.,  and  Baldwin  Ave.  extended  (San  Mateo,  San  Mateo  County) 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Nvmber  of 
establish- 
ments 


53  part,  3 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Number 

Sales ($1,000) 

Convenience  goods  stores: 

Number 

Sales ($1, 000) 

Shopping  goods  stores:^ 

Nimber 

Sales ($1, 000) 

All  other  stores: 

Number 

Sales ($1,  000) 

Retail  stores,  total-' 

Limber,  building  materials,  hardware, 

faun  equipBent  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores^  ^.... 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


136 
23.639 


45 
5,763 


51 
13,269 

40 
4,607 


Nvmber  of 
establish- 
ments 


136 


3 

1 
2 

9 
3 
4 
1 

14 


55  ex.   554 

554 

56 

561,    567 

562-3,568 
562 
565 
566 
564,    569 

57 

5712 

5713-15,19 
572,   5732 

58 
5812 

5813 

591 

59  ex.   591 

592 

594 

595 

597 

5992 

5996 


Autcmotive  dealers 

Gasoline  service  stations , 

Apparel,   accessory  stores^ , 

Men's,  boys'   apparel  stores,   custan 

tailors , 

Wanen's  clothing,  specialty  stores..., 

Ready-to-wear  stores ' 

Fcmily  clothing  stores ' 

Shoe  stores , , 

Other  apparel  stores 

Furniture,  home  furnishings,  equipcent 

stores ^  . . . , 

Furniture  stores 

Other  home  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  diinldng  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores ... 


] 

4 

32 

7 
14 
8 
2 
8 
1 


10 
3 

1 


23 

16 

7 


32 
4 
4 
1 
6 
1 
2 


MRC  No.  10, — Includes  the  planned  center  known  as  "Stonestown  Shopping  Center"  bounded  by  Eucalyptus,  19th  Ave.,  and  Buckingham  Way 

(San  Francisco) 


SIC 
code 


Kind  of  btisiness 


Total 


SIC 
code 


Kind  of  business 


Nvmber  of 
establish- 
ments 


54,58,591 


53  part,- 
56.  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total:  ■' 

Nizriber 

Sales ($1,000)... 

Convenience  goods  stores: 

Nvmber 

Sales ($1,000)... 


Shopping  goods  stores:^ 

Nvmber 

Sales ($1, 000) . . , 

All  other  stores: 

Nvmber 

Sales ($1,000)... 


Retadl  stores,  total 

Lvmber,  building  materials, 
farm  equipaent  dealers . . . . 

Hardware  stores 

Other 


hardware. 


General  merchandise  group  stores 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


47 
31,161 


6,337 


30 
23,898 


926 


Nvmber  of 
establish- 
ments 


47 


4 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  cvistcm 

tailors 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores ' 

Family  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 


Fumitvire,  hone  furnishings,   equlpnent 

stores 

Furniture  stores 

Other  home  furnishings  stores 

Hovisehold  appliance,  radio,  TV,  music 
stores 


Eating,  drinJcing  places. 

Eating  places 

Drinking  places 


Dnig  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (MA)  Not  available.    ...  Represents  zero. 

^rovip  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

'includes  data  for  those  WnrtH  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


2 

20 

3 
12 
10 

"4 

1 


of  bvisiness. 


SAN  FRANCISCO-OAKLAND,  CALIF.,  AREA 
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Table  7.— RETAIL  STORES:  1958— MAJOR  RETAIL  CENTERS  IN  THE  SAN  FRANCISCO-OAKLAND  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 


HRC  NO.  3-1. — Includes  the  stores  In  the  area  On  Telegraph  Ave.  from  23rd  St.  to  28th  St.  (Oakland) 


SIC 
code 


Kind  of  business 


Total 


src 

code 


Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 


53  part, - 
56.  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 


Retail  stores,  totai: ^ 

Nunber 

Sales ($1,000).. 

Convenience  goods  stores: 

Number 

Sales ($1,000) . , 

Shopping  goods  stores:^ 

Nunber 

Sales ($1, 000) . , 

All  other  stores: 

Nvmber 

Sales ($1, 000) . . 

Retail  stores,  total^ 

Limber,  building  materials,  hardware, 

f  am  equipnent  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores^  ^ 

Depiartment  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


U2 
18.050 


17 
856 


12 
(D) 


13 
2,451 


Nvmber  of 
establish- 
ments 


42 


55  ex.   554 

554 

56 

561,   567 

562-3, 568 
562 
565 
566 
564,    569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 


59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Autcmotive  dealers , 

Gasoline  service  stations 

Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,   specialty  stores... 

Ready-to-wear  stores' 

Fanily  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment 

stores ^  . ... 

Furniture  stores 

Other  hone  fui-nishings  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores. 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  siipply  stores... 


15 

12 

3 


MRC  No.  12.— Includes  the  stores  in  the  area  bounded  by  Caroline  St.,  Sutter  St.,  York  St.,  and  Santa  Clara  (Vale jo,  Solano  County) 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Nxmber  of 
establish- 
ments 


54,58,591 


53  part, - 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  toteil:^ 

Number 

Sales ($1,000)... 

Convenience  goods  stores: 

Nvmber 

Sales ($1,  000)  . . , 


Shopping  goods  stores:^ 

Nvmber 

Sales ($1,000). 

All  other  stores: 

Nvmber 

Sales ($1,000) . 


Retail  stores,  total 


Limber,  building  materials,  hardware, 

farm  equipnent  dealers 

Hardware  stores 

Other 


2    3 


General  merchandise  group  stores 

Dejiartment  stores 

Limited  price  variety  stores .... 
Other  general  merchandise  stores 


Food  stores. 


125 
18,140 

45 
3,766 


46 
11,871 


34 
2,503 


Nimber  of 
establish- 
ments 


125 

1 

"i 

7 
2 

1 
4 

10 


55  ex,   554 
554 

56 

561,   567 

562-3,568 
562 
565 
566 
564,   569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Automotive  dealers. 

Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custcm 

tailors 

Wcmen's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,  equipnent 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Canera,  photographic  supply  stores. 


2 

5 
29 


14 
9 


10 
2 


31 

22 

9 


26 
1 
2 
1 
6 
1 
3 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^roup  totals  for  SIC  53  and  56  may  Include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds  of  business, 

'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments, 

'includes  data  for  tbsse  v-iTi/i-i  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  7.— RETAIL  STORES:   1958~MAJ0R  RETAIL  CENTERS  IN  THE  SAN  FRANCISCO-OAKLAND  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 


MRC  NO.  13. — Includes  the  planned  center  taiown  ae  "Westlake  Shopping  Center"  bounded  by  north  side  of  Alemy  Blvd.,  Park  Plaza  Dr., 

Southgate  Ave.,  Lake  Merced  Blvd.  (Dale,  San  Mateo  County) 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Nimber  of 
establish- 
ments 


54,58,591 


53  part, - 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Nunber 

Sales ..($1,000) 

Convenience  goods  stores: 

Number 

Sales ($1,000) 

Shopping  goods  stores:^ 

Munber 

Sales ($1,000) 

All  other  stores: 

Number 

Sales ($1,  000) 

Retail  stores,  total^ 

L\mber,  building  materials,  hardware, 

faun  e(juipnent  dealers 

Hardware  stores 

Other 

Qenenal  merchandise  group  stores^  ^.... 

Deparbnent  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores ..... 

Food  stores 


'^7 
10,691 

-1,887 


15 
3,426 


18 
3,478 


Number  of 
establish- 
ments 


47 


55  ex.  554 

554 

56 

561,  567 


562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Automotive  dealers 

Gasoline  service  stations , 

Apparel,  accessory  stores^ , 

Men's,  boys'  appar«l  stores,  custom 

tailors , 

Wcmen's  clothing,  specialty  stores..., 

Ready-to-wear  stores ' 

Fcmily  clothing  stores' 

Shoe  stores , , 

Other  apparel  stores 

Furniture,  home  furnishings,  equipnent 

stores ,  . . . , 

Furniture  stores 

Other  home  fui-nishings  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stoics 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores... 


11 
2 

1 


MRC  No.  14. — Includes  the  stores  On  East  14th  St.  from  27th  Ave,  to  Derby  Ave.  (Oakland) 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 


53  part, • 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Nimber. 

Sales ($1,000)... 

Convenience  goods  stores: 

Ntmber 

Sales ($1,000)  . . . 

Shopping  goods  stores:^ 

Nvmber 

Sales ($1,000) . . . 

All  other  stores: 

Number 

Sales ( $1, 000) . . . 


Retail  stores,  total'' 

Lumber,  building  materials,  hardware, 

farm  equipment  desilers , 

Hardware  stores , 

Other 


General  merchandise  group  stores 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


21 
17,748 


7 
(D) 


(D) 


6 
(D) 


Number  of 
establish- 
ments 


21 


55  ex,  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Autcmotive  dealers 

Gasoline  service  stations. 


Appiarel,  accessoiy  stores  

Men's,  boys'  apparel  stores,  custan 

tailors 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stow^s' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores. 


Furniture,  heme  furnishings,  equipnent 

stores 

Furniture  stores 

Other  home  furnishings  stores 

Ifousehold  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^Group  totals  for  SIC  53  and  56  may  include  "noneraployer"  establishments  which  could  not  be  classified  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

'includes  data  for  tJtK>se  WTiflH  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


APPENDIX 

Procedures  and  Definitions 


CENSUS  DISCLOSURE  RULES 

In  accordance  with  Census  law,  any  data  which 
would  disclose  the  operations  of  an  individual 
establishment  or  business  organization  are  not 
published.  The  number  of  establishments  in  a 
kind  of  business  is  not  considered  a  disclosure 
by  these  rules,  so  that  this  item  is  shown  in 
instances  where  other  items  of  information  for 
the  same  kind  of  business  or  locality  are  sup- 
pressed. 

KINDS  OF  BUSINESS  COVERED 

This  report  covers  all  establishments  (except 
nonstore  retailers)  included  in  Retail  Trade,  de- 
fined in  accordance  with  the  principles  of  the 
Standard  Industrial  Classification  Manual  (1957  edi- 
tion) issued  under  the  auspices  of  the  Bureau 
of  the  Budget,  Executive  Office  of  the  Presi- 
dent. This  rejxjrt  includes,  in  addition  to  re- 
tail trade  establishments,  hotels  and  motion  pic- 
ture theaters,  parts  of  major  groups  70  and  78 
of  the  SIC  Manual. 

Retail  Trade,  as  defined  in  the  SIC  Manual, 
and  as  covered  in  the  1958  Census  of  Business, 
includes  establishments  primarily  engaged  in  sell- 
ing merchandise  directly  to  personal,  household, 
and  farm  users.  Excluded  from  Retail  Trade 
are  places  of  business  ojierated  by  membership 
clubs  and  open  only  to  their  own  members  or 
personnel,  such  as  restaurants  and  bars  operated 
by  country  clubs,  school  cafeterias,  cafeterias 
operated  by  industrial  plants  for  their  employ- 
ees, establishments  operated  by  agencies  of  the 
Federal  Government  on  military  posts,  hospitals, 
etc. 

Data  for  nonstore  retailers— mail  order  houses, 
direct  selling  (house-to-house)  organizations,  and 
merchandise  vending  machine  operators— have  been 
excluded  from  the  tabulations  in  this  report,  but 
are  contained  in  other  publications  of  the  1958  Cen- 
sus of  Business,  such  as  the  Area  Report  Series. 

METHOD  OF  ENUMERATION 

For  purposes  of  coverage  in  the  1958  Census 
of  Business,  retail  establishments  were  divided 
into  two  categories— those  with  some  paid  employ- 
ment during  1958,  i.e.,  the  "employer"  universe, 
and  those  with  no  paid  employment  during  1958, 
i.e.,  the  "nonemployer"  universe.  The  method 
of  obtaining  census  information  for  these  two 
groups  is  described  below. 


Enumeration  of  "Employers.*— Information  for 
establishments  in  this  part  of  the  retail  trade 
field  was  obtained  by  means  of  a  mail  canvass. 
Report  forms  were  mailed  to  all  business  firms 
included  in  the  active  records  of  the  Internal 
Revenue  Service  as  subject  to  payment  of  Fed- 
eral Insurance  Contributions  Act  (FICA)  taxes 
(i.e.,  employers  of  one  or  more  persons)  and 
which  were  classified  in  the  records  of  the  Bu- 
reau of  Old-Age  and  Survivors  Insurance  (BOASI) 
as  wholly  or  partially  engaged  in  retail,  whole- 
sale, manufacturing,  and  mineral  industries.  Also 
included  were  those  classified  in  major  groups 
70  (except  702  and  704),  72,  73,  75,  76,  78,  and 
79  of  the  service  industries  portion  of  the  SIC 
Manual,  and  in  public  warehousing,  SIC  major 
group  42,  except  421.  In  addition,  report  forms 
were  mailed  to  all  establishments  which  BOASI 
had  not  classified  by  kind  of  business  prior  to 
mailing  of  census  report  forms.  Each  estab- 
lishment was  mailed  a  report  form  appropriate 
to  its  BOASI  classification  (for  those  cases  for 
which  BOASI  classification  had  not  yet  been  es- 
tablished, a  general  purpose  form  was  used),  but 
its  census  classification  was  determined  by  re- 
plies   to  questions   on  the  census   report  form. 

Enumeration  of  "Nonemployers."— This  group 
was  defined  to  include  retail  businesses  other  than 
those  represented  in  the  active  FICA  records  of 
the  Internal  Revenue  Service.  Information  for 
this  group  of  establishments  was  derived  from 
the  1958  Federal  income  tax  returns.  Information 
was  compiled  from  only  one-half  of  these  cases 
and  census  results  for  this  group  were  estab- 
lished by  multiplying  such  findings  by  two.  The 
"nonemployer"  segment  of  retail  trade,  although 
made  up  of  a  large  number  of  establishments, 
accounted  for  less  than  10  percent  of  the  total 
retail  trade  volume. 

Included  in  this  segment  were  only  those  non- 
employer  establishments  which  reported  a  sales 
volume  of  $2,500  or  more  during  1958.  Non- 
employer  establishments  reporting  a  sales  vol- 
ume of  less  than  $2,500  were  not  included  in 
these  tabulations,  regardless  of  the  period  of 
time  they  were  operated  during  the  year. 

COMPARISON  OF  THE  1954  AND 
1958  CENSUSES 

In  all  major  respects,  the  1954  and  1958  Cen- 
suses were  conducted  under  similar  conditions 
and  procedures.     Strict  comparability  in  the  data 
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for  the  two  censuses  is  limited  by  the  following 
factors: 

1.  The  physical  area  of  a  number  of  urban 
places  in  the  1958  Census  is  not  the  same  as  it 
was  in  1954  because  of  annexations  and  other 
boundary  changes  which  have  occurred  since  the 
1954  Census.  This  factor  should  be  taken  into 
consideration  in  evaluating  changes  in  census 
findings  from  1954,  as  in  each  census  the  sta- 
tistics for  urban  places  are  in  accordance  with 
the  boundaries  for  those  places  in  the  census 
year. 

2.  Whereas  in  the  1954  Census,  "leased 
departments"  (businesses  operated  as  departments 
of  a  retail  business,  under  different  ownership) 
were  counted  as  separate  establishments  and 
separately  classified  by  kind  of  business,  in  the 
1958  Census  they  have  been  conibined  with  the 
retail  business  in  which  located.  As  a  result, 
it  is  anticipated  that  the  count  of  establishments 
will  be  approximately  25,000  less  in  the  1958 
Census  than  would  have  been  the  case  if  the 
1954  Census  procedure  had  been  followed.  In 
addition,  there  will  be  some  redistribution  in 
the  data  among  the  various  kinds  of  business 
categories  (e.g.,  the  figures  for  a  leased  shoe 
department  located  in  a  department  store  which 
were  tabulated  in  the  "shoe  store"  kind  of  busi- 
ness in  1954  are  included  with  "department 
store"  figures  in  the  1958  Census).  Leased 
departments  in  the  1954  Census  reported  sales 
of  approximately  one  billion  dollars. 

3.  Revisions  made  in  the  1957  edition  of  the 
SIC  Manual  have  necessitated  the  following  changes 
in  establishment  classifications  used  in  the  1954 
Census: 

a.  Musical  instrument  stores  and  music 
and  record  shops  have  been  shifted  to  the  kind- 
of- business  group  "Furniture,  Home  Furnish- 
ings, Equipment  Stores"  from  the  group  "Other 
Retail  Stores." 

b.  Antique  stores  have  been  shifted  to 
the  group  "Other  Retail  Stores"  from  the  group 
"Furniture,  Home  Furnishings,  Equipment 
Stores." 

4.  Both  the  1954  and  1958  Censuses  ex- 
cluded those  businesses  with  no  paid  employment 
which  had  sales  volume  of  less  than  $2,500  in 
the  census  year.  To  the  extent  that  price  in- 
creases since  1954  resulted  in  increases  in  the 
dollar  volume  of  sales,  the  1958  Census  includes 
stores  with  a  lesser  physical  volume  of  business 
than  were  included  in  the  1954  Census.  While 
the  exact  magnitude  of  this  phenomenon  is  un- 
known, the  effect  on  total  volume  of  retail  sales 
undoubtedly  is  only  a  fraction  of  one  percent 
and  probably  has  little  effect  on  the  number  of 
stores  included  in  the  census. 


Both  the  1954  and  1958  Censuses  include  data 
for  some  "nonemployer"  establishments  in  the 
group  totals  but  not  in  the  detailed  kinds-of- 
business  totals  due  to  limitation  of  classification 
information  on  the  Federal  tax  returns.  In  the 
1954  data,  all  major  groups  (i.e.,  SIC  2  digit) 
included  some  such  establishments.  In  1958 
only  two  ftiajor  groups— SIC  53,  General  Mer- 
chandise Group,  and  SIC  56,  Apparel,  Accessory 
Stores— included  such  establishments.  In  neither 
census  was  it  found  feasible  to  classify  any 
"nonemployer"  establishments  as  "Ready-to-wear 
stores  (SIC  562)"  or  "Family  clothing  stores 
(SIC  565)"  and,  in  the  1954  Census,  it  similarly 
was  not  found  feasible  to  change  any  "nonemploy- 
er" establishment  as  "Men's,  boys' apparel  stores, 
custom  tailors  (SIC  561,  567)";  "Furniture  stores 
(SIC  5712)";  or  "Other  home  furnishings  stores 
(SIC  5713-15,  5719)."  Such  stores  were  classi- 
fied only  at  the  major  group  level. 

EXPLANATION  OF  TERMS 

Establishments . -Cenaua  of  Business  figures 
represent  a  summary  of  repons  for  individual  "es- 
tablishments" rather  than  "companies."  A  sep- 
arate report  was  obtained  for  each  location  where 
business  was  conducted,  including  each  location 
of  multiunlt  organizations.  Each  report  was 
tabulated  in  accordance  with  the  physical  location 
at  which  the  business  was  conducted. 

Where  two  or  more  activities  were  carried  on 
at  a  single  location  under  a  single  ownership, 
all  activities  generally  were  grouped  together  as 
a  single  establishment,  and  the  entire  establish- 
ment was  classified  on  the  basis  of  its  major 
activity,  with  all  data  for  it  included  in  that  clas- 
sification. However,  in  cases  where  distinct 
and  separate  economic  activities,  for  which  dif- 
ferent industry  classification  codes  were  appro- 
priate, were  conducted  under  the  same  ownersliip 
at  a  single  location,  and  where  conditions  pre- 
scribed by  the  SIC  Manual  for  recognizing  the 
existence  of  more  than  one  establishment  were 
met,  separate  establishment  reports  for  each  of 
the  different  activities  were  reported  in  the  cen- 
suses. 

In  the  case  of  leased  departments,  i.e.,  where 
separately  owned  businesses  are  operated  as  de- 
partments of  a  retail  business  under  another 
ownership  (e.g.,  a  separately  owned  shoe  depart- 
ment store)  only  a  single  establishment,  combin- 
ing leased  departments  with  the  retail  establish- 
ment in  which  they  are  located,  is  recognized 
for  1958  Census  purposes. 

The  "number  of  establishments"  shown  in  this 
report  is  the  number  in  business  at  the  end  of 
the  census  year. 

Sales.— Sales  include  the  total  of  merchandise 
sold,   and  receipts  from  repairs  and  from  other 
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services  to  customers,  whether  or  not  payment 
was  received  in  1958.  Sales  are  normally  re- 
corded net  of  deductions  for  refunds  and  aUow- 
ances  for  merchandise  returned  by  customers. 
Total  sales  exclude  amounts  other  than  those  re- 
ceived from  customers,  such  as  income  from  in- 
vestments, rental  of  real  estate,  etc.  They  in- 
clude the  amount  of  local  and  State  sales  taxes 
and  Federal  excise  taxes  which  are  collected 
by  the  store  directly  from  customers  and  paid 
directly  by  the  store  to  a  local.  State,  or  Fed- 
eral taxing  agency.  Gasoline,  liquor,  tobacco, 
and  other  excise  taxes  which  are  paid  by  the  manu- 
facturer or  wholesaler  and  passed  along  to  the 
retailer  also  are  included. 

The  sales  figures,  therefore,  represent  total 
sales  and  receipts  of  all  establishments  primari- 
ly engaged  in  retail  trade.  They  do  not  include 
retail  sales  made  by  manufacturers,  wholesalers, 
service  establishments,  and  other  businesses  whose 
primary  activity  is  other  than  retail  trade.  They 
do,  however,  include  receipts  other  than  from  the 
sale  of  merchandise  at  retail  (e.g.,  service  re- 
ceipts, sales  to  industrial  users,  sales  to  other 
retailers,  etc.)  by  establishments  primarily  en- 
gaged in  retail  trade.  Although  the  count  of  es- 
tablishments as  tabulated  in  this  report  repre- 
sents the  number  in  business  at  the  end  of  the 
year,  the  sales  figures  include  sales  of  all  es- 
tablishments In  business  at  any  time  during  the 
year. 

Payroll,  entire  year.-PayroU  Includes  salaries, 
wages,  commissions,  bonuses,  vacation  allowances, 
and  the  value  of  payments  in  kind  (such  as  free 
meals,  lodgings,  etc.)  paid  during  the  year  to 
all  employees.  Gratuities  received  by  employees 
from  patrons  are  not  included.  For  corporations, 
it  includes  amounts  paid  to  officers  and  execu- 
tives; it  does  not  include  compensation  of  pro- 
prietors or  of  partners  of  unincorporated  busi- 
nesses. Payroll  is  reported  before  deductions 
for  Social  Security,  income  tax,  insurance  dues, 
etc. 

Payroll— workweek  ended  nearest  November 
15.— This  item  consists  of  payroll,  as  defined  above, 
which  was  paid  to  persons  on  the  payroll  in  the 
pay  period  ended  nearest  November  15,  1958. 
Establishments  whose  payroll  period  was  other 
than  a  week  were  requested  to  adjust  the  fig- 
ures to  a  weekly  basis . 

Paid  employees— workweek  ended  nearest  No- 
vember 15.— Paid  employees  conslRt  of  the  mim- 
ber  of  employees,  including  salaried  officers  and 
executives  of  corporations,  who  were  on  the  pay- 
roll for  the  workweek  ended  nearest  November 
15.  but  not  proprietors  or  partners  of  unincorpo- 
rated businesses. 


"Full  workweek"  employees.— "Full  workweek" 
employees  includes  employees,  whether  regular  or 
seasQnal,  who,  for  the  specified  pay  period,  were 
paid  for  working  at  least  the  number  of  hours 
typically  worked  in  a  week  by  employees  of  the 
reporting  establishment.  All  other  employees 
paid  during  that  workweek  were  reported  as  part- 
workweek  employees. 

KIND- OF -BUSINESS  CLASSIFICATIONS 

Establishments  covered  by  the  1958  Census  were 
assigned  a  kind-of-business  classification  in  ac- 
cordance with  the  provisions  of  the  1957  edition 
of  the  SIC  Manual.  It  should  be  noted  that  kind- 
of-business  classifications  are  not  interchange- 
able with  commodity  classifications.  Most  busi- 
nesses sell  a  number  of  kinds  of  commodities. 
The  kind-of-business  code  assigned  generally 
reflects  either  the  individual  commodity  or  com- 
modity group  which  is  the  primary  source  of  the 
establishment's  receipts  or  some  mixture  of  differ- 
ent conunodities  which  characterize  the  estab- 
lishment's business.  Thus,  the  classification  of 
establishments  by  kind  of  business  generally  does 
not  make  it  possible  to  determine  either  the  num- 
ber of  establishments  handling  a  particular  com- 
modity or  the  sales  of  that  commodity.  For 
example,  the  "food  group"  classification  atcludes 
stores  selling  some  food  if  the  sale  of  food  is 
not  the  primary  source  of  receipts;  moreover, 
even  though  stores  are  classified  as  "food  stores" 
some  of  their  receipts  may  be  derived  from  the  sale 
of  nonfood  products. 

As  noted  in  the  section  on  "Method  of  Enu- 
meration," the  1958  Census  findings  are  based 
on  reports  from  two  different  sources.  "Em- 
ployer" establishments  were  canvassed  by  mail 
and  were  required  to  complete  report  forms 
especially  designed  for  this  census.  "Nonem- 
ployer"  establishments,  however,  were  included 
in  the  census  on  the  basis  of  information  sup- 
plied on  the  1958  Federal  income  tax  report. 
Because  of  the  nature  of  the  information  avail- 
able on  the  tax  form,  the  kind-of-business  classi- 
fications based  on  that  form  represent  primarily 
"self-designation."  In  some  cases  this  informa- 
tion was  adequate  for  classification  at  the  kind- 
of-business  group  level  but  not  for  detailed  kinds 
of  business.  (See  "Comparisons  of  the  1954 
and  1958  Censuses,"  above.) 

The  classifications  based  on  the  census  forms, 
on  the  other  hand,  reflect  the  information  on  the 
commodity  "con^x>sition"  of  the  establishment  as 
revealed  by  the  census  classification  inquiries. 
The  effect  of  the  two  different  sources  on  uni- 
formity of  classification,  as  reflected  in  the 
measurement  of  dollar  volume  of  sales  is  minor. 
In  total,  the  "nonemployer"  establishments  ac- 
count for  less   than   10  percent  of  retail   sales 
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and,  in  most  cases,  it  is  likely  that  the  "self- 
designated"  classification  would  be  consistent  with 
that  derived  from  more  comprehensive  information. 

The  data  in  this  report  for  two  major  SIC 
groups,  55  and  59,  have  been  subdivided,  making 
it  necessary  to  arrive  at  SIC  major  group  totals 
by  addition  (see  description  below  for  these  major 
groups).  In  addition,  data  for  that  part  of  SIC 
group  53  which  relates  to  nonstore  retailers 
are  not  included  in  this  report. 

Lumber,  Building  Materials,  Hardware,  Farm 
Equipment  Dealers  (SIC  Major  Group  52) 

Establishments  primarily  selling  lumber,  build- 
ing materials,  the  basic  lines  of  hardware,  paint, 
wallpaper,  glass,  electrical  supplies,  roofing  ma- 
terials, and  other  supplies  and  equipment  for  home 
construction.  Establishments  primarily  selling 
farm  equipment  are  also  included.  Establishments 
in  this  group  sell  to  contractors  as  well  as  to 
the  general  public. 

Hardware  stores  (SIC  5251).--  Establishments 
primarily  selling  a  number  of  basic  hardware 
lines,  such  as  tools,  builders'  hardware,  paint 
and  glass,  housewares  and  household  appliances, 
cutlery,  and  roofing  materials.  These  establish- 
ments may  also  sell  farm  implements. 

General  Merchandise  Group  (SIC  Major  Group  53, 
Except  For  "Nonstore  Retailers") 

This  group  includes  all  establishments  within 
SIC  major  group  53— "General  Merchandise"  ex- 
cept for  "nonstore"  establishments. 

The  data  for  establishments  in  this  group  in 
the  1958  Census  of  Business  as  compared  with 
the  1954  Census  of  Business  are  affected  by  the 
treatment  in  1958,  of  leased  departments  as  parts 
of  the  establishment  within  which  they  operate 
rather  than  as  separate  establishments.  The 
data  for  department  stores  are  most  affected 
by  this  change. 

Department  stores  (SIC  531).— Establishments 
normally  employing  25  or  more  people  and  en- 
gaged in  selling  some  items  in  each  of  the  fol- 
lowing lines  of  merchandise: 

1.  Furniture,  home  furnishings,  appliances, 
radio  and  TV  sets 

2.  A  general  line  of  apparel  for  the  family 

3.  Household  linen  and  dry  goods 

An  establishment  with  total  sales  of  less  than 
$5,000,000,  in  which  sales  of  any  one  of  these 
groupings  is  greater  than  80%  of  total  sales, 
is  not  classified  as  a  department  store. 

An  establishment  with  total  sales  of  $5,000,000 
or  more  is  classified  as  a  department  store 
even    if    sales    of  one  of  the  groups  described 


above  is  more  than  80%  of  total  sales,  provided 
that  the  combined  sales  of  the  other  two  groups 
is  $500,000  or  more.  Relatively  few  stores 
are  included  in  this  classification  as  a  result 
of  this  special  rule  and  most  of  those  which  are 
would  otherwise  have  been  classified  in  the  ap- 
parel group  (SIC  major  group  56). 

Limited  price  variety  stores  (SIC  533).— Es- 
tablishnients  primarily  selling  a  variety  of  mer- 
chandise in  the  low  and  popular  price  ranges, 
such  as  stationery,  gift  items,  women's  acces- 
sories, toilet  articles,  light  hardware,  toys,  house- 
wares, confectionery.  These  establishments  fre- 
quently are  known  as  "5  and  10  cent"  stores 
and  "5  centd  to  a  dollar"  stores,  although  mer- 
chandise is  usually  sold  outside  these  price  ranges. 

Classification  of  all  stores  in  this  category 
is  primarily  based  on  self-designation  by  the  store 
operators.  The  self -designation  was  supplemented 
by  the  addition  to  the  1958  Census  report  form 
of  a  question  on  food  sales,  the  answers  to  which 
resulted  in  removing  from  this  category  a  sig- 
nificant number  of  smaller  establishments  included 
under  this  heading  in  the  1954  tabulations. 

Food  Stores  (SIC  Major  Group  54) 

Establishments  primarily  selling  food  for  home 
preparation  and  consumption.  Establishments  pri- 
marily selling  prepared  food  and  drinks  for  con- 
sumption on  their  own  premises  are  classified 
as  "Eating  and  Drinking  Places"  (SIC  major 
group  58),  and  stores  primarily  engaged  in  selling 
packaged  beers  and  liquors  are  classified  sepa- 
rately as  "liquor  stores." 

Automotive  Dealers  (SIC  Major  Group  55, 
Except  554) 

NOTE:  This  group  does  not  include  estab- 
lishments primarily  engaged  in  selling  trucks 
and  motorized  industrial  equipment.  Such  es- 
tablishments are  included  in  the  Wholesale  Trade 
portion  of  the  Census  of  Business. 

Passenger  car  dealers,  franchised  and  non- 
franchised  (SIC  551.  552).— Establishments  pri- 
marily selling  new  automobiles,  or  new  and  used 
automobiles  and  trucks.  These  establishments 
frequently  operate  repair  shops  and  used  car 
lots  and  may  carry  stocks  of  replacement  parts, 
tires,  batteries,  and  automotive  accessories.  Used 
car  lots  and  repair  shops  operated  by  franchised 
dealers  are  not  recognized  as  separate  estab- 
lishments. Data  for  such  operations  are  con- 
solidated in  this  category  with  other  data  for 
franchised  passenger  car  dealers.  Establish- 
ments primarily  selling  used  cars  and  trucks  and 
not  holding  a  franchise  for  the  sale  of  new  pas- 
senger cars  are  also  included. 
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Tire,  battery,  accessory  dealers  (SIC  553).— 
Establishments  primarily  selling  new  automobile 
tires,  batteries,  automobile  seat  covers,  and  auto- 
mobile parts  and  accessories.  Establishments 
primarily  selling  used  merchandise  in  these  cate- 
gories are  classified  as  "secondhand  stores," 
(SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

Establishments  primarily  selling  gasoline  and 
other  automotive  petroleum  products.  Establish- 
ments called  garages  but  deriving  the  larger 
part  of  receipts  from  gasoline  and  oil  sales 
are  included. 

Apparel,  Accessory  Stores  (SIC  Major  Group  56) 

Establishments  in  this  group  are  primarily 
engaged  in  selling  clothing  of  all  kinds  and  re- 
lated articles  for  personal  wear  and  adornment. 
Not  included  in  this  group  are  the  establish- 
ments which  meet  the  criteria  for  department 
stores  or  general  merchandise  stores  (SIC  531 
and  part  of  5392),  even  though  most  of  their 
receipts  are  from  the  sale  of  apparel  and  ap- 
parel accessories. 

Men's,  boys'  apparel  stores,  custom  tailors  (SIC 
561  and  5671).- -Establishments  primarily  engaged 
in  selling  men's  and  boys'  outerwear  and  furnish- 
ings such  as  shirts,  hats,  underwear,  hosiery, 
etc.  Also  included  are  establishments  primari- 
ly engaged  in  the  making  and  selling  of  outer- 
wear to  individual  order  from  stocks  of  material 
carried  in  their  inventory. 

Women's  clothing,  specialty  stores  (SIC  562, 
563,  568).— Establishments  primarily  sellingwom- 
en's  apparel  and  apparel  accessories  of  all  types, 
including  women's  ready-to-wear  stores,  furriers, 
and  the  various  specialty  shops. 

Women's  ready-to-wear  stores  (SIC  562).— 
Establishments  primarily  selling  women's  and 
girls'  apparel.  Establishments  are  included  in 
this  category  provided  (1)  their  sales  of  all  types 
of  apparel  (except  as  noted  in  the  definition  for 
general  merchandise  group  stores)  account  for 
80%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
en's and  girls'  apparel  are  3  or  more  times  the 
sales  of  all  men's  and  boys'  apparel,  and  (3) 
sales  of  women's  and  girls'  coats,  suits,  and  dress- 
es are  at  least  one-third  of  sales  of  all  women's 
and  girls'  apparel.  Establishments  primarily 
seUing  garments  made  to  customer  order  are  clas- 
sified as  custom  tailors  (SIC  567). 

Family  clothing  stores  (SIC  565).— Establish- 
ments  primarily  selling  clothing,  furnishings,  and 
accessories  for  men,  women,  and  children,  with- 
out specializing  in  any  one  line.  Establishments 
are  included  in  this  category  provided  (l)their 
sales   of  all  types  of  apparel  (except  as  noted  in 


the  definition  for  general  merchandise  group  stores) 
account  for  80%  or  more  of  their  total  sales, 
(2)  sales  of  all  women's  and  girls'  apparel  items 
are  not  more  than  3  times  the  sales  of  all  men's 
and  boys'  items,  and  (3)  the  sales  of  all  men's 
and  boys'  apparel  items  are  not  more  than  3 
times  the  sales  of  all  women's  and  girls'  apparel 
items. 

Shoe  stores  (SIC  566).— Establishments  primarily 
selling  shoes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  family  shoe  stores;  and  chil- 
dren's, juveniles'  shoe  stores. 

Furniture,  Horfie  Furnishings,  Equipment  Stores 
(SIC  Major  Group  57) 

Establishments  primarily  selling  merchandise 
used  in  furnishing  the  home,  such  as  furniture, 
floor  coverings,  (ft"aperies,  glass  and  chinaware, 
domestic  stoves,  refrigerators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radio 
and  TV  sets.  Also  included  are  musical  instru- 
ment stores  and  music  and  record  shops,  kinds 
of  business  which  in  the  1954  Census  of  Busi- 
ness were  included  in  the  group  "Other  Retail 
Stores."  Antique  stores,  which  in  the  1954  Census 
were  included  in  this  group  are  now  included  with 
"  Other  Retail  Stores . " 

Furniture  stores  (SIC  5712).— Establishments 
primarily  selling  household  furniture,  mattresses, 
springs,  and  other  sleep  equipment.  Also  included 
in  this  classification  are  establishments  selling 
household  appliances,  record  players,  and  radio 
and  TV  sets,  provided  the  receipts  from  sales 
of  furniture  and  sleep  equipment  exceed  those 
from  sales  of  the  other  commodity  lines  named. 

Other  home  furnishings  stores  (SIC  571  except 
5712).— Establishments  primarily  selling  home  fur- 
nishings  other  than  household  furniture,  mat- 
tresses, springs,  and  other  sleep  equipment.  In- 
cluded are  stores  primarily  engaged  in  selling 
such  lines  of  home  furnishings  as  floor  coverings; 
drapery,  curtains,  slip  covers,  upholstery  materi- 
als; china,  glassware,  metalware;  lamps  and  lamp- 
shades, blinds  and  window  shades;  etc. 

Household  appliances,  radio,  TV  stores  (SIC 
572  and  5732).— Establishments  primarily  engaged 
in  selling  household  appliances  (such  as  electric  and 
gas  refrigerators,  stoves,  vacuum  cleaners,  wash- 
ing machines  and  dryers,  freezers,  electric  irons, 
percolators,  hot  plates,  etc.)  and  radios,  television 
sets,  and  record  players.  The  retail  establishments 
(primarily  engaged  in  the  sale  of  electric  and  gas 
appliances  for  household  use)  operated  by  public 
utility  firms  are  included  in  this  category. 

Music  stores  (SIC  5733). -Establishments  pri- 
marily  selling  musical  instruments  such  as  organs, 
pianos,  horns,  stringed  instruments,  drums,  xylo- 


34 


APPENDIX 


phones,  etc.   Also  those  establishments  primarily 
selling  phonograph  records  and  albums. 

Eating  Places  (SIC  5812) 

Establishments  primarily  engaged  in  selling 
prepared  foods  and  drinks  for  consumption  on  their 
own  premises. 

Drinking  Places  (SIC  5813) 

Establishments  primarily  engaged  in  selling 
drinks,  such  as  beer,  ale,  wine,  liquor,  and  other 
alcoholic  beverages  for  consumption  on  their  own 
premises. 

Drug   Stores,  Proprietary   Stores  (SIC  591) 

Establishments  which  sell  prescriptions,  drugs, 
or  proprietary  medicines  in  combination  with  lines 
such  as  cosmetics,  toiletries,  tobacco,  magazines 
and  books,  and  novelty  merchandise.  Those  stores 
which  sell  prescriptions  are  classified  as  drug 
stores,    the    remainder    as    proprietary    stores. 

Other  Retail   Stores    (SIC  Major  Group  59, 
Except  SIC  591) 

Liquor  stores  (SIC  592),  also  government-oper- 
ated liquor  stores  (SIC  Major  Group  92  and  93).— 
Establishments  primarily  selling  packaged  alco- 
holic beverages  such  as  ale,  beer,  wine,  and  whisky 
for  consumption  off  the  premises.  Liquor  stores 
operated  by  States,  counties,  and  municipalities 
are  included.  Stores  primarily  selling  prepared 
drinks  for  consumption  on  the  premises  are  not 
included  in  this  category  but  are  classified  with 
drinking  places  (SIC  5813). 

Book  stores  (SIC  5942).— Establishments  pri- 
marily selling  new  books  and  periodicals. 

Stationery  stores  (SIC  5943). — Establishments 
primarily  selling  stationery  items,  such  as  writing 


paper,  tablets,  accounting  forms,  legal  forms, 
greeting  cards,  post  cards,  and  school  and  office 
supplies. 

Sporting  goods   stores   (SIC  5952).- Establish- 


ment. 

Bicycle  shops  (SIC  5953).— Establishments  pri- 
marily selling  bicycles  and  bicycle  parts  and 
accessories. 

Jewelry  stores  (SIC  597).— Establishments  pri- 
marily  selling  any  combination  of  the  lines  of 
jewelry,  such  as  diamonds  and  other  precious 
stones;  rings,  bracelets  and  brooches;  sterling  and 
plated  silverware;  and  watches  and  clocks. 

Florists  (SIC  5992). -Establishments  primarily 
selling  cut  flowers  and  growing  plants .  Greenhouses 
and  nurseries  are  not  included  in  the  Census  of 
Business. 


DATA  FOR  MAJOR  RETAIL  CENTERS 

Due  to  the  relatively  small  number  of  establish- 
ments in  the  Major  Retail  Centers,  sales  figures 
are  shown  only  for-- 

1.  Retail  stores,  total. 

2.  Convenience  goods  stores,  i.e.,  Food  stores 
(SIC  54),  Eating  and  drinking  places  (SIC  58), 
and  Drug,  proprietary  stores  (SIC  591). 

3.  Shopping  goods  stores,  i.e.,  General  mer- 
chandise stores  (SIC  53  pt.).  Apparel, 
accessory  stores  (SIC  56),  and  Furniture, 
home  furnishings,  equipment  stores  (SIC  57). 

4.  All  other   retail  stores  (SIC  52, 55,  599). 


BUREAU  OF  THE  CENSUS  CURRENT  BUSINESS  REPORTS 


Reports  are  issued  monthly  showing  national  and  regional  estimates,  by  kind  of  buBinesE^  of  the  dollar  volume 
of  retail  sales,  and  of  trends  in  selected  standard  metropolitan  statistical  areas.  Monthly  reports  also 
are  issued  providing  national  dollar  volume  estimates  of  wholesalers '  sales  by  kind  of  business  as  well  as 
sales  and  inventory  trends  and  stock-sales  ratios  by  kind  of  business  and  by  geographic  division.  Other 
current  business  reports  include  the  seasonal  Canned  Food  Report  and  the  quarterly  press  release  on  Green 
Coffee  Inventories  and  Roastings. 


CURRENT  RETAIL  TRADE 


ADVANCE  RETAIL  SALES  REPORT 

Issued  on  tiie  10th  of  the  month  following  the  month 
covered.  Advance  monthly  estimates  of  retail  dollar 
sales  volume  in  the  United  States,  for  major 
Idnd-of -business  groups  and  for  all  kinds  of  busi- 
ness combined,  collected  from  a  subsample  of  the 
Census  Bureau's  retail  trade  reporting  panel.  In- 
formation for  previous  months  is  shown  both  unad- 
justed and  adjusted  for  seasonal  and  trading  day 
differences.   (Year's  subscription,  $1.00) 


MONTHLY  RETAIL  TRADE  REPORT 

Estiiliated  monthly  dollar  sales  volume  (with  compari- 
sons for  previous  months)  of  all  retail  stores  and 
of  those  organizations  operating  11  or  more  retail 
stores --United  States  by  kind  of  business.  Also 
estimated  monthly  sales  of  stores  of  organizations 
operating  1  to  10  retail  stores — Censxis  regions  by 
kind  of  business;  weekly  sales  during  ciirrent  month 
of  grocery  store  firms  operating  11  or  more  retail 
stores;  and  percentage  changes  in  sales  of  stores  of 
organizations  operating  1  to  10  stores — selected 
standard  metropolitan  statistical  areas,  all  kinds 
of  retail  business  combined.  (Year's  subscription, 
including  Annual  Retail  Trade  Report,  $1.00) 


ANNUAL  RETAIL  TRADE  REPORT 

Estimates  of  sales  of  all  retail  stores  and  those  of 
organizations  operating  11  or  more  retail  stores. 
United  States  and  Census  regions,  by  kind  of  busi- 
ness. Year-end  merchandise  inventories,  sales- 
inventory  ratios,  and  accounts  receivable  balances 
held  by  retailers,  by  kind  of  business,  United 
States.  (Included  with  subscription  to  Monthly 
Retail  Trade  Report  -See  above.) 


CURRENT  WHOLESALE  TRADE 


MONTHLY  WHOLESALE  TRADE  REPORT 

Sales  and  inventory  trends  and  stock-sales  ratios  of 
merchant  wholesalers  are  shown  for  about  4-5  kinds  of 
business  at  the  United  States  level  and  for  about  14 
kinds  of  business  by  geographic  division.  Percent 
change  in  sales  and  inventories,  from  preceding 
month  and  from  same  month  preceding  year,  and  sales 
for  year-to-date  from  preceding  year-to-date  period. 
Stock-sales  ratios,  current  month,  preceding  month, 
and  same  month  preceding  year,  Itonthly  estimates  of 
dollar  sales  volxme  are  included  for  most  kinds  of 
business.  (Year's  subscription  $1.00) 


OTHER  CURRENT  BUSINESS  REPORTS 

CANNED  FOOD  REPORT 

Total  stocks  of  canners  and  wholesale  distributors,. 
including  warehouses  of  retail  multiunlt  organiza- 
tions, of  specified  canned  foods  (vegetables,  fruits, 
juices,  fish),  32  items  as  of  January  1.  Total  ac- 
tual cases,  all  sizes  combined;  for  January  1,  sizes 
number  10  or  larger  (institutional  sizes)  are  shown 
separately.  Current  and  oonparable  previous  year 
Information.  Canners '  stock,  supplied  by  oanhers ' 
associations,  shown  as  available.  Also  canners' 
carryover,  pack,  and  total  supply  from  beginning  of 
season,  and  total  supply  for  two  previous  seasons. 
Reports  issued  as  of  January  1,  April  1,  June  1, 
July  1,  and  November  1.  (Season's  subscription,  5 
reports,  $.50) 


GREEN  COFFEE  INVENTORIES  AND  ROASTINGS 

Estimates  of  green  coffee  Inventories  held  by 
roasters,  importers,  and  dealers,  as  of  the  end  of 
each  quarter,  roastings  and  Imports  of  green  coffee, 
as  well  as  the  amount  of  green  coffee  roasted  for 
soluble  ^jse,  during  each  quarter,  comparable  data 
for  previous  years.  (Quarterly  press  release,  free) 


For  order  forms  or  further  information  on  any  Current  Business  Report  series,  consult  the  nearest 
Department  of  Commerce  Field  Office  or  write  to  the  Bureau  of  the  Census,  Washington  25,  D,  C. 
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PUBLICATION  PLAN  FOR  THE  1958  CENSUS  OF  BUSINESS 


The  1958  Census  of  Business  consists  of  three  major  trade 
segments— retail  trade,  wholesale  trade,  and  selected  service 
trades.  The  final  results  of  the  1958 Census  are  published  in 
the  form  of  separate  report  series  for  each  of  these  trade 
segments  and  a  separate  report  for  public  warehouses.  These 
report  series  will  supersede  the  preliminary  reports. 

The  1958  Business  Census  report  series  for  retail  trade, 
wholesale  trade,  and  selected  services  will  consist  of  two 
parts— (1)  Area  Reports,  and  (2)  Subject  Reports.  For  re- 
tail trade  and  hotels  and  motion  picture  theaters,  a  third 
series  of  reports  relating  to  the  Central  Business  Districts 
of  large  metropolitan  centers  will  also  be  issued. 

Subsequent  to  the  issuance  of  final  reports,  findings  of  the 
1958  Census  will  be  consolidated  and  issued  as  Census  vol- 
umes. Announcements  concerning  the  report  series  and  the 
volumes  may  be  obtained  by  writing  to  the  Bureau  of  the  Cen- 
sus, Wasiiington  25,  D.  C. 

The  above  report  series  do  not  cover  Puerto  Rico,  results 
for  which  will  be  issued  separately. 

THE  RETAIL  TRADE  REPORT  SERIES 

Following  are  brief  descriptions  of  the  report  series  for 

retail  trade: 

Area  Reports 

A  separate  report  for  each  State,  the  District  of  Columbia, 
Alaska,  Hawaii,  Virgin  Islands,  Guam,  and  continental  United 
States  showing,  by  kind  of  business,  data  on  number  of  es- 
tablishments, sales  for  the  year,  payroll  for  the  year,  pay- 
roll and  number  of  paid  employees  for  the  workweek  ended 
nearest  November  15,  1958,  and  number  of  proprietors.  De- 
tailed kind-of-business  data  are  provided  for  the  State,  for 
each  standard  metropolitan  statistical  area,  for  each  large 
county,  and  for  each  large  city.  In  addition,  data  for  less 
detailed  kind-of-business  groupings  are  shown  for  all  coun- 
ties and  for  each  city  of  2,500  or  more  inhabitants.  The  re- 
ports for  the  New  England  States  will  also  include  data  for 
those  towns  which  in  the  latest  Census  had  an  urban  concen- 
tration of  2,500  or  more  inhabitants  as  well  as  all  those  with 


a  total  population  of  10,000  or  more.  The  Pennsylvania  and 
New  Jersey  reports  provide  data  for  townships  and  towns 
having  a  population  of  10,000  or  more  at  the  latest  Census. 
The  number  of  kinds  of  business  for  which  figures  are  pub- 
lished will  vary  according  to  the  number  of  establishments 
in  the  area. 

Subject  Reports 

These  reports  provide  data  for  such  subjects  as  sales-size 
of  establishment,  employment- size  of  establishment,  legal 
form  of  organization,  and  single  units  and  multiunits  as  well 
as  for  a  number  of  special  subjects  applicable  to  particular 
trades  or  groups  of  trades.  They  will  include  detailed  sta- 
tistics by  kind  of  business  for  the  United  States  as  a  whole 
and  for  standard  metropolitan  statistical  areas  and  States, 
with  cross -classification  by  related  subjects. 

Trade  Reports 

This  series  assembles  data  for  a  particular  trade  or  group 
of  related  trades.  The  data  for  the  most  part  are  assembled 
from  the  area  and  subject  reports.  The  trades  covered  in  a 
specific  trade  report  are  not  limited  to  those  in  a  specific 
industry  division,  such  as  retail  trade,  but  may  include  trades 
in  any  of  the  industry  divisions  covered  by  the  1958  Census  of 
Business. 

Central  Business  District  Reports 

A  report  will  be  provided  for  each  of  a  number  of  large 
metropolitan  cities,  with  data  presented  by  kind  of  business. 
Includes  general  statistics  (establishments,  sales,  and  annual 
payroll)  by  kind  of  business  for  the  central  business  district, 
the  central  city,  the  central  city  exclusive  of  the  central 
business  district,  the  standard  metropolitan  statistical  area, 
and  the  standard  metropolitan  statistical  area  exclusive  of 
the  central  business  district.  In  addition,  for  a  number  of 
the  larger  metropolitan  areas,  statistics  are  published  for 
major  business  centers  outside  the  central  business  district. 
Although  these  reports  are  designed  primarily  to  present  in- 
formation for  retail  trade,  they  will  also  include  data  for 
two  service  businesses  hotels  and  motion  picture  theaters. 
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PLANS  FOR  1951  CENSUS  OF  BUSINESS  VOLUMES 

Volume  I.  RETAIL  TRADE,  SUMMARY  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters, 
presenting  statistics  by  kind  of  business  and  geographic 
areas,  for  such  subjects  as  sales -size  of  establishments, 
single  units  and  multiunits ,  employment-size  of  establish- 
ments, and  legal  form  of  organization.  This  volume  will 
incorporate  the  subject  report  series  BC58-RS. 

Volume  II.  RETAIL  TRADE,  AREA  STATISTICS— A 
United  States  stimmary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business,  for  counties,  cities,  ^nd  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordjince  with  the  number  of 
retail  establishments  in  the  area.  Data  for  selected  towns 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-RA. 

Volume  lU.  WHOLESALE  TRADE,  SUMMARY  STATIS- 
TICS— A  United  States  summary  chapter  and  separate 
chapters,  presenting  statistics  by  kind  of  business  and 
geographic  areas,  for  such  subjects  as  size  of  wholesale 
establishments,  receivables  and  bad  debt  losses,  sales  by 
class  of  customer,  commodity  line  sales,  legal  form  of 
organization,  and  petroleum  bulk  stations.  This  volume 
will  incorporate  the  subject  report  series  BC58-WS. 

Volume  IV.  .WHOLESALE  TRADE,  AREA  STATISTICS  — 
A  United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business  for  counties,  cities,  «uid  standard 
nnetropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordcince  with  the  number  of 
wholesale  establishments  in  the  area.  Data  for  selected 
towns  and  tovmships  in  New  England,  New  Jersey,  and 
Pennsylvania  will  also  be  included.  This  volume  will  in- 
corporate the  area  report  series  BC58-WA. 

Volume  V.  SELECTED  SERVICE  TRADES,  SUMMARY 
STATISTICS — A  United  States  summary  chapter  and  sepa- 
rate chapters,  presenting  statistics  by  kind  of  business  and 
geographic  areas,  for  such  subjects  as  receipts -size  of 
establishments,  employment-size  of  establishments,  legal 
form  of  organization,  single  vmits  and  multiunits,  laundries 
and  cleaning  plants,  motion  pictures,  and  hotels  eind  motels. 
This  volume  will  incorporate  the  subject  report  series 
BC58-SS. 

Volume  VI.  SELECTED  SERVICE  TRADES,  AREA  STA- 
TISTICS— A  United  States  summary  chapter  and  septarate 
chapters  for  each  State,  the  District  of  Cclumbia,  Alaska, 
Guam,  Hawaii,  and  the  Virgin  Islzuids.  Statistics  are  pre- 
sented by  kind  of  business  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  <unount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
service  establishments  in  the  area.  Data  for  selected  towns 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volume  wall  incorporate 
the  area  report  series  BC58-SA. 
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PREFACE 


AUTHORITY  AND  SCOPE 

The  1958  Census  of  Business  along  with  the  1958  Censuses 
of  Manufactures  and  Mineral  Industries  was  required  by  law 
under  13  U.S.C.,  sections  131  and 224.  These  censuses  covered 
businesses  operated  in  the  continental  United  States,  Alaska, 
Hawaii,  Guam,  and  the  Virgin  Islands.  A  separate  Census  of 
Business  and  Manufactures  for  1958  was  also  conducted  in 
Puerto    Rico    jointly    with    the  Commonwealth   Government. 

The  1958  Census  of  Business  covered  retail  trade,  wholesale 
trade,  selected  services,  and  public  warehousing.  This  report 
provides  findings  for  retail  stores  in  selected  central  business 
districts  and  in  major  retail  centers;  and  for  hotels  and  motion 
picture  theaters   in  the  selected  central  business  districts. 

AREAS  COVERED 

Each  of  the  reports  in  this  series  covers  a  separate  standard 
metropolitan  statistical  area  and  includes  data  for  the  central 
business  district  (or  central  business  districts)  in  the  specified 
standard  metropolitan  statistical  area,  as  well  as  for  each  Cen- 
sus-delineated major  retail  center  (MRC)  located  in  the  same 
standard  metropolitan  statistical  area  (SMSA).  The  number  of 
MRC's  for  which  data  are  shown  in  a  single  SMSA  vary  from 
none  to  about  two  dozen.  The  entire  series  of  reports  covers 
97  SMSA's,  and  provides  data  for  109  CBD's  and  some  500 
MRC's. 

DELINEATION  OF  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

Because  many  large  cities  had  no  officially  defined  area 
representing  their  "Central  Business  District,''it  was  necessary 
for  the  Bureau  of  the  Census  prior  to  the  1954  Census  of 
Business  to  arrange  for  the  delineation  of  such  districts  before 
a  program  to  tabulate  Caisus  data  for  them  could  be  imple- 
mented. The  delineation  of  central  business  districts  was  ac- 
complished with  the  cooperation  of  the  Census  Tract  Committees 
in  the  large  cities  included  in  the  central  business  district  (CBD) 
program.  In  their  work  on  the  CBD's  the  Census  Tract  Com- 
mittees obtained  the  representation  of  a  variety  of  local 
interests,  such  as  business  firms  and  associations,  newspapers, 
planning  agencies,  welfare  organizations,  local  governmental 
bodies,  etc.  Central  business  districts  have  been  delineated  only 
in  those  cities  of  100,000  or  more  inhabitants  (according  to  the 
1950  Census  of  Population  or  a  subsequent  special  census  prior 
to  1959)  in  which  there  was  a  local  Census  Tract  Committee 
recommendation  for  such  an  area  in  response  to  an  inquiry  from 
the  Census  Bureau. 

The  objective  of  the  CBD  program  was  stated,  as  follows,  in 
a  letter  firom  the  Director  of  the  Census  Bureau  to  the  Census 
Tract  Committees: 

'The  primary  objective  of  this  operation  is  to  provide  a 
basis  for  comparing  changes  in  business  activity  in  the  Cen- 
tral Business  District  with  those  in  the  remainder  of  the 
metropolitan  area  or  of  the  central  city." 

Because  there  are  no  generally  accepted  rules  for  determining 
what  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 
did  not  provide  rigid  specifications  for  defining  the  CBD  but  (1) 
provided  a  general  characterization  of  the  CBD,  describing  it  as 
"an  area  of  very  high  land  valuation,  an  area  characterized  by  a 
hi^  concentration  of  retail  businesses,  offices,  theaters,  hotels, 
and  "service"  businesses,  and  an  area  of  high  traffic  flow";  and 
(2)  required  that  the  CBD  ordinarily  should  be  defined  to  follow 


existing  tract  lines,  i.e.,  to  consist  of  one  of  more  whole  Census 
tracts.  The  emphasis  put  on  tracts  was  based  on  the  anticipation 
that  other  Census  statistics  than  those  derived  from  the  Census 
of    Business    might    conveniently    be    tabulated    for   CBD's. 

It  was  recognized  that  the  tract  basis  for  CBD's  might 
lead  to  the  inclusion  of  some  land  area  not  properly  within 
a  strictly  defined  CBD  or  to  the  exclusion  of  a  small  por- 
tion of  what  should  be  in  the  CBD.  It  was  believed  that  this 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnitudes  being  measured.  Provision,  however,  was  made 
for  splitting  tracts  where  a  serious  problem  was  encountered. 
The  use  of  tract  lines  for  boundaries  also  was  consistent  with 
the  desire  to  keep  CBD  boundaries  constant,  in  order  to  maxi- 
mize the  value  of  comparisons  over  time.  Although  it  was 
recognized  that  the  CBD  strictly  defined  would  tend  to  change 
over  time,  it  was  felt  that  the  inexactitude  resulting  from  the 
use    of    fixed    boundaries    would    not    prove  to  be  serious. 

In  some  cities  where  there  had  been  a  previously  established 
central  business  district  or  similar  area  which  substantially 
corresponded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  in 
the  Bureau's  CBD  program. 

Data  for  a  total  of  95  CBD's  were  provided  in  the  1954 
Census  of  Business.  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  in  97  standard  metropolitan  statistical 
areas.  A  number  of  cities  have  made  minor  changes  in  the 
boundaries  of  their  CBD's  due  mainly  to  revisions  in  tract 
boundaries.  In  only  one  city,  Minneapolis,  has  a  previously 
defined  CBD  been  significantly  changed. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  and  data  from  them  have  been  tabulated,  as  part  of 
the  1958  Census  of  Business  program.  The  major  retail  cen- 
ters (MRC's)  were  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metropolitan  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  themselves)  which  include 
a  major  general  merchandise  store— usually  a  department 
store.  MRC's  were  not  delineated  if  the  publication  of  data 
for  them  would  result  in  violation  of  Census  rules  prcdiibiting 
disclosure  of  information  for  individual  firms. 

MRC's  include  not  only  the  planned  suburban  shopping  center 
but  also  the  older  string  street  and  neighborhood  developments 
which  meet  the  above  prerequisites.  Frequently  the  boundaries 
of  a  single  MRC  include  stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the  planned  portion. 
In  general  the  boundaries  of  the  MRC's  have  been  established 
to  include  all  adjacent  blocks  containing  at  least  one  store  in 
the  general  merchandise,  apparel,  or  fumitmre -appliance 
groups  of  stores,  and  where  a  planned  center  is  involved  in- 
clude aU  of  the  center. 

In  those  cities  within  the  standard  metropolitan  statistical 
areas  (SMSA's)  covered  by  this  series  of  reports  which  were 
not  of  sufficient  size  to  qualify  for  the  delineation  of  a  central 
business  district,  no  MRC's  were  delineated  unless  at  least  two 
such  centers  could  be  defined. 


For  explanation  of  procedures  and  definitions,  see  Appendix. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Mble  1.-4KUIL  STORBS  AND  SKUCSED  amVICK  BSUBUSBOMrS:     19S8  AMD  1954 

CHOBAL  BUSINESS  DISTRICT  OF  SAN  JOSE 

SfftabllolBenta,  Salea,  Anaial  PbttoU,   and  ^fpLayeea,  by  m-nil  of  Buslneas 


SIC  code 


Kind  of  business 


1958^ 


Bstab- 

llsb- 

aents^ 


(nuBber) 


Sales^ 


(*1,000) 


FByroU, 

entire 

jew 

(*1,000) 


Paid  eaployees, 

varkueek  ended 

nearest  Nor.  15 


Total 
(maiber) 


Full 
wrineek 

(maiber) 


igs*;"^ 


Estab- 

llsb- 

■ents^ 


(maber) 


Sales'' 


(♦l.OOO) 


Payroll, 

entire 

year 

(*1.000) 


52 

5251 

52  ex.  5251 

53  part' 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

S813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Ttni,  7012 
783 


BEIAIL  STGHKS 
Betall  stores,  total^. 


Uaber,  building  aaterlals,  bardware, 

fam  equlpMnt  dealers.. 

Bardware  stores 

Other 


General  merchandise  gTO«q>  stores^.. 

Departaent  stores 

United  price  variety  stores 

Other  general  aei«handise  stores. 


Food  stores. 


AutoBotlTe  dealers 

Gasoline  service  stations. 


i^iparel,  accessory  stores 

Hem's,  boys'  apgparel  stores,  custon 

tailors* 

Wcaen's  clothing,  specialty  stores... 

Ready-to-wear  stores' 

Fteily  clothing  stores' 

Shoe  stares 

Other  apparel  stores 


Furniture,  hone  furnishings,  equipnent 

stores... 

Furniture  stores* 

Other  bone  furnishings  stores* 

Household  ^gpl lance,  radio,  TV, 
music  stores....... 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  prpprletaxy  stores........ 

Other  retail  stores' 

Uquor  stores..... 

Book,  statlcgoery  stores 

Sporting  goods,  bicycle  stores....... 

Jeuelry  stores 

Florists , 

Coaera,  photographic  supply  stores... 


SSiSGm)  SERVICES 


Sortels 

Hotion  picture  tbeaiiers. 


550 


U 
5 
9 

18 
4 
5 
9 

47 

38 

21 

101 

28 
37 
26 

4 
24 

6 


54 
20 
13 

21 

126 
92 
34 

13 

118 
8 
9 
11 
21 
7 
4 


29 
8 


109,156 

3,371 
(D) 
(D) 

21,383 

(D) 

(D) 

1,175 

8,050 
23,312 

2,145 

14,773 

3,467 
6,138 
4,779 

(D) 
3,028 

(D) 


11,416 
5,051 
1,151 

5,214 

7,745 
6,053 
1,692 

5,318 

11,643 
1,155 
1,733 
1,207 
3,000 
451 
757 


2,081 
1,742 


16,336 

521 
(D) 
(D) 

3,805 
(D) 
(D) 
154 

631 
2,614 

232 

2,234 

491 
989 
772 
(D) 
471 
(D) 


1,960 
840 
200 

920 

1,902 

1,584 

318 

689 

1,748 
103 
347 
110 
537 
108 
85 


758 
393 


4,953 


143 
(D) 
(D) 

1,426 
(D) 
(D) 
51 

168 

479 

77 

760 

137 
381 
302 
(D) 
135 
(D) 


451 

177 

59 

215 

789 
680 
109 

194 

466 
32 

104 
30 

111 
28 
19 


341 
148 


4,068 


134 
(D) 
(D) 

1,024 
(D) 
(D) 
43 

140 

449 

64 

575 

116 
277 
224 
(D) 
101 
(D) 


418 

168 

58 

192 

698 

604 

94 

160 

406 
25 

80 
24 
105 
24 
17 


308 
129 


571 


U 
6 
8 

24 
5 

11 
8 

67 

36 

17 

113 

23 
46 
28 
7 
27 
10 


55 
19 
11 

21 

115 
79 
36 

15 

115 
8 
5 
8 
25 
7 
5 


114,066 

2,221 

1,413 

808 

28,689 

(D) 

4,051 

(D) 

9,263 
25,052 

1,687 

16,495 

3,147 
6,771 
5,704 

(D) 
3,335 

(D) 


11,106 
5,441 
1,424 

4,049 

6,196 
4,234 
1,962 

4,708 

8,649 
736 
823 
761 

2,913 
413 
728 


1,743 
1,738 


16,647 

352 
249 
103 

4,593 
(D) 
790 
(D) 

801 
2,845 

246 

2,536 

451 
1,077 
960 
(D) 
513 
(D) 


1,877 
907 
272 

698 

1,570 

1,103 

467 

546 

1,281 
54 

196 
72 

508 
63 
85 


602 
307 


Standard  Nortes:   (D)  Withheld  to  avoid  disclosure.    (N&)  Not  available.    ...  Bepresents  zero. 

^Sales  of  le^ed  departments  are  Incorporated  vlth  main  store  sales  in  1958.  In  1954  each  leased  depaiiment  was  separately 
counted  and  separately  classified  in  accordance  with  its  own  ViTirt  of  business.  Xhe  effect  on  ccnparability  is  greatest  for  general 
merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  Thf  1954  sales  of  leased  departments  located  in  general 
merchandise  stores  but  elsewhere  classified  were  $635,000,  of  which  $155,000  was  Included  with  ajiparel,  accessoiy  stores. 
This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  groiQ)  totals  (i.e.,  SIC  2  digit)  and  1958  groi^  totals  rf or  SIC  53  and  56  aay  include  data  for  "ncoenployer"  establisb- 
ments  idiich  could  not  be  classified  and  tabulated  by  dertailed  kinds  of  business. 

^Excludes  nonstore  retailers,  (i.e.,  mail  order,  direct  selling,  merchandlae  vending  machine  qperators)  part  of  SXC  53. 

*1954  data  limited  to  "ejHpioyer"  estabUahmeaarts. 

'Both  1954  and  1958  data  limited  to  "enqiloyer"  establishments. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ez.591)  not  covered  in  any  of  the  lines  below. 


SAN  JOSE,  CALIF.,  AREA 


TaUfl  2.— RETAIL  STORKS  iU©  SKL2CTKD  SHWICK  KSTAHLISH1KHTS:      1958  AND  1954 

CITY  OF  SAN  JOSE 

Xstabllalnents,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Business 


SIC  oode 


52 

5251 

52  ex.  5251 

53  part' 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


Kind  of  business 


RETAIL  STORES 

Retail  stores,  total' 

Liad>er,  building  aaterials,  hardvare, 
faia  equipment  dealers................ 

Hardvare  stores 

Other 

General  merchandise  groiq>  stores' , 

Departaent  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores..... 

Food  stores , 

Autcnotive  dealers 

Gasoline  service  stations.......... i.., 

^>parel,  accessory  stores.............. 

Hen's,  boysi  tqiparel  stores,  custom 

tailors* 

Vcaen's  clothing,  specialty  stores.., 
Ready-to-vear  stores'. ............ 

Family  clothing  stores' 

Shoe  stores ......................... 

Other  apparel  stores 

Furniture,  hane  furnishings,  equipment 

stores 

Furniture  stores*... 

Other  hcoe  furnishings  stores*,..... 
Household  appliance,  radio,  TV, 
music  stores.. 

Eating,  drinking  places. ....... ....... 

Eating  places 

Drinldng  places. .................... 

Drug  stores,  prt5)rietary  stores 

Other  retail  stores *.................. 

Liquor  stores. ...................... 

Boole,  stationery  stores 

Sporting  goods,  bicycle  stores...... 

Jewelry  stores,. ,,,.,,..,... 

Florists 

Camera,  photogr^hlc  svgrply  stores.. 

SECfCTED  SERVICES 


Hotels 

Motion  picture  theaters. 


1958^ 


Estab- 

Ush- 

ments^ 


(number) 


1,913 


91 
36 
55 

46 

6 

20 

18 

302 

134 

221 

169 

34 
66 
40 
5 
44 
16 


177 
69 
36 

72 

397 
291 
106 

58 

318 
52 
13 
19 
38 
19 
10 


Sales' 


($1,000) 


(D) 

24,905 

4,592 

20,313 

47,882 

38,534 

5,921 

(D) 

63,882 

54,230 

20,927 

21,988 

4,493 
9,179 
7,423 
2,013 
5,069 
1,006 


23,242 

11,235 

2,805 

9,202 

22,725 

17,756 

4,969 

(D) 

26,015 
5,176 
2,260 
1,671 
3,966 
711 
959 


2,191 
2,761 


Payroll, 

entire 

year 


($1,000) 


(D) 

2,766 

488 

2,278 

7,717 

6,041 

1,248 

428 

4,533 

5,590 

1,750 

3,118 

569 

1,366 

1,126 

273 

811 

99 


3,488 

1,664 

459 

1,365 

5,231 

4,376 

855 

(D) 

3,148 
309 
412 
137 
642 
133 
111 


787 
580 


Paid  eq;>layees, 

workveek  ended 

nearest  Nov.  15 


Total 
(nwber) 


(D) 

623 
149 
474 

2,613 

1,926 

548 

139 

1,187 

1,059 

659 

1,102 

164 
553 
464 
103 
237 
45 


913 
382 

171 

360 

2,129 

1,803 

326 

(D) 

848 

104 

127 

43 

U6 

37 

25 


355 
237 


Full 
viorlcweelc 

(niBber) 


(D) 


585 
127 
458 

1,803 

1,360 

323 

120 

986 

992 

461 

802 

132 
396 

333 
74 

165 
35 


852 
362 
168 

322 

1,883 

1,602 

281 

(D) 

735 
81 
96 
36 

139 
33 
21 


321 

204 


1954^ 


Estab- 

Ush- 

ments^ 


(number) 


1,659 


47 
21 
26 

46 
5 

20 
21 

363 

97 

177 

150 

25 
58 
36 
8 
34 
19 


U2 
35 
26 

63 

321 

222 

97 

49 

267 
29 

9 
17 
30 
14 

9 


Sales' 


($1,000) 


224,710 

12,026 
2,934 
9,092 

30,171 

(D) 

4,636 

(D) 

53,260 

33,876 

14,010 

18,719 

3,399 
7,315 
6,156 
2,962 
4,069 
866 


20,812 
9,163 
2,U7 

9,110 

15,159 

10,364 

4,751 

7,432 

19,245 
2,440 
1,164 
1,075 
3,141 
574 
1,250 


1,787 
2,070 


Payroll, 

entire 

year 


($1,000) 


27,343 

1,753 

419 

1,334 

4,778 
(D) 
878 
(D) 

3,801 

3,612 

1,221 

2,776 

466 
1,140 
1,008 
441 
615 
114 


2,919 

1,312 

386 

1,221 

3,445 

2,515 

930 

852 

2,186 
135 
227 

83 
514 

74 
165 


610 
369 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^Sales  of  leased  departments  are  incorporated  with  mai-n  store  sales  in  1958.  In  1954  each  leased  department  was  separately  counted 
and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchan- 
dise stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments tdiich  could  not  be  classified  and  tabulated  by  detailed  iHndK  of  business. 

'Excludes  nonstore  retailers  (i.e.,  mail   order,  direct  selling,  merchandise  vending  machine  operators)  i>art  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "engjloyer"  establishments. 

^Includes  data  for  those  viTvig  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  3.— BECAIL  STCBKS  AHD  SELBCTKD  SEHVICK  ESTABUSOIQiTS:     1958  AND  1954 

SAN  JOSE  STANDARD  MEffiOPOLITAN  STATISTICAL  AREA 

Establlalments,  Sales,  Amnial  Payroll,   and  Bnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958^ 


Es-tab- 

Ush- 

■ents^ 


(niaber) 


Sales' 


($1,000) 


Payroll, 

entire 

year 


(*1,000) 


Paid  eiq>lQyeee, 

workveek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweelc 

(niBd>er) 


195^1 


Estab- 

llsh- 

■ents^ 


(nuaber) 


Sales'* 


($1,000) 


Payroll, 

entire 

year 


(*1,000) 


52 

5251 

52  ex.  5251 

53  part' 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


5S 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total' , 

Limber,  building  naterlals,  hardware, 
fam  equliaemt  dealers................ 

Betrdiiar<'-  stores................ , 

Other , 

General  merchandise  groap  stores'..... 
Department  stores. .,....,,,...,,...., 
IdJBlted  price  varlely  stores...,.,,,, 
Other  general  merchandise  stores.,,., 

Food  stores',,,,,,,.,.,,,,,,,.,,,..,..,. 

Automotive  dealers.,.,,,....., ,.., 

Gasoline  service  stations.,...,......., 

,^parel,  accessory  stores.,,,,,,,,,,,. 
Men's,  bears'  qiparel  stores,  custom 

tailors* ,., ,,,.... 

Vcmen's  clothing,  specialty  stores... 
Ready-to-wear  stores'........,.,,,. 

Family  clothing  stores'........ 

Shoe  stores.,,,,,,,,,,.,.,,,.,.,.,,.. 
Other  apparel  stores... 

Furniture,  home  furnishings,  equipment 
stores........,..,,,,..,,.....,.,.,.. 

Furniture  stores*.........,.,....... 

Other  hcoe  furnishings  stores*,,,,,. 
Household  appliance,  radio,  TV, 
music  stores.,,.,,..,.,,,,,,,,,,,,. 

Eating,  drinking  places.,,...........,. 

Eating  places, ,,.,.,,,...........,.. 

Drinking  places, ,,,,......... ...••.« 

Drug  stores,  prcprletaiy  stores....... 

Other  retail  stores®..........,,,.,,,.. 

Liquor  stores. ,..,,,,..,. .,......,.., 

Book,  stationery  stores.....,,,,,,,. 

Sporting  goods,  bicycle  stores...... 

Jewelry  stores.....,,, ..,..,. 

Florists 

Ganera,  photogr^hic  si^iply  stores,. 

SELECTED  SESHICBS 


4,453 

248 

83 

165 

136 
12 
64 
46 

683 

293 

588 

381 

69 
154 
103 
17 
97 
38 


404 

149 

75 

180 

841 
642 
199 

145 

734 
118 
37 
47 
78 
42 
23 


Hotels 

Motion  picture  theaters. 


32 


724,488 

55,063 
10,033 
45,030 

90,576 

70,722 

10,976 

8,656 

179,848 

114,730 

57,073 

47,545- 

8,735 
21,666 
18,879 
4,800 
9,518 
2,694 


45,316 

21,147 

4,984 

19,185 

51,130 

41,810 

9,320 

25,216 

57,991 
15,715 
4,319 
4,142 
6,002 
1,557 
2,426 


4,153 
(D) 


84,651 

6,237 
1,111 
5,126 

13,573 

10,556 

2,097 

920 

13,714 

11,873 

4,983 

6,389 

1,079 
3,123 
2,733 

606 
1,350 

(D) 


6,128 

2,849 

724 

2,555 

12,360 

10,875 

1,485 

3,253 

6,141 
897 
643 
476 
905 
252 
293 


1,544 
(D) 


25,502 

1,428 

338 

1,090 

4,585 

3,311 

935 

339 

3,452 

2,304 

1,803 

2,214 

324 
1,180 
1,016 
211 
397 
(D) 


1,618 
676 
268 

674 

5,217 

4,640 

577 

1,096 

1,785 
259 
213 
145 
227 
84 
79 


20,989 

1,291 
273 
918 

3,401 

2,544 

590 

267 

2,827 

2,201 

1,275 

1,669 

254 
905 
792 
159 
280 
(D) 


1,486 
634 
252 

600 

4,508 

4,040 

468 

849 

1,482 
192 
164 
117 
210 
63 
67 


3,836 

188 

67 

119 

121 

7 

51 

63 

775 

234 

460 

338 

48 
134 
87 
16 
70 
54 


298 
67 
51 

138 

684 
474 
208 

118 

620 
78 
37 
27 
65 
26 
19 


632 
(D) 


561 
(D) 


459,247 


34,950 

7,360 

27,582 

39,712 

26,480 

5,452 

7,780 

123,347 

72,045 

34,723 

32,669 

5,773 
13,454 
11,533 
4,680 
6,271 
2,167 


33,535 

14,378 

3,956 

14,329 

32,434 

23,236 

9,154 

15,211 

40,621 
8,005 
2,899 
2,454 
4,203 
847 
1,806 


2,851 
4,306 


51,877 

4,075 

920 

3,155 

5,981 

4,038 

580 

1,363 

9,048 

7,609 

3,026 

4,462 

722 
1,982 
1,782 
694 
839 
225 


4,489 

1,929 

696 

1,864 

7,426 
5,792 
1,634 

1,777 

3,984 
421 
407 
302 
632 
98 
227 


981 
743 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (N&)  Hot  available.    ...  Represents  zero. 

^Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately  counted 
and  separately  classified  in  accordance  with  its  own  Wnrt  of  business'.  The  effect  on  ccmparabHi'ty  is  greatest  for  general  merchan- 
dise stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  Xbis  does  not  affect  "hotels"  or  "motlcm  picture  -theaters." 

^All  1954  groiq)  -totals  (i.e.,  SIC  2  digit)  and  1958  graap  -totals  for  SIC  53  and  56  may  include  data  for  "nononployer"  establish- 
ments idilch  could  not  be  classified  and  tabulated  by  de-tailed  kinds  of  business. 

'Excludes  ncmstore  re-tailers  (i.e.,  helU  order,  direct  selling,  mercbandise  vending  »■«<'>" tip  operators)  part  of  SIC  53. 

*1954  data  limi-ted  -to  "engxloyer"  establlslments. 

'Both  1954  and  1958  data  llrai-ted  -to  "engiloyer"  establishments. 

^Includes  data  for  -those  Tdnds  of  business  in  SIC  59  (ex.  591)  not  covered  in  taiy  of  -Ue  Tinps  belov. 


SAN  JOSE,  CALIF.,  AREA 


TaW.e  4.— HKTAIL  STORKS  AND  SHiCTKD  SERVICE  ESTABLISItffiWrS— PERCENT  CHANGE  IN  SAUS,   1954  TO  1958 

CENTRAL  BUSINESS  DISTRICT  OF  SAN  JOSE,    THE  ENTIRE  CITY,    AND  SAN  JOSE  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  change'^ 


Central 

business 

district 


Entire 
city 


City 
less  its 
central 
business 
district 


Entire 

standard 

■etro- 

politan 

statistical 

area 


Standard 

■etro- 
politan 
statistical 
area  less 
central 
business 
district 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

564,  569 

57 
5712 
5713-15,  19 
572,  573 

58 

5812 

5813 


591 


991 

59  ex. 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware,  farm  equipment 
dealers ............................................ 

Hardware  stores. 

Other 

General  merchandise  group  stores  ................... 

Department  stores 

Limited  price  variety  stores...................... 

Other  general  merchandise  stores.................. 

Food  stores. 

Automotive  dealers. ................................. 

Gasoline  service  stations. .......................... 

Apparel,  accessory  stores. .......................... 

Men's,  boys'  apparel  stores,  custom  tailors*...... 

Women's  clothing,  specialty  stores................ 

Ready-to-wear  stores* ........................... 

Fanrlly  clothing  stores* ........................... 

Shoe  stores ....................................... 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment  stores....... 

Furniture  stores* ................................. 

Other  home  furnishings  stores*.,,....,............ 

Household  appliance,  radio,  TV,  music  stores...... 

Eating,  drinking  places. ............................ 

Eating  places. . ............i...................... 

Drinlring  places. .................................. 

Drug  stores,  proprietary  stores..................... 

Other  retail  stored ................................ 

Liquor  stores ..................................... 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores ; 

Florists „ 

Camera,  photogr^hlc  siqjply  stores................ 


SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


-4.3 


51.8 
(D) 
(D) 

-25.5 
(D) 
(D) 
(D) 

-13.1 

-7.0 

27.1 

-10.4 

10.2 

-9.4 

-16.2 

(D) 

-9.2 

(D) 

2.8 

-7.2 

-19.2 

28.8 

25.0 
43.0 
-13.8 

13.0 

34.6 

56.9 

110.6 

58.6 

3.0 

9.2 

4.0 


19.4 
0.2 


(D) 


107.1 

55.5 

123.4 

58.7 
(D) 

27.7 
(D) 

19.9 

60.1 

49.4 

17.5 
32.2 
25.5 
20.6 
-32.0 
24.6 
16.2 

11.7 

22.6 

30.6 

1.0 

49.9 

71.3 

4.6 

(D) 

35.2 
112.1 
94.2 
55.4 
26.3 
23.9 
76.7 


22.6 
33.4 


(D) 


119.6 
(D) 
(D) 

1,688.1 
(D) 
(D) 
(D) 

26.9 

250.4 

52.4 

178.1 
(D) 
459.0 
4S5.0 
307.1 
224.4 
(D) 

21.8 

66.1 

128.8 

-21.2 

67.1 
90.9 
17.5 

(D) 

35.6 
136.0 

54.5 

47.8 
323.7 

61.5 
-61.3 


150.0 
206.9 


57.8 


57.5 
36.3 
63.3 

128.1 

167.1 

101.3 

11.3 

45.8 

59.2 

64.4 

45.5 
51.3 
61.0 
63.7 
2.6 
51.8 
24.3 

35.1 
47.1 
26.0 
33.9 

57.6 

79.9 

1.8 

65.8 

42.8 
96.3 
49.0 
68.8 
42.8 
83.8 
34.3 


45.7 
(D) 


78.3 


57.9 
(D) 
(D) 

527.7 
(D) 
(D) 
(D) 

50.6 

94.5 

66.3 

102.6 
100.6 
132.4 

141.9 
(D) 

121.0 
(D) 

51.1 
80.1 
51.4 
35.9 

65.4 

88.2 

6.1 

89.5 

45.0 
100.3 

24.6 

73.4 
132.7 
154.8 

54.8 


87.0 
(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (HA)  Hot  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
In  coniputing  percent  change,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958,  In  1954  each  leased 
department  was  separately  counted  and  separately  classified  In  accordance  with  its  own  kind  of  business.  The  effect  on  compara- 
bility is  greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).   This  does  not  affect 
"hotels"  or  "notion  picture  theaters." 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
1954  data  limited  to  "anployer"  establishments  in  computing  percent  change, 
'in  canputing  percent  change,  both  1954  and  1958  data  limited  to  "employer"  establishments, 
'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  5.— HKIAIL  STORES:  1958  AND  1954  CENOUL  BUSINESS  DISTRinT  SAUES  JtS   FQICENT  OF 

SAN  JOSE  AND  OF  SAN  JOSE  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  of  city  sales  In 
central  business  district^ 


1958 


1954 


Percent  of  standard  metro- 
politan statistical  area 
sales  in  central  business 
district^ 


1958 


1954 


52 
5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 


591 

59  ex, 

592 

594 

595 

597 

5992 

5996 


591 


RETAIL  STORES 

Rettdl  stoics,  total^ 

Unber,  building  naterials,  hardware,  farm  equlinent  dealers 
Hardware  stores, . .,..,........,,....,.,.......,.,..,..,,,, 

Other 

General  merchandise  gxoap   stores^ 

Departaent  stores. 

Limited  price  variety  stores 

Other  general  merchandise  stores.......................... 

Food  stores.................. 

Automotive  dealers. ......................................... 

Gasoline  service  stations..,.. 

Apparel,  accessory  stores. .................................. 

Men's,  boys'  ajiparel  stores,  custom  tailors*,...... 

Women's  clothing,  specialty  stores  ....................... 

Ready-to-wear  stores' . .................................. 

Family  clothing  stores'..,..................,..,,,...,,,,. 

Shoe  stores,,,,... ....,.,,,... 

Other  apparel  stores 

Fumitiire,  hone  furnishings,  equipment  stores...... 

Furniture  stares*. ........................................ 

Other  heme  furnishings  stores*...........,................ 

Household  qipllance,  radio,  TV,  music  stores. ............. 

Eating,  drinking  places.... .................... ............. 

Eating  places ............................................. 

Drinking  places........................................... 

Drug  stores,  proprietary  stores. ............................ 

Other  retail  stores^ 

Liquor  stores ............................................. 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores..... 

Jewelry  stores 

Florists 

Camera,  photographic  siqiply  stores........................ 


(D) 

13.5 
(D) 
(D) 

44.7 
(D) 

iS 

12.6 

43.0 

10.2 

67.2 
77.2 
66.9 
64.4 

(D) 
59.7 

(D) 

49.1 
45.0 
41.0 
56.7 

34.1 
34.1 
34.1 

(D) 

44.8 
22.3 
76.7 
77.2 
75.6 
63.4 
78.9 


50.8 

18.5 

48.2 

8.9 

95.1 
(D) 

87.4 
(D) 

17.4 

74.0 

12.0 

88.1 
92.6 
92.6 
92.7 

(D) 
82.0 

(D) 

53.4 
59.4 
66.3 
44.4 

40.9 
40.9 
41.3 

63.3 

44.9 
30.2 
70.7 
70.8 
92.7 
72.0 
58.2 


15.1 

6.1 
(D) 
(D) 

23.6 
(D) 
(D) 

13.6 

4.5 

20.3 

3.8 

31.1 
39.7 
28.3 
25.3 

(D) 
31.8 

(D) 

25.2 
23.9 
23.1 
27.2 

15.1 
14.5 
18.2 

21.1 

20.1 
7.3 
40.1 
29.1 
50.0 
29.0 
31.2 


24.8 

6.4 

19.2 

2.9 

72.2 
(D) 

52.1 
(D) 

7.5 

34.8 

4.9 

50.5 
54.5 
50.3 
49.5 

(D) 
53.2 

(D) 

33.1 
37.8 
36.0 
28.3 

19.1 
18.2 
21.4 

31.0 

21.3 
9.2 
28.4 
31.0 
69.3 
48.8 
40.3 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure,    (MA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

^In  computing  percent,  sales  of  leased  departanents  are  Incorporated  with  main  store  sales  In  1958.  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  In  accordance  with  its  own  kind  of  business.  The  effect  on  ccaiparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56). 

^Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  ''eii5>loyer''  establishments  in  ccanputing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establisbnents. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lii»s  below. 
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Table  6.— RRMIL  STORKS:   1958  AMD  1954— PKRCajTACK  DISTHIBOTION  OF  SALKS,  BY  KIND  OF  BUSINESS 

CENTRAL  BUSINESS  DISTRICT  OF  SAN  JOSE,  THE  ENTIRE  CITY,  AND  SAN  JOSE  STANDARD  METROPOLITAN  STATISTICAL  AREA 

(Percentages  are  liased  cD  total  Betall  Store  Sales  vhich  exclude  sales  of  nonstore  retailers — nail  order,  direct  selUng, 

■ercbondlse  vepdlng  Bachtne  operators) 


SIC  code 


Kind  of  business 


Central 

business 

district^ 


1958 


1954 


Kntire  clty^ 


1958 


1954 


Standard  metropolitan 
statistical  area^ 


1958 


1954 


52 

9291 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

97 

5712 

5713-15,  19 
572,  573 


58 

5812 
SBI3 

991 

59  ex.  591 

592 

9K 

995 

597 

5992 

5996 


mfTATT.  STCfflKS 

Retail  stares,  total' 

Loiber,  building  materials,  hardware, 

fam  equipment  dealers 

Hardvare  stores...................... 

Other 

General  merchandise  group  stores-' 

Departmpiit  stores....  ............... 

Limited  price  variety  stores......... 

Other  general  merchandise  stores..... 

Food  stores ,. 

AutCBotire  dealers.. 

Oino11nB  serrlee  stations.... 

Apparel,   accessory  stores. 

Men's,  boys'   qiparel  stores,  custoa 
tailors* 

Vcmem's  clothing,  specialty  stores... 

Ready-to-wear  stores',.,.,,..,..... 

FaaUy  clotfalae  stores'.............. 

Shoe  stores 

Other  apparel  stores. 

FamitHre,  bcae  fomiahings,  equlpaent 

stores , 

Furniture  stores*. .............,,.,,, 

Other  bene  furnishings  stores  , ...... 

Housdiold  ^ipllance,  radio,  TV,  music 
stores. 

Bating,  driiddng  places.,., 

Eating  places , 

DrJTilrlne  places,.,,,,,,. ....... 

Donig  stores,  proprietary  atorea........ 

Other  retail  stores'.,,,,,,,,,.,,,,,,.., 
Liquor  stores........,...,.....,,,,,. 

Book,  staticneiy  stores 

^»rting  goods,  bicycle  stores 

Jewelry  stores ,.,... 

Florists , 

Camera,  pbotogrt^>falc  siqiply  stores..,, 


100.0 

3.1 
(D) 
(D) 

19.6 
(D) 
(D) 
1.1 

7.4 

21.3 

2.0 

13.5 

3.2 
5.6 
4.4 
(D) 
2.8 
(D) 


10.4 
4.6 
1.1 

4.8 

7.1 
5.5 
1.6 

4.9 

10.7 
1.1 
1.6 
1.1 
2.7 
0.4 
0.7 


100.0 

1.9 
1.2 
0.7 

25.2 
(D) 
3.6 

(D) 

8.1 
22.0 

1.5 

14.5 

2.8 
5.9 
5.0 
(D) 
2.9 
(D) 


9.7 
4.8 
1.2 

3.5 

5.4 
3.7 
1.7 

4.1 

7.6 
0.6 
0.7 
0.7 
2.6 
0.4 
0.6 


100.0 


(NA) 
(NA) 
(NA) 

(NA) 
(NA) 
(NA) 
(NA) 

(NA) 

(NA) 

(NA) 

(NA) 

(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 


(NA) 
(NA) 
(NA) 

(MA) 

(NA) 
(NA) 
(HA) 

(D) 

(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 


100.0 

5.4 
1.3 
4.1 

13.4 
(D) 
2.0 
(D) 

23.7 

15.1 

6.2 

8.3 

1.5 
3.3 
2.7 
1.3 
1.8 
0.4 


9.3 
4.1 
1.0 

4.1 

6.7 
4.6 
2.1 

3.3 

8.6 
1.1 
0.5 
0.5 
1.4 
0.3 
0.6 


100.0 

7.6 
1.4 
6.2 

12.5 
9.8 
1.5 

1.2 

24.8 

15.8 

7.9 

6.6 

1.2 
3.0 
2.6 
0.7 
1.3 
0.4 


6.2 
2.9 

0.7 

2.6 

7.1 
5.8 
1.3 

3.5 

8.0 
2.2 
0.6 
0.6 
0.8 
0.2 
0.3 


100.0 

7.6 
1.6 
6.0 

8.6 
5.8 
1.2 

1.6 

26.9 

15.7 

7.6 

7.1 

1.3 
2.9 
2.5 
1.0 
1.4 
0.5 


7.3 
3.1 
0.9 

3.1 

7.1 
5.1 
2.0 

3.3 


1.7 
0.6 
0.5 
0.9 
0.2 
0.4 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available,    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

^In  coniputlDg  percent,  sales  of  leased  depai^anents  are  incorporated  with  maiTi  store  sales  in  1958.  In  1954  each  leased  depart- 
inent  was  separately  counted  and  separately  classified  in  accordance  with  its  own  Unrt  of  business.  The  effect  on  ccraparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56). 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  ccffliputing  percent,  both  1954  and  1958  data  limited  to  "anployer"  establishments. 

^Includes  data  for  those  JkiDds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  7.— RETAIL  STCRES:  1958— MAJOR  RETAIL  CENTERS  IN  THE  SAN  JOSE  STANDARD  METROPOLITAN  STATISTICAL  AREA 


MHC  No.  1. — Includes  the  stores  in  the  area  bounded  by  Cowper  St.,  Forest  Ave.,  Forest  Ave.  extended,  S.P.  RR. 

Lytton  Ave.  extended  (Palo  Alto) 


tracks;  Lytton  Ave., 


SIC 
code 


Kind  of  buslnesa 


Total 


SIC 
code 


Kind  of  business 


Hunber  of 
establish- 
ments 


54,58,591 


53  part,' 
56,  57 

52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total:  •' 

Himber 

Sales ($1,000) 

Canvenlence  goods  stores: 

Hunber 

Sales ($1,  000) 

Shoprplng  goods  sxores:-' 

Kimber 

Sales ($1,  000) 

All  other  stores: 

Nmber 

Sales (to.,  000) 

Retail  stores,  total-*. 

Lmber,  building  materials,  hardware, 

f  aim  equlpaent  dealers 

Hardware  stores ^ 

Other 

General  merchandise  groiqi  stores^  *.... 

Department  stores...... 

Limited  price  variety  stores 

Other  general  merchandise  stores..... 

Food  stores 


166 
29,670 


43 
7,260 


53 
10,888 


70 
11,522 


Nimber  of 
establish- 
ments 


166 


55  ex.   554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
57r.,  5732 


58 

5812 

5813 


591 

59  ei. 

592 

594 

595 

597 

5992 

5996 


591 


Autcmotlve  dealers 

Gasoline  service  stations 

J^jparel,  accessory  stores^ , 

Men's,  boys'  apparel  stores,  custom 

tailors 

Wcmen's  clothing,  specialty  stores..., 

Ready-to-wear  stores' , 

Fcmlly  clothing  stores' , 

Shoe  stores , 

Other  apparel  stores , 

Furniture,  hone  furnishings,  equipnent 

stores , 

Furniture  stores 

Other  heme  fui-nishings  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liqioor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  siipply  stores... 


17 
32 

6 

19 
9 
1 
5 

1 


15 
3 

4 


14 
14 


7 
41 


MRC  No.  2. — Includes  the  planned  center  known  as  "San  Antonio  Center"- and  the  stores  on  San  Antonio  Rd.  from  Sherwood  Ave.  to 
California  St.  and  on  El  Camino  Real  from  Los  Altos  Ave.  to  Jordan  Ave. 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Kvmber  of 
establish- 
ments 


54,58,591 


53  part,- 
56.  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Detail  stores,  total: ^ 

Nuoiber 

Sales (to,000)... 

Convenience  goods  stores: 

Hunber. .............................. 

Sales ($1,000)... 

Shopping  goods  stores:^ 

Nimber.... 

Sales ($1,000)... 

*n  other  stores: 

Nunber 

Sales ($1,000)... 


Retail  stores,  total ^. 


Limber,  building  materials,  hardware,' 

farm  equipment  dealers 

Hardware  stores, 

Other 


2  3 


General  merchandise  group  stores 

Depai'tment  stores.... 

Limited  price  variety  stores.... 
Other  general  merchandise  stores 


Food  stores. 


44 
20,035 


11 
3,623 


18 
13,489 


15 
2,923 


Himber  of 
establish- 
ments 


44 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Automotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores'. 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  furnishings,  equipnent 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores..... 

Jewelry  stores 

Florists 

Camera,  photographic  siipply  stores. 


14 
7 
2 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (MA)  Not  available.    ...  Represents  zero, 

^roup  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53, 

'Limited  to  "employer"  establishments, 

^Includes  data  for  those  kinds  of  business  In  SIC  59  (ex.  591)  not  covered  in   any  of  the  lines  below. 
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F«C  No.  3. — Includes  the  area  known  as  "Stanford  Shopping  Center"  bounded  by  El  Camiiio  Real,  east  side  of  Quarry  Rd.,  south  side  of 

Arboretum  Rd.,  and  west  side  of  Willow  Rd. 


SIC 
oode 


Kind  of  busiseas 


SIC 
code 


Kind  of  business 


Nimber  of 
establish- 
ments 


54,58,591 


53  part, 3 
56,  57 


52,  55, 

59  ex.  591 


52 

S2S1 

S2  ex.  S2SL 

531 
533 
539 


Retail  stores,  total: ^ 

Umber 

Sales ($1,000), 

Convenience  goods  stores: 

Umber 

Sales (^,000) 

Sbai>ping  goods  stores:^ 

Hmber 

Sales (43.,  000) 

All  otber  stores: 

Nuiber 

Sales (^,000) 

Retail  stores,  total-* 

Unber,  bolldlng  materials,  hardware, 

faiB  etpilpient  dealers........... 

Hardware  stores 

Other 

Genexal  Bercbandlse  groiq>  stores^  ^.... 
Department  stores.................... 

Limited  price  variety  stores......... 

Otber  general  merchandise  stores 

Food  stores 


37 
23,352 


7 
2,288 


16 
19,157 


14 
1,907 


Ninber  of 
establish- 
ments 


37 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custom 

tailors 

Wcmen's  clothing,   specialty  stores.... 

Ready-to-wear  stores'. 

Foaily  clothing  stores  ' , 

Shoe  stores ., 

Other  apparel  stores , 

Furniture,  borne  furnishings,  equlpnent 

stores 

Furniture  stores , 

Other  heme  furnishings  stores , 

Household  appliance,  radio,  TV,  music 
stores. 

Eating,  drinking  places..... .,••......., 

Eating  places..... 

Drinking  places....................... 

Drug  stores,  proprietary  stores......... 

Other  retail  stores*. 

Liquor  stores 

Book,  stationery  stores. , 

Sporting  goods,  bicycle  stores.. , 

Jewelry  stores. 

Florists 

Camera,  photographic  siqiply  stores.... 


13 

2 
5 
5 
1 
5 


2 
10 

1 
3 

1 


mc  No.  4. — Includes  the  planned  centers  known  as  "Valley  Fair  and  Town  and  Country  Village"  and  stores  on  Stevens  Creek  Rd. 
from  Route  17  to  Henry  Ave. 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Hunher  of 

establisb- 

ments 


»,S6,S91 


53  part,' 
56,  57 


52,  55, 

59  ex.  591 


S2S1 

52  ex.  5251 

53  part* 
531 

533 
339 

54 


Retail  stores,  total: ^ 

Mober 

Sales (4a,000). 

CcDvenience  goods  stares: 

■oaber............... 

Sales (^,000). 

Shopping  goods  stares:^ 

Rumber , 

Sales ($1,000). 


All  otber  stores: 

Hoaber 

Sales.......... 


[(iijooo); 


BertaU  stores,  total^ 


Lmber,  boildlng  materials,  hardware, 
fam  eigilfunL  dealers............... 

Bardware  stores......^. ...,..,,.,., 

Otber , 


.2  3 


General  merchandise  gxoiq)  stares' 
Depairtment  stores ................ 

Tiiw1tr<Hl.  price  variety  stores.... 

Other  general  merchandise  stores 


Food  stores. 


74 
32,310 


23 
7,504 


32 
21,472 


19 
3,334 


Himber  of 

estahlisb- 

noits 


74 

2 

2 

4 
2 

1 
1 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Automotive  dealers. 


Gasoline  service  stations. 


,^>parel,  accessory  stores^ 

Hen's,  boys'  ai^iarel  stores,  custaa 

tailors.... 

HcBen's  clothing,  specialty  stores.. 
Beady-to-vear  stares'............. 

Flally  clothing  stores'............. 

Shoe  stores......................... 

Other  apparel  stores................ 


Fumitore,  bone  fnminMngs,  equiinent 
stores................................. 

Fmnlture  stores. ..................... 

Other  heme  furnishings  stores 

Houaebold  appliance,  radio,  TV,  music 
stores 


Katlng,  drinking  xtlaces. 
Bating  places......... 

Drinking  places.. 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores... 

Book,  stationery  stores. 

porting  goods,  bicycle  stares..... 
Jewelry  stores..................... 

Florists 

Canera,  photographic  aapply^  stores. 


3 

4 

19 

2 
7 
6 

9 

1 


12 
12 


10 
2 

1 

"  1 
1 
1 


Standard  Hcrtes:   (D)  Withheld  to  avoid  disclosure.    (HA)  Ifot  available.    ...  Represents  zero. 

*Groiq>  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds  of  business. 

^'Kxcltrfes  nonstore  retailers  (i.e.,  lyi-n  order,  direct  selling,  merchandise  vending  """•>'<"«'  operators)  part  of  SIC  53. 

'Ualted  to  "eaiployer"  establialments. 

'itelnles  data  for  those  ktnds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  lielow. 
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MRC  No.  5. — Includes  the  stores  in  the  area  bounded  by  Evelyn  Ave.,  Sunnyvale  Ave.,  Iowa  Ave.,  Mathilda  Ave.,  north  side  of 

Washington  Ave.,  and  Taaffe  Ave.  (Sunnyvale) 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Nunber  of 
establish- 
ments 


54,58,591 


53  part, ' 
56.  57 


52,  55 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Nunber 

Sales ($1,000) 

Convenience  goods  stores: 

Nunber. 

Sales (tL,000) 

Shopping  goods  stores:^ 

Nunber. 

Sales ($1,000) 

All  other  stores: 

Nunber 

Sales ($1,000) 

Retail  stores,  total^,........... 

Lunber,  hulldlng  materials,  hardware, 

faun  equlpnent  dealers 

Hardware  stores. ^ 

Other 

Qeneial  merchandise  group  stores^  ^.... 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores..... 

Food  stores. 


93 

16,612 


29 

6,573 


38 
7,905 


26 
2,134 


Hunber  of 
establish- 
ments 


92 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572.  5732 


58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Autcmotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores  , 

Men's,  boys'  apparel  stores,  custom 

tailors , 

Wanen's  clothing,  specialty  stores..., 

Ready-to-wear  stores'. , 

Fonily  clothing  stores  ' , 

Shoe  stores ,, 

Other  apparel  stores 

Furniture,  heme  fumishlnes,  equipment 

stores 

Furniture  stores 

Other  hone  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drinjdiig  places 

Eatiiig  places , 

Drlnkiiig  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  siqiply  stores . . . 


3 
4 

21 

4 
8 
6 

1 
7 

1 


10 
2 
4 


15 
5 
2 

1 
2 

1 

1 


MRC  No.  6. 


-Includes  the  stores  on  West  San  Carlos  from  Sunol  St.  to  Rutland  Ave.,  on  Race  St.  from  West  San  Carlos  St. 
Auzerais  Ave.,  and  on  Meridian  Rd.  from  West  San  Carlos  St.  to  Moorpark  Ave.  (San  Jose) 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 


53  part,- 
56,  57 


52,  55 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Nunber. 

Sales ($1,000).. 

Convenience  goods  stoics: 

Nunber 

Sales "..($1,000).. 

Shopping  goods  stores:^ 

Nunber. 

Sales ($1,000).. 


All  other  stores: 

Nunber 

Sales 


Retail  stores,  total^. 


!(EJ666)! 


Lunber,  building  materials,  hardware, 
farm  equipnent  dealers............... 

^rdware  stores 

Other 


2  3 


General  merchandise  group  stores' 
Department  stores............... 

Limited  price  variety  stores.... 

Other  general  merchandise  stores 


Food  stores. 


72 
27,055 


26 
6,543 


13 
(D) 


33 
(D) 


Nunher  of 
establish- 
ments 


72 


14 


55  ex. 
554 


554 


56 
561. 


567 


562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Automotive  dealers 

Gasoline  service  stations. 


,^>parel,  accessory  stores'^ 

Men's,  boys'  apparel  stores,  custcm 

tailors 

Wcmen's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores................ 

Other  apparel  stores 


Furniture,  home  furnishings,  equipiemt 

stores..... 

Furniture  stores 

Other  heme  furnishings  stores 

Bsusehold  appliance,  radio,  TV,  music 
stores 


Eating,  drinMng  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores. 

Book,  stationery  stores 

Sjportlng  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Canera,  jdjotographic  stQiply  stores. 


Standard  Notes:   (d)  Withheld  to  avoid  disclosure.    (MA)  Not  available.    ...  Represents  zero. 

^roup  totals  for  SIC  53  and  56  may  include  "naneraployer"  establishments  vbl.ch  could  not  tie  classified  by  detailed  kinds 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  In  any  of  the  lines  below. 
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of  business. 
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APPENDIX 

Procedures  and  Definitions 


CENSUS  DISCLOSURE  RULES 

In  accordance  with  Census  law,  any  data  which 
would  disclose  the  operations  of  an  individual 
establishment  or  business  organization  are  not 
published.  The  number  of  establishments  in  a 
kind  of  business  is  not  considered  a  disclosure 
by  these  rules,  so  that  this  item  is  shown  in 
instances  where  other  items  of  information  for 
the  same  kind  of  business  or  locality  are  sup- 
pressed. 

I  KINDS  OF  BUSINESS  COVERED 

I  This  rqx)rt  covers  all  establishments  (exc^t 
nonstore  retailers)  included  in  Retail  Trade,  de- 
fined in  accordance  with  the  principles  of  the 
Standard  Industrial  Classification  Manual  (1957  edi- 
tion) issued  under  the  auspices  of  the  Bureau 
of  the  Budget,  Executive  Office  of  the  Presi- 
dent. This  report  includes,  in  addition  to  re- 
tail trade  establishments,  hotels  and  motion  pic- 
ture theaters,  parts  of  major  groups  70  and  78 
of  the  SIC  Manual. 

I  Retail  Trade,  as  defined  in  the  SIC  Manual, 
and  as  covered  in  the  1958  Census  of  Business, 
includes  establishments  primarily  engaged  in  sell- 
ing merchandise  directly  to  personal,  hous^old, 
and  farm  users.  Excluded  from  Retail  Trade 
are  places  of  business  operated  by  membership 
clubs  and  open  only  to  their  own  members  or 
personnel,  such  as  restaurants  and  bars  operated 
by  country  clubs,  school  cafeterias,  cafeterias 
operated  by  industrial  plants   for  their  employ- 

I  ees,  establishments  operated  by  agencies  of  the 
Federal  Government  on  military  posts,  hospitals, 
etc. 

Data  for  nonstore  retailers— mail  order  houses, 
direct  selling  (house-to-house)  organizations,  and 
merchandise  vending  machine  operators— have  been 
excluded  from  the  tabulations  in  this  report,  but 
are  contained  in  other  publications  of  the  1958  Cen- 
.8U8  of  Business,  such  as  the  Area  Report  Series. 

i  METHOD  OF  ENUMERATION 

For  purposes  of  coverage  in  the  1958  Census 
ia€  Business,  retail  establishments  were  divided 
into  two  categories— those  with  some  paid  employ- 
ment during  1958,  i.e.,  the  "employer"  universe, 
and  those  with  no  paid  employment  during  1958, 
i.e.,  the  "nonemployer"  universe.  The  method 
1  of  obtaining  census  information  for  these  two 
groups  is  described  below. 


Enumeration  of  "Employers."- Information  for 
establishments  in  this  part  of  the  retail  trade 
field  was  obtained  by  means  of  a  mail  canvass. 
Report  forms  were  mailed  to  all  business  firms 
included  in  the  active  records  of  the  Internal 
Revenue  Service  as  subject  to  payment  of  Fed- 
eral Insurance  Contributions  Act  (FICA)  taxes 
(i.e.,  employers  of  one  or  more  persons)  and 
which  were  classified  in  the  records  of  the  Bu- 
reau of  Old-Age  and  Survivors  Insurance  (BOASI) 
as  wholly  or  partially  engaged  in  retail,  whole- 
sale, manufacturing,  and  mineral  industries.  Also 
included  were  those  classified  in  major  groups 
70  (except  702  and  704),  72,  73,  75,  76,  78,  and 
79  of  the  service  industries  portion  of  the  SIC 
Manual,  and  in  public  war^ousing,  SIC  major 
group  42,  except  421.  In  addition,  report  forms 
were  mailed  to  all  establishments  which  BOASI 
had  not  classified  by  kind  of  business  prior  to 
mailing  of  census  report  forms.  Each  estab- 
lishment was  mailed  a  report  form  appropriate 
to  its  BOASI  classification  (for  those  cases  for 
which  BOASI  classification  had  not  yet  been  es- 
tablished, a  general  purpose  form  was  used),  but 
its  census  classification  was  determined  by  re- 
plies   to  questions  on  the  coisus   report  form. 

Enumeration  of  "Nonemployers.*— This  group 
was  defined  to  include  retail  businesses  other  than 
those  represented  in  the  active  FICA  records  of 
the  Internal  Revenue  Service.  Information  for 
this  group  of  establishments  was  derived  from 
the  1958  Federal  income  tax  returns.  Information 
was  compiled  from  only  one-half  of  these  cases 
and  census  results  for  this  group  were  estab- 
lished by  multiplying  such  findings  by  two.  The 
"nonemployer"  s^ment  of  retail  trade,  although 
made  up  of  a  large  number  of  establishments, 
accounted  for  less  than  10  percent  of  the  total 
retail  trade  volume. 

Included  in  this  segment  were  only  those  non- 
employer  establishments  which  reported  a  sales 
volume  of  $2,500  or  more  during  1958.  Non- 
employer  establishments  reporting  a  sales  vol- 
ume of  less  than  $2,500  were  not  included  in 
these  tabulations,  regardless  of  the  period  of 
time  they  were  operated  during  the  year. 

COMPARISON  OF  THE  1954  AND 
1958  CENSUSES 

In  all  major  respects,  the  1954  and  1958  Cen- 
suses were  conducted  under  similar  conditions 
and  procedures.     Strict  comparability  in  the  data 
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for  the  two  censuses  is  limited  by  the  following 
factors: 

1.  The  physical  area  of  a  number  of  urban 
places  in  the  1958  Census  is  not  the  same  as  it 
was  in  1954  because  of  annexations  and  other 
boundary  changes  which  have  occurred  since  the 
1954  Census.  This  factor  should  be  taken  into 
consideration  in  evaluating  changes  in  census 
findings  from  1954,  as  in  each  census  the  sta- 
tistics for  urban  places  are  in  accordance  with 
the  boundaries  for  those  places  in  the  census 
year. 

2.  Whereas  in  the  1954  Census,  "leased 
departments"  (businesses  operated  as  departments 
of  a  retail  business,  under  different  ownership) 
were  counted  as  separate  establishments  and 
separately  classified  by  kind  of  business,  in  the 
1958  Census  they  have  been  combined  with  the 
retail  business  in  which  located.  As  a  result, 
it  is  anticipated  that  the  count  of  establishments 
will  be  approximately  25,000  less  in  the  1958 
Census  than  would  have  been  the  case  if  the 
1954  Census  procedure  had  been  followed.  In 
addition,  there  will  be  some  redistribution  in 
the  data  among  the  various  kinds  of  business 
categories  (e.g.,  the  figures  for  a  leased  shoe 
department  located  in  a  department  store  which 
were  tabulated  in  the  "shoe  store"  kind  of  busi- 
ness in  1954  are  included  with  "department 
store"  figures  in  the  1958  Census).  Leased 
departments  in  the  1954  Census  reported  sales 
of  approximately  one  billion  dollars. 

3.  Revisions  made  in  the  1957  edition  of  the 
SIC  Manual  have  necessitated  the  following  changes 
in  establishment  classifications  used  in  the  1954 
Census: 

a.  Musical  Instrument  stores  and  music 
and  record  shops  have  been  shifted  to  the  kind- 
of -business  group  "Furniture,  Home  Furnish- 
ings, Equipment  Stores"  from  the  group  "Other 
Retail  Stores." 

b.  Antique  stores  have  been  shifted  to 
the  group  "Other  Retail  Stores"  from  the  group 
"Furniture,  Home  Furnishings,  Equipment 
Stores." 

4.  Both  the  1954  and  1958  Censuses  ex- 
cluded those  businesses  with  no  paid  employment 
which  had  sales  volume  of  less  than  $2,500  in 
the  census  year.  To  the  extent  that  price  in- 
creases since  1954  resulted  in  increases  in  the 
dollar  volume  of  sales,  the  1958  Census  includes 
stores  with  a  lesser  physical  volume  of  business 
than  were  included  in  the  1954  Census.  While 
the  exact  magnitude  of  this  phenomenon  is  un- 
known, the  effect  on  total  volume  of  retail  sales 
undoubtedly  is  only  a  fraction  of  one  percent 
and  probably  has  little  effect  on  the  number  of 
stores  included  in  the  census. 


Both  the  1954  and  1958  Censuses  include  data 
for  some  "nonemployer"  establishments  in  the 
group  totals  but  not  in  the  detailed  kinds -of - 
business  totals  due  to  limitation  of  classification 
information  on  the  Federal  tax  returns.  In  the 
1954  data,  all  major  groups  (i.e.,  SIC  2  digit) 
included  some  such  establishments.  In  1958 
only  two  major  groups— SIC  53,  General  Mer- 
chandise Group,  and  SIC  56,  Apparel,  Accessory 
Stores— included  such  establishments.  In  neither 
census  was  it  found  feasible  to  classify  any 
"nonen^loyer"  establishments  as  "Ready-to-wear 
stores  (SIC  562)"  or  "Family  clothing  stores 
(SIC  565)"  and,  in  the  1954  Census,  it  similarly 
was  not  found  feasible  to  change  any  "nonemploy- 
er" establishment  as  "Men's,  boys' apparel  stores, 
custom  tailors  (SIC  561,  567)";  "Furniture  stores 
(SIC  5712)";  or  "Other  home  furnishings  stores 
(SIC  5713-15,  5719)."  Such  stores  were  classi- 
fied only  at  the  major  group  level. 

EXPLANATION  OF  TERMS 

Establishments .  —Census  of  Business  figures 
represent  a  summary  of  reports  for  individual  "es- 
tablishments" rather  than  "companies."  A  sep- 
arate report  was  obtained  for  each  location  where 
business  was  conducted,  including  each  location 
of  multiunit  organizations.  Each  rq;x)rt  was 
tabulated  in  accordance  with  the  physical  location 
at  which  the  business  was  conducted. 

Where  two  or  more  activities  were  carried  on 
at  a  single  location  under  a  single  ownership, 
all  activities  generally  were  grouped  together  as 
a  single  establishment,  and  the  entire  establish- 
ment was  classified  on  the  basis  of  its  major 
activity,  with  all  data  for  it  included  in  that  clas- 
sification. However,  in  cases  where  distinct 
and  separate  economic  activities,  for  which  dif- 
ferent industry  classification  codes  were  appro- 
priate, were  conducted  under  the  same  ownership 
at  a  single  location,  and  where  conditions  pre- 
scribed by  the  SIC  Manual  for  recognizing  the 
existence  of  more  than  one  establishment  were 
met,  separate  establishment  reports  for  each  of 
the  different  activities  were  reported  in  the  cen- 
suses. 

In  the  case  of  leased  departments,  i.e.,  \yhere 
separately  owned  businesses  are  operated  a^  de- 
partments of  a  retail  business  under  another 
ownership  (e.g.,  a  separately  owned  shoe  depart- 
ment store)  only  a  single  establishment,  combin- 
ing leased  departments  with  the  retail  establish- 
ment in  which  they  are  located,  is  recognized 
for  1958  Census  purposes. 

The  "number  of  establishments"  shown  in  this 
report  is  the  number  in  business  at  the  end  of 
the  census  year. 

Sales.— Sales  include  the  total  of  merchandise 
sold,   and  receipts  from  repairs  and  from  other 
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services  to  customers,  whether  or  not  payment 
was  received  in  1958.  Sales  are  normally  re- 
corded net  of  deductions  for  refunds  and  allow- 
ances for  merchandise  returned  by  customers. 
Total  sales  exclude  amounts  other  than  those  re- 
ceived from  customers,  such  as  income  from  in- 
vestments, rental  of  real  estate,  etc.  They  in- 
clude the  amount  of  local  and  State  sales  taxes 
and  Federal  excise  taxes  which  are  collected 
by  the  store  directly  from  customers  and  paid 
directly  by  the  store  to  a  local.  State,  or  Fed- 
eral taxing  agency.  Gasoline,  liquor,  tobacco, 
and  other  excise  taxes  which  are  paid  by  the  manu- 
facturer or  wholesaler  and  passed  along  to  the 
retailer  also  are  included. 

The  sales  figures,  therefore,  represent  total 
sales  and  receipts  of  all  establishments  primari- 
ly engaged  in  retail  trade.  They  do  not  include 
retail  sales  made  by  manufacturers,  wholesalers, 
service  establishments,  and  other  businesses  whose 
primary  activity  is  other  than  retail  trade.  They 
do,  however,  include  receipts  other  than  from  the 
sale  of  merchandise  at  retail  (e.g.,  service  re- 
ceipts, sales  to  industrial  users,  sales  to  other 
retailers,  «c.)  by  establishments  primarily  en- 
gaged in  retail  trade.  Although  the  count  of  es- 
tablishments as  tabulated  in  this  report  repre- 
sents the  number  in  business  at  the  end  of  the 
year,  the  sales  figures  include  sales  of  all  es- 
tablishments in  business  at  any  time  during  the 
year. 

Payroll,  entire  year.— Payroll  includes  salaries, 
wages,  commissions,  bonuses,  vacation  allowances, 
and  the  value  of  payments  in  kind  (such  as  free 
meals,  lodgings,  etc.)  paid  during  the  year  to 
all  employees.  Gratuities  received  by  employees 
from  patrons  are  not  included.  For  corporations, 
it  includes  amounts  paid  to  officers  and  execu- 
tives; it  does  not  include  compensation  of  pro- 
prietors or  of  partners  of  unincorporated  busi- 
nesses. Payroll  is  reported  before  deductions 
for  Social  Security,  income  tax,  insurance  dues, 
etc. 

Payroll— workweek  ended  nearest  November 
15.— This  item  consists  ofpayroll,  as  defined  above, 
which  was  paid  to  persons  on  the  payroll  in  the 
pay  period  ended  nearest  November  15,  1958. 
Establishments  whose  payroll  period  was  other 
tlian  a  week  were  requested  to  adjust  the  fig- 
ures to  a  weekly  basis. 

Paid  employees— workweek  ended  nearest  No- 
vember 15.— Paid  employf?e«  rnnBiar  nf  rhp  niim- 
ber  of  employees,  including  salaried  officers  and 
executives  of  corporations,  who  were  <m  the  pay- 
roll for  the  workweek  ended  nearest  November 
15,  but  not  prc^rietors  or  partners  of  unincorpo- 
rated businesses. 


"Full  workweek"  employees.— "Full  workweek" 
en^)loyees  includes  employees,  whether  regular  or 
seasonal,  who,  for  the  specified  pay  period,  were 
paid  for  working  at  least  the  number  of  hours 
typically  worked  in  a  week  by  employees  of  the 
reporting  establishment.  All  other  employees 
paid  during  that  workweek  were  reported  as  part- 
workweek  employees. 

KIND-OF-BUSINESS  CLASSIFICATIONS 

Establishments  covered  by  the  1958  Census  were 
assigned  a  kind-of-business  classification  in  ac- 
cordance with  the  provisions  of  the  1957  edition 
of  the  SIC  Manual.  It  should  be  noted  that  kind- 
of-business  classifications  are  not  interchange- 
able with  commodity  classifications.  Most  busi- 
nesses sell  a  number  of  kinds  of  commodities. 
The  kind-of-business  code  assigned  generally 
reflects  either  the  individual  commodity  or  com- 
modity group  which  is  the  primary  source  of  the 
establishment's  receipts  or  some  mixture  of  differ- 
ent commodities  which  characterize  the  estab" 
lishment's  business.  Thus,  the  classification  of 
establishments  by  kind  of  business  generally  does 
not  make  it  possible  to  determine  either  the  num- 
ber of  establishments  handling  a  particular  com- 
modity or  die  sales  of  that  commodity.  For 
example,  the  "food  group"  classification  ^eludes 
stores  selling  some  food  if  the  sale  of  food  is 
not  the  primary  source  of  receipts;  moreover, 
even  though  stores  are  classified  as  "food  stores" 
some  of  their  receipts  may  be  derived  from  the  sale 
of  nonfood  products. 

As  noted  in  the  section  on  "Method  of  Enu- 
meration," the  1958  Census  findings  are  based 
on  r^nrts  from  two  different  sources.  "Em- 
ployer" establishments  were  canvassed  by  mail 
and  were  required  to  complete  report  forms 
especially  designed  for  this  census.  "Nonem- 
ployer"  establishmoits,  however,  were  included 
in  the  census  on  ilie  basis  of  information  sup- 
plied on  the  1958  Federal  income  tax  r^x)rt. 
Because  of  the  nature  of  tiie  information  avail- 
able on  the  tax  form,  the  kind-of-business  classi- 
fications based  on  that  form  represent  primarily 
"self -designation."  In  some  cases  this  informa- 
tion was  adequate  for  classification  at  the  kind- 
of-business  group  level  but  not  for  detailed  kinds 
of  business.  (See  "Comparisons  of  the  1954 
and  1958  C^isuses,"  above.) 

The  classifications  based  on  tlie  census  forms, 
on  the  other  hand,  reflect  the  information  on  the 
commodity  "composition"  of  the  establishment  as 
revealed  by  the  census  classification  inquiries. 
The  effect  of  the  two  different  sources  on  uni- 
formity of  classification,  as  reflected  in  the 
measurement  of  dollar  volume  of  sales  is  minor. 
In  total,  die  "nonemployer"  establishments  ac- 
count for  less  than   10  percent  of  retail  sales 
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and,  in  most  cases,  it  is  likely  that  the  "self- 
designated"  classification  would  be  consistent  with 
that  derived  from  more  comprehensive  information. 

The  data  in  this  report  for  two  major  SIC 
groups,  55  and  59,  have  been  subdivided,  making 
it  necessary  to  arrive  at  SIC  major  group  totals 
by  addition  (see  description  below  for  these  major 
groups).  In  addition,  data  for  that  part  of  SIC 
group  53  which  relates  to  nonstore  retailers 
are  not  included  in  this  report. 

Lumber,  Building  Materials,  Hardware,  Farm 
Equipment  Dealers  (SIC  Major  Group  52) 

Establishments  primarily  selling  lumber,  build- 
ing materials,  the  basic  lines  of  hardware,  paint, 
wallpaper,  glass,  electrical  supplies,  roofing  ma- 
terials, and  other  supplies  and  equipment  for  home 
construction.  Establishments  primarily  selling 
farm  equipment  are  also  included.  Establishments 
In  this  group  sell  to  contractors  as  well  as  to 
the  general  public. 

Hardware  stores  (SIC  5251).—  Establishments 
primarily  selling  a  number  of  basic  hardware 
lines,  such  as  tools,  builders'  hardware,  paint 
and  glass,  housewares  and  household  appliances, 
cutlery,  and  roofing  materials.  These  establish- 
ments may  also  sell  farm  implements. 

General  Merchandise  Group  (SIC  Major  Group  53, 
Except  For  "Nonstore  Retailers") 

This  group  includes  all  establishments  within 
SIC  major  group  53— "General  Merchandise"  ex- 
cept for  "nonstore"  establishments. 

The  data  for  establishments  in  this  group  in 
the  1958  Census  of  Business  as  compared  with 
the  1954  Census  of  Business  are  affected  by  the 
treatment  in  1958,  of  leased  departments  as  parts 
of  the  establishment  within  which  they  operate 
rather  than  as  separate  establishments.  The 
data  for  department  stores  are  most  affected 
by  this  change. 

Department  stores  (SIC  531).— Establishments 
normally  employing  25  or  more  people  and  en- 
gaged in  selling  some  items  in  each  of  the  fol- 
lowing lines  of  merchandise: 

1.  Furniture,  home  furnishings,  appliances, 
radio  and  TV  sets 

2.  A  general  line  of  apparel  for  the  family 

3.  Household  linen  and  dry  goods 

An  establishment  with  total  sales  of  less  than 
$5,000,000,  in  which  sales  of  any  one  of  these 
groupings  is  greater  than  80%  of  total  sales, 
is  not  classified  as  a  department  store. 

An  establishment  with  total  sales  of  $5,000,000 
or  more  is  classified  as  a  department  store 
even    if    sales    of  one  of  the  groups   described 


above  is  more  than  80%  of  total  sales,  provided 
that  the  combined  sales  of  the  other  two  groups 
is  $500,000  or  more.  Relatively  few  stores 
are  included  in  this  classification  as  a  result 
of  this  special  rule  and  most  of  those  which  are 
would  otherwise  have  been  classified  in  the  ap- 
parel group  (SIC  major  group  56). 

Limited  price  variety  stores  (SIC  533).— Es- 
tablishments  primarily  selling  a  variety  of  mer- 
chandise in  the  low  and  popular  price  ranges, 
such  as  stationery,  gift  items,  women's  acces- 
sories, toilet  articles,  light  hardware,  toys,  house- 
wares, confectionery.  These  establishments  fre- 
quently are  known  as  "5  and  10  cent"  stores 
and  "5  centd  to  a  dollar"  stores,  although  mer- 
chandise is  usually  sold  outside  these  price  ranges. 

Classification  of  all  stores  in  this  category 
is  primarily  based  on  self-designation  by  the  store 
operators.  The  self-designation  was  supplemented 
by  the  addition  to  the  1958  Census  report  form 
of  a  question  on  food  sales,  the  answers  to  which 
resulted  in  removing  from  this  category  a  sig- 
nificant number  of  smaller  establishments  included 
under  this  heading  in  the  1954  tabulations. 

Food  Stores  (SIC  Major  Group  54) 

Establishments  primarily  selling  food  for  home 
preparation  and  consumption.  Establishments  pri- 
marily selling  prepared  food  and  drinks  for  con- 
sumption on  their  own  premises  are  classified 
as  "Eating  and  Drinking  Places"  (SIC  major 
group  58),  and  stores  primarily  engaged  in  selling 
packaged  beers  and  liquors  are  classified  sepa- 
rately as  "liquor  stores." 

Automotive  Dealers  (SIC  Major  GrtMjp  55, 
Except  554) 

NOTE:  This  group  does  not  include  estab- 
lishments primarily  engaged  in  selling  trucks 
and  motorized  industrial  equipment.  Such  es- 
tablishments are  included  in  the  Wholesale  Trade 
portion  of  the  Census  of  Business. 

Passenger  car  dealers,  franchised  and  non- 
franchised  (SIC  551,  552).— Establishments  pri- 
marily selling  new  automobiles,  or  new  and  used 
automobiles  and  trucks.  These  establishments 
frequently  operate  repair  shops  and  used  car 
lots  and  may  carry  stocks  of  replacement  parts, 
tires,  batteries,  and  automotive  accessories.  Used 
car  lots  and  repair  shops  operated  by  franchised 
dealers  are  not  recognized  as  separate  estab- 
lishments. Data  for  such  operations  are  con- 
solidated in  this  category  with  other  data  for 
franchised  passenger  car  dealers.  Establish- 
ments primarily  selling  used  cars  and  trucks  and 
not  holding  a  franchise  for  the  sale  of  new  pas- 
senger cars  are  also  included. 
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Tire,  battery,  accessory  dealers  (SIC  553).— 
Establishments  primarily  selling  new  automobile 
tires,  batteries,  automobile  seat  covers,  and  auto- 
mobile parts  and  accessories.  Establishments 
primarily  selling  used  merchandise  in  these  cate- 
gories are  classified  as  "secondhand  stores," 
(SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

Establishments  primarily  selling  gasoline  and 
other  automotive  petroleum  products.  Establish- 
ments called  garages  but  deriving  the  larger 
part  of  receipts  from  gasoline  and  oil  sales 
are  included. 

Apparel,  Accessory  Stores  (SIC  Major  Group  56) 

Establishments  in  this  group  are  primarily 
engaged  in  selling  clothing  of  all  kinds  and  re- 
lated articles  for  personal  wear  and  adornment. 
Not  Included  in  this  group  are  the  establish- 
ments which  meet  the  criteria  for  department 
stores  or  general  merchandise  stores  (SIC  531 
and  part  of  5392),  even  though  most  of  their 
receipts  are  from  the  sale  of  apparel  and  ap- 
parel accessories. 

Men's,  boys'  apparel  stores,  custom  tailors  (SIC 
561  and  5671).- -Establishments  primarily  engaged 
in  selling  men's  and  boys'  outerwear  and  furnish- 
ings such  as  shirts,  hatp,  underwear,  hosiery, 
etc.  Also  included  are  establishments  primari- 
ly engaged  in  the  making  and  selling  of  outer- 
wear to  individual  order  from  stocks  of  material 
carried  in  their  inventory. 

Wonien's  clothing,  sf)ecialty  stores  (SIC  562, 
563,  568).— Establishments  primarily  selling  wom- 
en's apparel  and  apparel  accessories  of  all  types, 
including  women's  ready-to-wear  stores,  furriers, 
and  the  various  specialty  shops. 

Women's  ready-to-wear  stores  (SIC  562).— 
Establishments  primarily  selling  women's  and 
girls'  apparel.  Establishments  are  included  in 
this  category  provided  (1)  their  sales  of  all  typ>es 
of  apparel  (except  as  noted  in  the  definition  for 
general  merchandise  group  stores)  account  for 
80%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
en's and  cirls'  apparel  are  3  or  more  times  the 
sales  of^ll  men's  and  boys'  apparel,  and  (3) 
sales  of  women's  and  girls'  coats,  suits,  and  dress- 
es are  at  least  one-third  of  sales  of  all  women's 
and  girls'  apparel.  Establishments  primarily 
selling  garments  made  to  customer  order  are  clas- 
sified as  custom  tailors  (SIC  567). 

Family  clothing  stores  (SIC  565). — Establish  - 
maits  primarily  selling  clothing,  furnishings,  and 
accessories  for  men,  women,  and  children,  with- 
out specializing  in  any  one  Une.  Establishments 
are  included  in  this  cat^ory  provided  (l)their 
sales  of  all  types  of  apparel  (except  as  noted  in 


the  definition  for  general  merchandise  group  stores) 
account  for  80%  or  more  of  their  total  sales, 
(2)  sales  of  all  women's  and  girls'  apparel  items 
are  not  more  than  3  times  the  sales  of  all  men's 
and  boys'  items,  and  (3)  the  sales  of  all  men's 
and  boys'  apparel  items  are  not  more  than  3 
times  the  sales  of  all  women's  and  girls'  apparel 
items. 

Shoe  stores  (SIC  566).— Establishments  primarily 
selling  shoes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  family  shoe  stores;  and  chil- 
dren's, juveniles'  shoe  stores. 

Furniture,  Hoihe  Furnishings,  Equipment  Stores 
(SIC  Major  Group  57) 

Establishments  primarily  selling  merchandise 
used  in  furnishing  the  home,  such  as  furniture, 
floor  coverings,  draperies,  glass  and  chinaware, 
domestic  stoves,  refrigerators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radio 
and  TV  sets.  Also  included  are  musical  instru- 
ment stores  and  music  and  record  shops,  kinds 
of  business  which  in  the  1954  Census  of  Busi- 
ness were  included  in  the  group  "Other  Retail 
Stores."  Antique  stores,  which  in  the  1954  Census 
were  included  in  this  group  are  now  included  with 
"Other  Retail  Stores." 

Furniture  stores  (SIC  5712).— Establishments 
primarily  selling  hous^old  furniture,  mattresses, 
springs,  and  other  sleep  equipment.  Also  included 
in  this  classification  are  establishments  selling 
hous^old  appliances,  record  players,  and  radio 
and  TV  sets,  provided  the  receipts  from  sales 
of  furniture  and  sleep  equipment  exceed  those 
from  sales  of  the  other  conmiodity  lines  named. 

Other  home  furnishings  stores  (SIC  571  except 
57 12) . — Establishments  primarily  selling  home  fiir- 
nishings  other  than  hous^old  furniture,  mat- 
tresses, springs,  and  other  sleep  equipment.  In- 
cluded are  stores  primarily  engaged  in  selling 
such  lines  of  home  furnishings  as  floor  coverings; 
drapery,  curtains,  slip  covers,  upholstery  materi- 
als; china,  glassware,  metalware;  lamps  and  lamp- 
shades, blinds  and  window  shades;  etc. 

Housdiold  appliances,  radio,  TV  stores  (SIC 
572  and  5732).— Establishments  primarily  engaged 
in  selling  household  appliances  (such  as  electric  and 
gas  refrigerators,  stoves,  vacuum  cleaners,  wash- 
ing machines  and  dryers,  freezers,  electric  irons, 
percolators,  hot  plates,  etc.)  and  radios,  television 
sets,  and  record  players.  The  retail  establishments 
(primarily  engaged  in  the  sale  of  electric  and  gas 
appliances  for  household  use)  op>erated  by  public 
utility  firms  are  included  in  this  category. 

Music  stores  (SIC  5733).— Establishments  pri- 
marily  selling  musical  instruments  such  as  organs, 
pianos,  horns,  stringed  instruments,  drums,  xylo- 
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phones,  etc.   Also  those  establishments  primarily 
selling  phonograph  records  and  albums. 

Eating  Places  (SIC  5812) 

Establishments  primarily  engaged  in  selling 
prepared  foods  and  drinks  for  consumption  on  their 
own  premises. 

Drinking  Places  (SIC  5813) 

Establishments  primarily  engaged  in  selling 
drinks,  such  as  beer,  ale,  wine,  liquor,  and  other 
alcoholic  beverages  for  consumption  on  their  own 
premises. 

Drug  Stores,  Proprietary  Stores  (SIC  591) 

Establishments  which  sell  prescriptions,  drugs, 
or  proprietary  medicines  in  combination  with  lines 
such  as  cosmetics,  toiletries,  tobacco,  magazines 
and  books,  and  novelty  merchandise.  Those  stores 
which  sell  prescriptions  are  classified  as  drug 
stores,    the    remainder    as    proprietary    stores. 

Other  Retail  Stores    (SIC  Major  Group  59, 
Except  SIC  591) 

Liquor  stores  (SIC  592),  also  government-oper- 
ated liquor  stores  (SIC  Major  Group  92  and  93).— 
Establishments  primarily  selling  packaged  alco- 
holic beverages  such  as  ale,  beer,  wine,  and  whisky 
for  consumption  off  the  premises.  Liquor  stores 
operated  by  States,  counties,  and  municipalities 
are  includeid.  Stores  primarily  selling  prepared 
drinks  for  consumption  on  the  premises  are  not 
included  in  this  category  but  are  classified  with 
drinking  places  (SIC  5813). 

Book  stores  (SIC  5942).— Establishments  pri- 
marily selling  new  books  and  periodicals. 

Stationery  stores  (SIC  5943). — Establishments 
primarily  selling  stationery  items,  such  as  writing 


paper,  tablets,  accounting  forms,  legal  forms, 
greeting  cards,  post  cards,  and  school  and  office 
supplies. 

Sporting  goods  stores  (SIC  5952).— Establish- 
ments primarily  selling  a  general  or  specialized 
line  of  sporting  goods  and  equipment  for  hunting, 
camping,  fishing,  skiing,  riding,  tennis,  golf,  and 
other  sports,  and  gymnasium  and  playground  equip- 
ment. 

Bicycle  shops  (SIC  5953).— Establishments  pri- 
marily selling  bicycles  and  bicycle  parts  and 
accessories. 

Jewelry  stores  (SIC  597).— Establishments  pri- 
marily  selling  any  combination  of  the  lines  of 
jewelry,  such  as  diamonds  and  other  precious 
stones;  rings,  bracelets  and  brooches;  sterling  and 
plated  silverware;  and  watches  and  clocks. 

Florists  (SIC  5992).— Establishments  primarily 
selling  cut  flowers  and  growing  plants .  Greenhouses 
and  nurseries  are  not  included  in  the  Census  of 
Business. 


DATA  FOR  MAJOR  RETAIL  CENTERS 

Due  to  the  relatively  small  number  of  establish- 
ments in  the  Major  Retail  Centers,  sales  figures 
are  shown  only  for-- 


1. 
2. 


3. 


Retail  stores,  total. 

Convenience  goods  stores,  i.e..  Food  stores 
(SIC  54),  Eating  and  drinking  places  (SIC  58), 
and  Drug,  proprietary  stores  (SIC  591). 
Shopping  goods  stores,  i.e..  General  mer- 
chandise stores  (SIC  53  pt.).  Apparel, 
accessory  stores  (SIC  56),  and  Furniture, 
home  furnishings,  equipment  stores  (SIC  57). 
AH  other   retail  stores  (SIC  52, 55,  599). 
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business  detail  will  vary  in  accordsince  with  the  number  of 
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Volume  V.  SEI^CTED  SERVICE  TRADES,  SUMMARY 
STATISTICS — A  United  States  summary  chapter  and  sepa- 
rate chapters,  presenting  statistics  by  kind  of  business  and 
geographic  areas,  for  such  subjects  as  receipts -size  of 
establishments,  employment-size  of  establishments,  legal 
formi  of  organization,  single  units  and  multiunits,  laundries 
and  cleaning  plants,  motion  pictures,  and  hotels  and  motels. 
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PREFACE 


AUTHORITY  AND  SCOPE 

The  1958  Census  of  Business  along  with  the  1958  Censuses 
of  Manufactures  and  Mineral  Industries  was  required  by  law 
under  13  U.S.C.,  sections  131  and  224.  These  censuses  covered 
businesses  operated  in  the  continental  United  States,  Alaska, 
Hawaii,  Guam,  and  the  Virgin  Islands.  A  separate  Census  of 
Business  and  Manufactures  for  1958  was  also  conducted  in 
Puerto    Rico    Jointly    with    the  Conunonwealth  Government. 

The  1958  Census  of  Business  covered  retail  trade,  wholesale 
trade,  selected  services,  and  public  warehousing.  This  report 
provides  findings  for  retail  stores  in  selected  central  business 
districts  and  in  major  retail  centers;  and  for  hotels  and  motion 
picture  theaters   in  the  selected  central  business  districts. 

AREAS  COVERED 

Each  of  the  reports  in  this  series  covers  a  separate  standard 
metropolitan  statistical  area  and  includes  data  for  the  central 
business  district  (or  central  business  districts)  in  the  specified 
standard  metropolitan  statistical  area,  as  well  as  for  each  Cen- 
sus-delineated major  retail  center  (MRC)  located  in  the  same 
standard  metropolitan  statistical  area  (SMSA).  The  number  of 
MRC's  for  which  data  are  shown  in  a  single  SMSA  vary  from 
none  to  about  two  dozen.  The  entire  series  of  reports  covers 
97  SMSA's,  and  provides  data  for  109  CBD's  and  some  500 
MRC's. 

DEUNEATION  OF  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

Because  many  large  cities  had  no  officially  defined  area 
representing  their  "Central  Business  District.'it  was  necessary 
for  the  Bureau  of  the  Census  prior  to  the  1954  Census  of 
Business  to  arrange  for  the  delineation  of  such  districts  before 
a  program  to  ubulate  Census  data  for  them  could  be  imple- 
mented. The  delineation  of  central  business  districts  was  ac- 
complished with  the  cooperation  of  the  Census  Tract  Committees 
in  the  large  cities  included  in  the  central  business  district  (CBD) 
program.  In  their  work  on  the  CBD's  the  Census  Tract  Com- 
mittees obtained  the  representation  of  a  variety  of  local 
interests,  such  as  business  firms  and  associations,  newspapers, 
planning  agencies,  welfare  organizations,  local  governmental 
bodies,  etc.  Central  business  districts  have  been  delineated  only 
in  those  cities  of  100,000  or  more  inhabitants  (according  to  the 
1950  Census  of  Population  or  a  subsequent  special  census  prior 
to  1959)  in  which  there  was  a  local  Census  Tract  Committee 
recommendation  for  such  an  area  in  response  to  an  inquiry  from 
the  Census  Bureau. 

The  objective  of  the  CBD  program  was  stated,  as  follows,  in 
a  letter  from  the  Director  of  the  Census  Bureau  to  the  Census 
Tract  Conunittees: 

"The  primary  objective  of  this  operation  is  to  provide  a 
basis  for  comparing  changes  in  business  activity  in  the  Cen- 
'      tral   Business  District  with  those  in  the  remainder  of  the 
!      metropolitan  area  or  of  the  central  city." 

Because  there  are  no  generally  accepted  rules  for  determining 
what  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 
did  not  provide  rigid  specifications  for  defining  the  CBD  but  (1) 
provided  a  general  characterization  of  the  CBD,  describing  it  as 
'an  area  of  very  high  land  valuation,  an  area  characterized  by  a 
high  concentration  of  retail  businesses,  offices,  theaters,  hotels, 
;  and  "service"  businesses,  and  an  area  of  high  traffic  flow";  and 
(2)  required  that  the  CBD  ordinarily  should  be  defined  to  follow 


existing  tract  lines,  i.e.,tocon8istofoneof  more  whole  Census 
tracts.  The  emphasis  put  on  tracts  was  based  on  the  anticipation 
that  other  Census  statistics  than  those  derived  from  the  Census 
of    Business    might    conveniently    be    tabulated    for  CBD's. 

It  was  recognized  that  the  tract  basis  for  CBD's  might 
lead  to  the  inclusion  of  some  land  area  not  properly  within 
a  strictly  defined  CBD  or  to  the  exclusion  of  a  sntall  por- 
tion of  what  should  be  in  the  CBD.  It  was  believed  that  this 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnitudes  being  measured.  Provision,  however,  was  made 
for  splitting  tracts  where  a  serious  problem  was  encountered. 
The  use  of  tract  lines  for  boundaries  also  was  consistent  with 
the  desire  to  keep  CBD  boundaries  constant,  in  order  to  maxi- 
mize the  value  of  comparisons  over  time.  Although  it  was 
recognized  that  the  CBD  strictly  defined  would  tend  to  change 
over  time.  It  was  felt  that  the  inexactitude  resulting  from  the 
use    of   fixed   boundaries    would    not    prove  to  be  serious. 

In  some  cities  where  there  had  been  a  previously  established 
central  business  district  or  similar  area  which  substantially 
corresponded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  in 
the  Bureau's  CBD  program. 

Data  for  a  total  of  95  CBD's  were  provided  in  the  1954 
Census  of  Business.  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  in  97  standard  metropolitan  statistical 
areas.  A  number  of  cities  have  made  minor  changes  in  the 
boundaries  of  their  CBD's  due  mainly  to  revisions  in  tract 
boundaries.  In  only  one  city,  Minneapolis,  has  a  previously 
defined  CBD  been  significantly  changed. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  and  data  from  them  have  been  tabulated,  as  part  of 
the  1958  Census  of  Business  program.  The  major  retail  cen- 
ters (MRC's)  were  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metropolitan  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  themselves)  which  include 
a  major  general  merchandise  store— usually  a  department 
store.  KQlC's  were  not  delineated  if  the  publication  of  data 
for  them  would  result  in  violation  of  Census  rules  prohibiting 
disclosure  of  information  for  individual  firms. 

MRC's  include  not  only  the  planned  suburban  shopping  center 
but  also  the  older  string  street  and  neighborhood  developments 
which  meet  the  above  prerequisites.  Frequently  the  boundaries 
of  a  single  MRC  include  stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the  planned  portion. 
In  general  the  boundaries  of  the  MRC's  have  been  established 
to  include  all  adjacent  blocks  containing  at  least  one  store  in 
the  general  merchandise,  apparel,  or  furniture -appliance 
groups  of  stores,  and  where  a  planned  center  is  involved  in- 
clude all  of  the  center. 

In  those  cities  within  the  standard  metropolitan  statistical 
areas  (SMSA's)  covered  by  this  series  of  reports  which  were 
not  of  sufficient  size  to  qualify  for  the  delineation  of  a  central 
business  district,  no  MRC's  were  delineated  unless  at  least  two 
such  centers  could  be  defined. 


For  explanation  of  procedures  and  definitions,  see  Appendix. 
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Table  1.— HETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISmENTS:  1958  AND  1954 

CENTRAL  BUSINESS  DISTRICT  OF  SAVANNAH 

Establishments,  Sales,  Annual  Payroll,  and  anployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958 


Estab- 
lish- 
ments-'^ 


(number) 


Sales 1 


($1,000) 


Payroll, 

entire 

year 

($1,000) 


Paid  employees, 

vorlfweelc  ended 

nearest  Nov,  15 


Total 
(nimber) 


Full 
workvreek 

(number) 


1954 


Estab- 
lish- 
ments^ 


(nvmber) 


Sales '^ 


($1,000) 


Payroll, 

entire 

year 

($1,000) 


52 

5251 

52  ex.  5251 

53  part  2 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total^ 

Lumber,  building  materials,  hardvreire, 

f aim  etjuipment  dealers 

Hardware  stores 

Other 

Genertil  merchandise  group  stores^  ^ ... 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores .... 

Food  stores 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custcm 

tailors  * 

Wanen's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  heme  furnishings,  equipment 

stores 

Furniture  stores* 

Other  heme  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores . . 


SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


312 


61,177 


983 
910 


8,619 


6 

1,479 

217 

4 

(D) 

(D) 

2 

(D) 

(D) 

18 

9,902 

1,600 

4 

(D) 

(D) 

7 

3,577 

587 

7 

(D) 

(D) 

26 

5,447 

372 

16 

11,290 

1,229 

14 

945 

100 

75 

14,652 

1,984 

14 

2,510 

(D) 

24 

4,970 

679 

18 

4,615 

630 

15 

4,534 

496 

17 

2,334 

336 

3 

(D) 

(D) 

33 

6,463 

1,071 

21 

4,627 

701 

2 

(D) 

(D) 

9 

(D) 

(D) 

51 

3,711 

772 

42 

3,263 

743 

9 

397 

29 

9 

1,401 

177 

64 

5,626 

1,097 

5 

238 

9 

5 

720 

155 

4 

(D) 

(D) 

14 

2,332 

585 

3 

29 

2 

276 
139 


3,558 


71 
(D) 
(D) 

874 
(D) 
402 
(D) 

205 

274 

48 

796 

(D) 
339 
314 
212 
111 
(D) 


335 
242 
(D) 

(D) 

508 

495 

13 

90 

364 

12 

38 

(D) 

128 

2 


202 
73 


3,158 


63 
(D) 
(D) 

646 
(D) 
264 
(D) 

191 

269 

46 

680 

(D) 
299 
276 
152 
104 
(D) 


332 
240 
(D) 

(D) 

485 

473 

12 

83 

359 

12 

33 

(D) 

128 

2 


181 
50 


338 


58,946 


6 

1,172 

4 

(D) 

2 

(D) 

21 

11,681 

3 

(D) 

8 

3,421 

10 

(D) 

33 

5,049 

14 

11,531 

15 

724 

81 

12,083 

15 

2,217 

27 

4,342 

16 

3,652 

13 

2,404 

23 

2,653 

3 

467 

32 

5,981 

16 

3,911 

4 

853 

12 

1,217 

55 

3,426 

45 

2,950 

10 

476 

9 

1,355 

72 

5,944 

10 

482 

3 

(D) 

2 

(D) 

17 

2,547 

2 

(D) 

1 

(D) 

713 
1,001 


8,378 

175 
(D) 
(D) 

1,815 
(D) 
486 
(D) 

297 

1,268 

81 

1,723 

359 
586 
507 
344 
370 
64 


1,096 
735 
211 

150 

705 

668 

37 

185 

1,023 
23 
(D) 
(D) 
634 
(D) 
(D) 


239 
207 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (KA)  Not  available.    ...  Represents  zero. 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

^1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified  as 
stores.  The  1954  sales  of  leased  departments  in  general  merchandise  group  stores  (SIC  53  pt.)  which  are  most  affected,  were  reported 
as   $672,000   of  which  $435,000   are  included  in  SIC  56. 

*1954  data  limited  to  "employer"  establishnents . 

'Both  1954  and  1958  data  limited  to  "employer"  establishnents. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


SAVANNAH,  GA.,  AREA 


Table  2.— RETAIL  STORBS  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 

CITY  OF  SAVANNAH 

Establlsbnents,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Bvuslness 


SIC  code 


Kind  of  business 


19^8 


Estab- 
lish- 
ments^ 


(number) 


Sales^ 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  en^jloyees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


1954 


Estab- 
Ush- 
ments  ^ 


(number) 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


52 

525i. 

52  ex.  5251 

53  part* 
531 

533 
539 


54 

55  ex.  554 

554 

56 

561, 

567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 
5813 

591 

59  ex,  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 


Retail  stores,  total 


Lumber,  building  materials,  hardware, 

f £mn  equipment  dealers 

Hardware  stores 

Other 


General  merchandise  groiq)  stores*  ^. 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores.. 


Food  stores 

Automotive  dealers 

Gasoline  service  stations. 


Apparel",  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors* 

Women's  clothing,  specialty  stores... 

Ready-to-wear  stores ' 

Family  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 


Eating,  drlni±ng  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores* 

Llqxior  stores , 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


1,320 

39 

9 

30 

54 

6 

22 

22 

324 
75 

165 

95 

17 
33 
26 
19 
19 
5 


43 
13 

32 

188 

146 

42 

64 

228 

51 
9 
10 
20 
20 


11 


(D) 

10,327 
1,338 
8,989 

20,057 

13,457 

(D) 

(D) 

39,192 

31,110 

10,761 

(D) 

(D) 
5,956 
5,563 
6,180 
2,504 

677 


10,407 

6,402 

(D) 

(D) 

8,347 
6,851 
1,496 

6,001 

16,107 

4,579 

806 

519 

2,564 

530 


2,789 
(D) 


(D) 

1,321 

182 

1,139 

3,036 

2,162 

(D) 

(D) 

2,179 

3,238 

943 

(D) 

^n 

750 

665 

354 

70 


1,616 
982 
(D) 

(D) 

1,506 

1,419 

87 

739 

2,119 
305 
163 
(D) 
617 
119 


848 
(D) 


(D) 


430 

56 

374 

1,463 
891 
(D) 
(D) 

1,128 

777 

453 

(D) 

(P) 
386 

359 

291 

122 

42 


502 
293 
_(D) 

(D) 

1,020 

967 

53 

356 

938 

214 
45 
(D) 
134 
101 


598 
(D) 


(D) 


398 

48 

350 

1,068 
672 
(D) 
(D) 

966 

767 

410 

(D) 

320 

225 

lU 

37 


496 
291 
(D) 

(D) 

954 

908 

46 

327 

893 
202 

38 
(D) 
134 

99 


560 
(D) 


1,338 


143,953 


30 

7 

23 

6,482 
(D) 
(D) 

46 

4 
22 
20 

17,821 

10,325 

(D) 

3,677 

402 

33,004 

50 

27,322 

168 

9,926 

102 

13,779 

38 
22 
16 
23 
7 

2,465 
4;  §93 
3,994 
2,812 
2,653 
956 

79 
30 
13 

9,397 

5,809 

(D) 

30 

(D) 

193 

133 

60 

9,617 
6,878 
2,739 

56 

4,541 

212 

37 

4 

7 

22 

22 

1 

12,064 
2,257 
257 
(D) 
2,869 
580 
(D) 

2,454 
2,000 


16,484 

848 
(D) 
(D) 

2,741 

1,750 

(D) 

(D) 

1,796 

3,047 

770 

1,961 

391 
662 
554 
408 
370 
130 


1,503 
969 
267 

(D) 

1,440 

.1,194 

246 

618 

1,760 
151 
74 
(D) 
676 
106 
(D) 


863 
411 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure. 


(NA)  Not  available. 


.-,   .    ».».,  ..-.  _.—..> — -^.    ...  Represents  zero. 

All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establlsh- 
■ents  vdiich  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are  separately  oltissified  as 
stores. 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "anployer"  establlsbnents. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


8 


CENTRAL  BUSINESS  DISTRICT  STATISTICS 


TalJle  3.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 

SAVANNAH  STANDARD  METROPOLITAN  STATISTICAL  AREA 


Establishments,  Sales,  Annual  Payroll,  and  Employees,  by  Kind  of  Business 


SIC  code 


Kind  of  bxisiness 


1958 


Estab- 
lish- 
ments^ 


(number) 


Sales 1 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  Pinployees , 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


Estab- 
lish- 
ments'- 


(number) 


Sales ^ 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 


591 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


70U,  7012 
783 


RETAIL  STORES 
Retail  stores,  total^. 


Lumber,  building  materials,  hardware, 

f ana  equlpnent  dealers 

Hardware  stores.. 

Other 


2  3 


General  merchandise  groiq)  stores 
Department  stores. , 

Limited  price  variety  stores.... 
Other  general  merchandise  stores 


Food  stores. 


Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors* 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  furnishings,  equipment 

stores , 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores. 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores...... 

Other  retail  stores* 

Liquor  stores. 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  siqjply  stores. 


SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


1,559 


49 
14 
35 

66 

6 

24 

24 

389 

83 

212 


18 
33 
26 
19 
19 
5 


98 
46 
19 

33 

236 

188 

48 

74 

256 
58 
9 
10 
20 
25 


15 
12 


187,716 

11,256 
1,809 
9,447 

20,577 

13,457 

5,102 

1,824 

44,441 

31,643 

14,665 

19,664 

4,269 
5,956 
5,563 
6,180 
2,504 
677 


10,992 
6,465 
2,035 

2,492 

10,796 
9,027 
1,769 

6,691 

16,991 

5,031 

806 

519 

2,564 

559 


3,670 
1,901 


(D) 

1,393 

218 

1,175 

3,065 

2,162 

760 

143 

2,407 

3,289 

1,254 

2,448 

555 
804 
750 
665 
354 
70 


1,728 
989 
356 

383 

1,963 
1,849 

114 

793 

(D) 
329 
163 
(D) 
617 
121 


1,189 
399 


(D) 


461 

74 

387 

1,483 
891 
524 


1,231 
794 
593 

1,032 

191 
386 
359 
291 
122 
42 


532 
296 
128 

108 

1,303 

1,232 

71 

397 

(D) 

223 

45 

(D) 

134 
101 


80C 
227 


(D) 


423 

60 

363 


672 

354 

62 

1,052 

784 

541 

904 

183 
345 
320 
225 
114 
37 


525 
294 
128 

103 

1,194 

1,131 

63 

365 

(D) 
211 

38 
(D) 
134 

99 


743 
198 


1,464 


35 

9 
26 

50 

4 

23 

23 

436 

53 

191 

102 

18 
38 
22 
16 
23 
7 


83 
30 
14 

33 

225 
154 

71 

63 

226 

41 

4 

9 

22 

22 

1 


15 
19 


151,875 


6,796 
1,170 
5,626 

18,097 

10,325 

3,828 

3,944 

35,742 

27,527 

11,532 

13,779 

2,465 
4,893 
3,994 
2,812 
2,653 
956 


9,769 

5,809 

(D) 

2,645 

10,799 
7,752 
3,035 

4,906 

12,928 
2,738 
257 
433 
2,869 
580 
(D) 


2,598 
2,143 


17, 186 


128 
740 

2,757 

1,750 

527 

480 

1,944 

3,069 

876 

1,961 

391 
662 
554 
408 
370 
130 


1,556 

969 

66 

287 

1,653 

1,385 

268 

643 

1,859 
203 
74 
(D) 
676 
106 
(D) 


899 
441 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (MA)  Not  available.    ...  Represents  zero. 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  Include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  i)art  of  SIC  53. 

^1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified  as 
stores. 

*1954  data  limited  to  "employer"  establishnents . 

'Both  1954  and  1958  data  limited  to  "employer"  establishnents. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


SAVANNAH,  GA.,  AREA 


Table  4.— RETAIL  STOR^  AND  SELECTED  SERVICE  ESTABLISHMENTS— PERCENT  CHANGE  IN  SALES,  1954  TO  1958 

CENTRM  BUSINESS  DISTRICT  OF  SAVANNAH,  THE  ENTIRE  CITT,  AND  SAVANNAH  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  change 


Central 

business 

district 


Entire 

city 


City 
less  its 
central 
business 
district 


Entire 
standard 
metro- 
politan 
statistical 
area 


Standard 

metro- 
politan 
statistical 
area  less 
central 
business 
district 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

5* 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 
5713-15,  19 
572,  573 

58 

5812 

5813 


591 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware,  farm  equipment 

dealers , 

Hardware  stores 

Other 

General  merchandise  group  stores^  ^..,.. 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 

Autcmotlve  dealers. 

Gasoline  service  stations.......... 

Apparel,  accessory  stores. 

Men ' s ,  boys '  apparel  stores ,  custom  tailors* 

Women's  clothing,  specialty  stores..,.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Fumitxire,  home  furnishings,  equipment  stores....... 

Fumitiire  stores* 

Other  home  furnishings  stores* , 

Household  appliance,  radio,  TV,  music  stores 

Eating,  drinking  places. 

Eating  places. . ............ i.. 

DrinMng  places. 

Drug  stores,  proprietary  stores., 

Other  retail  stores^ , 

Liquor  stores ..............< 

Book,  stationery  stores , 

Sporting  goods,  bicycle  stores , 

Jewelry  stores _...., 

Florists , 

Camera,  photographic  s\5)ply  stores.....,.......,,., 


SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


3.8 


26.2 
(D) 
(D) 

-15.2 
(D) 
4.6 
(D) 

7.9 

-2.1 

30.5 

21.3 
13.2 
14.5 
26.4 
88.6 
-12.0 
(D) 

8.1 

18.3 

(D) 

(D) 

8.3 

10.6 

-16.6 

3.4 

-5.2 

-50.6 

(D) 

(D) 

-8.4 
(D) 
(D) 


37.9 
-9.1 


(D) 


59.3 

(D) 
(D) 

12.5 

30.3 

(D) 

(D) 

18.7 

13.9 

8.4 

(D) 

(D) 

21.7 

39.3 

119.8 

-5.2 

-29.2 

10.7 

10.2 

(D) 

(D) 

-13.2 

-0.9 

-45.4 

32.2 

33.5 

102.9 

213.6 

(D) 

-10.6 

-8.6 

(D) 


13.7 
(D) 


(D) 


66.6 
(D) 
(D) 

65.4 
(D) 
(D) 
(D) 

20.7 

25.5 

6.7 

(D) 

(D) 

78.9 

177.2 

303.4 

(i)) 

15.5 

-6.5 

(D) 

(D) 

-25.1 

-8.7 

-51.4 

44.4 

71.3 
144.6 
(D) 
(D) 
-28.0 
(D) 
(D) 


3.7 
(D) 


23.6 


65.6 
54.6 
67.9 

13.7 

30.3 

33.3 

-53.8 

24.3 

15.0 

27.2 

42.7 
73.2 
21.7 
39.3 

119.8 
-5.6 

-29.2 

12.5 

11.3 

(D) 

-5.8 


16.4 
-41.7 

36.4 

31.4 

83.7 
213.6 

19.9 
-10.6 

-3.6 
(D) 


41.3 
-11.3 


36.2 


73.8 
(D) 
(D) 

66.4 

(D) 

274.7 

(D) 

27.0 

27.2 

26.9 

195.5 
609.3 
78.9 
177.2 
303.4 

(i)) 

19.6 

-3.2 

(D) 

(D) 

-3.9 

20.0 

-46.4 

49.0 

62.7 

112.5 

(D) 

(D) 

-28.0 

(D) 


42.5 
-13.2 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
'in  computing  percent  change,  1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments 
are  separately  classified  as  stores. 

*1954  data  limited  to  "employer"  establishnents  in  computing  percent  change. 

'in  computing  percent  change,  both  1954  and  1958  data  limited  to  "employer"  establishnents. 

^Includes  data  for  those  kinds  of  biasiness  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  5.— RETAIL  STORES:  1958  AND  igS'i  CENTRAL  BUSINESS  DISTRICT  SALES  AS   PERCENT  OF 

SAVANNAH  AND  OF  SAVANNAH  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 

KLnd  of  t)uslness 

Percent  of  city  sales  In 
central  business  district 

Percent  of  standard  metro- 
politan statistical  area 
sales  in  central  business 
district 

1958 

1954 

1958 

1954 

RETAIL  STCStES 
Retail  stores,  total* 

(D) 

14.3 
(D) 
(D) 

49.4 
(D) 
(D) 
(D) 

13.9 

36.3 

8.8 

(D) 
(D) 
83.4 
83.0 
73.4 
93.2 
(D) 

62.1 

72.3 

(D) 

(D) 

44.5 
47.6 
26.5 

23.3 

34.9 
5.2 

89.3 
(D) 

91.0 
5.5 

40.9 

18.1 
(D) 
(D) 

65.5 
(D) 
(D) 
(D) 

15.3 

42.2 

7.3 

87.7 
89.9 
88.7 
91.4 
85.5 
100.0 
48.8 

63.6 

67.3 

(D) 

(D) 

35.6 
43.0 
17.4 

29.8 

49.3 
21.4 
(D) 
(D) 
88.8 
(D) 
(D) 

32.6 

13.1 
(D) 
(D) 

48.1 
(D) 

70.1 
(D) 

12.3 

35.7 

6.4 

74.5 
59.4 
83.4 
83.0 
73.4 
93.2 
(D) 

58.8 

71.6 

(D) 

(D) 

34.4 
36.1 
22.4 

20.9 

33.1 
4.7 

89.3 
(D) 

91.0 
5.2 

38.8 

52 
5251 

Ium1)er,  building  materials,  hai-dware,  faim  equipment  dealers... 
Hardware  stores ,.,,...,.,......».,.,.,.,......,.,,,,..,,.,.,. 

17.2 
(D) 

52  ex.  5251 

Other 

(D) 

53  part^ 

Oenn-Pnl    Tnnrolvmdl •?<>  fPOUT  'rto'Tftn.*    ^.. »,..... ,,,...,* *.4*4 

64.-5 

531 

Depai  unent  stores. ...............,.,,...->..,,,,.,,.,,,,,,,,,. 

(D) 

533 

Ltnrit^d  prl c<»  v^jrtety  ntorpe ••■•............... 

89.4 

539 

OthpT  g<=ii<»''"<>l  ne'v'h<>n<11  pp  ptoreR, ,,..,,,..,....,,,,.......».. 

(D) 

54 

Food  stores. ................................................... 

14.1 

55  ex.  554 

Autanotlve  dealers. ............................................ 

41.9 

554 

Gasoline  service  stations 

6.3 

56 

Apparel,  aocessoiy  stores. ..................................... 

87.7 

561,  567 

Mpniw,  >y>yn'    fljir[>B-r«»l   H-toTp",   ""Pt^TP)  tnllors*. .,,,,,,,,.,.,,  ,,• 

89.9 

562,563,568 

Vamen's  '^lotMng,  p^«»<'^t^^ty  p+^rf^p  ,.,,,,.....,...,.,.,...,.. 

88.7 

562 

Ready-to-wear  stores', ..................................... 

91.4 

565 

F<^iiil]y  clothing  ptorop' 

85.5 

566 

Shoe  stores,..,.,.......,...,..,,,.............,....,.,..,,,. 

100.0 

564,  569 

Other  apparel  stores 

48.8 

57 

Furniture,  home  furnishings,  equlpsent  stores 

61.2 

5712 

Furniture  stares*. ........................ ............•,,,... 

67.3 

5713-15,  19 

OtVr  hfline  fumlphlngp  Ptorpp*. ,,,,,, ..,.,. .,,,,,...,,...,.,, 

(D) 

572,  573 

Household  appliance,  radio,  TV,  mus^c  stores. ................ 

46.0 

58 

Fflt'lTig,  ''■^nV.ng  plncep. ..••••...•••••,•■ 

31.7 

5812 

Eating  places 

38.1 

5813 

15.7 

591 

Drug  stores,  proprietary  stores. ...••.•.••.,.....,....•.•.•.... 

27.6 

59  ex.  591 

Other  retail  stores*............,.,..,.,,,.,.,,,............,.. 

46.0 

592 

Liquor  stores. .,......,,.,,,,,,........,.,.,,,,,,,,.......... 

17.6 

594 

Book,  stationeiy  stores ,. ....,.,,,,,...... ....... ...,,, 

(D) 

595 

Sjportlng  goods,  bicycle  stores. ..................... ......... 

(D) 

597 

Jewelry  stores 

88.8 
(D) 
(D) 

5992 

Florists 

5996 

Camera,  photographic  si^iply  stores........................... 

Standard  Notes:  (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
^Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  jiart  of  SIC  53. 
^In  ccmiratlng  percent,  1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are 
separately  classified  as  stores. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  6.— RETAIL  STORKS:   1958  AND  1954— PKRCENTACE  DISTRIBUTION  OF  SALES,  BY  KIND  OF  BUSINESS 
CENTRAL  BUSINESS  DISTRICT  OF  SAVANNAH,  THE  ENTIRE  CITY,  AND  SAVANNAH  STANDARD  METROPOLITAN  STATISTICAL  AREA 

(Percentages  are  based  cc  total  Retail  Store  Sales  vhlch  exclude  sales  of  nonstore  retailers — ^mall  order,  direct  selling, 

merchandise  vending  machine  operators). 


SIC  code 

Kind  of  business 

Central 

business 

district 

Entire 

city 

Standard  metropolitan 
statistical  area 

1953 

1954 

1958 

1954 

1958 

1954 

RETAIL  STORES 
Retail  stores,  total? 

100.0 

2.5 
(D) 
(D) 

16.2 
(D) 
5.8 
(D) 

9.0 
18.5 

1.6 

24.0 

4.1 
8.1 
7.5 
7.4 
3.8 
(D) 

10.6 
7.4 
(D) 

(D) 

6.1 
5.3 
0.6 

2.3 

9.2 
0.4 
1.2 
(D) 
3.8 

100.0 

2.0 
(D) 
(D) 

19.8 
(D) 
5.8 
(D) 

8.6 
19.6 

1.2 

20.5 

3.8 
7.4 
6.2 
4.1 
4.5 
0.7 

10.1 
6.6 
1.4 

2.1 

5.8 
5.0 
0.8 

2.3 

10.1 
0.8 
(D) 
(D) 
4.3 
(D) 

(D) 

(NA) 
(NA) 
(NA) 

(NA) 
(NA) 
(NA) 
(NA) 

(NA) 

(NA) 

(NA) 

(NA) 

(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 

(NA) 
(NA) 
(NA) 

(NA) 

(NA) 
(NA) 
(NA) 

(NA) 

(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 

100.0 

4.5 

(D) 
(D) 

12.4 
7.2 
(D) 
2.6 

22.9 

19.0 

6.9 

9.6 

1.7 
3.4 
2.8 
2.0 
1.8 
0.7 

6.5 

4.0 
(D) 

(D) 

6.7 
4.8 
1.9 

3.2 

8.4 
1.6 
0.2 
(D) 
2.0 
0.4 
(D) 

100.0 

6.0 
1.0 
5.0 

11.0 
7.2 
2.7 
1.0 

23.6 

16.9 

7.8 

10.5 

2.3 
3.2 
3.0 
3.3 
1.3 
0.4 

5.9 
3.4 
1.1 

1.3 

5.7 
4.8 
0.9 

3.6 

9.0 

2.7 
0.4 
0.3 
1.4 
0.3 

100,0 

52 

Lcnber,  building  materials,  taardimre, 
fa™  e^lpapTTt  "ImI^th ,. 

4  5 

5231 

Hardware  stores.. •..•••. •••.... •...••. 

0  8 

52  ex.  5251 

Other 

3.7 

53  part* 
531 

General  memhandlse  group  stores*  ^ 

DepflT'bnfint  stor^^s ■.•••••••••••••«••••• 

11.9 
6  8 

533 

IiHi^t*^  r^**^  vnrJoty  PtoT«"P, ,.,,,.,, , 

2.5 

539 

Other  general  merchandise  stores 

Fbod  stores, ............................ 

2.6 
23  5 

55  ex.  554 

Autanotlve  dealers. ....,...,,...,.....,. 

18  1 

554 

7.6 

56 

App<^rel ,  «''c»'?sory  Ttorpn. ,.,...,,...... 

9.1 

561,  567 

Mem's,  boys'  apparel  stores,  custom 
tailors* 

1.6 

562,563,568 
562 

Vooen's  clo+.M-ng,  specialty  stores.... 
Ready-to-wear  stores' . .............. 

3.2 
2.6 

565 

FopHly   "l.oth'ng   ntoTon'.  ,.,..,.. 

1.9 

566 

Shoe  Stores. ................ ......... 

1  7 

564,  569 

Other  apparel  stores 

0  6 

57 

FumltHPe,  hoie  furnishings,  equlpnent 
stores 

6.4 

5712 

Fin^1t.iir<»  Bto''*''* 

3.8 

5713-15,  19 
572,  573 

Other  hone  furnishings  stores^ 

Household  ^ipllance,  radio,  TV,  music 
stores ,.......,,,....♦,,.....♦....., . 

(D) 

1.7 

58 

Thtlng,  drlnlriTig  rl«c<?fl •...•.••..• 

7.1 

5812 

Kntt-ng  plnnPH ,, 

5.1 

•^"^ 

2.0 

591 

Drug  stores,  propriertary  otorea......... 

3.2 

59  ex.  591 

Otlker  retail  frtorea  •••••••.•.•••••••••• 

8.5 

592 

LI rpvy^  ni^TPn ,,,, 

1.8 

594 

Book,  stationery  stores 

0.2 

595 

597 

Sporting  goods,  bicycle  stores 

Jevelry  stores , ••••• 

0.3 
1.9 

5992 

Florists .............................. 

0.4 

5996 

Canera,  photographic  siqpiply  stores.... 

(D) 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available,    ...  Represents  zero.    (Z)  Less  than  0.05  jieroent. 
^Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
^In  canputlng  percent^  1958  figures  Incorporate  leased  departeents  data  with  main  store.  In  1954  data,  leased  dei>artm«xts  are 
separately  classified  as  stores. 

*1954  data  limited  to  "employer"  establishments  in  canputlng  percent. 

'in  canputlng  percent,  both  1954  and  1958  data  limited  to  "employer"  establislisents . 

'includes  data  for  those  kinds  of  business  In  SIC  59  (ex.  591)  not  covered  In  any  of  the  lines  belov. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  SAVANNAH  STANDARD  METROPOLITAN  STATISTICAL  AREA 


MRC  No.  1. 


-Includes  the  planned  centers  known  as  "Crossroads  Shopping  Center"  and  "Victory  Drive  Shopping  Plaza"  on  Slcidaway  Rd. 

from  "ilst  St.  East  to  50th  St.  East. 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Humber  of 
establish- 
ments 


54,58,591 

53  part, 2 
56,  57 

52,  55,  599 


52 

5251 

52  ex,  5251 

53  part* 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Number 

Sales ($1,000) 

Canveulence  goods  stores: 

Nunber 

Sales ($1,000) 

Shopping  goods  stores:* 

Nunber 

Sales ($1,000) 

All  other  stores: 

Number 

Sales ($1,000) 

Retail  stores,  total* 

Limber,  building  materials,  hardware, 

f  arm  equlpnent  dealers 

Hardvare  stores * 

Other 

Genez^  merchandise  groig>  stores^  ',.., 

Departoent  stores 

Limited  price  variety  stores , . 

Other  general  merchandise  stores 

Food  stores 


39 


14 
2,242 


2,£ 


14 
3,104 


Number  of 
establish- 
ments 


39 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Automotive  dealers 

Gasoline  service  stations , 

Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custom 

tailor^ , 

Wanen's  clothing,  specialty  stores..., 

Ready-to-wear  stores' 

Femlly  clothing  stores  ' , 

Shoe  stores ,, 

Other  apparel  stores , 

Furniture,  heme  furnishings,  equipnent 

stores , 

Furniture  stores , 

Other  heme  furnishings  stores , 

Household  appliance,  radio,  TV,  music 
stores , 

Eating,  drinking  places 

Eating  places , 

Drinking  places 

Drug  stores,  proprietary  stores , 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores... 


MRC  No.  2. — Includes  stores  in  the  area  bounded  by  Park  Ave.,.  Albercom,  31st,  and  Whitaker  Sts. 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Nunber  of 
establish- 
ments 


54,58,591 

53  part,* 
56,  57 

52,  55,  599 


52 

5251 

52  ex.  5251 

53  part* 
531 

533 
539 

54 


Retail  stores,  total: * 

Nunber 

Sales ($1,000). 

Convenience  goods  stores: 

Nunber 

Sales ($1,000). 

Shopping  goods  stores:* 

Nunber 

Sales ($1,000). 


All  other  stores: 

Number 

Sales 


!(H,*666)! 


Retail  stores,  total 


Limiber,  building  materials,  hardware, 

f aim  equipment  dealers ., 

Hardware  stoics 

Other 


General  merchandise  group  stores 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


24 
9,185 


12 
(D) 


(D) 


7 
445 


Number  of 
establish- 
ments 


24 

1 

1 

1 
1 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Autanotlve  dealers. 


Gasoline  service  statiozLS. 


Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores'. 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stoi^es 


Furniture,  heme  furnishings,  equipment 

stores 

Furniture  stores 

Other  home  furnishings  stores 

Household  appliance,  radio,  TV,  miisic 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^roup  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  vbS.ch  could  not  be  classified  by  detailed  kinds 

*Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  In  any  of  the  lines  below. 


of  business. 


APPENDIX 

Procedures  and  Definitions 


CENSUS  DISCLOSURE  RULES 

In  accordance  with  Census  law,  any  data  which 
would  disclose  the  operations  of  an  individual 
establishment  or  business  organization  are  not 
published.  The  number  of  establishments  in  a 
kind  of  business  is  not  considered  a  disclosure 
by  these  rules,  so  that  this  item  is  shown  in 
instances  where  other  items  of  information  for 
the  same  kind  of  business  or  locality  are  sup- 
pressed. 

KINDS  OF  BUSINESS  COVERED 

This  report  covers  all  establishments  (except 
nonstore  retailers)  included  in  Retail  Trade,  de- 
fined in  accordance  with  the  principles  of  the 
Standard  Industrial  Classification  Manual  (1957  edi- 
tion) issued  under  the  auspices  of  the  Bureau 
of  the  Budget,  Executive  Office  of  the  Presi- 
dent. This  report  includes,  in  addition  to  re- 
tail trade  establishments,  hotels  and  motion  pic- 
ture theaters,  parts  of  major  groups  70  and  78 
of  the  SIC  Manual. 

Retail  Trade,  as  defined  in  the  SIC  Manual, 
and  as  covered  in  the  1958  Census  of  Business, 
includes  establishments  primarily  engaged  in  sell- 
ing merchandise  directly  to  personal,  household, 
and  farm  users.  Excluded  from  Retail  Trade 
are  places  of  business  operated  by  membership 
clubs  and  open  only  to  their  own  members  or 
personnel,  such  as  restaurants  and  bars  operated 
by  country  clubs,  school  cafeterias,  cafeterias 
operated  by  industrial  plants  for  their  employ- 
ees, establishments  operated  by  agencies  of  the 
!  Federal  Government  on  military  posts,  hospitals, 
etc. 

Data  for  nonstore  retailers— mail  order  houses, 
direct  selling  (house-to-house)  organizations,  and 
merchandise  vending  machine  operators— have  been 
excluded  from  the  tabulations  in  this  report,  but 
are  contained  in  other  publications  of  the  1958  Cen- 
sus of  Business,  such  as  the  Area  Report  Series. 

METHOD  OF  ENUMERATION 

For  purposes  of  coverage  in  the  1958  Census 
j  of  Business,  retail  establishments  were  divided 
into  two  categories— those  with  some  paid  employ- 
ment during  1958,  i.e.,  the  "employer"  universe, 
and  those  with  no  paid  employment  during  1958, 
i.e.,  the  "nonemployer"  universe.  The  method 
of  obtaining  census  information  for  these  two 
groups  is  described  below. 


Enumeration  of  "Employers."— Information  for 
establishments  in  this  part  of  the  retail  trade 
field  was  obtained  by  means  of  a  mail  canvass. 
Report  forms  were  mailed  to  all  business  firms 
included  in  the  active  records  of  the  Internal 
Revenue  Service  as  subject  to  payment  of  Fed- 
eral Insurance  Contributions  Act  (FICA)  taxes 
(i.e.,  employers  of  one  or  more  persons)  and 
which  were  classified  in  the  records  of  the  Bu- 
reau of  Old- Age  and  Survivors  Insurance  (BOASI) 
as  wholly  or  partially  engaged  in  retail,  whole- 
sale, manufacturing,  and  mineral  industries.  Also 
included  were  those  classified  in  major  groups 
70  (except  702  and  704),  72,  73,  75,  76,  78,  and 
79  of  the  service  industries  portion  of  the  SIC 
Manual,  and  in  public  warehousing,  SIC  major 
group  42,  except  421.  In  addition,  report  forms 
were  mailed  to  all  establishments  which  BOASI 
had  not  classified  by  kind  of  business  prior  to 
mailing  of  census  report  forms.  Each  estab- 
lishment was  mailed  a  report  form  appropriate 
to  its  BOASI  classification  (for  those  cases  for 
which  BOASI  classification  had  not  yet  been  es- 
tablished, a  general  purpose  form  was  used),  but 
its  census  classification  was  determined  by  re- 
plies   to  questions  on  the  census   report  form. 

Enumeration  of  "Nonemployers."— This  group 
was  defined  to  include  retail  businesses  other  than 
those  represented  in  the  active  FICA  records  of 
the  Internal  Revenue  Service.  Information  for 
this  group  of  establishments  was  derived  from 
the  1958  Federal  income  tax  returns.  Information 
was  compiled  from  only  one-half  of  these  cases 
and  census  results  for  this  group  were  estab- 
lished by  multiplying  such  findings  by  two.  The 
"nonemployer"  segment  of  retail  trade,  although 
made  up  of  a  large  number  of  establishments, 
accounted  for  less  than  10  percent  of  the  total 
retail  trade  volume. 

Included  in  this  segment  were  only  those  non- 
employer  establishments  which  reported  a  sales 
volume  of  $2,500  or  more  during  1958.  Non- 
employer  establishments  reporting  a  sales  vol- 
ume of  less  than  $2,500  were  not  included  in 
these  tabulations,  regardless  of  the  period  of 
time  they  were  operated  during  the  year. 

COMPARISON  OF  THE  1954  AND 
1958  CENSUSES 

In  all  major  respects,  the  1954  and  1958  Cen- 
suses were  conducted  under  similar  conditions 
and  procedures.    Strict  comparability  in  the  data 
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for  the  two  censuses  is  limited  by  the  following 
factors: 

1.  The  physical  area  of  a  number  of  urban 
places  in  the  1958  Census  is  not  the  same  as  it 
was  in  1954  because  of  annexations  and  other 
boundary  changes  which  have  occurred  since  the 
1954  Census.  This  factor  should  be  taken  into 
consideration  in  evaluating  changes  in  census 
findings  from  1954,  as  in  each  census  the  sta- 
tistics for  urban  places  are  in  accordance  with 
the  boundaries  for  those  places  in  the  census 
year. 

2.  Whereas  in  the  1954  Census,  "leased 
departments"  (businesses  operated  as  departments 
of  a  retail  business,  under  different  ownership) 
were  counted  as  separate  establishments  and 
separately  classified  by  kind  of  business,  in  the 
1958  Census  they  have  been  combined  with  the 
retail  business  in  which  located.  As  a  result, 
it  is  anticipated  that  die  count  of  establishments 
will  be  approximately  25,000  less  in  the  1958 
Census  than  would  have  been  the  case  if  the 
1954  Census  procedure  had  been  followed.  In 
addition,  there  will  be  some  redistribution  in 
the  data  among  the  various  kinds  of  business 
categories  (e.g.,  the  figures  for  a  leased  shoe 
department  located  in  a  department  store  which 
were  tabulated  in  the  "shoe  store"  kind  of  busi- 
ness in  1954  are  iiicluded  with  "department 
store"  figures  in  the  1958  Census).  Leased 
departments  in  the  1954  Census  reported  sales 
of  approximately  one  billion  dollars. 

3.  Revisions  made  in  the  1957  edition  of  the 
SIC  Manual  have  necessitated  the  following  changes 
in  establishment  classifications  used  in  the  1954 
Census: 

a.  N^sical  Instrument  stores  and  music 
and  record  shops  have  been  shifted  to  the  kind- 
of -business  group  "Furniture,  Home  Furnish- 
ings, Equipment  Stores"  from  the  group  "Other 
Retail  Stores." 

b.  Antique  stores  have  been  shifted  to 
the  group  "Other  Retail  Stores"  from  the  group 
"Furniture,  Home  Furnishings,  Equipment 
Stores." 

4.  Both  the  1954  and  1958  Censuses  ex- 
cluded those  businesses  with  no  paid  employment 
which  had  sales  volume  of  less  than  $2,500  in 
the  census  year.  To  the  extent  that  price  in- 
creases since  1954  resulted  in  increases  in  the 
dollar  volume  of  sales,  the  1958  Census  includes 
stores  with  a  lesser  physical  volume  of  business 
than  were  included  in  the  1954  Census.  While 
the  exact  magnitude  of  this  phenomenon  is  un- 
known, the  effect  on  total  volume  of  retail  sales 
undoubtedly  is  only  a  fraction  of  one  percent 
and  probably  has  little  effect  on  the  number  of 
stores  included  in  the  census. 


Both  the  1954  and  1958  Censuses  include  data 
for  some  "nonemployer"  establishments  in  the 
group  totals  but  nor  in  the  detailed  kinds -of - 
business  totals  due  to  limitation  of  classification 
information  on  the  Federal  tax  returns.  In  the 
1954  data,  all  major  groups  (i.e.,  SIC  2  digit) 
included  some  such  establishments.  In  1958 
only  two  major  groups— SIC  53,  General  Mer- 
chandise Group,  aniJ  SIC  56,  Apparel,  Accessory 
Stores— included  such  establishments.  In  neither 
census  was  it  found  feasible  to  classify  any 
"nonen^loyer"  establishments  as  "Ready-to-wear 
stores  (SIC  562)'  or  "Family  clothing  stores 
(SIC  565)"  and,  in  the  1954  Census,  it  similarly 
was  not  found  feasible  to  change  any  "nonemploy- 
er"  establishment  as  "Men's,  boys' apparel  stores, 
custom  tailors  (SIC  561,  567)";  "Furniture  stores 
(SIC  5712)";  or  "Other  home  furnishings  stores 
(SIC  5713-15,  5719)."  Such  stores  were  classi- 
fied only  at  the  major  group  level. 

EXPLANATION  OF  TERMS 

Establishments .  — Census  of  Business  figures 
represent  ^  summary  of  reports  for  individual  "es- 
tablishments" rather  than  "companies."  A  sep- 
arate report  was  obtained  for  each  location  where 
business  was  conducted,  including  each  location 
of  multiunlt  organizations.  Each  report  was 
tabulated  in  accordance  with  the  physical  location  c 
at  which  the  businese  was  conducted. 

Where  two  or  more  activities  were  carried  on 
at  a  single  location  under  a  single  ownership, 
all  activities  generally  were  grouped  together  as 
a  single  establishment,  and  the  entire  establish- 
ment was  classified  on  the  basis  of  its  major 
activity,  with  all  data  for  it  included  in  that  clas- 
sification. However,  in  cases  where  distinct 
and  separate  economic  activities,  for  which  dif- 
ferent industry  classification  codes  were  appro- 
piiate,  were  conducted  under  the  same  ownership 
at  a  single  location,  and  where  ccmditions  pre- 
scribed by  the  SIC  Manual  for  recognizing  the 
existence  of  more  than  one  establishment  were 
met,  separate  establishment  reports  for  each  of 
the  different  activities  were  reported  in  the  cen- 
suses. 

In  the  case  of  leased  departments,  i.e.,  where 
separately  owned  businesses  are  operated  as  de- 
partments of  a  retail  business  under  another 
ownership  (e.g.,  a  separately  owned  shoe  depart- 
ment store)  only  a  single  establishment,  combin- 
ing leased  depanments  with  the  retail  establish- 
ment in  which  they  are  located,  is  recognized 
for  1958  Census  purposes. 

The  "number  of  establishments"  shown  in  this 
report  is  the  number  in  business  at  the  end  of 
the  census  year. 

Sales.— Sales  include  the  total  of  merchandise 
sold,  and  receipts  from  repairs  and  from  other 
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I  seirvices  to  customers,  whether  or  not  payment 
was  received  in  1958.  Sales  are  normally  re- 
corded net  of  deductions  .for  refunds  and  allow- 
ances for  merchandise  returned  by  customers. 
Total  sales  exclude  amounts  other  than  those  re- 

!  ceived  from  customers,  such  as  income  from  in- 
vestments, rental  of  real  estate,  etc.  They  in- 
clude the  amount  of  local  and  State  sales  taxes 
and  Federal  excise  taxes  which  are  collected 
by  the  store  directly  from  customers  and  paid 
directly  by  the  store  to  a  local.  State,  or  Fed- 
eral taxing  agency.  Gasoline,  liquor,  tobacco, 
and  oth^r  excise  taxes  which  are  paid  by  the  manu- 
facturer or  wholesaler  and  passed  along  to  the 
retailer  also  are  included. 

The  sales  figures,  therefore,  represent  total 
sales  and  receipts  of  all  establishments  primari- 
ly engaged  in  retail  trade.  They  do  not  include 
retail  sales  made  by  manufacturers,  wholesalers, 
service  establishments,  andother  businesses  whose 
primary  activity  is  other  than  retail  trade.  They 
do,  however,  inchide  receipts  other  than  from  the 
sale  of  merchandise  at  retail  (e.g.,  service  re- 
ceipts, sales  to  industrial  users,  sales  to  other 
retailers,  etc.)  by  establishments  primarily  en- 
gaged in  retail  trade.  Although  the  count  of  es- 
tablishments as  tabulated  in  this  report  repre- 
sents the  number  in  business  at  the  end  of  the 
year,  the  sales  figures  include  sales  of  all  es- 
tablishments in  business  at  any  time  during  the 
year. 

Payroll,  entire  year.— Payroll  Includes  salaries, 
wages,  commissions,  bonuses,  vacation  allowances, 
and  the  value  of  payments  in  kind  (such  as  free 
meals,  lodgings,  etc.)  paid  during  the  year  to 
all  employees.  Gratuities  received  by  employees 
from  patrons  are  not  included.  For  corporations, 
it  includes  amounts  paid  to  officers  and  execu- 
tives; it  does  not  include  compensation  of  pro- 
prietors or  of  partners  of  unincorporated  busi- 
nesses. Payroll  is  reported  before  deductions 
for  Social  Security,  income  tax.  insurance  dues. 
etc. 

Payroll— workweek  ended  nearest  November 
15.— This  item  consists  of  payroll,  as  defined  above, 
which  was  paid  to  persons  on  the  payroll  in  the 
pay  period  ended  nearest  November  15,  1958. 
Establishments  whose  payroll  period  was  other 
dian  a  week  were  requested  to  adjust  the  fig- 
ures to  a  weekly  basis. 

Paid  employees --workweek  ended  nearest  No- 
vember 15.— Paid  employees  consist  of  the  num- 


ber  of  employees,  including  salaried  officers  and 
executives  of  corporations,  who  were  on  the  pay- 
roll for  the  workweek  ended  nearest  Noven^iber 
15,  but  not  proprietors  or  parmers  of  unincorpo- 
rated businesses. 


"Full  workweek*  employees.— "Full  workweek" 
employees  includes  employees,  whether  regular  or 
seasonal,  who,  for  the  specified  pay  period,  were 
paid  for  working  at  least  the  number  of  hours 
typically  worked  in  a  week  by  employees  of  the 
reporting  establishment.  All  other  employees 
paid  during  that  workweek  were  reported  as  part- 
workweek  employees. 

KIND-OF-BUSINESS  CLASSIFICATIONS 

Establishments  covered  by  the  1958  Census  were 
assigned  a  kind-of-business  classification  in  ac- 
cordance with  the  provisions  of  the  1957  edition 
of  the  SIC  Manual.  It  should  be  noted  that  kind- 
of-business  classifications  are  not  interchange- 
able with  commodity  classifications.  Most  busi- 
nesses sell  a  number  of  kinds  of  conunoditles. 
The  kind-of-business  code  assigned  generally 
reflects  either  the  individual  commodity  or  com- 
modity group  which  is  the  primary  source  of  the 
establishment's  receipts  or  some  mixture  of  differ- 
ent commodities  which  characterize  the  estab'- 
lishment's  business.  Thus,  the  classification  of 
establishments  by  kind  of  business  generally  does 
not  make  it  possible  to  determine  either  the  num- 
ber of  establishments  handling  a  particular  com- 
modity or  the  sales  of  that  commodity.  For 
example,  the  "food  group"  classification  excludes 
stores  selling  some  food  if  the  sale  of  food  is 
not  the  primary  source  of  receipts;  moreover, 
even  though  stores  are  classified  as  "food  stores* 
some  of  their  receipts  may  be  derived  from  the  sale 
of  nonfood  products. 

As  noted  in  the  section  on  "Method  of  Enu- 
meration." the  1958  Census  findings  are  based 
on  reports  from  two  different  sources.  "Em- 
ployer" establishments  were  canvassed  by  mail 
and  were  required  to  complete  report  forms 
especially  designed  for  this  census.  "Nonem- 
ployer"  establishments,  however,  were  included 
in  the  census  on  the  basis  of  information  sup- 
plied on  the  1958  Federal  income  tax  report. 
Because  of  the  nature  of  the  information  avail- 
able on  the  tax  form,  the  kind-of-business  classi- 
fications based  on  that  form  represent  primarily 
"self-designation."  In  some  cases  this  informa- 
tion was  adequate  for  classification  at  the  kind- 
of-business  group  level  but  not  for  detailed  kinds 
of  business.  (See  "Comparisons  of  the  1954 
and  1958  Censuses,"  above.) 

The  classifications  based  on  the  census  forms, 
on  the  other  hand,  reflect  the  information  on  the 
commodity  "composition"  of  the  establishment  as 
revealed  by  the  census  classification  inquiries. 
The  effect  of  the  two  different  sources  on  uni- 
formity of  classification,  as  reflected  in  the 
measurement  of  dollar  volume  of  sales  is  minor. 
In  total,  the  "nonemployer"  establishments  ac- 
count for  less   than   10  percent  of  retail  sales 
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and,  in  most  cases,  it  is  likely  that  the  "self- 
designated"  classification  would  be  consistent  with 
that  derived  from  more  comprdiensive  information. 

The  data  in  this  report  for  two  major  SIC 
groups,  55  and  59,  have  been  subdivided,  making 
it  necessary  to  arrive  at  SIC  major  group  totals 
by  addition  (see  description  below  for  these  major 
groups).  In  addition,  data  for  that  part  of  SIC 
group  53  which  relates  to  nonstore  retailers 
are  not  included  in  this  report. 

Lumber,  Building  Materials,  Hardware,  Farm 
Equipment  Dealers  (SIC  Major  Group  52) 

Establishments  primarily  selling  lumber,  build- 
ing materials,  the  basic  lines  of  hardware,  paint, 
wallpaper,  glass,  electrical  supplies,  roofing  ma- 
terials, and  other  supplies  and  equipment  for  home 
constziiction.  Establishments  primarily  selling 
farm  equipment  are  also  included.  Establishments 
in  this  group  sell  to  contractors  as  well  as  to 
the  general  public. 

Hardware  stores  (SIC  5251).—  Establishments 
primarily  selling  a  number  of  basic  hardware 
lines,  such  as  tools,  builders'  hardware,  paint 
and  glass,  housewares  and  household  appliances, 
cutlery,  and  roofing  materials.  These  establish- 
ments may  also  sell  farm  implements. 

General  Merchandise  Group  (SIC  Major  Group  53, 
Except  For  "Nonstore  Retailers") 

This  group  includes  all  establishments  within 
SIC  major  group  53— "General  Merchandise"  ex- 
cept for  "nonstore"  establishments. 

The  data  for  establishments  in  this  group  in 
the  1958  Census  of  Business  as  compared  with 
the  1954  Census  of  Business  are  affected  by  the 
treatment  in  1958,  of  leased  departments  as  parts 
of  the  establishment  within  which  they  operate 
rather  than  as  separate  establishments.  The 
data  for  department  stores  are  most  affected 
by  this  change. 

Department  stores  (SIC  531).— Establishments 
normally  employing  25  or  more  people  and  en- 
gaged in  selling  some  items  in  each  of  the  fol- 
lowing lines  of  merchandise: 

1.  FuxTiiture,  home  furnishings,  appliances, 
radio  and  TV  sets 

2.  A  general  line  of  apparel  for  the  family 

3.  Household  linen  and  dry  goods 

An  establishment  with  total  sales  of  less  than 
$5,000,000,  in  which  sales  of  any  one  of  these 
groupings  is  greater  than  80%  of  total  sales, 
is  not  classified  as  a  department  store. 

An  establishment  with  total  sales  of  $5,000,000 
or  more  is  classified  as  a  department  store 
even    if   sales    of  one  of  the  groups  described 


above  is  more  than  80%  of  total  sales,  provided 
that  the  combined  sales  of  the  other  two  groups 
is  $500,000  or  more.  Relatively  few  stores 
are  included  in  this  classification  as  a  result 
of  this  special  rule  and  most  of  those  which  are 
would  otherwise  have  been  classified  in  the  ap- 
parel group  (SIC  major  group  56). 

Limited  price  variety  stores  (SIC  533).— Es- 
tablishments  primarily  selling  a  variety  of  mer- 
chandise in  the  low  and  popular  price  ranges, 
such  as  stationery,  gift  items,  women's  acces- 
sories, toilet  articles,  light  hardware,  toys,  house- 
wares, confectionery.  These  establishments  fre- 
quently are  known  as  "5  and  10  cent"  stores 
and  "5  centi^  to  a  dollar"  stores,  although  mer- 
chandise is  usually  sold  outside  these  price  ranges. 

Classification  of  all  stores  in  this  category 
is  primarily  based  on  self-designation  by  the  store 
operators.  The  self-designation  was  supplemented 
by  the  addition  to  the  1958  Census  report  form 
of  a  question  on  food  sales,  the  answers  to  which 
resulted  in  removing  from  this  category  a  sig- 
nificant number  of  smaller  establishments  included 
under  this  heading  in  the  1954  tabulations. 

Food  Stores  (SIC  Major  Group  54) 

Establishments  primarily  selling  food  for  home 
preparation  and  consumption.  Establishments  pri- 
marily selling  prepared  food  and  drinks  for  con- 
sumption on  their  own  premises  are  classified 
as  "Eating  and  Drinking  Places"  (SIC  major 
group  58),  and  stores  primarily  engaged  in  selling 
packaged  beers  and  liquors  are  classified  sepa- 
rately as  "liquor  stores." 

Automotive  Dealers  (SIC  Major  Croup  55, 
Except  554) 

NOTE:      This  group  does  not  include  estab- 
lishments   primarily    engaged    in  selling  trucks 
and  motorized   industrial  equipment.     Such  es-  i 
tablishments  are  included  in  the  Wholesale  Trade  ) 
portion  of  the  Census  of  Business. 

Passenger  car  dealers,  franchised  and  non- 
franchised  (SIC  551.  552).— Establishments  pri- 
marily selling  new  automobiles,  or  new  and  used 
automobiles  and  trucks.  These  establishments 
frequently  operate  repair  shops  and  used  car 
lots  and  may  carry  stocks  of  replacement  parts, 
tires,  batteries,  and  automotive  accessories.  Used 
car  lots  and  repair  shops  operated  by  franchised  i 
dealers  are  not  recognized  as  separate  estab- 
lishments. Data  for  such  operations  are  con- 
solidated in  this  category  with  other  data  for 
franchised  passenger  car  dealers.  Establish- 
ments primarily  selling  used  cars  and  trucks  and 
not  holding  a  franchise  for  the  sale  of  new  pas- 
senger cars  are  also  included. 


APPENDIX 


17 


Tire,  battery,  accessory  dealers  (SIC  553).— 
Establishments  primarily  selling  new  automobile 
tires,  batteries,  automobile  seat  covers,  and  auto- 
mobile parts  and  accessories.  Establishments 
primarily  selling  used  merchandise  in  these  cate- 
gories are  classified  as  "secondhand  stores," 
(SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

Establishments  primarily  selling  gasoline  and 
other  automotive  petroleum  products.  Establish- 
ments called  garages  but  deriving  the  larger 
part  of  receipts  from  gasoline  and  oil  sales 
are  included. 

Apparel,  Accessory  Stores  (SIC  Major  Group  56) 

Establishments  in  this  group  are  primarily 
engaged  in  selling  clothing  of  all  kinds  and  re- 
I  lated  articles  for  personal  wear  and  adornment. 
Not  included  in  this  group  are  the  establish- 
ments which  meet  the  criteria  for  department 
stores  or  general  merchandise  stores  (SIC  531 
and  part  of  5392),  even  though  most  of  their 
receipts  are  from  the  sale  of  apparel  and  ap- 
parel accessories. 

Men's,  boys'  apparel  stores,  custom  tailors  (SIC 
561  and  5671).- -Establishments  primarily  engaged 
in  selling  men's  and  boys'  outerwear  and  furnish- 
ings such  as  shirts,  hats,  underwear,  hosiery, 
etc.  Also  included  are  establishments  primari- 
ly engaged  in  the  making  and  selling  of  outer- 
wear to  individual  order  from  stocks  of  material 
carried  in  their  inventory. 

Womien's  clothing,  specialty  stores  (SIC  562, 
563,  568).— Establishments  primarily  selling  wom- 
en's apparel  and  apparel  accessories  of  all  types, 
including  women's  ready-to-wear  stores,  furriers, 
and  the  various  specialty  shops. 

Women's  ready-to-wear  stores  (SIC  562).— 
Establishments  primarily  selling  women's  and 
girls'  apparel.  Establishments  are  included  in 
this  category  provided  (1)  their  sales  of  all  types 
of  apparel  (except  as  noted  in  the  definition  for 
general  merchandise  group  stores)  account  for 
80%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
en's and  girls'  apparel  are  3  or  more  times  the 
sales  of  aU  men's  and  boys'  apparel,  and  (3) 
sales  of  women's  and  girls'  coats,  suits,  and  dress- 
es are  at  least  one-third  of  sales  of  all  women's 
and  girls'  apparel.  Establishments  primarily 
selling  garments  made  to  customer  order  are  clas- 
sified as  custom  tailors  (SIC  567). 

Family  clothing  stores  (SIC  565). — E stablish - 
mentG  priraarily  selling  clothing,  furnishings,  and 
pccessories  for  men,  women,  and  children,  with- 
out specializing  in  any  one  line.  Establishments 
are  included  in  this  cajegory  provided  (l)their 
sales   of  ail  types  of  apparel  (except  as  noted  in 


the  definition  for  general  merchandise  group  stores) 
account  for  80%  or  more  of  their  total  sales, 
(2)  sales  of  all  women's  and  girls'  apparel  items 
are  not  more  than  3  times  the  sales  of  all  men's 
and  boys'  items,  and  (3)  the  sales  of  all  men's 
and  boys'  apparel  items  are  not  more  than  3 
times  the  sales  of  all  women's  and  girls'  apparel 
items. 

Shoe  stores  (SIC  566).— Establishments  primarily 
selling  shoes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  faiiiily  shoe  stores;  and  chil- 
dren's, juveniles'  shoe  stores. 

Furniture,  Hoihe  Furnishings,  Equipment  Stores 
(SIC  Major  Group  57) 

Establishments  primarily  selling  merchandise 
used  in  furnishing  the  home,  such  as  furniture, 
floor  coverings,  draperies,  glass  and  chinaware, 
domestic  stoves,  refrigerators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radio 
and  TV  sets.  Also  included  are  musical  instru- 
ment stores  and  music  and  record  shops,  kinds 
of  business  which  in  the  1954  Census  of  Busi- 
ness were  included  in  the  group  "Other  Retail 
Stores."  Antique  stores,  which  in  the  1954  Census 
were  included  in  this  group  are  now  included  with 
"Other  Retail  Stores." 

Furniture  stores  (SIC  5712).— Establishments 
primarily  selling  household  furniture,  mattresses, 
springs,  and  other  sleep  equipment.  Also  included 
in  this  classification  are  establishments  selling 
household  appliances,  record  players,  and  i-adio 
and  TV  sets,  provided  the  receipts  from  sales 
of  furniture  and  sleep  equipment  exceed  those 
from  sales  of  the  other  commodity  lines  named. 

Other  home  fumishings  stores  (SIC  571  except 
57 12) . — Establishments  primarily  selling  home  fur- 
nishings  other  than  household  furniture,  mat- 
tresses, springs,  and  other  sleep  equipment.  In- 
cluded are  stores  primarily  engaged  in  selling 
such  lines  of  home  fumishings  as  floor  coverings; 
drapery,  curtains,  slip  covers,  upholstery  materi- 
als; china,  glassware,  metalware;  lamps  and  lamp- 
shades, blinds  and  window  shades;  etc. 

Household  appliances,  radio,  TV  stores  (SIC 
572  and  5732).— Establishments  primarily  engaged 
in  selling  household  appliances  (such  as  electric  and 
gas  refrigerators,  stoves,  vacuum  cleaners,  wash- 
ing machines  and  dryers,  freezers,  electric  irons, 
percolators,  hot  plates,  etc.)  and  radios,  television 
sets,  and  record  players.  The  retail  establishments 
(primarily  engaged  in  the  sale  of  electric  and  gas 
appliances  for  household  use)  operated  by  public 
utility  firms  are  included  in  this  category. 

Music  stores  (SIC  5733).— Establishments  pri- 
marily selling  musical  instruments  such  as  organs, 
pianos,  horns,  stringed  instruments,  drums,  xylo- 


18 


APPENDIX 


phones,  etc.   Also  those  establishments  primarily 
selling  phonograph  records  and  albums. 

Eating  Places  (SIC  5812) 

Establishments  primarily  engaged  in  selling 
prepared  foods  and  drinks  for  consumption  on  their 
own  premises. 

Drinking  Places  (SIC  5813) 

Establishments  primarily  engaged  in  selling 
drinks,  such  as  beer,  ale,  wine,  liquor,  and  other 
alcoholic  beverages  for  consumption  on  their  own 
premises. 

Drug  Stores,  Proprietary  Stores  (SIC  591) 

Establishments  which  sell  prescriptions,  drugs, 
or  proprietary  medicines  in  combination  with  lines 
such  as  cosmetics,  toiletries,  tobacco,  magazines 
and  books,  and  novelty  merchandise.  Those  stores 
which  sell  prescriptions  are  classified  as  drug 
stores,    the    remainder    as    proprietary    stores. 

Other  Retail   Stores    (SIC  Major  Group  59, 
Except  SIC  591) 

Liquor  stores  (SIC  592),  also  government-oper- 
ated liquor  stores  (SIC  Major  Group  92  and  93).— 
Establishments  primarily  selling  packaged  alco- 
holic beverages  such  as  ale,  beer,  wine,  and  whisky 
for  consumption  off  the  premises.  Liquor  stores 
operated  by  States,  counties,  and  municipalities 
are  included.  Stores  primarily  selling  prepared 
drinks  for  consumption  on  the  premises  are  not 
included  in  this  category  but  are  classified  with 
drinking  places  (SIC  5813). 

Book  stores  (SIC  5942). -Establishments  pri- 
marily selling  new  books  and  periodicals. 

Stationery  stores  (SIC  5943). — Establishments 
primarily  selling  stationery  items,  such  as  writing 


paper,  tablets,  accounting  forms,  legal  forms, 
greeting  cards,  post  cards,  and  school  and  office 
supplies. 

Sporting  goods  stores  (SIC  5952). -Establish- 
ments primarily  selling  a  general  or  specialized 
line  of  sporting  goods  and  equipment  for  hunting, 
camping,  fishing,  skiing,  riding,  tennis,  golf,  and 
other  sports,  and  gymnasium  and  playground  equip- 
ment. 

Bicycle  shops  (SIC  5953).— Establishments  pri- 
marily selling  bicycles  and  bicycle  parts  and 
accessories. 

Jewelry  stores  (SIC  597).— Establishments  pri- 
marily  selling  any  combination  of  the  lines  of 
jewelry,  such  as  diamonds  and  other  precious 
stones;  rings,  bracelets  and  brooches;  sterling  and 
plated  silverware;  and  watches  and  clocks. 

Florists  (SIC  5992). -Establishments  primarily 
selling  cut  flowers  and  growing  plants .  Greenhouses 
and  nurseries  are  not  included  in  the  Census  of 
Business. 

DATA  FOR  MAJOR  RETAIL  CENTERS 

Due  to  the  relatively  small  number  of  establish- 
ments in  the  Major  Retail  Centers,  sales  figures 
are  shown  only  for-  - 


1. 
2. 


3. 


4. 


Retail  stores,  total. 

Convenience  goods  stores,  i.e..  Food  stores 
(SIC  54),  Eating  and  drinking  places  (SIC  58), 
and  Drug,  proprietary  stores  (SIC  591). 
Shopping  goods  stores,  i.e.,  General  mer- 
chandise stores  (SIC  53  pt.).  Apparel, 
accessory  stores  (SIC  56),  and  Furniture, 
home  furnishings,  equipment  stores  (SIC  57). 
All  other  retail  stores  (SIC  52, 55,  599). 


BUREAU  OF  THE  CENSUS  CURRENT  BUSINESS  REPORTS 


Reports  are  Issued  monthly  showing  national  and  regional  estimates,  by  kind  of  business,  of  the  dollar  volume 
of  retail  sales,  and  of  trends  in  selected  standard  metropolitan  statistical  areas.  Monthly  reports  also 
are  issued  providing  national  dollar  volume  estimates  of  ^diolesalers '  sales  by  kind  of  business  as  well  as 
sales  and  Inventory  trends  and  stock-sales  ratios  by  kind  of  business  and  by  geographic  division.  Other 
current  business  reports  Include  the  seasonal  Canned  Food  Report  and  the  quarterly  press  release  on  Green 
Coffee  Inventories  and  Roastings. 


CURRENT  RETAIL  TRADE 


ADVANCE  RETAIL  SALES  REPORT 

Issued  on  the  10th  of  the  month  following  the  month 
covered.  Advance  monthly  estimates  of  retail  dollar 
sales  volume  in  the  United  States,  for  major 
Idnd-of -business  groups  and  for  all  kinds  of  busi- 
ness combined,  collected  from  a  subsanjjle  of  the 
Census  Bureau's  retail  trade  reporting  panel.  In- 
formation for  previous  months  is  shown  both  unad- 
justed and  adjusted  for  seasonal  and  trading  day 
differences.  (Year's  subscription,  $1.00) 


MONTHLY  RETAIL  TRADE  REPORT 

EetlKated  monthly  dollar  sales  volume  (with  comparl- 
eons  for  previous  months)  of  all  retail  stores  and 
of  those  organizations  operating  11  or  more  retail 
Btores — United  States  by  kind  of  business.  Also 
estimated  monthly  sales  of  stores  of  organizations 
operating  1  to  10  retail  stores — Census  regions  by 
kind  of  business;  weekly  sales  during  ctirrent  month 
of  grocery  store  firms  operating  11  or  more  retail 
stores;  and  percentage  changes  in  sales  of  stores  of 
organizations  operating  1  to  10  stores — selected 
standard  metropolitan  statistical  areas,  all  kinds 
of  retail  business  combined.  (Year's  subscription, 
including  Annual  Retail  Trade  Report,  $1.00) 


ANNUAL  RETAIL  TRADE  REPORT 

Estimates  of  sales  of  all  retail  stores  and  those  of 
organizations  operating  11  or  more  retail  stores, 
Iftilted  States  and  Census  regions,  by  kind  of  busi- 
ness. Year-end  merchandise  inventories,  sales- 
Inventory  ratios,  and  accounts  receivable  balances 
held  by  retailers,  by  kind  of  b\islness.  United 
States.  (Included  with  subscription  to  Monthly 
Retail  Trade  Report  -See  above.) 


CURRENT  WHOLESALE  TRADE 


MONTHLY  WHOLESALE  TRADE  REPORT 

Sales  and  Inventory  trends  and  stock-sales  ratios  of 
merchant  wholesalers  are  shown  for  about  A5  kinds  of 
business  at  the  United  States  level  and  for  about  14 
kinds  of  business  by  geographic  division.  Percent 
change  in  sales  and  Inventories,  from  preceding 
month  and  from  same  month  preceding  year,  and  sales 
for  year-to-date  from  preceding  year-to-date  period. 
Stock-sales  ratios,  current  month,  preceding  month, 
and  same  month  preceding  year.  Monthly  estimates  of 
dollar  sales  volume  axe  included  for  most  kinds  of 
business.     (Year's  subscription  $1.00) 


OTHER  CURRENT  BUSINESS  REPORTS 

CANNED  FOOD  REPORT 

Total  stocks  of  canners  and  vrtiolesale  distributors,. 
Including  warehouses  of  retail  multlunit  organiza- 
tions, of  specified  canned  foods  (vegetables,  fruits. 
Juices,  fish),  32  items  as  of  January  1.  Total  ac- 
tual cases,  all  sizes  combined;  for  January  1,  sizes 
nulnber  10  or  larger  (institutional  sizes)  are  shown 
separately.  Current  and  oon^jarable  previous  year 
Information.  Canners'  stock,  supplied  by  oanfiers' 
associations,  shown  as  available.  Also  canners' 
carryover,  pack,  and  total  supply  from  beginning  of 
season,  and  total  supply  for  two  previous  seasons. 
Reports  issued  as  of  January  1,  April  1,  June  1, 
July  1,  and  November  1.  (Season's  subscription,  5 
reports,  $.50) 


GREEN  COFFEE  INVENTORIES  AND  ROASTINGS 

Estimates  of  green  coffee  Inventories  held  by 
roasters,  importers,  and  dealers,  as  of  the  end  of 
each  quarter,  roastings  and  inports  of  green  coffee, 
as  well  as  the  amount  of  green  coffee  roasted  for 
soluble  use,  during  each  quarter,  comparable  data 
for  previous  years.  (Quarterly  press  release,  free) 


For  order    forms  or  further    information    on  any    Current  Business    Report  series,  consult    the  nearest 
Department  of  Commerce  Field  Office  or  write  to  the  Bureau  of  the  Census,  Washington  25,  D.  C. 


PUBLICATION  PLAN  FOR  THE  1958  CENSUS  OF  BUSINESS 


Tlie  1958  Census  of  Business  consists  of  three  major  trade 
segments— retail  trade,  wholesale  trade,  and  selected  service 
trades.  The  final  results  of  the  1958 Census  are  published  in 
the  form  of  separate  report  series  for  each  of  these  trade 
segments  and  a  separate  repwrt  for  public  warehouses .  These 
report  series  will  supersede  the  preliminary  reports. 

The  1958  Business  Census  report  series  for  retail  trade, 
wholesale  trade,  and  selected  services  will  consist  of  two 
parts— (1)  Area  Reports,  and  (2)  Subject  Reports.  For  re- 
tail trade  and  hotels  and  motion  picture  theaters,  a  third 
series  of  reports  relating  to  the  Central  Business  Districts 
of  large  metropolitan  centers  will  also  be  issued. 

Subsequent  to  the  issuance  of  final  reports,  findings  of  the 
1958  Census  will  be  consolidated  and  issued  as  Census  vol- 
umes. Announcements  concerning  the  report  series  and  the 
volumes  may  be  obtained  by  writing  to  the  Bureau  of  the  Cen- 
sus, Washington  25,  D.  C. 

The  above  report  series  do  not  cover  Puerto  Rico,  results 
for  which  will  be  issued  separately. 

THE  RETAIL  TRADE  REPORT  SERIES 

Following  are  brief  descriptions  of  the  report  series  for 

retail  trade: 

Area  Reports 

A  separate  report  for  each  State,  the  District  of  Columbia, 
Alaska,  Hawaii,  Virgin  Islands,  Guam,  and  continental  United 
States  showing,  by  kind  of  business,  data  on  number  of  es- 
tablishments, sales  for  the  year,  payroll  for  the  year,  pay- 
roll and  number  of  paid  employees  for  the  workweek  ended 
nearest  November  15,  1958,  and  number  of  proprietors.  De- 
tailed kind-of-business  data  are  provided  for  the  State,  for 
each  standard  metropolitan  statistical  area,  for  each  large 
county,  and  for  each  large  city.  In  addition,  data  for  less 
detailed  kind-of-business  groupings  are  shown  for  all  coun- 
ties and  for  each  city  of  2,500  or  more  inhabitants.  The  re- 
ports for  the  New  England  States  will  also  include  data  for 
those  towns  which  in  the  latest  Census  had  an  urban  concen- 
tration of  2,500  or  more  inhabitants  as  well  as  all  those  with 


a  total  population  of  10,000  or  more.  The  Pennsylvania  and 
New  Jersey  reports  provide  data  for  townships  and  towns 
having  a  population  of  10,000  or  more  at  the  latest  Census. 
The  number  of  kinds  of  business  for  which  figures  are  pub- 
lished will  vary  according  to  the  number  of  establishments 
in  the  area. 

Subject  Reports 

These  reports  provide  data  for  such  subjects  as  sales -size 
of  establishment,  employment- size  of  establishment,  legal 
form  of  organization,  and  single  units  and  multiunits  as  well 
as  for  a  number  of  special  subjects  applicable  to  particular 
trades  or  groups  of  trades.  They  will  include  detailed  sta- 
tistics by  kind  of  business  for  the  United  States  as  a  whole 
and  for  standard  metropolitan  statistical  areas  and  States, 
with  cross-classification  by  related  subjects. 

Trade  Reports 

This  series  assembles  data  for  a  particular  trade  or  group 
of  related  trades.  The  data  for  the  most  part  are  assembled 
from  the  area  and  subject  reports.  The  trades  covered  in  a 
specific  trade  report  are  not  linnited  to  those  in  a  specific 
industry  division,  such  as  retail  trade,  but  may  include  trades 
in  any  of  the  industry  divisions  covereJd  by  the  1958  Census  of 
Business. 

Central  Business  District  Reports 

A  report  will  be  provided  for  each  of  a  number  of  large 
metropolitan  cities,  with  data  presented  by  kind  of  business. 
Includes  general  statistics  (establishments,  sales,  and  annual 
payroll)  by  kind  of  business  for  the  central  business  district, 
the  central  city,  the  central  city  exclusive  of  the  central 
business  district,  the  standard  metropolitan  statistical  area, 
and  the  standard  metropolitan  statistical  area  exclusive  of 
the  central  business  district.  In  addition,  for  a  number  of 
the  larger  metropolitan  areas,  statistics  are  published  for 
major  business  centers  outside  the  central  business  district. 
Although  these  reports  are  designed  primarily  to  present  in- 
formation for  retail  trade,  they  will  also  include  data  for 
two  service  businesses  hotels  and  motion  picture  theaters. 
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PUNS  FOR  1958  CENSUS  OF  BUSINESS  VOLUMES 

Volume  I.  RETAIL  TRADE,  SUMMARY  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters, 
presenting  statistics  by  kind  of  business  and  geographic 
areas,  for  such  subjects  as  sales-size  of  establishments, 
single  units  and  multiunits,  employment -size  of  establish- 
ments, and  legal  form  of  organization.  This  volunne  will 
incorporate  the  subject  report  series  BC58-RS. 

Volume  II.  RETAIL  TRADE,  AREA  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business,  for  counties,  cities,  ^nd  standard 
metropolitan  statistical  areas.  The  annount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
retail  establishments  in  the  area.  Data  for  selected  towns 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-RA. 

Volume  lU.  WHOLESALE  TRADE,  SUMMARY  STATIS- 
TICS— A  United  States  summary  chapter  and  separate 
chapters,  presenting  statistics  by  kind  of  business  and 
geographic  areas,  for  such  subjects  as  size  of  wholesale 
establishments,  receivables  aind  bad  debt  losses,  sales  by 
class  of  customer,  commodity  line  sales,  legal  form  of 
organization,  and  petroleum  bulk  stations.  This  volume 
will  incorporate  the  subject  report  series  BC58-WS. 

Volume  IV.  .WHOLESALE  TRADE,  AREA  STATISTICS  — 
A  United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business  for  counties,  cities,  and  standard 
nnetropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
wholesale  establishnnents  in  the  area.  Data  for  selected 
towns  and  townships  in  New  England,  New  Jersey,  arid 
Pennsylvania  will  also  be  included.  This  volume  will  in- 
corporate the  area  report  series  BC58-WA. 

Volume  V.  SELECTED  SERVICE  TRADES,  SUMMARY 
STATISTICS — A  United  States  summary  chapter  and  sepa- 
rate chapters,  presenting  statistics  by  kind  of  business  and 
geographic  areas,  for  such  subjects  as  receipts-si>e  of 
establishments,  employment-size  of  establishments,  legal 
form  of  organization,  single  units  and  multiunita,  laundries 
and  cleaning  plants,  motion  pictures,  and  hotels  and  motels. 
This  volume  will  incorporate  the  subject  report  series 
BC58-SS. 

Volume  VI.  SELECTED  SERVICE  TRADES,  AREA  STA- 
TISTICS— A  United  States  summary  chapter  and  separate 
chapters  for  each  State,  the  District  of  Columbia.,  Alaska, 
Guam,  Hawaii,  and  the  Virgin  Islands.  Statistics  are  pre- 
sented by  kind  of  business  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
service  establishments  in  the  area.  Data  for  selected  towns 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-SA. 
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PREFACE 


AUTHORITY  AND  SCOPE 

Tlie  1958  Census  of  Business  along  with  the  1958  Censuses 
of  Manufactures  and  Mineral  Industries  was  required  by  law 
under  13  U.S.C.,  sections  131  and  224.  These  censuses  covered 
businesses  operated  in  the  continental  United  States,  Alaska, 
Hawaii,  Guam,  and  the  Virgin  islands.  A  separate  Census  of 
Business  and  Manufactures  for  1958  was  also  conducted  in 
Puerto    Rico    jointly    with    the   Commonwealth  Government. 

The  1958  Census  of  Business  covered  retail  trade,  wholesale 
trade,  selected  services,  and  public  warehousing.  This  report 
provides  findings  for  retail  stores  in  selected  central  business 
districts  and  in  major  retail  centers;  and  for  hotels  and  motion 
picture  theaters   in  the  selected  central  business  districts. 

AREAS  COVERED 

Each  of  the  reports  in  this  series  covers  a  separate  standard 
metropolitan  statistical  area  and  includes  data  for  the  central 
business  district  (or  central  business  districts)  in  the  specified 
standard  metropolitan  statistical  area,  as  well  as  for  each  Cen- 
sus-delineated major  retail  center  (MRC)  located  in  the  same 
standard  metropolitan  statistical  area  (SMSA).  The  number  of 
MRC's  for  which  data  are  shown  in  a  single  SMSA  vary  from 
none  to  about  two  dozen.  The  entire  series  of  reports  covers 
97  SMSA's,  and  provides  data  for  109  CBD's  and  some  500 
MRC's. 

DEUNEATION  OF  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

Because  many  large  cities  had  no  officially  defined  area 
representing  their  "Central  Business  District.'it  was  necessary 
for  the  Bureau  of  the  Census  prior  to  the  1954  Census  of 
Business  to  arrange  for  the  delineation  of  such  districts  before 
a  program  to  tabulate  Census  data  for  them  could  be  imple- 
mented. The  delineation  of  central  business  districts  was  ac- 
complished with  the  cooperation  of  the  Census  Tract  Committees 
in  the  large  cities  included  in  the  central  business  district  (CBD) 
program.  In  their  work  on  the  CBD's  the  Census  Tract  Com- 
mittees obtained  the  representation  of  a  variety  of  local 
interests,  such  as  business  firms  and  associations,  newspajjers, 
planning  agencies,  welfare  organizations,  local  governmental 
bodies,  etc.  Central  business  districts  have  been  delineated  only 
in  those  cities  of  100,000  or  more  inhabitants  (according  to  the 
1950  Census  of  Population  or  a  subsequent  special  census  prior 
to  1959)  in  which  there  was  a  local  Census  Tract  Committee 
recommendation  for  such  an  area  in  response  to  an  inquiry  from 
the  Census  Bureau. 

The  objective  of  the  CBD  program  was  stated,  as  foUows,  in 
a  letter  from  the  Director  of  the  Census  Bureau  to  the  Census 
Tract  Committees: 

"The  primary  objective  of  this  operation  is  to  provide  a 
basis  for  comparing  changes  in  business  activity  in  the  Cen- 
tral Business  District  with  those  in  the  remainder  of  the 
metropolitan  area  or  of  the  central  city." 

Because  there  are  no  generally  acceptedrules  for  determining 
what  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 
did  not  provide  rigid  specifications  for  defining  the  CBD  but  (1) 
provided  a  general  characterizationof  the  CBD,  describing  it  as 
"an  area  of  very  high  land  valuation,  an  area  characterized  by  a 
high  concentration  of  retail  businesses,  offices,  theaters,  hotels, 
and  "service"  businesses,  and  an  area  of  high  traffic  flow";  and 
(2)  required  that  the  CBD  ordinarily  should  be  defined  to  follow 


existing  tract  lines,  i.e.,  to  consist  of  one  of  more  whole  Census 
tracts.  The  emphasis  put  on  tracts  was  based  on  the  anticii>ation 
that  other  Census  statistics  than  those  derived  from  the  Census 
of    Business    might    conveniently    be    tabulated    for  CBD's. 

It  was  recognized  that  the  tract  basis  for  CBD's  might 
lead  to  the  inclusion  of  some  land  area  not  properly  within 
a  strictly  defined  CBD  or  to  the  exclusion  of  a  small  por- 
tion of  what  should  be  in  the  CBD.  It  was  believed  that  this 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnitudes  being  measured.  Provision,  however,  was  made 
for  splitting  tracts  where  a  serious  problem  was  encountered. 
The  use  of  tract  lines  for  boundaries  also  was  consistent  with 
the  desire  to  keep  CBD  boundaries  constant,  in  order  to  maxi- 
mize the  value  of  comparisons  over  'time.  Although  it  was 
recognized  that  the  CBD  strictly  defined  would  tend  to  change 
over  time,  it  was  felt  that  the  inexactitude  resulting  from  the 
use    of   fixed    boundaries    would    not    prove  to  be  serious. 

In  some  cities  where  there  had  been  a  previously  established 
central  business  district  or  similar  area  which  substantially 
corresponded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  in 
the  Bureau's  CBD  program. 

Data  for  a  total  of  95  CBD's  were  provided  in  the  1954 
Census  of  Business.  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  in  97  standard  metropolitan  statistical 
areas.  A  number  of  cities  have  made  minor  changes  in  the 
boundaries  of  their  CBD's  due  mainly  to  revisions  in  tract 
boundaries.  In  only  one  city,  Minneapolis,  has  a  previously 
defined  CBD  been  significantly  changed. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  and  data  from  them  have  been  tabulated,  as  part  of 
the  1958  Census  of  Business  program.  The  major  retail  cen- 
ters (MRC's)  were  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metropolitan  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  themselves)  which  include 
a  major  general  merchandise  store— usually  a  department 
store.  MRC's  were  not  delineated  if  the  publication  of  data 
for  them  would  result  in  violation  of  Census  rules  prohibiting 
disclosure  of  information  for  individual  firms. 

MRC's  include  not  only  the  planned  suburban  shopping  center 
but  also  the  older  string  street  and  neighborhood  developments 
which  meet  the  above  prerequisites.  Frequently  the  boundaries 
of  a  single  MRC  include  stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the  planned  portion. 
In  general  the  boundaries  of  the  MRC's  have  been  established 
to  include  all  adjacent  blocks  containing  at  least  one  store  in 
the  general  merchandise,  apparel,  or  furniture -appliance 
groups  of  stores,  and  where  a  planned  center  is  involved  in- 
clude all  of  the  center. 

In  those  cities  within  the  standard  metropolitan  statistical 
areas  (SMSA's)  covered  by  this  series  of  reports  which  were 
not  of  sufficient  size  to  qualify  for  the  delineation  of  a  central 
business  district,  no  MRC's  were  delineated  unless  at  least  two 
such  centers  could  be  defined. 


For  explanation  of  procedures  and  definitions,  see  Appendix. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  1.— RETAIL  STOHES  AND  SEIiCTED  SERVICE  ESTABLISIHEIfrS: 

CENTRAL  BUSINESS  DISTRICT  OF  SCRANTON 


1958  AND  195^ 


Establlstanents,  Sales,  Annual  Payroll,  and  Bnplojrees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958'- 


Estab- 
lish- 
ments^ 


(nunber) 


Sales 2 


($1,000) 


Payroll, 

entire 

year 

($1,000) 


Paid  employees, 

workweek  ended 

nearest  Nov.  15 


Total 
(nunber) 


Full 
workweek 

(nunber) 


195^^ 


Estab- 
lish- 
ments^ 


(mmber) 


Sales' 


($1,000) 


Payroll, 

entire 

year 

($1,000) 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,  563,  568 
562 

565 
566 
564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5313 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


RETAIL  STORES 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware, 

f aim  equipnent  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores'' 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores .... 

Food  stores 

Autanotive  dealers 

Qasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custan 

tailors  * 

Women's  clothing,  specialty  stores.. 

Ready-to-wesLT  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  heme  furnishings,  equipnent 

stores 

Furniture  stores* 

Other  heme  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores . . 


SELECTED  SERVICES 


343 


65,721 

1,482 
(D) 
(D) 

25,759 

22,336 

3,154 

269 

4,487 

3,337 

731 

12,143 

1,822 
5,174 
3,281 

(D) 
2,151 

328 


7,385 
5,236 


1,541 

3,695 
2,626 
1,069 

1,329 

5,373 
(D) 
534 
(D) 

1,160 
114 
(D) 


10,789 


306 
(D) 
(D) 

4,552 

3,963 

562 

27 

433 

350 

70 

1,905 

291 
747 
477 
(D) 
340 
30 


1,437 

1,114 

98 

225 

793 
643 
150 

233 

710 
(D) 
107 
(D) 
182 
19 
(D) 


3,938 

84 
(D) 
(D) 

1,760 

1,478 

267 

15 

169 
91 
29 

680 


299 
200 
(D) 
113 
15 


393 

301 

34 

58 

397 

325 

72 

93 

242 
(D) 

31 
(D) 

61 

9 

(D) 


7011, 
783 


7012 


Hotels 

Motion  picture  theaters. 


(D) 
(D) 


(D) 
(D) 


(D) 
(D) 


3,458 

83 
(D) 

(D) 

1,468 

1,256 

199 

13 

137 

85 

25 

612 

77 
256 
174 
(D) 
101 

13 


388 

297 

34 

57 

367 

299 

68 

72 

221 
(D) 

31 
(D) 

56 

9 

(D) 


(D) 
(D) 


359 


15 

3 

12 

20 
4 
6 

10 

34 


103 

10 
52 
34 
3 
22 
12 


36 

11 
7 

18 

73 
42 
31 

11 

54 
1 
5 
3 

14 
5 
2 


60,686 

1,561 

250 

1,311 

21,647 

16,625 

3,171 

1,851 

4,491 

2,653 

280 

13,223 

1,271 
5,926 
5,095 

(D) 
2,891 

(D) 


6,960 

4,941 

733 

1,286 

3,832 
2,806 
1,026 

1,353 

4,686 
(D) 
560 
899 

1,002 
159 
(D) 


2,158 
1,076 


10,074 


178 

29 

149 

3,902 

3,145 

573 

184 

471 

321 

27 

2,071 

(D) 
911 
786 
442 
414 
(D) 


1,329 

1,028 

126 

175 

905 
750 
155 

224 

646 
(D) 
100 
138 
165 
21 
(D) 


701 
257 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

■"■Sales  of  leased  departments  are  incoiporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately 
oo'unted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general 
merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  The  1954  sales  of  leased  departments  located  tn  general 
merchandise  stores  but  elsewhere  classified  were  $2,666,000,  of  which  $1,351,000  was  included  with  apparel,  accessory  stores. 
This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments -which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

■'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

■*1954  data  limited  to  "eamployer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.591)  not  covered  in  any  of  the  lines  below. 


SCRANTON,  PA,,  AREA 


Tatle  2.— RETAIL  STORES  AND  SKLBCTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 

CITY  OF  SCRANTON 

Establishnents,  Sales,  Annual  Payroll,  and  Employees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


19581 


Estab- 
lish- 
ments^ 


(number) 


Sales ^ 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  employees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


1954^ 


Estab- 
lish- 
ments ^ 


(number) 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

5* 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 


591 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores ,  total^ 

Lumber,  building  materials,  hardware, 

faun  equipnent  dealers ,., 

Hardware  stores , 

Other , 

General  merchandise  groig)  stores^ 

Department  stores , 

Limited  price  variety  stores , 

Other  general  merchandise  stores.... 

Food  stores 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors  

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores ' 

Family  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores' 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores ,  proprietary  stores 

Other  retail  stores  ^ 

Liquor  stores 

Book ,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  siqxply  stores.. 

SaSUECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


40 

7 

33 

50 

3 

14 

25 

431 
63 

112 

120 

23 
60 
33 
3 
22 


94 
24 
20 

50 

397 
214 
183 

55 

235 
29 
11 

5 
21 
28 

5 


18 

7 


158,615 

4,754 

744 

4,010 

26,452 

22,336 

3,445 

569 

41,682 

24,407 

6,320 

13,805 

2,121 
5,192 
3,743 

(D) 
2,396 

579 


9,761 

6,388 

847 

2,526 

11,458 
6,866 
4,592 

3,550 

16,426 
3,211 
646 
(D) 
1,278 
958 
(D) 


18,573 


676 
106 
570 

4,610 

3,963 

600 

47 

2,930 

2,425 

368 

2,042 

331 
737 
545 
(D) 
372 
(D) 


1,695 

1,275 

119 

301 

1,721 

1,218 

503 

441 

1,665 
184 
113 
118 
189 
137 
(D) 


7,006 


212 

28 

184 

1,818 

1,478 

307 

33 

1,193 
648 
184 

741 

102 
294 
235 
(D) 
129 
(D) 


471 
337 
43 

91 

965 
700 
265 

215 

.  559 
64 
33 
16 
64 
33 
(D) 


5,927 


193 

26 

167 

l,5Cvi 

1,256 

219 

29 

833 

627 

158 

661 

90 
255 
202 
(D) 
109 
(D) 

463 
332 
41 

90 

833 
613 
220 

147 

508 
62 
33 
14 
59 
26 

(D) 


1,603 


137,874 


48 
8 

4,810 
(D) 

40 

(D) 

58 

22,943 

4 

16,625 

18 

3,830 

36 

2,488 

51 


19,916 


111 

4,912 

155 

15,082 

16 

1,538 

82 

6,650 

46 

5,651 

5 

(D) 

28 

3,152 

18 

1,252 

84 

11,756 

19 

(D) 

13 

(D) 

46 

4,750 

332 

10,541 

158 

5,961 

174 

4,580 

63 

3,258 

190 

11,505 

17 

2,352 

8 

649 

7 

943 

23 

1,304 

25 

477 

2 

(D) 

(D) 
(D) 


(D) 

(D) 


(D) 
(D) 


(D) 
(D) 


14 
10 


(D) 
(D) 


16,703 


740 
(D) 
(D) 

4,019 

3,145 

665 

209 

2,205 

2,131 

287 

2,255 

246 
977 
824 
(D) 
441 
(D) 


1,910 
(D) 
(D) 

603 

1,640 

1,115 

525 

382 

1,134 
122 
(D) 
141 
195 
47 
(D) 


(D) 
(D) 


Standard  Notes:   (d)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 
Sales  of  leased  departments  are  incoirporated  with  main  store  SEiles  in  1958.  In  1954  each  leased  department  was  separately  counted 
and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  ooraparability  is  greatest  for  general  merchan- 
dise stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  Include  data  for  "nonemployer"  establish- 
laents  vrtiich  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

■'Excludes  nonstore  jretailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "eng)loyer"  establishments, 

^Includes  data  for  those  kinds  of  business  In  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  3.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISfWENTS:   1958  AND  1954 

SCRANTON  STANDARD  METROPOLITAN  STATISTICAL  AREA 


Establlshnents,  Sales,  Annual  Payroll,  and  Einployeea,  by  Kind  of  Busljoess 


SIC  code 


Kind  of  business 


1958'- 


Estab- 
lish- 
ments^ 


(number) 


Sales'^ 


($1,000) 


Payroll , 

entire 

year 


($1,000) 


Paid  eii5)loyees, 

workweek  ended 

nearest  Nov.  15 


Total 
(rnanber) 


Full 
workweek 

(number) 


1954^ 


Estab- 
lish- 
ments^ 


(number) 


Sales'' 


($1,000) 


52 

5251 

52  ex.  5251 

53  part  3 
531 

533 
539 

54 

55  ex.  554 
554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


RETAIL  STORES 

Retail  stores,  total' , 

Lumber,  building  materials,  hardware, 

f aim  equipnent  dealers , 

Hardware  stores , 

Other , 

General  merchandise  group  stores' 

Department  stores , 

Li  mi  ted  price  variety  stores , 

Other  general  merchandise  stores,..., 

Food  stores , 

Automotive  dealers , 

Gasoline  service  stations , 

Apparel,  accessory  stores , 

Men's,  boys'  apparel  gtores,  custom 

tailors* , 

Women's  clothing,  specialty  stores... 

Ready-to-wear  stores  ' , 

Family  clothing  stores' , 

Shoe  stores , 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment 

stores , 

Fiimiture  stores* , 

Other  home  furnishings  stores* , 

Household  appliance,  radio,  TV, 
music  stores , 

Eating,  drinking  places ., 

Eating  places , 

Drinking  places , 

Drug  stores,  proprietary  stores , 

Other  retail  stores* , 

Liquor  stores , 

Book,  stationery  stores , 

Sporting  goods,  bicycle  stores , 

Jewelry  stores , 

Florists , 

Camera,  photographic  supply  stores.., 

SELECTED  SERVICES 


3,208 

105 
32 
73 

111 

3 

29 

57 

854 

130 

265 

202 

42 
88 
45 
10 
33 
23 


156 

■  40 

26 

90 

860 
479 
381 


427 
76 
16 

7 
30 
57 

5 


7011,  7012 
783 


Hotels 

Motion  picture  theaters. 


251,169 


8,693 
1,44-3 
7,250 

31,777 

22,336 

4,687 

4,318 

77,133 

36,853 

13,215 

18,381 

3,385 
7,083 
4,780 
3,796 
2,941 
948 


12,710 

7,803 

981 

3,926 

19,925 

12,077 

7,848 

6,968 

25,514 
6,198 
804 
1,176 
1,509 
1,521 
(D) 


2,621 
(D) 


25,545 

1,208 

207 

1,001 

5,028 

3,963 

722 

343 

4,886 

3,419 

667 

2,453 

428 
939 
657 
583 
446 
(D) 


2,048 

1,433 

137 

478 

2,543 

1,825 

718 

949 

2,344 
361 
121 
118 
213 
204 
(D) 


783 
390 


9,947 

394 

63 

331 

2,037 

1,478 

401 

158 

1,933 

922 

328 

962 

145 
413 
30; 
214 
160 
(D) 


580 
393 

50 

137 

1,536 

1,138 

398 

451 

804 
119 
40 
16 
76 
61 
(D) 


344 
212 


8,252 

365 

60 

305 

1,682 

1,256 

287 

139 

1,316 

898 

276 

819 

116 
344 
254 
203 
130 
(D) 


561 

379 

46 

136 

1,269 
946 
323 

343 

723 
117 
40 
14 
69 
48 
(D) 


296 
157 


3,276 


109 
25 
84 

103 
4 
31 
66 

1,044 

108 

254 

239 

32 
112 
66 
10 
42 
29 

150 

15 

93 

789 
382 
399 

114 

366 
48 
11 
17 
39 
55 
2 


216,778 

8,875 
1,257 
7,618 

26,954 

16,625 

4,904 

5,417 

60,752 

33,309 

10,322 

19,167 

2,602 
8,512 
7,360 
2,648 
3,715 
1,470 


14,792 
7,168 
1,040 

6,484 

17,562 
9,681 
7,815 

5,517 

19,528 
4,648 
708 
1,087 
1,644 
1,241 
(D) 


2,710 
2,101 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately  counted 
and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchan- 
dise stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

''1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  In  any  of  the  lines  below. 
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Table  4.-,-RETAIL  STORES  AND  SELECTED  SERVICB  ESTABLISmENTS— PERCENT  CHANGE  IN  SALES,  1954  TO  1958 

CENTRAL  BUSINESS  DISTRICT  OF  SCRANTON,  TIE  ENTIRE  CITt,  AND  SCRANTON  STANDARD  METOOPOLITAN  STATISTICAL  AREA 


SIC  code 

Kind  of  business 

Percent  change^ 

Central 

business 

district 

Entire 
city 

City 
less  its 
central 
business 
district 

Entire 
standard 
metro- 
politan 
statistical 
area 

Standard 

metro- 
politan 
statistical 
area  less 
central 
business 
district 

52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 

TOLL,  7012 
783 

RETAIL  STORES 
Retail  stores,  total-'.... 

8.3 

-5.1 
(D) 
(D) 

19.0 

34.4 

-0.5 

-85.5 

-0.1 

25.8 

161.1 

-8.2 
43.4 
-12.7 
-35.6 
(D) 
-25.6 
(D) 

6.1 

6.0 

-17.1 

-19.8 

-3.6 
-6.4 
4.2 

-1.8 

14.7 
(D) 

-4.7 
(D) 

15.8 

-28.3 

(D) 

(D) 
(D) 

15.0 

-1.2 

(D) 
(D) 

15.3 

34.4 

-10.1 

-77.1 

25.7 

22.5 

28.7 

-8.5 
37.9 
-21.9 
-33.8 
(D) 
-24.0 
-53.8 

-17.0 
(D) 
(D) 

^6.8 

8.7 

15.2 

0.3 

9.0 

42.8 

36.5 

,   -0.5 

(D) 

-2.0 

100.8 

(D) 

(D) 
(D) 

20.3 

0.7 
(D) 
(D) 

^6.5 

-55!  9 
-52.9 

29.8 

22.1 

20.7 

-10.6 

12.0 

-97.5 

-16.9 

(D) 

-6.1 

(D) 

-50.5 
(D) 
(D) 

-71.6 

15.7 
34.4 
-0.9 

16.6 

62.1 

(D) 

25.8 

(D) 

165.4 

-60.9 

(D) 

(D) 
(D) 

15.9 

►2.1 
14.8 
-4.8 

17.9 

34.4 

-^.4 

-20.3 

27.0 

10.6 

28.0 

^.1 
30.1 
-16.8 
-35.1 
43.4 
-20.8 
-35.5 

-14.1 

8.9 

-5.7 

-39.5 

13.5 

24.7 

0.4 

26.3 

30.7 
33.3 
13.6 
-1.8 
-8.2 
22.6 
(D) 

-3.3 
(D) 

18.8 

Lusiber,  building  materials,  hardware,  farm  equipment 

-1.4 

Hardware  stores, •...•.•.•••..■..•••••...••............ 

(D) 

Other 

(D) 

13.4 

Department  stores ...•....••..••••.........••. 

Lliited  price  variety  stores 

-11.6 

13.5 

Food  stores. ...•.......•.•...••••.••..•••.......... 

29.1 

Automotive  dealers 

9.3 

Gasoline  service  stations 

24.3 

4.9 

Mpti'Ri  boys'  Rpp^rfl  Ptorps,  f^ustom  t'^iloTP^ ,,,,,,,,, , 

17.4 

-26.2 

Ready-to-wear  stores' . .••....•.........•.........••. 

-33.8 

Family  clothing  stores' . .••..••.•,....•..........•...• 

(D) 

Shoe  stores. .......................................... 

^.1 

Other  apparel  stores .......•....••• 

(D) 

-32.0 

15.3 

Oth'^T  hom^^  f iim1  Fh1ng'=5  ptorp^s^ ■•.■.■■■•■•■ 

21.5 

Household  appliance,  radio,  TV,  music  stores,.,.,..,.. 

-54.1 

Eating,  drinking  places .,,, 

18.2 

37.5 

Drinking  places 

-0.2 

Drug  stores,  proprietary  stores,,,,,,,,,..,.,,,,,,,,,,,. 

35.4 

Other  retail  stores^ •,,,.•,,.,•,,,...............,..,,,, 

35.7 

Liquor  stores, ,,,,,,,,,,,.,,,.....,,,,..,.....,...,,,, 

(D) 

Book,  stationery  stores 

82.4 

Sporting  goods,  bicycle  stores 

(D) 

Jewelry  stores ; 

^5.6 

Florists 

30.0 

Camera,  photographic  supply  stores...........,..,,.,,. 

(D) 
(D) 

SELECTED  SERVICES 
Hotels 

Motion  picture  theaters 

(D) 

Standard 

^In  compi 

department 

bllity  is  g 

"hotels"  or 

^Exclude 

*1954  da 

'in  comp 

'include 

Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  ava 
ating  percent  change,  sales  of  leased  departments  are  Inc 
jas     separately  counted  and  separately  classified  in  ace 
reatest  for  general  merchandise  stores  (SIC  53,  pt,)  an 

"motion  picture  theaters." 

3  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  me 
ta  limited  to  "employer"  establishments  in  computing  perce 
iiting  percent  change,  both  1954  and  1958  data  limited  to  " 
3  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not 

liable. 
Drporated  wi 
ardance  with 
1  apparel,  ac 

rchandise  vei 
It  change, 
employer"  es1 
covered  in  s 

.  Represent 
th  main  sto 
its  own  kin 
:cessory  st( 

iding  maehin< 

.ablishments 
my  of  the  1 

3  zero.    (; 
re  sales  in  ] 
1  of  business 
sres  (SIC  5e 

i   operators) 
mes  below. 

!)  Less  than  ( 
L958.  In  195^ 
!,  The  effed 
)).   This  doe 

part  of  SIC 

D.05  percent, 
t  each  leased 
t  on  compara- 
;s  not  affect 

53. 

10 


CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  5.— RETAIL  STORES:   195S  AND  1954  CENTRAL  BUSINESS  DISTRICT  SALES  AS  PERCENT  OF 

SCRANTON  AND  OF  SCRANTON  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


52 
5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

58ia 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Kind  of  business 


RETAIL  STORES 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware,  faun  equipment  dealers 

Hardware  stores , 

Other 

General  merchandise  group  stores^ 

Department  stores , 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 

Autanotive  dealers 

Gasoline  service  stations. 

Apparel,  accessory  stores. .................................. 

Men's,  boys'  apparel  stores,  custcan  tailors* 

Vomen's  clothing,  specialty  stores  ....................... 

Ready-to-wear  stores '....... 

Family  clothing  stores' 

Shoe  stores. 

Other  apparel  stores ; 

Fumitui*,  heme  furnishings,  equipnent  stores 

Furniture  stores*. 

Other  home  furnishings  stores*........................,... 

Household  ^jpllance,  radio,  TV,  music  stores............. , 

Eating,  drinMng  places 

Eating  places 

Drinking  places. 

Drug  stores,  pioprletary  stores............................. 

Other  retail  stores*........,,...,.,.,.,.,.......,.......... 

Liquor  stores. .....,,.,,,,.. 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores,.... ,.,..,... 

Jewelry  stores ...,,,.,.,,...,,,........,. 

Florists 

Camera,  photographic  sv^iply  stores..,. .,... 


Percent  of  city  sales  in 
central  bxisiness  district^ 


1958 


41.4 

31.2 
(D) 
(D) 

97.4 

100.0 

91.6 

47.3 

10.8 

13.7 

11,6 

88.0 
85.9 
99.7 
87.7 
(D) 
89.8 
56.6 

75.7 
82.0 
71.8 
61.0 

32,2 
38.2 
23.3 

37.4 

32.7 
(D) 

82.7 
(D) 

90.8 

11.9 
(D) 


1954 


44.0 

32.5 
(D) 
(D) 

94.4 

100.0 

82.8 

74.4 

13.5 

13.3 

5,7 

87.7 
82.6 
89,1 
90.2 

(D) 
91.7 

(D) 

59.2 

(D) 

(D) 

27.1 

36.4 
47.1 
22.4 

41.5 

40.7 
(D) 
86.3 
95.3 
76.8 
33.3 
(D) 


Percent  of  standard  metro- 
politan statistical  area 
sales  in  central  business 
district^ 


1958 


26.2 

17.0 

(D) 
(D) 

81.1 

100.0 

67.3 

6.2 

5.8 

9.1 

5.5 

66.1 
53.8 
73.0 
68.6 
(D) 
73.1 
34.6 

58.1 
67.1 
62,0 
39.2 

18.5 
21.7 
13.6 

19.1 

21.1 
(D) 

66.4 
(D) 

76.9 
7.5 
(D) 


1954 


28.0 

17.6 
19.9 
17.2 

80.3 

100.0 

64.7 

34.2 

7.4 

8.0 

2.7 

69.0 
48.8 
69.6 
69.2 

(D) 
77.8 

(D) 

47.1 
68.9 
70,5 
19.8 

21.8 
29.0 
13.1 

24.5 

24.0 
(D) 
79.1 
82,7 
60,9 
12.8 
(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available,    ...  Represents  zero.    (Z)  Less  than  0,05  percent. 

^In  computing  percent,  sales  of  leased  departments  are  Incoirporated  with  main  store  sales  in  1958.  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56). 

■'Excludes  nonstore  retailers  (i.e,,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


SCRANTON,  PA.,  AREA 
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Table  6.— RETAIL  STORES:  1958  AND  1954— PKRCENTACE  DISTRIBUTION  OF  SAI£S,  BY  KIND  OF  BUSINESS 
COriRAL  BUSINESS  DISTRICT  OF  SCRANTON,  THE  ENTIRE  CITY,  AND  SCRANTON  STANDARD  METROPOLITAN  STATISTICAL  AREA 

(Percentages  are  based  an  total  Retail  Store  Sales  utilch  exclude  sales  of  nonstore  retailers — mall  order,  direct  selling, 

nerchandlse  vending  machine  operators) 


SIC  code 


Kind  of  business 


Central 

business 

district^ 


1958 


195<; 


Entire  clty^ 


1958 


1954 


Standard  metropolitan 
statistical  eirea^ 


1958 


1954 


52 

5231 

52  ex.  5251 

53  fart^ 
530. 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5012 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 


RETAIL  STORES 

Retail  stores,  total-'..... 

Lmber,  building  materials,  hardware, 

f  am  equipment  dealers 

Hardvare  stores.. 

Other 

General  merchandise  group  stores^ 

Department  stores 

Limited  price  variety  stores......... 

Other  general  merchandise  stores..... 

Food  stores. ........................... 

AutCDOtlve  dealers. 

Qanolltw  service  stations 

Apparel,  accessory  stores. ............. 

Men's,  boys'  apparel  stores,  cuetom 

tailors* 

Women's  clothing,  specialty  stores... 
Ready-to-wear  stores' . ............. 

Family  clothing  stores'... 

Shoe  stores 

Other  apparel  stores 

Furniture,  hose  furnishings,  equlpsent 

stores 

Furniture  stores* 

Other  hoae  furnishings  stores  ....... 

Household  appliance,  radio,  TV,  music 
stores.............................. 

Eating,  drlzddng  places 

Eating  places 

DrlnlcLng  places..... 

Drug  stores,  proprietary  stores., 

Other  retail  stores' 

Liquor  stores........................ 

Boole,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jeweliy  stores 

Florists 

Camera,  photographic  supply  stores... 


100.0 

2.3 
(D) 
(D) 

39.2 

34.0 

4.8 

0.4 

6.8 

5.1 

1.1 

18.5 

2.3 
7.9 
5.0 
(D) 
3.3 
0.5 


11.2 
8.1 
0.9 

2.3 

5.6 
4.0 
1.6 

2.0 

8.2 
(D) 
0.8 
(D) 
1.8 
0.2 
(D) 


100.0 


2.6 

0.4 
2.2 

35.7 

27.4 

5.2 

3.1 

7.4 

4.4 

0.5 

21.8 

2.1 
9.8 
8.4 
(D) 
4.8 
(D) 

11.5 
8.1 

1.2 

2.1 

6.3 
4.6 
1.7 

2.2 

7.6 
(D) 
0.9 
1.5 
1.7 
0.3 
(D) 


100.0 


3.0 
0.5 
2.5 

16.7 

14.1 

2.2 

0.4 

26.3 

15.4 

4.0 

8.7 

1.3 
3.3 
2.4 
(D) 
1.5 
0.4 


6.2 
4.1 
0.5 

1.6 

7.2 
4.3 
2.9 

2.2 

10.3 
2.0 
0.4 
(D) 
0.8 
0,6 
(D) 


100.0 

3.5 
(D) 
(D) 

16.7 

12.1 

2.8 

1.8 

24.0 

14.4 

3.6 

10.9 

1.1 
4.8 
4.1 
(D) 
2.3 
0.9 


8.5 
(D) 
(D) 

3.4 

7.6 
4.3 
3.3 

2.4 

8.4 
1.7 
0.5 
0.7 
0.9 
0.3 
(D) 


100.0 


3.5 
0.6 
2.9 

12.6 
8.9 
1.9 
1.7 

30.7 

14.7 

5.3 

7.3 

1.3 
2.8 
1.9 
1.5 
1.2 
0.4 


5.1 
3.1 
0.4 

1.6 

7.9 
4.8 

3.1 

2.8 

10.1 
2.5 
0.3 
0.5 
0.6 
0.6 
(D) 


100.0 


4.1 
0.6 
3.5 

12.4 
7.7 
2.2 
2.5 

28,1 

15.4 

4.8 


1.2 
3.9 
3.4 
1.2 
1.7 
0.7 


6.8 
3.3 
0.5 

3.0 

8.1 
4.5 
3.6 

2.5 

9.0 
2.1 
0.3 
0.5 
0.8 
0.6 
(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero,    (Z)  Less  than  0.05  percent. 

'■In  computing  percent,  sales  of  leased  departments  are  incorporated  with  main  store  sales  In  1958,  In  1954  each  leased  depart- 
ment vas  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56), 

Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments, 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex,  591)  not  covered  in  any  of  the  lines  below. 
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CENSUS  DISCLOSURE  RULES 

In  accordance  with  Census  law,  any  data  which 
would  disclose  the  operations  of  an  individual 
establishment  or  business  organization  are  not 
published.  The  number  of  establishments  in  a 
kind  of  business  is  not  considered  a  disclosure 
by  these  rules,  so  that  this  item  is  shown  in 
instances  where  other  items  of  information  for 
the  same  kind  of  business  or  locality  are  sup- 
pressed. 

KINDS  OF  BUSINESS  COVERED 

This  report  covers  all  establishments  (except 
nonstore  retailers)  included  in  Retail  Trade,  de- 
fined in  accordance  with  the  principles  of  the 
Standard  Industrial  Classification  Manual  (1957  edi- 
tion) issued  under  the  auspices  of  the  Bureau 
of  the  Budget,  Executive  Office  of  the  Presi- 
dent. This  report  includes,  in  addition  to  re- 
tail trade  establishments,  hotels  and  motion  pic- 
ture theaters,  parts  of  major  groups  70  and  78 
of  the  SIC  Manual. 

Retail  Trade,  as  defined  in  the  SIC  Manual, 
and  as  covered  in  the  1958  Census  of  Business, 
includes  establishments  primarily  engaged  in  sell- 
ing merchandise  directly  to  personal,  household, 
and  farm  users.  Excluded  from  Retail  Trade 
are  places  of  business  operated  by  membership 
clubs  and  open  only  to  their  own  members  or 
personnel,  such  as  restaurants  and  bars  operated 
by  country  clubs,  school  cafeterias,  cafeterias 
operated  by  industrial  plants  for  their  employ- 
ees, establishments  operated  by  agencies  of  the 
Federal  Government  on  military  posts,  hospitals, 
etc. 

Data  for  nonstore  retailers— mail  order  houses, 
direct  selling  (house-to-house)  organizations,  and 
merchandise  vending  machine  operators— have  been 
excluded  from  the  tabulations  in  this  report,  but 
are  contained  in  other  publications  of  the  1958  Cen- 
sus of  Business,  such  as  the  Area  Ref)ort  Series. 

METHOD  OF  ENUMERATION 

For  purposes  of  coverage  in  the  1958  Census 
of  Business,  retail  establishments  were  divided 
into  two  categories— those  with  some  paid  employ- 
ment during  1958,  i.e.,  the  "employer"  universe, 
and  those  with  no  paid  employment  during  1958, 
i.e.,  the  "nonemployer"  universe.  The  method 
of  obtaining  census  information  for  these  two 
groups  is  described  below. 
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Enumeration  of  "Employers."— Information  for 
establishments  in  this  part  of  the  retail  trade 
field  was  obtained  by  means  of  a  mail  canvass. 
Report  forms  were  mailed  to  all  business  firms 
included  in  the  active  records  of  the  Internal 
Revenue  Service  as  subject  to  payment  of  Fed- 
eral Insurance  Contributions  Act  (FICA)  taxes 
(i.e.,  employers  of  one  or  more  persons)  and 
which  were  classified  in  the  records  of  the  Bu- 
reau of  Old- Age  and  Survivors  Insurance  (BOASI) 
as  wholly  or  partially  engaged  in  retail,  whole- 
sale, manufacturing,  and  mineral  industries.  Also 
included  were  those  classified  in  major  groups 
70  (except  702  and  704),  72,  73,  75,  76,  78,  and 
79  of  the  service  industries  portion  of  the  SIC 
Manual,  and  in  public  warehousing,  SIC  major 
group  42,  except  421.  In  addition,  report  forms 
were  mailed  to  all  establishments  which  BOASI 
had  not  classified  by  kind  of  business  prior  to 
mailing  of  census  report  forms.  Each  estab- 
lishment was  mailed  a  report  form  appropriate 
to  its  BOASI  classification  (for  those  cases  for 
which  BOASI  classification  had  not  yet  been  es- 
tablished, a  general  purpose  form  was  used),  but 
its  census  classification  was  determined  by  re- 
plies   to  questions   on  the  census   report  form. 

Enumeration  of  "Nonemployers."— This  group 
was  defined  to  include  retail  businesses  other  than 
those  represented  in  the  active  FICA  records  of 
the  Internal  Revenue  Service.  Information  for 
this  group  of  establishments  was  derived  from 
the  1958  Federal  income  tax  returns.  Information 
was  compiled  from  only  one-half  of  these  cases 
and  census  results  for  this  group  were  estab- 
lished by  multiplying  such  findii^s  by  two.  The 
"nonemployer"  segment  of  retau  trade,  although 
made  up  of  a  large  number  of  establishments, 
accounted  for  less  than  10  percent  of  the  total 
retail  trade  volume. 

Included  in  this  segment  were  only  those  non- 
employer  establishments  which  reported  a  sales 
volume  of  $2,500  or  more  during  1958.  Non- 
employer  establishments  reporting  a  sales  vol- 
ume of  less  than  $2,500  were  not  included  in 
these  tabulations,  regardless  of  the  period  of 
time  they  were  operated  during  the  year. 


COMPARISON  OF  THE  1954  AND 
1958  CENSUSES 

In  all  major  respects,  the  1954  and  1958  Cen- 
suses were  conducted  under  similar  conditions 
and  procedures.     Strict  comparability  in  the  data 
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for  the  two  censuses  is  limited  by  the  following 
factors: 

1.     The  physical  area  of  a  number  of  urban 

places   in  the  1958  Census  is  not  the  same  as  it 

was    in   1954   because  of  annexations   and  other 

boundary  changes  which  have  occurred  since  the 

1954   Census.      This   factor  should  be  taken  into 

consideration    in    evaluating    changes    in  census 

j  findings   from   1954,   as   in  each  census  the  sta- 

i  tistics  for  urban  places  are  in  accordance  with 

I  the    boundaries  for  those  places  in  the  census 

'  year. 

,  2.  Whereas  in  the  1954  Census,  "leased 
I  departments"  (businesses  operated  as  departments 
i  of  a  retail  business,  under  different  ownership) 
!  were  counted  as  separate  establishments  and 
separately  classified  by  kind  of  business,  in  the 
ij  1958  Census  they  have  been  combined  with  the 
!■  retail  business  in  which  located.  As  a  result, 
J  it  is  anticipated  that  the  count  of  establishments 
l!  will  be  approximately  25,000  less  in  the  1958 
I  Census  than  would  have  been  the  case  if  the 
I  1954  Census  procedure  had  been  followed.  In 
j!  addition,  there  will  be  some  redistribution  in 
i  the  data  among  the  various  kinds  of  business 
I  categories  (e.g.,  the  figures  for  a  leased  shoe 
;  department  located  in  a  department  store  which 
I  were  tabulated  in  the  "shoe  store"  kind  of  busi- 
ness in  1954  are  included  with  "department 
j  store"  figures  in  the  1958  Census).  Leased 
departments  in  the  1954  Census  reported  sales 
of  approximately  one  billion  dollars. 

3.  Revisions  made  in  the  1957  edition  of  the 
ji  SIC  Manual  have  necessitated  the  following  changes 

in  establishment  classifications  used  in  the  1954 
Census: 

a.  Musical  instrument  stores  and  music 
and  record  shops  have  been  shifted  to  the  kind- 
of-business  group  "Furniture,  Home  Furnish- 
ings, Equipment  Stores"  from  the  group  "Other 
Retail  Stores." 

b.  Antique  stores  have  been  shifted  to 
the  group  "Other  Retail  Stores"  from  the  group 
"Furniture,  Home  Furnishings,  Equipment 
Stores." 

4.  Both   the    1954   and    1958   Censuses   ex- 
cluded  those  businesses  with  no  paid  employment 

j  which   had   sales   volume  of  less   than  $2,500  in 
I  the   census   year.      To   the   extent   that  price  in- 
i  creases   since  1954  resulted  in  increases  in  the 
i  dollar  volume  of  sales,  the  1958  Census  includes 
stores  with  a  lesser  physical  volume  of  business 
than  were   included   in   the    1954  Census.     While 
I  the   exact   magnitude   of   this   phenomenon  is  un- 
known, the  effect  on  total  volume  of  retail  sales 
undoubtedly    is    only    a   fraction   of  one   percent 
and  probably   has   little  effect  on  the  number  of 
stores  included  in  the  census. 


Both  the  1954  and  1958  Censuses  include  data 
for  some  "nonemployer"  establishments  in  the 
group  totals  but  not  in  the  detailed  kinds -of - 
business  totals  due  to  limitation  of  classification 
information  on  the  Federal  tax  returns.  In  the 
1954  data,  all  major  groups  (i.e.,  SIC  2  digit) 
included  some  such  establishments.  In  1958 
only  two  major  groups— SIC  53,  General  Mer- 
chandise Group,  and  SIC  56,  Apparel,  Accessory 
Stores— included  such  establishments.  In  neither 
census  was  it  found  feasible  to  classify  any 
"nonemployer"  establishments  as  "Ready-to-wear 
stores  (SIC  562)"  or  "Family  clothing  stores 
(SIC  565)"  and,  in  the  1954  Census,  it  similarly 
was  not  found  ifeasible  to  change  any  "nonemploy- 
er" establishment  as  "Men's,  boys' apparel  stores, 
custom  tailors  (SIC  561,  567)";  "Furniture  stores 
(SIC  5712)";  or  "Other  home  furnishings  stores 
(SIC  5713-15,  5719)."  Such  stores  were  classi- 
fied only  at  the  major  group  level. 

EXPLANATION  OF  TERMS 

Establishments.— Census  of  Business  figures 
represent  a  summary  of  reports  for  individual  "es- 
tablishments" rather  than  "companies."  A  sep- 
arate report  was  obtained  for  each  location  where 
business  was  conducted,  including  each  location 
of  multiunit  organizations.  Each  report  was 
tabulated  in  accordance  with  the  physical  location 
at  which  the  business  was  conducted. 

Where  two  or  more  activities  were  carried  on 
at  a  single  location  under  a  single  ownership, 
all  activities  generally  were  grouped  together  as 
a  single  establishment,  and  the  entire  establish- 
ment was  classified  on  the  basis  of  its  major 
activity,  with  all  data  for  it  included  in  that  clas- 
sification. However,  in  cases  where  distinct 
and  separate  economic  activities,  for  which  dif- 
ferent industry  classification  codes  were  appro- 
priate, were  conducted  under  the  same  ownership 
at  a  single  location,  and  where  conditions  pre- 
scribed by  the  SIC  Manual  for  recognizing  the 
existence  of  more  than  one  establishment  were 
met,  separate  establishment  reports  for  each  of 
the  different  activities  were  reported  in  the  cen- 
suses. 

In  the  case  of  leased  departments,  i.e.,  where 
separately  owned  businesses  are  operated  as  de- 
partments of  a  retail  business  under  another 
ownership  (e.g.,  a  separately  owned  shoe  depart- 
ment store)  only  a  single  establishment,  combin- 
ing leased  departments  with  the  retail  establish- 
ment in  which  they  are  located,  is  recognized 
for  1958  Census  purposes. 

The  "number  of  establishments"  shown  in  this 
report  is  the  number  in  business  at  the  end  of 
the  census  year. 

Sales.— Sales  include  the  total  of  merchandise 
sold,   and  receipts  from  repairs  and  from  other 
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services  to  customers,  whether  or  not  payment 
was  received  in  1958.  Sales  are  normally  re- 
corded net  of  deductions  for  refunds  and  allow- 
ances for  merchandise  returned  by  customers. 
Total  sales  exclude  amounts  other  tJian  those  re- 
ceived from  customers,  such  as  income  from  in- 
vestments, rental  of  real  estate,  etc.  They  in- 
clude the  amount  of  local  and  State  sales  taxes 
and  Federal  excise  taxes  which  are  collected 
by  the  store  directly  from  customers  and  paid 
directly  by  the  store  to  a  local.  State,  or  Fed- 
eral taxing  agency.  Gasoline,  liquor,  tobacco, 
and  other  excise  taxes  which  are  paid  by  the  manu- 
facturer or  wholesaler  and  passed  along  to  the 
retailer  also  are  included. 

The  sales  figures,  therefore,  represent  total 
sales  and  receipts  of  all  establishments  primari- 
ly engaged  in  retail  trade.  They  do  not  include 
retail  sales  made  by  manufacturers,  wholesalers, 
service  establishments,  and  other  businesses  whose 
primary  activity  is  other  than  retail  trade.  They 
do,  however,  include  receipts  other  than  from  the 
sale  of  merchandise  at  retail  (e.g.,  service  re- 
ceipts, sales  to  industrial  users,  sales  to  other 
retailers,  etc.)  by  establishments  primarily  en- 
gaged in  retail  trade.  Although  the  count  of  es- 
tablishments as  tabulated  in  this  report  repre- 
sents the  number  in  business  at  the  end  of  the 
year,  the  sales  figures  include  sales  of  all  es- 
tablishments in  business  at  any  time  during  the 
year. 

Payroll,  entire  year. -Payroll  includes  salaries, 
wages,  commissions,  bonuses,  vacation  allowances, 
and  the  value  of  payments  in  kind  (such  as  free 
meals,  lodgings,  etc.)  paid  during  the  year  to 
all  employees.  Gratuities  received  by  employees 
from  patrons  are  not  included.  For  corporations, 
it  includes  amounts  paid  to  officers  and  execu- 
tives; it  does  not  include  compensation  of  pro- 
prietors or  of  partners  of  unincorporated  busi- 
nesses. Payroll  is  reported  before  deductions 
for  Social  Security,  income  tax,  insurance  dues, 
etc. 

Payroll— workweek  ended  nearest  November 
15.— This  item  consists  ofpayroll,  as  defined  above, 
which  was  paid  to  persons  on  the  payroll  in  the 
pay  period  ended  nearest  November  15,  1958. 
Establishments  whose  payroll  period  was  other 
than  a  week  were  requested  to  adjust  the  fig- 
ures to  a  weekly  basis . 

Paid  employees— workweek  ended  nearest  No- 
vember 15.— Paid  employees  consist  of  the  num- 
ber  of  employees,  including  salaried  officers  and 
executives  of  corporations,  who  were  on  the  pay- 
roll for  the  workweek  ended  nearest  November 
15,  but  not  proprietors  or  partners  of  unincorpo- 
rated businesses. 


"Full  workweek"  employees.— "Full  workweek" 
employees  includes  employees,  whether  regular  or 
seasonal,  who,  for  the  specified  pay  period,  were 
paid  for  working  at  least  the  number  of  hours 
typically  worked  in  a  week  by  employees  of  the 
reporting  establishment.  All  other  employees 
paid  during  that  workweek  were  reported  as  part- 
workweek  employees. 

KIND- OF -BUSINESS  CLASSIFICATIONS 

Establishments  covered  by  the  1958  Census  were 
assigned  a  kind -of- business  classification  in  ac- 
cordance with  the  provisions  of  the  1957  edition 
of  the  SIC  Manual.  It  should  be  noted  that  kind- 
of-business  classifications  are  not  interchange- 
able with  commodity  classifications.  Most  busi- 
nesses sell  a  number  of  kinds  of  commodities. 
The  kind-of-business  code  assigned  generally 
reflects  either  the  individual  commodity  or  com- 
modity group  which  is  the  primary  source  of  the 
establishment's  receipts  or  some  mixture  of  differ- 
ent commodities  which  characterize  the  estab* 
lishment's  business.  Thus,  the  classification  of 
establishments  by  kind  of  business  generally  does 
not  make  it  possible  to  determine  either  the  num- 
ber of  establishments  handling  a  particular  com- 
modity or  the  sales  of  that  commodity.  For 
example,  the  "food  group"  classification  occludes 
stores  selling  some  food  if  the  sale  of  food  is 
not  the  primary  source  of  receipts;  moreover, 
even  though  stores  are  classified  as  "food  stores" 
some  of  their  receipts  may  be  derived  from  the  sale 
of  nonfood  products. 

As  noted  in  the  section  on  "Method  of  Enu- 
meration," the  1958  Census  findings  are  based 
on  reports  from  two  different  sources.  "Em- 
ployer" establishments  were  canvassed  by  mail 
and  were  required  to  complete  report  forms 
especially  designed  for  this  census.  "Nonem- 
ployer"  establishments,  however,  were  included 
in  the  census  on  the  basis  of  information  sup- 
plied on  the  1958  Federal  income  tax  report. 
Because  of  the  nature  of  the  information  avail- 
able on  the  tax  form,  the  kind-of-business  classi- 
fications based  on  that  form  represent  primarily 
"self-designation."  In  some  cases  this  informa- 
tion was  adequate  for  classification  at  the  kind- 
of-business  group  level  but  not  for  detailed  kinds 
of  business.  (See  "Comparisons  of  the  1954 
and  1958  Censuses,"  above.) 

The  classifications  based  on  the  census  forms, 
on  the  other  hand,  reflect  the  information  on  the 
commodity  "composition"  of  the  establishment  as 
revealed  by  the  census  classification  inquiries. 
The  effect  of  the  two  different  sources  on  uni- 
formity of  classification,  as  reflected  in  the 
measurement  of  dollar  volume  of  sales  is  minor. 
In  total,  the  "nonemployer"  establishments  ac- 
count for  less   than   10  percent  of  retail  sales 
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and,  in  most  cases,  it  is  likely  that  the  "self- 
designated"  classification  would  be  consistent  with 
that  derived  from  more  comprdiensive  information. 

The  data  in  this  report  for  two  major  SIC 
groups,  55  and  59,  have  been  subdivided,  making 
it  necessary  to  arrive  at  SIC  major  group  totals 
by  addition  (see  description  below  for  these  major 
groups).  In  addition,  data  for  that  part  of  SIC 
group  53  which  relates  to  nonstore  retailers 
are  not  included  in  this  report. 

Lumber,  Building  Materials,  Hardware,  Farm 
Equipment  Dealers  (SIC  Major  Group  52) 

Establishments  primarily  selling  lumber,  build- 
ing materials,  the  basic  Unes  of  hardware,  paint, 
wallpaper,  glass,  electrical  supplies,  roofing  ma- 
terials, and  other  supplies  and  equipment  for  home 
construction.  Establishments  primarily  selling 
farm  equipment  are  also  included.  Establishments 
in  this  group  sell  to  contractors  as  well  as  to 
the  general  public. 

Hardware  stores  (SIC  5251).—  Establishments 
primarily  selling  a  number  of  basic  hardware 
lines,  such  as  tools,  builders'  hardware,  paint 
and  glass,  housewares  and  household  appliances, 
cutlery,  and  roofing  materials.  These  establish- 
ments may  also  sell  farm  implements. 

General  Merchandise  Group  (SIC  Major  Group  53, 
Except  For  "Nonstore  Retailers") 

This  group  includes  all  establishments  within 
SIC  major  group  53— "General  Merchandise"  ex- 
cept for  "nonstore"  establishments. 

The  data  for  establishments  in  this  group  in 
the  1958  Census  of  Business  as  compared  with 
the  1954  Census  of  Business  are  affected  by  the 
treatment  in  1958,  of  leased  departments  as  parts 
of  the  establishment  within  which  they  operate 
rather  than  as  separate  establishments.  The 
data  for  department  stores  are  most  affected 
by  this  change. 

Department  stores  (SIC  531).— Establishments 
normally  employing  25  or  more  people  and  en- 
gaged in  selling  some  items  in  each  of  the  fol- 
lowing Unes  of  merchandise: 

1.  Furniture,  home  furnishings,  appliances, 
radio  and  TV  sets 

2.  A  general  line  of  apparel  for  the  family 

3.  Household  linen  and  dry  goods 

An  establishment  with  total  sales  of  less  than 
$5,000,000,  in  which  sales  of  any  one  of  these 
groupings  is  greater  than  80%  of  total  sales, 
is  not  classified  as  a  department  store. 

An  establishment  with  total  sales  of  $5,000,000 
or  more  is  classified  as  a  department  store 
even    if    sales    of  one  of  the  groups   described 


above  is  more  than  80%  of  total  sales,  provided 
that  the  combined  sales  of  the  other  two  groups 
is  $500,000  or  more.  Relatively  few  stores 
are  included  in  this  classification  as  a  result 
of  this-  special  rule  and  most  of  those  which  are 
would  otherwise  have  been  classified  in  the  ap- 
parel group  (SIC  major  group  56). 

Limited  price  variety  stores  (SIC  533).— Es- 
tablishments  primarily  selling  a  variety  of  mer- 
chandise in  the  low  and  popular  price  ranges, 
such  as  stationery,  gift  items,  women's  acces- 
sories, toilet  articles,  light  hardware,  toys,  house- 
wares, confectionery.  These  establishments  fre- 
quently are  known  as  "5  and  10  cent"  stores 
and  "5  centd  to  a  dollar"  stores,  although  mer- 
chandise is  usually  sold  outside  these  price  ranges. 

Classification  of  all  stores  in  this  category 
is  primarily  based  on  self- designation  by  the  store 
operators.  The  self- designation  was  supplemented 
by  the  addition  to  the  1958  Census  report  form 
of  a  question  on  food  sales,  the  answers  to  which 
resulted  in  removing  from  this  category  a  sig- 
nificant number  of  smaller  establishments  included 
under  this  heading  in  the  1954  tabulations. 

Food  Stores  (SIC  Major  Group  54) 

Establishments  primarily  selling  food  for  home 
preparation  and  consumption.  Establishments  pri- 
marily selling  prepared  food  and  drinks  for  con- 
sumption on  their  own  premises  are  classified 
as  "Eating  and  Drinking  Places"  (SIC  major 
group  58),  and  stores  primarily  engaged  in  selling 
packaged  beers  and  liquors  are  classified  sepa- 
rately as  "liquor  stores." 

Automotive  Dealers  (SIC  Major  Group  55, 
Except  554) 

NOTE:  This  group  does  not  include  estab- 
lishments primarily  engaged  in  selling  trucks 
and  motorized  industrial  equipment.  Such  es- 
tablishments are  included  in  the  Wholesale  Trade 
portion  of  the  Census  of  Business. 

Passenger  car  dealers,  franchised  and  non- 
franchised  (SIC  551.  552).— Establishments  pri- 
marily selling  new  automobiles,  or  new  and  used 
automobiles  and  trucks.  These  establishments 
frequently  operate  repair  shops  and  used  car 
lots  and  may  carry  stocks  of  replacement  parts, 
tires,  batteries,  and  automotive  accessories.  Used 
car  lots  and  repair  shops  operated  by  franchised 
dealers  are  not  recognized  as  separate  estab- 
lishments. Data  for  such  operations  are  con- 
solidated in  this  category  with  other  data  for 
franchised  passenger  car  dealers.  Establish- 
ments primarily  selling  used  cars  and  trucks  and 
not  holding  a  franchise  for  the  sale  of  new  pas- 
senger cars  are  also  included. 


16 


APPENDIX 


Tire,  battery,  accessory  dealers  (SIC  553).— 
Establishments  primarily  selling  new  automobile 
tires,  batteries,  automobile  seat  covers,  and  auto- 
mobile parts  and  accessories.  Establishments 
primarily  selling  used  merchandise  in  these  cate- 
gories are  classified  as  "secondhand  stores," 
(SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

Establishments  primarily  selling  gasoline  and 
other  automotive  petroleum  products.  Establish- 
ments caUed  garages  but  deriving  the  larger 
part  of  receipts  from  gasoline  and  oil  sales 
are  included. 

Apparel,  Accessory  Stores  (SIC  Major  Group  56) 

Establishments  in  this  group  are  primarily 
engaged  in  selling  clothing  of  all  kinds  and  re- 
lated articles  for  personal  wear  and  adornment. 
Not  included  in  this  group  are  the  establish- 
ments which  meet  the  criteria  for  department 
stores  or  general  merchandise  stores  (SIC  531 
and  part  of  5392),  even  though  most  of  their 
receipts  are  from  the  sale  of  apparel  and  ap- 
parel accessories . 

Men's,  boys'  apparel  stores,  custom  tailors  (SIC 
561  and  5671).- -Establishments  primarily  engaged 
in  selling  men's  and  boys'  outerwear  and  furnish- 
ings such  as  shirts,  hats,  underwear,  hosiery, 
etc.  Also  included  are  establishments  primari- 
ly engaged  in  the  making  and  selling  of  outer- 
wear to  individual  order  from  stocks  of  material 
carried  in  their  inventory. 

Women's  clothing,  specialty  stores  (SIC  562, 
563,  568).— Establishments  primarily  selling wom- 
en's  apparel  and  apparel  accessories  of  all  types, 
including  women's  ready-to-wear  stores,  furriers, 
and  the  various  specialty  shops. 

Women's  ready-to-wear  stores  (SIC  562).— 
Establishments  primarily  selling  women's  and 
girls*  apparel.  Establishments  are  included  in 
this  category  provided  (1)  their  sales  of  all  types 
of  apparel  (except  as  noted  in  the  definition  for 
general  merchandise  group  stores)  account  for 
80%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
en's and  girls'  apparel  are  3  or  more  times  the 
sales  of  all  men's  and  boys'  apparel,  and  (3) 
sales  of  women's  and  girls'  coats,  suits,  and  dress- 
es are  at  least  one-third  of  sales  of  all  women's 
and  girls'  apparel.  Establishments  primarily 
selling  garments  made  to  customer  order  are  clas- 
sified as  custom  tailors  (SIC  567). 

Family  clothing  stores  (SIC  565).— Establish- 
ments  primarily  selling  clothing,  furnishings,  and 
accessories  for  men,  women,  and  children,  with- 
out specializing  in  any  one  line.  Establishments 
are  included  in  this  category  provided  (l)their 
sales   of  aU  types  of  apparel  (except  as  noted  in 


the  definition  for  general  merchandise  group  stores) 
account  for  80%  or  more  of  their  total  sales, 
(2)  sales  of  all  women's  and  girls'  apparel  items 
are  not  more  than  3  times  the  sales  of  all  men's 
and  boys'  items,  and  (3)  the  sales  of  all  men's 
and  boys'  apparel  items  are  not  more  than  3 
times  the  sales  of  all  women's  and  girls'  apparel 
items. 

Shoe  stores  (SIC  566).— Establishments  primarily 
selling  shoes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  family  shoe  stores;  and  chil- 
dren's, juveniles'  shoe  stores. 

Furniture,  Horhe  Furnishings,  Equipment  Stores 
(SIC  Major  Group  57) 

Establishments  primarily  selling  merchandise 
used  in  furnishing  the  home,  such  as  furniture, 
floor  coverings,  draperies,  glass  and  chinaware, 
domestic  stoves,  refrigerators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radio 
and  TV  sets.  Also  included  are  musical  instru- 
ment stores  and  music  and  record  shops,  kinds 
of  business  which  in  the  1954  Census  of  Busi- 
ness were  included  in  the  group  "Other  Retail 
Stores."  Antique  stores,  which  in  the  1954  Census 
were  included  in  this  group  are  now  included  with 
"Other  Retail  Stores." 

Furniture  stores  (SIC  5712).— Establishments 
primarily  selling  household  furniture,  mattresses, 
springs,  and  other  sleep  equipment.  Also  included 
in  this  classification  are  establishments  selling 
household  appliances,  record  players,  and  radio 
and  TV  sets,  provided  the  receipts  from  sales 
of  furniture  and  sleep  equipment  exceed  those 
from  sales  of  the  other  commodity  lines  named. 

Other  home  furnishings  stores  (SIC  571  except 
5712).— Establishments  primarily  selling  home  fur- 
nishings  other  than  household  furniture,  mat- 
tresses, springs,  and  other  sleep  equipment.  In- 
cluded are  stores  primarily  engaged  in  selling 
such  lines  of  home  furnishings  as  floor  coverings; 
drapery,  curtains,  slip  covers,  upholstery  materi- 
als; china,  glassware,  metalware;  lamps  and  lamp- 
shades, blinds  and  window  shades;  etc. 

Household  appliances,  radio,  TV  stores  (SIC 
572  and  5732).— Establishments  primarily  engaged 
in  selling  household  appliances  (such  as  electric  and 
gas  refrigerators,  stoves,  vacuum  cleaners,  wash- 
ing machines  and  dryers,  freezers,  electric  irons, 
percolators,  hot  plates,  etc.)  and  radios,  television 
sets,  and  record  players.  The  retail  establishments 
(primarily  engaged  in  the  sale  of  electric  and  gas 
appliances  for  household  use)  operated  by  public 
utility  firms  are  included  in  this  category. 

Music  stores  (SIC  5733).— Establishments  pri- 
marily  selling  musical  instruments  such  as  organs, 
pianos,  horns,  stringed  instruments,  drums,  xylo- 
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phones,  etc.    Also  those  establishments  primarily 
selling  phonograph  records  and  albums. 

Eating  Places  (SIC  5812) 

Establishments  primarily  engaged  in  selling 
prepared  foods  and  drinks  for  consumption  on  their 
own  premises. 

Drinking  Places  (SIC  5813) 

Establishments  primarily  engaged  in  selling 
drinks,  such  as  beer,  ale,  wine,  liquor,  and  other 
alcoholic  beverages  for  consumption  on  their  own 
premises. 

Drug   Stores,  Proprietary   Stores  (SIC  591) 

Establishments  which  sell  prescriptions,  drugs, 
or  proprietary  medicines  in  combination  with  lines 
such  as  cosmetics,  toiletries,  tobacco,  magazines 
and  books,  and  novelty  merchandise.  Those  stores 
which  sell  prescriptions  are  classified  as  drug 
stores,    the    remainder    as    proprietary    stores. 

Other   Retail   Stores    (SIC  Major  Group  59, 
Except  SIC  591) 

Liquor  stores  (SIC  592),  also  government-oper- 
ated liquor  stores  (SIC  Major  Group  92  and  93).— 
Establishments  primarily  selling  packaged  alco- 
holic beverages  such  as  ale,  beer,  wine,  and  whisky 
for  consumption  off  the  premises.  Liquor  stores 
operated  by  States,  counties,  and  municipalities 
are  included.  Stores  primarily  selling  prepared 
drinks  for  consumption  on  the  premises  are  not 
included  in  this  category  but  are  classified  with 
drinking  places  (SIC  5813). 

Book  stores  (SIC  5942).  — Establishments  pri- 
marily selling  new  books  and  periodicals. 

Stationery  stores  (SIC  5943). ~ Establishments 
primarily  selling  stationery  items,  such  as  writing 


paper,  tablets,  accounting  forms,  legal  forms, 
greeting  cards,  post  cards,  and  school  and  office 
supplies. 

Sporting  goods  stores  (SIC  5952) .-Establish- 
ments primarily  selling  a  general  or  specialized 
line  of  sporting  goods  and  equipment  for  hunting, 
camping,  fishing,  skiing,  riding,  tennis,  golf,  and 
other  sports,  and  gymnasium  and  playground  equip- 
ment. 

Bicycle  shops  (SIC  5953). -Establishments  pri- 
marily selling  bicycles  and  bicycle  parts  and 
accessorieis. 

Jewelry  stores  (SIC  597).— Establishments  pri- 
marily  selling  any  combination  of  the  lines  of 
jewelry,  such  as  diamonds  and  other  precious 
stones;  rings,  bracelets  and  brooches;  sterling  and 
plated  silverware;  and  watches  and  clocks. 

Florists  (SIC  5992).— Establishments  primarily 
selling  cut  flowers  and  growing  plants.  Greenhouses 
and  nurseries  are  not  included  in  the  Census  of 
Business. 


DATA   FOR  MAJOR  RETAIL  CENTERS 

Due  to  the  relatively  small  number  of  establish- 
ments in  the  Major  Retail  Centers,  sales  figures 
are  shown  only  for-- 

1.  Retail  stores,  total. 

2.  Convenience  goods  stores,  i.e.,  Food  stores 
(SIC  54),  Eating  and  drinking  places  (SIC  58), 
and  Drug,  proprietary  stores  (SIC  591). 
Shopping  goods  stores,  i.e..  General  mer- 
chandise stores  (SIC  53  pt.).  Apparel, 
accessory  stores  (SIC  56),  and  Furniture, 
home  furnishings,  equipment  stores  (SIC  57). 
All   other   retail  stores  (SIC  52,  55,  599). 


3. 


BUREAU  OF  THE  CENSUS  CURRENT  BUSINESS  REPORTS 


Reports  are  issued  monthly  showing  national  and  regional  estimates,  by  kind  of  business,  of  the  dollar  volume 
of  retail  sales,  and  of  trends  in  selected  standard  metropolitan  statistical  areas.  Monthly  reports  also 
are  issued  providing  national  dollar  volume  estimates  of  wholesalers '  sales  by  kind  of  business  as  well  as 
sales  and  inventory  trends  and  stock-sales  ratios  by  kind  of  business  and  by  geographic  division.  Other 
current  business  reports  include  the  seasonal  Canned  Food  Report  and  the  quarterly  press  release  on  Green 
Coffee  Inventories  and  Roastlngs. 


CURRENT  RETAIL  TRADE 


ADVANCE  RETAIL  SALES  REPORT 

Issued  on  the  10th  of  the  month  following  the  month 
covered.  Advance  monthly  estimates  of  retail  dollar 
sales  volume  in  the  United  States,  for  major 
kind -of -business  groups  and  for  all  kinds  of  busi- 
ness combined,  collected  from  a  subsample  of  the 
Census  Bureau's  retail  trade  reporting  panel.  In- 
formation for  previous  months  is  shown  both  unad- 
justed and  adjusted  for  seasonal  and  trading  day 
differences.   (Year's  subscription,  ll.OO) 


MONTHLY  RETAIL  TRADE  REPORT 

Eetiitiated  monthly  dollar  sales  volume  (with  compari- 
sons for  previous  months)  of  all  retail  stores  and 
of  those  organizations  operating  11  or  more  retail 
stores — United  States  by  kind  of  business .  Also 
estimated  monthly  sales  of  stores  of  organizations 
operating  1  to  10  retail  stores — Cens\is  regions  by 
kind  of  b\isiness;  weekly  sales  during  current  month 
of  grocery  store  firms  operating  11  or  more  retail 
stores;  and  percentage  changes  in  sales  of  stores  of 
organizations  operating  1  to  10  stores — selected 
standard  metropolitan  statistical  areas,  all  kinds 
of  retail  business  combined.  (Year's  subscription, 
including  Annual  Retail  Trade  Report,  $1.00) 


ANNUAL  RETAIL  TRADE  REPORT 

Estimates  of  sales  of  all  retail  stores  and  those  of 
organizations  operating  11  or  more  retail  stores. 
United  States  and  Census  regions,  by  kind  of  busi- 
ness. Year-end  merchandise  inventories,  sales- 
inventory  ratios,  and  accoimts  receivable  balances 
held  by  retailers,  by  kind  of  business.  United 
States.  (Included  with  subscription  to  Monthly 
Retail  Trade  Report  -See  above.) 


CURRENT  WHOLESALE  TRADE 


MONTHLY  WHOLESALE  TRADE  REPORT 

Sales  and  inventory  trends  and  stock-sales  ratios  of 
merchant  wholesalers  are  shown  for  about  4-5  kinds  of 
business  at  the  United  States  level  and  for  about  lA 
kinds  of  business  by  geographic  division.  Percent 
change  in  sales  and  inventories,  from  preceding 
month  and  from  same  month  preceding  year,  and  sales 
for  year-to-date  from  preceding  year-to-date  period. 
Stock-sales  ratios,  cuirent  month,  preceding  month, 
and  same  month  preceding  year.  Monthly  estimates  of 
dollar  sales  volume  are  included  for  most  kinds  of 
business.   (Year's  subscription  $1.00) 


OTHER  CURRENT  BUSINESS  REPORTS 

CANNED  FOOD  REPORT 

Total  stocks  of  canners  and  wholesale  distributors,. 
including  warehouses  of  retail  multlunit  organiza- 
tions, of  specified  canned  foods  (vegetables,  fruits, 
juices,  fish),  32  items  as  of  January  1.  Total  ac- 
tual cases,  all  sizes  combined;  for  January  1,  sizes 
number  10  or  larger  (Institutional  sizes)  are  shown 
separately.  Current  and  comparable  previous  year 
information.  Canners'  stock,  supplied  by  oanhers' 
associations,  shown  as  available.  Also  canners' 
carryover,  pack,  and  total  supply  from  beginning  of 
season,  and  total  supply  for  two  previous  seasons. 
Reports  issued  as  of  January  1,  April  1,  June  1, 
July  1,  and  November  1.  (Season's  subscription,  5 
reports,  $.50) 

GREEN  COFFEE  INVENTORIES  AND  ROASTINGS 

Estimates  of  green  coffee  inventories  held  by 
roasters,  importers,  and  dealers,  as  of  the  end  of 
each  quarter,  roastlngs  and  luports  of  green  coffee, 
as  well  as  the  amount  of  green  coffee  roasted  for 
soluble  use,  during  each  quarter,  comparable  data 
for  previous  years.  (Quarterly  press  release,  free) 


For  order  forms  or  further  information  on  any  Current  Business  Report  series,  consult  the  nearest 
Department  of  Commerce  Field  Office  or  write  to  the  Bureau  of  the  Census,  Washington  25,  D.  C. 
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I 


The  1958  Census  of  Business  consists  of  three  major  trade 
segments  — retail  trade,  wholesale  trade,  and  selected  service 
trades.  The  final  results  of  the  1958 Census  are  published  in 
the  form  of  separate  report  series  for  each  of  these  trade 
segments  and  a  separate  report  for  public  warehouses.  TTiese 
report  series  will  supersede  the  preliminary  reports. 

The  1958  Business  Census  report  series  for  retail  trade, 
wholesale  trade,  and  selected  services  will  consist  of  two 
parts— (1)  Area  Reports,  and  (2)  Subject  Reports.  For  re- 
tall  trade  and  hotels  and  motion  picture  theaters,  a  third 
series  of  reports  relating  to  the  Central  Business  Districts 
of  large  metropolitan  centers  will  also  be  issued. 

Subsequent  to  the  issuance  of  final  reports,  findings  of  the 
1958  Census  will  be  consolidated  and  issued  as  Census  vol- 
umes. Announcements  concerning  the  report  series  and  the 
volumes  may  be  obtained  by  writing  to  the  Bureau  of  the  Cen- 
sus, Washington  25,  D.  C. 

The  above  report  series  do  not  cover  Puerto  Rico,  results 
for  which  will  be  issued  separately. 

THE  RETAIL  TRADE  REPORT  SERIES 

Following  are  brief  descriptions  of  the  report  series  for 
retail  trade: 


Area  Reports 

A  separate  report  for  each  State,  the  District  of  Coluinbia, 
Alaska,  Hawaii,  Virgin  Islands,  Guam,  and  continental  United 
States  showing,  by  kind  of  business,  data  on  number  of  es- 
tablishments, sales  for  the  year,  payroll  for  the  year,  pay- 
roll and  number  of  piaid  employees  for  the  workweek  ended 
nearest  November  15,  1958,  and  number  of  proprietors.  De- 
tailed kind-of-business  data  are  provided  for  the  State,  for 
each  standard  metropolitan  statistical  area,  for  each  large 
county,  and  for  each  large  city.  In  addition,  data  for  less 
detailed  kind-of-business  groupings  are  shown  for  all  coun- 
ties and  for  each  city  of  2,500  or  more  inhabitants.  The  re- 
ports for  the  New  England  States  will  also  include  data  for 
those  towns  which  in  the  latest  Census  had  an  urban  concen- 
tration of  2,500  or  more  inhabitants  as  well  as  all  those  with 


a  total  population  of  10,000  or  more.  The  Pennsylvania  and 
New  Jersey  reports  provide  data  for  townships  and  towns 
having  a  population  of  10,000  or  more  at  the  latest  Census. 
The  number  of  kinds  of  business  for  which  figures  are  pub- 
lished will  vary  according  to  the  number  of  establishments 
in  the  area. 

Subject  Reports 

These  reports  provide  data  for  such  subjects  as  sales- size 
of  establishment,  employment -size  of  establishment,  legal 
form  of  organization,  and  single  units  and  multiunits  as  well 
as  for  a  number  of  special  subjects  applicable  to  particular 
trades  or  groups  of  trades.  They  will  include  detailed  sta- 
tistics by  kind  of  business  for  the  United  States  as  a  whole 
and  for  standard  metropolitan  statistical  areas  and  States, 
with  cross-classification  by  related  subjects. 

Trade  Reports 

This  series  assembles  data  for  a  particular  trade  or  group 
of  related  trades.  The  data  for  the  most  part  are  assembled 
from  the  area  and  subject  reports.  The  trades  covered  in  a 
specific  trade  report  are  not  limited  to  those  in  a  specific 
industry  division,  such  as  retail  trade,  but  may  include  trades 
in  any  of  the  industry  divisions  covered  by  the  1958  Census  of 
Business. 

Central  Business  District  Reports 

A  report  will  be  provided  for  each  of  a  number  of  large 
metropolitan  cities,  with  data  presented  by  kind  of  business. 
Includes  general  statistics  (establishments,  sales,  and  annual 
payroll)  by  kind  of  business  for  the  central  business  district, 
the  central  city,  the  central  city  exclusive  of  the  central 
business  district,  the  standard  metropolitan  statistical  area, 
and  the  standard  metropolitan  statistical  area  exclusive  of 
the  central  business  district.  In  addition,  for  a  number  of 
the  larger  metropolitan  areas,  statistics  are  published  for 
major  business  centers  outside  the  central  business  district. 
Although  these  reports  are  designed  primarily  to  present  in- 
formation for  retail  trade,  they  will  also  include  data  for 
two  service  businesses  hotels  and  motion  picture  theaters. 
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PLANS  FOR  1958  CENSUS  OF  BUSINESS  VOLUMES 

Volxime  I.  RETAIL  TRADE,  SUMMARY  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters, 
presenting  statistics  by  kind  of  business  and  geographic 
areas,  for  such  subjects  as  sales-size  of  establishments, 
single  units  and  multiunits,  employment -size  of  establish- 
ments, cind  legal  form  of  organization.  This  volume  will 
incorporate  the  subject  report  series  BC58-RS. 

Volume  II.  RETAIL  TRADE,  AREA  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  ajid  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business,  for  counties,  cities,  ^nd  standard 
metropolitan  statistical  areas.  The  annount  of  kind -of - 
business  detail  will  vary  in  accordance  with  the  number  of 
retail  establishments  in  the  area.  Data  for  selected  towns 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volume  vdll  incorporate 
the  area  report  series  BC58-RA. 

Volume  lU.  WHOLESALE  TRADE,  SUMMARY  STATIS- 
TICS— A  United  States  summary  chapter  and  separate 
chapters,  presenting  statistics  by  kind  of  business  and 
geographic  areas,  for  such  subjects  as  size  of  wholesale 
establishments,  receivables  and  bad  debt  losses,  sales  by 
class  of  customer,  commodity  line  sales,  legal  form  of 
organization,  and  petroleum  bulk  stations.  This  volume 
will  incorporate  the  subject  report  series  BC58-WS. 

Volume  IV.  .WHOLESALE  TRADE,  AREA  STATISTICS  — 
A  United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
wholesale  establishments  in  the  area.  Data  for  selected 
towns  and  townships  in  New  England,  New  Jersey,  eirid 
Pennsylvania  will  also  be  included.  This  volume  will  in- 
corporate the  area  report  series  BC58-WA. 

Volume  V.  SELECTED  SERVICE  TRADES,  SUMMARY 
STATISTICS— A  United  States  summary  chapter  and  sepa- 
rate chapters,  presenting  statistics  by  kind  of  business  and 
geographic  areas,  for  such  subjects  as  receipts -size  of 
establishments,  employment-size  of  establishments,  legal 
form  of  organization,  single  units  and  multiunits,  laundries 
and  cleaning  plants,  motion  pictures,  and  hotels  and  motels. 
This  volume  will  incorporate  the  subject  report  series 
BC58-SS. 

Volume  VI.  SELECTED  SERVICE  TRADES,  AREA  STA- 
TISTICS— A  United  States  summary  chapter  and  separate 
chapters  for  each  State,  the  District  of  Columbia,  Alaska, 
Guam,  Hawaii,  and  the  Virgin  Islands.  Statistics  are  pre- 
sented by  kind  of  business  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
service  establishments  in  the  area.  Data  for  selected  towns 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-SA. 
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PREFACE 


AUTHORITY  AND  SCOPE 

The  1958  Census  of  Business  along  with  the  1958  Censuses 
of  Manufactures  and  Mineral  Industries  was  required  by  law 
under  13  U.S.C.,  sections  131  and  224.  These  censuses  covered 
businesses  operated  in  the  continental  United  States,  Alaska, 
Hawaii,  Guam,  and  the  Virgin  Islands.  A  separate  Census  of 
Business  and  Manufactures  for  1958  was  also  conducted  in 
Puerto    Rico    jointly    with    the   Commonwealth   Government. 

The  1958  Census  of  Business  covered  retail  trade,  wholesale 
trade,  selected  services,  and  public  warehousing.  This  report 
provides  findings  for  retail  stores  in  selected  central  business 
districts  and  in  major  retail  centers;  and  for  hotels  and  motion 
picture  theaters   in  the   selected  central  business  districts. 

AREAS  COVERED 

Each  of  the  reports  in  this  series  covers  a  separate  standard 
metropolitan  statistical  area  and  includes  data  for  the  central 
business  district  (or  central  business  districts)  in  the  specified 
standard  metropolitan  statistical  area,  as  well  as  for  each  Cen- 
sus-delineated major  retail  center  (MRC)  located  in  the  same 
standard  metropolitan  statistical  area  (SMSA).  The  number  of 
MRC's  for  which  data  are  shown  in  a  single  SMSA  vary  from 
none  to  about  two  dozen.  The  entire  series  of  repwrts  covers 
97  SMSA's,  and  provides  data  for  109  CBD's  and  some  500 
MRC's. 

DELINEATION  OF  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

Because  many  large  cities  had  no  officially  defined  area 
representing  their  "Central  Business  District, "it  was  necessary 
for  the  Bureau  of  the  Census  prior  to  the  1954  Census  of 
Business  to  arrange  for  the  delineation  of  such  districts  before 
a  program  to  tabulate  Census  data  for  them  could  be  imple- 
mented. The  delineation  of  central  business  districts  was  ac- 
complished with  the  cooperation  of  the  Census  Tract  Committees 
in  the  large  cities  included  in  the  central  business  district  (CBD) 
program.  In  their  work  on  the  CBD's  the  Census  Tract  Com- 
mittees obtained  the  representation  of  a  variety  of  local 
interests,  such  as  business  firms  and  associations,  newspapers, 
planning  agencies,  welfare  organizations,  local  governmental 
bodies,  etc.  Central  business  districts  have  been  delineated  only 
in  those  cities  of  100,000  or  more  inhabitants  (according  to  the 
1950  Census  of  Population  or  a  subsequent  sjiecial  census  prior 
to  1959)  in  which  there  was  a  local  Census  Tract  Committee 
recommendation  for  such  an  area  in  response  to  an  inquiry  from 
the  Census  Bureau. 

The  objective  of  the  CBD  program  was  stated,  as  follows,  in 
a  lener  from  the  Director  of  the  Census  Bureau  to  the  Census 
Tract  Committees: 

"The  primary  objective  of  this  operation  is  to  provide  a 
basis  for  comparing  changes  in  business  activity  in  the  Cen- 
tral Business  District  with  those  in  the  remainder  of  the 
metropolitan  area  or  of  the  central  city." 

Because  there  are  no  generally  accepted  rules  for  determining 
what  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 
did  not  provide  rigid  specifications  for  defining  the  CBD  but  (1) 
provided  a  general  characterization  of  theCBD.describingit  as 
"an  area  of  very  high  land  valuation,  an  area  characterized  by  a 
high  concentration  of  retail  businesses,  offices,  theaters,  hotels, 
and  "service"  businesses,  and  an  area  of  high  traffic  flow";  and 
(2)  required  that  the  CBD  ordinarily  should  be  defined  to  follow 


existing  tract  lines,  i.e.,  toconsistof  oneof  more  whole  Census 
tracts.  The  emphasis  put  on  tracts  was  based  on  the  anticipation 
that  other  Census  statistics  than  those  derived  from  the  Census 
of    Business    might    conveniently    be    tabulated    for   CBD's. 

It  was  recognized  that  the  tract  basis  for  CBD's  might 
lead  to  the  inclusion  of  some  land  area  not  properly  within 
a  strictly  defined  CBD  or  to  the  exclusion  of  a  small  por- 
tion of  what  should  be  in  the  CBD.  It  was  believed  that  this 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnitudes  being  measured.  Provision,  however,  was  made 
for  splitting  tracts  where  a  serious  problem  was  encountered. 
The  use  of  tract  lines  for  boundaries  also  was  consistent  with 
the  desire  to  keep  CBD  boundaries  constant,  in  order  to  maxi- 
mize the  value  of  comparisons  over  time.  Although  it  was 
recognized  that  the  CBD  strictly  defined  would  tend  to  change 
over  time,  it  was  felt  that  the  inexactimde  resulting  from  the 
use    of    fixed    boundaries    would    not    prove  to  be  serious. 

In  some  cities  where  there  had  been  a  previously  established 
central  business  district  or  similar  area  which  substantially 
corresponded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  in 
the  Bureau's  CBD  program. 

Data  for  a  total  of  95  CBD's  were  provided  in  the  1954 
Census  of  Business.  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  in  97  standard  metropolitan  statistical 
areas.  A  number  of  cities  have  made  nUnor  changes  in  the 
boundaries  of  their  CBD's  due  mainly  to  revisions  in  tract 
boundaries.  In  only  one  city,  Minneapolis,  has  a  previously 
defined  CBD  been  significantly  changed. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  and  data  from  them  have  been  tabulated,  as  part  of 
the  1958  Census  of  Business  program.  The  major  retail  cen- 
ters (MRC's)  were  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metropolitan  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  themselves)  which  include 
a  major  general  merchandise  store— usually  a  department 
store.  MRC's  were  not  delineated  if  the  publication  of  data 
for  them  would  result  in  violation  of  Census  rules  prohibiting 
disclosure  of  information  for  individual  firms. 

MRC's  include  not  only  the  planned  suburban  shopping  center 
but  also  the  older  string  street  and  neighborhood  developments 
which  meet  the  above  prerequisites.  Frequently  the  boundaries 
of  a  single  MRC  include  stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the  planned  portion. 
In  general  the  boundaries  of  the  MRC's  have  been  established 
to  include  all  adjacent  blocks  containing  at  least  one  store  in 
the  general  merchandise,  apparel,  or  furniture -appliance 
groups  of  stores,  and  where  a  planned  center  is  involved  in- 
clude all  of  the  center. 

In  those  cities  within  the  standard  metropolitan  statistical 
areas  (SMSA's)  covered  by  this  series  of  reports  which  were 
not  of  sufficient  size  to  qualify  for  the  delineation  of  a  central 
business  district,  no  MRC's  were  delineated  unless  at  least  two 
such  centers  could  be  defined. 


For  explanation  of  procedures  and  definitions,  see  Appendix. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  1.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHffiNTS:      1958  AND  1954 

CENTRAL  BUSINESS  DISTRICT  OF  SEATTLE 

Establishments,   Sales,  Annual  Payroll,   and  Bnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958^ 


Estab- 
lish- 
ments ^ 


(nvmber) 


Sales 2 


($1,000) 


Payroll, 

entire 

year 

($1,000) 


Paid  employees, 

worlcweek  ended 

nearest  Nov.  15 


Total 
(nimber) 


Full 
workweek 

(nuQber) 


195^1 


Estab- 
lish- 
ments^ 


(mmber) 


Sales'' 


($1,000) 


Payroll, 

entire 

year 

($1,000) 


52 

5251 

52  ex.  5251 

53  part  3 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562, 563, 568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware, 

farm  equipment  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores-' 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores .... 

Food  stores 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors  ■* 

Women's  clothing,  specialty  stores,. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  heme  furnishings,  equipnent 

stores 

Furniture  stores* 

Other  heme  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores  * 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores . . 


SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


13 
6 
7 

24 
5 
5 

14 

90 


148 

57 
49 

28 

5 

33 

2 


52 
14 
14 

24 

262 

171 

91 

30 

219 
7 
9 
8 
58 
19 
5 


92 

11 


223,109 


2,783 

2,316 

467 

103,959 

96,742 

6,189 

1,028 

7,614 

649 

1,897 

32,923 

6,969 

16,271 

15,284 

(D) 

7,657 

(D) 


14,714 
7,180 
1,437 

6,097 

24,245 

20,335 

3,910 

8,130 

26,195 
4,142 
1,071 
2,659 
8,929 
762 
1,549 


12,311 
2,408 


41,236 


342 

265 

77 

19,209 

17,761 

1,331 

117 

765 

60 

201 

6,217 

1,164 
3,286 
3,105 

(D) 
1,341 

(D) 


2,570 

1,333 

234 

1,003 

6,780 

6,257 

523 

1,425 

3,667 
158 
268 
411 

1,413 
139 
153 


4,478 
582 


12,963 

97 
75 
22 

6,634 

6,064 

509 

61 

254 

14 

73 

1,650 

328 
943 
869 
(D) 
270 
(D) 


598 

304 

57 

237 

2,275 

2,027 

248 

347 

1,021 

51 
73 
97 
314 
48 
40 


1,583 
191 


11,154 

92 
71 
21 

5,521 

5,175 

297 

49 

200 

13 

64 

1,483 

284 
880 
820 
(D) 
215 
(D) 


579 

300 

48 

231 

2,032 

1,820 

212 

267 

903 
50 
61 
83 

278 
36 
39 


1,503 
178 


980 


14 
7 

7 

29 
5 
5 

19 

112 


22 

184 

42 
53 
25 
2 
44 
31 


63 
13 
15 

31 

273 

195 

78 

34 

241 
10 
12 

9 
59 
18 

5 


210,921 

2,865 

2,522 

343 

92,224 

83,957 

6,223 

2,034 

9,372 

152 

1,950 

35,552 

7,521 

15,989 

15,259 

(D) 

8,482 

(D) 


12,775 
6,035 
1,925 

4,791 

24,254 

20,392 

3,862 

7,577 

24,200 
4,458 
1,335 
2,470 
8,676 
777 
1,113 


11,920 
2,620 


33,473 


471 

410 

61 

10,776 

9,337 

1,134 

305 

937 

13 

415 

6,300 

1,158 
2,983 
2,864 

(D) 
1,471 

(D) 


2,436 

1,186 

379 

871 

7,251 

6,421 

830 

1,275 

3,599 
148 
335 
412 

1,323 
170 
143 


4,457 

578 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (MA)  Not  available.    ...  Represents  zero. 

■'■Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately 
counted  and  separately  classified  tn  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general 
merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  The  1954  sales  of  leased  departments  located  in  general 
merchandise  stores  but  elsewhere  classified  -were  $2,187,000,  of  which  $1,490,000  was  included  with  apparel,  accessory  stores. 
This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments, 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.591)  not  covered  in  any  of  the  lines  below. 


SEATTLE,  WASH.,  AREA 


Table  2.— RETAIL  STORES  AND  SEI-BCTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 

CITY  OF  SEATTLE 

EstablisJments,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958^ 


Estab- 
lish- 
ments^ 


(number) 


Sales 2 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  eii5>loyees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


195A^ 


Estab- 
lish- 


(number) 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

5A 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 
Retail  stores,  total-' 


Lumber,  building  materials,  hardware, 

fans  equipment  dealers 

Hardware  stores 

Other 


General  merchandise  groxtp   stores-^ . , 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors* 

Women's  clothing,   specialty  stores.. 

Ready-to-wear  stores  ^ 

Family  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places , 


Drug  stores,  proprietary  stores. 


Other  retail  stores  ^ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods ,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


5,650 

273 
104 
169 

147 
U 
62 
54 

1,063 

330 

645 

360 

95 
134 
81 
19 
78 
20 


400 

117 

97 

186 

1,378 
922 
456 

215 

839 
35 
35 
62 

116 
94 
17 


274 
43 


898, 750 

36, 634 
10,271 
26,363 

172,729 

(D) 

12,900 

(D) 

204,402 

115,793 

48,749 

51, 818 

11,598 
22,150 
20,061 
4,699 
12,336 
745 


48,654 

20,379 

6,718 

21,557 

83,143 
65,136 
18,007 

31,139 

105,689 
29, 870 
4,243 
5,191 
10, 764 
3,969 
1,611 


23,717 
5,188 


113,350 

4,989 
1,128 
3,861 

27,194 

(D) 

2,368 

(D) 

14, 968 

11,174 

4,508 

8,526 

1,793 
3,891 
3,576 
731 
2,041 
70 


7,033 
3,126 
1,062 

2,845 

19,608 

17,365 

2,243 

4,560 

10, 790 
937 
739 
666 
1,689 
561 
438 


8,102 
1,209 


35,682 

1,179 
317 
862 

9,656 
(D) 

1,019 
(D) 

4,510 

2,425 

1,496 

2,434 

498 

1,221 

1,092 

209 

470 

36 


1,749 
740 
299 

710 

7,662 
6,616 
1,046 

1,392 

3,179 
326 
262 
182 
398 
216 
87 


3,095 
571 


29,434 

1,061 
278 
783 

7,743 
(D) 
644 
(D) 

3,276 

2,317 

1,142 

2,040 

425 
1,063 
965 
173 
356 
23 


1,579 
687 
264 

628 

6,524 

5,652 

872 

959 

2,793 
325 
176 
159 
348 
159 
85 


2,803 
501 


6,039 

312 
119 
202 

171 

9 

91 

71 

1,360 

268 

641 

383 

73 
137 
75 
16 
82 
59 


409 
76 
73 

190 

1,389 
884 
505 

222 

884 
38 
32 
72 

118 
72 
16 


241 
41 


780,580 


36,437 

9,061 

27,376 

134,327 

(D) 

11,853 

(D) 

177,948 

111,168 

46,144 

51,035 

10,894 
20,668 
18,893 

2,545 
13,946 

2,798 

38,973 

14,370 

6,451 

16,822 

70,605 
52,607 
17,998 

24,635 

89,308 
20,530 
5,225 
4,976 
10,353 
2,838 
2,037 


20,060 
6,403 


105,583 

4,918 
1,098 
2,502 

25,020 

(D) 

2,300 

930 

12,111 

13,726 

4,789 

8,288 

1,668 
3,520 
3,284 

445 
2,182 

473 


5,758 
2,285 
1,129 

2,344 

16,878 

14,281 

2,597 

3,655 

10,440 
599 

1,098 
656 

1,601 
497 

1,139 


7,580 
1,354 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

'■Sales  o  f  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately  covmted 
and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchan- 
dise stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (I.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

■'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  ■to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

'includes  data  for  those  v-iTida  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  3.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 

SEATTLE  STANDARD  METROPOLITAN  STATISTICAL  AREA 


Establislments,  Staes,  Annual  Payroll,  and  Bnployees, 

by  Kind  of  Business 

Kind  of  business 

1958^ 

1954^ 

SIC  code 

Estab- 
lish- 
ments^ 

(number) 

Sales 2 
($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid  eii5)loyees, 

workweek  ended 

nearest  Nov.  15 

Estab- 
lish- 
ments^ 

(number) 

Sales^ 
($1,000) 

Payroll, 
entire 

Total 
(number) 

Full 
workweek 

(number) 

year 
($1,000) 

RETAIL  STORES 
Retail  stores,  total ..•.. 

9,543 

568 
202 
366 

310 

17 

124 

111 

1,747 
557 

1,272 

537 

123 
195 
127 

44 
125 

30 

692 
220 
246 

226 

2,128 

1,423 

705 

357 

1,375 

79 

50 

118 

184 

140 

23 

332 
75 

1,377,762 

71,607 
IS, 645 
52,962 

205,597 

165,540 

19,313 

19,042 

363,782 

188,768 

92,695 

65,605 

13,775 
26,574 
23,946 

7,687 
15,786 

1,351 

69,580 
30,065 
20,003 

19,512 

115,630 
88,730 
26,900 

49,321 

155,177 
39,463 
4,733 
7,397 
13,593 
4,492 
4,048 

24,775 
7,455 

160,051 

3,883 
2,013 
6,870 

31,024 

25,907 

3,248 

1,869 

26,162 

18,268 

7,917 

10,163 

2,058 
4,426 
4,073 

1,101 

2,444 

134 

9,603 
4,385 
2,879 

2,339 

26,252 

22,993 

3,259 

6,967 

14,812 
1,309 
788 
817 
2,061 
556 
487 

8,342 
1,656 

50,643 

2,177 

593 

1,584 

11, 146 

8,935 

1,415 

796 

7,792 

3,942 

2,836 

3,046 

568 

1,440 

1,296 

349 

616 

73 

2,451 

1,051 

749 

651 

10,752 
9,234 
1,518 

2,043 

4,458 
458 
283 
245 
508 
215 
103 

3,200 
807 

41, 241 

1,915 

504 

1,411 

8,883 

7,376 

922 

585 

5,557 

3,739 

2,167 

2,485 

474 
1,236 
1,129 

271 

455 

49 

2,215 
975 
694 

546 

8,874 
7,652 
1,222 

1,490 

3,916 
453 
192 
206 
437 
156 
96 

2,874 
710 

9,151 

545 
189 
356 

299 

14 

158 

127 

2,017 
444 

1,097 
530 

91 

.  197 

120 

32 
107 

77 

611 

121 

98 

296 

2,006 

1,263 

743 

320 

1,282 
71 
38 
110 
153 
97 
23 

252 
63 

1,092,377 

63,424 
16, 143 
47,276 

154, 569 

124,169 

16,088 

14,312 

274,631 

165,144 

72,684 

60,381 

12,393 
23,726 
21,539 

4,805 
15,686 

3,232 

53,440 

20,812 

7,962 

22,878 

90,911 
65,576 
25,305 

33,998 

123,195 
27,939 
5,372 
6,006 
12,055 
3,437 
2,410 

20,310 
7,756 

134,940 

52 

Lumber,  building  materials,  hardware. 

8.001 

5251 

Hardware  stores 

1,845 

52  ex.  5251 

Other 

6,156 

53  part  3 
531 

General  merchandise  group  stores-^ 

27,475 
23,054 

533 

Tf1  mi t^d  pri f^e   v^r1  ety  ptor^-^ 

2,879 

539 
54 

Other  general  merchandise  stores 

1,542 
18,511 

55  ex,  554 

Automotive  dealers. 

19,325 

554 

6,623 

56 

9,350 

561,  567 

Men's,  boys'  apparel  stores,  custom 
tailors* 

1,868 

562,563,568 
562 

Women's  clothing,  specialty  stores..,. 
Ready-to-wear  stores ^. .....,..,,.,., 

3,863 
3,588 

565 

Fam'  Ty  n1  othnng  storp.'^  

719 

566 

Shoe  stores ..,..., 

2,399 

564,  569 

501 

57 

Furniture,  home  furnishings,  equipment 
stores 

7,411 

5712 

Furniture  stores'^ .,,,,,,,,,,,,,,, 

3,020 

5713-15,  19 
572,  573 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores. .•.•••,,,.,,,,, ,,, 

1,390 

3,001 

58 

Fat.ing,  rtriTilHTig  plar'ps    .i  i  i 

20,635 

5812 

Eating  places, ,,,,,,,,,,.,,,,,,.,,,.., 

17,228 

5813 

DrinfcLng  places 

3,407 

591 

Drug  stores,  proprietary  stores 

4,858 

59  ex.  591 

Other  retail  stores* 

12,751 

592 

Liquor  stores. .,...,...,..., ,,,,, 

836 

594 

Book,  stationery  stores ..,.,,...,..,.. 

(D) 

595 
597 

Sporting  goods ,  bicycle  stores 

Jewelry  stores 

723 
1,864 

5992 

Florists 

559 

5996 

7011  7012 

Camera,  photographic  svqjply  stores.... 

SETJJCTED  SERVICES 
Hotels 

266 
7,639 

783 

1,636 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (MA)  Not  available.    ...  Represents  zero. 

■"■Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately  counted 
and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchan- 
dise stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

■'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments. 

*Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


SEATTLE,  WASH.,  AREA 

Table  4,— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABUSmEMTS— PERCENT  CHANGE  IN  SALES,  195^  TO  1958 

CENTRAL  BUSINESS  DISTRICT  OF  SEATTLE,  THE  ENTIRE  CITY,  AND  SEATTLE  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  change 


Central 

business 

district 


Entire 
city 


City 
less  its 
central 
business 
district 


Entire 
standard 
metro- 
politan 
statistical 
area 


Standard 

metro- 
politan 
statistical 
area  less 
central 
business 
district 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

55^ 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 
5713-15,  19 
572,  573 

58 

5812 

5813 


591 


591 

59  ex. 

592 

59-4 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware,  fapn  equijanent 

dealers 

Hardware  stores. 

Other 

General  merchandise  group  stores'' 

Department  sxores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  store s... 

Automotive  dealers. 

Gasoline  service  stations. 

Apparel,  accessory  stores 

Men ' s ,  boys '  apparel  stores ,  custom  tailors* ...... 

Women's  clothing,  specialty  stores... 

Ready-to-wear  stores' . .......................... 

Family  clothing  stores-*..........,.. 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment  stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV,  music  stores 

Eating,  drinking  places 

Eating  places ^ 

Drinking  places 

Drug  stores ,  proprietary  stores 

Other  retail  stores^ 

Liquor  stores .....••••........ 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores : 

Florists 

Camera,  photographic  supply  stores.. 

SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


-2.9 
-8.2 
36.2 

12.7 

15.2 

-0.6 

-4-9.5 

-18.8 

327.0 

-2.7 

-7.4 
-7.3 
1.8 
0.2 
(D) 
-9.7 
(D) 

15.2 

19.0 

-25.4 

27.3 

-0.1 

-0.3 

1.2 

7.3 

8.2 

-7.1 

-19.8 

7.7 

2.9 

-1.9 

39.2 


3.3 
7.9 


15.1 


0.5 
13.4 
-3.7 

28.6 
(D) 
8.8 
(D) 

14.9 

4.2 

5.6 

1.5 

6.5 

7.2 

6.2 

84.6 

-11.5 

-73.4 

24.8 

41.8 

4.1 

28.1 

17.8 

23.8 

0.1 

26.4 

18.3 

45.5 

-18.8 

4.3 

4.0 

39.9 

-20.9 


18.2 
-19.0 


18.6 


0.8 
21.7 
-4.2 

63.3 
(D) 

19.2 
(D) 

16.7 

3.7 

6.0 

22.0 
37.2 
25.6 
31.5 

(D) 
-14.4 

(D) 

29.6 
58.4 
16.7 
28.5 

27.1 
39.1 
-0.3 

34.9 

22.1 

60.1 

-18.5 

1.0 

9.4 

55.6 

-93.3 


40.1 
-37.6 


26.1 


12.9 
15.5 
12.0 

33.0 
33.3 
20.0 
33.0 

32.5 

14.3 

27.5 

8.7 
11.2 
12.0 
11.2 
60.0 
0.6 
-53.2 

30.2 

4^.5 

151.2 

-14.7 

27.2 

35.3 

6.3 

45.1 

26.0 
41.2 
-11.9 
23.2 
12.8 
30.7 
68.0 


22.0 
-3 


31.0 


13.6 
19.8 
11.9 

63.0 
71.1 
33.0 
46.7 

34.3 

14.0 

28.4 

31.6 
39.7 
33.2 
37.9 

(D) 
12.8 

(D) 

34.9 

54.9 

207.5 

-25.8 

37.1 

51.4 

7.2 

55.9 

30.3 
50.4 
-9.3 
34.0 
38.0 
40.2 
92.7 


48.6 
-9.9 


Standard  Notes:   (d)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

'■In  computing  percent  change,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased 
department  was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  compara- 
bility is  greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect 
"hotels"  or  "motion  picture  theaters." 

'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
1954  data  limited  to  "employer"  establishments  in  computing  percent  change. 

'in  computing  percent  change,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  5.— RETAIL  STOKES:   1958  AND  195-;  CENTRAL  BUSINESS  DISTRICT  SALES  AS  PERCENT  OF 

SEATTLE  AND  OF  SEATTLE  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  of  city  sales  in 
central  business  district^ 


1958 


1954 


Percent  of  standard  metro- 
politan statistical  area 
sales  in  central  business 
district^ 


1958 


1954 


52 
5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


RETAIL  STORES 

Retail  stores,  total^ 

lAnnber,  building  materials,  hardware,  farm  equipment  dealers 

Hardware  stores. ..,.•..•,......,,.....,.... 

Other 

General  mex'ohandise  group  stores' ,, 

Department  stores, . -, 

Limited  price  variety  stores. ............................. 

Other  general  merchandise  stores. 

Food  stores. 

Autcmotive  dealers 

Gasoline  ser\rice  stations. ..i. 

Apparel,  accessory  stores, 

Men's,  boys'  apparel  stores,  custom  tailors*...,.,,.,..,,. 

Women's  clothing,  specialty  stores  

Ready-to-wear  stores '.,, 

Family  clothing  stores' 

Shoe  stores. ........... ...,....,,........,.., ............. 

Other  apparel  stores 

Furniture,  hone  furnishings,  equipnent  stores....... 

Furniture  stores*. ........................................ 

Other  home  furnishings  stores* 

Household  ^jpliance,  radio,  TV,  music  stores........ 

Eating,  drinking  places 

Eating  places 

DrlnMng  places 

Drug  stores,  proprietary  stores. ............................ 

Other  retail  stores*. 

Liquor  stores, ,,,,,,,, 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores , 

Jewelry  stores 

Florists 

Camera,  photographic  sv^jply  stores..... 


24.8 

7.6 

22.5 

1.8 

60.2 
(D) 

48.0 
(D) 

3.7 

0.6 

3.9 

63.5 
60.1 
73.5 
76.2 

(D) 
62.1 

(D) 

30.2 
35.2 
21.4 
28.3 

29.2 

31.2 
21.7 

26.1 

24.8 
13.9 
25.2 
51.2 
83.0 
19.2 
96.2 


27.0 

7.9 

27.8 

1.2 

68.6 
(D) 

52.6 
(D) 

5.3 

0.1 

4.2 

69.7 
69.0 
77.4 
80.8 

(D) 
60.8 

(D) 

32.8 
42.0 
29.8 
28.5 

34.4 
38.8 
21.4 

30.8 

27.1 
21.7 
25.6 
49.6 
78.0 
27.4 
54.6 


16.2 

3.9 

12.4 

0.9 

50.6 

58,4 

32.0 

5.4 

2.1 

0.3 

2.0 

49.0 
50.6 
61.2 
63.8 

(D) 
48.5 

(D) 

21.1 

23.9 

7.2 

31.2 

21.0 
22.9 
14.5 

16.5 

16.9 
10.5 
22.6 
35.9 
65.7 
17.0 
38.3 


19.3 

4.5 
15.6 

0.7 

59.7 
67.6 
38.7 
14.2 

3.4 

0.1 

2.7 

58.9 
60.7 
67.4 
70.8 

(D) 
54.1 

(D) 

23.9 
29.0 
24.2 
20.9 

26.7 
31.1 
15.3 

22.3 

19.6 
16.0 
24.9 
41.1 
72.0 
22.6 
46.2 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available,    ...  Represents  zero,    (Z)  Less  than  0,05  percent. 

•"■In  computing  percent,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56). 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


SEATTLE,  WASH,,  AREA 
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Table  6.— RETAIL  STORES:  1958  AND  195^; — ^PKRCENTACSE  DISTRIBUTION  OF  SALES,  BY  KIND  OF  BUSINESS 
CENTRAL  BUSINESS  DISTRICT  OF  SEATTLE,  THE  ENTIRE  CITY,  AND  SEATTLE  STANDARD  METROPOLITAN  STATISTICAL  AREA 

(Percentages  are  Ijased  on  total  Retail  Store  Sales  vhioh  exclude  saljes  of  nonstore  retailers — ^mall  order,  direct  selling, 

merchandise  vending  machine  operators). 


SIC  code 


Kind  of  business 


Central 

business 

district 


1958 


195^ 


Entire  city"- 


1958 


195^ 


Standard  metropolitan 
statistical  area'^ 


1958 


195-; 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

5A 

55  ex.  SS-i 

55* 

56 

561,  567 

562,563,568 

562 

565 

566 

564^,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


RETAIL  STORES 

Retail  stores,  total^ 

Lunber,  building  materials,  hardware, 

farm  equipment  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores  ^ 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores...,. 

Food  stores 

Autcmotive  dealers. 

Gasoline  service  stations. 

Apparel,  accessory  stores. 

Men's,  boys'  apparel  stores,  custom 

tailors*. , 

Waaen's  clothing,  specialty  stores.,.. 

Ready-to-wear  stores' .,,,,,,, 

Family  clothing  stores' 

Shoe  stores .....,, 

Other  apparel  stores 

Furniture,  heme  furnishings,  equipaent 

stores 

Furniture  stores*,,,.,,,,..,,.,,,..,. 
Other  hoiae  furnishings  stores*. ...... 

Household  appliance,  radio,  TV,  music 
stores  ,,.,,,,,,,,, , , 

Eating,  drirdcLng  places.......... 

Eating  places 

Drlniing  places 

Drug  stores,  proprietary  stores , 

Other  retail  stores* 

Liquor  stores ........................ 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

photographic  siqjply  stores... 


100.0 

1.2 
1.0 
0.2 

46.6 

43.4 

2.8 

0.4 

3.4 

0.3 

0.9 

14.8 

3.1 
7,3 
6.9 
(D) 
3.4 
(D) 


6.6 
3.2 
0.6 

2.7 

10.9 
9.1 
1.8 


11.7 
1.9 
O.S 
1.2 
4.0 
0.3 
0.7 


100.0 


1.4 
1.2 
0.2 

43.7 

39.8 

3.0 

0.9 

4.4 

0.1 

0.9 

16.9 

3.6 
7.6 
7.2 
(D) 
4.0 
(D) 


6.1 
2.9 
0.9 

2.3 

11.5 
9,7 
1.8 

3.5 

11.5 
2.1 
0.6 
1.2 

4.1 
0.4 
0.5 


100.0 


4.1 
1.1 
2.9 

19.2 
(D) 
1.4 
(D) 

22.7 

12.9 

5.4 

5.8 

1.3 
2.5 
2.2 
0.5 
1.4 
0.1 


5.4 
2.3 
0.7 

2.4 

9.3 
7.2 
2.0 

3.5 

11.8 
3.3 
0.5 
0.6 
1.2 
0.4 
0.2 


100.0 


4.7 
1.2 
3.5 

17.2 
(D) 
1.5 
(D) 

22.8 

14.2 

5.9 

6.5 

1.4 
2.6 
2.4 
0.3 
1.8 
0.4 


5.0 
1.8 
0.8 

2.2 

9.1 
6.7 
2.3 

3.2 

11.4 
2.6 
0.7 
0.6 
1.3 
0.4 
0.3 


100.0 


5.2 
1.4 
3.8 

14.9 

12.0 

1.4 

1.4 

26.4 

13.7 

6.7 

4.8 

1.0 

1.9 
1.7 
0.6 
1.1 
0.1 


5.1 
2.2 
1.5 

1.4 

8.4 
6.4 
2.0 

3.6 

11.3 
2.9 
0.3 
0.5 
1.0 
0.3 
0.3 


100.0 


5.8 
1.5 
4.3 

14.2 

11.4 

1.5' 

1.3 

25.1 

15.1 

6.7 

5.5 

1.1 
2.2 
2.0 
0.4 
1.4 
0.3 


4.9 

1.9 
0.7 

2.1 

8.3 

6.0 
2.3 

3.1 

11.3 
2.6 
0.5 
0.5 
1.1 
0.3 
0.2 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (HA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

'^In  computing  percent,  sales  of  leased  departments  are  Inoorporated  with  main  store  sales  in  1958.  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56). 

■'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  SEATTLE  STANDARD  METROPOLITAN  STATISTICAL  AREA 


MRC  No.  1. — Includes  the  planned  centers  knovm  as  "Bellevue  Square,  Bel  Lane,  Bellevue  Plaza,  and  Lakeside"  and  other  stores  in  the 
area  bounded  by  NE.  lOth  St.,  NE.  10th  St.  extended,  106th  Ave.  NE.,  106th  Ave.  NE.  extended,  NE.  Fourth  St.,  102d  Ave.  NE.  (Bellevue) 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Nunber  of 
establish- 
ments 


54,58,591 


53  part,- 
56,  57 


52,  55 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 

539 

54 


Retail  stores,  total: ^ 

Number 

Sales ($1,000) 

Convenience  goods  stores: 

Nuaber 

Sales ($1,  000) 

Shopping  goods  stores:-' 

Nvmber 

Sales ($1,  000) 

All  other  stores: 

Number 

Sales ($1,000) 

Retail  stores,  total-' 

Limber,  building  materials,  hardware, 

faun  equipnent  dealers 

Hard-ware  stores 

Other 

General  merchandise  group  stores^  ''.... 
Department  stores 

Limited  price  variety  s-tores 

Other  general  merchandise  stores 

Food  stores 


65 
19,806 


23 
6,915 


17 
9,032 


25 
3,859 


Number  of 
establish- 
ments 


65 


5 
3 
2 

3 

1 
1 
1 

12 


55  ex.  554 

554 

56 

561,  567 

562-3, 568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Automotive  dealers 

Gasoline  service  stations 

Appeirel,  accessory  s-tores^ 

Men's,  boys'  apparel  stores,  custcm 

tailors 

Wanen's  clothing,  specialty  stores..., 

Ready-to-wear  stores ' 

Femily  clothing  stores ' 

Shoe  stores , 

Other  apparel  stores , 

Furniture,  hone  furnishings,  equipinent 

stores , 

Furniture  stores 

Other  hone  fui-nishings  stores , 

Household  appliance,  radio,  TV,  music 
stores , 

Eating,  drinking  places 

Eating  places 

Drinking  places , 

Drug  stores,  proprietary  stores 

Other  retail  stores^ , 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores , 

Jewelry  s-tores , 

Florists , 

Camera,  photographic  supply  stores..., 


13 

1 
2 

1 
4 

1 
1 


MRC  No.  2. — Includes  the  planned  center  known  as  "Northgate  Shopping  Center"  and  other  stores  in  the  area  bounded  by  East  110th  St., 
Fifth  Ave.  NE.,  East  103rd  Ave.,  and  First  Ave.  NE.  (Seattle) 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Nimber  of 
establish- 
ments 


54,58,591 


53  part,  3 
56.  57 


52,  55 

59  ex. 


591 


52 

5251 

52  ex. 

53  part 
531 
533 
539 

54 


5251 
3 


Retail  stores,  total: ^ 

Nunber 

Sales ($1,000)... 

Convenience  goods  stores: 

Nunber 

Sales ($1,  000) . . . 

Shojipiiig  goods  s-tores:' 

Nunber 

Sales ($1,000)... 

All  other  stores: 

Nunber 

Sales ($1,000) . . . 


Hetall  stores,  total 


Lumber,  building  materials,  hardware, 

farm  equipment  dealers 

Hardware  stores 

Other , 


2  3 


General  merchandise  group  s-tores' 

Department  stores 

Limited  price  variety  stores .... 
Other  general  merchandise  s-tores 


Food  s-tores. 


53 
28,365 


11 
5,704 


29 

19,413 


13 
3,248 


Number  of 
establish- 
ments 


53 


55  ex. 
554 


554 


56 

561,  567 

562-3, 568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Au-tcmo-tive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  cus-ton 

tailors , . . 

Women's  clothing,  specialty  s-tores.. 

Ready-to-wear  stores ' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Fumitui«,  hone  furnishings,   equipnent 

3"tores 

Furniture  stores 

Other  home  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  s-tores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  jiJjotographlc  supply  stores. 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (HA)  Not  available.    ...  Represents  zero. 

^Group  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds 

deludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

'includes  data  for  those  Trinria   of  business  in  SIC  59  (ex,  591)  not  covered  in  any  of  the  lines  below. 


20 


4 
10 


2 


of  business. 
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Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  SEATTLE  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 
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MRC  No.  3.— Includes  the  pliinned  center  knoun  as  "University  Village"  and  other  stores  in  the  area  bounded  by  Blakeley,  30th  Ave. 
NE.,  Union  Bay  PI.,  East  .^Sth  St.,  and  rear  property  line  of  lots  on  uest  side  of  25th  Ave.  NE.  (Seattle) 


SIC 
code 


5<;.58.591 


53  part,- 
56.  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Kind  of  business 


Retail  stores,  total: ^ 

Nxmber 

Sales ($1,000) 

Convenience  goods  stores: 

Mvmber 

Sales ($1, 000) 

Shopping  goods  stores:^ 

Nimber 

Sales ($1,000) 

All  other  stores: 

Number 

Sales ($1,  000) 

Retail  stores,  total^ 

Lxmber,  building  materials,  heirdware, 

faun  equipnent  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores^  ^.... 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


Total 


26 
3,386 


5 
2,898 


12 
<i,615 


9 

873 


Number  of 
establish- 
ments 


26 


SIC 
code 


55  ex.  554 

554. 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 
592 

594 

595 

597 

5992 

5996 


Kind  of  business 


Automotive  dealers 

Gasoline  service  stations , 

Apparel,  accessory  stores^ , 

Men's,  boys'  apparel  stores,  custom 

tailors 

Wcmen's  clothing,   specialty  stores..., 

Ready-to-wear  stores' , 

Fcmily  clothing  stores' , 

Shoe  stores , 

Other  apparel  stores , 

Furniture,  hone  furnishings,  equipnent 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drinking  places 

Eating  places , 

Drinking  places 

Drug  stores,  proprietary  stores , 

Other  retail  stores ' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jeweljiy  stores 

Florists 

Camera,  photographic  supply  stores . . . 


Number  of 
establish- 
ments 


MRC  No.  4. ^Includes  stores  on  Roosevelt  Way  from  East  62d  St.  to  East  67th  St. 
St.  from  Ninth  Ave.  NE.  to  12th  Ave.  NE.  (Seattle) 


and  on  East  65th 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 


53  part,- 
56,  57 


52,  55, 

59  ex.  591 


52 


5251 
52  ex. 


5251 


53  part^ 
531 
533 
539 

54 


Retail  stores,  total: ^ 

Number 

Sales ($1,000).,, 

Convenience  goods  stores: 

Number 

Sales ($1, 000) , . . 

Shopping  goods  stores:^ 

Nuiber 

Sales ($1,000).,, 


All  other  stores: 

Nvmber 

Sales 


.($1,000). 


Retail  stores,  total 


Lumber,  building  materials,  hardware, 

farm  equipment  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores 
Departanent  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


38 
13,753 


13 
3,760 


11 
(D) 


14 
(D) 


Number  of 
establish- 
ments 


38 


55  ex. 

554 


^54 


56 

561. 


567 


562-3, 568 
562 
565 
566 
564,    569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex 

592 

594 

595 

597 

5992 

5996 


591 


Automotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  custom 

tailors 

Wcmen's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores ' 

Shoe  stores .,, 

Other  apparel  stores 


Furniture,  heme  furnishings,  equipnent 

stores 

Furniture  stores 

Other  home  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure,    (NA)  Not  available,    ,,.  Represents  zero. 

^roup  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


of  business. 
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Procedures  and  Definitions 


CENSUS  DISCLOSURE  RULES 

In  accordance  with  Census  law,  any  data  which 
would  disclose  the  operations  of  an  individual 
establishment  or  business  organization  are  not 
published.  The  number  of  establishments  in  a 
kind  of  business  is  not  considered  a  disclosure 
by  these  rules,  so  that  this  item  is  shown  in 
instances  where  other  items  of  information  for 
the  same  kind  of  business  or  locality  are  sup- 
pressed. 

KINDS  OF  BUSINESS  COVERED 

This  report  covers  all  establishments  (except 
nonstore  retailers)  included  in  Retail  Trade,  de- 
fined in  accordance  with  the  principles  of  the 
Standard  Industrial  Classification  Manual  (1957  edi- 
tion) issued  under  the  auspices  of  the  Bureau 
of  the  Budget,  Executive  Office  of  the  Presi- 
dent. This  report  includes,  in  addition  to  re- 
tail trade  establishments,  hotels  and  motion  pic- 
ture theaters,  parts  of  major  groups  70  and  78 
of  the  SIC  Manual. 

Retail  Trade,  as  defined  in  the  SIC  Manual, 
and  as  covered  in  the  1958  Census  of  Business, 
includes  establishments  primarily  engaged  in  sell- 
ing merchandise  directly  to  personal,  household, 
and  farm  users.  Excluded  from  Retail  Trade 
are  places  of  business  operated  by  membership 
clubs  and  open  only  to  their  own  members  or 
personnel,  such  as  restaurants  and  bars  operated 
by  country  clubs,  school  cafeterias,  cafeterias 
operated  by  industrial  plants  for  their  employ- 
ees, establishments  operated  by  agencies  of  the 
Federal  Government  on  military  posts,  hospitals, 
etc. 

Data  for  nonstore  retailers— mail  order  houses, 
direct  selling  (house-to-house)  organizations,  and 
merchandise  vending  machine  operators— have  been 
excluded  from  the  tabulations  in  this  report,  but 
are  contained  in  other  publications  of  the  1958  Cen- 
sus of  Business,  such  as  the  Area  Report  Series. 

METHOD  OF  ENUMERATION 

For  purposes  of  coverage  in  the  1958  Census 
of  Business,  retail  establishments  were  divided 
into  two  categories— those  with  some  paid  employ- 
ment during  1958,  i.e.,  the  "employer"  universe, 
and  those  with  no  paid  employment  during  1958, 
i.e.,  the  "nonemployer"  universe.  The  method 
of  obtaining  census  information  for  these  two 
groups  is  described  below. 
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Enumeration  of  "Employers."— Information  for 
establishments  in  this  part  of  the  retail  trade 
field  was  obtained  by  means  of  a  mail  canvass. 
Report  forms  were  mailed  to  all  business  firms 
included  in  the  active  records  of  the  Internal 
Revenue  Service  as  subject  to  payment  of  Fed- 
eral Insurance  Contributions  Act  (FICA)  taxes 
(i.e.,  employers  of  one  or  more  persons)  and 
which  were  classified  in  the  records  of  the  Bu- 
reau of  Old-Age  and  Survivors  Insurance  (BOASI) 
as  wholly  or  partially  engaged  in  retail,  whole- 
sale, manufacturing,  and  mineral  industries.  Also 
included  were  those  classified  in  major  groups 
70  (except  702  and  704),  72,  73,  75,  76,  78,  and 
79  of  the  service  industries  portion  of  the  SIC 
Manual,  and  in  public  warehousing,  SIC  major 
group  42,  except  421.  In  addition,  report  forms 
were  mailed  to  all  establishments  which  BOASI 
had  not  classified  by  kind  of  business  prior  to 
mailing  of  census  report  forms.  Each  estab- 
lishment was  mailed  a  report  form  appropriate 
to  its  BOASI  classification  (for  those  cases  for 
which  BOASI  classification  had  not  yet  been  es- 
tablished, a  general  purpose  form  was  used),  but 
its  census  classification  was  determined  by  re- 
plies   to  questions   on  the  census   report   form. 

Enumeration  of  "Nonemployers."— This  group 
was  defined  to  include  retail  businesses  other  than 
those  represented  in  the  active  FICA  records  of 
the  Internal  Revenue  Service.  Information  for 
this  group  of  establishments  was  derived  from 
the  1958  Federal  income  tax  returns.  Information 
was  compiled  from  only  one-half  of  these  cases 
and  census  results  for  this  group  were  estab- 
lished by  multiplying  such  findings  by  two.  The 
"nonemployer"  segment  of  retail  trade,  although 
made  up  of  a  large  number  of  establishments, 
accounted  for  less  than  10  percent  of  the  total 
retail  trade  volume. 

Included  in  this  segment  were  only  those  non- 
employer  establishments  which  reported  a  sales 
volume  of  $2,500  or  more  during  1958.  Non- 
employer  establishments  reporting  a  sales  vol- 
ume of  less  than  $2,500  were  not  included  in 
these  tabulations,  regardless  of  the  period  of 
time  they  were  operated  during  the  year. 

COMPARISON  OF  THE  1954  AND 
1958  CENSUSES 

In  all  major  respects,  the  1954  and  1958  Cen- 
suses were  conducted  under  similar  conditions 
and  procedures.     Strict  comparability  in  the  data 
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for   the  two  censuses  is  limited  by  the  following 
factors: 

1.  The  physical  area  of  a  number  of  urban 
places  in  the  1958  Census  is  not  the  same  as  it 
was  in  1954  because  of  annexations  and  other 
boundary  changes  which  have  occurred  since  the 
1954  Census.  This  factor  should  be  taken  into 
consideration  in  evaluating  changes  in  census 
findings  from  1954,  as  in  each  census  the  sta- 
tistics for  urban  places  are  in  accordance  with 
the  boundaries  for  those  places  in  the  census 
year. 

2.  Whereas  in  the  1954  Census,  "leased 
departments"  (businesses  operated  as  departments 
of  a  retail  business,  under  different  ownership) 
were  counted  as  separate  establishments  and 
separately  classified  by  kind  of  business,  in  the 
1958  Census  they  have  been  combined  with  the 
retail  business  in  which  located.  As  a  result, 
it  is  anticipated  that  ±e  count  of  establishments 
will  be  approximately  25,000  less  in  the  1958 
Census  than  would  have  been  the  case  if  the 
1954  Census  procedure  had  been  followed.  In 
addition,  there  will  be  some  redistribution  in 
the  data  among  the  various  kinds  of  business 
categories  (e.g.,  the  figures  for  a  leased  shoe 
department  located  in  a  department  store  which 
were  tabulated  in  the  "shoe  store"  kind  of  busi- 
ness in  1954  are  included  with  "department 
store"  figures  in  the  1958  Census).  Leased 
departments  in  the  1954  Census  reported  sales 
of  approximately  one  billion  dollars. 

3.  Revisions  made  in  the  1957  edition  of  the 
SIC  Manual  have  necessitated  the  following  changes 
in  establishment  classifications  used  in  the  1954 
Census: 

a.  Musical  instrument  stores  and  music 
and  record  shops  have  been  shifted  to  the  kind- 
of-business  group  "Furniture,  Home  Furnish- 
ings, Equipment  Stores"  from  the  group  " Other 
Retail  Stores." 

b.  Antique  stores  have  been  shifted  to 
the  group  "Other  Retail  Stores"  from  the  group 
"Furniture,  Home  Furnishings,  Equipment 
Stores." 

4.  Both  the  1954  and  1958  Censuses  ex- 
cluded those  businesses  with  no  paid  employment 
which  had  sales  volume  of  less  than  $2,500  in 
the  census  year.  To  the  extent  that  price  in- 
creases since  1954  resulted  in  increases  in  the 
dollar  volume  of  sales,  the  1958  Census  includes 
stores  with  a  lesser  physical  volume  of  business 
than  were  included  in  the  1954  Census.  While 
the  exact  magnitude  of  this  phenomenon  is  un- 
known, the  effect  on  total  volume  of  retail  sales 
undoubtedly  is  only  a  fraction  of  one  percent 
and  probably  has  little  effect  on  the  number  of 
stores  included  in  the  cenei'o. 


Both  the  1954  and  1958  Censuses  include  data 
for  some  "nonemployer"  establishments  in  the 
group  totals  but  not  In  the  detailed  kinds -of - 
business  totals  due  to  limitation  of  classification 
information  on  the  Federal  tax  returns.  In  the 
1954  data,  all  major  groups  (i.e.,  SIC  2  digit) 
included  some  such  establishments.  In  1958 
only  two  major  groups— SIC  53,  General  Mer- 
chandise Group,  and  SIC  56,  Apparel,  Accessory 
Stores— included  such  establishments.  In  neither 
census  was  it  found  feasible  to  classify  any 
"nonemployer"  establishments  as  "Ready-to-wear 
stores  (SIC  562)"  or  "Family  clothing  stores 
(SIC  565)"  and,  in  the  1954  Census,  it  similarly 
was  not  found  feasible  to  change  any  "nonemploy- 
er" establishment  as  "Men's,  boys' apparel  stores, 
custom  tailors  (SIC  561,  567)";  "Furniture  stores 
(SIC  5712)";  or  "Other  home  furnishings  stores 
(SIC  5713-15,  5719)."  Such  stores  were  classi- 
fied only  at  the  major  group  level. 

EXPLANATION  OF  TERMS 

Establishments . -CenauH  of  Business  figures 
represent  a  summary  of  reports  for  individual  "es- 
tablishments" rather  than  "companies."  A  sep- 
arate report  was  obtained  for  each  location  where 
business  was  conducted,  including  each  location 
of  multiunit  organizations.  Each  report  was 
tabulated  in  accordance  with  the  physical  location 
at  which  the  baisiness  was  conducted. 

Where  two  or  more  activities  were  carried  on 
at  a  single  location  under  a  single  ownership, 
all  activities  generally  were  grouped  together  as 
a  single  establishment,  and  the  entire  establish- 
ment was  classified  on  the  basis  of  its  major 
activity,  with  all  data  for  it  included  in  that  clas- 
sification. However,  in  cases  where  distinct 
and  separate  economic  activities,  for  which  dif- 
ferent industry  classification  codes  were  appro- 
priate, were  conducted  under  the  same  ownership 
at  a  single  location,  and  where  conditions  pre- 
scribed by  the  SIC  Manual  for  recognizing  the 
existence  of  more  than  one  establishment  were 
met,  separate  establishment  reports  for  each  of 
the  different  activities  were  reported  in  the  cen- 
suses. 

In  the  case  of  leased  departments,  i.e.,  where 
separately  owned  businesses  are  operated  as  de- 
partments of  a  retail  business  under  another 
ownership  (e.g.,  a  separately  owned  shoe  depart- 
ment store)  only  a  single  establishment,  combin- 
ing leased  departments  with  the  retail  establish- 
ment in  which  they  are  located,  is  recognized 
for  1958  Census  purposes. 

The  "number  of  establishments"  shown  in  this 
report  is  the  number  in  business  at  the  end  of 
the  census  year. 

Sales.— Sales  include  tho  total  of  merchandise 
sold,   and  receipts  from  i-:?p'/irs  and  from  other 
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services  to  customers,  whether  or  not  payment 
was  received  in  1958.  Sales  are  normally  re- 
corded net  of  deductions  for  refunds  and  aUow- 
ances  for  merchandise  returned  by  customers. 
Total  sales  exclude  amounts  other  than  those  re- 
ceived from  customers,  such  as  income  from  in- 
vestments, rental  of  real  estate,  etc.  They  in- 
clude the  amount  of  local  and  State  sales  taxes 
and  Federal  excise  taxes  which  are  collected 
by  the  store  directly  from  customers  and  paid 
directly  by  the  store  to  a  local,  State,  or  Fed- 
eral taxing  agency.  Gasoline,  liquor,  tobacco, 
and  other  excise  taxes  which  are  paid  by  the  manu- 
facturer or  wholesaler  and  passed  along  to  the 
retailer  also  are  included. 

The  sales  figures,  therefore,  represent  total 
sales  and  receipts  of  all  establishments  primari- 
ly engaged  in  retail  trade.  They  do  not  include 
retail  sales  made  by  manufacturers,  wholesalers, 
service  establishments,  and  other  businesses  whose 
primary  activity  is  other  than  retail  trade.  They 
do,  however,  include  receipts  other  than  from  the 
sale  of  merchandise  at  retail  (e.g.,  service  re- 
ceipts, sales  to  industrial  users,  sales  to  other 
retailers,  etc.)  by  establishments  primarily  en- 
gaged in  retail  trade.  Although  the  count  of  es- 
tablishments as  tabulated  in  this  report  repre- 
sents the  number  in  business  at  the  end  of  the 
year,  the  sales  figures  include  sales  of  all  es- 
tablishments in  business  at  any  time  during  the 
year. 

Payroll,  entire  year.— Payroll  includes  salaries, 
wages,  commissions,  bonuses,  vacation  allowances, 
and  the  value  of  payments  in  kind  (such  as  free 
meals,  lodgings,  etc.)  paid  during  the  year  to 
all  employees.  Gratuities  received  by  employees 
from  patrons  are  not  included.  For  corporations, 
it  includes  amounts  paid  to  officers  and  execu- 
tives; it  does  not  include  compensation  of  pro- 
prietors or  of  partners  of  unincorporated  busi- 
nesses. Payroll  is  reported  before  deductions 
for  Social  Security,  income  tax,  insurance  dues, 
etc. 

Payroll— worlcweek  ended  nearest  November 
15.— This  item  consists  of  payroll,  as  defined  above, 
which  was  paid  to  persons  on  the  payroll  in  the 
pay  period  ended  nearest  November  15,  1958. 
Establishments  whose  payroll  period  was  other 
than  a  week  were  requested  to  adjust  the  fig- 
ures to  a  weekly  basis. 

Paid  employees— workweek  ended  nearest  No- 
vember 15.— Paid  employees  consist  of  the  num- 
ber  of  employees,  including  salaried  officers  and 
executives  of  corporations,  who  were  on  the  pay- 
roll for  the  workweek  ended  nearest  November 
15,  but  not  proprietors  or  partners  of  unincorpo- 
rated businesses. 


"Full  workweek"  employees.— "Full  workweek" 
employees  includes  employees,  whether  regular  or 
seasonal,  who,  for  the  specified  pay  period,  were 
paid  for  working  at  least  the  number  of  hours 
typically  worked  in  a  week  by  employees  of  the 
reporting  establishment.  All  other  employees 
paid  during  that  workweek  were  reported  as  part- 
workweek  employees. 

KIND- OF -BUSINESS  CLASSIFICATIONS 

Establishments  covered  by  the  1958  Census  were 
assigned  a  kind -of- business  classification  in  ac- 
cordance with  the  provisions  of  the  1957  edition 
of  the  SIC  Manual.  It  should  be  noted  that  kind- 
of-business  classifications  are  not  interchange- 
able with  commodity  classifications.  Most  busi- 
nesses sell  a  number  of  kinds  of  commodities. 
The  kind-of- business  code  assigned  generally 
reflects  either  the  individual  commodity  or  com- 
modity group  which  is  the  primary  source  of  the 
establishment's  receipts  or  some  mixture  of  differ- 
ent commodities  which  characterize  the  estab- 
lishment's business.  Thus,  the  classification  of 
establishments  by  kind  of  business  generally  does 
not  make  it  possible  to  determine  either  the  num- 
ber of  establishments  handling  a  particular  com- 
modity or  the  sales  of  that  commodity.  For 
example,  the  "food  group"  classification  eccludes 
stores  selling  some  food  if  the  sale  of  food  is 
not  the  primary  source  of  receipts;  moreover, 
even  though  stores  are  classified  as  "food  stores" 
some  of  their  receipts  may  be  derived  from  the  sale 
of  nonfood  products. 

As  noted  in  the  section  on  "Method  of  Enu- 
meration," the  1958  Census  findings  are  based 
on  reports  from  two  different  sources.  "Em- 
ployer" establishments  were  canvassed  by  mail 
and  were  required  to  complete  report  forms 
especially  designed  for  this  census.  "Nonem- 
ployer"  establishments,  however,  were  included 
in  the  census  on  the  basis  of  information  sup- 
plied on  the  1958  Federal  income  tax  report. 
Because  of  the  nature  of  the  information  avail- 
able on  the  tax  form,  the  kind-of-business  classi- 
fications based  on  that  form  represent  primarily 
"self -designation."  In  some  cases  this  informa- 
tion was  adequate  for  classification  at  the  kind- 
of-business  group  level  but  not  for  detailed  kinds 
of  business.  (See  "Comparisons  of  the  1954 
and  1958  Censuses,"  above.) 

The  classifications  based  on  the  census  forms, 
on  the  other  hand,  reflect  the  information  on  the 
commodity  "composition"  of  the  establishment  as 
revealed  by  the  census  classification  inquiries. 
The  effect  of  the  two  different  sources  on  uni- 
formity of  classification,  as  reflected  in  the 
measurement  of  dollar  volume  of  sales  is  minor. 
In  total,  the  "nonemployer"  establishments  ac- 
count for  less   than   10  percent  of  retail  sales 


APPENDIX 


17 


and,  in  most  cases,  it  is  likely  that  the  "self- 
designated"  classification  would  be  consistent  with 
that  derived  from  more  comprehensive  information. 

The  data  in  this  report  for  two  major  SIC 
groups,  55  and  59,  have  been  subdivided,  making 
it  necessary  to  arrive  at  SIC  major  group  totals 
by  addition  (see  description  below  for  these  major 
groups).  In  addition,  data  for  that  part  of  SIC 
group  53  which  relates  to  nonstore  retailers 
are  not  included  in  this  report. 

Lumber,  Building  Materials,  Hardware,  Farm 
Equipment  Dealers  (SIC  Major  Group  52) 

Establishments  primarily  selling  lumber,  build- 
ing materials,  the  basic  lines  of  hardware,  paint, 
wallpaper,  glass,  electrical  supplies,  roofing  ma- 
terials, and  other  supplies  and  equipment  for  home 
construction.  Establishments  primarily  selling 
farm  equipment  are  also  included.  Establishments 
in  this  group  sell  to  contractors  as  well  as  to 
the  general  public. 

Hardware  stores  (SIC  5251).—  Establishments 
primarily  selling  a  number  of  basic  hardware 
lines,  such  as  tools,  builders'  hardware,  paint 
and  glass,  housewares  and  household  appliances, 
cutlery,  and  roofing  materials.  These  establish- 
ments may  also  sell  farm  implements. 

General  Merchandise  Group  (SIC  Major  Group  53, 
Except  For  "Nonstore  Retailers") 

This  group  includes  all  establishments  within 
SIC  major  group  53— "General  Merchandise"  ex- 
cept for  "nonstore"  establishments. 

The  data  for  establishments  in  this  group  in 
the  1958  Census  of  Business  as  compared  with 
the  1954  Census  of  Business  are  affected  by  the 
treatment  in  1958,  of  leased  departments  as  parts 
of  the  establishment  within  which  they  operate 
rather  than  as  separate  establishments.  The 
data  for  department  stores  are  most  affected 
by  this  change. 

Department  stores  (SIC  531).— Establishments 
normally  employing  25  or  more  people  and  en- 
gaged in  selling  some  items  in  each  of  the  fol- 
lowing lines  of  merchandise: 

1.  Furniture,  home  furnishings,  appliances, 
radio  and  TV  sets 

2.  A  general  line  of  apparel  for  the  family 

3.  Household  Linen  and  dry  goods 

An  establishment  with  total  sales  of  less  than 
$5,000,000,  in  which  sales  of  any  one  of  these 
groupings  is  greater  than  80%  of  total  sales, 
is  not  classified  as  a  department  store. 

An  establishment  with  total  sales  of  $5,000,000 
or  more  is  classified  as  a  department  store 
even    if    sales    of  one  of  the  groups   described 


above  is  more  than  80%  of  total  sales,  provided 
that  -the  combined  sales  of  the  other  two  groups 
is  $500,000  or  more.  Relatively  few  stores 
are  included  in  this  classification  as  a  result 
of  this  special  rule  and  most  of  those  which  are 
would  otherwise  have  been  classified  in  the  ap- 
parel group  (SIC  major  group  56). 

Limited  price  variety  stores  (SIC  533).— Es- 
tabUshments  primarily  selling  a  variety  of  mer- 
chandise in  die  low  and  popular  price  ranges, 
such  as  stationery,  gift  items,  women's  acces- 
sories, toilet  articles,  light  hardware,  toys,  house- 
wares, confectionery.  These  establishments  fre- 
quently are  known  as  "5  and  10  cent"  stores 
and  "5  centd  to  a  dollar"  stores,  although  mer- 
chandise is  usually  sold  outside  these  price  ranges. 

Classification  of  all  stores  in  this  category 
is  primarily  based  on  self-designation  by  the  store 
operators.  The  self -designation  was  supplemented 
by  the  addition  to  the  1958  Census  report  form 
of  a  question  on  food  sales,  the  answers  to  which 
resulted  in  removing  from  this  category  a  sig- 
nificant number  of  smaller  establishments  included 
under  this  heading  in  the  1954  tabulations. 

Food  Stores  (SIC  Major  Group  54) 

Establishments  primarily  selling  food  for  home 
preparation  and  consumption.  Establishments  pri- 
marily selling  prepared  food  and  drinks  for  con- 
sumption on  their  own  premises  are  classified 
as  "Eating  and  Drinking  Places"  (SIC  major 
group  58),  and  stores  primarily  engaged  in  selling 
packaged  beers  and  liquors  are  classified  sepa- 
rately as  "liquor  stores." 

Automotive  Dealers  (SIC  Major  Group  55, 
Except  554) 

NOTE:  This  group  does  not  include  estab- 
lishments primarily  engaged  in  selling  trucks 
and  motorized  industrial  equipment.  Such  es- 
tablishments are  included  in  the  Wholesale  Trade 
portion  of  the  Census  of  Business. 

Passenger  car  dealers,  franchised  and  non- 
franchised  (SIC  551,  552).— Establishments  pri- 
marily selling  new  automobiles,  or  new  and  used 
automobiles  and  trucks.  These  establishments 
frequently  operate  repair  shops  and  used  car 
lots  and  may  carry  stocks  of  replacement  parts, 
tires,  batteries,  and  automotive  accessories.  Used 
car  lots  and  repair  shops  operated  by  franchised 
dealers  are  not  recognized  as  separate  estab- 
lishments. Data  for  such  operations  are  con- 
solidated in  this  category  with  other  data  for 
franchised  passenger  car  dealers.  Establish- 
ments primarily  selling  used  cars  and  trucks  and 
not  holding  a  franchise  for  the  sale  of  new  pas- 
senger cars  are  also  included. 
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Tire,  battery,  accessory  dealers  (SIC  553).— 
Establishments  primarily  selling  new  automobile 
tires,  batteries,  automobile  seat  covers,  and  auto- 
mobile parts  and  accessories.  Establishments 
primarily  selling  used  merchandise  in  these  cate- 
gories are  classified  as  "secondhand  stores," 
(SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

Establishments  primarily  selling  gasoline  and 
other  automotive  petroleum  products.  Establish- 
ments called  garages  but  deriving  the  larger 
part  of  receipts  from  gasoline  and  oil  sales 
are  included. 

Apparel,  Accessory  Stores  (SIC  Major  Group  56) 

Establishments  in  this  group  are  primarily 
engaged  in  selling  clothing  of  all  kinds  and  re- 
lated articles  for  personal  wear  and  adornment. 
Not  included  in  this  group  are  the  establish- 
ments which  meet  the  criteria  for  department 
stores  or  general  merchandise  stores  (SIC  531 
and  part  of  5392),  even  though  most  of  their 
receipts  are  from  the  sale  of  apparel  and  ap- 
parel accessories , 

Men's,  boys'  apparel  stores,  custom  tailors  (SIC 
561  and  5671).- -Establishments  primarily  engaged 
in  selling  men's  and  boys'  outerwear  and  furnish- 
ings such  as  shirts,  hatp,  underwear,  hosiery, 
etc.  Also  included  are  establishments  primari- 
ly engaged  in  the  making  and  selling  of  outer- 
wear to  individual  order  from  stocks  of  material 
carried  in  their  inventory. 

Women's  clothing,  specialty  stores  (SIC  562, 
563,  568).— Establishments  primarily  sellingwom- 
en's  apparel  and  apparei  accessories  of  all  types, 
including  women's  ready-to-wear  stores,  furriers, 
and  the  various  specialty  shops. 

Women's  ready-to-wear  stores  (SIC  562).— 
Establishments  primarily  selling  women's  and 
girls'  apparel.  Establishments  are  included  in 
this  category  provided  (1)  their  sales  of  all  types 
of  apparel  (except  as  noted  in  the  definition  for 
general  merchandise  group  stores)  account  for 
80%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
en's and  girls'  apparel  are  3  or  more  times  the 
sales  of  all  men's  and  boys'  apparel,  and  (3) 
sales  of  women's  and  girls'  coats,  suits,  and  dress- 
es are  at  least  one-third  of  sales  of  all  women's 
and  girls'  apparel.  Establishments  primarily 
selling  garments  made  to  customer  order  are  clas- 
sified as  custom  tailors  (SIC  567). 

Family  clothing  stores  (SIC  565).— Establish- 
ments  primarily  selling  clothing,  furnishings,  and 
accessories  for  men,  women,  and  children,  with- 
out specializing  in  any  one  line.  Establishments 
are  included  in  this  category  provided  (l)their 
sales   of  all  types  of  apparel  (except  as  noted  in 


the  definition  for  general  merchandise  group  stores) 
account  for  80%  or  more  of  their  total  sales, 
(2)  sales  of  all  women's  and  girls'  apparel  items 
are  not  more  than  3  times  the  sales  of  all  men's 
and  boys'  items,  and  (3)  the  sales  of  all  men's 
and  boys'  apparel  items  are  not  more  than  3 
times  the  sales  of  all  women's  and  girls'  apparel 
items. 

Shoe  stores  (SIC  566).— Establishments  primarily 
selling  shoes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  family  shoe  stores;  and  chil- 
dren's, juveniles'  shoe  stores. 

Furniture,  Hortie  Furnishings,  Equipment  Stores 
(SIC  Major  Group  57) 

Establishments  primarily  selling  merchandise 
used  in  furnishing  the  home,  such  as  furniture, 
floor  coverings,  draperies,  glass  and  chinaware, 
domestic  stoves,  refrigerators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radio 
and  TV  sets.  Also  included  are  musical  instru- 
ment stores  and  music  and  record  shops,  kinds 
of  business  which  in  the  1954  Census  of  Busi- 
ness were  included  in  the  group  "Other  Retail 
Stores."  Antique  stores,  which  in  the  1954  Census 
were  included  in  this  group  are  now  included  with 
"  Other  Retail  Stores . " 

Furniture  stores  (SIC  5712).— Establishments 
primarily  selling  household  furniture,  mattresses, 
springs,  and  other  sleep  equipment.  Also  included 
in  this  classification  are  establishments  selling 
household  appliances,  record  players,  and  radio 
and  TV  sets,  provided  the  receipts  from  sales 
of  furniture  and  sleep  equipment  exceed  those 
from  sales  of  the  otfier  commodity  lines  named. 

Other  home  furnishings  stores  (SIC  571  except 
5712).— Establishments  primarily  selling  home  fur- 
nishings  other  than  household  furniture,  mat- 
tresses, springs,  and  other  sleep  equipment.  In- 
cluded are  stores  primarily  engaged  in  selling 
such  lines  of  home  furnishings  as  floor  coverings; 
drapery,  curtains,  slip  covers,  upholstery  materi- 
als; china,  glassware,  metalware;  lamps  and  lamp- 
shades, blinds  and  window  shades;  etc. 

Household  appliances,  radio,  TV  stores  (SIC 
572  and  5732).— Establishments  primarily  engaged 
in  selling  household  appliances  (such  as  electric  and 
gas  refrigerators,  stoves,  vacuum  cleaners,  wash- 
ing machines  and  dryers,  freezers,  electric  irons, 
percolators,  hot  plates,  etc.)  and  radios,  television 
sets,  and  record  players.  The  retail  establishments 
(primarily  engaged  in  the  sale  of  electric  and  gas 
appliances  for  household  use)  operated  by  public 
utility  firms  are  included  in  this  category. 

Music  stores  (SIC  5733).— Establishments  pri- 
marily  selling  musical  instruments  such  as  organs, 
pianos,  horns,  stringed  instruments,  drums,  xylo- 
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phones,  etc.   Also  those  establishments  primarily 
selling  phonograph' records  and  albums. 

Eating  Places  (SIC  5812) 

Establishments  primarily  engaged  in  selling 
prepared  foods  and  drinks  for  consumption  on  their 
own  premises. 

Drinking  Places  (SIC  5813) 

Establishments  primarily  engaged  in  selling 
drinks,  such  as  beer,  ale,  wine,  liquor,  and  other 
alcoholic  beverages  for  consumption  on  their  own 
premises. 

Drug   Stores,  Proprietary   Stores  (SIC  591) 

Establishments  which  sell  prescriptions,  drugs, 
or  proprietary  medicines  in  combination  with  lines 
such  as  cosmetics,  toiletries,  tobacco,  magazines 
and  books,  and  novelty  merchandise.  Those  stores 
which  sell  prescriptions  are  classified  as  drug 
stores,    the    remainder    as    proprietary    stores. 

Other   Retail   Stores    (SIC  Major  Group  59, 
Except  SIC  591) 

Liquor  stores  (SIC  592),  also  government -oper- 
ated liquor  stores  (SIC  Major  Group  92  and  93).— 
Establishments  primarily  selling  packaged  alco- 
holic beverages  such  as  ale,  beer,  wine,  and  whisky 
for  consumption  off  the  premises.  Liquor  stores 
operated  by  States,  counties,  and  municipalities 
are  included.  Stores  primarily  selling  prejjared 
drinks  for  consumption  on  the  premises  are  not 
included  in  this  category  but  are  classified  with 
drinking  places  (SIC  5813). 

Book  stores  (SIC  5942).— Establishments  pri- 
marily selling  new  books  and  periodicals. 

Stationery  stores  (SIC  5943).  —  Establishments 
primarily  selling  stationery  items,  such  as  writing 


paper,  tablets,  accounting  forms,  legal  forms, 
greeting  cards,  post  cards,  and  school  and  office 
supplies. 

Sporting  goods  stores  (SIC  5952).— Establish- 
ments primarily  selling  a  general  or  specialized 
line  of  sporting  goods  and  equipment  for  hunting, 
camping,  fishing,  skiing,  riding,  tennis,  golf,  and 
other  sports,  and  gynrmasium  and  playground  equip- 
ment. 

Bicycle  shops  (SIC  5953).  — Establishments  pri- 
marily selling  bicycles  and  bicycle  parts  and 
accessories. 

Jewelry  stores  (SIC  597). -Establishments  pri- 
marily  selling  any  combination  of  the  lines  of 
jewelry,  such  as  diamonds  and  other  precious 
stones;  rings,  bracelets  and  brooches;  sterling  and 
plated  silverware;  and  watches  and  clocks. 

Florists  (SIC  5992).  — Establishments  primarily 
selling  cut  flowers  and  growing  plants .  Greenhouses 
and  nurseries  are  not  included  in  the  Census  of 
Business. 


DATA   FOR  MAJOR  RETAIL  CENTERS 

Due  to  the  relatively  small  number  of  establish- 
ments in  the  Major  Retail  Centers,  sales  figures 
are  shown  only  for-- 

1.  Retail  stores,  total. 

2.  Convenience  goods  stores,  i.e..  Food  stores 
(SIC  54),  Eating  and  drinking  places  (SIC  58), 
and  Drug,  proprietary  stores  (SIC  591). 

3.  Shopping  goods  stores,  i.e..  General  mer- 
chandise stores  (SIC  53  pt.).  Apparel, 
accessory  stores  (SIC  56),  and  Furniture, 
home  furnishings,  equipment  stores  (SIC  57). 

4.  All   other   retail  stores  (SIC  52,  55,  599). 
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PUBLICATION  PLAN  FOR  THE  1958  CENSUS  OF  BUSINESS 


The  1958  Census  of  Business  consists  of  three  major  trade 
segments— retail  trade,  wholesale  trade,  and  selected  service 
trades.  The  final  results  of  the  1958 Census  are  published  in 
the  form  of  separate  report  series  for  each  of  these  trade 
segments  and  a  separate  report  for  public  warehouses.  These 
report  series  will  supersede  the  preliminary  reports. 

The  1958  Business  Census  report  series  for  retail  trade, 
wholesale  trade,  and  selected  services  will  consist  of  two 
parts— (1)  Area  Reports,  and  (2)  Subject  Reports.  For  re- 
tail trade  and  hotels  and  motion  picture  theaters,  a  third 
series  of  reports  relating  to  the  Central  Business  Districts 
of  large  metropolitan  centers  will  also  be  issued. 

Subsequent  to  the  issuance  of  final  reports,  findings  of  the 
1958  Census  will  be  consolidated  and  issued  as  Census  vol- 
umes. Announcements  concerning  the  report  series  and  the 
volumes  may  be  obtained  by  writing  to  the  Bureau  of  the  Cen- 
sus, Washington  25,  D.  C. 

The  above  report  series  do  not  cover  Puerto  Rico,  results 
for  which  will  be  issued  separately. 

THE  RETAIL  TRADE  REPORT  SERIES 

Following  are  brief  descriptions  of  the  report  series  for 
retail  trade: 

Area  Reports 

A  separate  report  for  each  State,  the  District  of  Columbia, 
Alaska,  Hawaii,  Virgin  Islands,  Guam,  and  continental  United 
States  showing,  by  kind  of  business,  data  on  number  of  es- 
tablishments, sales  for  the  year,  payroll  for  the  year,  pay- 
roll and  number  of  paid  employees  for  the  workweek  ended 
nearest  November  15,  1958,  and  number  of  proprietors.  De- 
tailed kind-of-business  data  are  provided  for  the  State,  for 
each  standard  metropolitan  statistical  area,  for  each  large 
county,  and  for  each  large  city.  In  addition,  data  for  less 
detailed  kind-of-business  groupings  are  shown  for  all  coun- 
ties and  for  each  city  of  2,500  or  more  inhabitants.  The  re- 
ports for  the  New  England  States  will  also  include  data  for 
those  towns  which  in  the  latest  Census  had  an  urban  concen- 
tration of  2,500  or  more  inhabitants  as  well  as  all  those  with 


a  total  population  of  10,000  or  more.  The  Pennsylvania  and 
New  Jersey  reports  provide  data  for  townships  and  towns 
having  a  population  of  10,000  or  more  at  the  latest  Census. 
The  number  of  kinds  of  business  for  which  figures  are  pub- 
lished will  vary  according  to  the  number  of  establishments 
in  the  area. 

Subject  Reports 

These  reports  provide  data  for  such  subjects  as  sales-size 
of  establishment,  employment- size  of  establishment,  legal 
form  of  organization,  and  single  units  and  multiunits  as  well 
as  for  a  number  of  special  subjects  applicable  to  particular 
trades  or  groups  of  trades.  They  will  include  detailed  sta- 
tistics by  kind  of  business  for  the  United  States  as  a  whole 
and  for  standard  metropolitan  statistical  areas  and  States, 
with  cross -classification  by  related  subjects. 

Trade  Reports 

This  series  assembles  data  for  a  particular  trade  or  group 
of  related  trades.  The  data  for  the  most  part  are  assembled 
from  the  area  and  subject  reports.  The  trades  covered  in  a 
specific  trade  report  are  not  limited  to  those  in  a  specific 
industry  division,  such  as  retail  trade,  but  may  include  trades 
in  any  of  the  industry  divisions  covered  by  the  1958  Census  of 
Business. 

Central  Business  District  Reports 

A  report  will  be  provided  for  each  of  a  number  of  large 
metropolitan  cities,  with  data  presented  by  kind  of  business. 
Includes  general  statistics  (establishments,  sales,  and  annual 
payroll)  by  kind  of  business  for  the  central  business  district, 
the  central  city,  the  central  city  exclusive  of  the  central 
business  district,  the  standard  metropolitan  statistical  area, 
and  the  standard  metropolitan  statistical  area  exclusive  of 
the  central  business  district.  In  addition,  for  a  number  of 
the  larger  metropolitan  areas,  statistics  are  published  for 
major  business  centers  outside  the  central  business  district. 
Although  these  reports  are  designed  primarily  to  present  in- 
formation for  retail  trade,  they  will  also  include  data  for 
two  service  businesses  hotels  and  motion  picture  theaters. 
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PLANS  FOR  1958  CENSUS  OF  BUSINESS  VOLUMES 

Volume  1.  RETAIL  TRADE,  SUMMARY  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters, 
presenting  statistics  by  kind  of  business  and  geographic 
areas,  for  such  subjects  as  sales-size  of  establishments, 
single  units  and  multiunits ,  employment-size  of  establish- 
ments, and  legal  form  of  organization.  This  volume  will 
incorporate  the   subject  report  series  BC58-RS. 

Volume  II.  RETAIL  TRADE,  AREA  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business,  for  counties,  cities,  ^nd  standard 
metropolitan  statistical  areas.  The  amount  of  kind -of - 
business  detail  will  vary  in  accordance  with  the  number  of 
retail  establishments  in  the  area.  Data  for  selected  towns 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-RA. 

Volume  m.  WHOLESALE  TRADE,  SUMMARY  STATIS- 
TICS— A  United  States  summary  chapter  and  separate 
chapters,  presenting  statistics  by  kind  of  business  and 
geographic  areas,  for  such  subjects  as  size  of  wholesale 
establishments,  receivables  and  bad  debt  losses,  sales  by 
class  of  customer,  commodity  line  sales,  legal  form  of 
organization,  and  petrole<im  bulk  stations.  This  volume 
will  incorporate  the  subject  report  series  BC58-WS. 

Volume  IV.  .WHOLESALE  TRADE,  AREA  STATISTICS  — 
A  United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
wholesale  establishnaents  in  the  area.  Data  for  selected 
towns  and  townships  in  New  England,  New  Jersey,  eind 
Pennsylvania  will  also  be  included.  This  volume  will  in- 
corporate the  area  report  series  BC58-WA. 

Volume  V.  SELECTED  SERVICE  TRADES,  SUMMARY 
STATISTICS— A  United  States  summary  chapter  and  sepa- 
rate chapters,  presenting  statistics  by  kind  of  business  and 
geographic  areas,  for  such  subjects  as  receipts -sise  of 
establishments,  employment-size  of  establishments,  legal 
form  of  organization,  single  units  and  multiunits,  laundries 
and  cleaning  plants,  motion  pictures,  and  hotels  and  motels. 
This  volume  will  incorporate  the  subject  report  series 
BC58-SS. 

Volume  VI.  SELECTED  SERVICE  TRADES,  AREA  STA- 
TISTICS— A  United  States  summary  chapter  and  separate 
chapters  for  each  State,  the  District  of  Columbia,  Alaska, 
Guam,  Hawaii,  and  the  Virgin  Islands .  Statistics  are  pre- 
sented by  kind  of  business  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
service  establishments  in  the  area.  Data  for  selected  towns 
eind  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-SA. 
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PREFACE 


AUTHORITY  AND  SCOPE 

The  1958  Census  of  Business  along  with  the  1958  Censuses 
of  Manufactures  and  Mineral  Industries  was  required  by  law 
under  13  U.S.C.,  sections  131  and 224.  These  censuses  covered 
businesses  operated  in  the  continental  United  States,  Alaska, 
Hawaii,  Guam,  and  the  Virgin  Islands.  A  separate  Census  of 
Business  and  Manufactures  for  1958  was  also  conducted  in 
Puerto    Rico    jointly    with    the   Commonwealth   Government. 

The  1958  Census  of  Business  covered  retail  trade,  wholesale 
trade,  selected  services,  and  pubUc  warehousing.  This  report 
provides  findings  for  retail  stores  in  selected  central  business 
districts  and  in  major  retail  centers;  and  for  hotels  and  motion 
picture  theaters   in  the  selected  central  business  districts. 

AREAS  COVERED 

Each  of  the  reports  in  this  series  covers  a  separate  standard 
metropolitan  statistical  area  and  includes  data  for  the  central 
business  district  (or  central  business  districts)  in  the  specified 
standard  metropolitan  statistical  area,  as  well  as  for  each  Cen- 
sus-deUneated  major  retail  center  (MRC)  located  in  the  same 
standard  metropolitan  statistical  area  (SMSA).  The  number  of 
MRC's  for  which  data  are  shown  in  a  single  SMSA  vary  from 
none  to  about  two  dozen.  The  entire  series  of  reports  covers 
97  SMSA's,  and  provides  data  for  109  CBD's  and  some  500 
MRC's. 

DELINEATION  OF  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

Because  many  large  cities  had  no  officially  defined  area 
representing  their  "Central  Business  District,  "itwas  necessary 
for  the  Bureau  of  the  Census  prior  to  the  1954  Census  of 
Business  to  arrange  for  the  delineation  of  such  districts  before 
a  program  to  tabulate  Census  data  for  them  could  be  imple- 
mented. The  delineation  of  central  business  districts  was  ac- 
complished with  the  cooperation  of  the  Census  Tract  Committees 
in  the  large  cities  included  in  the  central  business  district  (CBD) 
program.  In  their  work  on  the  CBD's  the  Census  Tract  Com- 
mittees obtained  the  representation  of  a  variety  of  local 
interests,  such  as  business  firms  and  associations,  newspapers, 
planning  agencies,  welfare  organizations,  local  governmental 
bodies,  etc.  Central  business  districts  have  been  delineated  only 
in  those  cities  of  100,000  or  more  inhabitants  (according  to  the 
1950  Census  of  Population  or  a  subsequent  special  census  prior 
to  1959)  in  which  there  was  a  local  Census  Tract  Committee 
recommendation  for  such  an  area  in  response  to  an  inquiry  from 
the  Census  Bureau. 

The  objective  of  the  CBD  program  was  stated,  as  follows,  in 
a  letter  from  the  Director  of  the  Census  Bureau  to  the  Census 
Tract  Committees; 

"The  primary  objective  of  this  operation  is  to  provide  a 
basis  for  comparing  changes  in  business  activity  in  the  Cen- 
tral Business  District  with  those  in  the  remainder  of  the 
metropolitan  area  or  of  the  central  city." 

Because  there  are  no  generally  accepted  rules  for  determining 
what  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 
did  not  provide  rigid  specifications  for  defining  the  CBD  but  (1) 
provided  a  general  characterizationof  the  CBD,  describing  it  as 
"an  area  of  very  high  land  valuation,  an  area  characterized  by  a 
high  concentration  of  retail  businesses,  offices,  theaters,  hotels, 
and  "service"  businesses,  and  an  area  of  high  traffic  flow";  and 
(2)  required  that  the  CBD  ordinarily  should  be  defined  to  follow 


existing  tract  lines,  i.e.,  to  consist  of  one  of  more  whole  Census 
tracts.  The  emphasis  put  on  tracts  was  based  on  the  anticipation 
that  other  Census  statistics  than  those  derived  from  the  Census 
of    Business    might    conveniently    be    tabulated    for  CBD's. 

It  was  recognized  that  the  tract  basis  for  CBD's  might 
lead  to  the  inclusion  of  some  land  area  not  properly  within 
a  strictly  defined  CBD  or  to  the  exclusion  of  a  small  por- 
tion of  what  should  be  in  the  CBD.  It  was  believed  that  this 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnitudes  being  measured.  Provision,  however,  was  made 
for  splitting  tracts  where  a  serious  problem  was  encountered. 
The  use  of  tract  lines  for  boundaries  also  was  consistent  with 
the  desire  to  keep  CBD  boundaries  constant,  in  order  to  maxi- 
mize the  value  of  comparisons  over  time.  Although  it  was 
recognized  that  the  CBD  strictly  defined  would  tend  to  change 
over  time,  it  was  felt  that  the  inexactitude  resulting  from  the 
use    of    fixed    boundaries    would    not    prove  to  be  serious. 

In  some  cities  where  there  had  been  a  previously  established 
central  business  district  or  similar  area  which  substantially 
corresponded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  in 
the  Bureau's  CBD  program. 

Data  for  a  total  of  95  CBD's  were  provided  in  the  1954 
Census  of  Business.  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  in  97  standard  metropolitan  statistical 
areas.  A  number  of  cities  have  made  minor  changes  in  the 
boundaries  of  their  CBD's  due  mainly  to  revisions  in  tract 
boundaries.  In  only  one  city,  Minneapolis,  has  a  previously 
defined  CBD  been  significantly  changed. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  and  data  from  them  have  been  tabulated,  as  part  of 
the  1958  Census  of  Business  program.  The  major  retail  cen- 
ters (MRC's)  were  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metropolitan  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  themselves)  which  include 
a  major  general  merchandise  store— usually  a  department 
store.  MRC's  were  not  delineated  if  the  publication  of  data 
for  them  would  result  in  violation  of  Census  rules  prohibiting 
disclosure  of  information  for  individual  firms. 

MRC's  include  not  only  the  planned  suburban  shopping  center 
but  also  the  older  string  street  and  neighborhood  developments 
which  meet  the  above  prerequisites.  Frequently  the  boundaries 
of  a  single  MRC  include  stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the  planned  portion. 
In  general  the  boundaries  of  the  MRC's  have  been  established 
to  include  all  adjacent  blocks  containing  at  least  one  store  in 
the  general  merchandise,  apparel,  or  furniture -appliance 
groups  of  stores,  and  where  a  planned  center  is  involved  in- 
clude all  of  the  center. 

In  those  cities  within  the  standard  metropolitan  statistical 
areas  (SMSA's)  covered  by  this  series  of  reports  which  were 
not  of  sufficient  size  to  qualify  for  the  delineation  of  a  central 
business  district,  no  MRC's  were  delineated  unless  at  least  two 
such  centers  could  be  defined. 


For  explanation  of  procedures  and  definitions,  see  Appendix. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  1.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISmENTS:   1958  AND  1954- 

CENTRAL  BUSINESS  DISTRICT  OF  SHREVEPORT 

Establislments,  Sales,  Aimual  Payroll,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958 


Estab- 
lish- 
ments ■'■ 


(number) 


Sales 1 


($1,000) 


Payroll, 

entire 

year 

($1,000) 


Paid  employees, 

workweek  ended 

nearest  Nov.  15 


Total 
(nunber) 


Full 
workweek 

(nimber) 


1954 


Estab- 
lish- 
ments-^ 


(number) 


Sales-^ 


($1,000) 


52 

5251 

52  ex.  5251 

53  part  2 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562, 563, 568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


7011, 
783 


7012 


RETAIL  STORES 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware, 

f aim  equipnent  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores^  -^ . . . 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores .... 

Food  stores 

Autcmotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  oustcm 

tailors  * 

Women's  clothing,  specialty  stores . . 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  heme  furnishings,  equipnent 

stores 

Furniture  stores* 

Other  heme  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores . . 


SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


315 

6 
3 

3 

15 
4 
4 
7 

11 

19 

6 

83 

15 
27 
19 
15 
26 


17 


84,870 

1,586 

151 

1,435 

20,863 

17,296 

3,048 

519 

1,904 

16,983 

714 

21,653 

2,725 
7,270 
6,568 
7,968 
3,690 


7,242 
4.715 


2,527 


2,396 
(D) 


12,668 

195 

27 

168 

3,103 

2,603 

458 

42 

203 

1,875 

78 

3,366 

410 
1,082 

987 
1,352 

522 


1,338 
997 


341 


66 

3,727 

834 

52 

3,062 

750 

14 

665 

84 

8 

1,970 

303 

65 

8,228 

1,373 

5 

(D) 

(D) 

3 

165 

11 

1 

(D) 

(D) 

19 

2,620 

462 

4 

(D) 

(D) 
(D) 

2 

(D) 

777 
(D) 


4,495 

51 
11 
40 

1,273 

962 

295 

16 

85 

398 

34 

1,259 

112 
478 
425 
481 
188 


358 

251 


107 


543 
(D) 


3,963 

48 

9 

39 

1,000 

771 

213 

16 

62 

392 

30 

1,122 

104 
422 
380 
460 
136 


353 
249 


104 


511 

473 

467 

430 

44 

43 

113 

98 

414 

385 

(D) 

(D) 

6 

6 

(D) 

(D) 

139 

134 

(D) 

(D) 

(D) 

(D) 

541 
(D) 


327 


16 
5 


78.015 


7 

1,566 

3 

172 

4 

1,394 

15 

19,029 

4 

16,331 

3 

2,501 

8 

197 

14 

2,354 

18 

17,434 

12 

954 

91 

17,246 

18 

3,719 

34 

5,920 

20 

5,370 

10 

3,485 

24 

3,852 

5 

270 

23 

5,971 

16 

4,207 

1 

(D) 

6 

(D) 

52 

3,411 

37 

2,597 

15 

814 

10 

1,717 

85 

8,333 

5 

806 

5 

(D) 

3 

(D) 

26 

3,246 

3 

220 

2 

(D) 

2,368 
1,156 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (KA)  Not  available.    ...  Represents  zero. 

■"■All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

^1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified  as 
stores.  The  1954  sales  of  leased  departments  in  general  merchandise  g2X)up  stores  (SIC  53  pt.)  which  are  most  affected,  were  reported 
as   $886,000  of  which  $275,000   are  included'in  SIC  56. 

*1954  data  limited  to  "anployer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


SHREVEPORT,  LA.,  AREA 


Table  2.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 

CITY  OF  SHREVEPORT 


Establishnents,  Sales,  Annual  Payroll,  and  Baployees, 

by  Kind  of 

Business 

Kind  of  tiuslness 

1958 

1954 

SIC  code 

Estab- 
lish- 
ments •'■ 

(number) 

Sales'. 
($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid  employees, 

workweek  ended 

nearest  Nov.  15 

Estab- 
lish- 
ments^' 

(number) 

Sales^ 
($1,000) 

Payroll, 
entire 

Total 
(number) 

Full 
workweek 

(number) 

year 
($1,000) 

RETAIL  STORES 
Retail  stores ,  total^ 

1,551 

66 
17 
49 

50 

4 

17 

29 

316 

91 

202 

145 

18 
47 
30 
30 
40 
10 

126 
61 
17 

48 

255 

197 

58 

64 

236 

53 

5 

7 

32 

31 

2 

30 
8 

230,685 
15,796 

iS 

24,620 

17,296 

(D) 

(D) 

48,655 

4^,208 

14,558 

26,845 

2,983 

'(D) 

7,741 

(D) 
4,111 

(D) 

15,714 

10,418 

(D) 

(D) 

12,619 

10,504 

2,115 

8,992 

18,678 
4,346 
(D) 
373 
2,988 
853 
(D) 

(D) 
(D) 

27,692 
1,938 

iS! 

3,554 

2,603 

(D) 

(D) 

3,258 

4,613 

1,342 

3,955 

435 
1,320 
1,152 
(D) 
562 
(D) 

2,677 

1,974 

(D) 

(D) 

2,534 

2,335 

199 

1,389 

2,432 
239 
14 
43 
(D) 
128 
(D) 

1,092 
(D) 

10,517 
518 

iSi 

1,510 
962 
(D) 
(D) 

1,349 
944 
572 

1,537 

121 
590 
490 
(D) 
208 
(D) 

832 
618 
(D) 

(D) 

1,780 

1,495 

285 

580 

895 

157 
11 
16 

(D) 
58 

(D) 

729 
(D) 

9,186 
478 

iS! 

1,207 
771 
(D) 
(D) 

995 

921 

546 

1,365 

111 
531 
44.3 
(D) 
152 
(D) 

802 
601 
(D) 

(D) 

1,505 

1,394 

111 

535 

832 

154 

9 

16 
(D) 

54 
(D) 

715 
(D) 

1,541 

54 
11 
43 

49 
4 
9 

36 

372 

72 

170 

153 

21 
66 

34 
16 
33 
13 

97 

41 
30 

26 

247 

157 

90 

60 

267 

54 

7 

5 

38 

19 

2 

24 
13 

200,310 
14,149 

iSi 

22,330 

16,331 

3,074 

2,925 

44.,  638 

38,014 

11,530 

20,521 

IS! 

(D) 

3,957 

(D) 

586 

12,374 
8,192 
1,186 

2,996 

11,776 
8,184 
3,592 

7,182 

17,796 
(D) 
276 
491 
(D) 
618 
(D) 

(D) 
1,765 

23,199 

52 

Lumber,  tmilding  materials,  hardware, 
f ann  equipment  dealers .,..,,.,...,,,,,, 

1,795 

5251 

Hardware  stores, ,, ,,,,,, 

IS! 

52  ex,  5251 

Other 

53  part^ 

531 

General  merchandise  gro\5)  stores^  ^ 

Department  stores .,,,,,, 

3,223 
2,377 

533 

Trim"!  t.pri  p-TT  r.f^   vflT"!  ety  -^'tores 

477 

539 
54 

Other  general  merchandise  stores 

Food  stores 

369 
3,191 

55  ex,  554 

AutcDmoti ve  dealers 

3,493 

554 

Pia.^ol'iT|f='  ^^PTVic'P*  R+.fltinn-^ ,,,,,.,,,, 

1,163 

56 

Apparel,  accessory  stores ,,,,, 

2,957 

561,  567 

Men's,  boys'  apparel  stores,  custom 
tailors* 

IS! 

(D) 

562,563,568 
562 

Women's  clothing,  specialty  stores.... 
Ready-to-wear  stores  5 

565 

Farm'  1  y  c1  nthi  ng  K+.m-PS  '..,....,..,... 

605 

566 

Shoe  stores ,,,.,,,,,,,,,,,,,,.,,,,,,.. 

(D) 

564,  569 

Other  apparel  stores 

59 

57 

Furniture,  home  f\imlshings,  equipment 
stores ..,.,,,,,,.,.,,,...... 

1,866 

5712 

Furniture  stores* 

1,374 

5713-15,  19 
572,  573 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

146 
346 

58 
5812 

Eating,  drinking  places * 

Eating  places 

2,153 
1,792 

5813 

361 

591 

Drug  stores,  proprietaiy  stores 

1,087 

59  ex.  591 

Other  retail  stores  ^ 

2,271 

592 

Liquor  stores. ,,,,,, ,,, 

(D) 

594 

Book,  stationery  stores 

15 

595 
597 

Sporting  goods ,  bicycle  stores 

Jewelry  stores 

49 
(D) 

5992 

Florists 

99 

5996 
7011,  7012 

Camera,  photographic  supply  stores..., 

SELECTED  SERVICE  TRADES 
Hotels 

(D) 
(D) 

783 

Motion  picture  theaters..,, ,,,..,. 

333 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (HA)  Not  available.    ...  Represents  zero. 

^^ill  1954  group  totals  (I.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

^1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified  as 
stores. 

*1954  data  limited  to  "employer"  establishnents. 

*Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  3. 


-RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 
SHREVEPORT  STANDARD  METROPOLITAN  STATISTICAL  AREA 


Establislinents,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958 


Estab- 
lish- 
ments^ 


(number) 


Sales 1 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  eii5>loyees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


1954 


Estab- 
lish- 
ments^ 


(number) 


Sales ^ 


($1,000) 


Payroll, 
entire 


($1,000) 


RETAIL  STORES 
Retail  stores ,  total^ 


52 

5251 

52  ex.  5251 

53  part  2 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


Lumber,  building  materials,  hardware, 

f  ann  eqviip^.ent  dealers 

Hardware  stores 

Other 


2  3 


General  merchandise  group  stores 
Department  stores 

Limited  price  variety  stores.... 
Other  general  merchandise  stores 


Food  stores. 


Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors* 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores  * 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  furnishings,  equipment 

stores , 

Furniture  stores* 

Other  home  furnishings  stores*. 

Household  appliance,  radio,  TV, 
music  stores. 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  prqprietaiy  stores. 


Other  retail  stores  

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  sxgiply  stores. 


SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


2,297 


22 
76 

115 

4 

24 

57 

534 

138 

325 

165 

25 
51 
32 
34 
42 
11 


151 
73 
23 

55 

372 

280 

92 

81 

318 
76 

7 
13 
37 
36 

2 


290,822 

20,294 

2,024 

18,270 

29,389 

17, 296 

5,740 

6,353 

67,225 

57,246 

21,587 

28,490 

3,446 
9,263 
7,991 
10,767 
4,300 
1,814 


17,647 

11,220 

(D) 

(D) 

16,902 

13,438 

3,464 

10,535 

21,507 
5,459 
261 
590 
3,127 
993 
(D) 


3,696 

(D) 


32,746 

2,368 

283 

2,085 

3,957 

2,603 

812 

542 

4,267 

5,732 

1,937 

4,125 

478 
1,348 
1,180 
1,633 

587 
79 


2,858 

2,074 

(D) 

(D) 

3,248 

2,877 

371 

1,589 

2,665 
285 
14 
67 
531 
146 
(D) 


1,192 
(D) 


12,759 

668 
102 
566 

1,711 
962 
485 
264 

1,787 

1,241 

865 

1,615 

138 
605 
505 
610 
220 
42 


646 
(D) 

(D) 

2,312 

1,919 

393 

655 

1,017 

184 

11 

27 

168 

66 

(D) 


11,135 

622 

88 

534 

1,380 
771 
360 
7A9 

1,326 

1,173 

811 

1,424 

124 
546 
458 
556 
158 
40 


856 
629 
(D) 

(D) 

2,000 

1,789 

211 

605 

938 

176 

9 

25 
159 

62 
(D) 


755 
(D) 


744 
(D) 


2,100 


73 
18 
55 

105 

4 

20 

81 

565 

100 

245 

164 

23 
67 
35 
22 
34 
14 


110 
46 
32 

32 

355 
225 
128 

76 

307 
65 

7 
10 
40 
33 

2 


28 
23 


242,697 

17,002 

1,947 

15,055 

25,610 

16,331 

3,867 

5,412 

58,074 

48,069 

15,678 

21,345 

(D) 
7,952 
6,752 
4,345 
4,290 

(D) 


13,377 
8,495 
1,388 

3,494 

15,240 

10,166 

5,004 

8,145 

20,157 
5,067 
276 
(D) 
3,838 
777 
(D) 


2,560 
2,214 


26,610 

2,108 

329 

1,779 

3,465 
2,377 

531 
507 

4,032 

4,232 

1,466 


3,052   j| 

(D) 
1,108 
977 
650 
636 
(D) 


1,955 

1,398 

557 

387 

2,596 

2,105 

491 

1,220 

2,484 
331 
15 
(D) 
679 
105 
(D) 


854 
441 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

■■■All  1954  group  totals  (I.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonanployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

■'1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  depaiiments  are  separately  classified  as 
stores . 

*1954  data  limited  to  "employer"  establishments.  t 

'Both  1954  and  1958  data  limited  to  "anployer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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SHREVEPORT,  LA.,  AREA 


Table  <t.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS— PERCENT  CHANGE  IN  SALES,  1954  TO  1958 
CENTRAL  BUSINESS  DISTRICT  OF  SHREVEPORT,  THE  ENTIRE  CITY,  AND  SHREVEPORT  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  change 


Central 

business 

district 


Entire 
city 


City 
less  its 
central 
business 
district 


Entire 
standard 
metro- 
politan 
statistical 
area 


Standard 

metro- 
po3J.tan 
statistical 
area  less 
central 
business 
district 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 
5812 

5813 


591 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total' , 

Unnber,  building  materials,  hardware,  farm  equipment 

dealers, ,,.., 

Hardware  stores. 

Other 

General  merchandise  group  stores^  ^.. ....... ........ 

Department  sxores ••.......■..... 

Limited  price  variety  stores 

Other  general  merchandise  stores.................. 

Food  stores 

Automotive  dealers. ................................. 

Gasoline  service  stations 

Apparel,  accessory  stores...., 

Men's,  boys'  apparel  stores,  custom  tailors*...... 

Women's  clothing,  specialty  stores.... 

Ready-to-wear  stores' ....,,....,.... 

Family  clothing  stores* 

Shoe  stores.,...,,,..... 

Other  apparel  stores ,. 

Furniture,  home  furnishings,  equipment  stores,. 

Furniture  stores* 

Other  home  furnishings  stores*.............. 

Household  appliance,  radio,  TV,  niusic  stores 

Eating,  drinking  places 

Eating  places ^ , ,,. 

Drinking  places. ,,,...... 

Drug  stores,  proprietary  stores ,... 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores > 

Jewelry  stores , 

Florists , 

Camera,  photographic  s\5)ply  stores................ 


SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


1.2 

-12.2 

2.9 

9.6 

5.9 

21.9 

26.3 

-19.1 

-2.6 

-25.2 


14.7 

-1.3 
(D) 
(D) 
(D) 
-19.3 
(D) 
(D) 


-55.2 
(D) 


15.2 


11.6 
(D) 
(D) 

10.3 
5.9 
(D) 
(D) 

9.0 
16.3 
26.3 


25.6 

30.8 

-26.7 

(D) 

22.8 

(D) 

22.3 

(D) 

128.6 

(D) 

-4.2 

(D) 

... 

(D) 

21.3 

27.0 

12.1 

2.1 

(D) 

(D) 

46.6 

(D) 

9.3 

7.2 

17.9 

28.3 

-18.3 

-41.0 

25.2 

5.0 
(D) 
(D) 

76.0 
(D) 

38.0 
(D) 


(D) 

(NA) 


19.2 


12.4 
(D) 
(D) 

13.8 

(D) 
(D) 

10,6 

32.3 

31.3 

58,5 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 

32.3 

33.0 

(D) 

(D) 

6.3 

33.2 

-^7.8 

28.5 

10.4 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 


(D) 
(D) 


19. 


19.4 

4.0 

21.4 

14.8 

5.9 

48.4 

17.4 

15.8 

19.1 

37.7 

33.5 

(D) 

16.5 

18.4 

147.8 

0.2 

(D) 

31.9 

32.1 

(D) 

62.2 

10.9 

32.2 

-30.8 

29.3 

6.7 

7.7 
-5.4 

(D) 

-18.5 

28.8 

(D) 


(NA) 
(NA) 


35.2 


24.7 
5.5 
(D) 

29.6 

0.0 

97.1 

11.9 

17.2 

31.4 

41.8 

66,8 
(D) 

-1,9 

3,0 

225,5 

39,3 
(D) 

40,5 

51,7 

(D) 

77,5 

11.4 

37,1 

-33,2 

33,2 

12,3 
(D) 
(D) 
(D) 
-14.4 
(D) 
(D) 


(NA) 
(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
■'in  computing  percent  change,  1958  figures  incoi-porate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments 
are  separately  classified  as  stores. 

*1954  data  limited  to  "anployer"  establishments  in  computing  percent  change . 

'in  computing  percent  change,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  5.— RETAIL  STORES:   1958  AND  195<i  CENTRAL  BUSINESS  DISTRICT  SALES  AS  PERCENT  OF 
SHHEVEPORT  AND  OF  SHREVEPORT  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 

Kind  of  business 

Percent  of  city  sales  in 
central  business  district 

Percent  of  standard  metro- 
politan statistical  area 
sales  in  central  buslaess 
district 

1958 

1954 

1958 

1954 

RETAIL  STORES 
Retail  stores,  total2 

36.8 

10.0 
(D) 
(D) 

84.7 

100.0 

(D) 

3.9 

38.4 

4.9 

80.7 
91,4 

(D) 
84.8 

(D) 
89.8 

(D) 

46.1 

45.0 

(D) 

(D) 

29.5 
29.2 
31.4 

21.9 

44.1 
(D) 
(D) 
(D) 

87.7 
(D) 
(D) 

38.9 

11.1 
(D) 
(D) 

85.2 

100.0 

81.4 

6.7 

5.3 

45.9 

8.3 

84.0 
(D) 
(D) 
(D) 

88.1 
(D) 

46.1 

48.3 

51.4 

(D) 

(D) 

29.0 
31.7 
22.7 

23.9 

46.8 
(D) 
(D) 
(D) 
(D) 

35.6 
(D) 

29.2 

7.8 
7.5 
7.9 

71.0 

100.0 

53.1 

8.2 

2.8 

29.7 

0.3 

76.0 
79.1 
78.5 
82.2 
74.0 
85.8 
(D) 

41.0 

42.0 

(D) 

(D) 

22.1 

22.8 
19.2 

18.7 

38.3 
(D) 
(D) 
(D) 

83.8 
(D) 
(D) 

32,1 

52 
5251 

Lumber,  building  materials,  hardware,  farm  equipment  dealers... 
Hardware  stores. ............................................. 

9.2 
8.8 

52  ex.  5251 

Other 

9.3 

53  part^ 

General  merc'-jandise  group  stores^  3 

74.3 

531 

Department  stores 

100.0 

533 

T.lmlt.eri  pT-lr-P  vnrloty  PtoTep.  ^  ......,.,,..,,..  4  ......  ^   ...ii 

64.7 

539 

nthpT  gpnp-ral  mpTnhnTirH rp  stn-pps .........u..... .............. 

5-; 

Food  stores. 

4.1 

55  ex.  554 

Autcmotive  dealers 

36.3 

554 

Gasoline  service  stations 

6.1 

56 

Apparel,  accessory  stores. 

80.8 

561,  567 

Men's,  boys'  apparel  stores,  custom  tailors*...,.,. ,.,,,• 

(D) 

562,563,568 

Vomen's  clothing,  sppdnTty  storps 

74.4 

562 

Ready-to-wear  stores ^ 

79.5 

565 

Family  clothing  stores ' 

80.2 

566 

Shoe  stores. 

89.8 

564,  569 

Other  appa2?el  stores 

(D) 

57 

Furniture,  home  fumishines,  equlimont  stores 

44.6 

5712 

Furniture  stores*. 

49.5 

5713-15,  19 

Other  home  furnishings  stores* 

(D) 

572,  573 

Household  appliance,  radio,  TV,  music  stores 

(D) 

58 

Eating,  drinking  places. ....................................... 

22.4 

5812 

25.5 

5813 

rh-TnlHrig  planpn,  ,,...,, ......,.,.......,..,..,.,,.,,,.. 

16.3 

591 

Drug  stores,  proprietary  stores. ............................... 

21.1 

59  ex.  591 

Other  retail  stores^ 

41.3 

592 

Liquor  stores ................................................ 

15.9 

594 

Book,  stationery  stores 

(D) 

595 

Sporting  goods,  bicycle  stores. .............................. 

(D) 

597 

Jewelry  stores 

84.6 

5992 

Florists 

28.3 

5996 

Camera,  photographic  s\5)ply  stores........... 

(D) 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
■'in  ccmputing  percent,  1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are 
separately  classified  as  stores. 

*1954  data  limited  to  "employer"  establishments  in  ccmputing  percent. 

'in  ccmputing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  6.— RETAIL  STORES:   1958  AND  1954 — PERCEKTAGE  DISTRIBUTION  OF  SALES,  BY  KIND  OF  BUSINESS 
COraiAL  BUSINESS  DISTRICT  OF  SHREVEPORT,  THE  ENTIRE  CITY,  AND  SHREVEPORT  STANDARD  METROPOLITAN  STATISTICAL  AREA 

(Percentages  are  based  an  ,total  Retail  Store  Sales  which  exclude  sales  of  nonstore  retainers — mail  order,  direct  selling, 

merchandise  vending  machine  operators) 


SIC  code 

Kind  of  business 

Central 

business 

district 

Entire 

city 

Standard  metropolitan 
statistical  area 

1958 

1954 

1958 

1954 

1958 

1954 

RETAIL  STORES 
Retail  stores,  total? 

100.0 

1.9 
0.2 
1.7 

24.6 

20.4 

3.6 

0.7 

2.2- 
20.0 

0.1 

25.5 

3.2 
8,6 
7.7 
9.4 
5.3 

8.5 
5.5 

2.9 

4.4 
3.6 
0.8 

2.3 

9.7 
(D) 
(D) 
(D) 
3.1 
(D) 
(D) 

100.0 

2.0 
0.2 
1.8 

24.3 

20.9 

3.2 

0.2 

3.0 
22.3 

1.2 

22.1 

4.8 
7.6 
6.9 
4.5 
4.9 
0.3 

7.7 
5.4 
(D) 

(D) 

4.3 
3.3 
1.0 

2.2 

10.6 
1.0 
(D) 
(D) 
4.2 
0.2 
(D) 

100.0 

6.8 
(D) 
(D) 

10.7 
7.5 
(D) 
(D) 

21.1 

19.2 

6.3 

11.6 

1.3 
(D) 
3.4 
(D) 
1.8 
(D) 

6.8 
4.5 
(D) 

(D) 

5.5 
4.6 
0.9 

3.9 

8.1 
1.9 
(D) 
0.2 
1.3 
0.4 
(D) 

100.0 

7.1 
(D) 
(D) 

11.1 
8.2 
1.5 
1.5 

22.2 

19.0 

5.8 

10.2 

(D) 
(D) 
(D) 
2.0 
(D) 
0.3 

6.2 

4.1 
0.6 

1.5 

5.9 

4.1 
1.8 

3.6 

8.9 
(D) 
0.1 
0.2 
(D) 
0.3 
(D) 

100.0 

7.0 
0.7 
6.3 

10.1 
5.9 
2.0 
2.2 

22.3 

19.7 

7.4 

9.8 

1.2 
3.2 
2.7 
3.7 
1.5 
(D) 

6.1 
3.9 
(D) 

1.9 

5.8 
4.6 
1.2 

3.6 

7.4 
1.9 
0.1 
0.2 
1.1 
0.3 
(D) 

100.0 

52 

Lunber,  building  materials,  hardvare, 
farm  e<iuipneiit  dealers 

7.0 

5251 

Hardware  stores ..•...••.............•• 

0.8 

52  ex.  5251 

Other 

6.2 

53  part^ 
531 

General  merchandise  group  stores^  ^ 

Department  stores 

10.6 
6.7 

533 

Limited  price  variety  stores. 

1.6 

539 

54 

Other  general  merchandise  stores...... 

Food  stores ............................. 

2.2 

23.9 

55  ex.  554 

Autcmotlve  dealers. ..................... 

19.8 

554 

Oaaoliiie  service  stations. ,,...... 

6.5 

56 

Apparel,  accessory  stores. 

8.8 

561,  567 

Men's,  boys'  apparel  stores,  custom 
tailors* 

(D) 

562,563,568 
562 

Women's  clothing,  specialty  stores.... 
Ready-to-wear  stores' . .............. 

3.3 
2.8 

565 

Fwully  clothing  storep', .....••.....•. 

1.8 

566 

Shoe  Stores, ......................... 

1.8 

564,  569 

Other  apparel  stores 

(D) 
5.5 

57 

Furniture,  heme  furnishings,  equipnent 
stores 

5712 

Furniture  stores*..........,.,........ 

3.5 

5713-15,  19 
572,  573 

Other  home  furnishings  stores  . ...,.,, 
stores ,.,..............,,,,.,,..,,.,, 

0.5 
1.4 

58 

Fji+.lTig^  d-HTilrlng  pi  snpa.  ,  ,  ,  , 

6.3 

5812 

Eating  places ........•.,.,..,... 

4.2 

5813 

n-HnlHrig  plnncp.  .,..,,,.,,,..,.,..,.,, 

2.1 

591 

Drug  stores,  proprietary  stores 

3.4 

59  ex.  591 

Other  retail  stores* 

8.3 

592 

Liquor  stores .,...........,,,,. ..•••,. 

2.1 

594 

Book,  stationery  stores 

0.1 

595 

597 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

(D) 
1,6 

5992 

Florists 

0.3 

5996 

Camera,  photographic  siqjply  stores.... 

(D) 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
^In  computing  percent,  1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are 
separately  classified  as  stores. 

1954  data  limited  to  "employer"  establishments  in  computing  percent, 
'in  canputing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 
^Includes  data  for  those  kinds  of  business  In  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


APPENDIX 

Procedures  and  Definitions 


CENSUS  DISCLOSURE  RULES 

In  accordance  with  Census  law,  any  data  which 
would  disclose  the  operations  of  an  individual 
establishment  or  business  organization  are  not 
published.  The  number  of  establishments  in  a 
kind  of  business  is  not  considered  a  disclosure 
by  these  rules,  so  that  this  item  is  shown  in 
instances  where  other  items  of  information  for 
the  same  kind  of  business  or  locality  are  sup- 
pressed. 

KINDS  OF  BUSINESS  COVERED 

This  report  covers  all  establishments  (except 
nonstore  retailers)  included  in  Retail  Trade,  de- 
fined in  accordance  with  the  principles  of  the 
Standard  Industrial  Classification  Manual  (1957  edi- 
tion) issued  under  the  auspices  of  the  Bureau 
of  the  Budget,  Executive  Office  of  the  Presi- 
dent. This  report  includes,  in  addition  to  re- 
tail trade  establishments,  hotels  and  motion  pic- 
ture theaters,  parts  of  major  groups  70  and  78 
of  the  SIC  Manual. 

Retail  Trade,  as  defined  in  the  SIC  Manual, 
and  as  covered  in  the  1958  Census  of  Business, 
includes  establishments  primarily  engaged  in  sell- 
ing merchandise  directly  to  personal,  household, 
and  farm  users.  Excluded  from  Retail  Trade 
are  places  of  business  operated  by  membership 
clubs  and  open  only  to  their  own  members  or 
personnel,  such  as  restaurants  and  bars  operated 
by  country  clubs,  school  cafeterias,  cafeterias 
operated  by  industrial  plants  for  their  employ- 
ees, establishments  operated  by  agencies  of  the 
Federal  Government  on  military  posts,  hospitals, 
etc. 

Data  for  nonstore  retailers— mail  order  houses, 
direct  selling  (house-to-house)  organizations,  and 
merchandise  vending  machine  opera  tors —have  been 
excluded  from  the  tabulations  in  this  report,  but 
are  contained  in  other  publications  of  the  1958  Cen- 
sus of  Business,  such  as  the  Area  Report  Series. 

METHOD  OF  ENUMERATION 

For  purposes  of  coverage  in  the  1958  Census 
of  Business,  retail  establishments  were  divided 
into  two  categories— those  with  some  paid  employ- 
ment during  1958,  i.e.,  the  "employer"  universe, 
and  those  with  no  paid  employment  during  1958, 
i.e.,  the  "nonemployer"  universe.  The  method 
of  obtaining  census  information  for  these  two 
groups  is  described  below. 


Enumeration  of  "Employers."— Information  for 
establishments  in  this  part  of  the  retail  trade 
field  was  obtained  by  means  of  a  mail  canvass. 
Report  forms  were  mailed  to  all  business  firms 
included  in  the  active  records  of  the  Internal 
Revenue  Service  as  subject  to  payment  of  Fed- 
eral Insurance  Contributions  Act  (FICA)  taxes 
(i.e.,  employers  of  one  or  more  persons)  and 
which  were  classified  in  the  records  of  the  Bu- 
reau of  Old-Age  and  Survivors  Insurance  (BOASI) 
as  wholly  or  partially  engaged  in  retail,  whole- 
sale, manufacturing,  and  mineral  industries.  Also 
included  were  those  classified  in  major  groups 
70  (except  702  and  704),  72,  73,  75,  76.  78,  and 
79  of  the  service  industries  portion  of  the  SIC 
Manual,  and  in  public  warehousing,  SIC  major 
group  42,  except  421.  In  addition,  report  forms 
were  mailed  to  all  establishments  which  BOASI 
had  not  classified  by  kind  of  business  prior  to 
mailing  of  census  report  forms.  Each  estab- 
lishment was  mailed  a  report  form  appropriate 
to  its  BOASI  classification  (for  those  cases  for 
which  BOASI  classification  had  not  yet  been  es- 
tablished, a  general  purpose  form  was  used),  but 
its  census  classification  was  determined  by  re- 
plies   to  questions   on  the  census   report   form. 

Enumeration  of  "Nonemployers."— This  group 
was  defined  to  include  retail  businesses  other  than 
those  represented  in  the  active  FICA  records  of 
the  Internal  Revenue  Service.  Information  for 
this  group  of  establishments  was  derived  from 
the  1958  Federal  income  tax  returns.  Information 
was  compiled  from  only  one-half  of  these  cases 
and  census  results  for  this  group  were  estab- 
lished by  multiplying  such  findings  by  two.  The 
"nonemployer"  segment  of  retail  trade,  although 
made  up  of  a  large  number  of  establishments, 
accounted  for  less  than  10  percent  of  the  total 
retail  trade  volume. 

Included  in  this  segment  were  only  those  non- 
employer  establishments  which  reported  a  sales 
volume  of  $2,500  or  more  during  1958.  Non- 
employer  establishments  reporting  a  sales  vol- 
ume of  less  than  $2,500  were  not  included  in 
these  tabulations,  regardless  of  the  period  of 
time  they  were  operated  during  the  year. 

COMPARISON  OF  THE  1954  AND 
1958  CENSUSES 

In  all  major  respects,  the  1954  and  1958  Cen- 
suses were  conducted  under  similar  conditions 
and  procedures.     Strict  comparability  in  the  data 
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for  the  two  censuses  is  limited  by  the  following 
factors: 

1.  The  physical  area  of  a  number  of  urban 
places  in  the  1958  Census  is  not  the  same  as  it 
was  in  1954  because  of  annexations  and  other 
boundary  changes  which  have  occurred  since  the 
1954  Census.  This  factor  should  be  taken  into 
consideration  in  evaluating  changes  in  census 
findings  from  1954,  as  in  each  census  the  sta- 
tistics for  urban  places  are  in  accordance  with 
the  boundaries  for  those  places  in  the  census 
year. 

2.  Whereas  in  the  1954  Census,  "leased 
departments"  (businesses  operated  as  departments 
of  a  retail  business,  under  different  ownership) 
were  counted  as  separate  establishments  and 
separately  classified  by  kind  of  business,  in  the 
1958  Census  they  have  been  combined  with  the 
retail  business  in  which  located.  As  a  result, 
it  is  anticipated  that  the  count  of  establishments 
will  be  approximately  25,000  less  in  the  1958 
Census  than  would  have  been  the  case  if  the 
1954  Census  procedure  had  been  followed.  In 
addition,  there  will  be  some  redistribution  in 
the  data  among  the  various  kinds  of  business 
categories  (e.g.,  the  figures  for  a  leased  shoe 
department  located  in  a  department  store  which 
were  tabulated  in  the  "shoe  store"  kind  of  busi- 
ness in  1954  are  included  with  "department 
store"  figures  in  the  1958  Census).  Leased 
departments  in  the  1954  Census  reported  sales 
of  approximately  one  billion  dollars. 

3.  Revisions  made  in  the  1957  edition  of  the 
SIC  Manual  have  necessitated  the  following  changes 
in  establishment  classifications  used  in  the  1954 
Census: 

a.  Musical  instrument  stores  and  music 
and  record  shops  have  been  shifted  to  the  kind- 
of- business  group  "Furniture,  Home  Furnish- 
ings, Equipment  Stores"  from  the  group  " Other 
Retail  Stores." 

b.  Antique  stores  have  been  shifted  to 
the  group  "Other  Retail  Stores"  from  the  group 
"Furniture,  Home  Furnishings,  Equipment 
Stores." 

4.  Both  the  1954  and  1958  Censuses  ex- 
cluded those  businesses  with  no  paid  employment 
which  had  sales  volume  of  less  than  $2,500  in 
the  census  year.  To  the  extent  that  price  in- 
creases since  1954  resulted  in  increases  in  the 
dollar  volume  of  sales,  the  1958  Census  includes 
stores  with  a  lesser  physical  volume  of  business 
than  were  included  in  the  1954  Census.  While 
the  exact  magnitude  of  this  phenomenon  is  un- 
known, the  effect  on  total  volume  of  retail  sales 
undoubtedly  is  only  a  fraction  of  one  percent 
and  probably  has  little  effect  on  the  number  of 
stores  included  in  the  census. 


Both  the  1954  and  1958  Censuses  include  data 
for  some  "  nonemployer"  establishments  in  the 
group  totals  but  not  in  the  detailed  kinds-of- 
business  totals  due  to  limitation  of  classification 
information  on  the  Federal  tax  returns.  In  the 
1954  data,  all  major  groups  (i.e.,  SIC  2  digit) 
included  some  such  establishments.  In  1958 
only  two  major  groups— SIC  53,  General  Mer- 
chandise Group,  and  SIC  56,  Apparel,  Accessory 
Stores— included  such  establishments.  In  neither 
census  was  it  found  feasible  to  classify  any 
"nonemployer"  establishments  as  "Ready-to-wear 
stores  (SIC  562)"  or  "Family  clothing  stores 
(SIC  565)"  and,  in  the  1954  Census,  it  similarly 
was  not  found  feasible  to  change  any  "nonemploy- 
er" establishment  as  "Men's,  boys' apparel  stores, 
custom  tailors  (SIC  561,  567)";  "Furniture  stores 
(SIC  5712)";  or  "Other  home  furnishings  stores 
(SIC  5713-15,  5719)."  Such  stores  were  classi- 
fied only  at  the  major  group  level. 

EXPLANATION  OF  TERMS 

Establishments.— Census  of  Business  figures 
represent  a  summary  of  reports  for  individual  "es- 
tablishments" rather  than  "companies."  A  sep- 
arate report  was  obtained  for  each  location  where 
business  was  conducted,  including  each  location 
of  multiunit  organizations.  Each  report  was 
tabulated  in  accordance  with  the  physical  location 
at  which  the  business  was  conducted. 

Where  two  or  more  activities  were  carried  on 
at  a  single  location  under  a  single  ownership, 
all  activities  generally  were  grouped  together  as 
a  single  establishment,  and  the  entire  establish- 
ment was  classified  on  the  basis  of  its  major 
activity,  with  all  data  for  it  included  in  that  clas- 
sification. However,  in  cases  where  distinct 
and  separate  economic  activities,  for  which  dif- 
ferent industry  classification  codes  were  appro- 
priate, were  conducted  under  the  same  ownership 
at  a  single  location,  and  where  conditions  pre- 
scribed by  the  SIC  Manual  for  recognizing  the 
existence  of  more  than  one  establishment  were 
met,  separate  establishment  reports  for  each  of 
the  different  activities  were  reported  in  the  cen- 
suses. 

In  the  case  of  leased  departments,  i.e.,  where 
separately  owned  businesses  are  operated  as  de- 
partments of  a  retail  business  under  another 
ownership  (e.g.,  a  separately  owned  shoe  depart- 
ment store)  only  a  single  establishment,  combin- 
ing leased  departments  with  the  retail  establish- 
ment in  which  they  are  located,  is  recognized 
for  1958  Census  purposes. 

The  "number  of  establishments"  shown  in  this 
report  is  the  number  in  business  at  the  end  of 
the  census  year. 

Sales.— Sales  include  the  total  of  merchandise 
sold,   and  receipts  from  repairs  and  from  other 
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services  to  customers,  whether  or  not  payment 
was  received  in  1958.  Sales  are  normally  re- 
corded net  of  deductions  for  refunds  and  allow- 
ances for  merchandise  returned  by  customers. 
Total  sales  exclude  amounts  other  than  those  re- 
ceived from  customers,  such  as  income  from  in- 
vestments, rental  of  real  estate,  etc.  They  in- 
clude the  amount  of  local  and  State  sales  taxes 
and  Federal  excise  taxes  which  are  collected 
by  the  store  directly  from  customers  and  paid 
directly  by  the  store  to  a  local.  State,  or  Fed- 
eral taxing  agency.  Gasoline,  liquor,  tobacco, 
and  other  excise  taxes  which  are  paid  by  the  manu- 
facturer or  wholesaler  and  passed  along  to  the 
retailer  also  are  included. 

The  sales  figures,  therefore,  represent  total 
sales  and  receipts  of  all  establishments  primari- 
ly engaged  in  retail  trade.  They  do  not  include 
retail  sales  made  by  manufacturers,  wholesalers, 
service  establishments,  andother  businesses  whose 
primary  activity  is  other  than  retail  trade.  They 
do,  however,  include  receipts  other  than  from  the 
sale  of  merchandise  at  retail  (e.g.,  service  re- 
ceipts, sales  to  industrial  users,  sales  to  other 
retailers,  etc.)  by  establishments  primarily  en- 
gaged in  retail  trade.  Although  the  count  of  es- 
tablishments as  tabulated  in  this  report  repre- 
sents the  number  in  business  at  the  end  of  the 
year,  the  sales  figures  include  sales  of  all  es- 
tablishments in  business  at  any  time  during  the 
year. 

Payroll,  entire  year.— Payroll  includes  salaries, 
wages,  commissions,  bonuses,  vacation  allowances, 
and  the  value  of  payments  in  kind  (such  as  free 
meals,  lodgings,  etc.)  paid  during  the  year  to 
all  employees.  Gratuities  received  by  employees 
from  patrons  are  not  included.  For  corporations, 
it  includes  amounts  paid  to  officers  and  execu- 
tives; it  does  not  include  compensation  of  pro- 
prietors or  of  partners  of  unincorporated  busi- 
nesses. Payroll  is  reported,  before  deductions 
for  Social  Security,  income  tax,  insurance  dues, 
etc. 

Payroll— workweek  ended  nearest  November 
15.— This  item  consists  of  payroll,  as  defined  above, 
which  was  paid  to  persons  on  the  payroll  in  the 
pay  period  ended  nearest  November  15,  1958. 
Establishments  whose  payroll  period  was  other 
than  a  week  were  requested  to  adjust  the  fig- 
ures to  a  weekly  basis . 

Paid  employees— workweek  ended  nearest  No- 
vember 15.— Paid  employees  consist  of  the  num- 
ber  of  employees,  including  salaried  officers  and 
executives  of  corporations,  who  were  on  the  pay- 
roll for  the  workweek  ended  nearest  November 
15,  but  not  proprietors  or  partners  of  unincorpo- 
rated businesses. 


"Full  workweek"  employees.— "Full  workweek" 
employees  includes  employees,  whether  regular  or 
seasonal,  who,  for  the  specified  pay  period,  were 
paid  for  working  at  least  the  number  of  hours 
typically  worked  in  a  week  by  employees  of  the 
reporting  establishment.  All  other  employees 
paid  during  that  workweek  were  reported  as  part- 
workweek  employees, 

KIND- OF -BUSINESS  CLASSIFICATIONS 

Establishments  covered  by  the  1958  Census  were 
assigned  a  kind-of-business  classification  in  ac- 
cordance with  the  provisions  of  the  1957  edition 
of  the  SIC  Manual.  It  should  be  noted  that  kind- 
of-business  classifications  are  not  interchange- 
able with  commodity  classifications.  Most  busi- 
nesses sell  a  number  of  kinds  of  commodities. 
The  kind-of-business  code  assigned  generally 
reflects  either  the  individual  commodity  or  com- 
modity group  which  is  the  primary  source  of  the 
establishment's  receipts  or  some  mixture  of  differ- 
ent commodities  which  characterize  the  estab- 
lishment's business.  Thus,  the  classification  of 
establishments  by  kind  of  business  generally  does 
not  make  it  possible  to  determine  either  the  num- 
ber of  establishments  handling  a  particular  com- 
modity or  the  sales  of  that  commodity.  For 
example,  the  "food  group"  classification  «ccludes 
stores  selling  some  food  if  the  sale  of  food  is 
not  the  primary  source  of  receipts;  moreover, 
even  though  stores  are  classified  as  "food  stores" 
some  of  their  receipts  may  be  derived  from  the  sale 
of  nonfood  products. 

As  noted  in  the  section  on  "Method  of  Enu- 
meration," the  1958  Census  findings  are  based 
on  reports  from  two  different  sources.  "Em- 
ployer" establishments  were  canvassed  by  mail 
and  were  required  to  complete  report  forms 
especially  designed  for  this  census.  "Nonem- 
ployer"  establishments,  however,  were  included 
in  the  census  on  the  basis  of  information  sup- 
plied on  the  1958  Federal  income  tax  report. 
Because  of  the  nature  of  the  information  avail- 
able on  the  tax  form,  the  kind-of-business  classi- 
fications based  on  that  form  represent  primarily 
"self-designation."  In  some  cases  this  informa- 
tion was  adequate  for  classification  at  the  kind- 
of-business  group  level  but  not  for  detailed  kinds 
of  business.  (See  "Comparisons  of  the  1954 
and  1958  Censuses,"  above.) 

The  classifications  based  on  the  census  forms, 
on  the  other  hand,  reflect  the  information  on  the 
commodity  "composition"  of  the  establishment  as 
revealed  by  the  census  classification  inquiries. 
The  effect  of  the  two  different  sources  on  uni- 
formity of  classification,  as  reflected  in  the 
measurement  of  dollar  volume  of  sales  is  minor. 
In  total,  the  "nonemployer"  establishments  ac- 
count for  less   than   10  percent  of  retail   sales 
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and,  in  most  cases,  it  is  likely  that  the  "self- 
designated"  classification  would  be  consistent  with 
that  derived  from  more  comprehensive  information. 

The  data  in  this  report  for  two  major  SIC 
groups,  55  and  59,  have  been  subdivided,  making 
it  necessary  to  arrive  at  SIC  major  group  totals 
by  addition  (see  description  below  for  these  major 
groups).  In  addition,  data  for  that  pan  of  SIC 
group  53  which  relates  to  nonstore  retailers 
are  not  included  in  this  report. 

Lumber,  Building  Materials,  Hardware,  Farm 
Equipment  Dealers  (SIC  Major  Group  52) 

Establishments  primarily  selling  lumber,  build- 
ing materials,  the  basic  lines  of  hardware,  paint, 
wallpaper,  glass,  electrical  supplies,  roofing  ma- 
terials, and  other  supplies  and  equipment  for  home 
construction.  Establishments  primarily  selling 
farm  equipment  are  also  included.  Establishments 
in  this  group  sell  to  contractors  as  well  as  to 
the  general  public. 

Hardware  stores  (SIC  5251).—  Establishments 
primarily  selling  a  number  of  basic  hardware 
lines,  such  as  tools,  builders'  hardware,  paint 
and  glass,  housewares  and  household  appliances, 
cutlery,  and  roofing  materials.  These  establish- 
ments may  also  sell  farm  implements. 

General  Merchandise  Group  (SIC  Major  Group  53, 
Except  For  "Nonstore  Retailers") 

This  group  includes  all  establishments  within 
SIC  major  group  53— "General  Merchandise"  ex- 
cept for  "nonstore"  establishments. 

The  data  for  establishments  in  this  group  in 
the  1958  Census  of  Business  as  compared  with 
the  1954  Census  of  Business  are  affected  by  the 
treatment  in  1958,  of  leased  departments  as  parts 
of  the  establishment  within  which  they  operate 
rather  than  as  separate  establishments.  The 
data  for  department  stores  are  most  affected 
by  this  change. 

Department  stores  (SIC  531).— Establishments 
normally  employing  25  or  more  people  and  en- 
gaged in  selling  some  items  in  each  of  the  fol- 
lowing lines  of  merchandise: 

1.  Furniture,  home  furnishings,  appliances, 
radio  and  TV  sets 

2.  A  general  line  of  apparel  for  the  family 

3.  Household  Unen  and  dry  goods 

An  establishment  with  total  sales  of  less  than 
$5,000,000,  in  which  sales  of  any  one  of  these 
groupings  is  greater  than  80%  of  total  sales, 
is  not  classified  as  a  department  store. 

An  establishment  with  total  sales  of  $5,000,000 
or  more  is  classified  as  a  department  store 
even    if    sales    of  one  of  the  groups  described 


above  is  more  than  S0%  of  total  sales,  provided 
that  the  combined  sales  of  the  other  two  groups 
is  $500,000  or  more.  Relatively  few  stores 
are  included  in  this  classification  as  a  result 
of  this  special  rule  and  most  of  those  which  are 
would  otherwise  have  been  classified  in  the  ap- 
parel group  (SIC  major  group  56). 

Limited  price  variety  stores  (SIC  533).— Es- 
tablishnients  primarily  selling  a  variety  of  mer- 
chandise in  the  low  and  popular  price  ranges, 
such  as  stationery,  gift  items,  women's  acces- 
sories, toilet  articles,  light  hardware,  toys,  house- 
wares, confectionery.  These  establishments  fre- 
quently are  known  as  "5  and  10  cent"  stores 
and  "5  centd  to  a  dollar"  stores,  although  mer- 
chandise is  usually  sold  outside  these  price  ranges. 

Classification  of  all  stores  in  this  category 
is  primarily  based  on  self-designation  by  the  store 
operators.  The  self -designation  was  supplemented 
by  the  addition  to  the  1958  Census  report  form 
of  a  question  on  food  sales,  the  answers  to  which 
resulted  in  removing  from  this  category  a  sig- 
nificant number  of  smaller  establishments  included 
under  this  heading  in  the  1954  tabulations. 

Food  Stores  (SIC  Major  Group  54) 

Establishments  primarily  selling  food  for  home 
preparation  and  consumption.  Establishments  pri- 
marily selling  prepared  food  and  drinks  for  con- 
sumption on  their  own  premises  are  classified 
as  "Eating  and  Drinking  Places"  (SIC  major 
group  58),  and  stores  primarily  engaged  in  selling 
packaged  beers  and  liquors  are  classified  sepa- 
rately as  "liquor  stores." 

Automotive  Dealers  (SIC  Major  Group  55, 
Except  554) 

NOTE:  This  group  does  not  include  estab- 
lishments primarily  engaged  in  selling  trucks 
and  motorized  industrial  equipment.  Such  es- 
tablishments are  included  in  the  Wholesale  Trade 
portion  of  the  Census  of  Business. 

Passenger  car  dealers,  franchised  and  non- 
franchised  (SIC  551,  552).— Establishments  pri- 
marily selling  new  automobiles,  or  new  and  used 
automobiles  and  trucks.  These  establishments 
frequently  operate  repair  shops  and  used  car 
lots  and  may  carry  stocks  of  replacement  parts, 
tires,  batteries,  and  automotive  accessories.  Used 
car  lots  and  repair  shops  operated  by  franchised 
dealers  are  not  recognized  as  separate  estab- 
lishments. Data  for  such  operations  are  con- 
solidated in  this  category  with  other  data  for 
franchised  jjassenger  car  dealers.  Establish- 
ments primarily  selling  used  cars  and  trucks  and 
not  holding  a  franchise  for  the  sale  of  new  pas- 
senger cars  are  also  included. 
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Tire,  battery,  accessory  dealers  (SIC  553).— 
Establishments  primarily  selling  new  automobile 
tires,  batteries,  automobile  seat  covers,  and  auto- 
mobile parts  and  accessories.  Establishments 
primarily  selling  used  merchandise  in  these  cate- 
gories are  classified  as  "secondhand  stores," 
(SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

Establishments  primarily  selling  gasoline  and 
other  automotive  petroleum  products.  Establish- 
ments called  garages  but  deriving  the  larger 
part  of  receipts  from  gasoline  and  oil  sales 
are  included. 

Apparel,  Accessory  Stores  (SIC  Major  Group  56) 

Establishments  in  this  group  are  primarily 
engaged  in  selling  clothing  of  all  kinds  and  re- 
lated articles  for  personal  wear  and  adornment. 
Not  included  in  this  group  are  the  establish- 
ments which  meet  the  criteria  for  department 
stores  or  general  merchandise  stores  (SIC  531 
and  part  of  5392),  even  though  most  of  their 
receipts  are  from  the  sale  of  apparel  and  ap- 
parel accessories. 

Men's,  boys'  apparel  stores,  custom  tailors  (SIC 
561  and  5671).- -Establishments  primarily  engaged 
in  selling  men's  and  boys'  outerwear  and  furnish- 
ings such  as  shirts,  hats,  underwear,  hosiery, 
etc.  Also  included  are  establishments  primari- 
ly engaged  in  the  making  and  selling  of  outer- 
wear to  individual  order  from  stocks  of  material 
carried  in  their  inventory. 

Women's  clothing,  specialty  stores  (SIC  562, 
563,  568).— Establishments  primarily  selling wom- 
en's  apparel  and  apparel  accessories  of  all  types, 
including  women's  ready-to-wear  stores,  furriers, 
and  the  various  specialty  shops. 

Women's  ready-to-wear  stores  (SIC  562).— 
Establishments  primarily  selling  women's  and 
girls'  apparel.  Establishments  are  included  in 
this  category  provided  (1)  their  sales  of  all  types 
of  apparel  (except  as  noted  in  the  definition  for 
general  merchandise  group  stores)  account  for 
80%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
en's and  girls'  apparel  are  3  or  more  times  the 
sales  of  all  men's  and  boys'  apparel,  and  (3) 
sales  of  women's  and  girls'  coats,  suits,  and  dress- 
es are  at  least  one- third  of  sales  of  all  women's 
and  girls'  apparel.  Establishments  primarily 
selling  garments  made  to  customer  order  are  clas- 
sified as  custom  tailors  (SIC  567). 

Family  clothing  stores  (SIC  565).— Establish- 
ments  primarily  selling  clothing,  furnishings,  and 
accessories  for  men,  women,  and  children,  with- 
out specializing  "in  any  one  line.  Establishments 
are  included  in  this  category  provided  (l)their 
sales   of  all  types  of  apparel  (except  as  noted  in 


the  definition  for  general  merchandise  group  stores) 
account  for  80%  or  more  of  their  total  sales, 
(2)  sales  of  all  women's  and  girls'  apparel  items 
are  not  more  than  3  times  the  sales  of  all  men's 
and  boys'  items,  and  (3)  the  sales  of  all  men's 
and  boys'  apparel  items  are  not  more  than  3 
times  the  sales  of  all  women's  and  girls'  apparel 
items. 

Shoe  stores  (SIC  566).— Establishments  primarily 
selling  shoes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  family  shoe  stores;  and  chil- 
dren's, juveniles'  shoe  stores. 

Furniture,  Horhe  Furnishings,  Equipment  Stores 
(SIC  Major  Group  57) 

Establishments  primarily  selling  merchandise 
used  in  furnishing  the  home,  such  as  furniture, 
floor  coverings,  draperies,  glass  and  chinaware, 
domestic  stoves,  refrigerators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radio 
and  TV  sets.  Also  included  are  musical  instru- 
ment stores  and  music  and  record  shops,  kinds 
of  business  which  in  the  1954  Census  of  Busi- 
ness were  included  in  the  group  "Other  Retail 
Stores."  Antique  stores,  which  in  the  1954  Census 
were  included  in  this  group  are  now  included  with 
"Other  Retail  Stores." 

Furniture  stores  (SIC  5712).— Establishments 
primarily  selling  household  furniture,  mattresses, 
springs,  and  other  sleep  equipment.  Also  included 
in  this  classification  are  establishments  selling 
household  appliances,  record  players,  and  radio 
and  TV  sets,  provided  the  receipts  from  sales 
of  furniture  and  sleep  equipment  exceed  those 
from  sales  of  the  other  commodity  lines  named. 

Other  home  furnishings  stores  (SIC  571  except 
57 12) . — Establishments  primarily  selling  home  fur- 
nishings  other  than  household  furniture,  mat- 
tresses, springs,  and  other  sleep  equipment.  In- 
cluded are  stores  primarily  engaged  in  selling 
such  lines  of  home  furnishings  as  floor  coverings; 
drapery,  curtains,  slip  covers,  upholstery  materi- 
als; china,  glassware,  metalware;  lamps  and  lamp- 
shades, blinds  and  window  shades;  etc. 

Household  appliances,  radio,  TV  stores  (SIC 
572  and  5732).— Establishments  primarily  engaged 
in  selling  household  appliances  (such  as  electric  and 
gas  refrigerators,  stoves,  vacuum  cleaners,  wash- 
ing machines  and  dryers,  freezers,  electric  irons, 
percolators,  hot  plates,  etc.)  and  radios,  television 
setfr,  and  record  players .  The  retail  establishments 
(primarily  engaged  in  the  sale  of  electric  and  gas 
appliances  for  household  use)  operated  by  public 
utility  firms  are  included  in  this  category. 

Music  stores  (SIC  5733).— Establishments  pri- 
marily  selling  musical  instruments  such  as  organs, 
pianos,  horns,  stringed  instruments,  drums,  xylo- 
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phones,  etc.   Also  those  establishments  primarily 
selling  phonograph  records  and  albums. 

Eating  Places  (SIC  5812) 

Establishments  primarily  engaged  in  selling 
prepared  foods  and  drinks  for  consumption  on  their 
own  premises. 

Drinking  Places  (SIC  5813) 

Establishments  primarily  engaged  in  selling 
drinks,  such  as  beer,  ale,  wine,  liquor,  and  other 
alcoholic  beverages  for  consumption  on  their  own 
premises. 

Drug   Stores,  Proprietary  Stores  (SIC  591) 

Establishments  which  sell  prescriptions,  drugs, 
or  proprietary  medicines  in  combination  with  lines 
such  as  cosmetics,  toiletries,  tobacco,  magazines 
and  books,  and  novelty  merchandise.  Those  stores 
which  sell  prescriptions  are  classified  as  drug 
stores,    the    remainder    as    proprietary    stores. 

Other  Retail   Stores    (SIC  Major  Group  59, 
Except  SIC  591) 

Liquor  stores  (SIC  592),  also  government-oper- 
ated liquor  stores  (SIC  Major  Group  92  and  93).— 
Establishments  primarily  selling  packaged  alco- 
holic beverages  such  as  ale,  beer,  wine,  and  whisky 
for  consumption  off  the  premises.  Liquor  stores 
operated  by  States,  counties,  and  municipalities 
are  included.  Stores  primarily  selling  prepared 
drinks  for  consumption  on  the  premises  are  not 
included  in  this  category  but  are  classified  with 
drinking  places  (SIC  5813). 

Book  stores  (SIC  5942).— Establishments  pri- 
marily selling  new  books  and  periodicals. 

Stationery  stores  (SIC  5943). — Establishments 
primarily  selling  stationery  items,  such  as  writing 


paper,  tablets,  accounting  forms,  legal  forms, 
greeting  cards,  post  cards,  and  school  and  office 
supplies. 

Sporting  goods  stores  (SIC  5952).  — Establish- 
ments primarily  selling  a  general  or  specialized 
line  of  sporting  goods  and  equipment  for  hunting, 
camping,  fishing,  skiing,  riding,  tennis,  golf,  and 
other  sports,  and  gymnasium  and  playground  equip- 
ment. 

Bicycle  shops  (SIC  5953).— Establishments  pri- 
marily selling  bicycles  and  bicycle  parts  and 
accessories. 

Jewelry  stores  (SIC  597).— Establishments  pri- 
marily  selling  any  combination  of  the  lines  of 
jewelry,  such  as  diamonds  and  other  precious 
stones;  rings,  bracelets  and  brooches;  sterling  and 
plated  silverware;  and  watches  and  clocks. 

Florists  (SIC  5992).— Establishments  primarily 
selling  cut  flowers  and  growing  plants.  Greenhouses 
and  nurseries  are  not  included  in  the  Census  of 
Business. 


DATA  FOR  MAJOR  RETAIL  CENTERS 

Due  to  the  relatively  small  number  of  establish- 
ments in  the  Major  Retail  Centers,  sales  figures 
are  shown  only  for-- 


1.  Retail  stores,  total. 

2.  Convenience  goods  stores,  i, 
(SIC  54),  Eating  and  drinking 
and  Drug,  proprietary  store 

3.  Shopping  goods  stores,    i.e. 
chandise      stores     (SIC  53 
accessory  stores  (SIC  56), 
home  furnishings,  equipment 

4.  All   other   retail  stores  (SIC 


e..  Food  stores 
places  (SIC  58), 
s  (SIC  591). 
,  General  mer- 
pt.).  Apparel, 
and  Furniture, 
stores  (SIC  57). 
52,  55,  599). 


BUREAU  OF  THE  CENSUS  CURRENT  BUSINESS  REPORTS 


Reports  are  issued  monthly  showing  national  and  regional  estimates,  by  kind  of  business,  of  the  dollar  volume 
of  retail  sales,  and  of  trends  in  selected  standard  metropolitan  statistical  areas.  Xfonthly  reports  also 
are  issued  providing  national  dollar  volume  estimates  of  wholesalers '  sales  by  kind  of  business  as  well  as 
sales  and  Inventory  trends  and  stock-sales  ratios  by  kind  of  business  and  by  geographic  division.  Other 
current  business  reports  include  the  seasonal  Canned  Food  Report  and  the  quarterly  press  release  on  Green 
Coffee  Inventories  and  Roastings. 


CURRENT  RETAIL  TRADE 


ADVANCE  RETAIL  SALES  REPORT 

Issued  on  the  10th  of  the  month  following  the  month 
covered.  Advance  monthly  estimates  of  retail  dollar 
sales  ■  volume  in  the  United  States,  for  major 
kind -of -business  groups  and  for  all  kinds  of  busi- 
ness combined,  collected  from  a  subsample  of  the 
Census  Bureau's  retail  trade  reporting  panel.  In- 
formation for  previous  months  is  shown  both  unad- 
justed and  adjusted  for  seasonal  and  trading  day 
differences.   (Year's  subscription,  $1.00) 


MONTHLY  RETAIL  TRADE  REPORT 

Estimated  monthly  dollar  sales  volume  (with  compari- 
eons  for  previous  months)  of  all  retail  stores  and 
of  those  organizations  operating  11  or  more  retail 
stores — United  States  by  kind  of  business.  Also 
estimated  monthly  sales  of  stores  of  organizations 
operating  1  to  10  retail  stores — Census  regions  by 
kind  of  business;  weekly  sales  during  current  m.onth 
of  grocery  store  firms  operating  11  or  more  retail 
stores;  and  percentage  changes  in  sales  of  stores  of 
organizations  operating  1  to  10  stores — selected 
standard  metropolitan  statistical  areas,  all  kinds 
of  retail  business  combined.  (Year's  subscription, 
including  Annual  Retail  Trade  Report,  $1.00) 


ANNUAL  RETAIL  TRADE  REPORT 

Estimates  of  sales  of  all  retail  stores  and  those  of 
organizations  operating  11  or  more  retail  stores. 
United  States  and  Census  regions,  by  kind  of  busi- 
ness. Year-end  merchandise  inventories,  sales- 
inventory  ratios,  and  accounts  receivable  balances 
held  by  retailers,  by  kind  of  business.  United 
States.  (Included  with  subscription  to  Monthly 
Retail  Trade  Report  -  See  above . ) 


CURRENT  WHOLESALE  TRADE 


MONTHLY  WHOLESALE  TRADE  REPORT 

Sales  and  inventory  trends  and  stock-sales  ratios  of 
merchant  wholesalers  are  shown  for  about  45  kinds  of 
business  at  the  United  States  level  and  for  about  14 
kinds  of  business  by  geographic  division.  Percent 
change  in  sales  and  inventories,  from  preceding 
month  and  from  same  month  preceding  year,  and  sales 
for  year-to-date  from  preceding  year-to-date  period. 
Stock-sales  ratios,  current  month,  preceding  month, 
and  same  month  preceding  year.  Monthly  estijnates  of 
dollar  sales  volume  are  included  for  most  kinds  of 
business.  (Year's  subscription  $1.00) 


OTHER  CURRENT  BUSINESS  REPORTS 

CANNED  FOOD  REPORT 

Total  stocks  of  canners  and  wholesale  distributors,, 
including  warehouses  of  retail  multiunit  organiza- 
tions, of  specified  canned  foods  (vegetables,  fruits, 
juices,  fish),  32  items  as  of  January  1.  Total  ac- 
tual cases,  all  sizes  combined;  for  January  1,  sizes 
nim.ber  10  or  larger  (Institutional  sizes)  are  shown 
separately.  Current  and  comparable  previous  year 
information.  Canners'  stock,  supplied  by  canners' 
associations,  shown  as  available.  Also  canners' 
carryover,  pack,  and  total  supply  from  beginning  of 
season,  and  total  supply  for  two  previous  seasons. 
Reports  issued  as  of  January  1,  April  1,  June  1, 
July  1,  and  November  1.  (Season's  subscription,  5 
reports,  $.50) 


GREEN  COFFEE  INVENTORIES  AND  ROASTINGS 

Estimates  of  green  coffee  Inventories  held  by 
roasters,  importers,  and  dealers,  as  of  the  end  of 
each  quarter,  roastings  and  inports  of  green  coffee, 
as  well  as  the  amount  of  green  coffee  roasted  for 
soluble  use,  during  each  quarter,  comparable  data 
for  previous  years.  (Quarterly  press  release,  free) 


For  order  forms  or  further  information  on  any  Current  Business  Report  series,  consult  the  nearest 
Department  of  Commerce  Field  Office  or  write  to  the  Bureau  of  the  Census,  Washington  25,  D.  C. 


U.  S.  DEPARTMENT  OF  COMMERCE 
Field  Offices 

All  publications  of  the  Bureau  of  the  Census  may  be  examined  and  ordered  at  any  of  the  addresses  listed  below. 


ALBUQUERQUE,  NEW   MEXICO 

Room  321,  U.  S.  Post  Office  Bldg. 


ATLANTA  3,  GEORGIA 

Room  604,   Volunteer  Building 
66  Luckie  Street,  N.   W. 


BOSTON  9,  MASSACHUSETTS 
Room  232 
U.  S.  Post  Office  and  Courthouse 


BUFFALO  3,  NEW    YORK 

Room  504,  Federal  Building 
117  Ellicott  Street 


CHARU:STON  4,  SOUTH    CAROUNA 
Area  2 

Sergeant  Jasper  Building 
West  End  Broad  Street 


CHEYENNE,   WYOMING 

Room  207,  Majestic  Building 
16th  Street  euid  Capitol  Avenue 


CHICAGO  6,  ILLINOIS 
Room  1302 
226  West  Jackson  Boulevard 


CINCINNATI  2,  OHIO 

915  Fifth  Third  Bank  Building 
36  East  Fourth  Street 


DETROIT  26,  MICHIGAN 

Room  438,  Federal  Building 

GREENSBORO,  NORTH    CAROLINA 
Room  407 
U.S.   Post  Office  Building 

HOUSTON  2,   TEXAS 

Room  610,  Scanlan  Building 
405  Main  Street 


JACKSONVILLE  1,  FLORIDA 
Room  425,  Federal  Building 
311  West  Monroe  Street 


KANSAS    CITY  6,    MISSOURI 
Room  2011,  911  Walnut  Street 


LOS  ANGELAS  15,    CALIFORNIA 
Room  450 

Western  Pacific  Building 
1031  South  Broadway 


MEMPHIS  3,   TENNESSEE 
Room  212,  Falls  Building 
22  North  Front  Street 


MIAMI  32,   FLORIDA 
Room  316 

U.  S.  Post  Office  Building 
300  N.   E.   First  Avenue 


PHILADELPHIA  7,  PENNSYLVANIA 
Jefferson  Building 
1015  Chestnut  Street 


PHOENIX,  ARIZONA 

Room  419,  Ellis  Building 
137  North  Second  Avenue 


PITTSBURGH  22,  PENNSYLVANIA 
Room  817,  Fulton  Building 
107  Sixth  Street 


PORTLAND  4,  OREGON 

Room  217,  Old  U.S.  Courthouse 
520  S.   W.  Morrison  Street 


RENO,    NEVADA 

1479  Wells  Avenue 


RICHMOND  19,  VIRGINIA 

Room  309,  Parcel  Post  Building 
1 1th  and  Main  Streets 


ST.    LOUIS  1,    MISSOURI 

Roonn  910,  New  Federal  Building 
1114  Market  Street 


SALT   XJ^KE    CITY   Z,    UTAH 
Room  105 
222  S.   W.   Temple  Street 


CLEVELAND  1,  OHIO 
4th  Floor 

Federal  Reserve  Bank  Building 
East  Sixth  St.   and  Superior  Ave. 


DALLAS   1,   TEXAS 

Room  3-104,  Merchandise  Mart 
500  South  Ervay  Street 


DENVER  2,  COLORADO 

Room  142,  New  Custom  House 
1 9th  and  Stout  Streets 


MINNEAPOLIS  1,  MINNESOTA 

Room  319,  Metropolitan  Building 
2nd  Avenue  South  eind  3rd  Street 


NEW   ORLEANS  12,   LOUISIANA 
Room  1508 

Masonic  Temple  Building 
33  3  St.   Charles  Avenue 


NEW   YORK  1,  NEW   YORK 
61  St  Floor 

Empire  State  Building 
350  Fifth  Avenue 


SAN   FRANCISCO  11,    CALIFORNIA 
Room  419,  Customhouse 
555  Battery  Street 


SAVANNAH,    GEORGIA 
Room  235 

U.S.   Courthouse  and  Post  Office  Bldg. 
125-29  Bull  Street 


SEATTLE  4,    WASHINGTON 
Room  809 

Federal  Office  Building 
909  First  Avenue 


For  local  telephone  listing,   consult  section  devoted  to  U.  S.   Government. 


PUBLICATION  PLAN  FOR  THE  1958  CENSUS  OF  BUSINESS 


Tlie  1958  Census  of  Business  consists  of  three  major  trade 
segments— retail  trade,  wholesale  trade,  and  selected  service 
trades.  The  final  results  of  the  1958 Census  are  published  in 
the  form  of  separate  report  series  for  each  of  these  trade 
segments  and  a  separate  report  for  public  warehouses.  These 
report  series  will  supersede  the  preliminary  reports. 

The  1958  Business  Census  report  series  for  retail  trade, 
wholesale  trade,  and  selected  services  will  consist  of  two 
parts-(l)  Area  Reports,  and  (2)  Subject  Reports.  For  re- 
tail trade  and  hotels  and  motion  picture  theaters,  a  third 
series  of  reports  relating  to  the  Central  Business  Districts 
of  large  metropolitan  centers  will  also  be  issued. 

Subsequent  to  the  issuance  of  final  reports,  findings  of  the 
1958  Census  will  be  consolidated  and  issued  as  Census  vol- 
umes. Announcements  concerning  the  report  series  and  the 
volumes  may  be  obtained  by  writing  to  the  Bureau  of  the  Cen- 
sus, Washington  25,  D.  C. 

The  above  report  series  do  not  cover  Puerto  Rico,  results 
for  which  will  be  issued  separately. 

THE  RETAIL  TRADE  REPORT  SERIES 

Following  are  brief  descriptions  of  the  report  series  for 
retail  trade: 

Area  Reports 

A  separate  report  for  each  State,  the  District  of  Columbia, 
Alaska,  Hawaii,  Virgin  Islands,  Guam,  and  continental  United 
States  showing,  by  kind  of  business,  data  on  number  of  es- 
tablishments, sales  for  the  year,  payroll  for  the  year,  pay- 
roll and  number  of  paid  employees  for  the  workweek  ended 
nearest  November  15,  1958,  and  number  of  proprietors.  De- 
tailed kind-of-business  data  are  provided  for  the  State,  for 
each  standard  metropolitan  statistical  area,  for  each  large 
county,  and  for  each  large  city.  In  addition,  data  for  less 
detailed  kind-of-business  groupings  are  shown  for  all  coun- 
ties and  for  each  city  of  2,500  or  more  inhabitants.  The  re- 
ports for  the  New  England  States  will  also  include  data  for 
those  towns  which  in  the  latest  Census  had  an  urban  concen- 
tration of  2,500  or  more  inhabitants  as  well  as  all  those  with 


a  total  population  of  10,000  or  more.  The  Pennsylvania  and 
New  Jersey  reports  provide  data  for  townships  and  towns 
having  a  population  of  10,000  or  more  at  the  latest  Census. 
The  number  of  kinds  of  business  for  which  figures  are  pub- 
lished will  vary  according  to  the  number  of  establishments 
in  the  area. 

Subject  Reports 

These  reports  provide  data  for  such  subjects  as  sales -size 
of  establishment,  employment -size  of  establishment,  legal 
form  of  organization,  and  single  units  and  multiunits  as  well 
as  for  a  number  of  special  subjects  applicable  to  particular 
trades  or  groups  of  trades.  They  will  include  detailed  sta- 
tistics by  kind  of  business  for  the  United  States  as  a  whole 
and  for  standard  metropolitan  statistical  areas  and  States, 
with  cross-classification  by  related  subjects. 

Trade  Reports 

This  series  assembles  data  for  a  particular  trade  or  group 
of  related  trades.  The  data  for  the  most  part  are  assembled 
from  the  area  and  subject  reports.  The  trades  covered  in  a 
specific  trade  report  are  not  limited  to  those  in  a  specific 
industry  division,  such  as  retail  trade,  but  may  include  trades 
in  any  of  the  industry  divisions  covered  by  the  1958  Census  of 
Business. 

Central  Business  District  Reports 

A  report  will  be  provided  for  each  of  a  number  of  large 
metropolitan  cities,  with  data  presented  by  kind  of  business. 
Includes  general  statistics  (establishments,  sales,  and  annual 
payroll)  by  kind  of  business  for  the  central  business  district, 
the  central  city,  the  central  city  exclusive  of  the  central 
business  district,  the  standard  metropolitan  statistical  area, 
and  the  standard  metropolitan  statistical  area  exclusive  of 
the  central  business  district.  In  addition,  for  a  number  of 
the  larger  metropolitan  areas,  statistics  are  published  for 
major  business  centers  outside  the  central  business  district. 
Although  these  reports  are  designed  primarily  to  present  in- 
formation for  retail  trade,  they  will  also  include  data  for 
two  service  businesses  hotels  and  motion  picture  theaters. 
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PLANS  FOR  1958  CENSUS  OF  BUSINESS  VOLUMES 

Volume  I.  RETAIL  TRADE,  SUMMARY  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters, 
presenting  statistics  by  kind  of  business  and  geographic 
areas,  for  such  subjects  as  sales-size  of  establishments, 
single  units  and  multiunits,  employment-size  of  establish- 
ments, and  legal  form  of  organization.  This  volume  will 
incorporate  the  subject  report  series  BC58-RS. 

Volume  II.  RETAIL  TRADE,  AREA  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business,  for  counties,  cities,  ^nd  standard 
metropolitan  statistical  areas.  The  annount  of  kind-of- 
business  detail  will  vary  in  accordcLnce  with  the  number  of 
retail  establishments  in  the  area.  Data  for  selected  towns 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-RA. 

Volume  lU.  WHOLESALE  TRADE,  SUMMARY  STATIS- 
TICS— A  United  States  summary  chapter  and  separate 
chapters,  presenting  statistics  by  kind  of  business  and 
geographic  areas,  for  such  subjects  as  size  of  wholesale 
establishments,  receivables  cind  bad  debt  losses,  sales  by 
class  of  customer,  commodity  line  sales,  legal  form  of 
organization,  and  petroleum  bulk  stations.  This  volume 
will  incorporate  the  subject  report  series  BC58-WS. 

Volume  IV.  WHOLESALE  TRADE,  AREA  STATISTICS  — 
A  United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
wholesale  establishments  in  the  area.  Data  for  selected 
towns  and  townships  in  New  England,  New  Jersey,  and 
Pennsylvania  will  also  be  included.  This  volume  will  in- 
corporate the  area  report  series  BC58-WA. 

Volume  V.  SELECTED  SERVICE  TRADES,  SUMMARY 
STATISTICS— A  United  States  summary  chapter  and  sepa- 
rate chapters,  presenting  statistics  by  kind  of  business  cind 
geographic  areas,  for  such  subjects  as  receipts -sire  of 
establishments,  employment -size  of  establishments,  legal 
form  of  organization,  single  units  cind  multiunits,  laundries 
and  cleaning  plants,  motion  pictures,  and  hotels  and  motels. 
This  volumie  will  incorporate  the  subject  report  series 
BC58-SS. 

Volume  VI.  SELECTED  SERVICE  TRADES,  AREA  STA- 
TISTICS— A  United  States  summary  chapter  and  separate 
chapters  for  each  State,  the  District  of  Columbia,  Alaska, 
Guam,  Hawaii,  and  the  Virgin  Islands.  Statistics  are  pre- 
sented by  kind  of  business  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
service  establishments  in  the  area.  Data  for  selected  towns 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-SA. 
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PREFACE    . 


AUTHORITY  AND  SCOPE 


The  1958  Census  of  Business  along  with  the  1958  Censuses 
of  Manufactures  and  Mineral  Industries  was  required  by  law 
under  13  U.S.C.,  sections  131  and  224.  These  censuses  covered 
businesses  operated  in  the  continental  United  States,  Alaska, 
Hawaii,  Guam,  and  the  Virgin  Islands.  A  separate  Census  of 
Business  and  Manufactures  for  1958  was  also  conducted  in 
Puerto    Rico    jointly    with    the   Conunonwealth   Government. 

TTie  1958  Census  of  Business  covered  retail  trade,  wholesale 
trade,  selected  services,  and  public  warehousing.  This  report 
provides  findings  for  retail  stores  in  selected  central  business 
districts  and  in  major  retail  centers;  and  for  hotels  and  motion 
picture  theaters   in  the  selected  central  business  districts. 

AREAS  COVERED 

Each  of  the  reports  in  this  series  covers  a  separate  standard 
metropolitan  statistical  area  and  includes  data  for  the  central 
business  district  (or  central  business  districts)  in  the  specified 
standard  metropolitan  statistical  area,  as  well  as  for  each  Cen- 
sus-delineated major  retail  center  (MRC)  located  in  the  same 
standard  metropolitan  statistical  area  (SMSA).  The  number  of 
MRC's  for  which  data  are  shown  in  a  single  SMSA  vary  from 
none  to  about  two  dozen.  The  entire  series  of  reports  covers 
97  SMSA's,  and  provides  data  for  109  CBD's  and  some  500 
MRC's. 

DEUNEATION  OF  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

Because  many  large  cities  had  no  officially  defined  area 
representing  their  "Central  Business  District.'it  was  necessary 
for  the  Bureau  of  the  Census  prior  to  the  1954  Census  of 
Business  to  arrange  for  the  delineation  of  such  districts  before 
a  program  to  tabulate  Census  data  for  them  could  be  imple- 
mented. TTie  delineation  of  central  business  districts  was  ac- 
complished with  the  cooperation  of  the  Census  Tract  Committees 
in  the  large  cities  included  in  the  central  business  district  (CBD) 
program.  In  their  work  on  the  CBD's  the  Census  Tract  Com- 
mittees obtained  the  representation  of  a  variety  of  local 
interests,  such  as  business  firms  and  associations,  newspapers, 
planning  agencies,  welfare  organizations,  local  governmental 
bodies,  etc.  Central  business  districts  have  been  delineated  only 
in  those  cities  of  100,000  or  more  inhabitants  (according  to  the 
1950  Census  of  Population  or  a  subsequent  special  census  prior 
to  1959)  in  which  there  was  a  local  Census  Tract  Committee 
recommendation  for  such  an  area  in  response  to  an  inquiry  from 
the  Census  Bureau. 

The  objective  of  the  CBD  program  was  stated,  as  follows,  in 
a  letter  from  the  Director  of  the  Census  Bureau  to  the  Census 
Tract  Committees: 

"The  primary  objective  of  this  operation  is  to  provide  a 
basis  for  comparing  changes  in  business  activity  in  the  Cen- 
tral Business  District  with  those  in  the  remainder  of  the 
metropolitan  area  or  of  the  central  city." 

Because  there  are  no  generally  accepted  rules  for  determining 
what  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 
did  not  provide  rigid  specifications  for  defining  the  CBD  but  (1) 
provided  a  general  characterization  of  the  CBD,  describing  it  as 
"an  area  of  very  high  land  valuation,  an  area  characterized  by  a 
high  concentration  of  retail  businesses,  offices,  theaters,  hotels, 
and  "service"  businesses,  and  an  areaof  high  traffic  flow";  and 
(2)  required  that  the  CBD  ordinarily  should  be  defined  to  follow 


existing  tract  lines,  l.e.,toconsistof  oneof  more  whole  Census 
tracts.  The  emphasis  put  on  tracts  was  based  on  the  anticli>ation 
that  other  Census  statistics  than  those  derived  from  the  Census 
of    Business    might    conveniently    be    tabulated    for   CBD's. 

It  was  recognized  that  the  tract  basis  for  CBD's  might 
lead  to  the  inclusion  of  some  land  area  not  properly  within 
a  strictly  defined  CBD  or  to  the  exclusion  of  a  small  por- 
tion of  what  should  be  in  the  CBD.  It  was  believed  that  this 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnitudes  being  measured.  Provision,  however,  was  made 
for  splitting  tracts  where  a  serious  problem  was  encountered. 
The  use  of  tract  lines  for  boundaries  also  was  consistent  with 
the  desire  to  keep  CBD  boundaries  constant.  In  order  to  maxi- 
mize the  value  of  comparisons  over  time.  Although  it  was 
recognized  that  the  CBD  strictly  defined  would  tend  to  change 
over  time,  it  was  felt  that  the  inexactitude  resulting  from  the 
use    of    fixed    boundaries    would    not    prove  to  be  serious. 

In  some  cities  where  there  had  been  a  previously  established 
central  business  district  or  similar  area  which  substantially 
corresponded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  in 
the  Bureau's  CBD  program. 

Data  for  a  total  of  95  CBD's  were  provided  in  the  1954 
Census  of  Business.  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  in  97  standard  metropolitan  statistical 
areas.  A  number  of  cities  have  made  minor  changes  in  the 
boundaries  of  their  CBD's  due  mainly  to  revisions  in  tract 
boundaries.  In  only  one  city,  Minneapolis,  has  a  previously 
defined  CBD  been  significantly  changed. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  and  data  from  them  have  been  tabulated,  as  part  of 
the  1958  Census  of  Business  program.  The  major  retail  cen- 
ters (MRC's)  were  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metropolitan  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  themselves)  which  include 
a  major  general  merchandise  store— usually  a  department 
store.  K&C's  were  not  delineated  if  the  publication  of  data 
for  them  would  result  in  violation  of  Census  rules  prohibiting 
disclosure  of  information  for  individual  firms. 

MRC's  include  not  only  the  planned  suburban  shopping  center 
but  also  the  older  string  street  and  neighborhood  developments 
which  meet  the  above  prerequisites.  Frequently  the  boundaries 
of  a  single  MRC  include  stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the  planned  portion. 
In  general  the  boundaries  of  the  MRC's  have  been  established 
to  include  all  adjacent  blocks  containing  at  least  one  store  in 
the  general  merchandise,  apparel,  or  furniture-appliance 
groups  of  stores,  and  where  a  planned  center  is  involved  in- 
clude all  of  the  center. 

In  those  cities  within  the  standard  metropolitan  statistical 
areas  (SMSA's)  covered  by  this  series  of  reports  which  were 
not  of  sufficient  size  to  qualify  for  the  delineation  of  a  central 
business  district,  no  MRC's  were  delineated  unless  at  least  two 
such  centers  could  be  defined. 


For  explanation  of  procedures  and  definitions,  see  Appendix. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  1. 


-RETAIL  STORES  AND  SEOiCTED  SERVICE  ESTABLISIMENTS: 

CENTRAL  BUSINESS  DISTRICT  OF  SOUTH  BEND 


1958  AND  1954 


Establishments,  Sales,  Annual  Payroll,  and  Baployees, 

by  Kind  of 

Business 

Kind  of  business 

1958^ 

1954^ 

SIC  code 

Estab- 
lish- 
ments^ 

(number) 

Sales  2 
($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid  employees, 

workweek  ended 

nearest  Nov.  15 

Estab- 
lish- 
ments 2 

(nunber) 

Sales 2 
($1,000) 

Payroll, 
entire 

Total 
(nvmber) 

Full 
workweek 

(number) 

year 

($1,000) 

RETAIL  STORES 
Retail  stores,  total^ 

297 

9 
2 

7 

14 
6 
4 
4 

11 

20 

6 

69 

12 

31 
13 

4 
20 

2 

30 
6 
8 

16 

55 
36 

19. 

8 

75 
3 
4 
4 

19 
3 
3 

9 
5 

95,424 

1,739 
(D) 
(D) 

32,754 
29,468 

3,133 
153 

6,161 

20,422 

550 

11,021 

2,416 
5,437 
4,505 

(D) 
2,153 

(D) 

9,727 
6,121 
1,608 

1,998 

3,847 

2,998 

849 

3,289 

5,914 
104 
745 
410 

1,241 
179 

1,073 

2,227 
765 

14,952 

320 
(D) 
(D) 

5,815 

5,228 

558 

29 

470 

2,322 

51 

1,871 

461 
989 
827 
(D) 
282 
(D) 

1,705 

1,134 

252 

319 

998 
859 
139 

457 

943 

3 

188 

55 
225 

27 
121 

827 
205 

4,709 

83 
(D) 
(D) 

1,906 

1,621 

262 

23 

168 

508 

20 

686 

137 
391 
315 
(D) 
98 
(D) 

464 

265 

87 

112 

453 

395 

58 

119 

302 
1 
37 
19 
65 
9 
41 

330 
96 

3,986 

80 
(D) 
(D) 

1,560 

1,390 

150 

20 

122 

496 

14 

531 

107 
317 
268 
(D) 
59 
(D) 

404 

256 

68 

80 

417 

362 

55 

110 

252 
1 
31 
18 
60 
8 
39 

295 
96 

320 

9 
3 
6 

16 
6 
5 
5 

18 

18 

10 

95 

12 
41 
18 
5 
24 
11 

29 

11 
6 

12 

58 
40 
18 

9 

58 
1 
5 
4 

19 
3 
2 

12 
5 

100, 202 

1,927 
(D) 
(D) 

30,687 

26,608 

3,190 

889 

7,760 
26, 850 

1,110 
13,039 

2,731 
(D) 

5,096 
747 

2,500 
(D) 

7,418 
3,710 
1,094 

2,614 

4,740 
3,436 
1,304 

1,968 

4,703 
(D) 
(D) 
420 

1,413 
181 
(D) 

2,239 
(D) 

16,186 

52 

Lumbe  ,  building  materials,  hardvrare. 

413 

5251 

52  ex.  5251 

Hardware  stores 

Other 

(D) 
(D) 

53  part  3 
531 
533 
539 

54 

General  merchandise  group  stores^ 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores , 

5,518 

4,829 

539 

150 

595 

55  ex.  554 

Autcmotive  dealers 

3,082 

554 

Gasoline  service  stations 

147 

56 

Apparel,  accessory  stores 

2,184 

561,  567 

Men's,  boys'  apparel  stores,  oustcm 
tailors  * 

540 

562, 563, 568 
562 

Wcmen's  clothing,  specialty  stores.... 
Ready-to-wear  stores' 

•(D) 
846 

565 

Fnm-il  y  p.1  ntViing  storf^p'  ,  j  ^  .  .  ...  .  .  .  . 

100 

566 

Shoe  stores 

370 

564,  569 

Other  apparel  stores 

(D) 

57 

Furniture,  heme  furnishings,  equipnent 
stores , 

1,714 

5712 

Furniture  stores* 

738 

5713-15,  19 
572,  573 

Other  heme  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

445 

531 

58 

Eating,  drinking  places 

1,237 

5812 

Eating  places 

1,005 

5813 

Drinking  places 

232 

591 

Drug  stores,  proprietary  stores 

417 

59  ex.  591 

Other  retail  stores* 

879 

592 

Liquor  stores 

(D) 

594 

Book,  stationery  stores 

(D) 

595 
597 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

71 
260 

5992 

Florists 

29 

5996 
7011,  7012 

Camera,  photographic  supply  stores .... 

SELECTED  SERVICES 
Hotels 

(D) 
824 

783 

Motion  picture  theaters 

(D) 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

■"■Sales  of  leased  departments  are  Incorporated  with  main  store  sales  In  1958.  In  1954  each  leased  department  was  separately 
counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  genereil 
merchandise  stores  (SIC  53,  pt.)  and  appairel,  accessory  stores  (SIC  56),  The  1954  sales  of  leased  departments  located  in  general 
merchandise  stores  but  elsewhere  classified  were  $1,475,000  ,  of  which  $1,165,000  was  included  with  apparel,  accessory  stores. 
This  does  not  affect  "hotels"  or  "motion  picture  theaters," 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  Include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated,  by  detailed  kinds  of  business, 

^Excludes  nonstore  retailers  (i,e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

■*1954  data  limited  to  "employer"  establishments. 

^oth  1954  and  1958  data  limited  to  "employer"  establishments, 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex, 591)  not  covered  in  any  of  the  lines  below. 


SOUTH  BEND,  IND,,  AREA 


Table  2.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 

CITY  OF  SOUTH  BEND 


Establisimenta,  Sales,  Annual  Payroll,  and  Bnployees, 

by  Kind  of 

Business 

Kind  of  business 

1958^ 

1954^ 

SIC  code 

Estab- 
lish- 
ments^ 

(number) 

Sales^ 
($1,000) 

Payroll, 
entire 
year 

($1,000) 

Paid  employees, 

workweek  ended 

nearest  Nov.  15 

Estab- 
lish- 
ments ^ 

(number) 

Sales ^ 
($1,000) 

Payroll, 
entire 

Total 
(number) 

Full 
workweek 

(number) 

year 
($1,000) 

RETAIL  STORES 
Retail  stores ,  total' 

1,326 

87 
20 
67 

40 
6 

20 
14 

228 
66 

170 

95 

16 
37 
15 
12 
24 
4 

104 
30 
27 

47 

273 
164 
109 

47 

216 
42 

5 
13 
28 
20 

6 

22 
9 

198,344 

12,325 

1,692 

10,633 

34,185 

29,468 

4,027 

690 

'•  42,783 

30,251 

12,255 

16,455 

6,731 
5,964 
4,561 

(D) 
2,263 

(D) 

15,266 
7,799 
2,264 

5,203 

14,006 
9,629 
4,377 

8,006 

12,812 

2,221 

(D) 

514 

1,306 

544 

1,285 

2,457 
(D) 

25,752 

1,807 

248 

1,559 

5,947 

5,288 

655 

4 

2,666 

3,225 

1,141 

2,74^ 

1,164 
1,077 
833 
(D) 
322 
(D) 

2,649 

1,374 

337 

938 

2,917 

2,370 

547 

1,040 

1,616 
(D) 
192 

55 
234 

56 
153 

(D) 
(D) 

8,513 

461 

70 

391 

1,971 

1,621 

311 

39 

983 

762 

435 

892 

310 
400 
317 
(D) 
104 
(D) 

672 
326 

114 

232 

1,454 

1,200 

254 

359 

524 
(D) 
38 
20 
68 
28 
48 

(D) 
(D) 

7,081 

418 

69 

349 

1,610 

1,390 

190 

30 

723 

746 

333 

712 

258 
326 
270 
(D) 
63 
(D) 

594 

307 

88 

199 

1,246 

1,050 

196 

274 

425 
(D) 
32 
19 
63 
19 
46 

(D) 
(D) 

1,317 

73 
24 
49 

42 

6 

17 

19 

274 

47 

159 

112 

16 
42 
18 
9 
27 
14 

91 
26 
13 

44 

278 
145 
133 

47 

194 
38 

5 
11 
24 
19 

7 

19 
10 

184,230 

10,376 
(D) 
(D) 

31, 812 

26,608 

3,672 

1,532 

39,259 

31,173 

10,685 

16,618 

5,817 
5,986 
5,096 
895 
2,724 
1,004 

13,053 
5,787 
1,714 

5,342 

13, 833 
7,877 
5,956 

6,251 

11,170 
(D) 
(D) 
509 
1,462 
644 
(D) 

(D) 
(D) 

25,140 

52 

Lumber,  building  materials,  hardware, 
farm  equipment  dealers ••••••••.•• 

2,271 

5251 

(D) 
(D) 

5,625 
4  829 

52  ex.  5251 

Other 

53  part' 
531 

General  merchandise  groiq)  stores' 

533 

599 

539 

54 

Other  general  merchandise  stores 

Food  stores 

197 
2,469 

55  ex.  554 

Ailtopio+T  vp  Hpal  PTR,  . , , , , , , . , , 

3,357 

554 

1,045 

56 

2,742 

561,  567 

Men's,  boys'  apparel  stores,  custom 
tailors* 

1,034 

562,563,568 
562 

Women's  clothing,  specialty  stores.... 
Ready-to-wear  stores ^. .,,,,,,,, 

981 
846 

565 

Fflmn'ly  r^l  otb-ing  ?:t-orpR5 ,,,,,,,.., 

109 

566 

Shoe  stores .,,,,,,, 

418 

564,  569 

Other  apparel  stores 

200 

57 

Furniture,  hcane  furnishings,  equipment 
stores 

2,556 

5712 

Fximlture  stores* 

1,116 

5713-15,  19 
572,  573 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores ....•• 

538 
902 

58 
5812 

Eating,  drinking  places » 

Eating  places 

2,607 
1,819 

5813 

788 

591 

Drug  stores,  proprietary  stores 

947 

59  ex.  591 

Other  retail  stores  ^ 

1,521 

592 

Liquor  stores. 

(D) 

594 

Book,  stationery  stores 

(D) 

595 
597 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

75 
260 

5992 

Florists 

81 

5996 
7011,  7012 

Camera,  photographic  si5)ply  stores.... 

SELECTED  SERVICES 
Hotels 

(D) 
(D) 

783 

Motion  picture  theaters. , 

(D) 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately  counted 
and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchan- 
dise stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^m  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 
Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  3.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 

SOUTH  BEND  STANDARD  METROPOLITAN  STATISTICAL  AREA 


Establishments,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958^ 


Estab- 
lish- 
ments^ 


(number) 


Sales 2 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  enployees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


1954^ 


Estab- 
lish- 
ments^ 


(number) 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


52 

5251 

52  ex.  5251 

53  part  3 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572.  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores ,  total  

Lumber,  building  materials,  hardware, 

f aim  equipnent  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores^ 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores.,.. 

Food  stores , 

Autont>tive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors* 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places , 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores , 

Book,  stationery  stores ,, 

Sporting  goods,  bicycle  stores....... 

Jewelry  stores , , 

Florists , 

Camera,  photographic  supply  stores,., 

SELECTED  SERVICES 


2,006 


158 

33 

125 

55 

6 

27 

16 

343 

105 

289 

123 

20 
51 
23 
14 
28 
6 


Hotels 

Motion  picture  theaters. 


152 
42 
30 


409 
254 
155 

73 

299 
52 
7 
21 
39 
28 


269,227 


20, 970 

2,362 

18, 608 

35,602 

29,468 

4,772 

(D) 

61,175 

46,059 

20,342 

18, 818 

7,073 
6,906 
5,122 
1,675 
2,674 
490 


17,476 
8,785 
2,372 

6,319 

20, 105 

13, 861 

6,244 

10,124 

18,556 
2,393 

816 
981 

1,530 
786 

1,435 


2,548 
1,266 


32,869 

2,997 

331 

2,666 

6,160 

5,228 

771 

161 

3,700 

4,696 

1,752 

3,079 

1,207 

1,224 

933 

188 

391 

69 


2,908 

1,489 

357 

1,062 

4,077 

3,342 

735 

1,256 

2,244 
115 
192 

92 
258 

98 
167 


11,340 

738 

98 

640 

2,071 

1,621 

368 

82 

1,403 

1,384 

691 

1,036 

332 
463 
359 

88 
123 

30 


744 
353 
120 

271 

2,105 
1,765 

340 

460 

708 
48 
38 
37 
76 
45 
54 


913 
352 


374 
152 


9,421 

679 

92 

587 

1,680 

1,390 

229 

61 

1,035 

1,358 

539 

815 

275 

368 

299 

68 

76 

28 


659 

332 

93 

234 

1,721 

1,466 

255 

343 

592 
29 
32 
32 
71 
31 
52 


334 
136 


1,936 


122 
30 
92 

61 

6 

24 

31 

410 

85 

253 

138 

22 
50 
23 
9 
33 
18 


128 
36 
18 

62 

401 
218 
179 

71 

267 
43 
5 
19 
31 
22 


247, 394 

19,097 

1,545 

17,552 

33,376 

26,608 

4,785 

1,983 

54,225 

47,114 

16,334 

18,250 

6,220 
6,527 
5,339 
895 
3,034 
1,276 


15,785 
7,143 
1,946 

6,410 

19,376 

11,145 

8,193 

7,971 

15, 866 
1,786 
(D) 
(D) 
1,661 
770 
935 


(D) 
2,056 


31,351 

3,610 

185 

3,425 

5,842 

4,829 

802 

211 

3,303 

4,676 

1,453 

2,952 

1,077 
1,029 
864 
109 
492 
245 


2,910 

1,304 

572 

1,034 

3,506 
2,500 
1,006 

1,141 

1,958 
57 
(D) 
(D) 
282 
95 
154 


(D) 
465 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately  counted 
and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchan- 
dise stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (I.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

•'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


SOUTH  BEND,  IND.,  AREA 


Table  4.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISIWENTS— PERCENT  CHANGE  IN  SALES,  1954  TO  1958 

CENTRAL  BUSINESS  DISTRICT  OF  SOUTH  BEND,  THE  ENTIRE  CITY,  AND  SOUTH  BEND  STANDARD  METROPOLITAN  AREA 


SIC  code 


Kind  of  business 


Percent  change^ 


Central 

business 

district 


Entire 
city 


City 
less  its 
central 
business 
district 


Standard 

Entire 

metro- 

standard 

politan 

metro- 

statistical 

politan 

area  less 

statistical 

central 

area 

business 

district 

52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 
5813 


591 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total' 

Lumber,  building  materials,  hardware,  farm  equipment 

dealers 

Hardware  stores 

Other 

General  merchandise  group  stores  

Department  szares 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores. 

Men's,  boys'  apparel  stores,  custom  tailors* 

Women's  clothing,  specialty  stores 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores. 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment  stores 

Fumitiire  stores* 

Other  htane  furnishings  stores* 

Household  appliance,  radio,  TV,  music  stores 

Eating,  drinking  places 

Eating  places * 

Drinking  places 

Dnig  stores ,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  svtpply  stores................ 


SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


-4.8 


-9.8 
(D) 
(D) 

6.7 

10.7 

-1.8 

-82.8 

-20.6 

-24.0 

-50.5 

-15.5 
-11.6 

(D) 
-U.6 

(D) 
-13.9 

(D) 

31.1 

65.0 

47.0 

-23.6 

-18.8 
-12.8 
-34.9 

67.1 

25.7 
(D) 
(D) 

-2.4 
-12.2 

-1.1 
(D) 


-0.6 
(D) 


7.3 


18.8 
(D) 
(D) 

7.5 

10.7 

10.0 

-55.0 

9.0 

-3.0 

14.7 

-1.0 

15.7 

-0.4 

-10.5 

(D) 

-16.9 

(D) 

17.0 
34.8 
32.1 
-2.6 

1.3 

22.2 

-26.5 

28.1 

14.7 
(D) 
(D) 
1.0 
-10.7 
-15.5 
(D) 


(D) 
CD) 


22.5 


25.3 
(D) 
(D) 

27.2 

85.5 
-16.5 

16.3 

127.4 

22.2 

51.8 
39.8 
(D) 
(D) 
(D) 
-50.9 
(D) 

-1.7 

-19.2 

5.8 

17.5 

11.7 

49.3 

-24.2 

10.1 

6.7 

(D) 

(D) 

16.9 

32.7 

-21.2 

(D) 


(D) 
(D) 


9.8 
(D) 
(D) 

6.7 

-0.3 
(D) 

12.8 

-2.2 

24.5 

3.1 
13.7 

5.8 

-4.1 

87.2 

-13.3 

(D) 

10.7 
23.0 
21.9 
-1.4 

3.8 

24.4 

-23.8 

27.0 

17.0 

34.0 
(D) 
(D) 

-7.9 
2.1 

53.4 


(HA) 
(NA) 


18.1 


12.0 
(D) 
(D) 

5.9 

2!8 
(D) 

18.4 

26.5 

30.0 

49.6 
33.4 
(D) 
(D) 
(D) 
-10.8 
(D) 

-7.4 
-22.4 
-10.3 

13.8 

11.1 

40.9 

-21.7 

13.9 

13.2 
(D) 
(D) 
(D) 

16.5 
3.1 
(D) 


(D) 
(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

^In  computing  percent  change,  sales  of  leased  departments  are  Incorporated  with  main  store  sales  In  1958.  In  1954  each  leased 
department  was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  compara- 
bility is  greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect 
"hotels"  or  "motion  picture  theaters." 

■'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
1954  data  limited  to  "employer"  establishments  in  computing  percent  change. 

'in  computing  percent  change,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  belcv. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  5.— RETAIL  STORES:   1958  AND  1954  CENTRAL  BUSINESS  DISTRICT  SALES  AS  PERCENT  OF 

SOUTH  BEND  AND  OF  SOUTH  BEND  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  of  city  sales  In 
central  business  district^ 


1958 


1954 


Percent  of  standard  metro- 
politan statistical  area 
sales  In  central  business 
district^ 


1958 


1954 


52 
5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

.56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


RETAIL  STORES 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware,  farm  equipment  dealers. 

Hardware  stores , 

Other 

General  merchandise  group  stores^ 

Department  stores ,, 

Limited  price  variety  stores 

Other  general  merchandise  stores.... 

Food  stores. 

AutcmotlVe  dealers , 

Gasoline  service  stations. 

Apparel,  accessory  stores, 

Men's,  boys'  apparel  stores,  custom  tailors*..... 

Women's  clothing,  specialty  stores 

Ready-to-wear  stores '.,..... 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores ,; 

Furniture,  home  furnishings,  equipment  stores............... 

Furniture  stores* 

Other  home  furnishings  stores*....,......, 

Household  appliance,  radio,  TV,  music  stores 

Eating,  drlnldng  places 

Eating  places 

DrlnMng  places. 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores....... 

Jewelry  stores 

Florists 

Camera,  photographic  svgjply  stores......... 


48.1 

14.1 
(D) 
(D) 

95.8 
(NA) 
77.9 
22.2 

14.4 

67.5 

4.5 

67.0 
35.9 
91.2 
98.8 

(D) 
95.1 

(D) 

63.7 
78.4 
71.0 
38.4 

27.5 
31.1 
19.4 

41.1 

46.2 
4.7 
(D) 
79.8 
95.0 
32.9 
83.5 


54.4 

18.6 
(D) 
(D) 

96.5 
(NA) 
86.9 
58.0 

19.8 

86.1 

10.4 

78.4 

46.9 

(D) 

(D) 

83.4 

91.8 

(D) 

56.8 

64.1 
63.8 
48.9 

34.3 
43.6 
21.9 

31.5 

42.1 

(D) 

(D) 

82.5 

96.6 

28.1 

(D) 


35.4 

8.3 
(D) 
(D) 

92.0 

65.7 
(D) 

10.1 

44.3 

2.7 

58.6 
34.2 
78.7 
88.0 

(D) 
80.5 

(D) 

55.7 
69.7 
67.8 
31.6 

19.1 
21.6 
13.6 

32.5 

31.9 
4.3 
91.3 
41.8 
81.1 
22.8 
74.8 


40.5 

10.1 
(D) 
(D) 

91.9 

(D) 

66.7 

44.8 

14.3 

57.0 

6.8 

71.4 
43.9 

(D) 
95.4 
83.5 
81.1 

(D) 

47.0 
51.9 
56.2 
40.8 

24.5 
30.8 
15.9 

24.7 

29.6 
(D) 
(D) 
(D) 
85.1 
23.5 
(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

^In  computing  percent,  sales  of  leased  departments  are  Incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  In  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56). 

^Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


SOUTH  BEND,  IND.,  AREA 
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TaU-e  6.— RETAIL  STORKS:   1958  AND  1954 — PERCENTAGE  DISTRIBUTION  OF  SALES,  BY  KIND  OF  BUSINESS 
CENTRAL  BUSINESS  DISTRICT  OF  SOUTH  BEND,  THE  ENTIRE  CITY,  AND  SOUTH  BEND  STANDARD  METROPOLITAN  STATISTICAL  AREA 

(Percentages  are  based  on  total  Retail  Store  Sales  which  exclude  sales  of  nonstore  retailers — ^mall  order,  direct  seUlcg, 

merchandise  vending  machine  operators). 


SIC  code 


Kind  of  business 


Central 

business 

district^ 


1958 


1954 


Entire  city"^ 


1958 


1954 


Standard  metropolitan 
statistical  area'^ 


1958 


1954 


52 

5251 

52  ex.  5251 

53  part' 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 
I   5813 

591 

59  ex.  591 
\       592 
f   594 
.   595 
i   597 

5992 

5996 


RETAIL  STORES 

Retail  stores,  total-'..... 

Lumber,  building  materials,  hardware, 

farm  equlpaent  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores-' 

Department  s-bores 

Limited  price  varle-ty  stores 

O-ther  general  merchandise  s-tores..... 

Food  stores 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  s-tores. ............. 

Men's,  boys'  apparel  s-tores,  custom 

tailors* 

Women's  clothing,  speclal-ty  s-tores... 
Ready--to-wear  stores'. ............. 

Family  clothing  s-tores' 

Shoe  stores 

Other  apparel  s-tores 

Furniture,  heme  furnishings,  equlpient 

stores , 

Furniture  s-tores*.................... 

Other  heme  furnishings  s-tores* 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drlidcing  places................ 

Eating  places 

Drlnldng  places 

Drug  stores,  proprietary  stores........ 

Other  retail  stores' 

Liquor  s-tores. 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  pho-tographlc  siqtply  s-tores... 


100.0 


1.8 
(D) 
(D) 

34.3 

30.9 

3.3 

0.1 

6.5 

21.6 

0.6 

11.5 

2.5 
5.7 
4.7 
(D) 
2.3 
(D) 


10.2 
6.4 
1.7 

2.1 

4.0 
3.1 
0.9 

3.4 

6.2 
0.1 
0.8 
0.4 
1.3 
0.2 
1.1 


100.0 


1.9 
(D) 
(D) 

30.6 

26.5 

3.2 

0.9 

7.7 
26.8 

1.2 

13.0 

2.7 
(D) 
5.1 
0.7 
2.5 
(D) 


7.4 
3.7 
1.1 

2.6 

4.7 
3.4 
1.3 

2.0 

4.7 
(D) 
(D) 
0.4 
1.4 
0.2 
(D) 


100.0 


6.2 

0.8 
5.4 

17.2 

14.9 

2.0 

0.3 

21.6 


6.2 

8.2 

3.4 
3.0 
2.3 
(D) 
1.1 
(D) 


7.7 
3.9 

1.2 

2.6 

7.1 
4.9 
2.2 

4.0 

6.5 
1.1 
(D) 
0.3 
0.7 
0.3 
0.6 


100.0 


5.6 
(D) 
(D) 

17.2 

14.4 

2.0 

0.8 

21.3 

16.9 

5.8 

9.0 

3.2 
3.3 
2.8 

0.5 
1.5 
0.5 

7.1 
3.1 
0.9 

2.9 

7.5 
4.3 
3.2 

3.4 

6.2 
(D) 
(D) 
0.3 
0.8 
0.3 
(D) 


100.0 


7.8 
0.9 
6.9 

13.2 

10.9 

1.8 

(D) 

22.7 

17.1 

7.6 

7.0 

2.6 
2.6 
1.9 
0.6 
1.0 
0.2 

6.4 
3.3 
0.9 

2.2 

7.5 
5.2 
2.3 

3.8 

6.9 
0.9 
0.3 
0.4 
0.6 
0.3 
0.5 


100.0 


7.7 
0.6 
7.1 

13.5 

10.7 

1.9 

0.9 

21.9 


6.6 

7.4 

2.5 
2.7 
2.2 
0.4 
1.2 
0.6 


6.4 
2.9 
0.9 

2.6 

7.8 
4.5 
3.3 

3.2 

6.4 
0.7 
(D) 
(D) 
0.6 
0.3 
0.4 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

'■In  computing  percent,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56), 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


APPENDIX 
Procedures  and  Definitions 


CENSUS  DISCLOSURE  RULES 

In  accordance  with  Census  law,  any  data  which 
would  disclose  the  operations  of  an  individual 
establishment  or  business  organization  are  not 
published.  The  nuniber  of  establishments  in  a 
kind  of  business  is  not  considered  a  disclosure 
by  these  rules,  so  that  this  item  is  shown  in 
instances  where  other  items  of  information  for 
the  same  kind  of  business  or  locality  are  sup- 
pressed. 

KINDS  OF  BUSINESS  COVERED 

This  report  covers  all  establishments  (except 
nonstore  retailers)  included  in  Retail  Trade,  de- 
fined in  accordance  with  the  principles  of  the 
Standard  Industrial  Classification  Manual  (1957  edi- 
tion) issued  under  the  auspices  of  the  Bureau 
of  the  Budget,  Executive  Office  of  the  Presi- 
dent. This  report  includes,  in  addition  to  re- 
tail trade  establishments,  hotels  and  motion  pic- 
ture theaters,  parts  of  major  groups  70  and  78 
of  the  SIC  Manual. 

Retail  Trade,  as  defined  in  the  SIC  Manual, 
and  as  covered  in  the  1958  Census  of  Business, 
includes  establishments  primarily  engaged  in  sell- 
ing merchandise  directly  to  personal,  household, 
and  farm  users.  Excluded  from  Retail  Trade 
are  places  of  business  operated  by  membership 
clubs  and  open  only  to  their  own  members  or 
personnel,  such  as  restaurants  and  bars  operated 
by  country  clubs,  school  cafeterias,  cafeterias 
operated  by  industrial  plants  for  their  employ- 
ees, establishments  operated  by  agencies  of  the 
Federal  Government  on  military  posts,  hospitals, 
etc. 

Data  for  nonstore  retailers— mail  order  bouses, 
direct  selling  (house-to-house)  organizations,  and 
merchandise  vending  machine  operators— have  been 
excluded  from  the  tabulations  in  this  report,  but 
are  contained  in  other  publications  of  the  1958  Cen- 
sus of  Business,  such  as  the  Area  Report  Series. 

METHOD  OF  ENUMERATION 

For  purposes  of  coverage  in  the  1958  Census 
of  Business,  retail  establishments  were  divided 
into  two  categories— those  with  some  paid  employ- 
ment during  1958,  i.e.,  the  "employer"  universe, 
and  those  with  no  paid  employment  during  1958, 
i.e.,  the  "nonemployer"  universe.  The  method 
of  obtaining  census  information  for  these  two 
groups  is  described  below. 
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Enumeration  of  "Employers."— Information  for 
establishments  in  this  part  of  the  retail  trade 
field  was  obtained  by  means  of  a  mail  canvass. 
Report  forms  were  mailed  to  all  business  firms 
included  in  the  active  records  of  the  Internal 
Revenue  Service  as  subject  to  payment  of  Fed- 
eral Insurance  Contributions  Act  (FICA)  taxes 
(i.e.,  employers  of  one  or  more  persons)  and 
which  were  classified  in  the  records  of  the  Bu- 
reau of  Old-Age  and  Survivors  Insurance  (BOASI) 
as  wholly  or  partially  engaged  in  retail,  whole- 
sale, manufacturing,  and  mineral  industries.  Also 
included  were  those  classified  in  major  groups 
70  (except  702  and  704),  72,  73,  75,  76,  78,  and 
79  of  the  service  industries  portion  of  the  SIC 
Manual,  and  in  public  warehousing,  SIC  major 
group  42,  except  421.  In  addition,  report  forms 
were  mailed  to  all  establishments  which  BOASI 
had  not  classified  by  kind  of  business  prior  to 
mailing  of  census  report  forms.  Each  estab- 
lishment was  mailed  a  report  form  appropriate 
to  its  BOASI  classification  (for  those  cases  for 
which  BOASI  classification  had  not  yet  been  es- 
tablished, a  general  purpose  form  was  used),  but 
its  census  classification  was  determined  by  re- 
plies   to  questions   on  the  census   report  form. 

Enumeration  of  "Nonemployers."— This  group 
was  defined  to  include  retail  businesses  other  than 
those  represented  in  the  active  FICA  records  of 
the  Internal  Revenue  Service.  Information  for 
this  group  of  establishments  was  derived  from 
the  1958  Federal  income  tax  returns.  Information 
was  compiled  from  only  one-half  of  these  cases 
and  census  results  for  this  group  were  estab- 
lished by  multiplying  such  findings  by  two.  The 
"nonemployer"  segment  of  retail  trade,  although 
made  up  of  a  large  number  of  establishments, 
accounted  for  less  than  10  percent  of  the  total 
retail  trade  volume. 

Included  in  this  segment  were  only  those  non- 
employer  establishments  which  reported  a  sales 
volume  of  $2,500  or  more  during  1958.  Non- 
employer  establishments  reporting  a  sales  vol- 
ume of  less  than  $2,500  were  not  included  in  > 
these  tabulations,  regardless  of  the  period  of 
time  they  were  operated  during  the  year. 


I 


COMPARISON  OF  THE  1954  AND 
1958  CENSUSES 


In  all  major  respects,  the  1954  and  1958  Cen 
suses  were   conducted  under  similar  conditions  ^' 
and  procedures.     Strict  comparability  in  the  data  [ 
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for  the  two  censuses  is  limited  by  the  following 
factors: 

j|  1.     The  physical  area  of  a  number  of  urban 

places  in  the  1958  Census  is  not  the  same  as  it 
was  in  1954  because  of  -annexations  and  other 
boundary  changes  which  have  occurred  since  the 
1954  Census.  This  factor  should  be  taken  into 
consideration  in  evaluating  changes  in  census 
findings  from  1954,  as  in  each  census  the  sta- 
tistics for  urban  places  are  in  accordance  with 
the  boundaries  for  those  places  in  the  census 
year. 

2.  Whereas  in  the  1954  Census,  "leased 
departments"  (businesses  operated  as  departments 
of  a  retail  business,  under  different  ownership) 
were  counted  as  separate  establishments  and 
separately  classified  by  kind  of  business,  in  the 
1958  Census  they  have  been  combined  with  the 
retail  business  in  which  located.  As  a  result, 
it  is  anticipated  that  the  count  of  establishments 
will  be  approximately  25,000  less  in  the  1958 
Census  than  would  have  been  the  case  if  the 
1954  Census  procedure  had  been  followed.  In 
addition,  there  will  be  some  redistribution  in 
the  data  among  the  various  kinds  of  business 
categories  (e.g.,  the  figures  for  a  leased  shoe 
department  located  in  a  department  store  which 
were  tabulated  in  the  "shoe  store"  kind  of  busi- 
ness in  1954  are  included  with  "department 
store"  figures  in  the  1958  Census).  Leased 
departments  in  the  1954  Census  reported  sales 
of  approximately  one  billion  dollars. 

3.  Revisions  made  in  the  1957  edition  of  the 
SIC  Manual  have  necessitated  the  following  changes 
in  establishment  classifications  used  in  the  1954 
Census: 

a.  Musical  instrument  stores  and  music 
and  record  shops  have  been  shifted  to  the  kind- 
of- business  group  "Furniture,  Home  Furnish- 
ings, Equipment  Stores"  from  the  group  "  Other 
Retail  Stores." 

b.  Antique  stores  have  been  shifted  to 
the  group  "Other  Retail  Stores"  from  the  group 
"Furniture,  Home  Furnishings,  Equipment 
Stores." 

4.  Both  the  1954  and  1958  Censuses  ex- 
cluded those  businesses  with  no  paid  employment 
which  had   sales   volume  of  less   than  $2,500  in 

j   the   census   year.      To   the   extent   that  price  in- 
(   creases    since  1954  resulted  in  increases  in  the 
j   dollar  volume  of  sales,  the  1958  Census  includes 
j    stores  with  a  lesser  physical  volume  of  business 
than  were   included   in   the    1954  Census.     While 
,   the   exact   magnitude   of   this   phenomenon  is  un- 
known, the  effect  on  total  volume  of  retail  sales 
undoubtedly    is    only    a   fraction   of  one   percent 
and   probably   has    little   effect  on  the  number  of 
stores  included  in  the  census. 


Both  the  1954  and  1958  Censuses  include  data 
for  some  "nonemployer"  establishments  in  the 
group  totals  but  not  in  the  detailed  kinds-of- 
business  totals  due  to  limitation  of  classification 
information  on  the  Federal  tax  returns.  In  the 
1954  data,  all  major  groups  (i.e.,  SIC  2  digit) 
included  some  such  establishments.  In  1958 
only  two  major  groups— SIC  53,  General  Mer- 
chandise Group,  and  SIC  56,  Apparel,  Accessory 
Stores— included  such  establishments.  In  neither 
census  was  it  found  feasible  to  classify  any 
"nonemployer"  establishments  as  "Ready-to-wear 
stores  (SIC  562)"  or  "Family  clothing  stores 
(SIC  565)"  and,  in  the  1954  Census,  it  similarly 
was  not  found  feasible  to  change  any  "nonemploy- 
er" establishment  as  "Men's,  boys' apparel  stores, 
custom  tailors  (SIC  561,  567)";  "Furniture  stores 
(SIC  5712)";  or  "Other  home  furnishings  stores 
(SIC  5713-15,  5719)."  Such  stores  were  classi- 
fied only  at  the  major  group  level.       i 

EXPLANATION  OF  TERMS 

Establishments.— Census  of  Business  figures 
represent  a  summary  of  reports  for  individual  "es- 
tablishments" rather  than  "companies."  A  sep- 
arate report  was  obtained  for  each  location  where 
business  was  conducted,  including  each  location 
of  multiunlt  organizations.  Each  report  was 
tabulated  in  accordance  with  the  physical  location 
at  which  the  business  was  conducted. 

Where  two  or  more  activities  were  carried  on 
at  a  single  location  under  a  single  ownership, 
all  activities  generally  were  grouped  together  as 
a  single  establishment,  and  the  entire  establish- 
ment was  classified  on  the  basis  of  its  major 
activity,  with  all  data  for  it  included  in  that  clas- 
sification. However,  in  cases  where  distinct 
and  separate  economic  activities,  for  which  dif- 
ferent industry  classification  codes  were  appro- 
priate, were  conducted  under  the  same  ownership 
at  a  single  location,  and  where  conditions  pre- 
scribed by  the  SIC  Manual  for  recognizing  the 
existence  of  more  than  one  establishment  were 
met,  separate  establishment  reports  for  each  of 
the  different  activities  were  reported  in  the  cen- 
suses. 

In  the  case  of  leased  departments,  i.e.,  where 
separately  owned  businesses  are  operated  as  de- 
partments of  a  retail  business  under  another 
ownership  (e.g.,,  a  separately  owned  shoe  depart- 
ment store)  only  a  single  establishment,  combin- 
ing leased  departments  with  the  retail  establish- 
ment in  which  they  are  located,  is  recognized 
for  1958  Census  purposes. 

The  "number  of  establishments"  shown  in  this 
report  is  the  number  in  business  at  the  end  of 
the  census  year. 

Sales.— Sales  include  the  total  of  merchandise 
sold,   and  receipts  from  repairs  and  from  other 
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services  to  customers,  whether  or  not  payment 
was  received  in  1958.  Sales  are  normally  re- 
corded net  of  deductions  for  refunds  and  allow- 
ances for  merchandise  returned  by  customers. 
Total  sales  exclude  amounts  other  than  those  re- 
ceived from  customers,  such  as  income  from  in- 
vestments, rental  of  real  estate,  etc.  They  in- 
clude the  amount  of  local  and  State  sales  taxes 
and  Federal  excise  taxes  which  are  collected 
by  the  store  directly  from  customers  and  paid 
directly  by  the  store  to  a  local,  State,  or  Fed- 
eral taxing  agency.  Gasoline,  liquor,  tobacco, 
and  other  excise  taxes  which  are  paid  by  the  manu- 
facturer or  wholesaler  and  passed  along  to  the 
retailer  also  are  included. 

The  sales  figures,  therefore,  represent  total 
sales  and  receipts  of  all  establishments  primari- 
ly engaged  in  retail  trade.  They  do  not  include 
retail  sales  made  by  manufacturers,  wholesalers, 
service  establishments,  and  other  businesses  whose 
primary  activity  is  other  than  retail  trade.  They 
do,  however,  include  receipts  other  than  from  the 
sale  of  merchandise  at  retail  (e.g.,  service  re- 
ceipts, sales  to  industrial  users,  sales  to  other 
retailers,  etc.)  by  establishments  primarily  en- 
gaged in  retail  trade.  Although  the  count  of  es- 
tablishments as  tabulated  in  this  report  repre- 
sents the  number  in  business  at  the  end  of  the 
year,  the  sales  figures  include  sales  of  all  es- 
tablishments in  business  at  any  time  during  the 
year. 

Payroll,  entire  year. -Payroll  includes  salaries, 
wages,  commissions,  bonuses,  vacation  allowances, 
and  the  value  of  payments  in  kind  (such  as  free 
meals,  lodgings,  etc.)  paid  during  the  year  to 
all  employees.  Gratuities  received  by  employees 
from  patrons  are  not  included.  For  corporations, 
it  includes  amounts  paid  to  officers  and  execu- 
tives; it  does  not  include  compensation  of  pro- 
prietors or  of  partners  of  unincorporated  busi- 
nesses. Payroll  is  reported  before  deduc.tions 
for  Social  Security,  income  tax,  insurance  dues, 
etc. 

Payroll— worlcweek  ended  nearest  November 
15.— This  item  consists  ofpayroll,  as  defined  above, 
which  was  paid  to  persons  on  the  payroll  in  the 
pay  period  ended  nearest  November  15,  1958. 
Establishments  whose  payroll  period  was  other 
than  a  week  were  requested  to  adjust  the  fig- 
ures to  a  weekly  basis. 

Paid  employees— workweek  ended  nearest  No- 
vember 15.— Paid  employees  consist  of  the  num- 
ber  of  employees,  including  salaried  officers  and 
.executives  of  corporations,  who  were  on  the  pay- 
roll for  the  workweek  ended  nearest  November 
15,  but  not  proprietors  or  partners  of  unincorpo- 
rated businesses. 


"Full  workweek"  employees.— "Full  workweek" 
employees  includes  employees,  whether  regular  or 
seasonal,  who,  for  the  specified  pay  period,  were 
paid  for  working  at  least  the  number  of  hours 
typically  worked  in  a  week  by  employees  of  the 
reporting  establishment.  All  other  employees 
paid  during  that  workweek  were  reported  as  part- 
workweek  employees. 

KIND- OF -BUSINESS  CLASSIFICATIONS 

Establishments  covered  by  the  1958  Census  were 
assigned  a  kind-of-business  classification  in  ac- 
cordance with  the  provisions  of  the  1957  edition 
of  the  SIC  Manual.  It  should  be  noted  that  kind- 
of-business  classifications  are  not  interchange- 
able with  commodity  classifications.  Most  busi- 
nesses sell  a  number  of  kinds  of  conunodities. 
The  kind-of-business  code  assigned  generally 
reflects  either  the  individual  commodity  or  com- 
modity group  which  is  the  primary  source  of  the 
establishment's  receipts  or  some  mixture  of  differ- 
ent commodities  which  characterize  the  estab- 
lishment's business.  Thus,  the  classification  of 
establishments  by  kind  of  business  generally  does 
not  make  it  possible  to  determine  either  the  num- 
ber of  establishments  handling  a  particular  com- 
modity or  the  sales  of  that  commodity.  For 
example,  the  "food  group"  classification  excludes 
stores  selling  some  food  if  the  sale  of  food  is 
not  the  primary  source  of  receipts;  moreover, 
even  though  stores  are  classified  as  "food  stores" 
some  of  their  receipts  may  be  derived  from  the  sale 
of  nonfood  products. 

As  noted  in  the  section  on  "Method  of  Enu- 
meration," the  1958  Census  findings  are  based 
on  reports  from  two  different  sources.  "Em- 
ployer" establishments  were  canvassed  by  mail 
and  were  required  to  complete  report  forms 
especially  designed  for  this  census.  "Nonem- 
ployer"  establishments,  however,  were  included 
in  the  census  on  the  basis  of  information  sup- 
plied on  the  1958  Federal  income  tax  report. 
Because  of  the  nature  of  the  information  avail- 
able on  the  tax  form,  the  kind-of-business  classi- 
fications based  on  that  form  represent  primarily 
"self-designation."  In  some  cases  this  informa- 
tion was  adequate  for  classification  at  the  kind- 
of-business  group  level  but  not  for  detailed  kinds 
of  business.  (See  "Comparisons  of  the  1954 
and  1958  Censuses,"  above.) 

The  classifications  based  on  the  census  forms, 
on  the  other  hand,  reflect  the  information  on  the 
commodity  "composition"  of  the  establishment  as 
revealed  by  the  census  classification  inquiries. 
The  effect  of  the  two  different  sources  on  uni- 
formity of  classification,  as  reflected  in  the 
measurement  of  dollar  volume  of  sales  is  minor. 
In  total,  the  "nonemployer"  establishments  ac- 
count for  less  than   10  percent  of  retail  sales 
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and,  in  most  cases,  it  is  likely  that  the  "self- 
designated"  classification  would  be  consistent  with 
that  derived  from  more  comprehensive  information. 

The  data  in  this  report  for  two  major  SIC 
groups,  55  and  59,  have  been  subdivided,  making 
it  necessary  to  arrive  at  SIC  major  group  totals 
by  addition  (see  description  below  for  these  major 
groups).  In  addition,  data  for  that  part  of  SIC 
group  53  which  relates  to  nonstore  retailers 
are  not  included  in  this  report. 

Lumber,  Building  Materials,  Hardware,  Farm 
Equipment  Dealers  (SIC  Major  Group  52) 

Establishments  primarily  selling  lumber,  build- 
ing materials,  the  basic  lines  of  hardware,  paint, 
wallpaper,  glass,  electrical  supplies,  roofing  ma- 
terials, and  other  supplies  and  equipment  for  home 
construction.  Establishments  primarily  selling 
farm  equipment  are  also  included.  Establishments 
in  this  group  sell  to  contractors  as  well  as  to 
the  general  public. 

Hardware  stores  (SIC  5251).—  Establishments 
primarily  selling  a  number  of  basic  hardware 
lines,  such  as  tools,  builders'  hardware,  paint 
and  glass,  housewares  and  household  appliances, 
cutlery,  and  roofing  materials.  These  establish- 
ments may  also  sell  farm  implements. 

General  Merchandise  Group  (SIC  Major  Group  53, 
Except  For  "Nonstore  Retailers") 

This  group  includes  aU  establishments  within 
SIC  major  group  53— "General  Merchandise"  ex- 
cept for  "nonstore"  establishments. 

The  data  for  establishments  in  this  group  in 
the  1958  Census  of  Business  as  compared  with 
the  1954  Census  of  Business  are  affected  by  the 
treatment  in  1958,  of  leased  departments  as  parts 
of  the  establishment  within  which  they  operate 
rather  than  as  separate  establishments.  The 
data  for  department  stores  are  most  affected 
by  this  change. 

Department  stores  (SIC  531).— Establishments 
normally  employing  25  or  more  people  and  en- 
gaged in  selling  some  items  in  each  of  the  fol- 
lowing lines  of  merchandise: 

1.  Furniture,  home  furnishings,  appliances, 
radio  and  TV  sets 

2.  A  general  line  of  apparel  for  the  family 

3.  Household  linen  and  dry  goods 

An  establishment  with  total  sales  of  less  than 
$5,000,000,  in  which  sales  of  any  one  of  these 
groupings  is  greater  than  80%  of  total  sales, 
is  not  classified  as  a  department  store. 

An  establishment  with  total  sales  of  $5,000,000 
or  more  is  classified  as  a  department  store 
even    if    sales    of  one  of  the  groups  described 


above  is  more  than  80%  of  total  sales,  provided 
that  the  combined  sales  of  the  other  two  groups 
is  $500,000  or  more.  Relatively  few  stores 
are  included  in  this  classification  as  a  result 
of  this  special  rule  and  most  of  those  which  are 
would  otherwise  have  been  classified  in  the  ap- 
parel group  (SIC  major  group  56). 

Limited  price  variety  stores  (SIC  533).— Es- 
tablishments  primarily  selling  a  variety  of  mer- 
chandise in  the  low  and  popular  price  ranges, 
such  as  stationery,  gift  items,  women's  acces- 
sories, toilet  articles,  light  hardware,  toys,  house- 
wares, confectionery.  These  establishments  fre- 
quently are  known  as  "5  and  10  cent"  stores 
and  "5  centd  to  a  dollar"  stores,  although  mer- 
chandise is  usually  sold  outside  these  price  ranges. 

Classification  of  all  stores  in  this  category 
is  primarily  based  on  self-designation  by  the  store 
operators.  The  self -designation  was  supplemented 
by  the  addition  to  the  1958  Census  report  form 
of  a  question  on  food  sales,  the  answers  to  which 
resulted  in  removing  from  this  category  a  sig- 
nificant number  of  smaller  establishments  included 
under  this  heading  in  the  1954  tabulations. 

Food  Stores  (SIC  Major  Group  54) 

Establishments  primarily  selling  food  for  home 
preparation  and  consumption.  Establishments  pri- 
marily selling  prepared  food  and  drinks  for  con- 
sumption on  their  own  premises  are  classified 
as  "Eating  and  Drinking  Places"  (SIC  major 
group  58),  and  stores  primarily  engaged  in  selling 
packaged  beers  and  liquors  are  classified  sepa- 
rately as  "liquor  stores." 

Automotive  Dealers  (SIC  Major  Group  55, 
Except  554) 

NOTE:  This  group  does  not  include  estab- 
lishments primarily  engaged  in  selling  trucks 
and  motorized  industrial  equipment.  Such  es- 
tablishments are  included  in  the  Wholesale  Trade 
portion  of  the  Census  of  Business. 

Passenger  car  dealers,  franchised  and  non- 
franchised  (SIC  551,  552).— Establishments  pri- 
marily selling  new  automobiles,  or  new  and  used 
automobiles  and  trucks.  These  establishments 
frequently  operate  rep>air  shops  and  used  car 
lots  and  may  carry  stocks  of  replacement  parts, 
tires,  batteries,  and  automotive  accessories.  Used 
car  lots  and  repair  shops  operated  by  franchised 
dealers  are  not  recognized  as  separate  estab- 
lishments. Data  for  such  operations  are  con- 
solidated in  this  category  with  other  data  for 
franchised  passenger  car  dealers.  Establish- 
ments primarily  selling  used  cars  and  trucks  and 
not  holding  a  franchise  for  the  sale  of  new  pas- 
senger cars  are  also  included. 
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Tire,  battery,  accessory  dealers  (SIC  553).— 
Establishments  primarily  selling  new  automobile 
tires,  batteries,  automobile  seat  covers,  and  auto- 
mobile parts  and  accessories.  Establishments 
primarily  selling  used  merchandise  in  these  cate- 
gories are  classified  as  "secondhand  stores," 
(SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

Establishments  primarily  selling  gasoline  and 
other  automotive  petroleum  products.  Establish- 
ments called  garages  but  deriving  the  larger 
part  of  receipts  from  gasoline  and  oil  sales 
are  included. 

Apparel,  Accessory  Stores  (SIC  Major  Group  56) 

Establishments  in  this  group  are  primarily 
engaged  in  selling  clothing  of  all  kinds  and  re- 
lated articles  for  personal  wear  and  adornment. 
Not  included  in  this  group  are  the  establish- 
ments which  meet  the  criteria  for  department 
stores  or  general  merchandise  stores  (SIC  531 
and  part  of  5392),  even  though  most  of  their 
receipts  are  from  the  sale  of  apparel  and  ap- 
parel accessories . 

Men's,  boys'  apparel  stores,  custom  tailors  (SIC 
561  and  5671).- -Establishments  primarily  engaged 
in  selling  men's  and  boys'  outerwear  and  furnish- 
ings such  as  shirts,  hats,  underwear,  hosiery, 
etc.  Also  included  are  establishments  primari- 
ly engaged  in  the  making  and  selling  of  outer- 
wear to  individual  order  from  stocks  of  material 
carried  in  their  inventory. 

Women's  clothing,  specialty  stores  (SIC  562, 
563,  568).— Establishments  primarily  selling  wom- 
en's  apparel  and  apparel  accessories  of  all  types, 
including  women's  ready-to-wear  stores,  furriers, 
and  the  various  specialty  shops. 

Women's  ready-to-wear  stores  (SIC  562).— 
Establishments  primarily  selling  women's  and 
girls'  apparel.  Establishments  are  included  in 
this  category  provided  (1)  their  sales  of  all  types 
of  apparel  (except  as  noted  in  the  definition  for 
general  merchandise  group  stores)  account  for 
80%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
en's and  girls'  apparel  are  3  or  more  times  the 
sales  of  all  men's  and  boys'  apparel,  and  (3) 
sales  of  women's  and  girls'  coats,  suits,  and  dress- 
es are  at  least  one-third  of  sales  of  all  women's 
and  girls'  apparel.  Establishments  primarily 
selling  garments  made  to  customer  order  are  clas- 
sified as  custom  tailors  (SIC  567). 

Family  clothing  stores  (SIC  565).— Establish- 
ments  primarily  selling  clothing,  furnishings,  and 
accessories  for  men,  women,  and  children,  with- 
out specializing  in  any  one  line.  Establishments 
are  included  in  this  category  provided  (l)their 
sales   of  all  types  of  apparel  (except  as  noted  in 


the  definition  for  general  merchandise  group  stores) 
account  for  80%  or  more  of  their  total  sales, 
(2)  sales  of  all  women's  and  girls'  apparel  items 
are  not  more  than  3  times  the  sales  of  all  men's 
and  boys'  items,  and  (3)  the  sales  of  all  men's 
and  boys'  apparel  items  are  not  more  than  3 
times  the  sales  of  all  women's  and  girls'  apparel 
items. 

Shoe  stores  (SIC  566).— Establishments  primarily 
selling  shoes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  family  shoe  stores;  and  chil- 
dren's, juveniles'  shoe  stores. 

Furniture,  Hortie  Furnishings,  Equipment  Stores 
(SIC  Major  Group  57) 

Establishments  primarily  selling  merchandise 
used  in  furnishing  the  home,  such  as  furniture, 
floor  coverings,  draperies,  glass  and  chinaware, 
domestic  stoves,  refrigerators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radio 
and  TV  sets.  Also  included  are  musical  instru- 
ment stores  and  music  and  record  shops,  kinds 
of  business  which  in  the  1954  Census  of  Busi- 
ness were  included  in  the  group  "Other  Retail 
Stores."  Antique  stores,  which  in  the  1954  Census 
were  included  in  this  group  are  now  included  with 
"Other  Retail  Stores." 

Furniture  stores  (SIC  5712).— Establishments 
primarily  selling  household  furniture,  mattresses, 
springs,  and  other  sleep  equipment.  Also  included 
in  this  classification  are  establishments  selling 
household  appliances,  record  players,  and  radio 
and  TV  sets,  provided  the  receipts  from  sales 
of  furniture  and  sleep  equipment  exceed  those 
from  sales  of  the  other  commodity  lines  named. 

Other  home  furnishings  stores  (SIC  571  except 
5712).— Establishments  primarily  selling  home  fur- 
nishings  other  than  household  furniture,  mat- 
tresses, springs,  and  other  sleep  equipment.  In- 
cluded are  stores  primarily  engaged  in  selling 
such  lines  of  home  furnishings  as  floor  coverings; 
drapery,  curtains,  slip  covers,  upholstery  materi- 
als; china,  glassware,  metalware;  lamps  and  lamp- 
shades, blinds  and  window  shades;  etc. 

Household  appliances,  radio,  TV  stores  (SIC 
572  and  5732). -Establishments  primarily  engaged 
in  selling  household  appliances  (such  as  electric  and 
gas  refrigerators,  stoves,  vacuum  cleaners,  wash- 
ing machines  and  dryers,  freezers,  electric  irons, 
percolators,  hot  plates,  etc.)  and  radios,  television 
sets,  and  record  players.  The  retail  establishments 
(primarily  engaged  in  the  sale  of  electric  and  gas 
appliances  for  household  use)  operated  by  public 
utility  firms  are  included  in  this  category. 

Music  stores  (SIC  5733).— Establishments  pri- 
marily  selling  musical  instruments  such  as  organs, 
pianos,  horns,  stringed  instruments,  drums,  xylo- 
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phones,  etc.   Also  those  establishments  primarily 
selling  phonograph  records  and  albums. 

Eating  Places  (SIC  5812) 

Establishments  primarily  engaged  in  selling 
prepared  foods  and  drinks  for  consumption  on  their 
own  premises. 

Drinking  Places  (SIC  5813) 

Establishments  primarily  engaged  in  selling 
drinks,  such  as  beer,  ale,  wine,  liquor,  and  other 
alcoholic  beverages  for  consumption  on  their  own 
premises. 

Drug   Stores,  Proprietary   Stores  (SIC  591) 

Establishments  which  sell  prescriptions,  drugs, 
or  proprietary  medicines  in  combination  with  lines 
such  as  cosmetics,  toiletries,  tobacco,  magazines 
and  books,  and  novelty  merchandise.  Those  stores 
which  sell  prescriptions  are  classified  as  drug 
stores,    the    remainder    as    proprietary    stores. 

Other   Retail   Stores    (SIC  N4ajor  Group  59, 
Except  SIC  591) 

Liquor  stores  (SIC  592),  also  government-oper- 
ated liquor  stores  (SIC  Major  Group  92  and  93).— 
Establishments  primarily  selling  packaged  alco- 
holic beverages  such  as  ale,  beer,  wine,  and  whisky 
for  consumption  off  the  premises.  Liquor  stores 
operated  by  States,  counties,  and  municipalities 
are  included.  Stores  primarily  selling  prepared 
drinks  for  consumption  on  the  premises  are  not 
included  in  this  category  but  are  classified  with 
drinking  places  (SIC  5813). 

Book  stores  (SIC  5942).  — Establishments  pri- 
marily selling  new  books  and  periodicals. 

Stationery  stores  (SIC  5943).  —  Establishments 
primarily  selling  stationery  items,  such  as  writing 


paper,  tablets,  accounting  forms,  legal  forms, 
greeting  cards,  post  cards,  and  school  and  office 
supplies. 

Sporting  goods  stores  (SIC  5952). -Establish- 
ments primarily  selling  a  general  or  specialized 
line  of  sporting  goods  and  equipment  for  hunting, 
camping,  fishing,  skiing,  riding,  tennis,  golf,  and 
other  sports,  and  gymnasium  and  playground  equip- 
ment. 

Bicycle  shops  (SIC  5953).  — Establishments  pri- 
marily selling  bicycles  and  bicycle  parts  and 
accessories. 

Jewelry  stores  (SIC  597).  — Establishments  pri- 
marily  selling  any  combination  of  the  lines  of 
jewelry,  such  as  diamonds  and  other  precious 
stones;  rings,  bracelets  and  brooches;  sterling  and 
plated  silverware;  and  watches  and  clocks. 

Florists  (SIC  5992) .- Establishments  primarily 
selling  cut  flowers  and  growing  plants .  Greenhouses 
and  nurseries  are  not  included  in  the  Census  of 
Business. 

DATA  FOR  MAJOR  RETAIL  CENTERS 

Due  to  the  relatively  small  number  of  establish- 
ments in  the  Major  Retail  Centers,  sales  figures 
are  shown  only  for-- 


1. 

2. 


3. 


4. 


Retail  stores,  total. 

Convenience  goods  stores,  i.e..  Food  stores 
(SIC  54),  Eating  and  drinking  places  (SIC  58), 
and  Drug,  proprietary  stores  (SIC  591). 
Shopping  goods  stores,  i.e..  General  mer- 
chandise stores  (SIC  53  pt.).  Apparel, 
accessory  stores  (SIC  56),  and  Furniture, 
home  furnishings,  equipment  stores  (SIC  57). 
All   other    retail  stores  (SIC  52,  55,  599). 


BUREAU  OF  THE  CENSUS  CURRENT  BUSINESS  REPORTS 


Reports  are  issued  monthly  showing  national  and  regional  estimates,  by  kind  of  'business,  of  the  dollar  volume 
of  retail  sales,  and  of  trends  in  selected  standard  metropolitan  statistical  areas.  Monthly  reports  also 
are  issued  providing  national  dollar  volume  estimates  of  wholesalers '  sales  by  kind  of  business  as  well  as 
sales  and  inventory  trends  and  stock-sales  ratios  by  kind  of  business  and  by  geographic  division.  Other 
current  business  reports  include  the  seasonal  Canned  Food  Report  and  the  quarterly  press  release  on  Green 
Coffee  Inventories  and  Roastlngs. 


CURRENT  RETAIL  TRADE 


ADVANCE  RETAIL  SALES  REPORT 

Issued  on  the  10th  of  the  month  following  the  month 
covered.  Advance  monthly  estimates  of  retail  dollar 
sales  volume  in  the  United  States,  for  major 
kind -of -business  groups  and  for  all  kinds  of  busi- 
ness combined,  collected  from  a  subsample  of  the 
Census  Bureau's  retail  trade  reporting  panel.  In- 
formation for  previous  months  is  shown  both  unad- 
justed and  adjusted  for  seasonal  and  trading  day 
differences.      (Year's  subscription,  $1.00) 


MONTHLY  RETAIL  TRADE  REPORT 

Estitfiated  monthly  dollar  sales  volume  (with  coirrpari- 
sons  for  previous  months)  of  all  retail  stores  and 
of  those  organizations  operating  11  or  more  retail 
stores — United  States  by  kind  of  b\isiness .  Also 
estimated  monthly  sales  of  stores  of  organizations 
operating  1  to  10  retail  stores--Cens\is  regions  by 
kind  of  bxisiness;  weekly  sales  during  current  month 
of  grocery  store  firms  operating  11  or  more  retail 
stores;  and  percentage  changes  in  sales  of  stores  of 
organizations  operating  1  to  10  stores — selected 
standard  metropolitan  statistical  areas,  all  kinds 
of  retail  business  combined.  (Year's  subscription, 
including  Annual  Retail  Trade  Report,   ll.OO) 


ANNUAL  RETAIL  TRADE  REPORT 

Estimates  of  sales  of  all  retail  stores  and  those  of 
organizations  operating  11  or  more  retail  stores. 
United  States  and  Census  regions,  by  kind  of  busi- 
ness. Year-end  merchandise  Inventories,  sales - 
inventory  ratios,  and  accounts  receivable  balances 
held  by  retailers,  by  kind  of  business.  United 
States.  (Included  with  subscription  to  Monthly 
Retail  Trade  Report  -See  above.) 


CURRENT  WHOLESALE  TRADE 


MONTHLY  WHOLESALE  TRADE  REPORT 

Sales  and  inventory  trends  and  stock-sales  ratios  of 
merchant  wholesalers  are  shown  for  about  45  kinds  of 
business  at  the  United  States  level  and  for  about  14 
kinds  of  b\isiness  by  geographic  division.  Percent 
change  in  sales  and  inventories,  from  preceding 
month  and  from  same  month  preceding  year,  and  sales 
for  year-to-date  from  preceding  year-to-date  period. 
Stock-sales  ratios,  current  month,  preceding  month, 
and  same  month  preceding  year.  Monthly  estimates  of 
dollar  sales  volume  are  included  for  most  kinds  of 
business.      (Year's  subscription  $1.00) 


OTHER  CURRENT  BUSINESS  REPORTS 

CANNED  FOOD  REPORT 

Total  stocks  of  canners  and  wholesale  distributors,. 
including  warehouses  of  retail  multiunit  organiza- 
tions, of  specified  canned  foods  (vegetables,  fruits, 
juices,  fish),  32  items  as  of  January  1.  Total  ac- 
tual cases,  all  sizes  combined;  for  January  1,  sizes 
number  10  or  larger  (institutional  sizes)  are  shown 
separately.  Current  and  comparable  previous  year 
information.  Canners'  stock,  supplied  by  canners' 
associations,  shown  as  available.  Also  canners' 
carryover,  pack,  and  total  supply  from  beginning  of 
season,  and  total  supply  for  two  previous  seasons. 
Reports  issued  as  of  January  1,  April  1,  June  1, 
July  1,  and  November  1.  (Season's'  subscription,  5 
reports,  $.50) 


GREEN  COFFEE  INVENTORIES  AND  ROASTINGS 

Estimates  of  green  coffee  inventories  held  by 
roasters,  importers,  and  dealers,  as  of  the  end  of 
each  quarter,  roas tings  and  iii5)orts  of  green  coffee, 
as  well  as  the  amount  of  green  coffee  roasted  for 
soluble  use,  during  each  quarter,  comparable  data 
for  previous  years.  (Quarterly  press  release,  free) 


For  order  forms  or  further  Information  on  any  Current  Business  Report  series,  consult  the  nearest 
Department  of  Commerce  Field  Office  or  write  to  the  Bureau  of  the  Census,  Washington  25,  D.  C, 


PUBLICATION  PLAN  FOR  THE  1958  CENSUS  OF  BUSINESS 


The  1958  Census  of  Business 'consists  of  three  major  trade 

'  segments— retail  trade,  wholesale  trade,  and  selected  service 

trades.    The  final  results  of  the  1958 Census  are  published  in 

the  form  of  separate  report  series  for  each  of  these  trade 

segments  and  a  separate  report  for  public  warehouses.  These 

!  report  series  will  supersede  the  preliminary  reports. 

The  1958  Business  Census  report  series  for  retail  trade, 
'  wholesale  trade,  and  selected  services  will  consist  of  two 
parts— (1)  Area  Reports,  and  (2)  Subject  Reports.  For  re- 
tail trade  and  hotels  and  motion  picture  theaters,  a  third 
series  of  reports  relating  to  the  Central  Business  Districts 
of  large  metropolitan  centers  will  also  be  issued. 

I  Subsequent  to  the  issuance  of  final  reports,  findings  of  the 
1958  Census  will  be  consolidated  and  issued  as  Census  vol- 
umes. Announcements  concerning  the  report  series  and  the 
volumes  may  be  obtained  by  writing  to  the  Bureau  of  the  Cen- 

li  sus,  Wasliington  25,  D.  C. 

The  above  report  series  do  not  cover  Puerto  Rico,  results 
J  for  which  will  be  issued  separately. 

j     THE  RETAIL  TRADE  REPORT  SERIES 

Following  are  brief  descriptions  of  the  report  series  for 
j!  retail  trade: 
'i 
I  Area  Reports 

'I       A  separate  report  for  each  State,  the  District  of  Columbia, 
I  Alaska,  Hawaii,  Virgin  Islands,  Guam,  and  continental  United 
States  showing,  by  kind  of  business,  data  on  number  of  es- 
,    tablishments,  sales  for  the  year,  payroll  for  the  year,  pay- 
I   roll  and  number  of  paid  employees  for  the  workweek  ended 
I    nearest  November  15,  1958,  and  number  of  proprietors.    De- 
tailed kind-of-business  data  are  provided  for  the  State,  for 
I   each  standard  metropolitan  statistical  area,  for  each  large 
county,    and   for  each  large  city.     In  addition,  data  for  less 
detailed  kind-of-business  groupings  are  shown  for  all  coun- 
1    ties  and  for  each  city  of  2,500  or  more  inhabitants.    The  re- 
ports for  the  New  England  States  will  also  include  data  for 
those  towns  which  in  the  latest  Census  had  an  urban  concen- 
tration of  2,500  or  more  inhabitants  as  well  as  all  those  with 


a  total  population  of  10,000  or  more.  The  Pennsylvania  and 
New  Jersey  reports  provide  data  for  townships  and  towns 
having  a  population  of  10,000  or  more  at  the  latest  Census. 
The  number  of  kinds  of  business  for  which  figures  are  pub- 
lished will  vary  according  to  the  number  of  establishments 
in  the  area. 

Siibject  Reports 

These  reports  provide  data  for  such  subjects  as  sales-size 
of  establishment,  employment- size  of  establishment,  legal 
form  of  organization,  and  single  units  and  multiunits  as  well 
as  for  a  number  of  special  subjects  applicable  to  particular 
trades  or  groups  of  trades.  They  will  include  detailed  sta- 
tistics by  kind  of  business  for  the  United  States  as  a  whole 
and  for  standard  metropolitan  statistical  areas  and  States, 
with  cross-classification  by  related  subjects. 

Trade  Reports 

This  series  assembles  data  for  a  particular  trade  or  group 
of  related  trades.  The  data  for  the  most  part  are  assembled 
from  the  area  and  subject  reports.  The  trades  covered  in  a 
specific  trade  report  are  not  limited  to  those  in  a  specific 
industry  division,  such  as  retail  trade,  but  may  include  trades 
in  any  of  the  industry  divisions  covered  by  the  1958  Census  of 
Business. 

Central  Business  District  Reports 

A  report  will  be  provided  for  each  of  a  nunaber  of  large 
metropolitan  cities,  with  data  presented  by  kind  of  business. 
Includes  general  statistics  (establishments,  sales,  and  annual 
payroll)  by  kind  of  business  for  the  central  business  district, 
the  central  city,  the  central  city  exclusive  of  the  central 
business  district,  the  standard  metropolitan  statistical  area, 
and  the  standard  metropolitan  statistical  area  exclusive  of 
the  central  business  district.  In  addition,  for  a  number  of 
the  larger  metropolitan  areas,  statistics  are  published  for 
major  business  centers  outside  the  central  business  district. 
Although  these  reports  are  designed  primarily  to  present  in- 
formation for  retail  trade,  they  will  also  include  data  for 
two  service  businesses  hotels  and  motion  picture  theaters. 
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PREFACE 


AUTHORITY  AND  SCOPE 

The  1958  Census  of  Business  along  with  the  1958  Censuses 
of  Manufactures  and  Mineral  Industries  was  required  by  law 
under  13  U.S.C.,  sections  131  and 224.  These  censuses  covered 
businesses  operated  in  the  continental  United  States,  Alaska, 
Hawaii,  Guam,  and  the  Virgin  Islands.  A  separate  Census  of 
Business  and  Manufactures  for  1958  was  also  conducted  in 
Puerto    Rico    jointly    with    the  Commonwealth  Government. 

The  1958  Census  of  Business  covered  retail  trade,  wholesale 
trade,  selected  services,  and  public  warehousing.  This  report 
provides  findings  for  retail  stores  in  selected  central  business 
districts  and  in  major  retail  centers;  and  for  hotels  and  motion 
picture  theaters  in  the  selected  central  business  districts. 

AREAS  COVERED 

Each  of  the  reports  in  this  series  covers  a  separate  standard 
metropolitan  statistical  area  and  Includes  data  for  the  central 
business  district  (or  central  business  districts)  in  the  specified 
standard  metropolitan  statistical  area,  as  well  as  for  each  Cen- 
8U8-dellneated  major  retail  center  (MRC)  located  in  the  same 
standard  metropolitan  statistical  area  (SMSA).  The  nuniber  of 
MRC  8  for  which  data  are  shown  in  a  single  SMSA  vary  from 
none  to  about  two  dozen.  The  entire  series  of  reports  covers 
97  SMSA's,  and  provides  data  for  109  CBD's  and  some  500 
MRC's. 

DEUNEATION  OF  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

Because  many  large  cities  had  no  officially  defined  area 
representing  their  "Central  Business  District,"it  was  necessary 
for  the  Bureau  of  the  Census  prior  to  the  1954  Census  of 
Business  to  arrange  for  the  delineation  of  such  districts  before 
a  program  to  tabulate  Census  data  for  them  could  be  imple- 
mented. The  delineation  of  central  business  districts  was  ac- 
complished with  the  cooperation  of  the  Census  Tract  Conrunittees 
in  the  large  cities  included  in  the  central  business  district  (CBD) 
program.  In  their  work  on  the  CBD's  the  Census  Tract  Com- 
mittees obtained  the  representation  of  a  variety  of  local 
interests,  such  as  business  firms  and  associations,  newspapers, 
planning  agencies,  welfare  organizations,  local  governmental 
bodies,  etc.  Central  business  districts  have  been  delineated  only 
in  those  cities  of  100,000  or  more  inhabitants  (according  to  the 
1950  Census  of  Population  or  a  subsequent  special  census  prior 
to  1959)  in  which  there  was  a  local  Census  Tract  Committee 
recommendation  for  such  an  area  in  response  to  an  inquiry  from 
the  Census  Bureau. 

The  objective  of  the  CBD  program  was  stated,  as  follows,  in 
a  lener  from  the  Director  of  the  Census  Bureau  to  the  Census 
Tract  Committees: 

"The  primary  objective  of  this  operation  is  to  provide  a 
basis  for  comparing  changes  in  business  activity  in  the  Cen- 
tral Business  District  with  those  in  the  remainder  of  the 
metropolitan  area  or  of  the  central  city." 

Because  there  are  no  generally  accepted  rules  for  determining 
what  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 
did  not  provide  .rigid  specifications  for  defining  the  CBD  but  (1) 
provided  a  general  characterization  of  the  CBD,  describing  it  as 
"an  area  of  very  high  land  valuation,  an  area  characterized  by  a 
high  concentration  of  retailbusinesses,  offices,  theaters,  hotels, 
and  "service"  businesses,  and  an  area  of  high  traffic  flow";  and 
(2)  required  that  the  CBD  ordinarily  should  be  defined  to  follow 


existing  tract  lines,  i.e.,  to  consist  of  one  of  more  whole  Census 
tracts.  The  emphasis  put  on  tracts  was  based  on  the  anticipation 
that  other  Census  statistics  than  those  derived  from  the  Census 
of    Business    might    conveniently    be    tabulated    for  CBD's. 

It  was  recognized  that  the  tract  basis  for  CBD's  might 
lead  to  the  inclusion  of  some  land  area  not  properly  within 
a  strictly  defined  CBD  or  to  the  exclusion  of  a  small  por- 
tion of  what  should  be  in  the  CBD.  It  was  believed  that  this 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnitudes  being  measured.  Provision,  however,  was  made 
for  splitting  tracts  where  a  serious  problem  was  encountered. 
The  use  of  tract  lines  for  boundaries  also  was  consistent  with 
the  desire  to  keep  CBD  boundaries  constant,  in  order  to  maxi- 
mize the  value  of  comparisons  over  time.  Although  it  was 
recognized  that  the  CBD  strictly  defined  would  tend  to  change 
over  time,  it  was  felt  that  the  inexactitude  resulting  from  the 
use    of   fUed    boundaries    would    not    prove  to  be  serious. 

In  some  cities  where  there  had  been  a  previously  established 
central  business  district  or  similar  area  which  substantially 
corresponded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  in 
the  Bureau's  CBD  program. 

Data  for  a  total  of  95  CBD's  were  provided  in  the  1954 
Census  of  Business.  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  in  97  standard  metropolitan  statistical 
areas.  A  number  of  cities  have  made  minor  changes  in  the 
boundaries  of  their  CBD's  due  mainly  to  revisions  in  tract 
boundaries.  In  only  one  city,  Minneapolis,  has  a  previously 
defined  CBD  been  significantly  changed. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  and  data  from  them  have  been  tabulated,  as  part  of 
the  1958  Census  of  Business  program.  The  major  retail  cen- 
ters (MRC's)  were  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metropolitan  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  thennselves)  which  Include 
a  major  general  merchandise  store— usually  a  department 
store.  MRC's  were  not  delineated  if  the  publication  of  data 
for  them  would  result  in  violation  of  Census  rules  prohibiting 
disclosure  of  information  for  individual  firms. 

MRC's  include  not  only  the  planned  suburban  shopping  center 
but  also  the  older  string  street  and  neighborhood  developments 
which  meet  the  above  prerequisites.  Frequently  the  boundaries 
of  a  single  MRC  include  stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the  planned  portion. 
In  general  the  boundaries  of  the  MRC's  have  been  established 
to  include  all  adjacent  blocks  containing  at  least  one  store  in 
the  general  merchandise,  apparel,  or  furniture -appliance 
groups  of  stores,  and  where  a  planned  center  is  involved  in- 
clude all  of  the- center. 

In  those  cities  within  the  standard  metropolitan  statistical 
areas  (SMSA's)  covered  by  this  series  of  reports  which  were 
not  of  sufficient  size  to  qualify  for  the  delineation  of  a  central 
business  district,  no  MRC's  were  delineated  unless  at  least  two 
such  centers  could  be  defined. 


For  explanation  of  procedures  and  definitions,  see  Appendix. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  1.— RETAIL  STORES  AND  SEI£CTED  SERVICE  ESTABLIStMENTS: 

CENTRAL  BUSINESS  DISTRICT  OF  SPOKANE 


1958  AND  1954 


Establlslmenta,  Sales,  Annual  Payroll,  and  Bnployees, 

by  Kind  of  Business 

Kind  of  business 

1958^ 

1554^ 

SIC  code 

Estab- 
lish- 
ments^ 

(nvmber) 

Sales 2 
($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid  employees, 

workweek  ended 

nearest  Nov.  15 

Estab- 
lish- 
ments* 

(number) 

Sales 2 
($1,000) 

Payroll, 
entire 

Total 
(nunber) 

Full 
workweek 

(nvmber) 

year 
($1,000) 

RETAIL  STORES 
Retail  stores,  total^ 

554 

12 
3 
9 

15 
5 

5 
5 

39 

31 

30 

88 

32 
31 
20 

1 
22 

2 

50 
15 
14 

21 

158 
86 
72 

20 

111 
6 
8 
9 
17 
8 
3 

81 
8 

137,710 

2,050 

(D) 

1,924 

48,095 

42,183 

5,450 

462 

3,817 
34,036 

2,337 

13,172 

3,072 
6,032 
5,396 

(D) 
3,340 

(D) 

8,575 

4,914 

806 

2,855 

7,917 
5,202 
2,715 

5,804 

11,907 
(D) 
391 
1,373 
3,353 
564 
282 

8,642 
791 

20,482 

309 
(D) 
288 

7,891 

6,832 

1,003 

56 

276 
3,968 

281 

2,108 

543 
984 
892 
(D) 
481 
(D) 

1,411 
779 
158 

474 

1,873 

1,524 

349 

752 

1,613 
(D) 

63 
187 
526 
109 

26 

3,104 
209 

6,775 

133 
(D) 
127 

2,735 

2,225 

487 

23 

107 

1,035 

92 

687 

139 
353 
305 
(D) 
144 
(D) 

329 

158 

42 

129 

881 
693 
188 

202 

574 
(D) 

22 
132 
161 

39 
7 

1,384 
75 

5,844 

122 
(D) 
116 

2,234 

1,922 

289 

23 

91 
989 

73 

590 

115 
316 
278 
(D) 
111 
(D) 

298 

146 

38 

114 

765 
610 
155 

178 

504 
(D) 

20 
120 
148 

33 
6 

1,240 
65 

633 

17 

1 

16 

13 
5 
5 

.3 

52 
36 
23 

no 

24 
33 
17 
2 
32 
15 

56 
14 
12 

28 

180 
97 
83 

22 

124 

3 

6 

12 

24 

10 

2 

78 
8 

134,574 

1,445 
(D) 
(D) 

42,557 

37,149 

5,152 

256 

4,418 
33,875 

2,038 

14,606 

4,090 
6,145 
5,006 

(D) 
3,007 

771 

8,040 

3,759 

859 

3,398 

10,030 
6,870 
3,170 

5,178 

12,387 
(D) 
224 
1,629' 
3,020 
455 
(D) 

7,499 
(D) 

19,292 

52 

Lumber,  building  materials,  hardware, 
f  ann  equipment  dealers 

144 

5251 

Hardware  stores 

(D) 

52  ex.  5251 

Other 

(D) 

53  part^ 
531 

General  merchandise  group  stores-* 

Department  stores 

6,573 
5,650 

533 

Tilmi  ted  pr1  ce  var  1  ety  stores 

906 

539 
54 

Other  general  merchandise  stores 

Food  stores 

17 
377 

55  ex.  554 

Automotive  deeilers 

4,104 

554 

Gasoline  service  stations 

313 

56 

Ajtparel,  accessory  stores , , 

2,219 

561,  567 

Men's,  boys'  apparel  stores,  custan 
tailors  * 

643 

562,563,568 
562 

Women's  clothing,  specialty  stores.... 
Ready-to-wear  stores' 

941 
772 

565 

Family  clothing  stores' 

(D) 

566 

Shoe  stores 

416 

564,  569 

Other  apparel  stores 

(D) 

57 

Furniture,  hone  furnishings,  equlpnent 
stores 

1,214 

5712 

Fumltui^  stores* 

529 

5713-15,  19 
572,  573 

Other  heme  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

181 
504 

58 

Eating,  drinking  places 

2,373 

5812 

Eating  places 

1,847 

5813 

Drinking  places 

526 

591 

Drug  stores,  proprietary  stores 

657 

59  ex.  591 

Other  retail  stores* 

1,318 

592 

Liquor  stores 

(D) 

594 

Book,  stationery  stores 

21 

595 
597 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

300 
429 

5992 

Florists 

65 

5996 
7011,  7012 

Camera,  photographic  supply  stores .... 

SKT.FOTED  SERVICES 
Hotels 

(D) 
2,813 

7S3 

Motion  picture  theaters 

(D) 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (MA)  Not  available.    ...  Represents  zero. 

•"■Sales  of  leased  departments  are  incorporated  with  main  store  sales  In  1958.  In  1954  each  leased  department  was  separately 
counted  and  separately  classified  in  accordance  with  its  own  kind  of  bxosiness.  The  effect  on  comparability  is  greatest  for  general 
merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56),  The  1954  sales  of  leased  departments  located  in  general 
merchandise  stores  but  elsewhere  classified  were  $954,000  ,  of  which  $410,000  was  included  with  apparel,  accessory  stores. 
This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

*A11  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments ^rtilch  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "anployer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.591)  not  covered  in  any  of  the  lines  below. 


SPOKANE,  WASH.,  AREA 


Table  2.— RETAIL  STOHES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  195-4 

CITY  OF  SPOKANE 

Establishments,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


52 

5251 

52  ex.  5251 

53  part' 
531 

.533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


70U,  7012 
783 


Kind  of  business 


RETAIL  STORES 

Retail  stores,  total' 

Lumber,  building  materials,  hardvare, 
faun  equipment  dealers ■,,,,,,,,,,,,,,, 

Hardware  stores. 

Other 

General  merchandise  group  stores' 

Department  stores 

Liiiited  price  variety  stores 

Other  general  merchandise  stores..... 

Food  stores , 

Automotive  dealers , 

Gasoline  service  stations , 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors  

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores , 

Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores* , 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places........ ....... 

Eating  plac es 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic   sv5)ply  stores.. 


SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


1958' 


Estab- 
lish- 
ments^ 


(number) 


1,863 


108 
29 
79 

47 

5 

23 

17 

303 


129 

39 
46 
21 

6 
30 

4 


129 
41 

25 

60 

390 
257 
133 

73 

261 

9 

11 

19 

36 

18 

3 


Sales^ 


($1,000) 


300,732 

16,4B2 

4,506 

11,976 

51,524 

42,183 

7,499 

1,802 

74,371 

49,712 

17,805 

16,222 

(D) 
6,474 

(D) 
1,980 

(D) 

317 


15,104 
7,777 
1,713 

5,614 

17,905 

12,626 

5,279 

12,338 

29,319 

5,953 

631 

1,526 

3,434 

855 

300 


,981 
925 


Payroll, 

entire 

year 


($1,000) 


35,825 

2,057 

478 

1,579 

8,307 

6,832 

1,308 

167 

5,324 

5,150 

1,503 

2,433 

(D) 
1,025 
(D) 
238 
(D) 
45 


2,257 

1,171 

279 

807 

3,993 

3,357 

636 

1,624 

3,177 
220 

72 
209 
(D) 
150 

26 


(D) 
(D) 


Paid  employees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


12,004 


580 
142 
438 

2,946 

2,225 

641 

80 

1,733 

1,323 

585 

784 

(D) 
366 

CD) 
82 

(D) 
17 


553 

247 

71 

235 

1,962 
1,655 

307 

477 

1,061 
63 
26 
143 
(D) 
58 
7 


(D) 
(D) 


10,052 


513 
131 
382 

2,405 

1,922 

408 

75 

1,262 

1,269 

440 

677 

(D) 
332 
(D) 

73 
(D) 

15 


502 
221 

66 

215 

1,620 

1,378 

242 

423 

941 
62 
23 
131 
(D) 
47 
6 


1954^ 


Estab- 
lish- 
ments ^ 


(number) 


(D) 
(D) 


1,877 


369 

115 

244 

137 

25 
44 
22 
5 
41 
20 


144 
25 
21 

78 

369 

219 
150 

73 

289 

4 

9 

24 

39 

14 

3 


Sales' 


($1,000) 


265,474 

13,221 

2,268 

10,953 

45,836 

37,149 

6,306 

2,381 

58,966 

42,919 

13,791 

15,756 

(D) 
6,473 
(D) 
738 
(D) 
(D) 


16,056 
6,992 

(D) 

7,322 

17,734 

12,158 

5,576 

8,505 

32,690 

4,322 

(D) 

1,976 

3,235 

620 

(D) 


7,723 
1,618 


Payroll, 
entire 
year 


($1,000) 


(D) 

1,361 

220 

1,141 

6,954 

5,650 

1,055 

249 

3,732 

4,758 

1,283 

2,316 

(D) 
971 
(D) 
121 

(D) 
(D) 


2,255 
928 
(D) 

(D) 

3,860 

3,080 

780 

(D) 

4,019 
112 
(D) 
311 
(D) 
91 
(D) 


(D) 
333 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero, 

^Sales  o  f  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately  counted 
and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchan- 
dise stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments vrtiich  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  sellinc,  merchandise  vending  machine  operators)  part  of  SIC  53. 
1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  In  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  3.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 

SPOKANE  STANDARD  METROPOLITAN  STATISTICAL  AREA 

Establlslments,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958  ^^ 


Estab- 
lish- 
ments* 


(number) 


Sales 2 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  employees, 

vorlcweek  ended 

nearest  Nov.   15 


Total 
(number) 


Full 
worlfweek 

(number) 


19541 


Estab- 
lish- 
ments* 


(number) 


Sales'* 


($1,000) 


52 

5251 

52  ex.  5251 

53  part' 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total' , 

Lumber,  building  materials,  hardware, 

f ana  equipnent  dealers 

Hardware  stores 

Other , 

General  merchandise  group  stores' 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores.... 

Food  stores 

Automotive  dealers 

Gasoline  service  stations 

i^arel,  accessory  stores 

Men's,  boys'  apparel  ptores,  custom 

tailors* 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores* 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  ^pliance,  radio,  TV, 
music  stores 

Eating,  drinUng  places 

Eating  places 

DrinUng  places 

Drug  stores,  prqprietaiy  stores. ...... 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores , 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  s>5)ply  stores,. 

SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


2,311 

149 

47 
102 

72 

5 

29 

26 

378 

143 

391 

144 

41 
49 
23 
13 
31 
6 


156 
52 
30 

74 

476 
321 
155 


314 
13 
11 
28 
42 
18 
3 


100 
17 


350,867 

21,656 

5,750 

15,906 

53,516 

42,183 

7,804 

(D) 

87,251 

62,822 

22,582 

17,068 

3,766 
6,609 
5,701 
2,470 
3,762 
(D) 


17,094 
9,067 
1,760 

6,267 

20,698 

14,586 

6,112 

13,596 

34,584 

6,855 

631 

2,000 

3,525 

855 

300 


,9,504 
1.439 


40,207 

2,528 

567 

1,961 

8,461 

6,832 

1,337 

292 

6,148 

6,389 

1,874 

2,492 

606 
1,042 
935 
271 
528 
(D) 


2,516 

1,358 

281 

877 

4,454 

3,722 

732 

1,730 

3,615 

5,135 

72 

251 

502 

150 

26 


3,380 
(D) 


13,317 

704 
170 
534 

3,019 

2,225 

654 

140 

1,970 

1,548 

735 

814 

160 
375 
325 
99 
163 
(D) 


639 

305 

71 

263 

2,197 

1,849 

348 

515 

1,176 

77 

26 

157 

164 

58 

7 


■1,509 

(D) 


11,165 


628 
156 
472 

2,466 

1,922 

419 

125 

1,433 

1,484 

550 

704 

133 
340 
297 
89 
127 
(D) 

582 

277 

66 

239 

1,818 

1,540 

278 

451 

1,049 

76 

23 

143 

147 

47 

6 


1,351 
(D) 


2,286 


305,791 


136 
44 
92 

18,497 

3,546 

14,951 

71 

5 

36 

30 

47,135 

37,149 

6,570 

3,416 

44S 

70,^28 

137 

51,927 

326 

18,478 

JA8 

16,265 

27 
47 
24 
9 
42 
21 

4,344 
6,579 
5,312 

927 
3,525 

856 

154 
31 
23 

17,383 
7,907 
1,490 

86 

7,548 

441 
265 
176 

20,218 

13,846 

6,372 

91 

9,567 

324 

8 

9 

28 

45 

14 

3 

35,893 
5,184 
(D) 
(D) 
3,337 
620 
(D) 

89 

17 


8,155 
2,122 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (HA)  Not  available.    ...  Represents  zero. 

^Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately  counted 
and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchan- 
dise stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

*A11  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


SPOKANE,  WASH.,  AREA 

Tal)le  4.— RETAIL  ^TORES  AND  SELECTED  SERVICE  ESTABLISIWENTS— PERCENT  CHANCE  IN  SALES,  1954  TO  1958 

CENTRAL  BUSINESS  DISTRICT  OF  SPOKANE,  THE  ENTIRE  CITl',  AND  SPOICANE  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


52 

5251 

52  ex.  5251 

53  part^ 
531 
533 
539 


55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 
5713-15,  19 
572,  573 

58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


7011,  7012 
783 


KinA   of  business 


RETAIL  STOKES 
Retail  stores,  total^ 


Lumber,  building  materials,  hardware,  farm  equijanent 

dealers 

Hardvare  stores 

Other 


General  merchandise  group  stores  . . 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Percent  change^ 


CentrcQ. 

business 

district 


Food  stores. 


Autcnotive  desLlers. ....... 

GaBOline  service  stations. 


Apparel,  accessory  stores 

Men's,  bays'  apparel  stores,  custom  tailors*. 
Women's  clothing,  specialty  stores........... 

Ready-to-wear  stores'. 

Family  clothing  stores' ...................... 

Shoe  stores. 

Other  apparel  stores ., 


Furniture,  home  furnishings,  equipment  stores.. 
Furniture  stores^ 

Other  home  furnishings  stores' 

Household  appliance,  radio,  TV,  music  stores. 


Eating,  drinking  places 

Eating  places. 

nrlnMng  places...... 


Drug  stores,  proprietary  stores...... 

Other  retail  stores^ ................. 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores..... 

Jewelry  stores ; 

Florists 

Camera,  photographic  s\5)ply  stores. 


SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


2.3 


41.9 
(D) 
(D) 

13,0 

13.6 

5.8 

80.5 

-13.7 

0,5 

4.7 


Entire 
city 


15.2 
(D) 


13.3 


24.7 

98.7 

9.3 

12.4 

13.6 

18.9 

-24.4 

26,1 

15.8 

29.1 


City 
less  its 
central 
business 
district 


-9.9 

3.0 

165.2 

-25.1 

(D) 

(D) 

-1.9 

34.8 

7.8 

(D) 

(D) 

(D) 

168.3 

(D) 

11.1 

(D) 

(D) 

(D) 

(D) 

(D) 

6.7 

-5.9 

-18.6 

30.7 

11.2 

-11.4 

-6.2 

(D) 

(D) 

-16.0 

-23,3 

-29,7 

-21.1 

1,0 

29,6 

-24.3 

3,8 

40.4 

-14.4 

-5.3 

6.6 

12.1 

45.1 

96.4 

-3.9 

-10,4 

-14,3 

(D) 

37.7 

(D) 

74.5 

(D) 

(D) 

-15.8 

-22,8 

-55,9 

11.0 

6.2 

-62,3 

24.1 

37.9 

76,4 

(D) 

(D) 

(D) 

16.3 
-42,8 


24,6 


22,6 

(D) 
(D) 

4.6 

77!  6 
-36.9 

29.3 

73.3 
31.6 


Entire 
standard 
metro- 
politan 
statistical 
area 


51,3 
(D) 


14,7 


17.1 

62,2 

6.4 

13.5 

13,6 

18,8 

(D) 

23,9 

21,0 

22.2 


Standard 

metro- 
politan 
statistical 
area  less 
central 
business 
district 


4.9 

-13.3 
0.5 
7.3 

166.5 
6.7 
(D) 

-1,7 

14,7 

18.1 

-17,0 

2.4 

5.3 

-4,1 

42,1 

-3,7 
32,2 
(D) 
(D) 
5.6 
37,9 
(D) 


16.5 
-32,2 


24,5 


15,0 
(D) 
(D) 

18,4 

66!  0 
(D) 

26,4 

59,5 

71.8 

134.8 

173.2 

32,9 

-0.4 

(D) 

-18.6 

(D) 

-8.8 

0.1 

51.2 

-17.8 

25.5 

34.5 

6.1 

77.5 

-3.6 

(D) 

(D) 

(D) 

-55.8 

76,4 
(D) 


31,4 
(D) 


Standard  Notes:   (d)  Withheld  to  avoid  disclosure,    (NA)  Not  available,    .,.  Represents  zero,    (Z)  Less  than  0,05  percent. 

'^In  computing  percent  change,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased 
department  was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  compara- 
bility is  greatest  for  general  merchandise  stores  (SIC  53,  pt,)  and  apparel,  accessory  stores  (SIC  56),  This  does  not  affect 
"hotels"  or  "motion  picture  theaters," 

■'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
•  p      1954  data  limited  to  "employer"  establishments  in  computing  percent  change. 

I  'in  computing  percent  change,  both  1954  and  1958  data  limited  to  "employer"  establishments. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  5.— HETAIL  STORES:   1958  AMD  1954  CENTRAL  BUSINESS  DISTRICT  SAIES  AS  PERCENT  OF 

SPOKANE  AND  OF  SPOKANE  STAND/^JID  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  of  city  sales  In 
central  business  dlstrict'^ 


1958 


1954 


Percent  of  standard  netro- 
polltan  statistical  area 
sales  in  central  business 
district^ 


1958 


1954 


52 
5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


RETAIL  STORES 

Retail  stores,  total^ 

lAmber,  building  materials,  hardware,  farm  equipment  dealers 

Hardware  stores. 

Other 

General  merchandise  graap   stores' , , 

Department  stores 

Limited  price  variety  stores , 

Other  general  merchandise  stores.......................... 

Food  stores 

Automotive  dealers 

Gasoline  service  stations. 

Apparel,  accessory  stores 

Men's,  boys'  ^)parel  stores,  custom  tailors* 

Women's  clothing,  specialty  stores  ....................... 

Ready-to-wear  stores ' , 

Family  clothing  stores' 

Shoe  stores. . ...........,............,....,,,......,.,,,., 

Other  ajiparel  stores 

Furniture,  heme  furnishings,  equipment  stores.,,..,,,....,,. 

Furniture  stores* 

Other  home  furnishings  stores* , 

Household  ^jpliance,  radio,  TV,  music  stores 

Eating,  drinking  places , 

Eating  places, , 

DrinMng  places, , ,, ,,, , 

Drug  stores,  proprietary  stores 

Other  retail  stores^ 

Liquor  stores, , .,,,,.,,..,.,,,...................,,,,,,,,, 

Book,  stationery  stores ,,.,. .,, 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  si^iply  stores,,,,,.,,,,,,,,.,,,,..... 


45,8 

12.4 

(D) 

16.1 

93.3 

27!4 
25.6 

5.1 

68.5 

13.1 

81.2 
(D) 

93.2 
(D) 
(D) 
(D) 
(D) 

56,7 
63.2 
47.1 
50.9 

44,2 
41,2 
51.4 

47,0 

40.6 
(D) 
62.0 
90.0 
97.6 
66.0 
94.0 


50.7 

10.9 
(D) 
(D) 

92.8 

Si!? 
10.8 

7.5 

78.9 

14.8 

92.7 
(D) 

94.9 
(D) 
(D) 
(D) 
(D) 

50.1 

54.8 

(D) 

46,4 

56.6 
56.4 
56.9 

60.9 

37.9 

(D) 

(D) 

82.4 

93.4 

73.4 

(D) 


39.2 

9.5 

(D) 

12.1 

89.9 

69!  8 
(D) 

4.4 

54.2 

10.3 

77.2 
81.6 
91.3 
94.7 

(D) 
88.8 

(D) 

50.2 
54.2 
45.8 
45.6 

28.3 
35.7 
44.4 

42.7 

34.4 
(D) 
62.0 
68.7 
95.1 
66.0 
94.0 


4^.0 

7.8 
(D) 
(D) 

90.3 

78)4 
7.5 

6.3 

65.2 

11.0 

89.8 
94.2 
93.4 
94.2 

(D) 
87.3 
90.1 

46.3 
47.5 
57.7 
45.0 

49.6 
49.5 
49.7 

54.1 

34.5 
(D) 
(D) 
(D) 
90.5 
73.4 
(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosxire,    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

^In  conrputing  percent,  sales  of  leased  departments  are  incorporated  with  main  store  sales  In  1958.  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  bxisiness.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56), 

^Excludes  nonstore  retailers  (I.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  peirt  of  SIC  53, 

*1954  data  limited  to  "employer"  establishments  in  computing  percent, 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  6.— RKTAIL  STORES:   1958  AMD  195<1 — PKRCENTAGE  DISTRIBUTION  OF  SALES,  BY  KIND  OF  BUSINESS 

CENTRAL  BUSINESS  DISTRICT  OF  SPOKANE,  THE  ENTIRE  CITY,  AND  SPOKANE  STANDARD  METROPOLITAN  STATISTICAL  AREA 

(Percenta^s  are  'based  on  total  Retail  Store  Sales  vhlch  exclude  sales  of  nonstore  retailers — mall  order,  direct  selUng, 

Berchandlse  vending  Bachlne  operators) 


SIC  oode 


Kind  of  business 


Central 

business 

district^ 


1958 


1954 


Entire  city"^ 


1958 


1954 


Standard  metropolitan 
statistical  area'- 


1958 


1951 


52 

5251 

52  ex.  5251 

53  part' 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 
5992 


RETAIL  STORES 

Retail  stares,  total''. 

lABber,  building  materials,  hardware, 

f  am  equipment  dealers 

Hardware  stores.. 

Other 

General  merchandise  group  stores' 

Departanent  stores 

Limited  price  variety  stores......... 

Other  general  merchandise  stores 

Food  stores 

AutaiotlTe  dealers 

Oasollne  service  stations 

.^>pcu:el,  accessory  stores. ............. 

Men's,  boys'  apparel  stores,  custon 

tailors* 

VoBen's  clothing,  specialty  stores..., 

Ready-to-wear  stores' , 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Pomlture,  base  furnishings,  equlpient 

stores 

Pumiture  stores*...........,,....... 

Other  boae  furnishings  stores* , 

Household  c^llance,  radio,  TV,  music 
stores 

Eating,  driiddng  places , 

Eating  places 

Drinldng  places 

Drug  stores,  proprietary  stores.,,,.,,. 

Other  retail  stores' , 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Casera,  photographic  stipply  stores... 


100.0 


1.5 
(D) 
1.4 

34.9 

30.6 

4.0 

0.3 

2.8 

24.8 

1.7 

9.6 

2.2 
4.4 
3.9 
(D) 
2,4 
(D) 


6,2 
3,6 
0,6 

2,1 

5.7 
3.8 
1.9 

4,2 


(D) 
0,3 
1.0 
2.4 
0.4 
0.2 


100.0 

1.1 
(D) 
(D) 

31.6 

27,6 

3.8 

0.2 

3,3 
25,1 

1,5 

10,9 

3,0 
4.6 
3.7 
(D) 
2.2 
0.6 


6.0 
2.8 
0.6 

2,5 

7.5 
5.1 
2.4 

3.8 

9.2 
(D) 
0.2 
1.2 
2,2 
0,3 
(D) 


100,0 


5,5 
1.5 
4.0 

17.2 

14,0 

2.5 

0,6 

24,7 

16.5 


5.4 

(D) 
2.2 
(D) 
0.7 
(D) 
0.1 


5,0 
2.5 
0.6 

1.9 

6,0 
4,2 
1.8 

4.1 

9.7 
2.0 
0.2 
0.5 
1.1 
0.3 
0.1 


100,0 


5,0 
0,9 

4.1 

17.3 

37.1 

2.4 

2,4 

22.2 

16.2 

5.2 

5.9 

(D) 
2.4 
(D) 
0,3 
(D) 
(D) 


6.0 
2.6 
(D) 

2.8 

6,7 
4.6 
2.1 

3.2 

12.3 
1.6 
(D) 
0.7 
1.2 
0,2 
(D) 


100,0 


6,1 
1,6 
4.5 

15,2 

12,0 

2,2 

(D) 

24.9 

17.9 

6.4 

4,9 

1.1 
1.9 
1.6 
0.7 
1.1 
(D) 


4.9 
2,6 
0,5 


5,9 
4.2 
1.7 

3,9 

9.9 
2.0' 
0.2 
0.6 
1.0 
0.2 
0.1 


100.0 

6.0 
1,2 
4.9 

15.4 

12,1 

2,1 

1,1 

23,0 

17,0 

6,0 

5,5 

1,4 
2.2 
1.7 
0.3 
1.2 
0.3 


5.7 
2.6 
0.5 

2.6 

6.6 
4.5 
2.1 

3.1 

11.7 
1.7 
(D) 
(D) 
1.1 
0.2 
(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

^In  computing  percent,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  depart- 
ment was  separately  counted  htiH  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56), 

'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

'includes  data  for  fhose  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Procedures  and  Definitions 


CENSUS  DISCLOSURE  RULES 

In  accordance  with  Census  law,  any  data  which 
would  disclose  the  operations  of  an  individual 
establishment  or  business  organization  are  not 
published.  The  number  of  establishments  in  a 
kind  of  business  is  not  considered  a  disclosure 
by  these  rules,  so  that  this  item  is  shown  in 
instances  where  other  items  of  information  for 
the  same  kind  of  business  or  locality  are  sup- 
pressed. 

KINDS  OF  BUSINESS  COVERED 

This  report  covers  all  establishments  (except 
nonstore  retailers)  included  in  Retail  Trade,  de- 
fined in  accordance  with  the  principles  of  the 
Standard  Industrial  Classification  Manual  (1957  edi- 
tion) issued  under  the  auspices  of  the  Bureau 
of  the  Budget,  Executive  Office  of  the  Presi- 
dent. This  report  includes,  in  addition  to  re- 
tail trade  establishments,  hotels  and  motion  pic- 
ture theaters,  parts  of  major  groups  70  and  78 
of  the  SIC  Manual. 

Retail  Trade,  as  defined  in  the  SIC  Manual, 
and  as  covered  in  the  1958  Census  of  Business, 
includes  establishments  primarily  engaged  in  sell- 
ing merchandise  directly  to  personal,  household, 
and  farm  users.  Excluded  from  Retail  Trade 
are  places  of  business  operated  by  membership 
clubs  and  open  only  to  their  own  members  or 
personnel,  such  as  restaurants  and  bars  operated 
by  country  clubs,  school  cafeterias,  cafeterias 
operated  by  industrial  plants  for  their  employ- 
ees, establishments  operated  by  agencies  of  the 
Federal  Government  on  military  posts,  hospitals, 
etc. 

Data  for  nonstore  retailers— mail  order  houses, 
direct  selling  (house-to-house)  organizations,  and 
merchandise  vending  machine  operators —have  been 
excluded  from  the  tabulations  in  this  report,  but 
are  contained  in  other  publications  of  the  1958  Cen- 
sus of  Business,  such  as  the  Area  Report  Series. 

METHOD  OF  ENUMERATION 

For  purposes  of  coverage  in  the  1958  Census 
of  Business,  retail  establishments  were  divided 
into  two  categories— those  with  some  paid  employ- 
ment during  1958,  i.e.,  the  "employer"  universe, 
and  those  with  no  paid  employment  during  1958, 
i.e.,  the  "nonemployer"  universe.  The  method 
"of  obtaining  census  information  for  these  two 
groups  is  described  below. 
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Enumeration  of  "Employers."— Information  for 
establishments  in  this  part  of  the  retail  trade 
field  was  obtained  by  means  of  a  mail  canvass. 
Report  forms  were  mailed  to  all  business  firms 
included  in  the  active  records  of  the  Internal 
Revenue  Service  as  subject  to  payment  of  Fed- 
eral Insurance  Contributions  Act  (FICA)  taxes 
(i.e.,  employers  of  one  or  more  persons)  and 
which  were  classified  in  the  records  of  the  Bu- 
reau of  Old-Age  and  Survivors  Insurance  (BOASI) 
as  wholly  or  partially  engaged  in  retail,  whole- 
sale, manufacturing,  and  mineral  industries.  Also 
included  were  those  classified  in  major  groups 
70  (except  702  and  704),  72,  73,  75,  76,  78,  and 
79  of  the  service  industries  portion  of  the  SIC 
Manual,  and  in  public  warehousing,  SIC  major 
group  42,  except  421.  In  addition,  report  forms 
were  mailed  to  all  establishments  which  BOASI 
had  not  classified  by  kind  of  business  prior  to 
mailing  of  census  report  forms.  Each  estab- 
lishment was  mailed  a  report  form  appropriate 
to  its  BOASI  classification  (for  those  cases  for 
which  BOASI  classification  had  not  yet  been  es- 
tablished, a  general  purpose  form  was  used),  but 
its  census  classification  was  determined  by  re- 
plies   to  questions   on  the  census   report  form. 

Enumeration  of  "Nonemployers."— This  group 
was  defined  to  include  retail  businesses  other  than 
those  represented  in  the  active  FICA  records  of 
the  Internal  Revenue  Service.  Information  for 
this  group  of  establishments  was  derived  from 
the  1958  Federal  income  tax  returns.  Information 
was  compiled  from  only  one-half  of  these  cases 
and  census  results  for  this  group  were  estab- 
lished by  multiplying  such  findings  by  two.  The 
"nonemployer"  segment  of  retail  trade,  although 
made  up  of  a  large  number  of  establishments, 
accounted  for  less  than  10  percent  of  the  total 
retail  trade  volume. 

Included  in  this  segment  were  only  those  non- 
employer  establishments  which  reF>orted  a  sales 
volume  of  $2,500  or  more  during  1958.  Non- 
employer  establishments  reporting  a  sales  vol- 
ume of  less  than  $2,500  were  not  included  in 
these  tabulations,  regardless  of  the  period  of  i 
time  they  were  operated  during  the  year.  i 

COMPARISON  OF  THE  1954  AND 
1958  CENSUSES 

In  all  major  respects,  the  1954  and"  1958  Cen- 
suses were  conducted  under   similar  conditions  ■ 
and  procedures.     Strict  comparability  in  the  data  . 
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for  the  two  censuses  is  limited  by  the  following 
factors: 

1.  The  physical  area  of  a  number  of  urban 
places  in  the  1958  Census  is  not  the  same  as  it 
was  in  1954  because  of  annexations  and  other 
boundary  changes  which  have  occurred  since  the 
1954  Census.  This  factor  should  be  taken  into 
consideration  in  evaluating  changes  in  census 
findings  from  1954,  as  in  each  census  the  sta- 
tistics for  urban  places  are  in  accordance  with 
the  boundaries  for  those  places  in  the  census 
year. 

2.  Whereas  in  the  1954  Census,  "leased 
departm.ents"  (businesses  operated  as  departments 
of  a  retail  business,  under  different  ownership) 
were  counted  as  separate  establishments  and 
separately  classified  by  kind  of  business,  in  the 
1958  Census  they  have  been  combined  with  the 
retail  business  in  which  located.  As  a  result, 
it  is  anticipated  that  the  count  of  establishments 
will  be  approximately  25,000  less  in  the  1958 
Census  than  would  have  been  the  case  if  the 
1954  Census  procedure  had  been  followed.  In 
addition,  there  will  be  some  redistribution  in 
the  data  among  the  various  kinds  of  business 
categories  (e.g.,  the  figures  for  a  leased  shoe 
department  located  in  a  department  store  which 
were  tabulated  in  the  "shoe  store"  kind  of  busi- 
ness in  1954  are  included  with  "depanment 
store"  figures  in  the  1958  Census).  Leased 
departments  in  the  1954  Census  reported  sales 
of  approximately  one  billion  dollars. 

3.  Revisions  made  in  the  1957  edition  of  the 
SIC  Manual  have  necessitated  the  following  changes 
in  establishment  classifications  used  in  the  1954 
Census: 

a.  Musical  instrument  stores  and  music 
and  record  shops  have  been  shifted  to  the  kind- 
of-business  group  "Furniture,  Home  Furnish- 
ings, Equipment  Stores"  from  the  group  "Other 
Retail  Stores." 

b.  Antique  stores  have  been  shifted  to 
the  group  "Other  Retail  Stores"  from  the  group 
"Furniture,  Home  Furnishings,  Equipment 
Stores." 

4.  Both  the  1954  and  1958  Censuses  ex- 
cluded  those  businesses  with  no  paid  employment 

j  which  had  sales  volume  of  less  than  $2,500  in 
the  census  year.  To  the  extent  that  price  in- 
creases since  1954  resulted  in  increases  in  the 
dollar  volume  of  sales,  the  1958  Census  includes 
stores  with  a  lesser  physical  volume  of  business 
than  were  included  in  the  1954  Census.  While 
the   exact    magnitude   of   this   phenomenon  is  un- 

;  known,  the  effect  on  total  volume  of  retail  sales 
undoubtedly  is  only  a  fraction  of  one  percent 
and  probalily  has  little  effect  on  the  number  of 
stores  included  in  the  census. 


Both  the  1954  and  1958  Censuses  include  data 
for  some  "  nonemployer"  establishments  in  the 
group  totals  but  not  in  the  detailed  kinds-of- 
business  totals  due  to  limitation  of  classification 
information  on  the  Federal  tax  returns.  In  the 
1954  data,  all  major  groups  (i.e.,  SIC  2  digit) 
included  some  such  establishments.  In  1958 
only  two  major  groups— SIC  53,  General  Mer- 
chandise Group,  and  SIC  56,  Apparel,  Accessory 
Stores— included  such  establishments.  In  neither 
census  was  it  found  feasible  to  classify  any 
"nonemployer"  establishments  as  "Ready-to-wear 
stores  (SIC  562)"  or  "Family  clothing  stores 
(SIC  565)"  and,  in  the  1954  Census,  it  similarly 
was  not  found  feasible  to  change  any  "nonemploy- 
er" establishment  as  "Men's,  boys' apparel  stores, 
custom  tailors  (SIC  561,  567)";  "  Furniture  stores 
(SIC  5712)";  or  "Other  home  furnishings  stores 
(SIC  5713-15,  5719)."  Such  stores  were  classi- 
fied only  at  the  major  group  level. 

EXPLANATION  OF  TERMS 

Establishments. -Census  of  Business  figures 
represent  a  summary  of  reports  for  individual  "es- 
tablishments" rather  than  "companies."  A  sep- 
arate report  was  obtained  for  each  location  where 
business  was  conducted,  including  each  location 
of  multiunlt  organizations.  Each  report  was 
tabulated  in  accordance  with  the  physical  location 
at  which  the  business  was  conducted. 

Where  two  or  more  activities  were  carried  on 
at  a  single  location  under  a  single  ownership, 
all  activities  generally  were  grouped  together  as 
a  single  establishment,  and  the  entire  establish- 
ment was  classified  on  the  basis  of  its  major 
activity,  with  all  data  for  it  included  in  that  clas- 
sification. However,  in  cases  where  distinct 
and  separate  economic  activities,  for  which  dif- 
ferent industry  classification  codes  were  appro- 
priate, were  conducted  under  the  same  ownership 
at  a  single  location,  and  where  conditions  pre- 
scribed by  the  SIC  Manual  for  recognizing  the 
existence  of  more  than  one  establishment  were 
met,  separate  establishment  reports  for  each  of 
the  different  activities  were  reported  in  the  cen- 
suses. 

In  the  case  of  leased  departments,  i.e.,  where 
separately  owned  businesses  are  operated  as  de- 
partments of  a  retail  business  under  another 
ownership  (e.g.,  a  separately  owned  shoe  depart- 
ment store)  only  a  single  establishment,  combin- 
ing leased  departments  with  the  retail  establish- 
ment in  which  they  are  located,  is  recognized 
for  1958  Census  purposes. 

The  "number  of  establishments"  shown  in  this 
report  is  the  number  in  business  at  the  end  of 
the  census  year. 

Sales.— Sales  include  the  total  of  merchandise 
sold,   and  receipts  from  repairs  and  from  other 
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services  to  customers,  whether  or  not  payment 
was  received  in  1958.  Sales  are  normally  re- 
corded net  of  deductions  for  refunds  and  allow- 
ances for  merchandise  returned  by  customers. 
Total  sales  exclude  amounts  other  than  those  re- 
ceived from  customers,  such  as  income  from  in- 
vestments, rental  of  real  estate,  etc.  They  in- 
clude the  amount  of  local  and  State  sales  taxes 
and  Federal  excise  taxes  which  are  collected 
by  the  store  directly  from  customers  and  paid 
directly  by  the  store  to  a  local.  State,  or  Fed- 
eral taxing  agency.  Gasoline,  liquor,  tobacco, 
and  other  excise  taxes  which  are  paid  by  the  manu- 
facturer or  wholesaler  and  passed  along  to  the 
retailer  also  are  included. 

The  sales  figures,  therefore,  represent  total 
sales  and  receipts  of  all  establishments  primari- 
ly engaged  in  retail  trade.  They  do  not  include 
retail  sales  made  by  manufacturers,  wholesalers, 
service  establishments,  andother  businesses  whose 
primary  activity  is  other  than  retail  trade.  They 
do,  however,  include  receipts  other  than  from  the 
sale  of  merchandise  at  retail  (e.g.,  service  re- 
ceipts, sales  to  industrial  users,  sales  to  other 
retailers,  etc.)  by  establishments  primarily  en- 
gaged in  retail  trade.  Although  the  count  of  es- 
tablishments as  tabulated  in  this  report  repre- 
sents the  number  in  business  at  the  end  of  the 
year,  the  sales  figures  include  sales  of  all  es- 
tablishments in  business  at  any  time  during  the 
year. 

Payroll,  entire  year.— Payroll  includes  salaries, 
wages,  conunissions,  bonuses,  vacation  allowances, 
and  the  value  of  payments  in  kind  (such  as  free 
meals,  lodgings,  etc.)  paid  during  the  year  to 
all  employees.  Gratuities  received  by  employees 
from  patrons  are  not  included.  For  corporations, 
it  includes  amounts  paid  to  officers  and  execu- 
tives; it  does  not  include  compensation  of  pro- 
prietors or  of  partners  of  unincorporated  busi- 
nesses. Payroll  is  reported  before  deductions 
for  Social  Security,  income  tax,  insurance  dues, 
etc. 

Payroll— workweek  ended  nearest  November 
15.— This  item  consists  of  payroll,  as  defined  above, 
which  was  paid  to  persons  on  the  payroll  in  the 
pay  period  ended  nearest  November  15,  1958. 
Establishments  whose  payroll  period  was  other 
than  a  week  were  requested  to  adjust  the  fig- 
ures to  a  weekly  basis. 

Paid  employees— workweek  ended  nearest  No- 
vember 15.— Paid  employees  consist  of  the  num- 
ber  of  employees,  including  salaried  officers  and 
executives  of  corporations,  who  were  on  the  pay- 
roll for  the  workweek  ended  nearest  November 
15,  but  not  proprietors  or  partners  of  unincorpo- 
rated businesses. 


"Full  workweek"  employees.— "Full  workweek" 
employees  includes  employees,  whether  regular  or 
seasonal,  who,  for  the  specified  pay  period,  were 
paid  for  working  at  least  the  number  of  hours 
typically  worked  in  a  week  by  employees  of  the 
reporting  establishment.  All  other  employees 
paid  during  that  workweek  were  reported  as  part- 
workweek  employees. 

KIND- OF -BUSINESS  CLASSIFICATIONS 

Establishments  covered  by  the  1958  Census  were 
assigned  a  kind-of-business  classification  in  ac- 
cordance with  the  provisions  of  the  1957  edition 
of  the  SIC  Manual.  It  should  be  noted  that  kind- 
of-business  classifications  are  not  interchange- 
able with  commodity  classifications.  Most  busi- 
nesses sell  a  number  of  kinds  of  commodities. 
The  kind-of-business  code  assigned  generally 
reflects  either  the  individual  conmiodity  or  com- 
modity group  which  is  the  primary  source  of  the 
establishment's  receipts  or  some  mixture  of  differ- 
ent conmiodities  which  characterize  the  estab'- 
lishment's  business.  Thus,  the  classification  of 
establishments  by  kind  of  business  generally  does 
not  make  it  possible  to  determine  either  the  num- 
ber of  establishments  handling  a  particular  com- 
modity or  the  sales  of  that  confimodity.  For 
example,  the  "food  group"  classification  deludes 
stores  selling  some  food  if  the  sale  of  food  is 
not  the  primary  source  of  receipts;  moreover, 
even  though  stores  are  classified  as  "food  stores" 
some  of  their  receipts  may  be  derived  from  the  sale 
of  nonfood  products. 

As  noted  in  the  section  on  "Method  of  Enu- 
meration," the  1958  Census  findings  are  based 
on  reports  from  two  different  sources.  "Em- 
ployer" establishments  were  canvassed  by  mail 
and  were  required  to  complete  report  forms 
especially  designed  for  this  census.  "Nonem- 
ployer"  establishments,  however,  were  included 
in  the  census  on  the  basis  of  information  sup- 
plied on  the  1958  Federal  income  tax  report. 
Because  of  the  nature  of  the  information  avail- 
able on  the  tax  form,  the  kind-of-business  classi- 
fications based  on  that  form  represent  primarily 
"self -designation."  In  some  cases  this  informa- 
tion was  adequate  for  classification  at  the  kind- 
of-business  group  level  but  not  for  detailed  kinds 
of  business.  (See  "Comparisons  of  the  1954 
and  1958  Censuses,"  above.) 

The  classifications  based  on  the  census  forms, 
on  the  other  hand,  reflect  the  information  on  the 
commodity  "composition"  of  the  establishment  as 
revealed  by  the  census  classification  inquiries. 
The  effect  of  the  two  different  sources  on  uni- 
formity of  classification,  as  reflected  in  the 
measurement  of  dollar  volume  of  sales  is  minor. 
In  total,  the  "nonemployer"  establishments  ac- 
count for  less  than   10  percent  of  retail   sales 
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and,  in  most  cases,  it  is  likely  that  the  "self- 
designated*  classification  would  be  consistent  with 
that  derived  from  more  comprdiensive  information. 

The  data  in  this  report  for  two  major  SIC 
groups,  55  and  59,  have  been  subdivided,  making 
it  necessary  to  arrive  at  SIC  major  group  totals 
by  addition  (see  description  below  for  these  major 
groups).  In  addition,  data  for  that  pan  of  SIC 
group  53  which  relates  to  nonstore  retailers 
are  not  included  in  this  report. 

Lumber,  Building  Materials,  Hardware,  Farm 
Equipment  Dealers  (SIC  Major  Group  52) 

Establishments  primarily  selling  lumber,  build- 
ing materials,  the  basic  lines  of  hardware,  paint, 
wallpaper,  glass,  electrical  supplies,  roofing  ma- 
terials, and  other  supplies  and  equipment  for  home 
construction.  Establishments  primarily  selling 
farm  equipment  are  also  included.  Establishments 
in  this  group  sell  to  contractors  as  well  as  to 
tile  general  public. 

Hardware  stores  (SIC  5251).—  Establishments 
primarily  selling  a  number  of  basic  hardware 
Unes,  such  as  tools,  builders'  hardware,  paint 
and  glass,  housewares  and  household  appliances, 
cutlery,  and  roofing  materials.  These  establish- 
ments may  also  sell  farm  implements. 

General  Merchandise  Group  (SIC  Major  Group  53, 
Except  For  "Nonstore  Retailers") 

This  group  includes  all  establishments  within 
SIC  major  group  53— "General  Merchandise"  ex- 
cept for  "nonstore"  establishments. 

The  data  for  establishments  in  this  group  in 
the  1958  Census  of  Business  as  compared  with 
the  1954  Census  of  Business  are  affected  by  the 
treatment  in  1958,  of  leased  departments  as  parts 
of  the  establishment  within  which  they  operate 
rather  than  as  separate  establishments.  The 
data  for  department  stores  are  most  affected 
by  this  change. 

Department  stores  (SIC  531).— Establishments 
normally  employing  25  or  more  people  and  en- 
gaged in  selling  some  items  in  each  of  the  fol- 
lowing lines  of  merchandise: 

1.  Furniture,  home  furnishings,  appliances, 
radio  and  TV  sets 

2.  A  general  line  of  apparel  for  the  family 

3.  Household  linen  and  dry  goods 

An  establishment  with  total  sales  of  less  than 
$5,000,000,  in  which  sales  of  any  one  of  these 
groupings  is  greater  than  80%  of  total  sales, 
is  not  classified  as  a  department  store. 

An  establishment  with  total  sales  of  $5,000,000 
or  more  is  classified  as  a  department  store 
even    if   sales    of  one  of  the  groups  described 


above  is  more  than  80%  of  total  sales,  provided 
that  the  combined  sales  of  the  other  two  groups 
is  $500,000  or  more.  Relatively  few  stores 
are  included  in  this  classification  as  a  result 
of  this  special  rule  and  most  of  those  which  are 
would  otherwise  have  been  classified  in  the  ap- 
parel group  (SIC  major  group  56). 

Limited  price  variety  stores  (SIC  533).— Es- 
tablishments  primarily  selling  a  variety  of  mer- 
chandise in  the  low  and  popular  price  ranges, 
such  as  stationery,  gift  items,  women's  acces- 
sories, toilet  articles,  light  hardware,  toys,  house- 
wares, confectionery.  These  establishments  fre- 
quently are  known  as  "5  and  10  cent"  stores 
and  "5  centd  to  a  dollar"  stores,  although  mer- 
chandise is  usually  sold  outside  these  price  ranges. 

Classification  of  all  stores  in  this  category 
is  primarily  based  on  self-designation  by  the  store 
operators.  The  self -designation  was  supplemented 
by  the  addition  to  the  1958  Census  report  form 
of  a  question  on  food  sales,  the  answers  to  which 
resulted  in  removing  from  this  category  a  sig- 
nificant number  of  smaller  establishments  included 
under  this  heading  in  the  1954  tabulations. 

Food  Stores  (SIC  Major  Group  54) 

Establishments  primarily  selling  food  for  home 
preparation  and  consumption.  Establishments  pri- 
marily selling  prepared  food  and  drinks  for  con- 
sumption on  their  own  premises  are  classified 
as  "Eating  and  Drinking  Places"  (SIC  major 
group  58),  and  stores  primarily  engaged  in  selling 
packaged  beers  and  liquors  are  classified  sepa- 
rately as  "liquor  stores." 

Automotive  Dealers  (SIC  Major  Group  55, 
Except  554) 

NOTE:  This  group  does  not  include  estab- 
lishments primarily  engaged  in  selling  trucks 
and  motorized  industrial  equipment.  Such  es- 
tablishments are  included  in  the  Wholesale  Trade 
portion  of  the  Census  of  Business. 

Passenger  car  dealers,  franchised  and  non- 
franchised  (SIC  551.  552).— Establishments  pri- 
marily  selling  new  automobiles,  or  new  and  used 
automobiles  and  trucks.  These  establishments 
frequently  operate  repair  shops  and  used  car 
lots  and  may  carry  stocks  of  replacement  parts, 
tires,  batteries,  and  automotive  accessories.  Used 
car  lots  and  repair  shops  operated  by  franchised 
dealers  are  not  recognized  as  separate  estab- 
lishments. Data  for  such  operations  are  con- 
solidated in  this  category  with  other  data  for 
franchised  passenger  car  dealers.  Establish- 
ments primarily  selling  used  cars  and  trucks  and 
not  holding  a  franchise  for  the  sale  of  new  pas- 
senger cars  are  also  included. 
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Tire,  battery,  accessory  dealers  (SIC  553).— 
Establishments  primarily  selling  new  automobile 
tires,  batteries,  automobile  seat  covers,  and  auto- 
mobile parts  and  accessories.  Establishments 
primarily  selling  used  merchandise  in  these  cate- 
gories are  classified  as  "secondhand  stores," 
(SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

Establishments  primarily  selling  gasoline  and 
other  automotive  petroleum  products.  Establish- 
ments called  garages  but  deriving  the  larger 
part  of  receipts  from  gasoline  and  oil  sales 
are  included. 

Apparel,  Accessory  Stores  (SIC  Major  Group  56) 

Establishments  in  this  group  are  primarily 
engaged  in  selling  clothing  of  all  kinds  and  re- 
lated articles  for  personal  wear  and  adornment. 
Not  included  in  this  group  are  the  establish- 
ments which  meet  the  criteria  for  department 
stores  or  general  merchandise  stores  (SIC  531 
and  part  of  5392),  even  though  most  of  their 
receipts  are  from  the  sale  of  apparel  and  ap- 
parel accessories. 

Men's,  boys'  apparel  stores,  custom  tailors  (SIC 
561  and  5671). ^-Establishments  primarily  engaged 
in  selling  men's  and  boys'  outerwear  and  furnish- 
ings such  as  shirts,  hatp,  underwear,  hosiery, 
etc.  Also  included  are  establishments  primari- 
ly engaged  in  the  making  and  selling  of  outer- 
wear to  individual  order  from  stocks  of  material 
carried  in  their  inventory. 

Wonien's  clothing,  specialty  stores  (SIC  562, 
563,  568).— Establishments  primarily  selling wom- 
en  s  apparel  and  apparel  accessories  of  all  types, 
including  women's  ready-to-wear  stores,  furriers, 
and  the  various  specialty  shops. 

Women's  ready-to-wear  stores  (SIC  562).— 
Establishments  primarily  selling  women's  and 
girls'  apparel.  Establishments  are  included  in 
this  category  provided  (1)  their  sales  of  all  types 
of  apparel  (except  as  noted  in  the  definition  for 
general  merchandise  group  stores)  account  for 
80%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
en's and  girls'  apparel  are  3  or  more  times  the 
sales  of  all  men's  and  boys'  apparel,  and  (3) 
sales  of  women's  and  girls'  coats,  suits,  and  dress- 
es are  at  least  one-third  of  sales  of  all  women's 
and  girls'  apparel.  Establishments  primarily 
selling  garments  made  to  customer  order  are  clas- 
sified as  custom  tailors  (SIC  567). 

Family  clothing  stores  (SIC  565).— Establish- 
ments  primarily  selling  clothing,  furnishings,  and 
accessories  for  men,'  women,  and  children,  with- 
out specializing  in  any  one  line.  Establishments 
are  included  in  this  category  provided  (l)their 
sales   of  all  types  of  apparel  (except  as  noted  in 


the  definition  for  general  merchandise  group  stores) 
account  for  80%  or  more  of  their  total  sales, 
(2)  sales  of  all  women's  and  girls'  apparel  items 
are  not  more  than  3  times  the  sales  of  all  men's 
and  boys'  items,  and  (3)  the  sales  of  all  men's 
and  boys'  apparel  items  are  not  more  than  3 
times  the  sales  of  all  women's  and  girls'  apparel 
items. 

Shoe  stores  (SIC  566).— Establishments  primarily 
selling  shoes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  family  shoe  stores;  and  chil- 
dren's, juveniles'  shoe  stores. 

Furniture,  Hoihe  Furnishings,  Equipment  Stores 
(SIC  Major  Group  57) 

Establishments  primarily  selling  merchandise 
used  in  furnishing  the  home,  such  as  furniture, 
floor  coverings,  draperies,  glass  and  chinaware, 
domestic  stoves,  refrigerators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radio 
and  TV  sets.  Also  included  are  musical  instru- 
ment stores  and  music  and  record  shops,  kinds 
of  business  which  in  the  1954  Census  of  Busi- 
ness were  included  in  the  group  "Other  Retail 
Stores."  Antique  stores,  which  in  the  1954  Census 
were  included  in  this  group  are  now  included  with 
"  Other  Retail  Stores . " 

Furniture  stores  (SIC  5712).— Establishments 
primarily  selling  household  furniture,  mattresses, 
springs,  and  other  sleep  equipment.  Also  included 
in  this  classification  are  establishments  selling 
household  appliances,  record  players,  and  radio 
and  TV  sets,  provided  the  receipts  from  sales 
of  furniture  and  sleep  equipment  exceed  those 
from  sales  of  the  other  commodity  lines  named. 

Other  home  furnishings  stores  (SIC  571  except 
57 12 ) . — Establishments  primarily  selling  home  fur- 
nishings  other  than  household  furniture,  mat- 
tresses, springs,  and  other  sleep  equipment.  In- 
cluded are  stores  primarily  engaged  in  selling 
such  lines  of  home  furnishings  as  floor  coverings; 
drapery,  curtains,  slip  covers,  upholstery  materi- 
als; china,  glassware,  metalware;  lamps  and  lamp- 
shades, blinds  and  window  shades;  etc. 

Household  appliances,  radio,  TV  stores  (SIC 
572  and  5732).— Establishments  primarily  engaged 
in  selling  household  appliances  (such  as  electric  and 
gas  refrigerators,  stoves,  vacuum  cleaners,  wash- 
ing machines  and  dryers,  freezers,  electric  irons, 
percolators,  hot  plates,  etc.)  and  radios,  television 
sets,  and  record  players.  The  retail  establishments 
(primarily  engaged  in  the  sale  of  electric  and  gas 
appliances  for  household  use)  operated  by  public 
utility  firms  are  included  in  this  category. 

Music  stores  (SIC  5733).— Establishments  pri- 
marily  selling  musical  instruments  such  as  organs, 
pianos,  horns,  stringed  instruments,  drums,  xylo- 
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phones,  etc.   Also  those  establishments  primarily 
selling  phonograph  records  and  albums. 

Eating  Places  (SIC  5812) 

Establishments  primarily  engaged  in  selling 
prepared  foods  and  drinks  for  consumption  on  their 
own  premises. 

Drinking  Places  (SIC  5813) 

Establishments  primarily  engaged  in  selling 
drinks,  such  as  beer,  ale,  wine,  liquor,  and  other 
alcoholic  beverages  for  consumption  on  their  own 
premises. 

Drug  Stores,  Proprietary  Stores  (SIC  591) 

Establishments  which  sell  prescriptions,  drugs, 
or  proprietary  medicines  in  combination  with  lines 
such  as  cosmetics,  toiletries,  tobacco,  magazines 
and  books,  and  novelty  merchandise.  Those  stores 
which  sell  prescriptions  are  classified  as  drug 
stores,    the    remainder    as    proprietary    stores. 

Other  Retail  Stores    (SIC  Major  Group  59, 
Except  SIC  591) 

Liquor  stores  (SIC  592),  also  government-oper- 
ated liquor  stores  (SIC  Major  Group  92  and  93).— 
Establishments  primarily  selling  packaged  alco- 
holic  beverages  such  as  ale,  beer,  wine,  and  whisky 
for  consumption  off  the  premises.  Liquor  stores 
operated  by  States,  counties,  and  municipalities 
are  included.  Stores  primarily  selling  prepared 
drinks  for  consumption  on  the  premises  are  not 
included  in  this  category  but  are  classified  with 
drinking  places  (SIC  5813). 

Book  stores  (SIC  5942). -Establishments  pri- 
marily selling  new  books  and  periodicals. 

Stationery  stores  (SIC  5943).  -  Establishments 
primarily  selling  stationery  items,  such  as  writing 


paper,  tablets,  accounting  forms,  legal  forms, 
greeting  cards,  post  cards,  and  school  and  office 
supplies. 

Sporting  goods  stores  (SIC  5952). -Establish- 
ments  primarily  selling  a  general  or  specialized 
line  of  sporting  goods  and  equipment  for  hunting, 
camping,  fishing,  skiing,  riding,  tennis,  golf,  and 
other  sports,  and  gymnasium  and  playground  equip- 
ment. 

Bicycle  shops  (SIC  5953). -Establishments  pri- 
marily selling  bicycles  and  bicycle  parts  and 
accessories. 

Jewelry  stores  (SIC  597). -Establishments  pri- 
marliy  selling  any  combination  of  the  lines  of 
jewelry,  such  as  diamonds  and  other  precious 
stones;  rings,  bracelets  and  brooches;  sterling  and 
plated  silverware;  and  watches  and  clocks. 

Florists  (SIC  5992). -Establishments  primarily 
selling  cut  flowers  and  growing  plants.  Greenhouses 
and  nurseries  are  not  included  in  the  Census  of 
Business. 


DATA  FOR  MAJOR  RETAIL  CENTERS 

Due  to  the  relatively  small  number  of  establish- 
ments in  the  Major  Retail  Centers,  sales  figures 
are  shown  only  for-  - 


1. 
2. 


3. 


4. 


Retail  stores,  total. 

Convenience  goods  stores,  i.e.,  Food  stores 
(SIC  54),  Eating  and  drinking  places  (SIC  58), 
and  Drug,  proprietary  stores  (SIC  591). 
Shopping  goods  stores,  i.e..  General  mer- 
chandise stores  (SIC  53  pt.).  Apparel, 
accessory  stores  (SIC  56),  and  Furniture, 
home  furnishings,  equipment  stores  (SIC  57). 
All  other   retail  stores  (SIC  52, 55,  599). 


BUREAU  OF  THE  CENSUS  CURRENT  BUSINESS  REPORTS 


Reports  are  issued  monthly  showing  national  and  regional  estimates,  by  kind  of  husinees,  of  the  dollar  volume 
of  retail  sales,  and  of  trends  in  selected  standard  metropolitan  statistical  areas.  Monthly  reports  also 
are  issued  providing  national  dollar  volume  estimates  of  wholesalers '  sales  by  kind  of  business  as  well  as 
sales  and  Inventory  trends  and  stock-sales  ratios  by  kind  of  business  and  by  geographic  division.  Other 
current  business  reports  Include  the  seasonal  Canned  Food  Report  and  the  quarterly  press  release  an  Green 
Coffee  Inventories  and  Roastings. 


CURRENT  RETAIL  TRADE 


ADVANCE  RETAIL  SALES  REPORT 

Issued  on  the  10th  of  the  month  following  the  month 
covered.  Advance  mcaathly  estimates  of  retail  dollar 
sales  volume  in  the  United  States,  for  major 
kind-of -business  groups  and  for  all  kinds  of  busi- 
ness combined,  collected  from  a  subsample  of  the 
Census  Bureau's  retail  trade  reporting  panel.  In- 
formation for  previous  months  is  shown  both  unad- 
justed and  adjusted  for  seasonal  and  trading  day 
differences.     (Year's  subscription,  $1.00) 


MONTHLY  RETAIL  TRADE  REPORT 

Estliliated  mcaithly  dollar  sales  volume  (with  oompari- 
sans  for  previo\is  months)  of  all  retail  stores  and 
of  those  organizations  operating  11  or  more  retail 
stores--United  States  by  kind  of  business.  Also 
estimated  monthly  sales  of  stores  of  organizations 
operating  1  to  10  retail  stores — Census  regions  by 
kind  of  business;  weekly  sales  during  current  month 
of  grocery  store  firms  operating  11  or  more  retail 
stores;  and  percentage  changes  in  sales  of  stores  of 
organizations  operating  1  to  10  stores--selected 
standard  metropolitan  statistical  areas,  all  kinds 
of  retail  business  combined.  (Year's  subscription, 
including  Annual  Retail  Trade  Report,   ll.OO) 


ANNUAL  RETAIL  TRADE  REPORT 

Estimates  of  sales  of  all  retail  stores  and  those  of 
organizations  operating  11  or  more  retail  stores. 
United  States  and  Census  regions,  by  kind  of  busi- 
ness. Year-end  merchandise  inventories,  sales- 
inventory  ratios,  and  accounts  receivable  balances 
held  by  retailers,  by  kind  of  business.  United 
States.  (Included  with  subscription  to  Monthly 
Retail  Trade  Report  -  See  above . ) 


CURRENT  WHOLESALE  TRADE 


MONTHLY  WHOLESALE  TRADE  REPORT 

Sales  and  inventory  trends  and  stock-sales  ratios  of 
meivjhant  wholesalers  are  shown  for  about  4-5  kinds  of 
business  at  the  United  States  level  and  for  about  14- 
kinds  of  business  by  geographic  division.  Percent 
change  in  sales  and  inventories,  from  preceding 
month  and  from  same  month  preceding  year,  and  sales 
for  year-to-date  from  preceding  year-to-date  period. 
Stock-sales  ratios,  current  month,  preceding  month, 
and  same  month  preceding  year^  Monthly  estimates  of 
dollar  sales  volume  are  Included  for  most  kinds  of 
business.     (Year's  subscription  $1,00) 


OTHER  CURRENT  BUSINESS  REPORTS 

CANNED  FOOD  REPORT 

Total  stocks  of  canners  end  ndiolesale  distributors,. 
including  warehouses  of  retail  multlunit  organiza- 
tions, of  specified  canned  foods  (vegetables,  fruits, 
juices,  fish),  32  items  as  of  January  1.  Total  ac- 
tual cases,  all  sizes  combined;  for  January  1,  sizes 
number  10  or  larger  (Institutional  sizes)  are  shown 
separately.  Current  and  comparable  previous  year 
information,  Canners'  stock,  supplied  by  canfiers' 
associations,  shown  as  available.  Also  canners' 
carryover,  pack,  and  total  supply  from  beginning  of 
season,  and  total  supply  for  two  previous  seasons. 
Reports  issued  as  of  January  1,  April  1,  June  1, 
July  1,  and  November  1.  (Season's  subscription,  5 
reports,  $.50) 


GREEN  COFFEE  INVENTORIES  AND  ROASTINGS 

Estimates  of  green  coffee  inventories  held  by 
roasters,  importers,  and  dealers,  as  of  the  end  of 
each  quarter,  roastings  and  inports  of  green  coffee, 
as  well  as  the  amount  of  green  coffee  roasted  for 
soluble  use,  during  each  quarter,  comparable  data 
for  previous  years.  (Quarterly  press  release,  free) 


For  order  forms  or  further  information  on  any  Current  Business  Report  series,  consult  the  nearest 
Department  of  Commerce  Field  Office  or  write  to  the  Bureau  of  the  Census,  Washington  25,  D,  C. 


PUBLICATION  PLAN  FOR  THE  1958  CENSUS  OF  BUSINESS 


The  1958  Census  of  Business  consists  of  three  major  trade 
segment s— retail  trade,  wholesale  trade,  and  selected  service 
trades.  The  final  results  of  the  1958  Census  are  published  in 
the  form  of  separate  report  series  for  each  of  these  trade 
segments  and  a  separate  reportfor  public  warehouses.  These 
report  series  will  supersede  the  preliminary  reports. 

The  1958  Business  Census  report  series  for  retail  trade, 
wholesale  trade,  and  selected  services  will  consist  of  two 
parts--(l)  Area  Reports,  and  (2)  Subject  Reports.  For  re- 
tail trade  and  hotels  and  motion  picture  theaters,  a  third 
series  of  reports  relating  to  the  Central  Business  Districts 
of  large  metropolitan  centers  will  also  be  issued. 

Subsequent  to  the  issuance  of  final  reports,  findings  of  the 
1958  Census  will  be  consolidated  and  issued  as  Census  vol- 
umes. Announcements  concerning  the  report  series  and  the 
volumes  may  be  obtained  by  writing  to  the  Bureau  of  the  Cen- 
sus, Washington  25,  D.  C. 

The  above  report  series  do  not  cover  Puerto  Rico,  results 
for  which  will  be  issued  separately. 

THE  RETAIL  TRADE  REPORT  SERIES 

Following  are  brief  descriptions  of  the  report  series  for 
retail  trade: 

Area  Reports 

A  separate  report  for  each  State,  the  District  of  Columbia, 
Alaska,  Hawaii,  Virgin  Islands,  Guam,  and  continental  United 
States  showing,  by  kind  of  business,  data  on  number  of  es- 
tablishments, sales  for  the  year,  payroll  for  the  year,  pay- 
roll and  number  of  paid  employees  for  the  workweek  ended 
nearest  November  15,  1958,  and  number  of  proprietors.  De- 
tailed kind-of-business  data  are  provided  for  the  State,  for 
each  standard  metropolitan  statistical  area,  for  each  large 
county,  and  for  each  large  city.  In  addition,  data  for  less 
detailed  kind-of-business  groupings  are  shown  for  all  coun- 
ties and  for  each  city  of  2,500  or  more  inhabitants.  The  re- 
ports for  the  New  England  States  will  also  include  data  for 
those  towns  which  in  the  latest  Census  had  an  urban  concen- 
tration of  2,500  or  more  inhabitants  as  well  as  all  those  with 


a  total  population  of  10,000  or  more.  The  Pennsylvania  and 
New  Jersey  reports  provide  data  for  townships  and  towns 
having  a  population  of  10,000  or  more  at  the  latest  Census. 
The  number  of  kinds  of  business  for  which  figures  are  pub- 
lished will  vary  according  to  the  number  of  establishments 
in  the  area. 

Subject  Reports 

These  reports  provide  data  for  such  subjects  as  sales-size 
of  establishment,  employment -size  of  establishment,  legal 
form  of  organization,  and  single  units  and  multiunits  as  well 
as  for  a  number  of  special  subjects  applicable  to  particular 
trades  or  groups  of  trades.  They  will  include  detailed  sta- 
tistics by  kind  of  business  for  the  United  States  as  a  whole 
and  for  standard  metropolitan  statistical  areas  and  States, 
with  cross-classification  by  related  subjects. 

Trade  Reports 

This  series  assembles  data  for  a  particular  trade  or  group 
of  related  trades.  The  data  for  the  most  part  are  assembled 
from  the  area  and  subject  repons.  The  trades  covered  in  a 
specific  trade  report  are  not  limited  to  those  in  a  specific 
industry  division,  such  as  retail  trade,  but  may  include  trades 
in  any  of  the  industry  divisions  covered  by  the  1958  Census  of 
Business. 

Central  Business  District  Reports 

A  report  will  be  provided  for  each  of  a  number  of  large 
metropolitan  cities,  with  data  presented  by  kind  of  business. 
Includes  general  statistics  (establishments,  sales,  and  annual 
payroll)  by  kind  of  business  for  the  central  business  district, 
the  central  city,  the  central  city  exclusive  of  the  central 
business  district,  the  standard  metropolitan  statistical  area, 
and  the  standard  metropolitan  statistical  area  exclusive  of 
the  central  business  district.  In  addition,  for  a  number  of 
the  larger  metropolitan  areas,  statistics  are  published  for 
major  business  centers  outside  the  central  business  district. 
Although  these  reports  are  designed  primarily  to  present  in- 
formation for  retail  trade,  they  will  also  include  data  for 
two  service  businesses  hotels  and  motion  picture  theaters. 
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PREFACE 


AUTHORITY  AND  SCOPE 

The  1958  Census  of  Business  along  with  the  1958  Censuses 
of  Manufactures  and  Mineral  Industries  was  required  by  law 
under  13  U.S.C.,  sections  131  and  224.  These  censuses  covered 
businesses  operated  in  the  continental  United  States,  Alaska, 
Hawaii,  Guam,  and  the  Virgin  Islands.  A  separate  Census  of 
Business  and  Manufactures  for  1958  was  also  conducted  in 
Puerto    Rico    jointly    with    the   Commonwealth   Government. 

The  1958  Census  of  Business  covered  retail  trade,  wholesale 
trade,  selected  services,  and  public  warehousing.  This  report 
provides  findings  for  retail  stores  in  selected  central  business 
districts  and  in  major  retail  centers;  and  for  hotels  and  motion 
picture  theaters   in   the   selected  central  business  districts. 

AREAS  COVERED 

Each  of  the  reports  in  this  series  covers  a  separate  standard 
metropolitan  statistical  area  and  includes  data  for  the  central 
business  district  (or  central  business  districts)  in  the  specified 
standard  metro{X)litan  statistical  area,  as  well  as  for  each  Cen- 
sus-delineated major  retail  center  (MRC)  located  in  the  same 
standard  metropolitan  statistical  area  (SMSA).  The  number  of 
MRC's  for  which  data  are  shown  in  a  single  SMSA  vary  from 
none  to  about  two  dozen.  The  entire  series  of  reports  covers 
97  SMSA's,  and  provides  data  for  109  CBD's  and  some  500 
MRC's. 

DEUNEATION  OF  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

Because  many  large  cities  had  no  officially  defined  area 
representing  their  "Central  Business  District/it  was  necessary 
for  the  Bureau  of  the  Census  prior  to  the  1954  Census  of 
Business  to  arrange  for  the  delineation  of  such  districts  before 
a  program  to  tabulate  Census  data  for  them  could  be  imple- 
mented. The  delineation  of  central  business  districts  was  ac- 
complished with  the  cooperation  of  the  Census  Tract  Committees 
in  the  large  cities  included  in  the  central  business  district  (CBD) 
program.  In  their  work  on  the  CBD's  the  Census  Tract  Com- 
mittees obtained  the  representation  of  a  variety  of  local 
interests,  such  as  business  firms  and  associations,  newspapers, 
planning  agencies,  welfare  organizations,  local  governmental 
bodies,  etc.  Central  business  districts  have  been  delineated  only 
in  those  cities  of  100,000  or  more  inhabitants  (according  to  the 
1950  Census  of  Population  or  a  subsequent  special  census  prior 
to  1959)  in  which  there  was  a  local  Census  Tract  Committee 
recommendation  for  such  an  area  in  response  to  an  inquiry  from 
the  Census  Bureau. 

The  objective  of  the  CBD  program  was  stated,  as  follows,  in 
a  letter  from  the  Director  of  the  Census  Bureau  to  the  Census 
Tract  Committees: 

"The  primary  objective  of  this  operation  is  to  provide  a 
basis  for  comparing  changes  in  business  activity  in  the  Cen- 
tral Business  District  with  those  in  the  remainder  of  the 
metropwlitan  area  or  of  the  central  city." 

Because  there  are  no  generally  accepted  rules  for  determining 
what  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 
did  not  provide  rigid  specifications  for  defining  the  CBD  but  (1) 
provided  a  general  characterizationof  the  CBD,  describing  it  as 
"an  area  of  very  high  land  valuation,  an  area  characterized  by  a 
high  concentration  of  retail  businesses,  offices,  theaters,  hotels, 
and  "service"  businesses,  and  an  area  of  high  traffic  flow";  and 
(2)  required  that  the  CBD  ordinarily  should  be  defined  to  follow 


existing  tract  lines,  i.e.,  to  consist  of  one  of  more  whole  Census 
tracts.  The  emphasis  put  on  tracts  was  based  on  the  anticipation 
that  other  Census  statistics  than  those  derived  from  the  Census 
of    Business    might    conveniently    be    tabulated    for   CBD's. 

It  was  recognized  that  the  tract  basis  for  CBD's  might 
lead  to  the  inclusion  of  some  land  area  not  properly  within 
a  strictly  defined  CBD  or  to  the  exclusion  of  a  small  por- 
tion of  what  should  be  in  the  CBD.  It  was  believed  that  this 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnitudes  being  measured.  Provision,  however,  was  made 
for  splitting  tracts  where  a  serious  problem  was  encountered. 
The  use  of  tract  lines  for  boundaries  also  was  consistent  with 
the  desire  to  keep  CBD  boundaries  constant,  in  order  to  maxi- 
mize the  value  of  comparisons  over  time.  Although  it  was 
recognized  that  the  CBD  strictly  defined  would  tend  to  change 
over  time,  it  was  felt  that  the  inexactitude  resulting  from  the 
use    of    fixed    boundaries    would    not    prove  to  be  serious. 

In  some  cities  where  there  had  been  a  previously  established 
central  business  district  or  similar  area  which  substantially 
corresponded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  in 
the  Bureau's  CBD  program. 

Data  for  a  total  of  95  CBD's  were  provided  in  the  1954 
Census  of  Business.  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  in  97  standard  metropolitan  statistical 
areas.  A  number  of  cities  have  made  minor  changes  in  the 
boundaries  of  their  CBD's  due  mainly  to  revisions  in  tract 
boundaries.  In  only  one  city,  Minneapolis,  has  a  previously 
defined  CBD  been  significantly  changed. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  and  data  from  them  have  been  tabulated,  as  part  of 
the  1958  Census  of  Business  program.  The  major  retail  cen- 
ters (MRC's)  were  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metropolitan  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  themselves)  which  include 
a  major  general  merchandise  store— usually  a  department 
store.  K&C's  were  not  delineated  if  the  publication  of  data 
for  them  would  result  in  violation  of  Census  rules  prohibiting 
disclosure  of  information  for  individual  firms. 

MRC's  include  not  only  the  planned  suburban  shopping  center 
but  also  the  older  string  street  and  neighborhood  developments 
which  meet  the  above  prerequisites.  Frequently  the  boundaries 
of  a  single  MRC  include  stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the  planned  portion. 
In  general  the  boundaries  of  the  MRC's  have  been  established 
to  include  all  adjacent  blocks  containing  at  least  one  store  in 
the  general  merchandise,  apparel,  or  furniture-appliance 
groups  of  stores,  and  where  a  planned  center  is  involved  in- 
clude all  of  the  center. 

In  those  cities  within  the  standard  metropolitan  statistical 
areas  (SMSA's)  covered  by  this  series  of  reports  which  were 
not  of  sufficient  size  to  qualify  for  the  delineation  of  a  central 
business  district,  no  MRC's  were  delineated  unless  at  least  two 
such  centers  could  be  defined. 


For  explanation  of  procedures  and  definitions,  see  Appendix. 
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Table  1.— RETIAIL  STORES  AND  SEIiCTED  SERVICE  ESTABLISHIENTS:   1956  AHD  1954 

CENTHAl  BUSINESS  DISTRICT  OF  SPRINGFIELD 


Establlshnents,  Sales,  Annual  Payroll,  and  Employees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


19581- 


Estab- 
lish- 
ments^ 


(nunber) 


Sales 2 


($1,000) 


Payroll, 

entire 

year 

($1,000) 


Paid  employees, 

vorkueek  ended 

nearest  Nov.  15 


Total 
(ntmber) 


Full 
vorkweek 

(number) 


1954^ 


Estab- 

llsb- 

ments^ 


(nimber) 


Sales-' 


($1,000) 


Payroll, 

entire 

year 

($1,000) 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,563 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011, 
783 


7012 


RETAIL  STORES 

Retail  stores,  total-* 

Lunber,  building  materials,  hardware, 

faun  equipment  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores^ 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores .... 

Food  stores 

Autcmotlve  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custcm 

tailors* 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  s-tores 

Furniture,  heme  furnishings,  equipaent 

stores , 

Furniture  stores'* 

Other  heme  furnishings  stores* 

Hovisehold  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores . . 


SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


344 


12 
4 
3 
5 

17 
4 
7 

95 

23 
42 
26 

3 
21 

4 


42 
7 
9 

26 

81 
56 
25 


68,491 
(D) 

(i)) 

29,679 
(D) 

2,932 
(D) 

3,266 

1,617 

336 

15,778 

3,823 
8,335 
7,075 

(D) 
2,558 

(D) 


4,058 

1,126 

831 

2,101 

5,031 

4,052 

979 

1,502 

(D) 
650 
(D) 
(D) 
1,628 
(D) 
(D) 


2,666 
1,250 


12,262 


781 
307 


3,759 


(D) 

(D) 

(D) 

(D) 

5,622 

1,321 

(D) 

(D) 

578 

276 

(D) 

(D) 

289 

148 

236 

62 

27 

15 

2,665 

978 

738 

214 

1,354 

571 

1,209 

502 

(D) 

(D) 

441 

116 

(D) 

(D) 

694 

188 

245 

55 

196 

71 

253 

62 

1,251 

553 

1,061 

472 

190 

81 

221 

82 

(D) 

(D) 

76 

22 

(D) 

(D) 

(D) 

(D) 

322 

82 

(D) 

(D) 

(D) 

(D) 

511 
145 


2,810 

(D) 

(D) 

917 
(D) 
213 
(D) 

119 

47 

7 

738 

170 
423 
378 

(D) 
38 

(D) 


170 
55 
56 

59 

4^4 

377 

67 

51 

(D) 
20 
(D) 
(D) 
68 
(D) 
(D) 


467 
109 


383 


69,821 


13 

1,720 

6 

843 

7 

877 

12 

28,104 

4 

23,290 

4 

3,482 

4 

1,332 

21 

3,745 

7 

1,679 

6 

410 

.17 

17,236 

23 

3,755 

43 

7,536 

24 

6,150 

3 

384 

34 

3,805 

4 

1,756 

36 

3,512 

4 

1,358 

14 

1,279 

16 

841 

75 

4,681 

54 

3,839 

21 

842 

6 

1,022 

90 

7,712 

6 

706 

2 

(D) 

1 

(D) 

16 

1,474 

2 

(D) 

1 

(D) 

2,940 
1,578 


12,082 

235 
121 
114 

4,817 

4,073 

638 

106 

388 

267 

67 

2,764 

634 
1,114 
902 
87 
613 
316 


721 
318 
284 

119 

1,277 

1,059 

218 

152 

1,394 
79 
(D) 
(D) 
300 
(D) 
(D) 


1,311 
284 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available,    ...  Represents  zero. 

■"^Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately 
counted  and  separately  classified  in  accordance  with  Its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general 
merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56),  The  1954  sales  of  leased  departments  located  in  general 
merchandise  stores  but  elsewhere  classified  were  $2,193,000,  of  which  $1,049,000  -was  included  -with  apparel,  accessory  stores. 
This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e,,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business, 

^Excludes  nonstore  retailers  (i.e,,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  psirt  of  SIC  53, 

*1954  data  limited  to  "snployer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments, 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex, 591)  not  covered  in  any  of  the  lines  below. 


SPRINGFIELD-HOLYOKE,  MASS.,  AREA 

Table  2.— RETAIL  STORES  AND  SKLBCTED  SERVICE  ESTABLISlttlENTS:   1958  AND  195-; 

CITY  OF  SPRINGFIELD 


Establishnents,  Sales,  Annual  Payroll,  and  Employees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958^ 


Estab- 
lish- 
ments^ 


(number) 


Sales 2 


($1,000) 


Payroll, 
entire 


($1,000) 


Paid  employees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


19  5-4 1 


Estab- 
lish- 
ments^ 


(number) 


Sales'^ 


($1,000) 


Payroll , 
entire 


($1,000) 


52 


5251 

52  ex.  5251 

53  part' 

531 
533 
539 

5-4 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 

58 

5812 

5813 

591 

59  ex.  591 
592 
1  594 
595 

597 

5992 

5996 

RETAIL  STORES 

Retail  stores,  total-' 

Luniber,  building  materials,  hardware, 

farm  equipnent  dealers , 

Hardware  stores , 

Other 

General  merchandise  groMp   stores' , 

Department  stores , 

Limited  price  variety  stores , 

Other  general  merchandise  stores...., 

Food  stores , 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men ' s ,  boys '  apparel  stores ,  custom 

tailors  

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores ' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores ,  proprietary  stores 

Other  retail  stores  * 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods ,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores.. 

SELECTED  SERVICES 


1,755 

77 
22 
55 

54 
5 
17 
32 

366 

74 

165 

163 

37 
70 
39 

8 
35 

9 

141 
43 

30 


364 
263 
101 

78 

273 

42 

5 

9 

28 

21 

4 


7011,  7012 
783 


Hotels 

Motion  picture  theaters. 


247,649 


11,309 
(D) 
(D) 

31,860 

(D) 

4,109 

(D) 

58,552 

36,996 

12,524 

26,922 

5,728 
10,524 
9,034 
5,478 
3,663 
(D) 


15,038 
6,455 
2,323 

6,260 

16,427 

12,397 

4,030 

9,706 

28,315 
6,122 
(D) 
343 
2,220 
526 
776 


3,396 
(D) 


30,562 

1,323 
(D) 
(D) 

5,875 
(D) 
768 
(D) 

3,801 

3,801 

847 

3,977 

971 
1,618 
1,466 
635 
597 
156 


2,490 

1,261 

408 

821 

3,582 

2,793 

789 

1,208 

3,658 
789 
(D) 

29 
399 

67 
107 


1,172 
(D) 


9,993 


331 
(D) 
(D) 

1,464 
(D) 
376 
(D) 

1,509 
831 
371 

1,540 

289 
700 
618 
283 
165 
103 


646 
259 
127 

260 

1,716 

1,367 

349 

482 

1,103 
208 
(D) 
11 
108 
28 
26 


678 
(D) 


7,581 


307 
(D) 
(D) 

1,014 
(D) 
269 
(D) 

978 

790 

265 

1,128 

213 
490 
438 
219 
124 
82 

575 
235 
104 

236 

1,295 

1,014 

281 

321 

908 
153 
(D) 
9 
93 
17 
26 


622 
(D) 


1,744 


35 

51 

52 
4 
22 
26 

418 


145 

190 

35 
74 
39 
11 
39 
21 


127 
28 
42 

57 

315 
213 

100 

81 

256 
36 

7 
11 
33 
23 

1 


229,993 


15,977 
(D) 
(D) 

29,922 

23,290 

4,570 

2,062 

50,102 

40,040 

8,778 

23,602 

5,803 
8,562 
7,263 
(D) 
4,237 
2,615 

12,361 
6,362 
2,849 

3,150 

14,883 

10,506 

4,366 

8,525 

25,798 
5,428 
(D) 
711 
3,029 
692 
(D) 


(D) 
2,123 


29,170 

2,213 
(D) 
(D) 

5,021 

4,073 

782 

166 

3,512 

3,715 

677 

3,676 

977 
1,274 
1,089 
321 
656 
448 


2,016 

1,103 

501 

412 

3,582 
2,513 
1,069 

1,034 

3,724 

660 
(D) 
102 
545 
134 
(D) 


(D) 
388 


Standard  Notes:   (D)  Withheld  to  avoid  disclosiire.    (NA)  Not  available.    ...  Represents  zero. 

^Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately  counted 
and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchan- 
dise stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "liotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "noneniployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "en^iloyer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  3.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISH1ENTS:   1956  AND  195-; 

SPRINGFIELD-HOLYOKE  STANDARD  METROPOUTAN  STATISTICAL  AREA 


Establlslments,  Sales,  Annual  Payroll,  and  Bnployeea,  by  Kind  of  Business 

(As  a  reexat  of  differences  in  the  definition,  the  1953  data  are  not  directly  oomparable  with  those  for  195<;. 

which  ctm  be  used  in  evaluating  the  changes  in  area  definition) 


See  page  (12)  for  data 


SIC  oode 


Kind  of  business 


1958^ 


Estab- 
lish- 
ments^ 


(number) 


Sales ^ 


($1,000) 


PtiyroU, 

entire 

year 


($1,000) 


Paid  <a{>loyees, 

vorkveelc  ended 

nearest  Nov,  15 


Total 
(number) 


Full 
workweek 

(number) 


1954^ 


Estab- 

Ush- 

ments^ 


(nuniber) 


Sales^ 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


52 

5251 

52  ex.  5251 

53  part  3 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total ,, 

Lumber,  building  materials,  hardware, 

f aim  equlpnent  dealers 

HeuxJware  stores 

Other 

General  merchandise  group  stores' 

Department  stores , 

Limited  price  variety  stores 

Other  general  merchandise  stores.... 

Food  stores. .....i..... > 

Automotive  dealers 

Gasoline  service  stations 

.^jparel,  accessory  stores , 

Men's,  boys'  apparel  gtores,  custom 

tailors* 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores , 

Other  apparel  stores 

Furniture,  home  furnishings,  equlpiMnt 
stores 

Furniture  stores* 

Other  home  furnishings  stores*....,. 
Household  appliance,  radio,  TV, 
music  stores........ , ,. 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods ,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores.. 

SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


4,491 


238 

75 

163 

140 
10 
51 
57 

925 

228 

440 

374 

81 
158 
84 
24 
74 
27 


371 

104 

80 

187 

875 
585 
290 

187 

713 
112 
20 
32 
67 
61 
16 


546,678 

29,587 

4,857 

24,730 

59,425 

41,148 

11,896 

(D) 

U8,668 

78,361 

31,457 

43,389 

9,392 

16,646 

13,837 

7,695 

6,559 

(D) 


29,434 

12,765 

3,783 

12,886 

38,003 
26,723 
11,280 

21,109 

67,245 
14,989 
2,521 
1,052 
3,746 
1,663 
1,634 


,595 
(D) 


62,615 

3,915 

555 

3,360 

9,881 

7,239 

1,940 

(D) 

9,891 

8,010 

2,161 

6,243 

1,501 
2,555 
2,285 

909 
965 
(D) 


4,320 

2,166 

582 

1,572 

7,767 
5,591 
2,176 

2,689 

7,738 
1,769 
477 
87 
613 
208 
167 


1,976 
(D) 


26,057 

984 
209 
775 

3,185 

1,964 

984 

(D) 

4,016 

1,775 

966 

2,409 

480 
1,084 
947 
377 
292 
(D) 


1,253 
530 
213 

510 

4,083 
3,057 
1,026 

1,044 

2,342 

518 

211 

38 

179 

93 

46 


16,690 

900 
179 
721 

2,249 

1,398 

662 

(D) 

2,630 

1,700 

666 

1,780 

363 
793 
702 
286 
207 
(D) 


1,072 
466 
158 

448 

3,065 

2,246 

819 

731 

1,897 

357 

123 

26 

145 

72 

42 


1,C 


(D) 


935 
(D) 


4,340 


245 

163 

82 

136 
9 

55 
70 

999 

199 

377 
397 

70 
151 
86 
24 
75 
57 


333 
76 
67 

162 

790 
517 
271 

183 

681 
100 
20 
36 
69 
65 
7 


28 
34 


489,799 


39,234 
26,134 
13,100 

53,487 

35,113 

10,061 

8,291 

116,514 

83,599 

22,187 

38,130 

9,168 
14,788 
12,545 
3,362 
6,612 
3,934 


27,839 

12,753 

4,625 

9,877 

35,021 
23,805 
11,200 

17,074 

56,714 

12,510 

(D) 

1,371 

4,589 

1,957 

605 


5,749 
4,196 


57,376 

5,014 
3,002 
2,012 

8,490 
5,845 
1,560 
1,085 

7,658 

8,110 

1,562 

5,629 

1,464 

2>U5 

1,828 

441 

974 

605 


4,178 

2,101 

831 

1,246 

7,886 
5,214 
2,672 

2,098 

6,751 
1,311 
(D) 
(D) 
732 
431 
76 


2,326 
852 


Standard  Notes:   (d)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ,,,  Represents  zero. 

^Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately  counted 
and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchan- 
dise stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  Include  data  for  "nonemployer"  establish- 
ments which  co\ild  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

■'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


SPRINGFIELD-HOLYOKE,  MASS.,  AREA 

Table  4.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISfMENTS— PERCENT  CHANCE  IN  SALES,  1954  TO  1958 

CENTRAL  BUSINESS  DISTRICr  OF  SPRINGFIELD,  THE  ENTIRE  CITY,  AND  SPRINGFIELD-HOLYOKE  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  change 


Central 

business 

district 


Entire 
city 


City 
less  its 
central 
business 
district 


Entire 
standard 
metro- 
politan 
statistical 
area  * 


Standard 

metro- 
politan 
statistical 
area  less 
central 
business 
district  * 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 


591 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


70U,  7012 
783 


RETAIL  STORES 

Retail  stores,  total ■* 

Lumber,  building  materials,  hardware,  farm  equipment 

dealers 

Hardware  stores. ,,, , 

Other 

General  merchandise  group  stores 

Department  sxores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 

Automotive  dealers, 

Gasoline  service  stations 

Apparel,  accessory  stores ., 

Men ' s ,  boys '  apparel  stores ,  custom  tailors* ...... 

Women's  clothing,  specialty  stores 

Ready-to-wear  stores' , , 

Family  clothing  stores' , 

Shoe  stores........... 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment  stores 

Furniture  stores'^ 

Other  home  furnishings  stores* 

Household  E^rpliance,  radio,  TV,  music  stores 

Eating,  drinking  places 

Eating  plac es ...i ., 

Drinking  places 

Drug  stores ,  proprietary  stores 

Other  retail  stores^ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores ; 

Florists 

Camera,  photographic  siqjply  stores................ 

SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


-1.9 


(D) 

(i)) 

5.6 
(D) 

-15.8 
(D) 

-12.8 


-3.6 

-18.0 

-8.5 

1.8 

10.6 

15.0 

(D) 

-32.8 

(D) 

15.5 
-17.1 
-35.0 
149.8 

7.5 

5.5 

16.3 

47.0 

(D) 
-7.9 
(D) 
(D) 
10.4 
(D) 
(D) 


-9.4 
-20.8 


7.7 


-29.2 
(D) 
(D) 

6.5 
(D) 

-10.1 
(D) 

16.9 

-7.6 

42.7 

14.1 
-1.3 
22.9 
24.4 

(D) 
-13.6 

(D) 

21.7 

1.5 

-18.5 

98.7 

10.3 
18.0 
-7.7 

13.9 

9.8 

12.8 

(D) 

-51.8 

-26.7 

-24.0 

85.6 


(D) 
(D) 
(D) 

20.0 
(D) 
8.2 
(D) 

19.3 

-8.3 

49.3 

75.1 

-7.0 

113.4 

76.0 

(D) 

155.8 

(D) 

24.1 
6.5 

-5.0 
80.1 

11.6 

25.2 

-13.4 

9.3 

(D) 
15.9 
(D) 
(D) 
-61.9 
(D) 
(D) 


13.8 


-23.1 
(NA) 
(NA) 

11.5 
(NA) 
(NA) 
(NA) 

32.0 

-4.4 

43.7 

14.1 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 

13.2 
(NA) 
(NA) 
(NA) 

9.7 
(NA) 
(NA) 

24.3 

19.0 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 


(NA) 
(NA) 


16.5 


(D) 
(NA) 
(NA) 

18.0 
(NA) 
(NA) 
(NA) 

33.5 

46.2 

32.8 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 

12.9 
(NA) 
(NA) 
(NA) 

10.0 
(NA) 
(NA) 

22.8 

(D) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 


NA 
NA 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

"^In  computing  percent  change,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased 
iepartment  was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  compara- 
bility is  greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect 
"hotels"  or  "motion  picture  theaters." 

•'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent  change. 

'in  computing  percent  change,  both  1954  and  1958  data  limited  to  "employer"  establishments, 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 

•In  computing  percent  change,  the  SMSA  data  for  1958  have  been  adjusted  to  the  1954  definition.  See  page  12  for  data  which  can 
9  used  in  evaluating  the  changes  in  area  definition. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  5.— RETAIL  STORES:   195?  AND  195/1  CENTRAL  BUSINESS  DISTRICT  SALES  AS  PERCENT  OF 

SPRINGFIELD  AND  OF  SPRINGFIELD-HOLYOKE  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  of  city  sales  In 
central  business  district'" 


1958 


1954 


Percent  of  standard  metro- 
politan statistical  area 
sales  in  central  business 
district^ 


1958* 


1954 


52 
5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


RETAIL  STORES 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware,  farm  equipment  dealers. 

Hardvare  stores 

Other 

General  merchandise  group  stores^ 

Depax cment  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores........ 

Food  stores 

Automotive  dealers. 

Gasoline  service  stations.,,....,..,,...,,..,....,. .,, 

Apparel,  accessory  stores,.... 

Men's,  boys'  apparel  stores,  custcm  tailors*...,... 

Women's  clothing,  specialty  stores  ....................... 

Ready-to-wear  stores '....... 

Family  clothing  stores' 

Shoe  stores , 

Other  apparel  stores «. 

Furniture,  heme  furnishings,   equipnent  stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  ^jpliance,  radio,  TV,  music  stores.............. 

Eating,  drinldng  places. 

Eating  places 

Drinldng  places 

Drug  stores,  proprietary  stores. 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores. . .......................... 

Jewelry  stores 

Florists 

Camera,  photographic  si5>ply  stores.,,,,,,,................ 


27.7 
(D) 

(D) 

93.2 
(D) 

71.4 
(D) 

5.6 

4.4 

2.7 

58.6 
66.7 
79.2 
78.3 

(D) 
69.8 

(D) 

27.0 
17.4 
35.8 
33.6 

30.6 
32.7 
24.3 

15.5 

(D) 
10.6 
(D) 
(D) 
73.3 
(D) 
(D) 


30.4 

10.8 
(D) 
(D) 

93.9 

76.2 
64.6 

7.5 

4.2 

4.7 

73.0 
65.7 
88.0 
84.7 
(D) 
89.8 
67.1 

28.4 
21.3 
44.9 
26.7 

31.4 
36.5 
19.3 

12.0 

29.9 
13.0 

(D) 
10.1 
48.7 

6.8 


12.4 
(D) 

(i)) 

49.8 

(D) 

(NA) 

(NA) 

2.1 

2.1 

1.1 

36.3 
(NA) 
(NA) 
(NA.) 
(NA) 
(NA) 
(NA) 

12.9 
(NA) 
(NA) 
(NA) 

13.1 
(NA) 
(NA) 

7.1 

(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 


14.3 

4.4 
3.2 
6.7 

52.5 
66.3 
34.6 
16.1 

3.2 

1.8 

2.8   ^l 

45.2 
41.0 
51.0 
49.0 
11.4 
57.5 
44.6 

12.6 

10.6 

27.7 

8.5 

13.4 

16.1 

7.5 

6.0 

13.6 

5.6 

(D) 

5.3 
32.1 

2.4 
69.1 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

■"■In  computing  percent,  sales  of  leased  departments  are  incorporated  with  main  store  sales  In  1958.  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56). 

■'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 

*In  computing  percent,  the  aiSA  data  for  1958  have  been  adjusted  to  the  1954  definition.  Seepage  12  for  data  which  can  be  used 
in  evaluating  the  changes  in  area  definition. 
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Table  6.— RETAIL  STQRB^:   1958  AND  195^^ — PERCENTAGE  DISTRIBUTION  OF  SALES,  BY  KIND  OF  BUSINESS 

CENTRAL  BUSINESS  DISTRICT  OF  SPRINGFIELD,  THE  ENTIRE  CITY,  AND  SPRINGFIELD-HOLYOKE  STANDARD  METROPOLITAN  STATISTICAL  AREA 

(Percentages  are  based  od  total  Retail  Store  Sales  vblch  exclude  sedes  of  ncmstore  retailers — mall  order,  direct  selling, 

merchandise  vending  machine  operators) 


SIC  code 


Kind  of  business 


Central 

business 

district 


1958 


1954 


Entire  city^ 


1958 


1954 


Standard  metropolitan 
statistical  area^ 


1958" 


1954 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


RETAIL  STORES 

Retail  stores,  total^ 

Luaber,  building  materials,  hardvare, 

fann  equipaent  dealers 

Hardware  stores... 

Other , 

General  merchandise  group  stores^ 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 

Automotive  dealers 

Gasoline  service  statians. 

Apparel,  accessory  stores, 

Men's,  boys'  apparel  stores,  custom 

tailors* 

Women's  clothing,  specialty  stores... 
Ready-to-wear  stores',..,,,,,,..,,. 

FRnrlly  clothing  stores',,,,,,, 

Shoe  stores ,,,.,.,,,,,....... 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores* 

Other  bene  furnishings  stores  ....... 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  driiddng  places 

Eating  places. ....................... 

DrinMng  places...................... 

Drug  stores,  proprietary  stores 

Other  retail  stores*............,,,..,. 

Liquor  stores. ........,,,,,,,...,.... 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  sx^jply  stores... 


100.0 


(D) 

(D) 

43.3 
(D) 
4.3 
(D) 

4.8 


2.4 

0.5 

23.0 

5.6 
12.2 
10.3 
(D) 
3.7 
(D) 

5.9 
1.6 
1.2 

3.1 

7.3 
5.9 
1.4 

2.2 

(D) 
0.9 
(D) 
(D) 
2.4 
(D) 
(D) 


100.0 

2.5 
1.2 
1.3 

40.3 

33.4 

5.0 

1.9 

5.4 

2.4 

0.6 

24.7 

5.4 
10.8 
8.8 
0.5 
5.4 
2.5 


5.0 
1.9 

1.8 

1.3 

6.7 
5.5 
1.2 

1.5 

10.9 
1.0 
(D) 
(D) 
2.1 
(D) 
(D) 


100.0 

4.6 
(D) 
(D) 

12.9 

10.7 

1.7 

0.5 

23.6 

14.9 

5.1 

10.9 

2.3 
4.2 
3.6 
2.2 
1.5 
(D) 


6.1 
2.6 
1.0 

2.5 

6.6 

5.0 
1.6 

3.9 

11.4 
2.5 
(D) 
0.1 
0.9 
(D) 
(D) 


6.9 
(D) 
(D) 

13.0 

10.1 

2.0 

0.9 

21.8 

17.4 

3.8 

10.3 

2.5 
3.7 
3.2 
(D) 
1.8 
1.1 


5.4 
2.8 
1.2 

1.4 

6.5 
4.6 
1.9 

3.7 

11.2 
2.4 
(D) 
0.3 
1.3 
0.3 
(D) 


100.0 

5.4 
(NA) 
(NA) 

10.7 
(NA) 
(NA) 
(NA) 

27.6 

14.3 

5.7 

7.8 

(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 


5.7 
(NA) 
(NA) 

(NA) 

6.9 
(NA) 
(NA) 

3.8 

12.1 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 
(NA) 


100.0 


8.0 
5.3 
2.7 

10.9 
7.2 
2.1 

1.6 

23.8 


4.5 

7.8 

1.9 
3.0 
2.6 
0.7 
1.3 
0.8 


5.7 
2.6 
0.9 

2.0 

7.1 
4.9 
2.2 

3.5 

11.6 
2.6 
0.3 
0.9 
(D) 
0.4 
0.1 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero,    (Z)  Less  than  0.05  percent. 

"■In  computing  percent,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  depart- 
ment vas  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56). 

■'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent, 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 

»In  computing  percent  distribution,  the  £MSA  data  for  1958  have  been  adjusted  to  the  1954  definition.  See  page  12  for  data  which 
3an  be  used  in  evaluating  the  changes  in  area  definition. 
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Table  7.— RETAIL  STORES:      1958— MAJOR  RETAIL  CENTERS  IN  THE  SPRINGFIELD-HOLYOKE  STANDAflD  METROPOLITAN  STATISTICAL  AREA 


MRC  No.  1.- 


-Includes  the  planned  center  known  as  "Century  Shopping  Center"  and  the  stores  on  Memorial  Ave.  from  Bresnahan  St.  to 

Union  St. 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54, 58, 591 


53  part,- 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

5* 


Retail  stores,  total: ^ 

Number 

Sales ($1, 000) , 

Convenience  goods  stores: 

Number 

Sales ($1, 000) 

Shopping  goods  stores:-' 

Rimber 

Sales ($1, 000) 

All  other  stores: 

Number 

Sales ($1,000) 


Retail  stores,  total-' 

Limber,  building  materials,  hardware 

f aim  equipment  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores^  ^. 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores.. 

Food  stores 


20 
15,4^4 


(D) 


55  ex.  554 


554 


56 
561, 


567 


4 
(D) 


11 
2,477 


Number  of 
establish- 
ments 


20 

1 
1 

3 

1 
1 
1 


562-3, 568 
562 
?65 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Automotive  dealers 

Gasoline  service  stations , 

Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custcm 

tailors , 

Wcmen's  clothing,   specialty  stores..., 

Ready-to-wear  stores' 

Femily  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  hone  furnishings,  equipnent 

stores 

Furniture  stores 

Other  home  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores ' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores... 


f.     I 


P  C 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^Group  totals  for  SIC  53  and  56  may  Include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments, 

'includes  data  for  those  viTiriH  of  business  in  SIC  59  (ex,  591)  not  covered  in  any  of  the  lines  below. 


COMPARATIVE  STANDARD  METROPOLITAN  STATISTICAL  AREA  DATA 

As  a  result  of  differences  in  the  definition,  the  1958  data  for  the  Springfield- 
Holyoke ,  Mass.  ,  Standard  Metropolitan  Statistical  Area  (as  presented  in  Table  3  of 
this  report)  are  not  directly  comparable  with  those  for  1954.  Enfield  Town,  Conn.  , 
was  included  in  the  1954  definition,  but  is  not  included  in  1958,  Monson,  Palmer, 
Hadley,  and  Warren  Towns,  Mass.,  which  are  included  in  the  1958  definition  were 
not  included  in  1954.  The  data  in  the  following  table  are  the  net  changes  resulting 
from  these  differences  in  definition.  Adding  the  data  in  parentheses  in  this  table  to 
the  data  in  Table  3,  and  subtracting  the  data  not  in  parentheses  from  those  in  Table 
3,  will  pro-vide   1958  data  for  the  area  as  defined  in  1954. 


d 


SIC 
Code 

Kind  of  business 

Estab- 
lish- 
ments 
(number) 

Sales 
($1,000) 

Retail  trade,  total  

(1) 

10 

1 

(2) 

4 

11 

(10) 

(2) 

2 

(17) 

(10,675) 

52 

53  part» 

Lumber,  bldg  matls,  hdwe,  farm  equip,  dealers  

General  merchandise  group  stores*  .....  

(601) 
(200) 

54 

Food  stores  

(5,156) 

55  ex.554 

Automotive  dealers 

(1, 537) 

55pt(554) 

Gasoline  service  stations  

(419) 

56 

Apparel,  accessory  stores  

(129) 

57 
58 

Furniture,  home  furnishings,  equipment  stores  

Eating,  drinking  places  

(2,082) 
(417) 

59pt(59l) 

Drug  stores,  proprietary  stores  .......,,.,, 

(106) 

59  ex.591 

Other  retail  stores  

(262) 

53  part* 

Nonstore  retailers*  .  ..... 

234 

3  » 
>l  II 


standard  Notes:    ...  Represents  zero.    (D)  Withheld  to  avoid  disclosure. 
*Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 


APPENDIX 

Procedures  and  Definitions 


CENSUS  DISCLOSURE  RULES 

In  accordance  with  Census  law,  any  data  which 
would  disclose  the  operations  of  an  individual 
establishment  or  business  organization  are  not 
published.  The  number  of  establishments  in  a 
kind  of  business  is  not  considered  a  disclosure 
by  these  rules,  so  that  this  item  is  shown  in 
instances  where  other  items  of  information  for 
the  same  kind  of  business  or  locality  are  sup- 
pressed. 

KINDS  OF  BUSINESS  COVERED 

This  report  covers  all  establishments  (except 
nonstore  retailers)  included  in  Retail  Trade,  de- 
fined in  accordance  with  the  principles  of  the 
Standard  Industrial  Classification  Manual  (1957  edi- 
tion) issued  under  the  auspices  of  the  Bureau 
of  the  Budget,  Executive  Office  of  the  Presi- 
dent. This  report  includes,  in  addition  to  re- 
tail trade  establishments,  hotels  and  motion  pic- 
ture theaters,  parts  of  major  groups  70  and  78 
of  the  SIC  Manual. 

Retail  Trade,  as  defined  in  the  SIC  Manual, 
and  as  covered  in  the  1958  Census  of  Business, 
includes  establishments  primarily  engaged  in  sell- 
ing merchandise  directly  to  personal,  household, 
and  farm  users.  Excluded  from  Retail  Trade 
are  places  of  business  operated  by  membership 
clubs  and  open  only  to  their  own  members  or 
personnel,  such  as  restaurants  and  bars  operated 
by  country  clubs,  school  cafeterias,  cafeterias 
operated  by  industrial  plants  for  their  employ- 
ees, establishments  operated  by  agencies  of  the 
Federal  Government  on  military  posts,  hospitals, 
etc. 

Data  for  nonstore  retailers— mail  order  houses, 
direct  selling  (house-to-house)  organizations,  and 
merchandise  vending  machine  operators— have  been 
excluded  from  the  tabulations  in  this  report,  but 
are  contained  in  other  publications  of  the  1958  Cen- 
sus of  Business,  such  as  the  Area  Report  Series. 

METHOD  OF  ENUMERATION 

For  purposes  of  coverage  in  the  1958  Census 
of  Business,  retail  establishments  were  divided 
into  two  categories— those  with  some  paid  employ- 
ment during  1958,  i.e.,  the  "employer"  universe, 
and  those  with  no  paid  employment  during  1958, 
i.e.,  the  "nonemployer"  universe.  The  method 
"of  obtaining  census  information  for  these  two 
groups  is  described  below. 


Enumeration  of  "Employers."— Information  for 
establishments  in  this  part  of  the  retail  trade 
field  was  obtained  by  means  of  a  mail  canvass. 
Report  forms  were  mailed  to  all  business  firms 
included  in  the  active  records  of  the  Internal 
Revenue  Service  as  subject  to  payment  of  Fed- 
eral Insurance  Contributions  Act  (FICA)  taxes 
(i.e.,  employers  of  one  or  more  persons)  and 
which  were  classified  in  the  records  of  the  Bu- 
reau of  Old- Age  and  Survivors  Insurance  (BOASI) 
as  wholly  or  partially  engaged  in  retail,  whole- 
sale, manufacturing,  and  mineral  industries.  Also 
included  were  those  classified  in  major  groups 
70  (except  702  and  704),  72,  73.  75,  76,  78,  and 
79  of  the  service  industries  portion  of  the  SIC 
Manual,  and  in  public  warehousing,  SIC  major 
group  42,  except  421.  In  addition,  report  forms 
were  mailed  to  all  establishments  which  BOASI 
had  not  classified  by  kind  of  business  prior  to 
mailing  of  census  report  forms.  Each  estab- 
lishment was  mailed  a  report  form  appropriate 
to  its  BOASI  classification  (for  those  cases  for 
which  BOASI  classification  had  not  yet  been  es- 
tablished, a  general  purpose  form  was  used),  but 
its  census  classification  was  determined  by  re- 
plies   to  questions   on  the  census   report  form. 

Enumeration  of  "Nonemployers."— This  group 
was  defined  to  include  retail  businesses  other  than 
those  represented  in  the  active  FICA  records  of 
the  Internal  Revenue  Service.  Information  for 
this  group  of  establishments  was  derived  from 
the  1958  Federal  income  tax  returns.  Information 
was  compiled  from  only  one-half  of  these  cases 
and  census  results  for  this  group  were  estab- 
lished by  multiplying  such  findings  by  two.  The 
"nonemployer"  segment  of  retail  trade,  although 
made  up  of  a  large  number  of  establishments, 
accounted  for  less  than  10  percent  of  the  total 
retail  trade  volume. 

Included  in  this  segment  were  only  those  non- 
employer  establishments  which  reported  a  sales 
volume  of  $2,500  or  more  during  1958.  Non- 
employer  establishments  reporting  a  sales  vol- 
ume of  less  than  $2,500  were  not  included  in 
these  tabulations,  regardless  of  the  period  of 
time  they  were  operated  during  the  year. 

COMPARISON  OF  THE  1954  AND 
1958  CENSUSES 

In  all  major  respects,  the  1954  and  1958  Cen- 
suses were  conducted  under  similar  conditions 
and  procedures.     Strict  comparability  in  the  data 
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for  the  two  censuses  is  limited  by  the  following 
factors: 

1.  The  physical  area  of  a  number  of  urban 
places  in  the  1958  Census  is  not  the  same  as  it 
was  in  1954  because  of  annexations  and  other 
boundary  changes  which  have  occurred  since  the 
1954  Census.  This  factor  should  be  taken  into 
consideration  in  evaluating  changes  in  census 
findings  from  1954,  as  in  each  census  the  sta- 
tistics for  urban  places  are  in  accordance  widi 
the  boundaries  for  those  places  in  the  census 
year. 

2.  Whereas  in  the  1954  Census,  "leased 
departments"  (businesses  operated  as  departments 
of  a  retail  business,  under  different  ownership) 
were  counted  as  separate  establishments  and 
separately  classified  by  kind  of  business,  in  the 
1958  Census  they  have  been  combined  with  the 
retail  business  in  which  located.  As  a  result, 
it  is  anticipated  that  the  count  of  establishments 
will  be  approximately  25,000  less  in  the  1958 
Census  than  would  have  been  the  case  if  the 
1954  Census  procedure  had  been  followed.  In 
addition,  there  will  be  some  redistribution  in 
the  data  among  the  various  kinds  of  business 
categories  (e.g.,  the  figures  for  a  leased  shoe 
department  located  in  a  department  store  which 
were  tabulated  in  the  "shoe  store"  kind  of  busi- 
ness in  1954  are  Included  with  "department 
store"  figures  in  the  1958  Census).  Leased 
departments  in  the  1954  Census  reported  sales 
of  approximately  one  billion  dollars. 

3.  Revisions  made  in  the  1957  edition  of  the 
SIC  Manual  have  necessitated  the  following  changes 
in  establishment  classifications  used  in  the  1954 
Census: 

a.  Musical  instrument  stores  and  music 
and  record  shops  have  been  shifted  to  the  kind- 
of- business  group  "Furniture,  Home  Furnish- 
ings, Equipment  Stores"  from  the  group  "  Other 
Retail  Stores." 

b.  Antique  stores  have  been  shifted  to 
the  group  "Other  Retail  Stores"  from  the  group 
"Furniture,  Home  Furnishings,  Equipment 
Stores." 

4.  Both  the  1954  and  1958  Censuses  ex- 
cluded those  businesses  with  no  paid  employment 
which  had  sales  volume  of  less  than  $2,500  in 
the  census  year.  To  the  extent  that  price  in- 
creases since  1954  resulted  in  increases  in  the 
dollar  volume  of  sales,  the  1958  Census  includes 
stores  with  a  lesser  physical  volume  of  business 
than  were  included  in  the  1954  Census.  While 
the  exact  magnitude  of  this  phenomenon  is  un- 
known, the  effect  on  total  volume  of  retail  sales 
undoubtedly  is  only  a  fraction  of  one  percent 
and  probably  has  little  effect  on  the  number  of 
stores  included  in  the  census. 


Both  the  1954  and  1958  Censuses  include  data 
for  some  "nonemployer"  establishments  in  the 
group  totals  but  not  in  the  detailed  kinds-of- 
business  totals  due  to  limitation  of  classification 
information  on  the  Federal  tax  returns.  In  the 
1954  data,  all  major  groups  (i.e.,  SIC  2  digit) 
included  some  such  establishments.  In  1958 
only  two  major  groups-SIC  53,  General  Mer- 
chandise Group,  and  SIC  56,  Apparel,  Accessory 
Stores— included  such  establishments.  In  neither 
census  was  it  found  feasible  to  classify  any 
"nonemployer"  establishments  as  "Ready-to-wear 
stores  (SIC  562)"  or  "Family  clothing  stores 
(SIC  565)"  and,  in  the  1954  Census,  it  similarly 
was  not  found  feasible  to  change  any  "nonemploy- 
er" establishment  as  "Men's,  boys' apparel  stores, 
custom  tailors  (SIC  561,  567)";  "Furniture  stores 
(SIC  5712)";  or  "Other  home  furnishings  stores 
(SIC  5713-15,  5719)."  Such  stores  were  classi- 
fied only  at  the  major  group  level. 

EXPLANATION  OF  TERMS 

Establishments . —Census  of  Business  figures 
represent  a  summary  of  reports  for  individual  "es- 
tablishments" rather  than  "companies."  A  sep- 
arate report  was  obtained  for  each  location  where 
business  was  conducted,  including  each  location 
of  multiunlt  organizations.  Each  report  was 
tabulatedin  accordance  with  the  physical  location 
at  which  the  business  was  conducted. 

Where  two  or  more  activities  were  carried  on 
at  a  single  location  under  a  single  ownership, 
all  activities  generally  were  grouped  together  as 
a  single  establishment,  and  the  entire  establish- 
ment was  classified  on  the  basis  of  its  major 
activity,  with  all  data  for  it  included  in  that  clas- 
sification. However,  in  cases  where  distinct 
and  separate  economic  activities,  for  which  dif- 
ferent industry  classification  codes  were  appro- 
priate, were  conducted  under  the  same  ownership 
at  a  single  location,  and  where  conditions  pre- 
scribed by  the  SIC  Manual  for  recognizing  the 
existence  of  more  than  one  establishment  were 
met,  separate  establishment  reports  for  each  of 
the  different  activities  were  reported  in  the  cen- 
suses. 

In  the  case  of  leased  departments,  i.e.,  where 
separately  owned  businesses  are  operated  as  de- 
partments of  a  retail  business  under  another 
ownership  (e.g.,  a  separately  owned  shoe  depart- 
ment store)  only  a  single  establishment,  combin- 
ing leased  departments  with  the  retail  establish- 
ment in  which  they  are  located,  is  recognized 
for  1958  Census  purposes. 

The  "number  of  establishments"  shown  in  this 
report  is  the  number  in  business  at  the  end  of 
the  census  year. 

Sales.— Sales  include  the  total  of  merchandise 
sold,   and  receipts  from  repairs  and  from  other 
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services  to  customers,  whether  or  not  payment 
was  received  in  1958.  Sales  are  normally  re- 
corded net  of  deductions  for  refunds  and  allow- 
ances for  merchandise  returned  by  customers. 
Total  sales  exclude  amounts  other  than  those  re- 
ceived from  customers,  such  as  income  from  in- 
vestments, rental  of  real  estate,  etc.  They  in- 
clude the  amount  of  local  and  State  sales  taxes 
and  Federal  excise  taxes  which  are  collected 
by  the  store  directly  from  customers  and  paid 
directly  by  the  store  to  a  local,  State,  or  Fed- 
eral taxing  agency.  Gasoline,  liquor,  tobacco, 
and  other  excise  taxes  which  are  paid  by  the  manu- 
facturer or  wholesaler  and  passed  along  to  the 
retailer  also  are  included. 

The  sales  figures,  therefore,  represent  total 
sales  and  receipts  of  all  establishments  primari- 
ly engaged  In  retail  trade.  They  do  not  Include 
retail  sales  made  by  manufacturers,  wholesalers, 
service  establishments,  andother  businesses  whose 
primary  activity  is  other  than  retail  trade.  They 
do,  however,  include  receipts  other  than  from  the 
sale  of  merchandise  at  retail  (e.g.,  service  re- 
ceipts, sales  to  industrial  users,  sales  to  other 
retailers,  etc.)  by  establishments  primarily  en- 
gaged in  retail  trade.  Although  the  count  of  es- 
tablishments as  tabulated  in  this  report  repre- 
sents the  number  in  business  at  the  end  of  the 
year,  the  sales  figures  include  sales  of  all  es- 
tablishments in  business  at  any  time  during  the 
year. 

Payroll,  entire  year.— Payroll  includes  salaries, 
wages,  commissions,  bonuses,  vacation  allowances, 
and  the  value  of  payments  in  kind  (such  as  free 
meals,  lodgings,  etc.)  paid  during  the  year  to 
all  employees.  Gratuities  received  by  employees 
from  patrons  are  not  included.  For  corporations, 
it  includes  amounts  paid  to  officers  and  execu- 
tives; it  does  not  include  compensation  of  pro- 
prietors or  of  partners  of  unincorporated  busi- 
nesses. Payroll  is  reported  before  deductions 
for  Social  Security,  income  tax,  insurance  dues, 
etc. 

Payroll— workweek  ended  nearest  November 
15.— This  item  consists  of  payroll,  as  defined  above, 
which  was  paid  to  persons  on  the  payroll  in  the 
pay  period  ended  nearest  November  15,  1958. 
Establishments  whose  payroll  period  was  other 
than  a  week  were  requested  to  adjust  the  fig- 
ures to  a  weekly  basis. 

Paid  employees— workweek  ended  nearest  No- 
vember 15.— Paid  employees  consist  of  the  num- 
ber  of  employees,  including  salaried  officers  and 
executives  of  corporations,  who  were  on  the  pay- 
roll for  the  workweek  ended  nearest  November 
15,  but  not  proprietors  or  partners  of  unincorpo- 
rated businesses. 


"Full  workweek*  employees.— "Full  workweek" 
employees  includes  employees,  whether  regular  or 
seasonal,  who,  for  the  specified  pay  period,  were 
paid  for  working  at  least  the  number  of  hours 
typically  worked  in  a  week  by  employees  of  the 
reporting  establishment.  All  other  employees 
paid  during  that  workweek  were  reported  as  part- 
workweek  employees. 

KIND- OF -BUSINESS  CLASSIFICATIONS 

Establishments  covered  by  the  1958  Census  were 
assigned  a  klnd-of-business  classification  in  ac- 
cordance with  the  provisions  of  the  1957  edition 
of  the  SIC  Manual.  It  should  be  noted  that  kind- 
of- business  classifications  are  not  interchange- 
able with  commodity  classifications.  Most  busi- 
nesses sell  a  number  of  kinds  of  commodities. 
The  kind-of-business  code  assigned  generally 
reflects  either  the  individual  commodity  or  com- 
modity group  which  is  the  primary  source  of  the 
establishment's  receipts  or  some  mixture  of  differ- 
ent commodities  which  characterize  the  estab*- 
lishment's  business.  Thus,  the  classification  of 
establishments  by  kind  of  business  generally  does 
not  make  it  possible  to  determine  either  the  num- 
ber of  establishments  handling  a  particular  com- 
modity or  the  sales  of  that  commodity.  For 
example,  the  "food  group"  classification  atcludes 
stores  selling  some  food  if  the  sale  of  food  is 
not  the  primary  source  of  receipts;  moreover, 
even  though  stores  are  classified  as  "food  stores" 
some  of  their  receipts  may  be  derived  from  the  sale 
of  nonfood  products. 

As  noted  in  the  section  on  "Method  of  Enu- 
meration," the  1958  Census  findings  are  based 
on  reports  from  two  different  sources.  "Em- 
ployer" establishments  were  canvassed  by  mail 
and  were  required  to  complete  report  forms 
especially  designed  for  this  census.  "Nonem- 
ployer"  establishments,  however,  were  included 
in  the  census  on  the  basis  of  inforniation  sup- 
plied on  the  1958  Federal  income  tax  report. 
Because  of  the  nature  of  the  information  avail- 
able on  the  tax  form,  the  kind-of-business  classi- 
fications based  on  that  form  represent  primarily 
"self -designation."  In  some  cases  this  informa- 
tion was  adequate  for  classification  at  the  kind- 
of-business  group  level  but  not  for  detailed  kinds 
of  business.  (See  "Comparisons  of  the  1954 
and  1958  Censuses,"  above.) 

The  classifications  based  on  the  census  forms, 
on  the  other  hand,  reflect  the  information  on  the 
commodity  "composition"  of  the  establishment  as 
revealed  by  the  census  classification  inquiries. 
The  effect  of  the  two  different  sources  on  uni- 
formity of  classification,  as  reflected  in  the 
measurement  of  dollar  volume  of  sales  is  minor. 
In  total,  the  "nonemployer"  establishments  ac- 
count for  less   than   10  percent  of  retail   sales 
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and,  in  most  cases,  it  is  likely  that  the  "self- 
designated"  classification  would  be  consistent  with 
that  derived  from  more  comprehensive  information. 

The  data  in  this  report  for  two  major  SIC 
groups,  55  and  59,  have  been  subdivided,  making 
it  necessary  to  arrive  at  SIC  major  group  totals 
by  addition  (see  description  below  for  these  major 
groups).  In  addition,  data  for  that  part  of  SIC 
group  53  which  relates  to  nonstore  retailers 
are  not  included  in  this  report. 

Lumber,  Building  Materials,  Hardware,  Farm 
Equipment  Dealers  (SIC  Major  Group  52) 

Establishments  primarily  selling  lumber,  build- 
ing materials,  the  basic  lines  of  hardware,  paint, 
wallpaper,  glass,  electrical  supplies,  roofing  ma- 
terials, and  other  supplies  and  equipment  for  home 
construction.  Establishments  primarily  selling 
farm  equipment  are  also  included.  Establishments 
in  this  group  sell  to  contractors  as  well  as  to 
the  general  public. 

Hardware  stores  (SIC  5251).—  Establishments 
primarily  selling  a  number  of  basic  hardware 
lines,  such  as  tools,  builders'  hardware,  paint 
and  glass,  housewares  and  household  appliances, 
cutlery,  and  roofing  materials.  These  establish- 
ments may  also  sell  farm  implements. 

General  Merchandise  Group  (SIC  Major  Group  53, 
Except  For  "Nonstore  Retailers") 

This  group  includes  all  establishments  within 
SIC  major  group  53— "General  Merchandise"  ex- 
cept for  "nonstore"  establishments. 

The  data  for  establishments  in  this  group  in 
the  1958  Census  of  Business  as  compared  with 
the  1954  Census  of  Business  are  affected  by  the 
treatment  in  1958,  of  leased  departments  as  parts 
of  the  establishment  within  which  they  operate 
rather  than  as  separate  establishments.  The 
data  for  department  stores  are  most  affected 
by  this  change. 

Department  stores  (SIC  531).— Establishments 
normally  employing  25  or  more  people  and  en- 
gaged in  selling  some  items  in  each  of  the  fol- 
lowing lines  of  merchandise: 

1.  Furniture,  home  furnishings,  appliances, 
radio  and  TV  sets 

2.  A  general  line  of  apparel  for  the  family 

3.  Household  linen  and  dry  goods 

An  establishment  with  total  sales  of  less  than 
$5,000,000,  in  which  sales  of  any  one  of  these 
groupings  is  greater  than  80%  of  total  sales, 
is  not  classified  as  a  department  store. 

An  establishment  with  total  sales  of  $5,000,000 
or  more  is  classified  as  a  department  store 
even    if    sales    of  one  of  the  groups  described 


above  is  more  than  80%  of  total  sales,  provided 
that  the  conibined  sales  of  the  other  two  groups 
is  $500,000  or  more.  Relatively  few  stores 
are  included  in  this  classification  as  a  result 
of  this  special  rule  and  most  of  those  which  are 
would  otherwise  have  been  classified  in  the  ap- 
parel group  (SIC  major  group  56). 

Limited  price  variety  stores  (SIC  533).— Es- 
tablishments  primarily  selling  a  variety  of  mer- 
chandise in  tihe  low  and  popular  price  ranges, 
such  as  stationery,  gift  items,  women's  acces- 
sories, toilet  articles,  light  hardware,  toys,  house- 
wares, confectionery.  These  establishments  fre- 
quently are  known  as  "5  and  10  cent"  stores 
and  "5  cent^  to  a  dollar"  stores,  although  mer- 
chandise is  usually  sold  outside  these  price  ranges. 

Classification  of  all  stores  in  this  category 
is  primarily  based  on  self- designation  by  the  store 
operators.  The  self- designation  was  supplemented 
by  the  addition  to  the  1958  Census  report  form 
of  a  question  on  food  sales,  the  answers  to  which 
resulted  in  removing  from  this  category  a  sig- 
nificant number  of  smaller  establishments  included 
under  this  heading  in  the  1954  tabulations. 

Food  Stores  (SIC  Major  Group  54) 

Establishments  primarily  selling  food  for  home 
preparation  and  consumption.  Establishments  pri- 
marily selling  prepared  food  and  drinks  for  con- 
sumption on  their  own  premises  are  classified 
as  "Eating  and  Drinking  Places"  (SIC  major 
group  58),  and  stores  primarily  engaged  in  selling 
packaged  beers  and  liquors  are  classified  sepa- 
rately as  "liquor  stores." 

Automotive  Dealers  (SIC  Major  Group  55, 
Except  554) 

NOTE:       This  group  does   not   include  estab- 
lishments   primarily    engaged    in   selling  trucks 
and  motorized    industrial  equipment.      Such  es- 
tablishments are  included  in  the  Wholesale  Trade . 
portion  of  the  Census  of  Business. 

Passenger  car  dealers,  franchised  and  non- 
franchised  (SIC  551,  552).— Establishments  pri- 
marily selling  new  automobiles,  or  new  and  used 
automobiles  and  trucks.  These  establishments 
frequently  operate  repair  shops  and  used  car 
lots  and  may  carry  stocks  of  replacement  parts, 
tires,  batteries,  and  automotive  accessories.  Used 
car  lots  and  repair  shops  operated  by  franchised 
dealers  are  not  recognized  as  separate  estab- 
lishments. Data  for  such  operations  are  con- 
solidated in  this  category  with  other  data  for 
franchised  passenger  car  dealers.  Establish- 
ments primarily  selling  used  cars  and  trucks  and 
not  holding  a  franchise  for  the  sale  of  new  pas- 
senger cars  are  also  included. 
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Tire,  battery,  accessory  dealers  (SIC  553).— 
Establishments  primarily  selling  new  automobile 
tires,  batteries,  automobile  seat  covers,  and  auto- 
mobile parts  and  accessories.  Establishments 
primarily  selling  used  merchandise  in  these  cate- 
gories are  classified  as  "secondhand  stores," 
(SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

Establishments  primarily  selling  gasoline  arid 
other  automotive  petroleum  products.  Establish- 
ments called  garages  but  deriving  the  larger 
part  of  receipts  from  gasoline  and  oil  sales 
are  included. 

Apparel,  Accessory  Stores  (SIC  Major  Group  56) 

Establishments  In  this  group  are  primarily 
engaged  in  selling  clothing  of  all  kinds  and  re- 
lated articles  for  personal  wear  and  adornment. 
Not  included  in  this  group  are  the  establish- 
ments which  meet  the  criteria  for  department 
stores  or  general  merchandise  stores  (SIC  531 
and  part  of  5392),  even  though  most  of  their 
receipts  are  from  the  sale  of  apparel  and  ap- 
parel accessories. 

Men's,  boys'  apparel  stores,  custom  tailors  (SIC 
561  and  5671).- -Establishments  primarily  engaged 
in  selling  men's  and  boys'  outerwear  and  furnish- 
ings such  as  shirts,  hatp,  underwear,  hosiery, 
etc.  Also  included  are  establishments  primari- 
ly engaged  in  the  making  and  selling  of  outer- 
wear to  individual  order  from  stocks  of  material 
carried  in  their  inventory. 

Women's  clothing,  specialty  stores  (SIC  562, 
563,  568).— Establishments  primarily  selling wom- 
en's  apparel  and  apparel  accessories  of  all  types, 
including  women's  ready-to-wear  stores,  furriers, 
and  the  various  specialty  shops. 

Women's  ready-to-wear  stores  (SIC  562).— 
Establishments  primarily  selling  women's  and 
girls'  apparel.  Establishments  are  included  in 
this  category  provided  (1)  their  sales  of  all  types 
of  apparel  (except  as  noted  in  the  definition  for 
general  merchandise  group  stores)  account  for 
80%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
en's and  girls'  apparel  are  3  or  more  times  the 
sales  of  all  men's  and  boys'  apparel,  and  (3) 
sales  of  women's  and  girls'  coats,  suits,  and  dress- 
es are  at  least  one-third  of  sales  of  all  women's 
and  girls'  apparel.  Establishments  primarily 
selling  garments  made  to  customer  order  are  clas- 
sified as  custom  tailors  (SIC  567). 

Family  clothing  stores  (SIC  565). — E stabli sh - 
ments  primarily  selling  clothing,  furnishings,  and 
accessories  for  men,  women,  and  children,  with- 
out specializing  in  any  one  line.  Establishments 
are  included  in  this  category  provided  (l)their 
sales   of  all  types  of  apparel  (except  as  noted  in 


the  definition  for  general  merchandise  group  stores) 
account  for  80%  or  more  of  their  total  sales, 
(2)  sales  of  all  women's  and  girls'  apparel  items 
are  not  more  than  3  times  the  sales  of  all  men's 
and  boys'  items,  and  (3)  the  sales  of  all  men's 
and  boys'  apparel  items  are  not  more  than  3 
times  the  sales  of  all  women's  and  girls'  apparel 
items. 

Shoe  stores  (SIC  566).— Establishments  primarily 
selling  shdes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  fannily  shoe  stores;  and  chil- 
dren's, juveniles'  shoe  stores. 

Furniture,  Hoihe  Furnishings,  Equipment  Stores 
(SIC  Major  Group  57) 

Establishments  primarily  selling  merchandise 
used  in  furnishing  the  home,  such  as  furniture, 
floor  coverings,  draperies,  glass  and  chinaware, 
domestic  stoves,  refrigerators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radio 
and  TV  sets.  Also  included  are  musical  instru- 
ment stores  and  music  and  record  shops,  kinds 
of  business  which  in  the  1954  Census  of  Busi- 
ness were  included  in  the  group  "Other  Retail 
Stores."  Antique  stores,  which  in  the  1954  Census 
were  included  in  this  group  are  now  included  with 
"Other  Retail  Stores." 

Furniture  stores  (SIC  5712).— Establishments 
primarily  selling  household  furniture,  mattresses, 
springs,  and  other  sleep  equipment.  Also  included 
in  this  classification  are  establishments  selling 
household  appliances,  record  players,  and  radio 
and  TV  sets,  provided  the  receipts  from  sales 
of  furniture  and  sleep  equipment  exceed  those 
from  sales  of  the  other  commodity  lines  named. 

Other  home  furnishings  stores  (SIC  571  except 
57 12) . — Establishments  primarily  selling  home  fur- 
nishings  other  than  household  furniture,  mat- 
tresses, springs,  and  other  sleep  equipment.  In- 
cluded are  stores  primarily  engaged  in  selling 
such  lines  of  home  furnishings  as  floor  coverings; 
drapery,  curtains,  slip  covers,  upholstery  materi- 
als; china,  glassware,  metalware;  lamps  and  lamp- 
shades, blinds  and  window  shades;  etc. 

Household  appliances,  radio,  TV  stores  (SIC 
572  and  5732).— Establishments  primarily  engaged 
in  selling  household  appliances  (such  as  electric  and 
gas  refrigerators,  stoves,  vacuum  cleaners,  wash- 
ing machines  and  dryers,  freezers,  electric  irons, 
percolators,  hot  plates,  etc.)  and  radios,  television 
sets,  and  record  players.  The  retail  establishments 
(primarily  engaged  in  the  sale  of  electric  and  gas 
appliances  for  household  use)  operated  by  public 
utility  firms  are  included  in  this  category. 

Music  stores  (SIC  5733). -Establishments  pri- 
marily  selling  musical  instruments  such  as  organs, 
pianos,  horns,  stringed  instruments,  drums,  xylo- 
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phones,  etc.   Also  those  establishments  primarily 
selling  phonograph  records  and  albums. 

Eating  Places  (SIC  5812) 

Establishments  primarily  engaged  in  selling 
prepared  foods  and  drinks  for  consumption  on  their 
own  premises. 

Drinking  Places  (SIC  5813) 

Establishments  primarily  engaged  in  selling 
drinks,  such  as  beer,  ale,  wine,  liquor,  and  other 
alcoholic  beverages  for  consumption  on  their  own 
premises. 

Drug   Stores,  Proprietary   Stores  (SIC  591) 

Establishments  which  sell  prescriptions,  drugs, 
or  proprietary  medicines  in  combination  with  lines 
such  as  cosmetics,  toiletries,  tobacco,  magazines 
and  books,  and  novelty  merchandise.  Those  stores 
which  sell  prescriptions  are  classified  as  drug 
stores,    the    remainder    as    proprietary    stores. 

Other  Retail   Stores    (SIC  Major  Group  59, 
Except  SIC  591) 

Liquor  stores  (SIC  592),  also  government-oper- 
ated liquor  stores  (SIC  Major  Group  92  and  93).— 
Establishments  primarily  selling  packaged  alco- 
holic beverages  such  as  ale,  beer,  wine,  and  whisky 
for  consumption  off  the  premises.  Liquor  stores 
operated  by  States,  counties,  and  municipalities 
are  included.  Stores  primarily  selling  prepared 
drinks  for  consumption  on  the  premises  are  not 
included  in  this  category  but  are  classified  with 
drinking  places  (SIC  5813). 

Book  stores  (SIC  5942).— Establishments  pri- 
marily selling  new  books  and  periodicals. 

Stationery  stores  (SIC  5943). — Establishments 
primarily  selling  stationery  items,  such  as  writing 


paper,  tablets,  accounting  forms,  legal  forms, 
greeting  cards,  post  cards,  and  school  and  office 
supplies. 

Sporting  goods  stores  (SIC  5952). -Establish-  ' 
ments  primarily  selling  a  general  or  specialized 
line  of  sporting  goods  and  equipment  for  hunting,  '. 
camping,  fishing,  skiing,  riding,  tennis,  golf,  and  J 
other  sports,  and  gymnasium  and  playground  equip-  i 
ment. 

Bicycle  shops  (SIC  5953).  — Establishments  pri- 
■''-'^"    Celling    bicycles    and  bicycle  parts   and 
es. 


marily    s 
accessories 


Jewelry  stores  (SIC  597).— Establishments  pri-  ^ 
marily   selling   any   combination   of   the   lines    of  . 
jewelry,    such  as   diamonds   and   other   precious 
stones;  rings,  bracelets  and  brooches;  sterling  and  h 
plated  silverware;  and  watches  and  clocks. 


Florists  (SIC  5992).  — Establishments  primarily  . 
selling  cut  flowers  and  growing  plants .  Greenhouses  I  ^ 
and   nurseries  are  not  included  in  the  Census  of ' 
Business. 


DATA   FOR  MAJOR  RETAIL  CENTERS 

Due  to  the  relatively  small  number  of  establish- 
ments in  the  Major  Retail  Centers,  sales  figures 
are  shown  only  for-- 


3. 


Retail  stores,  total. 
Convenience  goods  stores,  i 
(SIC  54),  Eating  and  drinking 
and  Drug,  proprietary  store 
Shopping  goods  stores,  i.e. 
chandise  stores  (SIC  53 
accessory  stores  (SIC  56), 
home  furnishings,  equipment 
All   other   retail  stores  (SIC 


e..  Food  stores 
places  (SIC  58), 
s(SIC  591). 
,  General  mer- 
pt.).  Apparel, 
and  Furniture, 
stores  (SIC  57). 
52,55,599). 


BUREAU  OF  THE  CENSUS  CURRENT  BUSINESS  REPORTS 


Reports  are  Issued  monthly  showing  national  and  regional  estimates,  by  kind  of  business  of  the  dollar  volume 
of  retail  sales,  and  of  trends  in  selected  standard  metropolitan  statistical  areas.  Monthly  reports  also 
are  issued  providing  national  dollar  volume  estimates  of  wholesalers '  sales  by  kind  of  business  as  well  as 
sales  and  inventory  trends  and  stock-sales  ratios  by  kind  of  business  and  by  geographic  division.  Other 
current  business  reports  include  the  seasonal  Canned  Food  Report  and  the  quarterly  press  release  on  Green 
I  Coffee  Inventories  and  Roastings. 


CURRENT  RETAIL  TRADE 


ADVANCE  RETAIL  SALES  REPORT 

Issued  on  the  10th  of  the  month  following  the  month 
covered.  Advance  monthly  estimates  of  retail  dollar 
sales  volume  in  the  United  States,  for  major 
kind-of -business  groups  and  for  all  Mnds  of  busi- 
ness combined,  collected  from  a  subsanple  of  the 
Census  Bureau's  retail  trade  reporting  panel.  In- 
formation for  previous  months  is  shown  both  unad- 
justed and  adjusted  for  seasonal  and  trading  day 
differences.   (Year's  subscription,  $1.00) 


MONTHLY  RETAIL  TRADE  REPORT 

Estimated  monthly  dollar  sales  volvmie  (vdth  oompari- 
aons  for  previous  months)  of  all  retail  stores  and 
of  those  organizations  operating  11  or  more  retail 
stores — United  States  by  Mnd  of  business.  Also 
estimated  monthly  sales  of  stores  of  organizations 
operating  1  to  10  retail  stores — Census  regions  by 
kind  of  business;  weekly  sales  during  current  month 
of  grocery  store  firms  operating  11  or  more  retail 
stores;  and  percentage  changes  in  sales  of  stores  of 
organizations  operating  1  to  10  stores--selected 
standard  metropolitan  statistical  areas,  all  kinds 
of  retail  business  combined.  (Year's  subscription, 
including  Annual  Retail  Trade  Report,  $1.00) 


ANNUAL  RETAIL  TRADE  REPORT 

Estimates  of  sales  of  all  retail  stores  and  those  of 
organizations  operating  11  or  more  retail  stores, 
Itoited  States  and  Census  regions,  by  kind  of  busi- 
I  ness.  Year-end  merchandise  inventories,  sales - 
inventory  ratios,  and  accounts  receivable  balances 
held  by  retailers,  by  kind  of  b\isiness.  United 
States.  (Included  with  subscription  to  Monthly 
Retail  Trade  Report  -  See  above . ) 


CURRENT  WHOLESALE  TRADE 


MONTHLY  WHOLESALE  TRADE  REPORT 

Sales  and  Inventory  trends  and  stock-sales  ratios  of 
merchant  wholesalers  are  shown  for  about  -45  kinds  of 
business  at  the  United  States  level  and  for  about  14 
kinds  of  business  by  geographic  division.  Percent 
change  in  sales  and  inventories,  from  preceding 
month  and  from  same  month  preceding  year,  and  sales 
for  year-to-date  from  preceding  year-to-date  period. 
Stock-sales  ratios,  ciirrent  month,  preceding  month, 
and  same  month  preceding  year.  Monthly  estimates  of 
dollar  sales  volume  are  included  for  most  kinds  of 
business.      (Year's  subscription  $1,00) 


OTHER  CURRENT  BUSINESS  REPORTS 

CANNED  FOOD  REPORT 

Total  stocks  of  canners  and  wholesale  distributors,. 
including  warehouses  of  retail  multiunlt  organiza- 
tions, of  specified  canned  foods  (vegetables,  fruits, 
juices,  fish),  32  items  as  of  January  1.  Total  ac- 
tual cases,  all  sizes  combined;  for  January  1,  sizes 
number  10  or  larger  (institutional  sizes)  are  shown 
separately.  Current  and  comparable  previous  year 
information.  Canners '  stock,  supplied  by  oanfiers ' 
associations,  shown  as  available.  Also  canners' 
carryover,  pack,  and  total  supply  from  beginning  of 
season,  and  total  supply  for  two  previous  seasons. 
Reports  issued  as  of  January  1,  April  1,  June  1, 
July  1,  and  November  1.  (Season's  subscription,  5 
reports,  $.50) 


GREEN  COFFEE  INVENTORIES  AND  ROASTINGS 

Estimates  of  green  coffee  inventories  held  by 
roasters,  importers,  and  dealers,  as  of  the  end  of 
each  quarter,  roastings  and  inports  of  green  coffee, 
as  well  as  the  amount  of  green  coffee  roasted  for 
soluble  use,  during  each  quarter,  comparable  data 
for  previous  years.    (Quarterly  press  release,   free) 


For  order     forms  or  further     information     on  any     Current  Business     Report  series,   consult 
*}  Department  of  Commerce  Field  Office  or  write  to  the  Bureau  of  the  Census,  Washington  25,  D.   C. 


the  nearest 


PUBLICATION  PLAN  FOR  THE  1958  CENSUS  OF  BUSINESS 


The  1958  Census  of  Business  consists  of  three  major  trade 
segments— retail  trade,  wholesale  trade,  and  selected  service 
trades.  The  final  results  of  the  1958 Census  are  published  in 
the  form  of  separate  report  series  for  each  of  these  trade 
segments  and  a  separate  report  for  public  warehouses.  These 
report  series  will  supersede  the  preliminary  reports. 

The  1958  Business  Census  report  series  for  retail  trade, 
wholesale  trade,  and  selected  services  will  consist  of  two 
parts— (1)  Area  Reports,  and  (2)  Subject  Reports.  For  re- 
tail trade  and  hotels  and  motion  picture  theaters,  a  third 
series  of  repwrts  relating  to  the  Central  Business  Districts 
of  large  metropolitan  centers  will  also  be  issued. 

Subsequent  to  the  issuance  of  final  reports,  findings  of  the 
1958  Census  will  be  consolidated  and  issued  as  Census  vol- 
umes. Announcemerts  concerning  the  report  series  and  the 
volumes  may  be  obtained  by  writing  to  the  Bureau  of  the  Cen- 
sus, Washington  25,  D.  C. 

The  above  report  series  do  not  cover  Puerto  Rico,  results 
for  which  will  be  issued  separately. 

THE  RETAIL  TRADE  REPORT  SERIES 

Following  are  brief  descriptions  of  the  report  series  for 
retail  trade: 

Area  Reports 

A  separate  rejxirt  for  each  State,  the  District  of  Columbia, 
Alaska,  Hawaii,  Virgin  Islands,  Guam,  and  continental  United 
States  showing,  by  kind  of  business,  data  on  number  of  es- 
tablishments, sales  for  the  year,  payroll  for  the  year,  pay- 
roll and  number  of  paid  employees  for  the  workweek  ended 
nearest  November  15,  1958,  and  number  of  proprietors.  De- 
tailed kind-of-business  data  are  provided  for  the  State,  for 
each  standard  metropolitan  statistical  area,  for  each  large 
county,  and  for  each  large  city.  In  addition,  data  for  less 
detailed  kind-of-business  groupings  are  shown  for  all  coun- 
ties and  for  each  city  of  2,500  or  more  inhabitants.  The  re- 
ports for  the  New  England  States  will  also  include  data  for 
those  towns  which  in  the  latest  Census  had  an  urban  concen- 
tration of  2,500  or  more  inhabitants  as  well  as  all  those  with 


a  total  population  of  10,000  or  more.  The  Pennsylvania  and 
New  Jersey  reports  provide  data  for  townships  and  towns 
having  a  population  of  10,000  or  more  at  the  latest  Census. 
The  number  of  kinds  of  business  for  which  figures  are  pub- 
lished will  vary  according  to  the  number  of  establishments 
in  the  area. 

Subject  Reports 

These  reports  provide  data  for  such  subjects  as  sales-size 
of  establishment,  employment -size  of  establishment,  legal 
form  of  organization,  and  single  units  and  multiunits  as  well 
as  for  a  number  of  special  subjects  applicable  to  particular 
trades  or  groups  of  trades.  They  will  include  detailed  sta- 
tistics by  kind  of  business  for  the  United  States  as  a  whole 
and  for  standard  metropolitan  statistical  areas  and  States, 
with  cross-classification  by  related  subjects. 

Trade  Reports 

This  series  assembles  data  for  a  particular  trade  or  group 
of  related  trades.  The  data  for  the  most  part  are  assembled 
from  the  area  and  subject  reports.  The  trades  covered  in  a 
specific  trade  report  are  not  limited  to  those  in  a  specific 
industry  division,  such  as  retail  trade,  but  may  include  trades 
in  any  of  the  industry  divisions  covered  by  the  1958  Census  of 
Business. 

Central  Business  District  Reports 

A  report  will  be  provided  for  each  of  a  number  of  large 
metropolitan  cities,  with  data  presented  by  kind  of  business. 
Includes  general  statistics  (establishments,  sales,  and  annual 
payroll)  by  kind  of  business  for  the  central  business  district, 
the  central  city,  the  central  city  exclusive  of  the  central 
business  district,  the  standard  metropolitan  statistical  area, 
and  the  standard  metropolitan  statistical  area  exclusive  of 
the  central  business  district.  In  addition,  for  a  number  of 
the  larger  metropolitan  areas,  statistics  are  published  for 
major  business  centers  outside  the  central  business  district. 
Although  these  reports  are  designed  primarily  to  present  in- 
formation for  retail  trade,  they  will  also  include  data  for 
two  service  businesses  hotels  and  motion  picture  theaters. 
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PLANS  FOR  1958  CENSUS  OF  BUSINESS  VOLUMES 

Volume  I.  RETAIL  TRADE,  SUMMARY  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters, 
presenting  statistics  by  kind  of  business  and  geographic 
areas,  for  such  subjects  as  sales-size  of  establishments, 
single  units  and  multiunits,  employmerit-size  of  establish- 
ments, auid  legal  form  of  organization.  This  volume  will 
incorporate  the  subject  report  series  BC58-RS. 

Volume  II.  RETAIL  TRADE,  AREA  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business,  for  counties,  cities,  ^nd  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
retail  establishments  in  the  area.  Data  for  selected  towns 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-RA. 

Volume  m.  WHOLESALE  TRADE,  SUMMARY  STATIS- 
TICS— A  United  States  summary  chapter  and  separate 
chapters,  presenting  statistics  by  kind  of  business  and 
geographic  areas,  for  such  subjects  as  size  of  wholesale 
establishments,  receivables  and  bad  debt  losses,  sales  by 
class  of  customer,  commodity  line  sales,  legal  form  of 
organization,  and  petroleum  bulk  stations.  This  volume 
will  incorporate  the  subject  report  series  BC58-WS. 

Volume  IV.  WHOLESALE  TRADE,  AREA  STATISTICS— 
A  United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordcince  with  the  number  of 
wholesale  establishments  in  the  area.  Data  for  selected 
towns  and  townships  in  New  England,  New  Jersey,  cUid 
Pennsylvania  will  also  be  included.  This  volume  will  in- 
corporate the  area  report  series  BC58-WA. 

Volume  V.  SELECTED  SERVICE  TRADES,  SUMMARY 
STATISTICS— A  United  States  summary  chapter  and  sepa- 
rate chapters,  presenting  statistics  by  kind  of  business  and 
geographic  areas,  for  such  subjects  as  receipts-si«e  of 
establishments,  employment -size  of  establishments,  legal 
form  of  organization,  single  units  and  multiunits,  laundries 
and  cleaning  plants,  motion  pictures,  and  hotels  and  motels. 
This  volume  will  incorporate  the  subject  report  series 
BC58-SS. 

Volume  VI.  SELECTED  SERVICE  TRADES,  AREA  STA- 
TISTICS— A  United  States  sununary  chapter  and  separate 
chapters  for  each  State,  the  District  of  Columbia,  Alaska, 
Guam,  Hawaii,  and  the  Virgin  Islands.  Statistics  are  pre- 
sented by  kind  of  business  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
service  establishments  in  the  area.  Data  for  selected  towns 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-SA. 
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PREFACE 


AUTHORITY  AND  SCOPE 


The  1958  Census  of  Business  along  with  the  1958  Censuses 
of  Manufactures  and  Mineral  Industries  was  required  by  law 
under  13  U.S.C.,  sections  131  and  224.  These  censuses  covered 
1  businesses  operated  in  the  continental  United  States,  Alaska, 
Hawaii,  Guam,  and  the  Virgin  Islands.  A  separate  Census  of 
Business  and  Manufactures  for  1958  was  also  conducted  in 
Puerto    Rico    jointly    with    the   Commonwealth   Government. 

The  1958  Census  of  Business  covered  retail  trade,  wholesale 
trade,  selected  services,  and  public  warehousing.  This  report 
provides  findings  for  retail  stores  in  selected  central  business 
districts  and  in  major  retail  centers;  and  for  hotels  and  motion 
picture  theaters   in   the   selected  central  business  districts. 

AREAS  COVERED 

Each  of  the  reports  in  this  series  covers  a  separate  standard 
metropolitan  statistical  area  and  includes  data  for  the  central 
business  district  (or  central  business  districts)  in  the  specified 
standard  metropolitan  statistical  area,  as  well  as  for  each  Cen- 
sus-delineated major  retail  center  (MRC)  located  in  the  same 
standard  metropolitan  statistical  area  (SMSA).  The  number  of 
MRC's  for  which  data  are  shown  in  a  single  SMSA  vary  from 
none  to  about  two  dozen.  The  entire  series  of  reports  covers 
97  SMSA's,  and  provides  data  for  109  CBD's  and  some  500 
MRC's. 

DEUNEATION  OF  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

Becai'ise  many  large  cities  had  no  officially  defined  area 
representing  their  "Central  Business  District, "it  was  necessary 
for  the  Bureau  of  the  Census  prior  to  the  1954  Census  of 
Business  to  arrange  for  the  delineation  of  such  districts  before 
a  program  to  tabulate  Census  data  for  them  could  be  imple- 
mented. The  delineation  of  central  business  districts  was  ac- 
complished with  the  cooperation  of  the  Census  Tract  Committees 
in  the  large  cities  included  in  the  central  business  district  (CBD) 
program.  In  their  work  on  the  CBD's  the  Census  Tract  Com- 
mittees obtained  the  representation  of  a  variety  of  local 
interests,  such  as  business  firms  and  associations,  newspai>ers, 
plaiming  agencies,  welfare  organizations,  local  governmental 
bodies,  etc.  Central  business  districts  have  been  delineated  only 
in  those  cities  of  100,000  or  more  inhabitants  (according  to  the 
1950  Census  of  Population  or  a  subsequent  special  census  prior 
to  1959)  in  which  there  was  a  local  Census  Tract  Committee 
recommendation  for  such  an  area  in  response  to  an  inquiry  from 
the  Census  Bureau. 

The  objective  of  the  CBD  program  was  stated,  as  follows,  in 
a  letter  from  the  Director  of  the  Census  Bureau  to  the  Census 
Tract  Committees: 

"The  primary  objective  of  this  operation  is  to  provide  a 
basis  for  comparing  changes  in  business  activity  in  the  Cen- 
tral Business  District  with  those  in  the  remainder  of  the 
metropolitan  area  or  of  the  central  city." 

Because  there  are  no  generally  accepted  rules  for  determining 
what  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 
did  not  provide  rigid  specifications  for  defining  the  CBD  but  (1) 
provided  a  general  characterizationof  the  CBD,  describing  it  as 
"an  area  of  vejry  high  land  valuation,  an  area  characterized  by  a 
highconcentration  of  retail  businesses,  offices,  theaters,  hotels, 
and  "service"  businesses,  and  an  area  of  high  traffic  flow";  and 
(2)  required  that  the  CBD  ordinarily  should  be  defined  to  follow 


existing  tract  lines,  i.e.,  toconsistofoneof  more  whole  Census 
tracts.  The  emphasis  put  on  tracts  was  based  on  the  anticipation 
that  other  Census  statistics  than  those  derived  from  the  Census 
of    Business    might    conveniently    be    tabulated    for   CBD's. 

It  was  recognized  that  the  tract  basis  for  CBD's  might 
lead  to  the  inclusion  of  some  land  area  not  properly  within 
a  strictly  defined  CBD  or  to  the  exclusion  of  a  small  por- 
tion of  what  should  be  in  the  CBD.  It  was  believed  that  this 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnitudes  being  measured.  Provision,  however,  was  made 
for  splitting  tracts  where  a  serious  problem  was  encountered. 
The  use  of  tract  lines  for  boundaries  also  was  consistent  with 
the  desire  to  keep  CBD  boundaries  constant,  in  order  to  maxi- 
mize the  value  of  comparisons  over  time.  Although  it  was 
recognized  that  the  CBD  strictly  defined  would  tend  to  change 
over  time,  it  was  felt  that  the  inexactitude  resulting  from  the 
use    of    fixed    boundaries    would    not    prove   to  be  serious. 

In  some  cities  where  there  had  been  a  previously  established 
central  business  district  or  similar  area  which  substantially 
corresponded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  in 
the  Bureau's  CBD  program. 

Data  for  a  total  of  95  CBD's  were  provided  in  the  1954 
Census  of  Business.  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  in  97  standard  metropolitan  statistical 
areas.  A  number  of  cities  have  made  minor  changes  in  the 
boundaries  of  their  CBD's  due  mainly  to  revisions  in  tract 
boundaries.  In  only  one  city,  Minneapolis,  has  a  previously 
defined  CBD  been  significantly  changed. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  and  data  from  them  have  been  tabulated,  as  part  of 
the  1958  Census  of  Business  program.  The  major  retail  cen- 
ters (MRC's)  were  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metropolitan  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  themselves)  which  include 
a  major  general  merchandise  store— usually  a  department 
store.  MRC's  were  not  delineated  if  the  publication  of  data 
for  them  would  result  in  violation  of  Census  rules  prohibiting 
disclosure  of  information  for  individual  firms. 

MRC's  include  not  only  the  planned  suburban  shopping  center 
but  also  the  older  string  street  and  neighborhood  developments 
which  meet  the  above  prerequisites.  Frequently  the  boundaries 
of  a  single  MRC  include  stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the  planned  portion. 
In  general  the  boundaries  of  the  MRC's  have  been  established 
to  include  all  adjacent  blocks  containing  at  least  one  store  in 
the  general  merchandise,  apparel,  or  furniture-appliance 
groups  of  stores,  and  where  a  planned  center  is  involved  in- 
clude all  of  the  center. 

In  those  cities  within  the  standard  metropolitan  statistical 
areas  (SMSA's)  covered  by  this  series  of  reports  wnich  were 
not  of  sufficient  size  to  qualify  for  the  delineation  of  a  central 
business  district,  no  MRC's  were  delineated  unless  at  least  two 
such  centers  could  be  defined. 


For  explanation  of  procedures  and  definitions,  see  Appendix. 
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CENTRAL  BUSINFSS  DISTRICT  STATISTICS 

1 
1 

Table  1.— HBTAIL  STOHBS  AND  fiKTKTrED  SERVICE  ESTABLISIMEHrS:      1958  AND  1954 

, 

CENTRAL  BUSINESS  DISTRICT  OF  SYRACUSE 

Establlslments,   Sales,  Amnial  Payroll,   and  BnploTees, 

by  Kind  of  Business 

= 

1958^ 

I954I                           1 

Paid  onployees. 

SIC  code 

Kind  of  business 

Estab- 

Payroll, 

workweek  ended 
nearest  Nov.  15 

Estab- 

Payroll, 

lish- 
ments^ 

Sales 2 

entire 
year 

lish- 
ments 2 

Sales 2 

entire 
year 

Full 

Total 

workweek 

(nunber) 

(*1,000) 

($1,000) 

(nunber) 

(mmber) 

(nunber) 

(4a,ooo) 

($1,000)  :  - 

i 

RETAIL  STORES 

52 

Retail  stores,  total^ 

553 

132,443 

22,638 

8,056 

6,072 

622 

128,830 

21,788j  , 

23i;   i 
19e, 

7,69d  ; 

1,586* 
(D)..l  , 

Limber,   building  materials,   hardware. 

5251 

52  ex.   5251 

53  part^ 

farm  equipment  dealers 

17 

4 

13 

16 

1,043 
140 
903 

43,607 

146 

15 

131 

8,389 

36 

8 

28 

3,527 

33 

6 

27 

2,270 

15 

3 

12 

20 

1,409 

210 

1,199 

40,885 

Hardware  stores 

Other 

General  merchandise  group  stores^ 

531 
533 
539 

Department  stores 

5 
6 
5 

34,808 

8,321 

478 

6,689 

1,628 

72 

2,783 

706 

38 

1,833 

404 

33 

5 
8 
7 

(D) 

9,157 

(D) 

Limited  price  variety  stores 

Other  general  merchandise  stores 

54 

55  ex.   554 

554 

56 

Food  stores 

45 

18 

22 

107 

8,243 
16,976 

1,794 
25,241 

783 
2,137 

198 
4,091 

294 

367 

77 

1,379 

244 

356 

60 

1,077 

66 

17 

28 

145 

9,486 
13,491 

1,840 
26,965 

89£,:     . 

l,75li  5 
21«.l  f 

Autanotive  dealers 

Gasoline  service  stations 

Apparel,   accessory  stores 

561,    567 

Men's,  boys'  apparel  stores,   custon 

1  i 

562,563,568 

tailors* 

22 

41 

5,523 
14,164 

563 
2,716 

155 
962 

145 
736 

29 

43 

5,629 
14,715 

890  ■^ 
2,62JJ  J 

Women's  clothing,   specialty  stores.... 

562 
565 

Ready-to-wear  stores' 

26 
6 

12,773 
(D) 

2,542 
(D) 

882 
(D) 

672 

(D) 

24 
7 

13,559 
1,237 

2,43C    i 
181' 

Family  clothing  stores' 

566 

564,   569 

57 

Shoe  stores , 

35 
3 

3,435 
(D) 

512 
(D) 

165 

(D) 

120 

(D) 

39 
18 

4,063 
1,158 

58C-   * 

16]     J, 

■    1 

Other  apparel  stores 

Furniture,  hone  furnishings,   equipment 

5712 

5713-15,   19 

stores 

42 

14 

9 

10,181 

6,927 

705 

1,991 

1,439 

127 

418 

272 

34 

398 

264 

29 

40 

13 
7 

10,071 

7,055 

812 

1,7S^'  j. 

1,31]     y 

126 

Furniture  stores* 

Other  heme  furnishings  stores* 

572,    573 

Household  appliance,   radio,   TV, 

music  stores 

19 

2,549 

425 

112 

105 

12 

1,964 

34''jf   5 

58 

Fjl+.TTig      rlTinlrlng   plnnos 

135 

9,269 

2,260 

1,160 

959 

138 

10,560 

2,58!     Si 
1,97; 

5812 

Eating  places 

95 

7' 180 

1,885 

1,007 

821 

85 

7,494 

5813 

591 

59  ex.   591 

592 

594 

595 

Drinking  places 

40 

11 

140 
13 
12 
10 

2,089 

2,875 

13,214 

1,188 

1,345 

879 

375 

490 

2,153 

97 

248 

118 

153 

164 

634 
31 
85 
42 

138 

133 

542 
28 
69 
35 

53 

15 

138 

16 

8 

9 

3,066 

3,298 

10,825 

1,189 

1,017 

892 

610;     , 

54C:    8 

;  if 

8^    , 
20.1    8 
12^    9 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,   stationery  stores 

Sporting  goods,  bicycle  stores 

597 

5992 

5996 

Jewelry  stores 

24 
9 
3 

3,849 
577 
(D) 

788 
91 
(D) 

197 
28 
(D) 

172 
24 
(D) 

20 
7 
3 

2,280 
529 
403 

39C'    S 
7' 
6; 

Florists 

Camera,  pbotograixbic  supply  stores.... 

SELECTED  SERVICES 

'  " 

7011,   7012 
783 

Hotels 

12 

5 

7,287 
l,54i 

2,788 
396 

1,242 
200 

1,066 
140 

11 
6 

6,868 
1,925 

?! 
2,671-    - 
36< 

Motion  picture  theaters 

Standard  Notes:      (D)     Withheld  to  avoid  disclosure.          (NA)     Not  available. 

...     Represents  zerc 

). 

S      Q 

^Sales  of  leased     departments  are  incorporated    with  main     store     sales  in  1958 

.     In  1954  each  leas 

jed     deparl 

tment  was 

separatelj   ,, 

counted  and  separately  classified  in  accordance  with  Its  own  kind  of  business.     Th 

e  effect  on  comparal 

jllity  is  greatest  for  genera]  | "" 

merchandise     stores   (SIC  53,  pt.)   and     apparel,   accessory  stores   (SIC  56).     The  19 

54  sales  of  leased  c 

lepartmenti 

3  located 

in  genera^l^ 

merchandise     stores  but  elsewhere     classified     were       $3,377,000,   of  v&ich     $568, C 

00      was  included  w: 

Lth  appare] 

,   accesso) 

ry  stores, 1 

This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

1 

^All  1954  group  totals  (i.e.,   SIC  2  digit)   and  1958  group  totals  for  SIC  53  and 

56  may  include  dat£ 

I  for  "nonemployer"  establish- 1 

ments  vdiioh  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers   (i.e.,  mail  order,   direct  selling,  merchandise  ven 

ding  machine  operate 

)rs)  part  c 

>f  SIC  53. 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59   (ex.591)  not  covered  in  an 

y  of  the  lines  belov 

f. 

SYRACUSE,  NY.,  AREA 


Table  2.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 

CITY  OF  SYRACUSE 

Establlslinents,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958^ 


Estab- 
lish- 
ments^ 


(number) 


Sales ^ 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  en5>loyees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


1954^ 


Estab- 
lish- 


(number) 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
'l  572,  573 


58 
5812 

tii  591 

"  59  ex.  591 
592 

f'P  594 

'[<  595 

■  P  597 

5|^  5992 

19  5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total^ , 

Lumber,  building  materials,  hardware, 

f  am  equlpnent  dealers ....,,, 

Hardware  stores .,........,, 

Other , 

General  merchandise  groMp   stores'* , 

Department  stores , 

Limited  price  variety  stores , 

Other  general  merchandise  stores .... 

Food  stores , 

Autonotlve  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores. 

Men ' s ,  boys '  apparel  stores ,  custcA 

tailors  

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  appEirel  stores , 

Fximiture,  home  furnishings,  eqioipment 

stores 

Furniture  stores*. .,, 

Other  home  furnishings  stores* , 

Household  appliance,  radio,  TV, 
snisic  stores 

Eating,   drinking  places i. , 

Eating  peaces 

Drinking  places. ...., 

Drug  stores,  prciprietary  stores........ 

Other  retail  stores  * 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods ,  bicycle  stores ....... 

Jewelry  stores 

Florists , 

Camera,  photographic  si^jply  stores... 


SELECTED  SERVICES 


2,190 

90 
25 
65 

60 

9 

19 

16 

450 

97 

198 

182 

36 
71 
38 
10 
53 


128 
36 
31 

61 

551 
323 
228 

74 

360 
66 
25 
21 
29 
40 
5 


Hotels 

Moticsn  picture  theaters. 


18 
22 


347,108 

13,083 

1,921 

11,162 

58,210 

(D) 

9,285 

(D) 

74,393 

66,245 

13,996 

29,527 

6,606 

15,360 

13,706 

2,106 

4,746 

605 


19,015 

10,230 

2,322 

6,463 

32,187 
19,982 
12,205 

11,280 

29,172 
5,042 
1,732 
1,294 
3,932 
1,446 
626 


7,713 
(D) 


44,942 

1,484 

250 

1,234 

10,609 

(D) 

1,768 

(D) 

5,203 

7,001 

1,106 

4,536 

655 

2,839 

2,676 

295 

679 


3,254 

1,840 

512 

902 

6,810 
4,909 
1,901 

1,415 

3,524 
261 
(D) 
135 
794 
185 
99 


2,912 
(D) 


16,204 

356 

69 

287 

4,564 
(D) 
775 
(D) 

1,977 

1,407 

474 

1,552 

193 

1,021 

943 

89 
215 

34 


792 
399 
131 

262 

3,383 

2,450 

933 

567 

1,132 
114 
(D) 
53 
198 
70 
27 


1,277 
(D) 


12,384 


337 

56 

281 

2,811 
(D) 
450 
(D) 

1,424 

1,369 

334 

1,205 

167 
784 
719 

72 
163 

19 

747 
384 
116 

247 

2,816 

2,082 

734 

385 

956 
96 

(D) 
42 

175 
58 
25 


1,098 
(D) 


2,408 


329,199 


76 

14 

496 

29 

3 

384 

47 

11 

112 

58 

50 

016 

7 

38 

756 

26 

10 

330 

23 

(D) 

575 

68 

,812 

114 

70 

,294 

232 

14,410 

228 

32 

,791 

42 

7 

.290 

68 

17 

,162 

39 

14 

,431 

10 

(D) 

54 

4,965 

34 

1 

,780 

131 

16 

,698 

22 

9 

,339 

24 

2 

,547 

61 

4,428 

547 

30 

,396 

293 

18 

,840 

254 

11 

,556 

71 

8 

,021 

376 

23 

,265 

73 

4,917 

17 

(D) 

16 

1 

053 

27 

2 

581 

33 

934 

7 

521 

7,146 
2,502 


42,956 

2,110 

558 

1,552 

9,110 

7,270 

1,766 

74 

4,777 

7,264 

1,053 

5,327 

1,171 

3,062 

3,540 

(D) 

715 

(D) 

3,022 

1,793 

533 

696 

6,583 
4,442 
2,141 


2,722 
265 
(D) 
185 
(D) 
118 
92 


2,722 
513 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958,  In  1954  each  leased  department  was  separately  counted 
and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchan- 
dise stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "noneniployer"  establish- 
ments lAich  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "engjloyer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  3.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISmENTS:   1958  AND  1954 

SYRACUSE  STANDARD  METROPOLITAN  STATISTICAL  AREA 


Establistoents,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958^ 


Estab- 
lish- 
ments^ 


(number) 


Sales ^ 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  enployees, 

workweek  ended 

nearest  Nov.  15 


Total 
(nuniber) 


Full 
workweek 

(number) 


1954^ 


Estab- 
lish- 
ments' 


(number) 


Sales'^ 


($1,000) 


52 

5251 

52  ex,  5251 

53  part 3 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total'' 

Lumber,  building  materials,  hardware, 

f aim  equipment  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores'' 

Department  stores 

Limited  price  variety  stores. 

O'ther  general  merchandise  stores.... 

Food  s'tores 

Automotive  dealers. 

Gasoline  service  stations 

J^arel,  accessory  stores 

Men's,  boys'  apparel  stores,  c\astcan 

tailors* 

Wcaien's  clothing,  specialty  stores.. 

Ready-to-wear  s'tores  ' 

Family  clothing  stores' 

Shoe  stores. 

Other  apparel  s'tores 

Fumiture,  home  furnishings,  equipment 

stores. ..,,....,.,...... 

Fumiture  s'tores* 

Other  home  furnishings  stores*. ..... 

Household  appliance,  radio,  TV, 
music  S'tores........ 

Eating,  drinking  places 

Eating  places. ., 

Drinking  places 

Drug  stores,  prqprletaiy  s'tores , 

O'ther  retail  stores* .................. 

Liquor  stores. 

Book,  stationery  stores,........,... 

Sporting  goods,  bicycle  s'tores 

Jewelry  stores. 

Florists 

Camera,  photographic  s\ipply  stores.. 


SELECTED  SERVICES 


5,142 

322 

85 

237 

211 
13 
57 
75 

970 

284 

559 

351 

70 
128 
72 
30 
88 
25 


271 
78 
53 

140 

1,243 
766 
477 

155 

776 
127 
32 
43 
60 
77 
7 


Hotels 

Motion  picture  theaters. 


60 
40 


642,805 


38,697 

5,828 

32,869 

76,711 

52,767 

16,158 

(D) 

166,493 

114,568 

38,214 

41,638 

8,952 
20,144 
17,673 
4,007 
6,929 
1,460 

28,883 

15,210 

3,292 

10,381 

57,920 
36,533 
21,387 

21,167 

58,514 
8,948 
1,962 
2,067 
5,501 
2,333 
733 


10,232 
3,368 


72,795 

4,341 

697 

3,644 

12,735 

9,299 

2,862 

(D) 

11,114 

11,685 

2,820 

5,964 

947 
3,432 
3,175 
495 
(D) 
(D) 


4,472 

2,503 

664 

1,305 

11,240 
8,051 
3,189 

2,587 

5,837 
441 
299 
201 

1,029 
247 
114 


3,692 
817 


26,844 

1,119 
224 
895 

5,573 

3,743 

1,325 

(D) 

4,303 

2,548 

1,178 

2,187 

300 
1,302 
1,184 
176 
(D) 
(D) 


1,168 
592 
175 

401 

5,880 
4,276 
1,604 

1,031 

1,857 

207 

105 

77 

266 

10 

33 


1,556 
451 


20,637 

1,031 
181 
850 

3,562 

2,505 

854 

(D) 

3,010 

2,450 

797 

1,665 

246 

981 
886 
143 
(D) 
(D) 


1,092 
562 
155 

375 

4,754 
3,509 
1,245 

697 

1,579 
156 
84 
63 
226 
83 
31 


1,340 
318 


5,151 

291 

97 

194 

165 

8 

59 

94 

1,124 

255 

573 

366 

70 
116 
66 
25 
80 
49 


264 
52 
35 

129 

1,182 
652 
528 

143 

778 
128 
22 
43 
43 
62 


55 
39 


559,936 

37,839 

7,231 

30,608 

60,504 

39,947 

14,133 

6,284 

138,565 

110,846 

31,014 

39,813 

8,947 
19,130 
16,013 
2,632 
6,344 
2,282 


24,671 

12,937 

3,811 

7,243 

50,331 
30,460 
19,885 

16,272 

50,081 
7,537 
1,766 
1,491 
3,132 
1,453 
612 


8,688 
3,687 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  a'vailable.    ...  Represents  zero. 

^Sales  of  leased  departments  are  incorporated  with  majTi  store  sales  in  1958.  In  1954  each  leased  department  was  separately  counted 
and  separately  classified  in  accordance  with  its  own  Vinii  of  business'.  The  effect  on  ccanparability  is  greatest  for  general  merchan- 
dise stores  (SIC  53,  pt.)  and  apparel,  accessory  s'tojres  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "anployer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


SYRACUSE,  N.Y.,  AREA 

Table  4.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHIENTS— PERCENT  CHANGE  IN  SALES,  195-;  TO  1958 

CENTRAL,  BUS  I  NESS  DISTRICT  OF  SYRACUSE,  THE  ENTIRE  CITY,  AND  SYRACUSE  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  'business 


Percent  change'^ 


Central 

business 

district 


Entire 
city 


City 
less  its 
central 
business 
district 


Entire 
standard 
metro- 
politan 
statistical 
area 


Standard 

metro- 
politan 
statistical 
area  less 
central 
business 
district 


52 


5251 

52  ex.  5251 


53  part^ 
531 
533 
539 

5* 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 


591 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total^ 

Lumber,  biiilding  materials,  hardware,  farm  equipment 

dealers 

Hardvare  stores. 

Other 

General  merchandise  group  stores'' 

Department  stores 

Limited  price  variety  stores............. 

Other  general  merchandise  stores 

Food  store s.................... 

Automotive  dealers. 

Gasoline  service  stations 

Apparel,  accessory  stores. .......................... 

Men ' s ,  boys '  apparel  stores ,  custom  tailors* ...... 

Women's  clothing,  specialty  stores... 

Ready-to-wear  stores'. 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment  stores....... 

Furniture  stores'* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV,  music  stores 

Eating,  drinking  places 

Eating  plac es..............i...................... 

Drinking  places. .................................. 

Drug  stores,  proprietary  stores. .................... 

Other  retail  stores^ 

Liquor  stores 

Book,  stationery  stores 

Sporti^  goods,  bicycle  stores 

Jewelry  stores ; 

Florists 

Camera,  photographic  si^jply  stores................ 

SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


2.8 


-26.0 
-33.3 
-24.7 

6.7 

(D) 

-9.1 

(D) 

-13.1 

25.8 

-2.5 

-6.4 
-1.9 
-3.8 
-5.8 

(D) 
-15.5 

(D) 

1.1 

-1.8 

-13.2 

29.8 

-12.2 

-4.2 

-31.9 

-12.8 

22.1 

32.3 
-1.5 
68.8 

9.1 
(D) 


6.1 
-13.0 


5.4 


-9.7 

-43.2 

0.4 

16.4 

(D) 

-10.1 

(D) 


-5.8 
-2.9 

-10.0 
-9.4 

-10.5 

-5.0 

(D) 

-4.4 

-66.0 

13.9 

9.5 

-8.4 

46.0 

5.9 
6.0 
5.6 

40.6 

25.4 
2.5 
(D) 
22.9 
52.3 
54.8 
20.2 


7.9 
(D) 


7.1 


-8.0 

-43.9 

3.5 

59.9 
(D) 

-0.7 
(D) 

11.5 

-13.3 

-2.9 

-26.4 

-34.8 

-51.1 

7.0 

(D) 

45.3 

(D) 

33.3 
44.6 
-6.2 
58.8 

15.5 
12.8 
19.2 

78.0 

28.3 

3.4 

(D) 

157.8 

-72.4 

114.6 

(D) 


53.2 
(D) 


14.8 


2.3 

-19.4 

7.4 

26.8 

32.1 

14.3 

(D) 

20.2 

3.4 

23.2 

4.6 

0.1 

5.3 

10.4 

52.2 

9.2 

-36.1 

17.1 

17.6 

-13.6 

43.3 

15.1 

19.9 

7.6 

30.1 

16.8 
18.7 
11.1 
75.6 
38.6 
60.4 
19.8 


17.8 
-8.7 


18.4 


3.4 

-19.0 

8.7 

68.7 
(D) 

57.5 
(D) 

22.6 

0.2 

24.8 

27.6 

3.3 

-35.4 

99.7 
(D) 

53.2 
(D) 

28.1 

40.8 

-13.7 

45.4 

22.3 
27.8 
14.7 

41.0 

15.4 
22.2 
-17.6 
93.9 
98.3 
89.8 
(D) 


61.8 
3.5 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero,    (Z)  Less  than  0.05  percent. 

■"■In  computing  percent  change,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased 
department  was  separately  counted  and  separately  classified  In  accordance  with  its  own  kind  of  business.  The  effect  on  compara- 
bility is  greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56),  This  does  not  affect 
"hotels"  or  "motion  picture  theaters," 

■'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent  change. 

'in  computing  percent  change,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex,  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  5.— HKTAIL  STORES:   1958  AND  195/;  CENTRAL  BUSINESS  DISTRICT  SALES  AS  PERCEOT  OF 

SYRACUSE  AND  OF  SYRACUSE  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  of  city  sales  In 
central  business  dlstrlct'^ 


1958 


1954 


Percent  of  standard  netio- 
poUtan  statistical  area 
sales  In  central  business 
district^ 


1958 


195A 


52 
5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

5* 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


RETAIL  STORES 

Retail  stores,  total^ 

Umber,  building  naterlals,  hardware,  farm  equlTment  dealers 
Hardvare  stores. .......................................... 

Other 

General  merchandise  gro\q>  stores^ 

Departaent  stores 

Limited  price  variety  stores. ............................. 

Other  general  aerchandise  stores 

Food  stores.......................... 

Autcmotlve  dealers. 

Gasoline  service  stations, 

Apparel,  accessory  stores 

Men's,  boys'  ajiparel  stores,  custcm  tailors*.............. 

Women's  clothing,  specialty  stores  ....................... 

Ready-to-wear  stores ' 

Fanrlly  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment  stores 

Furniture  stores*. ........................................ 

Other  heme  furnishings  stores*............................ 

Household  appliance,  radio,  TV,  music  stores 

Eating,  drinking  places 

Eating  places. 

Drinking  places 

Drug  stores,  proprietary  stores............................. 

Other  retail  stores^........,........... 

Liquor  stores. ............................................ 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores....................... 

Jewelry  stores. 

Florists 

Camera,  photogr^hic  siqiply  stores........................ 


38.2 

8.0 
7.3 
8.1 

74.9 
(D) 

89.6 
(D) 

11.1 

25.6 

12.8 

85.5 
83.6 
92.2 
93.2 

(D) 
72.4 

(D) 

53.5 
67.7 
30.2 
39.4 

28.8 
35.9 
17.1 

25.5 

45.3 
23.6 
77,7 
97.9 
67.9 
39.9 
(D) 


40.1 

9.7 

6,2 

10,8 

81.7 
(D) 

88.6 
(D) 

13.8 

19.2 

12.8 

82.2 
77.2 
85.7 
94.0 
(D) 
81.8 
65,1 

60.3 
75.5 
31.9 
44.4 

34.7 
39.8 
26,5 

41.1 

46,5 
24.2 
(D) 
84.7 
88.3 
56.6 
77.4 


20.6 

2.7 
2.4 
2.7 

56.8 

66.0 

51.5 

(D) 

5.0 

14.8 

4.7 

60.6 
61.7 
70.3 
72.3 

(D) 
49.6 

(D) 

35.2 
45.5 
21.4 
24.6 

16.0 

19.7 

9.8 

13.6 

22.6 
13.3 
68.6 
42.5 
70.0 
24.8 
(D) 


23.0 

3.7 
2.9 
3.9 

67.6 

(D) 

64.8 

(D) 

6,8 

12,2 

5.9 

67.7 
62.9 
76,9 
84.7 
47.0 
64.0 
50.7 

40.8 
54.5 
21.3 
27.1 

21,0 
24.6 
15.4 

20.3 

21.6 
15.8 
57.6 
59.8 
72.8 
36,4 
65.8 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ,.,  Represents  zero,    (Z)  Less  than  0,05  percent. 

^In  computing  percent,  sales  of  leased  depai-tments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  In  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56). 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments, 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex,  591)  not  covered  in  any  of  the  lines  below. 


SYRACUSE,  NY,  AREA 
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Table  6.— HBTAIL  STORES:  1958  AND  1954— PKRCEHTAGE  DISTRIBOTION  OF  SALES,  BY  KIND  OF  BUSINESS 

CENTRAL  BUSINESS  DISTRICT  OF  SYRACUSE,  THE  ENTIRE  CITY,  AND  SYRACUSE  STANDARD  METROPOLITAN  STATISTICAL  AREA 

(Percentages  are  tased  od  total  Retail  Store  Sales  uhlch  exclude  sales  of  nonstore  retailers — mall  order,  direct  selling, 

aerchandlse  vending  aaehlne  operators) 


SIC  code 

Kind  of  business 

Central  * 
business 
district^ 

Entire 

cltyi 

Standard  metropolitan 
statlsUcal  area^ 

1958 

1954 

1958 

1954 

1958 

1954 

RKTAH.  STORKS 
RefH  "tOT^a,  tr>t«l-', 

100.0 

0.8 

0.1 
0.7 

32.9 

26,3 

6.3 

0.3 

6.2 
12.8 

1.3 

19.1 

4.2 
10,7 
9.6 
(D) 
2.6 
(D) 

7.7 
5.2 
0.5 

1.9 

7.1 
5.4 
1.6 

2.1 

10.0 
0,9 
1.0 
0,7 
2,9 
0.4 
(D) 

100.0 

1.1 

0.2 
0.9 

31.7 
(D) 
7.1 
(D) 

7.4 
10.5 

1.4 

20.9 

4.4 
11.4 
10.5 
1.0 
3,2 
0,9 

7.8 
5.5 
0.6 

1,5 

8.2 
5.8 
2,4 

2.6 

8.4 
0,9 
0,8 
0.7 

1,8 

0.4 
0.3 

100.0 

3.8 
0.6 
3.2 

16.8 
(D) 
2.7 
(D) 

21.4 

19.1 

4.0 

8.5 

1.9 
4.4 
3.9 
0.6 
1.4 
0.2 

5.5 
2.9 
0.7 

1.9 

9.3 
5.8 
3.5 

3.2 

8.4 
1.5 
0.5 
0.4 
1.1 
0.4 
0.2 

100.0 

4.4 
1.0 
3.4 

15.2 

11.8 

3.1 

(D) 

20.9 

21.4 
4.4 

10.0 

2,2 
5.2 
2.8 

(D) 
1.5 
0.5 

5.1 
2,8 
0.8 

1,3 

9,2 

5,7 
3.5 

2.4 

7.0 
1.5 
(D) 
0.7 
0.8 
0.3 
0.2 

100.0 

6.0 
0.9 

5.1 

11.9 
8.2 
2.5 
(D) 

25.9 

17.8 

6.0 

6.5 

1.4 
3.1 
2.7 
0.6 
1.1 
0.2 

4.5 
2.4 
0.5 

1.6 

9.0 
5.7 
3.3 

3.3 

9.1 
1.4 
0.3 
0.3 
0.9 
0.4 
0.1 

100  0 

52 

LuBber,  building  materials,  hardware, 
f am  eqwIi^Mit  dealers 

6.8 

5251 

Bardvare  stores....................... 

1.3 

52  ex,  5251 

Otber 

5.5 

53  part^ 
531 

Oero^ral  merchandise  group  stores^ 

Department  stores .••. ••••■ 

10.8 
7,1 

533 

Iilmlti?d  prlcff  vn.rlety  ^^tor^^s. ......... 

2  5 

539 
5i 

Other  general  merchandise  stores 

fted  stores. ............................ 

1.1 
24  7 

55  ex.  55* 

AutoBotlve  dealers. ....,..,.,,..,....,., 

19.8 

554 

Oafl<?Hw>  '^rrl''^   Tt^tlfw 

5.6 

56 

Kpptr^t  ,  a<>.i>»!JHOTy  aXoT^", ,  ,  , 

7,1 

561,  567 

Men's,  boys'  qiparel  stores,  custon 
tailors* 

1.6 

562,563,568 
562 

Women's  clothing,  specialty  stores.,.. 
Ready— to— vear  stores'.. •«,«...«..,.• 

3.4 
2.9 

S6S 

Family  ''lothing  stores', ••...•. ....... 

0.5 

566 

Shoe  stores 

1.1 

564,  569 

Other  apparel  stores 

0  4 

57 

Furniture,  bene  furnishings,  equliaeiit 
stores 

4.4 

5712 

Fr^lti"^  «toT»K*, , , , ,  

2.3 

5713-15,  19 
572,  573 

Other  hcMe  fuznlshings  stares  . ....... 

Housdiold  qipllance,  radio,  TV,  music 
stores. .............................. 

0.7 
1.3 

58 

9  0 

5812 

Eating  places. ........................ 

5  4 

5813 

3.6 

591 

Drug  stores,  proprietary  stores..,..,,,. 

2.9 

59  ex.  591 

Other  retail  stores' 

8.9 

592 

ISqyxYr   stores •..•••••••......•...•••.• 

1.3 

594 

Book,  stationery  stores 

0.3 

595 
597 

Sporting  goods,  bicycle  stores 

Jewelry  stores ...,.,.. 

0.3 
0.6 

5992 

Florists.............................. 

0.3 

5996 

Camera,  photogrt^hlc  st^ply  stores.... 

0.1 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available,    ,..  Represents  zero.    (Z)  Less  than  0.05  percent. 

^In  ccffliputlng  percent,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt,)  and  apparel,  accessory  stores  (SIC  56). 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53, 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  SYRACUSE  STANDARD  METROPOLITAN  STATISTICAL  AREA 


MRG  No.  1. 


-Includes  the  stores  on  James  St.  from  Grant  Blvd.-Hickok  St.,  to  North  Rigi  Ave. -Homecraft  Rd.;  on  South  Edwards  at 
the  intersection  with  James  St.,  and  on  North  Ave.  at  the  intersection  ^d.th  James  St. 


SIC 
ctjde 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Mimber  of 
establish- 
ments 


54,58,591 


53  part, 3 
56,  57 


52,  55, 
59  ex.  591 


Retail  stores,  total: ^ 

NuDber 

Sales ($1,000). 

Convenience  gcxxls  stores: 

Rvmber 

Sales ($1,000). 

Shopping  goods  stores:^ 

Nimber 

Sales ($1, 000) . 

All  other  stores: 

Nunber 

Sales ($1,000) . 


67 
10,658 


22 
5,829 


20 
2,827 


25 
2,002 


Nunber  of 
establish- 
ments 


Retail  stores,  total^. 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Limber,  building  materials,  hardware, 

f anB  equlpnent  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


67 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 
5813 


Autcmotive  de60.ers. 


Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores'. 

Fcmily  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 


Furniture,  hone  furnishings,  equipment 

stores 

Furniture  stores 

Other  hone  fxuTiishings  stores 

Household  appliance,  radio,  IV,  music 
stores 


Eating,  drlnMng  places. 

Eating  places 

Drinking  places 


Food  stores. 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


Drug  stores,  proprietary  stores. 


591 


Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  gcx>ds,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


2 
6 

13 

4 
6 
3 

**2 

1 


11 
7 
4 


13 
3 
3 
2 

1 


MRC 


No.  2. — Xnoludes  the  planned  center  known  as  "Northern  Lights  Shopping  Center"  on  Brewerton  Rd.  between  U.S.  Highway 

11  and  Interstate  Route  81 


SIC 
code 

Kind  of  hxiainess 

Total 

SIC 
code 

Kind  of  business 

Nimber  of 
establish- 
ments 

Retail  stores,  total: ^ 

NuBber 

39 
10,620 

11 
4,581 

19 
5,089 

9 
950 

55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 

Autcmotive  dealers 

1 

(}AixiHr<»  .lOTnriof  stntlon",  ,,,,,,. 

Sales 

..(fe,000)... 

... 

54,58,591 

Convenience  goods  stores: 
Nvmber 

Apparel,  accessory  stores  ^ 

14 

Men's,  boys'  apparel  stojres,  custcm 
tailors 

Sales................... 

..($1,000)... 

2 

53  part,  3 
56,  57 

Shopping  goods  stores: ^ 
Nvmber 

Wcmen's  clothing,  specialty  stores 

Ready-to-wear  stores'. 

6 

4 

Family  clothing  stores  ' 

1 

Sales ................... 

..($1,000)... 

Shoe  stores 

4 

All  other  stores; 

Nimber 

Other  apparel  stores 

1 

52,  55, 

59'ex.'591 

Furniture,  hane  furnishings,  equipment 
stores 

Sales 

Retail  stores,  total''. 

Lumber,  building  materials, 
fflTm  prpi'ij¥n**Ti+.  dealers 

..(H,666)... 

2 

Fumi  tur**  .*rtc^T*»R 

1 

Nimber  of 
establish- 
ments 

ftt.her  hfiTie  fumi  flhlngs  stores , , 

Household  appliance,  radio,  TV,  music 
stores ......*• 

1 

Knt^Tlg,  <1rinWlg  pi  nCPR    ^ 

39 

2 

1 
1 

3 

1 
1 
1 

5 

4 

hardware. 

Fntltlg  pi  nc.PH  ^          ,  .  , ■, 

3 

52 

Drinking  place.s^ 

1 

Drug  stores,  proprietary  stores 

5251 

2 

52  ex.  5251 

Other 

Other  retail  stores' 

General  merchandise  group  stores^  ^ 

6 

53  part^ 
531 

Liquor  stores ..•..•.•.••..••.••••••.*.. 

1 

Bcxjk,  stationery  stores 

533 

Limited  price  variety  stoi 
Other  general  merchandise 

Food  stores 

Sporting  goods,  bicycle  stores 

1 

539 

stores 

Jewelry  stores   ••.•,..•....•••....... 

1 

54 

Camera,  ilhotographic  supply  stores 

... 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^Group  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds  of  business. 

deludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

'includes  data  for  those  Wti^h  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


SYRACUSE,  NY.,  AREA  13 

I'       Table  7.— RETAIL  STORES:   19'>8~MAlrOR  RETAIL  CENTERS  IN  THE  SYRACUSE  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 

|.    MHC  No.  3. — Includes  tlie  stores  in  the  area  bounded  by  West  Taylor,  East  Taylor,  South  State,  East  Castle,  West  Castle,  Cortland 
||  Ave.,  Tollman,  and  South  Clinton 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Nunber  of 
establish- 
ments 


54,58,591 


53  part,- 
56,  57 


52,  55, 
59  ex.  591 


S2 

5251 

52  ex.  5251 

53  part' 
531 

533 
539 


Retail  stores,  total: ^ 

Number 

Sales ($1,000) 

Convenience  goods  stores: 

Ntiiber 

Sales ($1, 000) 

Shoppii^  goods  stores:-' 

Hvmber 

Sales ($1,000) 

All  other  stores: 

Nvmber 

Sales ($1,  000) 

Retail  stores,  total^ 

lAmber,  building  materials,  hardware, 

f aim  equipnent  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores^  ^.... 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores..... 

Food  stores 


53 
17,210 

23 
5,571 


9 
(D) 


21 
(D) 


Number  of 
establish- 
ments 


53 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,  specialty  stores..., 

Ready-to-wear  stores' 

Femily  clothing  stores ' 

Shoe  stores , , 

Other  apparel  stores 

Funoiture,  heme  furnishings,  e<iuiiment 

stores 

Furniture  stores , 

Other  heme  furnishings  stores , 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drinlciiig  places , 

Eating  places 

Drinking  places , 

Drug  stores,  proprietary  stores , 

Other  retail  stores' , 

Liquor  stores , 

Book,  stationery  stores , 

Sporting  goods,  bicycle  stores , 

Jewelry  stores , 

Florists 

Camera,  photographic  supply  stores . . . . 


2 

"l 

1 

13 
10 

3 


MRC  No.  4. — Includes  stores  on  East  Erie  Blvd.  from  Springfield  Rd.  to  Kione  Rd. 


SIC 
code 


y-TwH  of  business 


Total 


SIC 
code 


lf^T^(^  of  business 


Nunber  of 
establish- 
ments 


53  part,  3 
56,  57 


52,  55, 

59  ex.  591 


Retail  stores,  total: ^ 

NvDber 

Sales ($1,000)... 

Convenience  goods  stores: 

Nuaber 

Sales .....($1,000),.. 

Shopping  goods  stores:' 

Kviaber 

Sales j» ($1,000)... 

All  other  stores: 

Nusber , 

Sales ($1,000)... 


19 
5,556 


4 
(D) 


6 
(D) 


9 
839 


Number  of 
establish- 
ments 


Retail  stores,  total 


52 

5251 

52  ex.  5251 

53  part' 
531 

533 
539 

54 


Limber,  building  materials,  hardware, 

f am  equlpnent  dealers 

Hardware  stores. 

Other 


General  merchandise  group  stores 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


18 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 

58 

5812 

5813 


Automotive  dealers 

Gasoline  service  stations. 


.^jparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores. 

Other  apparel  stores 


Furniture,  heme  furnishings,  equipment 

stores 

Furniture  stores. 

Other  home  furnishings  stores 

Household  appliance,  radio,  TV,   music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places. . . . . , . 


Food  stores. 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Drug  stores,  proprietary  stores 

Other  re-tail  stores* 

Liquor  s-tores 

Book,  stationery  stores. 

Sporting  goods,  bicycle  stores..... 

Jewelry  stores • 

Florists. 

Camera,  pho-tographic  sirpply  stores. 


S1.andard  No-tes:      (D)     Withheld  to  avoid  disclosure.         (NA)     Not  available.         ...     Represents  zero. 

^roup  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments     which  could  not  be  classified  by  detailed  kinds  of  business. 

■'Excliides  nons-tore  retailers  (i.e.,  mail  order,   direct  selling,  merchandise  vending  machine  ojierators)  part  of  SIC  53. 

'Limited  to  "employer"  establlshmen-ts. 

'BifEludes  data  for  those  iriruia  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  -the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  7.— RETAIL  STORES^''  1958— MAJOR  RETAIL  CENTERS  IN  THE  SYRACUSE  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 


MRC  No.  5. — Includes  the  planned  center  known  as  "Shoppingtown"  extending  along  the  3500  and  3600  blocks  of  Erie  Blvd.  East 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Nunber  of 

establisb- 

raents 


54,58,591 


53  part,- 
56,  57 


52,  55, 
59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Number 

Sales ($1,000). 

Convenience  goods  stores: 

Mvmber 

Sales ($1,000). 

Shopping  goods  stores:^ 

Nunber 

Sales ($1, 000) . 

All  other  stores: 

Nimber.  

Sales ($1,000). 


Retail  stores,  total^. 


lAinber,  building  materials,  hardware, 

f  am  eq;ulpnent  dealers 

Hardware  stores 

Other 


2  3 


General  merchandise  gro»q)  stores 
Department  stores 

Limited  price  variety  stores.... 
Other  general  merchandise  stores 


Food  stores. 


28 
8,734 


4 
-4,717 


17 
3,272 


7 
745 


Nunber  of 
establish- 
ments 


28 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Autonotlve  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Ftmily  clothing  stores' 

Shoe  stores.. 

Other  apparel  stores 


F\imiture,  hone  furnishings,  equipment 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drlnldng  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  pbotograidilc  sig>ply  stores. 


13 

2 
6 
5 

"3 

2 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure,    (NA)  Not  avtillable.    ...  Represents  zero. 

^roup  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (I.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establlslments. 

'includes  data  for  those  kinds  of  business  In  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


APPENDIX 

Procedures  and  Definitions 


CENSUS  DISCLOSURE  RULES 

In  accordance  with  Census  law,  any  data  which 
would  disclose  the  operations  of  an  individual 
establishment  or  business  organization  are  not 
published.  The  number  of  establishments  in  a 
kind  of  business  is  not  considered  a  disclosure 
by  these  rules,  so  that  this  item  is  shown  in 
instances  where  other  items  of  information  for 
the  same  kind  of  business  or  locality  are  sup- 
pressed. 

KINDS  OF  BUSINESS  COVERED 

This  report  covers  all  establishments  (except 
nonstore  retailers)  included  in  Retail  Trade,  de- 
fined in  accordance  with  the  principles  of  the 
Standard  Industrial  Classification  Manual  (1957  edi- 
tion) issued  under  the  auspices  of  the  Bureau 
of  the  Budget,  Executive  Office  of  the  Presi- 
dent. This  report  includes,  in  addition  to  re- 
tail trade  establishments,  hotels  and  motion  pic- 
ture theaters,  parts  of  major  groups  70  and  78 
of  the  SIC  Manual. 

Retail  Trade,  as  defined  in  the  SIC  Manual, 
and  as  covered  in  the  1958  Census  of  Business, 
includes  establishments  primarily  engaged  in  sell- 
ing merchandise  directly  to  personal,  household, 
and  farm  users.  Excluded  from  Retail  Trade 
are  places  of  business  operated  by  membership 
clubs  and  open  only  to  their  own  members  or 
personnel,  such  as  restaurants  and  bars  operated 
by  country  clubs,  school  cafeterias,  cafeterias 
operated  by  industrial  plants  for  their  employ- 
ees, establishments  operated  by  agencies  of  the 
Federal  Government  on  military  posts,  hospitals, 
etc. 

Data  for  nonstore  retailers— mail  order  houses, 
direct  selling  (house-to-house)  organizations,  and 
merchandise  vending  machine  operators— have  been 
excluded  from  the  tabulations  in  this  report,  but 
are  contained  in  other  publications  of  the  1958  Cen- 
sus of  Business,  such  as  the  Area  Report  Series. 

METHOD  OF  ENUMERATION 

For  purposes  of  coverage  in  the  1958  Census 
of  Business,  retail  establishments  were  divided 
into  two  categories— those  with  some  paid  employ- 
ment during  1958,  i.e.,  the  "employer"  universe, 
and  those  with  no  paid  employment  during  1958, 
i.e.,  the  "nonemployer"  universe.  The  method 
of  obtaining  census  information  for  these  two 
groups  is  described  below. 


Enumeration  of  "Employers.*— Information  for 
establishments  in  this  part  of  the  retail  trade 
field  was  obtained  by  means  of  a  mail  canvass. 
Report  forms  were  mailed  to  all  business  firms 
included  in  the  active  records  of  the  Internal 
Revenue  Service  as  subject  to  payment  of  Fed- 
eral Insurance  Contributions  Act  (FICA)  taxes 
(i.e.,  employers  of  one  or  more  persons)  and 
which  were  classified  in  the  records  of  the  Bu- 
reau of  Old- Age  and  Survivors  Insurance  (BOASI) 
as  wholly  or  partially  engaged  in  retail,  whole- 
sale, manufacturing,  and  mineral  industries.  Also 
included  were  those  classified  in  major  groups 
70  (except  702  and  704),  72,  73,  75,  76,  78,  and 
79  of  the  service  industries  portion  of  the  SIC 
Manual,  and  in  public  warehousing,  SIC  major 
group  42,  except  421.  In  addition,  report  forms 
were  mailed  to  all  establishments  which  BOASI 
had  not  classified  by  kind  of  business  prior  to 
mailing  of  census  report  forms.  Each  estab- 
lishment was  mailed  a  report  form  appropriate 
to  its  BOASI  classification  (for  those  cases  for 
which  BOASI  classification  had  not  yet  been  es- 
tablished, a  general  purpose  form  was  used),  but 
its  census  classification  was  determined  by  re- 
plies   to  questions   on  the  census   report  form. 

Enumeration  of  "Nonemployers."— This  group 
was  defined  to  include  retail  businesses  other  than 
those  represented  in  the  active  FICA  records  of 
the  Internal  Revenue  Service.  Information  for 
this  group  of  establishments  was  derived  from 
the  1958  Federal  income  tax  returns.  Information 
was  compiled  from  only  one-half  of  these  cases 
and  census  results  for  this  group  were  estab- 
lished by  multiplying  such  findings  by  two.  The 
"nonemployer*  segment  of  retail  trade,  although 
made  up  of  a  large  number  of  establishments, 
accounted  for  less  than  10  percent  of  the  total 
retail  trade  volume. 

Included  in  this  segment  were  only  those  non- 
employer  establishments  which  reported  a  sales 
volume  of  $2,500  or  more  during  1958.  Non- 
employer  establishments  reporting  a  sales  vol- 
ume of  less  than  $2,500  were  not  included  in 
these  tabulations,  regardless  of  the  period  of 
time  they  were  operated  during  the  year. 

COMPARISON  OF  THE  1954  AND 
1958  CENSUSES 

In  all  major  respects,  the  1954  and  1958  Cen- 
suses were  conducted  under  similar  conditions 
and  procedures.     Strict  comparability  in  the  data 
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for  the  two  censuses  is  limited  by  the  following 
factors: 

1.  The  physical  area  of  a  number  of  urban 
places  in  the  1958  Census  is  not  the  same  as  it 
was  in  1954  because  of  annexations  and  other 
boundary  changes  which  have  occurred  since  the 
1954  Census.  This  factor  should  be  taken  into 
consideration  in  evaluating  changes  in  census 
findings  from  1954,  as  in  each  census  the  sta- 
tistics for  urban  places  are  in  accordance  with 
the  boundaries  for  those  places  in  the  census 
year. 

2.  Whereas  in  the  1954  Census,  "leased 
departments"  (businesses  operated  as  departments 
of  a  retail  business,  under  different  ownership) 
were  counted  as  separate  establishments  and 
separately  classified  by  kind  of  business,  in  the 
1958  Census  they  have  been  combined  with  the 
retail  business  in  which  located.  As  a  result, 
it  is  anticipated  that  the  count  of  establishments 
will  be  approximately  25,000  less  in  the  1958 
Census  than  would  have  been  the  case  if  the 
1954  Census  procedure  had  been  followed.  In 
addition,  there  will  be  some  redistribution  in 
the  data  among  the  various  kinds  of  business 
categories  (e.g.,  the  figures  for  a  leased  shoe 
department  located  in  a  department  store  which 
were  tabulated  in  the  "shoe  store"  kind  of  busi- 
ness in  1954  are  included  with  "department 
store"  figures  in  the  1958  Census).  Leased 
departments  in  the  1954  Census  reported  sales 
of  approximately  one  billion  dollars. 

3.  Revisions  made  in  the  1957  edition  of  the 
SIC  Manual  have  necessitated  the  following  changes 
in  establishment  classifications  used  in  the  1954 
Census: 

a.  Musical  instrument  stores  and  music 
and  record  shops  have  been  shifted  to  the  kind- 
of-business  group  "Furniture,  Home  Furnish- 
ings, Equipment  Stores'  from  the  group  "  Other 
Retail  Stores." 

b.  Antique  stores  have  been  shifted  to 
the  group  "Other  Retail  Stores"  from  the  group 
"Furniture,  Home  Furnishings,  Equipment 
Stores." 

4.  Both  the  1954  and  1958  Censuses  ex- 
cluded those  businesses  with  no  paid  employment 
which  had  sales  volume  of  less  than  $2,500  in 
the  census  year.  To  the  extent  that  price  in- 
creases since  1954  resulted  in  increases  in  the 
dollar  volume  of  sales,  the  1958  Census  includes 
stores  with  a  lesser  physical  volume  of  business 
than  were  included  in  the  1954  Census.  While 
the  exact  magnitude  of  this  phenomenon  is  un- 
known, the  effect  on  total  volume  of  retail  sales 
undoubtedly  is  only  a  fraction  of  one  percent 
and  probably  has  little  effect  on  the  number  of 
stores  included  in  the  census. 


Both  the  1954  and  1958  Censuses  include  data 
for  some  "nonemployer"  establishments  in  the 
group  totals  but  not  in  the  detailed  kinds -of - 
business  totals  due  to  limitation  of  classification 
information  on  the  Federal  tax  returns.  In  the 
1954  data,  all  major  groups  (i.e.,  SIC  2  digit) 
included  some  such  establishments.  In  1958 
only  two  major  groups— SIC  53,  General  Mer- 
chandise Group,  and  SIC  56,  Apparel,  Accessory 
Stores— included  such  establishments.  In  neither 
census  was  it  found  feasible  to  classify  any 
"nonemployer"  establishments  as  "Ready-to-wear 
stores  (SIC  562)"  or  "Family  clothing  stores 
(SIC  565)"  and,  in  the  1954  Census,  it  similarly 
was  not  found  feasible  to  change  any  "nonemploy- 
er" establishment  as  "Men's,  boys' apparel  stores, 
custom  tailors  (SIC  561,  567)";  "Furniture  stores 
(SIC  5712)";  or  "Other  home  furnishings  stores 
(SIC  5713-15,  5719)."  Such  stores  were  classi- 
fied only  at  the  major  group  level. 

EXPLANATION  OF  TERMS 

Establishments .  -  Census  of  Business  figures 
represent  a  summary  of  reports  for  individual  "es- 
tablishments" rather  than  "companies."  A  sep- 
arate report  was  obtained  for  each  location  where 
business  was  conducted,  including  each  location 
of  multiunlt  organizations.  Each  report  was 
tabulated  in  accordance  with  the  physical  location 
at  which  the  business  was  conducted. 

Where  two  or  more  activities  were  carried  on 
at  a  single  location  under  a  single  ownership, 
all  activities  generally  were  grouped  together  as 
a  single  establishment,  and  the  entire  establish- 
ment was  classified  on  the  basis  of  its  major 
activity,  with  all  data  for  it  included  in  that  clas- 
sification. However,  in  cases  where  distinct 
and  separate  economic  activities,  for  which  dif- 
ferent industry  classification  codes  were  appro- 
priate, were  conducted  under  the  same  ownership 
at  a  single  location,  and  where  conditions  pre- 
scribed by  the  SIC  Manual  for  recognizing  the 
existence  of  more  than  one  establishment  were 
met,  separate  establishment  reports  for  each  of 
the  different  activities  were  reported  in  the  cen- 
suses. 

In  the  case  of  leased  departments,  i.e.,  where 
separately  owned  businesses  are  operated  as  de- 
partments of  a  retail  business  under  another 
ownership  (e.g.,  a  separately  owned  shoe  depart- 
ment store)  only  a  single  establishment,  combin- 
ing leased  departments  with  the  retail  establish- 
ment in  which  they  are  located,  is  recognized 
for  1958  Census  purposes. 

The  "number  of  establishments"  shown  in  this 
report  is  the  number  in  business  at  the  end  of 
the  census  year. 

Sales.— Sales  include  the  total  of  merchandise 
sold,   and  receipts  from  repairs  and  from  other 
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services  to  customers,  whether  or  not  payment 
was  received  in  1958.  Sales  are  normally  re- 
corded net  of  deductions  for  refunds  and  aUow- 
ances  for  merchandise  returned  by  customers. 
Total  sales  exclude  amounts  other  than  those  re- 
ceived from  customers,  such  as  income  from  in- 
vestments, rental  of  real  estate,  etc.  They  in- 
clude the  amount  of  local  and  State  sales  taxes 
and  Federal  excise  taxes  which  are  collected 
by  the  store  directly  from  customers  and  paid 
directly  by  the  store  to  a  local.  State,  or  Fed- 
eral taxing  agency.  Gasoline,  liquor,  tobacco, 
and  other  excise  taxes  which  are  paid  by  the  manu- 
facturer or  wholesaler  and  passed  along  to  the 
retailer  also  are  included. 

The  sales  figures,  therefore,  represent  total 
sales  and  receipts  of  all  establishments  primari- 
ly engaged  in  retail  trade.  They  do  not  include 
retail  sales  made  by  manufacturers,  wholesalers, 
service  establishments,  andother  businesses  whose 
primary  activity  is  other  than  retail  trade.  They 
do,  however,  include  receipts  other  than  from  the 
sale  of  merchandise  at  retail  (e.g.,  service  re- 
ceipts, sales  to  industrial  users,  sales  to  other 
retailers,  etc.)  by  establishments  primarily  en- 
gaged in  retail  trade.  Although  the  count  of  es- 
tablishments as  tabulated  in  this  report  repre- 
sents the  number  in  business  at  the  end  of  the 
year,  ttie  sales  figures  include  sales  of  all  es- 
tablishments in  business  at  any  time  during  the 
year. 

Payroll,  entire  year.— Payroll  includes  salaries, 
wages,  commissions,  bonuses,  vacation  allowances, 
and  the  value  of  payments  in  kind  (such  as  free 
meals,  lodgings,  etc.)  paid  during  the  year  to 
all  employees.  Gratuities  received  by  employees 
from  patrons  are  not  included.  For  corporations, 
it  includes  amounts  paid  to  officers  and  execu- 
tives; it  does  not  include  compensation  of  pro- 
prietors or  of  partners  of  unincorporated  busi- 
nesses. PayroU  is  reported  before  deductions 
for  Social  Security,  income  tax,  insurance  dues, 
etc. 

Payroll— workweek  ended  nearest  November 
15.— This  item  consists  of  payroll,  as  defined  above, 
which  was  paid  to  persons  on  the  payroll  in  the 
pay  period  ended  nearest  November  15,  1958. 
Establishments  whose  payroll  period  was  other 
than  a  week  were  requested  to  adjust  the  fig- 
ures to  a  weekly  basis. 

Paid  employees— workweek  ended  nearest  No- 
vember  15.— Paid  employees  consist  of  the  num- 
ber  of  employees,  including  salaried  officers  and 
executives  of  corporations,  who  were  on  the  pay- 
roll for  ihe  workweek  ended  nearest  November 
15,  but  not  proprietors  or  partners  of  unincorpo- 
rated businesses. 


"Full  workweek*  employees.— "Full  workweek* 
employees  includes  employees,  whether  regular  or 
seasonal,  who,  for  the  specified  pay  period,  were 
paid  for  working  at  least  the  number  of  hours 
typically  worked  in  a  week  by  employees  of  the 
reporting  establishment.  All  other  employees 
paid  during  that  workweek  were  reported  as  part- 
workweek  employees. 

KIND- OF -BUSINESS  CLASSIFICATIONS 

Establishments  covered  by  the  1958  Census  were 
assigned  a  kind-of-business  classification  in  ac- 
cordance with  the  provisions  of  the  1957  edition 
of  the  SIC  Manual.  It  should  be  noted  that  kind- 
of-business  classifications  are  not  interchange- 
able with  commodity  classifications.  Most  busi- 
nesses sell  a  number  of  kinds  of  commodities. 
The  kind-of-business  code  assigned  generally 
reflects  either  the  individual  commodity  or  com- 
modity group  which  is  the  primary  source  of  the 
establishment's  receipts  or  some  mixture  of  differ- 
ent commodities  which  characterize  the  estab- 
lishment's business.  Thus,  the  classification  of 
establishments  by  kind  of  business  generally  does 
not  make  it  possible  to  determine  either  the  num- 
ber of  establishments  handling  a  particular  com- 
modity or  the  sales  of  that  commodity.  For 
example,  the  "food  group*  classification  occludes 
stores  selling  some  food  if  the  sale  of  food  is 
not  the  primary  source  of  receipts;  moreover, 
even  diough  stores  are  classified  as  "food  stores" 
some  of  their  receipts  may  be  derived  from  the  sale 
of  nonfood  products. 

As  noted  in  the  section  on  "Method  of  Enu- 
meration,* the  1958  Census  findings  are  based 
on  reports  from  two  different  sources.  "Em- 
ployer" establishments  were  canvassed  by  mail 
and  were  required  to  complete  report  forms 
especially  designed  for  this  census.  "Nonem- 
ployer"  establishments,  however,  were  included 
in  the  census  on  the  basis  of  information  sup- 
plied cm  the  1958  Federal  income  tax  report. 
Because  of  the  nature  of  the  information  avail- 
able on  the  tax  form,  the  kind-of-business  classi- 
fications based  on  that  form  represent  primarily 
"self-designation.*  In  some  cases  this  informa- 
tion was  adequate  for  classification  at  the  kind- 
of-business  group  level  but  not  for  detailed  kinds 
of  business.  (See  "Comparisons  of  the  1954 
and  1958  Censuses,*  above.) 

The  classifications  based  on  the  census  forms, 
oa  the  other  hand,  reflect  the  information  on  the 
commodity  "composition"  of  the  establishment  as 
revealed  by  the  census  classification  inquiries. 
The  effect  of  the  two  different  sources  on  uni- 
formity of  classification,  as  reflected  in  the 
measurement  of  dollar  volume  of  sales  is  minor. 
In  total,  the  "nonemployer"  establishments  ac- 
count for  less  than  10  percent  of  retail  sales 
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and,  in  most  cases,  it  is  likely  that  the  "self- 
designated"  classification  would  be  consistent  with 
that  derived  from  more  comprehensive  information. 

The  data  in  this  report  for  two  major  SIC 
groups,  55  and  59,  have  been  subdivided,  making 
it  necessary  to  arrive  at  SIC  major  group  totals 
by  addition  (see  description  below  for  these  major 
groups).  In  addition,  data  for  that  part  of  SIC 
group  53  which  relates  to  nonstore  retailers 
are  not  included  in  this  report. 

Lumber,  Building  Materials,  Hardware,  Farm 
Equipment  Dealers  (SIC  Major  Group  52) 

Establishments  primarily  selling  lumber,  build- 
ing materials,  the  basic  lines  of  hardware,  paint, 
wallpaper,  glass,  electrical  supplies,  roofing  ma- 
terials, and  other  supplies  and  equipment  for  home 
construction.  Establishments  primarily  selling 
farm  equipment  are  also  included.  Establishments 
in  this  group  sell  to  contractors  as  well  as  to 
the  general  public. 

Hardware  stores  (SIC  5251).-  Establishments 
primarily  selling  a  numl>er  of  basic  hardware 
lines,  such  as  tools,  builders'  hardware,  paint 
and  glass,  housewares  and  household  appliances, 
cutlery,  and  roofing  materials.  These  establish- 
ments may  also  sell  farm  implements. 

General  Merchandise  Group  (SIC  Major  Group  53, 
Except  For  "Nonstore  Retailers") 

This  group  includes  all  establishments  within 
SIC  major  group  53— "General  Merchandise"  ex- 
cept for  "nonstore"  establishments. 

The  data  for  establishments  in  this  group  in 
the  1958  Census  of  Business  as  compared  with 
the  1954  Census  of  Business  are  affected  by  the 
treatment  in  1958,  of  leased  departments  as  parts 
of  the  establishment  within  which  they  operate 
rather  than  as  separate  establishments.  The 
data  for  department  stores  are  most  affected 
by  this  change. 

Department  stores  (SIC  531).— Establishments 
normally  employing  25  or  more  people  and  en- 
gaged in  selling  some  items  in  each  of  the  fol- 
lowing lines  of  merchandise: 

1.  Furniture,  home  furnishings,  appliances, 
radio  and  TV  sets 

2.  A  general  line  of  apparel  for  the  family 

3.  Household  linen  and  dry  goods 

An  establishment  with  total  sales  of  less  than 
$5,000,000,  in  which  sales  of  any  one  of  these 
groupings  is  greater  than  80%  of  total  sales, 
is  not  classified  as  a  department  store. 

An  establishment  with  total  sales  of  $5,000,000 
or  more  is  classified  as  a  department  store 
even    if    sales    of  one  of  the  groups  described 


above  is  more  than  80%  of  total  sales,  provided 
that  the  combined  sales  of  the  other  two  groups 
is  $500,000  or  more.  Relatively  few  stores 
are  included  in  this  classification  as  a  result 
of  this  special  rule  and  most  of  those  which  are 
would  otherwise  have  been  classified  in  the  ap- 
parel group  (SIC  major  group  56). 

Limited  price  variety  stores  (SIC  533).— Es- 
tablishnrients  primarily  selling  a  variety  of  mer- 
chandise in  the  low  and  popular  price  ranges, 
such  as  stationery,  gift  items,  women's  acces- 
sories, toilet  articles,  light  hardware,  toys,  house- 
wares, confectionery.  These  establishments  fre- 
quently are  known  as  "5  and  10  cent"  stores 
and  "5  centd  to  a  dollar"  stores,  althou^  mer- 
chandise is  usually  sold  outside  these  price  ranges. 

Classification  of  all  stores  in  this  category 
is  primarily  based  on  self- designation  by  the  store 
operators.  The  self- designation  was  supplemented 
by  the  addition  to  the  1958  Census  report  form 
of  a  question  on  food  sales,  the  answers  to  which 
resulted  in  removing  from  this  category  a  sig- 
nificant number  of  smaller  establishments  included 
under  this  heading  in  the  1954  tabulations. 

Food  Stores  (SIC  Major  Group  54) 

Establishments  primarily  selling  food  for  home 
preparation  and  consumption.  Establishments  pri- 
marily selling  prepared  food  and  drinks  for  coa- 
sumption  on  their  own  premises  are  classified 
as  "Eating  and  Drinking  Places"  (SIC  major 
group  58),  and  stores  primarily  engaged  in  selling 
packaged  beers  and  liquors  are  classified  sepa- 
rately as  "liquor  stores." 

Automotive  Dealers  (SIC  Major  Group  55, 
Except  554) 

NOTE:  This  group  does  not  include  estab- 
lishments primarily  engaged  in  selling  trucks 
and  motorized  industrial  equipment.  Such  es- 
tablishments are  included  in  the  Wholesale  Trade 
portion  of  the  Census  of  Business. 

Passenger  car  dealers,  franchised  and  non- 
franchised  (SIC  551,  552).— Establishments  pri- 
marily selling  new  automobiles,  or  new  and  used 
automobiles  and  trucks.  These  establishments 
frequently  operate  repair  shops  and  used  car 
lots  and  may  carry  stocks  of  replacement  parts, 
tires,  batteries,  and  automotive  accessories.  Used 
car  lots  and  repair  shops  operated  by  franchised 
dealers  are  not  recognized  as  separate  estab- 
lishments. Data  for  such  operations  are  con- 
solidated in  this  category  with  other  data  for 
franchised  passenger  car  dealers.  Establish- 
ments primarily  selling  used  cars  and  trucks  and 
not  holding  a  franchise  for  the  sale  of  new  pas- 
senger cars  are  also  included. 
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Tire,  battery,  accessory  dealers  (SIC  553).— 
Establishments  primarily  selling  new  automobile 
tires,  batteries,  automobile  seat  covers,  and  auto- 
mobile parts  and  accessories.  Establishments 
primarily  selling  used  merchandise  in  these  cate- 
gories are  classified  as  "secondhand  stores," 
(SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

Establishments  primarily  selling  gasoline  and 
other  automotive  petroleum  products.  Establish- 
ments called  garages  but  deriving  the  larger 
part  of  receipts  from  gasoline  and  oil  sales 
are  included. 

Apjjarel,  Accessory  Stores  (SIC  Major  Group  56) 

Establishments  in  this  group  are  primarily 
engaged  in  selling  clothing  of  all  kinds  and  re- 
lated articles  for  personal  wear  and  adornment. 
Not  included  in  this  group  are  the  establish- 
ments which  meet  the  criteria  for  department 
stores  or  general  merchandise  stores  (SIC  531 
and  part  of  5392),  even  though  most  of  their 
receipts  are  from  the  sale  of  apparel  and  ap- 
parel accessories . 

Men's,  boys'  apparel  stores,  custom  tailors  (SIC 
561  and  5671).- -Establishments  primarily  engaged 
in  selling  men's  and  boys'  outerwear  and  furnish- 
ings such  as  shirts,  hats,  underwear,  hosiery, 
etc.  Also  included  are  establishments  primari- 
ly engaged  in  the  making  and  selling  of  outer- 
wear to  individual  order  from  stocks  of  material 
carried  in  their  inventory. 

Women's  clothing,  specialty  stores  (SIC  562, 
563,  568).— Establishments  primarily  selling wom- 
en's  apparel  and  apparel  accessories  of  all  types, 
including  women's  ready-to-wear  stores,  furriers, 
and  the  various  specialty  shops. 

Women's  ready-to-wear  stores  (SIC  562).— 
Establishments  primarily  selling  women's  and 
girls'  apparel.  Establishments  are  included  in 
this  category  provided  (1)  their  sales  of  all  types 
of  apparel  (except  as  noted  in  the  definition  for 
general  merchandise  group  stores)  account  for 
80%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
en's and  girls'  apparel  are  3  or  more  times  the 
sales  of  all  men's  and  boys'  apparel,  and  (3) 
sales  of  women's  and  girls'  coats,  suits,  and  dress- 
es are  at  least  one-third  of  sales  of  all  women's 
and  girls'  apparel.  Establishments  primarily 
selling  garments  made  to  customer  order  are  clas- 
sified as  custom  tailors  (SIC  567). 

Family  clothing  stores  (SIC  565).— Establish  - 
ments  primarily  selling  clothing,  furnishings,  and 
accessories  for  men,  women,  and  children,  with- 
out specializing  in  any  one  line.  Establishments 
are  included  in  this  category  provided  (l)their 
sales   of  all  types  of  apparel  (except  as  noted  in 


the  definition  for  general  merchandise  group  stores) 
account  for  80%  or  more  of  their  total  sales, 
(2)  sales  of  all  women's  and  girls'  apparel  items 
are  not  more  than  3  times  the  sales  of  all  men's 
and  boys'  items,  and  (3)  the  sales  of  all  men's 
and  boys'  apparel  items  are  not  more  than  3 
times  the  sales  of  all  women's  and  girls'  apparel 
items. 

Shoe  stores  (SIC  566).— Establishments  primarily 
selling  shoes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  family  shoe  stores;  and  chil- 
dren's, juveniles'  shoe  stores. 

Furniture,  Hoitie  Furnishings,  Equipment  Stores 
(SIC  Major  Group  57) 

Establishments  primarily  selling  merchandise 
used  in  furnishing  the  home,  such  as  furniture, 
floor  coverings,  draperies,  glass  and  chinaware, 
domestic  stoves,  refrigerators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radio 
and  TV  sets.  Also  included  are  musical  instru- 
ment stores  and  music  and  record  shops,  kinds 
of  business  which  in  the  1954  Census  of  Busi- 
ness were  included  in  the  group  "Other  Retail 
Stores."  Antique  stores,  which  in  the  1954  Census 
were  included  in  this  group  are  now  included  with 
"Other  Retail  Stores." 

Furniture  stores  (SIC  5712).— Establishments 
primarily  selling  household  furniture,  mattresses, 
springs,  and  other  sleep  equipment.  Also  included 
in  this  classification  are  establishments  selling 
household  appliances,  record  players,  and  radio 
and  TV  sets,  provided  the  receipts  from  sales 
of  furniture  and  sleep  equipment  exceed  those 
from  sales  of  the  other  commodity  lines  named. 

Other  home  furnishings  stores  (SIC  571  except 
5712).— Establishments  primarily  selling  home  fur- 
nishings  other  than  household  furniture,  mat- 
tresses, springs,  and  other  sleep  equipment.  In- 
cluded are  stores  primarily  engaged  in  selling 
such  lines  of  home  furnishings  as  floor  coverings; 
drapery,  curtains,  slip  covers,  upholstery  materi- 
als; china,  glassware,  metalware;  lamps  and  lamp- 
shades, blinds  and  window  shades;  etc. 

Household  appliances,  radio,  TV  stores  (SIC 
572  and  5732).— Establishments  primarily  engaged 
in  selling  household  appliances  (such  as  electric  and 
gas  refrigerators,  stoves,  vacuum  cleaners,  wash- 
ing machines  and  dryers,  freezers,  electric  irons, 
percolators,  hot  plates,  etc.)  and  radios,  television 
sets,  and  record  players.  The  retail  establishments 
(primarily  engaged  in  the  sale  of  electric  and  gas 
appliances  for  household  use)  operated  by  public 
utility  firms  are  included  in  this  category. 

Music  stores  (SIC  5733).— Establishments  pri- 
marily  selling  musical  instruments  such  as  organs, 
pianos,  horns,  stringed  instruments,  drums,  xylo- 
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phones,  etc.   Also  those  establishments  primarily 
selling  phonograph  records  and  albums. 

Eating  Places  (SIC  5812) 

Establishments  primarily  engaged  in  selling 
prepared  foods  and  drinks  for  consumption  on  their 
own  premises. 

Drinking  Places  (SIC  5813) 

Establishments  primarily  engaged  in  selling 
drinks,  such  as  beer,  ale,  wine,  liquor,  and  other 
alcoholic  beverages  for  consumption  on  their  own 
premises. 

Drug   Stores,  Proprietary  Stores  (SIC  591) 

Establishments  which  sell  prescriptions,  drugs, 
or  proprietary  medicines  in  combination  with  lines 
such  as  cosmetics,  toiletries,  tobacco,  magazines 
and  books,  and  novelty  merchandise.  Those  stores 
which  sell  prescriptions  are  classified  as  drug 
stores,    the    remainder    as    proprietary    stores. 

Other  Retail   Stores    (SIC  Major  Group  59, 
Except  SIC  591) 

Liquor  stores  (SIC  592),  also  government-op>er- 
ated  liquor  stores  (SIC  Major  Group  92  and  93).— 
Establishments  primarily  selling  packaged  alco- 
holic beverages  such  as  ale,  beer,  wine,  and  whisky 
for  consumption  off  the  premises.  Liquor  stores 
operated  by  States,  counties,  and  municipalities 
are  included.  Stores  primarily  selling  prepared 
drinks  for  consumption  on  the  premises  are  not 
included  in  this  category  but  are  classified  with 
drinking  places  (SIC  5813). 

Book  stores  (SIC  5942).— Establishments  pri- 
marily selling  new  books  and  periodicals. 

Stationery  stores  (SIC  5943).— Establishments 
primarily  selling  stationery  items,  such  as  writing 


paper,  tablets,  accounting  forms,  legal  forms, 
greeting  cards,  post  cards,  and  school  and  office 
supplies. 

Sporting  goods  stores  (SIC  5952).— Establish- 
ments primarily  selling  a  general  or  specialized 
line  of  sporting  goods  and  equipment  for  hunting, 
camping,  fishing,  skiing,  riding,  tennis,  golf,  and 
other  sports,  and  gymnasium  and  playground  equip- 
ment. 

Bicycle  shops  (SIC  5953).— Establishments  pri- 
marily selling  bicycles  and  bicycle  parts  and 
accessories. 

Jewelry  stores  (SIC  597).— Establishments  pri- 
marily  selling  any  combination  of  the  lines  of 
jewelry,  such  as  diamonds  and  other  precious 
stones;  rings,  bracelets  and  brooches;  sterling  and 
plated  silverware;  and  watches  and  clocks. 

Florists  (SIC  5992). -Establishments  primarily 
selling  cut  flowers  and  growing  plants.  Greenhouses 
and  nurseries  are  not  included  in  the  Census  of 
Business. 

DATA  FOR  MAJOR  RETAIL  CENTERS 

Due  to  the  relatively  small  number  of  establish- 
ments in  the  Major  Retail  Centers,  sales  figures 
are  shown  only  for-- 


3. 


Retail  stores,  total. 

Convenience  goods  stores,  i.e..  Food  stores 
(SIC  54),  Eating  and  drinking  places  (SIC  58), 
and  Drug,  proprietary  stores  (SIC  591). 
Shopping  goods  stores,  i.e.,  General  mer- 
chandise stores  (SIC  53  pt.).  Apparel, 
accessory  stores  (SIC  56),  and  Furniture, 
home  furnishings,  equipment  stores  (SIC  57). 
All   other    retail  stores  (SIC  52,  55,  599). 
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PREFACE 


AUTHORITY  AND  SCOPE 

The  1958  Census  of  Business  along  with  the  1958  Censuses 
of  Manufactures  and  Mineral  Industries  was  required  by  law 
under  13  U.S.C.,  sections  131  and  224.  These  censuses  covered 
businesses  operated  in  the  continental  United  States,  Alaska, 
Hawaii,  Guam,  and  the  Virgin  Islands.  A  separate  Census  of 
Business  and  Manufactures  for  1958  was  also  conducted  in 
Puerto    Rico    jointly    with    the  Conimonwealth   Government. 

The  1958  Census  of  Business  covered  retail  trade,  wholesale 
trade,  selected  services,  and  public  warehousing.  This  report 
provides  findings  for  retail  stores  in  selected  central  business 
districts  and  in  major  retail  centers;  and  for  hotels  and  motion 
picture   theaters    in   the   selected  central  business  districts. 

AREAS  COVERED 

Each  of  the  reports  In  this  series  covers  a  separate  standard 
metropolitan  statistical  area  and  Includes  data  for  the  central 
business  district  (or  central  business  districts)  in  the  specified 
standard  metropolitan  statistical  area,  as  well  as  for  each  Cen- 
sus-delineated major  retail  center  (MRC)  located  in  the  same 
standard  metropolitan  statistical  area  (SMSA).  The  number  of 
MRC's  for  which  data  are  shown  in  a  single  SMSA  vary  from 
none  to  about  two  dozen.  The  entire  series  of  reports  covers 
97  SMSA's,  and  provides  data  for  109  CBD's  and  some  500 
MRC's. 

DELINEATION  OF  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

Because  many  large  cities  had  no  officially  defined  area 
representing  their  "Central  Business  District, "it  was  necessary 
for  the  Bureau  of  the  Census  prior  to  the  1954  Census  of 
Business  to  arrange  for  the  delineation  of  such  districts  before 
a  program  to  tabulate  Census  data  for  them  could  be  imple- 
mented. The  delineation  of  central  business  districts  was  ac- 
complished with  the  cooperation  of  the  Census  Tract  Committees 
in  the  large  cities  included  in  the  central  business  district  (CBD) 
program.  In  their  work  on  the  CBD's  the  Census  Tract  Com- 
mittees obtained  the  representation  of  a  variety  of  local 
interests,  such  as  business  firms  and  associations,  newspiap>ers, 
planning  agencies,  welfare  organizations,  local  governmental 
bodies,  etc.  Central  business  districts  have  been  delineated  only 
in  those  cities  of  100,000  or  more  inhabitants  (according  to  the 
1950  Census  of  Population  or  a  subsequent  special  census  prior 
to  1959)  in  which  there  was  a  local  Census  Tract  Committee 
recommendation  for  such  an  area  in  response  to  an  inquiry  from 
the  Census  Bureau. 

The  objective  of  the  CBD  program  was  stated,  as  follows,  in 
a  letter  from  the  Director  of  the  Census  Bureau  to  the  Census 
Tract  Committees: 

"The  primary  objective  of  this  operation  is  to  provide  a 
basis  for  comparing  changes  in  business  activity  in  the  Cen- 
tral Business  District  with  those  in  the  remainder  of  the 
metropolitan  area  or  of  the  central  city." 

Because  there  are  no  generally  accepted  rules  for  determining 
what  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 
did  not  provide  rigid  specifications  for  defining  the  CBD  but  (1) 
provided  a  general  characterization  ofthe  CBD,  describing  it  as 
"an  area  of  very  high  land  valuation,  an  area  characterized  by  a 
high  concentration  of  retail  businesses,  offices,  theaters,  hotels, 
and  "service"  businesses,  and  an  area  of  high  traffic  flow";  and 
(2)  required  that  the  CBD  ordinarily  should  be  defined  to  follow 


existing  tract  lines,  i.e.,  to  consist  of  one  of  more  whole  Census 
tracts.  The  emphasis  put  on  tracts  was  based  on  the  anticipation 
that  other  Census  statistics  than  those  derived  from  the  Census 
of    Business    might    conveniently    be    tabulated    for   CBD's. 

It  was  recognized  that  the  tract  basis  for  CBD's  might 
lead  to  the  inclusion  of  some  land  area  not  properly  within 
a  strictly  defined  CBD  or  to  the  exclusion  of  a  small  por- 
tion of  what  should  be  in  the  CBD.  It  was  believed  that  this 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnitudes  being  measured.  Provision,  however,  was  made 
for  splitting  tracts  where  a  serious  problem  was  encountered. 
The  use  of  tract  lines  for  boundaries  also  was  consistent  with 
the  desire  to  keep  CBD  boundaries  constant,  in  order  to  maxi- 
mize the  value  of  comparisons  over  time.  Although  it  was 
recognized  that  the  CBD  strictly  defined  would  tend  to  change 
over  time,  it  was  felt  that  the  Inexactitude  resulting  from  the 
use    of    fixed    boundaries    would    not    prove  to  be  serious. 

In  some  cities  where  there  had  been  a  previously  established 
central  business  district  or  similar  area  which  substantially 
corresjwnded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  in 
the  Bureau's  CBD  program. 

Data  for  a  total  of  95  CBD's  were  provided  in  the  1954 
Census  of  Business.  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  in  97  standard  metropolitan  statistical 
areas.  A  number  of  cities  have  made  minor  changes  in  the 
boundaries  of  their  CBD's  due  mainly  to  revisions  in  tract 
boundaries.  In  only  one  city,  Minneapolis,  has  a  previously 
defined  CBD  been  significantly  changed. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  and  data  from  them  have  been  tabulated,  as  part  of 
the  1958  Census  of  Business  program.  The  major  retail  cen- 
ters (MRC's)  were  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metropolitan  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  themselves)  which  include 
a  major  general  merchandise  store— usually  a  department 
store.  MRC's  were  not  delineated  if  the  publication  of  data 
for  them  would  result  in  violation  of  Census  rules  prohibiting 
disclosure  of  information  for  individual  firms. 

MRC's  include  not  only  the  planned  suburban  shopping  center 
but  also  the  older  string  street  and  neighborhood  developments 
which  meet  the  above  prerequisites.  Frequently  the  boundaries 
of  a  single  MRC  include  stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the  planned  portion. 
In  general  the  boundaries  of  the  MRC's  have  been  established 
to  include  all  adjacent  blocks  containing  at  least  one  store  in 
the  general  merchandise,  apparel,  or  furniture -appliance 
groups  of  stores,  and  where  a  planned  center  is  involved  in- 
clude all  of  the  center. 

In  those  cities  within  the  standard  metropolitan  statistical 
areas  (SMSA's)  covered  by  this  series  of  reports  which  were 
not  of  sufficient  size  to  qualify  for  the  delineation  of  a  central 
business  district,  no  MRC's  were  delineated  unless  at  least  two 
such  centers  could  be  defined. 


For  explanation  of  procedures  and  definitions,  see  Appendix. 
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Department  stores 
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397 

14 

4 

10 

15 
4 
3 
8 

27 

21 

19 

65 

21 
18 
12 
3 
23 


26 

5 
2 

19 

79 
44 

8 

79 
4 
6 

2 
13 

1 
3 


19 

7 


80, 581 

2,458 

499 

1,959 

33,157 

2,259 

(D) 

2,845 

8,235 

1,109 

8,717 

3,173 

2,083 

1,802 

(D) 

(D) 


6,133 

S! 

2,178 


12, 528 

451 
66 

385 

5,188 
CD) 
562 
(D) 

246 

1,161 

70 

1,270 

459 
321 
273 
(D) 
(D) 


1,060 
(D) 
(D) 

287 

1,467 

1,268 

199 

410 

1,205 


3,961 

111 
43 
68 

1,728 

CDT 

237 
(D) 

63 
246 

32 

437 

120 
123 
102 
(D) 
(D) 


244 
W 
(D) 

75 

651 
543 
108 

107 


3,246 

109 
43 
66 

1,328 

m 

133 
(D) 

51 
234 

26 

337 

99 
92 

78 
(D) 
D) 


222 
(D) 
(D) 

66 

548 

467 

81 

89 


(D) 


392 


(D) 
(D) 


S! 


S! 


(D) 
(D) 


427 

13 

3 

10 

12 
4 
6 
2 

43 

17 

15 

84 

33 
25 
15 

2 
16 

6 


32 
6 
2 

20 

111 
63 
48 

10 

90 
3 
8 
2 

15 
4 
2 


19 

7 


81,029 


3,048 
1,179 
1,869 

29,934 

23,956 

(D) 

(D) 

4,U0 

8,501 

909 

9,171 

3,570 
3,237 
2,616 

(D) 
1,764 

303 


6,326 
(D) 
(D) 

2,645 

6,096 
4,272 
1,824 

2,443 

10,491 
(D) 
486 
(0) 
2,908 
160 
(D) 


1,761 
1,176 


Standard  Nortes:   (0)  Withheld  to  avoid  disclosure.    (HA)  Not  available.    ...  Represents  zero. 

''Sales  of  leetsed  departments  are  Incoiporated  with  main  store  sales  in  1958.  In  1934  each  leased  department  was  separately 
counted  and  separately  classified  in  accordance  with  its  own  tHtkI  of  business.  The  effect  on  ooanparabllity  is  greatest  for  general 
merchandise  stores  (SIC  53,  pt.)  and  apparel,  accsaaory  stores  (SIC  56).  The  1954  sales  of  leased  dei>artments  located  in  general 
merchandise  stores  but  elseirtiere  classified  were  $1,367,000,  of  lAioh  $856,000  was  included  with  apparel,  accessory  stores. 
This  does  not  affect  "hotels"  or  "notion  picture  theaters." 

*A11  1954  grovp  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonengiloyer"  establish- 
ments tdilch  could  not  be  classified  and  tabulated  by  detailed  TrlTxig  of  business. 

'Sxcliides  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

■*1954  data  limited  to  "eaiployer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex. 591)  not  covered  in  any  of  the  lines  below. 


TACOMA,  WASH.,  AREA 

Table  2.— RETAIL  STORKS  AND  SELECTED  SERVICE  BSTABLISH1BNTS:   1958  AHD  1954 


Establlslments,  Sales,  Annual  Payroll,   and  Bnployees, 

by  Kind  of 

Business 

Kind  of  business 

19581 

1954I 

SIC  code 

Estab- 
lish- 
ments^ 

(number) 

Sales 2 
($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid  ai5)loyees, 

vrorkweek  ended 

neeirest  Nov.  15 

Estab- 

Ush- 

ments^ 

(number) 

Sales* 

($1,000) 

Payroll, 
entire 

Total 
(number) 

FuU 
workweek 

(number) 

year 
($1,000) 

RETAIL  STORES 
Retail  stores,  total^ 

1,548 

76 
29 

47 

57 

4 

23 

14 

274 

119 

220 

95 

25 
27 
17 

8 
32 

3 

97 
17 
22 

58 

335 
210 
125 

51 

224 
8 
8 

15 

31 

22 

7 

23 

15 

224,798 

9,182 

'(D) 

(D) 

35,517 

(D) 

3,555 

(D) 

50,535 

38,826 

14,139 

11,569 

3,491 
2,268 
1,836 
3,280 
2,458 
72 

13,247 
4,277 
3,398 

5,572 

16,446 

11,942 

4,504 

7,952 

27,385 

4,545 

455 

1,200 

3,001 

849 

491 

1,677 
(D) 

27,346 

1,335 

243 

1,092 

5,471 
(D) 
748 
(D) 

3,394 

4,545 

970 

1,638 

555 
301 
238 
454 
325 
3 

2,241 
654 

791 

796 

3,527 

2,987 

540 

1,071 

3,154 
175 

84 
170 
394 
117 

36 

681 
(B) 

8,413 

343 

88 

255 

1,851 
(D) 
315 
(D) 

1,023 

1,001 

385 

575 

146 
131 
102 
189 
104 
5 

537 
168 
168 

201 

1,505 

1,278 

227 

320 

873 
57 
27 
54 

101 
37 
12 

297 
(D) 

6,912 

317 

84 

233 

1,428 

(D) 
190 

(D) 
761 
961 
256 
446 

128 
93 
70 

147 

74 

4 

481 
150 
160 

171 

1,212 

1,042 

170 

265 

785 
56 
24 
46 
88 
32 
10 

285 
(D) 

1,757 

109 
44 
65 

44 

4 

23 

17 

429 

102 

191 

133 

29 

35 
21 
4 
33 
20 

117 
20 

11 

62 

331 
182 
147 

48 

253 
5 
11 
20 
29 
17 
2 

34 

19 

214,303 

(D) 

32,721 

23,956 

3,558 

5,207 

49,989 

34,737 

12,287 

11,168 

(D) 

3,676 

(D) 

575 

2,593 

1^525 
5,860 

2,141 

5,034 

15,965 

10,498 

5,4n 

6,143 

25-666 
4,441 
498 
376 
3,145 
761 
(») 

1,942 
1,8U 

25,586 

52 

fflm  equipnent  rt,^Al atr ,,,, 

^f?^ 

5251 

Hardware  stores, .,,.,.,, ,,••,, ,,,,,,,, 

M 

52  ex     5251 

Other 

(0) 

53  part^ 
531 

General  merchandise  grovq)  stores^ 

Department  stores ,....,..,., 

4,888 

3,580 

533 

Llmlt*^  price  variety  ^torf>P 

663 

539 
54 

Other  general  merchandise  stores 

Food  stores ...,.,,,.,,.,,.,.,.,,,,,,,,,, 

645 
3,353 

55  ex.   554 

Autoaastive  dealers ••,,.•,,.,•,••,,,.,,,, 

4,049 

554 

Gasoline  service  stations, .,,,,, ,,,,,,,, 

856 

56 

1,506 

561,   567 

Men's,  boys'  apparel  stores,  custom 
tailors* 

(B) 

562,563,568 
562 

Vcmen's  clothing,  specialty  stores,.,. 

565 
(D) 

565 

S 

566 

320 

564,   569 

Other  apparel  stores , , 

w 

57 

Fuinlture,  hone  furnishings,  equipment 
stores ,,,,,,,,,,,,,,,,,,,,,, 

2,360 

5712 

Furniture  stores* ,,,,,. ,,,,,,,.,, 

1,013 

5713-15,  19 
572,   573 

Other  home  furnishings  stores* 

Household  s^jpliance,  radio,  TV, 
music  stores,. •..•..••...*.«...•..... 

554 
793 

58 

5812 

Eating,  drlnldng  places j 

Eating  places. . ...,,,.,.... ......••,,. 

3,382 

2,654 

5813 

728 

591 

840 

59  ex,   591 

Other  retail  stores® ...•«•••••••.. 

2,779 

592 

594 

595 

597 

5992 

5996 

7011,  7012 
783 

Liquor  stores,, ,,..,.,,,,.,•.,«•,..,,, 

116 

78 

Sporting  goods ,  bicycle  stores , 

22 

Florists 

Camera,  photographic  siqjply  stores.,.. 

.SfT.WJ'riiD  SERVICES 
Hotels 

(B) 

442 

Motion  picture  theaters. ,,..........,,.. 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ,.,  Represents  zero, 

^Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958,  In  1954  each  leased  department  was  separately  counted 
and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  coraparability  is  greatest  for  general  merchan- 
dise stores  (SIC  53,  pt,)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters," 

*A11  1954  group  totals  (i.e,,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  Include  data  for  "noneraployer"  establlslw 
nents  which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business, 

^Excludes  nonstore  rettdlers  (i.e,,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments, 

'Both  1954  and  1958  data  limited  to  "employer"  establishments, 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  3.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISIMENTS:   1958  AND  195A 

TACOMA.  STANDARD  METROPOLITAN  STATISTICAL  AREA 

Establishnents,  Sales,  Annual  Payroll,  and  Etaployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958^ 


Estab- 
lish- 
nents* 


(number) 


Sales'^ 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  pTnployees , 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


195<i^ 


Estab- 

Ush- 

ments^ 


(number) 


Sales'' 


($1,000) 


Payroll, 


entire 
year 

($1,000) 


52 

5251 

52  ex.  5251 

53  part  3 
531 

533 
539 

5^ 

55  ex.  55A 

554 

56 

561,  567 

562,563,568 

562 

565 

566 
564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 


591 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores ,  total'' ., 

Lumber,  building  materials,  hardware, 

faun  equijinent  dealers 

Haardware  stores 

Other 

General  merchandise  groiip  stores^ 

Department  stores ................... 

Limited  price  variety  stores 

Other  general  merchandise  stores.... 

Food  stores 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  gtores,  custom 

tailors* 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores* ., 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores. 

Eating,  drinking  places 

Eating  places 

Drinking  places .....,,.. 

Drug  stores ,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores............. 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores.. 


SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


2,592 


U9 
59 
90 

110 

6 

iA 

30 

iAZ 

196 

386 

U2 

30 
41 
28 
18 
43 
6 


165 
44 
29 

92 

548 
366 
182 

82 

352 
21 
12 
24 
39 
33 
10 


31 
24 


328,684 

1A,389 

3,646 

10,743 

44,723 

31,888 

5,608 

6,221 

87,865 

52,084 

24,279 

16,094 

3,993 
3,317 
2,846 
5,204 
3,422 
118 


17,385 
6,047 
3,838 

7,500 

24,218 

17,343 

6,875 

11,625 

36,022 
6,798 

531 
1,501 
3,549 
1,029 

642 


2,279 
(D) 


37,370 

1,878 

341 

1,537 

6,642 

4,865 

1,066 

711 

6,062 

5,731 

1,606 

2,248 

635 

474 
410 
664 
470 
5 


2,714 
871 
864 

979 

5,077 
4.209 


1,498 

3,914 

5,406 

92 

202 

454 

137 

57 


871 
(D) 


11,389 

■495 
122 
373 

2,279 

1,569 

449 

261 

1,842 

1,272 

638 

794 

169 
195 
165 
275 
147 
8 


677 
229 

189 

259 

2,306 

1,933 

373 

480 

1,106 
53 
30 
66 
118 
42 
18 


317 

(C) 


9,703 

441 

112 
329 

1,785 

1,307 

291 

187 

1,395 

1,219 

436 

610 

IM 
U9 
126 
208 
104 
5 


599 

204 
179 

216 

1,840 

1,569 

271 

383 

995 
88 
27 
54 

101 
36 
15 


304 

(D) 


2,524 


163 
68 
95 

77 

4 

38 

35 

599 

154 

323 

159 

30 
43 
27 
9 
41 
22 


158 
29 

17 

84 

468 
268 
198 

76 

347 
17 
12 
35 
37 
25 
3 


38 
28 


279,816 

16,598 

5,069 

U,529 

37,189 

23,956 

4,392 

8,841 

69,746 

44,283 

19,588 

12,587 

3,725 

4,024 

3,230 

827 

3,208 
641 


16,297 
7,174 
2,347 

6,196 

21,302 
13,892 

7,354 

9,321 

32,905 
6,636 
(D) 
743 
3,249 
861 
362 


2,395 
2.318 


31,335 

2,039 

577 

1,462 

5,380 

3,580 

754 

1,046 

4,367 

5,007 

1,370 

1,655 

514 
588 
449 

80 
387 

86 


2,710 

1,167 

588 

955 

4,386 
3,438 

943 

1,182 

3,239 
196 

(D) 
(D) 
486 
117 
44 


330 
561 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately  counted 
and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchan- 
dise stores  (SIC  53,  pt.)  and  apparel,  accessoi^  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

*A11  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


TACOMA,  WASH.,  AREA 


Table  4,— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABUSH1ENTS— PERCENT  CHANCE  IN  SALES,  1954  TO  1958 

CENTRAL  BUSINESS  DISTRICT  OF  TACOMA,  THE  ENTIRE  CITY,  AND  TACOMA  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  change 


Central 

business 

district 


Entire 
city 


City 
less  its 
central 
business 
district 


Entire 
standard 
metro- 
politan 
statistical 
area 


Standard 

metro- 
politan 
statistical 
area  less 
central 
business 
district 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

5A 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 
5713-15,  19 
572,  573 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total^ 

Lvanber,  building  materials,  hardware,  rarm  equipment 

dealers 

Hardware  stores. 

Other 

General  merchandise  group  stores^ 

Department  sxores 

Limited  price  variety  stores...................... 

Other  general  merchandise  stores 

Food  stores 

Automotive  dealers. ................................. 

Gasoline  service  stations........................... 

Apparel,  accessory  stores. .......................... 

Men ' s ,  boys '  apparel  stores ,  custom  tailors* ...... 

Women's  clothing,  specialty  stores................ 

Ready-to-wear  stores'. .......................... 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment  stores....... 

Furniture  stores* 

Other  hcoe  furnishings  stores*..... 

Household  appliance,  radio,  TV,  music  stores 

Eating,  drinking  places 

Eating  places «... 

DrinldLng  places. , 

Drug  stores,  proprietary  stores. .................... 

Other  retail  stores^ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores ; 

Florists 

Camera,  photographic  s^^pply  stores................ 

SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


-0.6 


iS! 


4,9 


19.4 

-24.1 

57.7 

(D) 

4.9 

(D) 

10.8 

8.5 

(D) 

(D) 

(D) 

0.0 

(D) 

(D) 

-30.8 

1.2 

-3.1 

11.8 

22.0 

15.1 

-5.0 

3.6 

■U.l 

(D) 

■35.7 

-38.3 

-31.1 

(D) 

(D) 

470.4 

11.6 

-5.2 

•  •  • 

(D) 

-3.1 

-2.1 

(D) 

-27.0 

(D) 

58.7 

-17.7 

10.7 

-6.3 

3.0 

1.7 

13.8 

-25.0 

-16.8 

22.9 

29.4 

-12.2 

6.7 

(») 

2.3 

(D) 

-8.6 

(D) 

219.1 

-i.-V 

-4.6 

iS! 

11.6 

(D) 

-13.6 
(D) 


3.2 


-25.7 
(D) 
(D) 

-15.3 
(D) 
(D) 
(D) 

3.9 


14.5 

42.8 
(D) 

-57.9 
(D) 
(D) 

-40.9 
(D) 

-1.2 
(D) 
(D) 

42.1 

4.5 

22.0 

-12.6 

33.8 

19.8 


-7.2 

8] 


iS! 


17.5 


-13.3 

-28.1 

-6.8 

20.3 

33.1 

27.7 

-29.6 

26.0 

17.6 

23.9 

27.9 
7.2 
-17.6 
-U.9 
529.3 
6.7 
-81.6 

6.7 

-15.7 

63.5 

21.0 

13.7 

a;.8 

-6.5 
24.7 

9.5 

2.4 

(O) 

102.0 

9.2 

19.5 

77.3 


-4.8 
(&) 


23.8 


22.5 

24.0 

U6.0 

429.0 

56.8 

7D.0 

(P) 

0.7 

-65.1 

12.7 
(D) 
(D) 

49.9 

21.7 
35.1 
-D.4 

25.4 

19.6 
(D) 

g! 

125.2 

S3 


a 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (KA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

^In  computing  percent  change,  sales  of  leased  dejjartments  are  Incorporated  with  main  store  sales  in  1958.  In  1954  each  leased 
department  was  separately  counted  and  separately  classified  In  accordance  with  its  own  kind  of  business.  The  effect  on  compara- 
bility is  greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect 
"hotels"  or  "motion  picture  theaters." 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent  change. 

'in  computing  percent  change,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  5.— BEIAIl  STORES:   1958  AMD  195^  CENTRAL  BUSINESS  DISTRICT  SALES  AS  PERCENT  OF 

TACOMA.  AND  OP  TACOMA.  STANDARD  METROPOLITAN  STATISTICAL  AHEA 


SIC  code 


52 
5251 

52  ex.  5251 

53  peaii^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57  . 
5712 

5713-15,  19 
572,  573 

58 

5812 
5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Kind  of  business 


HETAIL  STORES 

Retail  stores,  total^ 

Lumber,  building  oatarlals,  hardvare,  fans  equlpaent  dealers 

Hardware  stores...... 

Other 

General  merchandise  grovp   stores?,,..,..,.,....,,....,...... 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores.......... 

Food  stores............................. 

Autanot lv«  dealers 

Gasoline  service  stations.,...,,.,., , 

Apparel,  accessory  stores. .................................. 

Men's,  boys'  ^prparel  stores,  custcm  tailors* 

Women's  clothing,  specialty  stores 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores.... ..........,,,. 

Other  apparel  stores 

Fuzniture,  home  furnishings,  equlpnent  stores 

Furniture  stores*. 

Other  bene  furnishings  stores*.... 

Household  appliance,  radio,  TV,  music  stores 

Eating,  drinking  places 

Eating  places 

Drinking  places....' 

Drug  stores,  projjrletary  stores 

Other  retail  stores^,.. 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores............................ 

Jewelry  stores 

Florists 

Camera,  photographic  si^iply  stores... 


Percent  of  city  sales  in 
central  business  district"- 


1958 


35.8 

26.7 
(D) 
(D) 

93.4- 
(D) 

63.5 
(D) 

6.0 

21.3 

7,8 

75.3 
90.9 
91.8 
98.1 
45.5 
75.3 


46.2 
(D) 
(D) 

39.1 

34.7 
36.4 
30.4 

37.8 

33.6 

is! 

92.7 

iS! 


1954 


37.8 

25.2 
(D) 
(D) 

91.4 

100,0 

(D) 

(D) 

9.3 

24.5 

7.4 

82,1 
(D) 

88.1 
(D) 
(D) 

68.0 
(D) 

46.8 
(D) 
(D) 

52.5 

38.2 
40.7 
33.7 

39.8 

40.9 
(D) 

97.6 
(D) 

92.5 

21.0 
(D) 


Percent  of  standard  metro- 
politan statistical  area 
sales  in  central  business 
district^ 


1958 


24.5 

17.1 
13.7 
13.2 

74.1 
(D) 

40.3 
(D) 

3.2 

15.8 

4.6 

54.2 
79.5 
62.8 
63.3 
28.7 
57.5 


35.3 
(D) 
(D) 

29.0 

23.6 
25.1 
19.9 

25.8 

25.6 
(D) 
(D) 
(D) 

78.4 
(D) 
(D) 


1954 


29.0 

18.4 
23.3 
16.2 

80.5 

100.0 

(D) 

(D) 

5.9 

19.2 

4.6 

72.9 
95.8 
80.4 
81.0 

(D) 
55.0 
47.3 

38.8 
(D) 
(D) 

42.7 

28.6 
30.8 
34.8 

26.2 

31.9 

iS 

(D) 
89.5 
18.6 

(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

^In  computing  percent,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  In  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56). 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  congjuting  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


TACOMA,  WASH.,  AREA  11 

TrtOe  6.— HBTAIL  STORKS:  1958  iUJD  1954— PKRCENTACE  DISTRIBUnON  OF  SALES,  BY  KIND  OF  BUSINESS 
CBfTHAL  BtBINKSS  DISTRICT  (F  TACCWA,  THE  ENTIRE  CITY,  AND  TACOMA  STANDARD  METROPOLITAN  STATISTICAL  AREA 

(Peroentagea  ar«  based  cD  total  Retail  Store  Sales  vhlch  exclude  soles  of  ncoistore  retailers — mall  order,  direct  sellliig, 

Bercbandlse  vending  Baohlne  operators) 


SIC  oode 

Kind  of  business 

Central 

business 

district^ 

Entire 

dty^ 

Standard  metrtqpolltan 
statlsUcal  area^ 

1958 

1954 

1958 

1954 

1958 

1954 

RETAIL  STORSS 

100.0 

3.0 
0,6 
2.4 

41.1 
(D) 
2.8 
(D) 

3.5 
10.2 

1.4 

10.8 

3.9 
2.6 
2J? 
(D) 
2.4 

7.6 
(D7 
(D) 

2.7 

7.1 
5.4 
1.7 

3.7 

11.4 
(D) 
(D) 

(d) 

3.5 
(D) 
(D) 

100.0 

3.8 
1.5 
2.3 

37.0 

29.6 

(D) 

(D) 

5.1 
10.5 

1.1 

U.3 

4.4 
4.0 
3.2 
(D) 
2.2 
0.4 

7.8 
(D) 
(D) 

3.3 

7.5 
5.3 
2.2 

3.0 

12.9 
(D) 
0.6 
(D) 
3.6 
0.2 
(D) 

100.0 
4,1 

Id) 

(D) 

15.8 
CD) 
1.6 
(D) 

22.4 

17,^3 

6.3 

5.2 

1.6 

1.0 
0,8 
1.5 

1,1 

•  •• 

5,9 
1.9 
1.6 

2.5 

7,3 
5,3 
2.0 

3.5 

12.2 
2.4 
0.2 
0.5 
1.3 
0.4 
0.2 

100,0 

5.6 
CD) 
CD) 

15.1 

U.O 

1.6 

2.4 

23.3 

16.3 

5.7 

5.2 

CD) 
1.7 
CD) 
0.3 
1.2 
CD) 

6.4 

2.7 
1.0 

2.3 

7.4 
4.9 
2.5 

2.8 

12.2 
2.1 
0.2 
0.2 

1.5 
0.4 
CD) 

100.0 

4.4 
1.1 
3.3 

13.6 
9.7 
1.7 
1.9 

26.7 

15.8 

7.4 

4.9 

1.2 
1.0 
0.9 
1.6 
1.0 
0,1 

5.3 
1.8 
1.2 

2,3 

7,4 
5,3 
2,1 

3,5 

11.0 
2.1 
0.2 
0.5 
1.1 
0.3 
0.2 

100.0 

52 

LiBter,  tnindlng  unterlaln,  hardware. 

5.9 

5291 

Hardware  stores... ....... ............. 

1.8 

S?   IT,    s?^ 

Other 

4.1 

53  part' 
531 

Cioneral  Bcrchandlse  group  stores^ 

13.3 
8.6 

533 

T.i«lt^  prl'-o  v^^rloty  "toTf^p 

1.6 

539 

Other  general  nerchandise  stores 

fooA.  stores. .,,,.,,,,.,,,.,.......,,..,, 

3.1 
24.9 

55  ex.  554 

AutcBotlre  dealers. ..................... 

15,8 

554 

Qaaollnft  BflTTlce  stations. •••..••••«.... 

7.0 

56 

^cppKr^^ ,   "'^J^<^*^^^y  <itor*fl. .............. 

4,5 

561,   567 

Meo's,  ■bocrs'  ^jparel  stores,  cueton 
tailors* 

1.3 

562,563,568 
562 

Voaen's  clotMng,  specialty  stores.... 
Rea^-to-wear  stores'............... 

1.4 
1.2 

565 

F"«rny  "IntMnc  etoTop' 

0  3 

566 

Shoe  stores ...•..........•»..« 

X  1 

564,  569 

Other  apparel  stores 

0  2 

57 

Fdmltare,  Iicbs  fumlflhl-ngs,  equliaeiit 
stores 

5.8 

5712 

Furniture  stores*. .................... 

2.6 

5713-15,  19 
572,  573 

Other  hoae  furnishings  stores* 

Hoosdbold  ^ipllance,  radio,  TV,  ausic 
stores............................... 

0.8 
2.2 

58 

7.6 

^ffl2 

K*tlng  places. .••......•..........••.. 

5.0 

5813 

2.6 

991 

Drag  stores,  prcqirle>tar3r  stores......... 

3.3 

59  ex.  591 

rH.i«n>  w.t«n  <»tm«»fl*, ................... 

11.9 

592 

Liqunr  stores. ............  a. ..«...«.« a 

2.4 

594 

Book,  stationery  stores. .............. 

CD) 
0.3 
1.2 

595 

597 

^xjrtlng  goods,  hlcyole  stores 

Jewelry  stores 

5992 

Florists 

0.3 

5996 

Caaera,  pbotogrqihlc  sv^iply  stores.... 

0.1 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

^In  ocn^niting  percent,  sales  of  leased  departments  are  incorporated  with  main  store  sales  In  1958.  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  In  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  CSIC  53,  pt.)  and  apparel,  accessory  stores  CSIC  56). 

'Excludes  nonstore  retailers  {i..e.,   mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "engjloyer"  establishments  in  computing  percent, 

'in  ccogniting  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  In  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  7.— RETAIL  STORES:  1958— MAJOR  RETAIL  CENTERS  IN  THE  TACOMA  STANDARD  METROPOLITAN  STATISTICAL  AREA 


MRC  No, 


1. — Includes  the  planned  centers  known  as 
Motor  Ave.,  Brldgepoart 


"Laiewood  Center"  and  "Lakevood  Square"  and  the  stores  In  the  area  hounded  by 
Way,  Belmont  Dr.,  Lake  Grove  St.,  and  Whitman  Ave. 


SIC 
code 

Kind  of  business 

Total 

SIC 
code 

Kind  of  business 

Nunber  of 
establish- 
ments 

Retail  stores,  total:  -^ 

mmber 

35 
7,142 

8 
3,517 

16 

3,010 

11 
615 

55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 

565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 

Automotive  dealers 

Sales 

...fil.OOOl.- 

4 

54,58,591 

Convenience  goods  stores: 

Nhmber 

Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custom 
tailors 

6 

Sales 

...($1,000).. 

2 

53  part, 3 

Shopping  goods  stores:^ 
Number 

Women's  clothing,  specialty  stores 

Ready-to-wear  stores'. 

2 

1 

56,  57 

FfTniJy  nlothlng  ptore.s' 

Sales 

...($1,000).. 

Shoe  stores 

2 

52,  55, 

59  ex.  591 

All  other  stores: 

Number. 

Other  apparel  stores 

Furniture,  home  furnishings,  equipnent 

Sales 

...($1,000).. 

7 

Retail  stores,  total'', 

Lunber,  building  materials, 
fnrm   e<jT.niTneirt  deslers 

1 

Nimber  of 
establish- 
ments 

Other  hone  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 

1 
5 

34 

1 

•  •  • 

1 

3 

1 
1 
1 

4 

2 

hardware. 

Eating  places 

2 

52 

T>rlTilring  pinnps.  ,,,.,,,.,, 

Drug  stores,  proprietary  stores 

5251 

Hardvare  stores 

2 

52  ex.  5251 

Other 

Other  retail  stores* 

Qeneral  merchandise  group  stores^  ^ 

Department  stores , 

6 

53  part^ 

Liquor  stores , 

531 

Book,  stationery  stores 

533 

Limited  price  variety  stoi 
Other  general  merchandise 

Food  stores 

•es 

Sporting  goods,  bicycle  stores 

539 

stores 

2 

Florists 

54 

Camera,  photographic  supply  stores ..... 

MRC  No.  2. — Includes  the  planned  center  known  as  "Villa  Plaza"  bounded  by  Grovelly  Lake  Dr.,  SW.,  from  Lake  Stellacocm  Ave, 

to  Wildore  Rd. 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Nimber  of 
establish- 
ments 


54.58.591 


53  part, - 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Nunber 

Sales ($1,000)... 

Comvenlence  goods  stores: 

Nimber 

Sales ($1,000),.. 

Shopping  goods  stores:^ 

Nimber 

Sales ($1,000).., 

All  other  stores: 

Nimber 

Sales ($1, 000) . . , 


Retail  stores,  total^. 


Limber,  building  materials,  hardware, 

f aim  equipment  dealers 

Hardware  stores , 

Other 


General  merchandise  group  stores 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


27 

8,198 

7 
2,056 

13 
5,332 


7 
810 


Number  of 
establish- 
ments 


27 

1 

"i 

4 
2 
2 


55  ex, 
554 


554 


56 
561. 


567 


562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex, 

592 

594 

595 

597 

5992 

5996 


591 


Automotive  dealers ........ 

Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  furnishings,  equipaent 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  pleuses. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  siq>ply  stores. 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^roup  totals  for  SIC  53  and  56  may  Include  "nonemployer"  establishments  rfiich  could  not  be  classified  by  detailed  kinds 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vendiog  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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APPENDIX 


Procedures  and  Definitions 


CENSUS  DISCLOSURE  RULES 

In  accordance  with  Census  law,  any  data  which 
would  disclose  the  operations  of  an  individual 
establishment  or  business  organization  are  not 
published.  The  number  of  establishments  in  a 
Icind  of  business  is  not  considered  a  disclosure 
by  these  rules,  so  that  this  item  is  shown  in 
instances  where  other  items  of  information  for 
the  same  kind  of  business  or  locality  are  sup- 
pressed. 

KINDS  OF  BUSINESS  COVERED 

This  report  covers  all  establishments  (except 
nonstore  retailers)  included  in  Retail  Trade,  de- 
fined in  accordance  with  the  principles  of  the 
Standard  Industrial  Classification  Manual  (1957  edi- 
tion) Issued  under  the  auspices  of  the  Bureau 
of  the  Budget,  Executive  Office  of  the  Presi- 
dent. This  report  includes,  in  addition  to  re- 
tail trade  establishments,  hotels  and  motion  pic- 
ture theaters,  parts  of  major  groups  70  and  78 
of  the  SIC  Manual. 

Retail  Trade,  as  defined  in  the  SIC  Manual, 
and  as  covered  in  the  1958  Census  of  Business, 
includes  establishments  primarily  engaged  in  sell- 
ing merchandise  directly  to  personal,  household, 
and  farm  users.  Excluded  from  Retail  Trade 
are  places  of  business  operated  by  membership 
clubs  and  open  only  to  their  own  members  or 
personnel,  such  as  restaurants  and  bars  operated 
by  country  clubs,  school  cafeterias,  cafeterias 
operated  by  industrial  plants  for  their  employ- 
ees, establishments  operated  by  agencies  of  the 
Federal  Government  on  military  posts,  hospitals, 
etc. 

Data  for  nonstore  retailers— mail  order  houses, 
direct  selling  (house-to-house)  organizations,  and 
merchandise  vending  machine  operators— have  been 
excluded  from  the  tabulations  in  this  report,  but 
are  contained  in  other  publications  of  the  1958  Cen- 
sus of  Business,  such  as  the  Area  Report  Series. 

METHOD  OF  ENUMERATION 

For  purposes  of  coverage  in  the  1958  Census 
of  Business,  retail  establishments  were  divided 
into  two  categories- those  with  some  paid  employ- 
ment during  1958,  i.e.,  the  "employer"  universe, 
and  those  with  no  paid  employment  during  1958, 
i.e.,  the  "nonemployer"  universe.  The  method 
of  obtaining  census  information  for  these  two 
groups  is  described  below. 


Enufneration  of  "Employers."— Information  for 
establishments  in  this  part  of  the  retail  trade 
field  was  obtained  by  means  of  a  mail  canvass. 
Report  forms  were  mailed  to  all  business  firms 
included  in  the  active  records  of  the  Internal 
Revenue  Service  as  subject  to  payment  of  Fed- 
eral Insurance  Contributions  Act  (FICA)  taxes 
(i.e.,  employers  of  one  or  more  persons)  and 
which  were  classified  in  the  records  of  the  Bu- 
reau of  Old-Age  and  Survivors  Insurance  (BOASI) 
as  wholly  or  partially  engaged  in  retail,  whole- 
sale, manufacturing,  and  mineral  industries.  Also 
included  were  those  classified  in  major  groups 
70  (except  702  and  704),  72,  73,  75,  76,  78,  and 
79  of  the  service  industries  portion  of  the  SIC 
Manual,  and  in  public  warehousing,  SIC  major 
group  42,  except  421.  In  addition,  report  forms 
were  mailed  to  all  establishments  which  BOASI 
had  not  classified  by  kind  of  business  prior  to 
mailing  of  census  report  forms.  Each  estab- 
lishment was  mailed  a  report  form  appropriate 
to  its  BOASI  classification  (for  those  cases  for 
which  BOASI  classification  had  not  yet  been  es- 
tablished, a  general  purpose  form  was  used),  but 
its  census  classification  was  determined  by  re- 
plies   to  questions  on  the  census   report  form. 

Enumeration  of  "Nonemployers."— This  group 
was  defined  to  include  retail  businesses  other  than 
those  represented  in  the  active  FICA  records  of 
the  Internal  Revenue  Service.  Information  for 
this  group  of  establishments  was  derived  from 
the  1958  Federal  income  tax  returns.  Information 
was  compiled  from  only  one-half  of  these  cases 
and  census  results  for  this  group  were  estab- 
lished by  multiplying  such  findings  by  two.  The 
"nonemployer"  segment  of  retail  trade,  although 
made  up  of  a  large  number  of  establishments, 
accounted  for  less  than  10  percent  of  the  total 
retail  trade  volume. 

Included  in  this  segment  were  only  those  non- 
employer  establishments  which  reported  a  sales 
volume  of  $2,500  or  more  during  1958.  Non- 
employer  establishments  reporting  a  sales  vol- 
ume of  less  than  $2,500  were  not  included  in 
these  tabulations,  regardless  of  the  period  of 
time  they  were  operated  during  the  year. 

COMPARISON  OF  THE  1954  AND 
1958  CENSUSES 

In  all  major  respects,  the  1954  and  1958  Cen- 
suses were  conducted  under  similar  conditions 
and  procedures.     Strict  comparability  in  the  data 
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for  the  two  censuses  is  limited  by  the  following 
factors: 

1.  The  physical  area  of  a  number  of  urban 
places  in  the  1958  Census  is  not  the  same  as  it 
was  in  1954  because  of  annexations  and  other 
boundary  changes  which  have  occurred  since  the 
1954  Census.  This  factor  should  be  taken  into 
consideration  in  evaluating  changes  in  census 
findings  from  1954,  as  in  each  census  the  sta- 
tistics for  urban  places  are  in  accordance  with 
the  boundaries  for  those  places  in  the  census 
year. 

2.  Whereas  in  the  1954  Census,  "leased 
departments"  (businesses  operated  as  departments 
of  a  retail  business,  under  different  ownership) 
were  counted  as  separate  establishments  and 
separately  classified  by  kind  of  business,  in  the 
1958  Census  they  have  been  combined  with  the 
retail  business  in  which  located.  As  a  result, 
it  is  anticipated  that  the  count  of  establishments 
will  be  approximately  25,000  less  in  the  1958 
Census  than  would  have  been  the  case  if  the 
1954  Census  procedure  had  been  followed.  In 
addition,  there  will  be  some  redistribution  in 
the  data  among  the  various  kinds  of  business 
categories  (e.g.,  the  figures  for  a  leased  shoe 
department  located  in  a  department  store  which 
were  tabulated  in  the  "shoe  store"  kind  of  busi- 
ness in  1954  are  ipcluded  with  "department 
store"  figures  in  the  1958  Census).  Leased 
departments  in  the  1954  Census  reported  sales 
of  approximately  one  billion  dollars. 

3.  Revisions  made  in  the  1957  edition  of  the 
SIC  Manual  have  necessitated  the  following  changes 
in  establishment  classifications  used  in  the  1954 
Census: 

a.  Musical  instrument  stores  and  music 
and  record  shops  have  been  shifted  to  the  kind- 
of-business  group  "Furniture,  Home  Furnish- 
ings, Equipment  Stores"  from  the  group  "  Other 
Retail  Stores." 

b.  Antique  stores  have  been  shifted  to 
the  group  "Other  Retail  Stores"  from  the  group 
"Furniture,  Home  Furnishings,  Equipment 
Stores." 

4.  Both  the  1954  and  1958  Censuses  ex- 
cluded those  businesses  with  no  paid  employment 
which  had  sales  volume  of  less  than  $2,500  in 
the  census  year.  To  the  extent  that  price  in- 
creases since  1954  resulted  in  increases  in  the 
dollar  volume  of  sales,  the  1958  Census  includes 
stores  with  a  lesser  physical  volume  of  business 
than  were  included  in  the  1954  Census.  While 
the  exact  magnitude  of  this  phenomenon  is  un- 
known, the  effect  on  total  volume  of  retail  sales 
undoubtedly  is  only  a  fraction  of  one  percent 
and  probably  has  little  effect  on  the  number  of 
stores  included  in  the  census. 


Both  the  1954  and  1958  Censuses  include  data 
for  some  "nonemployer"  establishments  in  the 
group  totals  but  not  in  the  detailed  kinds -of - 
business  totals  due  to  limitation  of  classification 
information  on  the  Federal  tax  returns.  In  the 
1954  data,  all  major  groups  (i.e.,  SIC  2  digit) 
included  some  such  establishments.  In  1958 
only  two  major  groups— SIC  53,  General  Mer- 
chandise Group,  and  SIC  56,  Apparel,  Accessory 
Stores— included  such  establishments.  In  neither 
census  was  it  found  feasible  to  classify  any 
"nonemployer"  establishments  as  "Ready-to-wear 
stores  (SIC  562)"  or  "Family  clothing  stores 
(SIC  565)"  and,  in  the  1954  Census,  it  similarly 
was  not  found  feasible  to  change  any  "nonemploy- 
er" establishment  a^  "Men's,  boys' apparel  stores, 
custom  tailors  (SIC  561,  567)";  "Furniture  stores 
(SIC  5712)";  or  "Other  home  furnishings  stores 
(SIC  5713-15,  5719)."  Such  stores  were  classi- 
fied only  at  the  major  group  level. 

EXPLANATION  OF  TERMS 

Establishments .  —Census  of  Business  figures 
represent  a  summary  of  reports  for  individual  "es- 
tablishments" rather  than  "companies."  A  sep- 
arate report  was  obtained  for  each  location  where 
business  was  conducted,  including  each  location 
of  multiunlt  organizations.  Each  report  was 
tabulated  in  accordance  with  the  physical  location 
at  which  the  business  was  conducted. 

Where  two  or  more  activities  were  carried  on 
at  a  single  location  under  a  single  ownership, 
all  activities  generally  were  grouped  together  as 
a  single  establishment,  and  the  entire  establish- 
ment was  classified  on  the  iiasis  of  its  major 
activity,  with  all  data  for  it  included  in  that  clas- 
sification. However,  in  cases  where  distinct 
and  separate  economic  activities,  for  which  dif- 
ferent industry  classification  codes  were  appro- 
priate, were  conducted  under  the  same  ownership 
at  a  single  location,  and  where  conditions  pre- 
scribed by  the  SIC  Manual  for  recognizing  the 
existence  of  more  than  one  establishment  were 
met,  separate  establishment  reports  for  each  of 
the  different  activities  were  reported  in  the  cen- 
suses. 

In  the  case  of  leased  departments,  i.e.,  where 
separately  owned  businesses  are  operated  as  de- 
partments of  a  retail  business  under  another 
ownership  (e.g.,  a  separately  owned  shoe  depart- 
ment store)  only  a  single  establishment,  combin- 
ing leased  departments  with  the  retail  establish- 
nient  in  which  they  are  located,  is  recognized 
for  1958  Census  purposes. 

The  "number  of  establishments"  shown  in  this 
r&port  is  the  number  in  business  at  the  end  of 
the  census  year. 

Sales.— Sales  include  the  total  of  merchandise 
sold,  and  receipts  from  repairs  and  from  other 
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services  to  customers,  whether  or  not  payment 
was  received  in  1958.  Sales  are  normally  re- 
corded net  of  deductions  for  refunds  and  allow- 
ances for  merchandise  returned  by  customers. 
Total  sales  exclude  amounts  other  than  those  re- 
ceived from  customers,  such  as  income  from  in- 
vestments, rental  of  real  estate,  etc.  They  in- 
clude the  amount  of  local  and  State  sales  taxes 
and  Federal  excise  taxes  which  are  collected 
by  the  store  directly  from  customers  and  paid 
directly  by  the  store  to  a  local,  State,  or  Fed- 
eral taxing  agency.  Gasoline,  liquor,  tobacco, 
and  other  excise  taxes  which  are  paid  by  the  manu- 
facturer or  wholesaler  and  passed  along  to  the 
retailer  also  are  included. 

The   sales   figures,   therefore,   represent  total 
sales  and  receipts  of  all  establishments  primari- 
ly engaged  in  retail  trade.    They  do  not  include 
retail  sales  made  by  manufacturers,  wholesalers, 
service  establishments,  and  other  businesses  whose 
primary  activity  is  other  than  retail  trade.  They 
do,  however,  include  receipts  other  than  from  the 
I  sale  of  merchandise  at  retail  (e.g.,  service  re- 
f'  ceipts,   sales  to  industrial  users,  sales  to  other 
1  retailers,   etc.)  by  establishments  primarily  en- 
gaged in  retail  trade.    Although  the  count  of  es- 
I    tablishments   as  tabulated  in  this  report  repre- 

I  sents   the  number  in  business  at  the  end  of  the 
[    year,   the  sales   figures  include  sales  of  all  es- 

II  tablishments  in  business  at  any  time  during  the 
'    year. 

j ,      Payroll,  entire  year. —Payroll  includes  salaries, 
Ij!  wages,  commissions,  bonuses,  vacation  allowances, 
and  the  value  of  payments  in  kind  (such  as  free 
meals,    lodgings,    etc.)  paid  during   the  year  to 
i  all  employees.     Gratuities  received  by  employees 
from  patrons  are  not  included.   For  corporations, 
I  it  includes   amounts  paid  to  officers  and  execu- 
I  lives;   it  does   not   include  compensation  of  pro- 
1  prietors   or  of  partners  of  unincorporated  busi- 
nesses.     Payroll  is   reported  before  deductions 
I  for  Social  Security,  income  tax,  insurance  dues, 
etc. 

Payroll— workweek  ended  nearest  November 
15.— This  item  consists  ofpayroll,  as  defined  above, 
which  was  paid  to  persons  on  the  payroll  in  the 

I  pay  period  ended  nearest  November  15,  1958. 
Establishments   whose  payroll  period  was  other 

,  than  a  week  were  requested  to  adjust  the  fig- 
ures to  a  weekly  basis. 

Paid  employees— workweek  ended  nearest  No- 
vember 15.— Paid  employeeK  consist  of  the  num- 
ber  of  employees,  including  salaried  officers  and 
executives  of  corporations,  who  were  on  the  pay- 
roll for  the  workweek  ended  nearest  November 
15,  but  not  proprietors  or  partners  of  unincorpo- 
rated businesses. 


"Full  workweek"  employees.— "Full  workweek" 
employees  includes  employees,  whether  regular  or 
seasonal,  who,  for  the  specified  pay  period,  were 
paid  for  working  at  least  the  number  of  hours 
typically  worked  in  a  week  by  employees  of  the 
reporting  establishment.  All  other  employees 
paid  during  that  workweek  were  reported  as  part- 
workweek  employees. 

KIND-OF-BUSINESS  CLASSIFICATIONS 

Establishments  covered  by  the  1958  Census  were 
assigned  a  kind -of- business  classification  in  ac- 
cordance with  the  provisions  of  the  1957  edition 
of  the  SIC  Manual.  It  should  be  noted  that  kind- 
of-business  classifications  are  not  interchange- 
able with  commodity  classifications.  Most  busi- 
nesses sell  a  number  of  kinds  of  conunodities. 
The  kind-of-business  code  assigned  generally 
reflects  either  the  individual  commodity  or  com- 
modity group  which  is  the  primary  source  of  the 
establishment's  receipts  or  some  mixture  of  differ- 
ent commodities  which  characterize  the  estab* 
llshment's  business.  Thus,  the  classification  of 
establishments  by  kind  of  business  generally  does 
not  make  it  possible  to  determine  either  the  num- 
ber of  establishments  handling  a  particular  com- 
modity or  the  sales  of  that  commodity.  For 
example,  the  "food  group"  classification  excludes 
stores  selling  some  food  if  the  sale  of  food  is 
not  the  primary  source  of  receipts;  moreover, 
even  though  stores  are  classified  as  "food  stores" 
some  of  their  receipts  may  be  derived  from  the  sale 
of  nonfood  products. 

As  noted  in  the  section  on  "Method  of  Enu- 
meration," the  1958  Census  findings  are  based 
on  reports  from  two  different  sources.  "Em- 
ployer" establishments  were  canvassed  by  mail 
and  were  required  to  complete  report  forms 
especially  designed  for  this  census.  "Nonem- 
ployer"  establishments,  however,  were  included 
in  the  census  on  the  basis  of  information  sup- 
plied on  the  1958  Federal  income  tax  report. 
Because  of  the  nature  of  the  information  avail- 
able on  the  tax  form,  the  kind-of-business  classi- 
fications based  on  that  form  represent  primarily 
"self-designation."  In  some  cases  this  informa- 
tion was  adequate  for  classification  at  the  kind- 
of-business  group  level  but  not  for  detailed  kinds 
of  business.  (See  "Comparisons  of  the  1954 
and  1958  Censuses,"  above.) 

The  classifications  based  on  the  census  forms, 
on  the  other  hand,  reflect  the  information  on  the 
commodity  "composition"  of  the  establishment  as 
revealed  by  the  census  classification  inquiries. 
The  effect  of  the  two  different  sources  on  uni- 
formity of  classification,  as  reflected  in  the 
measurement  of  dollar  volume  of  sales  is  minor. 
In  total,  the  "nonemployer"  establishments  ac- 
count for  less   than   10  percent  of  retail   sales 
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and,  in  most  cases,  it  is  likely  that  the  "self- 
designated"  classification  would  be  consistent  with 
that  derived  front  more  comprehensive  information. 

The  data  in  this  report  for  two  major  SIC 
groups,  55  and  59,  have  been  subdivided,  making 
it  necessary  to  arrive  at  SIC  major  group  totals 
by  addition  (see  description  below  for  these  major 
groups).  In  addition,  data  for  that  part  of  SIC 
group  53  which  relates  to  nonstore  retailers 
are  not  included  in  this  report. 

Lumber,  Building  Materials,  Hardware,  Farm 
Equipment  Oealers  (SIC  Major  Group  52) 

Establishments  primarily  selling  lumber,  build- 
ing materials,  the  basic  lines  of  hardware,  paint, 
wallpaper,  glass,  electrical  supplies,  roofing  ma- 
terials, and  other  supplies  and  equipment  for  home 
construction.  Establishments  primarily  selling 
farm  equipment  are  also  included.  Establishments 
in  this  group  sell  to  contractors  as  well  as  to 
the  general  public. 

Hardware  stores  (SIC  5251).—  Establishments 
primarily  selling  a  number  of  basic  hardware 
lines,  such  as  tools,  builders'  hardware,  paint 
and  glass,  housewares  and  household  appliances, 
cutlery,  and  roofing  materials.  These  establish- 
ments may  also  sell  farm  implements. 

General  Merchandise  Group  (SIC  Major  Group  53, 
Except  For  "Nonstore  Retailers") 

This  group  includes  all  establishments  within 
SIC  major  group  53— "General  Merchandise"  ex- 
cept for  "nonstore"  establishments. 

The  data  for  establishments  in  this  group  in 
the  1958  Census  of  Business  as  compared  with 
the  1954  Census  of  Business  are  affected  by  the 
treatment  in  1958,  of  leased  departments  as  parts 
of  the  establishment  within  which  they  operate 
rather  than  as  separate  establishments.  The 
data  for  department  stores  are  most  affected 
by  this  change. 

Department  stores  (SIC  531).— Establishments 
normally  employing  25  or  more  people  and  en- 
gaged in  selling  some  items  in  each  of  the  fol- 
lowing lines  of  merchandise: 

1.  Furniture,  home  furnishings,  appliances, 
radio  and  TV  sets 

2.  A  general  line  of  apparel  for  the  family 

3.  Household  linen  and  dry  goods 

An  establishment  with  total  sales  of  less  than 
$5,000,000,  in  which  sales  of  any  one  of  these 
groupings  is  greater  than  80%  of  total  sales, 
is  not  classified  as  a  department  store. 

An  establishment  with  total  sales  of  $5,000,000 
or  more  is  classified  as  a  department  store 
even    if    sales    of  one  of  the  groups  described 


above  is  more  than  80%  of  total  sales,  provided 
that  the  combined  sales  of  the  other  two  groups 
is  $500,000  or  more.  Relatively  few  stores 
are  included  in  this  classification  as  a  result  ^ 
of  this  special  rule  and  most  of  those  which  are 
would  otherwise  have  been  classified  in  the  ap- 
parel group  (SIC  major  group  56). 

Limited  price  variety  stores  (SIC  533).— Es- 
tablishments  primarily  selling  a  variety  of  mer- 
chandise in  die  low  and  popular  price  ranges, 
such  as  stationery,  gift  items,  women's  acces- 
sories, toilet  articles,  light  hardware,  toys,  house- 
wares, confectionery.  These  establishments  fre- 
quently are  known  as  "5  and  10  cent"  stores 
and  "5  centd  to  a  dollar"  stores,  although  mer- 
chandise is  usually  sold  outside  these  price  ranges. 

Classification  of  all  stores  in  this  category 
is  primarily  based  on  self- designation  by  the  store 
operators.  The  self- designation  was  supplemented 
by  the  addition  to  the  1958  Census  report  form 
of  a  question  on  food  sales,  the  answers  to  which  j 
resulted  in  removing  from  this  category  a  sig- 
nificant number  of  smaller  establishments  included 
under  this  heading  in  the  1954  tabulations. 

Food  Stores  (SIC  Major  Group  54) 

Establishments  primarily  selling  food  for  home 
preparation  and  consumption.  Establishments  pri- 
marily selling  prepared  food  and  drinks  for  con- 
sumption on  their  own  premises  are  classified 
as  "Eating  and  Drinking  Places"  (SIC  major 
group  58),  and  stores  primarily  engaged  in  selling 
packaged  beers  and  liquors  are  classified  sepa- 
rately as  "liquor  stores." 

Automotive  Dealers  (SIC  Major  Group  55, 
Except  554) 

NOTE:      This  group  does  not  include  estab- 
lishments   primarily    engaged    in  selling  trucks  ^ 
and  motorized    industrial  equipment.      Such  es- 
tablishments are  included  in  the  Wholesale  Trade ' 
portion  of  the  Census  of  Business. 

Passenger    car    dealers,   franchised  and  non- 
franchised  (SIC   551.   552).— Establishments  pri- 
marily selling  new  automobiles,  or  new  and  used « 
automobiles  and  trucks.      These  establishments  '■ 
frequently    operate    repair    shops   and  used  car ' 
lots  and  may  carry  stocks  of  replacement  parts, 
tires,  batteries,  and  automotive  accessories.  Used' 
car  lots  and  repair  shops  operated  by  franchised 
dealers  are  not   recognized  as   separate  estab- 
lishments.     Data   for  such  operations  are  con-  j 
solidated    in    this   category  with  other  data  for , 
franchised    passenger    car  dealers.      Establish-  j, 
ments  primarily  selling  used  cars  and  trucks  and  ^ 
not  holding  a  franchise  for  the  sale  of  new  pas-  ^ 
senger  cars  are  also  included. 
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Tire,  battery,  accessory  dealers  (SIC  553).— 
Establishments  primarily  selling  new  automobile 
tires,  batteries,  automobile  seat  covers,  and  auto- 
mobile parts  and  accessories.  Establishments 
primarily  selling  used  merchandise  in  these  cate- 
gories are  classified  as  "secondhand  stores," 
(SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

Establishments  primarily  selling  gasoline  and 
other  automotive  petroleum  products.  Establish- 
ments called  garages  but  deriving  the  larger 
part  of  receipts  from  gasoline  and  oil  sales 
are  included. 

Apparel,  Accessory  Stores  (SIC  Major  Group  56) 

Establishments  in  this  group  are  primarily 
engaged  in  selling  clothing  of  all  kinds  and  re- 
lated articles  for  personal  wear  and  adornment. 
Not  included  in  this  group  are  the  establish- 
ments which  meet  the  criteria  for  department 
stores  or  general  merchandise  stores  (SIC  531 
and  part  of  5392),  even  though  most  of  their 
receipts  are  from  the  sale  of  apparel  and  ap- 
parel accessories. 

Men's,  boys'  apparel  stores,  custom  tailors  (SIC 
561  and  5671).- -Establishments  primarily  engaged 
in  selling  men's  and  boys'  outerwear  and  furnish- 
ings such  as  shirts,  hatp,  underwear,  hosiery, 
etc.  Also  included  are  establishments  primari- 
ly engaged  in  the  making  and  selling  of  outer- 
wear to  individual  order  from  stocks  of  material 
carried  in  their  inventory. 

Women's  clothing,  specialty  stores  (SIC  562, 
563,  568).— Establishments  primarily  selling wom- 
en's  apparel  and  apparel  accessories  of  all  types, 
including  women's  ready-to-wear  stores,  furriers, 
and  the  various  specialty  shops. 

Women's  ready-to-wear  stores  (SIC  562).— 
Establishments  primarily  selling  women's  and 
girls'  apparel.  Establishments  are  included  in 
this  category  provided  (1)  their  sales  of  all  types 
of  apparel  (except  as  noted  in  the  definition  for 
general  merchandise  group  stores)  account  for 
80%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
en's and  girls'  apparel  are  3  or  more  times  the 
sales  of  all  men's  and  boys'  apparel,  and  (3) 
sales  of  women's  and  girls'  coats,  suits,  and  dress- 
es are  at  least  one-third  of  sales  of  all  women's 
and  girls'  apparel.  Establishments  primarily 
selling  garments  made  to  customer  order  are  clas- 
sified as  custom  tailors  (SIC  567). 

Family  clothing  stores  (SIC  565). — E stablish - 
ments  primarily  selling  clothing,  furnishings,  and 
accessories  for  men,  women,  and  children,  with- 
out specializing  in  any  one  line.  Establishments 
are  included  in  this  category  provided  (l)their 
sales   of  all  types  of  apparel  (except  as  noted  in 


the  definition  for  general  merchai^dise  group  stores) 
account  for  80%  or  more  of  their  total  sales, 
(2)  sales  of  all  women's  and  girls'  apparel  items 
are  not  more  than  3  times  the  sales  of  all  men's 
and  boys'  items,  and  (3)  the  sales  of  all  men's 
and  boys'  apparel  items  are  not  more  than  3 
times  the  sales  of  all  women's  and  girls'  apparel 
items. 

Shoe  stores  (SIC  566).— Establishments  primarily 
selling  shoes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  family  shoe  stores;  and  chil- 
dren's, juveniles'  shoe  stores. 

Furniture,  Hortie  Furnishings,  Equipment  Stores 
(SIC  Major  Group  57) 

Establishments  primarily  selling  merchandise 
used  in  furnishing  the  home,  such  as  furniture, 
floor  coverings,  chraperies,  glass  and  chlnaware, 
domestic  stoves,  refrigerators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radio 
and  TV  sets.  Also  included  are  musical  instru- 
ment stores  and  music  and  record  shops,  kinds 
of  business  which  In  the  1954  Census  of  Busi- 
ness were  included  in  the  group  "Other  Retail 
Stores."  Antique  stores,  which  in  the  1954  Census 
were  included  in  this  group  are  now  included  with 
"Other  Retail  Stores." 

Furniture  stores  (SIC  57 12). -Establishments 
primarily  selling  household  furniture,  mattresses, 
springs,  and  other  sleep  equipment.  Also  included 
in  this  classification  are  establishments  selling 
household  appliances,  record  players,  and  radio 
and  TV  sets,  provided  the  receipts  from  sales 
of  furniture  and  sleep  equipment  exceed  those 
from  sales  of  the  other  commodity  lines  named. 

Other  home  furnishings  stores  (SIC  571  except 
57 12 ) . — Establishments  primarily  selling  home  fur- 
nishings  other  than  household  furniture,  mat- 
tresses, springs,  and  other  sleep  equipment.  In- 
cluded are  stores  primarily  engaged  in  selling 
such  lines  of  home  furnishings  as  floor  coverings; 
drapery,  curtains,  slip  covers,  upholstery  materi- 
als; china,  glassware,  metalware;  lamps  and  lamp- 
shades, blinds  and  window  shades;  etc. 

Household  appliances,  radio,  TV  stores  (SIC 
572  and  5732).  — Establishments  primarily  engaged 
in  selling  household  appliances  (such  as  electric  and 
gas  refrigerators,  stoves,  vacuum  cleaners,  wash- 
ing machines  and  dryers,  freezers,  electric  irons, 
percolators,  hot  plates,  etc.)  and  radios,  television 
sets,  and  record  players.  The  retail  establishments 
(primarily  engaged  in  the  sale  of  electric  and  gas 
appliances  for  household  use)  operated  by  public 
utility  firms  are  included  in  this  category. 

Music  stores  (SIC  5733).  — Establishments  pri- 
marily  selling  musical  instruments  such  as  organs, 
pianos,  horns,  stringed  instruments,  drums,  xylo- 
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phones,  etc.   Also  those  establishments  primarily 
selling  phonograph  records  and  albums. 

Eating  Places  (SIC  5812) 

Establishments  primarily  engaged  in  selling 
prepared  foods  and  drinks  for  consumption  on  their 
own  premises. 

Drinking  Places  (SIC  5813) 

Establishments  primarily  engaged  in  selling 
drinks,  such  as  beer,  ale,  wine,  liquor,  and  other 
alcoholic  beverages  for  consumption  on  their  own 
premises. 

Drug   Stores,  Proprietary   Stores  (SIC  591) 

Establishments  which  sell  prescriptions,  drugs, 
or  proprietary  medicines  in  combination  with  lines 
such  as  cosmetics,  toiletries,  tobacco,  magazines 
and  books,  and  novelty  merchandise.  Those  stores 
which  sell  prescriptions  are  classified  as  drug 
stores,    the    remainder    as    proprietary    stores. 

Other  Retail   Stores    (SIC  Major  Group  59, 
Except  SIC  591) 

Liquor  stores  (SIC  592),  also  government-oper- 
ated liquor  stores  (SIC  Major  Group  92  and  93).— 
Establishments  primarily  selling  packaged  alco- 
holic beverages  such  as  ale,  beer,  wine,  and  whisky 
for  consumption  off  the  premises.  Liquor  stores 
operated  by  States,  counties,  and  municipalities 
are  included.  Stores  primarily  selling  prepared 
drinks  for  consumption  on  the  premises  are  not 
included  in  this  category  but  are  classified  with 
drinking  places  (SIC  5813). 

Book  stores  (SIC  5942). -Establishments  pri- 
marily selling  new  books  and  periodicals. 

Stationery  stores  (SIC  5943).— Establishments 
primarily  selling  stationery  items,  such  as  writing 


paper,  tablets,  accounting  forms,  legal  forms, 
greeting  cards,  post  cards,  and  school  and  office 
supplies. 

Sporting  goods  stores  (SIC  5952).— Establish- 
ments primarily  selling  a  general  or  specialized 
line  of  sporting  goods  and  equipment  for  hunting, 
camping,  fishing,  skiing,  riding,  tennis,  golf,  and 
other  sports,  and  gymnasium  and  playground  equip- 
ment. 

Bicycle  shops  (SIC  5953).  — Establishments  pri- 
marily selling  bicycles  and  bicycle  parts  and 
accessories. 

Jewelry  stores  (SIC  597). — Establishments  pri- 
marily  selling  any  combination  of  the  lines  of 
jewelry,  such  as  diamonds  and  other  precious 
stones;  rings,  bracelets  and  brooches;  sterling  and 
plated  silverware;  and  watches  and  clocks. 

Florists  (SIC  5992). -Establishments  primarily 
selling  cut  flowers  and  growing  plants .  Greenhouses 
and  nurseries  are  not  included  in  the  Census  of 
Business. 

DATA  FOR  MAJOR  RETAIL  CENTERS 

Due  to  the  relatively  small  number  of  establish- 
ments in  the  Major  Retail  Centers,  sales  figures 
are  shown  only  for- - 


3. 


Retail  stores,  total. 

Convenience  goods  stores,  i.e.,  Food  stores 
(SIC  54),  Eating  and  drinking  places  (SIC  58), 
and  Drug,  proprietary  stores  (SIC  591). 
Shopping  goods  stores,  i.e.,  General  mer- 
chandise stores  (SIC  53  pt.).  Apparel, 
accessory  stores  (SIC  56),  and  Furniture, 
home  furnishings,  equipment  stores  (SIC  57). 
All   other   retail  stores  (SIC  52, 55,  599). 


BUREAU  OF  THE  CENSUS  CURRENT  BUSINESS  REPORTS 


Reports  are  Issued  monthly  showing  national  and  regional  estimates,  by  kind  of  busineso,  of  the  dollar  volume 
of  retail  sales,  and  of  trends  In  selected  standard  metropolitan  statistical  areas.  Monthly  reports  also 
are  issued  providing  national  dollar  volume  estimates  of  wholeealers '  sales  by  kind  of  business  as  well  as 
sales  and  inventory  trends  and  stock-sales  ratios  by  kind  of  business  and  by  geographic  division.  Other 
current  business  reports  Include  the  seasonal  Canned  Food  Report  and  the  quarterly  press  release  on  Green 
Coffee  Inventories  and  Roastings. 


CURRENT  RETAIL  TRADE 


AOVAHCE  RETAIL  SALES  REPORT 

Issued  on  the  10th  of  the  month  following  the  month 
covered.  Advance  monthly  estimates  of  retail  dollar 
sales  volume  in  the  United  States,  for  major 
klnd-of-biisiness  groups  and  for  all  kinds  of  busi- 
ness combined,  collected  from  a  subsample  of  the 
Census  Bureau's  retail  trade  reporting  panel.  In- 
formation for  previous  months  is  shown  both  unad- 
justed and  adjusted  for  seasonal  and  trading  day 
differences.   (Year's  subscription,  $1.00) 


MONTHLY  RETAIL  TRADE  REPORT 

Estimated  monthly  dollar  sales  volume  (vrLth  compari- 
sons for  previous  months)  of  all  retail  stores  and 
of  those  organizations  operating  11  or  more  retail 
stores — United  States  by  kind  of  business .  Also 
estimated  monthly  sales  of  stores  of  organizations 
operating  1  to  10  retail  stores — Census  regions  by 
kind  of  business;  weekly  sales  during  current  month 
of  grocery  store  firms  operating  11  or  more  retail 
stores;  and  percentage  changes  In  sales  of  stores  of 
organizations  operating  1  to  10  stores — selected 
standard  metropolitan  statistical  areas,  all  kinds 
of  retail  business  combined,  (Year's  subscription, 
Includiiig  Annual  Retail  'Trade  Report,  $1.00) 


ANNUAL  RETAIL  TRADE  REPORT 

Estimates  of  sales  of  all  retail  stores  and  those  of 
organizations  operating  11  or  more  retail  stores. 
United  States  and  Census  regions,  by  kind  of  busi- 
ness. Year -end  merchandise  inventories,  sales- 
Inventory  ratios,  and  accounts  receivable  balances 
held  by  retailers,  by  kind  of  business.  United 
States.  (Included  with  subscription  to  Monthly 
Retail  Trade  Report  -  See  above . ) 


CURRENT  WHOLESALE  TRADE 


MONTHLY  WHOLESALE  TRADE  REPORT 

Sales  and  inventory  trends  and  stock-sales  ratios  of 
merchant  wholesalers  are  shown  for  about  45  kinds  of 
business  at  the  United  States  level  and  for  about  14 
kinds  of  business  by  geographic  division.  Percent 
change  in  sales  and  Inventories,  from  preceding 
month  and  from  same  month  preceding  year,  and  sales 
for  year-to-date  from  preceding  year-to-date  period. 
Stock-sales  ratios,  current  month,  preceding  month, 
and  same  month  preceding  year.  Monthly  estimates  of 
dollar  sales  volume  are  included  for  most  kinds  of 
business.   (Year's  subscription  $1.00) 

OTHER  CURRENT  BUSINESS  REPORTS 

CANNED  FOOD  REPORT 

Total  stocks  of  cannere  and  wholesale  distributors, 
including  warehouses  of  retail  multlunit  organiza- 
tions, of  specified  canned  foods  (vegetables,  fruits. 
Juices,  fish),  32  items  as  of  January  1.  Total  ac- 
tual cases,  all  sizes  combined;  for  January  1,  sizes 
number  10  or  larger  (institutional  sizes)  are  shown 
separately.  Current  and  comparable  previous  year 
information.  Canners '  stock,  supplied  by  oanfters' 
associations,  shown  as  available.  Also  oanners' 
carryover,  pack,  and  total  supply  from  beginning  of 
season,  and  total  supply  for  two  prevloxis  seasons. 
Reports  Issued  as  of  January  1,  April  1,  June  1, 
July  1,  and  November  1.  (Season's  subsoriptlon,  5 
reports,  $.50) 

GREEN  COFFEE  INVENTORIES  AND  ROASTINGS 

Estimates  of  green  coffee  inventories  held  by 
roasters,  importers,  and  dealers,  as  of  the  end  of 
each  quarter,  roastings  and  inports  of  green  coffee, 
as  well  as  the  amount  of  green  coffee  roasted  for 
soluble  use,  during  each  quarter,  comparable  data 
for  previous  years.  (Quarterly  press  releeise,  free) 


For  order  forms  or  further  information  on  any  Current  Business  Report  series,  consult 
^  Department  of  Commerce  Field  Office  or  write  to  the  Bureau  of  the  Census,  Washington  25,  D.  C. 
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PUBLICATION  PLAN  FOR  THE  1958  CENSUS  OF  BUSINESS 


The  1958  (k-nsus  of  BusinesK  conKists  of  three  major  trade 
KCgnientK— retail  trade,  wholesale  trade,  and  selected  service 
trades.  The  final  results  of  the  195H(;ensus  are  published  in 
till'  form  of  separate  report  series  for  each  of  these  trade 
segments  and  a  separate  report  for  public  warehouses,  'f'hese 
report  series  will  supersede  the  preliminary  reports. 

The  19.S8  Business  Census  report  scries  for  retail  trade, 
wholesale  trade,  and  selected  services  will  consist  of  two 
pans  — (1)  Area  Reports,  and  (2)  Subject  Reports.  For  re- 
tail trade  and  hotels  and  motion  picture  theaters,  a  third 
series  of  reports  relating  to  the  Central  Business  Districts 
of  large  metropolitan  centers  will  also  be  issued. 

Subsequent  to  the  issuance  of  final  reports,  findings  of  the 
1958  Census  will  be  consolidated  and  issued  as  Census  vol- 
umes. Announcements  concerning  the  report  series  and  the 
volumes  may  be  obtained  by  writing  to  the  Bureau  of  the  Cen- 
sus, Washington  25,  I).  C. 

The  above  report  series  do  not  cover  Puerto  Rico,  results 
for  which  will  be  issued  separately. 

THE  RETAIL  TRADE  REPORT  SERIES 

Following  are  brief  descriptions  of  the  report  series  for 
retail  trade: 

Area  Reports 

A  separate  report  for  each  State,  the  District  of  Columbia, 
Alaska,  Hawaii,  Virgin  Islands,  Guam,  and  continental  United 
States  showing,  by  kind  of  business,  data  on  number  of  es- 
tablishments, sales  for  the  year,  payroll  for  the  year,  pay- 
roll and  number  of  paid  employees  for  the  workweek  ended 
nearest  November  15,  1958,  and  number  of  proprietors.  De- 
tailed kind-of-business  data  are  provided  for  the  State,  for 
each  standard  metropolitan  statistical  area,  for  each  large 
county,  and  for  each  large  city.  In  addition,  data  for  less 
detailed  kind-of-business  groupings  are  shown  for  all  coun- 
ties and  for  each  city  of  2,500  or  more  inhabitants.  The  re- 
ports for  the  New  England  States  will  also  include  data  for 
those  towns  which  in  the  latest  Census  had  an  urban  concen- 
tration of  2,500  or  more  inhabitants  as  well  as  all  those  with 


a  total  population  of  10,000  or  more.  The  Pennsylvania  and 
New  Jersey  reports  provide  data  for  townships  and  towns 
having  a  population  of  10,000  or  more  at  the  latest  Census. 
The  number  of  kinds  of  business  for  which  figures  are  pub- 
lished will  vary  according  to  the  number  of  establishments 
in  the  area. 

Subject  Reports 

These  reports  provide  data  for  such  subjects  as  sales-size 
of  establishment,  employment -size  of  establishment,  legal 
form  of  organization,  and  single  units  and  multiunits  as  well 
as  for  a  number  of  special  subjects  applicable  to  particular 
trades  or  groups  of  trades.  They  will  include  detailed  sta- 
tistics by  kind  of  business  for  the  United  States  as  a  whole 
and  for  standard  metropolitan  statistical  areas  and  States, 
with  cross-classification  by  related  subjects. 

Trade  Reports 

This  series  assembles  data  for  a  particular  trade  or  group 
of  related  trades.  TTie  data  for  the  most  part  are  assembled 
from  the  area  and  subject  reports.  The  trades  covered  in  a 
specific  trade  report  are  not  limited  to  those  in  a  specific 
industry  division,  such  as  retail  trade,  but  may  include  trades 
in  any  of  the  industry  divisions  covered  by  the  1958  Census  of 
Business. 

Centred  Business  District  Reports 

A  repMDrt  will  be  provided  for  each  of  a  number  of  large 
metropolitan  cities,  with  data  presented  by  kind  of  business. 
Includes  general  statistics  (establishments,  sales,  and  annual 
payroll)  by  kind  of  business  for  the  central  business  district, 
the  central  city,  the  central  city  exclusive  of  the  central 
business  district,  the  standard  metropolitan  statistical  area, 
and  the  standard  metropolitan  statistical  area  exclusive  of 
the  central  business  district.  In  addition,  for  a  number  of 
the  larger  metropolitan  areas,  statistics  are  published  for 
major  business  centers  outside  the  central  business  district. 
Although  these  reports  are  designed  primarily  to  present  in- 
formation for  retail  trade,  they  will  also  include  data  for 
two  service  businesses  hotels  and  motion  picture  theaters. 
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PLANS  FOR  1958  CENSUS  OF  BUSINESS  VOLUMES 

Volume  I.  RETAIL  TRADE,  SUMMARY  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters, 
presenting  statistics  by  kind  of  business  and  geographic 
areas,  for  such  subjects  as  sales -size  of  establishments, 
single  units  and  multiunits,  employment -size  of  establish- 
ments, cind  legal  form  of  organization.  This  volume  will 
incorporate  the  subject  report  series  BC58-RS. 

Volume  II.  RETAIL  TRADE,  AREA  STATISTICS— A 
United  States  sumnnary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business,  for  counties,  cities,  ^nd  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordeince  with  the  number  of 
retail  establishments  in  the  area.  Data  for  selected  towns 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-RA. 

Volume  m.  WHOLESALE  TRADE,  SUMMARY  STATIS- 
TICS— A  United  States  sunnmary  chapter  and  separate 
chapters,  presenting  statistics  by  kind  of  business  ajid 
geographic  areas,  for  such  subjects  as  size  of  wholesale 
establishments,  receivables  and  bad  debt  losses,  sales  by 
class  of  customer,  commodity  line  sales,  legal  form  of 
organization,  and  petroleum  bulk  stations.  This  volume 
will  incorporate  the  subject  report  series  BC58-WS. 

Volume  IV.  .WHOLESALE  TRADE,  AREA  STATISTICS  — 
A  United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  anriount  of  kind-of- 
business  detail  will  vary  in  accordance  vtnth  the  number  of 
wholesale  establishments  in  the  area.  Data  for  selected 
towns  and  townships  in  New  England,  New  Jersey,  ajid 
Pennsylvania  will  also  be  included.  This  volume  will  in- 
corporate the  area  report  series  BC58-WA. 

Volume  V.  SELECTED  SERVICE  TRADES,  SUMMARY 
STATISTICS— A  United  States  summary  chapter  and  sepa- 
rate chapters,  presenting  statistics  by  kind  of  business  and 
geographic  areas,  for  such  subjects  as  receipts-8i«e  of 
establishments,  employment-size  of  establishments,  legal 
form  of  organization,  single  units  £ind  multiunits,  laundries 
and  cleaning  plants,  motion  pictures,  and  hotels  and  motels. 
This  volume  will  incorporate  the  subject  report  series 
BC58-SS. 


Volume  VI.  SELECTED  SERVICE  TRADES,  AREA  STA- 
TISTICS— A  United  States  summary  chapter  and  separate 
chapters  for  each  State,  the  District  of  Columbia,  Alaska, 
Guam,  Hawaii,  and  the  Virgin  Islands.  Statistics  are  pre- 
sented by  kind  of  business  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordsince  with  the  number  of 
service  establishments  in  the  area.  Data  for  selected  towns 
£ind  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volume  will  incorporate  i 
the  area  report  series  BC58-SA. 
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PREFACE 


AUTHORITY  AND  SCOPE 


The  1958  Census  of  Business  along  with  the  1958  Censuses 
of  Manufactures  and  Mineral  Industries  was  required  by  law 
under  13  U.S.C.,  sections  131  and 224.  These  censuses  covered 
businesses  operated  in  the  continental  United  States,  Alaska, 
Hawaii,  Guam,  and  the  Virgin  Islands.  A  separate  Census  of 
Business  and  Manufactures  for  1958  was  also  conducted  in 
Puerto    Rico    jointly    with    the   Commonwealth   Government. 

The  1958  Census  of  Business  covered  retail  trade,  wholesale 
trade,  selected  services,  and  public  warehousing.  This  report 
provides  findings  for  retail  stores  in  selected  central  business 
districts  and  in  major  retail  centers;  and  for  hotels  and  motion 
picture  theaters   in   the   selected  central  business  districts. 

AREAS  COVERED 

Each  of  the  reports  in  this  series  covers  a  separate  standard 
metropolitan  statistical  area  and  Includes  data  for  the  central 
business  district  (or  central  business  districts)  in  the  specified 
standard  metropolitan  statistical  area,  as  well  as  for  each  Cen- 
sus-delineated major  retail  center  (MRC)  located  in  the  same 
standard  metropolitan  statistical  area  (SMSA).  The  number  of 
MRC's  for  which  data  are  shown  in  a  single  SMSA  vary  from 
none  to  about  two  dozen.  The  entire  series  of  reports  covers 
97  SMSA's,  and  provides  data  for  109  CBD's  and  some  500 
MRC's. 

DEUNEATION  OF  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

Because  many  large  cities  had  no  officially  defined  area 
representing  their  "Central  Business  District/it  was  necessary 
for  the  Bureau  of  the  Census  prior  to  the  1954  Census  of 
Business  to  arrange  for  the  delineation  of  such  districts  before 
a  program  to  tabulate  Census  data  for  them  could  be  imple- 
mented. The  delineation  of  central  business  districts  was  ac- 
complished with  the  cooperation  of  the  Census  Tract  Committees 
in  the  large  cities  included  in  the  central  business  district  (CBD) 
program.  In  their  work  on  the  CBD's  the  Census  Tract  Com- 
mittees obtained  the  representation  of  a  variety  of  local 
interests,  such  as  business  firms  and  associations,  newspapers, 
planning  agencies,  welfare  organizations,  local  governmental 
bodies,  etc.  Central  business  districts  have  been  delineated  only 
in  those  cities  of  100,000  or  more  inhabitants  (according  to  the 
1950  Census  of  Population  or  a  subsequent  special  census  prior 
to  1959)  in  which  there  was  a  local  Census  Tract  Committee 
recommendation  for  such  an  area  in  response  to  an  inquiry  from 
the  Census  Bureau. 

The  objective  of  the  CBD  program  was  stated,  as  follows,  in 
a  letter  from  the  Director  of  the  Census  Bureau  to  the  Census 
Tract  Committees: 

"The  primary  objective  of  this  operation  is  to  provide  a 
basis  for  comparing  changes  in  business  activity  in  the  Cen- 
tral Business  District  with  those  in  the  remainder  of  the 
metropolitan  area  or  of  the  central  city." 

Because  there  are  no  generally  accepted  rules  for  determining 
what  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 
did  not  provide  rigid  specifications  for  defining  the  CBD  but  (1) 
provided  a  general  characterizationof  the  CBD,  describing  it  as 
"an  area  of  very  high  land  valuation,  an  area  characterized  by  a 
high  concentration  of  retail  businesses,  offices,  theaters,  hotels, 
and  "service"  businesses,  and  an  area  of  high  traffic  flow";  and 
(2)  required  that  the  CBD  ordinarily  should  be  defined  to  follow 


existing  tract  lines,  i.e.,tocon8i6tofoneof  more  whole  Census 
tracts.  The  emphasis  put  on  tracts  was  based  on  the  anticipation 
that  other  Census  statistics  than  those  derived  from  the  Census 
of    Business    might    conveniently    be    tabulated    for   CBD's. 

It  was  recognized  that  the  tract  basis  for  CBD's  might 
lead  to  the  inclusion  of  some  land  area  not  properly  within 
a  strictly  defined  CBD  or  to  the  exclusion  of  a  small  por- 
tion of  what  should  be  in  the  CBD.  It  was  believed  that  this 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnitudes  being  measured.  Provision,  however,  was  made 
for  splitting  tracts  where  a  serious  problem  was  encountered. 
The  use  of  tract  lines  for  boundaries  alsd  was  consistent  with 
the  desire  to  keep  CBD  boundaries  constant,  in  order  to  maxi- 
mize the  value  of  comparisons  over  time.  Although  it  was 
recognized  that  the  CBD  strictly  defined  would  tend  to  change 
over  time,  it  was  felt  that  the  Inexactitude  resulting  from  the 
use    of    fixed    boundaries    would    not    prove   to   be  serious. 

In  some  cities  where  there  had  been  a  previously  established 
central  business  district  or  similar  area  which  substantially 
corresponded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  in 
the  Bureau's  CBD  program. 

Data  for  a  total  of  95  CBD's  were  provided  in  the  1954 
Census  of  Business.  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  in  97  standard  metropolitan  statistical 
areas.  A  number  of  cities  have  made  minor  changes  in  the 
boundaries  of  their  CBD's  due  mainly  to  revisions  in  tract 
boundaries.  In  only  one  city,  Minneapolis,  has  a  previously 
defined  CBD  been  significantly  changed. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  and  data  from  them  have  been  tabulated,  as  part  of 
the  1958  Census  of  Business  program.  The  major  retail  cen- 
ters (MRC's)  were  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metropolitan  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  themselves)  which  include 
a  major  general  merchandise  store— usually  a  department 
store.  MRC's  were  not  delineated  if  the  publication  of  data 
for  them  would  result  in  violation  of  Census  rules  prohibiting 
disclosure  of  information  for  individual  firms. 

MRC's  include  not  only  the  planned  suburban  shopping  center 
but  also  the  older  string  street  and  neighborhood  developments 
which  meet  the  above  prerequisites.  Frequently  the  boundaries 
of  a  single  MRC  include  stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the  planned  portion. 
In  general  the  boundaries  of  the  MRC's  have  been  established 
to  include  all  adjacent  blocks  containing  at  least  one  store  in 
the  general  merchandise,  apparel,  or  furniture-appliance 
groups  of  stores,  and  where  a  planned  center  is  involved  in- 
clude all  of  the  center. 

In  those  cities  within  the  standard  metropolitan  statistical 
areas  (SMSA's)  covered  by  this  series  of  reports  which  were 
not  of  sufficient  size  to  qualify  for  the  delineation  of  a  central 
business  district,  no  MRC's  were  delineated  unless  at  least  two 
such  centers  could  be  defined. 


For  explanation  of  procedures  and  definitions,  see  Appendix. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  1. 


-RETAIL  STORES  AHD  SEtKCTED  SETOTtCE  ESTABLISHffimS:   1958  AND  1954 

CENTRAL  BUSINESS  DISTRICT  OF  TAMPA 


Establishments,  Sales,  Anniial  Payroll,  and  Qnployees, 

by  Kind  of  Business 

Kind  of  business 

1958^ 

1954^ 

SIC  code 

Estab- 
lish- 
ments^ 

(nimber) 

Sales 2 
($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid  employees, 

workweek  ended 

nearest  Nov.  15 

Estab- 
lish- 
ments^ 

(minber) 

Sales 2 
($1,000) 

Payroll, 
entire 

Total 
(nimber) 

Full 
workweek 

(nunber) 

year 

($1,000) 

RETAIL  STORES 
Retail  stores,  total^ 

231 

4 
3 

1 

9 

3 
3 
3 

8 

9 

4 

59 

14 
19 
17 

4 
15 

3 

16 
2 

1 

13 

55 
39 
16 

8 

59 
4 
2 

'16 
1 
2 

7 
3 

71,488 

(D) 
(D) 
(D) 

23,983 

(D) 

5,557 

(D) 

1,393 

20,243 

314 

11,075 

3,728 
4,631 
4,568 

427 
1,901 

(D) 

1,705 
(D) 
(D) 

1,123 

3,815 

2,928 

837 

2,498 

(D) 
(D) 
(D) 

1,985 
(D) 
(D) 

3,210 
(D) 

12,032 

(D) 
(D) 
(D) 

5,515 
(D) 
851 
(D) 

(D) 

2,174 

39 

1,662 

592 
687 
677 
(D) 
251 
(D) 

356 
(D) 
(D) 

244 

730 

633 

97 

411 

1,003 
(D) 
(D) 

373 
(D) 
(D) 

1,001 
(D) 

4,660 

(D) 
(D) 
(D) 

2,156 
(D) 
461 
(D) 

(D) 

577 

14 

618 

171 
299 
293 
(D) 
97 
(D) 

102 
(D) 
(D) 

74 

416 
372 
44 

313 

407 
(D) 
(D) 

116 
(D) 
(D) 

644 
(D) 

3,,  881 

(D) 
(D) 
(D) 

1,571 
(D) 
306 
(D) 

(D) 

568 

14 

552 

157 
266 
262 
(D) 
78 
(D) 

99 
(D) 
(D) 

72 

395 

355 

40 

242 

389 
(D) 
(D) 

109 
(D) 
(D) 

566 
(D) 

259 

6 
3 
3 

12 
4 
5 
3 

7 
13 

8 
67 

13 
25 
16 

2 
17 

6 

22 
4 
2 

16 

63 
44 
19 

6 

55 
5 
2 

'16 
3 

4 

7 
3 

81,626 

443 
292 

151 

29,796 

(D) 

6,246 

(D) 

2,022 

21,173 

905 

11,652 

2,817 
5,406 
3,820 

(D) 
2,960 

303 

2,724 
(D) 
(D) 

1,591 

4,255 

3,341 

914 

2,787 

5,869 

1,009 

(D) 

1,853 
173 
(D) 

2,299 
(D) 

12,102 

52 

Lvmber,  building  materials,  hardware, 
f aim  equlpnent  dealers 

73 

5251 

Hardware  stores 

49 

52  ex.  5251 

Other 

24 

53  part^ 
531 

General  merchandise  gixjup  stores^ 

Department  stores 

5,248 
(D) 

533 

Limited  price  variety  stores 

925 

539 
54 

Other  general  merchandise  stores 

Food  stores 

(D) 
126 

55  ex.  554 

Automotive  dealers 

2,426 

554 

Gasoline  service  stations 

132 

56 

561,  567 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custcm 
tailors  * 

1,588 
453 

562, 563, 568 
562 

565 

Women's  clothing,  specialty  stores.... 
Ready-to-wear  stores' 

Fmnily  clnt.hlTig  stn-rpsS ,    ,     .    ^    , 

685 
485 
(D) 

566 
564,  569 

Shoe  stores , 

Other  apparel  stores 

389 
43 

57 

Furniture,  heme  furnishings,  equipnent 
stores 

413 

5712 

Furniture  stores* ., 

(D) 

5713-15,  19 
572,  573 

Other  hone  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

(D) 
242 

58 

Fn+.ing^  riT-inlring  plBf^ps, 

815 

5812 

Eating  places 

693 

5813 

nrinlHTig  pi  ncps  ,,.,,,,,,,,,.,  ,  , 

122 

591 

59  ex.  591 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

540 
741 

592 

Liquor  stores ..,,, 

59 

594 

Book,  stationery  stores 

(D) 

595 
597 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

322 

5992 

Florists 

29 

5996 
7011,  7012 

Camera,  photographic  supply  stores .... 

SCT.FCTED  SERVICES 
Hotels 

(D) 
779 

783 

Motion  picture  theaters 

(D) 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure,    (NA)  Not  available,    .,,  Represents  zero. 

■"■Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately 
counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general 
merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  The  1954  sales  of  leased  departments  located  in  general 
merchandise  stores  but  elsewhere  classified  "^re  $1,767,000  ,  of  which  $942,000  was  included  with  apparel,  accessory  stores. 
This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  opei^tors)  part  of  SIC  53. 

■*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.591)  not  covered  in  any  of  the  lines  below. 


TAMPA-ST    PETERSBURG,    FLA.,  AREA 

Table  2.— RETAIL  STORKS  AND  SKiaCTED  SKHVICE  ESTABLISHMENTS:   1958  AND  1954 

CITY  OF  XAMPA 


Establislments,  Sales,  Annual  Payroll,  and  Itaployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958^ 


Estab- 
lish- 
ments^ 


(number) 


($1,000) 


Payrxill, 

entire 

year 


($1,000) 


Paid  employees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


195^1 


Estab- 
lish- 
ments^ 


(number) 


Sales  ■= 


($1,000) 


Payroll , 

entire 

year 


($1,000) 


5251 

52  ex.  5251 

53  part' 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 


591 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores ,  total'' , 

Lumber,  building  materials,  hardware, 

faun  equipnent  dealers , 

Hardware  stores , 

Other , 

General  merchandise  group   stores' , 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores.... 

Food  stores 

Autonoti ve  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores,,.,,,,,.,... 
Men ' s ,  boys '  apparel  stores ,  custom 

tailors  

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores ' 

Family  clothing  stores^ 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores* 

Other  heme  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places , 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores  * 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  si^^jply  stores.. 


SELECTED  SERVICES 


2,917 

156 

54 

102 

108 

9 

26 

49 

595 

188 
407 
161 

37 
56 
44 
19 
33 
12 


193 
72 
40 

81 

519 
307 
212 

124 

466 
69 
14 
21 
39 
39 
6 


Hotels 

Motion  picture  theaters 


30 
17 


384,660 


20,454 

3,376 

17,078 

52,947 
(D) 

11,264 
(D) 

88,221 

82,106 

28,472 

21,487 

5,883 

(D) 

(D) 

2,327 

3,688 

(D) 


19,554 

9,615 

(D) 

(D) 

28,027 

20,087 

7,940 

13,954 

29,438 
9,946 
(D) 
(D) 
2,863 
773 
332 


(D) 
(D) 


41,643 

2,364 

354 

2,010 

9,639 
(D) 

1,635 
(D) 

4,490 

7,119 

2,366 

2,824 

(D) 
(D) 
(D) 
268 
467 
(D) 


2,701 

1,364 

(D) 

(D) 

5,105 

4,227 

878 


3,167 
605 
(D) 
(D) 
482 
119 
46 


17,626 

736 
138 
598 

4,133 
(D) 
916 
(D) 

2,007 

1,921 

981 

1,145 

(D) 
(D) 
(D) 
U7 
198 
(D) 


1,260 
411 
(D) 

(D) 

2,968 

2,510 

458 

1,201 

1,274 
305 
(D) 
(D) 
158 
49 
15 


14,458 


704 
115 
589 

3,046 
(D) 
643 
(D) 

1,404 

1,838 

883 

1,002 

(D) 
(D) 
(D) 
108 
160 
(D) 

812 
390 
(D) 

(D) 

2,624 

2,194 

430 

980 

1,165 
292 
(D) 
(D) 
150 
33 
14 


2,756 

144 
62 
82 

96 

5 

34 

57 

626 

158 

310 

153 

28 
58 
40 
10 
30 
19 


202 
54 
25 

93 

550 
284 
266 

119 

398 
31 
7 
14 
38 
40 
5 


(D) 
(D) 


(D) 
(D) 


(D) 
(D) 


32 
31 


284,503 

17,301 

4,422 

12,879 

34,373 

24,178 

8,068 

2,127 

63,991 

60,853 

16,513 

16,382 

(D) 
6,989 
5,290 

870 
4,C>i5 

(D) 


16,319 
(D) 
(D) 

7,109 

24,227 

14,923 

9,3(>i 

11,472 

23,072 
3,553 
(D) 
(D) 
2,689 
767 
301 


3,114 
3,145 


29,335 

1,995 

507 

1,488 

5,619 

4,329 

(D) 

(D) 

3,021 

5,598 

1,292 

2,013 

(D) 
852 
644 
72 
461 
(D) 


2,159 
(D) 
(D) 

861 

3,837 
(D) 
(D) 

1,535 

2,266 
185 
(D) 
(D) 
(D) 
(D) 
53 


(D) 
670 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

''Sales  o f  leased  departments  are  incorporated  with  main  store  sales  in  1958,  In  1954  each  leased  department  was  separately  counted 
and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchan- 
dise s'tores  (SIC  53,  pt,)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters," 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business, 

'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 
Includes  data  for  those  kinds  of  business  in  SIC  59  (ex,  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  3.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  195A 

TAMPA-ST.  PETERSBURG  STANDARD  METROPOLITAN  STATISTICAL  AREA 


Establishments,  Sales,  Ammal  Payroll.,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958^ 


Estab- 
lish- 
ments 


(number) 


Sales'^ 


($1,000) 


Payroll, 
entire 
year 


($1,000) 


Paid  eii5)loyees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


195^1 


Estab- 
lish- 
ments^ 


(number) 


Sales  "= 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


52 

5251 

52  ex.  5251 

53  part  3 
531 

533 
539 

5-; 

55  ex.  55^; 

55* 

56 

561,  567 

562,563,568 

562 

565 

566 

56A,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex. 

592 

59-4 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores ,  total  

Lumber,  building  materials,  hardware, 

f aim  equipment  dealers 

Hardwa  -e  stores 

Other 

General  merchandise  group  stores 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores.... 

Food  stores 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  gtores,  custom 

tailors* 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores ' 

Family  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores , 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods ,  bicycle  stores 

Jewelry  stores. 

Florists 

Camera,  photographic  si^jply  stores.. 


SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


6,996 


358 
139 
219 

270 
18 
73 

111 

1,230 

435 

953 

4-85 

99 
205 
147 
41 
93 
33 


475 

166 

95 

214 

1,339 
859 
480 

286 

1,165 
161 
32 
52 
97 
84 
16 


236 
46 


905,044 

65,725 

7,849 

57,876 

129, 508 
66,424 
21,326 
40,130 

203,067 

171,424 

62,417 

47,691 

11,035 

21,775 

20,337 

4,729 

8,196 

1,650 


51,984 

22,180 

5,922 

23,882 

69,161 
52,445 
16,716 

32,436 

71,631 
23,443 
1,665 
1,637 
6,274 
2,063 
953 


16,326 
(D) 


97,021 

7,914 

818 

7,096 

20,044 

11,694 

3,332 

5,018 

10,619 

15,474 

5,132 

6,148 

1,487 
2,861 
2,755 

621 
1,019 

160 


6,886 

3,166 

964 

2,756 

13,127 

11,504 

1,623 

4,400 

7,277 
1,319 
214 
150 
885 
317 
115 


4,877 
(D) 


39,175 

2,412 

311 
2,101 

8,712 
4,710 
1,823 
2,179 

4,617 

3,856 

2,191 

2,462 

471 

1,206 

1,148 

294 

399 

92 


2,464 
916 
683 

865 

7,388 

6,591 

797 

2,309 

2,764 

558 

87 

52 

288 

139 

35 


2,284 
(D) 


33,114 

2,195 

275 

1,920 

6,841 
3,492 
1,244 
2,105 

32,97 

3,723 

1,953 

2,163 

430 

1,062 

1,014 

252 

334 

85 


1,991 
887 
266 

838 

6,515 

5,787 

728 

1,921 

2,515 

527 

74 

47 

272 

123 

34 


2,070 
(D) 


5,836 


297 
164 
133 

191 
10 
67 

110 

1,189 

306 

665 

387 

61 
168 
119 
25 
69 
42 


406 
99 
59 

198 

1,242 
711 
527 

246 

907 
81 
18 
28 
91 
75 
10 


250 
60- 


601,226 

49,570 

41,566 

8,004 

83,567 
41,858 
13,920 
27,741 

129,645 

112,387 

35,791 

34,316 

6,616 
16,192 
13,703 
2,369 
7,499 
1,300 


30,209 

12,277 

3,489 

13,507 

51,624 
35,106 
16,386 

21,937 

52,180 

12,012 

2,032 

900 

5,037 

1,584 

556 


13,195 
5,747 


61,782 


5,922 

5,119 

803 

11,945 
7,297 
1,971 
2,677 

6,527 

10,362 

2,811 

3,982 

928 
1,820 
1,554 
239 
839 
156 


4,011 

1,762 

585 

1,664 

8,448 
6,947 
1,501 

2,871 

4,903 
640 
367 
127 
654 
209 
86 


3,733 
1,140 


Standard  Notes:   (d)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

'■Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately  counted 
and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchan- 
dise stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

■'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments. 

^oth  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  biislness  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


TAMPA-ST.  PETERSBURG,    FLA,  AREA 


Table  4.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHffiNTS— PERCENT  CHANGE  IN  SALES,   195-;  TO  1958 

CENTRAL  BUSINESS  DISTRICT  OF  TAMPA,   THE  ENTIRE  CITY,    AND  TAMPA-ST.    PETERSBURG  STANDARD  Min^ROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  change 


Central 

business 

district 


Entire 
city 


City 
less  Its 
central 
business 
district 


Entire 
standard 
metro- 
politan 
statistical 
area 


Standard 

metro- 
politan 
statistical 
area  less 
central 
business 
district 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

55-; 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 
5713-15,  19 
572,  573 

58 

5812 

5813 


591 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware,  farm  equipment 

dealers 

Hardvare  stores 

Other 

General  merchandise  group  stores^ 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores.. 

Men ' s ,  boys '  apparel  stores ,  custom  tailors* 

Wcmen ' s  clothing ,  specialty  stores 

Ready-to-wear  stores*. 

Family  clothing  stores-' 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment  stores....... 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  etppllance,  radio,  TV,  music  stores 

Eating,  drinking  places 

Eating  places i......... ............. 

DrlnMng  places 

Drug  stores,  proprietary  stores 

Other  retail  stores^ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores ; 

Florls  ts 

Camera,  photographic  si^jply  stores...,,.....,..,.. 


SELECTED  SE3WICES 


Hotels 

Motion  picture  theaters. 


-12.4 


(D) 
(D) 
(D) 

-19.5 
(D) 

-11.0 
(D) 

-31.1 

-4.4 

-65.3 

-5.0 

32.3 

-14.3 

19.6 

(D) 

-35.8 

(D) 

-37.4 
(D) 

-29.4 

-10.4 

-12.4 

-3.0 

-10.4 

(D) 
(D) 
(D) 

7.1 
(D) 
(D) 


39.6 
(D) 


35.2 


18.2 

-23.7 

32.6 

54.0 
(D) 

39.6 
(D) 

37.9 

34.9 

72.4 

31.1 

(D) 

(D) 

(D) 

167.5 

-8.8 
(D) 

28.9 
(D) 

iS! 

15.7 
34.6 

-14.7 

21.6 

21.6 
179.9 
(D) 
(D) 
6.5 
0.1 
8.9 


(D) 
(D) 


54.4 


(D) 
(D) 
(D) 

532.8 
(D) 

213.2 
(D) 

40.1 

55.9 

80.4 

120.1 
(D) 
(D) 
(D) 
(D) 
64.7 
(D) 

31.3 
(D) 

iSi 

21.2 

48.2 

-15.9 

31.9 

(D) 
(D) 
(D) 
(D) 
5.0 
(D) 
(D) 


(D) 
(D) 


50.5 


32.6 
-81.1 
176.9 

55.0 
58,7 
53.2 
44.7 

56.6 

52.5 

74.4 

39.0 
66.8 
34.5 
48.4 
99.6 
9.3 
26.9 

72.1 
80.7 
69.7 
76.8 

34.0 

49.4 

2.0 

47.9 

37.3 
95.2 
-18.1 
81.9 
24.6 
30.2 
71.4 


23.7 
(D) 


60.4 


(D) 
(D) 
(D) 

96.2 

(D) 

105.5 

(D) 

58.0 

65.7 

78.0 

61.6 

-12.4 

58.9 

59.6 

(D) 

38.7 

(D) 

82.9 
(D) 
(D) 

91.0 

38.0 

55.9 

2.3 

56.3 

(D) 
(D) 
(D) 
81.9 
34.7 
(D) 
(D) 


20.4 
(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available,    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

^In  computing  percent  change,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased 
department  was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  compara- 
bility is  greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect 
"hotels"  or  "motion  picture  theaters." 

•'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
1954  data  liniited  to  "employer"  establishments  in  computing  percent  change. 

'in  computing  percent  change,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  5.— RETAIL  STORES:   1958  AND  195-;  CENTRAL  BUSINESS  DISTRICT  SALES  AS  PERCENT  OF 

TAMPA  AMD  OF  TAMPA-ST.  PETERSBURG  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


52 
5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Kind  of  business 


RETAIL  STCHfflS 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware,  farm  equipment  dealers 

Hardware  store s...... 

Other 

General  merchandise  group  stores^ 

Department  stores. 

Limited  price  variety  stores 

Other  general  merchandise  stores. 

Food  stores 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores. 

Men's,  boys'  qpparel  stores,  custom  tailors* 

Women's  clothing,  specialty  stores 

Ready-to-wear  stores ' 

Family  clothing  stores'. , 

Shoe  stores 

Other  apparel  stores 

Furniture,  hone  furnishings,  equipment  stores............... 

Furniture  stores*. 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV,  music  stores 

Eating,  drinking  places 

Eating  places 

DrinMng  places 

Drug  stores,  proprietary  stores..... 

Other  retail  stores* 

Liquor  stores. 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores.......... 

Jewelry  stores 

Florists 

Camera,  photographic  si^jply  stores........................ 


Percent  of  city  sales  in 
central  business  district^ 


1958 


18.6 

(D) 
(D) 
(D) 

45.3 
(D) 

49.3 
(D) 

1.6 

24.7 

1.1 

51.5 

63.4 

(D) 

(D) 

18.3 

51.5 

(D) 

8.7 
(D) 
(D) 
(D) 

13.6 
14.6 
11.2 

17.9 

(D) 
(D) 
(D) 
(D) 
69.3 
(D) 
(D) 


1954 


28.7 

2.6 
6.6 
1.2 

86.7 
(D) 

77.4 
(D) 

3.2 

34.8 

5.5 

71.1 
(D) 

77.4 

72.2 
(D) 

73.2 
(D) 

16.7 
(D) 
(D) 

22,4 

17.6 

22.4 

9.8 

24.3 

25.4 

28.4 

(D) 

(D) 

68.9 

22.6 

(D) 


Percent  of  standard  metro- 
politan statistical  area 
sales  In  central  business 
district^ 


1958 


7.9 

(D) 
(D) 
(D) 

18.5 

(D) 

26.1 

(D) 

0.7 

11.8 

0.5 

23.2 
33.8 
21.3 
22.5 

9.0 
23.2 

(D) 

3.3 
(D) 
(D) 
4.7 

5.5 
5.6 
5.3 

7.7 

(D) 
(D) 
(D) 

(D) 
(D) 


1954 


13.6 

0.9 
0.7 
1.9 

35.7 
(D) 

44.9 
(D) 

1.6 

18.8 

2.5 

34.0 
42.6 
33.4 
27.9 
(D) 
39.5 
23.3 

9.0 

(D) 

(D) 

11.8 

8.2 
9.5 
5.6 

12.7 

11.2 
8.4 
(D) 

36!8 

10.9 

(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

•"■In  computing  percent,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  bvisiness.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (sn  56). 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


TAMPA-ST.  PETERSBURG.  FLA.,  AREA 
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Table  6.— «STAIL  STORKS: 

CENTRAL  BUSINESS  DISTRICT  OF  TAMPA, 


1958  AND  195<U-PBHCEiraU3E  DISTRIBUTION  OF  SALES,  BY  KIND  OF  BUSINESS 

T}[E  ENTIRE  CITY,  AND  TAMPA-ST.  PETERSBURG  STANDARD  METROPOLITAN  STATISTICAL  AREA 


(Percentages  are  tiased  on  total  Retail  Store  Sales  which  exclude  sales  of  nonstore  retailers — mail  order,  direct  sening, 

merchandise  vending  nachlne  operators). 


SIC  code 


Kind  of  husiness 


Central 

husiness 

district^ 


1958 


195^ 


Entire  city"^ 


1958 


1954 


Standard  metropolitan 
statistical  area' 


1958 


195A 


52 

5251 

52  ex.  5251 

53  part' 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

57L2 

5713-15,  19 
572,  573 


58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


RETAIL  STORES 

Retail  stores,  total-'. 

Lusber,  building  materials,  hardware, 

farm  e<iuipBent  dealers 

Hardware  stores,. 

Other 

General  merchandise  group  stores' 

Depariaaent  stores 

Lindted  price  variety  stores......... 

Other  general  Berchandise  stores.,,.. 

Food  stores ,..,....,....,,.,,,,,.,,,,,, 

Autcmotive  dealers 

Gasoline  service  stations ..,,,,. 

Apparel,  accessory  stores 

Hen's,  boys'  apparel  stores,  custom 
tailors* 

Women's  clothing,  specialty  stores... 

Ready-to-wear  stores' ...,...,...,., 

Family  clothing  stores'...,.,,....,,. 

Shoe  stores .,.,,,.,.,,•,,,,, 

Other  apparel  stores 

Furniture,  hcnie  furnishings,  e<]uliment 

stores , 

Furniture  stores*,,,,,,,,,,,,.,,,,... 

Other  hone  furnishings  stores* 

Household  appliance,  radio,  TV,  music 
stores....,.....,..,.,,,,.,....,.... 

Eating,  drinking  places.......... , 

Eating  places. ...,,,.,,...,,,..,,.... 
DrinTrlng  places..... 

Drug  stores,  proinrietaiy  stores.,,..,,. 

Other  retail  stores',,,,,,,.,,,,,..,,,. 

Liquor  stores. ...,.,,,,,, 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply   stores... 


100.0 


(D) 
(D) 
(D) 

33.5 
(D) 
7,8 
(D) 

1.9 
28.3 

0.4 

15.5 

5.2 
6.5 
6.4 
0.6 
2.7 
(D) 


2.4 
(D) 
(D) 

1.6 

5.3 
4.1 
1.2 

3.5 

(D) 
(D) 
(D) 

2!8 

(D) 
(D) 


100.0 


0.6 
0.4 
0,2 

36.5 
(D) 

7.7 
(D) 

2.5 
25.9 

1.1 

14.3 

3.5 
6,6 
4.7 
(D) 
3.6 
0.4 


3.3 
(D) 
(D) 

1.9 

5.2 
4.1 
1.1 

3.4 

7.2 
1.2 
(D) 

2!3 
0.2 
(D) 


100.0 


5.3 
0,9 
4,4 

13.8 
(D) 
2.9 
(D) 

22.9 

21.3 

7.4 

5.6 

1.5 
(D) 
(D) 
0.6 
1.0 
(D) 


5.1 
2.5 
(D) 

(D) 

7.3 
5.2 
2.1 

3.6 

7.7 
2,6 
(D) 
(D) 

0.7 
0.2 
0.1 


100.0 


6.1 
1.6 
4.5 

12.1 
8.5 

2.8 
0.7 

22.5 

21.4 

5.8 

5.8 

(D) 
2.5 
1.9 
0.3 
1.4 
(D) 


5.7 
(D) 
(D) 

2.5 

8.5 
5.2 
3.3 

4.0 

8.1 
1.2 
(D) 
(D) 
0.9 
0.3 
0.1 


100.0 


7.3 
0,9 
6.4 

14.3 
7.3 
2.4 
4.4 

22.5 

18.9 

6.9 

5,3 


0.5 
0.9 
0.2 


5.7 
2.5 

0.7 

2.6 

7.6 
5.8 
1.8 

3.6 

7.9 
2.6 
0.2 
0.2 
0.7 
0.2 
0,1 


100.0 


8.2 
6.9 
1.3 

13,9 
7.0 
2.3 
4.6 

21.6 

18.7 

6.0 

5.7 

1.1 
2.7 
2.3 
0.4 
1.2 
0.2 


5.0 
2.0 
0.6 

2.2 


5.8 
2.7 

3.6 

8.7 
2.0 
0.3 
0.1 
0.8 
0.3 
0.1 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

'■In  computing  percent,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56). 

'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  TAMPA-ST.  PETERSBURG  STANDARD  METROPOLITAN  STATISTICAL  AHEA 


MRC  No, 


1. — Includes  the  planned  center  known  as  "Britton  Plaza  Shopping  Center"  and  the  stores  on  South  Dale  Mabry  H«y.  in 

the  3800-4100  blocks 


SIC 
code 


Kind  of  biisiness 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


Retail  stores,  total: ^ 

Nunber 

Sales 


.($1,000). 


5^,58,591 


53  part,- 
56,  57 


52,  55,  599 


Convenience  goods  stores: 

Nxmber 

Sales ($1,000). 

Sihopping  goods  stores:-' 

Nunber 

Sales ($1, 000) . 


All  other  jtores: 

Number 

Sales 


.($1,000). 


30 
8,506 


5 
3,137 

3,862 

11 
1,507 


Number  of 
establish- 
ments 


Retail  stores,  total 


52 

5251 

52  ex.  5251 

53  part' 
531 

533 
539 

5-i 


Lumber,  building  materials,  hardware, 

faun  equipnent  dealers 

Hardvare  stores 

Other 


General  merchandise  group  stores 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Autcmotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,   specialty  stores.. 

Ready-to-wear  stores' 

Fsmily  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,  equipnent 

stores 

Furniture  stores 

Other  heme  fua-nishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


MRC  No.  2. 


-Includes  the  planned  centers  known  as  "Dale  Mabry  Shopping  Center"  and  "Henderson  Blvd.  Shopping  Center"  and 
on  Dale  Mabry  from  San  Miguel  to  Swann  Ave.,  and  on  Henderson  Blvd.  from  Dale  Mabry  to  Swann  Ave. 


the  stores 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Nvmber  of 
establish- 
ments 


54,58,591 


53  part,- 
56,  57 


52,  55,  599 


Retail  stores,  total:  -^ 

Nixaber 

Sales ($1,000) . 

Convenience  goods  stores: 

Nunber 

Sales { $1, 000) . 

Shopping  goods  stores:^ 

Nunber 

Sales ($1,000). 

All  other  stores: 

Nunber 

Sales ($1,000). 


66 
14,595 

14 
7,087 


28 
4,703 


24 
2,825 


Number  of 
establish- 
ments 


Retail  stores,  total 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Lunber,  building  materials,  hardware, 

faun  equipnent  dealers 

Hardware  stores. 

Other 


,2  3 


General  merchandise  group  stores 
Department  stores 

Limited  price  variety  stores .... 
Other  general  merchandise  stores 


66 


Food  stores. 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  furnishings,  equipnent 

stores 

Furniture  stores 

Other  hone  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


13 

2 
6 
4 

3 
2 


10 
2 
6 


10 

1 
1 
1 
1 
2 
1 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^Group  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds  of  business. 

•'Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

^Includes  data  for  those  vinrlH  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  TAMPA-ST.  PETERSBURG  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 


MRC  Ko.  3. — Includes  the  planned  center  knovm  as  "Northgate  Shopping  Center"  and  the  stores  on  North  Florida  Ave. 

from  Yukon  St.  to  Llnebaugh  Ave. 


SIC 
code 


Kind  of  business 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 


53  part,^ 
56,  57 


52,  55,  599 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 


Retail  stores,  total: ' 

Hunber 

Sales 


.($1,000). 


Convenience  goods  stores: 

Kunber 

Sales ($1,000). 

Shopping  goods  stores:-' 

Kumber 

Sales ($1, 000) . 

All  other  stores: 

Hunber 

Sales ($1,000). 


Retail  stores,  total"'. 


Limber,  building  materials,  hardware, 

faun  etjuipment  dealers 

Hardvare  stores 

Other 


General  merchandise  group  stores 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


^1 
13,911 


9 
7,33<t 


U 
7,113 

18 


Number  of 
establish- 
ments 


41 


55  ex.  554 

554 

56 

561,  567 


562-3, 568 
562 

565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,   specialty  stores.. 

Ready-to-wear  stores ' 

Fcmily  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 


Pjmiture,  heme  furnishings,  equipment 

stores 

Furniture  stores 

Other  hone  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores^ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


MRC  No.  4. — Includes  the  planned  center  known  as  "Central  Plaza 
37th  St.  North  and  on  34th  St.  frcm  4th  Ave, 


Shopping  Center"  and  the  stores  on  Central  Ave.  frcm  24th  St.  to 
South  to  3rd  Ave.  North  (St.  Petersburg) 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 

53  part,^ 
56,  57 

52,  55,  599 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 


Retail  stores,  total:  ■* 

Nunber. ., 

Sales ($1,000). 

Convenience  goods  stores: 

Nunber 

Sales ($1,000). 

Shopping  goods  stores:-' 

Nunber 

Sales ($1,  000) . 

All  o-ther  stores: 

Nunber 

Sales ($1,  000) . 


Retail  stores,  -total''. 


Limber,  building  materials,  hardware, 

f aim  equipment  dealers 

Hardware  stores 

Other 


2  3 


General  merchandise  group  s-tores 
Department  stores 

Limited  price  variety  stores .... 
Other  general  merchandise  stores 


Food  s-tores. 


85 
27,356 


24 
8,913 


27 
11,019 


34 
7,424 


Number  of 
establish- 
ments 


85 

4 

4 

5 
3 
2 


55  ex.  554 


554 


56 
561, 


567 


562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Au-tomo-tive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  s-tores,  custom 

tailors 

Women's  clothing,  specialty  s-tores.. 

Ready-to-wear  stores' 

Family  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  furnishings,   equipment 

s-tores 

Furniture  stores 

Other  home  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  s-tores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


5 
10 
12 

2 

6 
5 


10 
2 


15 

10 

5 


15 
4 

1 
4 
2 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^roup  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds 

■'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  -to  "employer"  establishments. 

^Includes  data  for  tlKise  Triiw^i  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


of  business. 
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Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  TAMPA-ST.  PETERSBURG  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 


MRC  No.  5 — Includes  the  planned  center  known  as  "Cross  Roads  Shopping  Center"  on  Tyrone  Blvd.  from  18th  Ave. 

North  to  22nd  Ave.  North  (St.  Petersburg) 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Nvmber  of 
establish- 
ments 


53  part, 3 
56,  57 


52,  55,  599 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  totai: ^ 

Nimber 

Sales ($1,000). 

Convenience  goods  stores: 

Mimber , 

Sales ($1,000). 

Shopping  goods  stores: ^ 

Nvmber 

Sales ($1, 000) . 

All  other  stores: 

Number 

Sales ($1,000). 


Retail  stores,  total^. 


Lumber,  building  materials,  hardware, 

fann  equlpnent  dealers 

Hardvare  stores 

Other 


2  3 


General  merchandise  group  stores 
Department  stores 

Limited  price  variety  stores.... 
Other  general  merchandise  stores 


Food  stores. 


15 
4.,  7-43 

(D) 

9 
1,847 


2 
(D) 


Number  of 
establish- 
ments 


15 


55  ex.    554 

554 

56 

561,    567 

562-3,568 
562 
565 
566 
564-,    569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Automotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,   specialty  stores.. 

Ready-to-wear  st.ores' 

Foally  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,  equipoent 

stores 

Furniture  stores 

Other  heme  fui-nishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores^ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


MRC  No. 


6. — Includes  the  stores  in  the  area  bounded  by  9th  St.,  3rd  Ave,  South,  1st  St.  South,  Central  Ave.,  Bayshore  Drive, 
5th  Ave. — includes  stores  on  both  sides  of  the  boundary  streets  (St.  Petersburg) 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Nvmber  of 
establish- 
ments 


53  part,- 
56,  57 


52,  55,  599 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Number 

Sales ($1,000). 

Convenience  goods  stores: 

Nvmber 

Sales ($1,000). 

Shopping  goods  stores:^ 

Nvmber 

Sales ($1,  000) . 

All  other  stores: 

Nvmber 

Sales ($1,  000) , 


Retail  stores,  total 


Limber,  building  materials,  hardware, 

farm  equipment  dealers 

Hardware  stores , 

Other 


2  3 


General  merchandise  group  stores 
Department  stores 

Limited  price  variety  stores .... 
Other  general  merchandise  stores 


Food  stores. 


329 
99,224 


94 


21,? 


140 
68,837 


95 
8,399 


Nimber  of 
establish- 
ments 


329 


3 
2 
1 

18 
4 
4 

10 

11 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  cvistom 

tailors 

Women ' s  clothing,  specialty  stores . . 

Ready-to-wear  stores' 

Family  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,  eqviipnent 

stores 

Fumitvire  stores 

Other  home  furnishings  stores 

Hovisehold  appliance,  radio,  TV,  mvisic 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jevrelry  stores 

Florists 

Camera,  photographic  svqjply  stores. 


95 

21 
45 
36 

5 
17 

5 


27 
5 
7 

15 

70 
54 
16 


87 
9 
4 
4 

18 
6 
3 


Standard  Notes:   (d)  Withheld  to  avoid  disclosure.    (KA)  Not  available.    ^.     Represents  zero. 

^Group  totals  for  SIC  53  and  56  may  include  "noneraployer"  establishments  which  covild  not  be  classified  by  detailed  kinds  of  business. 

•'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

'inclvodes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  TAMPA-ST.  PETERSBURG  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 


MRC  No.  7. — Includes  the  stores  in  the  area  bounded  by  8th  Ave.,  24 th  St.,  6th  Ave.,  and  Nebraska  Ave. 


SIC 
code 


Kind  of  business 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 


53  part,^ 
56,  57 


52,  55,  599 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Nuiber 

Sales ($1,000). 

Convenience  goods  stores: 

Number 

Sales ($1, 000) . 

Shopping  goods  stores:^ 

Nunber 

Sales ($1, 000) . 

All  other  stores: 

Nvmber 

Sales ($1,000). 


Retail  stores,  total^. 


Limber,  building  materials,  hardware, 

f aim  equipment  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


113 
U,151 


36 
5,063 


48 
6,317 


29 
2,771 


Number  of 
establish- 
ments 


113 


55  ex.  554 
554 


56 
561, 


567 


562-3, 568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Autcmotlve  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  custom 

tailors 

Wccnen's  clothing,   specialty  stores.. 

Ready-'to-wear  stores  ' 

Family  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drlnkljig  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


2 

7 
24 

7 
7 
6 
4 
5 
1 


17 

12 

1 


16 
9 
7 


13 
2 

1 

2 
2 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^roup  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds  of  business. 

■'Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


APPENDIX 

Procedures  and  Definitions 


CENSUS  DISCLOSURE  RULES 

In  accordance  with  Census  law,  any  data  which 
would  disclose  the  operations  of  an  individual 
establishment  or  business  organization  are  not 
published.  The  number  of  establishments  in  a 
kind  of  business  is  not  considered  a  disclosure 
by  these  rules,  so  that  this  item  is  shown  in 
instances  where  other  items  of  information  for 
the  same  kind  of  business  or  locality  are  sup- 
pressed. 

KINDS  OF  BUSINESS  COVERED 

This  report  covers  all  establishments  (except 
nonstore  retailers)  included  in  Retail  Trade,  de- 
fined in  accordance  with  the  principles  of  the 
Standard  Industrial  Classification  Manual  (1957  edi- 
tion) issued  under  the  auspices  of  the  Bureau 
of  the  Budget,  Executive  Office  of  the  Presi- 
dent. This  report  includes,  in  addition  to  re- 
tail trade  establishments,  hotels  and  motion  pic- 
ture theaters,  parts  of  major  groups  70  and  78 
of  the  SIC  Manual. 

Retail  Trade,  as  defined  in  the  SIC  Manual, 
and  as  covered  in  the  1958  Census  of  Business, 
includes  establishments  primarily  engaged  in  sell- 
ing merchandise  directly  to  personal,  household, 
and  farm  users.  Excluded  from  Retail  Trade 
are  places  of  business  operated  by  membership 
clubs  and  open  only  to  their  own  members  or 
personnel,  such  as  restaurants  and  bars  operated 
by  country  clubs,  school  cafeterias,  cafeterias 
operated  by  industrial  plants  for  their  employ- 
ees, establishments  operated  by  agencies  of  the 
Federal  Government  on  military  posts,  hospitals, 
etc. 

Data  for  nonstore  retailers— mail  order  houses, 
direct  selling  (house-to-house)  organizations,  and 
merchandise  vending  machine  operators— have  been 
excluded  from  the  tabulations  in  this  report,  but 
are  contained  in  other  publications  of  the  1958  Cen- 
sus of  Business,  such  as  the  Area  Report  Series. 

METHOD  OF  ENUMERATION 

For  purposes  of  coverage  in  the  1958  Census 
of  Business,  retail  establishments  were  divided 
into  two  categories— those  with  some  paid  employ- 
ment during  1958,  i.e.,  the  "employer"  universe, 
and  those  with  no  paid  employment  during  1958, 
i.e.,  the  "nonemployer"  universe.  The  method 
of  obtaining  census  information  for  these  two 
groups  is  described  below. 


Enumeration  of  "Employers."— Information  for 
establishments  in  this  part  of  the  retail  trade 
field  was  obtained  by  means  of  a  mail  canvass. 
Report  forms  were  mailed  to  all  business  firms 
included  in  the  active  records  of  the  Internal 
Revenue  Service  as  subject  to  payment  of  Fed- 
eral Insurance  Contributions  Act  (FICA)  taxes 
(i.e.,  employers  of  one  or  more  persons)  and 
which  were  classified  in  the  records  of  the  Bu- 
reau of  Old-Age  and  Survivors  Insurance  (BOASI) 
as  wholly  or  partially  engaged  in  retail,  whole- 
sale, manufacturing,  and  mineral  industries.  Also 
included  were  those  classified  in  major  groups 
70  (except  702  and  704),  72,  73,  75,  76,  78,  and 
79  of  the  service  industries  portion  of  the  SIC 
Manual,  and  in  public  warehousing,  SIC  major 
group  42,  except  421.  In  addition,  report  forms 
were  mailed  to  all  establishments  which  BOASI 
had  not  classified  by  kind  of  business  prior  to 
mailing  of  census  report  forms.  Each  estab- 
lishment was  mailed  a  report  form  appropriate 
to  its  BOASI  classification  (for  those  cases  for 
which  BOASI  classification  had  not  yet  been  es- 
tablished, a  general  purpose  form  was  used),  but 
its  census  classification  was  determined  by  re- 
plies   to  questions   on  the  census   report  form. 

Enumeration  of  "Nonemployers."— This  group 
was  defined  to  include  retail  businesses  other  than 
those  represented  in  the  active  FICA  records  of 
the  Internal  Revenue  Service.  Information  for 
this  group  of  establishments  was  derived  from 
the  1958  Federal  income  tax  returns.  Information 
was  compiled  from  only  one-half  of  these  cases 
and  census  results  for  this  group  were  estab- 
lished by  multiplying  such  findings  by  two.  The 
"nonemployer"  segment  of  retail  trade,  although 
made  up  of  a  large  number  of  establishments, 
accounted  for  less  than  10  percent  of  the  total 
retail  trade  volume. 

Included  in  this  segment  were  only  those  non- 
employer  establishments  which  reported  a  sales 
volume  of  $2,500  or  more  during  1958.  Non- 
employer  establishments  reporting  a  sales  vol- 
ume of  less  than  $2,500  were  not  included  in 
these  tabulations,  regardless  of  the  period  of 
time  they  were  operated  during  the  year. 

COMPARISON  OF  THE  1954  AND 
1958  CENSUSES 

In  all  major  respects,  the  1954  and  1958  Cen- 
suses were  conducted  under  similar  conditions 
and  procedures.     Strict  comparability  in  the  data 
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for   the  two  censuses  is  limited  by  the  following 
factors: 

1.  The  physical  area  of  a  number  of  urban 
places  in  the  1958  Census  is  not  the  same  as  it 
was  in  1954  because  of  annexations  and  other 
boundary  changes  which  have  occurred  since  the 
1954  Census.  This  factor  should  be  taken  into 
consideration  in  evaluating  changes  in  census 
findings  from  1954,  as  in  each  census  the  sta- 
tistics for  urban  places  are  in  accordance  with 
the  boundaries  for  those  places  in  the  census 
year. 

2.  Whereas  in  the  1954  Census,  "leased 
departments"  (businesses  operated  as  departments 
of  a  retail  business,  under  different  ownership) 
were  counted  as  separate  establishments  and 
separately  classified  by  kind  of  business,  in  the 
1958  Census  they  have  been  combined  with  the 
retail  business  in  which  located.  As  a  result, 
it  is  anticipated  that  the  count  of  establishments 
will  be  approximately  25,000  less  in  the  1958 
Census  than  would  have  been  the  case  if  the 
1954  Census  procedure  had  been  followed.  In 
addition,  there  will  be  some  redistribution  in 
the  data  among  the  various  kinds  of  business 
categories  (e.g.,  the  figures  for  a  leased  shoe 
department  located  in  a  department  store  which 
were  tabulated  in  the  "shoe  store"  kind  of  busi- 
ness in  1954  are  included  with  "department 
store"  figures  in  the  1958  Census).  Leased 
departments  in  the  1954  Census  reported  sales 
of  approximately  one  billion  dollars. 

3.  Revisions  made  in  the  1957  edition  of  the 
SIC  Manual  have  necessitated  the  following  changes 
in  establishment  classifications  used  in  the  1954 
Census; 

a.  Musical  instrument  stores  and  music 
and  record  shops  have  been  shifted  to  the  kind- 
of-business  group  "Furniture,  Home  Furnish- 
ings, Equipment  Stores"  from  the  groDp  "Other 
Retail  Stores." 

b.  Antique  stores  have  been  shifted  to 
the  group  "Other  Retail  Stores"  from  the  group 
"Furniture,  Home  Furnishings,  Equipment 
Stores." 

4.  Both  the  1954  ^d  1958  Censuses  ex- 
cluded those  businesses  with  no  paid  employment 
which  had  sales  volume  of  less  than  $2,500  in 
the  census  year.  To  the  extent  that  price  in- 
creases since  1954  resulted  in  increases  in  the 
dollar  volume  of  sales,  the  1958  Census  includes 
stores  with  a  lesser  physical  volume  of  business 
than  were  included  in  the  1954  Census.  While 
the  exact  magnitude  of  this  phenomenon  is  un- 
known, the  effect  on  total  volume  of  retail  sales 
undoubtedly  is  only  a  fraction  of  one  percent 
and  probably  has  little  effect  on  the  number  of 
stores  included  in  the  census. 


Both  the  1954  and  1958  Censuses  include  data 
for  some  "nonemployer"  establishments  in  the 
group  totals  but  not  in  the  detailed  kinds-of- 
business  totals  due  to  limitation  of  classification 
information  on  the  Federal  tax  returns.  In  the 
1954  data,  all  major  groups  (i.e.,  SIC  2  digit) 
included  some  such  establishments.  In  1958 
only  two  major  groups— SIC  53,  General  Mer- 
chandise Group,  and  SIC  56,  Apparel,  Accessory 
Stores— included  such  establishments.  In  neither 
census  was  it  found  feasible  to  classify  any 
"nonemployer"  establishments  as  "Ready-to-wear 
stores  (SIC  562)"  or  "Family  clothing  stores 
(SIC  565)"  and,  in  the  1954  Census,  it  similarly 
was  not  found  feasible  to  change  any  "nonemploy- 
er" establishment  as  "Men's,  boys' apparel  stores, 
custom  tailors  (SIC  561,  567)";  "furniture  stores 
(SIC  5712)";  or  "Other  home  furnishings  stores 
(SIC  5713-15,  5719)."  Such  stores  were  classi- 
fied only  at  the  major  group  level, 

EXPLANATION  OF  TERMS 

Establishments . —Census  of  Business  figures 
represent  a  summary  of  reports  for  individual  "es- 
tablishments" rather  than  "companies."  A  sep- 
arate report  was  obtained  for  each  location  where 
business  was  conducted,  including  each  location 
of  multiunlt  organizations.  Each  report  was 
tabulated  in  accordance  with  the  physical  location 
at  which  the  business  was  conducted. 

Where  two  or  more  activities  were  carried  on 
at  a  single  location  under  a  single  ownership, 
all  activities  generally  were  grouped  together  as 
a  single  establishment,  and  the  entire  establish- 
ment was  classified  on  the  basis  of  its  major 
activity,  with  all  data  for  it  included  in  that  clas- 
sification. However,  in  cases  where  distinct 
and  separate  economic  activities,  for  which  dif- 
ferent industry  classification  codes  were  appro- 
priate, were  conducted  under  the  same  ownership 
at  a  single  location,  and  where  conditions  pre- 
scribed by  the  SIC  Manual  for  recognizing  the 
existence  of  more  than  one  establishment  were 
met,  separate  establishment  reports  for  each  of 
the  different  activities  were  reported  in  the  cen- 
suses. 

In  the  case  of  leased  departments,  i.e.,  where 
separately  owned  businesses  are  operated  as  de- 
partments of  a  retail  business  under  another 
ownership  (e.g.,  a  separately  owned  shoe  depart- 
ment store)  only  a  single  establishment,  cotribin- 
ing  leased  departments  with  the  retail  establish- 
ment in  which  they  are  located,  is  recognized 
for  1958  Census  purposes. 

The  "number  of  establishments"  shown  in  this 
report  is  the  number  in  business  at  the  end  of 
the  census  year. 

Sales.  — Sales  include  the  total  of  merchandise 
sold,    and  receipts  from  repairs  and  from  other 
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services  to  customers,  whether  or  not  payment 
was  received  in  1958.  Sales  are  normally  re- 
corded net  of  deductions  for  refunds  and  allow- 
ances for  merchandise  returned  by  customers. 
Total  sales  exclude  amounts  other  than  those  re- 
ceived from  customers,  such  as  income  from  in- 
vestments, rental  of  real  estate,  etc.  They  in- 
clude the  amount  of  local  and  State  sales  taxes 
and  Federal  excise  taxes  which  are  collected 
by  the  store  directly  from  customers  and  paid 
directly  by  the  store  to  a  local,  State,  or  Fed- 
eral taxing  agency.  Gasoline,  liquor,  tobacco, 
and  other  excise  taxes  which  are  paid  by  the  manu- 
facturer or  wholesaler  and  passed  along  to  the 
retailer  also  are  included. 

The  sales  figures,  therefore,  represent  total 
sales  and  receipts  of  all  establishments  primari- 
ly engaged  in  retail  trade.  They  do  not  include 
retail  sales  made  by  manufacturers,  wholesalers, 
service  establishments,  and  other  businesses  whose 
primary  activity  is  other  than  retail  trade.  They 
do,  however,  include  receipts  other  than  from  the 
sale  of  merchandise  at  retail  (e.g.,  service  re- 
ceipts, sales  to  industrial  users,  sales  to  other 
retailers,  etc.)  by  establishments  primarily  en- 
gaged in  retail  trade.  Although  the  count  of  es- 
tablishments as  tabulated  in  this  report  repre- 
sents the  number  in  business  at  the  end  of  the 
year,  the  sales  figures  include  sales  of  all  es- 
tablishments in  business  at  any  time  during  the 
year. 

Payroll,  entire  year.— Payroll  includes  salaries, 
wages,  commissions,  bonuses,  vacation  allowances, 
and  the  value  of  payments  in  kind  (such  as  free 
meals,  lodgings,  etc.)  paid  during  the  year  to 
all  employees.  Gratuities  received  by  employees 
from  patrons  are  not  included.  For  corporations, 
it  includes  amounts  paid  to  officers  and  execu- 
tives; it  does  not  include  compensation  of  pro- 
prietors or  of  partners  of  unincorporated  busi- 
nesses. Payroll  is  reported  before  deductions 
for  Social  Security,  income  tax,  insurance  dues, 
etc. 

Payroll— workweek  ended  nearest  November 
15.— This  item  consistsof  payroll,  as  defined  above, 
which  was  paid  to  persons  on  the  payroll  in  the 
pay  period  ended  nearest  November  15,  1958. 
Establishments  whose  payroll  period  was  other 
than  a  week  were  requested  to  adjust  the  fig- 
ures to  a  weekly  basis. 

Paid  employees— workweek  ended  nearest  No- 
vember 15.  — Paid  employees  consist  of  the  num- 
ber  of  employees,  including  salaried  officers  and 
executives  of  corporations,  who  were  on  the  pay- 
roll for  the  workweek  ended  nearest  November 
15,  but  not  proprietors  or  partners  of  unincorpo- 
rated businesses. 


"Full  workweek"  employees.— "Full  workweek" 
employees  includes  employees,  whether  regular  or 
seasonal,  who,  for  the  specified  pay  period,  were 
paid  for  working  at  least  the  number  of  hours 
typically  worked  in  a  week  by  employees  of  the 
reporting  establishment.  All  other  employees 
paid  during  that  workweek  were  reported  as  part- 
workweek  employees. 

KIND- OF -BUSINESS  CLASSIFICATIONS 

Establishments  covered  by  the  1958  Census  were 
assigned  a  kind-of-business  classification  in  ac- 
cordance with  the  provisions  of  the  1957  edition 
of  the  SIC  Manual.  It  should  be  noted  that  kind- 
of-business  classifications  are  not  interchange- 
able with  commodity  classifications.  Most  busi- 
nesses sell  a  number  of  kinds  of  commodities. 
The  kind-of-business  code  assigned  generally 
reflects  either  the  individual  commodity  or  com- 
modity group  which  is  the  primary  source  of  the 
establishment's  receipts  or  some  mixture  of  differ- 
ent commodities  which  characterize  the  estab- 
lishment's business.  Thus,  the  classification  of 
establishments  by  kind  of  business  generally  does 
not  make  it  possible  to  determine  either  the  num- 
ber of  establishments  handling  a  particular  com- 
modity or  the  sales  of  that  commodity.  For 
example,  the  "food  group"  classification  excludes 
stores  selling  some  food  if  the  sale  of  food  is 
not  the  primary  source  of  receipts;  moreover, 
even  though  stores  are  classified  as  "food  stores" 
some  of  their  receipts  may  be  derived  from  the  sale 
of  nonfood  products. 

As  noted  in  the  section  on  "Method  of  Enu- 
meration," the  1958  Census  findings  are  based 
on  reports  from  two  different  sources.  "Em- 
ployer" establishments  were  canvassed  by  mail 
and  were  required  to  complete  report  forms 
especially  designed  for  this  census.  "Nonem- 
ployer"  establishments,  however,  were  included 
in  the  census  on  the  basis  of  information  sup- 
plied on  the  1958  Federal  income  tax  report. 
Because  of  the  nature  of  the  information  avail- 
able on  the  tax  form,  the  kind-of-business  classi- 
fications based  on  that  form  represent  primarily 
"self-designation."  In  some  cases  this  informa- 
tion was  adequate  for  classification  at  the  kind- 
of-business  group  level  but  not  for  detailed  kinds 
of  business.  (See  "Comparisons  of  the  1954 
and  1958  Censuses,"  above.) 

The  classifications  based  on  the  census  forms, 
on  the  other  hand,  reflect  the  information  on  the 
commodity  "composition"  of  the  establishment  as 
revealed  by  the  census  classification  inquiries. 
The  effect  of  the  two  different  sources  on  uni- 
formity of  classification,  as  reflected  in  the 
measurement  of  dollar  volume  of  sales  is  minor. 
In  total,  the  "  nonemployer"  establishments  ac- 
count  for   less    than    10   percent   of   retail   sales 
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and,  in  most  cases,  it  is  likely  that  the  "self- 
designated"  classification  would  be  consistent  with 
that  derived  from  more  comprehensive  information. 

The  data  in  this  report  for  two  major  SIC 
groups,  55  and  59,  have  been  subdivided,  making 
it  necessary  to  arrive  at  SIC  major  group  totals 
by  addition  (see  description  below  for  these  major 
groups).  In  addition,  data  for  that  part  of  SIC 
group  53  which  relates  to  nonstore  retailers 
are  not  included  in  this  report. 

Lumber,  Building  Materials,  Hardware,  Farm 
Equipment  Dealers  (SIC  Major  Group  52) 

Establishments  primarily  selling  luinber,  build- 
ing materials,  the  basic  lines  of  hardware,  paint, 
wallpaper,  glass,  electrical  supplies,  roofing  ma- 
terials, and  other  supplies  and  equipment  forborne 
construction.  Establishments  primarily  selling 
'  farm  equipment  are  also  included.  Establishments 
in  this  group  sell  to  contractors  as  well  as  to 
the  general  public. 

Hardware  stores  (SIC  5251).—  Establishments 
I  primarily  selling  a  number  of  basic  hardware 
lines,  such  as  tools,  builders'  hardware,  paint 
and  glass,  housewares  and  household  appliances, 
cutlery,  and  roofing  materials.  These  establish- 
ments may  also  sell  farm  implements. 

I  General  Merchandise  Group  (SIC  Major  Group  53, 

Except  For  "Nonstore  Retailers") 

This  group  includes  all  establishments  within 
SIC  major  group  53— "General  Merchandise"  ex- 

II  cept  for  "nonstore"  establishments. 

The  data   for   establishments   in   this  group  in 

the   1958   Census   of  Business  as  compared  with 

the  1954  Census  of  Business  are  affected  by  the 

treatment  in  1958,  of  leased  departments  as  parts 

|i    of  the  establishment  within  which   they  operate 

'     rather    than    as    separate  establishments.      The 

data    for    department    stores   are   most   affected 

I     by  this  change. 

1        Department  stores   (SIC   531).— Establishments 
I    normally   employing  25   or  more  people  and  en- 
gaged in   selling   some  items  in  each  of  the  fol- 
lowing lines  of  merchandise: 

1.  Furniture,  home  furnishings,  appliances, 
radio  and  TV  sets 

2.  A  general  line  of  apparel  for  the  family 

3.  Household  linen  and  dry  goods 

I 

An  establishment  with  total  sales  of  less  than 
$5,000,000,    in  which   sales   of  any   one  of  these 
!    groupings    is    greater    than   80%  of  total  sales, 
is  not  classified  as  a  department  store. 

An  establishment  with  total  sales  of  $5,000,000 
or  more  is  classified  as  a  department  store 
even    if    sales    of  one  of  the  groups   described 


above  is  more  than  80%  of  total  sales,  provided 
that  the  combined  sales  of  the  other  two  groups 
is  $500,000  or  more.  Relatively  few  stores 
are  included  in  this  classification  as  a  result 
of  this  special  rule  and  most  of  those  which  are 
would  otherwise  have  been  classified  in  the  ap- 
parel group  (SIC  major  group  56). 

Limited  price  variety  stores  (SIC  533).— Es- 
tablishments  primarily  selling  a  variety  of  mer- 
chandise in  the  low  and  popular  price  ranges, 
such  as  stationery,  gift  items,  women's  acces- 
sories, toilet  articles,  light  hardware,  toys,  house- 
wares, confectionery.  These  establishments  fre- 
quently are  known  as  "5  and.  10  cent"  stores 
and  "5  centd  to  a  dollar"  stores,  although  mer- 
chandise is  usually  sold  outside  these  price  ranges. 

Classification  of  all  stores  in  this  category 
is  primarily  based  on  self- designation  by  the  store 
operators.  The  self-designation  was  supplemented 
by  the  addition  to  the  1958  Census  report  form 
of  a  question  on  food  sales,  the  answers  to  which 
resulted  in  removing  from  this  category  a  sig- 
nificant number  of  smaller  establishments  included 
under  this  heading  in  the  1954  tabulations. 

Food  Stores  (SIC  Major  Group  54) 

Establishments  primarily  selling  food  for  home 
preparation  and  consumption.  Establishments  pri- 
marily selling  prepared  food  and  drinks  for  con- 
sumption on  their  own  premises  are  classified 
as  "Eating  and  Drinking  Places"  (SIC  major 
group  58),  and  stores  primarily  engaged  in  selling 
packaged  beers  and  liquors  are  classified  sepa- 
rately as  "liquor  stores." 

Automotive  Dealers  (SIC  Major  Group  55, 
Except  554) 

NOTE:  This  group  does  not  include  estab- 
lishments primarily  engaged  in  selling  trucks 
and  motorized  industrial  equipment.  Such  es- 
tablishments are  included  in  the  Wholesale  Trade 
portion  of  the  Census  of  Business. 

Passenger  car  dealers,  franchised  and  non- 
franchised  (SIC  551,  552).— Establishments  pri- 
marily selling  new  automobiles,  or  new  and  used 
automobiles  and  trucks.  These  establishments 
frequently  operate  repair  shops  and  used  car 
lots  and  may  carry  stocks  of  replacement  parts, 
tires,  batteries,  and  automotive  accessories.  Used 
car  lots  and  repair  shops  operated  by  franchised 
dealers  are  not  recognized  as  separate  estab- 
lishments. Data  for  such  operations  are  con- 
solidated in  this  category  with  other  data  for 
franchised  passenger  car  dealers.  Establish- 
ments primarily  selling  used  cars  and  trucks  and 
not  holding  a  franchise  for  the  sale  of  new  pas- 
senger cars  are  also  included. 
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Tire,  battery,  accessory  dealers  (SIC  553).— 
Establishments  primarily  selling  new  automobile 
tires,  batteries,  automobile  seat  covers,  and  auto- 
mobile parts  and  accessories.  Establishments 
primarily  selling  used  merchandise  in  these  cate- 
gories are  classified  as  "secondhand  stores," 
(SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

Establishments  primarily  selling  gasoline  and 
other  automotive  petroleum  products.  Establish- 
ments called  garages  but  deriving  the  larger 
part  of  receipts  from  gasoline  and  oil  sales 
are  included. 

Apparel,  Accessory  Stores  (SIC  Major  Group  56) 

Establishments  in  this  group  are  primarily 
engaged  in  selling  clothing  of  all  kinds  and  re- 
lated articles  for  personal  wear  and  adornment. 
Not  included  in  this  group  are  the  establish- 
ments which  meet  the  criteria  for  department 
stores  or  general  merchandise  stores  (SIC  531 
and  part  of  5392),  even  though  most  of  their 
receipts  are  from  the  sale  of  apparel  and  ap- 
parel accessories. 

Men's,  boys'  apparel  stores,  custom  tailors  (SIC 
561  and  5671).- -Establishments  primarily  engaged 
in  selling  men's  and  boys'  outerwear  and  furnish- 
ings such  as  shirts,  hats,  underwear,  hosiery, 
etc.  Also  included  are  establishments  primari- 
ly engaged  in  the  making  and  selling  of  outer- 
wear to  individual  order  from  stocks  of  material 
carried  in  their  inventory. 

Women's  clothing,  specialty  stores  (SIC  562, 
563,  568).— Establishments  primarily  selling  wom- 
en's apparel  and  apparel  accessories  of  all  types, 
including  women's  ready-to-wear  stores,  furriers, 
and  the  various  specialty  shops. 

Women's  ready-to-wear  stores  (SIC  562).— 
Establishments  primarily  selling  women's  and 
girls'  apparel.  Establishments  are  included  in 
this  category  provided  (1)  their  sales  of  all  types 
of  apparel  (except  as  noted  in  the  definition  for 
general  merchandise  group  stores)  account  for 
80%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
en's and  girls'  apparel  are  3  or  more  times  the 
sales  of  all  men's  and  boys'  apparel,  and  (3) 
sales  of  women's  and  girls'  coats,  suits,  and  dress- 
es are  at  least  one- third  of  sales  of  all  women's 
and  girls'  apparel.  Establishments  primarily 
selling  garments  made  to  customer  order  are  clas- 
sified as  custom  tailors  (SIC  567). 

Family  clothing  stores  (SIC  565).— Establish- 
ments  primarily  selling  clothing,  furnishings,  and 
accessories  for  men,  women,  and  children,  with- 
out specializing  in  any  one  line.  Establishments 
are  included  in  this  category  provided  (l)their 
sales   of  all  types  of  apparel  (except  as  noted  in 


the  definition  for  general  merchandise  group  stores) 
account  for  80%  or  more  of  their  total  sales, 
(2)  sales  of  all  women's  and  girls'  apparel  items 
are  not  more  than  3  times  the  sales  of  all  men's 
and  boys'  items,  and  (3)  the  sales  of  all  men's 
and  boys'  apparel  items  are  not  more  than  3 
times  the  sales  of  all  women's  and  girls'  apparel 
items. 

Shoe  stores  (SIC  566).— Establishments  primarily 
selling  shoes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  family  shoe  stores;  and  chil- 
dren's, juveniles'  shoe  stores. 

Furniture,  Horhe  Furnishings,  Equipment  Stores 
(SIC  Major  Group  57) 

Establishments  primarily  selling  merchandise 
used  in  furnishing  the  home,  such  as  furniture, 
floor  coverings,  draperies,  glass  and  chinaware, 
domestic  stoves,  refrigerators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radio 
and  TV  sets.  Also  included  are  musical  instru- 
ment stores  and  music  and  record  shops,  kinds 
of  business  which  in  the  1954  Census  of  Busi- 
ness were  included  in  the  group  "Other  Retail 
Stores."  Antique  stores,  which  in  the  1954  Census 
were  included  in  this  group  are  now  included  with 
"Other  Retail  Stores." 

Furniture  stores  (SIC  5712).— Establishments 
primarily  selling  household  furniture,  mattresses, 
springs,  and  other  sleep  equipment.  Also  included 
in  this  classification  are  establishments  selling 
household  appliances,  record  players,  and  radio 
and  TV  sets,  provided  the  receipts  from  sales 
of  furniture  and  sleep  equipment  exceed  those 
from  sales  of  the  other  commodity  lines  named. 

Other  home  furnishings  stores  (SIC  571  except 
57 12 ) . — Establishments  primarily  selling  home  fur- 
nishings  other  than  household  furniture,  mat- 
tresses, springs,  and  other  sleep  equipment.  In- 
cluded are  stores  primarily  engaged  in  selling 
such  lines  of  home  furnishings  as  floor  coverings; 
drapery,  curtains,  slip  covers,  upholstery  materi- 
als; china,  glassware,  metalware;  lamps  and  lamp- 
shades, blinds  and  window  shades;  etc. 

Household  appliances,  radio,  TV  stores  (SIC 
572  and  5732).— Establishments  primarily  engaged 
in  selling  household  appliances  (such  as  electric  and 
gas  refrigerators,  stoves,  vacuum  cleaners,  wash- 
ing machines  and  dryers,  freezers,  electric  irons, 
percolators,  hot  plates,  etc.)  and  radios,  television 
sets,  and  record  players.  The  retail  establishments 
(primarily  engaged  in  the  sale  of  electric  and  gas 
appliances  for  household  use)  operated  by  public 
utility  firms  are  included  in  this  category. 

Music  stores  (SIC  5733).— Establishments  pri- 
marily  selling  musical  instruments  such  as  organs, 
pianos,  horn?,  stringed  instruments,  drums,  xylo- 
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phones,  etc.    Also  those  establishments  primarily 
selling  phonograph  records  and  albums. 

Eating  Places  (SIC  5812) 

Establishments  primarily  engaged  in  selling 
prepared  foods  and  drinks  for  consumption  on  their 
own  premises. 

Drinking  Places  (SIC  5813) 

Establishments  primarily  engaged  in  selling 
drinks,  such  as  beer,  ale,  wine,  liquor,  and  other 
alcoholic  beverages  for  consumption  on  their  own 
premises. 

Drug   Stores,  Proprietary   Stores  (SIC  591) 

Establishments  which  sell  prescriptions,  drugs, 
or  proprietary  medicines  in  combination  with  lines 
such  as  cosmetics,  toiletries,  tobacco,  magazines 
and  books,  and  novelty  merchandise.  Those  stores 
which  sell  prescriptions  are  classified  as  drug 
stores,    the    remainder    as    proprietary    stores. 

Other   Retail   Stores    (SIC  Major  Group  59, 
Except  SIC  591) 

Liquor  stores  (SIC  592),  also  government -oper- 
ated liquor  stores  (SIC  Major  Group  92  and  93).— 
Establishments  primarily  selling  packaged  alco- 
holic beverages  such  as  ale,  beer,  wine,  and  whisky 
for  consumption  off  the  premises.  Liquor  stores 
operated  by  States,  counties,  and  municipalities 
are  included.  Stores  primarily  selling  prepared 
drinks  for  consumption  on  the  premises  are  not 
included  in  this  category  but  are  classified  with 
drinking  places  (SIC  5813). 

Book  stores  (SIC  5942).— Establishments  pri- 
marily selling  new  books  and  periodicals. 

Stationery  stores  (SIC  5943).  —  Establishments 
primarily  selling  stationery  items,  such  as  writing 


paper,  tablets,  accounting  forms,  legal  forms, 
greeting  cards,  post  cards,  and  school  and  office 
supplies. 

Sporting  goods  stores  (SIC  5952).  — Establish- 
ments primarily  selling  a  general  or-specialized 
line  of  sporting  goods  and  equipment  for  hunting, 
camping,  fishing,  skiing,  riding,  tennis,  golf,  and 
other  sports,  and  gymnasium  and  playground  equip- 
ment. 

Bicycle  shops  (SIC  5953) ■  — Establishments  pri- 
marily selling  bicycles  and  bicycle  parts  and 
accessories. 

Jewelry  stores  (SIC  597).— Establishments  pri- 
marily  selling  any  combination  of  the  lines  of 
jewelry,  such  as  diamonds  and  other  precious 
stones;  rings,  bracelets  and  brooches;  sterling  and 
plated  silverware;  and  watches  and  clocks. 

Florists  (SIC  5992).— Establishments  primarily 
selling  cut  flowers  and  growing  plants .  Greenhouses 
and  nurseries  are  not  included  in  the  Census  of 
Business. 


DATA   FOR  MAJOR  RETAIL  CENTERS 

Due  to  the  relatively  small  number  of  establish- 
ments in  the  Major  Retail  Centers,  sales  figures 
are  shown  only  for-- 


3. 


Retail  stores,  total. 

Convenience  goods  stores,  i.e..  Food  stores 
(SIC  54),  Eating  and  drinking  places  (SIC  58), 
and  Drug,  proprietary  stores  (SIC  591). 
Shopping  goods  stores,  i.e.,  General  mer- 
chandise stores  (SIC  53  pt.).  Apparel, 
accessory  stores  (SIC  56),  and  Furniture, 
home  furnishings,  equipment  stores  (SIC  57). 
All   other   retail  stores  (SIC  52, 55,  599). 


BUREAU  OF  THE  CENSUS  CURRENT  BUSINESS  REPORTS 


Reports  are  Issued  monthly  showing  national  and  regional  estimates,  by  kind  of  business,  of  the  dollar  volume 
of  retail  sales,  and  of  trends  In  selected  standard  metropolitan  statistical  areas.  Monthly  reports  also 
are  issued  providing  national  dollar  volume  estimates  of  wholesalers '  sales  by  kind  of  business  as  well  as 
sales  and  inventory  trends  and  stock-sales  ratios  by  kind  of  business  and  by  geographic  division.  Other 
current  business  reports  Include  the  seasonal  Canned  Food  Report  and  the  quarterly  press  release  on  Green 
Coffee  Inventories  and  Roastlngs. 


CURRENT  RETAIL  TRADE 


ADVANCE  RETAIL  SALES  REPORT 

Issued  on  the  10th  of  the  month  following  the  month 
covered.  Advance  monthly  estimates  of  retail  dollar 
sales  volume  in  the  United  States,  for  major 
kind-of-b\isiness  groups  and  for  all  kinds  of  b\isi- 
ness  combined,  collected  from  a  siibsample  of  the 
Census  Bureau's  retail  trade  reporting  panel.  In- 
formation for  previous  months  is  shown  both  unad- 
justed and  adjusted  for  seasonal  and  trading  day 
differences.   (Year's  subscription,  $1.00) 


MONTHLY  RETAIL  TRADE  REPORT 

Estimated  monthly  dollar  sales  volume  (with  compari- 
sons for  previous  months)  of  all  retail  stores  and 
of  those  organizations  operating  11  or  more  retail 
stores — United  States  by  kind  of  b\:siness .  Also 
estimated  monthly  sales  of  stores  of  organizations 
operating  1  to  10  retail  stores — Cens-us  regions  by 
kind  of  business;  weekly  sales  during  current  month 
of  grocery  store  firms  operating  11  or  more  retail 
stores;  and  percentage  changes  in  sales  of  stores  of 
organizations  operating  1  to  10  stores--selected 
standard  metropolitan  statistical  areas,  all  kinds 
of  retail  business  combined.  (Year's  subscription, 
including  Annual  Retail  Trade  Report,  $1.00) 


ANNUAL  RETAIL  TRADE  REPORT 

Estimates  of  sales  of  all  retail  stores  and  those  of 
organizations  operating  11  or  more  retail  stores. 
United  States  and  Census  regions,  by  kind  of  busi- 
ness. Year-end  merchandise  Inventories,  sales- 
inventory  ratios,  and  accounts  receivable  balances 
held  by  retailers,  by  kind  of  business,  United 
States.  (Included  with  subscription  to  Monthly 
Retail  Trade  Report  -See  above.) 


CURRENT  WHOLESALE  TRADE 


MONTHLY  WHOLESALE  TRADE  REPORT 

Sales  and  inventory  trends  and  stock-sales  ratios  of 
merchant  wholesalers  are  shown  for  about  45  kinds  of 
business  at  the  United  States  level  and  for  about  14- 
kinds  of  business  by  geographic  division.  Percent 
change  in  sales  and  inventories,  from  preceding 
month  and  from  same  month  preceding  year,  and  sales 
for  year-to-date  from  preceding  year-to-date  period. 
Stock-sales  ratios,  current  month,  preceding  month, 
and  same  month  preceding  year.  Monthly  estimates  of 
dollar  sales  volume  are  included  for  most  kinds  of 
business.   (Year's  subscription  $1.00) 


OTHER  CURRENT  BUSINESS  REPORTS 

CANNED  FOOD  REPORT 

Total  stocks  of  canners  and  wholesale  distributors,. 
including  warehouses  of  retail  multlunit  organiza- 
tions, of  specified  canned  foods  (vegetables,  fruits, 
juices,  fish),  32  items  as  of  January  1.  Total  ac- 
tual cases,  all  sizes  combined;  for  January  1,  sizes 
number  10  or  larger  (institutional  sizes)  are  shown 
separately.  Current  and  comparable  previous  year 
information.  Canners'  stock,  supplied  by  canners' 
associations,  shown  as  available.  Also  canners' 
carryover,  pack,  and  total  supply  from  beginning  of 
season,  and  total  supply  for  two  previous  seasons. 
Reports  issued  as  of  January  1,  April  1,  June  1, 
July  1,  and  November  1.  (Season's  subscription,  5 
reports,  $.50) 


GREEN  COFFEE  INVENTORIES  AND  ROASTINGS 

Estimates  of  green  coffee  inventories  held  by 
roasters,  importers,  and  dealers,  as  of  the  end  of 
each  quarter,  roastlngs  and  iai)orts  of  green  coffee, 
as  well  as  the  amount  of  green  coffee  roasted  for 
soluble  use,  during  each  quarter,  comparable  data 
for  previous  years.  (Quarterly  press  release,  free) 


For  order  forms  or  further  Information  on  any  Current  Business  Report  series,  consult  >.l:e  nearest 
Department  of  Commerce  Field  Office  or  wi-lte  to  the  Bureau  of  the  Census,  Washington  25,  D.  C. 


PUBLICATION  PLAN  FOR  THE  1958  CENSUS  OF  BUSINESS 


The  1958  Census  of  Business  consists  of  three  major  trade 
segments— retail  trade,  wholesale  trade,  and  selected  service 
trades.  The  final  results  of  the  1958 Census  are  published  in 
the  form  of  separate  report  series  for  each  of  these  trade 
segments  and  a  separate  report  for  public  warehouses.  TTiese 
report  series  will  supersede  the  preliminary  reports. 

The  1958  Business  Census  report  series  for  retail  trade, 
wholesale  trade,  and  selected  services  will  consist  of  two 
parts— (1)  Area  Reports,  and  (2)  Subject  Reports.  For  re- 
tail trade  and  hotels  and  motion  picture  theaters,  a  third 
series  of  reports  relating  to  the  Central  Business  Districts 
of  large  metropolitan  centers  will  also  be  issued. 

Subsequent  to  the  issuance  of  final  reports,  findings  of  the 
1958  Census  will  be  consolidated  and  issued  as  Census  vol- 
umes. Announcements  concerning  the  report  series  and  the 
volumes  may  be  obtained  by  writing  to  the  Bureau  of  the  Cen- 
sus, Washington  25,  D.  C. 

The  above  report  series  do  not  cover  Puerto  Rico,  results 
for  which  will  be  issued  separately. 

THE  RETAIL  TRADE  REPORT  SERIES 

Following  are  brief  descriptions  of  the  report  series  for 
retail  trade: 

Area  Reports 

A  separate  report  for  each  State,  the  District  of  Columbia, 
Alaska,  Hawaii,  Virgin  Islands,  Guam,  and  continental  United 
States  showing,  by  kind  of  business,  data  on  number  of  es- 
tablishments, sales  for  the  year,  payroll  for  the  year,  pay- 
roll and  number  of  paid  employees  for  the  workweek  ended 
nearest  November  15,  1958,  and  number  of  proprietors.  De- 
tailed kind-of-business  data  are  provided  for  the  State,  for 
each  standard  metropolitan  statistical  area,  for  each  large 
county,  and  for  each  large  city.  In  addition,  data  for  less 
detailed  kind-of-business  groupings  are  shown  for  all  coun- 
ties and  for  each  city  of  2,500  or  more  inhabitants.  The  re- 
ports for  the  New  England  States  will  also  include  data  for 
those  towns  which  in  the  latest  Census  had  an  urban  concen- 
tration of  2,500  or  more  inhabitants  as  well  as  all  those  with 


a  total  population  of  10,000  or  more.  The  Pennsylvania  and 
New  Jersey  reports  provide  data  for  townships  and  towns 
having  a  population  of  10,000  or  more  at  the  latest  Census. 
The  number  of  kinds  of  business  for  which  figures  are  pub- 
lished will  vary  according  to  the  number  of  establishments 
in  the  area. 

Subject  Reports 

These  reports  provide  data  for  such  subjects  as  sales-size 
of  establishment,  employment-size  of  establishment,  legal 
form  of  organization,  and  single  units  and  multiunits  as  well 
as  for  a  number  of  special  subjects  applicable  to  particular 
trades  or  groups  of  trades.  They  will  include  detailed  sta- 
tistics by  kind  of  business  for  the  United  States  as  a  whole 
and  for  standard  metrojMlitan  statistical  areas  and  States, 
with  cross -classification  by  related  subjects. 

Trade  Reports 

This  series  assembles  data  for  a  particular  trade  or  group 
of  related  trades.  The  data  for  the  most  part  are  assembled 
from  the  area  and  subject  reports.  The  trades  covered  in  a 
specific  trade  report  are  not  limited  to  those  in  a  specific 
industry  division,  such  as  retail  trade,  but  may  include  trades 
in  any  of  the  industry  divisions  covered  by  the  1958  Census  of 
Business. 

Centred  Business  District  Reports 

A  report  will  be  provided  for  each  of  a  number  of  large 
metropolitan  cities,  with  data  presented  by  kind  of  business. 
Includes  general  statistics  (establishments,  sales,  and  annual 
payroll)  by  kind  of  business  for  the  central  business  district, 
the  central  city,  the  central  city  exclusive  of  the  central 
business  district,  the  standard  metropolitan  statistical  area, 
and  the  standard  metropolitan  statistical  area  exclusive  of 
the  central  business  district.  In  addition,  for  a  number  of 
the  larger  metropolitan  areas,  statistics  are  published  for 
major  business  centers  outside  the  central  business  district. 
Although  these  reports  are  designed  primarily  to  present  in- 
formation for  retail  trade,  they  will  also  include  data  for 
two  service  businesses  hotels  and  motion  picture  theaters. 
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PLANS  FOR  1958  CENSUS  OF  BUSINESS  VOLUMES 

Volume  I.  RETAIL  TRADE,  SUMMARY  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters, 
presenting  statistics  by  kind  of  business  and  geographic 
areas,  for  such  subjects  as  sales -size  of  establishments, 
single  units  and  multiunits,  employmeiit-size  of  establish- 
ments, and  legal  form  of  organization.  This  volume  will 
incorporate  the  subject  report  series  BC58-RS. 

Volume  II.  RETAIL  TRADE,  AREA  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business,  for  counties,  cities,  ^nd  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
retail  establishments  in  the  area.  Data  for  selected  towns 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-RA. 

Volume  m.  WHOLESALE  TRADE,  SUMMARY  STATIS- 
TICS— A  United  States  summary  chapter  and  separate 
chapters,  presenting  statistics  by  kind  of  business  and 
geographic  areas,  for  such  subjects  as  size  of  wholesale 
establishments,  receivables  amd  bad  debt  losses,  sales  by 
class  of  customer,  commodity  line  sales,  legal  form  of 
organization,  and  petroleum  bulk  stations.  This  volume 
will  incorporate  the  subject  report  series  BC58-WS. 

Volume  IV.  .WHOLESALE  TRADE,  AREA  STATISTICS— 
A  United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands,  Statistics  will  be  presented 
by  kind  of  business  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
wholesale  establishments  in  the  area.  Data  for  selected 
towns  and  townships  in  New  England,  New  Jersey,  arid 
Pennsylvania  will  also  be  included.  This  volume  will  in- 
corporate the  area  report  series  BC58-WA. 

Volume  V.  SELECTED  SERVICE  TRADES,  SUMMARY 
STATISTICS— A  United  States  summary  chapter  and  sepa- 
rate chapters,  presenting  statistics  by  kind  of  business  and 
geographic  areas,  for  such  subjects  as  receipts -si«e  o£ 
establishments,  employment -size  of  establishments,  legal 
form  of  organization,  single  units  and  multiiinits,  laundries 
and  cleaning  plants,  motion  pictures,  and  hotels  and  motels. 
This  volume  will  incorporate  the  subject  report  series 
BC58-SS. 

Volume  VI.  SELECTED  SERVICE  TRADES,  AREA  STA- 
TISTICS—A United  States  summary  chapter  and  separate 
chapters  for  each  State,  the  District  of  Columbia,  Alaska, 
Guam,  Hawaii,  and  the  Virgin  Islands.  Statistics  are  pre- 
sented by  kind  of  business  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordemce  with  the  number  of 
service  establishments  in  the  area.  Data  for  selected  towns 
and  townships  in  New  Englaind,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-SA. 
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PREFACE 


AUTHORITY  AND  SCOPE 

The  1958  Census  of  Business  along  with  the  1958  Censuses 
of  Manufactures  and  Mineral  Industries  was  required  by  law 
under  13  U.S.C.,  sections  131  and  224.  These  censuses  covered 
businesses  operated  in  the  continental  United  States,  Alaska, 
Hawaii,  Guam,  and  the  Virgin  Islands.  A  separate  Census  of 
Business  and  Manufactures  for  1958  was  also  conducted  in 
Puerto    Rico    Jointly    with    the  Conamonwealth  Government. 

The  1958  Census  of  Business  covered  retail  trade,  wholesale 
trade,  selected  services,  and  public  warehousing.  This  report 
provides  findings  for  retail  stores  in  selected  central  business 
districts  and  in  major  retail  centers;  and  for  hotels  and  motion 
picture  theaters  in  the  selected  central  business  districts. 

AREAS  COVERED 

Each  of  the  reports  in  this  series  covers  a  separate  standard 
metropolitan  statistical  area  and  includes  data  for  the  central 
business  district  (or  central  business  districts)  in  the  specified 
standard  metropolitan  statistical  area,  as  well  as  for  each  Cen- 
sus-delineated major  retail  center  (MRC)  located  in  the  same 
standard  metropolitan  statistical  area  (SMSA).  The  number  of 
MRC's  for  which  data  are  shown  in  a  single  SMSA  vary  from 
none  to  about  two  dozen.  The  entire  series  of  reports  covers 
97  SMSA's,  and  provides  data  for  109  CBD's  and  some  500 
MRC's. 

DEUNEATION  OF  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

Because  nany  large  cities  had  no  officially  defined  area 
representing  their  "Central  Business  District,  "itwas  necessary 
for  the  Bureau  of  the  Census  prior  to  the  1954  Census  of 
Business  to  arrange  for  the  delineation  of  such  districts  before 
a  program  to  tabulate  Census  data  for  them  could  be  imple- 
mented. The  delineation  of  central  business  districts  was  ac- 
complished with  the  cooperation  of  the  Census  Tract  Committees 
in  the  large  cities  included  in  the  central  business  district  (CBD) 
program.  In  their  work  on  the  CBD's  the  Census  Tract  Com- 
mittees obtained  the  representation  of  a  variety  of  local 
interests,  such  as  business  firms  andassociations,  newspapers, 
planning  agencies,  welfare  organizations,  local  governmental 
bodies,  etc.  Central  business  districts  have  been  delineated  only 
in  those  cities  of  100,000  or  more  inhabitants  (according  to  the 
1950  Census  of  Population  or  a  subsequent  special  census  prior 
to  1959)  in  which  there  was  a  local  Census  Tract  Committee 
recommendation  for  such  an  area  in  response  to  an  inquiry  from 
the  Census  Bureau. 

The  objective  of  the  CBD  program  was  stated,  as  follows,  in 
a  letter  from  the  Director  of  the  Census  Bureau  to  the  Census 
Tract  Committees: 

'The  primary  objective  of  this  operation  is  to  provide  a 
basis  for  comparing  changes  in  business  activity  in  the  Cen- 
tral Business  District  with  those  in  the  remainder  of  the 
metropolitan  area  or  of  the  central  city." 

Because  there  are  no  generally  accepted  rules  for  determining 
what  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 
did  not  provide  rigid  specifications  for  defining  the  CBD  but  (1) 
provided  a  general  characterizationof  the  CBD,  describing  it  as 
'an  area  of  very  high  land  valuation,  an  area  characterized  by  a 
high  concentration  of  retail  businesses,  offices,  theaters,  hotels, 
and  "service"  businesses,  and  an  area  of  high  traffic  flow";  and 
(2)  required  that  the  CBD  ordinarily  should  be  defined  to  follow 


existing  tract  lines,  i.e.,  to  consist  of  one  of  more  whole  Census 
tracts.  The  emphasis  put  on  tracts  was  based  on  the  anticipation 
that  other  Census  statistics  than  those  derived  from  the  Census 
of    Business    might    conveniently    be    tabulated    for  CBD's. 

It  was  recognized  that  the  tract  basis  for  CBD's  might 
lead  to  the  inclusion  of  some  land  area  not  properly  within 
a  strictly  defined  CBD  or  to  the  exclusion  of  a  small  por- 
tion of  what  should  be  in  the  CBD.  It  was  believed  that  this 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnitudes  being  measured.  Provision,  however,  was  made 
for  splitting  tracts  where  a  serious  problem  was  encountered. 
The  use  of  tract  lines  for  boundaries  also  was  consistent  with 
the  desire  to  keep  CBD  boundaries  constant,  in  order  to  ntaxi- 
mize  the  value  of  comparisons  over  time.  Although  it  was 
recognized  that  the  CBD  strictly  defined  would  tend  to  change 
over  time,  it  was  felt  that  the  inexactitude  resulting  from  the 
use   of   fixed   boundaries    would   not    prove  to  be  serious. 

In  some  cities  where  there  had  been  a  previously  established 
central  business  district  or  similar  area  which  substantially 
corresponded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  in 
the  Bureau's  CBD  program. 

Data  for  a  total  of  95  CBD's  were  provided  in  the  1954 
Census  of  Business.  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  in  97  standard  metropolitan  statistical 
areas.  A  number  of  cities  have  made  minor  changes  in  the 
boundaries  of  their  CBD's  due  mainly  to  revisions  in  tract 
boundaries.  In  only  one  city,  Minneapolis,  has  a  previously 
defined  CBD  been  significantly  changed. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  and  data  from  them  have  been  tabulated,  as  part  of 
the  1958  Census  of  Business  program.  The  major  retail  cen- 
ters (MRC's)  were  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metropolitan  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  themselves)  which  include 
a  major  general  merchandise  store— usually  a  department 
store.  K&C's  were  not  delineated  if  the  publication  of  data 
for  them  would  result  in  violation  of  Census  rules  prohibiting 
disclosure  of  information  for  individual  firms. 

MRC's  include  not  only  the  planned  suburban  shopping  center 
but  also  the  older  string  street  and  neighborhood  developments 
which  meet  the  above  prerequisites.  Frequently  the  boundaries 
of  a  single  MRC  include  stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the  planned  portion. 
In  general  the  boundaries  of  the  MRC's  have  been  established 
to  include  all  adjacent  blocks  containing  at  least  one  store  in 
the  general  merchandise,  apparel,  or  furniture -appliance 
groups  of  stores,  and  where  a  planned  center  is  involved  in- 
clude all  of  the  center. 

In  those  cities  within  the  standard  metropolitan  statistical 
areas  (SMSA's)  covered  by  this  series  of  reports  which  were 
not  of  sufficient  size  to  qualify  for  the  delineation  of  a  central 
business  district,  no  MRC's  were  delineated  unless  at  least  two 
such  centers  could  be  defined. 


For  explanation  of  procedures  and  definitions,  see  Appendix. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  1.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISIMOn'S:  1958  AMD  195A 

CENTRAL  BUSINESS  DISTRICT  OF  TOLEDO 

Establislments,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958 


Estab- 
lish- 
ments-'^ 


(number) 


Sales 1 


($1,000) 


Payroll, 

entire 

year 

($1,000) 


Paid  employees, 

wDrkwee]£  ended 

nearest  Nov.  15 


Total 
(nunber) 


Full 
workweek 

(nunber) 


1954 


Estab- 
lish- 
ments-^ 


(nuDber) 


Salea'- 


($1,000) 


Payroll, 

entire 

year 

($1,000) 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56' 

561,  567 

562, 563, 568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total^ , 

Lumber,  biillding  materials,  hardware, 

faim  equipment  dealers 

Hardware  stores , 

Other 

General  merchandise  group  stores^  ■' . . . 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores .... 

Food  stores 

Autcmotive  dealers 

Gasoline  service  stations 

Aijparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custcm 

tailors  * 

Wanen's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  hooae  furnishings,  equipnent 

stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  driniing  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Si>orting  goods,  bicycle  stores 

Jewelry  stores 

Florists , 

Camera,  photographic  supply  stores . . 


SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


480 

9 
2 
7 

16 
5 
5 
6 

26 

16 

9 

103 

29 
36 
26 

8 
26 

4 


43 

14 

9 

20 

125 
81 
"M- 

15 

118 
3 

10 
1 

34 
2 
4 


121,213 


1,617 
(D) 
(D) 

54,733 

51,689 

(D) 

(D) 

5,855 

9,342 

1,065 

14,510 

4,982 
5,377 
4,416 
1,137 
2,647 
367 


8,952 

5,318 

491 

3,143 

8,376 
6,535 
1,841 

3,664 

13,099 
1,177 
847 
(D) 
5,417 
(D) 
(D) 


4,115 
1.480 


20,941 

288 
(D) 
(D) 

10,057 

9,373 

(D) 

(D) 

512 

1,195 

79 

2,449 

1,003 
859 
677 
169 
366 
52 


1,408 

889 

57 

462 

2,353 

1,989 

364 

575 

2,025 
40 
229 
(D) 
981 
(D) 
(D) 


1,546 
440 


7,039 


82 

(D) 
(D) 

3,382 

3,109 

(D) 

(D) 

176 

251 

30 

812 

265 
349 
279 

65 
112 

21 


429 

268 

14 

147 

1,089 
923 
166 

180 

608 
11 
66 
(D) 
247 
(D) 
(D) 


671 
184 


5,690 


76 
(D) 
(D) 

2,511 

2,326 

(D) 

(D) 

140 

241 

26 

676 

225 

301 

239 

53 

79 

18 


395 

257 

13 

125 

939 
778 
161 

149 

537 
U 
52 
(D) 
235 
(D) 
(D) 


650 
163 


539 
10 

'io 

19 
5 
8 
6 

34 

19 

5 

129 

27 
35 
23 
8 
38 
17 


19 

126 
75 

51 

19 

129 
4 
8 
3 
27 
3 
2 


136,644 

2,604 

2,604 

59,152 

54,344 

4,599 

209 

4,755 

13,481 

315 

18, 6U 

5,692 
5,814 
5,369 
1,745 
4,152 
1,129 


10,869 

6,705 

631 

3,481 

9,10; 
6,727 
2,377 

3,643 

14,107 
2,719 
657 
(D) 
5,359 
(D) 
(D) 


4,571 
1,755 


25,674 

446 

446 

U,699 

10,682 

985 

32 

521 

1,704 

48 

3,151 

1,166 
979 
906 
256 
530 
220 


2,402 

1,601 

97 

704 

2,751 

2,186- 

565 

621 

2,331 

64 

192 

93 

1,086 

29 

(D) 


1,542 
540 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  Include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

^1958  figures  incorporate  leased  departments  data  -with  main  store.  In  1954  data,  leased  departments  are  separately  classified  as 
stores.  The  1954  sales  of  leased  departments  in  general  merchandise  group  stores  (SIC  53  pt.)  which  are  most  affected,  -were  reported 
as  |4, 430,000  of  which  $2,000,000  are  included  in  SIC  56. 

^1954  data  limited  to  "anployer"  establislments. 

'Both  1954  and  1958  data  limited  to  "anployer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  pf  the  lines  below. 


TOLEDO,  OHIO,  AREA 


Table  2.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  195-1 

CITY  OF  TOLEDO 

Establishments,  Sales,  Annutil  Payroll,  and  Qnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958 


Estab- 
lish- 


(nuniber) 


Salesi 


($1,000) 


Payroll, 
entire 


($1,000) 


Paid  enqjloyees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


1954 


Estab- 

Ush- 

ments^ 


(number) 


Sales ^ 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 
5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 
Retail  stores,  total^ 


LuBiber,  building  materials,  hardware, 

faun  eijulpnent  dealers 

Hardware  stores 

Other 


General  merchandise  groi?)  stores^  '. 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores.. 


Food  stores 

Automotive  dealers. 


Gasoline  service  stations. 


.^iparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors  ,. 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores ' 

Family  clothing  stores',.... 

Shoe  stores ....••. 

Other  apparel  stores 


Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores^ 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods ,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  sv^jply  stores. 


SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


3,251 

166 
71 
95 

74 

8 

27 

23 

584 

156 

369 


220 
68 
55 

97 

922 

500 
422 

126 

412 
59 
17 
17 
52 
43 
5 


431,844 

20,683 
5,932 

14,701 

63,024 

(D) 

5,858 

(D) 

106,378 

68,448 

29,871 

24,742 

7,387 
8,666 
7,088 
2,095 
5,777 
805 


23,568 

U,763 

2,659 

9,146 

41,601 
26,087 
15,514 

19,163 

34,366 

10,184 

(D) 

1,242 

5,757 

2,274 

(D) 


6,230 
1,999 


53,742 

2,892 

727 

2,165 

11,181 

(D) 

1,172 

(D) 

7,371 

7,109 

2,481 

3,862 

1,343 

1,283 

1,057 

299 

830 

107 


3,463 

1,948 

343 

1,172 

8,906 
6,553 
2,353 

2,628 

3,849 
320 
304 
180 

1,021 
446 
(D) 


(D) 
567 


18,686 

675 
205 
470 

3,883 
(D) 
523 
(D) 

2,767 

1,418 

920 

1,340 

365 
548 
453 
106 
271 
50 


1,037 
589 
106 

342 

4,481 
3,325 
1,156 

957 

1,208 
115 
90 
50 
251 
150 
(D) 


(D) 
273 


14,928 

598 
155 
443 

2,903 
(D) 
362 

(D) 

1,826 

1,367 

747 

1,050 

293 
455 
377 

93 
173 

36 


930 

548 

82 

300 

3,791 
2,783 
1,008 

680 

1,036 
98 
73 
40 
231 
117 
(D) 


(D) 
215 


3,377 


146 
74 
72 

85 

8 

40 

37 

712 

137 

323 

274 

50 
99 
53 
19 
69 
29 


243 
53 
49 

115 

879 
459 
420 

137 

441 
71 
14 
10 
48 
34 
7 


433,088 

22,006 

5,289 

16,717 

67,810 

58,732 

7,134 

1,944 

93,902 

79,467 

23,955 

27,462 

8,439 

9,005 

7,238 

(D) 

iS] 


26,819 

12,090 

2,970 

11,525 

40,298 
23,796 
16,502 

17,232 

3  4,137 
9,444 
(D) 
848 
6,136 
1,709 
1,081 


6,621 
2  ,270 


57,339 

3,336 

653 

2,683 

12,707 

U,190 

1,355 

162 

7,060 

7,800 

2,118 

4,144 

1,494 

1,358 

1,W4 

341 


fSi 


4,605 

2,552 

526 

1,527 

9,052 

6,037 
3,015 

2,382 

4,135 
(D) 
(D) 
124 

1,165 
323 
150 


2,227 
652 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 
.  ^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  IcLnds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

^1958  figures  Incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified  as 
stores . 

*1954  data  limited  to  "employer"  establishnents . 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  3. 


-RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 

TOLEDO  STANDARD  METROPOLITAN  STATISTICAL  AREA 


Establishments,  Sales,  Aimual  Payroll,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958 


Estab- 
lish- 
ments^ 


(nvnnber) 


Sales'- 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  eii5>loyees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


19  5-^ 


Estab- 
lish- 
ments ^ 


(number) 


Sales ^ 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


52 

5251 

52  ex.  5251 

53  part  2 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 


591 


59  ex. 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 
Retail  stores,  total^. 


Lumber,  b-jllding  materials,  hardware, 

f aim  equipment  dealers 

Hardware  stores 

Other 


General  merchandise  grovq)  stores^  ^. 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores.. 


Food  stores. 


Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors  * 

Women's  clothing,  specialty  stores,. 

Ready-to-wear  stores ' 

Family  clothing  stores  ^ 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
miisic  stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores  , 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods ,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  si^jply  stores. 


SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


4,062 


242 

97 

145 

93 
10 
33 
34 

732 

207 

516 

260 

58 
96 
62 
20 
68 
14 


270 
78 
70 

122 

1,086 
605 
481 

141 

515 
72 
19 
28 
63 
53 
5 


550,140 


29,129 

7,988 

21,141 

77,662 

62,198 

7,778 

(D) 

147,151 

81,094 

44,335 

28,640 

8,324 
10,192 
8,391 
2,235 
6,994 
(D) 


29,538 

14,139 

3,629 

11,770 

50,002 
32,349 
17,653 

22,226 

40,363 

11,914 

•1,317 

1,433 

6,292 

2,550 

(D) 


6,273 
2,850 


65,786 


3,945 

955 

2,990 

13,178 

10,924 

1,458 

796 

9,832 

8,372 

3,745 

4,383 

1,455 

1,547 

1,298 

315 

947 

119 


4,168 

2,287 

500 

1,381 

10,772 
8,137 
2,635 

3,052 

4,339 
386 
304 
184 

1,082 
465 
(D) 


2,258 

743 


23,179 

963 
270 
693 

4,749 

3,744 

658 

347 

3,702 

1,735 

1,374 

1,544 

411 
647 
535 
112 
318 
56 


1,182 
649 
136 

397 

5,465 
4,170 
1,295 


1,377 
157 
90 
54 
279 
158 
(D) 


1,028 
369 


18,193 

842 
203 
639 

3,486 

2,821 

435 

230 

2,361 

1,663 

1,112 

1,182 

314 
528 
441 

99 
201 

40 


1,054 
598 
107 

349 

4,570 
3,456 
1,114 

758 

1,165 
116 
73 
43 
256 
121 
(D) 


984 
283 


3,953 

203 

96 

105 

102 

8 

45 

49 

824 

179 

418 

297 

54 
105 
59 
23 
71 
32 


273 
59 
52 

132 

1,013 
537 
476 

146 

498 
76 
15 
14 
54 
37 
7 


49 
26 


498,453 

27,495 

6,963 

20,524 

68,986 

58,732 

7,575 

2,679 

118,708 

87,597 

33,691 

29,254 

8,692 
9,607 
7,820 
3,281 
5,765 
1,655 


29,813 

13,815 

3,060 

12,638 

46,264 
27,773 
18,491 

18,567 

38,078 

10,165 

(D) 

917 

6,339 

1,779 

1,081 


6,621 
2,962 


63,636 

3,921 

815 

3,106 

12,793 

11,190 

1,396 

207 

8,685 

8,592 

2,950 

4,387 

1,517 

1,450 

1,236 

452 

695 

273 


5,009 

2,854 

532 

1,623 

10,343 
6,982 
3,361 

2,519 

4,437 
239 
(D) 
(D) 

1,188 
331 
150 


2,227  . 
746 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

■'■All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53, 

^1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified  as 
stores, 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


TOLEDO,  OHIO,  AREA 


Table  4.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISH1ENTS— PERCENT  CHANGE  IN  SALES,  1954  TO  1958 
CENTRAL  BUSINESS  DISTRICT  OF  TOLEDO,  THE  ENTIRE  CITY,  AND  TOLEDO  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percemt  change 


Central 

business 

dlstrlc-t 


Entire 
city 


City 
less  its 
central 
business 
district 


Entire 
standard 
metro- 
politan 
statistical 


Standard 

metro- 
politan 
statistical 
area  less 
central 
business 
district 


S2 

5251 

52  ex.   5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 
5713-15,  19 
572,  573 

58 
5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware,  farm  equipment 

dealers. 

Hardware  stores 

Other 

General  merchandise  group  stores^  3 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores.................. 

Food  stores 

Automotive  dealers. ................................. 

Gasoline  service  stations. 

Apparel,  accessory  stores. .......................... 

Men ' s ,  boys '  apparel  stores ,  custom  tailors* ...... 

Women's  clothing,  specialty  stores 

Ready-to-wear  stores' 

Family  clothing  stores^ 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment  stores 

Furniture  stores'* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV,  music  stores 

Eating,  drinking  places 

Eating  places 

DrinMng  places 

Drug  stores,  proprietary  stores..................... 

Other  retail  stores^ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores , 

Florists 

Camera,  photographic  simply  stores 

SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


11.3 


-37.9 
(D) 
(D) 

-7.5 

(D) 
(D) 

23.1 

-30.7 

238.1 

-22.1 
-12.5 
-7.5 
-17.8 
-34.9 
-36.3 
-67.5 

-17.6 
-20.7 
-22.2 

-9.7 

-8.0 

-2.9 

-22.6 

0.6 

-7.2 

-56.7 

1.1 

28.9 
(D) 
(D) 
(D) 


^5.1 
-15.7 


-0.3 


-6.0 

13.1 

-12.1 

-7.1 

■(D) 

-17,9 

(D) 

13.3 

-13.9 

24.7 

-9.9 

-12.5 

-3.8 

-2.1 

(D) 

(D) 

(D) 

-12.1 

-2.7 

-10.5 

-20.6 

3.2 

9.6 

-6.0 

U.2 

0.7 

7.8 
-6.2 

(D) 
46.5 
33.1 

(D) 


-5.9 
-11.9 


4.8 


-1.7 
(D) 
(D) 

4.2 
(D) 
(D) 
(D) 

12.8 

-10.2 

21.9 

15.1 
-12.5 
3.1 
43.0 
(D) 
(D) 
(D) 

-8.4 

19.7 

-7.3 

-25.4 

6.5 
U.5 
-3.2 

14.1 

6.2 

33.9 
-56.3 
(D) 
(D) 
(D) 
(D) 


81.6 
0.8 


10.4 


12, 
5. 
2.7 
(D) 

24.0 

-7.4 

31,6 

-2.1 

-;.2 

6.1 
.  7.0 

-31.9 

21.3 

(D) 

-0.9 

2.3 

12.1 

-6,9 

8.1 
16.5 

19.7 

6.0 
17,2 
-0,7 

(D) 
56.3 
43.3 

(D) 


-5.3 
-3.8 


18.6 


10,5 
(D) 
(D) 

133.1 

139.5 

(D) 

(D) 

24.0 

-3.2 

29.6 

32.8 

U.4 

26.9 

60,9 

-28,5 

169,5 

(D) 

8,7 
24.1 
29.2 
-5.8 

12.0 
22,7 
-1,9 

24.4 

13.7 
44.2 
-10.7 
(D) 
(D) 
(D) 
(D) 


83.7 
13.5 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
■'in  ccmputing  percent  change,  1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments 
are  separately  classified  as  stores. 

*1954  data  limited  to  "employer"  establislments  in  ccmputing  percent  change. 

'in  ccmputing  percent  change,  both  1954  and  1958  data  limited  to  "employer"  establislments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  5.— RETAIL  STORES:   1958  AND  1954  CENTRAL  BUSINESS  DISTRICT  SALES  AS  PERCENT  OF 
TOLEDO  AND  OF  TOLEDO  STANDARD  METROPOLITAN  STATISTICAL  AHEA 


SIC  code 

Kind  of  business 

Percent  of  city  sales  In 
central  business  district 

Percent  of  standard  metro- 
politan statistical  area 
sales  in  central  business 
district 

1958 

1954 

1958 

1954 

RETAIL  STORES 
Retail  stores,  total^...........,..,....,,............,... 

28.1 

7.8 
(D) 
(D) 

86.8 
(D) 
(D) 
(D) 

5.5 

13.6 

3.6 

58,6 
67.4 
62.0 
62.3 
54.3 
45.8 
45,.  6 

38,0 
45.2 
18,5 
34,4 

20,1 
25,1 
11,9 

19.1 

38,1 
11,6 
5,9 
(D) 
(D) 
(D) 
(D) 

31.6 

11.8 

is!  6 

87.2 
92.5 
64.5 
10.8 

5.1 

16,7 

1.3 

67,8 

67,4 

64.6 

74.2 

(D) 

(D) 

(D) 

40,5 
55,5 
21.2 
30,2 

22.6 
28.3 

U.4 

21,1 

41,3 
28,8 
87,3 
(D) 
(D) 
(D) 
(D) 

22,0 

5.6 

(D) 
(D) 

70,4 

83.1 

(D) 

(D) 

4.0 

11.5 

2,4 

50,7 
59,9 
52.8 
52,6 
50.9 
37,8 
(D) 

30.3 
37.6 

13.5 
26,7 

16.8 
20.2 
10,4 

16,5 

32,5 
9,9 
86,1 
64.3 
(D) 
(D) 
(D) 

27,4 

52 
5251 

Lymber,   bulldliig  materials,  hardware,  fam  equipment  dealers... 
Hardware  stores .............................................. 

9,5 

52  ex.  5251 

Other 

12,7 

53  part^ 
531 

frfTier^l  merchnndl pe  frmip  pto'«<'''*  ^. ........................... 

85,7 

Department  stores. 

92.5 

533 

Limited  prl^^e  vnrlety  stores ..•.•.••...■•............... 

60,7 

539 

Other  general  merchandise  stores. ............................ 

7.8 

54 

4.0 

55  ex.  554 

Automotive  dealers. ....................>....................... 

15.4 

554 

Gasoline  service  stations, 

0,9 

56 

Apparel,  accessory  stores, ••••.•••..••••••••••..•••,.,•......•. 

63.6 

561,  567 

Men's,  boys'  ^iparel  stores,  custom  tailors* ............. 

65.5 

562,563,568 

Women's  clothing,  specialty  stores 

60.5 

562 

Ready-to-wear  stores ',...,.. 

68.5 

565 

FbjiH  T  y  (^1  r.t.h1  Tig  R%r,TP!^'^ 

53,2 

566 

72,0 

564,  569 

Other  apparel  stores 

68,2 

57 

Fumiturp,  bme  fiimlshlTigs,  eqiiliment  stores 

36,5 

5712 

Frimlture  stores* 

48.5 

5713-15,  19 

Other  home  fumlshjngs  Ptores*. ........••....• •••....••• 

20.6 

572,  573 

Household  appliance,  radio,  TV,  music  stores..... 

27,5 

58 

Eating,  drinking  plipces. ....................................... 

19,7 

5812 

24.2 

5813 

nrlnlrtng  pInn.PR,, 

.12.9 

591 

Drug  stores,  proprietary  stores. ............................... 

19.6 

59  ex.  591 

Other  retail  stores*..,......,.............................,,.. 

37.0 

592 

Liquor  stores. 

26,7 

594 

Book,  stationery  stores ..•.♦•,,,.. ..•.•.^••.••...,... 

84.5 

595 

Sporting  goods,  bicycle  stores 

(D) 

597 

Jewelry  stores 

(D) 

5992 

Florists 

(D) 

5996 

Camera,  photographic  sugiply  stores..... ,,, 

(D) 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA),  Not  avEiilable.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53, 
■'in  ccmputing  percent,  1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are 
separately  classified  as  stores. 

*1954  data  limited  to  "employer"  establishments  in  ccmputing  percent. 

'in  ccmputing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


TOLEDO,  OHIO,  AREA 
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Table  6.— RETAIL  STORKS:  1958  AND  195<U- PKRCENTAOK  DISTRIBUTION  OF  SAI£S,  BY  KIND  OF  BUSINESS 
CaniUL  BUSINESS  DISTRICT  OF  TOI£D0,  THE  ENTIRE  CITY,  AND  TOLEDO  STANDARD  METROPOLITAN  STATISTICAL  AREA 

(PeroeiQtages  are  based  on  total  Retail  Store  Sales  vblcb  exclude  sales  of  nonstore  retailers — oall  order,  direct  selllog, 

Biercbandlse  vending  machine  operators) 


SIC  code 

Klnl  of  buslneaa 

Central 

biisiness 

district 

Entire 

city 

Standard  metropolitan 
statistical  area 

1958 

1954 

1958 

1954 

1958 

1954 

RZTATT,  STORKS 

peVIl    "t/T^n,    +^t.i.l2, 

100.0 

1.3 
(D) 
(D) 

45.1 

42.6 

(D) 

(D) 

^    4.8 

7.8 

0.9 

12.0 

4.1 
4.5 
3.6 
1.0 
2.1 
0.3 

7.4 
4.4 
0.4 

2.6 

6.9 
5.3 

1.6 

3.0 

10.9 
0.9 
4.5 
0.7 
(D) 
(D) 
(D) 

100.0 

1.9 

i!9 

43.3 

39.8 

3.4 

0.1 

3.5 

9,9 

0.2 

13.6 

4.2 
4.3 
3.9 
1.3 
3.0 
0.8 

8.0 
4.9 
0.5 

2.5 

6.7 
4.9 
1.8 

2.7 

10.3 
2.0 
3.9 
0.5 
(D) 
(D) 
(D) 

100.0 

4.8 
1.4 
3.4 

U.6 
(D) 
1.4 
(D) 

24.6 

15.9 

6.9 

5.7 

1.7 
2.0 
1.6 
0.5 
1.3 
0.2 

5.5 
2.7 
0.6 

2.1 

9.6 
6.0 
3.6 

4.4 

8.0 
2.4 
1.3 
(D) 
0.3 
(NA) 
(NA) 

100.0 

5.1 
1.2 
3.9 

15.7 

13.6 

1.6 

0.5 

21.7 

18.3 

5.5 

6.3 

1.9 
2.1 
1.7 
(D) 
(D) 
(D) 

6.2 
2.8 

0.7 

2.7 

9.3 
5.5 
3.8 

4.0 

7.9 
2.2 
1.4 
(D) 
0.2 
0.4 
0.2 

100.0 

5.3 
1.5 
3.8 

U.l 

U.3 

1.4 

(D) 

26.8 

14.7 

8.1 

5.2 

1.5 
1.9 
1.5 
0.4 
1.3 
(D) 

5.4 
2.6 

0.7 

2.1 

9.1 
5.9 
3.2 

4.0 

7.3 
2.2 
1.1 
0.2 
0.3 
0.5 
(D) 

100.0 

52 

Lmber,  building  materials,  hardware, 
f am  e^liBent  dM(^*rn , , 

5.5 

5251 

Harduare  stores....................... 

1.4 

52  ax.  5251 

Other 

4.1 

53  part* 
531 

General  merohandlse  group  stores^  ^ 

13.8 
U.8 

S33 

Limited  price  variety  stores.. •••••••• 

1.5 

539 

94 

Other  general  merchandise  stores 

Food  stores. ............................ 

0.5 
23.8 

55  ex.  554 

Autaaotlve  dealers...,....,.,.,......,.. 

17.6 

554 

6.8 

56 

AjitftT*! ,  «c<?flsnoT7  fltorwn. *.....,....... 

5.9 

561,  567 

Men's,  bOTB'  apparel  stores,  custom 
t^loro*. 

1.7 

562,563,568 
562 

Wanen's  clothing,  specialty  stores..., 
Reai^-to-vear  stores^,,,,,...,,,,.,. 

1.9 
1.6 

565 

0.7 

566 

aioe  stores 

1.2 

564,  S69 

Other  apparel  stores. 

0.3 

57 

Fomltare,  bome  fumiabings,  equlpient 
stores ,. 

5.9 

5712 

liSrm1t.mv  Hto-roH*,  ,,,, 

2.8 

5713-15,  19 
572,  573 

Other  hooe  furnishings  stores^ 

Household  appliance,  radio,  TV,  music 
stores. ,,,.,,,...........,,,,..,.,.,, 

0.6 
2.5 

S8 

If^tlng,  drlnlrine  r^'^"'"'... .••••■•••••••• 

9.3 

5812 

Eating  places ......................... 

5.6 

5813 

3.7 

591 

Dmig  stores,  proprietary  stores...,.,,.. 

3.7 

59  ex.  591 

nthAT  Twt.nn  <it^-rv.H*, ...,,...,.... 

7.7 

592 

Llqi.io'^  "t^^T^s 

2.0 

594 

Book,   stationery  stores 

1.3 

595 
597 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

(D) 
0.2 

9992 

Florists.............................. 

0.4 

5996 

Camera,  photogr^hlc  siqjply  stores.... 

0.2 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
■'in  oanputing  percent,  1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are 
separately  classified  as  stores. 

*1954  data  limited  to  "employer"  establisiments  in  computing  percent. 

'in  oanputing  percent,  both  1954  and  1958  data  limited  to  "employer"  establisiments. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  7.— RETAIL  STORES:      1958— MAJOR  RETAIL  CENTERS   IN  THE  TOLEDO  STAMJARD  METROPOLITAN  STATISTICAL  AREA 


MRG  No.    1. 


-Includes  the  plarmed  center  known  as  Colony  Shopping 
Northwood  Ave.,   and  along  Monroe  St. 


Center  on  Vtest  Central  Ave.   from  Kelly  Ave.,  Bemice  Ave.   to 
from  Oatis  St.   to  Northwood  Ave. 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 

53  part,^ 
56,  57 

52,  55,  599 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 


Retail  stores,  total: ^ 

Number 

Sales ($1,000), 

Convenience  goods  stores: 

Number 

Sales ($1,000), 

Shopping  goods  stores:^ 

Nimber 

Sales ($1, 000) 

All  other  stores: 

Number 

Sales ($1,  000) 

Retail  stores,  total* 

Lumber,  building  materials,  hardware, 

faun  equlpnent  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores'  ' .... 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


38 
11,182 


10 
5,577 


17 
<i,490 


11 
1,115 


Number  of 
establish- 
ments 


38 


55  ex.  554- 

554 

56 

561,  567 

562-3, 568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Automotive  dealers , 

Gasoline  service  stations , 

Apparel,  accessory  stores^ , 

Men's,  boys'  apparel  stores,  custan 

tailors 

Wcmen's  clothing,   specialty  stores..., 

Ready-to-weax  stores' 

FoQily  clothing  stores ' 

Shoe  stores ,, 

Other  apparel  stores 

Furniture,  hone  furnishings,  equlpnent 

stores , 

Fumitiire  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drinking  places 

Eating  places 

DrlnMxig  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

JeweLry  stores 

Florists 

Camera,  photographic  supply  stores... 


2 
2 

11 

4 
3 
2 

3 

1 


MRC  No.  2. — Includes  the  stores  on  Main  St.  from  Front  St.  to  Sixth  St. 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 

53  part,* 
56,  57 

52,  55,  599 


52 

5251 

52  ex.  5251 

53  part* 
531 

533 
539 

54 


Retail  stores,  total: * 

Nunber..... 

Sales ($1,000)... 

Convenience  goods  stores: 

Nimber 

Sales ($1,000),,. 

Shopping  goods  stores:* 

Number , ,. 

Sales ($1,000),,. 

All  other  stores: 

Number , 

Sales ($1,000)... 


Retail  stoics,  total*. 


Lumber,  biiilding  materials,  hardware, 

farm  equipment  dealers 

Hardware  stores , 

Other 


General  merchandise  group  stores 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


40 
7,335 


13 
1,100 


15 
2,013 


12 

4,222 


Number  of 
establish- 
ments 


40 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Autonotlve  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,  equipment 

stores 

Furniture  stores 

Other  hone  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


11 
7 
4 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (HA)  Not  available.    ...  Represents  zero. 

■"Group  totEils  for  SIC  53  and  56  may  inclxide  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  Idjids 

*Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


of  business. 


TOLEDO,  OHIO,  AREA 

Table  7.-JISTAIL  STORES:     1958— MAJOR  RET/UL  CENTERS  IN  THE  TOI£DO  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 
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MRC  No.  3. — Includes  the  planned  center  known  as  Miracle  Mile  Town  and  Country  Shopping  Center  at  the  Intersection  of 

Jaokman  Rd.  and  Las key  Ave. 


SIC 
oode 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 


53  part,' 
56,  57 


52,  55,  599 


52 

5251 

52  ex.  5251 

53  part* 
531 

533 
539 

54 


Retail  stores,  total: * 

Nunber 

Sales ($1,000) 

ConTenlence  goods  stores: 

Nunber 

Sales ($1,000) 

Shoppliig  goods  stores:' 

Nunber 

Sales ($1,000) 

All  other  stores: 

Nunber 

Sales ($1,  000) 

Retail  stores,  total* 

Lunber,  building  materials,  hardware, 

faun  equlpnent  dealers 

Hardware  stores 

Other 

Oeneral  merchandise  group  stores'  ^.... 

Departaient  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores..... 

Food  stores 


35 
12,350 


6,294 


19 
4,815 


1,241 


Number  of 
establish- 
ments 


55  ex,  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Automotive  dealers ; , . , , 

Gasoline  service  stations 

Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custcm 

tailors 

Women's  clothing,  sjjecialty  stores..., 

Ready-to-wear  stores' 

Femily  clothing  stores ' 

Shoe  stores , , 

Other  appai^l  stores 

Furniture,  home  furnishings,   equipnent 

stores 

Furniture  stores , 

Other  heme  furnishings  stores , 

Household  appliance,  radio,  TV,  music 
stores , 

Eating,  drinilng  places , 

Eatiiig  places 

Drinking  places , 

Drug  stores,  proprietary  stores 

Other  retail  stores* , 

Liquor  stores , 

Book,  stationery  stores , 

Sporting  goods,  bicycle  stores , 

Jewelxy  stores , 

Florists. , 

Camera,  photographic  supply  stores..., 


3 

1 

11 

2 
4 
3 

"a 

1 


MRC  No.  4. — ^Includes  the  planned  center  known  as 


Parkway  Plaza  Shopping  Center  at  the  intersection  of  Detroit  Ave.  and 
Anthony  Wayne  Trail 


SIC 
oode 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 


53  part,* 
56,  57 


52,  55,  599 


52 

5251 

52  ex.  5251 

53  part* 
531 

533 
539 


Retail  stores,  total: * 

Nunber 

Sales ($1,000). 

CoDvenience  goods  stores: 

Nunber 

Sales ($1,000). 

Shopping  goods  stores:* 

Nunber 

Sales ($1,000). 


All  other  stores: 

Nunber 

Sales 


!(|i*666)! 


Retail  stores,  total*. 


Lumber,  building  materials,  hardware, 

f aim  equipment  dealers 

Hardware  stores , 

Other 


General  merchandise  group  stores 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


17 
8,145 


4 
(D) 


12 
4,187 


1 
(D) 


Number  of 
establish- 
ments 


17 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custon 

tailors 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores. 


Fumlture,  heme  furnishings,  equipnent 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eatlig  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores..... 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^roup  totals  for  SIC  53   and  56  may  include  "nonemployer"  establlshaents  which  coiild  not  be  classified  by  detailed  kinds 

*Excludes  nonstore  retailers  (I.e.,  Tt^H^^  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "anployer"  establlsbnents. 

'includes  data  for  those  innrlR  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


of  business. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  7.— RETAIL  STORES:  1958— MAJOR  RETAIL  CENTERS  IN  THE  TOLEDO  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 


MRC  No.  5. — Includes  the  planned  center  known  as  Westgate  Shopping  Center  at  the  Intersection  of  Secor  Rd.  and  West  Central  Ave. 


SIC 
code 


Kind  of  truslness 


Total 


SIC 
code 


Kind  of  tiuslness 


Number  of 
establish- 
ments 


54,58,591 

53  part,^ 
56,  57 

52,  55,  599 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Number 

Sales ($1, 000) . 

Convenience  goods  stores: 

Number 

Sales ($1,000), 

■Shopping  goods  stores  i^ 

Number 

Sales.., ($1,000). 

All  other  stores: 

Number, ...; 

Sales ($1,000). 


Retail  stores,  total*. 


Lumber,  building  materials,  hardware, 

fEum  equipnent  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


33 

13,666 


6 
4,481 


18 
8,257 


9 
928 


Number  of 
establish- 
ments 


33 


55  ex.   554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Autcmotive  dealers.'. 


Gasoline  service  stations. 


Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custcm 

tailors 

Wanen's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Ftmlly  clothing  stores* 

Shoe  stores 

Other  apparel  stores 


Furniture,  hone  furnishings,  equipnent 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinldng  places 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


13 

1 
6 
4 
1 
5 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^roup  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  i&ioh  could  not  be  classified  by  detailed  kinds 

^Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

'includes  data  for  those  i<-inriR  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


of  business. 


APPENDIX 

Procedures  and  Definitions 


CENSUS  DISCLOSURE  RULES 

In  accordance  with  Census  law,  any  data  which 
would  disclose  the  operations  of  an  individual 
establishment  or  business  organization  are  not 
published.  The  number  of  establishments  in  a 
kind  of  business  is  not  considered  a  disclosure 
by  these  rules,  so  that  this  item  is  shown  in 
instances  where  other  items  of  information  for 
the  same  kind  of  business  or  locality  are  sup- 
pressed. 

KINDS  OF  BUSINESS  COVERED 

This  report  covers  all  establishments  (except 
nonstore  retailers)  included  in  Retail  Trade,  de- 
fined in  accordance  with  the  principles  of  the 
Standard  Industrial  Classification  Manual  (1957  edi- 
tion) issued  under  the  auspices  of  the  Bureau 
of  the  Budget,  Executive  Office  of  the  Presi- 
dent. This  report  includes,  in  addition  to  re- 
tail trade  establishments,  hotels  and  motion  pic- 
ture theaters,  parts  of  major  groups  70  and  78 
of  the  SIC  Manual. 

Retail  Trade,  as  defined  in  the  SIC  Manual, 
and  as  covered  in  the  1958  Census  of  Business, 
includes  establishments  primarily  engaged  in  sell- 
ing merchandise  directly  to  personal,  household, 
and  farm  users.  Excluded  from  Retail  Trade 
are  places  of  business  operated  by  membership 
clubs  and  open  only  to  their  own  members  or 
personnel,  such  as  restaurants  and  bars  operated 
by  country  clubs,  school  cafeterias,  cafeterias 
operated  by  industrial  plants  for  their  employ- 
ees, establishments  operated  by  agencies  of  the 
Federal  Government  on  military  posts,  hospitals, 
etc. 

Data  for  nonstore  retailers— mail  order  houses, 
direct  selling  (house-to-house)  organizations,  and 
merchandise  vending  machine  operators— have  been 
excluded  from  the  tabulations  in  this  report,  but 
are  contained  in  other  publications  of  the  1958  Cen- 
sus of  Business,  such  as  the  Area  Report  Series. 

METHOD  OF  ENUMERATION 

For  purposes  of  coverage  in  the  1958  Census 
of  Business,  retail  establishments  were  divided 
into  two  categories— those  with  some  paid  employ- 
ment during  1958,  i.e.,  the  "employer"  universe, 
and  those  with  no  paid  employment  during  1958, 
i.e.,  the  "nonemployer"  universe.  The  method 
of  obtaining  census  information  for  these  two 
groups  is  described  below. 


Enumeration  of  "Employers."— Information  for 
establishments  in  this  part  of  the  retail  trade 
field  was  obtained  by  means  of  a  mail  canvass. 
Report  forms  were  mailed  to  all  business  firms 
included  in  the  active  records  of  the  Internal 
Revenue  Service  as  subject  to  payment  of  Fed- 
eral Insurance  Contributions  Act  (FICA)  taxes 
(i.e.,  employers  of  one  or  more  persons)  and 
which  were  classified  In  the  records  of  the  Bu- 
reau of  Old- Age  and  Survivors  Insurance  (BOASI) 
as  wholly  or  partially  engaged  in  retail,  whole- 
sale, manufacturing,  and  mineral  industries.  Also 
Included  were  those  classified  in  major  groups 
70  (except  702  and  704),  72,  73,  75,  76,  78,  and 
79  of  the  service  industries  portion  of  the  SIC 
Manual,  and  in  public  warehousing,  SIC  major 
group  42,  except  421.  In  addition,  report  fornis 
were  mailed  to  all  establishments  which  BOASI 
had  not  classified  by  kind  of  business  prior  to 
mailing  of  census  report  forms.  Each  estab- 
lishment was  mailed  a  report  form  appropriate 
to  its  BOASI  classification  (for  those  cases  for 
which  BOASI  classification  had  not  yet  been  es- 
tablished, a  general  purpose  form  was  used),  but 
its  census  classification  was  determined  by  re- 
plies   to  questions  on  the  census   report  form. 

Enumeration  of  "Nonemployers."— This  group 
was  defined  to  include  retail  businesses  other  than 
those  represented  in  the  active  FICA  records  of 
the  Internal  Revenue  Service.  Information  for 
this  group  of  establishments  was  derived  from 
the  1958  Federal  income  tax  returns.  Information 
was  compiled  from  only  one-half  of  these  cases 
and  census  results  for  this  group  were  estab- 
lished by  multiplying  such  findings  by  two.  The 
"nonemployer"  segment  of  retail  trade,  although 
made  up  of  a  large  number  of  establishments, 
accounted  for  less  than  10  percent  of  the  total 
retail  trade  volume. 

Included  in  this  segment  were  only  those  non- 
employer  establishments  which  reported  a  sales 
volume  of  $2,500  or  more  during  1958.  Non- 
employer  establishments  reporting  a  sales  vol- 
ume of  less  than  $2,500  were  not  included  in 
these  tabulations,  regardless  of  the  period  of 
time  they  were  operated  during  the  year. 

COMPARISON  OF  THE  1954  AND 
1958  CENSUSES 

In  all  major  respects,  the  1954  and  1958  Cen- 
suses were  conducted  under  similar  conditions 
and  procedures.     Strict  comparability  in  the  data 
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for  the  two  censuses  is  limited  by  the  following 
factors: 

1.  The  physical  area  of  a  number  of  urban 
places  in  the  1958  Census  is  not  the  same  as  it 
was  in  1954  because  of  annexations  and  other 
boundary  changes  which  have  occurred  since  the 
1954  Census.  This  factor  should  be  taken  into 
consideration  in  evaluating  changes  in  census 
findings  from  1954,  as  in  each  census  the  sta- 
tistics for  urban  places  are  in  accordance  with 
the  boundaries  for  those  places  in  the  census 
year. 

2.  Whereas  in  the  1954  Census,  "leased 
departments"  (businesses  operated  as  departments 
of  a  retail  business,  under  different  ownership) 
were  counted  as  separate  establishments  and 
separately  classified  by  kind  of  business,  in  the 
1958  Census  they  have  been  combined  with  the 
retail  business  in  which  located.  As  a  result, 
it  is  anticipated  that  the  count  of  establishments 
will  be  approximately  25,000  less  in  the  1958 
Census  than  would  have  been  the  case  if  the 
1954  Census  procedure  had  been  followed.  In 
addition,  there  will  be  some  redistribution  in 
the  data  among  the  various  kinds  of  business 
categories  (e.g.,  the  figures  for  a  leased  shoe 
department  located  in  a  department  store  which 
were  tabulated  in  the  "shoe  store"  kind  of  busi- 
ness in  1954  are  included  with  "department 
store"  figures  in  the  1958  Census).  Leased 
departments  in  the  1954  Census  reported  sales 
of  approximately  one  billion  dollars. 

3.  Revisions  made  in  the  1957  edition  of  the 
SIC  Manual  have  necessitated  the  following  changes 
in  establishment  classifications  used  in  the  1954 
Census: 

a.  Musical  instrument  stores  and  music 
and  record  shops  have  been  shifted  to  the  kind- 
of- business  group  "Furniture,  Home  Furnish- 
ings, Equipment  Stores"  from  the  group  "Other 
Retail  Stores." 

b.  Antique  stores  have  been  shifted  to 
the  group  "Other  Retail  Stores"  from  the  group 
"Furniture,  Home  Furnishings,  Equipment 
Stores." 

4.  Both  the  1954  and  1958  Censuses  ex- 
cluded those  businesses  with  no  paid  employment 
which  had  sales  volume  of  less  than  $2,500  in 
the  census  year.  To  the  extent  that  price  in- 
creases since  1954  resulted  in  increases  in  the 
dollar  volume  of  sales,  the  1958  Census  includes 
stores  with  a  lesser  physical  volume  of  business 
than  were  included  in  the  1954  Census.  While 
the  exact  magnitude  of  this  phenomenon  is  un- 
known, the  effect  on  total  volume  of  retail  sales 
undoubtedly  is  only  a  fraction  of  one  percent 
and  probably  has  little  effect  on  the  number  of 
stores  included  in  the  census. 


Both  the  1954  and  1958  Censuses  include  data 
for  some  "nonemployer"  establishments  in  the 
group  totals  but  not  in  the  detailed  kinds-of- 
business  totals  due  to  limitation  of  classification 
information  on  the  Federal  tax  returns.  In  the 
1954  data,  all  major  groups  (i.e.,  SIC  2  digit) 
included  some  such  establishments.  In  1958 
only  two  major  groups— SIC  53,  General  Mer- 
chandise Group,  and  SIC  56,  Apparel,  Accessory 
Stores— included  such  establishments.  In  neither 
census  was  it  found  feasible  to  classify  any 
"nonemployer"  establishments  as  "Ready-to-wear 
stores  (SIC  562)"  or  "Family  clothing  stores 
(SIC  565)"  and,  in  the  1954  Census,  it  similarly 
was  not  found  feasible  to  change  any  "nonemploy- 
er" establishment  as  "Men's,  boys' apparel  stores, 
custom  tailors  (SIC  561,  567)";  "Furniture  stores 
(SIC  5712)";  or  "Other  home  furnishings  stores 
(SIC  5713-15,  5719)."  Such  stores  were  classi- 
fied only  at  the  major  group  level. 

EXPLANATION  OF  TERMS 

Establishments.— Census  of  Business  figures 
represent  a  sununary  of  reports  for  individual  "es- 
tablishments" rather  than  "companies."  A  sep- 
arate report  was  obtained  for  each  location  where 
business  was  conducted,  including  each  location 
of  multiunlt  organizations.  Each  report  was 
tabulated  in  accordance  with  the  physical  location 
at  which  the  business  was  conducted. 

Where  two  or  more  activities  were  carried  on 
at  a  single  location  under  a  single  ownership, 
all  activities  generally  were  grouped  together  as 
a  single  establishment,  and  the  entire  establish- 
ment was  classified  on  the  basis  of  its  major 
activity,  with  all  data  for  it  included  in  that  clas- 
sification. However,  in  cases  where  distinct 
and  separate  economic  activities,  for  which  dif- 
ferent industry  classification  codes  were  appro- 
priate, were  conducted  under  the  same  ownership 
at  a  single  location,  and  where  conditions  pre- 
scribed by  the  SIC  Manual  for  recognizing  the 
existence  of  more  than  one  establishment  were 
met,  separate  establishment  reports  for  each  of 
the  different  activities  were  reported  in  the  cen- 
suses. 

In  the  case  of  leased  departments,  i.e.,  where 
separately  owned  businesses  are  operated  as  de- 
partments of  a  retail  business  under  another 
ownership  (e.g.,  a  separately  owned  shoe  depart- 
ment store)  only  a  single  establishment,  combin- 
ing leased  departments  with  the  retail  establish- 
ment in  which  they  are  located,  is  recognized 
for  1958  Census  purposes. 

The  "number  of  establishments"  shown  in  this 
report  is  the  number  in  business  at  the  end  of 
the  census  year. 

Sales.— Sales  include  the  total  of  merchandise 
sold,   and  receipts  from  repairs  and  from  other 
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services  to  customers,  whether  or  not  payment 
was  received  in  1958.  Sales  are  normally  re- 
corded net  of  deductions  for  refunds  and  allow- 
ances for  merchandise  returned  by  customers. 
Total  sales  exclude  amounts  other  than  those  re- 
ceived from  customers,  such  as  income  from  in- 
vestments, rental  of  real  estate,  etc.  They  in- 
clude the  amount  of  local  and  State  sales  taxes 
and  Federal  excise  taxes  which  are  collected 
by  the  store  directly  from  customers  and  paid 
directly  by  the  store  to  a  local,  State,  or  Fed- 
eral taxing  agency.  Gasoline,  liquor,  tobacco, 
and  other  excise  taxes  which  are  paid  by  the  manu- 
facturer or  wholesaler  and  passed  along  to  the 

I   retailer  also  are  included. 

I 

1 

j      The  sales  figures,   therefore,   represent  total 

«  sales  and  receipts  of  all  establishments  primari- 
ly engaged  in  retail  trade.  They  do  not  include 
retail  sales  made  by  manufacturers,  wholesalers, 
service  establishments,  and  other  businesses  whose 
primary  activity  is  other  than  retail  trade.  They 
do,  however,  include  receipts  other  than  from  the 
sale  of  merchandise  at  retail  (e.g.,  service  re- 
ceipts, sales  to  industrial  users,  sales  to  other 
retailers,  etc.)  by  establishments  primarily  en- 
gaged in  retail  trade.  Although  the  count  of  es- 
tablishments as  tabulated  in  this  report  repre- 
sents the  number  in  business  at  the  end  of  the 
year,  the  sales  figures  include  sales  of  all  es- 
tablishments in  business  at  any  time  during  the 
year. 

PayroU.  entire  year.-PayroU  includes  salaries. 

'  wages,  commissions,  bonuses,  vacation  allowances, 
and  the  value  of  payments  in  kind  (such  as  free 
meals,  lodgings,  etc.)  paid  during  the  year  to 
all  employees.  Gratuities  received  by  employees 
from  patrons  are  not  included.   For  corporations, 

{  it  includes  amounts  paid  to  officers  and  execu- 
tives; it  does  not  include  compensation  of  pro- 
prietors or  of  partners  of  unincorporated  busi- 

I   nesses.      Payroll  is   reported  before  deductions 

'  for  Social  Security,  income  tax,  insurance  dues, 

I  etc. 

Payroll— workweek  ended  nearest  November 
15,— This  item  consists  ofpayroll,  as  defined  above, 
which  was  paid  to  persons  on  the  payroll  in  the 

!  pay  period  ended  nearest  November  15,  1958. 
Establishments  whose  payroll  period  was  other 
than  a  week  were   requested  to  adjust   the  fig- 

1  ures  to  a  weekly  basis. 

'  Paid  employees— workweek  ended  nearest  No- 
vember 15.— Paid  employees  consist  of  the  num- 
ber  of  employees,  including  salaried  officers  and 
executives  of  corporations,  who  were  on  the  pay- 
roll for  the  workweek  ended  nearest  November 
15,  but  not  proprietors  or  partners  of  unincorpo- 
rated businesses. 


"Full  workweek*  employees.— "Full  workweek* 
employees  includes  employees,  whether  regular  or 
seasonal,  who,  for  the  specified  pay  period,  were 
paid  for  working  at  least  the  number  of  hours 
typically  worked  in  a  week  by  employees  of  the 
reponing  establishment.  All  other  employees 
paid  during  that  workweek  were  reported  as  part- 
workweek  employees. 

KIND- OF -BUSINESS  CLASSIFICATIONS 

Establishments  covered  by  the  1958  Census  were 
assigned  a  kind-of-business  classification  in  ac- 
cordance with  the  provisions  of  the  1957  edition 
of  the  SIC  Manual.  It  should  be  noted  that  kind- 
of-business  classifications  are  not  interchange- 
able with  commodity  classifications.  Most  busi- 
nesses sell  a  number  of  kinds  of  commodities. 
The  kind-of-business  code  assigned  generally 
reflects  either  the  individual  commodity  or  com- 
modity group  which  is  the  primary  source  of  the 
establishment's  receipts  or  some  mixture  of  differ- 
ent commodities  which  characterize  the  estab" 
lishment's  business.  Thus,  the  classification  of 
establishments  by  kind  of  business  generally  does 
not  make  it  possible  to  determine  either  the  num- 
ber of  establishments  handling  a  particular  com- 
modity or  the  sales  of  that  commodity.  For 
example,  the  "food  group*  classification  excludes 
stores  selling  some  food  If  the  sale  of  food  Is 
not  the  primary  source  of  receipts;  moreover, 
even  though  stores  are  classified  as  "food  stores" 
some  of  their  receipts  may  be  derived  from  the  sale 
of  nonfood  products. 

As  noted  in  the  section  on  "Method  of  Enu- 
meration," the  1958  Census  findings  are  based 
on  reports  from  two  different  sources.  "Em- 
ployer* establishments  were  canvassed  by  mail 
and  were  required  to  complete  report  forms 
especially  designed  for  this  census.  "Nonem- 
ployer*  establishments,  however,  were  included 
in  the  census  on  the  basis  of  information  sup- 
plied on  the  1958  Federal  income  tax  report. 
Because  of  the  nature  of  the  information  avail- 
able on  the  tax  form,  the  kind-of-business  classi- 
fications based  on  that  form  represent  primarily 
"self-designation.*  In  some  cases  this  informa- 
tion was  adequate  for  classification  at  the  kind- 
of-business  group  level  but  not  for  detailed  kinds 
of  business.  (See  "Comparisons  of  the  1954 
and  1958  Censuses,*  above.) 

The  classifications  based  on  the  census  forms, 
on  the  other  hand,  reflect  the  information  on  the 
commodity  "composition*  of  the  establishment  as 
revealed  by  the  census  classification  inquiries. 
The  effect  of  the  two  different  sources  on  uni- 
formity of  classification,  as  reflected  in  the 
measurement  of  dollar  volume  of  sales  is  minor. 
In  total,  the  "nonemployer"  establishments  ac- 
count for  less   than   10  percent  of  retail  sales 
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and,  in  most  cases,  it  is  likely  that  the  "self- 
designated"  classification  would  be  consistent  with 
that  derived  from  more  comprehensive  information. 

The  data  hi  this  report  for  two  major  SIC 
groups,  55  and  59,  have  been  subdivided,  making 
it  necessary  to  arrive  at  SIC  major  group  totals 
by  addition  (see  description  below  for  these  major 
groups).  In  addition,  data  for  that  part  of  SIC 
group  53  which  relates  to  nonstore  retailers 
are  not  included  in  this  report. 

Lumber,  Building  Materials,  Hardware,  Farm 
Equipment  Dealers  (SIC  Major  Group  52) 

Establishments  primarily  selling  lumber,  build- 
ing materials,  the  basic  lines  of  hardware,  paint, 
wallpaper,  glass,  electrical  supplies,  roofing  ma- 
terials, and  other  supplies  and  equipment  for  home 
construction.  Establishments  primarily  selling 
farm  equipment  are  also  included.  Establishments 
in  this  group  sell  to  contractors  as  well  as  to 
the  general  public. 

Hardware  stores  (SIC  5251).—  Establishments 
primarily  selling  a  number  of  basic  hardware 
Unes,  such  as  tools,  builders'  hardware,  paint 
and  glass,  housewares  and  household  appliances, 
cutlery,  and  roofing  materials.  These  establish- 
ments may  also  sell  farm  implements. 

General  Merchandise  Group  (SIC  Major  Group  53, 
Except  For  "Nonstore  Retailers") 

This  group  includes  all  establishments  within 
SIC  major  group  53— "General  Merchandise"  ex- 
cept for  "nonstore"  establishments. 

The  data  for  establishments  in  this  group  in 
the  1958  Census  of  Business  as  compared  with 
the  1954  Census  of  Business  are  affected  by  the 
treatment  in  1958,  of  leased  departments  as  parts 
of  the  establishment  within  which  they  operate 
rather  than  as  separate  establishments.  The 
data  for  department  stores  are  most  affected 
by  this  change. 

Department  stores  (SIC  531).— Establishments 
nornially  employing  25  or  more  people  and  en- 
gaged in  selling  some  items  in  each  of  the  fol- 
lowing lines  of  merchandise: 

1.  Furniture,  home  furnishings,  appliances, 
radio  and  TV  sets 

2.  A  general  line  of  apparel  for  the  family 

3.  Household  linen  and  dry  goods 

An  establishment  with  total  sales  of  less  than 
$5,000,000,  in  which  sales  of  any  one  of  these 
groupings  is  greater  than  80%  of  total  sales, 
is  not  classified  as  a  department  store. 

An  establishment  with  total  sales  of  $5,000,000 
or  more  is  classified  as  a  department  store 
even    if   sales    of  one  of  the  groups  described 


above  is  more  than  SG%  of  total  sales,  provided 
that  the  combined  sales  of  the  other  two  groups 
is  $500,000  or  more.  Relatively  few  stores 
are  included  in  this  classification  as  a  result 
of  this  special  rule  and  most  of  those  which  are 
would  otherwise  have  been  classified  In  the  ap- 
parel group  (SIC  major  group  56). 

Limited  price  variety  stores  (SIC  533). -Es- 
tablishnrients  primarily  selling  a  variety  of  mer- 
chandise in  die  low  and  popular  price  ranges, 
such  as  stationery,  gift  items,  women's  acces- 
sories, toilet  articles,  light  hardware,  toys,  house- 
wares, confectionery.  These  establishments  fre- 
quently are  known  as  "5  and  10  cent"  stores 
and  "5  centd  to  a  dollar"  stores,  although  mer- 
chandise is  usually  sold  outside  these  price  ranges. 

Classification  of  all  stores  in  this  category 
is  primarily  based  on  self-designation  by  the  store 
operators.  The  self -designation  was  supplemented 
by  the  addition  to  the  1958  Census  report  form 
of  a  question  on  food  sales,  the  answers  to  which 
resulted  in  removing  from  this  category  a  sig- 
nificant number  of  smaller  establishments  included 
under  this  heading  in  the  1954  tabulations. 

Food  Stores  (SIC  Major  Group  54) 

Establishments  primarily  selling  food  for  home 
preparation  and  consumption.  EsteLbllshments  pri- 
marily selling  prepared  food  and  drinks  for  ccm- 
sumption  on  their  own  premises  are  classified 
as  "Eating  and  Drinking  Places"  (SIC  major 
group  58),  and  stores  primarily  engaged  in  selling 
packaged  beers  and  liquors  are  classified  sepa- 
rately as  "liquor  stores." 

Automotive  Dealers  (SIC  Major  Group  55, 
Except  554) 

NOTE:  This  group  does  not  include  estab- 
lishments primarily  engaged  in  selling  trucks 
and  motorized  industrial  equipment.  Such  es- 
tablishments are  included  in  the  Wholesale  Trade 
portion  of  the  Census  of  Business. 

Passenger  car  dealers,  franchised  and  non- 
franchised  (SIC  551.  552).— Establishments  pri- 
marily  selling  new  automobiles,  or  new  and  used 
automobiles  and  trucks.  These  establishments 
frequently  operate  repair  shops  and  used  car 
lots  and  may  carry  stocks  of  replacement  parts, 
tires,  batteries,  and  automotive  accessories.  Used 
car  lots  and  repair  shops  operated  by  franchised 
dealers  are  not  recognized  as  separate  estab- 
lishments. Data  for  such  operations  are  con- 
solidated in  this  category  with  other  data  for 
franchised  passenger  car  dealers.  Establish- 
ments primarily  selling  used  cars  and  trucks  and 
not  holding  a  franchise  for  the  sale  of  new  pas- 
senger cars  are  also  included. 
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Tire,  battery,  accessory  dealers  (SIC  553).— 
Establishments  primarily  selling  new  automobile 
tires,  batteries,  automobile  seat  covers,  and  auto- 
mobile parts  and  accessories.  Establishments 
primarily  selling  used  merchandise  in  these  cate- 
gories are  classified  as  "secondhand  stores," 
(SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

Establishments  primarily  selling  gasoline  and 
other  automotive  petroleum  products.  Establish- 
ments called  garages  but  deriving  the  larger 
part  of  receipts  from  gasoline  and  oil  sales 
are  included. 

Apparel,  Accessory  Stores  (SIC  Major  Group  56) 

Establishments  in  this  group  are  primarily 
engaged  in  selling  clothing  of  all  kinds  and  re- 
lated articles  for  personal  wear  and  adornment. 
Nor  included  in  this  group  are  the  establish- 
ments which  meet  the  criteria  for  department 
stores  or  general  merchandise  stores  (SIC  531 
and  part  of  5392),  even  though  most  of  their 
receipts  are  from  the  sale  of  apparel  and  ap- 
parel accessories . 

Men's,  boys'  apparel  stores,  custom  tailors  (SIC 
561  and  5671). --Establishments  primarily  engaged 
in  selling  men's  and  boys'  outerwear  and  furnish- 
ings such  as  shirts,  hats,  underwear,  hosiery, 
etc.  Also  included  are  establishments  primari- 
ly engaged  in  the  making  and  selling  of  outer- 
wear to  individual  order  from  stocks  of  material 
carried  in  their  inventory. 

Women's  clothing,  specialty  stores  (SIC  562, 
563,  568).— Establishments  primarily  selling wom- 
en  s  apparel  and  apparel  accessories  of  all  types, 
including  women's  ready-to-wear  stores,  furriers, 
and  the  various  specialty  shops. 

Women's  ready-to-wear  stores  (SIC  562).— 
Establishments  primarily  selling  women's  and 
girls'  apparel.  Establishments  are  included  in 
this  category  provided  (1)  their  sales  of  all  types 
of  apparel  (except  as  noted  in  the  definition  for 
general  merchandise  group  stores)  account  for 
80%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
en's and  girls'  apparel  are  3  or  more  times  the 
sales  of  aU  men's  and  boys'  apparel,  and  (3) 
sales  of  women's  and  girls'  coats,  suits,  and  dress- 
es are  at  least  one-third  of  sales  of  all  women's 
and  girls'  apparel.  Establishments  primarily 
selling  garments  made  to  customer  order  are  clas- 
sified as  custom  tailors  (SIC  567). 

Family  clothing  stores  (SIC  565).— Establish- 
ments  primarily  selling  clothing,  furnishings,  and 
accessories  for  men,  women,  and  children,  with- 
out specializing  in  any  one  line.  Establishments 
are  included  in  this  category  provided  (l)their 
sales  of  all  types  of  apparel  (except  as  noted  in 


the  definition  for  general  merchandise  group  stores) 
account  for  80%  or  more  of  their  total  sales, 
(2)  sales  of  all  women's  and  girls'  apparel  items 
are  not  more  than  3  times  the  sales  of  all  men's 
and  boys'  items,  and  (3)  the  sales  of  all  men's 
and  boys'  apparel  items  are  not  more  than  3 
times  the  sales  of  all  women's  and  girls'  apparel 
items. 

Shoe  stores  (SIC  566).— Establishments  primarily 
selling  shoes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  family  shoe  stores;  and  chil- 
dren's, juveniles'  shoe  stores. 

Furniture,  Hoitie  Furnishings,  Equipment  Stores 
(SIC  Major  Group  57) 

Establishments  primarily  selling  merchandise 
used  in  furnishing  the  home,  such  as  furniture, 
floor  coverings,  draperies,  glass  and  chinaware, 
domestic  stoves,  refrigerators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radio 
and  TV  sets.  Also  included  are  musical  instru- 
ment stores  and  music  and  record  shops,  kinds 
of  business  which  in  the  1954  Census  of  Busi- 
ness were  included  in  the  group  "Other  Retail 
Stores."  Antique  stores,  which  in  the  1954  Census 
were  included  in  this  groUp  are  now  included  with 
"Other  Retail  Stores." 

Furniture  stores  (SIC  5712).- Establishments 
primarily  selling  household  furniture,  mattresses, 
springs,  and  other  sleep  equipment.  Also  included 
in  this  classification  are  establishments  selling 
household  appliances,  record  players,  and  radio 
and  TV  sets,  provided  the  receipts  from  sales 
of  furniture  and  sleep  equipment  exceed  those 
from  sales  of  the  other  commodity  lines  named. 

Other  home  furnishings  stores  (SIC  571  except 
5712).— Establishments  primarily  selling  home  fur- 
nishings  other  than  household  furniture,  mat- 
tresses, springs,  and  other  sleep  equipment.  In- 
cluded are  stores  primarily  engaged  in  selling 
such  lines  of  home  furnishings  as  floor  coverings; 
drapery,  curtains,  slip  covers,  upholstery  materi- 
als; china,  glassware,  metalware;  lamps  and  lamp- 
shades, blinds  and  window  shades;  etc. 

Household  appliances,  radio,  TV  stores  (SIC 
572  and  5732).— Establishments  primarily  engaged 
in  selling  household  appliances  (such  as  electric  and 
gas  refrigerators,  stoves,  vacuum  cleaners,  wash- 
ing machines  and  dryers,  freezers,  electric  irons, 
percolators,  hot  plates,  etc.)  and  radios,  television 
sets,  and  record  players.  The  retail  establishments 
(primarily  engaged  in  the  sale  of  electric  and  gas 
appliances  for  household  use)  operated  by  public 
utility  firms  are  included  in  this  category. 

Music  stores  (SIC  5733). -Establishments  pri- 
marily  selling  musical  instruments  such  as  organs, 
pianos,  horns,  stringed  instruments,  drums,  xylo- 
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phones,  etc.   Also  those  establishments  primarily 
selling  phonograph  records  and  albums. 

Eating  Places  (SIC  5812) 

Establishments  primarily  engaged  in  selling 
prepared  foods  and  drinks  for  consumption  on  their 
own  premises. 

Drinking  Places  (SIC  5813) 

Establishments  primarily  engaged  in  selling 
drinks,  such  as  beer,  ale,  wine,  liquor,  and  other 
alcoholic  beverages  for  consumption  on  their  own 
premises. 

Drug   Stores,  Proprietary   Stores  (SIC  591) 

Establishments  which  sell  prescriptions,  drugs, 
or  proprietary  medicines  in  combination  with  lines 
such  as  cosmetics,  toiletries,  tobacco,  magazines 
and  books,  and  novelty  merchandise.  Those  stores 
which  sell  prescriptions  are  classified  as  drug 
stores,    the    remainder    as    proprietary    stores. 

Other  Retail  Stores    (SIC  Major  Group  59, 
Except  SIC  591) 

Liquor  stores  (SIC  592),  also  government-oper- 
ated liquor  stores  (SIC  Major  Group  92  and  93).— 
Establishments  primarily  selling  packaged  alco- 
holic beverages  such  as  ale,  beer,  wine,  and  whisky 
for  consumption  off  the  premises.  Liquor  stores 
operated  by  States,  counties,  and  municipalities 
are  included.  Stores  primarily  selling  prepared 
drinks  for  consumption  on  the  premises  are  not 
included  in  this  category  but  are  classified  with 
drinking  places  (SIC  5813). 

Book  stores  (SIC  5942).— Establishments  pri- 
marily selling  new  books  and  periodicals. 

Stationery  stores  (SIC  5943). — Establishments 
primarily  selling  stationery  items,  such  as  writing 


paper,  tablets,  accounting  forms,  legal  forms, 
greeting  cards,  post  cards,  and  school  and  office 
supplies. 

Sporting  goods  stores  (SIC  5952)  ■— Establish- 
ments primarily  selling  a  general  or  specialized 
line  of  sporting  goods  and  equipment  for  hunting, 
camping,  fishing,  skiing,  riding,  tennis,  golf,  and 
other  sports,  and  gymnasium  and  playground  equip- 
ment. 

Bicycle  shops  (SIC  5953).— Establishments  pri- 
marily selling  bicycles  and  bicycle  parts  and 
accessories. 

Jewelry  stores  (SIC  597).— Establishments  pri- 
marily  selling  any  combination  of  the  lines  of 
jewelry,  such  as  diamonds  and  other  precious 
stones;  rings,  bracelets  and  brooches;  sterling  and 
plated  silverware;  and  watches  and  clocks. 

Florists  (SIC  5992). -Establishments  primarily 
selling  cut  flowers  and  growing  plants .  Greenhouses 
and  nurseries  are  not  included  in  the  Census  of 
Business. 


DATA  FOR  MAJOR  RETAIL  CENTERS 

Due  to  the  relatively  small  number  of  establish- 
ments in  the  Major  Retail  Centers,  sales  figures 
are  shown  only  for-- 
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1. 
2. 


3. 


Retail  stores,  total. 

Convenience  goods  stores,  i.e.,  Food  stores 
(SIC  54),  Eating  and  drinking  places  (SIC  58), 
and  Drug,  proprietary  stores  (SIC  591). 
Shopping  goods  stores,  i.e..  General  mer- 
chandise stores  (SIC  53  pt.).  Apparel, 
accessory  stores  (SIC  56),  and  Furniture, 
home  furnishings,  equipment  stores  (SIC  57). 
All  other   retail  stores  (SIC  52, 55,  599). 
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PREFACE 


AUTHORITY  AND  SCOPE 

The  1958  Census  of  Business  along  with  the  1958  Censuses 
of  Manufactures  and  Mineral  Industries  was  required  by  law 
under  13  U.S.C.,  sections  131  and  224.  These  censuses  covered 
businesses  operated  in  the  continental  United  States,  Alaska, 
Hawaii,  Guam,  and  the  Virgin  Islands.  A  separate  Census  of 
Business  and  Manufactures  for  1958  was  also  conducted  in 
Pueno    Rico    jointly    with    the   Commonwealth   Government. 

The  1958  Census  of  Business  covered  retail  trade,  wholesale 
trade,  selected  services,  and  public  warehousing.  This  report 
provides  findings  for  retail  stores  in  selected  central  business 
districts  and  in  major  retail  centers;  and  for  hotels  and  motion 
picture  theaters   in  the  selected  central  business  districts. 

AREAS  COVERED 

Each  of  the  reports  in  this  series  covers  a  separate  standard 
metropolitan  statistical  area  and  includes  data  for  the  central 
business  district  (or  central  business  districts)  in  the  specified 
standard  metropolitan  statistical  area,  as  well  as  for  each  Cen- 
sus-delineated major  retail  center  (MRC)  located  in  the  same 
standard  metropolitan  statistical  area  (SMSA).  The  number  of 
I  MRC's  for  which  data  are  shown  in  a  single  SMSA  vary  from 
I  none  to  about  two  dozen.  The  entire  series  of  reports  covers 
97  SMSA's,  and  provides  data  for  109  CBD's  and  some  500 
MRC's. 

DELINEATION  OF  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

Because  many  large  cities  had  no  officially  defined  area 
representing  their  "Central  Business  District, 'it  was  necessary 
for  the  Bureau  of  the  Census  prior  to  the  1954  Census  of 
Business  to  arrange  for  the  delineation  of  such  districts  before 
a  program  to  tabulate  Census  data  for  them  could  be  imple- 
mented. The  delineation  of  central  business  districts  was  ac- 
I  complished  with  the  cooperation  of  the  Census  Tract  Conunittees 
1  in  the  large  cities  included  in  the  central  business  district  (CBD) 
program.  In  their  work  on  the  CBD's  the  Census  Tract  Com- 
mittees obtained  the  representation  of  a  variety  of  local 
interests,  such  as  business  firms  and  associations,  newspapers , 
planning  agencies,  welfare  organizations,  local  governmental 
bodies,  etc.  Central  business  districts  have  been  delineated  only 
in  those  cities  of  100,000  or  more  inhabitants  (according  to  the 
1950  Census  of  Population  or  a  subsequent  special  census  prior 
to  1959)  in  which  there  was  a  local  Census  Tract  Committee 
recommendation  for  such  an  area  in  response  to  an  inquiry  from 
the  Census  Bureau. 

The  objective  of  the  CBD  program  was  stated,  as  follows,  in 
a  lener  from  the  Director  of  the  Census  Bureau  to  the  Census 
Tract  Committees: 

"The  primary  objective  of  this  operation  is  to  provide  a 
basis  for  comparing  changes  in  business  activity  in  the  Cen- 
tral Business  District  with  those  in  the  remainder  of  the 
metropolitan  area  or  of  the  central  city." 

Because  there  are  no  generally  accepted  rules  for  determining 
what  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 
did  not  provide  rigid  specifications  for  defining  the  CBD  but  (1) 
provided  a  general  characterization  of  the  CBD,  describing  it  as 
I  "an  area  of  very  high  land  valuation,  an  area  characterized  by  a 
high  concentration  of  retail  businesses,  offices,  theaters,  hotels, 
and  "service"  businesses,  and  an  area  of  high  traffic  flow";  and 
(2)  required  that  the  CBD  ordinarily  should  be  defined  to  follow 


existing  tract  lines,  i.e.,  to  consist  of  one  of  more  whole  Census 
tracts.  The  emphasis  put  on  tracts  was  based  on  the  anticipation 
that  other  Census  statistics  than  those  derived  from  the  Census 
of    Business    might    conveniently    be    tabulated    for   CBD's. 

It  was  recognized  that  the  tract  basis  for  CBD's  might 
lead  to  the  inclusion  of  some  land  area  not  properly  within 
a  strictly  defined  CBD  or  to  the  exclusion  of  a  small  por- 
tion of  what  should  be  in  the  CBD.  It  was  believed  that  this 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnitudes  being  measured.  Provision,  however,  was  made 
for  splitting  tracts  where  a  serious  problem  was  encountered. 
The  use  of  tract  lines  for  boundaries  also  was  consistent  with 
the  desire  to  keep  CBD  boundaries  constant,  in  order  to  maxi- 
mize the  value  of  comparisons  over  time.  Although  it  was 
recognized  that  the  CBD  strictly  defined  would  tend  to  change 
over  time,  it  was  felt  that  the  inexactitude  resulting  from  the 
use    of   fixed    boundaries    would    not    prove  to  be  serious. 

In  some  cities  where  there  had  been  a  previously  established 
central  business  district  or  similar  area  which  substantially 
corresponded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  In 
the  Bureau's  CBD  program. 

Data  for  a  total  of  95  CBD's  were  provided  in  the  1954 
Census  of  Business.  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  in  97  standard  metropolitan  statistical 
areas.  A  number  of  cities  have  made  minor  changes  in  the 
boundaries  of  their  CBD's  due  mainly  to  revisions  in  tract 
boundaries.  In  only  one  city,  Minneapolis,  has  a  previously 
defined  CBD  been  significantly  changed. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  and  data  from  them  have  been  tabulated,  as  part  of 
the  1958  Census  of  Business  program.  The  major  retail  cen- 
ters (MRC's)  were  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metropolitan  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  themselves)  which  include 
a  major  general  merchandise  store— usually  a  department 
store.  MRC's  were  not  delineated  if  the  publication  of  data 
for  them  would  result  in  violation  of  Census  rules  prohibiting 
disclosure  of  information  for  individual  firms. 

MRC's  include  not  only  the  planned  suburban  shopping  center 
but  also  the  older  string  street  and  neighborhood  developments 
which  meet  the  above  prerequisites.  Frequently  the  boundaries 
of  a  single  MRC  include  stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the  planned  portion. 
In  general  the  boundaries  of  the  MRC's  have  been  established 
to  include  all  adjacent  blocks  containing  at  least  one  store  in 
the  general  merchandise,  apparel,  or  furniture-appliance 
groups  of  stores,  and  where  a  planned  center  is  involved  in- 
clude aU  of  the  center. 

In  those  cities  within  the  standard  metropolitan  statistical 
areas  (SMSA's)  covered  by  this  series  of  reports  which  were 
not  of  sufficient  size  to  qualify  for  the  delineation  c#  a  central 
business  district,  no  MRC's  were  delineated  unless  at  least  two 
such  centers  could  be  defined. 


For  explanation  of  procedures  and  definitions,  see  Aj^iendix. 
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Table  1.— RETAIL  STORKS  AMD  SKLBCIED  SKEIVICE  ESTABUSaffiNTS: 

CENTRAL  BUSINESS  DISTRICT  OF  TRENTON 


1958  AND  1954 


Establishments,   Sales,  Annual  Payroll,   and  Bnployees, 

by  Kind  of  Business 

. 

Kind  of  business 

1958^ 

1954^ 

SIC  code 

Estab- 
lish- 
ments^ 

(number) 

Sales 2 
($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid  aiployees, 

workweek  ended 

nearest  Nov.   15 

Estab- 
lish- 
ments 2 

(number) 

Sales 2 
($1,000) 

Payroll, 
entire 

Total 
(nvmber) 

Full 
workweek 

(nvmber) 

year 
($1,000) 

RETAn.  STORES 
Retail  stores,  total^ 

486 

9 
2 
7 

15 
4 
4 
7 

51 

7 

8 

122 

32 
52 
34 

8 
22 

6 

65 
22 
14 

29 

105 
74 
31 

8 

96 

15 
5 
4 

11 
4 
4 

9 
7 

76,481 

774 
(D) 
(D) 

26,771 

(D) 

3,183 

(D) 

4,275 

1,420 

1,580 

19,538 

3,846 
8,126 
7,144 
4,759 
2,155 
606 

9,678 
4,495 
1,266 

3,917 

5,084 
3,710 
1,374 

1,140 

7,221 
1,108 
479 
528 
1,263 
104 
395 

(D) 
(D) 

11,868 

117 
(D) 
(D) 

4,434 
(D) 
610 
(D) 

404 

165 

62 

3,004 

594 

1,289 

1,144 

776 

287 

58 

1,484 
697 
193 

594 

1,056 
866 
190 

154 

988 
75 

101 
73 

243 
30 
39 

(D) 
(D) 

4,207 

41 
(D) 
(D) 

1,606 
(D) 
286 
(D) 

163 

38 

21 

1,106 

176 
508 
446 
305 
85 
32 

370 

184 

56 

130 

502 

416 

86 

58 

302 
30 
25 
22 
71 
10 
11 

(D) 
(D) 

3,595 

38 
(D) 
(D) 

1,358 
(D) 
201 
(D) 

127 
38 
17 

911 

151 
433 
388 
239 
65 
23 

348 

169 

54 

125 

445 

371 

74 

47 

266 
24 
21 
18 
69 
10 
9 

(D) 
(D) 

538 

11 
4 
7 

21 
3 

4 
14 

68 

7 
9 

157 

31 
69 
31 
4 
32 
16 

64 
22 

13 

25 

101 
59 
42 

11 

89 
6 
3 
2 

17 
4 
2 

10 
7 

74,614 

1,064 
229 
835 

22,095 

(D) 

(D) 

3,427 

5,185 

1,021 

608 

20,098 

3,675 
10,099 
8,362 
1,476 
3,287 
1,424 

10,693 
5,376 
1,390 

3,820 

6,374 
3,981 
2,393 

1,309 

6,167 
678 
(D) 
(D) 

1,442 
213 
(D) 

1,936 
1,628 

10, 588 

52 

Lumber,  building  materials,  hardware, 
fflrm  f*'iuliinent  dealers. 

162 

5251 

Hardware  stores 

23 

52  ex.   5251 

Other 

139 

53  part^ 
531 

General  merchandise  group  stores^ 

Dejjartment  stores 

2,723 
(D) 

533 

T.luil+^rt    pT-Ip.«»  yaTlt^+,y  af.mvfi 

(D) 

539 
54 

Other  general  merchandise  stores 

Food  stores 

1,796 
482 

55  ex.   554 

Autcmotlve  dealers 

114 

554 

rjinnHTiP   HpTTTtnp   frhnt.lrms 

69 

56 

Ajjparel,   accessory  stores ,. 

2,867 

561,   567 

Men's,  boys'  apparel  stores,   custcm 
tailors* 

598 

562,563,568 

562 

565 

Women's  clothing,  specialty  stores.... 
Ready-to-wear  stores' 

TiVnnily  plnthlng   Rf.mV'R^ 

1,460 

1,245 

204 

566 

Shoe  stores ..,,.......,........,,..,.. 

430 

564,    569 

Other  apparel  stores, ,...,.....• 

175 

57 

Furniture,  heme  furnishings,   equipment 
stores 

1,617 

5712 

Furniture  stores* 

899 

5713-15,   19 
572,    573 

Other  heme  furnishings  stores* 

Household  appliance,   radio,   TV, 
music  stores 

208 
510 

53 

RBt.iTig,    rt-riTiTHTig  plnnes ,,,.,.,..,,,,.,,, 

1,337 

5812 

Eating  places 

986 

5813 

t>n"nlriTig  pi  BrlPH .,.,.. 

351 

591 

Drug  stores,  proprietary  stores ......... 

207 

59  ex.    591 

Other  retail  stores* 

1,010 

592 

Liquor  stores 

59 

594 

Book,   stationery  stores 

(D) 

595 
597 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

(D) 
279 

5992 

Florists 

25 

5996 
7011,   7012 

Camera,  photographic  sv^jply  stores.... 

SELECTED  SERVICES 
Hotels 

(D) 
805 

783 

Motion  picture  theaters 

339 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

■"•Sales  of  leased  departments  are  incorporated  wi^th  Tnai"-n  store  sales  in  1958.  In  1954  each  leased  department  was  separately 
counted  and  separately  classified  in  accordance  wi-th  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general 
merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  The  1954  sales  of  leased  departments  located  in  general 
merchandise  s-tores  but  elsewhere  classified  -were  $1,589,000  ,  of  which  $751,000  was  included  with  apparel,  accessory  stores. 
This  does  not  affect  "hotels"  or  "motion  picture  •thea^ters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments \rtiich  could  not  be  clsissified  and  tabulated  by  detailed  Idnd.s  of  business. 

^Excludes  nons^tore  retailers  (i.e.,  mai'l  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  ■to  "employer"  establishments, 

'Both  1954  and  1958  data  limited  -to  "employer"  establishments, 

^Includes  data  for  those  THnda  of  business  in  SIC  59  (ex.591)  not  covered  in  any  of  the  lines  below. 


TRENTON,  N.J.,  AREA 


Table  2.— RETAIL  STORKS  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 

CITY  OF  TRENTON 

Establlslnents,  Sales,  Annual  Payroll,  and  Biiployees,  by  Kind  of  Business 


SIC  code 


52 

5251 

52  ex.  5251 

53  part' 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 


591 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


Kind  of  business 


RETAIL  STORES 

Retail  stores,  total' 

Lumber,  building  materials,  hardware, 
farm  equipment  dealers................ 

Hardware  stores 

Otber 

General  merchandise  groi?)  stores' 

Department  stores , 

Limited  price  variety  stores , 

Other  general  merchandise  stores...., 

Food  stores , 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Hen's,  boys'  apparel  stores,  custom 

tailors* 

Women's  clothing,  specialty  stores,. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores , 

Other  apparel  stores , 

Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinMng  places ,.,*...... 

Eating  places .,...,.,.. 

Drinking  places ...,..,.. 

Drug  stores,  proprietary  stores 

Other  retail  stores' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores.. 


SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


1958^ 


Estab- 

lish- 

nents^ 


(number) 


2,301 


67 
24 
43 

100 

5 

26 

37 

574 

70 

185 

211 

48 
94 
43 
14 
36 
15 


149 
46 
49 

54 

539 
304 
235 

56 

350 
62 
9 
21 
24 
32 
10 


Sales 2 


($1,000) 


212,113 

9,032 
(D) 
(D) 

33,336 

(D) 

5,013 

(D) 

48,359 

20,132 

11,608 

23,406 

4,753 
9,531 
7,901 
5,331 
2,728 
969 


17,848 
6,762 
3,025 

8,061 

20,542 

10,672 

9,870 

5,346 

22,504 
5,269 

643 
1,067 
1,764 
1,063 

(D) 


1,943 
(D) 


Payroll, 

entire 

year 


($1,000) 


24,523 

1,123 
(D) 
(D) 

5,088 
(D) 
890 
(D) 

3,178 

2,115 

908 

3,412 

674 

1,440 

1,239 

868 

346 

84 


2,486 
993 
435 

1,058 

3,196 
2,078 
1,118 

619 

2,398 
383 
112 
108 
305 
177 
(D) 


751 
(D) 


Paid  eaplayees , 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


8,654 

296 
(D) 
(D) 

1,946 
(D) 
436 
(D) 

1,043 
484 
351 

1,269 

207 
570 
487 
338 
102 
52 


651 
277 
120 

254 

1,607 

1,134 

473 

252 

755 
129 
30 
33 
85 
55 
(D) 


444 
(D) 


Full 
workweek 

(number) 


7,272 


269 
(D) 
(D) 

1,636 
(D) 
307 
(D) 

746 

470 

286 

1,049 

175 
489 
423 
270 
76 
39 


589 
247 

112 

230 

1,363 
972 
391 

188 

676 
109 
26 
29 
81 
52 
(D) 


398 
(D) 


1954^ 


Estab- 

Ush- 

ments^ 


(number) 


2,383 


14 


Sales' 


($1,000) 


231,885 


79 
33 
46 

12,071 

1,865 

10,206 

1,660 

139 

1,521 

75 

6 

15 

54 

32,421 
(D) 
(D) 
(D) 

4,767 
(D) 
(D) 

1,180 

669 

56,280 

3,935 

72 

29,923 

2,925 

191 

12,759 

883 

250 

24,074 

3,370 

38 
111 
42 
13 
47 
29 

4,126 
11,083 
8,927 
(D) 
3,849 
2,099 

650 
1,519 
1,299 
(D) 
494 
(D) 

155 
39 
31 

18,119 
8,162 
2,453 

2,384 

1,209 

369 

57 

6,924 

806 

519 
257 
262 

21,426 

9,629 

11,797 

3,255 
1,926 
1,329 

74 

5,916 

675 

299 
46 

5 
15 
29 
24 

3 

18,896 
5,225 
283 
437 
1,871 
762 
(D) 

2,061 
345 

36 
(D) 
311 

99 
(D) 

(D) 
(D) 


Payroll, 
entire 
year 


($1,000) 


25,915 


(D) 
(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available,    ...  Represents  zero. 

^Sales  of  leased  departments  are  incoiporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately  counted 
and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchan- 
dise stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  est*)lislmients. 

'Both  1954  and  1958  data  limited  to  "eII^)loyer"  establishments. 

'includes  data  for  those  virirtg  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  3.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISIMENTS : 

TRENTON  STANDARD  METROPOLITAJJ  STATISTICAL  AREA 


1958  AND  1954 


Establislments,  Sales,  Amnial  Payroll,  and  finployees,  by  Kind  of  Biislnesa 


SIC  code 


Kind  of  business 


1958^ 


Estab- 
lish- 
ments^ 


(number) 


Sales ^ 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  engjloyees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


195A' 


Estab- 
lish- 
ments^ 


(number) 


Sales'^ 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


52 

5251 

52  ex.  5251 

53  part  3 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores ,  total  ,. 

Lumber,  building  materials,  hardware, 

f aim  equipnent  dealers 

Hardware  stores 

Other 

General  merchandise  grovg)  stores^ 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores..,. 

Food  stores. »..« 

Automotive  dealers 

Gasoline  service  stations 

.^jparel,  accessory  stores 

Men ' s ,  boys '  apparel  stores ,  custom 

tailors* 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  appEirel  stores 

Furniture,  heme  furnishings,  equipment 

stores 

Furniture  stores* 

Other  heme  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places.. 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores^ , 

Liquor  stores , 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores , 

Jewelry  stores 

Florists , 

Camera,  photographic  svpply  stores.., 

SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


3,102 


124 
42 
82 

123 

6 

31 

54 

709 

113 

273 

279 

69 

118 
53 
20 
45 
23 


186 
58 
60 

68 

714 
418 
296 

79 

502 
92 
19 
32 
32 
44 
12 


13 
17 


350,888 

17,673 

2,586 

15,087 

39,822 

28,082 

5,810 

5,132 

87,240 

50,218 

20,674 

28,448 

6,548 
10,760 
8,500 
5,912 
3,458 
1,676 


21,499 
8,869 
3,950 

8,680 

33,312 
20,203 
13,109 

8,924 

43,078 
8,779 
1,333 
1,339 
2,020 
1,526 
828 


3,767 
(D) 


39,094 

2,316 

295 

2,021 

5,956 

4,326 

1,033 

597 

6,029 

4,948 

1,645 

4,082 

938 
1,578 
1,323 
947 
(D) 
(D) 


2,921 

1,244 

565 

1,112 

5,904 
4,307 
1,597 

1,131 

4,162 
658 
165 
112 
348 
217 
54 


1,316 
(D) 


13,308 

681 

91 

590 

2,338 

1,565 

497 

276 

1,906 

1,058 

622 

1,477 

271 
622 
521 
360 
(D) 
(D) 


767 
344 
151 

272 

2,843 

2,179 

664 

417 

1,199 
200 
56 
35 
96 
76 
19 


10,844 

630 

75 

555 

1,857 

1,317 
341 
199 

1,371 

1,026 

462 

1,203 

233 
531 
451 
283 
(D) 
(D) 


694 
310 
137 

247 

2,241 

1,723 

518 

298 

1,062 
160 
45 
31 
92 
64 
17 


662 
(D) 


606 
(D) 


3,015 

116 
45 
71 

101 

7 

20 

72 

782 

111 

268 

310 

50 
137 
58 
14 
54 
37 


193 
47 
38 

74 

647 
324 
321 

85 

402 
56 
10 
21 
38 
35 
4 


322,067 


20,544 

2,772 

17,772 

35,189 

23,334 

4,897 

6,908 

74,084 

53,216 

18,749 

27,436 

4,938 
12,206 
9,715 
2,701 
4,177 
2,856 

21,962 
9,827 
2,837 

8,692 

28,423 
13,979 
14,428 

7,416 

35,048 

6,678 

867 

542 

2,036 

1,181 

466 


3,191 
2,582 


34,701 

2,476 

253 

2,223 

5,181 

3,082 

848 

1,251 

5,298 

4,936 

1,251 

3,703 

746 
1,616 
1,389 
452 
529 
360 


2,845 

1,420 

429 

996 

4,770 
3,076 
1,694 

915 

3,326 

431 

75 

40 

322 

146 

26 


1,195 
509 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

■"■Sales  of  leased  departments  are  incorporated  with  ma -in  store  sales  in  1958.  In  1954  each  leased  department  was  separately  counted 
and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchan- 
dise stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  Uieaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

•'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments.  • 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


TRENTON,  N.J.,  AREA 

Tatle  4.— RETAIL  STORES  AM)  SELECTED  SERVICE  ESTABLISJflENTS— PERCENT  CHANGE  IN  SALES,  1954  TO  1958 

CENTRAL  BUSINESS  DISTRICT  OF  TRENTON,  THE  ENTIRE  CITY,  AJ©  TRENTON  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  change^ 


Central 

business 

district 


Entire 
city 


City 
less  Its 
central 
business 
district 


Entire 
standard 
metro- 
politan 
statistical 
area 


Standard 

metro- 
politan 
statistical 
area  less 
central 
business 
district 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 


591 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total' 

Lumber,  building  materials,  hardware,  farm  equipment 

dealers 

Hardware  stores 

Other 

General  merchandise  group  stores'' 

Department  sl;ores 

Limited  price  variety  stores *.... 

Other  general  merchandise  stores 

Food  stores 

AutoDotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores. 

Hen's,  boys'  apparel  stores,  custom  tailors*...,.. 

Wonen's  clothing,  specialty  stores 

Ready-to-wear  stores ' 

Family  clothing  stores^ 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment  stores.. 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV,  music  stores 

Eating,  drinking  places 

Eating  places i... 

DrlnJdLng  plac es 

Drug  stores,  proprietary  stores 

Other  retail  stores^ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores ; 

Florists 

Camera,  photographic  sv5)ply  stores....,.....,.,,.. 

SELECTED  SERVICES 

Hotels 

Motion  picture  theaters 


2.5 


-27.3 
(D) 
(D) 

21.2 
(D) 
(D) 
(D) 

-17.6 

39.1 

-4.6 

-2.8 
4.7 
-19.5 
-14.6 
222.4 
-34.4 
-57.4 

-9.5 

-16.4 

-8.9 

2.5 

-20.2 

-6.8 

-42.6 

-12.9 

17.1 

63.4 

(D) 

(D) 

-12.4 

-51.2 

(D) 


-8.5 


-25.2 
(D) 
(D) 

2.8 
(D) 
(D) 
(D) 

-14.1 

-32.7 

-9.0 

-2.8 
15.2 
-14.0 
-11.5 
(D) 
-29.1 
-53.8 

-1.5 

-17.2 

23.3 

16.4 

-4.1 

10.8 

-16.3 

-9.6 

19.1 

0.8 

127.2 

144.2 

-5.7 

39.5 

(D) 


-13.8 


-25.0 
(D) 
(D) 

-36.4 
(D) 
(D) 
(D) 

-13.7 

-35.3 

-9.2 

-2.7 

101.1 

42.8 

34.0 

(D) 

2.0 

-46.2 

10.0 

-18.6 

65.5 

33.5 

2.7 
23.3 
-9.7 

-8.7 

20.1 

-8.5 

(D) 

(D) 

16.8 

74.7 

(D) 


(D) 
(D) 


(D) 
(D) 


(D) 
(D) 


8.9 


-14.0 

-6.7 

-15.1 

13.2 

20.3 

18.6 

-25.7 

17.8 

-5.6 

10.3 

3.7 
32.6 
-11.8 
-12.5 
118.9 
-17.2 
-41.3 

-2.1 
-9.7 
39.2 
-0.1 

17.2 
44.5 
-9.1 

20.3 

22.9 

31.5 
53.7 
147.0 
-0.8 
29.2 
77.7 


18.1 
(D) 


10.9 


-13.2 
(D) 
(D) 

-0.3 
(D) 
(D) 
(D) 

20.4 

-6.5 

10.8 

21.4 
113.9 

25.0 
0.2 

-5.9 

46.4 
-25.3 

4.9 
-1.7 
85.5 
-2.2 

28.0 
65.0 
-2.5 

27.5 

24.2 

27.9 

(D) 

(D) 

27.4 

46.9 

(D) 


(D) 
(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

^In  computing  percent  change,  sales  of  leased  departments  are  incorporated  with  main  store  sales  In  1958.  In  1954  each  leased 
department  was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  compara- 
bility is  greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect 
"hotels"  or  "motion  picture  theaters." 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
1954  data  limited  to  "employer"  establishments  in  computing  percent  change. 

'in  computing  percent  change,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

'includes  data  for  those  kinds  of  bxisiness  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  5.— RETAIL  STORES:   1958  AND  1954  CENTRAL  BUSINESS  DISTRICT  SALES  AS  PERCENT  OF 

TRENTON  AND  OF  TRENTON  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


52 
5251 

52  ex.  5251 

53  part  3 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Ktnd  of  business 


RETAIL  STORES 
Retail  stores,  total^ 


lumber,  bulldtng  materials,  hardware,  farm  equipment  dealers. 
Hardware  stores, •....,,.....,...,...,,...,,....,,....,..,., 
Other 


General  merchandise  grcnip   stores^ . , 
Department  stores 

Lindted  price  yariety  stores..... 
Other  general  merchandise  stores. 


Food  stores. 


Automotive  dealers........ 

Gasoline  service  stations. 


Apparel,  accessory  stores..... ,, 

Men's,  boys'  apparel  stores,  custom  tailors*. 

Vfomen's  clothing,  specialty  stores 

Ready-to-wear  stores' 

Family  clothing  stores'..,,.............,..,. 

Shoe  stores ,,.,,..........,,...,,,....,.,,,,. 

Other  apparel  stores ,,,. 


Furniture,  hone  furnishings,  equipment  stores,. 
Furniture  stores*. ,,,.... .,..,,,,.,,.., 

Other  home  furnishings  stores*.,,,,,,,,,.,,,. 
Household  appliance,  radio,  TV,  music  stores. 


Eating,  drinking  places. 
Eating  places ..,,,,.,. 
Drinking  places,,,,,,. 


Drug  stores,  proprietary  stores,.,,,. 

Other  retail  stores*,,.,,,.,,.,....,. 
Liquor  stores..,,,,,,,,,.,,,,,.,,,. 

Book,  stationery  stores ,,. 

Sporting  goods,  bicycle  stores..... 

Jewelry  stores ,,. 

Florists 

Camera,  photographic  si^jply  stores. 


Percent  of  city  sales  in 
central  business  district"^ 


1958 


36.1 

8.6 
(D) 
(D) 

80.3 
(D) 

63.5 
(D) 


7.1 
5.0 

83.5 
80.9 
85.3 
90.4 
89.3 
79.0 
62.5 

54.2 
66.5 
41.9 
48.6 

24.7 
34.8 
13.9 

21.3 

32.1 
21.0 
74.5 
49.5 
71.6 
9.8 
(D) 


1954 


32.2 


12.3 
8.2 

68.2 
(D) 
(D) 
(D) 

9.2 

3.4 

4.8 

83.5 
89.1 
91.1 
93.7 
(D) 
85.4 
67.8 

59.0 
65.9 
56.7 
55.2 

29.7 
41.3 
20.3 

22.1 

32.6 

13.0 

(D) 

(D) 

77.1 

28.0 

(D) 


Percent  of  standard  metro- 
politan statistical  area 
sales  in  central  business 
district'- 


1958 


21.8 

4.4 
(D) 
(D) 

67.2 
(D) 

54.8 
(D) 

4.9 

2.8 

2.8 

68.7 

58.7 
75.5 
84.0 
80.5 
62.3 
3.6 

45.0 
50.7 
32.1 
45.1 

15.3 
18.4 
10.5 

12.8 

16.8 
12.6 
35.0 
39.4 
62.5 
6.8 
47.7 


1954 


23.2 

5.2 
8.3 
4.7 

62.8 
(D) 
(D) 

49.6 

7.0 

1.9 

3,2 

73.3 
74.4 
82.7 
86.1 
54.6 
78.7 
49.9 

48.7 
54.7 
49.0 
43.9 

22.4 
28.5 
16.6 

17.7 

17.6 

10.2 

(D) 

(D) 

70.8 

18.0 

(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

■"■In  computing  percent,  sales  of  leased  departments  are  Incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  depart- 
ment was  sepairately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56). 

■'Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  6.— SBTAIL  STORKS:  1958  AND  195<;— PKRCi3JXAGE  DISTRIBUTION  OF  SALES,  Si   KIND  OF  BUSINESS 
CENTRAL  BUSINESS  DISTRICT  OF  TRENTON,  THE  ENTIRE  CITY,  AND  TRENTON  STANDARD  METROPOLITAN  STATISTICAL  AREA 

(Percentages  are  based  cd  total  Retail  Store  Sales  which  exclude  sales  of  nonstore  retailers — oall  order,  direct  sellliig, 

■erchaivdlse  vending  aachlne  operators) 


SIC  code 

Kind  of  business 

Central 

business 

district^ 

Entire 

clty^ 

Standard  metropolitan 
statistical  area^ 

1958 

1954 

1958 

1954 

1958 

1954 

RBTATT.  STORES 

100.0 

1.0 
(D) 
(D) 

35.0 
(D) 
4.2 
(D) 

5.6 

1.9 

0.8 

25.5 

5.0 
10.6 
9.3 
6,2 
2,8 
0.8 

12.7 
5.9 
1.7 

5.1 

6.6 
4.8 
1.8 

1.5 

10.3 
1.4 
0.6 
0.7 
1.7 
0,1 
0.5 

100.0 

1.4 
0.3 
1.1 

29.6 
(D) 
(D) 

4.6 

6.9 

1.4 

0.8 

26.9 

4.9 
13.5 
11.2 
2.0 
4.4 
1.9 

14,3 
7.2 
1.9 

5.1 

8.5 
5.3 
3.2 

1.8 

8.4 
0.9 

(d) 

1,9 
0.3 

(D) 

100.0 

4.3 
(D) 

(D) 

15.7 
(D) 
2.4 
(D) 

22.8 
9.5 
5,5 

11.0 

2.2 
4.5 
3,7 
2,5 
1.3 
0.5 

8.4 
3.2 
1.4 

3.8 

9.7 
5.0 

4.7 

2,5 

10,6 
2.5 
0.3 
0.5 
0.8 
0.5 
(D) 

100.0 

5.2 

0.8 
4.4 

14.0 
(D) 
(D) 
(D) 

24.3 

12.9 

5.5 

10.4 

1.8 
4.8 
3.8 
(D) 
1.7 
0.9 

7.8 
3.5 

1.1 

3.0 

9.2 
4.2 
5.0 

2.6 

8.1 
2.3 
0.1 
0.2 
0.8 
0.3 
(D) 

100.0 

5.0 
0.7 
4.3 

11.3 
8.0 
1.7 
1.5 

24.9 

14.3 

5.9 

8.1 

1,9 
3.1 
2.4 

1.7 
1.0 
0.5 

6.1 
2,5 
1.1 

2.5 

9.5 
5.8 
3.7 

2.6 

12.3 
2.5 
0.4 
0.4 
0,6 
0.4 
0.2 

100.0 

52 

Umber,  building  materials,  harduare, 
farm  e<jiiip»eiit  dealers ,. 

6.4 

5251 

HeuTdvare  stores  .•.••.•••.».....•..•... 

0.9 

52  ex.  5251 

Other 

5.5 

53  part' 
531 

General  merchandise  group  stores' 

rVTwrlaDTntr  ptor»R ..^    i.^jii^ji     ^   * 

10.9 
7.2 

533 

Llirtt"^  prlof"  variety  s+rorf^R^         iii^i 

1.5 

539 
54 

Other  general  nerchandise  stores 

Food  stores............................. 

2.1 
23.0 

55  ex.   554 

AutOBotive  dealers. 

16  5 

554 

Oasollne  service  stations. ,,....... ..... 

5  8 

56 

Appeurel,   accessory  stores, .............. 

8.5 

561,   567 

Men's,  boys'   apparel  stores,  custom 
tailors* 

1,5 

562,563,568 

562 

Vcnen's  clothing,  specialty  stores.... 
Ready-to-wear  stores^.......,..,.... 

3.8 
3.0 

565 

Pn^illy   cl/^tMlg   HtoT"""' 

0.8 

566 

Shoe  stores 

1.3 

564,  569 

Other  apparel  stores 

0.9 

57 

Fomlture,  borne  furnishings,   equipment 
stores 

6,8 

5712 

FnPTilt"!^   aXQ-roa^ 

3.1 

5713-15,  19 
572,  573 

Other  bOHe  funaishlngs  stores  . ....... 

Household  qipliance,  radio,  T7,  music 

0.9 
2.7 

58 

it«+-i'ig^   drinking  p^  tri^ 

8.8 

5812 

Kfttlng  places. , 

4.3 

5813 

I>THi>lr«Tig  p1^i,,eo,  ,,...,,,,,.,,,....,,., 

4.5 

591 

Drug  stores,  proprietary  Btorea,,,,,,,,, 

2.3 

59  ex.  591 

ntyvrr  rrtaU.  stores*..., 

11  0 

592 

Liquor  stores......................... 

2  1 

394 

Book,   statiomery  stores 

0  3 

595 

597 

Sporting  goods,  bicycle  stores 

Jewelry  stores,,,,,,,,,,,,,,,.....,,.. 

0.2 
0.6 

5992 

Florists .............................. 

0.4 

5990 

Caaera,  pbotogrtqphlc  s\q)ply  stores.... 

0.1 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero,    (2)  Less  than  0.05  percent. 

^In  corapruting  percent,  sales  of  leased  departments  are  incorporated  vith  main  store  sales  in  1958.  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56). 

'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent, 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

'inclxides  data  for  those  Irinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  7.— RETAIL  STORES:  1958— MAJOR  RETAIL  CENTER  IN  THE  TRENTON  SUNDPJO)  METROPOLITAN  STATISTICAL  AREA 


MRC  No.  1. — Includes  the  plaimed  center  known  as  "Princeton  Shopping  Center"  on  Harrison  St. 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 


53  part, 3 
56,  57 


52,  55, 

59  ex.  591 


Retail  stores,  total: ^ 

Number 

Sales 


.($1,000). 


Convenience  goods  stores: 

Number 

Sales ($1,000). 

Shopping  goods  stores:-' 

Nvmber 

Sales ($1, 000) . 

All  other  stores: 

Number 

Sales ($1,000) . 


31 
12, 575 


11 
7,7';8 

11 
4,001 


9 
826 


Number  of 
establish- 
ments 


Retail  stores,  total-'. 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Limber,  building  materials,  hardware, 

f  auD  etjuipaent  dealers 

Hardvrare  stores 

Other 


Oenei^  merchandise  group  stores 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


31 


55  ex.  554 

554 

56 

561,  567 

562-3, 568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 


Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clo-thlng,   specialty  stores.. 

Ready-to-wear  stores ' 

Faoily  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,  equipnent 

stores 

Furniture  s-tores 

Other  home  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinilng  places. 

Eating  places 

Dr-1-nldng  places 


Food  stores. 


591 

59  ex, 

592 

594 

595 

597 

5992 

5996 


591 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  s-tores 

Sporting  goods,  bicycle  s-tores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


i 


i 


standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^roup  -totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds  of  business,  II 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53, 

'Limited  to  "employer"  establishments. 

^Includes  data  for  tlKJse  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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APPENDIX 

Procedures  and  Definitions 


CENSUS  DISCLOSURE  RULES 

In  accordance  with  Census  law,  any  data  which 
I  would  disclose  the  operations  of  an  individual 
establishment  or  business  organization  are  not 
published.  The  number  of  establishments  in  a 
kind  of  business  is  not  considered  a  disclosure 
by  these  rules,  so  that  this  item  is  shown  in 
instances  where  other  items  of  information  for 
the  same  kind  of  business  or  locality  are  sup- 
pressed. 

KINDS  OF  BUSINESS  COVERED 

This  report  covers  all  establishments  (except 
nonstore  retailers)  included  in  Retail  Trade,  de- 
fined in  accordance  with  the  principles  of  the 
Standard  Industrial  Classification  Manual  (1957  edi- 
tion) issued  under  the  auspices  of  the  Bureau 
of  the  Budget,  Executive  Office  of  the  Presi- 
dent. This  report  includes,  in  addition  to  re- 
tail trade  establishments,  hotels  and  motion  pic- 
ture theaters,  parts  of  major  groups  70  and  78 
of  the  SIC  Manual. 

Retail  Trade,  as  defined  in  the  SIC  Manual, 
and  as  covered  in  the  1958  Census  of  Business, 
includes  establishments  primarily  engaged  in  sell- 
ing merchandise  directly  to  personal,  household, 
and  farm  users.  Excluded  from  Retail  Trade 
are  places  of  business  operated  by  membership 
clubs  and  open  only  to  their  own  members  or 
personnel,  such  as  restaurants  and  bars  operated 
by  country  clubs,  school  cafeterias,  cafeterias 
operated  by  industrial  plants  for  their  employ- 
ees, establishments  operated  by  agencies  of  the 
Federal  Government  on  military  posts,  hospitals, 
etc. 

\       Data  for  nonstore  retailers— mail  order  houses, 
'    direct  selling  (house-to-house)  organizations,  and 
merchandise  vending  machine  operators— have  been 
excluded  from  the  tabulations  in  this  report,  but 
I   are  contained  in  other  publications  of  the  1958  Cen- 
sus of  Business,  such  as  the  Area  Report  Series. 

METHOD  OF  ENUMERATION 

j  For  purposes  of  coverage  in  the  1958  Census 
.  of  Business,  retail  establishments  were  divided 
into  two  categories— those  with  some  paid  employ- 
ment during  1958,  i.e.,  the  "employer"  universe, 
and  those  with  no  paid  employment  during  1958, 
i.e.,  the  "nonemployer"  universe.  The  method 
of  obtaining  census  information  for  these  two 
groups  is  described  below. 


Enumeration  of  "Employers."— Information  for 
establishments  in  this  part  of  the  retail  trade 
field  was  obtained  by  means  of  a  mail  canvass. 
Report  forms  were  mailed  to  all  business  firms 
included  in  the  active  records  of  the  Internal 
Revenue  Service  as  subject  to  payment  of  Fed- 
eral Insurance  Contributions  Act  (FICA)  taxes 
(i.e.,  employers  of  one  or  more  persons)  and 
which  were  classified  in  the  records  of  the  Bu- 
reau of  Old- Age  and  Survivors  Insurance  (BOASI) 
as  wholly  or  partially  engaged  in  retail,  whole- 
sale, manufacturing,  and  mineral  industries.  Also 
included  were  those  classified  in  major  groups 
70  (except  702  and  704),  72,  73,  75,  76,  78,  and 
79  of  the  service  industries  portion  of  the  SIC 
Manual,  and  in  public  wardiousing,  SIC  major 
group  42,  except  421.  In  addition,  report  forms 
were  mailed  to  all  establishments  which  BOASI 
had  not  classified  by  kind  of  business  prior  to 
mailing  of  census  report  forms.  Each  estab- 
lishment was  mailed  a  report  form  appropriate 
to  its  BOASI  classification  (for  those  cases  for 
which  BOASI  classification  had  not  yet  been  es- 
tablished, a  general  purpose  form  was  used),  but 
its  census  classification  was  determined  by  re-s 
plies    to  questions   on  the  census   report  form. 

Enumeration  of  "Nonemployers."— This  group 
was  defined  to  include  retail  businesses  other  than 
those  represented  in  the  active  FICA  records  of 
the  Internal  Revenue  Service.  Information  for 
this  group  of  establishments  was  derived  from 
the  1958  Federal  income  tax  returns.  Information 
was  compiled  from  only  one-half  of  these  cases 
and  census  results  for  this  group  were  estab- 
lished by  multiplying  such  findings  by  two.  The 
"nonemployer"  segment  of  retail  trade,  although 
made  up  of  a  large  number  of  establishments, 
accounted  for  less  than  10  percent  of  the  total 
retail  trade  volume. 

Included  in  this  segment  were  only  those  non- 
employer  establishments  which  reported  a  sales 
volume  of  $2,500  or  more  during  1958.  Non- 
employer  establishments  reporting  a  sales  vol- 
ume of  less  than  $2,500  were  not  included  in 
these  tabulations,  regardless  of  the  period  of 
time  they  were  operated  during  the  year. 

COMPARISON  OF  THE  1954  AND 
1958  CENSUSES 

In  all  major  respects,  the  1954  and  1958  Cen- 
suses were  conducted  under  similar  conditions 
and  procedures.     Strict  comparability  in  the  data 
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for  the  two  censuses  is  limited  by  the  following 
factors: 

1.  The  physical  area  of  a  number  of  urban 
places  in  the  1958  Census  is  not  the  same  as  it 
was  in  1954  because  of  annexations  and  other 
boundary  changes  which  have  occurred  since  the 
1954  Census.  This  factor  should  be  taken  into 
consideration  in  evaluating  changes  in  census 
findings  from  1954,  as  in  each  census  the  sta- 
tistics for  urban  places  are  in  accordance  with 
the  boundaries  for  those  places  in  the  census 
year. 

2.  Whereas  in  the  1954  Census,  "leased 
departments"  (businesses  operated  as  departments 
of  a  retail  business,  under  different  ownership) 
were  counted  as  separate  establishments  and 
separately  classified  by  kind  of  business,  in  the 
1958  Census  they  have  been  combined  with  the 
retail  business  in  which  located.  As  a  result, 
it  is  anticipated  that  the  count  of  establishments 
will  be  approximately  25,000  less  In  the  1958 
Census  than  would  have  been  the  case  if  the 
1954  Census  procedure  had  been  followed.  In 
addition,  there  will  be  some  redistribution  in 
the  data  among  the  various  kinds  of  business 
categories  (e.g.,  the  figures  for  a  leased  shoe 
department  located  in  a  department  store  which 
were  tabulated  in  the  "shoe  store"  kind  of  busi- 
ness in  1954  are  included  with  "department 
store"  figures  in  the  1958  Census).  Leased 
departments  in  the  1954  Census  reported  sales 
of  approximately  one  billion  dollars. 

3.  Revisions  made  in  the  1957  edition  of  the 
SIC  Manual  have  necessitated  the  following  changes 
in  establishment  classifications  used  in  the  1954 
Census: 

a.  Musical  instioiment  stores  and  music 
and  record  shops  have  been  shifted  to  the  kind- 
of -business  group  "Furniture,  Home  Furnish- 
ings, Equipment  Stores"  from  the  group  "  Other 
Retail  Stores." 

b.  Antique  stores  have  been  shifted  to 
the  group  "Other  Retail  Stores"  from  the  group 
"Furniture,  Home  Furnishings,  Equipment 
Stores." 

4.  Both  the  1954  and  1958  Censuses  ex- 
cluded those  businesses  with  no  paid  employment 
which  had  sales  volume  of  less  than  $2,500  in 
the  census  year.  To  the  extent  that  price  in- 
creases since  1954  resulted  in  increases  in  the 
dollar  volume  of  sales,  the  1958  Census  includes 
stores  with  a  lesser  physical  volume  of  business 
than  were  included  in  the  1954  Census.  While 
the  exact  magnitude  of  this  phenomenon  is  un- 
known, the  effect  on  total  volume  of  retail  sales 
undoubtedly  is  only  a  fraction  of  one  percent 
and  probably  has  little  effect  on  the  number  of 
stores  included  in  the  census. 


Both  the  1954  and  1958  Censuses  include  data 
for  some  "nonemployer"  establishments  in  the 
group  totals  but  not  in  the  detailed  kinds-of- 
business  totals  due  to  limitation  of  classification 
information  on  the  Federal  tax  returns.  In  the 
1954  data,  all  major  groups  (i.e.,  SIC  2  digit) 
included  some  such  establishments.  In  1958 
only  two  major  groups— SIC  53,  General  Mer- 
chandise Group,  and  SIC  56,  Apparel,  Accessory 
Stores— included  such  establishments.  In  neither 
census  was  it  found  feasible  to  classify  any 
"nonemployer"  establishments  as  "Ready-to-wear 
stores  (SIC  562)"  or  "Family  clothing  stores 
(SIC  565)"  and,  in  the  1954  Census,  it  similarly 
was  not  found  feasible  to  change  any  "nonemploy- 
er" establishment  as  "Men's,  boys' apparel  stores, 
custom  tailors  (SIC  561,  567)";  "Furniture  stores 
(SIC  5712)";  or  "Other  home  furnishings  stores 
(SIC  5713-15,  5719)."  Such  stores  were  classi- 
fied only  at  the  major  group  level. 

EXPLANATION  OF  TERMS 

Establishments .  -  Census  of  Business  figures 
represent  a  summary  of  reports  for  individual  "es- 
tablishments" rather  than  "companies."  A  sep- 
arate report  was  obtained  for  each  location  where 
business  was  conducted,  including  each  location 
of  multiunit  organizations.  Each  report  was 
tabulated  In  accordance  with  the  physical  location 
at  which  the  business  was  conducted. 

Where  two  or  more  activities  were  carried  on 
at  a  single  location  under  a  single  ownership, 
all  activities  generally  were  grouped  together  as 
a  single  establishment,  and  the  entire  establish- 
ment was  classified  on  the  basis  of  its  major 
activity,  with  all  data  for  it  included  in  that  clas- 
sification. However,  in  cases  where  distinct 
and  separate  economic  activities,  for  which  dif- 
ferent industry  classification  codes  were  appro- 
priate, were  conducted  under  the  same  ownership 
at  a  single  location,  and  where  conditions  pre- 
scribed by  the  SIC  Manual  for  recognizing  the 
existence  of  more  than  one  establishment  were 
met,  separate  establishment  reports  for  each  of 
the  different  activities  were  reported  in  the  cen- 
suses. 

In  the  case  of  leased  departments,  i.e.,  where 
separately  owned  businesses  are  operated  as  de- 
partments of  a  retail  business  under  another 
ownership  (e.g.,  a  separately  owned  shoe  depart- 
ment store)  only  a  single  establishment,  combin- 
ing leased  departments  with  the  retail  establish- 
ment in  which  they  are  located,  is  recognized 
for  1958  Census  purposes. 

The  "number  of  establishments"  shown  in  this 
report  is  the  number  in  business  at  the  end  of 
the  census  year. 

Sales.— Sales  include  the  total  of  merchandise 
sold,   and  receipts  from  repairs  and  from  other 
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services  to  customers,  whether  or  not  payment 
was  received  in  1958.  Sales  are  normally  re- 
corded net  of  deductions  for  refunds  and  allow- 
ances for  merchandise  returned  by  customers. 
Total  sales  exclude  amounts  other  than  those  re- 
ceived from  customers,  such  as  income  from  in- 
vestments, rental  of  real  estate,  etc.  They  in- 
clude the  amount  of  local  and  State  sales  taxes 
and  Federal  excise  taxes  which  are  collected 
by  the  store  directly  from  customers  and  paid 
directly  by  the  store  to  a  local.  State,  or  Fed- 
eral taxing  agency.  Gasoline,  liquor,  tobacco, 
and  other  excise  taxes  which  are  paid  by  the  manu- 
facturer or  wholesaler  and  passed  along  to  the 
retailer  also  are  included. 

The  sales  figures,  therefore,  represent  total 
sales  and  receipts  of  all  establishments  primari- 
ly engaged  in  retail  trade.  T^ey  do  not  include 
retail  sales  made  by  manufacturers,  wholesalers, 
service  establishments,  and  other  businesses  whose 
primary  activity  is  other  than  retail  trade.  They 
do,  however,  include  receipts  other  than  from  the 
sale  of  merchandise  at  retail  (e.g.,  service  re- 
ceipts, sales  to  industrial  users,  sales  to  other 
retailers,  etc.)  by  establishments  primarily  en- 
gaged in  retail  trade.  Although  the  count  of  es- 
tablishments as  tabulated  in  this  report  repre- 
sents the  number  in  business  at  the  end  of  the 
year,  the  sales  figures  include  sales  of  all  es- 
tablishments in  business  at  any  time  during  the 
year. 

Payroll,  entire  year.— Payroll  includes  salaries, 
.  wages,  commissions,  bonuses,  vacation  allowances, 
and  the  value  of  payments  in  kind  (such  as  free 
meals,  lodgings,  etc.)  paid  during  the  year  to 
all  employees.  Gratuities  received  by  employees 
from  patrons  are  not  included.  For  corporations, 
it  includes  amounts  paid  to  officers  and  execu- 
tives; it  does  not  include  compensation  of  pro- 
prietors or  of  partners  of  unincorporated  busi- 
nesses. Payroll  is  reported  before  deductions 
for  Social  Security,  income  tax,  insurance  dues, 
etc. 

Payroll— workweek  ended  nearest  November 
15.— This  item  consists  of  payroll,  as  defined  above, 
which  was  paid  to  persons  on  the  payroll  in  the 
pay  period  ended  nearest  November  15,  1958. 
Establishments  whose  payroll  period  was  other 
than  a  week  were  requested  to  adjust  the  fig- 
H  ures  to  a  weekly  basis. 

Paid  employees— workweek  ended  nearest  No- 
vember 15.— Paid  employees  consist  of  the  num- 
ber  of  employees,  including  salaried  officers  and 
executives  of  corporations,  who  were  on  the  pay- 
roU  for  the  workweek  ended  nearest  November 
15,  but  not  proprietors  or  partners  of  unincorpo- 
rated businesses. 


"Full  workweek*  employees.— "Full  workweek" 
employees  includes  employees,  whether  regular  or 
seasonal,  who,  for  the  specified  pay  period,  were 
paid  for  working  at  least  the  number  of  hours 
typically  worked  in  a  week  by  employees  of  the 
reporting  establishment.  All  other  employees 
paid  during  that  workweek  were  reported  as  part- 
workweek  employees. 

KIND-OF-BUSINESS  CLASSIFICATIONS 

Establishments  covered  by  the  1958  Census  were 
assigned  a  kind-of-business  classification  in  ac- 
cordance with  the  provisions  of  the  1957  edition 
of  the  SIC  Manual.  It  should  be  noted  that  kind- 
of-business  classifications  are  not  interchange- 
able with  commodity  classifications.  Nfost  busi- 
nesses sell  a  number  of  kinds  of  commodities. 
The  kind-of-business  code  assigned  generally 
reflects  either  the  individual  commodity  or  com- 
modity group  which  is  the  primary  source  of  the 
establishment's  receipts  or  some  mixture  of  differ- 
ent conunodities  which  characterize  the  estab^ 
lishment's  business.  Thus,  the  classification  of 
establishments  by  kind  of  business  generally  does 
not  make  it  possible  to  determine  either  the  num- 
ber of  establishments  handling  a  particular  com- 
modity or  the  sales  of  that  commodity.  For 
example,  the  "food  group"  classification  ^eludes 
stores  selling  some  food  if  the  sale  of  food  is 
not  the  primary  source  of  receipts;  moreover, 
even  though  stores  are  classified  as  "ifood  stores" 
some  of  their  receipts  may  be  derived  from  the  sale 
of  nonfood  products. 

As  noted  in  the  section  on  "Method  of  Enu- 
meration," the  1958  Census  findings  are  based 
on  reports  from  two  different  sources.  "Em- 
ployer" establishments  were  canvassed  by  mail 
and  were  required  to  complete  report  forms 
especially  designed  for  this  census.  "Nonem- 
ployer"  establishments,  however,  were  included 
in  the  census  on  the  basis  of  information  sup- 
plied on  the  1958  Federal  income  tax  report. 
Because  of  the  nature  of  the  information  avail- 
able on  the  tax  form,  the  kind-of-business  classi- 
fications based  on  that  form  represent  primarily 
"self -designation."  In  some  cases  this  informa- 
tion was  adequate  for  classification  at  the  kind- 
of-business  group  level  but  not  for  detailed  kinds 
of  business.  (See  "Comparisons  of  the  1954 
and  1958  Censuses,"  above.) 

The  classifications  based  on  the  census  forms, 
on  the  other  hand,  reflect  the  information  on  the 
commodity  "composition"  of  the  establishment  as 
revealed  by  the  census  classification  inquiries. 
The  effect  of  the  two  different  sources  on  uni- 
formity of  classification,  as  reflected  in  the 
measurement  of  dollar  volume  of  sales  is  minor. 
In  total,  the  "nonemployer"  establishments  ac- 
count for  less  than   10  percent  of  retail   sales 


16 


APPENDIX 


and,  in  most  cases,  it  is  likely  that  the  "self- 
designated"  classification  would  be  consistent  with 
that  derived  from  more  comprehensive  information. 

The  data  in  this  report  for  two  major  SIC 
groups,  55  and  59,  have  been  subdivided,  making 
it  necessary  to  arrive  at  SIC  major  group  totals 
by  addition  (see  description  below  for  these  major 
groups).  In  addition,  data  for  that  part  of  SIC 
group  53  which  relates  to  nonstore  retailers 
are  not  included  in  this  report. 

Lumber,  Building  Materials,  Hardware,  Farm 
Equipment  Dealers  (SIC  Major  Group  52) 

Establishments  primarily  selling  lumber,  build- 
ing materials,  the  basic  lines  of  hardware,  paint, 
wallpaper,  glass,  electrical  supplies,  roofing  ma- 
terials, and  other  supplies  and  equipment  for  home 
construction.  Establishments  primarily  selling 
farm  equipment  are  also  included.  Establishments 
in  this  group  sell  to  contractors  as  well  as  to 
the  general  public. 

Hardware  stores  (SIC  5251).—  Establishments 
primarily  selling  a  number  of  basic  hardware 
lines,  such  as  tools,  builders'  hardware,  paint 
and  glass,  housewares  and  household  appliances, 
cutlery,  and  roofing  materials.  These  establish- 
ments may  also  sell  farm  implements. 

General  Merchandise  Group  (SIC  Major  Group  53, 
Except  For  "Nonstore  Retailers") 

This  group  includes  all  establishments  within 
SIC  major  group  53— "General  Merchandise"  ex- 
cept for  "nonstore"  establishments. 

The  data  for  establishments  in  this  group  in 
the  1958  Census  of  Business  as  compared  with 
the  1954  Census  of  Business  are  affected  by  the 
treatment  in  1958,  of  leased  departments  as  parts 
of  the  establishment  within  which  they  operate 
rather  than  as  separate  establishments.  The 
data  for  department  stores  are  most  affected 
by  this  change. 

Etepartment  stores  (SIC  531).— Establishments 
normally  employing  25  or  more  people  and  en- 
gaged in  selling  some  items  in  each  of  the  fol- 
lowing lines  of  merchandise: 

1.  Furniture,  home  furnishings,  appliances, 
radio  and  TV  sets 

2.  A  general  line  of  apparel  for  the  family 

3.  Household  linen  and  dry  goods 

An  establishment  with  total  sales  of  less  than 
$5,000,000,  in  which  sales  of  any  one  of  these 
groupings  is  greater  than  80%  of  total  sales, 
is  not  classified  as  a  department  store. 

An  establishment  with  total  sales  of  $5,000,000 
or  more  is  classified  as  a  department  store 
even    if    sales    of  one  of  the  groups  described 


above  is  more  than  80%  of  total  sales,  provided 
that  the  combined  sales  of  the  other  two  groups 
is  $500,000  or  more.  Relatively  few  stores 
are  included  in  this  classification  as  a  result 
of  this  special  rule  and  most  of  those  which  are 
would  otherwise  have  been  classified  in  the  ap- 
parel group  (SIC  major  group  56). 

Limited  price  variety  stores  (SIC  533).— Es- 
tablishments  primarily  selling  a  variety  of  mer- 
chandise in  the  low  and  popular  price  ranges, 
such  as  stationery,  gift  items,  women's  acces- 
sories, toilet  articles,  light  hardware,  toys,  house- 
wares, confectionery.  These  establishments  fre- 
quently are  known  as  "5  and  10  cent"  stores 
and  "5  centd  to  a  dollar"  stores,  although  mer- 
chandise is  usually  sold  outside  these  price  ranges. 

Classification  of  all  stores  in  this  category 
is  primarily  based  on  self-designation  by  the  store 
operators.  The  self-designation  was  supplemented 
by  the  addition  to  the  1958  Census  report  form 
of  a  question  on  food  sales,  the  answers  to  which 
resulted  in  removing  from  this  category  a  sig- 
nificant number  of  smaller  establishments  included 
under  this  heading  in  the  1954  tabulations. 

Food  Stores  (SIC  Major  Group  54) 

Establishments  primarily  selling  food  for  home 
preparation  and  consumption.  Establishments  pri- 
marily selling  prepared  food  and  drinks  for  con- 
sumption on  their  own  premises  are  classified 
as  "Eating  and  Drinking  Places"  (SIC  major 
group  58),  and  stores  primarily  engaged  in  selling 
packaged  beers  and  liquors  are  classified  sepa- 
rately as  "liquor  stores." 

Automotive  Dealers  (SIC  Major  Group  55, 
Except  554) 

NOTE:  This  group  does  not  include  estab- 
lishments primarily  engaged  in  selling  trucks 
and  motorized  industrial  equipment.  Such  es- 
tablishments are  included  in  the  Wholesale  Trade 
portion  of  the  Census  of  Business. 

Passenger  car  dealers,  franchised  and  non- 
franchised  (SIC  551.  552).— Establishments  pri- 
marily selling  new  automobiles,  or  new  and  used 
automobiles  and  trucks.  These  establishments 
frequently  operate  repair  shops  and  used  car 
lots  and  may  carry  stocks  of  replacement  pans, 
tires,  batteries,  and  automotive  accessories.  Used 
car  lots  and  repair  shops  operated  by  franchised 
dealers  are  not  recognized  as  separate  estab- 
lishments. Data  for  such  operations  are  con- 
solidated in  this  category  with  other  data  for 
franchised  passenger  car  dealers.  Establish- 
ments primarily  selling  used  cars  and  trucks  and 
not  holding  a  franchise  for  the  sale  of  new  pas- 
senger cars  are  also  included. 
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Tire,  battery,  accessory  dealers  (SIC  553).— 
Establishments  primarily  selling  new  automobile 
tires,  batteries,  automobile  seat  covers,  and  auto- 
mobile parts  and  accessories.  Establishments 
primarily  selling  used  merchandise  in  these  cate- 
gories are  classified  as  "secondhand  stores," 
(SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

Establishments  primarily  selling  gasoline  and 
other  automotive  petroleum  products.  Establish- 
ments called  garages  but  deriving  the  larger 
part  of  receipts  from  gasoline  and  oil  sales 
are  included. 

Apparel,  Accessory  Stores  (SIC  Major  Group  56) 

Establishments  in  this  group  are  primarily 
engaged  in  selling  clothing  of  all  kinds  and  re- 
1  lated  articles  for  personal  wear  and  adornment. 
Not  included  in  this  group  are  the  establish- 
ments which  meet  the  criteria  for  department 
stores  or  general  merchandise  stores  (SIC  531 
and  part  of  5392),  even  though  most  of  their 
receipts  are  from  the  sale  of  apparel  and  ap- 
parel accessories. 

Men's,  boys'  apparel  stores,  custom  tailors  (SIC 
561  and  5671).- -Establishments  primarily  engaged 
I  in  selling  men's  and  boys'  outerwear  and  furnish- 
ings such  as  shirts,  hats,  underwear,  hosiery, 
etc.  Also  included  are  establishments  primari- 
ly engaged  in  the  making  and  selling  of  outer- 
wear to  individual  order  from  stocks  of  material 
carried  in  their  inventory. 

Women's  clothing,  specialty  stores  (SIC  562, 
563,  568).— Establishments  primarily  sellingwom- 
en's  apparel  and  apparel  accessories  of  all  types, 
including  women's  ready-to-wear  stores,  furriers, 
and  the  various  specialty  shops. 

Women's  ready-to-wear  stores  (SIC  562).— 
Establishments  primarily  selling  women's  and 
girls'  apparel.  Establishments  are  included  in 
this  category  provided  (1)  their  sales  of  all  types 
of  apparel  (except  as  noted  in  the  definition  for 
general  merchandise  group  stores)  account  for 
80%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
en's and  girls'  apparel  are  3  or  more  times  the 
sales  of  all  men's  and  boys'  apparel,  and  (3) 
sales  of  women's  and  girls'  coats,  suits,  and  dress- 
es are  at  least  one-third  of  sales  of  all  women's 
and  girls'  apparel.  Establishments  primarily 
selling  garments  made  to  customer  order  are  clas- 
sified as  custom  tailors  (SIC  567). 

Family  clothing  stores  (SIC  565). — E stablish - 
ments  primarily  selling  clothing,  furnishings,  and 
accessories  for  men,  women,  and  children,  with- 
out specializing  in  any  one  line.  Establishments 
are  included  in  this  cat^ory  provided  (l)their 
sales   of  all  types  of  apparel  (except  as  noted  in 


the  definition  for  general  merchandise  group  stores) 
account  for  80%  or  more  of  their  total  sales, 
(2)  sales  of  all  women's  and  girls'  apparel  items 
are  not  more  than  3  times  the  sales  of  all  men's 
and  boys'  items,  and  (3)  the  sales  of  all  men's 
and  boys'  apparel  items  are  not  more  than  3 
times  the  sales  of  all  women's  and  girls'  apparel 
items. 

Shoe  stores  (SIC  566).— Establishments  primarily 
selling  shoes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  family  shoe  stores;  and  chil- 
dren's, juveniles'  shoe  stores. 

Furniture,  Hoihe  Furnishings,  Equipment  Stores 
(SIC  Major  Group  57) 

Establishments  primarily  selling  merchandise 
used  in  furnishing  the  home,  such  as  furniture, 
floor  coverings,  draperies,  glass  and  chinaware, 
domestic  stoves,  refrigerators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radio 
and  TV  sets.  Also  included  are  musical  instru- 
ment stores  and  music  and  record  shops,  kinds 
of  business  which  in  the  1954  Census  of  Busi- 
ness were  included  in  the  group  "Other  Retail 
Stores."  Antique  stores,  which  in  the  1954  Census 
were  included  in  this  group  are  now  included  with 
"Other  Retail  Stores." 

Furniture  stores  (SIC  5712).— Establishments 
primarily  selling  household  furniture,  mattresses, 
springs,  and  other  sleep  equipment.  Also  included 
in  this  classification  are  establishments  selling 
household  appliances,  record  players,  and  radio 
and  TV  sets,  provided  the  receipts  from  sales 
of  furniture  and  sleep  equipment  exceed  those 
from  sales  of  the  other  commodity  lines  named. 

Other  home  furnishings  stores  (SIC  571  except 
57 12) . —Establishments  primarily  selling  home  fur- 
nishings  other  than  household  furniture,  mat- 
tresses, springs,  and  other  sleep  equipment.  In- 
cluded are  stores  primarily  engaged  in  selling 
such  lines  of  home  furnishings  as  floor  coverings; 
drapery,  curtains,  slip  covers,  upholstery  materi- 
als; china,  glassware,  metalware;  lamps  and  lamp- 
shades, blinds  and  window  shades;  etc. 

Household  appliances,  radio,  TV  stores  (SIC 
572  and  5732) . — Establishments  primarily  engaged 
in  selling  household  appliances  (such  as  electric  and 
gas  refrigerators,  stoves,  vacuum  cleaners,  wash- 
ing machines  and  dryers,  freezers,  electric  irons, 
percolators,  hot  plates,  etc.)  and  radios,  television 
sets,  and  record  players.  The  retail  establishments 
(primarily  engaged  in  the  sale  of  electric  and  gas 
appliances  for  household  use)  operated  by  public 
utility  firms  are  included  in  this  category. 

Music  stores  (SIC  5733).— Establishments  pri- 
marily  selling  musical  instruments  such  as  organs, 
pianos,  horns,  stringed  instruments,  drums,  xylo- 
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phones,  etc.   Also  those  establishments  primarily 
selling  phonograph  records  and  albums. 

Eating  Places  (SIC  5812) 

Establishments  primarily  engaged  in  selling 
prepared  foods  and  drinks  for  consumption  on  their 
own  premises. 

Drinking  Places  (SIC  5813) 

Establishments  primarily  engaged  in  selling 
drinks,  such  as  beer,  ale,  wine,  liquor,  and  other 
alcoholic  beverages  for  consumption  on  their  own 
premises. 

Drug   Stores,  Proprietary   Stores  (SIC  591) 

Establishments  which  sell  prescriptions,  drugs, 
or  proprietary  medicines  in  combination  with  lines 
such  as  cosmetics,  toiletries,  tobacco,  magazines 
and  books,  and  novelty  merchandise.  Those  stores 
which  sell  prescriptions  are  classified  as  drug 
stores,    the    remainder    as    proprietary    stores. 

Other  Retail   Stores    (SIC  Major  Group  59, 
Except  SIC  591) 

Liquor  stores  (SIC  592),  also  government-oper- 
ated liquor  stores  (SIC  Ktojor  Group  92  and  93).— 
Establishments  primarily  selling  packaged  alco- 
holic beverages  such  as  ale,  beer,  wine,  and  whisky 
for  consumption  off  the  premises.  Liquor  stores 
operated  by  States,  counties,  and  municipalities 
are  included.  Stores  primarily  selling  prepared 
drinks  for  consumption  on  the  premises  are  not 
included  in  this  category  but  are  classified  with 
drinking  places  (SIC  5813). 

Book  stores  (SIC  5942).— Establishments  pri- 
marily selling  new  books  and  periodicals. 

Stationery  stores  (SIC  5943).— Establishments 
primarily  selling  stationery  items,  such  as  writing 


paper,  tablets,  accounting  forms,  legal  forms, 
greeting  cards,  post  cards,  and  school  and  office 
supplies. 

Sporting  goods  stores  (SIC  5952).— Establish- 
ments primarily  selling  a  general  or  specialized 
line  of  sporting  goods  and  equipment  for  hunting, 
camping,  fishing,  skiing,  riding,  tennis,  golf,  and 
other  sports,  and  gymnasium  and  playground  equip- 
ment. 

Bicycle  shops  (SIC  5953).— Establishments  pri- 
marily selling  bicycles  and  bicycle  parts  and 
accessories. 

Jewelry  stores  (SIC  597).— Establishments  pri- 
marily selling  any  combination  of  the  lines  of 
jewelry,  such  as  diamonds  and  other  precious 
stones;  rings,  bracelets  and  brooches;  sterling  and 
plated  silverware;  and  watches  and  clocks. 

Florists  (SIC  5992).— Establishments  primarily 
selling  cut  flowers  and  growing  plants .  Greenhouses 
and  nurseries  are  not  included  in  the  Census  of 
Business. 

DATA  FOR  MAJOR  RETAIL  CENTERS 

Due  to  the  relatively  small  number  of  establish- 
ments in  the  Major  Retail  Centers,  sales  figures 
are  shown  only  for-- 

1.  Retail  stores,  total. 

2.  Convenience  goods  stores,  i.e..  Food  stores 
(SIC  54),  Eating  and  drinking  places  (SIC  58), 
and  Drug,  proprietary  stores  (SIC  591). 

3.  Shopping  goods  stores,  i.e..  General  mer- 
chandise stores  (SIC  53  pt.).  Apparel, 
accessory  stores  (SIC  56),  and  Furniture, 
home  furnishings,  equipment  stores  (SIC  57). 

4.  All   other   retail  stores  (SIC  52,  55,  599). 


BUREAU  OF  THE  CENSUS  CURRENT  BUSINESS  REPORTS 


Reports  are  Issued  monthly  showing  national  and  regional  estimates,  by  kind  of  business^  of  the  dollar  volume 
of  retail  sales,  and  of  trends  In  selected  standard  metropolitan  statistical  areas.  Xfanthly  reports  also 
are  Issued  providing  national  dollar  volume  estimates  of  wholesalers '  sales  by  kind  of  business  as  well  as 
sales  and  Inventory  trends  and  stock-sales  ratios  by  kind  of  business  and  by  geographic  dlvislan.  Other 
current  business  reports  Include  the  seasonal  Canned  Food  Report  and  the  quarterly  press  release  on  Green 
Coffee  Inventories  and  Roastings, 


CURRENT  RETAIL  TRADE 


ADVANCE  RETAIL  SALES  REPORT 

Issued  on  the  10th  of  the  month  following  the  month 
covered.  Advance  monthly  estimates  of  retail  dollar 
sales  volume  in  the  United  States,  for  major 
kind -of -business  groups  and  for  all  kinds  of  busi- 
ness combined,  collected  from  a  subsasiple  of  the 
Census  Bureau's  retail  trade  reporting  panel.  In- 
formation for  previous  months  is  shown  both  unad- 
justed and  adjusted  for  seasonal  and  trading  day 
differences.   (Year's  subscription,  $1.00) 


MONTHLY  RETAIL  TRADE  REPORT 

Estimated  monthly  dollar  sales  volume  (with  compari- 
sons for  previous  months)  of  all  retail  stores  and 
of  those  organizations  operating  11  or  more  retail 
stores — United  States  by  kind  of  business .  Also 
estimated  monthly  sales  of  stores  of  organizations 
operating  1  to  10  retail  stores — Census  regions  by 
kind  of  business;  weekly  sales  during  c\irrent  month 
of  grocery  store  firms  operating  11  or  more  retail 
stores;  and  percentage  changes  in  sales  of  stores  of 
organizations  operating  1  to  10  stores — selected 
standard  metropolitan  statistical  areas,  all  kinds 
of  retail  business  combined.  (Year's  subscription, 
including  Annual  Retail  Trade  Report,  $1.00) 


ANNUAL  RETAIL  TRADE  REPORT 

Estimates  of  sales  of  all  retail  stores  and  those  of 
organizations  operating  11  or  more  retail  stores, 
Itoited  States  and  Census  regions,  by  kind  of  busi- 
ness. Year-end  merchandise  Inventories,  sales- 
inventory  ratios,  and  accounts  receivable  balances 
held  by  retailers,  by  kind  of  business.  United 
States.  (Included  with  subscription  to  Monthly 
Retail  Trade  Report  -  See  above . ) 


CURRENT  WHOLESALE  TRADE 


MONTHLY  WHOLESALE  TRADE  REPORT 

Sales  and  Inventory  trends  and  stock-sales  ratios  of 
merchant  wholesalers  are  shown  for  about  45  kinds  of 
business  at  the  United  States  level  and  for  about  14- 
kinds  of  business  by  geographic  division.  Percent 
change  in  sales  and  inventories,  from  preceding 
month  and  from  same  month  preceding  year,  and  sales 
for  year-to-date  from  preceding  year-to-date  period. 
Stock-sales  ratios,  current  month,  preceding  month, 
and  same  month  preceding  year.  Monthly  estimates  of 
dollar  sales  volume  are  included  for  most  kinds  of 
business.  (Year's  subscription  $1.00) 


OTHER  CURRENT  BUSINESS  REPORTS 

CANNED  FOOD  REPORT 

Total  stocks  of  canners  and  ^olesale  distributors,. 
Including  warehouses  of  retail  multiunit  organiza- 
tions, of  specified  canned  foods  (vegetables,  fruits, 
juices,  fish),  32  items  as  of  January  1.  Total  ac- 
tual cases,  all  sizes  combined;  for  January  1,  sizes 
number  10  or  larger  (institutional  sizes)  are  shown 
separately.  Current  and  comparable  previous  year 
Information.  Canners'  stock,  supplied  by  canfiers' 
associations,  shown  as  available.  Also  canners' 
carryover,  pack,  and  total  supply  from  beginning  of 
season,  and  total  supply  for  two  previous  seasons. 
Reports  issued  as  of  January  1,  April  1,  June  1, 
July  1,  and  November  1.  (Season's  subscription,  5 
reports,  $.50) 


GREEN  COFFEE  INVENTORIES  AND  ROASTINGS 

Estimates  of  green  coffee  Inventories  held  by 
roasters,  inporters,  and  dealers,  aa  of  the  end  of 
each  quarter,  roastings  and  iaports  of  green  coffee, 
as  well  as  the  amount  of  green  coffee  iroasted  for 
soluble  MBQ,  during  each  quarter,  comparable  data 
for  previous  years.  (Quarterly  press  release,  free) 


For  order  forms  or  further  Information  on  any  Current  Business  Report  series,  consult  the  nearest 
Department  of  Commerce  Field  Office  or  write  to  the  Bureau  of  the  Census,  Washington  25,  D.  C. 


USCOMM.-DC 


U.  S.  DEPARTMENT  OF  COMMERCE 

BUREAU  OF  THE  CENSUS 

WASHINGTON  25.  D.  C. 


POSTAGE  AND  FEES  PAID 
U.  S.  DEPARTMENT  OF  COMMERCE 


OFFICIAL  BUSINESS 


PUBLICATION  PLAN  FOR  THE  1958  CENSUS  OF  BUSINESS 


Tlie  1958  Census  of  Business  consists  of  three  major  trade 
segments— retail  trade,  wholesale  trade,  and  selected  service 
trades.  The  final  results  of  the  1958 Census  are  published  in 
the  form  of  separate  report  series  for  each  of  these  trade 
segments  and  a  separate  report  for  public  warehouses.  These 
report  series  will  supersede  the  preliminary  reports. 

The  1958  Business  Census  report  series  for  retail  trade, 
wholesale  trade,  and  selected  services  will  consist  of  two 
parts— (1)  Area  Reports,  and  (2)  Subject  Reports.  For  re- 
tail trade  and  hotels  and  motion  picture  theaters,  a  third 
series  of  reports  relating  to  the  Central  Business  Districts 
of  large  metropolitan  centers  will  also  be  issued. 

Subsequent  to  the  issuance  of  final  reports,  findings  of  the 
1958  Census  will  be  consolidated  and  issued  as  Census  vol- 
umes. Announcements  concerning  the  report  series  and  the 
volumes  may  be  obtained  by  writing  to  the  Bureau  of  the  Cen- 
sus, Washington  25,  D.  C. 

The  above  report  series  do  not  cover  Puerto  Rico,  results 
for  which  will  be  issued  separately. 

THE  RETAIL  TRADE  REPORT  SERIES 

Following  are  brief  descriptions  of  the  report  series  for 

retail  trade: 

Area  Reports 

A  separate  report  for  each  State,  the  District  of  Columbia, 
Alaska,  Hawaii,  Virgin  Islands,  Guam,  and  continental  United 
States  showing,  by  kind  of  business,  data  on  number  of  es- 
tablishments, sales  for  the  year,  payroll  for  the  year,  pay- 
roll and  number  of  paid  employees  for  the  workweek  ended 
nearest  November  15,  1958,  and  number  of  proprietors.  De- 
tailed kind-of-business  data  are  provided  for  the  State,  for 
each  standard  metropolitan  statistical  area,  for  each  large 
county,  and  for  each  large  city.  In  addition,  data  for  less 
detailed  kind-of-business  groupings  are  shown  for  all  coun- 
ties and  for  each  city  of  2,500  or  more  inhabitants.  The  re- 
ports for  the  New  England  States  will  also  include  data  for 
those  towns  which  in  the  latest  Census  had  an  urban  concen- 
tration of  2,500  or  more  inhabitants  as  well  as  all  those  with 


a  total  population  of  10,000  or  more.  The  Pennsylvania  and 
New  Jersey  ref)orts  provide  data  for  townships  and  towns 
having  a  population  of  10,000  or  more  at  the  latest  Census. 
The  number  of  kinds  of  business  for  which  figures  are  pub- 
lished will  vary  according  to  the  number  of  establishments 
in  the  area. 

Siibject  Reports 

These  reports  provide  data  for  such  subjects  as  sales -size 
of  establishment,  employment- size  of  establishment,  legal 
form  of  organization,  and  single  units  and  multiunits  as  well 
as  for  a  number  of  special  subjects  applicable  to  particular 
trades  or  groups  of  trades.  They  will  include  detailed  sta- 
tistics by  kind  of  business  for  the  United  States  as  a  whole 
and  for  standard  metropolitan  statistical  areas  and  States, 
with  cross-classification  by  related  subjects. 

Trade  Reports 

This  series  assembles  data  for  a  particular  trade  or  group 
of  related  trades.  The  data  for  the  most  part  are  assembled 
from  the  area  and  subject  reports.  The  trades  covered  in  a 
specific  trade  report  are  not  limited  to  those  in  a  specific 
industry  division,  such  as  retail  trade,  but  may  include  trades 
in  any  of  the  industry  divisions  covered  by  the  1958  Census  of 
Business. 

Central  Business  District  Reports 

A  report  will  be  provided  for  each  of  a  number  of  large 
metropolitan  cities,  with  data  presented  by  kind  of  business. 
Includes  general  statistics  (establishments,  sales,  and  annual 
payroll)  by  kind  of  business  for  the  central  business  district, 
the  central  city,  the  central  city  exclusive  of  the  central 
business  district,  the  standard  metropolitan  statistical  area, 
and  the  standard  metropolitan  statistical  area  exclusive  of 
the  central  business  district.  In  addition,  for  a  number  of 
the  larger  metropolitan  areas,  statistics  are  published  for 
major  business  centers  outside  the  central  business  district. 
Although  these  reports  are  designed  primarily  to  present  in- 
formation for  retail  trade,  they  will  also  include  data  for 
two  service  businesses  hotels  and  motion  picture  theaters. 
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PLANS  FOR  1958  CENSUS  OF  BUSINESS  VOLUMES 

Volume  I.  RETAIL  TRADE,  SUMMARY  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters, 
presenting  statistics  by  kind  of  business  and  geographic 
areas,  for  such  subjects  as  sales-size  of  establishments, 
single  units  and  multiunits  ,  employment-size  of  establish- 
ments ,  2md  legal  form  of  organization.  This  volume  will 
incorporate  the  subject  report  series  BC5a.-RS. 

Volume  II.  RETAIL  TRADE,  AREA  STATISTICS— A 
United  States  summary  chapter  cuid  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Havsraii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business,  for  counties,  cities,  ^nd  standard 
metropolitan  statistical  areas.  The  amount  of  kind -of - 
business  detail  will  vary  in  accordance  with  the  number  of 
retail  establishments  in  the  area.  Data  for  selected  towns 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volxome  will  incorporate 
the  area  report  series  BC58-RA. 

Volume  m.  WHOLESALE  TRADE,  SUMI4ARY  STATIS- 
TICS— A  United  States  summary  chapter  and  separate 
chapters,  presenting  statistics  by  kind  of  business  and 
geographic  areas,  for  such  subjects  as  size  of  wholesale 
establishments,  receivables  and  bad  debt  losses,  sales  by 
class  of  customer,  commodity  line  sales,  legal  form  of 
organization,  and  petroleum  bulk  stations.  This  volume 
will  incorporate  the  subject  report  series  BC58-WS. 

Volume  IV.  .WHOLESALE  TRADE,  AREA  STATISTICS  — 
A  United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
wholesale  establishments  in  the  area.  Data  for  selected 
towns  and  townships  in  New  England,  New  Jersey,  arid 
Pennsylvania  will  also  be  included.  This  voluntie  wili  in- 
corporate the  area  report  series  BC58-WA. 

Volume  V.  SELECTED  SERVICE  TRADES,  SUMMARY 
STATISTICS— A  United  States  summary  chapter  and  sepa- 
rate chapters,  presenting  statistics  by  kind  of  business  and 
geographic  areas,  for  such  subjects  as  receipts-size  of 
establishments,  employment -size  of  establishments,  legal 
form  of  organization,  single  units  and  multiunits,  laundries 
and  cleaning  plants,  motion  pictures,  and  hotels  and  motels. 
This  volume  will  incorporate  the  subject  report  series 
BC58-SS. 

Volume  VI.  SELECTED  SERVICE  TRADES,  AREA  STA- 
TISTICS— A  United  States  summary  chapter  and  separate 
chapters  for  each  State,  the  District  of  Columbia,  Alaska, 
Guam,  Hawaii,  and  the  Virgin  Islands.  Statistics  are  pre- 
sented by  kind  of  business  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  aomount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  nvimber  of 
service  establishments  in  the  area.  Data  for  selected  towns 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-SA. 
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PREFACE 


AUl^HORITY  AND  SCOPE 

The  1958  Census  of  Business  along  with  the  1958  Censuses 
of  Manufactures  and  >Aineral  Industries  was  required  by  law 
under  13  U.S.C.,  sections  131  and  224.  These  censuses  covered 
businesses  opeia'ted  in  the  continental  United  States,  Alaska, 
Hawaii,  Guam,  and  the  Virgin  Islands.  A  separate  Census  of 
Business  and  Manufactures  for  1958  was  also  conducted  in 
Puerto    Rico    jointly    with    the  Commonwealth  Government. 

The  1958  Census  of  Business  covered  retail  trade,  wholesale 
trade,  selected  services,  and  public  warehousing.  This  report 
provides  findings  for  retail  stores  in  selected  central  business 
districts  and  in  major  retail  centers;  and  for  hotels  and  motion 
picture  theaters   in  the  selected  central  business  districts. 

AREAS  COVERED 

Each  of  the  rejxirts  in  this  series  covers  a  separate  standard 
metropolitan  statistical  area  and  includes  data  for  the  central 
business  district  (or  central  business  districts)  in  the  specified 
standard  metropolitan  statistical  area,  as  well  as  for  each  Cen- 
sus-delineated major  retail  center  (MRC)  located  in  the  same 
standard  metropolitan  statistical  area  (SMSA).  The  number  of 
MRC's  for  which  data  are  shown  in  a  single  SMSA  vary  from 
none  to  about  wo  dozen.  The  entire  series  of  reports  covers 
97  SMSA's,  and  provides  data  for  109  CBD's  and  some  500 
MRC's. 

DEUNEATION  OF  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

Because  many  large  cities  had  no  officially  defined  area 
representing  their  "Central  Business  District, "it  was  necessary 
for  the  Bureau  of  the  Census  prior  to  the  1954  Census  of 
Business  to  arrange  for  the  delineation  of  such  districts  before 
a  program  to  tabulate  Census  data  for  them  could  be  imple- 
mented. The  delineation  of  central  business  districts  was  ac- 
complished with  the  cooperation  of  the  Census  Tract  Committees 
in  the  large  cities  included  in  the  central  business  district  (CBD) 
program.  In  their  work  on  the  CBD's  the  Census  Tract  Com- 
mittees obtained  the  representation  of  a  variety  of  local 
interests,  such  as  business  firms  and  associations,  new sjjapers, 
planning  agencies,  welfare  organizations,  local  governmental 
bodies,  etc.  Central  business  districts  have  been  delineated  only 
in  those  cities  of  100,000  or  more  inhabitants  (according  to  the 
1950  Census  of  Population  or  a  subsequent  special  census  prior 
to  1959)  in  which  there  was  a  local  Census  Tract  Committee 
recommendation  for  such  an  area  in  response  to  an  inquiry  from 
the  Census  Bureau. 

"Hie  objective  of  the  CBD  program  was  stated,  as  follows,  in 
a  letter  from  the  Director  of  the  Census  Bureau  to  the  Census 
Tract  Committees: 

"The  primary  objective  of  this  operation  is  to  provide  a 
basis  for  comparing  changes  in  business  activity  in  the  Cen- 
tral Business  District  with  those  in  the  remainder  of  the 
metropolitan  area  or  of  the  central  city." 

Because  there  are  no  generally  accepted  rules  for  determining 
what  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 
did  not  provide  rigid  specifications  for  defining  the  CBD  but  (1) 
provided  a  general  characterization  of  the  CBD,  describing  it  as 
"an  area  of  very  high  land  valuation,  an  area  characterized  by  a 
high  concentration  of  retailbusinesses,  offices,  theaters,  hotels, 
and  "service"  businesses,  and  an  area  of  high  traffic  flow";  and 
(2)  required  that  the  CBD  ordinarily  should  be  defined  to  follow 


existing  tract  lines,  l.e.,toconsi8tofoneof  more  whole  Census 
tracts.  The  emphasis  put  on  tracts  was  based  on  the  anticipation 
that  other  Census  statistics  than  those  derived  from  the  Census 
of    Business    might    conveniently    be    tabulated    for  CBD's. 

It  was  recognized  that  the  tract  basis  for  CBD's  might 
lead  to  the  inclusion  of  some  land  area  not  properly  within 
a  strictly  defined  CBD  or  to  the  exclusion  of  a  small  por- 
tion of  what  should  be  in  the  CBD.  It  was  believed  that  this 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnitudes  being  measured.  Provision,  however,  was  made 
for  splitting  tracts  where  a  serious  problem  was  encountered. 
The  use  of  tract  lines  for  boundaries  also  was  consistent  with 
the  desire  to  keep  CBD  boundaries  constant,  in  order  to  maxi- 
mize the  value  of  comparisons  over  time.  Although  it  was 
recognized  that  the  CBD  strictly  defined  would  tend  to  change 
over  time,  it  was  felt  that  the  inexactitude  resulting  from  the 
use    of    fixed    boundaries    would    not    prove  to  be  serious. 

In  some  cities  where  there  had  been  a  previously  esr.ablished 
central  business  district  or  similar  area  which  substantially 
corresponded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  in 
the  Bureau's  CBD  program. 

Data  for  a  total  of  95  CBD's  were  provided  in  the  1954 
Census  of  Business.  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  in  97  standard  metropolitan  statistical 
areas.  A  number  of  cities  have  made  minor  changes  in  the 
boundaries  of  their  CBD's  due  mainly  to  revisions  in  tract 
boundaries.  In  only  one  city,  Minneapolis,  has  a  previously 
defined  CBD  been  significantly  changed. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  and  data  from  them  have  been  tabulated,  as  part  of 
the  1958  Census  of  Business  program.  The  major  retail  cen- 
ters (MRC's)  were  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metropolitan  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  themselves)  which  include 
a  major  general  merchandise  store— usually  a  department 
store.  MRC's  were  not  delineated  if  the  publication  of  data 
for  them  would  result  in  violation  of  Census  rules  prohibiting 
disclosure  of  information  for  individual  firms. 

MRC's  include  not  only  the  planned  suburban  shopping  center 
but  also  the  older  string  street  and  neighborhood  developments 
which  meet  the  above  prerequisites.  Frequently  the  boundaries 
of  a  single  IvlRC  include  stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the  planned  portion. 
In  general  the  boundaries  of  the  MRC's  have  been  established 
to  include  all  adjacent  blocks  containing  at  least  one  store  in 
the  general  merchandise,  apparel,  or  furniture -appliance 
groups  of  stores,  and  where  a  planned  center  is  involved  in- 
clude all  of  the  center. 

In  those  cities  within  the  standard  metropolitan  statistical 
areas  (SMSA's)  covered  by  this  series  of  reports  which  were 
not  of  sufficient  size  to  qualify  for  the  delineation  of  a  central 
business  district,  no  MRC's  were  delineated  unless  at  least  two 
such  centers  could  be  defined. 


For  explanation  of  procedures  and  definitions,  see  Appendix. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  1. 


-RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISIMENTS: 

CENTRAL  BUSINESS  DISTRICT  OF  TULSA 


1958  AND  1954 


Estatlislinents,  ^ales.  Annual  Payroll,  and  Bnployees,  by  K^■nA   of  BuBlness 


SIC  code 


Kind  of  busineas 


1958 


Estab- 
lish- 
ments^ 


(number) 


StLles^ 


($1,000) 


Payroll, 

entire 

year 

($1,000) 


Paid  employees, 

vorkweek  ended 

nearest  Nov.  15 


Total 
(nunber) 


Pull 
workweek 

(nunber) 


1954 


Estab- 
lish- 
ments^ 


(nunber) 


Sales! 


($1,000) 


Payroll, 

entire 

year 

($1,000) 


52 

5251 

52  ex.  5251 

53  part  2 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562, 563, 568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware, 

f aim  equipnent  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores^  ^ ... 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores .... 

Food  stores 

Autcmotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custon 

tailors  * 

Wanen's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  heme  furnishings,  equipment 

stores 

Furniture  stores* 

Other  heme  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* .' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores . . 

SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


441 


14 
5 
9 

16 
4 
2 

10 

19 

16 

30 

70 

17 
21 
15 
10 
20 
2 


32 

20 
3 


118 
93 
25 

21 

105 
2 

10 
3 

23 
3 
3 


45 
6 


96,085 


4,143 
(D) 
(D) 

22,693 

19,983 

(D) 

(D) 

2,426 
19,494 

2,363 
18,759 

(D) 
7,430 
6,303 
6,508 
2,590 

(D) 


5,820 

4,032 

(D) 

(D) 

6,370 

5,781 

589 

4,853 

9,164 
(D) 
770 
(D) 

3,457 
(D) 

1,016 


4,526 
708 


14,457 


545 

(D) 
(D) 

3,385 

2,976 

(D) 

(D) 

144 
1,921 

219 

3,368 

(D) 

1,327 

1,123 

1,283 

421 

(D) 


1,049 
734 
(D) 

(D) 

1,730 

1,652 

78 

690 

1,406 
(D) 
200 
(D) 
461 
(D) 
184 


1,715 

192 


5,344 


151 

(D) 
(D) 

1,532 

1,269 

(D) 

(D) 

114 

445 

89 

1,102 

(D) 
450 
367 
400 
133 
(D) 


252 
166 
(D) 

(D) 

957 
915 

42 

231 

471 
(D) 

55 
(D) 
128 
(D) 

41 


895 
71 


4,837 

145 
(D) 
(D) 

1,390 

1,224 

(D) 

(D) 

99 
435 

83 

896 

(D) 
369 
291 
346 
107 
(D) 


239 

157 
(D) 

(D) 

900 

862 

38 

202 

423 
(D) 

54 
(D) 
123 
(D) 

37 


851 
67 


504 

14 
5 
9 

12 
4 
3 
5 

25 

20 

35 


16 
26 
15 
10 
21 
10 


33 

15 

4 

12 

123 
91 
32 

28 

128 


111,939 

4,459 

818 

3,641 

34,146 

(D) 

2,827 

(D) 

1,541 
20,741 

2,320 

21,366 

2,924 
7,867 
6,396 
6,028 
4,064 
483 


6,821 

3,975 

154 

2,656 

5,980 
4,955 
1,025 

4,191 

10,374 


12 

1,063 

5 

1,041 

26 

3,770 

5 

235 

3 

(D) 

45 

8 


4,492 
1,320 


18,006 

595 
121 
474 

5,548 
(D) 
468 
(D) 

148 
2,518 

270 
3,761 

578 
1,370 
1,047 
1,113 

634 
66 

1,328 

865 

23 

440 

1,482 

1,365 

U7 

727 

1,629 

237 
130 
605 
27 
(D) 


1,663 
310 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

■'1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified  aa 
stores.  The  1954  sales  of  leased  departments  in  general  merchandise  group  stores  (SIC  53  pt.)  which  are  most  affected,  were  reported 
53^,553,000   of  which  $1,343,000   are  included  in  SIC  56. 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


TULSA,  OKLA.,  AREA 


Table  2.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AUD  1954 

CITY  OF  TULSA 

Esta'bllsliiien'ts,  Sales,  Annual  Payroll,  and  Qnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


Estab- 

Ush- 

memts^ 


(number) 


1958 


Sales^ 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  employees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


1954 


Estab- 
lish- 
ments^ 


(number) 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


52 

5251 

52  ex.  5251 

53  part* 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex,  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 


Retail  stores,  total^ 


Lumber,  building  materials,  hardware, 

faun  equipment  dealers 

Hardware  stores 

Other 


General  merchandise  grov^j  stores*  ■^ , 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores,. 


Food  stores. 


Automotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors* 

Wcsnen's  clothing,  specialty  stores.. 

Ready-to-wear  stores ' 

Family  clothing  stores' 

Shoe  stores •... 

Other  apparel  stores , 


Furniture,  home  furnishings,  equipment 

stores , 

Furniture  stores'' 

Other  home  furnishings  stores*...,.,. 
Household  appliance,  radio,  TV, 
imislc  stores 


Eating,  drinMng  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores  * 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores..... 

Jewelry  stores. ., 

Florists 

Camera,  photographic  s\5)ply  stores. 


SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


2,461 


125 
29 
96 

93 

7 

37 

35 

383 

197 

367 

165 

29 
55 
38 
19 
46 
14 


191 
87 
38 

66 

500 
381 
119 

112 

328 
17 
18 
12 
47 
29 
7 


386,118 

24,659 

3,725 

20,934 

57,505 

40,342 

7,504 

(D) 

92,425 

78,143 

28,971 

27,132 

2,903 
9,780 
8,735 
8,885 
4,725 
(D) 


20,926 

11,595 

(D) 

(D) 

20,879 

18,133 

2,746 

16,007 

19,471 
639 
1,502 
1,637 
4,502 
1,303 
1,477 


5,316 
1,635 


44,018 

2,884 

503 

2,381 

8,255 
6,226 
1,129 
1,900 

5,949 

7,083 

2,609 

4,440 

(D) 

1,652 

1,479 

1,536 

716 

(D) 


3,001 

1,699 

(D) 

(D) 

4,885 

4,605 

280 

2,277 

2,635 
(D) 
338 
165 
604 
236 
210 


1,923 
404 


16,559 

754 
165 
589 

3,687 

2,506 

736 

445 

2,551 

1,643 

1,113 

1,530 

(D) 
582 
508 
500 
238 
(D) 


778 
393 
(D) 

(D) 

2,683 

2,531 

152 

864 

956 

(D) 
108 

49 
173 
127 

A3 


1,013 
178 


14,392 

719 
151 
568 

3,049 

2,203 

466 

380 

2,021 

1,604 

916 

1,282 

(D) 
484 
412 
436 
191 
(D) 


751 
382 
(D) 

(D) 

2,472 

2,333 

139 

738 

840 
(D) 
100 

35 
163 
105 

44 


966 
166 


2,406 


111 
35 
76 

79 

5 

37 

37 

435 

180 

294 

172 

21 
66 
41 
18 
36 
25 


176 
53 
25 

62 

496 

358 
136 

112 

351 
23 
19 
13 
33 
34 
4 


83 
24 


322,075 

23,968 

1,889 

22,079 

39,244 

28,586 

4,235 

6,423 

63,178 

77,222 

19,634 

27,869 

3,046 
11,345 

(D) 
6,721 
5,730 

(D) 


20,672 
(D) 
(D) 

7,171 

19,620 

15,594 

4,018 

12,348 

18,320 
(D) 

1,389 
(D) 

4,540. 

1,484 
(D) 


5,044 
2,408 


37,067 

2,528 
(D) 
(D) 

6,257 

4,778 

857 

622 

3,854 

6,558 

1,897 

4,515 

636 
(D) 
(D) 
1,178 
861 
(D) 


3,091 
(D) 
(D) 

914 

4,077 

3,641 

436 

1,936 

2,354 
15 
281 
(D) 
645 
(D) 
(D) 


1,796 

510 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (MA)  Not  available.    ...  Represents  zero 
All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonanployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53 
1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified  as 

S XOJTcS  a 

*1954  data  limited  to  "anployer"  establishnents . 
*Both  1954  and  1958  data  limited  to  "employer"  establishnents. 
Includes  data  for  those  kinds  of  business  In  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


T4ble  3.-^<ETAIl  STORES  AND  SELECTED  SERVICE  ESXABLISIMENTS:  19S8  AMD  1954 

TULSA  STANDARD  METROPOUTAN  STATISTICAL  AREA 

Establlslments,  Sales,  Annual  PbttoII,  and  Bnployees,  by  Ktod  of  Btistness 


SIC  code 


Kljid  of  business 


1958 


Estab- 
lish- 
ments^ 


(number) 


Sales ^ 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  eaployees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(nimiber) 


1954 


Estab- 

Ueh- 

ments^ 


(number) 


Sales ^ 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


52 

5251 

52  ex.  5251 

53  part 2 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 


591 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 
Retail  stores,  total*. 


Lumber,  building  materials,  hardware, 

faim  equipnent  dealers 

Hardware  stores 

Other 


General  merchandise  grovg)  stores^  ^. 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores.. 


Food  stores. 


Automotive  dealers 

Gasoline  service  stations. 


AppEirel,  accessory  stores 

Men ' s ,  boys '  apparel  ptores ,  custom 

tailors  * , 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores. ........................ 

Other  apparel  stores 


Furniture,  hcane  furnishings,  eqiiipment 
stores ................................ 

Furniture  stores* 

Other  home  furnishings  stores*....,,. 
Household  appliance,  radio,  TV, 
music  stores. ,,,,.., ,...,.,.... 


Eating,  drinking  places. 

Eating  places 

Drinking  places, 


Drug  stores,  proprietary  stores...... 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores.,..,,...... 

Sporting  goods,  bicycle  stores,.,.. 
Jewelry  stores. .,,,....,.,,,.,,,.., 

Florists 

Camera,  photographic  siqjply  stores. 


SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


3,562 


198 

49 

U9 

i60 

7 

52 

65 

593 

301 

561 

216 

33 
67 
46 
40 
59 
15 


240 

116 

39 

85 

716 
538 
178 

149 

428 
21 
22 
15 
60 
37 
7 


100 
16 


464,421 


33,836 

5,047 

28,789 

61,931 

40,342 

8,725 

12,054 

113,556 

91,981 

40,079 

30,2U 

3,019 
10,407 

9,333 
10,820 

5,081 
862 


23,540 

13,550 

3,104 

6,886 

26,137 

22,449 

3,688 

18,441 

24,709 
730 
1,536 
1,879 
4,804 
1,498 
1,477 


5,439 
1,878 


50,414 

3,817 

626 

3,191 

8,633 

6,226 

1,280 

(D) 

6,925 

8,247 

3,341 

4,760 

478 
1,736 
1,561 
1,738 

736 
72 


3,287 

1,918 

530 

839 

5,694 
5,390 

304 

2,530 

3,180 
36 
338 
191 
624 
260 
210 


1,959 
460 


19,469 

1,025 
204 
821 

3,890 

2,506 

827 

(D) 

2,963 
2,024 

1,487 

1,706 

177 
624 
546 
609 
249 
47 


877 
465 
161 

251 

3,297 

3,129 

168 

987 

1,213 

21 

108 

58 

182 

140 

48 


1,038 
234 


16,944 

975 
190 
785 

3,208 

2,203 

531 

(D) 

2,348 

1,980 

1,237 

1,410 

136 
518 
445 
515 
200 
41 


847 
452 
154 

241 

3,008 

2,855 

153 

843 


21 
100 

42 
171 
117 

44 


991 
207 


3,367 


187 

54 

133 

127 

5 

51 

67 

653 

262 

445 

220 

28 
79 
48 
33 
46 
28 


226 
70 
28 

84 

659 
481 
176 

U7 

441 
23 
19 
15 
45 
45 
5 


34 


387,709 

34,189 

2,425 

31,764 

44,086 

28,586 

5,533 

9,833 

79,342 

90,648 

25,987 

29,962 

3,720 
U,643 
9,859 
7,395 
6,100 
1,032 


23,494 

11,539 

3,439 

7,900 

24,421 

19,300 

5,113 

13,963 

21,617 
1,128 
1,389 
1,462 
4,869 
1,604 
1,313 


5,189 
3,004 


42,469 

3,468 

273 

3,195 

6,759 

4,778 

1,037 

944 

4,565 

7,872 

2,267 

4,661 

665 

1,752 

1,415 

1,243 

895 

106 


3,374 

1,759 

627 


4,853 

4,367 

486 

2,096 

2,554 
18 
281 
179 
668 
223 
250 


1,838 
610 


Standard  Notes:  (D)  Withheld  to  avoid  disclosxire.    (NA)  Not  available.    ...  Represents  zero. 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonanployer"  establish- 
ments -iftiich  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

^1958  figures  Incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified  aa 
stores. 

*1954  data  limited  to  "employer"  establishnents, 

'Both  1954  and  1958  data  limited  to  "employer"  establislments . 

^Includes  data  for  those  Icinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


TULSA,  OKLA.,  AREA 


Table  -V.— RETAIL  STORES  AKD  SELKCTED  SERVICE  ESTJlBLISmENTS— PERCENT  CHANGE  IN  SAUS,  195<i  TO  1958 
CENTRAL  BUSINESS  DISTRICT  OF  VJlSk,   THE  ENTIRE  CITY,  AND  TULSA  STANDARD  METROPOLITION  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  change 


Central 

business 

district 


Entire 
city 


City 
less  Its 
central 
business 
district 


Entire 
standard 
metro- 
politan, 
statistical 
area 


Standard 
metro- 
politan 
statistical 
area  less 
central 
business 
district 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 


591 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware,  farm  equipment 
dealers ............................................ 

Hardware  stores. . ................................. 

Other 

General  merchandise  groxsp   stores^  3.. 

Department  s^ores 

Limited  price  variety  stores............ 

Other  general  merchandise  stores........... 

Food  stores ......................................... 

Automotive  dealers. ................................. 

Gasoline  service  stations. .......................... 

Apparel,  accessory  stores.... 

Men's,  boys'  qiparel  stores,  custom  tailors*...... 

Women's  clothing,  specialty  stores 

Ready-to-wear  stores' . .......................... 

Family  clothing  stores^ ........................... 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment  stores....... 

Funaiture  stores* ;..... 

Other  home  furnishings  stores*............... 

Hotisehold  e^ipllance,  radio,  TV,  music  stores 

Eating,  drinking  places.... , 

Eating  places..... * 

Drinking  places 

Drug  stores,  proprietary  stores.. ...,...i ..< 

Other  retail  stores^ , 

Liquor  stores. ..................................... 

Book,  stationery  stores , 

Sporting  goods,  bicycle  stores , 

Jewelry  stores 

Florists , 

Camera,  pbotogr^hlc  e\ipply  stores................. 

SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


-U.2 


-7.1 
(D) 
(D) 

-33.5 
(D) 
(D) 
(D) 

57.4 

-6.0 

1.9 

-12.2 

(D) 

-5.6 

-1.5 

3.0 

-36.3 

(D) 

-14.7 
1.4 
(D) 
(D) 

6.5 

16.7 

-42.5 

15.8 

-11.7 

-27.'6 

(D) 

-8.3 

(D) 

(D) 


0.8 
-46.4 


19.9 


2.9 
97.2 
-5.2 

46.5 

41.1 

77.2 

(D) 

46.3 

1.2 

47.6 


5.4 

-47.5 


38.5 


5.2 
(D) 
(D) 

582.9 
(D) 
(D) 
(D) 

46.0 

3.8 

53.7 


-2.6 

28.7 

-4.7 

(D) 

-13.8 

-32.4 

(D) 

(D) 

32.2 

243.0 

■17.5 

28.2 

(D) 

(D) 

1.2 

9.1 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

6.4 

6.4 

16.3 

16.1 

31.7 

-27.9 

29.6 

36.7 

6.3 

29.7 

(D) 

(D) 

8.1 

124.5 

17.4 

(D) 

-0.8 

35.7 

12.2 

(D) 

(NA) 

(D) 

43.1 
-22.0 


19.8 


-1.0 

108.1 

-9.4 

40.5 
41.1 
58.0 
22.6 

43.1 

1.5 

54.2 

0.8 

-18.8 

-10.6 

-5.3 

46.3 

16.7 

-16.5 

0.2 

17.4 

-9.7 

-12.8 

7.0 

16.3 

-27.9 

32.1 

14.3 
-35.3 
10.6 
28.5 
-1.3 
-6.6 
12.5 


4.8 
-37.6 


34.0 


-0.1 
(D) 
(D) 

294.7 
(D) 
(D) 
(D) 

42.8 

3.7 

59.4 

33.2 

(D) 

-22.2 

-12.5 

215.4 

22.3 

(D) 

6.3 

25.8 

(D) 

(D) 

7.2 

16.2 

-24.2 

39.1 

38.3 

(D) 

135.0 

(D) 

22.6 
(D) 
(D) 


31.0 
-30.5 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
^In  oonputlng  percent  change,  1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments 
are  separately  classified  as  stores. 

*1954  data  limited  to  "employer"  establishnents  in  computing  percent  change. 

'in  ccmputing  percent  change,  both  1954  and  1958  data  limited  to  "anployer"  establishnents. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  5.— KEIAIL  STORES:  1958  AND  1954  CENTRAL  BUSINESS  DISTRICT  SALES  iS  PERCENT  OF 
TOI^  AND  OF  TULSA  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


52 

5251 

52  ex.  5251 

53  part* 
531 

533 
539 

54 

55  ex.   554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Kind  of  business 


RETAIL  STORES 

Retail  stores,  total* 

Lunber,  btilldlng  aaterials,  hardtrare,  fazn  eijuiinent  dealers 

Hardware  stores.. , 

Other ,, , 

General  merchandise  groi^  stores*  \, , 

Department  stores......................................... 

Limited  price  varietgr  stores........,.,,...,.,..,.,.,,,... 

Other  general  merchandise  stores 

Food  stores......... , 

Autoootlve  dealers ,,, .,, 

Gasoline  service  stations,,. .,,., 

Apparel,  acciasaory  stores .,,, 

Men's,  bq/s*  apparel  stores,  custom  tailors*...,,,,,,...,. 

Vomen's  clothing,  specialty  stores  

Ready-to-wear  stores '.,,,..,.................,....,,.... 

Family  clothing  siiorea' 

Shoe  stores............................. 

Other  apparel  stores ., 

Furniture,  home  furnishings,  equlpnent  stores 

Furniture  stores* , 

Other  home  furnishings  stares* 

Household  qipllance,  radio,  TV,   music  stores........ , 

Eating,  drinking  places..., ., 

Eating  places 

Drinking  places , ,,,, , ...,. 

Drug  stores,  proprietary  stores , 

Other  retail  stores' 

Liquor  stores............................... 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores , , 

Jewelry  stores 

Florists , ., 

Camera,  photogr^hlc  s\^Iy  stores........................ 


Percent  of  city  sales  in 
central  business  district 


1958 


24.9 

16.8 
(D) 
(D) 

39.5 

49.5 

(D) 

(D) 

2.6 

24.9 

8.2 

69.1 
(D) 
76.0 
72.2 
73.2 
54.8 
(D) 

27.8 

34.8 

(D) 

(D) 

30.5 
31.9 
21.4 

30.3 

47.1 
(D) 

51.3 
(D) 

76.8 
(D) 

68.9 


19S4 


34.8 

18.6 
43.3 
16.5 

87.0 
(D) 

66.8 
(D) 

2.4 

26.9 

11.8 

76.7 
96.0 
69.3 

(D) 
89.7 
70.9 

(D) 

33.0 
(D) 
(D) 

37.0 

30.5 
31.8 
25.5 

33.9 

56.6 

76.5 
74.7 

83.0 

15.8 

(D) 


Percent  of  standard  metres 

politan  statistical  area 

sales  In  central  business 

district 


1958 


20.6 

12.2 
(D) 
(D) 

36.6 

49.5 

(D) 

(D) 

2.1 

21.2 

5.9 

71.4 
67.5 
60.1 
51.0 
(D) 

24.7 

29.8 

(D) 

(D) 

24.4 
25.8 
16.0 

26.3 

37.1 
(D) 

50  J. 
(D) 

72.0 
(D) 

68.8 


1954 


* 


28.9 

13.0 
33.7 
U.5 

77.5 
(D) 

51.2 
(D) 

1.9 

22.9 

8.9 

71.3 
78.6 
67.6 
64.9 
81.5 
66.6 
46.8 

29.0 

34.4 

4.5 

33.6 

24.5 
25.7 
20.0 

30.0 

48.0 

76,5 
71.2 
77.4 
U.7 
(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
^Excludes  nonstore  retailers  (I.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
^In  computing  percent,  1958  figures  incorporate  leased  departeients  data  with  main  store .  In  1954  data,  leased  departments  are 
separately  classified  as  stores. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  ccmputing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

'includes  data  for  those  kinds  of  business  In  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


TULSA,  OKLA.,  AREA 
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Table  6.— AEIIIL  SIQRBS:  19S8  iKD  199<;— FBtCEKIAOK  DISTRIBUnON  OF  SikLES,  BY  KIHD  OF  BUSINESS 

CENTRAL  BUSINESS  DIST51ICT  OF  TULSA,  THE  ENTIRE  CITY,  AND  TULSA  STANDARD  METROPOLITAN  STATISTICAL  AREA 

(Porcentaxea  are  liaised  cd  total  Retail  Store  Sales  vhloh  exclude  sales  of  ncnstore  retailers — nail  oi^er,  direct  selUas, 

■srotaaadlse  vending  iwinMnfr  operators) 


SIC  code 

Xial  of  business 

Central 

business 

district 

Entire 

city 

Standard  Betrcpolitan 
statistical  area 

1958 

1954 

1958 

1954 

1958 

1954 

BEIAIL  SrmtES 
Retail  PtoTflfl,  tot<0.?.,,, ,..,,.,,, 

100.0 

4.3 
(D) 
(D) 

23.6 

20.8 

(D) 

(D) 

2.5 
20,3 

2.5 

19.5 

(D) 
7.7 
6.6 
6.8 
2.7 
(D) 

6.1 
4.2 
(D) 

(D) 

6.6 

6.0 
0.6 

5.1 

9.5 
(D) 
0.8 
(D) 
3.6 
(D) 
1.1 

100.0 

4.0 
0.8 
3.2 

30.5 
(D) 
2.5 
(D) 

1.4 
18.5 

2.1 

19.1 

2.6 
7.0 
5.7 
5.4 
3.6 
0.4 

6.1 
3.6 
0.1 

2.4 

5.3 
4.4 
0.9 

3.7 

9.3 

6!9 
0.9 
3.4 
0.2 
(D) 

100.0 

6.4 
1.0 
5.4 

14.9 

10.4 

1.9 

(D) 

23.9 

20.2 

7.5 

7.0 

0.8 
2.5 
2.3 
2.3 
1.2 
(D) 

5.4 

3.0 
(D) 

(D) 

5.4 
4.7 
0.7 

4.2 

5.1 
0.2 
0.4 
0.4 
1.2 
0.3 
0.4 

100.0 

7.4 
0.6 
6.9 

12.2 
8.9 
1.3 
2.0 

19.6 

24.0 

6.1 

8.7 

0.9 
3.5 
(D) 
2.1 
1.8 
(D) 

6.4 
(D) 
(D) 

2.2 

6.1 
4.8 

1.3 

3.8 

5.7 
(D) 
0.4 
0.4 
1.4 
0.5 
0.4 

100.0 

7.3 
1.1 
6.2 

13.3 
8.7 
1.9 
2.6 

24.5 

19.8 

8.6 

6.5 

0.7 
2.2 
2.0 
2.3 
1.1 
0.2 

5.1 
2.9 

0.7 

1.5 

5.6 
4.8 
0.8 

4.0 

5.3 
O.Z 
0.3 
0.4 
1.0 
0.3 
0.3 

100.0 

sz 

Umber,  building  oaterlals,  hardimre, 
f nra  iiijiiljaiiiit   dealers 

8.8 

9231 

Bardvare  stores., •...••.••..••. ....••• 

0.6 

52  ex.  5251 

Otlier 

8.2 

53  part* 
531 

Oeneral  merchandise  group  stores'  ^ 

Dffpftr^Dent  stores ••.••••••••.•••.••••■ 

U.4 
7.4 

533 

Lloitf^l  price  variety  stores.......... 

1.4 

339 

Other  general  aerchandlse  stores 

Food  stores. ............................ 

2.6 

20.4 

55  ex.  554 

Aut<»oti»«  Hualera, ,,.,,,,,, ,,,. 

23.4 

954 

6.7 

56 

Apparel,  arcesfmry  RtOTfls. ,.,.,,,,.,.,,. 

7.7 

561,  567 

Hen's,  bogrs'  ^parel  stores,  custco 
tMlorp*. ............................ 

1.0 

562,563,568 
562 

VoMsn's  clothing,  specialty  stores.... 
Ready-to-vear  stores^........,...... 

3.0 
2.5 

565 

f Airily  ciothtng  fltorep' 

1.9 

566 

Shoe  Stores.......................... 

1.6 

564,  569 

Other  apparel  stores 

0  3 

57 

Fomlture,  hcne  funiisMngs,  equLpsent 
stores.. , •.......,. 

6.1 

3.0 
0.9 

2  0 

5712 

Furniture  Ftores*. ......•.•..••....•.. 

571^15,  19 
572,  573 

Othftr  hone  furaishingB  stores* 

Household  ^ipliance,  radio,  TV,  music 

58 

6.3 

5812 

lintljve  plftces, ......... ........a...... 

5.0 

9813 

Prtnktng  plsceft. ...................... 

1.3 

591 

Drug  stores,  proprietary  stores......... 

3.6 

59  ex.  591 

ftthAT  retail  frtores*. 

5.6 

592 

Liqunr  stores. ........................ 

0.2 

594 

BooV,  frtstlonery  frtorep, .............. 

0.4 

595 
597 

Sportix^  goods,  bicycle  stores 

Jewelry  stores 

1.3 
0.4 

5992 

Florists.............................. 

0.4 

5996 

Caaera,  photographic  simply  stores.... 

0.3 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (KA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent, 
^clxides  ncmstoire  retailers  (I.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
^In  cooputlng  percent>  1958  figures  incorporate  leased  departanents  data  with  main  store.  In  1954  data,  leased  departaii^ts  are 
separately  classified  as  stores. 

^954  data  limited  to  "enployer"  establlsbaents  in  aanputlng  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  7.— RETAIL  STORES:  1958— MAJOR  RETAIL  CENTERS  IN  THE  TULSA,  OKLAHOMA  STANDARD  METROPOLITAN  STATISTICAL  AREA 

MRC  No.  1. — Includes  the  planned  center  knowi  as  "Sheridan  Village  Shopping  Center."  Boundaries  of  Shopping  Center:  Rear  property 
line  of  lots  on  the  north  side  of  E.  Admiral  PI.  Rear  property  line  of  lots  on  the  east  side  of  N.  Sheridan  Rd.,  E.  Admiral  Blvd., 

and  H.  Norwood  Ave. 


SIC 
code 


Klnl  of  iMulaess 


Total 


SIC 
code 


Kind  of  business 


Number  of 

establlsb- 

raents 


54,58,591-2 

53  part, 2 
56,  57 

52,  55,  599 


52 

5251 

52  ex.  5251 

53  part* 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Hunber, 

Sales ($1,000). 

Convenience  goods  stores: 

Nmber 

Sales (|1,000). 

Shopping  goods  stores:' 

Nunber 

Sales (ft.,  000). 

All  other  stores: 

Nimber, 

Sales ($1,000). 


Retail  stores,  total* 


Lumber,  building  materials,  hardware, 

fans  equlpnent  dealers 

Ibrdware  stores 4 

Other 


General  merchandise  group  stores^  * , 

Depertanent  stores 

Limited  price  variety  stores. 

Other  general  merchandise  stores.. 


Food  stores. 


17 
6,045 


4 
(D) 


6 
2,017 


7 
(D) 


Nimber  of 

establisb-. 

meats 


17 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Automotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stares,  custom 

tallord ., 

Women's  clothing,  specialty  stores.. 

Ready-to-vear  stores'. 

Ftmily  clothing  stores* 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  furnishings,  equlpnent 

stores 

Funiiture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinldng  places. 

Sating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Cameira,  photographic  siqiply  stores. 


MRC  No.  2. — Includes  the  planned  center  known  as  "Utica  Square  Shopping  Center."  Rear  property  line  of  lots  on  the  north  side  of 
E.  21st  St.,  S.  Yorktown  Rd.,  and  E.  22nd  Place.  Rear  property  line  on  the  west  side  of  S.  Utica  Ave. 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Hind  of  business 


Nusber  of 
establish- 
ments 


54,58,591-2 


53  part,* 
56,  57 


52,  55,  599 


52 

5251 

52  ex.  5251 

53  part* 
531 

533 
539 

54 


Retail  stores,  total:* 

Ninber 

Sales ($1,000). 

Convenience  goods  stores: 

Number 

Sales ($1,000). 

Shopping  goods  stores:' 

NuBber , 

Sales ($1,000). 


All  other  stores: 

Nmber 

Sales 


! (11*666)! 


Retail  stores,  total 


Lumber,  building  materials,  hardware, 

farm  equl^ent  dealers.... 

Hardware  stores 

Other ^ 


General  merchandise  group  stores 
Departzaent  stores '. 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


50 
14,177 


15 
5,730 

18 
6,381 


17 
2,066 


Nuaber  of 
establish- 
ments 


50 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Automotive  dealers. 


Oasollne  service  stations. 


custom 


Apparel,  accessory  stores^.... 
Men's,  boys'  ap^parel  stores, 

tailors 

Women's  clothing,  sjieclalty  stores. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores ,. 

Other  apparel  stores 


Fumlture,  home  furnishings,  equipment 

stores 

Furniture  stores 

Other  home  furnishings  stores 

Household  appliance,  radio,  TT,  music 
stores 


Eating,  drinldng  places. 

Eating  places 

DrlTiTrlng  places 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicVole  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


3 

4 

13 

4 
6 
2 

1 
1 
1 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Mot  available.    ...  Represents  zero. 

^roup  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  ^diich  could  not  be  classified  by  detailed  kinds 
'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
'Limited  to  "anployer"  establishments. 


of  business. 
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Procedures  and  Definitions 


CENSUS  DISCLOSURE  RULES 

In  accordance  with  Census  law,  any  data  which 
would  disclose  the  operations  of  an  individual 
establishment  or  business  organization  are  not 
published.  The  number  of  establishments  in  a 
kind  of  business  is  not  considered  a  disclosure 
by  these  rules,  so  that  this  item  is  shown  in 
instances  where  other  items  of  information  for 
the  same  kind  of  business  or  locality  are  sup- 
pressed. 

KINDS  OF  BUSINESS  COVERED 

This  report  covers  all  establishments  (except 
nonstore  retailers)  included  in  Retail  Trade,  de- 
fined in  accordance  with  the  principles  of  the 
Standard  Industrial  Classification  Manual  (1957  edi- 
tion) issued  under  the  auspices  of  the  Bureau 
of  the  Budget,  Executive  Office  of  the  Presi- 
dent. This  report  includes,  in  addition  to  re- 
tail trade  establishments,  hotels  and  motion  pic- 
ture theaters,  parts  of  major  groups  70  and  78 
of  the  SIC  Manual. 

Reuil  Trade,  as  defined  in  the  SIC  Manual, 
and  as  covered  in  the  1958  Census  of  Business, 
includes  establishments  primarily  engaged  in  sell- 
ing merchandise  directly  to  personal,  household, 
and  farm  users.  Excluded  from  Retail  Trade 
are  places  of  business  operated  by  membership 
clubs  and  open  only  to  their  own  members  or 
personnel,  such  as  restaurants  and  bars  operated 
by  country  clubs,  school  cafeterias,  cafeterias 
operated  by  industrial  plants  for  their  employ- 
ees, establishments  operated  by  agencies  of  the 
Federal  Government  on  military  posts,  hospitals, 
etc. 

Data  for  nonstore  retailers— mail  order  houses, 
direct  selling  (house-to-house)  organizations,  and 
merchandise  vending  machine  operators— have  been 
excluded  from  the  tabulations  in  this  report,  but 
are  contained  in  other  publications  of  the  1958  Cen- 
sus of  Business,  such  as  the  Area  Report  Series. 

METHOD  OF  ENUMERATION 

For  purposes  of  coverage  in  the  1958  Census 
of  Business,  retail  establishments  were  divided 
into  two  categories— those  with  some  paid  employ- 
ment during  1958,  i.e.,  the  "employer"  universe, 
and  those  with  no  paid  employment  during  1958, 
i.e.,  the  "nonemployer"  universe.  The  method 
of  obtaining  census  information  for  these  two 
groups  is  described  below. 


Enumeration  of  "Employers.*— Information  for 
establishments  in  this  part  of  the  retail  trade 
field  was  obtained  by  means  of  a  mail  canvass. 
Report  forms  were  mailed  to  all  business  firms 
included  in  the  active  records  of  the  Internal 
Revenue  Service  as  subject  to  payment  of  Fed- 
eral Insurance  Contributions  Act  (FICA)  taxes 
(i.e.,  employers  of  one  or  more  persons)  and 
which  were  classified  in  the  records  of  the  Bu- 
reau of  Old- Age  and  Survivors  Insurance  (BOASI) 
as  wholly  or  partially  engaged  in  retail,  whole- 
sale, manufacturing,  and  mineral  industries.  Also 
included  were  those  classified  in  major  groups 
70  (except  702  and  704),  72,  73,  75,  76,  78,  and 
79  of  the  service  industries  portion  of  the  SIC 
Manual,  and  in  public  warehousing,  SIC  major 
group  42,  except  421.  In  addition,  report  forms 
were  mailed  to  all  establishments  which  BOASI 
had  not  classified  by  kind  of  business  prior  to 
mailing  of  census  report  forms.  Each  estab- 
lishment was  mailed  a  report  form  appropriate 
to  its  BOASI  classification  (for  those  cases  for 
which  BOASI  classification  had  not  yet  been  es- 
tablished, a  general  purpose  form  was  used),  but 
its  census  classification  was  determined  by  re- 
plies   to  questions  on  the  census   report  form. 

Enumeration  of  "Nonemployers."— This  group 
was  defined  to  include  retail  businesses  other  than 
those  represented  in  the  active  FICA  records  of 
the  Internal  Revenue  Service.  Information  for 
this  group  of  establishments  was  derived  from 
the  1958  Federal  income  tax  returns.  Information 
was  compiled  from  only  one-half  of  these  cases 
and  census  results  for  this  group  were  estab- 
lished by  multiplying  such  findings  by  two.  The 
"nonemployer"  segment  of  retail  trade,  although 
made  up  of  a  large  number  of  establishments, 
accounted  for  less  than  10  percent  of  the  total 
retail  trade  volume. 

Included  in  this  segment  were  only  those  non- 
employer  establishments  which  reported  a  sales 
volume  of  $2,500  or  more  during  1958.  Non- 
employer  establishments  reporting  a  sales  vol- 
ume of  less  than  $2,500  were  not  included  in 
these  tabulations,  regardless  of  the  period  of 
time  they  were  operated  during  the  year. 

COMPARISON  OF  THE  1954  AND 
1958  CENSUSES  * 

In  all  major  respects,  the  1954  and  1958  Cen- 
suses were  conducted  under  similar  conditions 
and  procedures.     Strict  comparability  in  the  data 
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for  the  two  censuses  is  limited  by  the  following 
factors: 

1.  The  physical  area  of  a  number  of  urban 
places  in  the  1958  Census  is  not  the  same  as  it 
was  in  1954  because  of  annexations  and  other 
boundary  changes  which  have  occurred  since  the 
1954  Census.  This  factor  should  be  taken  into 
consideration  in  evaluating  changes  in  census 
findings  from  1954,  as  in  each  census  the  sta- 
tistics for  urban  places  are  in  accordance  with 
the  boundaries  for  those  places  in  the  census 
year. 

2.  Whereas  in  the  1954  Census,  "leased 
departments"  (businesses  operated  as  departments 
of  a  retail  business,  tinder  diffisrent  ownership) 
were  counted  as  separate  establishments  and 
separately  classified  by  kind  of  business,  in  the 
1958  Census  they  have  been  combined  with  the 
retail  business  in  which  located.  As  a  result, 
it  is  anticipated  that  the  count  of  establishments 
wiU  be  approximately  25,000  less  in  the  1958 
Census  than  would  have  been  the  case  if  the 
1954  Census  procedure  had  been  followed.  In 
addition,  there  will  be  some  redistribution  in 
the  data  among  the  various  kinds  of  business 
categories  (e.g.,  the  figures  for  a  leased  shoe 
department  located  in  a  department  store  which 
wer&  tabulated  in  the  "shoe  store"  kind  of  busi- 
ness in  1954  are  included  with  "department 
store"  figures  in  the  1958  Census).  Leased 
departments  in  the  1954  Census  reported  sales 
of  approximately  one  billion  dollars. 

3.  Revisions  made  in  the  1957  edition  of  the 
SIC  Manual  have  necessitated  the  following  changes 
in  establishment  classifications  used  in  the  1954 
Census: 

a.  Musical  instrument  stores  and  music 
and  record  shops  have  been  shifted  to  the  kind- 
of -business  group  "Furniture,  Home  Furnish- 
ings, Equipment  Stores"  from  the  group  "Other 
Retail  Stores." 

b.  Antique  stores  have  been  shifted  to 
the  group  "Other  Retail  Stores"  from  the  group 
"Furniture,  Home  Furnishings,  Equipment 
Stores." 

4.  Both  the  1954  and  1958  Censuses  ex- 
cluded those  businesses  with  no  paid  employment 
which  had  sales  volume  of  less  than  $2,500  in 
the  census  year.  To  the  extent  that  price  in- 
creases since  1954  resulted  in  increases  in  the 
dollar  volume  of  sales,  the  1958  Census  includes 
stores  with  a  lesser  physical  volume  of  business 
than  were  included  in  the  1954  Census.  While 
the  exact  magnitude  of  this  phenomenon  is  un- 
known, the  effect  on  total  volume  of  retail  sales 
undoubtedly  is  only  a  fraction  of  one  percent 
and  probably  has  little  effect  on  the  number  of 
stores  included  in  the  census. 


'  Both  the  1954  and  1958  Censuses  include  data 
for  some  "nonempjoyer"  establishments  in  che 
group  totals  but  not  in  the  detailed  kinds-of- 
business  totals  due  to  limitation  of  classification 
information  on  the  Federal  tax  returns.  In  the 
1954  data,  all  major  groups  (i.e.,  SIC  2  digit) 
included  some  such  establishments.  In  1958 
only  two  major  groups— SIC  53,  General  Mer- 
chandise Group,  and  SIC  56,  Apparel,  Accessory 
Stores— included  such  establishments.  In  neither 
census  was  it  found  feasible  to  classify  any 
"nonemployer"  establishments  as  "Ready-to-wear 
stores  (SIC  562)"  or  "Family  clothing  stores 
(SIC  565)"  and,  in  the  1954  Census,  it  similarly 
was  not  found  feasible  to  change  any  "nonemploy- 
er" establishment  ap  "Men's,  boys' apparel  stores, 
custom  tailors  (SIC  561,  567)";  "Furniture  stores 
(SIC  5712)";  or  "Other  home  furnishings  stores 
(SIC  5713-15,  5719)."  Such  stores  were  classi- 
fied only  at  the  major  group  level. 

EXPLANATION  OF  TERMS 

Establishments .  —Census  of  Business  figures 
represent  a  summary  of  reports  for  individual  "es- 
tablishments" rather  than  "companies."  A  sep- 
arate report  was  obtained  for  each  location  where 
business  was  conducted,  including  each  location 
of  multiunit  organizations.  Each  report  was 
tabulated  in  accordance  with  the  physical  location 
at  which  the  business  was  conducted. 

Where  two  or  more  activities  were  carried  on 
at  a  single  location  under  a  single  ownership, 
all  activities  generally  were  grouped  together  as 
a  single  establishment,  and  the  entire  establish- 
ment was  classified  on  the  basis  of  its  major 
activity,  with  all  data  for  it  included  in  that  clas- 
sification. However,  in  cases  where  distinct 
and  separate  economic  activities,  for  which  dif- 
ferent industry  classification  codes  were  appro- 
priate, were  conducted  under  the  same  ownership 
at  a  single  location,  and  where  conditions  pre- 
scribed by  the  SIC  Manual  for  recognizing  the 
existence  of  more  than  one  establishment  were 
met,  separate  establishment  reports  for  each  of 
the  different  activities  were  reported  in  the  cen- 
suses. 

In  the  case  of  leased  departments,  i.e.,  where 
separately  owned  businesses  are  operated  as  de- 
partments of  a  retail  business  under  another 
ownership  (e.g.,  a  separately  owned  shoe  depart- 
ment store)  only  a  single  establishment,  combin- 
ing leased  departments  with  the  retail  establish- 
ment in  which  they  are  located,  is  recognized 
for  1958  Census  purposes. 

The  "number  of  establishments"  shown  in  this 
report  is  the  number  in  business  at  the  end  of 
the  census  year. 

Sales.— Sales  include  the  total  of  merchandise 
sold,  and  receipts  from  repairs  and  from  other 
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services  to  customers,   whether  or  not  payment 
was   received  in   1958.     Sales  are  normally  re- 
corded net  of  deductions  for  refunds  and  allow- 
ances  for  merchandise   returned   by   customers. 
I  Total  sales  exclude  amounts  other  than  those  re- 
I  ceived  from  customers,  such  as  income  from  in- 
I    vestments,   rental  of  real  estate,  etc.    They  in- 
!   elude  the  amount  of  local  and  State  sales  taxes 
and    Federal    excise    taxes  which  are  collected 
by  the  store  directly  from  customers  and  paid 
directly  by  the  store  to  a  local.  State,  or  Fed- 
eral taxing  agency.      Gasoline,   liquor,   tobacco, 
and  other  excise  taxes  which  are  paid  by  the  manu- 
focturer  or  wholesaler  and  passed  along  to  the 
retailer  also  are  included. 

The  sales  figures,   therefore,   represent  total 
I   sales  and  receipts  of  all  establishments  primari- 
'   ly  engaged  in  retail  trade.    They  do  not  include 
retail  sales  made  by  manufacturers,  wholesalers, 
sei^ice  establishments,  and  other  businesses  whose 
primary  activity  is  other  than  retail  trade.  They 
do,  however,  include  receipts  other  than  from  the 
sale  of  merchandise  at  retail  (e.g.,  service  re- 
i    ceipts,   sales  to  industrial  users,  sales  to  other 
retailers,   etc.)  by  establishments  primarily  en- 
gaged in  retail  trade.    Although  the  count  of  es- 
tablishments as  tabulated  in  this  report  repre- 
sents the  number  in  business  at  the  end  of  the 
I    year,   the  sales  figures  include  sales  of  all  es- 
tablishments in  business  at  any  time  during  the 
year. 

Payroll,  entire  year.— Payroll  includes  salaries, 
wages,  commissions,  bonuses,  vacation  allowances, 
and  the  value  of  payments  in  kind  (such  as  free 
meals,  lodgings,  etc.)  paid  during  the  year  to 
all  employees.  Gratuities  received  by  employees 
from  patrons  are  not  included.  For  corporations, 
it  includes  amounts  paid  to  officers  and  execu- 
tives; it  does  not  include  compensation  of  pro- 
prietors or  of  partners  of  unincorporated  busi- 
nesses. Payroll  is  reported  before  deductions 
for  Social  Security,  income  tax,  insurance  dues, 
etc. 

Payroll— workweek  ended  nearest  November 
15.— This  item  consists  of  payroll,  as  defined  above, 
which  was  paid  to  persons  on  the  payroll  in  the 
pay  period  ended  nearest  November  15,  1958. 
Establishments  whose  payroll  period  was  other 
than  a  week  were  requested  to  adjust  the  fig- 
ures to  a  weekly  basis. 

Paid  employees— workweek  ended  nearest  No- 
vember 15.— Paid  employees  consist  of  the  num- 
ber  oi  employees,  including  salaried  officers  and 
executives  of  corporations,  who  were  on  the  pay- 
roll for  the  workweek  ended  nearest  November 
15,  but  not  proprietors  or  partners  of  unincorpo- 
rated businesses. 


"Full  workweek"  employees.— "Full  workweek" 
employees  includes  employees,  whether  regular  or 
seasonal,  who,  for  the  specified  pay  period,  were 
paid  for  working  at  least  the  number  of  hours 
typically  worked  in  a  week  by  employees  of  the 
reporting  establishment.  All  other  employees 
paid  during  that  workweek  were  reported  as  part- 
workweek  employees. 

KIND- OF -BUSINESS  CLASSIFICATIONS 

Establishments  covered  by  the  1958  Census  were 
assigned  a  kind-of-business  classification  in  ac- 
cordance with  the  provisions  of  the  1957  edition 
of  the  SIC  Manual.  It  should  be  noted  that  kind- 
of-business  classifications  are  not  interchange- 
able with  commodity  classifications.  Most  busi- 
nesses sell  a  number  of  kinds  of  commodities. 
The  kind-of-business  code  assigned  generally 
reflects  either  the  individual  commodity  or  com- 
modity group  which  is  the  primary  source  of  the 
establishment's  receipts  or  some  mixture  of  differ- 
ent commodities  which  characterize  the  estab'- 
lishment's  business.  Thus,  the  classification  of 
establishments  by  kind  of  business  generally  does 
not  make  it  possible  to  determine  either  the  num- 
ber of  establishments  handling  a  particular  com- 
modity or  the  sales  of  that  commodity.  For 
example,  the  "food  group"  classification  excludes 
stores  selling  some  food  if  the  sale  of  food  is 
not  the  primary  source  of  receipts;  moreover, 
even  though  stores  are  classified  as  "food  stores" 
some  of  their  receipts  may  be  derived  from  the  sale 
of  nonfood  products. 

As  noted  in  the  section  on  "Method  of  Enu- 
meration," the  1958  Census  findings  are  based 
on  reports  from  two  different  sources.  "Em- 
ployer" establishments  were  canvassed  by  mail 
and  were  required  to  complete  report  forms 
especially  designed  for  this  census.  "Nonem- 
ployer"  establishments,  however,  were  included 
in  the  census  on  the  basis  of  information  sup- 
plied on  the  1958  Federal  income  tax  report. 
Because  of  the  nature  of  the  information  avail- 
able on  the  tax  form,  the  kind-of-business  classi- 
fications based  on  that  form  represent  primarily 
"self-designation."  In  some  cases  this  informa- 
tion was  adequate  for  classification  at  the  kind- 
of-business  group  level  but  not  ;;->r  detailed  kinds 
of  business.  (See  "Comparisons  of  the  1954 
and  1958  Censuses,"  above.) 

The  classifications  based  on  the  census  forms, 
on  the  other  hand,  reflect  the  information  on  the 
commodity  "composition"  of  the  establishment  as 
revealed  by  the  census  classification  inquiries. 
The  effect  of  the  two  different  sources  on  uni- 
formity of  classification,  as  reflected  in  the 
measurement  of  dollar  volume  of  sales  is  minor. 
In  total,  the  "nonemployer"  establishments  ac- 
count for  less   than   10  percent  of  retail  sales 
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and,  in  most  cases,  it  is  likely  that  the  "self- 
designated"  classification  would  be  consistent  with 
that  derived  from  more  comprdiensive  information. 

The  data  in  this  report  for  two  major  SIC 
groups,  55  and  59,  have  been  subdivided,  making 
it  necessary  to  arrive  at  SIC  major  group  totals 
by  addition  (see  description  below  for  these  major 
groups).  In  addition,  data  for  that  part  of  SIC 
group  53  which  relates  to  nonstore  retailers 
are  not  included  in  this  report. 

Lumber,  Building  Materials,  Hardware,  Farm 
Equipment  Dealers  (SIC  Major  Group  52) 

Establishmaits  primarily  selling  lumber,  build- 
ing materials,  the  basic  lines  of  hardware,  paint, 
wallpaper,  glass,  electrical  supplies,  roofing  ma- 
terials, and  other  supplies  and  equipment  for  home 
construction.  Establishments  primarily  selling 
farm  equipment  are  also  included.  Establishments 
in  this  group  sell  to  contractors  as  well  as  to 
the  general  public. 

Hardware  stores  (SIC  5251).—  Establishments 
primarily  selling  a  number  of  basic  hardware 
lines,  such  as  tools,  builders'  hardware,  paint 
and  glass,  housewares  and  household  appliances, 
cutlery,  and  roofing  materials.  These  establish- 
ments may  also  sell  farm  implements. 

General  Merchandise  Group  (SIC  Major  Group  53, 
Except  For  "Nonstore  Retailers") 

This  group  includes  all  establishments  within 
SIC  major  group  53— "General  Merchandise"  ex- 
cept for  "nonstore"  establishments. 

The  data  for  establishments  in  this  group  in 
the  1958  Census  of  Business  as  compared  with 
the  1954  Census  of  Business  are  affected  by  the 
treatment  in  1958,  of  leased  departments  as  parts 
of  the  establishment  within  which  they  operate 
rather  than  as  separate  establishments.  The 
data  for  department  stores  are  most  affected 
by  this  change. 

Department  stores  (SIC  531).— Establishments 
normally  employing  25  or  more  people  and  en- 
gaged in  selling  some  items  in  each  of  the  fol- 
lowing lines  of  merchandise: 

1.  Furniture,  home  furnishings,  appliances, 
radio  and  TV  sets 

2.  A  general  line  of  apparel  for  the  family 

3.  Household  linen  and  dry  goods 

An  establishment  with  total  sales  of  less  than 
$5,000,000,  in  which  sales  of  any  one  of  these 
groupings  is  greater  than  80%  of  total  sales, 
is  not  classified  as  a  department  store. 

An  establishment  with  total  sales  of  $5,000,000 
or  more  is  classified  as  a  department  store 
even    if    sales    of  one  of  the  groups  described 


above  is  more  than  80%  of  total  sales,  provided 
that  the  combined  sales  of  the  other  two  groups 
is  $500,000  or  more.  Relatively  few  stores 
are  included  in  this  classification  as  a  result 
of  ttdB  special  rule  and  most  of  those  which  are 
would  otherwise  have  been  classified  in  the  ap- 
parel group  (SIC  major  group  56). 

Limited  price  variety  stores  (SIC  533).— Es- 
tablishments  primarily  selling  a  variety  of  mer- 
chandise in  the  low  and  popular  price  ranges, 
such  as  stationery,  gift  items,  women's  acces- 
sories, toilet  articles,  li^t  hardware,  toys,  house- 
wares, confectionery.  These  establishments  fre- 
quently are  known  as  "5  and  10  cent"  stores 
and  "5  centd  to  a  dollar"  stores,  although  mer- 
chandise is  usually  sold  outside  these  price  ranges. 

Classification  of  all  stores  in  this  category 
is  primarily  based  on  self -designation  by  the  store 
operators.  The  self -designation  was  supplemented 
by  the  addition  to  the  1958  Census  report  form 
of  a  question  on  food  sales,  the  answers  to  which 
resulted  in  removing  from  this  category  a  sig- 
nificant number  of  smaller  establishments  included 
under  this  heading  in  the  1954  tabulations. 

Food  Stores  (SIC  Major  Group  54) 

Establishments  primarily  selling  food  for  home 
preparation  and  consumption.  Establishments  pri- 
marily selling  prepared  food  and  drinks  for  con- 
sumption on  their  own  premises  are  classified 
as  "Eating  and  Drinking  Places"  (SIC  major 
group  58),  and  stores  primarily  engaged  in  selling 
packaged  beers  and  liquors  are  classified  sepa- 
rately as  "liquor  stores." 

Automotive  Dealers  (SIC  Major  Group  55, 
Except  554) 

NOTE:  This  group  does  not  include  estab- 
lishments primarily  engaged  in  selling  trucks 
and  motorized  industrial  equipment.  Such  es- 
tablishments are  included  in  the  Wholesale  Trade 
portion  of  the  Census  of  Business. 

Passenger  car  dealers,  franchised  and  non- 
franchised  (SIC  551.  552).— Establishments  pri- 
marily selling  new  automobiles,  or  new  and  used 
automobiles  and  trucks.  These  establishments 
frequently  operate  repair  shops  and  used  car 
lots  and  may  carry  stocks  of  replacement  parts, 
tires,  batteries,  and  automotive  accessories.  Used 
car  lots  and  repair  shops  operated  by  franchised 
dealers  are  not  recognized  as  separate  estab- 
lishments. Data  for  such  operations  are  con- 
solidated in  this  category  with  other  data  for  u 
franchised  passenger  car  dealers.  Establish- 
ments primarily  selling  used  cars  and  trucks  and  i 
not  holding  a  franchise  for  the  sale  of  new  pas-  e 
senger  cars  are  also  included. 
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Tire,  battery,  accessory  dealers  (SIC  553).— 
Establishments  primarily  selling  new  automobile 
tires,  batteries,  automobile  seat  covers,  and  auto- 
mobile parts  and  accessories.  Establishments 
primarily  selling  used  merchandise  in  these  cate- 
gories are  classified  as  "secondhand  stores," 
(SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

Establishments  primarily  selling  gasoline  and 
other  automotive  petroleum  products.  Establish- 
ments called  garages  but  deriving  the  larger 
part  of  receipts  from  gasoline  and  oil  sales 
are  included. 

Apparel,  Accessory  Stores  (SIC  Major  Group  56) 

Establishments  in  this  group  are  primarily 
engaged  in  selling  clothing  of  all  kinds  and  re- 
lated articles  for  personal  wear  and  adornment. 
Not  included  in  this  group  are  the  establish- 
ments which  meet  the  criteria  for  department 
stores  or  general  merchandise  stores  (SIC  531 
and  part  of  5392),  even  though  most  of  their 
receipts  are  from  the  sale  of  apparel  and  ap- 
parel accessories. 

i  Men's,  boys'  apparel  stores,  custom  tailors  (SIC 
561  and  5671). --Establishments  primarily  engaged 
in  selling  men's  and  boys'  outerwear  and  furnish- 
ings such  as  shirts,  hats,  underwear,  hosiery, 
etc.  Also  included  are  establishments  primari- 
ly engaged  in  the  making  and  selling  of  outer- 
wear to  individual  order  from  stocks  of  material 
carried  in  their  inventory. 

Women's  clothing,  specialty  stores  (SIC  562, 
563,  568).— Establishments  primarily  sellingwom- 
en's  apparel  and  apparel  accessories  of  all  types, 
including  women's  ready-to-wear  stores,  furriers, 
and  the  various  specialty  shops. 

I  Women's   ready-to-wear   stores   (SIC  562).— 

Establishments   primarily      selling  women's  and 
girls'   apparel.      Establishments   are  included  in 
!  this  category  provided  (1)  their  sales  of  all  types 
'   of  apparel   (except  as  noted  in  the  definition  for 
general  merchandise  group  stores)   account   for 
80%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
en's and  girls'  apparel  are  3  or  more  times  the 
sales    of  all   men's   and  boys'    apparel,   and  (3) 
sales  of  women's  and  girls'  coats,  suits,  and  dress- 
es are  at  least  one- third  of  sales  of  all  women's 
:   and    girls'    apparel.       Establishments   primarily 
!   selling  garments  made  to  customer  order  are  clas- 
sified as  custom  tailors  (SIC  567). 

Fanuly  clothing  stores  (SIC  565).— Establish- 
ments  primarily  selling  clothing,  furnishings,  and 
accessories  for  men,  women,  and  children,  with- 
out specializing  in  any  one  line.  Establishments 
are  included  in  this  category  provided  (l)their 
sales  of  all  types  of  apparel  (except  as  noted  in 


the  definition  for  general  merchandise  group  stores) 
account  for  80%  or  more  of  their  total  sales, 
(2)  sales  of  all  women's  and  girls'  apparel  items 
are  not  more  than  3  times  the  sales  of  all  men's 
and  boys'  items,  and  (3)  the  sales  of  all  men's 
and  boys'  apparel  items  are  not  more  than  3 
times  the  sales  of  all  women's  and  girls'  apparel 
items. 

Shoe  stores  (SIC  566).— Establishments  primarily 
selling  shoes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  family  shoe  stores;  and  chil- 
dren's, juveniles'  shoe  stores. 

Furniture,  Hortie  Furnishings,  Equipment  Stores 
(SIC  Major  Group  57) 

Establishments  primarily  selling  merchandise 
used  in  furnishing  the  home,  such  as  furniture, 
floor  coverings,  ctraperles,  glass  and  chinaware, 
domestic  stoves,  refrigerators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radio 
and  TV  sets.  Also  included  are  musical  Instru- 
ment stores  and  music  and  record  shops,  kinds 
of  business  which  in  the  1954  Census  of  Busi- 
ness were  included  in  the  group  "Other  Retail 
Stores."  Antique  stores,  which  in  the  1954  Census 
were  included  in  this  group  are  now  included  with 
"Other  Retail  Stores." 

Furniture*  stores  (SIC  5712). -Establishments 
primarily  selling  household  furniture,  mattresses, 
springs,  and  other  sleep  equipment.  Also  included 
in  this  classification  are  establishments  selling 
household  appliances,  record  players,  and  radio 
and  TV  sets,  provided  the  receipts  from  sales 
of  furniture  and  sleep  equipment  exceed  those 
from  sales  of  the  other  commodity  lines  named. 

Other  home  furnishings  stores  (SIC  571  except 
5712).— Establishments  primarily  selling  home  fur- 
nishings  other  than  household  furniture,  mat- 
tresses, springs,  and  other  sleep  equipment.  In- 
cluded are  stores  primarily  engaged  in  selling 
such  lines  of  home  furnishings  as  floor  coverings; 
drapery,  curtains,  slip  covers,  upholstery  materi- 
als; china,  glassware,  metalware;  lamps  and  lamp- 
shades, blinds  and  window  shades;  etc. 

Household  appliances,  radio,  TV  stores  (SIC 
572  and  5732).— Establishments  primarily  engaged 
in  selling  household  appliances  (such  as  electric  and 
gas  refrigerators,  stoves,  vacuum  cleaners,  wash- 
ing machines  and  dryers,  freezers,  electric  irons, 
percolators,  hot  plates,  etc.)  and  radios,  television 
sets,  and  record  players.  The  retail  establishments 
(primarily  engaged  in  the  sale  of  electric  and  gas 
appliances  for  household  use)  operated  by  public 
utility  firms  are  included  in  this  category. 

Music  stores  (SIC  5733).— Establishments  pri- 
marily  selling  musical  instruments  such  as  organs, 
pianos,  horns,  stringed  instruments,  drums,  xylo- 
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phones,  etc.   Also  those  establishments  primarily 
selling  phonograph  records  and  albums. 

Eating  Places  (SIC  5812) 

Establishments  primarily  engaged  in  selling 
prepared  foods  and  drinks  for  consumption  on  their 
own  premises. 

Drinking  Places  (SIC  5813) 

Establishments  primarily  engaged  in  selling 
drinks,  such  as  beer,  ale,  wine,  liquor,  and  other 
alcoholic  beverages  for  consumption  on  their  own 
premises. 

Drug   Stores,  Proprietary   Stores  (SIC  591) 

Establishments  which  sell  prescriptions,  drugs, 
or  proprietary  medicines  in  combination  with  lines 
such  as  cosmetics,  toiletries,  tobacco,  magazines 
and  books,  and  novelty  merchandise.  Those  stores 
which  sell  prescriptions  are  classified  as  drug 
stores,    the    remainder    as    proprietary    stores. 

Other  Retail   Stores    (SIC  Major  Group  59, 
Except  SIC  591) 

Liquor  stores  (SIC  592),  also  government-oper- 
ated liquor  stores  (SIC  Major  Group  92  and  93).— 
Establishments  primarily  selling  packaged  alco- 
holic bd>verages  such  as  ale,  beer,  wine,  and  whisky 
for  consumption  off  the  premises.  Liquor  stores 
operated  by  States,  counties,  and  municipalities 
are  included.  Stores  primarily  selling  prepared 
drinks  for  consumption  on  the  premises  are  not 
included  in  this  category  but  are  classified  with 
drinking  places  (SIC  5813). 

Book  stores  (SIC  5942).— Establishments  pri- 
.marily  selling  new  books  and  periodicals. 

Stationery  stores  (SIC  5943). — Establishments 
primarily  selling  stationery  items,  such  as  writing 


paper,  tablets,  accounting  forms,  legal  forms, 
greeting  cards,  post  cards,  and  school  and  office 
supplies. 

Sporting  goods  stores  (SIC  5952). — Establish  - 
ments  primarily  selling"  a  general  or  specialized 
line  of  sporting  goods  and  equipment  for  hunting, 
camping,  fishing,  skiing,  riding,  tennis,  golf,  and 
other  sports,  and  gymnasium  and  playground  equip- 
ment. 

Bicycle  shops  (SIC  5953).— Establishments  pri- 
marily selling  bicycles  and  bicycle  parts  and 
accessories. 

Jewelry  stores  (SIC  597).— Establishments  pri- 
marily  selling  any  combination  of  the  lines  of 
jewelry,  such  as  diamonds  and  other  precious 
stones;  rings,  bracelets  and  brooches;  sterling  and 
plated  silverware;  and  watches  and  clocks. 

Florists  (SIC  5992). t- Establishments  primarily 
selling  cut  flowers  and  growing  plants.  Greenhouses 
and  nurseries  are  not  included  in  the  Census  of 
Business. 

DATA  FOR  MAJOR  RETAIL  CENTERS 

Due  to  the  relatively  small  number  of  establish- 
ments in  the  f^ajor  Retail  Centers,  sales  figures 
are  shown  only  for-- 

1.  Retail  store,s,  total. 

2.  Convenience  goods  stores,  i.e.,  Food  stores 
(SIC  54),  Eating  and  drinking  places  (SIC  58), 
and  Drug,  proprietary  stores  (SIC  591). 

3.  Shopping  goods  stores,  i.e..  General  mer- 
chandise stores  (SIC  53  pt.).  Apparel, 
accessory  stores  (SIC  56),  and  Furniture, 
home  furnishings,  equipment  stores  (SIC  57). 

4.  All  other   retail  stores  (SIC  52, 55,  599). 
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S.  DEPARTMENT  OF  COMMERCE 

Field  Offices 

All  publicationi}  of  the  Bureau  of  the  CenouG  may  be  examined  and  ordered  at  any  of  the  addresses  listed  below. 

ALBUQUERQUE,  NEW  MEXICO 

DETROIT  26,  MICHIGAN 

PHILADE1J»H1A  7,  PENNSYLVANIA 

Room  321,  U.  S.  Post  Office  Bldg. 

Room  438,  Federal  Building 

Jefferson  Building 
1015  Chestnut  Street 

ATLANTA  3,  GEORGIA 

GREENSBORO,  NORTH    CAROLINA 
Room  407 
U.  S.  Post  Office  Building 

Room  604,  Volunteer  Building 
66  Luckie  Street,  N.  W. 

PHOENIX,  ARIZONA 

Room  419,  Ellis  Building 

137  North  Second  Avenue 

HOUSTON  2,   TEXAS 

BOSTON  9,  MASSACHUSETTS 

Room  610,  Scanlan  Building 

Room  232 

405  Main  Street 

PITTSBURGH  22,  PENNSYLVANIA 

U.S.  Post  Office  and  Courthouse 

JACKSONVILLE  1,  FLORIDA 

Room  817,  Fulton  Building 
1 07  Sixth  Street 

BUFFALO  3,  NEW    YORK 

Room  425,  Federal  Building 

Room  504,  Federal  Building 

311  West  Monroe  Street 

PORTLAND  4,  OREGON 

117  Ellicott  Street 

KANSAS    CITY  6,   MISSOURI 

Room  217,  Old  U.  S,  Courthouse 
520  S.  W.  Morrison  Street 

CHARl^STON  4,  SOUTH    CAROLINA 

Room  20U,  911  Walnut  Street 

Area  2 

RENO,    NEVADA 

Sergeant  Jasper  Building 

1479  WeUs  Avenue 

West  End  Broad  Street 

LOS  ANGELES  15,    CALIFORNIA 
Room  450 

Western  Pacific  Building 

RICHMOND  19,  VIRGINIA 

CHEYENNE,  WYOMING 

1031  South  Broadway 

Room  309 ,  Parcel  Post  Building 

Room  207,  Majestic  Building 

1 1th  and  Main  Streets 

16th  Street  and  Capitol  Avenue 

MEMPHIS  3,   TENNESSEE 

Room  212,  FaUs  Building 

ST.    LOUIS  1,   MISSOURI 

CHICAGO  6,  ILLINOIS 

22  North  Front  Street 

Room  910,  New  Federal  Building 

Room  1302 

1114  Market  Street 

226  West  Jackson  Boulevard 

MIAMI  32,  FLORIDA 

Room  316 

SALT   LAKE   CITY  1,    UTAH 

CINCINNATI  2,  OHIO 

U.S.  Post  Office  Building 

Room  105 

915  Fifth  Third  Bank  Building 

300  N.  E.  First  Avenue 

222  S.   W.   Temple  Street 

36  East  Fourth  Street 

MINNEAPOLIS  1,  MINNESOTA 

SAN  FRANCISCO  1 1 ,   CALIFORNIA 

CLEVELAND  1,  OHIO 

Room  319,  Metropolitan  Building 

Room  419,  Customhouse 

4th  Floor 

2Rd  Avenue  South  ind  3rd  Street 

555  Battery  Street 

Federal  Reserve  Bank  Building 

East  Sixth  St.  and  Superior  Ave. 

NEW   ORLEANS  12,  LOUISIANA 

SAVANNAH,    GEORGIA 

Room  1508 

Room  235 

DALLAS  1,   TEXAS 

Masonic  Temple  Building 

U.S.  Courthouse  and  Post  Office  Bldg. 

Room  3-104,  Merchandise  Mart 

333  St.  Charles  Avenue 

125-29  Bull  Street 

500  South  Ervay  Street 

NEW  YORK  1 ,  NEW  YORK 

SEATTLE  4,    WASHINGTON 

DENVER  2,  COLORADO 

61st  Floor 

Room  809 

Room  142,  New  Custom  House 

Empire  State  Building 

Federal  Office  Building 

19th  and  Stout  Streets 

350  Fifth  Avenue 

909  First  Avenue 

For  local  telephone  listing,  consult  section  devoted  to  U. 

S.  Government. 

PUBLICATION  PLAN  FOR  THE  1958  CENSUS  OF  BUSINESS 


The  1958  Census  of  Business  consists  of  three  major  trade 
segments— retail  trade,  wholesale  trade,  and  selected  service 
trades.  The  final  results  of  the  1958 Census  are  published  in 
the  form  of  separate  report  series  for  each  of  these  trade 
segments  and  a  separate  report  for  public  warehouses.  These 
report  series  will  supersede  the  preliminary  reports. 

The  1958  Business  Census  report  series  for  retail  trade, 
wholesale  trade,  and  selected  services  will  consist  of  two 
parts— (1)  Area  Reports,  and  (2)  Subject  Reports.  For  re- 
tail trade  and  hotels  and  motion  picture  theaters,  a  third 
series  of  reports  relating  to  the  Central  Business  Districts 
of  large  metropolitan  centers  will  also  be  issued. 

Subsequent  to  the  issuance  of  final  reports,  findings  of  the 
1958  Census  will  be  consolidated  and  issued  as  Census  vol- 
umes. Announcements  concerning  the  report  series  and  the 
volumes  may  be  obtained  by  writing  to  the  Bureau  of  the  Cen- 
sus, Washington  25,  D.  C. 

The  above  report  series  do  not  cover  Puerto  Rico,  results 
for  which  will  be  issued  separately. 

THE  RETAIL  TRADE  REPORT  SERIES 

Following  are  brief  descriptions  of  the  report  series  for 
retail  trade: 

Area  Reports 

A  separate  report  for  each  State,  the  District  of  Columbia, 
Alaska,  Hawaii,  Virgin  Islands,  Guam,  and  continental  United 
States  showing,  by  kind  of  business,  data  on  number  of  es- 
tablishments, sales  for  the  year,  payroll  for  the  year,  pay- 
roll and  number  of  paid  employees  for  the  workweek  ended 
nearest  November  15,  1958,  and  number  of  proprietors.  De- 
tailed kind-of-business  data  are  provided  for  the  State,  for 
each  standard  metropolitan  statistical  area,  for  each  large 
county,  and  for  each  large  city.  In  addition,  data  for  less 
detailed  kind-of-business  groupings  are  shown  for  all  coun- 
ties arid  for  each  city  of  2,500  or  more  inhabitants.  The  re- 
ports for  the  New  England  States  will  also  include  data  for 
those  towns  which  in  the  latest  Census  had  an  urban  concen- 
tration of  2,500  or  more  inhabitants  as  well  as  all  those  with 


a  total  population  of  10,000  or  more.  The  Pennsylvania  and 
New  Jersey  reports  provide  data  for  townships  and  towns 
having  a  population  of  10,000  or  more  at  the  latest  Census. 
The  number  of  kinds  of  business  for  which  figures  are  pub- 
lished will  vary  according  to  the  number  of  establishments 
in  the  area. 

Subject  Reports 

These  reports  provide  data  for  such  subjects  as  sales -size 
of  establishment,  employment -size  of  establishment,  legal 
form  of  organization,  and  single  units  and  multiunits  as  well 
as  for  a  number  of  special  subjects  applicable  to  particular 
trades  or  groups  of  trades.  They  will  include  detailed  sta- 
tistics by  kind  of  business  for  the  United  States  as  a  whole 
and  for  standard  metropolitan  statistical  areas  and  States, 
with  cross-classification  by  related  subjects. 

Trade  Reports 

This  series  assembles  data  for  a  particular  trade  or  group 
of  related  trades.  The  data  for  the  most  part  are  assembled 
from  the  area  and  subject  reports.  The  trades  covered  in  a 
specific  trade  report  are  not  limited  to  those  in  a  specific 
industry  division,  such  as  retail  trade,  but  may  include  trades 
in  any  of  the  industry  divisions  covered  by  the  1958  Census  of 
Business . 

Central  Business  District  Reports 

A  report  will  be  provided  for  each  of  a  number  of  large 
metropolitan  cities,  with  data  presented  by  kind  of  business. 
Includes  general  statistics  (establishments,  sales,  and  annual 
payroll)  by  kind  of  business  for  the  central  business  district, 
the  central  city,  the  central  city  exclusive  of  the  central 
business  district,  the  standard  metropolitan  statistical  area, 
and  the  standard  metropolitan  statistical  area  exclusive  of 
the  central  business  district.  In  addition,  for  a  number  of 
the  larger  metropolitan  areas,  statistics  are  published  for 
major  business  centers  outside  the  central  business  district. 
Although  these  reports  are  designed  primarily  to  present  in- 
formation for  retail  trade,  they  will  also  include  data  for 
two  service  businesses  hotels  and  motion  picture  theaters. 
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PREFACE 


AUTHORITY  AND  SCOPE 

The  1958  Census  of  Business  along  vrith  the  1958  Cen- 
suses of  Manufactures  and  Mineral  Industries  was  required 
by  law  under  13  U.S.C.,  sections  131  and  22A..  These  cen- 
suses covered  businesses  operated  in  the  continental 
United  States,  Alaska,  Hawaii,  Guam,  and  the  Virgin 
Islands.  A  separate  Census  of  Business  and  Manufactures 
for  1958  was  also  conducted  in  Puerto  Rico  jointly  with 
the  Commonwealth  Government. 

The  1958  Census  of  Business  covered  retail  trade, 
wholesale  trade,  selected  services,  and  public  warehousing. 
This  report  provides  findings  for  retail  stores  in 
selected  central  business  districts  and  in  major  retail 
centers;  and  for  hotels  and  motion  pictixre  theaters  in  the 
selected  central  business  districts. 

AREAS  COVERED 

Each  of  the  reports  in  this  series  covers  a  separate 
standard  metropolitan  statistical  area  and  includes  data 
for  the  centraJ.  business  district  (or  central  business 
districts)  in  the  specified  standard  metropolitan  statis- 
tical area,  as  well  as  for  each  Census-delineated  major 
retail  center  (MRC)  located  in  the  same  standard  metropol- 
itan statistical  area  (SMSA) .  The  number  of  MRC's  for 
which  data  are  shown  in  a  single  SMSA  vary  from  none  to 
about  two  dozen. _  The  entire  series  of  reports  covers  97 
SMSA's,and  provides  data  for  109  CBD's  and  some  500  MRC's. 

DELINEATION  OF  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

Because  many  large  cities  had  no  officially  defined 
area  representing  their  "Central  Business  District,"  it 
was  necessary  for  the  Bureau  of  the  Census  prior  to  the 
1954.  Censiis  of  Business  to  arrange  for  the  delineation  of 
such  districts  before  a  program  to  tabulate  Census  data 
for  them  could  be  implemented.  The  delineation  of  central 
business  districts  was  accomplished  with  the  cooperation 
of  the  Census  Tract  Committees  in  the  lairge  cities  in- 
cluded in  the  central  business  district  (CBD)  program.  In 
their  work  on  the  CBD's,  the  Census  Tract  Committees  ob- 
tained the  representation  of  a  variety  of  local  interests, 
such  as  business  firms  and  associations,  newspapers,  plan- 
ning agencies,  welfare  organizations,  local  governmental 
bodies,  etc.  Central  business  districts  have  been  delin- 
eated only  in  those  cities  of  100,000  or  more  inhabitants 
(according  to  the  1950  Census  of  Population  or  a  subse- 
quent specieil  census  prior  to  1959)  in  which  there  was  a 
local  Census  Tract  Committee  recommendation  for  such  an 
area  in  response  to  an  inquiry  from  the  Census  Bureau. 

The  objective  of  the  CBD  program  was  stated,  as  fol- 
lows, in  a  letter  from  the  Director  of  the  Census  Bureau 
to  the  Census  Tract  Committees: 

"The  primary  objective  of  this  operation 
is  to  provide  a  basi  ■  for  conparing  changes  In 
business  activity  in  the  Central  Business  Dis- 
trict with  those  in  the  remainder  of  the  metro- 
politan area  or  of  the  central  city, " 

Because  there  are  no  generally  accepted  rules  for  de- 
termining what  a  CBD  area  should  include  or  exclude,  the 
Census  Bureau  did  not  provide  rigid  specifications  for 
defining  the  CBD  but  (l)  provided  a  general  characteriza- 
tion of  the  CBD,  describing  it  as  "an  area  of  very  high 
land  valuation,  an  area  characterized  by  a  high  concentra- 
tion of  retail  businesses,  offices,  theaters,  hotels,  and 
"service"  businesses,  and  an  area  of  high  traffic  flow"; 
and  (2)  required  that  the  CBD  ordinarily  should  be  defined 
to  follow  existing  tract  lines,  i.e.,  to  consist  of  one  or 


more  whole  Census  tracts.  The  emphasis  put  on  tracts  was 
based  on  the  anticipation  that  other  Census  statistics 
than  those  derived  from  the  Census  of  Business  might  con- 
venierwtly  be  tabulated  for  CBD's. 

It  was  recognized  that  the  tract  basis  for  CBD's 
might  lead  to  the  inclusion  of  some  land  area  not  properly 
within  a  strictly  defined  CBD  or  to  the  exclusion  of  a 
small  portion  of  what  should  be  in  the  CBD.  It  was 
believed  that  this  limitation  generally  would  not  prove  to 
be  serious  as  the  difference  in  area  probably  would  not 
significantly  alter  the  magnitudes  being  measured.  Pro- 
vision, however,  was  made  for  splitting  tracts  where  a 
serious  problem  was  encountered.  The  use  of  tract  lines 
for  boundaries  also  was  consistent  with  the  desire  to  keep 
CBD  boundaries  constant,  in  order  to  maximize  the  value  of 
comparisons  over  time.  Although  it  was  recognized  that 
the  CBD  strictly  defined  would  tend  to  change  over  time, 
it  was  felt  that  the  inexactitude  resulting  from  the  use 
of  fixed  boundaries  would  not  prove  to  be  serious. 

In  some  cities  where  there  had  been  a  previously  estab-i 
lished  central  business  district  or  similar  area  which 
substantially  corresponded  to  the  Census  Bureau's  require- 
ments for  central  business  districts,  such  areas  were 
accepted  for  use  in  the  Bureau's  CBD  program. 

Data  for  a  total  of  95  CBD's  were  provided  in  the 
195A  Census  of  Business.  Since  that  time,  central  business 
districts  have  been  delineated  for  I4.  additional  cities, 
bringing  the  total  to  109  CBD's  located  in  97  standard 
metropolitan  statistical  areas.  A  number  of  cities  have 
made  minor  changes  in  the  boundaries  of  their  CBD's  due 
mainly  to  revisions  in  tract  boundaries.  In  only  one 
city,  Minneapolis,  has  a  previously  defined  CBD  been 
significantly  changed. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the 
Bureau  of  the  Census,  and  data  from  them  have  been  tab- 
ulated, as  part  of  the  1958  Census  of  Business  program. 
The  major  retail  centers  (MRC's)  were  defined  by  the  Census 
Bureau  as  those  concentrations  of  retail  stores  (located 
inside  the  standard  metropolitan  statisticail  areas  in 
which  the  CBD  cities  are  located  but  outside  of  the  CBD's 
themselves)  whlcn  include  a  major  general  merchandise 
store — usually  a  department  store.  MRC's  we^e  not  de- 
lineated if  the  publication  of  data  for  them  would  result 
in  violation  of  Census  rules  prohibiting  disclosure  of 
information  for  individual  firms. 

MRC's  include  not  only  the  planned  suburban  shopping 
center  but  also  the  older  string  street  and  neighborhood 
developments  whlcii  meet  the  above  prerequisites.  Fre- 
quently the  boundaries  of  a  single  MRC  include  stores 
located  within  a  planned  center  and  in  addition  adjacent 
stores  outside  of  the  planned  portion.  In  general  the 
boundaries  of  the  MRC's  have  been  established  to  include 
all  adjacent  blocks  containing  at  least  one  store  in  the 
general  merchandise,  apparel,  or  furniture-appliance  groups 
of  stores,  and  where  a  planned  center  is  involved  include 
all  of  the  center. 

In  those  cities  within  the  standard  metropolitan  sta- 
tistical areas  (SMSA's)  covered  by  this  series  of  reports 
which  were  not  of  sufficient  size  to  qualify  for  'the 
delineation  of  a  central  business  district,  no  MRC's 
were  delineated  unless  at  least  two  such  centers  could 
be  defined. 


For  explanation  of  procedures  and  definitions,  see  Appendix. 
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Table  1.— RETAIL  STORES  AND  SELECTED  SER\n:CE  ESTABLISHMENTS:   1958  AND  195^ 
CENTRAL  BUSINESS  DISTRICT  OF  UTICA,  N.  Y. 

Establishments,  Sales,  Annual  Payroll,  and  Engjloyees ,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958 


Estab- 
lish 
ments''' 


(number) 


Sales 


($1,000) 


Payroll , 

entire 

year 

($1,000) 


Paid  en^Jloyees, 
workweek  ended 
nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


1954 


Estab- 
lish- 
ments ■"■ 


(number) 


Sales  J 


($1.000) 


Payroll , 

entire 

year 

($1.000) 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 

58 

5812 

5813 


591 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores ,  total^ 

Lumber,  building  materials,  hardware, 

farm  equipment  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores'  ^ . . . 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors* 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores  * 

Shoe  stores 

Other  apparel  stores _ 

Fumitirre ,  home  furnishings ,  equipment 

stores 

Furniture  stores* 

Other  home  furnishings  stores  * 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores ,  proprietary  stores 

Other  retail  stores^ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods ,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores.. 


SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


476 


37 
27 
22 

110 

27 
55 
30 

"2*6 
2 

40 

12 

6 

22 
93 
52 

41 

12 

101 
8 
4 
8 
24 
5 
6 


76,736 

1,736 

524 

1,212 

16,698 

12,128 

4,140 

430 

8,575 
16,963 

1,101 

11,412 

3,109 
6,323 
4,338 

1,835 
145 


4,341 

2,102 

231 

2,008 

4,323 

2,846 
1,477 

1,517 

10,070 
649 
(D) 
873 

(D) 
295 
865 


(D) 
723 


10,471 

239 

75 

164 

2,394 

1,606 

773 

15 

772 

1,999 

99 

1,786 

483 

1,069 

770 

219* 
15 


620 

333 

27 

260 

990 
731 
259 

214 

1,358 
43 

(D)' 
87 

(D) 
60 

114 


(D) 
176 


3,665 

77 
22 

155 

1,086 

658 

418 

10 

282 

414 

42 

667 

157 
429 
309 

'15 
6 


146 

79 

9 

58 

457 
339 
118 

70 

424 
14 

(D) 
31 

(D) 
23 
37 


(D) 
77 


2,922 

69 

17 

152 

718 

436 

275 

7 

206 

400 

36 

518 

120 
335 
254 

57 
6 


139 
75 


56 

391 
292 

99 

62 

383 
12 

(D) 
25 

(D) 
22 
34 


(D) 
60 


507 


11 
4 


72,089 


2,154 
843 


9,792 


12 

3,009 

446 

4 

2,438 

348 

8 

571 

98 

21 

12,782 

1,897 

3 

8,160 

1,155 

12 

4,290 

706 

6 

332 

36 

50 

9,537 

899 

25 

14,677 

1,723 

17 

935 

62 

134 

12,138 

1,774 

24 

3,002 

472 

61 

6,020 

911 

35 

5,265 

826 

1 

(D) 

(D) 

27 

2,021 

247 

17 

1,003 

(D) 

33 

4,778 

831 

9 

1,911 

296 

9 

4.90 

181 

15 

2,377 

354 

93 

4,018 

860 

50 

2,615 

621 

43 

1,403 

239 

12 

1,845 

288 

110 

8,370 

1,012 

10 

592 

39 

7 

(D) 

(D) 

8 

608 

65 

26 

1,587 

236 

6 

201 

26 

6 

377 

45 

929 
183 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonanployer"  establish- 
ments vftiich  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

^1958  flgui«s  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified  as 
stores.  The  1954  sales  of  leased  departments  in  general  merchandise  group  stores  (SIC  53  pt.)  which  are  most  affected,  were  reported 
as  $1,334,000  of  which  $674,050   are  included  in  SIC  56. 

*1954  data  limited  to  "employer"  establishments. 

^Both  1954  and  1958  data  limited  to  "enployer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


UTICA-ROME,  NY.,  AREA 


Table  2.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 

CITY  OF  UTICA 


Establishments,  Sales,  Annual  Payroll,  and  Qnployees,  by  Kind  of  Business 


Kind  of  business 

1958 

1954 

SIC  code 

Estab- 

Ush- 

ments^ 

(nuaiber) 

Sales ^ 
($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid  employees, 
workweek  en^ed 
nearest  Nov.  15 

Estab- 
lish- 
ments ■'■ 

(number) 

Sales  1 
($1,000) 

Payroll, 

entire 

year 

($1,000) 

Total 
(number) 

Full 
workweek 

(number) 

RETAIL  STORES 
Retail  stores,  total^ 

1,247 

46 
14 
32 

51 

4 

14 

29 

264 

50 

112 

147 

31 
72 
34 

2 
37 

5 

80 
29 

14 

37 

262 
148 
114 

47 

188 
31 

5 
16 
26 
13 

6 

6 

12 

140,210 

6,342 
(D) 
(D) 

17,718 

12,128 

4,458 

1,074 

35,039 

24,293 

6,473 

12,719 

3,326 
6,940 
4,553 

(D) 
2,218 

200 

7,996 

4,480 

440 

3,076 

10,214 
6,253 
3,961 

4,444 

14,972 

2,116 

215 

1,011 

1,960 

480 

865 

1,890 
(D) 

16,398 

1,083 

'^^ 
2,494 
1,606 

818 
70 

2,424 

2,786 

387 

1,900 

490 
1,134 
805 
(D) 
257 
(D) 

1,192 

730 

55 

407 

1,865 

1,308 

557 

532 

1,735 

105 

37 

90 

271 

80 

114 

796 
(D) 

5,782 

257 
(D) 
(D) 

1,127 

658 

445 

24 

883 

630 

169 

712 

159 
454 
325 
(D) 
90 
(D) 

339 

181 

20 

138 

914 
653 
261 

190 

561 
44 
21 
33 
88 
30 
37 

344 
(15) 

4,678 

247 
(D) 
(D) 

752 
436 
295 

21 

665 

594 

138 

552 

122 
355 
267 
(D) 
67 
(D) 

323 

169 

18 

136 

750 
542 
208 

150 

507 
36 
15 
27 
79 
28 
34 

304 
(D) 

x,332 

42 
16 
26 

45 

3 

15 

27 

336 
44 
94 

188 

28 
77 
42 
6 
37 
32 

73 
22 

18 

31 

253 
135 
118 

41 

216 
29 

8 
13 
30 
16 

6 

12 
7 

130,630 

8,590 
(D) 
(D) 

13,224 

8,160 

4,475 

589 

32,662 

21,125 

6,652 

13,871 

3,302 
6,507 
5,656 
315 
2,391 
1,188 

7,882 
3,751 
1,277 

2,832 

8,906 
5,348 
3,558 

3,582 

14,136 
1,450 
399 
733 
1,706 
433 
377 

(D) 
1,032 

14,654 

52 

Lamber,  building  materials,  liardware, 
farm  e<iuipmeTit  dealprn 

1,292 

5251 

(D) 

52  ex.  5251 

Other 

(D) 

53  part^ 
531 

General  merchandise  group  stores^  -^ 

Department  stores 

1,928 
1,155 

533 

T.lmTt.pri  p-r1f7p  vHT-lpty  Rtnrps 

734 

539 
54 

Other  general  merchandise  stores 

Food  stores, . .  .■ 

39 

2,003 

55  ex.  554 

2,355 

554 

Gasoline  service  stations 

466 

56 

Apparel,  accessory  stores, , , 

1,908 

561,  567 

Men's,  bojrs'  apparel  stores,  custom 
tailors* 

497 

562,563,568 
562 

Wsmen's  clothing,  specialty  stores.... 

949 
862 

565 

F'unily  clothing  stores^ 

35 

566 

Shoe  stores , 

282 

564,  569 

145 

57 

Furniture,  home  furnishings,  equipment 

1,294 

5712 

Furniture  stores* 

607 

5713-15,  19 
572,  573 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 

281 
406 

58 

Fating,  rtT-tnlHng  pInf.pH 

1,594 

5812 

Eating  places 

1,084 

5813 

510 

591 

445 

59  ex.  591 

Other  retail  stores* 

1,369 

592 

Liquor  stores 

83 

594 

Book,  stationery  stores 

75 

595 
597 

Sporting  goods,  bicycle  stores 

Jewelry  stores. ,. 

67 
244- 

5992 

Florists 

42 

5996 
7011,  7012 

Camera7  photographic  supply  stores.... 

,SKr,F,CTED  SEEWICE  TRADES 
Hotels 

45 
(D) 

783 

235 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

■"^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments ^rtiich  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

^1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified  as 
' stores . 

*1954  data  limited  to  "employer"  establislinents . 

'Both  1954  and  1958  data  limited  to  "employer"  establishnents. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  3. 


-RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  195A 
UTICA-ROME,  N.y. ,  STANDARD  METROPOLITAN  STATISTICAL  AREA 


Establishments,  Sales,  Annual  Payroll,  and  Enployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958 


Estab- 
lish- 
ments ■'• 


(number) 


Sales ^ 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  enployees, 
workweek  ended 
nearest  Nov,  15 


Total 
(number) 


Full 
workweek 

(number) 


195-4 


Estab- 
lish- 
ments •"■ 


(number) 


Sales ^ 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


52 

5251 

52  ex,  5251 

53  part^ 
531 

533 
539 

5-4 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 
5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 


Retail  stores,  total 


Lumber,  building  materials,  hardware, 

farm  equipment  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores 

Department  stores 

Limited  price  variety  stores... 
Other  merchandise  stores 


Food  stores 

Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores 

Men ' s ,  boys '  apparel  stores ,  custom 

tailors* 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores* 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


DCTjg  stores,  proprietary  stores. 


Other  retail  stores  

Liquor  stores 

Book ,  stationery  stores 

Sporting  goods ,  bicycle  stores 

Jewelry  stores 

Florists ; 

Camera,  photographic  supply  stores. 


SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


3,592 

200 

55 

145 

183 

9 

45 

129 

638 

186 

385 

318 

69 

131 

67 

21 
77 

16 


203 
58 
28 

117 


4S4 
324 

100 

571 
75 
19 
35 
51 
46 
13 


353,606 


22,146 

3,236 

18,910 

38,002 

21,134 

9,650 

7,218 

91,964 

57,796 

21,938 

23,289 

5,064 
9,803 
6,698 
3,374 
4,405 
541 


17,536 

8,977 

912 

7,647 

28,622 
18,090 
10,532 

10,367 

41,946 
4,896 
667 
1,636 
2,962 
1,408 
1,253 


4,641 
(D) 


36, 390 

2,833 

359 

2,474 

5,158 

2,942 

1,651 

565 

5,963 

5,697 

1,378 

3,108 

672 
1,486 
1,106 
384 
(D) 
(D) 


2,437 

1,416 

84 

937 

4,870 
3,458 
1,412 

1,173 

3,773 
220 
72 
114 
364 
159 
159 


1,427 
(D) 


13,302 

735 
616 
119 

2,260 

1,216 

833 

211 

2,188 

1,375 

559 

1,217 

221 
607 
444 
179 
(D) 
(D) 


690 

354 

30 

306 

2,612 

1,843 
769 

439 

1,227 
102 
33 
46 
121 
70 
51 


564 
(D) 


10,584 

684 
582 
102 

1,603 
871 
575 
157 

1,539 

1,296 

425 

931 

177 
467 
358 
139 
(D) 
(D) 


642 

335 

27 

280 

2,047 

1,474 

573 

330 

1,087 
76 
25 
37 
103 
60 
47 


513 
(D) 


3,578 


301,887 


171 

23 

626 

53 

6 

295 

116 

17 

249 

135 

24 

293 

8 

12 

430 

41 

7 

574 

84 

4 

249 

796 

77,980 

162 

49 

713 

380 

19 

314 

323 

21 

,430 

53 

4,867 

114 

8 

,724 

62 

7 

218 

16 

1 

674 

74 

4 

,005 

46 

1 

,754 

198 

15 

,980 

4S 

7 

064 

22 

1 

463 

108 

7 

321 

773 

24 

,540 

413 

14 

,739 

358 

9 

761 

89 

7,837 

551 

37,174 

67 

3 

,353 

12 

362 

28 

(D) 

54 

2 

,547 

52 

1 

,309 

11 

608 

4,646 
1,988 


29,533 

3,110 

785 

2,325 

3,379 

1,878 

1,192 

309 

4,591 

4,580 

1,084 

2,711 

658 
1,171 
1,020 
241 
439 
202 


2,139 

1,016 

298 

825 

3,989 

2,670 
1,319 

880   « 

3,070 
155 

53 
(D) 
340 
163 

65 


1,456 
468 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

•■■All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  Include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

■^1958  fig\ires  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified  as 
stores. 

*1954  data  limited  to  "anployer"  establishments, 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  biisiness  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


UTICA-ROME,  NY,  AREA 


Table  <;.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS— PERCENT  CHANGE  IN  SALES,  195-;  TO  1958 
CkdTRAL  BUSINESS  DISTRICT  OF  OTICA,  THE  ENTIRE  CITY,  AND  THE  UTICA-ROME  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  change 


Central 
business 
district 


Entire 
city 


City 

less  its 

central 

business 

district 


Entire 
standard 
metro- 
politan 
statistical 


Standard 
metro- 
politan 
statistical 
area  less 
central 
business 
district 


52 


I  5251 

52  ex.  5251 


53  part^ 
531 
533 
';39 


55  ex.  55*; 

-'■:^ 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,19 
572,  573 

58 

5812 

5813 


591 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


70U,  7012 
733 


RETAIL  STORES 

Retail  stores,  total^ 

Lumber,  building  materials,  bardvare,  farm  equipment 

dealers 

Hardvare  stores 

Other 

General  merchandise  group  stores^  ^ 

Department  stores 

Limited  price  variety  stores ,. . . . 

Other  general  merchandise  stores 

Food  stores 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom  tailors* 

Women's  clothing,  specialty  stores 

Ready-to-wear  stores' 

Family  clothing  stores^ 

Shoe  stores 

Other  apparel  stcxres 

Furniture,  home  furnishings,  equipment  stores 

Furniture  stores* 

Other  heme  furnishings  stores* 

Household  appliance,  radio,  TV,  music  stores 

Eating,  dn'nlring  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores  * 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores 


SELECTED  SERVICE  TRADES 


46.4 


^2.3 

-78.5 

+112.3 


+7.3 


+9.3 


+30, 

+48. 

-3. 


Hotels 

Motion  picture  theaters. 


+29.5 

-10.1 

+15.6 

+17.8 

-6.0 
+3.6 
+5.0 

-17.6 

-100.0 

-9.2 

-85.5 

-9.1 
+10.0 
-52.9 
-15.5 

+7.6 
+8.8 
+5.3 

-17.8 

+20.3 

+9.6 

(D) 

+43.6 

(D) 

+46.8 

+129.4 


(D) 
-14.2 


-26.2 
(D) 
(D) 

-17.5 
(D) 
(D) 

+34.0 

+48.6 

-0.4 

+82.3 

+130,8 

+71.9 
+150,6 

+7.3 

+14.4 

+15.0 

+13,7 

-2.7 

-6.0 

-8.3 
+0.7 
+6.7 

-19.5 

(D) 

-7.2 

-83.2 

-24.6 
-27,7 
+26.7 
wiS.O 
(D) 
+3.5 
-70.3 

+1.4 
+19.4 
-65.5 

+8.6 

+17,7 

+29.2 

-36.1 

+134,7 

+14.7 
+16.9 
+11.3 

+20,5 
+24,7 
+15,3 

+24.1 

+68,5 

+5.9 
+45.9 
-46.1 
+37.9 
+14.9 
+10.9 

-15,0 
+71,0 

(D) 
+10,4 

(D) 
-20,3 

(D) 
(D) 


(D) 
(D) 


+17.1 

-6.3 

-48,6 

+9,6 

+56,4 
+70,0 
+27.4 
+69.9 

+17.9 

+16.3 

+13.6 


+8 

+4 
+12, 

-7 
+101, 
+10.0 
-69.2 


+9.7 
+27.1 
-37.7 

+4.5 


+16. 

+22. 

+7. 


+32.3 

+12.8 

+46.0 

+84.3 

(D) 

+16.3 

+7.6 

+106.1 


(D) 
(D) 


+20.7 


-1.0 

-29,7 

+6.1 

+85,1 

+110,9 

+67,8 

+73,3 

+21,8 

+16,5 

+13,4 

+27.8 
+4.8 
+28.7 
+20,8 
(D) 
+29,5 
-47.3 

+17,7 
+33,4 
+32,7 
+14.1 

+18.4 

+25.7 

+8.3 

+47.7 

+10.7 

+53.8 

(D) 

(D) 

(D) 

+0.5 

+68.0 


(D) 
(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (MA)  Not  available.    ...  Represents  zero. 
^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
■'in  computing  percent  change,  1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments 
are  separately  classified  as  stores. 

*1954-  data  limited  to  "employer"  establisiments  in  ccmputing  percent  change. 

'in  ccmputing  percent  change,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table 


5.— RETAIL  STORES:   1958  AND  195-5 — CENTRAL  BUSINESS  DISTRICT  SALES  AS  PERCENT  OF 
UTICA  AND  OF  UTICA  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  of  city  sales  in 
central  business  district 


1958 


1954 


Percent  of  standard  metro- 
politan statistical  area 
sales  in  central  business 
district 


1958 


1954 


52 
5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,    567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,19 
572,  573 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


HETAIL  STORES 

Retail  stores ,  total* , 

Lumber,  building  materials,  hardvare,  farm  equipment  dealers. 

Hardware  stores 

Other , 

General  merchandise  group  stores^  ' 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 

Automotive  dealers 

Gasoline  service  stations 

Apparel ,  accessory  stores , 

Men's,  boys'  apparel  stores,  custom  tailors* 

Women 's  clothing,  specialty  stores 

Ready-to-wear  stores' 

Family  clothing  stores^ 

Shoe  stores 

Other  apparel  stores 

Furniture ,  home  furnishings ,  equipment  stores 

Furniture  stores  , 

Other  home  furnishings  stores  

Household  appliance,  radio,  TV,  music  stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores ,  proprietary  stores 

Other  retail  stores ,. 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods ,  bicycle  stores 

Jewelry  stores 

Florists 

Camera ,  photographic  supply  stores 


54.7 

27.4 
(D) 
(D) 

94.2 

100.0 
92.9 
40.0 

24.5 

69.8 

17.0 

89.7 
93.5 
91.1 
95.3 
(D) 
82.7 
72.5 

54.3 
46.9 
52.5 
65.3 

42.3 
45.5 
37.3 

34.1 

67.3 

30.7 

(D) 

86.4 

(D) 

61.5 

100.0 


55.2 

35.0 
(D) 
(D) 

96.7 

100.0 

95.9 

56.4 

29.2 

69.5 

14.1 

87.5 
90.9 
92.5 
93.1 

(D) 
84.5 
84.4 

60.6 

50.9 

(D) 

84.2 

45.1 
48.9 
39.4 

51.5 

59.2 

40.3 

(D) 

82.9 

93.0 

46.4 

100.0 


21.7 

7.8 

16.2 

6.4 

43.9 

57.4 

42.9 

6.0 

9.3 

29.3 

5.0 

49.0 
61.4 
64.5 
64.8 
(Z) 
41.7 
26.8 

24.8 
23.4 
25.3 
26.3 


15. 
15. 
14. 


14.6 

24.0 
13.3 

(D) 
53.4 

(D) 
21.0 
69.0 


23^9 

12.7 

38.7 

3.3 

52.6 

65.6 

56.6 

7.8 

12.2 

29.5 

4.8 

56.6 
61.7 
69.0 
72.9 
(D) 
50.5 
57.2 

31,6 

27.1 

(D) 

31.9 

16.4 
17.7 
14.4 

23.5 

22.5 
17.7 
(D) 
(D) 
62.3 
15.4 
62.0 


Standard  Notes:   (D)  Withheld  to  avoid  disclostLre.    (NA)  Not  available.    ...  Represenxr  zero.    (Z)  Less  than  0.05  percent. 
^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
■'in  ccmputlng  percent  change,  1958.  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments 
are  separately  classified  as  stores. 

*1954  data  limited  to  "employer"  establishments  in  ccmputlng  percent  change. 

^In  computing  percent  change,  both  1954  and  1958  data  limited  to  "onployer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  In  any  of  the  lines  below. 
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Table  6.— RETAIL  STORES:   1958  AND  195-^ — PERCENTAGE' DISTRIBUTION  OF  SALES,  BY  KIND  OF  BUSINESS 
CENTRAL  BUSINESS  DISTRICT  OF  UTICA,  THE  ENTIRE  CITb;  AND  UTICA  STANDARD  METROPOLITAN  STATISTICAL  AREA 


(Percentages  are  based  cm  total  Retail  Store  Sales  vbich  exclude  sales  of  ncjostore  retailers- 

merchaadlse  vending  machine  operators) 


-mall  order,  direct  selling. 


1= 1 

SIC  code 

Kind  of  business 

Central 
business 

district 

Entire 

city 

Standard  metropolitan 
statistical  area 

1958 

1954 

1958 

1954 

1958 

1954 

52 

5251 
i52  ex.   5251 

153  part^ 

f531 
1533 
'  5-9 

55  tec.  554 

554 

56 

561,  567 

i 

'  562,563,568 

.562 

565 
1566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 

58 

5812 

5813 

591 

59  ex.   591 

592 

594 

RETAIL  STORES 
Retail  stores,  total^ 

100.0 

2.3 
0.7 
1.6 

21,8 

15.8 

5,4 

0.6 

11.2 

22.1 

1.4 

14.9 

4,1 
8,2 
5.7 

(zr 

2,4 

0,2 

5.7 
2.7 
0.3 

2.6 

5.6 
3.7 
1.9 

2.0 

13.1 
0.8 
(D) 
1.1 

(D) 
0.4 
1.1 

100.0 

4.2 
3.4 
0.8 

17.7 

11.3 

6.0 

0,5 

13.2 

20.4 

1.3 

16.8 

4.2 
8.4 
7.3 
(D) 
2.8 
1.4 

'6.6 
2,6 
(D) 

3.3 

5.6 
3.6 
1.9 

2.6 

U.6 
0.8 
(D) 
0.8 
2.2 
0.3 
0.5 

100.0 

(D) 
(D) 

12.6 
8.6 
3.2 
0.8 

25.0 

17.3 

4.6 

9.1 

2.4 
4.9 
3.2 
(D) 
1.6 
0.1 

5.7 
3.2 
0.3 

2.2 

7.3 
4.5 
2.8 

3.2 

10.7 
1.5 
0.2 
0.7 
1.4 
0.3 
0.6 

100.0 

6.6 

(D) 
(D) 

10.1 
6.2 
3.4 
0.5 

25.0 

16.2 

5.1 

10.6 

2.5 
5.0 
4.3 
0,2 
1.8 
0.9 

6.0 
2.9 
1.0 

2.0 

6.8 
4.1 
2.7 

2.7 

10.8 
1.1 
0.3 
0.6 
1.3 
0.3 
0.3 

100.0 

6.3 
0.9 
5.3 

10.7 
6.0 
2.7 
2.0 

26.0 

16.3 

6.2 

6.6 

1.4 
2.8 
1.9 
1.0 
1.2 
0.2 

.5.0 
2.5 
0.3 

2.2 

8.1 
5.1 
3.0 

2.9 

11.9 
1.4 
0.2 
0.5 
0.8 
0.4 
0.4 

100.0 

Lumber,  building  materials,  hardware. 

7.8 

Hardware  stores. ....................... 

2.1 

Other 

5.7 

General  merchandise  grov^)  stores^  ^ 

8.0 
4.1 

T.lmlt.pri   p-Hnp  yn-M  p■^;y  .■3+j->rp.<5    m....... 

2.5 

Other  general  merchandise  stores ....... 

Food  stores. .••....••...•.............•.. 

1.4 
25.8 

Automotive  dealers ...•.......•••••...•••. 

16.5 

Gasoline  service  stations.. ««.«,«., ...... 

6.4 

J^arel,  accessory  stores 

7.1 

Men ' s ,  boys '   apparel  stores ,  custom 
tailors* 

1.6 

Wcimen's  clothing,  specialty  stores,.... 
Ready-to-wear  stores* 

2.9 
2.4 

Family  clothing  stores' 

0.6 

Shoe  stores ..,..,......«.•.... 

1.3 

Other  apparel  stores ,■.•••.•.■•,•...••• 

0.6 

Furniture,  home  furnishings,  equijaaent 
stores ,.•....•••••••.•.••••«.•.•«•.••«•• 

5.3 

Fumitxire  stores 

2.3 

Oth'=>T'  home  fiimi shingP  storop   ..,...,.• 

0,5 

Household  appliance,  radio,  TV,  music 
stores, .....,....,,,... 

2.3 

Fntl-ng^    rlTHnlHTig  plsp.p.c;.  ..,,.,..,,,,,,,., 

8.1 

Eating  places •........••.••....,.,..••. 

4,9 

Th^TiTrfTig  pTnr>PR 

3.2 

Drug  stores,  prcfprietary  stores..,, ,,..,. 

2.6 

Other  retail  stores  ,, .,... 

12.3 

Liquor  stores , ,,,,,,.,,,,,., ,.,,,.,,... 

1.1 

Book,   stationery  stores.,.,,,,,....,... 

0.1 

595 

Sporting  gcxjds,  bicycle  stores.,,..,,.. 

(D) 

597 

Jewelry  stores ,,,,,....,........,...,.. 

0.8 

5992 

0.4 

5996 

Camera,  photographic  supply  stores 

0.2 

Standard 
^Excludes 
^In  ccmpu 

Notes:      (D)  Withheld  to  avoid  disclosure, 
nonstore  retailers   (i.e.,  mail  order,   dire 
ting  percent  change,   1958  figures  incorporE 

(NA)  NoTai 
ct  selling,  11 
ite  leased  dej 

mailable, 
lerchandise  ve 
jartments  data 

..Represents 

nding  machine 

with  main  st 

zero.          (Z) 

operators)  p 

ore.     In  1954 

Less  than  0. 

art  of  S;C  53 

data,  leased 

05  percent, 
departments 

are  separately  classified  as  stores. 

*1954  data  limited  to  "employer"  establistments  in  computing  percent  change. 

'in  computing  percent  change,  both  1954  and  1958  data  limited  to  "anployer"  establishnents . 

'includes  data  for  those  Idnd.s  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  UTICA,  N.Y.,  STANDARD  METROPOLITAN  STATISTICAL  AREA 
Nviniber  of  stores  in  major  retail  centers,  by  kind  of  business 


MRC  No.  1. — ^The  planned  center  toiown  as  "New  Hartford  Shopping  Center"  bounded  by:  N.Y.O.  and  W.R.R. ,  Fence  line  north  of  and 
paralleling  Genesee  St.,  Entrance  roadway  to  New  Hartford  Shopping  Center,  Genesee  St.,  Wilbur  Rd.,  Wilbur  Rd.  extended,  N.Y.O.  and  W.R.R. 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54,58,591-2 


56,  57, 
53  part^ 


52,55,5393, 
593-599 


52 

5251 

52  ex,  5251 

53  part* 
531 

533 
539 


Retail  stores,  total: ^ 

Number 

Sales ($1,000) 

Convenience  goods  stores; 

Number 

Sales ($1 ,000) 

Shopping  goods  stores: 

Number 

Sales ($1 ,000) 

All  other  stores: 

Number 

Sales ($1,000) 


Retail  stores ,  total^ 

Luniber,  building  materials,  hardware, 

farm  equipment  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores ■"■  ^.. 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 


29 
10,680 


7 
3,362 


14 
7,093 


225 


Number  of 
establish- 
ments 


29 


54 

55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 

572,5732 

58 

5812 

5813 

591 


59  ex. 

592 

594 

595 
597 
5992 
5996 


591 


Food  stores 

Automotive  dealers 

Gasoline  service  stations 

Apparel ,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,  specialty  stores... 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture ,  home  furnishings ,  equipment 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV, 
music  stores 

Eating ,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores ,  proprietary  stores 

Other  retail  stores^ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods ,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores... 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

•klroup  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'limited  to  "enployer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


APPENDIX 
Procedures  and  Definitions 


CENSUS  DISCLOSURE  RULES 

In  accordance  with  Census  law,  any  data  which  would 
disclose  the  operations  of  an  Individual  establishment  or 
business  organization  are  not  published.  The  number  of 
establishments  in  a  kind  of  business  is  not  considered  a 
disclosure  by  these  rules,  so  that  this  item  is  shown  in 
instances  where  other  items  of  information  for  the  same 
kind  of  business  or  locality  are  suppressed. 

KINDS  OF  BUSINESS  COVERED 

This  report  covers  all  establishments (except  nonstore 
rexailers)  included  in  Retail  Trade,  defined  in  accordance 
with  the  principles  of  the  Standard  Industrial  Classifica- 
ticm  System,  as  published  in  the  Standard  Industrial  Clas- 
sification Manual  (1957  edition)  issued  under  the  auspices 
of  the  Bureau  of  the  Budget, Executive  Office  of  the  Presi- 
dent, with  one  exception:  nonstore  retailers.  This  report 
includes,  in  addition  to  the  retail  trade  establishments, 
hotels  and  motion  picture  theaters,  parts  of  major  groups 
70  and  78  of  the  SIC  Manual. 

Retail  Trade,  as  defined  in  the  SIC  Manual,  and  as 
covered  in  the  1958  Census  of  Business,  includes  estab- 
lishments primarily  engaged  in  selling  merchandise  directly 
to  personal,  household,  and  farm  users.  Excluded  from  Re- 
tail Trade  are  places  of  business  operated  by  msmbership 
clubs  and  open  only  to  their  own  members  or  personnel, 
such  as  restaurants  and  bars  operated  by  country  clubs, 
school  cafeterias,  cafeterias  operated  by  Industrial  plants 
for  their  enployees,  establishments  operated  by  agencies 
of  the  Federal  Government  on  military  posts,  hospitals, 
etc. 

Data  for  nonstore  retailers — mail  order  houses,  direct 
selling  (house-to-house)  organizations,  and  merchandise 
vending  machine  operators — ^which  have  been  excluded  from 
the  tabulations  in  this  report,  are  contained  in  other 
publications  of  the  1958  Census  of  Business,  such  as  the 
Area  Report  Series. 

METHOD  OF  ENUMERATION 

For  purposes  of  coverage  in  the  1958  Census  of  Busi- 
ness, retail  establishments  were  divided  into  two  cate- 
gories— those  with  some  paid  enployment  during  1958,  i.e., 
the  "enployer"  universe,  and  those  with  no  paid  enploy- 
ment  during  1958,  i.e.,  the  "nonemployer"  universe.  The 
method  of  obtaining  census  Information  for  these  two 
groiQ)s  is  described  below: 


Enumeration  of 


3loyers. " — Information  for  estab- 


lishments in  this  part  of  the  retail  trade  field  was  ob- 
tained by  means  of  a  mail  canvass.  Report  forms  were 
mailed  to  all  business  firms  included  in  the  active  records 
of  the  Internal  Revenue  Service  as  subject  to  payment  of 
Federal  Insurance  Contributions  Act  (FICA)  taxes  (i.e., 
enployers  of  one  or  more  persons )  and  which  were  classi- 
'"ied  in  the  records  of  the  Bureau  of  Old-Age  and  Survivors 
j-3urance  (BQASI)  as  wholly  or  partially  engaged  in  re- 
,iil,  wholesale,  manufacturing,  and  mineral  industries. 
Also  included  were  those  classified  in  major  groups  70 
(except  702  and  704),  72,  73,  75,  76,  78,  and  79  of  the 


service  industries  portion  of  the  SIC  Manual,  and  in  pub- 
lic warehousing,  SIC  major  group  4-2,  except  421.  In  addi- 
tion, report  forms  were  mailed  to  all  establishments  which 
BQASI  had  not  classified  by  kind  of  business  prior  to  mail- 
ing of  Census  report  forms.  Each  establishment  was  mailed 
a  report  form  appropriate  to  its  BOASI  classification  (for 
those  cases  for  which  BOASI  classification  had  not  yet 
been  established,  a  general  purpose  form  was  used),  but 
its  census  classification  was  determined  by  replies  to 
questions  on  the  census  report  form. 

Enumeration  of  "Nonenployers."— This  group  was  defined 
to  Include  retail  businesses  other  than  those  represented 
in  the  active  FICA  records  of  the  Internal  Revenue  Service. 
Information  for  this  group  of  establishments  was  derived 
from  the  1958  Federal  income  tax  returns.  Information  was 
compiled  from  only  one-half  of  these  cases  and  census  re- 
sults for  this  group  were  established  by  multiplying  such 
findings  by  two.  The  "nonenployer"  segment  of  retail 
trade,  although  made  up  of  a  large  number  of  establish- 
ments, accounted  for  less  than  10  percent  of  the  total 
retail  trade  volume. 

Included  in  this  segment  were  only  those  noneinployer 
establishments  which  reported  a  sales  volume  of  $2,500  or 
more  during  1958.  Nonenployer  establishments  reporting  a 
sales  volume  of  less  than  $2,500  were  not  Included  in 
these  tabulations,  regardless  of  the  period  of  time  they 
were  operated  during  the  year. 


COMPARISON  OF  THE  1954  AND  1958  CENSUSES 

In  all  major  respects,  the  1954  and  1958  Censuses  were 
conducted  imder  similar  conditions  and  procedures.  Strict 
conparability  in  the  data  for  the  two  censuses  is  limited 
by  the  following  factors: 

1.  The  physical  area  of  a  number  of  urban  places  in 
the  1958  Census  Is  not  the  same  as  it  was  in  1954  because 
of  annexations  and  other  boundary  changes  which  have  oc- 
curred since  the  1954  Census.  This  factor  should  be  taken 
into  consideration  in  evaluating  changes  In  census  find- 
ings from  1954,  as  in  each  census  the  statistics  for  urban 
places  are  in  accordance  with  the  boundaries  for  those 
places  in  the  census  year. 

2.  Whereas  in  the  1954  Census,  "leased  departments" 
(businesses  operated  as  departments  of  a  retail  business, 
under  different  ownership)  were  counted  as  separate  estab- 
lishments and  separately  classified  by  kind  of  business, 
in  the  1958  Census  they  have  been  combined  with  the  retail 
business  in  which  located.  As  a  result,  it  is  anticipated 
that  the  count  of  establishments  will  be  approximately 
25,000  less  In  the  1958  Census  than  would  have  been  the 
case  if  the  1954  Census  procedure  had  been  followed.  In 
addition,  there  will  be  some  redistribution  in  the  data 
among  the  various  kinds  of  business  categories  (e.g.,  the 
figures  for  a  leased  shoe  department  located  in  a  depart- 
ment store  which  were  tabulated  in  the  "shoe  store"  kind 
of  business  in  1954  are  Included  with  "department  store" 
figures  in  the  1958  Census).  Leased  departments  in  the 
1954  Census  reported  sales  of  approximately  one  billion 
dollars . 
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3.  Revisions  made  in  the  1957  edition  of  the  SIC 
Manual  have  necessitated  the  following  changes  in  estab- 
lishment classifications  used  in  the  1954-  Census: 

a.  Musical  instrument  stores  and  music  and  record 
shops  have  been  shifted  to  the  kind-of -business  group 
"Furniture,  Home  Furnishings,  Equipment  Stores"  from 
the  group  "Other  Retail  Stores." 

b.  Antique  stores  have  been  shifted  to  the  group 
"Other  Retail  Stores"  from  the  group  "Furniture,  Home 
Furnishings,  Equipment  Stores." 

<+.  Both  the  1954-  and  1958  Censuses  excluded  those 
businesses  vdth  no  paid  enployment  which  had  sales  volume 
of  less  than  $2,500  in  the  census  year.  To  the  extent 
that  price  increases  since  1954  resulted  in  increases  in 
the  dollsLT  volume  of  sales,  the  1958  Census  includes  stores 
with  a  lesser  physical  volume  of  business  than  were  in- 
cluded in  the  1954  Census.  While  the  exact  magnitude  of 
this  phenomenon  is  unknown,  the  effect  on  total  volume  of 
retail  sales  undoubtedly  is  only  a  fraction  of  one  percent 
and  probably  has  little  effect  on  the  number  of  stores  in- 
cluded in  the  census. 

Both  the  1954  and  1958  Censuses  include  data  for  some 
"nonenployer"'  establishments  in  the  group  totals  but  not 
in  the  detailed  kinds-of -business  totals  due  to  limitations 
of  classification  information  on  the  Federal  tax  returns. 
In  the  1954  data,  all  major  groups  (i.e.,  SIC  2  digit)  in- 
cluded some  such  establishments.  In  1958  only  two  major 
groups — SIC  53  General  Merchandise  Group  Stores  and  SIC  56 
Apparel,  Accessory  Stores — included  such  establishments. 
In  neither  census  was  it  found  feasible  to  classify  any 
"nonenployer"  establishments  as  "Ready-to-wear  stores  (SIC 
562)"  or  "Family  clothing  stores  (SIC  565)"  and,  in  the 
1954  Census,  it  similarly  was  not  found  feasible  to  cIeis- 
sify  any  "nonenployer"  establishment  as  "Men's,  boys'  apparel 
stores,  custom  tailors  (SIC  561,  567)";  "Furniture  stores 
(SIC  5712)";  or  "Other  hone  furnishings  stores  (SIC  5713- 
15,  5719)."  Such  stores  were  classified  cjnly  at  the  major 
grov?)  level, 

EXPLANATION  OF  TERMS 

Establishments . — Census  of  Business  figures  represent 
a  summary  of  reports  for  individual  "establishments" rather 
than  "conpanies . "  A  separate  report  was  obtained  for  each 
location  where  business  was  conducted,  including  each  lo- 
cation of  multiunit  organizations.  Each  report  was  tabu- 
lated in  accordance  with  the  physical  location  at  which 
the  business  was  conducted. 

Where  two  or  more  activities  were  carried  on  at  a 
single  location  under  a  single  ownership,  all  activities 
generally  were  grouped  together  as  a  single  establishment, 
and  the  entire  establishment  was  classified  on  the  basis 
of  its  major  activity,  with  all  data  for  it  included  in 
that  classification.  However,  in  cases  where  distinct  and 
separate  economic  activities,  for  which  different  industry 
classification  codes  were  appropriate,  were  conducted 
under  the  same  ownership  at  a  single  location,  and  where 
conditions  prescribed  by  the  SIC  Manual  for  recognizing 
the  existence  of  more  than  one  establishment  were  met, 
separate  establishment  reports  for  each  of  the  different 
activities  were  reported  in  the  censuses. 

In  the  case  of  leased  departments.  I.e.;  where  sepa- 
rately owned  businesses  are  operated  as  departments  of  a 
retail  business  under  another  ownership  (e.g.,  a  separately 
owned  shoe  department  in  a  department  store)  only  a  single 
establishment,  combining  leased  departments' with  the  retail 
establishment  in  which  they  are  located,  is  recognized  for 
1958  Censiis  purposes. 

The  "number  of  establishments"  shown  in  this  report 
is  the  number  in  business  at  the  end  of  the  census  year. 

Sales. — Ssiles  include  the  total  of  merchandise  sold, 
and  receipts  from  repairs  and  from  other  services  to  cus- 
tomers, whether  or  not  payment  was  received  in  1958.  Sales 
are  normally  recorded  net  of  deductions  for  refunds  and 


allowances  for  merchandise  returned  by  customers.  Total 
sales  exclude  amounts  other  than  those  received  from  cus- 
tomers, such  as  income  from  investments,  rental  of  real 
estate,  etc.  They  include  the  amount  of  local  and  State 
sales  taxes  and  Federal  excise  taxes  which  are  collected 
by  the  store  directly  from  customers  and  paid  directly  by 
the  store  to  a  local,  State,  or  Federal  taxing  agency. 
Gasoline,  liquor,  tobacco,  and  other  excise  taxes  which 
are  paid  by  the  manufacturer  or  wholesaler  and  passed 
along  to  the  retailer  also  are  included. 

The  sales  figures,  therefore,  represent  total  sales 
and  receipts  of  all  establishments  primarily  engaged  in 
retail  trade.  They  do  not  include  retail  sales  made  by 
manufacturers,  wholesalers,  service  establishments,  and 
other  businesses  whose  primary  activity  is  other  than  re- 
tail trade.  They  do,  however,  include  receipts  other  than 
from  the  sale  of  merchandise  at  retail  (e.g.,  service  re- 
ceipts, sales  to  industrial  users,  sales  to  other  retail- 
ers, etc.)  by  establishments  primarily  engaged  in  retail 
trade.  Although  the  count  of  establishments  as  tabulated 
in  this  report  represents  the  number  in  business  at  the 
end  of  the  year,  the  sales  figures  include  sales  of  all 
establishments  in  business  at  any  time  during  the  year. 

Payroll,  entire  year, — Payroll  includes  salaries, 
wages,  commissions,  bonuses,  vacation  allowances,  and  the 
value  of  payments  in  kind  (such  as  free  meals,  lodgings, 
etc)  paid  during  the  year  to  all  enjiloyees.  Gratuities 
received  by  enployees  from  patrons  are  not  included.  For 
corporations,  it  includes  amounts  paid  to  officers  and  ex- 
ecutives; it  does  not  include  compensation  of  proprietors 
or  of  partners  of  unincorporated  businesses.  Payroll  is 
reported  before  deductions  for  Social  Security,  income 
tax,  insurance  dues,  etc. 

Payroll — ^workweek  ended  nearest  November  15. — This 
item  consists  of  payroll,  as  defined  above,  which  was  paid 
to  persons  on  the  payroll  in  the  pay  period  ended  nearest 
November  15,  1958.  Establishments  whose  payroll  period 
was  other  than  a  week  were  requested  to  adjust  the  figures 
to  a  weekly  basis. 

Paid  enployees — workweek  ended  nearest  November  15, — 
Paid  enployees  consist  of  the  number  of  enployees,  includ- 
ing salaried  officers  and  executives  of  corporations,  v*io 
were  on  the  payroll  for  the  workweek  ended  nearest  Novem- 
ber 15,  but  not  proprietors  or  partners  of  unincorporated 
businesses. 

"Full  workweek"  enployees. — "Full  workweek"  enployees 
Includes  enployees,  whether  regular  or  seasonal,  who,  for 
the  specified  pay  period,  were  paid  for  working  at  least 
the  number  of  hours  typically  worked  in  a  week  by  enploy- 
ees of  the  reporting  establishment.  All  other  enployees 
paid  during  that  workweek  were  reported  as  part-workweek 
enployees . 

KIND-OF-BUSINESS  CLASSIFICATIONS 

Establishments  covered  by  the  1958  Census  were  as- 
signed a  kind -of -business  classification  in  accordance 
with  the  provisions  of  the  1957  edition  of  the  SIC  Manual. 
It  should  be  noted  that  kind-of -business  classifications 
are  not  interchangeable  with  commodity  classifications. 
Most  businesses  sell  a  number  of  kinds  of  commodities.  The 
kind-of -business  code  assigned  generally  reflects  either 
the  individual  commodity  or  commodity  group  which  is  the 
primary  source  of  the  establishment's  receipts  or  some 
mixture  of  different  commodities  which  characterize  the 
establishment's  business.  Thus,  the  classification  of  es- 
tablishments by  kind  of  business  generally  does  not  make 
it  possible  to  determine  either  the  number  of  establish- 
ments handling  a  particular  commodity  or  the  sales  of  that 
commodity.  For  exanple,  the  "food  group"  classification 
excludes  stores  selling  some  food  if  the  sale  of  food  is 
not  the  primary  source  of  receipts;  moreover,  even  though 
stores  are  classified  as  "food  stores"  some  of  their  re- 
ceipts may  be  derived  from  the  sale  of  nonfood  products. 
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As  noted  in  the  section  on  "Method  of  Enumeration, " 
the  1958  Census  findings  are  based  on  reports  from  two 
different  sources.   "Employer"  establishments  were  can- 
vassed by  mail  and  were  required  to  conplete  report  forms 
j  especially  designed  for  this  census.   "Nonemployer"  es- 
tablishments, however,  were  included  in  the  census  on  the 
I  basis  of  information  supplied  on  the  1958  Federal  income 
!  tax  report.  Because  of  the  nature  of  the  information 
■  available  on  the  tax  form,  the  kind-of -business  classifi- 
cations based  on  that  form  represent  primarily  "self- 
I  designation. " 

The  classifications  based  on  the  census  forms,  on  the 
other  hand,  reflect  the  information  on  the  commodity  "com- 
position" of  the  establishment  as  revealed  by  the  census 
classification  inquiries.  The  effect  of  the  two  different 
sources  on  uniformity  of  classification,  as  reflected  in 
the  measurement  of  dollar  volume  of  sales  is  minor.  In 
total,  the  "nonemployer"  establishments  account  for  less 
than  10  percent  of  retail  sales  and,  in  most  cases,  it  is 
likely  that  the  "self -designated"  classification  would  be 
consistent  with  that  derived  from  more  con^jrehensive 
information. 

The  data  in  this  report  for  two  major  SIC  groups,  55 
and  59  have  been  subdivided,  making  it  necessary  to  arrive 
at  SIC  major  group  totals  by  addition  (see  description  be- 
low for  these  major  groups).  In  addition,  data  for  that 
part  of  SIC  group  53  which  relates  to  nonstore  retailers 
are  not  included  in  this  report. 

Lumber,  Building  Materials,  Hardware,  Farm 
Equipment  Dealers  (SIC  Major  Group  52) 


Establishments  primarily  selling  lumber,  building 
materials,  the  basic  lines  of  hardware,  paint,  wallpaper, 
I  glass,  electrical  supplies,  roofing  materials,  and  other 
I  supplies  and  equipment  for  home  construction.  Establlsh- 
j  nents  primarily  selling  farm  equipment  are  also  included. 
I  Establishments  in  this  group  sell  to  contractors  as  well 
as  to  the  general  public. 

1  Hardware  stores  (SIC  5251). — Establishments  primarily 
selling  a  number  of  basic  hardware  lines,  such  as  tools, 
builders'  hardware,  paint  and  glass,  housewares  and  house- 
hold appliances,  cutlery,  and  roofing  materials.  These 
establishments  may  also  sell  farm  inqjlements . 

General  Merchandise  Group  (SIC  Major  Group  53, 
Except  for  "Nonstore  Retailers") 

This  group  includes  all  establishments  within  SIC 
major  group  53 — "General  Merchandise" except  for  "nonstore" 
establishments . 

The  data  for  establishments  in  this  group  in  the  1958 
Census  of  Business  as  conpared  with  the  1954  Census  of 
Business  are  affected  by  the  treatment  in  1958,  of  leased 
departments  as  parts  of  the  establishment  within  which 
they  operate  rather  than  as  separate  establishments.  The 
data  for  department  stores  are  most  affected  by  this 
change. 

Department  stores  (SIC  531) . — Establishments  normally 
en^iloying  25  or  more  people  and  engaged  in  selling  some 
items  in  each  of  the  following  lines  of  merchandise: 

1.  Furniture,  home  furnishings,  appliances,  radio 
and  TV  sets 

2.  A  general  line  of  apparel  for  the  family 

3.  Household  linen  and  dry  goods 

An  establishment  with  total  sales  of  less  than 
$5,000,000,  in  which  sales  of  any  one  of  these  groupings 
is  greater  than  80^  of  total  sales,  is  not  classified  as  a 
department  store. 

An  establishment  with  total  sales  of  $5,000,000  or 
more  is  classified  as  a  department  store  even  if  sales  of 
one  of  the  groups  described  above  is  more  than  80^  of 


total  sales,  provided  that  the  combined  sales  of  the  other 
two  groups  is  $500,000  or  more.  Relatively  few  stores  are 
included  in  this  classification  as  a  result  of  this  spe- 
cial rule  and  most  of  those  which  are  would  otherwise  have 
been  classified  in  the  apparel  group  (SIC  major  group  56). 

Limited  price  variety  stores  (SIC  533). — Establish- 
ments primarily  selling  a  variety  of  merchandise  in  the 
low  and  popular  price  ranges,  such  as  stationery,  gift 
items,  women's  accessories,  toilet  articles,  light  hard- 
ware, toys,  housewares,  confectionery.  These  establish- 
ments frequently  are  known  as  "5  and  10  cent"  stores  and 
"5  cents  to  a  dollar"  stores,  although  merchandise  is 
usually  sold  outside  these  price  ranges. 

Classification  of  all  stores  in  this  category  is  pri- 
marily based  on  self -designation  by  the  store  operators. 
The  self -designation  was  supplemented  by  the  addition  to 
the  1958  Census  report  form  of  a  question  on  food  sales, 
the  answers  to  which  resulted  in  removing  from  this  cate- 
gory a  significant  number  of  smaller  establishments  in- 
cluded under  this  heading  in  the  1954-  tabulations. 

Food  Stores  (SIC  Major  Group  54) 

Establishments  primarily  selling  food  for  home  prepa- 
ration and  consuEption.  Establishments  primarily  selling 
prepared  food  and  drinks  for  consun^ition  on  their  own 
premises  are  classified  as  "Eating  and  Drinking  Places" 
(SIC  major  group  58),  and  stores  primarily  engaged  in 
selling  packaged  beers  and  liquors  are  classified  sepa- 
rately as  "liquor  stores," 

Automotive  Dealers  (SIC  Major  Group  55,  Except  554) 

NOTE:  This  group  does  not  include  establishments  pri- 
marily engaged  in  selling  trucks  and  motorized  industrial 
equipment.  Such  establishments  are  included  in  the  Whole- 
sale Trade  portion  of  the  Census  of  Business. 

Passenger  car  dealers,  franchised  and  nonfranchised 
(SIC  551,  552). — Establishments  primarily  selling  new 
automobiles,  or  new  and  used  automobiles  and  trucks.  These 
establishments  frequently  operate  repair  shops  and  used 
car  lots  and  may  carry  stocks  of  replacement  parts,  tires, 
batteries,  and  automotive  accessories.  Used  car  lots  and 
repair  shops  operated  by  franchised  dealers  are  not  recog- 
nized as  separate  establishments.  Data  for  such  operations 
are  consolidated  in  this  category  with  other  data  for 
franchised  passenger  car  dealers.  Establishments  primarily 
selling  used  cars  and  trucks  and  not  holding  a  franchise 
for  the  sale  of  new  passenger  cars  are  also  included. 

Tire,  battery,  accessory  dealers  (SIC  553) .  — ^Estab- 
lishments  primarily  selling  new  automobile  tires,  batteries, 
automobile  seat  covers,  and  automobile  parts  and  acces- 
sories. Establishments  primarily  selling  used  merchandise 
in  these  categories  are  classified  as  "secondhand  stores," 
(SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

Establishments  primarily  selling  gasoline  and  other 
automotive  petroleum  products.  Establishments  called  ga- 
rages but  deriving  the  larger  part  of  receipts  from  gaso- 
line and  oil  sales  are  included. 

Apparel,  Accessory  Stores  (SIC  Major  Group  56) 

Establishments  in  this  group  are  primarily  engaged  in 
selling  clothing  of  all  kinds  and  related  articles  for 
personal  wear  and  adornment.  Not  included  in  this  group 
are  the  establishments  which  meet  the  criteria  for  depart- 
ment stores  or  general  merchandise  stores  (SIC  531  and 
part  of  5392),  even  though  most  of  their  receipts  are  from 
the  sale  of  apparel  and  apparel  accessories. 

Men's,  boys'  apparel  stores,  custom  tailors  (SIC  561 
and  5671). — Establishments  primarily  engaged  in  selling 
men's  and  boys'  outerwear  and  furnishings  such  as  shirts. 
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hats,  underwear,  hosiery,  etc.  Also  included  are  estab- 
lishments primarily  engaged  in  the  making  and  selling  of 
outerwear  to  individual  order  from  stocks  of  material 
carried  in  their  inventory. 

Women's  clothing,  specialty  stores  (SIC  562,  563, 
568). — Establishments  primarily  selling  women's  apparel 
and  apparel  accessories  of  all  types,  including  women's 
ready-to-wear  stores,  furriers,  the  various  specialty 
shops . 

Women's  ready-to-wear  stores  (SIC  562) . — Estab- 
lisbjiients  primarily  selling  women's  and  girls'  apparel. 
Establishments  are  included  in  this  category  provided  (l) 
their  sales  of  all  types  of  apparel  (except  as  noted  in 
the  definition  for  general  merchandise  group  stores)  ac- 
count for  80^  or  more  of  total  sales,  (2)  sales  of  all 
women's  and  girls'  apparel  are  3  or  more  times  the  sales 
of  all  men's  and  boys'  apparel,  and  (3)  sales  of  women's 
and  girls'  coats,  suits,  and  dresses  are  at  least  one- 
third  of  sales  of  all  women's  and  girls'  apparel.  Estab- 
lishments primarily  selling  garments  made  to  customer 
order  are  classified  as  custom  tailors  (SIC  567). 

Family  clothing  stores  (SIC  565) . — Establishments 
primarily  selling  clothing,  furnishings,  and  accessories 
for  men,  wcmen,  and  children,  without  specializing  in  any 
one  line.  Establishments  are  included  in  this  category 
provided  (l)  their  sales  of  all  types  of  apparel  (except 
as  noted  in  the  definition  for  general  merchandise  group 
stores)  account  for  80^  or  more  of  their  total  sales,  (2) 
sales  of  all  women's  and  girls'  apparel  items  are  not  more 
than  3  times  the  sales  of  all  men's  and  boys'  items,  and 
(3)  the  sales  of  all  men's  and  boys'  apparel  items  are  not 
more  than  3  times  the  sales  of  all  women's  and  girls' 
apparel  items. 

Shoe  stores  (SIC  566). — Establishments  primarily  sell- 
ing shoes.  Included  are  the  men's  shoe  stores;  women's 
shoe  stores;  family  shoe  stores;  and  children's,  juveniles ' 
shoe  stores. 


Furniture, 


Home  Furnishings,  Equipment  Stores 
(SIC  Major  Group  57) 


Establishments  primarily  selling  merchandise  used  in 
furnishing  the  home,  such  as  furniture,  floor  coverings, 
draperies,  glass  and  chinaware,  domestic  stoves,  refrigera- 
tors, and  other  household  electrical  and  gas  appliances, 
including  radio  and  TV  sets.  Also  included  are  musical 
instrument  stores  and  music  and  record  shops,  kinds  of 
business  which  in  the  1954-  Census  of  Business  were  in- 
cluded in  the  group  "Other  Retail  Stores."  Antique  stores, 
which  in  the  1954-  Census  were  included  in  this  group  are 
now  included  with  "Other  "Retail  Stores." 

Furniture  stores  (SIC  5712). — Establishments  primarily 
selling  household  furniture,  mattresses,  springs,  and  other 
sleep  equipment.  Also  included  in  this  classification  are 
establishments  selling  household  appliances,  record  players 
and  radio  and  TV  sets,  provided  the  receipts  from  sales  of 
furniture  and  sleep  equipment  exceed  those  from  sales  of 
the  other  commodity  lines  named. 

Other  home  furnishings  stores  (SIC  571  except  5712). — 
Establishments  primarily  selling  home  furnishings  other 
than  household  furniture,  mattresses,  springs,  and  other 
sleep  equipment.  Included  are  stores  primarily  engaged  in 
selling  such  lines  of  home  furnishings  as  floor  coverings; 
drapery,  curtains,  slip  covers,  upholstery  materials; 
china,  glassware,  metalware;  lanps  and  lanpshades,  blinds 
and  window  shades;  etc. 

Hoiisehold  appliances,  radio,  TV  stores  (SIC  572  and 
5732 ) , — Establishments  primarily  engaged  in  selling  house- 
hold appliances,  such  as  electric  and  gas  refrigerators, 
stoves,  vacuum  cleaners,  washing  machines  and  dryers, 
freezers,  electric  irons,  percolators,  hot  plates,  etc., 
and  radios,  television  sets,  and  record  players.  The  re- 
tail establishments  (primarily  engaged  in  the  sale  of 
electric  and  gas  appliances  for  household  use)  operated  by 
public  utility  firms  are  included  in  this  category. 


Establishments  which  sell  prescriptions,  drugs,  or 
proprietary  medicines  in  combination  with  lines  such  as 
tobacco,  magazines  and  books,  and 
Those  stores  which  sell  prescrlp- 
as  drug  stores,  the  remainder  as 


cosmetics,  toiletries, 
novelty  merchandise , 
tions  are  classified 
proprietary  stores. 


Other  Retail  Stores  (SIC  Major  Groiip  59, 
Except  SIC  591) 

Liquor  stores  (SIC  592),  also  government-operated 
liquoF  stores  (SIC  Major  Group  92  and  93). — Establishments" 
primarily  selling  packaged  alcoholic  beverages  such  as  ale, 
beer,  wine,  and  whiskey  for  consunption  off  the  premises. 
Liquor  stores  operated  by  States,  counties,  the  municipali- 
ties are  included.  Stores  primarily  selling  prepared 
drinks  for  consunption  on  the  premises  are  not  included  in 
this  category  but  are  classified  with  drinking  places  (SIC 
5813). 

Book  stores  (SIC  59't2) .  — Establishments  primarily 
selling  new  books  and  periodicals. 

Stationery  stores  (SIC  Sg^-S) .  — Establishments  pri- 
marily selling  stationery  items,  such  as  writing  paper, 
tablets,  accounting  forms,  legal  forms,  greeting  cards, 
post  cards,  and  school  and  office  supplies. 

Sporting  goods  stores  (SIC  5952) . — Establishments 
primarily  selling  a  general  or  specialized  line  of  sport- 
ing goods  and  equipment  for  hunting,  canping,  fishing, 
skiing,  riding,  tennis,  golf,  and  other  sports,  and  gymna- 
sium and  playground  equipment. 

Bicycle  shops  (SIC  5953) . — Establishments  primarily 
selling  bicycles  and  bicycle  parts  and  accessories. 

Jewelry  stores  (SIC  597) . — Establishments  primarily 
selling  any  combination  of  the  lines  of  jewelry,  such  as 
diamonds  and  other  precious  stones;  rings,  bracelets  and 
brooches;  sterling  and  plated  silverware;  and  watches  and 
clocks . 

Florists  (SIC  5992). — Establishments  primarily  sell- 
ing cut  flowers  and  growing  plants.  Greenhouses  and  nurs- 
eries are  not  included  in  the  Census  of  Business. 

DATA  FOR  MAJOR  RETAIL  CENTERS 

Due  to  the  relatively  small  number  of  establishments 
in  the  Major  Retail  Centers,  sales  figures  are  shown  only 
for— 

1.  Retail  stores,  total. 

2.  Convenience  goods  stores,  i.e..  Food  stores  (SIC 
54-),  Eating  and  drinking  places  (SIC  58),  and 
Drug,  proprietary  stores  (SIC  591). 

3.  Shopping  goods  stores,  i.e..  General  merchandise 
stores  (SIC  53  pt. ),  Apparel,  accessory  stores 
(SIC  56),  and  Furniture,  home  furnishings,  equip- 
ment stores  (SIC  57). 

<4.  All  other  retail  stores  (SIC  52,  5393,  55,  593- 
599). 


Music  stores  (SIC  5733). — Establishments  primarily 
selling  musical  instruments  such  as  organs,  pianos,  horns, 
stringed  instruments,  drums,  xylophones,  etc.  Also  those 
establishments  primarily  selling  phonograph  records  and 
albums. 

Eating  Places  (SIC  5812) 

Establishments  primarily  engaged  in  selling  prepared 
foods  and  drinks  for  consunption  on  their  own  premises. 

Drinking  Places  (SIC  5813) 

Establishments  primarily  engaged  in  selling  drinks,  11' 
such  as  beer,  ale,  wine,  liquor,  and  other  alcoholic  bev- 
erages for  consunption  on  their  own  premises. 

Drug  Stores,  Proprietary  Stores  (SIC  591) 
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Volume  V.  SELECTED  SERVICE  TRADES,  SUMMARY 
STATISTICS— A  United  States  summary  chapter  and  sepa- 
rate chapters,  presenting  statistics  by  kind  of  business  amd 
geographic  areas,  for  such  subjects  as  receipts -size  of 
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PREFACE 


AUTHORITY  AND  SCOPE 

The  1958  Census  of  Business  along  with  the  1958  Censuses 
of  Manufactures  and  Mineral  Industries  was  required  by  law 
under  13  U.S.C,  sections  131  and  224.  These  censuses  covered 
businesses  operated  in  the  continental  United  States,  Alaska, 
Hawaii,  Guam,  and  the  Virgin  Islands.  A  sejjarate  Census  of 
Business  and  Manufactures  for  1958  was  also  conducted  in 
Puerto    Rico    jointly    with    the   Commonwealth   Government. 

The  1958  Census  of  Business  covered  retail  trade,  wholesale 
trade,  selected  services,  and  public  warehousing.  This  report 
provides  findings  for  retail  stores  in  selected  central  business 
districts  and  in  major  retail  centers;  and  for  hotels  and  motion 
picture  theaters  in  the  selected  central  business  districts. 

AREAS  COVERED 

Each  of  the  reports  in  this  series  covers  a  separate  standard 
metropolitan  statistical  area  and  includes  data  for  the  central 
business  district  (or  central  business  districts)  in  the  specified 
standard  metropolitan  statistical  area,  as  well  as  for  each  Cen- 
sus-delineated major  retail  center  (MRC)  located  in  the  same 
standard  metropolitan  statistical  area  (SMSA).  The  number  of 
MRC's  for  which  data  are  shown  in  a  single  SMSA  vary  from 
none  to  about  two  dozen.  The  entire  series  of  reports  covers 
97  SMSA's,  and  provides  data  for  109  CBD's  and  some  500 
MRC's. 

DEUNEATION  OF  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

Because  many  large  cities  had  no  officially  defined  area 
representing  their  "Central  Business  District, 'it  was  necessary 
for  the  Bureau  of  the  Census  prior  to  the  1954  Census  of 
Business  to  arrange  for  the  delineation  of  such  districts  before 
a  program  to  tabulate  Census  data  for  them  could  be  imple- 
mented. The  delineation  of  central  business  districts  was  ac- 
complished with  the  cooperation  of  the  Census  Tract  Committees 
in  the  large  cities  included  in  the  central  business  district  (CBD) 
program.  In  their  work  on  the  CBD's  the  Census  Tract  Com- 
mittees obtained  the  representation  of  a  variety  of  local 
interests,  such  as  business  firms  and  associations,  newspapers, 
planning  agencies,  welfare  organizations,  local  governmental 
bodies,  etc.  Central  business  districts  have  been  delineated  only 
in  those  cities  of  100,000  or  more  inhabitants  (according  to  the 
1950  Census  of  Population  or  a  subsequent  special  census  prior 
to  1959)  in  which  there  was  a  local  Census  Tract  Committee 
recommendation  for  such  an  area  in  response  to  an  inquiry  from 
the  Census  Bureau. 

The  objective  of  the  CBD  program  was  stated,  as  follows,  in 
a  letter  from  the  Director  of  the  Census  Bureau  to  the  Census 
Tract  Committees: 

"The  primary  objective  of  this  operation  is  to  provide  a 
basis  for  comparing  changes  in  business  activity  in  the  Cen- 
tral Business  District  with  those  in  the  remainder  of  the 
metropolitan  area  or  of  the  central  city." 

Because  there  are  no  generally  accepted  rules  for  determining 
what  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 
did  not  provide  rigid  specifications  for  defining  the  CBD  but  (1) 
provided  a  general  characterization  of  the  CBD,  describing  it  as 
"an  area  of  very  high  land  valuation,  an  area  characterized  by  a 
high  concentration  of  retail  businesses,  offices,  theaters,  hotels, 
and  "service"  businesses,  and  an  area  of  high  traffic  flow";  and 
(2)  required  that  the  CBD  ordinarily  should  be  defined  to  follow 


existing  tract  lines,  i.e.,  toconsistof  oneof  more  whole  Census 
tracts.  The  emphasis  put  on  tracts  was  based  on  the  anticipation 
that  other  Census  statistics  than  those  derived  from  the  Census 
of    Business    might    conveniently    be    tabulated    for  CBD's. 

It  was  recognized  that  the  tract  basis  for  CBD's  might 
lead  to  the  inclusion  of  some  land  area  not  properly  within 
a  strictly  defined  CBD  or  to  the  exclusion  of  a  small  por- 
tion of  what  should  be  in  the  CBD.  It  was  believed  that  this 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnitudes  being  measured.  Provision,  however,  was  made 
for  splitting  tracts  where  a  serious  problem  was  encountered. 
The  use  of  tract  lines  for  boundaries  also  was  consistent  with 
the  desire  to  keep  CBD  boundaries  constant,  in  order  to  maxi- 
mize the  value  of  comparisons  over  time.  Although  it  was 
recognized  that  the  CBD  strictly  defined  would  tend  to  change 
over  time,  it  was  felt  that  the  inexactitude  resulting  from  the 
use    of   f^ed    boundaries    would    not    prove  to  be  serious. 

In  some  cities  where  there  had  been  a  previously  established 
central  business  district  or  similar  area  which  substantially 
corresponded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  in 
the  Bureau's  CBD  program. 

Data  for  a  total  of  95  CBD's  were  provided  In  the  1954 
Census  of  Business.  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  in  97  standard  metropolitan  statistical 
areas.  A  number  of  cities  have  made  minor  changes  in  the 
boundaries  of  their  CBD's  due  mainly  to  revisions  in  tract 
boundaries.  In  only  one  city,  Minneapolis,  has  a  previously 
defined  CBD  been  significantly  changed. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  and  data  from  them  have  been  tabulated,  as  part  of 
the  1958  Census  of  Business  program.  The  major  retail  cen- 
ters (MRC's)  were  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metropolitan  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  themselves)  which  include 
a  major  general  merchandise  store— usually  a  department 
store.  MRC's  were  not  delineated  if  the  publication  of  data 
for  them  would  result  in  violation  of  Census  rules  prohibiting 
disclosure  of  information  for  individual  firms. 

MRC's  include  not  only  the  planned  suburban  shopping  center 
but  also  the  older  string  street  and  neighborhood  developments 
which  meet  the  above  prerequisites.  Frequently  the  boundaries 
of  a  single  MRC  include  stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the  planned  portion. 
In  general  the  boundaries  of  the  MRC's  have  been  established 
to  include  all  adjacent  blocks  containing  at  least  one  store  in 
the  general  merchandise,  apparel,  or  furniture -appliance 
groups  of  stores,  and  where  a  planned  center  is  involved  in- 
clude all  of  the  center. 

In  those  cities  within  the  standard  metropolitan  statistical 
areas  (SMSA's)  covered  by  this  series  of  reports  which  were 
not  of  sufficient  size  to  qualify  for  the  delineation  of  a  central 
business  district,  no  MRC's  were  delineated  unless  at  least  two 
such  centers  could  be  defined. 


For  explanation  of  procedures  and  definitions,  see  Appendix. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  1.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 

CENTRAL  BUSINESS  DISTRICT  OF  WASHINGTON 

Establislments,  Sales,  AnmiHl  Payroll,  and  Bnployees,  try  Kind  of  Business 


SIC  code 


Kind  of  business 


1958^ 


Estab- 
lish- 
ments^ 


(nvmber) 


Sales 2 


($1,000) 


Payroll, 

entire 

year 

($1,000) 


Paid  employees, 

vorkweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


19  5A^ 


Estab- 
lish- 
ments^ 


(mmber) 


Sales ^ 


($1,000) 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

5M,   569 

57 

5712 

5713-15,  19 
572,  573 


58 
5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


RETAIL  STORES 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware, 

f aim  equipnent  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores^ 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores .... 

Food  stores 

Autanotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custcm 

tailors* 

Wcmen's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  heme  furnishings,  equipnent 

stores 

Furniture  stores* 

Other  heme  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores . . 


SELECTED  SERVICES 


7011, 
783 


7012 


Hotels 

Motion  picture  theaters. 


1.373 


27 
6 
7 

14 

111 
14 
18 

288 

80 
119 
80 
15 
67 
7 


102 
30 
25 

47 

385 

358 

27 

57 

363 
36 
28 


57 
13 


395,903 


1,328 
(D) 
(D) 

132,418 

120,460 

9,866 

2,092 

11,195 

13,432 

2,902 

76,283 

18,088 
31,940 
27,193 
10,256 
15,068 
931 

38,090 

14,118 

3,955 

20,017 

48,180 

45,278 

2,902 

19, 708 

52,367 
13,940 
3,650 
2,180 
8,541 
2,228 
3,190 


35,681 
4,876 


77,193 

191 
(D) 
(D) 

30,930 

28,809 

1,784 

337 

1,197 

1,490 

376 

12,682 

3,099 
4,949 
4,204 
2,103 
2,407 
12A 


6,076 

2,738 

762 

2,576 

13,523 

12,933 

590 

3,330 

7,398 
697 
562 
348 

1,656 
490 
419 


12,959 
962 


26,861 


42 
(D) 
(D) 

11,734 

10,653 

969 

112 

433 

273 

117 

3,717 

772 

1,711 

1,492 

584 

616 

34 


1,495 
638 
225 

632 

5,954 

5,651 

303 

1,144 

1,952 
144 

155 

77 

391 

152 

94 


4,795 
345 


24,060 

38 
(D) 
(D) 

10,622 

9,852 

669 

101 

357 

272 

108 

3,181 

698 

1,422 

1,222 

518 

510 

33 


1,435 
625 
221 

589 

5,295 

5,021 
274 

965 

1,787 

131 
142 
66 
362 
131 


4,241 
311 


1,375 

13 
4 
9 

36 

6 

13 

17 

81 

10 

20 

314 

69 
112 
71 
13 
81 
33 


25 
23 

47 

361 

331 

30 

64 

378 
37 
32 
8 
91 
24 
18 


397,367 


1,520 

252 

1,268 

134,541 

120,958 

10,056 

3,527 

9,693 
19,279 

2,960 

74,026 

14,641 
29,344 
24,587 
10,136 
14,580 
4,579 

37,881 

14,534 

3,582 

19,749 

44,270 

42,014 

2,256 

17,827 

55,370 
12,726 
4,829 
1,298 
11,675 
2,237 
3.170 


33,209 
5,708 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (KA)  Not  available.    ...  Represents  zero. 

■"■Sales  of  leased  departments  are  inooiTXirated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately 
counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general 
merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  The  1954  sales  of  leased  departments  located  in  general 
merchandise  stores  but  elsewhere  classified  were  $8,707,000,  of  which  $1,912,000  was  included  with  apparel,  accessory  stores. 
This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  coxild  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

■*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.591)  not  covered  in  any  of  the  lines  below. 


WASHINGTON,  D.C.-MD.-VA.,  AREA 


Table  2.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  195-1 
CITY  OF  WASHINGTON 

Establistoents,  Sales,  Annual  Payroll,  and  Qnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


19581 


195A^ 


Estab- 

Ush- 

ments^ 


(number) 


Sales'' 


($1,000) 


Payroll, 
entire 
year 


($1,000) 


Paid  employees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


Estab- 
lish- 
ments^ 


(number)   ($1,000) 


Payroll, 

entire 

year 


($1,000) 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

5-; 

55  ex:  554 

55A 

56 

561,  567 

562,563,568 

562 

565 

566 

56A,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

59A 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores ,  total^ 

Lumber,  building  materials,  hardware, 

f aim  equipnent  dealers 

Hardware  stores 

Other 

General  merchandise  gxoup   stores^ , 

Department  stores , 

Limited  price  variety  stores , 

Other  general  merchandise  stores,..., 

Food  stores , 

Automotive  dealers , 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men ' s ,  boys '  apparel  stores ,  custom 

tailors 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores ., 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places , 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores ' 

Liquor  stores ....• 

Book,  stationery  stores 

Sporting  goods ,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  s\5)ply  stores,. 

SELECTED  SEIWICES 


Hotels 

Motion  picture  theaters. 


6,061 

170 
92 
78 

137 
10 
71 
55 

1,253 

221 

443 

609 

157 
251 
U8 

41 
113 

29 


336 
97 
92 

147 

1,417 
1,249 

168 

288 

1,187 
356 
62 
21 
107 
94 
28 


112 
50 


1,277,862 

32,882 

7,621 

25,261 

184,524 

159,351 

19,382 

(D) 

235,684 

183,348 

63,050 

119,002 

25,416 
55,886 
48,763 
13,954 
20,871 
2,469 


88,953 
33,186 
13,606 

42,191 

125,191 

115,040 

10,151 

61,641 

183,557 
97,655 
5,633 
3,723 
10,838 
5,417 
4,742 


59,376 
9,951 


182,191 

4,896 

933 

3,963 

38,501 

34,319 

3,363 

(D) 

18,037 

19,429 

6,867 

18,047 

3,954 
7,891 
6,918 
2,684 
3,195 
323 


13,857 
5,666 
2,647 

5,544 

34,846 

32,996 

1,850 

9,769 

17,942 

4,989 

904 

521 

2,040 

1,003 

622 


21,128 
2,371 


61,732 

1,190 
293 
897 

14,334 

12,279 

1,773 

(D) 

5,556 

4,073 

2,487 

6,113 

1,030 

3,294 

2,993 

801 

869 

119 


3,666 

1,407 
730 

1,529 

15,494 

14,467 

1,027 

3,684 

5,135 
1,442 
259 
120 
507 
322 
138 


8,269 
970 


54,159 


1,103 
264 
839 

12,415 

10,985 

1,198 

(D) 

4,434 

3,915 

2,173 

5,206 

912 
2,339 
2,564 

683 

673 
99 


3,463 

1,356 

706 

1,401 

13,882 

12,968 

914 

3,063 

4,505 
1,213 
225 
105 
464 
284 
124 


7,270 
821 


6,387 

169 
94 

75 

195 
12 

116 
67 

1,484 

206 

422 

667 

134 
256 
164 

37 
134 

72 


360 
75 
91 

142 

1,358 

1,148 

206 

325 

1,201 
328 
54 
37 
13i 
89 
26 


99 
60 


1,168,510 

30,603 

6,249 

24,354 

178,476 

151,594 

20,666 

6,216 

224,737 

177,826 

55,627 

105,651 

19,458 
44,063 
37,872 
13, 592 
20,086 
6,722 


71,076 
25,812 
11,419 

32,315 

111,139 
99,  (X6 
12,025 

56,525 

156,850 
82,972 
6,780 
2,723 
13,700 
4,882 
3,742 


52,449 
11,209 


166,827 

5,083 

823 

4,265 

35,117 

30,636 

3,610 

871 

16,792 

19,937 

6,793 

16,453 

3,063 
6,871 
6,059 
2,496 
2,933 
1,090 


10,292 
4,538 
2,187 

3,567 

30,472 

28,142 

2,330 

9,038 

16,845 
4,172 
948 
357 
2,502 
963 
406 


18,633 
2,564 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available,    ...  Represents  zero. 

^Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958,  In  1954  each  leased  department  was  separately  counted 
and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchan- 
dise stores  (SIC  53,  pt,)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "en^ployer"  establishments, 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex,  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  3. 


-RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 

WASHINGTON  STANDARD  METROPOLITAW  STATISTICAL  AREA 


Eatabllshments,  Stiles,  Annual  Payroll,  and  Bnployees,  t>y  Kind  of  Business 


SIC  code 


Kind  of  business 


1958^ 


Estab- 
lish- 
ments^ 


(number) 


Sales'^ 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  eii5)loyees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


1954.^ 


Estab- 
lish- 
ments^ 


(nijmber) 


Sales'^ 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


52 

5251 

52  ex.  5251 

53  part  3 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware, 

f aim  equipnent  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores'' 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores.... 

Food  stores 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  ptores,  custom 

tailors* 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores ' 

Family  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores , 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores^ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores , 

Jewelry  stores 

Florists 

Camera,  photographic  svqiply  stores... 

SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


11,042 

496 
231 
265 

345 

25 

151 

123 

2,153 
505 

1,231 

986 

239 
372 
238 

71 
208 

72 


661 

185 
161 

315 

2,290 

1,989 

301 

487 


459 

85 

69 

164 

152 

47 


132 
96 


2A54,186 


96,608 
22,098 
74,510 

317,261 

259,645 

40,474 

16,014 

598,408 

381,564 

159,015 

179,444 

35,751 
80,372 
71,200 
21,949 
34,617 
6,151 

135,827 
53,210 
20,435 

62,182 

198,127 

179,541 

18,588 

124,870 

C63,062 
126,112 
7,233 
6,340 
15,687 
8,254 
6,261 


60,365 
15,116 


311,191 


12,237 
2,930 
9,307 

54,316 

45,601 

6,742 

1,973 

44,248 

40,716 

16,731 

25,818 

5,264 
11,032 
9,814 
3,688 
5,126 
708 

20,783 
8,906 
3,673 

8,204 

51,011 

47,953 

3,058 

19,492 

25,839 
6,328 
1,114 

789 
2,934 
1,468 

757 


21,50; 
3,326 


107,526 

3,178 

918 

2,260 

21,445 

16,965 

3,767 

713 

13,922 

8,580 

6,565 

9,203 

1,424 
4,665 
4,250 
1,239 
1,550 
325 


5,483 
2,138 
3,179 

2,304 

24,099 
22,426 

1,673 

7,457 

7,594 
1,855 
356 
222 
753 
493 
178 


8,439 
1,414 


90,880 

2,804 

737 

2,067 

18,018 

14,978 

2,459 

581 

10,266 

8,314 

5,317 

7,573 

1,215 
4,011 
3,633 
1,027 
1,061 
259 


5,154 

2,034 

990 

2,130 

21,190 

19,711 

1,479 

5,607 

6,637 
1,574 
299 
189 
681 
424 
159 


7,432 
1,138 


10,488 

429 
221 
208 

361 

24 

195 

136 

2,330 

425 

1,025 

1,011 

184 
370 
251 
62 
211 
132 


583 
U6 
136 

255 

2,026 

1,644 

374 

485 

1,813 

406 

77 

79 

198 

141 

38 


113 
106 


1,963,461 

90,441 
21,780 
68,661 

258,526 

210,705 

36,163 

11,442 

466,946 

328,591 

116,354 

143,402 

24,398 
62,039 
54,208 
16,338 
27,927 
10.318 


94,646 
33,905 
14,924 

44,345 

162,458 

140,129 

22,185 

93,594 

208,503 
101,716 
8,643 
4,216 
17,379 
6,662 
4,631 


53,405 
15,822 


251,275 


11,764 
2,832 
8,932 

44,744 

37,325 

6,122 

1,297 

34,192 

35,500 

13,028 

21,077 

3,603 
9,068 
7,976 
2,894 
4,049 
1,463 

13,769 
5,911 
2,857 

5,001 

41,192 

37,305 

3,887 

14,527 

21,482 
4,930 
1,188 

523 
3,093 
1,288 

529 


18,980 
3,429 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

■"•Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately  counted 
and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchan- 
dise stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


WASHINGTON,  D.C.-MD.-VA.,  AREA 


Table  <;.— RETAIL  STORES  AND  SKLBCTKD  SKRVICK  ESTABLISmENTS— PERCENT  CHANGE  IN  SALES,  195A  TO  1958 

CENTRAL  BUSINESS  DISTRICT  OF  WASHINGTON,  THE  ENTIRE  CITY,  AND  WASHINGTON  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  change'' 


Central 

business 

district 


Entire 
city 


City 
less  its 
central 
business 
district 


Entire 
standard 
metro- 
politan 
statistical 
area 


Standard 

metro- 
politan 
statistical 
area  less 
central 
business 
district 


52 

5251 

52  ex.  5251 

53  part' 

531 
533 
539 

54 

55  ex.  55A 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 


591 


591 

59  ex, 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total-', 

Lumber,  building  materials,  hardware,  farm  equipment 

dealers 

Hardware  stores. ..,.,......,....,... 

Other 

General  merchandise  group  stores 

Department  stores 

Limited  pricv-  variety  stores................ ...... 

Other  general  merchandise  stores...... 

Food  stores 

Automotive  dealers. 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men ' s ,  boys '  apparel  stores ,  custom  tailors* 

Women's  clothing,  specialty  stores..... 

Ready-to-uear  stores' 

Family  clothing  stores-* 

Shoe  stores ,.,........,.. 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment  stores....... 

Furniture  s-tores-* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV,  music  s-tores 

Eating,  drinking  places 

Eating  plac es * 

DrinMng  places 

Drug  stores,  proprietary  stores.. 

Other  retail  stores^ 

Liquor  s-tores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  s-tores ; 

Florists 

Camera,  photographic  sv^jply  stores.......... 

SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


0.4 


-12.6 
(D) 
(D) 

-1.6 

-0.4 

-1.9 

-40.7 

15.5 

-30.3 

-2.0 

3.0 
23.5 

8.8 
10.6 

1.2 

3.3 
-79.7 

0.6 
-2.9 

10.4 
1.4 


7.8 
28.6 

10.6 

-5.4 

9.5 

-24,4 

68.0 

-26.9 

-0.4 

0.6 


7.4 
-14.6 


9.4 


7.4 

22.0 

3.7 

3.4 

5.1 

-6.2 

(D) 

4.9 

3.1 

13.3 

12.6 

30.6 

26.8 

28.8 

2.7 

3.9 

-63.3 

25.2 
28.6 
19.2 
28.6 

12.6 

16.1 

-17.6 

9.1 

17.0 
17.7 

-16.9 
36.7 

-20.9 
11.0 
26.7 


13.2 
-11.2 


14.4 


8.5 
(D) 
(D) 

18.6 
26.9 

-10.3 
(D) 

4.4 

7.2 

14.2 

35.1 

52.1 

62.7 

62.4 

7.0 

5.4 

-28.2 

53.3 
69.1 
23.1 
69.7 

15.2 

22.3 

-25.8 

8.4 

29.3 

19.2 

1.6 

8.3 

13.4 

20.6 

171.3 


23.2 
-7.7 


25.0 


6.8 
1.5 
8.5 

22.7 
23.2 
11.9 
40.0 

28.2 


36.7 

25.1 
46.5 
29.6 
31.3 
34.3 
24.0 
-40.4 

43.5 
56.9 
36.9 
40.2 

22.0 

28.1 

-16.2 

33.4 

26.2 
24.0 
-16.3 
50.4 
-9.7 
23.9 
35.2 


13.0 
•^.5 


31.4 


7.2 
(D) 
(D) 

49.1 

155.1 

17.2 

75.9 

28.4 

19.0 

37.7 

48.7 
81.0 
48.1 
48.6 
88.5 
46.5 
-9.1 

72.2 

101.8 

45.3 

71.4 

26.9 

36.8 

-21.3 

38.8 

37.6 
26.1 
-6.1 
42.6 
25.3 
36.2 
110.2 


22.2 
1.2 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero,    (Z)  Less  than  0.05  percent. 
In  computing  percent  change,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased 
department  was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  compara- 
bility is  greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).   This  does  not  affect 
"hotels"  or  "motion  pictiire  theaters." 

Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
1954  data  limited  to  "employer"  establishments  in  computing  percent  change, 
'in  computing  percent  change,  both  1954  and  1958  data  limited  to  "employer"  establishments. 
^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  5.— RETAIL  STORES:   1958  AND  195-;  CENTRAL  BUSINESS  DISTRICT  SALES  AS  PERCENT  OF 

W.'ISHINGTON  AND  OF  WASHINGTON  STANDARD  METROPOLITAN  STATISTICAL  AHEA 


SIC  code 


Kind  of  business 


Percent  of  city  sales  In 
central  business  district'' 


1958 


195-; 


Percent  of  standard  metro- 
politan statistical  area 
sales  in  central  business 
district^ 


1958 


1954 


52 
5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex,  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


RETAIL  STORES 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware,  farm  equipment  dealers 

Hardware  stores. 

Other 

General  merchandise  group  stores^' 

Department  stores 

Limited  price  •variety  stores 

Other  general  merchandise  stores 

Food  stores 

Automotive  dealers 

Gasoline  service  stations. ......,.,..,..,, 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  ciostom  tailors* , 

Women ' s  clothing,  specialty  stores 

Ready-to-wear  stores  ' , 

Family  clothing  stores' 

Shoe  stores , 

Other  apparel  stores 

Furniture,  heme  fXiiBishings,  equipnent  stores 

Furniture  stores* 

Other  home  fuimishings  stores* 

Household  appliance,  radio,  TV,  music  stores... 

Eating,  drinMng  places 

Eating  places 

DrlnMng  places. 

Drug  stores,  proprietary  stores, 

Other  retail  stores* 

Liquor  stores. 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores.,,.,..,,.. 


31.0 

4.0 
(D) 
(D) 

71.8 

75.6 

50.9 

(D) 

4.8 

7.3 

4.6 

64.1 
71.2 
57.2 
55.8 
73.5 
72.1 
37.7 

42.8 
42.5 
29.1 
47.4 

38.5 
39.4 
28.6 

32.0 

28.5 
14.3 
64.8 
58.6 
78.8 
41.1 
67.3 


34.0 

5.0 
4.0 
5.2 

75.4 
79.8 
48.7 
56.7 

4.3 

10.8 

5.3 

70.1 
75.2 
66.6 
64.9 
74.6 
72.6 
68.1 

53.3 
56.3 
31.4 
60.2 

39.8 
42.4 
18.8 

31.5 

35.3 
15.3 
71.2 
53.6 
85.2 
45.8 
84.7 


16.1 

1.4 
(D) 
(D) 

41.7 
46.4 
24.4 

13.1 

1.9 


1.8 

42.5 
50.6 
39.7 
38.2 
46.7 
43.5 
15.1 

28.0 
26.5 

19.4 
32.2 

24.3 
25.2 
15.6 

15.8 

19.9 
11.1 
50.5 
34.4 
54.4 
27.0 
51.0 


20.2 

1.7 
1.2 
1.3 

52.0 
57.4 
27.8 
30.8 

2.1 

5.9 

2.5 

51.6 
60.0 
47.3 
45.4 
62.0 
52.2 
44,4 

40.0 
42.9 
24.0 
44.5 

27.3 
30.0 
10.2 

19.0 

26.6 
12.5 
55.9 
30.8 
67.2 
33.6 
68.5 


Standard  Notes:   (d)  Withheld  to  avoid  disclosure.    (M)  Not  available,    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

^In  computing  percent,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  In  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56). 

■'Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  6.— RETAIL  STORES:   1958  AND  1954— PERCENTAGE  DISTRIBUTION  OF  SALES,  BY  KIND  OF  BUSINESS 

CENTRAL  BUSINESS  DISTRICT  OF  WASHINGTON,  THE  ENTIRE  CITY,  AND  WASHINGTON  STANDARD  METROPOLITAN.  STATISTICAL  AREA 

(Percentages  are  based  <zi  total  Retail  Store  Sales  ublch  exclude  sales  of  nonstore  retailers — mall  order,  direct  selling, 

merchandise  vending  machine  operators). 


SIC  code 


Kind  of  business 


Central 

business 

district^ 


1958 


1954 


Entire  eity^ 


1958 


1954 


Standard  metrppol 1 tan 
statistical  area^ 


1958 


1954 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex,  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


RETAIL  STORES 

Retail  stores,  total-' 

Lunber,  building  materials,  hardware, 

fans  e<pilpment  dealers 

Hardware  stores ....,,.,, 

Other 

General  merchandise  group  stores-' 

Department  stores .................... 

Limited  price  varie-ty  s-tores 

O-ther  general  merchandise  s-tores,,,,. 

Food  stores ,.,,,,,,,,....,,,,,,,,,,,,,, 

Automotive  dealers ..., 

Gasoline  ser\rice  stations, ,.,,,.,,,..., 

Apparel,  accessory  stores. ,.......,..,. 

Men's,  boys'  apparel  s-tores,  custcan 

-tailors* 

Women's  clothing,  si)ecial-ty  s-tores.,, 
Ready--to-wear  s-tores' , ,,,,,.,,,,,., 

Family  clothing  stores' ,..,.. 

Shoe  stores ,.,,,.......,,,.,, 

Other  apparel  s-tores 

Furniture,  home  furnishings,  equlpnent 

stores 

Furniture  s"tores*. , 

Other  home  furnishings  s-tores 

Household  s^jpliance,  radio,  TV,  music 
stores .,....,...,,....,,.,,.,,, 

Eating,  drl Hiring  places ,.,,. 

Eating  places. ...,,.,,,,,.,....,..... 
Drinking  places...,., 

Drug  stores,  proprietary  stores. 

Other  retail  stores* 

Liquor  stores. 

Book,  stationery  stores 

Sporting  goods,  bicycle  s-tores 

Jewelry  stores 

Florists 

Camera,  photographic  svqnply  stores... 


100.0 


0.3 
(D) 
(D) 

33.4 

30.4 

2.5 

0.5 

2.8 

3.4 

0.8 

19.3 

4.6 
8.1 
6.9 
2.6 

3.8 
0.2 


9.6 
3.6 
1.0 

5.1 

12.2 

11.4 

0.7 

5.0 

13.2 
3.5 
0.9 
0.6 
2.2 
0.6 
0.8 


100.0 


0.4 
0.1 

0.3 

33.9 

30.5 

2.5 

0.9 

2.4 

4.9 

0.8 

18.6 

3.7 
7.4 
6.2 
2.6 

3.7 

1.2 


9.5 
3.6 
0.9 

5.0 

11.1 

10.6 

0.5 

4.5 

13.9 
3.2 
1.2 
0.3 
2.9 
0.5 
0.8 


100.0 


2.6 
0.6 
2.0 

14.4 

12.5 
1.5 
(D) 

18.5 

14.3 

4.9 

9.3 

2.0 
4.4 
3.8 
1.1 
1.6 
0.2 


7.0 
2.6 
1.1 

3.3 

9.8 
9.0 
0.8 

4.8 

14.4 
7.6 
0.4 
0.3 
0.8 
0.4 
0.4 


100.0 

2.6 
0.5 
2.1 

15.3 

13.0 

1.8 

0.5 

19.2 

15.2 

4.8 

9.1 


6.1 
2.2 
1.0 

2.8 

9.5 
8.5 
1.0 

4.8 

13.4 
7.1 
0.2 
0.2 
1.2 
0.4 
0.3 


100.0 


3.9 
0.9 
3.0 

12.9 

10.6 
1.6 
0.7 

24.4 

15.5 

6.5 

7.3 

1.4 
3.3 
2.9 
0.9 
1.4 
0.3 


5.5 
2.2 
0.8 

2.5 

8.1 
7.3 
0.8 

5.1 

10.7 
5.1 
0.3 
0.3 
0.6 
0.3 
0.3 


100.0 

4.6 
1.1 
3.5 

13.2 

10.7 

1.8 

0.6 

23.8 

16.7 

5.9 

7.3 

1.2 
3.2 
2.8 

0,8 
1.4 

0.5 


4.8 
1.7 
0.8 

2.3 

8.3 
7.1 
1.1 

4.8 

10.6 
5.2 
0.4 
0.2 
0.9 
0.3 
0.2 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

'•In  oonrputing  percent,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  b-usiness.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56), 

^Excludes  nonstore  retailers  (i,e,,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments, 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  7.-JffiTAIL  STORES:      1958— MAJOR  RETAIL  CENTERS  IN  THE  WASHINGTON  STANDARD  METROPOIITAW  STATISTICAL  AREA 


MRC  No.  1. --Includes  the  stores  on  the  2600-2800  blocks, Inclusive  of  Alabama  Ave.,   the  2^00-2700  blocks  Inclusive, 
Good  Hope  Rd.   and  along  the   2700  block  of  Naylor  Rd.    (Washington,   D.C.) 


of 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


5^,58,591 


53  part, 3 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

5^ 


Retail  stores,  total: ^ 

Nimber 

Sales ($1,000), 

Conyenlence  goods  stores: 

Kvinber 

Sales ($1,000) 

Shopping  goods  stores:-^ 

Hunber 

Sales ($1,000) 

All  other  stores: 

Number 

Sales ($1,000) 

Retail  stores,  total-' 

Limber,  building  materials,  hardvare, 

faim  equipment  dealers 

Hardware  stores 

Other 

Genenal  merchandise  group  stores^  ^.... 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


25 
17,674- 


13 
2,944 


3 
(D) 


9 
(D) 


Nunber  of 
establish- 
ments 


25 


55  ex.  554 

554 


56 
561, 


567 


562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591  • 


59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custcm 

tailors 

Women's  clothing,  specialty  stores..,, 

Ready-to-wear  stores'. , 

Fonily  clothing  stores ' ., . . . . 

Shoe  stores , 

Other  apparel  stores 

Furniture,  heme  furnishings,  equipnent 

stores 

Furniture  stores 

Other  hone  furnishings  stores 

Household  appliance,  radio,  TV,  jnuslc 
stores 

Eating,  drlnVlne  places 

Eating  places '. , 

Drinking  places 

Drug  stores,  proprietary  stores . , , 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores , 

Florists , 

Camera,  photographic  stqiply  stores..., 


MRC  No.  2. — Includes  the  stores  iji  the  area  bounded  by  Cameron,  Lee,  Prince,  and  Payne  Sts.  (Alexandria  City,  Va.) 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Nixiber  of 
establish- 
ments 


54,58,591 


53  part,- 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 


Retail  stores,  total:  -^ 

Nunber 

Sales ($1,000)... 

Convenience  goods  stores: 

Nunber 

Sales ($1,000)... 

Shopping  goods  stores:^ 

Nvmber 

Sales ($1,000)... 


All  other  stores: 

Number 

Sales 


Retail  stores,  total^. 


!(^,'o66)! 


Lunber,  building  materials,  hardware, 

farm  equipnent  dealers 

Hardware  stores , 

Other , r. 


2  3 


General  merchandise  group  stores 

Department  stores 

Limited  price  variety  stores .... 
Other  general  merchandise  stores 


Food  stores. 


137 
29,219 


39 
6,256 


61 
14,964 


37 
7,999 


Number  of 
establish- 
ments 


137 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custcm 

tailors 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  appa]?el  stores 


equijinent 


Furniture,   bane  furnishings, 

stores 

Furniture  stores 

Other  home  furnishings  stores 

Household  appliance,  radio,  TV,   music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


40 

13 
7 
7 
2 

15 
3 


14 

5 

1 


23 

19 
A- 


28 
2 
2 

5 

1 
2 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure,    (HA)  Not  available.    ,,.  Represents  zero. 

^Group  totals  for  SIC  53  and  56  may  Include  "nonemployer"  establishments  irtiich  could  not  be  classified  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

*I^ioludes  data  for  those  thtiiIh  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  7.— RETAIL  STORES:     1958~MAJQR  RETAIL  CENTERS  IN  THE  WASHINGTON  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 


MRC  No,  3. — Includes  stores  in  the  Clarendon  Shopping  Area  bounded  by  North  13th,  North  Highland,  North  Franilin  Rd.,  North  Barton, 
North  Fairfax  Drive,  North  Fillmore,  North  11th,  North  Garfield,  and  North  Ivy  (Arlington  County,  Va.) 


SIC 
code 


Klfld  of  buslneaa 


Total 

SIC 
code 

55  ex.  554 

82 

37,218 

55* 

56 

16 

561,  567 

A,M8 

562-3,568 

562 

35 

565 

2';,981 

566 

564,  569 

31 

57 

8,189 

5712 

Nvmber  of 

5713-15,19 

establish- 

572, 5732 

ments 

82 

58 

5812 

5813 

5 

1 

591 

A- 

59.  ex.  591 

3 

592 

2 

594 

1 

595 

•  •  • 

597 

5992 

7 

5996 

Kind  of  business 


Nvmber  of 
establish- 
ments 


54,58,591 


53  part, 3 
56,  57 


52,  55, 
59  ex.  591 


52 

5251 

52  ex.  5251 

53  part' 
531 

533 
539 


Retail  stores,  total:  •' 

NMober 

Sales ($1,000) 

Convenience  goods  stores: 

Nunber 

Sales ($1,000) 

Shopping  goods  stores:-' 

Kunber 

Sales ($1,  000) 

All  other  stores: 

Nvmber. ..; 

Sales ($1,  000) 

Retail  stores,  total' 

Lvmber,  building  materials,  hardware, 

f  am  equipnent  dealers 

Hardware  stores 

Other 

GeneraJ.  merchandise  grovip  stores^  ^.... 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


Autcmotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  cvistom 

tailors. 

Wanen's  clothing,   specialty  stores..., 

Ready-to-wear  stores ' 

Fcmily  clothing  stores' , 

Shoe  stores 

Other  apparel  stores , 

Fumitvire,  heme  fvamishings,   eqviipnent 

stores 

Fumitvire  stores , 

Other  home  fvn-nishings  stores 

Hovisehold  appliance,  radio,  TV,  mvisic 
stores 

Eating,  drinking  places 

Eating  places , 

Drinking  places 

Drug  stores,  proprietary  stores ..., 

Other  retail  stores* 

Liqvior  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  svipply  stores ... 


6 
7 

16 

3 
4 
4 


16 
7 
2 


13 

1 
1 
1 
3 
1 
2 


MRC  No.  4. — Includes  the  planned  center  known  as   "Arlandria"  and  the  stores  on  Movmt  Vernon  Ave.  from  Reed  Ave.  xo  Four  Mile  Run 

(Alexandria  City,  Va.) 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  bvL3lness 


Kvmber  of 
establish- 
ments 


54,58,591 


53  part,- 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part' 
531 

533 
539 


Retail  stores,  total: ' 

Nvmber 

Sales ($1,000). 

Convenience  goods  stores: 

Nvmber 

Sales ($1,000). 

Shopping  goods  stores:' 

Nvmber 

Sales ($1,000). 


All  other  stores: 

Nvmber 

Sales 


Retail  stores,  total'. 


!(^,'666)! 


Lvmber,  building  materials,  hardvrare, 

farm  equipnent  dealers 

Hardware  stores , , . 

Other , 


2  3 


General  merchandise  group  stores 
Department  stores 

Limited  price  variety  stores.... 
Other  general  merchandise  stores 


Food  stores. 


36 
6,899 


15 
4.428 


9 
1,448 


12 
1,023 


Nvmber  of 

establiab- 

ments 


36 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 


591 

59  ex, 

592 

594 

595 

597 

5992 

5996 


591 


Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  oustan 

tailors 

Wcmen's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Fumitvire,  heme  fvimlshlngs,  equipment 

stores 

Fumitvire  stores 

Other  hone  fvimlshlngs  stores 

Hovisehold  appliance,  radio,  TV,  mvisic 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Dnig  stores,  proprietary  stoics 

Other  retail  stores' 

Liqvior  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores,.,.. 

Jev/elry  stores 

Florists 

Canera,  photographic  svipply  stores. 


Standard  Notes:   (D)  Withheld  to  avoid  dlsclosvire.    (NA)  Not  available.    ...  Represents  zero. 

^roup  totals  for  SIC  53  and  56  may  inclvide  "nonemployer"  establishments  v*hich  could  not  be  classified  by  detailed  kinds  of  bvislnesa. 

'Excludes  nonstore  retailers  (i,e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

*Inoludes  data  for  those  kinds  of  bvisiness  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  y.—HETAIL  STQEffiS:     1958~MAJClR  RETAIL  CENTERS  IN  THE  WASHINGTON  STANDAKD  METROPOLITAN  STATISTICAL  ABEA— Continued 


MRC  No,  5, — Includes  the  planned  center  Imown  as   "ParMngton"  and  the  stores  on  Wilson  Blvd.  from  Glebe  Rd.  to  North  Randolph  and 
along  Glebe  Rd.  from  Henderson  Rd,  to  Wilson  Blvd.    (Arlington  County,   Va.) 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Nunber  of 
establish- 
ments 


54,58,591 


53  part, 3 
56,  57 


52,  55, 
59  ex.  591 


Retail  stores,  total:  ■' 

Hunber 

Sales ($1,000). 

Convenience  goods  stores: 

Nuaber 

Sales ($1,000). 

Shopping  goods  stores:^ 

Nuaber 

Sales. ($1, 000) . 

All  other  stores: 

Number 

Sales ($1,000) . 


38 
27,618 


4-, 044 


22 

21,346 


2,228 


Nonber  of 
establish- 
ments 


Retail  stores,  total-'. 


52 

5251 

52  ex.  5251 

53  part' 
531 

533 
539 

54 


Lumber,  building  materials,  hardware, 

faim  equlpnent  dealers 

Hardware  stores 

Other 


2  3 


Oeneral  merchandise  group  stores 
Department  stores 

Limited  price  variety  stores.... 
Other  general  merchandise  stores 


38 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 


Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,  specialty  stores,. 

Ready-to-wear  stores' 

Fcmlly  clothing  stores  ', 

Shoe  stores 

Other  apparel  stores 


Pumltvire,  heme  furnishings,  equipment 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drlnlclng  places. 

Eating  places 

Drinking  places 


Food  stores. 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


Drug  stores,  proprietary  stores. 


591 


Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores. . , , 

Florists , 

Camera,  photographic  supply  stores. 


1 

2 

10 

1 
4 
4 

"I 

1 


MRC  No.  6. — Includes  the  planned  centers  known  as  "Seven  Comers"  and  "Wlllston"  extending  along  the  6500-6700  blocks  of  Arlington 
Blvd.,  6400-6700  blocks  of  Wilson  Blvd.,  100  block  of  Leesburg  Turnpike,  the  1100  blocks  of  Millwood  Ave.,  and  East  Broad  St.,  and  the 
6300  block  of  Wlllston  Dr.  (Fairfax  County  and  Falls  Church,  Va.) 


SIC 
oode 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 


53  part,- 
56,  57 


52,  55, 

59  ex,  591 


Retail  stores,  total: ' 

Nimber 

Sales (fe,000). 

Convenience  goods  stores: 

Ntmber 

Sales ($1,000). 

Shopping  goods  stores:^ 

Nvmber 

Sales ($1,000). 


All  other  stores: 

Number 

Sales 


!{H,*666)! 


67 
34,647 

14 
7,742 


32 
21.502 


21 
5,403 


Nimber  of 
establish- 
ments 


Retail  stores,  total 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Limber,  building  materials,  hardware, 

farm  equipment  dealers .,., 

Hardware  stores .,......,....., 

Other .' 


2  3 


General  merohandlse  group  stores 
Department  stores 

Limited  price  variety  stores.... 
Other  general  merchandise  stores 


67 


Food  stores. 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  furnishings,  equlpnent 

stores 

Fumitiire  stores 

Other  home  furnishings  stores , 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


591 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


19 
4 


1  .1 
1  i 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^Group  totals  for  SIC  53  and  56  may  Include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

'includes  data  for  tlK>ae  yr\nriR  of  business  in  SIC  59  (ex.   591)  not  covered  in  any  of  the  lines  below. 


of  business. 
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Table  7.— RETAIL  STORES:  1958— MAJOR  RETAIL  CENTERS  IN  THE  WASHINGTON  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 


MRC  No.  7.— Includes  stores  in  the  area  bounded  by  Fenton  St.,  Coles\d.lle  Rd.,  Spring,  Cedar,  Pershing  Dr.,  Fenton,  Gist  Ct., 
Philadelphia  Ave.,  Burlington  Ave.,  B  ."i  0  RR. ,  Jessup,  Blair  Park,  Georgia  Ave.,  Eastern  Ave.,  Nevrell,  Blair  Mill  Rd.,  B  &  0  RR., 
Colesville  Rd.,  2d  Ave.,  Fidler  La.,  Georgia  Ave.,  and  Cameron  (Silver  Spring',  Md.) 


Nvmber  of 
establish- 
ments 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


54,58,591 


53  part,' 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part' 
531 

533 
539 


Retail  stores,  tot&l: ' 

Nunber 

Sales ($1,000). 

Convenience  goods  stores: 

Nunber 

Sales ($1,000). 

Sbopplng  goods  stores:' 

Nunber 

Sales ($1,000) . 

All  other  stores: 

Nvmber .*. 

Sales ....($1,000). 


Retail  stores,  total'. 


Lunber,  building  materials,  hardware, 

fann  equipnent  dealers 

Hardware  stores 

Other 


Qenenal  merchandise  group  stores 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


17-; 
64.378 


45 
11,974 


56 
30,981 


73 
21,423 


Nunber  of 
establish- 
ments 


174 


55  ex,  554 

554 

56 

561.   567 


562-3, 568 
562 
565 
566 
564,   569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores'. 

Femily  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  furnishings,  eq^ilpnent 

stores 

Furniture  stores 

Other  home  fui-nlshings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drtnldiig  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


16 

11 

35 

5 
16 

11 

1 

12 

1 


14 
3 
3 


26 

24 

2 


38 
2 
1 
5 
3 
4 
2 


MRC  No.  S. — Includes  stores  in  the  area  bounded  by  Chesapeake  St.  NW.,  Belt  Rd.  NW. ,  Sheridan  St.  NW.,  Albemarle  St.  NW. 

Yuma  St.  NW.,  and  42d  St.  NW.  (Washington,  D.C.) 


40th  St.NW., 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 


53  part,- 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part' 
531 

533 
539 


Retail  stores,  total: ' 

Nunber 

Sales ($1,000). 

Convenience  goods  stores: 

Kunber 

Sales ($1,  000) . 

Shopping  goods  stores:' 

Nunber 

Sales ($1,000). 


All  other  stores: 

Nunber 

Sales 


!(^,'666)! 


Retail  stores,  total 


Lunber,  building  materials,  hardware, 

f am  equipnent  dealers 

Hardware  stores , 

Other 


2    3 


General  merchandise  group  stores 

Department  stores 

Limited  price  variety  stores .... 
Other  general  merchandise  stores 


Food  stores. 


25 

18,005 


10 
1.393 


7 
(D) 


(D) 


Kunber  of 
establish- 
ments 


55  ex.   554 

554 

56 

561,   567 

562-3,568 
562 
565 
566 
564,    569 

57 

5712 

5713-15,19 
572,   5732 


58 

5812 

5813 

591 

59  ex.   591 

592 

594 

595 

597 

5992 

5996 


Autcmotlve  dealers. 


Gasoline  service  stations. 


Apparel,   accessory  stores 

Men's,  boys'  apparel  stores,   custan 

tailors 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,  equlpnent 

stores 

Furniture  stores 

Other  home  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Canera,  photographic  supply  stores. 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (MA)  Not  available.    ...  Represents  zero, 

^roup  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds  of  business. 

'Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments, 

^Includes  data  for  those  v-inrf"  of  business  in  SIC  59  (ex,  591)  not  covered  in  any  of  the  -lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  7. —RETAIL  STORES:     1958~MAJCIR  RETAIL  CENTERS  IN  THE  WASHINGTON  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 


"^M"°;v,^,;'"i^f  ?i"^^^  ^''!  planned  center  known  as     "Virginia  Square"     and  the  stores  on  North  Fairfax  Dr.  from  Nelson  to  Wilson  Blvd 
TiZTlZTT^lZilTco^l^  T:T  "°"°'  '°  W^^-  Blvd.,     and  on  North  mnroe     and  North  Kirkwood  Rd.   Trof^ShLVon  B^vd^'^ii 


SIC 
ood* 


Kind  of  InisliieaB 


Total 

SIC 
code 

55  ex.  554 

22 

13,430 

554 

56 

A 

561,  567 

(D) 

562-3,568 

562 

7 

565 

(D) 

566 

564,  569 

11 

57 

1,072 

5712 

Nvmber  of 

5713-15,19 

establish- 

572, 5732 

ments 

22 

58 

5812 

5813 

1 

1 

591 

... 

59  ex.  591 

2 

592 

1 

594 

1 

595 

597 

5992 

2 

5996 

Kind  of  business 


Himber  of 
establish- 
ments 


54,58,591 


53  part,  3 
56,  57 


52,  55, 

59  ex.  591 


Retail  stores,  total: ' 

Kimber 

Sales ($1,000). 

Convenience  goods  stores: 

Kimber 

Sales ($1,000). 

Shopping  goods  stores:^ 

Nvmber 

Sales (n,000). 

All  otber  stores: 

thjnber, 

Sales ($1,000). 


Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  <iustcm 

tailors 

Wanen's  clothing,  specialty  stores.. 

Ready-to-vear  stores' 

Femily  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Pumlture,  heme  furnishings,  equiiment 

stores 

Furniture  stores 

Other  heme  fui-nishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Retail  stores,  total^ 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Lunber,  building  materials,  hardware, 

faun  equliment  dealers 

Hardware  stores 

Other 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Qenenal  merchandise  groap  stores 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


Other  retail  stores' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


MRC  No.  10, — Includes  the  planned  center  known  as  "Eastover  Shopping  Center"  and  the  stores  in  the  area  bounded  by  Oxon  Run  Dr., 
Indian  Head  Hwy.,  Audrey  La.,  Bell  La.,  and  stores  along  both  sides  of  South  Capitol  St. and  Indian  Head  Hwy.  from  4633  South  Capitol 
St.  to  Audrey  La.-Talbert  Dr.   (Washington  P.O.  and  Prince  Georges  County,  Md.) 


SIC 
code 


Kind  of  b\]siness 


Total 


SIC 
code 


Kind  of  business 


Nunber  of 
establish- 
ments 


54,58,591 


53  part,- 
56,  57 


52,  55, 

59  ex.  591 


Retail  stores,  total: ^ 

Nmher 

Sales ($1,000). 

Convenience  goods  stores: 

Kimber 

Sales ($1,000). 

Shopping  goods  stores:^ 

Nxmber 

Sales ($1,000). 


All  other  stores: 

Nvmber 

Sales 


!(H,'666); 


40 
16,699 


14 
9.799 


16 
4,690 


10 
2,210 


Nvmber  of 
establish- 
ments 


Retail  stores,  total 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Limber,  building  materials,  hardware, 

farm  equiinent  dealers 

Hardware  stores , 

Other .' 


Oeneral  merchandise  group  stores 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


40 


Food  stores. 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custon 

tailors 

Wdnen's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,  equiiment 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  mvisic 
stores 


2 

3 

11 

2 
4 
2 

"i 
1 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


591 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


Standard  Notes:   (D)  Withheld  to  avoid  diaclosvire.    (NA)  Not  available.    ...  Represents  zero. 

^Qroup  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds 

'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Llinited  to  "employer"  establishments. 

*Inolvides  data  for  those  y-inAn   of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


of  business. 
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Table  7.~RETAIL  STORES:  1958— MAJOR  RETAIL  CENTERS  IN  THE  WASHINGTON  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 


MRC  No.  11. — Includes  the  planned  center  Icnovm  as  "Langley  Park"  and  the  stores  in  the  area  bounded  by  Lebanon,  New  Hampshire  Ave., 
Edwards  Place,  University  Blvd.  East,  New  Hampshire  Ave.,  Kirkljim  Ave.,  Hammond  Ave.,  Ann  Ave.,  University  Blvd.  East  (Prince 
Georges  County,  Hd.) 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Nvmber  of 
establish- 
ments 


54,58,591 


53  part,' 
56,  57 


I   52.  55, 
'   59  ex.  591 


52 

5251 

52  ex.  5251 

53  part' 
531 

533 
539 


Retail  stores,  totel: ' 

NxiBber 

Soles ....($1,000) 

Convenience  goods  stores: 

Kimber 

Sales ($1,000) 

Shopping  goods  stores:' 

Nunber 

Sales ($1, 000) 

All  otber  stores: 

Nvmber 

Sales ($1, 000) 

Retail  stores,  total' 

Lunber,  building  materials,  hardware, 

farm  equipment  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores^  ''.... 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


51 
26,306 


16 
13.188 


21 
10,917 


14 
2,201 


55  ex.  554 
554 


56 
561. 


567 


N\inber  of 
establish- 
ments 


51 


562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 
5813 

591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Automotive  dealers 

Gasoline  service  stations , 

Apparel,  accessory  stores^ , 

Men's,  boys'  apparel  stores,  custcm 

tailors 

Women's  clothing,  specialty  stores..., 

Ready-to-wear  stores' , 

Fcmily  clothing  stores' , 

Shoe  stores , 

Other  apparel  stores 

Furniture,  hone  furnishings,  equipment 

stores , 

Furniture  stores , 

Other  home  fuimishings  stores 

Ho\iaehold  appliance,  radio,  TV,  music 
stores 

Eating,  drlnUng  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  s\q>ply  stores... 


1 
2 

10 

3 
2 

1 

"3 
2 


MRC  No.  12, — Includes  the  planned  center  known  as  "Chevy  Chase"  and  the  stores  on  Western  Ave.  from  Harrison  St.  to  Livingston  St.,  and 
along  Wisconsin  Ave.  from  Jennifer  St,  to  High  St,  (Washington,  D.C,  and  Montgomery  County,  Md.) 


SIC 
code 

Kind  of  business 

Total 

SIC 
code 

Kind  of  business 

Hunber  of 
establish- 
ments 

Retail  stores,  total:' 

UuBber 

32 
26,555 

9 
7,852 

10 
(D) 

13 
(D) 

55  ex,  554 

554 

56 

561,  567 

562-3,  568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 

Autonotlve  dealers , 

2 

Gasoline  service  stations , 

Sales 

..ftL.OOOK.. 

2 

54,  58, 591 

Convenience  goods  stores: 

Nvmber 

5 

Men's,  boys'  apparel  stores,  custcm 
tailors 

Sales 

..f $1.0001... 

1 

53  part,' 

Shopping  goods  stores:' 

Munber 

Vfamen ' s  clothing,  specialty  stores 

Ready-to-wear  stores' 

3 
2 

56,  57 

Family  <•! "thing  ot^rnH' , , , 

Sales 

..($1,000)... 

Shoe  stores ,.,.,.,....,...,... 

1 

All  other  stores: 

Nunber ,,,.,,...,.,. 

52,  55, 

59  ex.  591 

Furniture,  heme  furnishings,  equipment 
stores ,,.,,,,., 

Sales 

Retail  stores,  total'. 

Lunber,  building  materials, 
fnrra  equiimpnt  dealerp 

..(^,000)... 

3 

1 

Nunber  of 
establish- 
ments 

Other  Tvme  f>imi  things  stores 

Household  appliance,  radio,  TV,  music 
stores 

2 

Vj>t.1tig^  /^r1"V1n£  plHi^fH             ,,,,... 

32 

1 

1 

2 

1 

"i 

4 

3 

hardware. 

yjit Itig  pT  BCPH  ^          .  ....... 

3 

52 

I>rIn>^"e  plsf^ps    ^  .,..,,,.. 

Drug  stores ,  proprietary  stores 

5251 

Hardware  stores 

2 

52  ex.  5251 

Other 

Other  retsdl  stores' 

General  merchandise  group  stores   

8 

53  part' 
531 

Liquor  stores  .,..........••.•..••••••, 

2 

Book,  stationery  stores 

1 

533 

Limited  price  variety  stoi 
Other  general  merchandise 

Food  stores 

■es 

Sporting  goods,  bleVole  stores......... 

539 

stores 

Jewelry  stores ,,,,,. ..,.,., ............ 

1 

Florists 

1 

54 

Canera,  photographic  supply  stores 

1 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^roup  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds  of 

'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53, 

'Limited  to  "employer"  establishments. 

'includes  data  for  those  V1rirl.<]  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


business. 


APPENDIX 

Procedures  and  Definitions 


CENSUS  DISCLOSURE  RULES 

In  accordance  with  Census  law,  any  data  which 
would  disclose  the  operations  of  an  individual 
establishment  or  business  organization  are  not 
published.  The  number  of  establishments  in  a 
kind  of  business  is  not  considered  a  disclosure 
by  these  rules,  so  that  this  item  is  shown  in 
instances  where  other  items  of  information  for 
the  same  kind  of  business  or  locality  are  sup- 
pressed. 

KINDS  OF  BUSINESS  COVERED 

This  report  covers  all  establishments  (except 
nonstore  retailers)  included  in  Retail  Trade,  de- 
fined in  accordance  with  the  principles  of  the 
Standard  Industrial  Classification  Manual  (1957  edi- 
tion) issued  under  the  auspices  of  the  Bureau 
of  the  Budget,  Executive  Office  of  the  Presi- 
dent. This  report  includes,  in  addition  to  re- 
tail trade  establishments,  hotels  and  motion  pic- 
ture theaters,  parts  of  major  groups  70  and  78 
of  the  SIC  Manual. 

Retail  Trade,  as  defined  in  the  SIC  Manual, 
and  as  covered  in  the  1958  Census  of  Business, 
includes  establishments  primarily  engaged  in  sell- 
ing merchandise  directly  to  personal,  household, 
and  farm  users.  Excluded  from  Retail  Trade 
are  places  of  business  operated  by  membership 
clubs  and  open  only  to  their  own  members  or 
personnel,  such  as  restaurants  and  bars  operated 
by  country  clubs,  school  cafeterias,  cafeterias 
operated  by  industrial  plants  for  their  employ- 
ees, establishments  operated  by  agencies  of  the 
Federal  Government  on  military  posts,  hospitals, 
etc. 

Data  for  nonstore  retailers— mail  order  houses, 
direct  selling  (house-to-house)  organizations,  and 
merchandise  vending  machine  operators— have  been 
excluded  from  the  tabulations  in  this  report,  but 
are  contained  in  other  publications  of  the  1958  Cen- 
sus of  Business,  such  as  the  Area  Report  Series. 

METHOD  OF  ENUMERATION 

For  purposes  of  coverage  in  the  1958  Census 
of  Business,  retail  establishments  were  divided 
into  two  categories— those  with  some  paid  employ- 
ment during  1958,  i.e.,  the  "employer"  universe, 
and  those  with  no  paid  employment  during  1958, 
i.e.,  the  "nonemployer"  universe.  The  method 
of  obtaining  census  information  for  these  two 
groups  is  described  below. 


Enumeration  of  "Employers."— Information  for 
establishments  in  this  part  of  the  retail  trade 
field  was  obtained  by  means  of  a  mail  canvass. 
Report  forms  were  mailed  to  all  business  firms 
included  in  the  active  records  of  the  Internal 
Revenue  Service  as  subject  to  payment  of  Fed- 
eral Insurance  Contributions  Act  (FICA)  taxes 
(i.e.,  employers  of  one  or  more  persons)  and 
which  were  classified  in  the  records  of  the  Bu- 
reau of  Old- Age  and  Survivors  Insurance  (BOASI) 
as  wholly  or  partially  engaged  in  retail,  whole- 
sale, manufacturing,  and  mineral  industries.  Also 
included  were  those  classified  in  major  groups 
70  (except  702  and  704),  72,  73,  75,  76,  78,  and 
79  of  the  service  industries  portion  of  the  SIC 
Manual,  and  in  public  warehousing,  SIC  major 
group  42,  except  421.  In  addition,  report  forms 
were  mailed  to  all  establishments  which  BOASI 
had  not  classified  by  kind  of  business  prior  to 
mailing  of  census  report  forms.  Each  estab- 
lishment was  mailed  a  report  form  appropriate 
to  its  BOASI  classification  (for  those  cases  for 
which  BOASI  classification  had  not  yet  been  es- 
tablished, a  general  purpose  form  was  used),  but 
its  census  classification  was  determined  by  re- 
plies   to  questions  on  the  census   report  form. 

Enumeration  of  "Nonemployers."— This  group 
was  defined  to  include  retail  businesses  other  than 
those  represented  in  the  active  FICA  records  of 
the  Internal  Revenue  Service.  Information  for 
this  group  of  establishments  was  derived  from 
the  1958  Federal  income  tax  returns.  Information 
was  compiled  from  only  one-half  of  these  cases 
and  census  results  for  this  group  were  estab- 
lished by  multiplying  such  findings  by  two.  The 
"nonemployer"  segment  of  retail  trade,  although 
made  up  of  a  large  number  of  establishments, 
accounted  for  less  than  10  percent  of  the  total 
retail  trade  volume. 

Included  in  this  segment  were  only  those  non- 
employer  establishments  which  reported  a  sales 
volume  of  $2,500  or  more  during  1958.  Non- 
employer  establishments  reporting  a  sales  vol- 
ume of  less  than  $2,500  were  not  included  in 
these  tabulations,  regardless  of  the  period  of 
time  they  were  operated  during  the  year. 

COMPARISON  OF  THE  1954  AND 
1958  CENSUSES 

In  all  major  respects,  the  1954  and  1958  Cen- 
suses were  conducted  under  similar  conditions 
and  procedures.     Strict  comparability  in  the  data 
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for  the  two  censuses  is  limited  by  the  following 
fectors: 

1.  The  physical  area  of  a  number  of  urban 
places  in  the  1958  Census  is  not  the  same  as  it 
was  in  1954  because  of  annexations  and  other 
boundary  changes  which  have  occurred  since  the 
1954  Census.  This  factor  should  be  taken  into 
consideration  in  evaluating  changes  in  census 
findings  from  1954,  as  in  each  census  the  sta- 
tistics for  urban  places  are  in  accordance  with 
the  boundaries  for  those  places  in  the  census 
year. 

2.  Whereas  in  the  1954  Census,  "leased 
departments"  (businesses  operated  as  departments 
of  a  retail  business,  under  different  ownership) 
were  counted  as  separate  establishments  and 
separately  classified  by  kind  of  business,  in  the 
1958  Census  they  have  been  combined  with  the 
retail  business  in  which  located.  As  a  result, 
it  is  anticipated  that  die  count  of  establishments 
will  be  approximately  25,000  less  in  the  1958 
Census  than  would  have  been  the  case  if  the 
1954  Census  procedure  had  been  followed.  In 
addition,  there  will  be  some  redistribution  in 
the  data  among  the  various  kinds  of  business 
categories  (e.g.,  the  figures  for  a  leased  shoe 
department  located  in  a  department  store  which 
were  tabulated  in  the  "shoe  store'  kind  of  busi- 
ness in  1954  are  included  with  "department 
store"  figures  in  the  1958  Census).  Leased 
departments  in  the  1954  Census  reported  sales 
of  approximately  one  billion  dollars. 

3.  Revisions  made  in  the  1957  edition  of  the 
SIC  Manual  have  necessitated  the  following  changes 
in  establishment  classifications  used  in  the  1954 
Census: 

a.  Musical  instrument  stores  and  music 
and  record  shops  have  been  shifted  to  the  kind- 
of- business  group  "Furniture,  Home  Furnish- 
ings, Equipment  Stores'  from  the  group  "  Other 
Retail  Stores." 

b.  Antique  stores  have  been  shifted  to 
the  group  "Other  Retail  Stores"  from  the  group 
"Furniture,  Home  Furnishings,  Equipment 
Stores." 

4.  Both  the  1954  and  1958  Censuses  ex- 
cluded those  businesses  with  no  paid  employment 
which  had  sales  volume  of  less  than  $2,500  in 
the  census  year.  To  the  extent  that  price  in- 
creases since  1954  resulted  in  increases  in  the 
dollar  volume  of  sales,  the  1958  Census  includes 
stores  with  a  lesser  physical  volume  of  business 
than  were  included  in  the  1954  Census.  While 
the  exact  magnitude  of  this  phenomenon  is  un- 
known, the  effect  on  total  volume  of  retail  sales 
undoubtedly  is  only  a  fraction  of  one  percent 
and  probably  has  little  effect  on  the  number  of 
stores  included  in  the  census. 


Both  the  1954  and  1958  Censuses  include  data 
for  some  "nonemployer"  establishments  in  the 
group  totals  but  not  in  the  detailed  kinds-of- 
business  totals  due  to  limitation  of  classification 
information  on  the  Federal  tax  returns.  In  the 
1954  data,  all  major  groups  (i.e.,  SIC  2  digit) 
included  some  such  establishments.  In  1958 
only  two  major  groups— SIC  53,  General  Mer- 
chandise Group,  and  SIC  56,  Apparel,  Accessory 
Stores— included  such  establishments.  In  neither 
census  was  it  found  feasible  to  classify  any 
"nonemployer"  establishments  as  "Ready-to-wear 
stores  (SIC  562)'  or  "Family  clothing  stores 
(SIC  565)"  and,  in  the  1954  Census,  it  sinularly 
was  not  found  feasible  to  change  any  "nonemploy- 
er" establishment  as  "Men's,  boys' apparel  stores, 
custom  tailors  (SIC  561,  567)";  "Furniture  stores 
(SIC  5712)";  or  "Other  home  furnishings  stores 
(SIC  5713-15,  5719)."  Such  stores  were  classi- 
fied only  at  the  major  group  level. 

EXPLANATION  OF  TERMS 

Establishments .  —Census  of  Business  figures 
represent  a  summary  of  reports  for  individual  "es- 
tablishments" rather  than  "companies."  A  sep- 
arate report  was  obtained  for  each  location  where 
business  was  conducted,  including  each  location 
of  multiunlt  organizations.  Each  report  was 
tabulatedin  accordance  with  the  physical  location 
at  which  the  business  was  conducted. 

Where  two  or  more  activities  were  carried  on 
at  a  single  location  under  a  single  ownership, 
all  activities  generally  were  grouped  together  as 
a  single  establishment,  and  the  entire  establish- 
ment was  classified  on  the  basis  of  its  major 
activity,  with  all  data  for  it  included  in  that  clas- 
sification. However,  in  cases  where  distinct 
and  separate  economic  activities,  for  which  dif- 
ferent industry  classification  codes  were  appro- 
priate, were  conducted  under  the  same  ownership 
at  a  single  location,  and  where  conditions  pre- 
scribed by  the  SIC  Manual  for  recognizing  the 
existence  of  more  than  one  establishment  were 
met,  separate  establishment  reports  for  each  of 
the  different  activities  were  reported  in  the  cen- 
suses. 

In  the  case  of  leased  departments,  i.e.,  where 
separately  owned  businesses  are  operated  as  de- 
partments of  a  retail  business  under  another 
ownership  (e.g.,  a  separately  owned  shoe  depart- 
ment store)  only  a  single  establishment,  combin- 
ing leased  departments  with  the  retail  establish- 
ment in  which  they  are  located,  is  recognized 
for  1958  Census  purposes. 

The  "number  of  establishments"  shown  in  this 
report  is  the  number  in  business  at  the  end  of 
the  census  year. 

Sales.— Sales  include  the  total  of  merchandise 
sold,   and  receipts  from  repairs  and  from  other 
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services  to  customers,  whether  or  not  payment 
was  received  in  1958.  Sales  are  normally  re- 
corded net  of  deductions  for  refunds  and  allow- 
ances for  merchandise  returned  by  customers. 
Total  sales  exclude  amounts  other  than  those  re- 
ceived from  customers,  such  as  income  from  in- 
vestments, rental  of  real  estate,  etc.  They  in- 
clude the  amount  of  local  and  State  sales  taxes 
and  Federal  excise  taxes  which  are  collected 
by  the  store  directly  from  customers  and  paid 
directly  by  the  store  to  a  local.  State,  or  Fed- 
eral taxing  agency.  Gasoline,  liquor,  tobacco, 
and  other  excise  taxes  which  are  paid  by  the  manu- 
facturer or  wholesaler  and  passed  along  to  the 
retailer  also  are  included. 

The  sales  figures,  therefore,  represent  total 
sales  and  receipts  of  all  establishments  primari- 
ly engaged  in  retail  trade.  They  do  not  include 
retail  sales  made  by  manufacturers,  wholesalers, 
service  establishments,  andother  businesses  whose 
primary  activity  is  other  than  retail  trade.  They 
do,  however,  include  receipts  other  than  from  the 
sale  of  merchandise  at  retail  (e.g.,  service  re- 
ceipts, sales  to  industrial  users,  sales  to  other 
retailers,  etc.)  by  establishments  primarily  en- 
gaged in  retail  trade.  Although  the  count  of  es- 
tablishments as  tabulated  in  this  report  repre- 
sents the  number  in  business  at  the  end  of  the 
year,  the  sales  figures  Include  sales  of  all  es- 
tablishments in  business  at  any  time  during  the 
year. 

Payroll,  entire  year. -Payroll  includes  salaries, 
wages,  commissions,  bonuses,  vacation  allowances, 
and  the  value  of  payments  in  kind  (such  as  free 
meals,  lodgings,  etc.)  paid  during  the  year  to 
all  employees.  Gratuities  received  by  employees 
from  patrons  are  not  included.  For  corporations, 
it  includes  amounts  paid  to  officers  and  execu- 
tives; it  does  not  include  compensation  of  pro- 
prietors or  of  partners  of  unincorporated  busi- 
nesses. Payroll  is  reported  before  deductions 
for  Social  Security,  income  tax,  insurance  dues, 
etc. 

Payroll— workweek  ended  nearest  November 
15.— This  item  consists  of  payroll,  as  defined  above, 
which  was  paid  to  persons  on  the  payroll  in  the 
pay  period  ended  nearest  November  15,  1958. 
Establishments  whose  payroll  period  was  other 
than  a  week  were  requested  to  adjust  the  fig- 
ures to  a  weekly  basis. 

Paid  employees— workweek  ended  nearest  No- 
vember 15.— Paid  employees  consist  of  the  num- 
ber  of  employees,  including  salaried  officers  and 
executives  of  corporations,  who  were  on  the  pay- 
roll for  the  workweek  ended  nearest  November 
15,  but  not  proprietors  or  partners  of  unincorpo- 
rated businesses. 


"Full  workweek*  employees.— "Full  workweek" 
employees  includes  employees,  whether  regular  or 
seasonal,  who,  for  the  specified  pay  period,  were 
paid  for  working  at  least  the  number  of  hours 
typically  worked  in  a  week  by  employees  of  the 
reporting  establishment.  All  other  employees 
paid  during  that  workweek  were  reported  as  part- 
workweek  employees. 

k:nd-of-business  classifications 

Establishments  covered  by  the  1958  Census  were 
assigned  a  kind-of-business  classification  in  ac- 
cordance with  the  provisions  of  the  1957  edition 
of  the  SIC  Manual.  It  should  be  noted  that  kind- 
of-business  classifications  are  not  interchange- 
able with  commodity  classifications.  Most  busi- 
nesses sell  a  number  of  kinds  of  conunodities. 
The  kind-of-business  code  assigned  generally 
reflects  either  the  Individual  commodity  or  com- 
modity group  which  is  the  primary  source  of  the 
establishment's  receipts  or  some  mixture  of  differ- 
ent conunodities  which  characterize  the  estab- 
lishment's business.  Thus,  the  classification  of 
establishments  by  kind  of  business  generally  does 
not  make  it  possible  to  determine  either  the  num- 
ber of  establishments  handling  a  particular  com- 
modity or  the  sales  of  that  commodity.  For 
example,  the  "food  group"  classification  accludes 
stores  selling  some  food  if  the  sele  of  food  is 
not  the  primary  source  of  receipts;  moreover, 
even  though  stores  are  classified  as  "food  stores" 
some  of  their  receipts  may  be  derived  from  the  sale 
of  nonfood  products. 

As  noted  in  the  section  on  "Method  of  Enu- 
meration," the  1958  Census  findings  are  based 
on  reports  from  two  different  sources.  "Em- 
ployer" establishments  were  canvassed  by  mail 
and  were  required  to  complete  report  forms 
especially  designed  for  this  census.  "Nonem- 
ployer"  establishments,  however,  were  included 
in  the  census  on  the  basis  of  information  sup- 
plied on  the  1958  Federal  income  tax  report. 
Because  of  the  nature  of  the  information  avail- 
able on  the  tax  form,  the  kind-of-business  classi- 
fications based  on  that  form  represent  primarily 
"self -designation."  In  some  cases  this  informa- 
tion was  adequate  for  classification  at  the  kind- 
of-business  group  level  but  not  for  detailed  kinds 
of  business.  (See  "Comparisons  of  the  1954 
and  1958  Censuses,"  above.) 

The  classifications  based  on  the  census  forms, 
on  the  other  hand,  reflect  the  information  on  the 
commodity  "composition"  of  the  establishment  as 
revealed  by  the  census  classification  inquiries. 
The  effect  of  the  two  different  sources  on  uni- 
formity of  classification,  as  reflected  in  the 
measurement  of  dollar  volume  of  sales  is  minor. 
In  total,  the  "nonemployer"  establishments  ac- 
count for  less   than   10  percent  of  retail  sales 
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and,  in  most  cases,  it  is  likely  that  the  "self- 
designated"  classification  would  be  consistent  with 
that  derived  from  more  comprdiensive  information. 

The  data  in  this  report  for  two  major  SIC 
groups,  55  and  59,  have  been  subdivided,  making 
it  necessary  to  arrive  at  SIC  major  group  totals 
by  addition  (see  description  below  for  these  major 
groups).  In  addition,  data  for  that  part  of  SIC 
group  53  which  relates  to  nonstore  retailers 
are  not  included  in  this  report. 

Lumber,  Building  Materials,  Hardware,  Farm 
Equipment  Dealers  (SIC  Major  Group  52) 

Establishments  primarily  selling  lumber,  build- 
ing materials,  the  basic  lines  of  hardware,  paint, 
wallpaper,  glass,  electrical  supplies,  roofing  ma- 
terials, and  other  supplies  and  equipment  forborne 
construction.  Establishments  primarily  selling 
farm  equipment  are  also  included.  Establishments 
in  this  group  sell  to  contractors  as  well  as  to 
the  general  public. 

Hardware  stores  (SIC  5251).—  Establishments 
primarily  selling  a  number  of  basic  hardware 
lines,  such  as  tools,  builders'  hardware,  paint 
and  glass,  housewares  and  household  appliances, 
cutlery,  and  roofing  materials.  These  establish- 
ments may  also  sell  farm  implements. 

General  Merchandise  Group  (SIC  Major  Group  53, 
Except  For  "Nonstore  Retailers") 

This  group  includes  all  establishments  within 
SIC  major  group  53— "General  Merchandise"  ex- 
cept for  "nonstore"  establishments. 

The  data  for  establishments  in  this  group  in 
the  1958  Census  of  Business  as  compared  with 
the  1954  Census  of  Business  are  affected  by  the 
treatment  in  1958,  of  leased  departments  as  parts 
of  the  establishment  within  which  they  operate 
rather  than  as  separate  establishments.  The 
data  for  department  stores  are  most  affected 
by  this  change. 

Department  stores  (SIC  531).— Establishments 
normally  employing  25  or  more  people  and  en- 
gaged in  selling  some  items  in  each  of  the  fol- 
lowing lines  of  merchandise: 

1.  Furniture,  home  furnishings,  appliances, 
radio  and  TV  sets 

2.  A  general  line  of  apparel  for  the  family 

3.  Household  Unen  and  dry  goods 

An  establishment  with  total  sales  of  less  than 
$5,000,000,  in  which  sales  of  any  one  of  these 
groupings  is  greater  than  80%  of  total  sales, 
is  not  classified  as  a  department  store. 

An  establishment  with  total  sales  of  $5,000,000 
or  more  is  classified  as  a  department  store 
even    if    sales    of  one  of  the  groups  described 


above  is  more  than  80%  of  total  sales,  provided 
that  the  combined  sales  of  the  other  two  groups 
is  $500,000  or  more.  Relatively  few  stores 
are  included  in  this  classification  as  a  result 
of  this  special  rule  and  most  of  those  which  are 
would  otherwise  have  been  classified  in  the  ap- 
parel group  (SIC  major  group  56). 

Limited  price  variety  stores  (SIC  533).— Es- 
tabllshments  primarily  selling  a  variety  of  mer- 
chandise in  the  low  and  popular  price  ranges, 
such  as  stationery,  gift  items,  women's  acces- 
sories, toilet  articles,  light  hardware,  toys,  house- 
wares, confectionery.  These  establishments  fre- 
quently are  known  as  "5  and  10  cent"  stores 
and  "5  centd  to  a  dollar"  stores,  although  mer- 
chandise is  usually  sold  outside  these  price  ranges. 

Classification  of  aU  stores  in  this  category 
is  primarily  based  on  self-designation  by  the  store 
operators.  The  self -designation  was  supplemented 
by  the  addition  to  the  1958  Census  report  form 
of  a  question  on  food  sales,  the  answers  to  which 
resulted  in  removing  from  this  category  a  sig- 
nificant number  of  smaller  establishments  included 
under  this  heading  in  the  1954  tabulations. 

Food  Stores  (SIC  Major  Group  54) 

Establishments  primarily  selling  food  for  home 
preparation  and  consumption.  Establishments  pri- 
marily selling  prepared  food  and  drinks  for  con- 
sumption on  their  own  premises  are  classified 
as  "Eating  and  Drinking  Places"  (SIC  major 
group  58),  and  stores  primarily  engaged  in  selling 
packaged  beers  and  liquors  are  classified  sepa- 
rately as  "liquor  stores." 

Automotive  Dealers  (SIC  Major  Group  55, 
Except  554) 

NOTE:  This  group  does  not  include  estab- 
lishments primarily  engaged  in  selling  trucks 
and  motorized  industrial  equipment.  Such  es- 
tablishments are  included  in  the  Wholesale  Trade 
portion  of  the  Census  of  Business. 

Passenger  car  dealers,  franchised  and  non- 
franchised  (SIC  551.  552).— Establishments  pri- 
marily selling  new  automobiles,  or  new  and  used 
automobiles  and  trucks.  These  establishments 
frequently  operate  repair  shops  and  used  car 
lots  and  may  carry  stocks  of  replacement  parts, 
tires,  batteries,  and  automotive  accessories.  Used 
car  lots  and  repair  shops  operated  by  franchised 
dealers  are  not  recognized  as  separate  estab- 
lishments. Data  for  such  operations  are  con- 
solidated In  this  category  with  other  data  for 
franchised  passenger  car  dealers.  Establish- 
ments primarily  selling  used  cars  and  trucks  and 
not  holding  a  franchise  for  the  sale  of  new  pas- 
senger cars  are  also  Included. 
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Tire,  battery,  accessory  dealers  (SIC  553).— 
Establishments  primarily  selling  new  automobile 
tires,  batteries,  automobile  seat  covers,  and  auto- 
mobile parts  and  accessories.  Establishments 
primarily  selling  used  merchandise  in  these  cate- 
gories are  classified  as  "secondhand  stores," 
(SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

Establishments  primarily  selling  gasoline  and 
other  automotive  petroleum  products.  Establish- 
ments called  garages  but  deriving  the  larger 
part  of  receipts  from  gasoline  and  oil  sales 
are  included. 

Apparel,  Accessory  Stores  (SIC  Major  Group  56) 

Establishments  in  this  group  are  primarily 
engaged  in  selling  clothing  of  all  kinds  and  re- 
lated articles  for  personal  wear  and  adornment. 
Not  included  in  this  group  are  the  establish- 
ments which  meet  the  criteria  for  department 
stores  or  general  merchandise  stores  (SIC  531 
and  part  of  5392),  even  though  most  of  their 
receipts  are  from  the  sale  of  apparel  and  ap- 
parel accessories . 

Men's,  boys'  apparel  stores,  custom  tailors  (SIC 
561  and  5671). --Establishments  primarily  engaged 
in  selling  men's  and  boys'  outerwear  and  furnish- 
ings such  as  shirts,  hatp,  underwear,  hosiery, 
etc.  Also  included  are  establishments  primari- 
ly engaged  in  the  making  and  selling  of  outer- 
wear to  individual  order  from  stocks  of  material 
carried  in  their  inventory. 

Women's  clothing,  specialty  stores  (SIC  562, 
563,  568).— Establishments  primarily  selling  wom- 
en's apparel  and  apparel  accessories  of  all  types, 
including  women's  ready-to-wear  stores,  furriers, 
and  the  various  specialty  shops. 

Women's  ready-to-wear  stores  (SIC  562).— 
Establishments  primarily  selling  women's  and 
girls'  apparel.  Establishments  are  included  in 
this  category  provided  (1)  their  sales  of  all  types 
of  apparel  (except  as  noted  in  the  definition  for 
general  merchandise  group  stores)  account  for 
80%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
en's and  girls'  apparel  are  3  or  more  times  the 
sales  of  all  men's  and  boys'  apparel,  and  (3) 
sales  of  women's  and  girls'  coats,  suits,  and  dress- 
es are  at  least  one-third  of  sales  of  all  women's 
and  girls'  apparel.  Establishments  primarily 
selling  garments  made  to  customer  order  are  clas- 
sified as  custom  tailors  (SIC  567). 

Family  clothing  stores  (SIC  565).— Establish- 
ments  primarily  selling  clothing,  furnishings,  and 
accessories  for  men,  women,  and  children,  with- 
out specializing  in  any  one  line.  Establishments 
are  included  in  this  category  provided  (l)their 
sales   of  all  types  of  apparel  (except  as  noted  in 


the  definition  for  general  merchandise  group  stores) 
account  for  80%  or  more  of  their  total  sales, 
(2)  sales  of  all  women's  and  girls'  apparel  items 
are  not  more  than  3  times  the  sales  of  all  men' s 
and  boys'  items,  and  (3)  the  sales  of  all  men's 
and  boys'  apparel  items  are  not  more  than  3 
times  the  sales  of  all  women's  and  girls'  apparel 
items. 

Shoe  stores  (SIC  566).— Establishments  primarily 
selling  shoes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  family  shoe  stores;  and  chil- 
dren's, juveniles'  shoe  stores. 

Furniture,  Hortie  Furnishings,  Equipment  Stores 
(SIC  Major  Group  57) 

Establishments  primarily  selling  merchandise 
used  in  furnishing  the  home,  such  as  furniture, 
floor  coverings,  draperies,  glass  and  chinaware, 
domestic  stoves,  refrigerators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radio 
and  TV  sets.  Also  included  are  musical  instru- 
ment stores  and  music  and  record  shops,  kinds 
of  business  which  in  the  1954  Census  of  Busi- 
ness were  included  in  the  group  "Other  Retail 
Stores."  Antique  stores,  which  in  the  1954  Census 
were  included  in  this  group  are  now  included  with 
"Other  Retail  Stores." 

Furniture  stores  (SIC  5712).— Establishments 
primarily  selling  household  furniture,  mattresses, 
springs,  and  other  sleep  equipment.  Also  included 
in  this  classification  are  establishments  selling 
household  appliances,  record  players,  and  radio 
and  TV  sets,  provided  the  receipts  from  sales 
of  furniture  and  sleep  equipment  exceed  those 
from  sales  of  the  other  commodity  lines  named. 

Other  home  furnishings  stores  (SIC  571  except 
5712).— Establishments  primarily  selling  home  fur- 
nishings  other  than  household  furniture,  mat- 
tresses, springs,  and  other  sleep  equipment.  In- 
cluded are  stores  primarily  engaged  in  selling 
such  lines  of  home  furnishings  as  floor  coverings; 
drapery,  curtains,  slip  covers,  upholstery  materi- 
als; china,  glassware,  metalware;  lamps  and  lamp- 
shades, blinds  and  window  shades;  etc. 

Household  appliances,  radio,  TV  stores  (SIC 
572  and  5732).— Establishments  primarily  engaged 
in  selling  household  appliances  (such  as  electric  and 
gas  refrigerators,  stoves,  vacuum  cleaners,  wash- 
ing machines  and  dryers,  freezers,  electric  irons, 
percolators,  hot  plates,  etc.)  and  radios,  television 
sets,  and  record  players.  The  retail  establishments 
(primarily  engaged  in  the  sale  of  electric  and  gas 
appliances  for  household  use)  operated  by  public 
utility  firms  are  included  in  this  category. 

Music  stores  (SIC  5733). -Establishments  pri- 
marily  selling  musical  instruments  such  as  organs, 
pianos,  horns,  stringed  instruments,  drums,  xylo- 
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phones,  etc.   Also  those  establishments  primarily 
selling  phonograph  records  and  albums. 

Eating  Places  (SIC  5812) 

Establishments    primarily    engaged    in   selling 
I  prepared  foods  and  drinks  for  consumption  on  their 
own  premises. 

Drinking  Places  (SIC  5813) 

'{  Establishments  primarily  engaged  In  selling 
I  drinks,  such  as  beer,  ale,  wine,  liquor,  and  other 
I  alcoholic  beverages  for  consumption  on  their  own 
I  premises. 

Drug  Stores,  Proprietary  Stores  (SIC  591) 

I  Establishments  which  sell  prescriptions,  drugs, 
j  or  proprietary  medicines  in  combination  with  lines 
such  as  cosmetics,  toiletries,  tobacco,  magazines 
and  books,  and  novelty  merchandise.  Those  stores 
,  which  sell  prescriptions  are  classified  as  drug 
J  stores,    the    remainder    as    proprietary    stores. 

Other  Retail   Stores    (SIC  Major  Group  59, 
Except  SIC  591) 

Liquor  stores  (SIC  592),  also  government-oper- 
ated liquor  stores  (SIC  Major  Group  92  and  93).— 
Establishments  primarily  selling  packaged  alco- 
holic beverages  such  as  ale,  beer,  wine,  and  whisky 
'for  consumption  off  the  premises.  Liquor  stores 
operated   by   States,    counties,  and  municipalities 

I  are  included.     Stores  primarily  selling  prepared 
drinks   for  consumption  on  the  premises  are  not 

II  included  in  this  category  but  are  classified  with 
^  drinking  places  (SIC  5813). 

I     Book   stores   (SIC   5942).— Establishments   pri- 
marily selling  new  books  and  periodicals. 

Stationery    stores    (SIC    5943).— Establishments 
'  primarily  selling  stationery  items,  such  as  writing 


paper,  tablets,  accounting  forms,  legal  forms, 
greeting  cards,  post  cards,  and  school  and  office 
supplies. 

Sporting  goods  stores  (SIC  5952) .-Establish- 
ments primarily  selling  a  general  or  specialized 
line  of  sporting  goods  and  equipment  for  hunting, 
camping,  fishing,  skiing,  riding,  tennis,  golf,  and 
other  sports,  and  gymnasium  and  playground  equip- 
ment. 

Bicycle  shops  (SIC  5953).— Establishments  pri- 
marily selling  bicycles  and  bicycle  parts  and 
accessories. 

Jewelry  stores  (SIC  597).— Establishments  pri- 
marily  selling  any  combination  of  the  Lines  of 
jewelry,  such  as  diamonds  and  other  precious 
stones;  rings,  bracelets  and  brooches;  sterling  and 
plated  silverware;  and  watches  and  clocks. 

Florists  (SIC  5992).— Establishments  primarily 
selling  cut  flowers  and  growing  plants.  Greenhouses 
and  nurseries  are  not  included  in  the  Census  of 
Business. 


DATA  FOR  MAJOR  RETAIL  CENTERS 

Due  to  the  relatively  small  number  of  establish- 
ments in  the  Major  Retail  Centers,  sales  figures 
are  shown  only  for-- 


1. 

2. 


3. 


4. 


Retail  stores,  total. 

Convenience  goods  stores,  i.e.,  Food  stores 
(SIC  54),  Eating  and  drinking  places  (SIC  58), 
and  Drug,  proprietary  stores  (SIC  591). 
Shopping  goods  stores,  i.e.,  General  mer- 
chandise stores  (SIC  53  pt.),  Apparel, 
accessory  stores  (SIC  56),  and  Furniture, 
home  furnishings,  equipment  stores  (SIC  57). 
All  other   retail  stores  (SIC  52, 55,  599). 
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PUBLICATION  PLAN  FOR  THE  1958  CENSUS  OF  BUSINESS 


Tine  1958  Census  of  Business  consists  of  three  major  trade 
segments— retail  trade,  wholesale  trade,  and  selected  service 
trades.  The  final  results  of  the  1958  Census  are  published  in 
the  form  of  separate  report  series  for  each  of  these  trade 
segments  and  a  separate  report  for  public  warehouses.  These 
report  series  will  supersede  the  preliminary  reports. 

The  1958  Business  Census  report  series  for  retail  trade, 
wholesale  trade,  and  selected  services  will  consist  of  two 
parts— (1)  Area  Reports,  and  (2)  Subject  Reports.  For  re- 
tail trade  and  hotels  and  motion  picture  theaters,  a  third 
series  of  reports  relating  to  the  Central  Business  Districts 
of  large  metropolitan  centers  will  also  be  issued. 

Subsequent  to  the  issuance  of  final  reports,  findings  of  the 
1958  Census  will  be  consolidated  and  issued  as  Census  vol- 
umes. Announcements  concerning  the  report  series  and  the 
volumes  may  be  obtained  by  writing  to  the  Bureau  of  the  Cen- 
sus, Washington  25,  D.  C. 

The  above  report  series  do  not  cover  Puerto  Rico,  results 
for  which  will  be  issued  separately. 

THE  RETAIL  TRADE  REPORT  SERIES 

Following  are  brief  descriptions  of  the  report  series  for 
retail  trade: 

Area  Reports 

A  separate  report  for  each  State,  the  District  of  Columbia, 
Alaska,  Hawaii,  Virgin  Islands,  Guam,  and  continental  United 
States  showing,  by  kind  of  business,  data  on  number  of  es- 
tablishments, sales  for  the  year,  payroll  for  the  year,  pay- 
roll and  number  of  paid  employees  for  the  workweek  ended 
nearest  November  15,  1958,  and  number  of  proprietors.  De- 
tailed kind-of-business  data  are  provided  for  the  State,  for 
each  standard  metropolitan  statistical  area,  for  each  large 
county,  and  for  each  large  city.  In  addition,  data  for  less 
detailed  kind-of-business  groupings  are  shown  for  all  coun- 
ties and  for  each  city  of  2,500  or  more  inhabitants.  The  re- 
ports for  the  New  England  States  will  also  include  data  for 
those  towns  which  in  the  latest  Census  had  an  urban  concen- 
tration of  2,500  or  more  inhabitants  as  well  as  all  those  with 


a  total  population  of  10,000  or  more.  The  Pennsylvania  and 
New  Jersey  repwrts  provide  data  for  townships  and  towns 
having  a  population  of  10,000  or  more  at  the  latest  Census. 
The  number  of  kinds  of  business  for  which  figures  are  pub- 
lished will  vary  according  to  the  number  of  establishments 
in  the  area. 

Subject  Reports 

These  reports  provide  data  for  such  subjects  as  sales-size 
of  establishment,  employment- size  of  establishment,  legal 
form  of  organization,  and  single  units  and  multiunits  as  well 
as  for  a  number  of  special  subjects  applicable  to  particular 
trades  or  groups  of  trades.  They  will  include  detailed  sta- 
tistics by  kind  of  business  for  the  United  States  as  a  whole 
and  for  standard  metropolitan  statistical  areas  and  States, 
with  cross-classification  by  related  subjects. 

Trade  Reports 

This  series  assembles  data  for  a  particular  trade  or  group 
of  related  trades.  The  data  for  the  most  part  are  assenibled 
from  the  area  and  subject  reports.  The  trades  covered  in  a 
specific  trade  report  are  not  limited  to  those  in  a  specific 
industry  division,  such  as  retail  trade,  but  may  include  trades 
in  any  of  the  industry  divisions  covered  by  the  1958  Census  of 
Business. 

Central  Business  District  Reports 

A  report  will  be  provided  for  each  of  a  number  of  large 
metropolitan  cities,  with  data  presented  by  kind  of  business. 
Includes  general  statistics  (establishments,  sales,  and  annual 
payroll)  by  kind  of  business  for  the  central  business  district, 
the  central  city,  the  central  city  exclusive  of  the  central 
business  district,  the  standard  metrojxDlitan  statistical  area, 
and  the  standard  metropolitan  statistical  area  exclusive  of 
the  central  business  district.  In  addition,  for  a  number  of 
the  larger  metropolitan  areas,  statistics  are  published  for 
major  business  centers  outside  the  central  business  district. 
Although  these  reports  are  designed  primarily  to  present  in- 
formation for  retail  trade,  they  will  also  include  data  for 
two  service  businesses  hotels  and  motion  picture  theaters. 
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PLANS  FOR  1958  CENSUS  OF  BUSINESS  VOLUMES 

Volume  I.  RETAIL  TRADE,  SUMMARY  STATISTICS— A 
United  States  aummary  chapter  and  separate  chapters, 
presenting  statistics  by  kind  of  business  and  geographic 
areas,  for  such  subjects  as  sales -size  of  establishments, 
single  units  and  multiunits,  employmerit-size  of  establish- 
ments, and  legal  form  of  organization.  This  volume  will 
incorporate  the  subject  report  series  BC58-RS. 

Volume  II.  RETAIL  TRADE,  AREA  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business,  for  counties,  cities,  ^nd  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
retail  establishments  in  the  area.  Data  for  selected  towns 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-RA. 

Volume  m,  WHOLESALE  TRADE,  SUMMARY  STATIS- 
TICS— A  United  States  summary  chapter  and  separate 
chapters,  presenting  statistics  by  kind  of  business  euid 
geographic  areas,  for  such  subjects  as  size  of  wholesale 
establishments,  receivables  and  bad  debt  losses,  sales  by 
class  of  customer,  commodity  line  sales,  legal  form  of 
organization,  and  petroleum  bulk  stations.  This  volume 
will  incorporate  the  subject  report  series  BC58-WS, 

Volume  IV.  .WHOLESALE  TRADE,  AREA  STATISTICS  — 
A  United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guann, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business  for  counties,  cities,  auid  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
wholesale  establishments  in  the  area.  Data  for  selected 
towns  and  townships  in  New  England,  New  Jersey,  and 
Pennsylvania  will  also  be  included.  This  volume  will  in- 
corporate the  area  report  series  BC58-WA, 

Volume  V.  SELECTED  SERVICE  TRADES,  SUMMARY 
STATISTICS— A  United  States  sumnaary  chapter  and  sepa- 
rate chapters,  presenting  statistics  by  kind  of  business  eind 
geographic  areas,  for  such  subjects  as  receipts -sise  of 
establishments,  employment -size  of  establishments,  legal 
form  of  organization,  single  units  and  multiunits,  laundries 
and  cleaning  plants,  nnotion  pictures,  and  hotels  and  motels. 
This  volume  will  incorporate  the  subject  report  series 
BC58-SS. 

Volume  VI.  SELECTED  SERVICE  TRADES,  AREA  STA- 
TISTICS— A  United  States  summary  chapter  and  separate 
chapters  for  each  State,  the  District  of  Columbia,  Alaska, 
Guam,  Hawaii,  and  the  Virgin  Islands.  Statistics  are  pre- 
sented by  kind  of  business  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
service  establishments  in  the  area.  Data  for  selected  towns 
ajid  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-SA. 
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PREFACE 


AUTHORITY  AND  SCOPE 

The  1958  Census  of  Business  along  with  the  1958  Censuses 
of  Manufactures  and  Mineral  Industries  was  required  by  law 
under  13  U.S.C.,  sections  131  and  224.  These  censuses  covered 
businesses  operated  in  the  continental  United  States,  Alaska, 
Hawaii,  Guam,  and  the  Virgin  Islands.  A  separate  Census  of 
Business  and  Manufactures  for  1958  was  also  conducted  in 
Puerto    Rico    jointly    with    the  Commonwealth  Government. 

The  1958  Census  of  Business  covered  retail  trade,  wholesale 
trade,  selected  services,  and  public  warehousing.  This  report 
provides  findings  for  retail  stores  in  selected  central  business 
districts  and  in  major  retail  centers;  and  for  hotels  and  motion 
picture  theaters   in  the   selected  central  business  districts. 

AREAS  COVERED 

Each  of  the  reports  in  this  series  covers  a  separate  standard 
metropolitan  statistical  area  and  includes  data  for  the  central 
business  district  (or  central  business  districts)  in  the  specified 
standard  metropolitan  statistical  area,  as  well  as  for  each  Cen- 
sus-delineated major  retail  center  (MRC)  located  in  the  same 
standard  metropolitan  statistical  area  (SMSA).  The  number  of 
MRC's  for  which  data  are  shown  in  a  single  SMSA  vary  from 
none  to  about  two  dozen.  The  entire  series  of  repwrts  covers 
97  SMSA's,  and  provides  data  for  109  CBD's  and  some  500 
MRC's. 

DELINEATION  OF  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

Because  many  large  cities  had  no  officially  defined  area 
representing  their  "Central  Business  District, "it  was  necessary 
for  the  Bureau  of  the  Census  prior  to  the  1954  Census  of 
Business  to  arrange  for  the  delineation  of  such  districts  before 
a  program  to  tabulate  Census  data  for  them  could  be  imple- 
mented. The  delineation  of  central  business  districts  was  ac- 
complished with  the  cooperation  of  the  Census  Tract  Committees 
in  the  large  cities  included  in  the  central  business  district  (CBD) 
program.  In  their  work  on  the  CBD's  the  Census  Tract  Com- 
mittees obtained  the  representation  of  a  variety  of  local 
interests,  such  as  business  firms  and  associations,  newspai)ers, 
planning  agencies,  welfare  organizations,  local  governmental 
bodies,  etc.  Central  business  districts  have  been  delineated  only 
in  those  cities  of  100,000  or  more  inhabitants  (according  to  the 
1950  Census  of  Population  or  a  subsequent  special  census  prior 
to  1959)  in  which  there  was  a  local  Census  Tract  Committee 
recommendation  for  such  anarea  in  response  to  an  inquiry  from 
the  Census  Bureau. 

The  objective  of  the  CBD  program  was  stated,  as  follows,  in 
a  letter  from  the  Director  of  the  Census  Bureau  to  the  Census 
Tract  Committees: 

"The  primary  objective  of  this  operation  is  to  provide  a 
basis  for  comparing  changes  in  business  activity  in  the  Cen- 
tral Business  District  with  those  in  the  remainder  of  the 
metropolitan  area  or  of  the  central  city." 

Bgcause  there  are  no  generally  accepted  rules  for  determining 
what  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 
did  not  provide  rigid  specifications  for  defining  the  CBD  but  (1) 
provided  a  general  characterization  ofthe  CBD,  describing  it  as 
"an  area  of  very  high  land  valuation,  an  area  characterized  by  a 
high  concentration  of  retail  businesses,  offices,  theaters,  hotels, 
and  "service"  businesses,  and  an  area  of  high  traffic  flow";  and 
(2)  required  that  the  CBD  ordinarily  should  be  defined  to  follow 


existing  tract  lines,  i.e.,toconsistofoneof  more  whole  Census 
tracts.  The  emphasis  put  on  tracts  was  based  on  the  anticipation 
that  other  Census  statistics  than  those  derived  from  the  Census 
of    Business    might    conveniently    be    tabulated    for   CBD's. 

It  was  recognized  that  the  tract  basis  for  CBD's  might 
lead  to  the  inclusion  of  some  land  area  not  properly  within 
a  strictly  defined  CBD  or  to  the  exclusion  of  a  small  por- 
tion of  what  should  be  in  the  CBD.  It  was  believed  that  this 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnitudes  being  measured.  Provision,  however,  was  made 
for  splitting  tracts  where  a  serious  problem  was  encountered. 
The  use  of  tract  lines  for  boundaries  also  was  consistent  with 
the  desire  to  keep  CBD  boundaries  constant,  in  order  to  maxi- 
mize the  value  of  comparisons  over  time.  Although  it  was 
recognized  that  the  CBD  strictly  defined  would  tend  to  change 
over  time,  it  was  felt  that  the  inexactitude  resulting  from  the 
use    of    fixed    boundaries    would    not    prove  to  be  serious. 

In  some  cities  where  there  had  been  a  previously  established 
central  business  district  or  similar  area  which  substantially 
corresponded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  in 
the  Bureau's  CBD  program. 

Data  for  a  total  of  95  CBD's  were  provided  in  the  1954 
Census  of  Business.  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  in  97  standard  metropxjlitan  statistical 
areas.  A  number  of  cities  have  made  minor  changes  in  the 
boundaries  of  their  CBD's  due  mainly  to  revisions  in  tract 
boundaries.  In  only  one  city,  Minneapolis,  has  a  previously 
defined  CBD  been  significantly  changed. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  and  data  from  them  have  been  tabulated,  as  part  of 
the  1958  Census  of  Business  program.  The  major  retail  cen- 
ters (MRC's)  were  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metropolitan  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  themselves)  which  include 
a  major  general  merchandise  store— usually  a  department 
store.  N&C's  were  not  delineated  if  the  piU)llcation  of  data 
for  them  would  result  in  violation  of  Census  rules  prcrfiibiting 
disclosure  of  information  for  individual  firms. 

MRC's  include  not  only  the  planned  suburban  shopping  center 
but  also  the  older  string  street  and  neighborhood  developments 
which  meet  the  above  prerequisites.  Frequently  the  boundaries 
of  a  single  MRC  include  stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the  planned  portion. 
In  general  the  boundaries  of  the  MRC's  have  been  established 
to  include  all  adjacent  blocks  containing  at  least  one  store  in 
the  general  merchandise,  apparel,  or  furniture -appliance 
groups  of  stores,  and  where  a  planned  center  is  involved  in- 
clude aU  of  the  center. 

In  those  cities  within  the  standard  metropolitan  statistical 
areas  (SMSA's)  covered  by  this  series  of  repwrts  which  were 
not  of  sufficient  size  to  qualify  for  the  delineation  of  a  central 
business  district,  no  MRC's  were  delineated  unless  at  least  two 
such  centers  could  be  defined. 


For  explanation  of  procedures  and  definitions,  see  Appendix. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  1.— RETAIL  STORES  AHD  SEIBCTED  SERVICE  ESTABLISIMENTS:   1958  AKD  1954 

CENTRAL  BUSINESS  DISTRICT  OF  WATERBURY 

Establishnents,  Sales,  Annual  Payroll,  and  Bnployees,  hy  Kind  of  Business 


SIC  code 


Kind  of  business 


1958 


Estab- 
lish- 
ments-'^ 


(number) 


Sales 1 


($1,000) 


Payroll, 

entire 

year 

($1,000) 


Paid  employees, 

vorlweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(nimber) 


1954 


Estab- 
lish- 
ments-^ 


(number) 


Sales^ 


($1,000) 


Payroll, 

entire 

year 

($1,000) 


52 

5251 

52  ex.  5251 

53  part  2 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562, 563, 568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011, 
783 


7012 


RETAIL  STORES 

Retail  stores,  to-tal^ 

Lumber,  building  materials,  hardware, 

f aim  equijment  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores^  ^ 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores .... 

Food  stores 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custcm 

tailors  * 

Wcmen's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Fumit-ure,  hone  furnishings^  equipment 

stores 

Furniture  stores* 

Other  heme  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores . . 


SELECTED  SERVICE  TRADES 


Hotels 

Motion  pictu-r«  theaters. 


476 

18 

5 

13 

17 
3 
5 
9 

52 

23 

14 

90 

24 
40 
22 

8 
13 

5 


55 
16 

20 

19 

100 
66 
34 

13 

94 
20 
4 
2 
13 
3 
4 


66,093 

1,062 
'  63 
999 

9,505 

5,088 

3,863 

554 

9,784 

10,857 

872 

13,750 

2,359 
5,159 
3,237 
4,170 


7,241 
3,124 
1,964 

2,153 

4,039 
2,612 
1,427 

1,825 

7,158 
1,266 
(D) 
(D) 
(D) 
208 
927 


(D) 


9,947 

168 

3 

165 

1,766 

956 

730 

80 

901 

1,142 

65 

2,600 

403 

1,023 

647 

886 

[I] 


1,311 
60'6 
319 

386 

796 
588 
208 

235 

963 
55 
(D) 
(D) 
(D) 
32 
99 


315 
(D) 


3,371 

41 

1 

40 

715 

381 

309 

25 

286 

234 

29 


114 
365 
228 
301 

(SI 


413 
179 
117 

117 

421 
318 
103 

80 

272 
21 
57 
8 
82 
12 
34 


156 
(D) 


2,657 


41 

1 

40 

507 

279 

210 

18 

215 

221 

19 

670 

97 
287 

177 
200 

iS! 


371 
166 
101 

104 

314 

244 

70 

65 

234 
14 
51 
7 
70 
10 
31 


137 
(D) 


492 


71,037 


(D) 
(D) 


10,643 


12 

2,837 

482 

2 

(D) 

(D) 

10 

(D) 

(D) 

15 

9,250 

1,598 

3 

4,527 

798 

4 

(D) 

(D) 

8 

(D) 

(D) 

71 

11,167 

1,005 

22 

■  11,355 

1,535 

13 

706 

51 

119 

15,101 

2,540 

22 

2,888 

463 

53 

7,600 

1,427 

27 

6,753 

1,288 

3 

1,308 

206 

22 

(D) 

283 

13 

1,104 

161 

53 

8,859 

1,548 

12 

3,836 

827 

18 

1,851 

285 

19 

3,114 

436 

100 

4,515 

897 

60 

2,897 

644 

38 

1,606 

253 

15 

1,536 

210 

72 

5,711 

777 

16 

1,018 

50 

5 

1,039 

175 

2 

(D) 

(D) 

16 

1,546 

317 

3 

131 

17 

3 

367 

18 

324 
(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

■'1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified  as 
stores.  The  1954  sales  of  leased  departments  in  general  merchandise  group  stores  (SIC  53  pt.)  which  are  most  affected,  were  reported 
as  $1,503,000  of  which  $776,000   are  included  in  SIC  56. 

*1954  data  limited  to  "employer"  establislments . 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  In  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


WATERBURY,  CONN.,  AREA 


Table  2.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  195-i 

CITY  OF  WATERBURy 

Establlslments,  Sales,  Annual  Payroll,  and  Bnployees,  \>y  Kind  of  Business 


SIC  code 


Kind  of  business 


1958 


Estab- 
llsh- 

meaits^ 


(number) 


Sales -^ 


($1,000) 


Payroll, 
entire 


($1,000) 


Paid  employees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


1954 


Estab- 
lish- 
ments ^ 


(nuniber) 


Sales'^ 


($1,000) 


Payroll , 

entire 

year 


($1,000) 


52 

5251 

52  ex.  5251 

53  part* 
531 

533 
539 

5-4 

55  ex.  554 

55<i 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 


Retail  stores,  total 


Lumber,  building  materials,  hardware, 

faun  equipnent  dealers 

Hardware  stores 

Other 


General  merchandise  gro\5>  stores^  •'. 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores.. 


Food  stores 

Automotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores 

Men ' s ,  boys '  apparel  stores ,  custom 

tailors  , 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  furnishings,  equipment 
stores , 

Furniture  stores'^ 

Other  home  furnishings  stores* 

Hoiisehold  appliance,  radio,  TV, 
music  stores 


Eating,  drinking  places j . 

Eating  places 

Drinking  places , 


Drug  stores,  proprietary  stores. 


Other  retail  stores  * 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  si^rply  stores. 


SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


1,324 

64 
23 
41 

39 
6 
9 

24 

266 
62 
97 

113 

30 
44 
24 
13 
17 
7 


108 
29 
26 

53 

271 

176 

95 

55 

249 

82 

4 

2 

15 

14 

4 


140,814 

7,570 

784 

6,786 

13,288 

7,872 

4,540 

876 

39,881 

20,810 

5,901 

14,553 

2,599 
5,248 

(D) 
4,330 
1,349 

927 


10,109 
4,328 
2,592 

3,189 

9,762 
6,440 
3,322 

4,712 

14,228 
4,463 
(D) 
(D) 
1,499 
448 
927 


■"^34 
762 


16,468 

1,185 

59 

1,126 

2,158 

1,235 

828 

95 

2,849 

2,124 

368 

2,635 

439 
1,032 
(D) 
886 
183 
95 


1,593 
771 
371 

451 

1,690 

1,246 

444 

555 

1,311 
117 
(D) 
(D) 
335 
74 
99 


(D) 
206 


5,676 

262 

21 
241 

947 

558 

353 

36 

964 

457 

175 

906 

129 
369 
(D) 
301 
53 
54 


490 
217 
128 

145 

869 
639 
230 

223 

383 
51 
(D) 
(D) 
82 
25 
34 


164 
83 


4,389 


253 

18 

235 

704 

434 

246 

24 

663 

424 

115 

683 

104 
291 
(D) 
200 
45 
43 


434 
198 
109 

127 

648 
486 
162 

140 

325 
37 
(D) 
(D) 
70 
20 
31 


141 
63 


1,332 


38 
15 
23 

31 
3 
6 

22 

338 

55 
90 

152 

29 
59 
32 
7 
24 
21 


84 
21 
22 

37 

266 
157 
107 

55 

223 

68 

7 

4 

20 

15 

3 


6 
11 


134,748 

8,173 

554 

7,619 

10,083 
4,527 
4,101 
1,455 

35,890 

19,943 

4,714 

16,596 

3,307 
8,144 
7,289 
1,616 
2,180 
1,221 


11,752 
5,233 
2,180 

4,281 

9,769 
5,884 
3,873 

4,022 

13,806 
3,213 
(D) 
239 
2,416 
(D) 
367 


(D) 
1,152 


16,380 

1,249 

66 

1,183 

1,656 
798 
712 
146 

2,673 

2,439 

346 

2,649 

486 
1,488 
1,349 
220 
291 
164 


1,915 

1,003 

343 

569 

1,585 

1,059 

526 

460 

1,408 
106 
(D) 

36 
491 
(D) 

18 


334 
232 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 
All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
1958  figures  incorporate  leased  deparlments  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified  as 
stores. 

*1954  data  limited  to  "anployer"  establislments . 

'Both  1954  and  1958  data  limited  to  "employer"  establishments, 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BLfSINESS  DISTRICT  STATISTICS 


Tatle  3.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 

WATERBUICf  STANDARD  METROPOLITAN  STATISTICAL  AREA 

Establishnents,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958 


Estab- 

Ush- 

ments-'- 


(number) 


Sales ^ 


(|1,000) 


Payroll, 
entire 


($1,000) 


Paid  employees , 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


Estab- 

Ush- 

ments^ 


(number) 


Sales ^ 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


52 

5251 

52  ex,  5251 

53  part 2 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STOKES 
Retail  stores,  total^. 


Lumber,  building  materials,  hardware, 

f aim  equiiment  dealers 

Hardware  stores 

Other 


2  3 


General  merchandise  groxtp   stores' 
Department  stores 

Limited  price  variety  stores.... 
Other  general  merchandise  stores 


Food  stores. 


Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores,,.., 

Men ' s ,  boys '  apparel  ptores ,  custom 

tailors* 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores* ...., 

Family  clothing  stores' 

Shoe  stores, 

Other  apparel  stores 


Furniture,  home  furnishings,  equipment 

stores ^.... 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 


Eating,  drinking  places. 

Eating  places . . 

Drinking  places 


Drug  stores,  prcrprietaiy  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores..... 

Jewelry  stores , 

Florists ., , 

Camera,  photographic  s\5)ply  stores. 


SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


1,913 


38 

60 

58 

6 

15 

29 

367 

96 

156. 

145 

38 

50 

29 

21 

21. 

13 


151 
38 
33 

80 

397 
267 
130 

81 

364 

115 

5 

2 

19 

26 


12 
12 


199,017 


12,381 

2,223 

10,158 

14,325 

7,872 

5,205 

(D) 

57,569 

31,529 

9,794 

16,826 

2,975 
5,710 
3,743 
5,401 
1,499 
(D) 

12,843 
5,579 
2,839 

4,425 

15,195 

10,659 

4,536 

7,122 

21,433 

6,426 

342 

(D) 

1,758 

669 

1,011 


995 
1,007 


21,950 

1,851 

265 

1,586 

2,266 

1,235 

929 

102 

4,037 

3,040 

640 

2,942 

477 
1,087 

710 
1,073 

194 

111 

1,873 
889 
410 

574 

2,725 

2,079 

646 

761 

1,815 
181 

55 
(D) 
376 

79 
106 


352 
268 


7,575 

402 

75 

327 

1,005 

558 

409 

38 

1,384 
691 
291 

1,017 

137 
391 
253 
366 
59 


582 
259 
139 

184 

1,350 

1,011 
339 

303 

550 
75 
23 

(D) 
95 
28 
37 


167 
114 


5,837 


69 
319 

740 

434 

281 

25 

939 

635 

200 

765 

110 
309 
198 
246 
49 
51 


509 
230 
118 

161 

1,014 
764 
250 

197 

450 
48 
13 

(D) 
77 
23 
33 


144 


1,843 


81 
40 
41 

40 

3 

10 

27 

437. 

80 

137 

180 

34 
67 
35 
13 
27 
25 


116 
27 
27 

56 

376 
189 
185 

76 

320 

101 

8 

10 

23 

17 

3 


10 
15 


181,545 

13,885 

2,455 

11,430 

11,278 
4,527 
4,695 
2,056 

48,976 

28,780 

7,579 

18,135 

3,599 
8,4^8 
7,477 
2,169 
2,346 
1,431 


13,269 
6,062 
2,362 

4,765 

14,584 
8,097 
6,475 

5,450 

19,609 
4,611 
(D) 
402 
2,726 
485 
367 


(D) 
1,365 


20,798 

1,874 

258 

1,616 

1,850 
798 
801 
251 

3,487 

3,156 

528 

2,793 

513 
1,529 
1,382 
271 
304 
176 


2,133 

1,154 

363 

616 

2,446 

1,568 

878 

584 

1,947 
137 
(D) 
38 
526 
72 
18 


(D) 
272 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (M)  Not  available.    ...  Represents  zero. 

■"•All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  ■  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

■^1958  figures  incorporate  leased  deparlments  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified  as 
stores. 

*1954  data  limited  to  "employer"  establislments . 

'Both  1954  and  1958  data  limited  to  "anployer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  liri~  below. 


WATERBURY,  CONN.,  AREA 


Table  4.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS— PERCENT  CHANCBE  IN  SALES,  1954  TO  1958 

CENTRAL  BUSINESS  DISTRICT  OF  WATERBURY,  THE  ENTIRE  CITY,  AND  WATERBURY  STANDARD  METROPOLITAN  STATISTICAL  AREA 


Kind  of  business 

Percent  change 

SIC  code 

Central 

business 

district 

Entire 
city 

City 
less  its 
central 
business 
district 

Entire 
standard 
metro- 
politan 
statistical 
area 

Standard 

metro- 
politan 
statistical 
area  less 
central 
business 
district 

RETAIL  STORES 
Retail  stores,  total^ 

-7.0 

-62.6 
(D) 
(D) 

2.8 

12.4 

(D) 

(D) 

-12.4 

-i.4 

23.5 

-8.9 
-18.3 
-29.8 
-52.0 
205.2 
(D) 
(D) 

-18.3 

-18.6 

6.1 

-30.9 

-10.5 

-9.8 

-11.1 

18.8 

25.3 

24.4 

(D) 

(D) 

(D) 

58.5 

152.6 

(D) 

(D) 

4.5 

-7.4 

41.5 

-10.9 

31.8 

73,9 

10.7 

-39.8 

11.1 

4.3 

25.2 

-12.3 
-21.4 
-35.6 
(D) 
167.9 
-38.1 
-24.1 

-14.0 

-17.3 

18.9 

-25.5 

-0.1 

9.4 

-14.2 

17.2 

3.1 
38.9 

(D) 

(D) 
-38.0 

(D) 
152.6 

(D) 
-33.9 

17.3 

22.0 
(D) 
(D) 

354.1 

(NA) 

(D) 

(D) 

21.7 

15.9 

25.5 

-4-6.3 

-42.7 

-83.6 

(D) 

-48.0 

(D) 

(D) 

-0.9 
-13.2 

90.9 
-11.2 

8.9 

28.2 

-16.4 

16.1 

-12.7 
45.6 
(D) 
(D) 
(0) 
(D) 
(NA) 

(D) 
(D) 

9.6 

-10.8 

-9.5 

-19.1 

27.0 

73.9 

10.9 

(D) 

17.5 

9.6 

29.2 

-7.2 
-17.3 
-32.4 
-^9.9 
149.0 
-36.1 
(D) 

-3.2 
-8.0 
20.2 
-7.1 

4.2 

31.6 

-29.9 

30.7 

9,3 

39.4 

(D) 

(D) 

-35.5 

37.9 

175.5 

(D) 
-26.3 

20.3 

52 

Limber,  building  materials,  hardware,  rarm  equipment 
dealers 

2.5 

5251 

Hardware  stores. 

(D) 
(D) 

137.7 

52  ex.  5251 

Other 

53  part^ 

531 

Department  stores 

(NA.) 
(D) 
(D) 

26  4 

533 

T.1iir1t.p(i  price  vn-rlpty  Rtores 

539 

Other  general  merchandise  stores.... 

54 

Food  stores, ..............,,.....,,.,..,. 

55  ex.  554 

Automotive  dealers. .,,,..... 

18  6 

554 

Gasoline  service  stations 

29.8 

56 

Apparel,  accessory  stores, .,.,.,..,............,.,....,. 

1.4 

561,  567 

Men ' s ,  boys '  apparel  stores ,  custom  tailors* ,,,, 

-13.4 

562,563,568 

UnmfTi'R  r-ln+Mng,  jspoflnTty  Pf^orop ,  ,  ^  ,  ^  ^  ^  ^    ^^^       ^ 

-35.0 

562 

Ready-to-wear  stores'. 

-30.1 

565 

Family  clothing  stores* 

43.0 

566 

Shoe  stores 

(D) 

564,  569 

Other  apparel  stores 

(D) 

57 

Furniture,  home  furnishings,  equipment  stores.... 

27.0 

5712 

Furniture  stores* ,,,............ 

10.3 

5713-15,  19 

Other  home  fiiTnlshings  .store.s* i...... 

71.2 

572,  573 

HovL<!eholfi  appliance,  radio,  TV,  raiisic  stores... 

37.6 

58 

Eating,  drinking  places. ....,,,.,.... 

10.8 

5812 

Eating  plac es * 

54.8 

5813 

Th-iTilriTig  places! ......,.,.......,4i.iijij 

-36.1 

591 

Drug  stores,  proprietsiry  stores, ,.,,.,.,..,........,..,, 

35.3 

59  ex,  591 

Other  retail  stores* 

2.7 

592 

43.6 

594 

Book,  stationery  stores 

(D) 

595 

.Sprvrt.-!T>g  gfVi^R,  hncyn.l  e  pt%n-rpR ^ 

(D) 

597 

Jewelry  stores ., 

(D) 

5992 

Florists 

30.2 

5996 

Camera,  photographic  supply  stores 

(NA) 

7011,  7012 

SKT.EOTED  SERVICE  TRADES 
Hotels 

(D) 
(D) 

783 

Motion  picture  theaters, ,,,.,,,........,................ 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
■'in  computing  percent  change,  1958  figures  incorporate  leased  deparbnents  data  with  main  store.  In  1954  data,  leased  departments 
are  separately  classified  as  stores. 

*1954  data  limited  to  "employer"  establishnents  in  computing  percent  change. 

'in  ccmputing  percent  change,  both  1954  and  1958  data  limited  to  "anployer"  establishnents . 

'includes  data  for  those  iHtiH.<i  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  belov. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  5.— RETAIL  STORES:   1958  AMD  195-;  CENTRAL  BUSINESS  DISTRICT  SALES  AS  PERCENT  OF 

WATERBUKf  AND  OF  WATERBURT  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 

Kind  of  business 

Percent  of  cily  sales  In 
central  business  district 

Percent  of  standard  metro- 
politan statistical  area 
sales  in  central  business 
district 

1958 

1954 

1958 

1954 

RETAIL  STORES 
Retail  stores,  total* , 

46.9 

14.0 

8.0 

14.7 

■71.5 
64.6 
85.1 
63.2 

24.5 

52.2 

14,8 

94.5 
90.8 
98.3 

(D) 

96.3 

(D) 

(D) 

71.6 
72.2 
75.8 
67.5 

41.4 
40.6 
43.0 

38,7 

50.3 

28.4 

(D) 

(D) 

(D) 

46.4 

100.0 

52.7 

34.7 
(D) 
(D) 

91.7 

100.0 

(D) 

(D) 

31.1 

56.9 

15.0 

91.0 
87.3 
93.3 
92.6 
80.9 
(D) 
90.4 

75.4 
73.3 
84.9 
72.7 

46.2 
49.2 
41.5 

38.2 

41.4 

31.7 

(D) 

(D) 

64.0 

(D) 

100.0 

33.2 

8.6 
2.8 
9.8 

66.4 

64.6 

74.2 

(D) 

17.0 

34.4 

8.9 

81,7 
79.3 
90.4 
86.5 
77.2 
(D) 
(D) 

56.4 
56.0 
69.2 
48.7 

26.6 
24.5 
31.5 

25.6 

33.4 

19.7 

(D) 

(D) 

(D) 

31.1 

91.7 

39.1 

52 
5251 

Lumber,  building  materials,  hardware,  farm  equipment  dealers... 
Hardware  stores , 

20.4 
(D) 

52  ex.   5251 

Other 

(D) 

53  part^ 

General  merchandise  groiq)  stores*  ^ 

82.0 

531 

Department  stores 

100.0 

533 

Limited  price  variety  stores 

(D) 

539 

nthp-r   gCTlPTHi    mpTr^hBTirH  RP    sfrOTPPj     t 

(D) 

5-; 

Food  stores. 

22.8 

55  ex.   554 

Automotive  dealers 

39.5 

55-; 

Gasoline  service  stationB,.,....,.,......,..,.,.,.,...,..,.,,,, 

9.3 

56 

Apparel,  accessory  stores. . .................................... 

83.3 

561,  567 

Mpti'r,    hnyH'    wppm-pl    RtnTPH,    f.iiRtr"""  t-nll^TP*    iii    ii 

80.2 

562,563,568 

Vamen'R  clothing,  sppdaTty  s+otps 

90.0 

562 

Ready-to-wear  stores '. 

90.3 

565 

Family  clothing  stores' 

60.3 

566 

Shoe  stores. ................................................. 

(D) 

564,  569 

Other  apparel  stores 

77.1 

57 

Furniture,  home  furnishings,  equipment  stores 

66,8 

5712 

Furniture  stores*. 

63,3 

5713-15,  19 

nthPT  hnmp    fnml  shlngji    Kt^-.i-PR*.  ..»,*... n.,,...iiii4iiii       ii 

78.4 

572,  573 

HouRPholii  nppllanoe,  radio,  TV,  music  stores................. 

65.4 

58 

Knt.liTg^    rl-HnlrfTTg   pi  b(>ph 

31.0 

5812 

35.8 

5813 

Dm  nlHrig  pi  Bf.PR 

24.8 

591 

Drug  stores,  proprietary  stores. ............................... 

28.2 

59  ex.   591 

Other  retail  stores*.................,......................... 

29.1 

592 

Liquor  stores. ......•.•••.....••.•....•••••..•••«•....•..•... 

22.1 

594 

Book,   stationery  stores 

(D) 

595 

Sporting  goods,  bicycle  stores......................^........ 

(D) 

597 

Jewelry  stores .................;............ 

56.7 

5992 

Florists. 

27.0 

5996 

Camera,  photographic  s^qjply  stores............... 

100.0 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
^In  computing  percent,  1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are 
separately  classified  as  stores. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


WATERBURY,  CONN.,  AREA 
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Table  6.— RETAIL  STOKES:   1958  AND  195/^ — PERCENTAGE  DISTRIBDTION  OF  SALES,  BY  KIND  OF  BUSINESS 
CENTRAL  BUSINESS  DISTRICT  OF  WATERBURY,  THE  ENTIRE  CITY,  AND  WATERBURY  STANDARD  METROPOLITAN  STATISTICAL  AREA 

(Percentages  are  based  cfn  total  Retail  Store  Sales  vhlch  exclude  sales  of  nonstore  retailers — mall  order,  direct  selliag, 

merchandise  vending  nachlne  operators). 


SIC  code 


Kind  of  business 


Central 

business 

district 


1958 


195A 


Entire  city 


1958 


195^ 


Standard  metropolitan 
statistical  area 


1958 


195^ 


52 

S25L 

52  er.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  369 

57 

5712 

5713-15,  19 
572,  573 


56 

5812 

5813 

591 

59  ex,  591 

592 

594 

595 

597 

5992 

5996 


RETAIL  STORES 

Retail  stores,  total?....... , 

Lmber,  building  naterlals,  hardvare, 

f am  e^julpaent  dealers .., 

Hardvare  stores. ...................... 

Other 

General  merchandise  group  stores^  ^..... 

Depai-tment  stores , 

Limited  price  variety  stores , 

Other  general  nerchmdlse  stores...... 

Food  stores 

Autcmotlve  dealers...................... 

Oasollne  service  stations. ...,..,......, 

Apparel,  accessory  stores ., 

Hen's,  boys'  qiparel  stores,  custom 
tailors*. , 

Vonen's  clothing,  specialty  stores..., 

Ready-to-wear  stores^,..,...,..,,.,, 

Family  clothing  stores'.,..,,.,,,..,,. 

Shoe  stores ..........,......,,.....,,, 

Other  apparel  stores. 

Fomlture,  bone  fuislahlngs,  equlpokent 

stores ,, 

Furniture  stores*,,,,,.,,,,.., ., 

Other  hone  fximlshings  stores^, ., 

Household  ^ipUance,  radio,  TV,  music 
stores ..........,,.,,,., 

Eating,  drlidcing  places , 

Eating  i>laces ..,...,,..,..,..,,, 

DrlnMng  places,.,.,,,.,.,,,.,,,,.,,.. 

Drug  stores,  proprietary  stores..,..,,,, 

Other  retail  stores' 

Liquor  stores.,.,,.....,.,.,.,,,..,... 

Book,  stationery  stores , 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photogr^hic  s\qiply  stores.... 


100.0 

1.6 
0.1 
1.5 

14.4 
7.7 
5.8 
0.8 

14,8 

16.4 

1.3 

20.8 

3.6 
7.8 
4.9 
6,3 
(D) 
(D) 


11.0 
4.7 
3.0 

3,3 

6.1 
4.0 
2.2 

2.8 

10.8 
1.9 
(D) 
(D) 
(D) 
0.3 
1.4 


100.0 


4.0 
(D) 
(D) 

13.0 
6.4 
(D) 
(D) 

15.7 

16.0 

1.0 

21.3 

4.1 
10.7 
9.5 
1.8 
(D) 
1.6 


12,5 
5.4 
2.6 

4.4 

6.4 
4.1 
2,3 

2.2 

8.0 
1.4 
1.5 
(D) 
2.2 
0.2 
0.5 


100.0 

5.4 
0.6 
4.8 

9.4 
5.6 
3,2 
0.6 

28.3 

14,8 

4.2 

10.3 

1.8 
3.7 
(D) 
3.1 
1.0 
0,7 


7.2 

3.1 
1,8 

2.3 

7.0 
4,6 
2,4 

3.3 

10.1 
3.2 
(D) 
(D) 
1,1 
0,3 
0.7 


100.0 


6,1 
0.4 
5.7 

7.5 
3.4 
3.0 
1.1 

26.6 

14.8 

3.5 

12.3 

2.5 
6,0 
5.4 
1.2 
1,6 
0.9 


8.7 
3,9 
1.6 

3.2 

7,2 
4.3 
2.9 

3,0 

10,2 
2,4 

(D) 
0,2 
1.8 
(D) 
0.3 


100.0 


6.2 
1,1 
5,1 

7,2 
4.0 
2.6 
(D) 

28.9 

15.8 

4.9 

8.5 

1.5 
2.9 
1.9 
2,7 
0,8 
(D) 


6.5 
2,8 

1,4 

2,2 

7.6 
5.4 
2,3 

3,6 

10.8 
3.2 
0.2 
(D) 
0.9 
0.3 
0.5 


100.0 


7.6 
1,4 
6,3 

6.2 
2.5 
2.6 
1,1 

27.0 

15.9 

4.2 

10.0 

2.0 
4.7 
4.1 
1.2 
1.3 
0.8 


7.3 
3.3 
1.3 

2.6 

8.0 
4.4 
3.6 

3.0 

10,8 
2,5 

(D) 
0,2 

1.5 
0.3 
0.2 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (HA)  Not  available,    ,,,  Represents  zero,    (Z)  Less  than  0,05  percent, 
^Excludes  nonstore  retailers  (i,e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53, 
^In  ccmputlng  percent^  1958  figures  incorporate  leased  departments'  data  with  main  store.  In  1954  data,  leased  departmeats  are 
separately  classified  eis  stores. 

*1954  data  limited  to  "employer"  establislments  in  ccmputlng  percent. 

'in  ccmputlng  percent,  both  1954  and  1958  data  limited  to  "employer"  establislments. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex,  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  WATERBURY  STANDARD  METROPOLITAN  STATISTICAL  AREA 


MRC  No.  ] 

. — Includes  the  planned  center  knovm  as  Watertiury  Plaza  Shopping  Center  bounded  by  Perldns,  North  Main,  Hill  Chase  Ave., 

and  Kipling  extended 

SIC 
code 

Kind  of  business 

Total 

SIC 
code 

Kind  of  business 

Number  of 
establish- 
ments 

Retail  stores,  total: ^ 

Number 

20 
6,068 

5 
(D) 

10 
2,440 

5 
(D) 

55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 

565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 

Automotive  deal ers 

Gasoline  service  stations 

Sales ($1,CXX)).. 

1 

54,58,591 

Convenience  goods  stores: 

Mutttber 

Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  cufltom 
tailors 

5 

Sales ($1,000).. 

1 

53  part,=' 
56,  57 

Shopping  goods  stores:^ 

N>iiiber 

Women's  clothing,  specialty  stores 

Ready-to-wear  stores ' 

1 
1 

Fnnlly  nln+.hliig  nt.nT«»n' 

Sales ($1, 000) . . 

Shoe  stores •••• 

2 

All  other  stores: 

Number 

Other  apparel  stores 

1 

52,  55,  599 

Furniture,  heme  fumishitigs,  equipnent 
stores 

Sales ($1,  000) . . 

1 

Hetail  stores,  total^,.., ., 

Number  of 
establish- 
ments 

Oth<=*r  heme  fuTnishingn  flto'r*>s 

Household  appliance,  radio,  TV,  mxislc 
stores 

1 

lilBt.lTyg,  d-HtiTHng  pi  nnen , 

20 

4 
2 
2 

3 

Lumber,  building  materials,  hardware. 

Rating  places ' 

52 

TyHnTHng  pi  nc.ps ,...,, 

Drug  stores,  proprietary  stores 

5251 

Hardware  stores ^ 

2 

52  ex.  5251 

Other 

Other  retail  stores^ 

General  merchnnflise  group  stores^  ' 

4 

53  part* 
531 

Liquor  stores ...«....• 

2 

Book,  stationery  stores 

533 

Limited  pric*^  varlf*ty  atoT^n 

Sporting  goods,  bicycle  stores 

539 

Other  general  merchandise  stores 

Food  stores, ...........,.«...♦•• 

Jewelry  stores ...•.•...............••.• 

Florists 

54 

Camera,  photographic  supply  stores 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^roup  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishnents  \aiioh  could  not  be  classified  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  oixler,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "onployer"  establishments. 

'includes  data  for  those  thtkIs  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENSUS  DISCLOSURE  RULES 

In  accordance  with  Census  law,  any  data  which 
would  disclose  the  operations  of  an  individual 
establishment  or  business  organization  are  not 
published.  The  nunxber  of  establishments  in  a 
kind  of  business  is  not  considered  a  disclosure 
by  these  rules,  so  that  this  item  is  shown  in 
Instances  where  other  items  of  information  for 
the  same  kind  of  business  or  locality  are  sup- 
pressed. 

KINDS  OF  BUSINESS  COVERED 

This  report  covers  all  establishments  (except 
nonstore  retailers)  included  in  Retail  Trade,  de- 
fined in  accordance  with  the  principles  of  the 
Standard  Industrial  Classification  Manual  (1957  edi- 
tion) issued  under  the  auspices  of  the  Bureau 
of  the  Budget,  Executive  Office  of  the  Presi- 
dent. This  report  includes,  in  addition  to  re- 
tail trade  establishments,  hotels  and  motion  pic- 
ture theaters,  parts  of  major  groups  70  and  78 
of  the  SIC  Manual. 

Retail  Trade,  as  defined  in  the  SIC  Manual, 
and  as  covered  in  the  1958  Census  of  Business, 
includes  establishments  primarily  engaged  in  sell- 
ing merchandise  directly  to  personal,  household, 
and  farm  users.  Excluded  from  Retail  Trade 
are  places  of  business  op>erated  by  membership 
clubs  and  open  only  to  their  own  members  or 
personnel,  such  as  restaurants  and  bars  operated 
by  country  clubs,  school  cafeterias,  cafeterias 
operated  by  industrial  plants  for  their  employ- 
ees, establishments  operated  by  agencies  of  the 
Federal  Government  on  military  posts,  hospitals, 
etc. 

Data  for  nonstore  retailers— mail  order  houses, 
direct  selling  (hodse-to-house)  organizations,  and 
merchandise  vending  machine  operators— have  been 
excluded  from  the  tabulations  in  this  report,  but 
are  contained  in  other  publications  of  the  1958  Cen- 
sus of  Business,  such  as  the  Area  Report  Series. 

METHOD  OF  ENUMERATION 

For  purposes  of  coverage  in  the  1958  Census 
of  Business,  retail  establishments  were  divided 
into  two  categories— those  with  some  paid  employ- 
ment during  1958,  i.e.,  the  "employer"  universe, 
and  those  with  no  paid  employment  during  1958, 
i.e.,  the  "nonemployer"  universe.  The  method 
of  obtaining  census  information  for  these  two 
groups  is  described  below. 


Enumeration  of  "Employers."— Information  for 
establishments  in  this  part  of  the  retail  trade 
field  was  obtained  by  means  of  a  mail  canvass. 
Report  forms  were  mailed  to  all  business  firms 
included  in  the  active  records  of  the  Internal 
Revenue  Service  as  subject  to  payment  of  Fed- 
eral Insurance  Contributions  Act  (FICA)  taxes 
(i.e.,  employers  of  one  or  more  persons)  and 
which  were  classified  in  the  records  of  the  Bu- 
reau of  Old- Age  and  Survivors  Insurance  (BOASI) 
as  wholly  or  partially  engaged  in  retail,  whole- 
sale, manufacturing,  and  mineral  industries.  Also 
included  were  those  classified  in  major  groups 
70  (except  702  and  704),  72,  73,  75,  76,  78,  and 
79  of  the  service  industries  portion  of  the  SIC 
Manual,  and  in  public  warehousing,  SIC  major 
group  42,  except  421.  In  addition,  report  forms 
were  mailed  to  all  establishments  which  BOASI 
had  not  classified  by  kind  of  business  prior  to 
mailing  of  census  report  forms.  Each  estab- 
lishment was  mailed  a  report  form  appropriate 
to  its  BOASI  classification  (for  those  cases  for 
which  BOASI  classification  had  not  yet  been  es- 
tablished, a  general  purpose  form  was  used),  but 
its  census  classification  was  determined  by  re- 
plies   to  questions  on  the  census   report  form. 

Enumeration  of  "Nonemployers."— This  group 
was  defined  to  include  retail  businesses  other  than 
those  represented  in  the  active  FICA  records  of 
the  Internal  Revenue  Service.  Information  for 
this  group  of  establishments  was  derived  from 
the  1958  Federal  income  tax  returns.  Information 
was  compiled  from  only  one-half  of  these  cases 
and  census  results  for  this  group  were  estab- 
lished by  multiplying  such  findings  by  two.  The 
"nonemployer"  segment  of  retail  trade,  although 
made  up  of  a  large  number  of  establishments, 
accounted  for  less  than  10  percent  of  the  total 
retail  trade  volume. 

Included  in  this  segment  were  only  those  non- 
employer  establishments  which  reported  a  sales 
volume  of  $2,500  or  more  during  1958.  Non- 
employer  establishments  reporting  a  sales  vol- 
ume of  less  than  $2,500  were  not  included  in 
these  tabulations,  regardless  of  the  period  of 
time  they  were  operated  during  the  year. 

COMPARISON  OF  THE  1954  AND 
1958  CENSUSES 

In  all  major  respects,  the  1954  and  1958  Cen- 
suses were  conducted  under  similar  conditions 
and  procedures.     Strict  comparability  in  the  data 
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for  the  two  censuses  is  limited  by  the  following 
factors: 

1.  The  physical  area  of  a  number  of  urban 
places  in  the  1958  Census  is  not  the  same  as  it 
was  in  1954  because  of  annocations  and  other 
boundary  changes  which  have  occurred  since  the 
1954  Census.  This  factor  should  be  taken  into 
consideration  in  evaluating  changes  in  census 
findings  from  1954,  as  in  each  census  the  sta- 
tistics for  urban  places  are  in  accordance  with 
the  boundaries  for  those  places  in  the  census 
year. 

2.  Whereas  in  the  1954  Census,  "leased 
departments"  (businesses  operated  as  departments 
of  a  retail  business,  under  different  ownership) 
were  counted  as  separate  establishments  and 
separately  classified  by  kind  of  business,  in  the 
1958  Census  thesy  have  been  combined  with  the 
retail  business  in  which  located.  As  a  result, 
it  is  anticipated  that  the  count  of  establishments 
will  be  approximately  25,000  less  in  the  1958 
Census  than  would  have  been  the  case  if  the 
1954  Census  procedure  had  been  followed.  In 
addition,  there  will  be  some  redistribution  in 
the  data  among  the  various  kinds  of  business 
categories  (e.g.,  the  figures  for  a  leased  shoe 
department  located  in  a  department  store  which 
were  tabulated  in  the  "shoe  store"  kind  of  busi- 
ness in  1954  are  included  with  "department 
store"  figures  in  the  1958  Census).  Leased 
departments  in  the  1954  Census  reported  sales 
of  approximately  one  billion  dollars. 

3.  Revisions  made  in  the  1957  edition  of  the 
SIC  Manual  have  necessitated  the  following  changes 
in  establishment  classifications  used  in  the  1954 
Census: 

a.  Musical  instrument  stores  and  music 
and  record  shops  have  been  shifted  to  the  kind- 
of -business  group  "Furniture,  Home  Furnish- 
ings, Equipment  Stores"  from  the  group  "Other 
Retail  Stores." 

b.  Antique  stores  have  been  shifted  to 
the  group  "Other  Retail  Stores"  from  the  group 
"Furniture,  Home  Furnishings,  Equipment 
Stores." 

4.  Both  the  1954  and  1958  Censuses  ex- 
cluded those  businesses  with  no  paid  employment 
which  had  sales  volume  of  less  than  $2,500  in 
the  census  year.  To  the  extent  that  price  in- 
creases since  1954  resulted  in  increases  in  the 
dollar  volume  of  sales,  the  1958  Census  includes 
stores  with  a  lesser  physical  volume  of  business 
than  were  included  in  the  1954  Census.  While 
the  exact  magnitude  of  this  phenomenon  is  un- 
known, the  effect  on  total  volume  of  retail  sales 
undoubtedly  is  only  a  fraction  of  one  j>ercent 
and  probably  has  little  effect  on  the  number  of 
stores  included  in  the  census. 


Both  the  1954  and  1958  Censuses  include  data 
for  some  "nonemployer"  establishments  in  the 
group  totals  but  not  in  the  detailed  kinds -of - 
business  totals  due  to  limitation  of  classification 
information  on  the  Federal  tax  returns.  In  the 
1954  data,  all  major  groups  (i.e.,  SIC  2  digit) 
included  some  such  establishments.  In  1958 
only  two  major  groups— SIC  53,  General  Mer- 
chandise Group,  and  SIC  56,  Apparel,  Accessory 
Stores— included  such  establishments.  In  neither 
census  was  it  found  feasible  to  classify  any 
"nonemployer"  establishments  as  "Ready-to-wear 
stores  (SIC  562)"  or  "Family  clothing  stores 
(SIC  565)"  and,  in  the  1954  Census,  it  similarly 
was  not  found  feasible  to  change  any  "nonemploy- 
er" establishment  as  "Men's,  boys' apparel  stores, 
custom  tailors  (SIC  561,  567)";  "Furniture  stores 
(SIC  5712)";  or  "Other  home  furnishings  stores 
(SIC  5713-15,  571.9)."  Such  stores  were  classi- 
fied only  at  the  major  group  level. 

EXPLANATION  OF  TERMS 

Establishments. -Census  of  Business  figures 
represent  a  summary  of  reports  for  individual  "es- 
tablishments" rather  than  "companies."  A  sep- 
arate report  was  obtained  for  each  location  where 
business  was  conducted,  including  each  location 
of  multiunit  organizations.  Each  report  was 
tabulated  in  accordance  with  the  physical  location 
at  which  the  business  was  conducted. 

Where  two  or  more  activities  were  carried  on 
at  a  single  location  under  a  single  ownership, 
all  activities  generally  were  grouped  together  as 
a  single  establishment,  and  the  entire  establish- 
ment was  classified  on  the  basis  of  its  major 
activity,  with  all  data  for  it  included  in  that  clas- 
sification. However,  in  cases  where  distinct 
and  separate  economic  activities,  for  which  dif- 
ferent industry  classification  codes  were  appro- 
priate, were  conducted  under  the  same  ownership 
at  a  single  location,  and  where  conditions  pre- 
scribed by  the  SIC  Manual  for  recognizing  the 
existence  of  more  than  one  establishment  were 
met,  separate  establishment  reports  for  each  of 
the  different  activities  were  reported  in  the  cen- 
suses. 

In  the  case  of  leased  departments,  i.e.,  where 
separately  owned  businesses  are  operated  as  de- 
partments of  a  retail  business  under  another 
ownership  (e.g.,  a  separately  owned  shoe  depart- 
ment store)  only  a  single  establishment,  combin- 
ing leased  departments  with  the  retail  establish- 
ment in  which  they  are  located,  is  recognized 
for  1958  Census  purposes. 

The  "number  of  establishments"  shown  in  this 
report  is  the  number  in  business  at  the  end  of 
the  census  year. 

Sales.— Sales  include  the  total  of  merchandise 
sold,   and  receipts  front  repairs  and  from  other 
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services  to  customers,  whether  or  not  payment 
was  received  in  1958.  Sales  are  normally  re- 
corded net  of  deductions  for  refunds  and  allow- 
ances for  merchandise  returned  by  customers. 
Total  sales  exclude  amounts  other  than  those  re- 
ceived from  customers,  such  as  income  from  in- 
vestments, rental  of  real  estate,  etc.  They  in- 
clude the  amount  of  local  and  State  sales  taxes 
and  Federal  excise  taxes  which  are  collected 
by  the  store  directly  from  customers  and  paid 
directly  by  the  store  to  a  local.  State,  or  Fed- 
eral taxing  agency.  Gasoline,  liquor,  tobacco, 
and  other  excise  taxes  which  are  paid  by  the  manu- 
facturer or  wholesaler  and  passed  along  to  the 
retailer  also  are  included. 

The  sales  figures,  therefore,  represent  total 
sales  and  receipts  of  all  establishments  primari- 
ly engaged  in  retail  trade.  They  do  not  include 
retail  sales  made  by  manufacturers,  wholesalers, 
i  service  establishments,  and  other  businesses  whose 
primary  activity  is  other  than  retail  trade.  They 
do,  however,  include  receipts  other  than  from  the 
jj  sale  of  merchandise  at  retail  (e.g.,  service  re- 
!!  ceipts,  sales  to  industrial  users,  sales  to  other 
retailers,  etc.)  by  establishments  primarily  en- 
gaged in  retail  trade.  Although  the  count  of  es- 
tablishments as  tabulated  in  this  report  repre- 
sents the  number  in  business  at  the  end  of  the 
year,  the  sales  figures  include  sales  of  all  es- 
tablishments in  business  at  any  time  during  the 
year. 

Payroll,  entire  year.— Payroll  includes  salaries, 
wages,  commissions,  bonuses,  vacation  allowances, 
and  the  value  of  payments  in  kind  (such  as  free 
meals,  lodgings,  etc.)  paid  during  the  year  to 
all  employees.  Gratuities  received  by  employees 
from  patrons  are  not  included.  For  corporations, 
it  includes  amounts  paid  to  officers  and  execu- 
tives; it  does  not  include  compensation  of  pro- 
prietors or  of  partners  of  unincorporated  busi- 
nesses. Payroll  is  reported  before  deductions 
for  Social  Security,  income  tax,  insurance  dues, 
etc. 

Payroll— workweek  ended  nearest  November 
15.— This  item  consists  of  payroll,  as  defined  above, 
which  was  paid  to  persons  on  the  payroll  in  the 
pay  period  ended  nearest  November  15,  1958. 
Establishments  whose  payroll  period  was  other 
than  a  week  were  requested  to  adjust  the  fig- 
ures to  a  weekly  basis . 

t 

'  Paid  employees— workweek  ended  nearest  No- 

vember 15.— Paid  emplovees  consist  of  the  num- 
ber  of  employees,  including  salaried  officers  and 
executives  of  corporations,  who  were  on  the  pay- 
roll for  the  workweek  ended  nearest  November 
15,  but  not  proprietors  or  partners  of  unincorpo- 
rated businesses. 


"Full  workweek*  employees.— "Full  workweek" 
employees  includes  employees,  whether  regular  or 
seasonal,  who,  for  the  specified  pay  period,  were 
paid  ■  for  working  at  least  the  number  of  hours 
typically  worked  in  a  week  by  employees  of  the 
reporting  establishment.  All  other  employees 
paid  during  that  workweek  were  reported  as  part- 
workweek  employees. 

KIND-OF-BUSINESS  CLASSIFICATIONS 

Establishments  covered  by  the  1958  Census  were 
assigned  a  kind-of-business  classification  in  ac- 
cordance with  the  provisions  of  the  1957  edition 
of  the  SIC  Manual.  It  should  be  noted  that  kind- 
of-business  classifications  are  not  interchange- 
able with  commodity  classifications.  Most  busi- 
nesses sell  a  number  of  kinds  of  conunodities. 
The  kind-of-business  code  assigned  generally 
reflects  either  the  individual  commodity  or  com- 
modity group  which  is  the  primary  source  of  the 
establishment's  receipts  or  some  mixture  of  differ- 
ent commodities  which  characterize  the  estab'- 
lishment's  business.  Thus,  the  classification  of 
establishments  by  kind  of  business  generally  does 
not  make  it  possible  to  determine  either  the  num- 
ber of  establishments  handling'<-a  particular  com- 
modity or  the  sales  of  that  conmiodity.  For 
example,  the  "food  group"  classification  occludes 
stores  selling  some  food  if  the  sale  of  food  is 
not  the  primary  source  of  receipts;  moreover, 
even  though  stores  are  classified  as  "food  stores" 
some  of  their  receipts  ihay  be  derived  from  the  sale 
of  nonfood  products. 

As  noted  in  the  section  on.  "Method  of  Enu- 
meration," the  1958  Census  findings  are  based 
on  reports  from  twa  different  sources.  "Em- 
ployer" establishments  were  canvassed  by  mail 
and  were  required  to  complete  report  forms 
especially  designed  for  this  census.  "Nonem- 
ployer"  establishments,  however,  were  included 
in  the  census  on  the  basis  of  information  sup- 
plied on  the  1958  Federal  income  tax  report. 
Because  of  the  nature  of  the  information  avail- 
able on  the  tax  form,  the  kind-of-business  classi- 
fications based  on  that  form  represent  primarily 
"self-designation."  In  some  cases  this  informa- 
tion was  adequate  for  classification  at  the  kind- 
of-business  group  level  but  not  for  detailed  kinds 
of  business.  (See  "Comparisons  of  the  1954 
and  1958  Censuses,"  above.) 

The  classifications  based  on  the  census  forms, 
on  the  other  hand,  reflect  the  information  on  the 
commodity  "composition"  of  the  establishment  as 
revealed  by  the  census  classification  inquiries. 
The  effect  of  the  two  different  sources  on  uni- 
formity of  classification,  as  reflected  in  the 
measurement  of  dollar  volume  of  sales  is  minor. 
In  total,  the  "nonemployer"  establishments  ac- 
count for  less   than   10  percent  of  retail  sales 
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and,  in  most  cases,  it  is  likely  that  the  "self- 
designated"  classification  would  be  consistent  with 
that  derived  from  more  comprdiensive  information. 

The  data  in  this  report  for  two  major  SIC 
groups,  55  and  59,  have  been  subdivided,  making 
it  necessary  to  arrive  at  SIC  major  group  totals 
by  addition  (see  description  below  for  Biese  major 
groups).  In  addition,  data  for  that  part  of  SIC 
group  53  which  relates  to  nonstore  retailers 
are  not  included  in  this  report. 

Lumber,  Building  Materials,  Hardware,  Farm 
Equipment  Dealers  (SIC  Major  Group  52) 

Establishments  primarily  selling  lumber,  build- 
ing materials,  the  basic  lines  of  hardware,  paint, 
wallpaper,  glass,  electrical  supplies,  roofing  ma- 
terials, and  other  supplies  and  equipment  for  home 
construction.  Establishments  primarily  selling 
farm  equipment  are  also  included.  Establishments 
in  this  group  sell  to  contractors  as  well  as  to 
the  general  public. 

Hardware  stores  (SIC  5251).—  Establishments 
primarily  selling  a  number  of  basic  hardware 
lines,  such  as  tools,  builders'  hardware,  paint 
and  glass,  housewares  and  household  appliances, 
cutlery,  and  roofing  materials.  These  establish- 
ments may  also  sell  farm  implements. 

General  Merchandise  Group  (SIC  Major  Group  53, 
Except  For  "Nonstore  Retailers") 

This  group  includes  all  establishments  within 
SIC  major  group  53— "General  Merchandise"  ex- 
cept for  "nonstore"  establishments. 

The  data  for  establishments  in  this  group  in 
the  1958  Census  of  Business  as  compared  with 
the  1954  Census  of  Business  are  affected  by  the 
treatment  in  1958,  of  leased  departments  as  parts 
of  the  establishment  within  which  they  operate 
rather  than  as  separate  establishments.  The 
data  for  department  stores  are  most  affected 
by  this  change. 

Department  stores  (SIC  531).— Establishments 
nornially  employing  25  or  more  people  and  en- 
gaged in  selling  some  items  in  each  of  the  fol- 
lowing lines  of  merchandise: 

1.    Furniture,  home  furnishings,  appliances, 
radio  and  TV  sets 

2-.     A  general  line  of  apparel  for  the  family 

3.      Household  linen  and  dry  goods 

An  establishment  with  total  sales  of  less  than 
$5,000,000,  in  which  sales  of  any  one  of  these 
groupings  is  greater  than  80%  of  total  sales, 
is  not  classified  as  a  department  store. 

An  establishment  with  total  sales  of  $5,000,000 
or  more  is  classified  as  a  department  store 
even    if    sales    of  one  of  the  groups  described 


above  is  more  than  SC%  of  total  sales,  provided 
that  the  combined  sales  of  the  other  two  groups 
is  $500,000  or  more.  Relatively  few  stores 
are  included  in  this  classification  as  a  result 
of  this  special  rule  and  most  of  those  which  are 
would  otherwise  have  been  classified  in  the  ap- 
parel group  (SIC  major  group  56). 

Limited  price  variety  stores  (SIC  533).— Es- 
tablishnrients  primarily  selling  a  variety  of  mer- 
chandise in  ^e  low  and  popular  price  ranges, 
such  as  stationery,  gift  items,  women's  acces- 
sories, toilet  articles,  light  hardware,  toys,  house- 
wares, confectioneaT'.  These  establishments  fre- 
quently are  known  as  "5  and  10  cent"  stores 
and  "5  cent^  to  a  dollar"  stores,  although  mer- 
chandise is  usually  sold  outside  these  price  ranges. 

Classification  of  all  stores  in  this  category 
is  primarily  based  on  self-designation  by  the  store 
operators.  The  self -designation  was  supplemented 
by  the  addition  to  the  1958  Census  report  form 
of  a  question  on  food  sales,  the  answers  to  which 
resulted  in  removing  from  this  category  a  sig- 
nificant nuniber  of  smaller  establishments  included 
under  this  heading  in  the  1954  tabulations. 

Food  Stores  (SIC  Major  Group  54) 

Establishments  primarily  selling  food  for  home 
preparation  and  consumption.  Establishments  pri- 
marily selling  prepared  food  and  drinks  for  con- 
sumption on  their  own  premises  are  classified 
as  "Eating  and  Drinking  Places"  (SIC  major 
group  58),  and  stores  primarily  engaged  in  selling 
packaged  beers  and  liquors  are  classified  sepa- 
rately as  "liquor  stores." 

Automotive  Dealers  (SIC  Major  Group  55, 
Except  554) 

NOTE:  This  group  does  not  include  estab- 
lishments primarily  engaged  in  selling  trucks 
and  motorized  industrial  equipment,  ^ch  es- 
tablishments are  included  in  the  Wholesale  Trade 
portion  of  the  Census  of  Business. 

Passenger  car  dealers,  franchised  and  non- 
franchised  (SIC  551,  552).— Establishments  pri- 
marily selling  new  automobiles,  or  new  and  used 
automobiles  and  trucks.  These  establishments 
frequently  operate  repair  shops  and  used  car 
lots  and  may  carry  stocks  of  replacement  parts, 
tires,  batteries,  and  automotive  accessories.  Used 
car  lots  and  repair  shops  operated  by  franchised 
dealers  are  not  recognized  as  separate  estab- 
lishments. Data  for  such  operations  are  con- 
solidated in  this  category  with  other  data  for 
franchised  passenger  car  dealers.  Establish- 
ments primarily  selling  used  cars  and  trucks  and 
not  holding  a  franchise  for  the  sale  of  new  pas- 
senger cars  are  also  included. 
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Tire,  battery,  accessory  dealers  (SIC  553).— 
Establishments  primarily  selling  new  automobile 
tires,  batteries,  automobile  seat  covers,  and  auto- 
mobile parts  and  accessories.  Establishments 
primarily  selling  used  merchandise  in  these  cate- 
gories are  classified  as  "secondhand  stores," 
(SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

Establishments  primarily  selling  gasoline  and 
other  automotive  petroleum  products.  Establish- 
ments called  garages  but  deriving  the  larger 
part  of  receipts  from  gasoline  and  oil  sales 
are  included. 

Apparel,  Accessory  Stores  (SIC  Major  Group  56) 

Establishments  in  this  group  are  primarily 
engaged  in  selling  clothing  of  all  kinds  and  re- 
lated articles  for  personal  wear  and  adornment. 
Not  included  in  this  group  are  the  establish- 
ments which  meet  the  criteria  for  department 
stores  or  general  merchandise  stores  (SIC  531 
and  part  of  5392),  even  though  most  of  their 
receipts  are  from  the  sale  of  apparel  and  ap- 
parel accessories. 

Men's,  boys'  apparel  stores,  custom  tailors  (SIC 
561  and  5671).- -Establishments  primarily  engaged 
in  selling  men's  and  boys'  outerwear  and  furnish- 
ings such  as  shirts,  hats,  underwear,  hosiery, 
etc.  Also  included  are  establishments  primari- 
ly engaged  in  the  making  and  selling  of  outer- 
wear to  individual  order  from  stocks  of  material 
carried  in  their  inventory. 

Women's  clothing,  specialty  stores  (SIC  562, 
563,  568).— Establishments  primarily  selling  wom- 
en's apparel  and  apparel  accessories  of  all  types, 
including  women's  ready-to-wear  stores,  furriers, 
and  the  various  specialty  shops. 

Women's  ready-to-wear  stores  (SIC  562).— 
Establishments  primarily  selling  women's  and 
girls'  apparel.  Establishments  are  included  in 
this  category  provided  (1)  their  sales  of  all  types 
of  apparel  (except  as  noted  in  the  definition  for 
general  merchandise  group  stores)  account  for 
80%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
en's and  girls'  apparel  are  3  or  more  times  the 
sales  of  aU  men's  and  boys'  apparel,  and  (3) 
sales  of  women's  and  girls'  coats,  suits,  and  dress- 
es are  at  least  one-third  of  sales  of  all  women's 
and  girls'  apparel.  Establishments  primarily 
selling  garments  made  to  customer  order  are  clas- 
sified as  custom  tailors  (SIC  567). 

Family  clothing  stores  (SIC  565).— Establish- 
ments  primarily  selling  clothing,  furnishings,  and 
accessories  for  men,  women,  and  children,  with- 
out specializing  in  any  one  line.  Establishments 
are  included  in  this  category  provided  (l)their 
sales   of  all  types  of  apparel  (except  as  noted  in 


the  definition  for  general  merchandise  group  stores) 
account  for  80%  or  more  of  their  total  sales, 
(2)  sales  of  all  women's  and  girls'  apparel  items 
are  -not  more  than  3  times  the  sales  of  all  men's 
and  boys'  items,  and  (3)  the  sales  of  all  men's 
and  boys'  apparel  items  are  not  more  than  3 
times  the  sales  of  all  women's  and  girls'  apparel 
items. 

Shoe  stores  (SIC  566).— Establishments  primarily 
selling  shoes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  family  shoe  stores;  and  chil- 
dren's, juveniles'  shoe  stores. 

Furniture,  Hoitie  Furnishings,  Equipment  Stores 
(SIC  Major  Group  57) 

Establishments  primarily  selling  merchandise 
used  in  furnishing  the  home,  such  as  furniture, 
floor  coverings,  draperies,  glass  and  chinaware, 
domestic  stoves,  refrigerators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radio 
and  TV  sets.  Also  included  are  musical  instru- 
ment stores  and  music  and  record  shops,  kinds 
of  business  which  in  the  1954  Census  of  Busi- 
ness were  included  in  the  group  "Other  Retail 
Stores."  Antique  stores,  which  in  the  1954  Census 
were  included  in  this  group  are  now  included  with 
"Other  Retail  Stores." 

Furniture  stores  (SIC  5712).— Establishments 
primarily  selling  household  furniture,  mattresses, 
springs,  and  other  sleep  equipment.  Also  included 
in  this  classification  are  establishments  selling 
household  appliances,  record  players,  and  radio 
and  TV  sets,  provided  the  receipts  from  sales 
of  furniture  and  sleep  equipment  exceed  those 
from  sales  of  the  other  conimodity  lines  named. 

Other  home  furnishings  stores  (SIC  571  except 
5712).— Establishments  primarily  selling  home  fur- 
nishings  other  than  household  furniture,  mat- 
tresses, springs,  and  other  sleep  equipment.  In- 
cluded are  stores  primarily  engaged  in  selling 
such  lines  of  home  furnishings  as  floor  coverings; 
drapery,  curtains,  slip  covers,  upholstery  materi- 
als; china,  glassware,  metalware;  lamps  and  lamp- 
shades, blinds  and  window  shades;  etc. 

Household  appliances,  radio,  TV  stores  (SIC 
572  and  5732).— Establishments  primarily  engaged 
in  selling  household  appliances  (such  as  electric  and 
gas  refrigerators,  stoves,  vacuum  cleaners,  wash- 
ing machines  and  dryers,  freezers,  electric  irons, 
percolators,  hot  plates,  etc.)  and  radios,  television 
sets,  and  record  players.  The  retail  establishments 
(primarily  engaged  in  the  sale  of  electric  and  gas 
appliances  for  household  use)  operated  by  public 
utility  firms  are  included  in  this  category. 

Music  stores  (SIC  5733).— Establishments  pri- 
marily  selling  musical  instruments  such  as  organs, 
pianos,  horns,  stringed  instruments,  drums,  xylo- 
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phones,  etc.   Also  those  establishments  primarily 
selling  phonograph  records  and  albums. 


Eating  Places  (SIC  5812) 
Establishments    primarily    engaged 


m 


selling 

prepared  foods  and  drinks  for  consumption  on  their 
own  premises. 

Drinking  Places  (SIC  5813) 

Establishments  primarily  engaged  in  selling 
drinks,  such  as  beer,  ale,  wine,  liquor,  and  other 
alcoholic  beverages  for  consumption  on  their  own 
premises. 

Drug   Stores,  Proprietary   Stores  (SIC  591) 

Establishments  which  sell  prescriptions,  drugs, 
or  proprietary  medicines  in  combination  with  lines 
such  as  cosmetics,  toiletries,  tobacco,  magazines 
and  books,  and  novelty  merchandise.  Those  stores 
which  sell  prescriptions  are  classified  as  drug 
stores,    the    remainder    as    proprietary    stores. 

Other  Retail   Stores    (SIC  Major  Group  59, 
Except  SIC  591) 

Liquor  stores  (SIC  592),  also  government-oper- 
ated liquor  stores  (^IC  Kfajor  Group  92  and  93).— 
Establishments  primarily  selling  packaged  alco- 
holic beverages  such  as  ale,  beer,  wine,  and  whisky 
for  consumption  off  the  premises.  Liquor  stores 
operated  by  States,  counties,  and  municipalities 
are  included.  Stores  primarily  selling  prepared 
drinks  for  consumption  on  the  premises  are  not 
included  in  this  category  but  are  classified  with 
drinking  places  (SIC  5813). 

Book  stores  (SIC  5942).— Establishments  pri- 
marily selling  new  books  and  periodicals. 

Stationery  stores  (SIC  5943). — Establishments 
primarily  selling  stationery  items,  such  as  writing 


paper,  tablets,  accounting  forms,  legal  forms,  il 
greeting  cards,  post  cards,  and  school  and  office  11 
supplies. 

Sporting  goods  stores  (SIC  5952).— Establish- 
ments primarily  selling  a  general  or  specialized 
line  of  sporting  goods  and,  equipment  for  hunting, 
camping,  fishing,  skiing,  riding,  tennis,  golf,  and 
other  sports,  and  gymnasium  and  playground  equip- 
ment. 

Bicycle  shops  (SIC  5953).— Establishments  pri- 
marily selling  bicycles  and  bicycle  parts  and 
accessories. 

Jewelry  stores  (SIC  597).— Establishments  pri- 
marily  selling  any  combination  of  the  lines  of 
jewelry,  such  as  diamonds  and  other  precious 
stones;  rings,  bracelets  and  brooches;  sterling  and 
plated  silverware;  and  watches  and  clocks. 

Florists  (SIC  5992). -Establishments  primarily 
selling  cut  flowers  and  growing  plants .  Greenhouses 
and  nurseries  are  not  included  in  the  Census  of 
Business. 


DATA  FOR  MAJOR  RETAIL  CENTERS 

Due  to  the  relatively  small  number  of  establish- 
ments in  the  Major  Retail  Centers,  sales  figures 
are  shown  only  for-- 

1.  Retail  stores,  total. 

2.  Convenience  goods  stores,  i.e.,  Food  stores 
(SIC  54),  Eating  and  drinking  places  (SIC  58), 
and  Drug,  proprietary  stores  (SIC  591). 

3.  Shopping  goods  stores,  i.e..  General  mer- 
chandise stores  (SIC  53  pt.).  Apparel, 
accessory  stores  (SIC  56),  and  Furniture, 
home  furnishings,  equipment  stores  (SIC  57). 

4.  All   other   retail  stores  (SIC  52, 55,  599). 


BUREAU  OF  THE  CENSUS  CURRENT  BUSINESS  REPORTS 


Reports  are  issued  monthly  showing  national  and  regional  estimates,  by  kind  of  business,  of  the  dollar  volume 
of  retail  sales,  and  of  trends  In  selected  standard  metropolitan  statistical  areas.  Monthly  reports  also 
are  issued  providing  national  dollar  volume  estimates  of  wholesalers '  sales  by  kind  of  business  as  well  as 
sales  and  inventory  trends  and  stock-sales  ratios  by  kind  of  business  and  by  geographic  division.  Other 
current  business  reports  include  the  seasonal  Canned  Food  Report  and  the  quarterly  press  release  on  Green 
Coffee  Inventories  and  Roastings. 


CURRENT  RETAIL  TRADE 


ADVANCE  RETAIL  SALES  REPORT 

Issued  on  the  10th  of  the  month  following  the  month 
covered.  Advance  monthly  estimates  of  retail  dollar 
sales  volume  in  the  United  States,  for  major 
kind -of -business  groups  and  for  all  kinds  of  busi- 
ness combined,  collected  from  a  subsaraple  of  the 
Census  Bureau's  retail  trade  reporting  panel.  In- 
formation for  previous  months  is  shown  both  unad- 
justed and  adjusted  for  seasonal  and  trading  day 
differences.   (Year's  subscription,  $1.00) 


MONTHLY  RETAIL  TRADE  REPORT 

Estimated  monthly  dollar  sales  vol\ime  (with  compari- 
sons for  previoixs  months)  of  all  retail  stores  and 
of  those  organizations  operating  11  or  more  retail 
stores — United  States  by  kind  of  business .  Also 
estimated  monthly  sales  of  stores  of  organizations 
operating  1  to  10  retail  stores — Census  regions  by 
kind  of  business;  weekly  sales  during  current  month 
of  grocery  store  firms  operating  11  or  more  retail 
stores;  and  percentage  changes  in  sales  of  stores  of 
organizations  operating  1  to  10  stores — selected 
standard  metropolitan  statistical  areas,  all  kinds 
of  retail  business  combined.  (Year's  subscription, 
including  Annual  Retail  Trade  Report,  $1.00) 


ANNUAL  RETAIL  TRADE  REPORT 

Estimates  of  sales  of  all  retail  stores  and  those  of 
organizations  operating  11  or  more  retail  stores, 
IMlted  States  and  Census  regions,  by  kind  of  busi- 
ness. Year-end  merchandise  inventories,  sales- 
inventory  ratios,  and  accounts  receivable  balances 
held  by  retailers,  by  kind  of  business.  United 
States.  (Included  with  subscription  to  Monthly 
Retail  Trade  Report  -  See  above . ) 


CURRENT  WHOLESALE  TRADE 


MONTHLY  WHOLESALE  TRADE  REPORT 

Sales  and  Inventory  trends  and  stock-sales  ratios  of 
merchant  wholesalers  are  shown  for  about  45  kinds  of 
business  at  the  United  States  level  and  for  about  14 
kinds  of  business  by  geographic  division.  Percent 
change  in  sales  and  inventories,  from  preceding 
month  and  from  same  month  preceding  year,  and  sales 
for  year-to-date  from  preceding  yeeir-to-date  period. 
Stock-sales  ratios,  current  month,  preceding  month, 
and  same  month  precedirg  year.  Monthly  estimates  of 
dollar  sales  volume  are  included  for  most  kinds  of 
business.  (Year's  subscription  $1.00) 


OTHER  CURRENT  BUSINESS  REPORTS 

CANNED  FOOD  REPORT 

Total  stocks  of  canners  and  wholesale  distributors,, 
including  warehouses  of  retail  multiunit  organiza- 
tions, of  specified  canned  foods  (vegetables,  fruits, 
juices,  fish),  32  items  as  of  January  1.  Total  ac- 
tual cases,  all  sizes  combined;  for  January  1,  sizes 
number  10  or  larger  (Institutional  sizes)  are  shovm 
separately.  Current  and  comparable  previous  year 
Information.  Canners'  stock,  supplied  by  canners' 
associations,  shown  as  available.  Also  canners' 
carryover,  pack,  and  total  supply  from  beginning  of 
season,  and  total  supply  for  two  previous  seasons. 
Reports  issued  as  of  January  1,  April  1,  June  1, 
July  1,  and  November  1.  (Season's  subscription,  5 
reports,  $.50) 


GREEN  COFFEE  INVENTORIES  AND  ROASTINGS 

Estimates  of  green  coffee  inventories  held  by 
roasters,  Importers,  and  dealers,  as  of  the  end  of 
each  quarter,  roastings  and  lnports  of  green  coffee, 
as  well  as  the  amount  of  green  coffee  roasted  for 
soluble  use,  during  each  quarter,  comparable  data 
for  previous  years.  (Quarterly  press  release,  free) 


For  order  forms  or  further  information  on  any  Current  Business  Report  series,  consult  the  nearest 
Department  of  Commerce  Field  Office  or  write  to  the  Bureau  of  the  Census,  Washington  25,  D.  C. 
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BUREAU  OF  THE  CENSUS 

WASHINGTON  25,  D.  C. 
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OFFICIAL  BUSINESS 


PUBLICATION  PLAN  FOR  THE  1958  CENSUS  OF  BUSINESS 


The  1958  Census  of  Business  consists  of  three  major  trade 
segments— retail  trade,  wholesale  trade,  and  selected  service 
trades.  The  final  results  of  the  1958 Census  are  published  in 
the  form  of  separate  report  series  for  each  of  these  trade 
segments  and  a  separate  report  for  public  warehouses.  These 
report  series  will  supersede  the  preliminary  reports. 

The  1958  Business  Census  report  series  for  retail  trade, 
wholesale  trade,  and  selected  services  will  consist  of  two 
parts— (1)  Area  Reports,  and  (2)  Subject  Reports.  For  re- 
tail trade  and  hotels  and  motion  picture  theaters,  a  third 
series  of  reports  relating  to  the  Central  Business  Districts 
of  large  metropolitan  centers  will  also  be  issued. 

Subsequent  to  the  issuance  of  final  reports,  findings  of  the 
1958  Census  will  be  consolidated  and  issued  as  Census  vol- 
umes. Announcements  concerning  the  report  series  and  the 
volumes  may  be  obtained  by  writing  to  the  Bureau  of  the  Cen- 
sus, Washington  25,  D.  C. 

The  above  report  series  do  not  cover  Puerto  Rico,  results 
for  which  will  be  issued  separately. 

THE  RETAIL  TRADE  REPORT  SERIES 

Following  are  brief  descriptions  of  the  report  series  for 
retail  trade: 

Area  Reports 

A  separate  report  for  each  State,  the  District  of  Columbia, 
Alaska,  Hawaii,  Virgin  Islands,  Guam,  and  continental  United 
States  showing,  by  kind  of  business,  data  on  number  of  es- 
tablishments, sales  for  the  year,  payroll  for  the  year,  pay- 
roll and  number  of  paid  employees  for  the  workweek  ended 
nearest  November  15,  1958,  and  number  of  proprietors.  De- 
tailed kind-of-business  data  are  provided  for  the  State,  for 
each  standard  metropolitan  statistical  area,  for  each  large 
county,  and  for  each  large  city.  In  addition,  data  for  less 
detailed  kind-of-business  groupings  are  shown  for  all  coun- 
ties and  for  each  city  of  2,500  or  more  inhabitants.  The  re- 
ports for  the  New  England  States  will  also  include  data  for 
those  towns  which  in  the  latest  Census  had  an  urban  concen- 
tration of  2,500  or  more  inhabitants  as  well  as  all  those  with 


a  total  jxjpulation  of  10,000  or  more.  The  Pennsylvania  and 
New  Jersey  reports  provide  data  for  townships  and  towns 
having  a  population  of  10,000  or  more  at  the  latest  Census. 
The  number  of  kinds  of  business  for  which  figures  are  pub- 
lished will  vary  according  to'the  number  of  establishments 
in  the  area. 

Siibject  Reports 

These  reprarts  provide  data  for  such  subjects  as  sales-size 
of  establishment,  employment -size  of  establishment,  legal 
form  of  organization,  and  single  units  and  multiunits  as  well 
as  for  a  number  of  special  subjects  applicable  to  particular 
trades  or  groups  of  trades.  They  will  include  detailed  sta- 
tistics by  kind  of  business  for  the  United  States  as  a  whole 
and  for  standard  metropolitan  statistical  areas  and  States, 
with  cross-classification  by  related  subjects. 

Trade  Reports 

This  series  assembles  data  for  a  particular  trade  or  group 
of  related  trades.  The  data  for  the  most  part  are  assembled 
from  the  area  and  subject  reports.  The  trades  covered  in  a 
specific  trade  report  are  not  limited  to  those  in  a  specific 
industry  division,  such  as  retail  trade,  but  may  include  trades 
in  any  of  the  industry  divisions  covered  by  the  1958  Census  of 
Business. 

Central  Business  District  Reports 

A  report  will  be  provided  for  each  of  a  number  of  large 
metropolitan  cities,  with  data  presented  by  kind  of  business. 
Includes  general  statistics  (establishments,  sales,  and  annual 
payroll)  by  kind  of  business  for  the  central  business  district, 
the  central  city,  the  central  city  exclusive  of  the  central 
business  district,  the  standard  metropolitan  statistical  area, 
and  the  standard  metropolitan  statistical  area  exclusive  of 
the  central  business  district.  In  addition,  for  a  number  of 
the  larger  metropolitan  areas,  statistics  are  published  for 
major  business  centers  outside  the  central  business  district. 
Although  these  reports  are  designed  primarily  to  present  in- 
formation for  retail  trade,  they  will  also  include  data  for 
two  service  businesses  hotels  and  motion  picture  theaters. 
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PREFACE 


AUTHORITY  AhJD  SCOPE 

The  1958  Census  of  Business  along  with  the  1958  Censuses 
of  Manufactures  and  Mineral  Industries  was  required  by  law 
under  13  U.S.C.,  sections  131  and  224.  These  censuses  covered 
businesses  operated  in  the  continental  United  States,  Alaska, 
Hawaii,  Guam,  and  the  Virgin  Islands.  A  separate  Census  of 
Business  and  Manufactures  for  1958  was  also  conducted  in 
Puerto    Rico    jointly    with    the   Commonwealth   Government. 

The  1958  Census  of  Business  covered  retail  trade,  wholesale 
trade,  selected  services,  and  public  warehousing.  This  report 
provides  findings  for  retail  stores  in  selected  central  business 
districts  and  in  major  retail  centers;  and  for  hotels  and  motion 
picture   theaters   in   the   selected  central  business  districts. 

AREAS  COVERED 

Each  of  the  reports  in  this  series  covers  a  separate  standard 
metropolitan  statistical  area  and  Includes  data  for  the  central 
business  district  (or  central  business  districts)  in  the  specified 
standard  metropolitan  statistical  area,  as  well  as  for  each  Cen- 
sus-delineated major  retail  center  (MRC)  located  in  the  same 
standard  metropolitan  statistical  area  (SMSA).  The  number  of 
MRC's  for  which  data  are  shown  in  a  single  SMSA  vary  from 
none  to  about  two  dozen.  The  entire  series  of  reports  covers 
97  SMSA's,  and  provides  data  for  109  CBD's  and  some  500 
MRC's. 

DELINEATION  OF  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

Because  many  large  cities  had  no  officially  defined  area 
representing  their  "Central Business District.'itwas necessary 
for  the  Bureau  of  the  Census  prior  to  the  1954  Census  of 
Business  to  arrange  for  the  delineation  of  such  districts  before 
a  program  to  tabulate  Census  data  for  them  could  be  imple- 
mented. The  delineation  of  central  business  districts  was  ac- 
complished with  the  cooperation  of  the  Census  Tract  Committees 
in  the  large  cities  included  in  the  central  business  district  (CBD) 
program.  In  their  work  on  the  CBD's  the  Census  Tract  Com- 
mittees obtained  the  representation  of  a  variety  of  local 
interests,  such  as  business  firms  and  associations,  newspapers, 
planning  agencies,  welfare  organizations,  local  governmental 
bodies,  etc.  Central  business  districts  have  been  delineated  only 
in  those  cities  of  100,000  or  more  inhabitants  (according  to  the 
1950  Census  of  Population  or  a  subsequent  special  census  prior 
to  1959)  in  which  there  was  a  local  Census  Tract  Committee 
recommendation  for  such  an  area  in  response  to  an  inquiry  from 
the  Census  Bureau. 

The  objective  of  the  CBD  program  was  stated,  as  follows,  in 
a  letter  from  the  Director  of  the  Census  Bureau  to  the  Census 
Tract  Committees: 

"The  primary  objective  of  this  operation  is  to  provide  a 
basis  for  comparing  changes  in  business  activity  in  the  Cen- 
tral Business  District  with  those  in  the  remainder  of  the 
metropolitan  area  or  of  the  central  city." 

Because  there  are  no  generally  accepted  rules  for  determining 
what  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 
did  not  provide  rigid  specifications  for  defining  the  CBD  but  (1) 
provided  a  general  characterizationof  the  CBD,  describing  it  as 
"an  area  of  very  high  land  valuation,  an  area  characterized  by  a 
highconcentrationof  retail  businesses,  offices,  theaters,  hotels, 
and  "service"  businesses,  and  an  area  of  high  traffic  flow";  and 
(2)  required  that  the  CBD  ordinarily  should  be  defined  to  follow 


existing  tract  lines,  i.e.,  to  consist  of  one  of  more  whole  Census 
tracts.  The  emphasis  put  on  tracts  was  based  on  the  anticipation 
that  other  Census  statistics  than  those  derived  from  the  Census 
of    Business    might    conveniently    be    tabulated    for   CBD's. 

It  was  recognized  that  the  tract  basis  for  CBD's  might 
lead  to  the  inclusion  of  some  land  area  not  properly  within 
a  strictly  defined  CBD  or  to  the  exclusion  of  a  small  por- 
tion of  what  should  be  in  the  CBD.  It  was  believed  that  this 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnitudes  being  measured.  Provision,  however,  was  made 
for  splitting  tracts  where  a  serious  problem  was  encountered. 
The  use  of  tract  lines  for  boundaries  also  was  consistent  with 
the  desire  to  keep  CBD  boundaries  constant,  in  order  to  maxi- 
mize the  value  of  comparisons  over  time.  Although  it  was 
recognized  that  the  CBD  strictly  defined  would  tend  to  change 
over  time,  it  was  felt  that  the  Inexactitude  resulting  from  the 
use    of    fixed    boundaries    would    not    prove  to  be  serious. 

In  some  cities  where  there  had  been  a  previously  established 
central  business  district  or  similar  area  which  substantially 
corresponded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  in 
the  Bureau's  CBD  program. 

Data  for  a  total  of  95  CBD's  were  provided  in  the  1954 
Census  of  Business.  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  in  97  standard  metropolitan  statistical 
areas.  A  number  of  cities  have  made  minor  changes  in  the 
boundaries  of  their  CBD's  due  mainly  to  revisions  in  tract 
boundaries.  In  only  one  city,  Minneapolis,  has  a  previously 
defined  CBD  been  significantly  changed. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  and  data  from  them  have  been  tabulated,  as  part  of 
the  1958  Census  of  Business  program.  The  major  retail  cen- 
ters (MRC's)  were  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metropolitan  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  themselves)  which  include 
a  major  general  merchandise  store— usually  a  department 
store.  KDlC's  were  not  delineated  if  the  publication  of  data 
for  them  would  result  in  violation  of  Census  rules  prohibiting 
disclosure  of  information  for  individual  firms. 

MRC's  include  not  only  the  planned  suburban  shopping  center 
but  also  the  older  string  street  and  neighborhood  developments 
which  meet  the  above  prerequisites.  Frequently  the  boundaries 
of  a  single  MRC  include  stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the  planned  portion. 
In  general  the  boundaries  of  the  MRC's  have  been  established 
to  include  all  adjacent  blocks  containing  at  least  one  store  in 
the  general  merchandise,  apparel,  or  furniture -appliance 
groups  of  stores,  and  where  a  planned  center  is  involved  in- 
clude all  of  the  center. 

In  those  cities  within  the  standard  metropolitan  statistical 
areas  (SMSA's)  covered  by  this  series  of  reports  which  were 
not  of  sufficient  size  to  qualify  for  the  delineation  of  a  central 
business  district,  no  MRC's  were  delineated  unless  at  least  two 
such  centers  could  be  defined. 


For  explanation  of  procedures  and  definitions,  see  Appendix. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  1.— RETAIL  STORES  AND  SEXECTED  SERVICE  ESTABLISJMEWrS:   1958  AND  1954 

CENTRAL  BUSINESS  DISTRICT  OF  WICHITA 


Establishments,  Sales,  Amiual  Payroll,  and  Employees, 

by  Kind  of 

Business 

Kind  of  business 

1958 

1954 

SIC  code 

Estab- 
lish- 
ments^ 

(number) 

Sales 1 
($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid  employees, 

workweek  ended 

nearest  Nov.  15 

Estab- 
lish- 
ments^ 

(nxmber) 

Sales ^ 
($1,000) 

Payroll, 
entire 

Total 
(nunber) 

Full 
worlcweek 

(numbet) 

year 
($1,000) 

RETAIL  STORES 
Retail  stores,  total^ 

471 

20 

4 

16 

13 
5 
5 
3 

16 

21 

21 

72 

16 
25 

17 
9 

16 
2 

36 

15 

6 

15 

124 
109 

15 

25 

123 
30 
9 
2 
17 
4 
4 

26 
9 

105,289 

7,901 

660 

7,241 

29,634 

(D) 

3,222 

(D) 

2,100 
20,745 

1,935 

15,388 

1,761 
4,748 
4,137 
6,312 
2,441 
(D) 

7,461 

2,661 

208 

4,592 

4,899 

4,540 

359 

4,403 

10,823 

1,600 

1,294 

(D) 

3,001 

264 

485 

3,733 
(D) 

15,449 

683 

80 

603 

5,112 
(D) 
605 
(D) 

259 
2,365 

218 

2,193 

229 
720 
618 
892 
347 
(D) 

1,257 

456 

30 

771 

1,130 

1,077 

53 

670 

1,562 

80 

249 

(D) 

508 

50 

45 

1,298 
(D) 

5,446 

167 

16 

151 

2,030 
(D) 
334 
(D) 

99 

538 

79 

778 

82 
296 
253 
294 
103 
(D) 

340 
94 
11 

235 

683 

650 

33 

232 

500 
39 
79 
(D) 
127 
18 
18 

679 
(D) 

4,674 

156 

16 

140 

1,636 
(D) 
233 
(D) 

76 
516 

74 
668 

76 
266 
227 
248 

76 
(D) 

315 
94 

10 

211 

578 

550 

28 

189 

466 

34 
76 
(D) 

119 
18 
14 

580 
(D) 

550 

27 

7 

20 

15 
4 
5 
6 

24 

23 

24 

102 

18 
34 
18 
6 
28 
14 

42 

15 

3 

18 

145 

116 

29 

25 

123 
22 
4 
3 
25 
6 
4 

38 
10 

123,382 

11,913 

879 

11,034 

28,717 

(D) 

4,438 

(D) 

4,481 
23,227 

1,782 

20,306 

2,649 
7,278 
6,549 
6,026 
3,628 
671 

11,435 

5,986 

222 

5,149 

6,151 
5,027 
1,124 

3,445 

11,925 

1,285 

1,159 

(D) 

3,770 

410 

604 

4,026 
1,929 

17,758 

52 

Lumber,  building  materials,  hardware, 
faun  equipment  dealers 

1,170 

5251 

Hardware  stores 

78 

52  ex.  5251 

Other 

1,092 

53  part^ 
531 

General  merchandise  group  stores^  ■' 

Department  stores 

4,213 
(D) 

533 
539 

54 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 

769 
(D) 

511 

55  ex.  554 

Automotive  dealers 

2,778 

554 

Gasoline  service  stations .,,,,,., 

208 

56 

Apparel,  accessoiy  stores 

3,148 

561,  567 

Men's,  boys'  apparel  stores,  custcm 
tailors* ^ 

369 

562, 563, 568 
562 

Women's  clothing,  specialty  stores.... 
Ready-to-wear  stores^ 

1,128 
996 

565 
566 

Family  clothing  stores' 

Shoe  stores 

1,047 
522 

564,  569 

Other  apparel  stores 

82 

57 

Furniture,  heme  furnishings,  equipnent 
stores 

2,159 

5712 

Furniture  stores* , 

1,039 

5713-15,  19 
572,  573 

Other  heme  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

82 

1,038 

58 

Frato'ng,  drinVIng  plnc^pn , 

1,350 

5812 

Eating  places 

1,201 

5813 

Dr-lTllriTlg  JtlRO.PK , 

149 

591 

Drug  stores,  proprietary  stores 

535 

59  ex.  591 

Other  retail  stores' 

1,686 

592 

Liquor  stores 

92 

594 

Bcx>k,  stationery  stores 

144 

595 
597 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

(D) 
599 

5992 

Florists 

75 

5996 

7011,  7012 

Camera,  photographic  supply  stores.... 

SFH'.ECTED  SERVICE  TRADES 
Hotels 

78 
1,253 

783 

Motion  picture  theaters 

371 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business, 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

•'1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  deparbnents  are  separately  classified  as 
stores.  The  1954  sales  of  leased  departments  in  general  merchandise  group  stores  (SIC  53  pt.)  which  are  most  affected,  were  reported 
as  $2,420,000  of  which  $1,474,000  are  included  in  SIC  56. 

*1954  data  limited  to  "employer"  establishnents . 

'Both  1954  and  1958  data  limited  to  "employer"  establislments . 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex,  591)  not  covered  in  any  of  the  lines  below. 


WICHITA,  KANS.,  AREA 


Table  2.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 

CITY  OF  WICHITA 


Establislinents,  Sales,  Annual  Payroll,  and  Bnployees, 

by  Kind  of 

Business 

Kind  of  business 

1958 

1954 

SIC  code 

Estab- 

Ush- 

ments^ 

(number) 

Sales 1 
($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid  employees, 

workweek  ended 

nearest  Nov.  15 

Estab- 
lish- 
ments ^ 

(number) 

Sales^ 
($1,000) 

Payroll, 
entire 

Total 
(number) 

Full 
workweek 

(number) 

year 
($1,000) 

RETAIL  STORES 

2,564 

145 
48 
97 

72 

7 

28 

21 

295 

159 

428 

135 

19 
48 
35 
21 
32 
11 

165 
53 
35 

77 

580 
473 
107 

125 

460 
170 
12 
17 
27 
30 
14 

37 
25 

387,380 

29,318 

3,512 

25,806 

50,240 

40,343 

7,233 

(D) 

87,178 

76,175 

29,438 

25,531 

2,145 
(D) 
(D) 
(D) 

3,643 
497 

21,179 
5,653 
2,854 

12,672 

22,143 

19,605 

2,538 

15,753 

30,425 

11,452 

1,643 

(D) 

3,323 

(D) 

1,049 

3,909 
2,448 

(D) 

2,926 

328 

2,598 

7,976 

6,596 

1,117 

263 

6,125 

7,494 

2,959 

3,502 

294 
(D) 
(D) 
(D) 
476 
(D) 

3,040 
(D) 
(D) 

(D) 

4,675 

4,386 

289 

(D) 

3,284 
596 
265 
165 
(D) 
(D) 
87 

(D) 
518 

(D) 

750 
120 
630 

3,194 

2,372 

705 

117 

2,226 

1,740 

1,233 

1,320 

112 
(D) 
(D) 
(D) 
145 
(D) 

821 
(D) 
(D) 

(D) 

2,816 

2,631 

185 

(D) 

1,395 
442 
88 
60 
(D) 
(D) 
35 

(D) 
242 

(D) 

678 
100 
578 

2,334 

1,803 

4^2 

89 

1,487 

1,691 

968 

1,122 

102 
(D) 
(D) 
(D) 
101 
(D) 

761 
(D) 
(D) 

(D) 

2,350 

2,183 

167 

(D) 

1,019 
218 
81 
51 
(D) 
(D) 
29 

(D) 
201 

2,369 

134 
38 
96 

60 

5 

32 

23 

303 

160 

307 

164 

24 
48 
29 
19 
46 
21 

147 
34 
21 

82 

532 
386 
146 

128 

434 

142 

6 

11 

51 

33 

7 

51 
19 

345,916 

28,635 

3,089 

25,546 

39,425 

27,197 

7,649 

4,579 

71,246 

74,928 

21,199 

26,846 

3,497 
(D) 
(D) 
(D) 

4,729 
(D) 

22,538 

(D) 

2,021 

10,937 

19,847 

15,523 

4,324 

13,528 

27,724 
8,920 
(D) 
(D) 
(D) 
1,385 
709 

4,204 
3,222 

40, 747 

52 

Lumber,  building  materials,  hardware, 
farm  e<piixnept.  rlpnle-rs 

2,918 

5251 

Hardware  stores , ,,..,....,... 

372 

52  ex.  5251 

Other 

2,546 

53  part^ 

531 

General  merchandise  grov5)  stores^  ^ 

PepartfTn^nt  stores ....,.,, 

6,251 
4,321 

533 

Limited  price  variety  stores 

1,403 

539 

54 

Other  general  merchandise  stores 

Food  stores , 

527 
5,015 

55  ex.  554 

Aut<^iiotri  ve  dp«1  f^rs 

8,064 

554 

2,023 

56 

Apparel,  accessory  stores. 

3,884 

561,  567 

Men's,  boys'  apparel  stores,  custom 
tailors* 

467 

562,563,568 
562 

Women's  clothing,  specialty  stores.... 
Ready-to-wear  stores ' 

(D) 
(D) 

565 

F«m1 1  y  "^"I  othi  ng  '^t^res  ^ 

(D) 

566 

Shoe  stores ....•,,,••»...•.••.. 

647 

564,  569 

Other  apparel  stores 

(D) 

57 

Furniture,  home  furnishings,  equipment 
stores 

3,716 

5712 

(D) 

5713-15,  19 
572,  573 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
mvisic  stores 

352 
(D) 

58 

Kiting,  flrinViTtg  planes ^ 

3,988 

5812 

3,484 

5813 

nrlnking  pi  aoes, , , , 

504 

591 

1,988 

59  ex.  591 

Other  retail  stores ^ ,,, 

2,900 

592 

Liquor  stores. ,♦,.,, 

415 

594 

Book,  stationery  stores 

(D) 

595 

597 

Sporting  goods,  bicycle  stores 

(D) 
630 

5992 

Florists 

269 

5996 
7011,  7012 

Camera,  photographic  supply  stores.... 

SELECTED  SERVICE  TRADES 
Hotels 

94 
(D) 

783 

Motion  picture  theaters...,,,,.,,,,,,,,. 

638 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
1958  figures  incorporate  leased  deparlments  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified  as 
stores . 

*1954  data  limited  to  "employer"  establislinents. 

'Both  1954  and  1958  data  limited  to  "anployer"  establishnents. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  3. 


-RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  195-; 

WICHITA  STANDARD  METROPOLITAN  STATISTICAL  AREA 


Establishments,  Sales,  Annual  Payroll,  and  Employees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958 


Estab- 
lish- 
ments^ 


(number) 


Sales'- 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  enployees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 
(number) 


Estab- 
lish- 
ments ■'• 


(number) 


Sales'- 


($1,000) 


Payroll, 

entire 
year 


($1,000) 


52 

5251 

52  ex.  5251 

53  part  2 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 
Retail  stores,  total^. 


Lxmiber,  building  materials,  hardware, 

f aim  equipnent  dealers 

Hardware  stores, , 

Other 


General  merchandise  group  stores^  ^. 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores.. 


Food  s-tores. 


Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores 

Men ' s ,  boys '  apparel  gtores ,  custom 

tailors* ., 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores ' 

Family  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  iumishings,  equipment 

stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores..... 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  prcrprietary  stores 

Other  retail  stores^ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  si^jply  stores. 


SELECTED  SERVICE  TRADES 


Hotels 

Motion  picture  theaters. 


2,958 


185 

62 

123 

85 

7 

32 

26 

340 

186 

515 

143 

19 
49 
36 
22 
37 
12 

177 
56 
38 

83 

673 
546 

127 

137 

517 
189 
12 
19 
33 
31 
14 


45 
27 


423,877 

32,647 

4,247 

28,400 

50,924 

40,343 

7,469 

(D) 

99,994 

81,592 

35,341 

25,721 

2,145 
7,355 
6,614 
11,903 
3,766 
500 


22,192 
6,142 
2,899 

13,157 

24,576 

21,558 

3,018 

16,907 

33,983 
12,391 
1,643 
1,252 
3,381 
1,242 
1,049 


3,969 
(D) 


47,247 

3,248 

395 

2,853 

8,035 

6,596 

1,142 

297 

6,912 

7,942 

3,405 

3,506 

294 
1,098 

987 
1,-608 

479 
27 

3,132 
880 
447 

1,805 

5,107 

4,757 

350 

2,448 

3,512 
619 
265 
165 
544 
216 
87 


360 
(D) 


17,645 


860 
145 
715 

3,225 

2,372 

-  719 

134 

2,516 

1,842 

1,438 

1,327 

112 
459 
412 
593 
148 
15 

848 
200 
116 

532 

3,079 

2,859 

220 

1,028 

1,482 
462 
88 
60 
140 
94 
35 


704 
(D) 


14,109 


773 
119 
654 

2,359 

1,803 

453 

103 

1,680 

1,785 

1,138 

1,125 

102 
408 
366 
500 
103 
12 

788 
198 
105 

485 

2,575 

2,375 

200 

798 


231 
81 
51 

129 
71 
29 


601 
(D) 


2,637 


54 
24 


367,731 


171 

34,347 

48 

3,456 

123 

30,891 

68 

39,729 

5 

27,197 

36 

7,803 

27 

4,729 

343 

74,962 

174 

78,221 

355 

23,781 

168 

26,891 

24 

3,497 

49 

10,467 

30 

8,654 

21 

7,285 

46 

4,729 

22 

(D) 

162 

23,105 

35 

9,518 

21 

2,021 

94 

11,360 

586 

21,584 

425 

16,728 

161 

4,856 

137 

14,023 

473 

31,088 

153 

9,477 

6 

(D) 

11 

(D) 

53 

4,317 

33 

1,385 

7 

709 

4,246 
3,532 


42,454 


3,426 

407 

3,019 

6,267 

4,321 

1,416 

530 

5,185 

8,292 

2,203 

3,887 

467 
1,528 
1,232 
1,162 

647 
83 

3,774 

1,558 

352 

1,864 

4,301 

3,722 

579 

2,031 

3,088 
429 
(D) 
(D) 
630 
269 
94 


1,311 
707 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (MA)  Not  available.    ...  Represents  zero. 

■■-All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

■'1958  figures  incorporate  leased  depar-fcments  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified  as 
stores. 

*1954  data  limited  to  "employer"  establislments. 

'Both  1954  and  1958  data  limited  to  "employer"  establislments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


WICHITA,  KANS.,  AREA 


Table  4,— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLlSIWENTS— PERCENT  CHANGE  IN  SALES,  1954  TO  1958 

CENTRAL  BUSINESS  DISTRICT  OF  WICHITA,  THE  ENTIRE  CITY,  AND  WICHITA  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  change 


Central 

business 

district 


Entire 
city 


City 
less  its 
central 
business 
district 


Entire 
standard 
metro- 
politan 
statistical 


Standard 

metro- 
politan 
statistical 
area  less 
central 
business 
district 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 
5812 

5813 


591 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total* 

Lusiber,  buildixtg  materials,  hardware,  farm  equipment 

dealers ...........,..,,.,. 

Hardvare  stores. ..■»....,. 

Other 

General  merchandise  group  stores*  ^...... ........... 

Department  stores. ................................ 

Limited  price  variety  stores...................... 

Other  general  nerchandlse  stores 

Food  stores, ........................................ 

Autoootive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom  tailors* 

Women's  clothing,  specialty  stores................ 

Ready-to-wear  stores' . .......................... 

Family  clothing  stores' , 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment  stores....... 

Furniture  stores* 

Other  home  furnishings  stores* .................... 

Household  appliance,  radio,  TV,  music  stores...... 

Eating,  drinking  places , 

Eating  places 

Drlniing  places, 

Drug  stores,  proprietary  stores 

Other  retail  stores^ ...........< 

Liquor  stores 

Book,  stationery  stores , 

Sporting  goods,  bicycle  stores , 

Jewelry  stores ,.., 

Florists , 

Camera,  photographic  SMpply   stores................ 

SELECTED  SERVICE  TRAIIES 


Hotels 

Motion  picture  theaters. 


-33.7 
-25.0 
-34.4 

3.2 

(D) 

-27.4 

(D) 

-53.1 

-10.7 

8.6 

-24.2 
-33.5 
-34.8 
-36.8 

4.7 
-32.7 

(D) 

-34.8 

-55.6 

-6.3 

-10.8 

-20.4 

-9.7 

-68.1 

27.8 

-9.3 

24.5 

11.6 

(D) 

-20.4 

-35.6 

-19.7 


-7.3 
(D) 


12.0 


2.3 

13.7 
1.0 

27.4 

48.3 

-5.4 

(D) 

22.4 

1.7 

38.9 

-4.9 
-38.7 
(D) 
(D) 
(D) 
-23.0 
(D) 

-6.0 

(D) 

41.2 

15.9 

12.6 

26.3 

-41.3 

16.4 

9.7 
28.4 
(D) 
(D) 
(D) 
(D) 
48.0 


-7.0 
-24.0 


26.8 


48.1 
29.0 
27.9 

92.4 
(D) 

24.9 
(D) 

27.4 

7.2 

41.6 

55.1 
-54.7 
(D) 
(D) 
(D) 
9.2 
(D) 

23.6 

(D) 

47.1 

39.6 

25.9 

43.5 

-31.9 

12.6 

24.1 
29.0 
(D) 
(D) 
(D) 
(D) 
437.1 


-1.1 
(D) 


15.3 


-419 
22.9 
-8.1 

28.2 
48.3 
-4.3 

(D) 

33.4 

4.3 

48.6 

-4.4 
-38.7 
-39.7 
-23.6 

63.4 

-20.4 

(D) 

-4.0 
-4.5 
43.4 
15.8 

13.8 

28.9 

-37.9 

20.6 

9.3 

30.7 

(D) 

(D) 

-21.7 

-10.3 

49.9 


-6.5 

(D) 


30.4 


10.3 

39.2 

6.6 

93.3 
(D) 

26.2 
(D) 

38.9 

10.6 

51.9 

56.9 
-54.7 
-18.3 

17.7 
344.1 

20.3 
(D) 

26.2 
-1.5 
49.6 
35.7 

27.5 
45.4 
-28.8 

18.2 

20.9 

31.7 

(D) 

(D) 

-30.5 

0.3 

437.1 


7.3 
(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
•'in  computing  percent  change,  1958  fig\ires  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  deparbnents 
are  separately  classified  as  stores. 

*1954  data  limited  to  "employer"  establislments  in  oomputing  percent  change. 

'in  computing  percent  change,  both  1954  and  1958  data  limited  to  "employer"  establislments. 

^Includes  data  for  those  v-inriH  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  5.— RETAIL  STOHES:   1958  AND  195A  CENTRAL  BUSINESS  DISTRICT  SALES  AS  PERCENT  OF 

WICHITA  AND  OF  WICHITA  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 

Kind  of  business 

Percent  of  city  sales  in 
central  business  district 

Percent  of  standard  metro- 
politan statistical  area 
sales  in  central  business 
district 

1958 

1954 

1958 

1954 

HETATT,  STORES 
Retail  stores,  total^ 

27.2 

26.9 
18.8 
28.1 

59.0 
(D) 

4^.5 
(D) 

2.4 

27.2 

6.6 

60.3 
82.1 
(D) 
(D) 
(D) 
67.0 
(D) 

35.2 

47.1 

7.3 

36.2 

22.1 
23.2 
14.1 

28.0 

35.6 
14.0 
78.8 

(D) 
90.3 

(D) 
46.2 

35.7 

41.6 
28.5 
43.2 

72.8 
(D) 

58.0 
(D) 

7.0 

31.0 

8.4 

75.6 
75.8 
(D) 
(D) 
(D) 
76.7 
(D) 

50.7 

(D) 

11.0 

47.1 

31.0 
32.4 
26.0 

25.5 

43.0 

14.4 

(D) 

(D) 

(D) 

29.6 

85.2 

24.8 

24.2 
15.5 
25.5 

58.2 
(D) 

43.1 
(D) 

2.1 

25.4 

5.5 

59.8 
82.1 
64.6 
62.5 
53.0 
64.8 
(D) 

33.6 

43.3 

7.2 

34.9 

19.9 
21.1 
11.9 

26.0 

31.8 
12.9 
78.8 
(D) 
88.8 
21.3 
46.2 

33.6 

52 
5251 

Lumber,  building  materials,  hardware,  farm  equipment  dealers... 
Hardware  stores 

34.7 
25.4 

52  ex.  5251 

Other 

35.7 

53  part^ 

General  merchandise  group  stores.^  3 

72.3 

531 

Department  stores 

(D) 

533 

Limited  price  variety  stores. ................................ 

56.9 

539 

Other  general  merchandise  stores.. 

(D) 

54 

Food  stores. 

6.0 

55  ex.  554 

Automotive  dealers. ............................................ 

29.7 

554 

Gasoline  service  stations. 

7.5 

56 

Apparel,  accessory  stores. ..................................... 

75.5 

561,  567 

Mpti'r,  W\ya'    nppnTpl  Ht/>TPH,  r-.iiR+<Tn)  tnlloTs*.  .  ,  ,  ,  .  , • 

75.8 

562,563,568 

Vfomen's  clothing,  specialty  stores  .....,...,...,.,...,,,,.., 

69.5 

562 

Ready-to-wear  stores'. ..................................... 

75.7 

565 

FnnrlTy  '■lothlTiE  p+forop', 

82.7 

566 

Shoe  stores, ..•...•.•...•...................,.,..,....,...»., 

76.7 

564,  569 

Other  apparel  stores 

(D) 

57 

Furniture,  home  furnishings,  equipnent  stores 

49.5 

5712 

Furniture  stores*. ........................................... 

62.9 

5713-15,  19 

Other  home  fumishings  stores*.....,.,........,......,.,..... 

11.0 

572,  573 

Household  appliance,  radio,  TV,  music  stores...,,,,,.,,,,.... 

45.3 

58 

F,<»t-iTlg,  rl-rlTllrtTig  plnneH,  ,, .,,, .,,,. 

28.5 

5812 

Eating  places. .,..,..,,,.,.,,,,,,,,,,,,,,,,,,,,,,,,,,,,,...., 

30.1 

5813 

DrlTilrlng  pl»f>PH.,, 

23.1 

591 

Drug  stores,  proprietary  stores. ............................... 

24.6 

59  ex.  591 

Other  retail  stores* . .•,,,,,..,,,,,,,.,.,,,,,,.,,.,,,,,,.,,,,,, 

38.4 

592 

Liquor  stores. .........•,,,,,,,•,,,,,,,,,,,.,,•,,,,,,•....... 

13.6 

594 

Book,  stationery  stores ...,.,.,,,..................., 

(D) 

595 

Sporting  goods,  bicycle  stores.,,,,,,,.......,,,,,..,,,,,,,,. 

(D) 

597 

Jewelry  stores .,...,.,,,,,,,,.,,,.,,.,,.,... 

87.3 

5992 

Florists. ..,,..,.........,,,,,,,,,,,,.........,.............. 

29.6 

5996 

Camera,  photographic  si^jply  stores..,,,.,.........,.....,,... 

85.2 

Standard  Notes:   (d)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
•'in  computing  percent,  1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are 
separately  classified  as  stores. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "onployer"  establishments. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  6.— HETAU  STORES:  1958  AND  1954— PERCENTAGE  DISTRIBUTION  OF  SALES,  BY  KIND  OF  BUSINESS 

CENTRAL  BUSINESS  DISTRICT  OF  WICHITA,  THE  ENTIRE  CITY,  AND  WICHITA  STANDARD  METROPOLITAN  STATISTICAL  AREA 

(Percen'tages  are  based  OD  total  Retail  Store  Sales  idilch  exclude  sales  of  nonstore  retailers — ^mall  order,  direct  sell±n£, 

merchandise  vending  nachljae  operators). 


SIC  code 

Kind  of  business 

Central 

business 

district 

Entire 

city 

Standard  metropolitan 
statistical  area 

1958 

1954 

1958 

1954 

1958 

1954 

HETATI,  STORKS 

100.0 

7.5 
0.6 
6.9 

28.1 
(D) 
3.0 
(D) 

2.0 
19.7 

1.8 

14.6 

1.7 
4.5 
3.9 
6.0 
2.3 
(D) 

7.1 
2.5 
0.2 

4.4 

4.7 
4.3 
0.3 

4.2 

10.3 
1.5 
1.2 
(D) 
2.9 
0.3 
0.5 

100.0 

9.5 
0.7 
8.8 

23.0 

17.2 

3.5 

2.3 

4.0 
18.5 

1.9 

16.2 

2.1 
5.8 
5.2 
4.8 
2.9 
0.5 

9.5 
4.8 
0.6 

4.1 

4.9 
4.0 
0.9 

2.7 

9.8 
1.0 
(NA) 
(D) 
3.0 
0.3 
0.5 

100.0 

7.6 
0.9 
6.7 

13.0 

10.4 

1.^ 

(D) 

22.5 

19.7 

7.5 

6.6 

0.6 
(D) 
(D) 
(D) 
0.9 
0.1 

5.5 
1.5 
0.7 

3.3 

5.7 
5.0 
0.7 

4.1 

7.8 
3.0 
0.4 
(D) 
0.9 
(D) 
0.3 

100.0 

8.3 
0.9 
7.4 

11.4 
7.9 
2.2 
1.3 

20.6 

21.7 

6.1 

7.8 

1.0 
(D) 
(D) 
(D) 
1.4 
(D) 

6.5 
(D) 
0.6 

3.2 

5.7 
4.5 
1.2 

3.9 

8.0 
2.6 
(D) 
(D) 
(D) 
0.4 
0.2 

100.0 

7.7 
1.0 
6.7 

12.0 
9.5 
1.8 
(D) 

23.6 

19.3 

8.3 

6.1 

0.5 
1.7 
1.6 
2.8 
0.9 
0.1 

5.2 
1.4 
0.7 

3.1 

5.8 
5.1 
0.7 

4.0 

8.0 
2.9 
0.4 
0.3 
0.8 
0.3 
0.2 

100.0 

52 

lADber,  building  materials,  hardware, 
fiTTi  eqii'll™'*''*  "I^^I^T^ ,,, 

9  3 

5251 

Hardware  stores.,.......,.,...,...,.,. 

0.9 

52  ex.  5251 

Other 

8  4 

53  part* 
531 

Geiteral  merchandise  group  stores*  ^.,... 
Depaxiiment  stores.......,,,,,,...,,... 

10.8 
7  4 

533 

T.iiiritr<^  rrl'""  vm^'^ty  "t/T'^p. .,.,,,.. , 

2  1 

539 
54 

Other  general  merchandise  stores,,.,,. 
Food  stores, ..,..,,.,,..,.,,,,.......,,, 

1.3 
20.4 

55  ex.   554 

Automotive  dealers 

21.3 

554 

QasollsiB  service  stations. ••,•..••...,•. 

6.5 

56 

Apparel,  accessory  stores.,,....,,,,.,.. 

7.3 

561,  567 

Men's,  boys'   apparel  stores,  custom 
tailors*. 

1  0 

562,563,568 
562 

Vcoen's  clothing,  specialty  stores.,., 
Ready-to-vear  stores' . .,,.,,,,,,.,,, 

2.8 
2  4 

565 

Fi^mny  '^1  otMng  Hto'^""'. , , , , 

2  0 

566 

Shoe  Stores 

1  3 

564,  S69 

Other  apparel  stores, 

(D) 
6.3 

57 

Paxnlture,  bane  furnishings,  equipment 
stores ,, 

5712 

Fumltxire  stores*, •••.,.••.•....,,.,,• 

2.7 

5713-15,  19 
572,   573 

Other  home  furnishings  stores* 

Housphnid  appliance,  radio,  TV,  music 
s'tores  ,,.,,.,,.,,........,.,,,,,,,,,  , 

0.5 
3.1 

58 

Eatli«,  drliddng  places , ., 

5.9 

5812 

Eating  places •.•..•..•...•«,,•,••••••• 

4.6 

5813 

Drinking  plfloes, ....... ......•,,,,••,, 

1.3 

591 

Drug  stores,  proprietary  stores,,,,,..,. 

3.8 

59  ex.   591 

Other  retail  stores* 

8.4 

592 

T.I  IJllriT   l+OTPH 

2.6 

594 

Book,   stationery  stores 

(D) 

595 
597 

Sporting  goods,  bicycle  stores 

Jewelry  stores. .••....• 

(D) 
1.2 

5992 

Florists ........,,,,,,,..,.....,..,,,, 

0.4 

5996 

Camera,  photogrtqihlc  siqjply  stores,.,. 

0.2 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
^In  computing  percent^  1958  figures  incorporate  leased  deparijnents  data  with  main  store.  In  1954  data,  leased  departments  are 
separately  classified  as  stores. 

1954  data  limited  to  "employer"  establishments  in  ecmputing  percent, 
'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establislments . 
'includes  data  for  those  kinds  of  business  In  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  WICHITA  STANDARD  METROPOLITAN  STATISTICAL  AREA 


MRC  No.  1.— Retail  stores  known  as  the  "Parklane  Shopping  Center"  bounded  by  Glendale  Rd.,  East  Lincoln,  Morris, 

and  South  Oliver  Sts. 


SIC 
code 


Kind  of  'business 


Total 


SIC 
code 


Kind  of  business 


Nimber  of 

establisb- 

ments 


54,58,591 

53  part,* 
56,  57 

52,  55,  599 


Retail  stores,  total: * 

Kunber 

Sales ($1,000). 

Convenience  goods  stores: 

Number 

Sales ($1,000). 

Shopping  goods  stores:^ 

Nunber 

Sales ($1,000). 

All  other  stores: 

Nimber 

Sales ($1,000). 


33 
7,861 


6 
2,256 


16 
4,907 


11 
698 


Nunber  of 
establish- 
ments 


Retail  stores,  total^. 


52 

5251 

52  ex.  5251 

53  part* 
531 

533 
539 

54 


Umber,  building  materials,  bardvare, 

fam  etiulpaent  dealers 

Hardware  stores « 

Other 


Qeneral  merchandise  group  stores 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custom 

tailord 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores'. 

FEmlly  clothing  stores' 

Shoe  stores 

Other  apparel  stores 


Furniture,  bane  furnishings,  equlpnent 

stores 

Furniture  stores 

Other  heme  fui'iiishings  stores 

Household  appliance,  radio,  T7,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  rettiil  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stoi«s. 


10 

1 
5 
4 
2 

1 
1 


MRC  No.  2. — Includes  the  planned  center  known  as  "Boulevard  Plaza  Shopping  Center"  and  stores  in  the  area  bounded  by  Morris,  Poplar, 
rear  property  line  of  lota  on  the  north  side  of  Lincoln,  fence  line  of  "Boulevard  Plaza  Shopping  Center,"  George  Washington  Blvd., 
Bayley,  Schwelter  Dr.,  and  Ash  Sts. ^^ 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


ir-tTiH  of  business 


Nunber  of 

establisb- 

ments 


54,58,591 

53  part,* 
56,  57 

52,    55,   599 


Retail  stores,  total:* 

Nuitber 

Sales ($1,000). 

Convenience  goods  stores: 

Nunber 

Sales ($1,000). 

Shopping  goods  stores:* 

Nunber 

Sales ($1,000). 


All  other  stores: 

Nunber 

Sales 


21 

15,772 


7 
1,726 


Retail  stores,  total*. 


!(H,'666)! 


7 
(D) 


7 
(D) 


Nunber  of 
establish- 
ments 


52 

5251 

52  ex.  5251 

53  part* 
531 

533 
539 

54 


Lunber,  building  materials,  hardware, 

faim  equipment  dealers 

Hardware  stores 

Other ^ 


General  merchandise  group  stores 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


21 


Food  stores. 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 
5813 

591 

59  ex, 

592 

594 

595 

597 

5992 

5996 


Autanotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores ,,, 

Other  apparel  stores 


Fumlture,  heme  furnishings,  equlpnent 

stores 

Furniture  stores 

Other  home  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


591 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores , 

Florists 

Camera,  photographic  supply  stores. 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (HA)  Not  available,    ,..  Represents  zero. 

^roup  totals  for  SIC  53  and  56  may  include  "nonemployer"  establislments  vAiich  could  not  be  classified  by  detailed  kinds  of 

*Excludes  nonstore  retailers  (i.e,,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establlsbnents . 

'includes  data  for  those  iHTiria  of  business  in  SIC  59  (ex,  591)  not  covered  in  any  of  the  lines  below. 


business . 


APPENDIX 

Procedures  and  Definitions 


CENSUS  DISCLOSURE  RULES 

In  accordance  with  Census  law,  any  data  which 
would  disclose  the  operations  of  an  individual 
establishment  or  business  organization  are  not 
published.  The  number  of  establishments  in  a 
kind  of  business  is  not  considered  a  disclosure 
by  these  rules,  so  that  this  item  is  shown  in 
instances  where  other  items  of  information  for 
the  same  kind  of  business  or  locality  are  sup- 
pressed. 

KINDS  OF  BUSINESS  COVERED 

This  report  covers  all  establishments  (except 
nonstore  retailers)  included  in  Retail  Trade,  de- 
fined in  accordance  with  the  principles  of  the 
Standard  Industrial  Classification  Manual  (1957  edi- 
tion) Issued  under  the  auspices  of  the  Bureau 
of  the  Budget,  Executive  Office  of  the  Presi- 
dent. This  report  includes,  in  addition  to  re- 
tail trade  establishments,  hotels  and  motion  pic- 
ture theaters,  parts  of  major  groups  70  and  78 
of  the  SIC  Manual. 

Retail  Trade,  as  defined  in  the  SIC  Manual, 
and  as  covered  in  the  1958  Census  of  Business, 
includes  establishments  primarily  engaged  in  sell- 
ing merchandise  directly  to  personal,  household, 
and  farm  users.  Excluded  from  Retail  Trade 
are  places  of  business  op)erated  by  membership 
clubs  and  open  only  to  their  own  members  or 
personnel,  such  as  restaurants  and  bars  operated 
by  country  clubs,  school  cafeterias,  cafeterias 
operated  by  industrial  plants  for  their  employ- 
ees, establishments  operated  by  agencies  of  the 
Federal  Government  on  military  posts,  hospitals, 
etc. 

Data  for  nonstore  retailers— mail  order  houses, 
direct  selling  (house-to-house)  organizations,  and 
merchandise  vending  machine  operators— have  been 
excluded  from  the  tabulations  in  this  report,  but 
are  contained  in  other  publications  of  the  1958  Cen- 
sus of  Business,  such  as  the  Area  Report  Series. 

METHOD  OF  ENUMERATION 

For  purposes  of  coverage  in  the  1958  Census 
of  Business,  retail  establishments  were  divided 
into  two  categories— those  with  some  paid  employ- 
ment during  1958,  i.e..  the  "employer"  universe, 
and  those  with  no  paid  employment  during  1958, 
i.e.,  the  "nonemployer"  universe.  The  method 
of  obtaining  census  information  for  these  two 
groups  is  described  below. 


Enumeration  of  "Employers.*— Information  for 
establishments  in  this  part  of  the  retail  trade 
field  was  obtained  by  means  of  a  mail  canvass. 
Report  forms  were  mailed  to  all  business  firms 
included  in  the  active  records  of  the  Internal 
Revenue  Service  as  subject  to  payment  of  Fed- 
eral Insurance  Contributions  Act  (FICA)  taxes 
(i.e.,  employers  of  one  or  more  persons)  and 
which  were  classified  in  the  records  of  the  Bu- 
reau of  Old- Age  and  Survivors  Insurance  (BOASI) 
as  wholly  or  partially  engaged  in  retail,  whole- 
sale, manufacturing,  and  mineral  industries.  Also 
included  were  those  classified  in  major  groups 
70  (except  702  and  704),  72,  73,  75,  76,  78,  and 
79  of  the  service  industries  portion  of  the  SIC 
Manual,  and  in  public  warehousing,  SIC  major 
group  42,  except  421.  In  addition,  report  forms 
were  mailed  to  all  establishments  which  BOASI 
had  not  classified  by  kind  of  business  prior  to 
mailing  of  census  report  forms.  Each  estab- 
lishment was  mailed  a  report  form  appropriate 
to  its  BOASI  classification  (for  those  cases  for 
which  BOASI  classification  had  not  yet  been  es- 
tablished, a  general  purpose  form  was  used),  but 
its  census  classification  was  determined  by  re- 
plies   to  questions   on  the  census   report  form. 

Enumeration  of  "Nonemployers."— This  group 
was  defined  to  include  retail  businesses  other  than 
those  represented  in  the  active  FICA  records  of 
the  Internal  Revenue  Service.  Information  for 
this  group  of  establishments  was  derived  from 
the  1958  Federal  income  tax  returns.  Information 
was  compiled  from  only  one-half  of  these  cases 
and  census  results  for  this  group  were  estab- 
lished by  multiplying  such  findings  by  two.  The 
"nonemployer"  segment  of  retail  trade,  although 
made  up  of  a  large  number  of  establishments, 
accounted  for  less  than  10  percent  of  the  total 
retail  trade  volume. 

Included  in  this  segment  were  only  those  non- 
employer  establishments  which  reported  a  sales 
volume  of  $2,500  or  more  during  1958.  Non- 
employer  establishments  reporting  a  sales  vol- 
ume of  less  than  $2,500  were  not  included  in 
these  tabulations,  regardless  of  the  period  of 
time  they  were  operated  during  the  year. 

COMPARISON  OF  THE  1954  AND 
1958  CENSUSES 

In  aU  major  respects,  the  1954  and  1958  Cen- 
suses were  conducted  under  similar  conditions 
and  procedures.     Strict  comparability  in  the  data 
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for  the  two  censuses  is  limited  by  the  following 
factors: 

1.  The  physical  area  of  a  number  of  urban 
places  in  the  1958  Census  is  not  the  same  as  it 
was  in  1954  because  of  annexations  and  other 
boundary  changes  which  have  occurred  since  the 
1954  Census.  This  factor  should  be  taken  into 
consideration  in  evaluating  changes  in  census 
findings  from  1954,  as  in  each  census  the  sta- 
tistics for  urban  places  are  in  accordance  with 
the  boundaries  for  those  places  in  the  census 
year. 

2.  Whereas  in  the  1954  Census,  "leased 
departments"  (businesses  operated  as  departments 
of  a  retail  business,  under  different  ownership) 
were  counted  as  separate  establishments  and 
separately  classified  by  kind  of  business,  in  the 
1958  Census  they  have  been  combined  with  the 
retail  business  in  which  located.  As  a  result, 
it  is  anticipated  that  the  count  of  establishments 
will  be  approximately  25,000  less  in  the  1958 
Census  than  would  have  been  the  case  if  the 
1954  Census  procedure  had  been  followed.  In 
addition,  there  will  be  some  redistribution  in 
the  data  among  the  various  kinds  of  business 
categories  (e.g.,  the  figures  for  a  leased  shoe 
department  located  in  a  department  store  which 
were  tabulated  in  the  "shoe  store"  kind  of  busi- 
ness in  1954  are  included  with  "department 
store"  figures  in  the  1958  Census).  Leased 
departments  in  the  1954  Census  reported  sales 
of  approximately  one  billion  dollars. 

3.  Revisions  made  in  the  1957  edition  of  the 
SIC  Manual  have  necessitated  the  following  changes 
in  establishment  classifications  used  in  the  1954 
Census: 

a.  Musical  Instrument  stores  and  music 
and  record  shops  have  been  shifted  to  the  kind- 
of-business  group  "Furniture,  Home  Furnish- 
ings, Equipment  Stores"  from  the  group  "  Other 
Retail  Stores." 

b.  Antique  stores  have  been  shifted  to 
the  group  "Other  Retail  Stores"  from  the  group 
"Furniture,  Home  Furnishings,  Equipment 
Stores." 

4.  Both  the  1954  and  1958  Censuses  ex- 
cluded those  businesses  with  no  paid  employment 
which  had  sales  volume  of  less  than  $2,500  in 
the  census  year.  To  the  extent  that  price  in- 
creases since  1954  resulted  in  increases  in  the 
dollar  volume  of  sales,  the  1958  Census  includes 
stores  with  a  lesser  physical  volume  of  business 
than  were  included  in  the  1954  Census.  While 
the  exact  magnitude  of  this  phenomenon  is  un- 
known, the  effect  on  total  volume  of  retail  sales 
undoubtedly  is  only  a  fraction  of  one  percent 
and  probably  has  little  effect  on  the  number  of 
stores  included  in  the  census. 


Both  the  1954  and  1958  Censuses  include  data 
for  some  "nonemployer"  establishments  in  the 
group  totals  but  not ,  in  the  detailed  kinds-of- 
business  totals  due  to  limitation  of  classification 
information  on  the  Federal  tax  returns.  In  the 
1954  data,  all  major  groups  (i.e.,  SIC  2  digit) 
included  some  such  establishments.  In  1958 
only  two  major  groups— SIC  53,  General  Mer- 
chandise Group,  and  SIC  56,  Apparel,  Accessory 
Stores— included  such  establishments.  In  neither 
census  was  it  found  feasible  to  classify  any 
"nonemployer"  establishments  as  "Ready-to-wear 
stores  (SIC  562)"  or  "Family  clothing  stores 
(SIC  565)"  and,  in  the  1954  Census,  it  similarly 
was  not  found  feasible  to  change  any  "nonemploy- 
er" establishment  as  "Men's,  boys' apparel  stores, 
custom  tailors  (SIC  561,  567)";  "Furniture  stores 
(SIC  5712)";  or  "Other  home  furnishings  stores 
(SIC  5713-15,  5719)."  Such  stores  were  classi- 
fied only  at  the  major  group  level. 

EXPLANATION  OF  TERMS 

Establishments. "-Census  of  Business  figures 
represent  a  summary  of  reports  for  individual  "es- 
tablishments" rather  than  "companies."  A  sep- 
arate report  was  obtained  for  each  location  where 
business  was  conducted,  including  each  location 
of  multiunlt  organizations.  Each  report  was 
tabulated  in  accordance  with  the  physical  location 
at  which  the  business  was  conducted. 

Where  two  or  more  activities  were  carried  on 
at  a  single  location  under  a  single  ownership, 
all  activities  generally  were  grouped  together  as 
a  single  establishment,  and  the  entire  establish- 
ment was  classified  on  the  basis  of  its  major 
activity,  with  all  data  for  it  included  in  that  clas- 
sification. However,  in  cases  where  distinct 
and  separate  economic  activities,  for  which  dif- 
ferent industry  classification  codes  were  appro- 
priate, were  conducted  under  the  same  ownership 
at  a  single  location,  and  where  conditions  pre- 
scribed by  the  SIC  Manual  for  recognizing  the 
existence  of  more  than  one  establishment  were 
met,  separate  establishment  reports  for  each  of 
the  different  activities  were  reported  in  the  cen- 
suses. 

In  the  case  of  leased  departments,  i.e.,  where 
separately  owned  businesses  are  operated  as  de- 
partments of  a  retail  business  under  another 
ownership  (e.g.,  a  separately  owned  shoe  depart- 
ment store)  only  a  single  establishment,  combin- 
ing leased  departments  with  the  retail  establish- 
ment in  which  they  are  located,  is  recognized 
for  1958  Census  purposes. 

The  "number  of  establishments"  shown  in  this 
report  is  the  number  in  business  at  the  end  of 
the  census  year. 

Sales.— Sales  include  the  total  of  merchandise 
sold,   and  receipts  from  repairs  and  from  other 
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services  to  customers,  whether  or  not  payment 
was  received  in  1958.  Sales  are  normally  re- 
corded net  of  deductions  for  refunds  and  allow- 
ances for  merchandise  returned  by  customers. 
Total  sales  exclude  amounts  other  than  those  re- 
ceived from  customers,  such  as  income  from  in- 
vestments, rental  of  real  estate,  etc.  They  in- 
clude the  amount  of  local  and  State  sales  taxes 
and  Federal  excise  taxes  which  are  collected 
by  the  store  directly  from  customers  and  paid 
directly  by  the  store  to  a  local.  State,  or  Fed- 
eral taxing  agency.  Gasoline,  liquor,  tobacco, 
and  other  excise  taxes  which  are  paid  by  the  manu- 
facturer or  wholesaler  and  passed  along  to  the 
retailer  also  are  included. 

The  sales  figures,  therefore,  represent  total 
sales  and  receipts  of  all  establishments  primari- 
ly engaged  in  retail  trade.  They  do  not  include 
retail  sales  made  by  manufacturers,  wholesalers, 
service  establishments,  and  other  businesses  whose 
primary  activity  is  other  than  retail  trade.  They 
do,  however,  include  receipts  other  than  from  the 
sale  of  merchandise  at  retail  (e.g.,  service  re- 
ceipts, sales  to  industrial  users,  sales  to  other 
retailers,  etc.)  by  establishments  primarily  en- 
gaged in  retail  trade.  Although  the  count  of  es- 
tablishments as  tabulated  in  this  report  repre- 
sents the  number  in  business  at  the  end  of  the 
year,  the  sales  figures  include  sales  of  all  es- 
tablishments in  business  at  any  time  during  the 
year. 

Payroll,  entire  year.— Payroll  includes  salaries, 
wages,  commissions,  bonuses,  vacation  allowances, 
and  the  value  of  payments  in  kind  (such  as  free 
meals,  lodgings,  etc.)  paid  during  the  year  to 
all  employees.  Gratuities  received  by  employees 
from  patrons  are  not  included.  For  corporations, 
it  includes  amounts  paid  to  officers  and  execu- 
tives; it  does  not  include  compensation  of  pro- 
prietors or  of  partners  of  unincorporated  busi- 
nesses. Payroll  is  reported  before  deductions 
for  Social  Security,  income  tax,  insurance  dues, 
etc. 

Payroll— workweek  ended  nearest  November 
15.— This  item  consists  of  payroll,  as  defined  above, 
which  was  paid  to  persons  on  the  payroll  in  the 
pay  period  ended  nearest  November  15,  1958. 
Establishments  whose  payroll  period  was  other 
than  a  week  were  requested  to  adjust  the  fig- 
ures to  a  weekly  basis. 

Paid  employees— workweek  ended  nearest  No- 
vember 15.— Paid  employees  consist  of  the  num- 
ber  of  employees,  including  salaried  officers  and 
executives  of  corporations,  who  were  on  the  pay- 
roll for  the  workweek  ended  nearest  November 
15,  but  not  proprietors  or  partners  of  unincorpo- 
rated businesses. 


"Full  workweek"  employees.— "Full  workweek" 
employees  includes  employees,  whether  regular  or 
seasonal,  who,  for  the  specified  pay  period,  were 
paid  for  working  at  least  the  number  of  hours 
typically  worked  in  a  week  by  employees  of  the 
reporting  establishment.  All  other  employees 
p>aid  during  that  workweek  were  reported  as  part- 
workweek  employees. 

KIND- OF -BUSINESS  CLASSIFICATIONS 

Establishments  covered  by  the  1958  Census  were 
assigned  a  kind-of-business  classification  in  ac- 
cordance with  the  provisions  of  the  1957  edition 
of  the  SIC  Manual.  It  should  be  noted  that  kind- 
of-business  classifications  are  not  interchange- 
able with  commodity  classifications.  Most  busi- 
nesses sell  a  number  of  kinds  of  commodities. 
The  kind-of-business  code  assigned  generally 
reflects  either  the  individual  commodity  or  com- 
modity group  which  is  the  primary  source  of  the 
establishment's  receipts  or  some  mixture  of  differ- 
ent commodities  which  characterize  the  estab^ 
lishment's  business.  Thus,  the  classification  of 
establishments  by  kind  of  business  generally  does 
not  make  it  possible  to  determine  either  the  num- 
ber of  establishments  handling  a  particular  com- 
modity or  the  sales  of  that  commodity.  For 
example,  the  "food  group"  classification  ^eludes 
stores  selling  some  food  if  the  sale  of  food  is 
not  the  primary  source  of  receipts;  moreover, 
even  though  stores  are  classified  as  "food  stores" 
some  of  their  receipts  may  be  derived  from  the  sale 
of  nonfood  products. 

As  noted  in  the  section  on  "Method  of  Enu- 
meration," the  1958  Census  findings  are  based 
on  reports  from  two  different  sources.  "Em- 
ployer" establishments  were  canvassed  by  mail 
and  were  required  to  complete  report  forms 
especially  designed  for  this  census.  "Nonem- 
ployer"  establishments,  however,  were  included 
in  the  census  on  the  basis  of  information  sup- 
plied on  the  1958  Federal  income  tax  report. 
Because  of  the  nature  of  the  information  avail- 
able on  the  tax  form,  the  kind-of-business  classi- 
fications based  on  that  form  represent  primarily 
"self-designation."  In  some  cases  this  informa- 
tion was  adequate  for  classification  at  the  kind- 
of-business  group  level  but  not  for  detailed  kinds 
of  business.  (See  "Comparisons  of  the  1954 
and  1958  Censuses,"  above.) 

The  classifications  based  on  the  census  forms, 
on  the  other  hand,  reflect  the  information  on  the 
commodity  "composition"  of  the  establishment  as 
revealed  by  the  census  classification  inquiries. 
The  effect  of  the  two  different  sources  on  uni- 
formity of  classification,  as  reflected  in  the 
measurement  of  dollar  volume  of  sales  is  minor. 
In  total,  the  "nonemployer"  establishments  ac- 
count  for  less   than   10  percent  of  retail  sales 
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and,  in  most  cases,  it  is  likely  that  the  "self- 
designated"  classification  would  be  consistent  with 
that  derived  from  more  comprehensive  information. 

The  data  in  this  report  for  two  major  SIC 
groups,  55  and  59,  have  been  subdivided,  making 
it  necessary  to  arrive  at  SIC  major  group  totals 
by  addition  (see  description  below  for  these  major 
groups).  In  addition,  data  for  that  part  of  SIC 
group  53  which  relates  to  nonstore  retailers 
are  not  included  in  this  report. 

Lumber,  Building  Materials,  Hardware,  Farm 
Equipment  Dealers  (SIC  Major  Group  52) 

Establishments  primarily  selling  lumber,  build- 
ing materials,  the  basic  lines  of  hardware,  paint, 
wallpaper,  glass,  electrical  supplies,  roofing  ma- 
terials, and  other  supplies  and  equipment  for  home 
construction.  Establishments  primarily  selling 
farm  equipment  are  also  included.  Establishments 
in  this  group  sell  to  contractors  as  well  as  to 
the  general  public. 

Hardware  stores  (SIC  5251).—  Establishments 
primarily  selling  a  number  of  basic  hardware 
lines,  such  as  tools,  builders'  hardware,  paint 
and  glass,  housewares  and  household  appliances, 
cutlery,  and  roofing  materials.  These  establish- 
ments may  also  sell  farm  implements. 

General  Merchandise  Group  (SIC  Major  Group  53, 
Except  For  "Nonstore  Retailers") 

This  group  includes  all  establishments  within 
SIC  major  group  53— "General  Merchandise"  ex- 
cept for  "nonstore"  establishments. 

The  data  for  establishments  in  this  group  in 
the  1958  Census  of  Business  as  compared  with 
the  1954  Census  of  Business  are  affected  by  the 
treatment  in  1958,  of  leased  departments  as  parts 
of  the  establishment  within  which  they  operate 
rather  than  as  separate  establishments.  The 
data  for  department  stores  are  most  affected 
by  this  change. 

Department  stores  (SIC  531).— Establishments 
normally  employing  25  or  more  people  and  en- 
gaged in  selling  some  items  in  each  of  the  fol- 
lowing lines  of  merchandise: 

1.  Furniture,  home  furnishings,  appliances, 
radio  and  TV  sets 

2.  A  general  line  of  apparel  for  the  family 

3.  Household  linen  and  dry  goods 

An  establishment  with  total  sales  of  less  than 
$5,000,000,  in  which  sales  of  any  one  of  these 
groupings  is  greater  than  80%  of  total  sales, 
is  not  classified  as  a  department  store. 

An  establishment  with  total  sales  of  $5,000,000 
or  more  is  classified  as  a  dej)artment  store 
even    if    sales    of  one  of  the  groups   described 


above  is  more  than  80%  of  total  sales,  provided 
that  the  combined  sales  of  the  other  two  groups 
is  $500,000  or  more.  Relatively  few  stores 
are  Included  in  this  classification  as  a  result 
of  this  special  rule  and  most  of  those  which  are 
would  otherwise  have  been  classified  in  the  ap- 
parel group  (SIC  major  group  56). 

Limited  price  variety  stores  (SIC  533).— Es- 
tablishments  primarily  selling  a  variety  of  mer- 
chandise in  die  low  and  popular  price  ranges, 
such  as  stationery,  gift  items,  women's  acces- 
sories, toilet  articles,  light  hardware,  toys,  house- 
wares, confectionery.  These  establishments  fre- 
quently are  known  as  "5  and  10  cent"  stores 
and  "5  centd  to  a  dollar"  stores,  although  mer- 
chandise is  usually  sold  outside  these  price  ranges. 

Classification  of  all  stores  in  this  category 
is  primarily  based  on  self-designation  by  the  store 
operators.  The  self- designation  was  supplemented 
by  the  addition  to  the  1958  Census  report  form 
of  a  question  on  food  sales,  the  answers  to  which 
resulted  in  removing  from  this  category  a  sig- 
nificant number  of  smaller  establishments  included 
under  this  heading  in  the  1954  tabulations. 

Food  Stores  (SIC  Major  Group  54) 

Establishments  primarily  selling  food  for  home 
preparation  and  consumption.  Establishments  pri- 
marily selling  prepared  food  and  drinks  for  con- 
sumption on  their  own  premises  are  classified 
as  "Eating  and  Drinking  Places"  (SIC  major 
group  58),  and  stores  primarily  engaged  in  selling 
packaged  beers  and  liquors  are  classified  sepa- 
rately as  "liquor  stores." 

Automotive  Dealers  (SIC  Major  Group  55, 
Except  554) 

NOTE:  This  group  does  not  include  estab- 
lishments primarily  engaged  in  selling  trucks 
and  motorized  industrial  equipment.  Such  es- 
tablishments are  included  in  the  Wholesale  Trade 
portion  of  the  Census  of  Business. 

Passenger  car  dealers,  franchised  and  non- 
franchised  (SIC  551,  552).— Establishments  pri- 
marily selling  new  automobiles,  or  new  and  used 
automobiles  and  trucks.  These  establishments 
frequently  operate  repair  shops  and  used  car 
lots  and  may  carry  stocks  of  replacement  parts, 
tires,  batteries,  and  automotive  accessories.  Used 
car  lots  and  repair  shops  operated  by  franchised 
dealers  are  not  recognized  as  separate  estab- 
lishments. Data  for  such  operations  are  con- 
solidated in  this  category  with  other  data  for 
franchised  passenger  car  dealers.  Establish- 
ments primarily  selling  used  cars  and  trucks  and 
not  holding  a  franchise  for  the  sale  of  new  pas- 
senger cars  are  also  included. 
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Tire,  battery,  accessory  dealers  (SIC  553).— 
Establishments  primarily  selling  new  automobile 
tires,  batteries,  automobile  seat  covers,  and  auto- 
mobile parts  and  accessories.  Establishments 
primarily  selling  used  merchandise  in  these  cate- 
gories are  classified  as  "secondhand  stores," 
(SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

Establishments  primarily  selling  gasoline  and 
other  automotive  petroleum  products.  Establish- 
ments called  garages  but  deriving  the  larger 
part  of  receipts  from  gasoline  and  oil  sales 
are  included. 

Apparel,  Accessory  Stores  (SIC  Major  Group  56) 

Establishments  in  this  group  are  primarily 
engaged  in  selling  clothing  of  all  kinds  and  re- 
lated articles  for  personal  wear  and  adornment. 
Not  included  in  this  group  are  the  establish- 
ments which  meet  the  criteria  for  department 
stores  or  general  merchandise  stores  (SIC  531 
and  part  of  5392),  even  though  most  of  their 
receipts  are  from  the  sale  of  apparel  and  ap- 
parel accessories . 

Men's,  boys'  apparel  stores,  custom  tailors  (SIC 
561  and  5671).- -Establishments  primarily  engaged 
in  selling  men's  and  boys'  outerwear  and  furnish- 
ings such  as  shirts,  hatp,  underwear,  hosiery, 
etc.  Also  included  are  establishments  primari- 
ly engaged  in  the  making  and  selling  of  outer- 
wear to  individual  order  from  stocks  of  material 
carried  in  their  inventory. 

Women's  clothing,  specialty  stores  (SIC  562, 
563,  568).— Establishments  primarily  selling wom- 
en's  apparel  and  apparel  accessories  of  all  types, 
including  women's  ready-to-wear  stores,  furriers, 
and  the  various  specialty  shops. 

Women's  ready-to-wear  stores  (SIC  562).— 
Establishments  primarily  selling  women's  and 
girls'  apparel.  Establishments  are  included  in 
this  category  provided  (1)  their  sales  of  all  types 
of  apparel  (except  as  noted  in  the  definition  for 
general  merchandise  group  stores)  account  for 
80%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
en's and  girls'  apparel  are  3  or  more  times  the 
sales  of  all  men's  and  boys'  apparel,  and  (3) 
sales  of  women's  and  girls'  coats,  suits,  and  dress- 
es are  at  least  one-third  of  sales  of  all  women's 
and  girls'  apparel.  Establishments  primarily 
selling  garments  made  to  customer  order  are  clas- 
sified as  custom  tailors  (SIC  567). 

Family  clothing  stores  (SIC  565).— Establish- 
ments  primarily  selling  clothing,  furnishings,  and 
accessories  for  men,  women,  and  children,  with- 
out specializing  in  any  one  line.  Establishments 
are  included-  in  this  category  provided  (l)their 
sales   of  all  types  of  apparel  (except  as  noted  in 


the  definition  for  general  merchandise  group  stores) 
account  for  80%  or  more  of  their  total  sales, 
(2)  sales  of  all  women's  and  girls'  apparel  items 
are  not  more  than  3  times  the  sales  of  all  men's 
and  boys'  items,  and  (3)  the  sales  of  all  men's 
and  boys'  apparel  items  are  not  more  than  3 
times  the  sales  of  all  women's  and  girls'  apparel 
items. 

Shoe  stores  (SIC  566).— Establishments  primarily 
selling  shoes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  family  shoe  stores;  and  chil- 
dren's, juveniles'  shoe  stores. 

Furniture,  Hoihe  Furnishings,  Equipment  Stores 
(SIC  Major  Group  57) 

Establishments  primarily  selling  merchandise 
used  in  furnishing  the  home,  such  as  furniture, 
floor  coverings,  draperies,  glass  and  chinaware, 
domestic  stoves,  refrigerators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radio 
and  TV  sets.  Also  included  are  musical  instru- 
ment stores  and  music  and  record  shops,  kinds 
of  business  which  in  the  1954  Census  of  Busi- 
ness were  included  in  the  group  "Other  Retail 
Stores."  Antique  stores,  which  in  the  1954  Census 
were  included  in  this  group  are  now  included  with 
"Other  Retail  Stores." 

Furniture  stores  (SIC  5712).— Establishments 
primarily  selling  household  furniture,  mattresses, 
springs,  and  other  sleep  equipment.  Also  included 
in  this  classification  are  establishments  selling 
household  appliances,  record  players,  and  radio 
and  TV  sets,  provided  the  receipts  from  sales 
of  furniture  and  sleep  equipment  exceed  those 
from  sales  of  the  other  commodity  lines  named. 

Other  home  furnishings  stores  (SIC  571  except 
5712).— Establishments  primarily  selling  home  fur- 
nishings  other  than  household  furniture,  mat- 
tresses, springs,  and  other  sleep  equipment.  In- 
cluded are  stores  primarily  engaged  in  selling 
such  lines  of  home  furnishings  as  floor  coverings; 
drapery,  curtains,  slip  covers,  upholstery  materi- 
als; china,  glassware,  metalware;  lamps  and  lamp- 
shades, blinds  and  window  shades;  etc. 

Household  appliances,  radio,  TV  stores  (SIC 
572  and  5732).— Establishments  primarily  engaged 
in  selling  household  appliances  (such  as  electric  and 
gas  refrigerators,  stoves,  vacuum  cleaners,  wash- 
ing machines  and  dryers,  freezers,  electric  irons, 
percolators,  hot  plates,  etc.)  and  radios,  television 
sets,  and  record  players.  The  retail  establishments 
(primarily  engaged  in  the  sale  of  electric  and  gas 
appliances  for  household  use)  operated  by  public 
utility  firms  are  included  in  this  category. 

Music  stores  (SIC  5733).— Establishments  pri- 
marily  selling  musical  instruments  such  as  organs, 
pianos,  horns,  stringed  instruments,  drums,  xylo- 
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phones,  etc.   Also  those  establishments  primarily 
selling  phonograph  records  and  albums. 

Eating  Places  (SIC  5812) 

Establishments  primarily  engaged  in  selling 
prepared  foods  and  drinks  for  consumption  on  their 
own  premises. 

Drinking  Places  (SIC  5813) 

Establishments  primarily  engaged  in  selling 
drinks,  such  as  beer,  ale,  wine,  liquor,  and  other 
alcoholic  beverages  for  consumption  on  their  own 
premises. 

Drug   Stores,  Proprietary   Stores  (SIC  591) 

Establishments  which  sell  prescriptions,  drugs, 
or  proprietary  medicines  in  combination  with  lines 
such  as  cosmetics,  toiletries,  tobacco,  magazines 
and  books,  and  novelty  merchandise.  Those  stores 
which  sell  prescriptions  are  classified  as  drug 
stores,    the    remainder    as    proprietary    stores. 

Other  Retail   Stores    (SIC  Major  Group  59, 
Except  SIC  591) 

Liquor  stores  (SIC  592),  also  government-oper- 
ated liquor  stores  (SIC  Major  Group  92  and  93).— 
Establishments  primarily  selling  packaged  alco- 
holic beverages  such  as  ale,  beer,  wine,  and  whisky 
for  consumption  off  the  premises.  Liquor  stores 
operated  by  States,  counties,  and  municipalities 
are  included.  Stores  primarily  selling  prepared 
drinks  for  consumption  on  the  premises  are  not 
included  in  this  category  but  are  classified  with 
drinking  places  (SIC  5813). 

Book  stores  (SIC  5942).— Establishments  pri- 
marily selling  new  books  and  periodicals. 

Stationery  stores  (SIC  5943). — Establishments 
primarily  selling  stationery  items,  such  as  writing 


paper,  tablets,  accounting  forms,  legal  forms, 
greeting  cards,  post  cards,  and  school  and  office 
supplies. 

Sporting  goods  stores  (SIC*  5952).  — Establish- 
ments primarily  selling  a  general  or  specialized 
line  of  sporting  goods  and  equipment  for  hunting, 
camping,  fishing,  skiing,  riding,  tennis,  golf,  and 
other  sports,  and  gymnasium  and  playground  equip- 
ment. 

Bicycle  shops  (SIC  5953).— Establishments  pri- 
marily selling  bicycles  and  bicycle  parts  and 
accessories. 

Jewelry  stores  (SIC  597).— Establishments  pri- 
marily  selling  any  combination  of  the  lines  of 
jewelry,  such  as  diamonds  and  other  precious 
stones;  rings,  bracelets  and  brooches;  sterling  and 
plated  silverware;  and  watches  and  clocks. 

Florists  (SIC  5992). -Establishments  primarily 
selling  cut  flowers  and  growing  plants .  Greenhouses 
and  nurseries  are  not  included  in  the  Census  of 
Business. 

DATA  FOR  MAJOR  RETAIL  CENTERS 

Due  to  the  relatively  small  number  of  establish- 
ments in  the  Major  Retail  Centers,  sales  figures 
are  shown  only  for-  - 


1. 

2. 


3. 


Retail  stores,  total. 

Convenience  goods  stores,  i.e..  Food  stores 
(SIC  54),  Eating  and  drinking  places  (SIC  58), 
and  Drug,  proprietary  stores  (SIC  591). 
Shopping  goods  stores,  i.e.,  General  mer- 
chandise stores  (SIC  53  pt.).  Apparel, 
accessory  stores  (SIC  56),  and  Furniture, 
home  furnishings,  equipment  stores  (SIC  57). 
All   other   retail  stores  (SIC  52, 55,  599). 


BUREAU  OF  THE  CENSUS  CURRENT  BUSINESS  REPORTS 


Reports  are  issued  monthly  showing  national  and  regional  estimates,  by  kind  of  business,  of  the  dollar  volume 
of  retail  sales,  and  of  trends  in  selected  standard  metropolitan  statistical  areas.  Monthly  reports  also 
are  issued  providing  national  dollar  volume  estimates  of  wholesalers '  sales  by  kind  of  business  as  well  as 
sales  and  inventory  trends  and  stock-sales  ratios  by  kind  of  business  and  by  geographic  division.  Other 
current  business  reports  include  the  seasonal  Canned  Food  Report  and  the  quarterly  press  release  on  Green 
Coffee  Inventories  and  Boastings. 


CURRENT  RETAIL  TRADE 


ADVANCE  RETAIL  SALES  REPORT 

Issued  on  the  10th  of  the  month  following  the  month 
covered.  Advance  monthly  estimates  of  retail  dollar 
sales  volume  in  the  United  States,  for  major 
kind -of -business  groups  and  for  all  kinds  of  busi- 
ness combined,  collected  from  a  subsample  of  the 
Census  Bureau's  retail  trade  reporting  panel.  In- 
formation for  previous  months  is  shown  both  unad- 
justed and  adjusted  for  seasonal  and  trading  day 
differences.  (Year's  subscription,  $1.00) 


MONTHLY  RETAIL  TRADE  REPORT 

Estimated  monthly  dollar  sales  volume  (with  compari- 
sons for  previoiis  months)  of  all  retail  stores  and 
of  those  organizations  operating  11  or  more  retail 
stores — United  States  by  kind  of  business .  Also 
estimated  monthly  sales  of  stores  of  organizations 
operating  1  to  10  retail  stores — Cens\iB  regions  by 
kind  of  business;  weekly  sales  during  current  month 
of  grocery  store  firms  operating  11  or  more  retail 
stores;  and  percentage  changes  In  sales  of  stores  of 
organizations  operating  1  to  10  stores --selected 
standard  metropolitan  statistical  areas,  all  kinds 
of  retail  business  combined.  (Year's  subscription. 
Including  Annual  Retail  Trade  Report,  $1.00) 


ANNUAL  RETAIL  TRADE  REPORT 

Estimates  of  sales  of  all  retail  stores  and  those  of 
organizations  operating  11  or  more  retail  stores. 
United  States  and  Census  regions,  by  kind  of  b\isi- 
ness.  Year-end  merchandise  inventories,  sales- 
inventory  ratios,  and  accounts  receivable  balances 
held  by  retailers,  by  kind  of  business.  United 
States.  (Included  with  subscription  to  Monthly 
Retail  Trade  Report  -  See  above.) 


CURRENT  WHOLESALE  TRADE 


MONTHLY  WHOLESALE  TRADE  REPORT 

Sales  and  inventory  trends  and  stock-sales  ratios  of 
merchant  wholesalers  are  shown  for  about  4-5  kinds  of 
business  at  the  United  States  level  and  for  about  14- 
kinds  of  business  by  geographic  division.  Percent 
change  in  sales  and  inventories,  from  preceding, 
month  and  from  same  month  preceding  year,  and  sales 
for  year-to-date  from  preceding  year-to-date  period. 
Stock-sales  ratios,  current  month,  preceding  month, 
and  same  month  preceding  year.  Monthly  estimates  of 
dollar  sales  volume  are  Included  for  most  kinds  of 
business.      (Year's  subscription  $1.00) 


OTHER  CURRENT  BUSINESS  REPORTS 

CANNED  FOOD  REPORT 

Total  stocks  of  canners  and  irtiolesale  distributors,. 
Including  warehouses  of  retail  multlunlt  organiza- 
tions, of  specified  canned  foods  (vegetables,  fruits, 
juices,  fish),  32  Items  as  of  January  1.  Total  ac- 
tual cases,  all  sizes  combined;  for  January  1,  sizes 
number  10  or  larger  (institutional  sizes)  are  shown 
separately.  Current  and  comparable  previoiis  year 
Information.  Caimers '  stock,  supplied  by  canners ' 
associations,  shown  as  available.  Also  canners' 
carryover,  pack,  and  total  supply  from  beginning  of 
season,  and  total  supply  for  two  previous  seasons. 
Reports  issued  as  of  January  1,  April  1,  June  1, 
J\ily  1,  and  November  1.  (Season's  subscription,  5 
Beports,  $.50) 


GREEN  COFFEE  INVENTORIES  AND  ROASTINGS 

Estimates  of  green  coffee  Inventories  held  by 
roasters,  importers,  and  dealers,  as  of  the  end  of 
each  quarter,  roas tings  and  inports  of  green  coffee, 
as  well  as  the  amount  of  green  coffee  roasted  for 
soluble  use,  during  each  quarter,  comparable  data 
for  previous  years.   (Quarterly  press  release,   free) 


For  order     forms  or  further     information     on  any     Current  Business     Report  series,  consult     the  nearest 
Department  of  Commerce  Field  Office  or  write  to  the  Bureau  of  the  Census,  Washington  25,  D.   C. 


PUBLICATION  PLAN  FOR  THE  1958  CENSUS  OF  BUSINESS 


Tlie  1958  Census  of  Business  consists  of  three  major  trade 
segments— retail  trade,  wholesale  trade,  and  selected  service 
trades.  The  final  results  of  the  1958 Census  are  published  in 
the  form  of  separate  report  series  for  each  of  these  trade 
segments  and  a  separate  report  for  public  warehouses.  These 
report  series  will  supersede  the  preliminary  reports. 

The  1958  Business  Census  report  series  for  retail  trade, 
wholesale  trade,  and  selected  services  will  consist  of  two 
parts— (1)  Area  Reports,  and  (2)  Subject  Reports.  For  re- 
tail trade  and  hotels  and  motion  picture  theaters,  a  third 
series  of  reports  relating  to  the  Central  Business  Districts 
of  large  metropolitan  centers  will  also  be  issued. 

Subsequent  to  the  issuance  of  final  reports,  findings  of  the 
1958  Census  will  be  consolidated  and  issued  as  Census  vol- 
umes. Announcements  concerning  the  report  series  and  the 
volumes  may  be  obtained  by  writing  to  the  Bureau  of  the  Cen- 
sus, Washington  25,  D.  C. 

The  above  report  series  do  not  cover  Puerto  Rico,  results 
for  which  will  be  issued  separately. 

THE  RETAIL  TRADE  REPORT  SERIES 

Following  are  brief  descriptions  of  the  report  series  for 
retail  trade: 

Area  Reports 

A  separate  report  for  each  State,  the  District  of  Columbia, 
Alaska,  Hawaii,  Virgin  Islands,  Guam,  and  continental  United 
States  showing,  by  kind  of  business,  data  on  number  of  es- 
tablishments, sales  for  the  year,  payroll  for  the  year,  pay- 
roll and  number  of  paid  employees  for  the  workweek  ended 
nearest  November  15,  1958,  and  number  of  proprietors.  De- 
tailed kind-of-business  data  are  provided  for  the  State,  for 
each  standard  metropolitan  statistical  area,  for  each  large 
county,  and  for  each  large  city.  In  addition,  data  for  less 
detailed  kind-of-business  groupings  are  shown  for  all  coun- 
ties and  for  each  city  of  2,500  or  more  inhabitants.  The  re- 
ports for  the  New  England  States  will  also  include  data  for 
those  towns  which  in  the  latest  Census  had  an  urban  concen- 
tration of  2,500  or  more  inhabitants  as  well  as  all  those  with 


a  total  population  of  10,000  or  more.  The  Pennsylvania  and 
New  Jersey  reports  provide  data  for  townships  and  towns 
having  a  j)opulation  ,of  10,000  or  more  at  the  latest  Census. 
The  number  of  kinds  of  business  for  which  figures  are  pub- 
lished will  vary  according  to  the  number  of  establishments 
in  the  area. 

Siibject  Reports 

These  reports  provide  data  for  such  subjects  as  sales -size 
of  establishment,  employment -size  of  establishment,  legal 
form  of  organization,  and  single  units  and  multiunits  as  well 
as  for  a  number  of  special  subjects  applicable  to  particular 
trades  or  groups  of  trades.  They  will  include  detailed  sta- 
tistics by  kind  of  business  for  the  United  States  as  a  whole 
and  for  standard  metropolitan  statistical  areas  and  States, 
with  cross-classification  by  related  subjects. 

Trade  Reports 

This  series  assembles  data  for  a  particular  trade  or  group 
of  related  trades.  The  data  for  the  most  part  are  assembled 
from  the  area  and  subject  reports.  The  trades  covered  in  a 
specific  trade  report  are  not  limited  to  those  in  a  specific 
industry  division,  such  as  retail  trade,  but  may  include  trades 
in  any  of  the  industry  divisions  covered  by  the  1958  Census  of 
Business. 

Central  Business  District  Reports 

A  report  will  be  provided  for  each  of  a  number  of  large 
metropolitan  cities,  with  data  presented  by  kind  of  business. 
Includes  general  statistics  (establishments,  sales,  and  annual 
payroll)  by  kind  of  business  for  the  central  business  district, 
the  central  city,  the  central  city  exclusive  of  the  central 
business  district,  the  standard  metropolitan  statistical  area, 
and  the  standard  metropolitan  statistical  area  exclusive  of 
the  central  business  district.  In  addition,  for  a  number  of 
the  larger  metropolitan  areas,  statistics  are  published  for 
major  business  centers  outside  the  central  business  district. 
Although  these  reports  are  designed  primarily  to  present  in- 
formation for  retail  trade,  they  will  also  include  data  for 
two  service  businesses  hotels  and  motion  picture  theaters. 
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PLANS  FOR  1958  CENSUS  OF  BUSINESS  VOLUMES 

Volume  I.  RETAIL  TRADE,  SUMMARY  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters, 
presenting  statistics  by  kind  of  business  and  geographic 
areas,  for  such  subjects  as  sales -size  of  establishments, 
single  units  and  multiunits ,  employmeiit-sise  of  establish - 
ments,  and  legal  form  of  organization.  This  volume  will 
incorporate  the  subject  report  series  BC58-RS. 

Volume  II.  RETAIL  TRADE,  AREA  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business,  for  counties,  cities,  ^nd  standard 
nnetropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
retail  establishments  in  the  area.  Data  for  selected  towns 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  voliime  will  incorporate 
the  area  report  series  BC58-RA. 

Volvime  lU.  WHOLESALE  TRADE,  SUMMARY  STATIS- 
TICS— A  United  States  summary  chapter  and  separate 
chapters,  presenting  statistics  by  kind  of  business  and 
geographic  areas,  for  such  subjects  as  size  of  wholesale 
establishments,  receivables  and  bad  debt  losses,  sales  by 
class  of  customer,  commodity  line  sales,  legal  form  of 
organization,  and  petroleum  bulk  stations.  This  volume 
will  incorporate  the  subject  report  series  BC58-WS. 

Volume  IV.  WHOLESALE  TRADE,  AREA  STATISTICS— 
A  United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  nuniber  of 
wholesale  establishments  in  the  area.  Data  for  selected 
towns  and  townships  in  New  England,  New  Jersey,  cmid 
Pennsylvania  will  also  be  included.  This  volume  will  in- 
corporate the  area  report  series  BC58-WA. 

Volume  V.  SELECTED  SERVICE  TRADES,  SUMMARY 
STATISTICS— A  United  States  summary  chapter  and  sepa- 
rate chapters  .  presenting  statistics  by  kind  of  business  and 
geographic  areas,  for  such  subjects  as  receipts -sise  of 
establishments,  employment -size  of  establishments,  legal 
form  of  organization,  single  units  and  multiunits,  lauadnes 
and  cleaning  plants,  motion  pictures,  and  hotels  and  motels. 
This  volume  will  incorporate  the  subject  report  series 
BC58-SS. 

Volume  VI.  SELECTED  SERVICE  TRADES,  AREA  STA- 
TISTICS— A  United  States  summary  chapter  and  separate 
chapters  for  each  State,  the  District  of  Columbia,  Alaska, 
Guam,  Hawaii,  and  the  Virgin  Islands.  Statistics  are  pre- 
sented by  kind  of  business  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
service  establishments  in  the  area.  Data  for  selected  towns 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-SA. 
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PREFACE 


AUTHORITY  AND  SCOPE 

The  1958  Census  of  Business  along  with  the  1958  Censuses 
of  Manufactures  and  Mineral  Industries  was  required  by  law 
under  13  U.S.C.,  sections  131  and  224.  These  censuses  covered 
businesses  operated  in  the  continental  United  States,  Alaska, 
Hawaii,  Guam,  and  the  Virgin  Islands.  A  separate  Census  of 
Business  and  Manufactures  for  1958  was  also  conducted  in 
Puerto    Rico    Jointly    with    the  Commonwealth   Government. 

The  1958  Census  of  Business  covered  retail  trade,  wholesale 
trade,  selected  services,  and  public  warehousing.  This  report 
provides  findings  for  retail  stores  in  selected  central  business 
districts  and  in  major  retail  centers;  and  for  hotels  and  motion 
picture  theaters  in  the  selected  central  business  districts. 

AREAS  COVERED 

Each  of  the  reports  in  this  series  covers  a  separate  standard 
metropolitan  statistical  area  and  includes  dau  for  the  central 
business  district  (or  central  business  districts)  in  the  specified 
standard  metropolitan  statistical  area,  as  well  as  for  each  Cen- 
sus-delineated major  retail  center  (MRC)  located  in  the  same 
standard  metropolitan  statistical  area  (SMSA).  The  number  of 
MRC's  for  which  data  are  shown  in  a  single  SMSA  vary  from 
none  to  about  two  dozen.  The  entire  series  of  reports  covers 
97  SMSA's,  and  provides  data  for  109  CBD's  and  some  500 
MRC's. 

DELINEATION  OF  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

Because  many  large  cities  had  no  officially  defined  area 
representing  their  "Central  Business  District, 'itwas  necessary 
for  the  Bureau  of  the  Census  prior  to  the  1954  Census  of 
Business  to  arrange  for  the  delineation  of  such  districts  before 
a  program  to  tabulate  Census  data  for  them  could  be  imple- 
mented. The  delineation  of  central  business  districts  was  ac- 
complished with  the  cooperation  of  the  Census  Tract  Committees 
in  the  large  cities  included  in  the  central  business  district  (CBD) 
program.  In  their  work  on  the  CBD's  the  Census  Tract  Com- 
mittees obtained  the  representation  of  a  variety  of  local 
interests,  such  as  business  firms  and  associations,  newspapers, 
planning  agencies,  welfare  organizations,  local  governmental 
bodies,  etc.  Central  business  districts  have  been  delineated  only 
in  those  cities  of  100,000  or  more  inhabitants  (according  to  the 
1950  Census  of  Population  or  a  subsequent  special  census  prior 
to  1959)  in  which  there  was  a  local  Census  Tract  Committee 
recommendation  for  such  an  area  in  response  to  an  inquiry  from 
the  Census  Bureau. 

The  objective  of  the  CBD  program  was  stated,  as  follows,  in 
a  letter  from  the  Director  of  the  Census  Bureau  to  the  Census 
Tract  Committees: 

"The  primary  objective  of  this  operation  is  to  provide  a 
basis  for  comparing  changes  in  business  activity  in  the  Cen- 
tral Business  District  with  those  in  the  remainder  of  the 
metropolitan  area  or  of  the  central  city." 

Because  there  are  no  generally  accepted  rules  for  determining 
what  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 
did  not  provide  rigid  specifications  for  defining  the  CBD  but  (1) 
provided  a  general  characterization  ofthe  CBD,  describing  it  as 
"an  area  of  very  high  land  valuation,  an  area  characterized  by  a 
high  concentration  of  retail  businesses,  offices,  theaters,  hotels, 
and  "service"  businesses,  and  an  area  of  high  traffic  flow";  and 
(2)  required  that  the  CBD  ordinarily  should  be  defined  to  follow 


existing  tract  lines,  i.e.,  to  consist  of  one  of  more  whole  Census 
tracts.  The  emphasis  put  on  tracts  was  based  on  the  anticipation 
that  other  Census  statistics  than  those  derived  from  the  Census 
of    Business    might    conveniently    be    tabulated    for  CBD's. 

It  was  recognized  that  the  tract  basis  for  CBD's  might 
lead  to  the  inclusion  of  some  land  area  not  properly  within 
a  strictly  defined  CBD  or  to  the  exclusion  of  a  small  por- 
tion of  what  should  be  in  the  CBD.  It  was  believed  that  this 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnitudes  being  measured.  Provision,  however,  was  made 
for  splitting  tracts  where  a  serious  problem  was  encountered. 
The  use  of  tract  lines  for  boundaries  also  was  consistent  with 
the  desire  to  keep  CBD  boundaries  constant,  in  order  to  maxi- 
mize the  value  of  comparisons  over  time.  Although  it  was 
recognized  that  the  CBD  strictly  defined  would  tend  to  change 
over  time,  it  was  felt  that  the  inexactitude  resulting  from  the 
use   of   fixed   boundaries    would   not   prove  to  be  serious. 

In  some  cities  where  there  had  been  a  previously  established 
central  business  district  or  similar  area  which  substantially 
corresponded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  in 
the  Bureau's  CBD  program. 

Data  for  a  total  of  95  CBD's  were  provided  in  the  1954 
Census  of  Business.  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  in  97  standard  metropolitan  statistical 
areas.  A  number  of  cities  have  made  minor  changes  in  the 
boundaries  of  their  CBD's  due  mainly  to  revisions  in  tract 
boundaries.  In  only  one  city,  Minneapolis,  has  a  previously 
defined  CBD  been  significantly  changed. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  and  data  from  them  have  been  tabulated,  as  part  of 
the  1958  Census  of  Business  program.  The  major  retail  cen- 
ters (MRC's)  were  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metropolitan  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  themselves)  which  include 
a  major  general  merchandise  store— usually  a  department 
store.  MRC's  were  not  delineated  if  the  publication  of  data 
for  them  would  result  in  violation  of  Census  rules  prohibiting 
disclosure  of  information  for  individual  firms. 

MRC's  include  not  only  the  planned  suburban  shopping  center 
but  also  the  older  string  street  and  neighborhood  developments 
which  meet  the  above  prerequisites.  Frequently  the  boundaries 
of  a  single  MRC  include  stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the  planned  portion. 
In  general  the  boundaries  of  the  MRC's  have  been  established 
to  include  all  adjacent  blocks  containing  at  least  one  store  in 
the  general  merchandise,  apparel,  or  furniture -appliance 
groups  of  stores,  and  where  a  planned  center  is  involved  in- 
clude all  of  the  center. 

In  those  cities  within  the  standard  metropolitan  statistical 
areas  (SMSA's)  covered  by  this  series  of  reports  which  were 
not  of  sufficient  size  to  qualify  for  the  delineation  of  a  central 
business  district,  no  MRC's  were  delineated  unless  at  least  two 
such  centers  could  be  defined. 


For  explanation  of  procedures  and  definitions,  see  App>endix. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  1. 


-RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISaffiWIS: 

CENTRAL  BUSINESS  DISTRICT  OF  WIIIUNGTON 


1958  AND  1954 


Establishments,  Sales,  Annual  Payroll,  and  Bnployees, 

by  Kind  of  Business 

Kind  of  business 

1958 

1954 

SIC  code 

Estab- 
lish- 
ments^ 

(number) 

Salesi 
($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid  employees, 

workweek  ended 

nearest  Nov.  15 

Estab- 
lish- 
ments^ 

(nvmber) 

Sales^ 
($1,000) 

Payroll, 
entire 

Total 
(nimber) 

Full 
workweek 

(nunber) 

year 
($1,000) 

RETAIL  STORES 
Retail  stores,  total^ 

547 

13 

1 

12 

18 
2 
6 

10 

54 

8 

17 

135 

36 
51 
25 

8 
28 

9 

60 
21 
13 

26 

103 
72 
31 

18 

121 
25 
6 
4 
19 
9 
4 

9 
7 

87,277 

2,799 
(D) 
(D) 

15,601 

(D) 

3,959 

(D) 

8,657 

6,225 

1,532 

18,485 

4,344 
8,369 
6,467 
1,346 
3,280 
793 

14,127 

7,715 

775 

5,637 

5,099 
4,088 
1,011 

3,158 

11,594 

1,606 

1,734 

979 

2,679 

571 

(D) 

(D) 
947 

15,786 

571 
(D) 
(D) 

2,297 
(D) 
791 
(D) 

892 

1,250 

204 

4,494 

752 

1,439 

1,222 

180 

518 

88 

2,448 

1,447 

144 

857 

1,194 

1,027 

167 

440 

1,996 
145 
435 
173 
466 
101 
(D) 

(D) 
227 

4,684 

138 
(D) 
(D) 

943 
(D) 
434 
(D) 

372 

210 

65 

985 

205 
503 
418 

84 
139 

43 

568 

298 

52 

218 

660 
545 
115 

171 

572 
63 

104 
30 

127 
34 

(D) 

(D) 
103 

4,005 

134' 

(D) 

(D) 

685 
(D) 
290 
(D) 

314 

203 

57 

850 

181 
441 
381 

67 
116 

37 

532 

275 

51 

206 

617 

519 

98 

123 

490 
47 
99 
27 

109 
30 

(D) 

(D) 
84 

575 

16 

4 

12 

22 
3 
6 

13 

80 
9 

12 
143 

28 
54 
31 
11 
30 
15 

56 

20 

9 

22 

95 
61 
34 

16 

126 
25 
8 
3 
21 
4 
4 

10 
8 

84,449 

2,467 

258 

2,209 

15,333 

(D) 

4,078 

(D) 

9,569 

4,447 

1,184 

19,557 

4,253 
8,344 
6,985 
1,898 
3,362 
1,611 

13,596 

7,063 

(D) 

(D) 

4,972 
3,850 
1,122 

3,269 

10,055 

1,488 

1,282 

(D) 

2,126 

341 

436 

3,397 
1,265 

13,558 

52 

Lumber,  building  materials,  hardware, 
farm  equipment  dealers 

534 

5251 

Hardware  stores 

36 

52  ex.  5251 

Other 

498 

53  part  2 
531 

General  merchandise  group  stores''  ' 

Depeirtment  stores 

2,133 
(D) 

533 

Ti'ini1t'?d  price  variety  fitorep. 

792 

539 
54 

Other  general  merchandise  stores 

Food  stores 

(D) 
1,068 

55  ex.  554 

Autfunotive  de>?ler-*5 , , , 

625 

554 

Gasoline  service  stations 

173 

56 

Apparel,  accessory  stores 

3,251 

561,  567 

Men's,  boys'  apparel  stores,  custan 
tailors* 

744 

562,563,568 
562 

Wcmen's  clothing,  specialty  stores,... 
Ready-to-wear  stores' 

1,556 
1,412 

565 

fdmnly  r-ln+.hiTig  st.rnv>K5  ,,,,.,,,.,,,,,, 

258 

566 

Shoe  stores 

451 

564,  569 

Other  apparel  stores 

242 

57 

Furniture,  heme  furnishings,  equipnent 
stores 

2,329 

5712 

Furniture  stores* 

1,376 

5713-15,  19 
572,  573 

Other  heme  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores ,. , 

(D) 
(D) 

58 

Knt.TTig,  rl-n'TilrnTig  plac.ps,,,,  ,,.,,. 

1,205 

5812 

Eating  places 

955 

5813 

Drinking  places 

25C 

591 

Drug  stores,  proprietary  stores 

575 

59  ex.  591 

Other  retail  stores* 

1,665 

592 

Liquor  stores 

146 

594 

Book,  stationery  stores 

241 

595 
597 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

(D) 

443 

5992 

Florists 

65 

5996 

7011,  7012 

Camera,  photographic  supply  stores .... 

SKT.ECTED  SERVICE  TRADES 
Hotels 

7C 
1,273 

783 

Motion  picture  theaters 

306 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

^1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified  as 
stores.  The  1954  sales  of  leased  departments  in  general  merchandise  group  stores  (SIC  53  pt.)  which  are  most  affected,  were  reported 
as  $1,237,000  of  which  $1,127,000  are  included  in  SIC  56. 

*1954  data  limited  to  "anployer"  establislments . 

'Both  1954  and  1958  data  limited  to  "anployer"  establishments. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


WILMINGTON,  DEL.-N.J.,  AREA 


Table  2.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  195^; 

CITY  OF  VflLMINGTON 


Establlsfaments,  Sales,  Annual  Payroll,  and  Qnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958 


Estab- 

Ush- 

ments^ 


(number) 


Sales'- 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  employees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


195A 


Estab- 
lish- 
ments^ 


(number) 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


52 

5251 

52  ex.  5251 

53  part^ 

531 
533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 


Retail  stores,  total* 


Lumber,  building  materials,  hardware, 

faim  equipment  dealers 

Hardware  stores 

Other 


General  merchandise  group  stores^  3. 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores.. 


Food  stores. 


Automotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom 

tailors* 

Women's  clothing,  specialty  stores,. , 

Ready-to-wear  stores  ' , 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores , 


Furniture,  heme  furnishings,  equipment 

stores 

Furniture  stores* 

Other  home  furnishings  stores*. 

Household  appliance,  radio,  TV, 
music  stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores  * 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


SELECTED  SERVICE  TRADES 


1,742 

51 
10 
41 

A3 

3 

18 

25 

384 

49 

128 

176 

52 
67 
35 
11 
31 
13 


117 
36 
22 

37 

370 
260 
110 

75 

344 

147 

13 

7 

27 

22 

6 


Hotels 

Motion  picture  theaters. 


237,127 

12,052 

827 

11,225 

29,753 

22,345 

5,300 

2,030 

52,484 

38,473 

12,331 

22,281 

5,529 
10,480 

(D) 
1,457 
3,748 

989 


18,953 
9,450 
1,747 

7,568 

14,741 

11,182 

3,559 

8,319 

27,740 
9,058 
1,824 
1,128 
2,971 
1,059 
1,281 


3,362 
(D) 


28,938 

1,413 
(D) 
(D) 

4,375 

3,193 

987 

195 

3,948 

3,847 

1,093 

3,419 

867 
1,654 
(D) 
193 
597 
108 


3,177 

1,728 

364 

1,085 

2,977 

2,512 

465 

1,130 

3,559 
712 
(D) 
196 
523 
205 
184 


1,249 
(D) 


9,746 


309 
(D) 
(D) 

1,645 

1,016 

543 


1,339 
819 
422 

1,197 

243 
634 
(D) 

95 
172 

53 


801 
380 
108 

313 

1,675 

1,396 

279 

467 

1,072 
277 
(D) 
36 
141 
64 
33 


431 
(D) 


8,177 

300 
(D) 
(D) 

1,275 

856 

340 

79 

1,030 
810 
307 

1,025 

216 
560 
(D) 

71 
136 

42 


759 
359 
106 

294 

1,477 

1,246 

231 

291 

903 

199 

(D) 

32 

120 

58 

32 


362 
(D) 


1,763 

58 
27 
31 

49 

5 

17 

27 

414 

55 

114 

192 

32 
70 
42 
14 
34 
30 


109 
29 
22 

46 

348 
217 
129 

77 

347 

122 

13 

7 

27 

20 


230,787 

8,462 
(D) 
(D) 

30,593 

23,895 

5,089 

1,609 

42,716 

35,108 

8,880 

22,613 

4,537 
9,577 
8,153 
2,099 
4,046 
2,076 


18,844 
8,336 
2,088 

8,182 

13,536 
8,872 
4,614 

7,522 

42,513 
8,174 
(D) 
648 
2,300 
718 
(D) 


(D) 
1,457 


29,161 

1,498 
(D) 
(D) 

4,369 

3,180 

949 

240 

3,574 

3,760 

884 

3,651 

777 
1,717 
1,567 
275 
590 
292 


3,112 

1,518 

437 

1,157 

2,420 

1,771 

649 

1,135 

4,758 
636 
(D) 
119 
449 
123 
(D) 


(D) 
353 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are  separately  classified  as 
stores. 

*1954  data  limited  to  "employer"  establishnents. 

'Both  1954  and  1958  data  limited  to  "employer"  establislments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Tahle  3,— RETAIL  STORES  AND  SELECTED  SERVICK  ESTABLISHMENTS:   1958  AND  1934 

WIUMINGTON  STANDARD  METROPOLITAN  STATISTICAL  AREA 


Establishnents,  Sales,  Annual  Payroll,  and  Bnployees, 

by  Kind  of  Business 

Kind  of  business 

1958 

1954 

SIC  code 

Estab- 
lish- 
ments ■'■ 

(number) 

Sales 1 
($1,000) 

Payroll, 

entire 

year 

($1,000) 

Paid  eii5)loyee3, 

workweek  ended 

nearest  Nov.  15 

Estab- 
lish- 
ments^ 

(nxziber) 

Sales 1 
($1,000) 

Payroll, 

entire 

year 

($1,000) 

Total 
(number) 

Full 
workweek 

(number) 

RETAIL  STORES 
Retail  stores ,  total^ 

3,377 

153 

46 

107 

135 

6 

43 

86 

696 

155 

391 

261 

69 
92 
50 
20 
49 
27 

203 
63 
32 

84 

649 
474 
175 

124 

610 
235 
18 
21 
37 
52 
8 

26 
22 

448,651 

24,198 

3,062 

21,136 

53,399 

(D) 

8,671 

(D) 

109,651 

70,096 

33,795 

28,454 

6,345 
12,154 
9,416 
3,070 
4,914 
(D) 

27,591 

13,405 

2,486 

11,500 

30,770 

24,612 

6,158 

14,851 

55,846 
17,841 
2,046 
1,394 
3,548 
1,783 
(D) 

4,120 
(D) 

50,397 

2,944 

306 
2,638 

7,273 
(D) 

1,525 
(D) 

8,030 

6,633 

2,686 

4,052 

923 
1,831 
1,510 
386 
720 
192 

4,217 

2,151 

489 

1,577 

6,445 

5,685 

760 

2,006 

6,111 
1,467 
(D) 
210 
611 
(D) 
(D) 

1,410 
(D) 

17,771 

748 
109 
639 

2,913 
(D) 
803 
(D) 

2,635 

1,480 

1,073 

1,438 

268 
719 
585 
178 
228 
95 

1,139 
539 
139 

461 

3,463 

3,017 

446 

858 

1,974 
574 
(D) 
43 
169 
(D) 
(D) 

502 
(D) 

14,414 

699 

84 
615 

2,082 
(D) 
531 
(D) 

1,918 

1,461 

785 

1,235 

239 
630 
531 
128 
164 
74 

1,078 
512 
136 

430 

3,021 

2,671 

350 

531 

1,604 
398 
(D) 
35 
147 
(D) 
(D) 

430 
(D) 

3,110 

152 
56 
96 

100 

7 

33 

60 

717 

125 

311 

274 

41 
98 
62 

20 

47 
46 

180 
45 
28 

77 

574 
372 
200 

120 

557 
171 
16 
13 
38 
38 
8 

17 
23 

373,926 

22,001 

3,a9 

18,782 

41,871 

(D) 

6,762 

(D) 

81,822 

54,290 

22,291 

26,788 

5,091 
11,063 
9,467 
2,814 
4,719 
(D) 

24,271 

10,508 

2,270 

11,011 

25,178 

17,281 

7,847 

11,611 

63,803 
12,727 
(D) 
(D) 
2,741 
(D) 
692 

3,749 
1,982 

42,491 

3,038 

280 

2,758 

5,610 
(D) 

1,248 
(D) 

6,056 

5,432 

1,976 

4,010 

817 
1,839 
1,684 
356 
655 
(D) 

3,688 
1,812 

52 

Lumber,  building  materials,  hardware, 
f aim  eciuijment  dealers 

5251 

Hardware  stores 

52  ex.  5251 

Other 

53  part  2 
531 

General  merchandise  group  stores ^  ^ 

Department  stores. ...,,,.,,..,...«..,. 

533 

Tfiml+rf^d  pric^e  vfirie+-y  ^tori^pt,,,, 

539 

54 

Other  general  merchandise  stores 

55  ex.  554 

554 

Gasoline  service  stations ............... 

56 

Apparel,  accessory  stores,. .,,,,, ...,.,, 

561,  567 

Men's,  boys'  apparel  ptores,  eustcjm 
tailors^. .•..•.•........•........••.. 

562,563,568 
562 

Women's  clothing,  specialty  stores.... 
Ready-to-wear  stores ' 

565 

Family  clothing  stores  ......,......,, 

566 

564,  569 

Other  apparel  stores 

57 

Furniture,  home  fuimshings,  equipment 
stores .........,,,..,«....,...,.,...,.. 

5712 

Furniture  stores  ...•,••...........•.. 

5713-15,  19 
572,  573 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores, ••.••..••....«•.•.,,•••, 

459 
1,517 

58 

4,730 
3,712 
1,018 

1,633 

6,318 
1,027 
(D) 
(D) 
488 
(D) 
80 

1,405 
437 

5812 

5813 

Drinking  places .,.. 

591 

Drug  stores,  proprietary  stores 

59  ex.  591 

592 

594 

Book,  stationery  stores....,,,,,,,,,,. 

595 
597 

Sporting  goods ,  bicycle  stores 

Jewelry  stores .,,,,,,,, ............... 

5992 

Florists 

5996 

7011  7012 

Camera,  photographic  supply  stores.... 

SELECTED  SERVICE  TRADES 
Hotels ..,.,,,••, ,,,,,., ,,,,,*,, •,,,,,,,, 

783 

Motion  picture  theaters, , ,,,,,,,,,,,,,,, 

Standard 
^All  1954 

ments  which 
^Excludes 
^1958  fig 

stores. 

*1954  da-t 
'Both  195 
^Includes 

Notes:   (D)  Withheld  to  avoid  disclosure 
group  totals  (i.e.,  SIC  2  digit)  and  195£ 

could  not  be  classified  and  tabulated  by  c 
nonstore  retailers  (i.e.,  mail  order,  dii 

■ures  incorporate  leased  departments  data  \ 

a  limited  to  "employer"  establishnents. 
)4  and  1958  data  limited  to  "auployer"  ests 
data  for  those  kinds  of  business  in  SIC  . 

(M) 
!  group  to 
ietailed  k 
•«ot  selli 
dth  main 

iblishment 
i9  (ex.  59 

Not  avail 
tals  for 
inds  of  hx 
ng,  mercha 
store .  Ir 

s. 

1)  not  COM 

able . 

SIC  53  and 
isiness. 
indise  vend 
I  1954  data 

'ered  in  an 

. .  Repres 
56  may  in 

ing  machin 
,  leased  c 

y  of  the  1 

ents  zero, 
elude  dat 

e  operatoi 
epartments 

ines  belov 

a  for  "noi 

•s)  part  oi 
are  sepai 

r. 

lemployer" 

■  SIC  53. 
-ately  cl6 

establish- 
issified  as 

WILMINGTON,  DEL.-N.J.,  AREA 

Table  -;.— RETAIL  STORBS  AND  SELECTED  SERVICE  ESTABLISUffiNTS— PERCENT  CHANGE  IN  SALES,  195-;  TO  1958 

CENTRAL  BUSINESS  DISTRICT  OF  WHJUNGTON,  THE  ENTIRE  CITY,  AND  WILMINGTON  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  change 


Central 

business 

district 


Entire 
city 


City 
less  its 
central 
business 
district 


Entire 
standard 
metro- 
politan 
statistical 
area 


Standard 

metro- 
politan 
statistical 
area  less 
central 
business 
district 


52 


5251 
52  ex. 


5251 


53  part^ 
531 
533 
539 

5^ 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 
5713-15,  19 
572,  573 

58 

5812 

5813 

591 


591 


59  ex. 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total^ , 

Lumber,  building  materials,  hardware,  farm  equipment 

dealers 

Hardware  stores. 

Other 

General  merchandise  group  stores^  ^.•. 

Department  sxores 

Limited  price  variety  stores,......,....,...,.,,,. 

Other  general  merchandise  stores.................. 

Food  stores ....,.,..., 

Automotive  dealers. ......,..,.,,..,,.,.. ,,... 

Gasoline  service  stations........................... 

Apparel,  accessory  stores. .......................... 

Men's,  boys'  apparel  stores,  custom  tailors* 

Women's  clothing,  specialty  stores 

Ready-to-wear  stores' , 

Family  clothing  stores' ........................... 

Shoe  stores. ....,.......,, .,.,......,,....... 

Other  apparel  stores ......,,. 

Furniture,  home  furnishings,  equipment  stores,,.,,,. 

Furniture  stores* 

Other  home  furnishings  stores*. ,,,,., ,. 

Household  appliance,  radio,  TV,  music  stores 

Eating,  drinking  places ,....,,......,.,....,.., 

Eating  places *,., 

Drinking  places 

Drug  stores,  proprietary  stores. 

Other  retail  stores' 

Liquor  stores 

Book,  stationery  stores , 

Sporting  goods,  bicycle  stores , , 

Jewelry  stores , 

Florists , 

Camera,  photogrs^jhic  siq)ply  stores....... ,,., 

SELECTED  SERVICE  TRADES 

Hotels , 

Motion  picture  theaters , 


3.3 


13.5 
(D) 
(D) 

1.7 

(D) 

-2.1 

(D) 

-9.5 

40.0 

29.4 

-5.5 

2.1 

0.3 

-7.4 

-29.1 

-2.4 

-50.8 

3.9 
9.2 
(D) 
(D) 

2.6 

6.2 

-9.1 

-3.4 

15.3 
7.9 

35.3 
(D) 

26.0 

67.4 
(D) 


(D) 
-25.1 


2.7 


(D) 
(D) 


2.4 


42.4 

54.3 

(D) 

(D) 

(D) 

(D) 

-2.7 

-7.3 

-6.5 

(D) 

4.1 

32.6 

26.2 

(D) 

22.9 

32.6 

9.6 

5.2 

38.9 

40.3 

-1.5 

24.2 

21.9 

317.3 

9.4 

71.2 

(D) 

(D) 

-30.6 

-44.8 

-7.4 

-31.6 

-52.4 

-57.8 

0.6 

-8.0 

13.4 

36,3 

-16.3 

(D) 

-7.5 

(D) 

8.9 

12.6 

26.0 

41.3 

-23,9 

-27.0 

10.6 

21.3 

-34.7 

-50.2 

10.8 

11.5 

(D) 

(D) 

74.1 

(D) 

29.2 

67.8 

47.5 

29.4 

(D) 

(D) 

(D) 
(D) 


20.0 


10.0 
-4.9 

12.5 

27.5 
(D) 

28.2 
(D) 

34.0 

29.1 

51.6 


6.2 
14.6 
9.9 
0.5 
9.1 
4.1 
(D) 


13.7 

27.6 

9.5 

4.4 

22.2 

42.4 

-21,5 

27.9 

-12.5 
40.2 
(D) 
(D) 
29.4 
(D) 
(D) 


10.0 
(D) 


24.8 


9.5 
(D) 
(D) 

42.4 
(D) 

75.6 
(D) 

39.8 

28.1 

52.9 

37.9 
138.8 
39.2 
18.8 
88.2 
20.4 
(D) 

(D) 

65.2 

(D) 

(D) 

27.0 

52.8 

-23.5 

40.2 

(D) 
44.5 
(D) 
(D) 
41.3 
(D) 
(D) 


(D) 
(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    Represents  zero.    (Z)  Less  than  0.05  percent. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
'in  computing  percent  change,  1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments 
are  separately  classified  as  stores. 

*1954  data  limited  to  "employer"  establishaents  in  computing  percent  change. 

'in  computing  i)ercent  change,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  busijiess  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  5.— RETAIL  STORES:   1958  Am   195<i  CENTEIAL  BUSINESS  DISTRICT  SALES  AS  PERCENT  OF 
WIUCNGTON  AW   OF  WILMINGTON  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 

KLdA  of  business 

Percent  of  city  sales  in 
central  business  district 

Percent  of  standard  metro- 
politan statistical  area 
sales  in  central  bxisiness 
district 

1958 

1954 

1958 

1954 

RETAIL  STORES 
Retail  stores,  total^ 

36.8 

23.2 
(D) 
(D) 

52.4 
(D) 

74.7 
(D) 

16,5 

16,2 

12,4 

83.0 
78,6 
79.9 
(D) 
92,4 
87.5 
80,2 

74,5 
81,6 
44..4 
74.5 

34.6 
36.6 
28.4 

38.0 

41,8 
17.7 
95,1 
86.8 
90,2 
53,9 
(D) 

36,6 

29,2 
(D) 
(D) 

52,1 
(D) 

81,1 
(D) 

21,6 

12.7 

13.3 

86.3 

94.1 
87.5 
86.9 
88,8 
79,7 
77,6 

72,1 

84,7 

(D) 

(D) 

36.3 
42.8 
24.3 

43.5 

23.4 

18.2 

(D) 

(D) 

92.2 

47,5 

(D) 

19.5 

11,6 
(D) 
(D) 

29,2 

(D) 

45.7 

(D) 

7.9 

8,9 

4,5 

65,0 
68.5 
68.7 
68.7 
43.8 
66.7 
(D) 

51.2 
57.6 
31.2 
49.0 

16,6 
16,6 
16,4 

21.3 

20.8 
9.0 
84.8 
70.2 
75.5 
32.0 
(D) 

22  6 

52 
5251 

Lvmber,  building  materials,  hardware,  fann  equipment  dealers... 
Hardware  stores , 

11.2 
8.0 

52  ex.  5251 

Other 

11.8 

53  part^ 

General  mer<:handise  group  stores^  ^ 

36.6 

531 

Department  stores. , .......................................... 

(D) 
60  3 

533 

TrJnrlterl  p'^'*''  'VflTipty  RtorpH t^^^^^^^m   m 

539 

Other  general  merchandise  stores 

(D) 
11,7 

54- 

Food  stores. ................................................... 

55  ex.  55-; 

Automotive  dealers 

8,2 

554 

Gasoline  service  stations 

5.3 

56 

Apparel,  accessory  stores 

73.0 

561,  567 

MpTi's,  hoys'  appnTp;!  stoTf's,  "^""tom  t-nlloTf*, .,,..,,,,..,,,,  ,• 

83,5 

562,563,568 

WompniH  clo+hlPE,  sp^^nl b1  ty  pf^rep  .,,,...,.....,, 

75,4 

562 

Ready-to-wear  stores ' 

73.8 

565 

Family  clothing  stores' 

67,4 

566 

Shoe  stores .................................................. 

71  2 

564,  569 

Other  apparel  stores 

(D) 

56,0 

57 

Furniture,  hme  fiimishlnga,  eqiiljineTit  stores 

5712 

Furniture  stores*. ........................................... 

67,2 

5713-15,  19 

n+.h(»T  home  f^i-ml R>|lT^gp  r^-tj^TPn^ ..■....■.. 

(D) 

572,  573 

Household  appliance,  radio,  TV,  music  stores, ........ ........ 

(D) 

19,7 

58 

T^Bt.l^ig^  rtW-nlHTig  pj  Bce-s 

5812 

Eating  places ................................................ 

22,3 

5813 

14,3 

591 

Drug  stores,  proprietary  stores. ............................... 

28,2 

59  ex.  591 

Other  retail  stores* 

15,8 

592 

Liquor  stores. . •..•........•......•.••.•..................••• 

11,7 

594 

Book,  stationery  stores «••••..•.••.••••».•..•....•••••••.•••. 

(D) 

595 

Sporting  goods,  bicycle  stores.,.,,,,,,,,,,,,,,,,,,,.,,.,,,,. 

(D) 

597 

Jewelry  stores .,,,.•,,, .,,..,,,,•..,, ,,,,,.,, 

77,6 

5992 

Florists, .,......................,,.,,,...,...,...,,.,....... 

(D) 
63  0 

5996 

Camera,  photographic  siqjply  stores. ...... ..,.•••............. 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
^Excludes  nonstore  retailei^  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
^In  canputing  percent,  1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  departments  are 
separately  classified  as  stores. 

*1954  data  limited  to  "employer"  establislments  in  canputing  percent. 

'in  canputing  percent,  both  1954  and  1958  data  limited  to  "employer"  establislments. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex,  591)  not  covered  in  any  of  the  lines  below. 
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Table  6.— BETAIL  STORES:  1958  AND  1954— PERCEOTAGE  DISTRIBUTION  OF  SALES,  BY  KIND  OF  BUSINESS 
CENTRAL  BUSINESS  DISTRICT  OF  WTUCNGTON,  THE  ENTIRE  CITY,  AND  WIDONGTON  STANDARD  METROPOLITAN  STATISTICAL  AREA 

(Percentages  are  based  cd  tota).  Retail  Store  Sales  vdilch  exclude  sales  of  nonstore  retailers — mall  order,  direct  selUsg, 

merchandise  vending  machine  operators). 


SIC  code 

Kind  of  business 

Central 

business 

district 

Entire 

city 

Standard  metrt^Kilitan 
statistical  area 

1958 

1954 

1958 

1954 

1958 

1954 

HKTAn,  STORKS 
Retail  stores,  total? 

100.0 

3.2 
(D) 
(D) 

17.9 
(D) 
4.5 
(D) 

9.9 

7.1 

1.8 

21.2 

5.0 

9.6 
7.4 
1.5 
3.8 
0.0 

16.2 
8.8 
0.9 
6.5 

5.8 
4.7 
1.2 

3.6 

13.3 
1.8 
2.0 
1.1 
3.1 
0.7 
(D) 

100.0 

2.9 
0.3 
2.6 

18.2 
(D) 

(D) 

11.3 
5.3 
1.4 

23.2 

5.1 
9.9 
8.3 
2.2 
4.0 
1.9 

16.1 
8.4 
(D) 
(D) 

5.9 
4.6 
1.3 

3.9 

11.9 
1.8 
1.5 
(D) 

2.5 
0.4 
0.5 

100.0 

5.1 
0.3 
4.7 

12.5 
9.4 
2.2 
0,9 

22.1 

16.2 

5.2 

9.4 

2.3 
4.4 
(D) 
0.6 
1.6 
0.4 

8.0 
4.0 
0.7 
3.2 

6.2 
4.7 
1.5 

3.5 

11.7 
3.8 
0.8 
0.5 

1.3 
0.4 
0.5 

100.0 

3.7 
(D) 
(D) 

13.3 

10.4 

2.2 

0.7 

18.5 

15.2 

3.8 

9.8 

2.0 
4.1 
3.5 
0.9 
1.8 
0.9 

8.2 
3.6 
0.9 
3.5 

5.9, 
3.8 

2.0 

3.3 

18.4 
3.5 
(D) 
0.3 
1.0 
0.3 
(D) 

100.0 

5.4 
0.7 
4.7 

11.9 
(D) 
1.9 
(D) 

24.4 

15.6 

7.5 

6.3 

1.4 
2.7 
2.1 
0.7 
1.1 
(D) 

6.1 
3.0 
0.6 
2.6 

6.9 

5.5 

1.4 

3.3 

12.4 
4.0 
0.5 
0.3 
0.8 
0.4 
(D) 

100.0 

52 

Luiber,  building  materials,  hardware. 

5.9 

5251 

Hardware  stores....................... 

0.9 

52  ex.  5251 

Other 

5.0 

53  part^ 
531 

General  merchandise  group  stores^  ^ 

lVl>nrtm«Tit  strf^rf s ..iuimiiii.n...i 

11.2 
(D) 

533 

T,<iii5t'x1  p-HfM»  ynrtoty  f+orop. , , . , . .... 

1.8 

539 

54 

Other  general  merchandise  stores.... «. 
Food  stores. ............................ 

(D) 
21.9 

55  ex.  554 

AutCDotlre  dealers 

14.5 

554 

OasoHiK"  f?eTvice  frtstlomp,, 

6.0 

56 

ApT^^rel ,   flcoflPflOTy  frtorf's. ,..,,,.....,.. 

7.2 

561,  567 

Men's,  boors'  ^;>parel  stores,  custom 
tailors* 

1.4 

562,563,568 
562 

Vcoen's  clot.hlTig,  specialty  stores.... 
Ready— to— wear  stores  .•...•......•.• 

3.0 
2.5 

565 

Fniirfly   flothtng   HtoT»p' 

0.8 

566 

Shoe  Stores.......................... 

1.3 

564,  569 

Other  apparel  stores. 

(D) 

57 

Furniture,  hone  furnishings,  equipment 
stores 

6.5 

5712 

Firmi+.iTTP   H-to'«"!* 

2.8 

5713-15,  19 
572,  573 

other  hone  furnishings  stores* 

HousehnVd  appliance,  radio,  TV,  music 

0.6 
2.9 

58 

6.7 

5812 

Fnttne  pi '""e" . , 

4.6 

5813 

2.1 

591 

Drug  stores,  proprietary  stores......... 

3.1 

59  ex.  591 

Otter  retail  stores* 

17.1 

592 

Llg^JOT  stores. •••.••••••••.••••.•••••■ 

3.4 

594 

Book,   stationery  stores 

(D) 

595 
597 

Sporting  goods,  bicycle  stores 

Jewelry  stores. 

(D) 
0.7 

5992 

Plorls ts ............................. . 

(D) 

5996 

Ca«era,  photogw^ihle  svgiply  stores.... 

0.2 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 
^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 
^In  computing  peroenty  1958  figures  incorporate  leased  departments  data  with  main  store.  In  1954  data,  leased  deparbn^ats  are 
separately  classified  as  stores. 

*1954  data  limited  to  "employer"  establishnents  in  computing  percent. 

'in  cooiputing  percent,  both  1954  and  1958  data  limited  to  "employer"  establislnents . 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 

RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  WIIJCNGTON  STANDARD  METROPOLITAN  STATISTICAL  AREA 


MRC  No.  1. — Includes  the  planned  center  known  as  "Merchandise  Mart  Shopping  Center"  at  4335  Governor  Printz  Blvd. 


SIC 
code 


Kind  of  iTUBlness 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54,58,591-2 

53  part, 2 
56,  57 

52,  55,  599 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Number 

Sales ($1,000) 

Convenience  goods  stores: 

Number 

Sales ($1,000) 

Shopping  goods  stores:^ 

Nunber 

Sales ($1, 000) 

All  other  stores: 

Niraber 

Sales ($1,000) 

Retail  stores,  total^ 

Lunber,  building  materials,  hardware, 

farm  equipnent  dealers 

Hardware  stores 

Other 

Qeneral  merchandise  groiq)  stores^  ^ .... 
Department  stores 

Limited  price  variety  stores 

Other  geneiTsl  merchandise  stores..... 

Food  stores 


28 
20,382 


5 
(D) 


19 
12,121 


4 
(D) 


Number  of 
establish- 
ments 


55  ex,  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,  specialty  stores,... 

Ready-to-wear  stores' , 

Femlly  clothing  stores' , 

Shoe  stores ,, 

Other  apparel  stores , 

Furniture,  home  furnishings,  equipnent 

stores , , 

Fumittire  stores , 

Other  home  funbishings  stores , 

Household  appliance,  radio,  TV>  music 
stores , 

Eating,  drinking  places , 

Eating  places ' 

Drinking  places , 

Drug  stores,  proprietary  stores , 

Other  retail  stores* , 

Liquor  stores ,.., 

Book,  stationery  stores , 

Sporting  goods,  bicycle  stores , 

Jewelry  stores , 

Florists , 

Camera,  photographic  supply  stores..., 


10 

2 
3 
3 

"I 

1 


MRC  No.  2. — Includes  the  stores  along  N.  Market  St.  from  Lea  Blvd.  to  Edgemoor  Ed. 


SIC 
code 

Mnrt    nf  Tinin'lTionn 

Total 

SIC 
code 

Kind  of  business 

Nunber  of 
establish- 
ments 

Retail  stores,  total:* 

Nuaber 

11 
(D) 

5 
(D) 

3 
(D) 

3 
(D) 

55  ex.  554 

554 

56 

561,   567 

562-3,568 
562 
565 
566 
564,   569 

57 

5712 

5713-15,19 
572,   5732 

58 

5812 

5813 

591 

59  ex.   591 

592 

594 

595 

597 

5992 

5996 

Autonotriv^  dealers. ,.,.,*.• •......■ 

GafK>1  ine  servl  cff  ct<?tton« , . . , 

Sales ......,,. ($1,  666) . . . 

1 

54  58,591-2 

Convenience  goods  stores: 
Mimber 

Apparel,  accessory  stores  .......••...,.. 

Men's,  boys'  apparel  stores,  custom 

tBll0T« ,  ,  ,  , 

Sales ($1,000)... 

53  part,* 
56,   57 

Shopping  goods  stores:* 

Women's  clothing,  specialty  stores 

Ready-to-wear  stores'. 

... 

Ffflmlly  '•lotMng  Hto'"»n' 

Sales ($1,000) . . . 

Shoe  stores 

All  other  stores: 

Number 

Other  apparel  stores 

52,   55,   599 

Furniture,  heme  furnishings,  equipnent 
stores 

1 

Sales ($1,000)... 

Retail  stores,  total* 

1 

Number  of 
establish- 
ments 

Other  hcmo  fiim-isMTigH  Htorpn. , 

Hotisehold  appliance,  radio,  TV,  music 
stores 

TilBflTlg,     (iT-lnlriTlg    plflfOfl                                   ,,...... 

11 

2 

1 
1 
1 

1 

3 

Lumber,  building  materials,  hardware, 
farm  equipnent  dealers. 

Eating  places .,, 

2 

52 

PriTiVing  pi  qoes         X , . . 

1 

Drug  stores,  proprietary  stores 

5251 

Hardware  stores ••.....•.........••.•... 

52  ex.  5251 

Other ..r,... ...• 

Other  retail  stores* 

General  merchandise  group  stores'   ^ 

3 

53  part* 
531 

Liquor  stores .....•,....,.,. • 

1 

Book,   stationery  stores 

533 

Limited  price  variety  stores •.,•..•••.. 

Sporting  goods,  bicycle  stores 

539 

Other  general  merchandise  stores 

Food  stores. .,,,.., .......•••.•.••*• 

Jewelry  stores   ,    «,,».,, ,.,.••,•■»•.,,• 

Florists • 

54 

Camera,  photographic  supply  stores 

Standard  Notes:   (D)  Withheld  to  avoid  disclosure,    (NA)  Not  available.    ...  Represents  zero. 

^roup  totals  for  SIC  53  and  56  may  Include  "nonanployer"  establishments  ^rtiloh  could  not  be  classified  by  detailed  kinds  of  business, 

*Exoludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53, 

'Limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex,  591)  not  covered  in  any  of  the  lines  below. 
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Procedures  and  Definitions 


CENSUS  DISCLOSURE  RULES 

In  accordance  with  Census  law,  any  data  which 
would  disclose  the  operations  of  an  individual 
establishment  or  business  organization  are  not 
published.  The  number  of  establishments  in  a 
kind  of  business  is  not  considered  a  disclosure 
by  these  rules,  so  that  this  item  is  shown  in 
instances  where  other  items  of  information  for 
the  same  kind  of  business  or  locality  are  sup- 
pressed. 

KINDS  OF  BUSINESS  COVERED 

This  report  covers  all  establishments  (except 
nonstore  retailers)  included  in  Retail  Trade,  de- 
fined in  accordance  with  the  principles  of  the 
Standard  Industrial  Classification  Manual  (1957  edi- 
tion) issued  under  the  auspices  of  the  Bureau 
of  the  Budget,  Executive  Office  of  the  Presi- 
dent. This  report  includes,  in  addition  to  re- 
tail trade  establishments,  hotels  and  motion  pic- 
ture theaters,  parts  of  major  groups  70  and  78 
of  the  SIC  Manual. 

Retail  Trade,  as  defined  in  the  SIC  Manual, 
and  as  covered  in  the  1958  Census  of  Business, 
includes  establishments  primarily  engaged  in  sell- 
ing merchandise  directly  to  personal,  household, 
and  farm  users.  Excluded  from  Retail  Trade 
are  places  of  business  operated  by  membership 
clubs  and  open  only  to  their  own  members  or 
personnel,  such  as  restaurants  and  bars  operated 
by  country  clubs,  school  cafeterias,  cafeterias 
operated  by  industrial  plants  for  their  employ- 
ees, establishments  operated  by  agencies  of  the 
Federal  Government  on  military  posts,  hospitals, 
etc. 

Data  for  nonstore  retailers— mail  order  houses, 
direct  selling  (house-to-house)  organizations,  and 
merchandise  vending  machine  operators— have  been 
excluded  from  the  tabulations  in  this  report,  but 
are  contained  in  other  publications  of  the  1958  Cen- 
sus of  Business,,  such  as  the  Area  Report  Series. 

METHOD  OF  ENUMERATION 

For  purposes  of  coverage  in  the  1958  Census 
of  Business,  retail  establishments  were  divided 
into  two  categories— those  with  some  paid  employ- 
ment during  1958,  i.e.,  the  "employer"  universe, 
and  those  with  nc  paid  employment  during  1958, 
i.e.,  the  "nonemployer"  universe.  The  method 
of  obtaining  census  information  for  these  two 
groups  is  described  below. 


Enumeration  of  "Employers."— Information  for 
establishments  in  this  part  of  the  retail  trade 
field  was  obtained  by  means  of  a  mail  canvass. 
Report  forms  were  mailed  to  all  business  firms 
included  in  the  active  records  of  the  Internal 
Revenue  Service  as  subject  to  payment  of  Fed- 
eral Insurance  Contributions  Act  (FICA)  taxes 
(i.e.,  employers  of  one  or  more  persons)  and 
which  were  classified  in  the  records  of  the  Bu- 
reau of  Old-Age  and  Survivors  Insurance  (BOASI) 
as  wholly  or  partially  engaged  in  retail,  whole- 
sale, manufacturing,  and  mineral  industries.  Also 
included  were  those  classified  in  major  groups 
70  (except  702  and  704),  72,  73,  75,  76,  78,  and 
79  of  the  service  industries  portion  of  the  SIC 
Manual,  and  in  public  warehousing,  SIC  major 
group  42,  except  421.  In  addition,  report  forms 
were  mailed  to  all  establishments  which  BOASI 
had  not  classified  by  kind  of  business  prior  to 
mailing  of  census  report  forms.  Each  estab- 
lishment was  mailed  a  report  form  appropriate 
to  its  BOASI  classification  (for  those  cases  for 
which  BOASI  classification  had  not  yet  been  es- 
tablished, a  general  purpose  form  was  used),  but 
its  census  classification  was  determined  by  re- 
plies   to  questions  on  the  census   report  form. 

Enumeration  of  "Nonemployers."— This  group 
was  defined  to  include  retail  businesses  other  than 
those  represented  in  the  active  FICA  records  of 
the  Internal  Revenue  Service.  Information  for 
this  group  of  establishments  was  derived  from 
the  1958  Federal  income  tax  returns.  Information 
was  compiled  from  only  one-half  of  these  cases 
and  census  results  for  this  group  were  estab- 
lished by  multiplying  such  findings  by  two.  The 
"nonemployer"  segment  of  retail  trade,  although 
made  up  of  a  large  number  of  establishments, 
accounted  for  less  than  10  percent  of  the  total 
retail  trade  volume. 

Included  in  this  segment  were  only  those  non- 
employer  establishments  which  reported  a  sales 
volume  of  $2,500  or  more  during  1958.  Non- 
employer  estabiishhients  reporting  a  sales  vol- 
ume of  less  than  $2,500  were  not  included  in 
these  tabulations,  regardless  of  the  period  of 
time  they  were  operated  during  the  year. 

COMPARISON  OF  THE  1954  AND 
1958  CENSUSES 

In  all  major  respects,  the  1954  and  1958  Cen- 
suses were  conducted  under  similar  conditions 
and  procedures.     Strict  comparability  in  the  data 
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for  the  two  censuses  is  limited  by  the  following 
factors: 

1.  The  physical  area  of  a  number  of  urban 
places  in  the  1958  Census  is  not  the  same  as  it 
was  in  1954  because  of  annexations  and  other 
boundary  changes  which  have  occurred  since  the 
1954  Census.  This  factor  should  be  taken  into 
consideration  in  evaluating  changes  in  census 
findings  from  1954,  as  in  each  census  the  sta- 
tistics for  urban  places  are  in  accordance  with 
the  boundaries  for  those  places  in  the  census 
year. 

2.  Whereas  in  the  1954  Census,  "leased 
departments"  (businesses  operated  as  departments 
of  a  retail  business,  under  different  ownership) 
were  counted  as  separate  establishments  and 
separately  classified  by  kind  of  business,  in  the 
1958  Census  they  have  been  combined  with  the 
retail  business  in  which  located.  As  a  result, 
it  is  anticipated  that  the  count  of  establishments 
will  be  approximately  25,000  less  in  the  1958 
Census  than  would  have  been  the  case  if  the 
1954  Census  procedure  had  been  followed.  In 
addition,  there  will  be  some  redistribution  in 
the  data  among  the  various  kinds  of  business 
categories  (e.g.,  the  figures  for  a  leased  shoe 
department  located  in  a  department  store  which 
were  tabulated  in  the  "shoe  store"  kind  of  busi- 
ness in  1954  are  included  with  "department 
store"  figures  in  the  1958  Census).  Leased 
departments  in  the  1954  Census  reported  sales 
of  approximately  one  billion  dollars. 

3.  Revisions  made  in  the  1957  edition  of  the 
SIC  Manual  have  necessitated  the  following  changes 
in  establishment  classifications  used  in  the  1954 
Census: 

a.  Musical  instrument  stores  and  music 
and  record  shops  have  been  shifted  to  the  kind- 
of -business  group  "Furniture,  Home  Furnish- 
ings, Equipment  Stores"  from  the  group  "Other 
Retail  Stores." 

b.  Antique  stores  have  been  shifted  to 
the  group  "Other  Retail  Stores"  from  the  group 
"Furniture,  Home  Furnishings,  Equipment 
Stores." 

4.  Both  the  1954  and  1958  Censuses  ex- 
cluded those  businesses  with  no  paid  employment 
which  had  sales  volume  of  less  than  $2,500  in 
the  census  year.  To  the  extent  that  price  in- 
creases since  1954  resulted  in  increases  in  the 
dollar  volume  of  sales,  the  1958  Census  includes 
stores  with  a  lesser  physical  volume  of  business 
than  were  included  in  the  1954  Census.  While 
the  exact  magnitude  of  this  phenomenon  is  un- 
known, the  effect  on  total  volume  of  retail  sales 
undoubtedly  is  only  a  fraction  of  one  percent 
and  probably  has  little  effect  on  the  number  of 
stores  included  in  the  census. 


Both  the  1954  and  1958  Censuses  include  data 
for  some  "nonemployer"  establishments  in  the 
group  totals  but  nor  in  the  detailed  kinds  ^  of - 
business  totals  due  to  limitation  of  classification 
information  on  the  Federal  tax  returns.  In  the 
1954  data,  all  major  groups  (i.e.,  SIC  2  digit) 
included  some  such  establishments.  In  1958 
only  two  major  groups—SIC  53,  General  Mer- 
chandise Group,  and  SIC  56,  Apparel,  Accessory 
Stores— included  such  establishments.  In  neither 
census  was  it  found  feasible  to  classify  any 
"nonemployer"  establishments  as  "Ready-to-wear 
stores  (SIC  562)"  or  "Family  clothing  stores 
(SIC  565)"  and,  in  the  1954  Census,  it  similarly 
was  not  found  feasible  to  change  any  "nonemploy- 
er" establishment  a^  "Men's,  boys' apparel  stores, 
custom  tailors  (SIC  561,  567)";  "Furniture  stores 
(SIC  5712)";  or  "Other  home  furnishings  stores 
(SIC  5713-15,  5719)."  Such  stores  were  classi- 
fied only  at  the  major  group  level. 

EXPLANATION  OF  TERMS 

Establishments .  -Census  of  Business  figures 
represent  a  summary  of  reports  for  individual  "es- 
tablishments" rather  than  "companies."  A  sep- 
arate report  was  obtained  for  each  location  where 
business  was  conducted,  including  each  location 
of  multiunit  organizations.  Each  report  was 
tabulated  in  accordance  with  the  physical  location 
at  which  the  business  was  conducted. 

Where  two  or  more  activities  were  carried  on 
at  a  single  location  under  a  single  ownership, 
all  activities  generally  were  grouped  together  as 
a  single  establishment,  and  the  entire  establish- 
ment was  classified  on  the  basis  of  its  major 
activity,  with  all  data  for  it  included  in  that  clas- 
sification. However,  in  cases  where  distinct 
and  separate  economic  activities,  for  which  dif- 
ferent industry  classification  codes  were  appro- 
priate, were  conducted  under  the  same  ownership 
at  a  single  location,  and  where  conditions  pre- 
scribed by  the  SIC  Manual  for  recognizing  the 
existence  of  more  than  one  establishment  were 
met,  separate  establishment  reports  for  each  of 
the  different  activities  were  reported  in  the  cen- 
suses. 

In  the  case  of  leased  departments,  i.e.,  where 
separately  owned  businesses  are  operated  as  de- 
partments of  a  retail  business  under  another 
ownership  (e.g.,  a  separately  owned  shoe  depart- 
ment store)  only  a  single  establishment,  combin- 
ing leased  departments  with  the  retail  establish- 
ment in  which  they  are  located,  is  recognized 
for  1958  Census  purposes. 

The  "number  of  establishments"  shown  in  this 
report  is  the  number  in  business  at  the  end  of 
the  census  year. 

Sales. —Sales  include  the  total  of  merchandise 
sold,  and  receipts  from  repairs  and  from  other 


APPENDIX 


15 


services  to  customers,  whether  or  not  payment 
was  received  in  1958.  Sales  are  normally  re- 
corded net  of  deductions  for  refunds  and  allow- 
ances for  merchandise  returned  by  customers. 
Total  sales  exclude  amounts  other  than  those  re- 
ceived from  customers,  such  as  income  from  in- 
vestments, rental  of  real  estate,  etc.  They  in- 
clude the  amount  of  local  and  State  sales  taxes 
and  Federal  excise  taxes  which  are  collected 
by  the  store  directly  from  customers  and  paid 
directly  by  the  store  to  a  local,  State,  or  Fed- 
eral taxing  agency.  Gasoline,  liquor,  tobacco, 
and  other  excise  taxes  which  are  paid  by  the  manu- 
facturer or  wholesaler  and  passed  along  to  the 
retailer  also  are  included. 

The  sales  figures,  therefore,  represent  total 
sales  and  receipts  of  all  establishments  primari- 
ly engaged  in  retail  trade.  They  do  not  include 
retail  sales  made  by  manufacturers,  wholesalers, 
service  establishments,  and  other  businesses  whose 
primary  activity  is  other  than  retail  trade.  They 
do,  however,  include  receipts  other  than  from  the 
sale  of  merchandise  at  retail  (e.g.,  service  re- 
ceipts, sales  to  industrial  users,  sales  to  other 
retailers,  etc.)  by  establishments  primarily  en- 
gaged in  retail  trade.  Although  the  count  of  es- 
tablishments as  tabulated  in  this  report  repre- 
sents the  number  in  business  at  the  end  of  the 
year,  the  sales  figures  include  sales  of  all  es- 
tablishments in  business  at  any  time  during  the 
year. 

Payroll,  entire  year.— Payroll  includes  salaries, 
wages,  commissions,  bonuses,  vacation  allowances, 
and  the  value  of  payments  in  kind  (such  as  free 
meals,  lodgings,  etc.)  paid  during  the  year  to 
all  employees.  Gratuities  received  by  employees 
from  patrons  are  not  included.  For  corporations, 
it  includes  amounts  paid  to  officers  and  execu- 
tives; it  does  not  include  compensation  of  pro- 
prietors or  of  partners  of  unincorporated  busi- 
nesses. Payroll  is  reported  before  deductions 
for  Social  Security,  income  tax,  insurance  dues, 
etc. 

Payroll— workweek  ended  nearest  November 
15.— This  item  consists  of  payroll,  as  defined  above, 
which  was  paid  to  persons  on  the  payroll  in  the 
pay  period  ended  nearest  November  15,  1958. 
Establishments  whose  payroll  period  was  other 
than  a  week  were  requested  to  adjust  the  fig- 
ures to  a  weekly  basis . 

Paid  employees— workweek  ended  nearest  No- 
vember 15.— Paid  emplovees  consist  of  the  num- 
ber  of  employees,  including  salaried  officers  and 
executives  of  corporations,  who  were  on  the  pay- 
roll for  the  workweek  ended  nearest  November 
15,  but  not  proprietors  or  partners  pf  unincorpo- 
rated businesses. 


"Full  workweek"  employees.— "Full  workweek" 
employees  includes  employees,  whether  regular  or 
seasonal,  who,  for  the  specified  pay  period,  were 
paid  for  working  at  least  the  number  of  hours 
typically  worked  in  a  week  by  employees  of  the 
reporting  establishment.  All  other  employees 
paid  during  that  workweek  were  reported  as  part- 
workweek  employees. 

KIND- OF -BUSINESS  CLASSIFICATIONS 

Establishments  covered  by  the  1958  Census  were 
assigned  a  kind-of-business  classification  in  ac- 
cordance with  the  provisions  of  the  1957  edition 
of  the  SIC  Manual.  It  should  be  noted  that  kind- 
of-business  classifications  are  not  interchange- 
able with  commodity  classifications.  Most  busi- 
nesses sell  a  number  of  kinds  of  conmiodities. 
The  kind-of-business  code  assigned  generally 
reflects  either  the  individual  commodity  or  com- 
modity group  which  is  the  primary  source  of  the 
establishment's  receipts  or  some  mixture  of  differ- 
ent commodities  which  characterize  the  estab'- 
lishment's  business.  Thus,  the  classification  of 
establishments  by  kind  of  business  generally  does 
not  make  it  possible  to  determine  either  the  num- 
ber of  establishments  handling  a  particular  com- 
modity or  the  sales  of  that  commodity.  For 
example,  the  "food  group"  classification  ^eludes 
stores  selling  some  food  if  the  sale  of  food  is 
not  the  primary  source  of  receipts;  moreover, 
even  though  stores  are  classified  as  "food  stores" 
some  of  their  receipts  may  be  derived  from  the  sale 
of  nonfood  products. 

As  noted  in  the  section  on  "Method  of  Enu- 
meration," the  1958  Census  findings  are  based 
on  reports  from  two  different  sources.  "Em- 
ployer" establishments  were  canvassed  by  mail 
and  were  required  to  complete  report  forms 
especially  designed  for  this  census.  "Nonem- 
ployer"  establishments,  however,  were  included 
in  the  census  on  the  basis  of  information  sup- 
plied on  the  1958  Federal  income  tax  report. 
Because  of  the  nature  of  the  information  avail- 
able on  the  tax  form,  the  kind-of-business  classi- 
fications based  on  that  form  represent  primarily 
"self-designation."  In  some  cases  this  informa- 
tion was  adequate  for  classification  at  the  kind- 
of-business  group  level  but  not  for  detailed  kinds 
of  business.  (See  "Comparisons  of  the  1954 
and  1958  Censuses,"  above.) 

The  classifications  based  on  the  census  forms, 
on  the  other  hand,  reflect  the  information  on  the 
commodity  "composition"  of  the  establishment  as 
revealed  by  the  census  classification  inquiries. 
The  effect  of  the  two  different  sources  on  uni- 
formity of  classification,  as  reflected  in  the 
measurement  of  dollar  volume  of  sales  is  minor. 
In  total,  the  "nonemployer"  establishments  ac- 
count for  less  than   10  percent  of  retail  sales 
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and,  in  most  cases,  it  is  likely  that  the  "self- 
designated"  classification  would  be  consistent  with 
that  derived  from  more  comprehensive  information. 

The  data  in  this  report  for  two  major  SIC 
groups,  55  and  59,  have  been  subdivided,  making 
it  necessary  to  arrive  at  SIC  major  group  totals 
by  addition  (see  description  below  for  these  major 
groups).  In  addition,  data  for  that  part  of  SIC 
group  53  which  relates  to  nonstore  retailers 
are  not  included  in  this  report. 

Lumber,  Building  Materials,  Hardware,  Farm 
Equipment  Dealers  (SIC  Major  Group  52) 

Establishments  primarily  selling  luml)er,  build- 
ing materials,  the  basic  lines  of  hardware,  paint, 
wallpaper,  glass,  electrical  supplies,  roofing  ma- 
terials, and  other  supplies  and  equipment  for  home 
construction.  Establishments  primarily  selling 
farm  equipment  are  also  included.  Establishments 
in  this  group  sell  to  contractors  as  well  as  to 
the  general  public. 

Hardware  stores  (SIC  5251).-  Establishments 
primarily  selling  a  number  of  basic  hardware 
lines,  such  as  tools,  builders'  hardware,  paint 
and  glass,  housewares  and  household  appliances, 
cutlery,  and  roofing  materials.  These  establish- 
ments may  also  sell  farm  implements. 

General  Merchandise  Group  (SIC  Major  Group  53, 
Except  For  "Nonstore  Retailers") 

This  group  includes  all  establishments  within 
SIC  major  group  53— "General  Merchandise"  ex- 
cept for  "nonstore"  establishments. 

The  data  for  establishments  in  this  group  in 
the  1958  Census  of  Business  as  compared  with 
the  1954  Census  of  Business  are  affected  by  the 
treatment  in  1958,  of  leased  departments  as  parts 
of  the  establishment  within  which  they  operate 
rather  than  as  separate  establishments.  The 
data  for  department  stores  are  most  affected 
by  this  change. 

Department  stores  (SIC  531).— Establishments 
normally  employing  25  or  more  people  and  en- 
gaged in  selling  some  items  in  each  of  the  fol- 
lowing lines  of  merchandise: 

1.  Furniture,  home  furnishings,  appliances, 
radio  and  TV  sets 

2.  A  general  line  of  apparel  for  the  family 

3.  Household  linen  and  dry  goods 

An  establishment  with  total  sales  of  less  than 
$5,000,000,  in  which  sales  of  any  one  of  these 
groupings  is  greater  than  80%  of  total  sales, 
is  not  classified  as  a  department  store. 

An  establishment  with  total  sales  of  $5,000,000 
or  more  is  classified  as  a  department  store 
even    if    sales    of  one  of  the  groups  described 


above  is  more  than  80%  of  total  sales,  provided 
that  the  combined  sales  of  the  other  two  groups 
is  $500,000  or  more.  Relatively  few  stores 
are  included  in  this  classification  as  a  result 
of  this  special  rule  and  most  of  those  which  are 
would  otherwise  have  been  classified  in  the  ap- 
parel group  (SIC  major  group  56). 

Limited  price  variety  stores  (SIC  533).— Es- 
tablishments  primarily  selling  a  variety  of  mer- 
chandise in  the  low  and  popular  price  ranges, 
such  as  stationery,  gift  items,  women's  acces- 
sories, toilet  articles,  light  hardware,  toys,  house- 
wares, confectionery.  These  establishments  fre- 
quently are  known  as  "5  and  10  cent"  stores 
and  "5  centd  to  a  dollar"  stores,  although  mer- 
chandise is  usually  sold  outside  these  price  ranges. 

Classification  of  all  stores  in  this  category 
is  primarily  based  on  self-designation  by  the  store 
operators.  The  self- designation  was  supplemented 
by  the  addition  to  the  1958  Census  repon  form 
of  a  question  on  food  sales,  the  answers  to  which 
resulted  in  removing  from  this  category  a  sig- 
nificant number  of  smaller  establishments  included 
under  this  heading  in  the  1954  tabulations. 

Food  Stores  (SIC  Major  Group  54) 

Establishments  primarily  selling  food  for  home 
preparation  and  consumption.  Establishments  pri- 
marily selling  prepared  food  and  drinks  for  con- 
sumption on  their  own  premises  are  classified 
as  "Eating  and  Drinking  Places"  (SIC  major 
group  58),  and  stores  primarily  engaged  in  selling 
packaged  beers  and  liquors  are  classified  sepa- 
rately as  "liquor  stores." 

Automotive  Dealers  (SIC  Major  Group  55, 
Except  554) 

NOTE:  This  group  does  not  include  estab- 
lishments primarily  engaged  in  selling  trucks 
and  motorized  industrial  equipment.  Such  es- 
tablishments are  included  in  the  Wholesale  Trade 
portion  of  the  Census  of  Business. 

Passenger  car  dealers,  franchised  and  non- 
franchised  (SIC  551,  552).— Establishments  pri- 
marily selling  new  automobiles,  or  new  and  used 
automobiles  and  trucks.  These  establishments 
frequently  operate  repair  shops  and  used  car 
lots  and  may  carry  stocks  of  replacement  parts, 
tires,  batteries,  and  automotive  accessories.  Used 
car  lots  and  repair  shops  operated  by  franchised 
dealers  are  not  recognized  as  separate  estab- 
lishments. Data  for  such  operations  are  con- 
solidated in  this  category  with  other  data  for 
franchised  passenger  car  dealers.  Establish- 
ments primarily  selling  used  cars  and  trucks  and 
not  holding  a  franchise  for  the  sale  of  new  pas- 
senger cars  are  also  included. 
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Tire,  battery,  accessory  dealers  (SIC  553).— 
Establishments  primarily  selling  new  automobile 
tires,  batteries,  automobile  seat  covers,  and  auto- 
mobile parts  and  accessories.  Establishments 
primarily  selling  used  merchandise  in  these  cate- 
gories are  classified  as  "secondhand  stores," 
(SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

Establishments  primarily  selling  gasoline  and 
other  automotive  petroleum  products.  Establish- 
ments called  garages  but  deriving  the  larger 
part  of  receipts  from  gasoline  and  oil  sales 
are  included. 

Apijarel,  Accessory  Stores  (SIC  Major  Group  56) 

Establishments  in  this  group  are  primarily 
engaged  in  selling  clothing  of  all  kinds  and  re- 
lated articles  for  personal  wear  and  adornment. 
Not  included  in  this  group  are  the  establish- 
ments which  meet  the  criteria  for  department 
stores  or  general  merchandise  stores  (SIC  531 
and  part  of  5392),  even  though  most  of  their 
receipts  are  from  the  sale  of  apparel  and  ap- 
parel accessories . 

Men's,  boys'  apparel  stores,  custom  tailors  (SIC 
561  and  5671). --Establishments  primarily  engaged 
in  selling  men's  and  boys'  outerwear  and  furnish- 
ings such  as  shirts,  hats,  underwear,  hosiery, 
etc.  Also  included  are  establishments  primari- 
ly engaged  in  the  making  and  selling  of  outer- 
wear to  individual  order  from  stocks  of  material 
carried  in  their  inventory. 

Women's  clothing,  specialty  stores  (SIC  562, 
563,  568).— Establishments  primarily  selling  wom- 
en's apparel  and  apparel  accessories  of  all  types, 
including  women's  ready-to-wear  stores,  furriers, 
and  the  various  specialty  shops. 

Women's  ready-to-wear  stores  (SIC  562).— 
Establishments  primarily  selling  women's  and 
girls'  apparel.  Establishments  are  included  in 
this  category  provided  (1)  their  sales  of  all  types 
of  apparel  (except  as  noted  in  the  definition  for 
general  merchandise  group  stores)  account  for 
80%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
en's and  girls'  apparel  are  3  or  more  times  the 
sales  of  all  men's  and  boys'  apparel,  and  (3) 
sales  of  women's  and  girls'  coats,  suits,  and  dress- 
es are  at  least  one- third  of  sales  of  all  women's 
and  girls'  apparel.  Establishments  primarily 
selling  garments  made  to  customer  order  are  clas- 
sified as  custom  tailors  (SIC  567). 

Family  clothing  stores  (SIC  565).— Establish- 
ments  primarily  selling  clothing,  furnishings,  and 
accessories  for  men,  women,  and  children,  with- 
out specializing  in  any  one  line.  Establishments 
are  included  in  this  category  provided  (l)their 
sales   of  ail  types  of  apparel  (except  as  noted  in 


the  definition  for  general  merchandise  group  stores) 
account  for  80%  or  more  of  their  total  sales, 
(2)  sales  of  all  women's  and  girls'  apparel  items 
are  not  more  than  3  times  the  sales  of  all  men's 
and  boys'  items,  and  (3)  the  sales  of  all  men's 
and  boys'  apparel  items  are  not  more  than  3 
times  the  sales  of  all  women's  and  girls'  apparel 
items. 

Shoe  stores  (SIC  566).— Establishments  primarily 
selling  shoes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  family  shoe  stores;  and  chil- 
dren's, juveniles'  shoe  stores. 

Furniture,  Hoihe  Furnishings,  Equipment  Stores 
(SIC  Major  Group  57) 

Establishments  primarily  selling  merchandise 
used  in  furnishing  the  home,  such  as  furniture, 
floor  coverings,  draperies,  glass  and  chinaware, 
domestic  stoves,  refrigerators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radio 
and  TV  sets.  Also  included  are  musical  instru- 
ment stores  and  music  and  record  shops,  kinds 
of  business  which  in  the  1954  Census  of  Busi- 
ness were  included  in  the  group  "Other  Retail 
Stores,"  Antique  stores,  which  in  the  1954  Census 
were  Included  in  this  group  are  now  included  with 
"Other  Retail  Stores." 

Furniture    stores    (SIC  5712). -Establishments 

i  primarily  selling  household  furniture,  mattresses, 

I  springs,  and  other  sleep  equipment.   Also  included 

I  in  this   classification  are  establishments  selling 

I  household  appliances,    record  players,  and  radio 

and  TV   sets,'  provided  the  receipts  from  sales 

of    furniture  and   sleep  equipment   exceed  those 

from  sales  of  the  other  comrriodity  lines  named. 

Other  home  furnishings  stores  (SIC  571  except 
5712) . — Establishments  primarily  selling  home  fur- 
nishings  other  than  household  furniture,  mat- 
tresses, springs,  and  other  sleep  equipment.  In- 
cluded are  stores  primarily  engaged  in  selling 
such  lines  of  home  furnishings  as  floor  coverings; 
drapery,  curtains,  slip  covers,  upholstery  materi- 
als; china,  glassware,  metalware;  lamps  and  lamp- 
shades, blinds  and  window  shades;  etc. 

Household  appliances,  radio,  TV  stores  (SIC 
572  and  5732).— Establishments  primarily  engaged 
in  selling  household  appliances  (such  as  electric  and 
gas  refrigerators,  stoves,  vacuum  cleaners,  wash- 
ing machines  and  dryers,  freezers,  electric  irons, 
percolators,  hot  plates,  etc.)  and  radios,  television 
sets,  and  record  players.  The  retail  establishments 
(primarily  engaged  in  the  sale  of  electric  and  gas 
appliances  for  household  use)  operated  by  public 
utility  firms  are  includfed  in  this  category. 

Music  stores  (SIC  5733).  — Establishments  pri- 
marily  selling  musical  instruments  such  as  organs, 
pianos,  horns,  stringed  instruments,  drums,  xylo- 
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phones,  etc.   Also  those  establishments  primarily 
selling  phonograph  records  and  albums. 

Eating  Places  (SIC  5812) 

Establishments  primarily  engaged  in  selling 
prepared  foods  and  drinks  for  consumption  on  their 
own  premises. 

Drinking  Places  (SIC  5813) 

Establishments  primarily  engaged  in  selling 
drinks,  such  as  beer,  ale,  wine,  liquor,  and  other 
alcoholic  beverages  for  consumption  on  their  own 
premises. 

Drug   Stores,  Proprietary   Stores  (SIC  591) 

Establishments  which  sell  prescriptions,  drugs, 
or  proprietary  medicines  in  combination  with  lines 
such  as  cosmetics,  toiletries,  tobacco,  magazines 
and  books,  and  novelty  merchandise.  Those  stores 
which  sell  prescriptions  are  classified  as  drug 
stores,    the    remainder    as    proprietary    stores. 

Other   Retail   Stores    (SIC  Major  Group  59, 
Except  SIC  591) 

Liquor  stores  (SIC  592),  also  government -oper- 
ated liquor  stores  (SIC  Major  Group  92  and  93).— 
Establishments  primarily  selling  packaged  alco- 
holic beverages  such  as  ale,  beer,  wine,  and  whisky 
for  consumption  off  the  premises.  Liquor  stores 
operated  by  States,  counties,  and  municipalities 
are  included.  Stores  primarily  selling  prepared 
drinks  for  consumption  on  the  premises  are  not 
included  in  this  category  but  are  classified  with 
drinking  places  (SIC  5813). 

Book  stores  (SIC  5942).— Establishments  pri- 
marily selling  new  books  and  periodicals. 

Stationery  stores  (SIC  5943). — Establishments 
primarily  selling  stationery  items,  such  as  writing 


paper,  tablets,  accounting  forn  a,  legal  forms, 
greeting  cards,  post  cards,  and  school  and  office 
supplies. 

Sporting  goods  atores  (SIC  5952). -Establish- 
ments primarily  selling  a  general  or  specialized 
line  of  sporting  goods  and  equipment  for  hunting, 
camping,  fishing,  skiing,  riding,  tennis,  golf,  and 
other  sports,  and  gymnasiumand  playground  equip- 
ment. 

Bicycle  shops  (SIC  5953). -Establishments  pri- 
marily .  selling  bicycles  and  bicycle  parts  and 
accessories. 

Jewelry  stores  (SIC  397).— Establishments  pri- 
marily  selling  any  combination  of  the  lines  of 
jewelry,  such  as  diamonds  and  other  precious 
stones;  rings,  bracelets  ar.d  brooches;  sterling  and 
plated  silverware;  and  watches  and  clocks. 

Florists  (SIC  59  }2). -  Establishments  primarily 
selling  cut  flowers  atidg.  owing  plants.  Greenhouses 
and  nurseries  are  not  included  in  the  Census  of 
Business. 

DATA   FOR  MAJOR  RETAIL  CENTERS 

Due  to  the  relatively  small  number  of  establish- 
ments in  the  Niajcr  Retail  Centers,  sales  figures 
are  shown  only  for-- 


1. 

2. 


3. 


4. 


Retail  stores,  total. 

Convenience  goods  stores,  i.e..  Food  stores 
(SIC  54),  Eating  and  drinking  places  (SIC  58), 
and  Drug,  proprietary  stores  (SIC  591). 
Shopping  goods  stores,  i.e..  General  mer- 
chandise stores  (SIC  53  pt.).  Apparel, 
accessory  stores  (SIC  56),  and  Furniture, 
home  furnishings,  equipment  stores  (SIC  57). 
All   other    retail  stores  (SIC  52,  55,  599). 


u. 

S.  DEPARTMENT  OF  COMMERCE 

Field  Offices 

AU  publicationf  of  the  Bureau  of  the  Census  may  be  examined  and  ordered  at  any  of  the  addresses  listed  below. 

ALBUQUERQUE,  NEW   MEXICO 

DETROIT  26,  MICHIGAN 

PHILADELPHIA  7,  PENNSYLVANIA 

Room  321,  U.  S.  Post  Office  Bldg. 

Room  438,  Federal  Building 

Jefferson  Building 
1015  Chestnut  Street 

ATLANTA  3,  GEORGIA 

GREENSBORO, NORTH    CAROLINA 
Room  407 
U.S.   Post  Office  Building 

Room  604,  Volunteer  Building 
66  Luckie  Street,  N.   W. 

PHOENIX.  ARIZONA 

Room  419,  Ellis  Building 

137  North  Second  Avenue 

HOUSTON  2,   TEXAS 

BOSTON  9,  MASSACHUSETTS 

Room  610,  Scanlan  Building 

Room  232 

405  Main  Street 

PITTSBURGH  22,  PENNSYLVANIA 

U.S.  Post  Office  and  Courthouse 

JACKSONVILLE  1,  FLORIDA 

Room  817,  Fulton  Building 
1 07  Sixth  Street 

BUFFALO  3,  NEW    YORK 

Room  425,  Federal  Building 

Room  504,  Federal  Building 

311   West  Monroe  Street 

PORTLAND  4,  OREGON 

117  EUicott  Street 

KANSAS    CITY  6,   MISSOURI 

Room  217,  Old  U.S.  Courthouse 
520  S.  W.  Morrison  Street 

CHARLESTON  4,  SOUTH    CAROLINA 

Room  2011,  911  Valnut  Street 

Area  2 

RENO,    NEVADA 

Sergeant  Jasper  Building 

1479  WeUs  Avenue 

West  End  Broad  Street 

LOS  ANGELES  15,    CALIFORNIA 
Room  450 

Western  Pacific  Building 

RICHMOND  19,  VIRGINIA 

CHEYENNE,  WYOMING 

1031  South  Broadway 

Room  309  ,  Parcel  Post  Building 

Room  207,  Majestic  Building 

1 1th  and  Main  Streets 

16th  Street  and  Capitol  Avenue 

MEMPHIS  3,   TENNESSEE 

Room  212,  Fall.'  3uilding 

ST.    LOUIS  1,    MISSOURI 

CHICAGO  6,  ILLINOIS 

22  North  Front  Street 

Room  910,  New  Federal  Building 

Room  1302 

J 114  Market  Street 

226  West  Jackson  Boulevard 

MIAMI  32,  FLORIDA 

Room  316 

SALT   LAJCE   CITY  1,    UTAH 

CINCINNATI  2,  OHIO 

U.S.  Post  Offic-  3uild.i.ag 

Room  l'<'> 

915  Fifth  Third  Bank  Building 

300  N.  E.  First  .ivjuue 

222  S.   W.   Temple  Street 

36  East  Fourth  Street 

MINNEAPOLIS  1,  MINNESOTA 

SAN   FRANCISCO  n,    CAUFORNIA 

CLEVELAND  1,  OHIO 

Room  319,  Metropolitan  Building 

Room  41 V,  Customhouse 

4th  Floor 

2nd  Avenue  South  and  3rd  Street 

555  Battery  Street 

Federal  Reserve  Bank  Building 

East  Sixth  St.  and  Superior  Ave. 

NEW   ORLEANS  12,  LOUISIANA 

SAVANNAH,    GEORGIA 

Room  1508 

Room  235 

DALLAS  1,   TEXAS 

Masonic  Temple  Building 

U.S.  Courthouse  and  Post  Office  Bldg. 

Room  3-104,  Merchandise  Mart 

333  St.   Charles  Avenue 

125-29  Bull  Street 

500  South  Ervay  Street 

NEW  YORK  1,  NEW  YORK 

SEATTLE  4,    WASHINGTON 

DENVER  2,  COLORADO 

61st  Floor 

Room  809 

Room  142,  New  Custom  House 

Empire  State  Building 

Federal  Office  Building 

19th  and  Stout  Streets 

350  Fifth  Avenue 

909  First  Avenue 

For  local  telephone  listing,  consult  section  devoted  to  U. 

S.  Government. 

PUBLICATION  PLAN  FOR  THE  1958  CENSUS  OF  BUSINESS 


Tlie  1958  Census  of  Business  consists  of  three  major  trade 
segments— retail  trade,  wholesale  trade,  and  selected  service 
trades.  The  final  results  of  the  1958  Census  are  published  in 
the  form  of  separate  report  series  for  each  of  these  trade 
segments  and  a  separate  report  for  public  warehouses.  Tliese 
report  series  will  supersede  the  preliminary  reports. 

The  1958  Business  Census  report  series  for  retail  trade, 
wholesale  trade,  and  selected  services  will  consist  of  two 
parts— (1)  Area  Reports,  and  (2)  Subject  Reports.  For  re- 
tail trade  and  hotels  and  motion  picture  theaters,  a  third 
series  of  reports  relating  to  the  Central  Business  Districts 
of  large  metropolitan  centers  will  also  be  issued. 

Subsequent  to  the  issuance  of  final  reports,  findings  of  the 
1958  Census  will  be  consolidated  and  issued  as  Census  vol- 
umes. Announcements  concerning  the  report  series  and  the 
volumes  may  be  obtained  by  writing  to  the  Bureau  of  the  Cen- 
sus, Washington  25,  D.  C. 

The  above  report  series  do  not  cover  Puerto  Rico,  results 
for  which  will  be  issued  separately. 

THE  RETAIL  TRADE  REPORT  SERIES 

Following  are  brief  descriptions  of  the  report  series  for 
retail  trade: 

Area  Reports 

A  separate  report  for  each  State,  the  District  of  Columbia, 
Alaska,  Hawaii,  Virgin  Islands,  Guam,  and  continental  United 
States  showing,  by  kind  of  business,  data  on  number  of  es- 
tablishments, sales  for  the  year,  payroll  for  the  year,  pay- 
roll and  number  of  paid  employees  for  the  workweek  ended 
nearest  November  15,  1958,  and  number  of  proprietors.  De- 
tailed kind-of-business  data  are  provided  for  the  State,  for 
each  standard  metropolitan  statistical  area,  for  each  large 
county,  and  for  each  large  city.  In  addition,  data  for  less 
detailed  kind-of-business  groupings  are  shown  for  all  coun- 
ties and  for  each  city  of  2,500  or  more  inhabitants.  The  re- 
ports for  the  New  England  States  will  also  include  data  for 
those  towns  which  in  the  latest  Census  had  an  urban  concen- 
tration of  2,500  or  more  inhabitants  as  well  as  all  those  with 


a  total  population  of  10,000  or  more.  The  Pennsylvania  and 
New  Jersey  reports  provide  data  for  townships  and  towns 
having  a  population  of  10,000  or  more  at  the  latest  Census. 
The  number  of  kinds  of  business  for  which  figures  are  pub- 
lished will  vary  according  to  the  number  of  establishments 
in  the  area. 

Subject  Reports 

These  reports  provide  data  for  such  subjects  as  sales -size 
of  establishment,  employment -size  of  establishment,  legal 
form  of  organization,  and  single  units  and  multiunits  as  well 
as  for  a  number  of  special  subjects  applicable  to  particular 
trades  or  groups  of  trades.  They  will  include  detailed  sta- 
tistics by  kind  of  business  for  the  United  States  as  a  whole 
and  for  standard  metropolitan  statistical  areas  and  States, 
with  cross-classification  by  related  subjects. 

Trade  Reports 

This  series  assembles  data  for  a  particular  trade  or  group 
of  related  trades.  The  data  for  the  most  part  are  assembled 
from  the  area  and  subject  reports.  The  trades  covered  in  a 
specific  trade  report  are  not  limited  to  those  in  a  specific 
industry  division,  such  as  retail  trade,  but  may  include  trades 
in  any  of  the  industry  divisions  covered  by  the  1958  Census  of 
Business. 

Central  Business  District  Reports 

A  report  will  be  provided  for  each  of  a  number  of  large 
metropolitan  cities,  with  data  presented  by  kind  of  business. 
Includes  general  statistics  (establishments,  sales,  and  annual 
payroll)  by  kind  of  business  for  the  central  business  district, 
the  central  city,  the  central  city  exclusive  of  the  central 
business  district,  the  standard  metropolitan  statistical  area, 
and  the  standard  metropolitan  statistical  area  exclusive  of 
the  central  business  district.  In  addition,  for  a  number  of 
the  larger  metropolitan  areas,  statistics  are  published  for 
major  business  centers  outside  the  central  business  district. 
Although  these  reports  are  designed  primarily  to  present  in- 
formation for  retail  trade,  they  will  also  include  data  for 
two  service  businesses  hotels  and  motion  picture  theaters. 
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ECONOMIC  OPERATIONS  DIVISION— 
M.    D.    Bingham,    Chief 
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PLANS  FOR  1958  CENSUS  OF  BUSINESS  VOLUMES 

Volume  I.  RETAIL  TRADE,  SUMMARY  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters, 
presenting  statistics  by  kind  of  business  and  geographic 
areas,  for  such  subjects  as  sales-size  of  establishments, 
single  units  and  nriultiunits,  employmertt-size  of  establish- 
ments, and  legal  form  of  organization.  This  volunrie  will 
incorporate  the  subject  report  series  BC58-RS. 

Volume  II.  RETAIL  TRADE,  AREA  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Colunnbia,  Alaska,  Guann, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business,  for  counties,  cities,  ^nd  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
retail  establishments  in  the  area.  Data  for  selected  towns 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-RA. 

Volume  m.  WHOLESALE  TRADE,  SUMMARY  STATIS- 
TICS— A  United  States  summary  chapter  and  separate 
chapters,  presenting  statistics  by  kind  of  business  and 
geographic  areas,  for  such  subjects  as  size  of  wholesale 
establishments,  receivables  and  bad  debt  losses,  sales  by 
class  of  customer,  commodity  line  sales,  legal  form  of 
organization,  and  petroleum  bulk  stations.  This  volume 
will  incorporate  the  subject  report  series  BC58-WS. 

Volume  IV.  .WHOLESALE  TRADE,  AREA  STATISTICS  — 
A  United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
wholesale  establishments  in  the  area.  Data  for  selected 
towns  ajid  townships  in  New  England,  New  Jersey,  arid 
Pennsylvania  will  also  be  included.  This  volume  will  in- 
corporate the  area  report  series  BC58-WA. 

Volume  V.  SELECTED  SERVICE  TRADES,  SUMMARY 
STATISTICS— A  United  States  summary  chapter  and  sepa- 
rate chapters,  presenting  statistics  by  kind  of  business  auid 
geographic  areas,  for  such  subjects  as  receipts -sire  of 
establishments,  employment-size  of  establishments,  legal 
form  of  organization,  single  units  and  multiunits,  laundries 
and  cleaning  plants,  motion  pictures,  and  hotels  and  motels. 
This  volume  will  incorporate  the  subject  report  series 
BC58-SS. 

Volume  VI.  SELECTED  SERVICE  TRADES,  AREA  STA- 
TISTICS— A  United  States  summary  chapter  and  separate 
chapters  for  each  State,  the  District  of  Columibia,  Alaska, 
Guam,  Hawaii,  and  the  Virgin  Islands.  Statistics  are  pre- 
sented by  kind  of  business  for  counties,  cities,  and  stcindard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
service  establishments  in  the  area.  Data  for  selected  towns 
and  townships  in  New  Englajid,  New  Jersey,  eind  Pennsyl- 
vania will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-SA. 
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PREFACE 


AUTHORITY  AND  SCOPE 

The  1958  Census  of  Business  along  with  the  1958  Censuses 
of  Manufactures  and  Mineral  Industries  was  required  by  law 
under  13  U.S.C.,  sections  131  and  224.  These  censuses  covered 
businesses  operated  in  the  continental  United  States,  Alaska, 
Hawaii,  Guam,  and  the  Virgin  Islands.  A  separate  Census  of 
Business  and  Manufactures  for  1958  was  also  conducted  in 
Puerto    Rico    jointly    with    the  Commonwealth  Government. 

The  1958  Census  of  Business  covered  retail  trade,  wholesale 
trade,  selected  services,  and  public  warehousing.  This  report 
provides  findings  for  retail  stores  in  selected  central  business 
districts  and  in  major  retail  centers;  and  for  hotels  and  motion 
picture  theaters   in   the   selected  central  business  districts. 

AREAS  COVERED 

Each  of  the  reports  in  this  series  covers  a  separate  standard 
metropolitan  statistical  area  and  includes  data  for  the  central 
business  district  (or  central  business  districts)  in  the  specified 
standard  metropolitan  statistical  area,  as  well  as  for  each  Cen- 
sus-delineated major  retail  center  (MRC)  located  in  the  same 
standard  metropolitan  statistical  area  (SMSA).  The  number  of 
MRC's  for  which  data  are  shown  in  a  single  SMSA  vary  from 
none  to  about  two  dozen.  The  entire  series  of  reports  covers 
97  SMSA's,  and  provides  data  for  109  CBD's  and  some  500 
MRC's. 

DEUNEATION  OF  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

Because  many  large  cities  had  no  officially  defined  area 
representing  their  "Central  Business  District, "It  was  necessary 
for  the  Bureau  of  the  Census  prior  to  the  1954  Census  of 
Business  to  arrange  for  the  delineation  of  such  districts  before 
a  program  to  tabulate  Census  data  for  them  could  be  imple- 
mented. The  delineation  of  central  business  districts  was  ac- 
complished with  the  cooperation  of  the  Census  Tract  Committees 
in  the  large  cities  included  in  the  central  business  district  (CBD) 
program.  In  their  work  on  the  CBD's  the  Census  Tract  Com- 
mittees obtained  the  representation  of  a  variety  of  local 
interests,  such  as  business  firms  and  associations,  newspapers, 
planning  agencies,  welfare  organizations,  local  governmental 
bodies,  etc.  Central  business  districts  have  been  delineated  only 
in  those  cities  of  100,000  or  more  inhabitants  (according  to  the 
1950  Census  of  Population  or  a  subsequent  special  census  prior 
to  1959)  in  which  there  was  a  local  Census  Tract  Committee 
recommendation  for  such  an  area  in  response  to  an  inquiry  from 
the  Census  Bureau. 

The  objective  of  the  CBD  program  was  stated,  as  foUows,  in 
a  letter  from  the  Director  of  the  Census  Bureau  to  the  Census 
Tract  Committees: 

"The  primary  objective  of  this  operation  is  to  provide  a 
basis  for  comparing  changes  in  business  activity  in  the  Cen- 
tral Business  District  with  those  in  the  remainder  of  the 
metropolitan  area  or  of  the  central  city." 

Because  there  are  no  generally  accepted  rules  for  determining 
what  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 
did  not  provide  rigid  sjDecifications  for  defining  the  CBD  but  (1) 
provided  a  general  characterization  ofthe  CBD,  describing  it  as 
"an  area  of  very  high  land  valuation,  an  area  characterized  by  a 
high  concentration  of  retail  businesses,  offices,  theaters,  hotels, 
and  "service"  businesses,  and  an  area  of  high  traffic  flow";  and 
(2)  required  that  the  CBD  ordinarily  should  be  defined  to  follow 


existing  tract  lines,  i.e.,toconsi6tofoneof  more  whole  Census 
tracts.  The  emphasis  put  on  tracts  was  based  on  the  anticl[>ation 
that  other  Census  statistics  than  those  derived  from  the  Census 
of    Business    might    conveniently    be    tabulated    for   CBD's. 

It  was  recognized  that  the  tract  basis  for  CBD's  might 
lead  to  the  inclusion  of  some  land  area  not  properly  within 
a  strictly  defined  CBD  or  to  the  exclusion  of  a  small  por- 
tion of  what  should  be  in  the  CBD.  It  was  believed  that  this 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnitudes  being  measured.  Provision,  however,  was  made 
for  splitting  tracts  where  a  serious  problem  was  encountered. 
The  use  of  tract  lines  for  boundaries  also  was  consistent  with 
the  desire  to  keep  CBD  boundaries  constant,  in  order  to  maxi- 
mize the  value  of  com[)arisons  over  time.  Although  it  was 
recognized  that  the  CBD  strictly  defined  would  tend  to  change 
over  time,  it  was  felt  that  the  inexactitude  resulting  from  the 
use    of    fixed    boundaries    would    not    prove  to  be  serious. 

In  some  cities  where  there  had  been  a  previously  established 
central  business  district  or  similar  area  which  substantially 
corresponded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  in 
the  Bureau's  CBD  program. 

Data  for  a  total  of  95  CBD's  were  provided  in  the  1954 
Census  of  Business.  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  in  97  standard  metropolitan  statistical 
areas.  A  number  of  cities  have  made  minor  changes  in  the 
boundaries  of  their  CBD's  due  mainly  to  revisions  in  tract 
boundaries.  In  only  one  city,  Minnea]x>lis,  has  a  previously 
defined  CBD  been  significantly  changed. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  and  data  from  them  have  been  tabulated,  as  part  of 
the  1958  Census  of  Business  program.  The  major  retail  cen- 
ters (MRC's)  were  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metropolitan  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  themselves)  which  include 
a  major  general  merchandise  store— usually  a  department 
store.  MRC's  were  not  delineated  if  the  publication  of  data 
for  them  would  result  in  violation  of  Census  rules  prohibiting 
disclosure  of  information  for  individual  firms. 

MRC's  include  not  only  the  planned  suburban  shopping  center 
but  also  the  older  siring  street  and  neighborhood  developments 
which  meet  the  above  prerequisites.  Frequently  the  boundaries 
of  a  single  MRC  include  stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the  planned  portion. 
In  general  the  boundaries  of  the  MRC's  have  been  established 
to  include  all  adjacent  blocks  containing  at  least  one  store  in 
the  general  merchandise,  apparel,  or  furniture-appliance 
groups  of  stores,  and  where  a  planned  center  is  involved  in- 
clude all  of  the  center. 

In  those  cities  within  the  standard  metropolitan  statistical 
areas  (SMSA's)  covered  by  this  series  of  reports  which  were 
not  of  sufficient  size  to  qualify  for  the  delineation  of  a  central 
business  district,  no  MRC's  were  delineated  unless  at  least  two 
such  centers  could  be  defined. 


For  explanation  of  procedures  and  definitions,  see  Appendix. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  1.— RETAIL  STORKS  AND  SKLKCTED  SERVICE  ESTABLISIMEIfrS:   1958  AND  1954 

CENTRAL  BUSINESS  DISTRICT  OF  WORCESTER 

Establishments,  Sales,  Annual  Payroll,  and  Bnplojees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958^ 


Estab- 
lish- 
ments^ 


(nvmber) 


Sales 2 


($1,000) 


Payroll, 

entire 

year 

($1,000) 


Paid  employees, 

workweek  ended 

nearest  Nov.  15 


Total 
(nunber) 


Full 
workweek 

(number) 


195^^ 


Estab- 
lish- 
ments^ 


(mniber) 


($1,000) 


Payroll, 

entiTe 

year 


($1,000) 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

%, 

55  ex.  554 

554 

56 

561,  567 

562^  5o3f 568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total^ 

Limber,  building  materials,  hardware, 

f aim  equijinent  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores'' 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores .... 

Food  stores 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custan 

tailors  * 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipnent 

stores 

Furniture  stores* , 

Other  heme  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Cameira,  photographic  supply  stores.. 


SEJtECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


491 


12 

2 

10 

14 
4 
3 
7 

35 


12 

119 

36 
46 
23 
3 
26 


40 
16 


18 

114 
76 
38 

17 

120 
9 

7 

5 

18 

11 

5 


19 
5 


92,563 

2,920 
(D) 
(D) 

23,442 

16,813 

6,378 

251 

6,434 

3,572 

1,243 

25,487 

6,091 

13,768 

12,514 

(D) 

2,563 

(D) 


7,795 

3,879 

626 

3,290 

7,170 
5,397 
1,773 

3,249 

11,251 
1,301 
453 
594 
2,049 
481 
570 


(D) 
971 


15,296 


436 
(D) 
(D) 

4,128 
2,941 
1,179 


670 

456 

124 

4,099 

1,053 

2,419 

2,120 

(D) 

373 

(D) 


1,441 
596 
130 

715 

1,751 

1,402 

349 

528 

1,663 
132 
64 
78 
405 
95 
65 


(D) 
279 


5,719 

123 
(D) 
(D) 

1,679 

1,128 

545 

6 

270 

100 

67 

1,535 

306 
983 
890 
(D) 
127 
(D) 


415 

158 

31 

226 

866 
711 
155 

173 

491 
33 
31 
25 

112 
26 
23 


(D) 
107 


4,502 

117 
(D) 
(D) 

1,257 

959 

295 

3 

213 

96 

61 

1,140 

249 
748 
682 
(D) 
86 
(D) 


362 

149 
29 

184 

687 
561 
126 

126 

443 
29 
22 
25 
98 
24 
22 


(D) 
70 


622 

16 

4 

12 

23 

5 
6 

12 

56 

11 

19 

148 

38 

62 

34 

3 

26 
13 


65 
19 
13 

31 

130 
87 
43 

21 

133 

14 

6 

4 

18 

10 

9 


101,450 

3,806 
(D) 
(D) 

24,883 
(D) 
(D) 
659 

8,592 

3,745 

908 

23,608 

4,538 
9,274 
6,928 

(D) 
3,971 

(D) 


10,059 
5,774 
1,289 

2,878 

8,295 
6,455 
1,840 

3,359 

14,195 
1,687 
(D) 
576 
2,011 
490 
(D) 


2,453 
(D) 


16,623 


556 
206 
350 

4,672 
(D) 
(D) 
65 

829 

459 

107 

3,713 

698 
1,610 
1,081 

(D) 
530 
(D) 


1,786 

1,061 

163 

562 

1,920 

1,494 

426 

605 

1,976 
176 
(D) 

83 
450 

78 
(D) 


947 
(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

■"■Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately 
counted  and  separately  classified  in  acco2?dance  ■with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general 
merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  The  1954  sales  of  leased  departments  located  in  general 
merchandise  stores  but  elsewhere  classified  were  $1,914,000,  of  which  $1,237,000  was  included  ■with  apparel,  accessory  stores. 
This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments i.riu-ch  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

■'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

^1954  data  limited  to  "employer"  establishments, 

'Both  1954  and  1958  data  limited  to  "employer"  establishments, 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex, 591)  not  covered  in  any  of  the  lines  below. 


WORCESTER,  MASS.,  AREA 


Table  2.— RETAIL  STORES  AND  SEIiCTED  SERVICE  ESTABLISHMENTS:   1958  AND  igS'V 

CITY  OF  WORCESTER 

Establislments,  Sales,  Annual  Payroll,  and  Bnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


1958^ 


Estab- 

Ush- 

ments^ 


(number) 


Sales 2 


($1,000) 


Payroll, 
entire 
year 


($1,000) 


Paid  employees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


195^^ 


Estab- 
lish- 
ments^ 


(number) 


($1,000) 


Payroll, 
entire 
year 


($1,000) 


52 

5251 

52  ex,  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 


591 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


TOU,  7012 
783 


RETAIL  STORES 


Retail  stores,  total^ 


Lumber,  building  materials,  hsirdware, 

faun  equipnent  dealers 

Hardware  stores, ,. , 

Other 


General  merchandise  groxip   stores-* , , 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores 

Men ' s ,  boys '  apparel  stores ,  custom 
tailors* 

Women's  clothing,  specialty  stores,. 

Ready-to-wear  stores^,,,,.,,..,.,. 

Family  clothing  stores',,.,...,..... 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores ,.,,. 


Eating,   drinMug  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores. 


Other  retail  stores  * ..,,,... 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores ., 

Florists 

Camera,  photographic  svqjply  stores. 


SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


1,881 


81 
25 
56 

48 

6 

14 

26 

403 


178 

174 

46 
56 

31 
11 
41 
16 


119 
32 
12 

57 

394 
273 
121 

65 

331 
43 
15 
14 
32 
27 
7 


21 
9 


265,543 

14,674 

1,440 

13,234 

30,269 

(D) 

7,305 

(D) 

64,079 

40,899 

15,375 

29,355 

6,670 
14,367 
(D) 
3,982 
3,199 
1,063 


14,568 
6,214 
1,048 

7,050 

19,299 

14,260 

5,039 

8,U3 

28,882 

6,281 

552 

770 

2,263 

1,036 

(D) 


2,110 
(D) 


33,282 

2,350 
(D) 
(D) 

5,057 
(D) 

1,327 
(D) 

4,633 

4,350 

1,210 

4,519 

1,123 

2,505 

(D) 

352 

447 

92 


2,330 
914 
232 

1,184 

4,195 

3,225 

972 

1,146 

3,492 
682 
71 
(D) 
416 
179 
(D) 


787 
(D) 


12,475 

568 
(D) 
(D) 

2,591 
(D) 
618 
(D) 

1,931 
989 
509 

1,697 

330 
1,027 
(D) 
144 
151 
45 


741 
225 

145 

371 

1,997 

1,577 

420 

441 

1,011 
170 

35 
(D) 
118 

53 
(D) 


341 
(D) 


9,991 

528 
(D) 
(D) 

2,137 
(D) 
349 
(D) 

1,299 
956 
374 

1,259 

258 
783 
(D) 

92 
104 

22 


656 
206 
136 

314 

1,557 

1,215 

342 

329 

896 
142 

26 
(D) 
102 

43 
(D) 


288 
(D) 


2,008 


25 
61 

51 

6 

25 

20 

495 

71 

200 

200 

44 
74 
38 
8 
44 
22 


145 
32 
28 

67 

371 
250 
121 

80 

309 
42 
8 
12 
30 
23 
10 


21 


260,271 

17,230 
(D) 
(D) 

28,391 

19,614 

(D) 

(D) 

61,690 
43,420 
12,603 
26,456 

(D) 
9,879 

(D) 

(D) 
4,640 

961 


16,682 
7,997 
1,917 

6,120 

18,476 

13,574 

4,902 

7,759 

27,564 
5,380 
(D) 
682 
2,206 
867 
856 


(D) 
1,760 


32,952 

2,681 
(D) 
(D) 

5,066 

3,597 

(D) 

(D) 

4,266 

4,839 

975 

3,989 

746 
1,693 
1,112 
(D) 
594 
(D) 


2,559 

1,354 

239 

966 

4,000 
2,960 
1,040 

1,149 

3,428 
620 
(D) 
83 
471 
129 
142 


971 
345 


Standard  Notes:   (D)  Withheld  to  avoid  disolomire.    (NA)  Not  available,    ,..  Represents  zero. 

^Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958,  In  1954  each  leased  department  was  separately  counted 
and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchan- 
dise stores  (SIC  53,  pt,)  and  apparel,  accessory  stores  (SIC  56),  This  does  not  affect  "hotels"  or  "motion  picture  theaters," 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
.ments  which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business, 

^Excludes  nonstore  retail ei-s  (i,e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53, 
1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "engjloyer"  establishments, 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex,  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  3,—BSIAni.  STORES  AND  SELECTED  SERVICE  ESTABLISH1ENTS:   1958  AND  195-4 

WORCESTER  STANDARD  METROPOLITAN  STATISTICAL  AREA 

Establlstmeiits,  Sales,  Annual  Fajrroll,  and  Qnployees,  by  Kind  of  Business 

(As  a  result  of  differences  in  the  definition,  the  1958  data  are  not  directly  comparable  with  those  for  1954.  See  page  13  for  data 

which  can  be  used  in  evaluating  the  changes  in  area  definition.) 


1^'    C 


SIC  code 


52 

5251 

52  ex.  5251 

53  part 3 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 


591 


59  ex. 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


Kind  of  business 


RETAIL  STORES 

Retail  stores,  total' , 

Lumber,  building  materials,  hardware, 

faun  equlpnent  dealers 

Hardware  stores , 

Other , , 

General  merchandise  groiq)  stores' 

Departanent  stores ..••.. 

Limited  price  variety  stores , 

Other  general  merchandise  stores...., 

Food  stores. .......................... 

Automotive  dealers. .................... 

Gasoline  service  stations ..,....,,..,., 

Apparel,  accessory  stores... ,. 

Men's,  boys'  apparel  gtores,  custom 

tailors* 

Women's  clothing,  specialty  stores.,, 

Ready-to-wear  stores ' 

Family  clothing  stores'...,..,...,.. 

Shoe  stores ,,.,....,,,,,,,,,,,. 

Other  apparel  stores 

Furniture,  htsne  furnishings,  equipment 
stores ,,,,,,,,,,, , 

Furniture  stores* ,,,,. 

Other  home  furnishings  stores*,,,,,. 
Household  appliance,  radio,  TV, 
music  stores,,,,,,,,,, ,,,,, 

Eating,  drinking  places ,,,,,,. 

Eating  places. ..,,,,,,,,.,,,,,,.,,., 
Drinldjig  places ,,,,,,,., 

Drug  stores,  proprietary  stores , 

Other  retail  stores* .,, , ,, 

Liquor  stores ,,,,, ,,,,. 

Book,  stationery  stores,,,,,,, 

Sporting  goods,  bicycle  stores,,,,,. 

Jeweliy  stores ,,, 

Florists 

Camera,  photographic  si5>ply  stores,, 

SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


1958^ 


Estab- 
lish- 
ments^ 


(number) 


2,863 


136 
43 
93 

78 

7 

25 

34 

593 

155 

299 

214 

52 

73 
39 
18 
50 
17 


189 
50 
43 

96 

595 
406 
189 

95 

509 
78 
15 
20 
41 
39 


26 
19 


Sales^ 


($1,000) 


357,374 

25,122 

6,764 

18,358 

32,752 

21,883 

7,930 

(D) 

9ki,032 

54,969 

22,376 

31,189 

6,986 

14,962 

13,434 

4,415 

3,599 

(D) 


17,597 
7,536 
1,689 

8,372 

26,958 

19,959 

6,999 

11,494 

40,882 

8,964 

552 

987 

2,513 

1,275 

771 


2,249 
(D) 


Payroll, 

entire 

year 


($1,000) 


41,333 

3,236 
546 

2,690 

5,279 

3,636 

1,416 

(D) 

6,468 

5,776 

1,629 

4,673 

1,152 

2,548 

2,341 

388 

490 

(D) 


2,636 

1,048 

272 

1,316 

5,562 

4,277 
1,285 

1,557 

4,517 

901 

71 

87 

452 

205 

84 


822 
(D) 


Paid  enployees, 

workweek  ended 

nearest  Nov,  15 


Total 
(number) 


15,776 

835 
214 
612 

2,781 

2,Oi8 

660 

(D) 

2,737 

1,292 

714 

1,772 

344 
1,052 
952 
165 
164 
(D) 

848 
279 
155 

414 

2,832 

2,211 

621 

619 

1,346 
240 
35 
29 
132 
65 
33 


360 
(D) 


Full 
workweek 

(number) 


12,361 

709 
129 

580 

2,313 

1,879 

380 

(D) 

1,821 

1,248 

525 

1,307 

269 

797 
725 
106 
111 
(D) 


736 
247 
146 

343 

2,098 

1,649 

449 

442 

1,162 
191 
26 
28 
113 
52 
29 


305 
(D) 


1954  >^ 


Estab- 

Ush- 

ments^ 


(number) 


2,660 


115 
36 
79 

69 

6 

30 

33 

644 

109 

300 

220 

45 
80 
40 
12 
50 
25 


179 
40 
33 


519 
350 
169 

99 

406 
63 
8 
18 
35 
32 
10 


26 
14 


Sales'' 


($1,000) 


313,573 

23,437 

5,438 

17,999 

28,980 

19,614 

8,223 

1,143 

76,756 

53,288 

17,754 

27,229 

5,068 
10,055 
7,299 
5,981 
4,949 
990 


18,181 
8,553 
2,202 

6,772 

24,363 

17,877 

6,486 

9,457 

34,128 
7,129 
(D) 
910 
2,353 
995 
856 


2,654 
2,147 


Payroll, 

entire 

year 


($1,000) 


37,281 

3,152 

549 

2,603 

5,105 

3,597 

1,409 

99 

5,059 

5,603 

1,240 

4,036 

750 
1,696 
1,115 
822 
(D) 
(D) 


2,715 

1,413 

275 

1,027 

5,145 
3,830 
1,315 

1,322 

3,904 
758 
(D) 
96 
480 
148 
142 


997 
416 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure,    (NA)  Not  available.    ..,  Represents  zero. 

'^Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately  counted 
and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchan- 
dise stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters," 

^All  1954  group  totals  (i.e,,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

'Excludes  nonstore  retailers  (i,e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex,  591)  not  covered  in  any  of  the  lines  below. 


WORCESTER,  MASS.,  AREA 


Table  4.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISH1ENTS— PERCENT  CHANGE  IN  SALES,  1954  TO  1958 
CENTOAL  BUSINESS  DISTRICT  OF  WORCESTER,  THE  ENTIRE  CITY,  AND  WORCESTER  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  change^ 


Central 

business 

district 


Entire 
city 


City 
less  Its 
central 
business 
district 


Entire 
standard 
metro- 
politan 
statistical 
area* 


Standard 

metro- 
politan 
statistical 
area  less 
central 
business 
district* 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total^ 

Lumber,  building  materials,  hardvrare,  Tarm  equipment 

dealers. 

Hardware  stores 

Other 

General  merchandise  group  stores"' 

Departanent  stores , 

Limited  price  variety  stores 

Other  general  merchandise  stores. 

Food  store s... ,. 

AutoDiotive  dealers. 

Gasoline  service  stations.... 

Apparel,  accessory  stores. 

Men's,  boys'  apparel  stores,  custom  tailors* 

Women's  clothing,  specialty  stores 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment  stores....... 

Furniture  stores* 

Other  home  furnishings  storer*.................... 

Household  appliance,  radio,  TV,  music  stores 

Eating,  drinking  places 

Eating  places. 

Drinking  places 

Drug  stores,  proprietary  stores.,... 

Other  retail  stores^ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores , 

Florists-. 

Camera,  photographic  si^jply  stores...... 

SELECTED  SERVICES 


Hotels... 

Motion  picture  theaters. 


-8.8 


-23.3 
(D) 
(D) 

-5.8 

(D) 

(D) 

-61.9 

-25,1 

-i.6 

36.9 

8.0 
34.2 
48.5 
80.6 

(D) 
-35.5 

(D) 

-22.5 

-32.8 

-51.4 

14.3 

-13.6 

-16.4 

-3,7 

-3.3 

-20.7 
-22.9 
(D) 
3.1 
1.9 
-1.9 
(D) 


(D) 
(D> 


2.0 


-14.8 
(D) 
(D) 

6.6 
(D) 
(D) 
(D) 

3.9 

-5.8 

22.0 

11.0 
(D) 

45.4 
(D) 
(D) 

31.1 

10.6 

-12.7 

-22.3 

^5.3 

15.2 

4.5 
5.1 
2.8 

4.9 

4.8 
16.7 

(D) 
12.9 

2.6 
19.5 

(D) 


(D) 
(D) 


8.9 


-12.5 
(D) 
(D) 

94.6 
(D) 
(D) 
(D) 

8.6 

-5.9 

20.8 

35.8 
(D) 

-1.0 
(D) 
(D) 

^.9 
(D) 

2,3 

5.0 
-32,8 

16.0 

19.1 

24,5 

6.7 

11.2 

31.9 
34.8 

(D) 
66.0 

9.7 
47.2 

(D) 


(D) 
(D) 


14.0 


7.2 

24.4 

2.0 

13.0 
11.6 
-3.6 

(D) 

22.5 

3.2 

26.0 

14.5 

37.8 

48.8 

84.1 

-26.2 

-27.3 

(D) 

-3.2 
-11.9 
-23.3 

23.6 

10.7 

11.6 

7.9 

21.6 

19.8 

25.7 

(D) 

8.5 

6,8 

28.1 

-9.9 


-15.3 
(D) 


24.8 


13.1 
(D) 
(D) 

127.2 
(D) 
(D) 
(D) 

28.5 

3.7 

25.4 

57.5 

68.9 

52.9 

148.0 

(D) 

5.9 

(D) 

20.7 

31.6 

4.9 

30.5 

23.2 
27.5 
12.5 

35.3 

48.7 
40.8 

(D) 
17.7 
35.7 
57.2 

(D) 


(D) 
(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    .,.  Represents  zero.    (Z)  Less  than  0.05  percent. 

^In  computing  percent  change,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958,  In  1954  each  leased 
department  was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  compara- 
bility is  greatest  for  general  jnerchandlse  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56),  This  does  not  affect 
"hotels"  or  "motion  picture  theaters," 

'Excludes  nonstore  retailers  (i.e,,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53, 

*1954  data  limited  to  "employer"  establishments  in  computing  percent  change, 

'in  computing  percent  change,  both  1954  and  1958  data  limited  to  "employer"  establishments, 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  In  any  of  the  lines  below. 

<In  computing  percent  change,  the  SMSA  data  for  1958  have  been  adjusted  to  the  1954  definition.  See  page  13  for  data  which  can 
be  used  in  evaluating  the  changes  in  area  definition. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  5.— RETJUDL  STORES:   1958  AND  195<;  CENTRAL  BUSINESS  DISTRICT  SALES  AS  PERCENT  OF 

WORCESTER  AND  OF  WORCESTER  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


52 
5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Kind  of  business 


RETAIL  STORES 

Retail  stores,  total^. .,.....,, 

Lumber,  building  materials,  hardware,  farm  equipment  dealers 

Hardware  stores. 

Other 

General  merchandise  group  stores' ........................... 

Department  stores. . ....................................... 

Limited  price  VBriely  stores 

Other  general  meixshandlse  stores.. , 

f  ' 
Food  stores.,.'. 

Autcmotive  dealers 

Gasoline  service  stations. 

Apparel,  accessory  stores. . ................................. 

Men's,  toys'  apparel  stores,  custom  tailors*.........,.... 

Women's  clothing,  specialty  stores  ....................... 

Ready-to-wear  stores' 

Family  clothing  stores'., 

Shoe  stores ..........,.....,.....,.,,,,,., 

Other  apparel  stores ,,.... ,. 

Furniture,  heme  furnishings,  equipment  stores 

Fumitiire  stores*. 

Other  home  furnishings  stores*....................,..,.... 

Household  appliance,  radio,  TV,  music  stores.............. 

Eating,  drinking  places..................................... 

Eating  places. ............................................ 

DrinMng  places ........................................... 

Drug  stores,  proprietary  stores. ............................ 

Other  retail  stores* 

Liquor  stores. 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores. ................ ........... 

Jewelry  stores 

Florists 

Camera,  photographic  si^jply  stores............. ........... 


Percent  of  city  sales  in 
central  business  district^ 


1958 


34.9 

19.9 
(D) 
(D) 

77.4 
(D) 

87.3 
(D) 

10.0 

8.7 


86.8 

91.3 

95.8 

(D) 

(D) 

80.1 

(D) 

53.5 
62.4 
59.7 
46.7 

37.2 
37.8 
35.2 

39.9 

39.0 
20.7 
82.1 
77.1 
90.5 
46.4 
(D) 


1954 


39.0 

22.1 
(D) 
(D) 

87.6 
(D) 
(D) 
(D) 

13,9 

8.6 

7.2 

89.2 
(D) 

93.9 
(D) 
(D) 

85.6 
(D) 

60.3 
72.2 
67.2 
47.0 

44.9 
47.6 
37.5 

43.3 

51.5 
31.4 

(D) 
84.8 
91.2 
56.5 

(D) 


Percent  of  standard  metro- 
politan statistical  area 
sales  in  central  business 
district'- 


1958  •> 


25.9 

11.6 
(D) 
(D) 

71.6 

76.8 

80.4 

(D) 

6.8 

6.5 

5.6 

81.7 
87.2 
92.0 
93.2 

(D) 
71.2 

(D) 

44.3 
51.5 
37.1 
39.3 

26.6 
27.0 
25.3 

28.3 


1954 


32.4 

16.2 
(D) 
(D) 

85.9 
(D) 
(D) 

57.7 

11.2 

7.0 

5.1 

86.7 
89.5 
92.2 
94.9 

(D) 
80.2 

(D) 

55.3 
67.5 
58.5 
42.5 

34.0 
36.1 
28.4 

35.5 

41.6 
23.7 

(D) 
63.5 
85.5 
49.2 

(D) 


Standard  Notes:   (d)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0,05  percent. 

■"■In  computing  percent,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958,  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56), 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53, 

*1954  data  limited  to  "employer"  establishments  in  computing  percent, 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex,  591)  not  covered  in  any  of  the  lines  below. 

*In  computing  percent,  the  SMSA  data  for  1958  have  been  adjusted  to  the  1954  definition.  See  page  13  for  data  which  can  be  used 
in  evaluating  the  changes  in  area  definition. 


WORCESTER,  MASS.,  AREA 


11 


Table  6.— RETAIL  STORKS:   1958  AND  Vi5A — PERCENTACE  DISTRIBUTION  OF  SALES,  BY  KIND  OF  BUSINESS 

CENTRAL  BUSINESS  DISTRICT  OF  WORCESTER,  THE  ENTIRE  CITY,  AND  WORCESTER  STANDARD  METROPOLITAN  STATISTICAL  AREA 

(Percentages  are  based  od  total  Retail  Store  Sales  vhich  exclude  sales  of  nonBtore  retailers — ^mall  order,  direct  selling, 

merchandise  vending  machine 'operators). 


SIC  code 


Kind  of  business 


Central 

business 

district^ 


1958 


1954 


Entire  city"^ 


1958 


1954 


Standard  metropolitan 
statistical  area' 


1958» 


1954 


52 

5251 

52  ex.  5251 

53  part' 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

59'^ 

594 

595 

597 

5992 

5996 


RETAIL  STORES 

Retail  stores,  total^ 

lAjnber,  building  materials,  hardware, 

farm  e<iuipment  dealers ., 

Hardware  stores.........,,.,,,.,,..,. 

Other 

General  merchandise  group  stores^ 

Department  stores ..., 

Limited  price  variety  stores.,,,,,,,. 
Other  general  merchandise  stores,.,,. 

Food  stores, ,,.,.,,.,.,,..,,,,,.,.,,,,, 

Autanotlve  dealers, .,,,,,,,,,,,,,,,,.,, 

Oasollne  service  stations, ,.,,,,,,,,,,, 

i^pparel,  accessory  stores, ........,,,.. 

Men's,  boys'  apparel  stores,  custom 
tailors*. ........................... 

Women's  clothing,  specialty  stores..,, 
Ready-to-wear  stores'.,,,,......... 

Family  clothing  stores'..,,,,,,,.,,.. 

Shoe  stores ,.............,,., 

Other  apparel  stores 

Furniture,  bane  furnishings,  equlpaent 

stores 

Furniture  stores*, ,,,,,......,..,..., 

Other  hcoe  furnishings  stores  ,,,,,,, 

Household  appliance,  radio,  TV,  music 

stores ,,,,.,..............,.,.,,,.,,, 

Eating,   driiddng  places.......... 

Eating  places. ........................ 

DrinMng  places...,,,,,,,,,,,,,,,,,.,. 

Drug  stores,  proprietary  stores,,,,.,,. 

Other  retail  stores' ,,,,,,..,,... 

Liquor  stores. .............,,.,,,,,,, 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  sTqjply  stores,,,, 


100.0 


3.2 

(D) 
(D) 

25.3 

18.2 

6.9 

0.2 

7.0 

3.9 


27.5 

6.6 
14.9 
13.5 
(D) 
2.8 
(D) 


8.4 
4.2 
0.7 

3.5 

7.7 
5.8 
1.9 

3.5 

12.2 
1.4 
0.5 
0.6 
2.2 
0.5 
0.6 


100.0 

3.7 
(D) 
(D) 

24.5 
(D) 
(D) 
0,6 

8.5 

3.7 

0.9 

23.3 

4.5 
9.1 
6.8 
(D) 
3.9 
(D) 


9.9 
5.7 
1.3 

2.8 

8.2 
6.4 
1.8 

3.3 

14.0 
1.7 
(D) 
0.6 
2.0 
0.5 
(D) 


100.0 

5.5 
0.5 
5.0 

11.4 
(D) 
2.8 
(D) 

24.1 

15.4 

5.S 

11.0 

2.5 

5.4 
(D) 
1.5 
1.2 
0.4 


5.5 
2.3 
0.4 

2.7 

7.3 

5.4 
1.9 

3.1 

10,9 
2.4 
0.2 
0.3 
0.9 
0.4 
(D) 


100.0 

6.6 
(D) 
(D) 

10.9 
7.5 
(D) 
(D) 

23.7 

16.7 

4.8 

10.2 

(D) 
3.8 
(D) 
(D) 
1.8 
0.4 


6.4 
3.1 
0.7 

2,4 

7,1 
5,2 
1.9 

3.0 

10.6 
2.1 
(D) 
0.3 
0.8 
0.3 
0.3 


100.0 


7.0 
1.9 

5.1 

9.2 
6.1 
2.2 
(D) 

26.3 

15.4 

6.3 

8.7 

2,0 
4.2 
3.8 
1.2 
1.0 
(D) 


4.9 
2.1 
0.5 

2.3 

7.6 
5.6 
2.0 

3.2 

11.4 
2.5 
0.2 
0.3 
0.7 
0.4 
0.2 


100.0 

7.5 
1.7 
5.8 

9.2 
6,2 
2.6 

0.4 

24,5 

17.0 

5.6 

8.7 

1.6 
3.2 
2.3 
1.9 
1.6 
0.3 


5.8 
2.7 
0.7 

2.2 

7.8 
5.7 
2.1 

3.0 

10.9 
2,3 
(D) 
0,3 
0.7 
0.3 
0.3 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

^In  coniputing  percent,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56). 

Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments, 

^Includes  data  for  those  kinds  of  business  ia  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 

»In  3omputing  percent  distribution,  the  SISA  data  for  1958  have  been  adjusted  to  the  1954  definition.  See  page  13  for  data  which 
can  be  used  in  evaluating  the  changes  in  area  definition. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 

Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  WORCESTER  STANDARD  METROPOLITAN  STATISTICAL  AltEA 


MRC  No.  1. — Includes  the  planned  center  known  as  "Fairlawn  Shopping  Center"  en  Maple  Ave.  near  the  Boston  Pike  intersectioti 


SIC 
code 


Kind  of  tmslness 


Total 

SIC 
code 

55  ex.  55^ 

13 

3,262 

55A 

56 

3 

561,  567 

(D) 

562-3,568 

562 

U 

565 

(D) 

566 
5fri,  569 

6 

57 

353 

5712 

Number  of 

5713-15,19 

establish- 

572, 5732 

ments 

13 

58 

5812 

5813 

::: 

591 

59  ex.  591 

1 

592 

1 

59^ 

595 

597 

5992 

1 

5996 

Kind  of  business 


Number  of 
establish- 
ments 


Retail  stores,  total: ^ 

Number 

Sales 


.($1,000). 


Automotive  dealers 

Gasoline  service  stations. 


54,58,591 


53  part,- 
56,  57 


52,  55, 

59  ex.  591 


Convenience  goods  stores: 

Number 

Sales ($1,000). 

Shopping  goods  stores:^ 

Munber 

Sales ($1,  000)  . 

All  other  stores: 

Number 

Sales ($1,000) , 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  custom 

tailors 

Wonen's  clothing,   specialty  stores.. 

Ready-to-wear  stores ' 

Femily  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,   equipnent 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Retail  stores,  total^. 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Lumber,  building  materials,  hardware, 

faun  equipnent  dealers 

Hardware  stores •. . . . 

Other 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Genecal  merchandise  group  stores 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


Drug  stores,  proprietary  stores 

Other  retail  stores^ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


MRC  No.  2. — Includes  stores  on  Matin  St.  frcm  Cambridge  St.  to  Park  Ave.  extended,  on  Park  Ave.  extended  to  Park  Ave. — Mill  St. 

intersection,  and  on  Mill  St.  from  Park  Ave.  to  Main  St. 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 


53  part,- 
56,  57 


52,  55, 

59  3x.  591 


Retail  stores,  total: ^ 

Niinber 

Sales ($1,000)... 

Convenience  goods  stores: 

Himber ,.,...., 

Sales ($1,000)... 

Shopping  goods  stores:' 

Nvmber 

Sales ($1,000)... 

All  other  stores: 

Number 

Sales ($1,000)... 


37 
12,364 


19 
8,833 


6 
1,481 


12 
2,050 


Nimber  of 
establish- 
ments 


Retail  stores,  total 


52 

5251 

52  ex.  5251 

53  part' 
531 

533 

539 

54 


lumber,  building  materials,  hardware, 

faim  equipnent  dealers 

Hardware  stores. 

Other , 


General  merchandise  group  stores 
Depaiiment  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


37 


10 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Automotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  custcm 

tailors 

Wonen's  clothing,  specialty  stores.. 

Ready-to-wear  stores '.... 

Family  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 


Furniture,  heme  furnishings,  equipnent 

stores 

Furniture  stores 

Other  home  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


Standard  Notes:   (D)  Withheld  to  avoid  disclosu2-e.    (NA)  Not  available.    ...  Represents  zero. 

^roup  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds 

'Excludes  nonstore  retailers  (i.e.,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  ''employer"  establishments. 

'includes  date  for  tltose  THnrlg  of  business  in  SIC  59  (ex.   591)  not  covered  in  any  of  the  lines  below. 


of  bxisiness. 


WORCESTER,  MASS,  AREA 

Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  WORCESTER  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 
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MRC  No.  3. --Includes  the  planned  center  known  as  "Whites  Lincoln  Plaza"  along  Lincoln  from  Trinity  Ave.  to  and  Including  the  center 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 


53  part,' 
56,  57 


52,  55, 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part' 
531 

533 
539 

54 


Retail  stores,  total: ' 

Nimber 

Sales ($1,000) 

Convenience  goods  stores: 

Number 

Sales ($1,000) 

Shopping  goods  stores:' 

Himber 

Sales ($1, 000) 

All  other  stores: 

Nvmber , 

Sales ($1,000) 


Retail  stores,  total' 

Lumber,  building  materials,  hardware, 

f  am  equlpnent  dealers 

Hardvare  stores 

Otter 

General  merchandise  group  stores^  '.. 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores... 

Food  stores 


22 
8,435 


5 
4,175 


11 
3,916 


6 
344 


Number  of 
establish- 
ments 


22 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Autcmotive  dealers 

Gasoline  service  stations , 

Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  custcm 

tailors , 

Women's  clothing,   specialty  stores..., 

Ready-to-wear  stores ' 

Fonily  clothing  stores' 

Shoe  stores , 

Other  apparel  stores 

Furniture,  heme  furnishings,  equipment 

stores 

Furniture  stores 

Other  hone  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drinldng  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores^ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores ... 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^roup  totals  for  SIC  53  and  56  may  include  "noneraployer"  establishments  vftiloh  could  not  be  classified  by  detailed  kinds  of  business. 

'Excludes  nonstoi«  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

*IOBludea  data  for  those  WnrlH  of  business  In  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


COMPARATIVE  STANDARD  METROPOLITAN  STATISTICAL  AREA  DATA 


As  a  result  of  differences  in  the  definition,  the  1958  data  for  the  Worcester, 
Massachusetts,  Standard  Metropolitan  Statistical  Area  (as  presented  in  Table  3  of 
this  report)  are  not  directly  comparable  with  those  for  1954,  The  following  table 
identifies  the  places  included  in  the  1958  definition  but  not  in  1954,  amd  provides 
data  for  these  additional  places.  Subtracting  these  data  from  those  shown  in  Table 
3  will  provide   1958  data  for  the  area  as  defined  in  1954. 


SIC 


Kind  of  business 


Estab- 
lish- 
ments 
(number) 


Sales 
($1,000) 


Northbridge,  Oxford,  Berlin,  Boylston,  Brookfield,  Sutton,  and  Upton  Towns, 

Massachusetts 


52 

53  part* 

54 

55  ex.554 

5^t(554) 

56 

57 
58 

59pt(591) 
59  ex.591 
53  part* 


Retail  trade,  total .  .  . 

Lumber,  bldg  matls,  hdwe,  farm  equip,  dealers 

General  merchandise  group  stores*  

Food  stores  

Automotive  dealers 

Gasoline  service  stations  

Apparel,  accessory  stores  

Furniture,  home  furnishings,  equipment  stores 

Eating,  drinking  places  

Drug  stores,  proprietary  stores  

Other  retail  stores  ..  

Nonstore  retailers*  


253 


19,816 


14 

1,860 

4 

401 

56 

6,085 

18 

2,777 

32 

1,910 

9 

506 

16 

658 

39 

961 

9 

923 

48 

3,376 

8 

359 

Standard  Notes: 
itiifmg+nre  retailers - 


Represents  zero.    (D)  Withheld  to  avoid  disclosure, 
part  of  SIC  ma.jor  group  53.  are  shown  separately  in  this  table. 


APPENDIX 

Procedures  and  Definitions 


CENSUS  DISCLOSURE  RULES 

In  accordance  with  Census  law,  any  data  which 
would  disclose  the  operations  of  an  individual 
establishment  or  business  organization  are  not 
published.  The  number  of  establishments  In  a 
kind  of  business  is  not  considered  a  disclosure 
by  these  rules,  so  that  this  item  is  shown  in 
instances  where  other  items  of  information  for 
the  same  kind  of  business  or  locality  are  sup- 
pressed. 

KINDS  OF  BUSINESS  COVERED 

This  report  covers  all  establishments  (except 
nonstore  retailers)  included  in  Retail  Trade,  de- 
fined in  accordance  with  the  principles  of  the 
Standard  Industrial  Classification  Manual  (1957  edi- 
tion) issued  under  the  auspices  of  the  Bureau 
of  the  Budget,  Executive  Office  of  the  Presi- 
dent. This  report  includes,  in  addition  to  re- 
tail trade  establishments,  hotels  and  motion  pic- 
ture theaters,  parts  of  major  groups  70  and  78 
of  the  SIC  Manual. 

Retail  Trade,  as  defined  in  the  SIC  Manual, 
and  as  covered  in  the  1958  Census  of  Business, 
includes  establishments  primarily  engaged  in  sell- 
ing merchandise  directly  to  personal,  household, 
and  farm  users.  Excluded  from  Retail  Trade 
are  places  of  business  of)erated  by  membership 
clubs  and  open  only  to  their  own  niembers  or 
personnel,  such  as  restaurants  and  bars  operated 
by  country  clubs,  school  cafeterias,  cafeterias 
operated  by  industrial  plants  for  their  employ- 
ees, establishments  operated  by  agencies  of  the 
Federal  Government  on  military  posts,  hospitals, 
etc. 

Data  for  nonstore  retailers— mail  order  houses, 
direct  selling  (house-to-house)  organizations,  and 
merchandise  vending  machine  operators —have  been 
excluded  from  the  tabulations  in  this  report,  but 
are  contained  in  other  publications  of  the  1958  Cen- 
sus of  Business,  such  as  the  Area  Report  Series. 

METHOD  OF  ENUMERATION 

For  purposes  of  coverage  in  the  1958  Census 
of  Business,  retail  establishments  were  divided 
into  two  categories— those  with  some  paid  employ- 
ment during  1958,  i.e.,  the  "employer"  universe, 
and  those  with  no  paid  employment  during  1958, 
i.e.,  the  "nonemployer"  universe.  The  method 
of  obtaining  census  information  for  these  two 
groups  is  described  below. 


Enumeration  of  "Employers.*— Information  for 
establishments  in  this  part  of  the  retail  trade 
field  was  obtained  by  means  of  a  mail  canvass. 
Report  forms  were  mailed  to  all  business  firms 
included  in  the  active  records  of  the  Internal 
Revenue  Service  as  subject  to  payment  of  Fed- 
eral Insurance  Contributions  Act  (FICA)  taxes 
(i.e.,  employers  of  one  or  more  persons)  and 
which  were  classified  in  the  records  of  the  Bu- 
reau of  Old- Age  and  Survivors  Insurance  (BOASI) 
as  wholly  or  partially  engaged  in  retail,  whole- 
sale, manufacturing,  and  mineral  industries.  Also 
included  were  those  classified  in  major  groups 
70  (except  702  and  704),  72,  73,  75,  76,  78,  and 
79  of  the  service  industries  portion  of  the  SIC 
Manual,  and  in  public  warehousing,  SIC  major 
group  42,  except  421.  In  addition,  report  forms 
were  mailed  to  all  establishments  which  BOASI 
had  not  classified  by  kind  of  business  prior  to 
mailing  of  census  report  forms.  Each  estab- 
lishment was  mailed  a  report  form  appropriate 
to  its  BOASI  classification  (for  those  cases  for 
which  BOASI  classification  had  not  yet  been  es- 
tablished, a  general  purpose  form  was  used),  but 
its  census  classification  was  determined  by  re- 
plies   to  questions   on   the  census   report   form. 

Enumeration  of  "Nonemployers."— This  group 
was  defined  to  include  retail  businesses  other  than 
those  represented  in  the  active  FICA  records  of 
the  Internal  Revenue  Service.  Information  for 
this  group  of  establishments  was  derived  from 
the  1958  Federal  income  tax  returns.  Information 
was  compiled  from  only  one-half  of  these  cases 
and  census  results  for  this  group  were  estab- 
lished by  multiplying  such  findings  by  two.  The 
"nonemployer"  segment  of  retail  trade,  although 
made  up  of  a  large  number  of  establishments, 
accounted  for  less  than  10  percent  of  the  total 
retail  trade  volume. 

Included  in  this  segment  were  only  those  non- 
employer  establishments  which  reported  a  sales 
volume  of  $2,500  or  more  during  1958.  Non- 
employer  establishments  reporting  a  sales  vol- 
ume of  less  than  $2,500  were  not  included  in 
these  tabulations,  regardless  of  the  period  of 
time  they  were  operated  during  the  year. 

COMPARISON  OF  THE  1954  AND 
1958  CENSUSES 

In  all  major  respects,  the  1954  and  1958  Cen- 
suses were  conducted  under  similar  conditions 
and  procedures.     Strict  comparability  in  the  data 
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for  the  two  censuses  is  limited  by  the  following 
factors: 

,  1.     The  physical  area  of  a  number  of  urban 

I    places   in  the  1958  Census  is  not  the  same  as  it 

was    in   1954   because  of  annexations   and  other 

boundary  changes  which  have  occurred  since  the 

1954   Census.      This    factor  should  be  taken  into 

consideration    in    evaluating    changes    in  census 

{    findings   from   1954,   as   in  each  census  the  sta- 

'    tistics   for   urban   places  are  in  accordance  with 

the    boundaries   for   those  places   in   the  census 

year. 

2.  Whereas  in  the  1954  Census,  "leased 
departments"  (businesses  operated  as  departments 
of  a  retail  business,  under  different  ownership) 
were  counted  as  separate  establishments  and 
separately  classified  by  kind  of  business,  in  the 
1958  Census  they  have  been  combined  with  the 
retail  business  in  which  located.  As  a  result, 
it  is  anticipated  that  the  count  of  establishments 
will  be  approximately  25,000  les^  in  the  1958 
Census  than  would  have  been  the  case  if  the 
1954  Census  procedure  had  been  followed.  In 
addition,  there  will  be  some  redistribution  in 
the  data  among  the  various  kinds  of  business 
categories  (e.g.,  the  figures  for  a  leased  shoe 
department  located  in  a  department  store  which 
were  tabulated  in  the  "shoe  store"  kind  of  busi- 
ness in  1954  are  included  with  "department 
store'  figures  in  the  1958  Census).  Leased 
departments  in  the  1954  Census  reported  sales 
of  approximately  one  billion  dollars. 

3.  Revisions  made  in  the  1957  edition  of  the 
SIC  Manual  have  necessitated  the  following  changes 
in  establishment  classifications  used  in  the  1954 
Census: 

a.  Musical  instrument  stores  and  music 
and  record  shops  have  been  shifted  to  the  kind- 
of-business  group  "Furniture,  Home  Furnish- 
ings, Equipment  Stores"  from  the  group  "Other 
Retail  Stores." 

'  b.       Antique   stores   have   been   shifted   to 

the  group  "Other  Retail  Stores"  from  the  group 
"Furniture,  Home  Furnishings,  Equipment 

1         Stores." 

4.  Both  the  1954  and  1958  Censuses  ex- 
cluded those  businesses  with  no  paid  employment 
which  had  sales  volume  of  less  than  $2,500  in 
the  census  year.  To  the  extent  that  price  in- 
creases since  1954  resulted  in  increases  in  the 
dollar  volume  of  sales,  the  1958  Census  includes 

s  stores  with  a  lesser  physical  volume  of  business 
a  than  were  included  in  the  1954  Census.  While 
the  exact  magnitude  of  this  phenomenon  is  un- 
known, the  effect  on  total  volume  of  retail  sales 
undoubtedly  is  only  a  fraction  of  one  percent 
and  probably  has  little  effect  on  the  number  of 
stores  included  in  the  census. 


Both  the  1954  and  1958  Censuses  include  data 
for  some  "  nonemployer"  establishments  in  the 
group  totals  but  not  in  the  detailed  kinds-of- 
business  totals  due  to  limitation  of  classification 
information  on  the  Federal  tax  returns.  In  the 
1954  data,  all  major  groups  (i.e.,  SIC  2  digit) 
included  some  such  establishmentfi.  In  1958 
only  two  major  groups— SIC  53,  General  Mer- 
chandise Group,  and  SIC  56,  Apparel,  Accessory 
Stores— included  such  establishments.  In  neither 
census  was  it  found  feasible  to  classify  any 
"nonemployer"  establishments  as  "Ready-to-wear 
stores  (SIC  562)"  or  "Family  clothing  stores 
(SIC  565)"  and,  in  the  1954  Census,  it  similarly 
was  not  found  feasible  to  change  any  "nonemploy- 
er" establishment  as  "Men's,  boys' apparel  stores, 
custom  tailors  (SIC  561,  567)";  "Furniture  stores 
(SIC  5712)";  or  "Other  home  furnishings  stores 
(SIC  5713-15,  5719)."  Such  stores  were  classi- 
fied only  at  the  major  group  level. 

EXPLANATION  OF  TERMS 

E stablishments . — Census  of  Business  figures 
represent  a  summary  of  reports  for  individual  "es- 
tablishments" rather  than  "companies."  A  sep- 
arate report  was  obtained  for  each  location  where 
business  was  conducted,  including  each  location 
of  multiunlt  organizations.  Each  report  was 
tabulated  in  accordance  with  the  physical  location 
at  which  the  business  was  conducted. 

Where  two  or  more  activities  were  carried  on 
at  a  single  location  under  a  single  ownership, 
all  activities  generally  were  grouped  together  as 
a  single  establishment,  and  the  entire  establish- 
ment was  classified  on  the  basis  of  its  major 
activity,  with  all  data  for  it  included  in  that  clas- 
sification. However,  in  cases  where  distinct 
and  separate  economic  activities,  for  which  dif- 
ferent industry  classification  codes  were  appro- 
priate, were  conducted  under  the  same  ownership 
at  a  single  location,  and  where  conditions  pre- 
scribed by  the  SIC  Manual  for  recognizing  the 
existence  of  more  than  one  establishment  were 
met,  separate  establishment  reports  for  each  of 
the  different  activities  were  reported  in  the  cen- 
suses. 

In  the  case  of  leased  departments,  i.e.,  where 
separately  owned  businesses  are  operated  as  de- 
partments of  a  retail  business  under  another 
ownership  (e.g.,  a  separately  owned  shoe  depart- 
ment store)  only  a  single  establishment,  combin- 
ing leased  departments  with  the  retail  establish- 
ment in  which  they  are  located,  is  recognized 
for  1958  Census  purposes. 

The  "number  of  establishments"  shown  in  this 
report  is  the  number  in  business  at  the  end  of 
the  census  year. 

Sales.— Sales  include  the  total  of  merchandise 
sold,   and  receipts  from  repairs  and  from  other 
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services  to  customers,  whether  or  not  payment 
was  received  in  1958.  Sales  are  normally  re- 
corded net  of  deductions  for  refunds  and  allow- 
ances for  merchandise  returned  by  customers. 
Total  sales  exclude  amounts  other  than  those  re- 
ceived from  customers,  such  as  income  from  in- 
vestments, rental  of  real  estate,  etc.  They  in- 
clude the  amount  of  local  and  State  sales  taxes 
and  Federal  excise  taxes  which  are  collected 
by  the  store  directly  from  customers  and  paid 
directly  by  the  store  to  a  local.  State,  or  Fed- 
eral taxing  agency.  Gasoline,  liquor,  tobacco, 
and  other  excise  taxes  which  are  paid  by  the  manu- 
facturer or  wholesaler  and  passed  along  to  the 
retailer  also  are  included. 

The  sales  figures,  therefore,  represent  total 
sales  and  receipts  of  all  establishments  primari- 
ly engaged  in  retail  trade.  They  do  not  include 
retail  sales  made  by  manufacturers,  wholesalers, 
service  establishments,  andother  businesses  whose 
primary  activity  is  other  than  retail  trade.  They 
do,  however,  include  receipts  other  than  from  the 
sale  of  merchandise  at  retail  (e.g.,  service  re- 
ceipts, sales  to  industrial  users,  sales  to  other 
retailers,  etc.)  by  establishments  primarily  en- 
gaged in  retail  trade.  Although  the  count  of  es- 
tablishments as  tabulated  in  this  report  repre- 
sents the  number  in  business  at  the  end  of  the 
year,  the  sales  figures  include  sales  of  all  es- 
tablishments in  business  at  any  time  during  the 
year. 

Payroll,  entire  year.— Payroll  includes  salaries, 
wages,  commissions,  bonuses,  vacation  allowances, 
and  the  value  of  payments  in  kind  (such  as  free 
meals,  lodgings,  etc.)  paid  during  the  year  to 
all  employees.  Gratuities  received  by  employees 
from  patrons  are  not  included.  For  corporations, 
it  includes  amounts  paid  to  officers  and  execu- 
tives; it  does  not  include  compensation  of  pro- 
prietors or  of  partners  of  unincorporated  busi- 
nesses. Payroll  is  reported  before  deductions 
for  Social  Security,  income  tax,  insurance  dues, 
etc. 

Payroll— workweek  ended  nearest  November 
15.— This  item  consists  ofpayroll,  as  defined  above, 
which  was  paid  to  persons  on  the  payroll  in  the 
pay  period  ended  nearest  November  15,  1958. 
Establishments  whose  payroll  period  was  other 
than  a  week  were  requested  to  adjust  the  fig- 
ures to  a  weekly  basis. 

Paid  employees— workweek  ended  nearest  No- 
vember 15.— Paid  employees  consist  of  the  num- 
ber  of  employees,  including  salaried  officers  and 
executives  of  corporations,  who  were  on  the  pay- 
roll for  the  workweek  ended  nearest  November 
15,  but  not  proprietors  or  partners  of  unincorpo- 
rated businesses. 


"Fun  workweek"  employees.— "Full  workweek" 
employees  includes  employees,  whether  regular  or 
seasonal,  who,  for  the  specified  pay  period,  were 
paid  for  working  at  least  the  number  of  hours 
typically  worked  in  a  week  by  employees  of  the 
reporting  establishment.  All  other  employees 
paid  during  that  workweek  were  reported  as  part- 
workweek  employees. 

KIND- OF -BUSINESS  CLASSIFICATIONS 

Establishments  covered  by  the  1958  Census  were 
assigned  a  kind-of-business  classification  in  ac- 
cordance with  the  provisions  of  the  1957  edition 
of  the  SIC  Manual.  It  should  be  noted  that  kind- 
of-business  classifications  are  not  interchange- 
able with  commodity  classifications.  Most  busi- 
nesses sell  a  number  of  kinds  of  commodities. 
The  kind-of-business  code  assigned  generally 
reflects  either  the  individual  commodity  or  com- 
modity group  which  is  the  primary  source  of  the 
establishment's  receipts  or  some  mixture  of  differ- 
ent commodities  which  characterize  the  estab- 
lishment's business.  Thus,  the  classification  of 
establishments  by  kind  of  business  generally  does 
not  make  it  possible  to  determine  either  the  num- 
ber of  establishments  handling  a  particular  com- 
modity or  the  sales  of  that  commodity.  For 
example,  the  "food  group"  classification  accludes 
stores  selling  some  food  if  the  sale  of  food  is 
not  the  primary  source  of  receipts;  moreover, 
even  though  stores  are  classified  as  "food  stores" 
some  of  their  receipts  may  be  derived  from  the  sale 
of  nonfood  products. 

As  noted  in  the  section  on  "Method  of  Enu- 
meration," the  1958  Census  findings  are  based 
on  reports  from  two  different  sources.  "Em- 
ployer" establishments  were  canvassed  by  mail 
and  were  requfred  to  complete  report  forms 
especially  designed  for  this  census.  "Nonem- 
ployer"  establishments,  however,  were  included 
in  the  census  on  the  basis  of  information  sup- 
plied on  the  1958  Federal  income  tax  report. 
Because  of  the  nature  of  the  information  avail- 
able on  the  tax  form,  the  kind-of-business  classi- 
fications based  on  that  form  represent  primarily 
"self -designation."  In  some  cases  this  informa- 
tion was  adequate  for  classification  at  the  kind- 
of-business  group  level  but  not  for  detailed  kinds 
of  business.  (See  "Comparisons  of  the  1954 
and  1958  Censuses,"  above.) 

The  classifications  based  on  the  census  forms, 
on  the  other  hand,  reflect  the  information  on  the 
conunodity  "composition"  of  the  establishment  as 
revealed  by  the  census  classification  inquiries. 
The  effect  of  the  two  different  sources  on  uni- 
formity of  classification,  as  reflected  in  the 
measurement  of  dollar  volume  of  sales  is  minor. 
In  total,  the  "nonemployer"  establishments  ac- 
count for  less  than   10  percent  of  retail  sales 
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and,  in  most  cases,  it  is  likely  that  the  "self- 
designated"  classification  would  be  consistent  with 
that  derived  from  more  comprehensive  information. 

The  data  in  this  report  for  two  major  SIC 
groups,  55  and  59,  have  been  subdivided,  making 
it  necessary  to  arrive  at  SIC  major  group  totals 
by  addition  (see  description  below  for  these  major 
groups).  In  addition,  data  for  that  part  of  SIC 
group  53  which  relates  to  nonstore  retailers' 
are  not  included  in  this  report. 

Lumber,  Building  Materials,  Hardware,  Farm 
Equipment  Etealers  (SIC  Major  Group  52) 

Establishments  primarily  selling  lumber,  build- 
ing materials,  the  basic  lines  of  hardware,  paint, 
wallpaper,  glass,  electrical  supplies,  roofing  ma- 
terials, and  other  supplies  and  equipment  for  home 
construction.  Establishments  primarily  selling 
farm  equipment  are  also  included.  Establishments 
in  this  group  sell  to  contractors  as  well  as  to 
the  general  public. 

Hardware  stores  (SIC  5251).—  Establishments 
primarily  selling  a  number  of  basic  hardware 
lines,  such  as  tools,  builders'  hardware,  paint 
and  glass,  housewares  and  household  appliances, 
cutlery,  and  roofing  materials.  These  establish- 
ments may  also  sell  farm  implements. 

General  Merchandise  Group  (SIC  Major  Group  53, 
Except  For  "Nonstore  Retailers") 

This  group  includes  all  establishments  within 
SIC  major  group  53— "General  Merchandise"  ex- 
cept for  "nonstore"  establishments. 

The  data  for  establishments  in  this  group  in 
the  1958  Census  of  Business  as  compared  with 
the  1954  Census  of  Business  are  affected  by  the 
treatment  in  1958,  of  leased  departments  as  parts 
of  the  establishment  within  which  they  op)erate 
rather  than  as  separate  establishments.  The 
data  for  department  stores  are  most  affected 
by  this  change. 

Department  stores  (SIC  531).— E stablishments 
normally  employing  25  or  more  people  and  en- 
gaged in  selling  some  items  in  each  of  the  fol- 
lowing lines  of  merchandise: 

1.  Furniture,  home  furnishings,  appliances, 
radio  and  TV  sets 

2.  A  general  line  of  apparel  for  the  family 

3.  Household  linen  and  dry  goods 

An  establishment  with  total  sales  of  less  than 
$5,000,000,  in  which  sales  of  any  one  of  these 
groupings  is  greater  than  80%  of  total  sales, 
is  not  classified  as  a  department  store. 

An  establishment  with  total  sales  of  $5,000,000 
or  more  is  classified  as  a  department  store 
even    if    sales    of  one  of  the  groups   described 


above  is  more  than  80%  of  total  sales,  provided 
that  the  combined  sales  of  the  other  two  groups 
ii5  $500,000  or  more.  Relatively  few  stores 
are  included  in  this  classification  as  a  result 
of  this  special  rule  and  most  of  those  which  are 
would  otherwise  have  been  classified  in  the  ap- 
parel group  (SIC  major  group  56). 

Limited  price  variety  stores  (SIC  533).— Es- 
tablishments  primarily  selling  a  variety  of  mer- 
chandise in  the  low  and  popular  price  ranges, 
such  as  stationery,  gift  items,  women's  acces- 
sories, toilet  articles,  light  hardware,  toys,  house- 
wares, confectionery.  These  establishments  fre- 
quently are  known  as  "5  and  10  cent"  stores 
and  "5  centd  to  a  dollar"  stores,  although  mer- 
chandise is  usually  sold  outside  these  price  ranges. 

Classification  of  all  stores  in  this  category 
is  primarily  based  on  self- designation  by  the  store 
operators.  The  self- designation  was  supplemented 
by  the  addition  to  the  1958  Census  report  form 
of  a  question  on  food  sales,  the  answers  to  which 
resulted  in  removing  from  this  category  a  sig- 
nificant number  of  smaller  establishments  included 
under  this  heading  in  the  1954  tabulations. 

Food  Stores  (SIC  Major  Group  54) 

Establishments  primarily  selling  food  for  home 
preparation  and  consumption.  Establishments  pri- 
marily selling  prepared  food  and  drinks  for  con- 
sumption on  their  own  premises  are  classified 
as  "Eating  and  Drinking  Places"  (SIC  major 
group  58),  and  stores  primarily  engaged  in  selling 
packaged  beers  and  liquors  are  classified  sepa- 
rately as  "liquor  stores." 

Automotive  Dealers  (SIC  Major  Group  55, 
Except  554) 

NOTE:  This  group  does  not  include  estab- 
lishments primarily  engaged  in  selling  trucks 
and  motorized  industrial  equipment.  Such  es- 
tablishments are  included  in  the  Wholesale  Trade 
portion  of  the  Census  of  Business. 

Passenger  car  dealers,  franchised  and  non- 
franchised  (SIC  551,  552).— Establishments  pri- 
marily selling  new  automobiles,  or  new  and  used 
automobiles  and  trucks.  These  establishments 
frequently  operate  repair  shops  and  used  car 
lots  and  may  carry  stocks  of  replacement  parts, 
tires,  batteries,  and  automotive  accessories.  Used 
car  lots  and  repair  shops  operated  by  franchised 
dealers  are  not  recognized  as  separate  estab- 
lishments. Data  for  such  operations  are  con- 
solidated in  this  category  with  other  data  for 
franchised  passenger  car  dealers.  Establish- 
ments primarily  selling  used  cars  and  trucks  and 
not  holding  a  franchise  for  the  sale  of  new  pas- 
senger cars  are  also  included. 
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Tire,  battery,  accessory  dealers  (SIC  553).— 
Establishments  primarily  selling  new  automobile 
tires,  batteries,  automobile  seat  covers,  and  auto- 
mobile parts  and  accessories.  Establishments 
primarily  selling  used  merchandise  in  these  cate- 
gories are  classified  as  "secondhand  stores," 
(SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

Establishments  primarily  selling  gasoline  and 
other  automotive  petroleum  products.  Establish- 
ments called  garages  but  deriving  the  larger 
part  of  receipts  from  gasoline  and  oil  sales 
are  included. 

Apparel,  Accessory  Stores  (SIC  Major  Group  56) 

Establishments  in  this  group  are  primarily 
engaged  in  selling  clothing  of  all  kinds  and  re- 
lated articles  for  personal  wear  and  adornment. 
Not  included  in  this  group  are  the  establish- 
ments which  meet  the  criteria  for  department 
stores  or  general  merchandise  stores  (SIC  531 
and  part  of  5392),  even  though  most  of  their 
receipts  are  from  the  sale  of  apparel  and  ap- 
parel accessories . 

Men's,  boys'  apparel  stores,  custom  tailors  (SIC 
561  and  5671).- -Establishments  primarily  engaged 
in  selling  men's  and  boys'  outerwear  and  furnish- 
ings such  as  shirts,  hats,  underwear,  hosiery, 
etc.  Also  included  are  establishments  primari- 
ly engaged  in  the  making  and  selling  of  outer- 
wear to  individual  order  from  stocks  of  material 
carried  in  their  inventory. 

Women's  clothing,  specialty  stores  (SIC  562, 
563,  568).— Establishments  primarily  selling  wom- 
en's apparel  and  apparel  accessories  of  all  types, 
including  women's  ready-to-wear  stores,  furriers, 
and  the  various  specialty  shops. 

Women's  ready-to-wear  stores  (SIC  562).— 
Establishments  primarily  selling  women's  and 
girls'  apparel.  Establishments  are  included  in 
this  category  provided  (1)  their  sales  of  all  types 
of  apparel  (except  as  noted  in  the  definition  for 
general  merchandise  group  stores)  account  for 
80%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
en's and  girls'  apparel  are  3  or  more  times  the 
sales  of  all  men's  and  boys'  apparel,  and  (3) 
sales  of  women's  and  girls'  coats,  suits,  and  dress- 
es are  at  least  one-third  of  sales  of  all  women's 
and  girls'  apparel.  Establishments  primarily 
selling  garments  made  to  customer  order  are  clas- 
sified as  custom  tailors  (SIC  567). 

Family  clothing  stores  (SIC  565). — E stabli sh - 
ments  primarily  selling  clothing,  furnishings,  and 
accessories  for  men,  women,  and  children,  with- 
out specializing  in  any  one  line.  Establishments 
are  included  in  this  category  provided  (l)their 
sales   of  all  types  of  apparel  (except  as  noted  in 


the  definition  for  general  merchandise  group  stores) 
account  for  80%  or  more  of  their  total  sales, 
(2)  sales  of  all  women's  and  girls'  apparel  items 
are  not  more  than  3  times  the  sales  of  all  men's 
and  boys'  items,  and  (3)  the  sales  of  all  men's 
and  boys'  apparel  items  are  not  more  than  3 
times  the  sales  of  all  women's  and  girls'  apparel 
items. 

Shoe  stores  (SIC  566).— Establishments  primarily 
selling  shoes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  family  shoe  stores;  and  chil- 
dren's, juveniles'  shoe  stores. 

Furniture,  Horhe  Furnishings,  Equipment  Stores 
(SIC  Major  Group  57) 

Establishments  primarily  selling  merchandise 
used  in  furnishing  the  home,  such  as  furniture, 
floor  coverings,  draperies,  glass  and  chinaware, 
domestic  stoves,  refrigerators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radio 
and  TV  sets.  Also  included  are  musical  instru- 
ment stores  and  music  and  record  shops,  kinds 
of  business  which  in  the  1954  Census  of  Busi- 
ness were  included  in  the  group  "Other  Retail 
Stores."  Antique  stores,  which  in  the  1954  Census 
were  included  in  this  group  are  now  included  with 
"Other  Retail  Stores." 

Furniture  stores  (SIC  5712).— Establishments 
primarily  selling  household  furniture,  mattresses, 
springs,  and  other  sleep  equipment.  Also  included 
in  this  classification  are  establishments  selling 
household  appliances,  record  players,  and  radio 
and  TV  sets,  provided  the  receipts  from  sales 
of  furniture  and  sleep  equipment  exceed  those 
from  sales  of  the  other  commodity  lines  named. 

Other  home  furnishings  stores  (SIC  571  except 
5712).— Establishments  primarily  selling  home  fur- 
nishings  other  than  household  fuimiture,  mat- 
tresses, springs,  and  other  sleep  equipment.  In- 
cluded are  stores  primarily  engaged  in  selling 
such  lines  of  home  furnishings  as  floor  coverings; 
drapery,  curtains,  slip  covers,  upholstery  materi- 
als; china,  glassware,  metalware;  lamps  and  lamp- 
shades, blinds  and  window  shades;  etc. 

Household  appliances,  radio,  TV  stores  (SIC 
572  and  5732).— Establishments  primarily  engaged 
in  selling  household  appliances  (such  as  electric  and 
gas  refrigerators,  stoves,  vacuum  cleaners,  wash- 
ing machines  and  dryers,  freezers,  electric  irons, 
percolators,  hot  plates,  etc.)  and  radios,  television 
sets,  and  record  players.  The  retail  establishments 
(primarily  engaged  in  the  sale  of  electric  and  gas 
appliances  for  household  use)  operated  by  public 
utility  firms  are  included  in  this  category. 

Music  stores  (SIC  5733). -Establishments  pri- 
marily  selling  musical  instruments  such  as  organs, 
pianos,  horns,  stringed  instruments,  drums,  xylo- 
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phones,  etc.    Also  those  establishments  primarily 
selling  phonograph  records  and  albums. 

Eating  Places  (SIC  5812) 

Establishments  primarily  engaged  in  selling 
prepared  foods  and  drinks  for  consumption  on  their 
own  premises. 

Drinking  Places  (SIC  5813) 

Establishments  primarily  engaged  in  selling 
drinks,  such  as  beet*,  ale,  wine,  liquor,  and  other 
alcoholic  beverages  for  consumption  on  their  own 
premises. 

Drug   Stores,  Proprietary   Stores  (SIC  591) 

Establishments  which  sell  prescriptions,  drugs, 
or  proprietary  medicines  in  combination  with  lines 
such  as  cosmetics,  toiletries,  tobacco,  magazines 
and  books,  and  novelty  merchandise.  Those  stores 
which  sell  prescriptions  are  classified  as  drug 
stores,    the    remainder    as    proprietary    stores. 

Other   Retail   Stores    (SIC  Major  Group  59, 
Except  SIC  591) 

Liquor  stores  (SIC  592),  also  government -oper- 
ated liquor  stores  (SIC  Major  Group  92  and  93).— 
Establishments  primarily  selling  packaged  alco- 
holic beverages  such  as  ale,  beer,  wine,  and  whisky 
for  consumption  off  the  premises.  Liquor  stores 
operated  by  States,  counties,  and  municipalities 
are  included.  Stores  primarily  selling  prepared 
drinks  for  consumption  on  the  premises  are  not 
included  in  this  category  but  are  classified  with 
drinking  places  (SIC  5813). 

Book  stores  (SIC  5942).  — Establishments  pri- 
marily selling  new  books  and  periodicals. 

Stationery  stores  (SIC  5943).— Establishments 
primarily  selling  stationery  items,  such  as  writing 


paper,  tablets,  accounting  forms,  legal  forms, 
greeting  cards,  post  cards,  and  school  and  office 
supplies. 

Sporting  goods  stores  (SIC  5952).— Establish- 
ments primarily  selling  a  general  or  specialized 
line  of  sporting  goods  and  equipment  for  hunting, 
camping,  fishing,  skiing,  riding,  tennis,  golf,  and 
other  sports,  and  gymnasiumand  playground  equip- 
ment. 

Bicycle  shops  (SIC  5953).  — Establishments  pri- 
marily selling  bicycles  and  bicycle  parts  and 
accessories. 

Jewelry  stores  (SIC  597).— Establishments  pri- 
marily  selling  any  combination  of  the  lines  of 
jewelry,  such  as  diamonds  and  other  precious 
stones;  rings,  bracelets  and  brooches;  sterling  and 
plated  silverware;  and  watches  and  clocks. 

Florists  (SIC  5992).— Establishments  primarily 
selling  cut  flowers  and  growing  plants.  Greenhouses 
and  nurseries  are  not  included  in  the  Census  of 
Business. 

DATA   FOR  MAJOR  RETAIL  CENTERS 

Due  to  the  relatively  small  number  of  establish- 
ments in  the  Major  Retail  Centers,  sales  figures 
are  shown  only  for-- 


1. 
2. 


3. 


Retail  stores,  total. 

Convenience  goods  stores,  i.e.,  Food  stores 
(SIC  54),  Eating  and  drinking  places  (SIC  58), 
and  Drug,  proprietary  stores  (SIC  591). 
Shopping  goods  stores,  i.e.,  General  mer- 
chandise stores  (SIC  53  pt.).  Apparel, 
accessory  stores  (SIC  56),  and  Furniture, 
home  furnishings,  equipment  stores  (SIC  57). 
All   other   retail  stores  (SIC  52,  55,  599). 
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The  1958  Census  of  Business  consists  of  three  major  trade 
segments— retail  trade,  wholesale  trade,  and  selected  service 
trades.  The  final  results  of  the  1958 Census  are  published  in 
the  form  of  separate  report  series  for  each  of  these  trade 
segments  and  a  separate  report  for  public  warehouses.  These 
report  series  will  supersede  the  preliminary  reports. 

The  1958  Business  Census  report  series  for  retail  trade, 
wholesale  trade,  and  selected  services  will  consist  of  two 
parts— (1)  Area  Reports,  and  (2)  Subject  Reports.  For  re- 
tail trade  and  hotels  and  motion  picture  theaters,  a  third 
series  of  reports  relating  to  the  Central  Business  Districts 
of  large  metropolitan  centers  will  also  be  issued. 

Subsequent  to  the  issuance  of  final  reports,  findings  of  the 
1958  Census  will  be  consolidated  and  issued  as  Census  vol- 
umes. Announcements  concerning  the  report  series  and  the 
volumes  may  be  obtained  by  writing  to  the  Bureau  of  the  Cen- 
sus, Washington  25,  D.  C. 

The  above  report  series  do  not  cover  Puerto  Rico,  results 
for  which  will  be  issued  separately. 

THE  RETAIL  TRADE  REPORT  SERIES 

Following  are  brief  descriptions  of  the  report  series  for 
retail  trade: 

Area  Reports 

A  separate  report  for  each  State,  the  District  of  Columbia, 
Alaska,  Hawaii,  Virgin  Islands,  Guam,  and  continental  United 
States  showing,  by  kind  of  business,  data  on  number  of  es- 
tablishments, sales  for  the  year,  payroll  for  the  year,  pay- 
roll and  number  of  paid  employees  for  the  workweek  ended 
nearest  November  15,  1958,  and  number  of  proprietors.  De- 
tailed kind-of-business  data  are  provided  for  the  State,  for 
each  standard  metropolitan  statistical  area,  for  each  large 
county,  and  for  each  large  city.  In  addition,  data  for  less 
detailed  kind-of-business  groupings  are  shown  for  all  coun- 
ties and  for  each  city  of  2,500  or  more  inhabitants.  The  re- 
ports for  the  New  England  States  will  also  include  data  for 
those  towns  which  in  the  latest  Census  had  an  urban  concen- 
tration of  2,500  or  more  inhabitants  as  well  as  all  those  with 


a  total  population  of  10,000  or  more.  The  Pennsylvania  and 
New  Jersey  reports  provide  data  for  townships  and  towns 
having  a  population  of  10,000- or  more  at  the  latest  Census. 
The  number  of  kinds  of  business  for  which  figures  are  pub- 
lished will  vary  according  to  the  number  of  establishments 
in  the  area. 

Subject  Reports 

These  reports  provide  data  for  such  subjects  as  sales -size 
of  establishment,  employment- size  of  establishment,  legal 
form  of  organization,  and  single  units  and  multiunits  as  well 
as  for  a  number  of  special  subjects  applicable  to  particular 
trades  or  groups  of  trades.  They  will  include  detailed  sta- 
tistics by  kind  of  business  for  the  United  States  as  a  whole 
and  for  standard  metropolitan  statistical  areas  and  States, 
with  cross-classification  by  related  subjects. 

Trade  Reports 

This  series  assembles  data  for  a  particular  trade  or  group 
of  related  trades.  The  data  for  the  most  part  are  assembled 
from  the  area  and  subject  reports.  The  trades  covered  in  a 
specific  trade  report  are  not  limited  to  those  in  a  specific 
industry  division,  such  as  retail  trade,  but  may  include  trades 
in  any  of  the  industry  divisions  covered  by  the  1958  Census  of 
Business. 

Centred  Business  District  Reports 

A  report  will  be  provided  for  each  of  a  number  of  large 
metropolitan  cities,  with  data  presented  by  kind  of  business. 
Includes  general  statistics  (establishments,  sales,  and  annual 
payroll)  by  kind  of  business  for  the  central  business  district, 
the  central  city,  the  central  city  exclusive  of  the  central 
business  district,  the  standard  metropolitan  statistical  area, 
and  the  standard  metropolitan  statistical  area  exclusive  of 
the  central  business  district.  In  addition,  for  a  number  of 
the  larger  metropolitan  areas,  statistics  are  published  for 
major  business  centers  outside  the  central  business  district. 
Although  these  reports  are  designed  primarily  to  present  in- 
formation for  retail  trade,  they  will  also  include  data  for 
two  service  businesses  hotels  and  motion  picture  theaters. 


USCOMM — DC 


BC58-CBD97 


CENTRAL 
BUSINESS  DISTRICT 
STATISTICS 

Youngstown, 
Ohio,  Area 


U.S.  DEPARTMENT  OF  COMMERCE 

Luther  H.  Hodges,  Secretary 

BUREAU  OF  THE  CENSUS 

Robert  W.  Burgess,  Director 


1958 

Census 

of 

Business 


BUP^EAU  OF  THE  CENSUS 

ROBERT  W.  BURGESS,  Director 

A.  ROSS  ECKLER,  Deputy  Director 

HOWARD  C.  GRIEVES,  Assistant  Director 

CONRAD  TAEUBER,  Assistant  Director 

MORRIS  H.  HANSEN,  Assistant  Director  for  Statistical  Standards 

LOWELL  T.  GALT,  Assistant  Director  for  Operations 

WALTER  L  KEHRES,  Assistant  Director  for  Administration 

CALVERT  L  DEDRICK,  Chief,  International  Statistical 

Programs  Office 
A.  W.  VON  STRUVE,  Acting  Public  Information  Officer 


BUSINESS  DIVISION— 

Harvey   Kailin,    Chief 

Louis    Greenberg,    Assistant   Chief 

Henry   Wulff,    Chief,    Census    Program  Branch 


ECONOMIC   OPERATIONS  DIVISION— 
M.    D.    Bingham,    Chief 

Irving   Weiss,   Assistant  Chief,   Processing 
Sol  Dolleck,   Assistant  Chief,   Systems 


ELECTRONIC  SYSTEMS  DIVISION- 
Robert   F,    Drury,    Chief 


GEOGRAPHY  DIVISION— 

William   T.    Fay,    Chief 


MACHINE   TABULATION  DIVISION- 
C.    F.    Van  Aken,   Chief 


PLANS  FOR  1958  CENSUS  OF  BUSINESS  VOLUMES 

Volume  I.  RETAIL  TRADE,  SUMMARY  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters, 
presenting  statistics  by  kind  of  business  and  geographic 
areas,  for  such  subjects  as  sales-size  of  establishments, 
single  units  and  multiunits,  employment -size  of  establish- 
ments, and  legal  form  of  organization.  This  volunne  will 
incorporate  the  subject  report  series  BC58-RS. 

Volume  II.  RETAIL  TRADE,  AREA  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business,  for  counties,  cities,  ^nd  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
retail  establishments  in  the  area.  Data  for  selected  towns 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-RA. 

Volume  lU.  WHOLESALE  TRADE,  SUMMARY  STATIS- 
TICS— A  United  States  summary  chapter  and  separate 
chapters,  presenting  statistics  by  kind  of  business  and 
geographic  areas,  for  such  subjects  as  size  of  wholesale 
establishments,  receivables  and  bad  debt  losses,  sales  by 
class  of  customer,  commodity  line  sales,  legal  form  of 
organization,  and  petroleum  bulk  stations.  This  volume 
will  incorporate  the  subject  report  series  BC58-WS. 

Volume  IV.  .WHOLESALE  TRADE,  AREA  STATISTICS  — 
A  United  States  summary  chapter  suid  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
wholesale  establishments  in  the  area.  Data  for  selected 
towns  and  townships  in  New  England,  New  Jersey,  and 
Pennsylvania  will  also  be  included.  This  volume  will  in- 
corporate the  area  report  series  BC58-WA. 

Volume  V.  SELECTED  SERVICE  TRADES,  SUMMARY 
STATISTICS— A  United  States  summary  chapter  and  sepa- 
rate chapters,  presenting  statistics  by  kind  of  business  and 
geographic  areas,  for  such  subjects  as  receipts -size  of 
establishments,  employment-size  of  establishments,  legal 
form  of  organization,  single  units  and  multiunits,  laundries 
and  cleaning  plants,  motion  pictures,  and  hotels  and  motels. 
This  volume  will  incorporate  the  subject  report  series 
BC58-SS. 

Volume  VI.  SELECTED  SERVICE  TRADES,  AREA  STA- 
TISTICS— A  United  States  summary  chapter  and  separate 
chapters  for  each  State,  the  District  of  Columbia,  Alaska, 
Guam,  Hawaii,  and  the  Virgin  Islands.  Statistics  are  pre- 
sented by  kind  of  business  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
service  establishments  in  the  area.  Data  for  selected  towns 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-SA. 
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PREFACE 


AUTHORITY  AND  SCOPE 

The  1968  Census  of  Business  along  with  the  1958  Censuses 
of  Manufactures  and  Mineral  Industries  was  required  by  law 
under  13  U.S.C.,  sections  131  and 224.  These  censuses  covered 
businesses  operated  in  the  continental  United  States,  Alaska, 
Hawaii,  Guam,  and  the  Virgin  Islands.  A  separate  Census  of 
Business  and  Manufactures  for  1958  was  also  conducted  in 
Puerto    Rico    Jointly    with    the   Commonwealth   Government. 

The  1958  Census  of  Business  covered  retail  trade,  wholesale 
trade,  selected  services,  and  public  warehousing.  This  report 
provides  findings  for  retail  stores  in  selected  central  business 
districts  and  In  major  retail  centers;  and  for  hotels  and  motion 
picture   theaters   in   the   selected  central  business  districts. 

AREAS  COVERED 

Each  of  the  reports  In  this  series  covers  a  separate  standard 
metropolitan  statistical  area  and  includes  data  for  the  central 
business  district  (or  central  business  districts)  in  the  specified 
standard  metropolitan  statistical  area,  as  well  as  for  each  Cen- 
sus-delineated major  retail  center  (MRC)  located  in  the  same 
standard  metropolitan  statistical  area  (SMSA).  ITie  number  of 
MRC  8  for  which  data  are  shown  in  a  single  SMSA  vary  from 
none  to  about  rwo  dozen.  The  entire  series  of  reports  covers 
97  SMSA's,  and  provides  data  for  109  CBD's  and  some  500 
MRC's. 

DEUNEATION  OF  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

Because  many  large  cities  had  no  officially  defined  area 
representing  their  "Central  Business  District.'it  was  necessary 
for  the  Bureau  of  the  Census  prior  to  the  1954  Census  of 
Business  to  arrange  for  the  delineation  of  such  districts  before 
a  program  to  tabulate  Census  data  for  them  could  be  imple- 
mented. The  delineation  of  central  business  districts  was  ac- 
complished with  the  cooperation  of  the  Census  Tract  Committees 
in  the  large  cities  included  in  the  central  business  district  (CBD) 
program.  In  their  work  on  the  CBD's  the  Census  Tract  Com- 
mittees obtained  the  representation  of  a  variety  of  local 
interests,  such  as  business  firms  and  associations,  newspapers, 
planning  agencies,  welfare  organizations,  local  governmental 
bodies,  etc.  Central  business  districts  have  been  delineated  only 
in  those  cities  of  100,000  or  more  inhabitants  (according  to  the 
1950  Census  of  Population  or  a  subsequent  special  census  prior 
to  1959)  in  which  there  was  a  local  Census  Tract  Committee 
recommendation  for  such  an  area  in  response  to  an  inquiry  from 
the  Census  Bureau. 

The  objective  of  the  CBD  program  was  stated,  as  follows,  in 
a  letter  from  the  Director  of  the  Census  Bureau  to  the  Census 
Tract  Committees: 

"TTie  primary  objective  of  this  operation  is  to  provide  a 
basis  for  comparing  changes  in  business  activity  in  the  Cen- 
tral Business  District  with  those  in  the  remainder  of  the 
metropolitan  area  or  of  the  central  city." 

Because  there  are  no  generally  accepted  rules  for  determining 
what  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 
did  not  provide  rigid  specifications  for  defining  the  CBD  but  (1) 
provided  a  general  characterizationof  the  CBD,  describing  it  as 
"an  area  of  very  high  land  valuation,  an  area  characterized  by  a 
high  concentration  of  retail  businesses,  offices,  theaters,  hotels, 
and  "service"  businesses,  and  an  area  of  high  traffic  flow";  and 
(2)  required  that  the  CBD  ordinarily  should  be  defined  to  follow 


existing  tract  lines,  i.e.,  toconslstofoneof  more  whole  Census 
tracts .  The  emphasis  put  on  tracts  was  based  on  the  anticipation 
that  other  Census  statistics  than  those  derived  from  the  Census 
of    Business    might    conveniently    be    tabulated    for   CBD's. 

It  was  recognized  that  the  tract  basis  for  CBD's  might 
lead  to  the  inclusion  of  some  land  area  not  properly  within 
a  strictly  defined  CBD  or  to  the  exclusion  of  a  small  por- 
tion of  what  should  be  in  the  CBD.  It  was  believed  that  this 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnitudes  being  measured.  Provision,  however,  was  made 
for  splitting  tracts  where  a  serious  problem  was  encountered. 
The  use  of  tract  lines  for  boundaries  also  was  consistent  with 
the  desire  to  keep  CBD  boundaries  constant,  in  order  to  maxi- 
mize the  value  of  comparisons  over  time.  Although  It  was 
recognized  that  the  CBD  strictly  defined  would  tend  to  change 
over  time.  It  was  felt  that  the  Inexactitude  resulting  from  the 
use    of   fixed    boundaries    would   not    prove  to  be  serious. 

In  some  cities  where  there  had  been  a  previously  established 
central  business  district  or  similar  area  which  substantially 
corresponded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  In 
the  Bureau's  CBD  program. 

Data  for  a  total  of  95  CBD's  were  provided  in  the  1954 
Census  of  Business.  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  in  97  standard  metropolitan  statistical 
areas.  A  number  of  cities  have  made  minor  changes  in  the 
boundaries  of  their  CBD's  due  mainly  to  revisions  in  tract 
boundaries.  In  only  one  city,  Minneapolis,  has  a  previously 
defined  CBD  been  significantly  changed. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  aral  data  from  them  have  been  tabulated,  as  part  of 
the  1958  Census  of  Business  program.  The  major  retail  cen- 
ters (MRC's)  were  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metropolitan  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  themselves)  which  include 
a  major  general  merchandise  store— usually  a  department 
store.  MRC's  were  not  delineated  if  the  publication  of  data 
for  them  would  result  in  violation  of  Census  rules  prohibiting 
disclosure  of  information  for  individual  firms. 

MRC's  include  not  only  the  planned  suburban  shopping  center 
but  also  the  older  string  street  and  neighborhood  developments 
which  meet  the  above  prerequisites.  Frequently  the  boundaries 
of  a  single  MRC  include  stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the  planned  portion. 
In  general  the  boundaries  of  the  MRC's  have  been  established 
to  include  all  adjacent  blocks  containing  at  least  one  store  in 
the  general  merchandise,  apjjarel,  or  furniture -appliance 
groups  of  stores,  and  where  a  planned  center  is  involved  in- 
clude all  of  the  center. 

In  those  cities  within  the  standard  metropolitan  statistical 
areas  (SMSA's)  covered  by  this  series  of  reports  which  were 
not  of  sufficient  size  to  qualify  for  the  delineation  of  a  central 
business  district,  no  MRC's  were  delineated  unless  at  least  two 
such  centers  could  be  defined. 


For  explanation  of  procedures  and  definitions,  see  Appendix. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  1.— RETAIL  STORKS  AND  SKtBCTED  SHWICK  ESTABLISaffiOTS:     1958  AMD  1954 

CENTRAL  BUSINESS  DISTRICT  OF  YOUNGSTOWN 

Eetatillslnients,  Sales,   Amninl   Payroll,   and  Bnployees,  by  icind  of  Business 


SIC  code 


Kind  of  business 


igss"- 


1954'- 


Estab- 
lish- 
ments^ 


(nvmber) 


Sales'^ 


($1,000) 


Payroll, 

entire 

year 

($1,000) 


Paid  employees, 

vorlcweek  ended 

nearest  Nov.  15 


Total 
(nunber) 


Full 
worlcvfeek 

(nunber) 


Estab- 
lish- 


(nimber) 


Sales'' 


($1,000) 


Payroll, 

entire 

yeer 

($1,000) 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 


591 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores,  total^ 

Lumber,  buildiog  materials,  hardware, 

f aim  equlpnent  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores-' 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores .... 

Food  stores 

Automotive  dealers 

Gasoline  service  stations 

Ajjparel,  accessory  stores 

Men's,  boys'  appeirel  stores,  custon 

tailors* 

Wcmen's  clothing,  specialty  stores.. 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  heme  furnishings,  equipment 

stores 

Fumitxire  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores' 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores . . 

SELECTED  SERVICES 


Hotels 

Motion  picture  theaters. 


375 

20 

6 

14 

14 
3 

5 
6 

61 

4 

11 

70 

23 
25 
18 
4 
13 


78 
45 
33 

15 

75 
5 
4 
2 

21 
2 
1 


84,413 

2,223 

972 

1,251 

40,805 

(D) 

3,344 

(D) 

8,976 

1,246 

1,172 

11,018 

3,182 

5,149 

4,806 

(D) 

(D) 


5,396 

3,647 

236 

1,513 

4,873 
2,874 
1,999 

2,174 

6,530 
(D) 
(D) 
(D) 

2,521 
(D) 
(D) 


1,354 
1,111 


13,939 

383 
150 
233 

7,4A8 
(D) 
727 
(D) 

720 

159 

144 

1,816 

647 
788 
742 
(D) 
(D) 


897 

600 

37 

260 

,260 
910 
350 

385 

727 
(D) 
(D) 
(D) 
389 
(D) 
(D) 


496 
282 


5,128 

108 
50 
58 

2,641 
(D) 
379 
(D) 

272 
45 
50 

667 

161 
368 
348 
(D) 
(D) 


270 

197 

12 

61 


467 
217 

125 

264 
(D) 
(D) 
(D) 
146 
(D) 
(D) 


215 
131 


4,216 

100 
46 
54 

2,036 
(D) 
214 
(D) 

211 
38 
45 

581 

143 
331 
313 
(D) 
(D) 


269 

196 

12 

61 

585 
397 
188 

108 

243 
(D) 
(D) 
(D) 
133 
(D) 
(D) 


199 
130 


384 


12 
•2 
10 

13 
3 
6 
4 

62 

6 

12 

74 

18 
21 
14 
6 
18 
11 


29 

13 
4 

12 

94 
42 
52 

U 

68 
4 
2 
2 

29 
3 


14 


89,380 

2,454 
(D) 
(D) 

38,985 

(E) 

4,627 

(D) 

8,130 

3,898 

1,068 

12,273 

2,732 

5,030 
4,587 
1,431 
2,163 
917 


8,152 

3,989 

290 

3,873 

5,668 
3,058 
2,610 

1,701 

7,051 
(D)- 
(D) 
(D) 

2,903 
162 


1,582 
1,345 


15,164 

530 
(D) 
(D) 

7,041 
(D) 
860 
(D) 

745 

573 

120 

1,952 

469 
821 
753 
199 
314 
149 


1,550 

793 

37 

720 

1,264 
772 
492 

305 

1,084 
(D) 
(D) 
(D) 
567 
21 


536 
312 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

•"•Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately 
counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general 
merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  The  1954  sales  of  leased  departments  located  in  general 
merchandise  stores  but  elsewhere  classified  were  $1,551,000  ,  of  which  $209,000  was  included  with  apparel,  accessory  stores. 
This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  VnTirta  of  business. 

^Excludes  uonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

■*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.591)  not  covered  in  any  of  the  lines  below. 


YOUNGSTOWN,  OHIO,  AREA 


Table  2.— RETAIL  STORES  AND  SEI^CTED  SERVICE  ESTABLISHMENTS:   1958  AND  195A 

CITY  OF  YOUNGSTOWN 

Establlstanents,  Sales,  Annual  Payroll,  and   Qnployees,  by  Kind  of  Business 


SIC  code 


Kind  of  business 


igss"- 


Estab- 

Ush- 

ments^ 


(number) 


Sales 2 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


Paid  eii5)loyees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


195^;' 


Estab- 
lish- 
ments^ 


(number) 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


52 


5251 

52  ex.    5251 

53  part^ 
531 
533 
539 

54 

55  ex.    554 

554 

56 

561,    567 

562,563,568 
562 

565 
566 
564,   569 

57 

5712 

5713-15,  19 
572,   573 

58 

5812 

5813 

591 

59  ex.    591 

592 

594 

595 

597 

5992 

5996 

RETAIL  STORES 

Retail  stores,  tctal^ 

Lumber,  building  materials,  hardware, 

f ass  equipnent  dealers 

Hardware  stores .., 

Other 

General  merchandise  group  stores' 

Department  stores , 

Limited  price  variety  stores , 

Other  general  merchandise  stores,.... 

Food  stores , 

ATitonioti  ve  dealers , 

Gasoline  service  stations 

Apparel,  accessory  stores , 

Men '  s ,  boys  '  apparel  stores ,  custaii 

tailors* , 

Wcmoi's  clothing,   specialty  stores,,, 

Ready-to-wear  stores  ' , 

Family  clothing  stores' , 

Shoe  stores ...., 

Other  apparel  stores ,, 

Fumiture,  home  furnishings,  equipment 

stores , 

Furniture  stores* , 

Other  home  furnishings  stores* , 

Household  appliance,  radio,  TV, 
music  stores , , 

Eating ,  drinking  places , , 

Eating  places , 

Drinking  places 

Drug  stores ,  proprietary  stores , 

Other  retail  stores  * , 

Liquor  stores 

Book,  stationery  stores .., 

Sporting  goods ,  bicycle  stores , 

Jewelry  stores .., 

Florists , 

Camera,  photographic  siqjply  stores,., 


SELECTED  SERVICES 


1,852 

97 
26 

71 

51 

6 

22 

23 

470 

94 

184 

140 

36 
49 
33 

7 
37 

7 


124 
34 
21 

69 

405 
191 
214 

63 

224 
37 

5 
11 
33 
23 

5 


7011,  7012 
783 


Hotels 

Motion  picture  theaters. 


262,373 


11,903 
2,134 
9,769 

62,090 

(D) 

9,141 

(D) 

66,445 

34,234 

14,598 

16,363 

4,461 

6,536 

(D) 

(D) 

3,292 

428 

14,910 
6,109 
3,002 

5,799 

17,868 
9,281 
8,587 

7,771 

16,191 
6,451 
546 
286 
2,863 
811 
328 


1,651 
1,338 


32,490 

1,654 

286 

1,368 

10,345 

(D) 

1,701 

(D) 

4,741 

3,508 

1,299 

2,479 

833 
986 
(D) 
195 
439 
26 


2,340 
936 
513 

891 

3,677 
2,461 
1,216 

1,056 

1,391 
182 
101 
(D) 
417 
97 
25 


569 
336 


11,708 

451 
101 
350 

3,855 
(D) 
886 
(D) 

1,725 

784 

463 

995 

240 
481 
(D) 

81 
171 

22 


644 
286 
110 

248 

1,888 

1,238 

650 

386 

517 

61 

28 

(D) 

161 

60 

7 


239 
161 


9,328 

412 

85 

327 

2,897 
(D) 
513 
(D) 

1,129 

738 

378 

823 

204 
427 
(D) 

60 
114 

18 


613 

281 

99 

233 

1,572 

1,023 

549 

313 

453 

55 

28 

(D) 

148 

47 

7 


220 
150 


1,804 


79 
20 
59 

31 

4 

15 

12 

474 

85 

172 

129 

23 
39 
24 
8 
36 
17 

145 
36 
17 

68 

411 
169 
242 

72 

206 

23 

9 

5 

40 

15 

3 


240,470 


12,647 

2,284 

10,363 

44,040 

(D) 

(D) 

1,087 

59,126 

38,988 

12,018 

(D) 

3,309 

(D) 

(D) 

(D) 

3,636 

1,137 

18,742 
8,722 
1,802 

7,800 

17,771 
9,068 
8,703 

(D) 

(D) 
4,887 
(D) 
194 
3,192 
648 
(D) 


(D) 
1,884 


31,166 

2,039 

360 

1,679 

7,8cv; 

(D) 
(D) 
245 

4,104 

4,569 

948 

2,451  • 

540 
(D) 
(D) 
(D) 
530 
169 


3,352 

1,651 

416 

1,285 

3,395 
2,092 
1,303 

851 

1,653 
145 
(D) 
8 
590 
77 
(D) 


571 
436 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

'■Sales  of  leased  departments  are  incorporated  with  main  store  sales  In  1958,  In  1954  each  leased  department  was  separately  counted 
and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchan- 
dise stores  (SIC  53,  pt,)  and  apparel,  accessory  stores  (SIC  56),  This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business, 

■'Excludes  nonstore  retailers  (i,e,,  mall  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53, 

*1954  data  limited  ■to  "employer"  establishments, 

'Both  1954  and  1958  data  limited  ■to  "ea^iloyer"  establishments, 

^Includes  data  for  those  kinds  of  biosiness  in  SIC  59  (ex,  591)  not  covered  in  any  of  the  lines  below. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  3.— RETAIL  STORES  AND  SELECTED  SERVICE  ESTABLISHMENTS:   1958  AND  1954 

YOUNGSTOVm  STANDARD  t-IETROPOLITAN  STATISTICAL  AREA 

Establishments,  Sales,  Annual  Payroll,  and  Employees,  by  Kind  of  Biisiness 


SIC  code 


Kind  of  business 


1958^ 


Estab- 
lish- 
ments^ 


(nimber) 


Sales'^ 


($1,000) 


Payroll , 

entire 

year 


($1,000) 


Paid  enployees, 

workweek  ended 

nearest  Nov.  15 


Total 
(number) 


Full 
workweek 

(number) 


1954.^ 


Estab- 
lish- 
ments^ 


(number) 


Sales  "= 


($1,000) 


Payroll, 

entire 

year 


($1,000) 


52 

5251 

52  ex.  5251 

53  part  3 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 

5712 

5713-15,  19 
572,  573 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores ,  total , 

Lumber,  btiilding  materials,  hardware, 

farm  equipment  dealers , 

Hardware  stores 

Other 

General  merchandise  group  stores'' 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores,... 

Food  stores 

Automotive  dealers 

Gasoline  service  stations 

Apparel,  accessory  stores 

Men's,  boys'  apparel  gtores,  custom 

tailors* 

Women's  clothing,  specialty  stores.. 

Ready-to-wear  stores ' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment 

stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV, 
music  stores. 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores  

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores 

Florists 

Camera,  photographic  sigjply  stores.. 

SELECTED  SERVICES 


4,475 

279 
77 
202 

122 
10 
42 
30 

1,016 

282 

555 

280 

75 
93 
68 
26 
62 
16 


303 
79 
61 

163 

978 

487 
491 

142 

518 
75 
10 
35 
63 
56 


Hotels 

Motion  picture  theaters. 


29 

30 


542,541 

33,837 

7,910 

25,927 

83,621 

62,240 

14,599 

5,902 

151,299 

84,926 

42,379 

30,155 

7,327 

11,723 

10,865 

3,525 

6,727 

(D) 


27,782 

12,929 

4,574 

10,279 

36,195 
18,852 
17,343 

17,547 

34,800 

11,702 

687 

1,229 

4,520 

1,936 

509 


2,268 
(D) 


60,369 

4,288 

969 

3,319 

13,439 

10,153 

2,600 

681 

10,313 


3,540 

4,484 

1,217 

1,767 

1,681 

457 

971 

(D) 


4,186 

2,007 

717 

1,462 

6,793 
4,479 
2,314 

2,303 

2,935 
352 
124 

88 
701 
277 

45 


793 
630 


22,149 

1,221 
372 
849 

5,146 

3,455 

1,380 

311 

3,995 

1,899 

1,395 

1,766 

367 
817 
770 
188 
351 
(D) 


1,177 
574 
149 

1,916 

3,595 
2,364 

1,231 

875 

1,080 

136 

46 

38 

242 

130 

13 


17,562 

1,097 
312 
785 

3,808 

2,706 

792 

256 

2,667 

1,795 

1,096 

1,435 

302 
707 
669 
152 
239 
(D) 


1,096 
542 
132 

422 

2,955 

1,94A 
1,011 

692 

921 
118 
37 
32 
217 
95 
13 


4,081 

235 

63 

170 

84 

8 

35 

41 

986 

244 

453 

247 

59 
65 
44 
21 
61 
27 


291 
67 
31 

155 

914 
404 
510 

136 

491 
57 
13 
17 
84 
47 
7 


385 

318 


362 
273 


465,114 

35,587 

7,064 

28,359" 

61,601 

43,402 

12,409 

5,790 

126,454 

76,580 

30,066 

26,44-7 

6,488 
9,428 
8,485 
3,107 
5,672 
1,508 


29,928 

13,507 

2,730 

12,971 

34,901 
17,34^ 
17,549 

12,604 

30,946 

9,118 

(D) 

538 

4,965 

1,579 

221 


2,213 
2,968 


53,339 

5,278 
1,032 
4,246 

10,515 

7,523 

2,221 

771 

8,190 

8,033 

2,026 

3,673 

927 
1,393 
1,257 
387 
767 
204 


4,865 

2,377 

537 

1,951 

6,093 
3,652 
2,441 

1,581 

3,030 
240 
(D) 
(D) 

34 
176 

13 


(D) 
739 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^Sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  department  was  separately  covinted 
and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is  greatest  for  general  merchan- 
dise stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect  "hotels"  or  "motion  picture  theaters." 

^All  1954  group  totals  (i.e.,  SIC  2  digit)  and  1958  group  totals  for  SIC  53  and  56  may  include  data  for  "nonemployer"  establish- 
ments which  could  not  be  classified  and  tabulated  by  detailed  kinds  of  business. 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments. 

'Both  1954  and  1958  data  limited  to  "employer"  establishments. 

^Includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


YOUNGSTOWN,  OHIO,  AREA 


Table  4.— RETAIL  STORES  AM)  SELECTED  SERVICE  ESTABLISH1ENTS— PERCENT  CHANGE  IN  SALES,  WSA  TO  1958 

CENTRAL  BUSI^ffiSS  DISTRICT  OF  YOUNGSTOWN,  THE  ENTIRE  CITY,  AMD  YOUNGSTOWN  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


Kind  of  business 


Percent  change^ 


Central 

business 

district 


Entire 
city 


City 
less  its 
central 
business 
district 


Entire 
standard 
metro- 
politan 
statistical 
area 


Standard 

metro- 
politan 
statistical 
area  less 
central 
business 
district 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex,  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 


591 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


7011,  7012 
783 


RETAIL  STORES 

Retail  stores ,  total •', ,,, , 

Lvnnber,  building  materials,  hardware,  farm  equipment 

dealers 

Hardware  stores 

Other 

General  merchandise  group  stores 

Department  sxores , 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 

Automotive  dealers. 

Gasoline  service  stations , 

Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  custom  tailors* 

Women's  clothing,  specialty  stores 

Ready-to-wear  stores' 

Family  clothing  stores' 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equipment  stores 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV,  music  stores 

Eating,  drinking  places. 

Eating  plac es 

DrinMng  places 

Drug  stores,  proprietary  stores 

Other  retail  stores^ 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stores ; 

Florists 

Camera,  photographic  svjpply  stores................ 

SELECTED  SERVICES 

Hotels 

Motion  picture  theaters 


-5.6 


-9.4 
(D) 
(D) 

4.7 

(D) 

-27.7 

(D) 

10.4 

-68.0 

9.7 

-10.2 
16.5 
2.4 
4.8 
(D) 
(D) 


-33.8 

-8.6 

-18.6 

-60.9 

-14.0 

-6.0 

-23.4 

27.8 

-7.4 
(D) 
(D) 
-13.2 
(D) 
(D) 
(D) 


-14.4 
-16.7 


9.1 


-5.9 
-6.6 

-5.7 

41.0 
(D) 
(D) 
(D) 

12.4 


21.5 

(D) 

34.8 

(D) 

(D) 

(D) 

-9.5 

-62.4 

-20.4 

-30.0 

66.6 

-25.7 

0.5 

2.3 

-1.3 

(D) 

(D) 
32.0 

(D) 

47.4 

-10.3 

25.2 

(D) 


(D) 
-29.0 


17.8 


-5.0 
(D) 
(D) 

321.1 
(D) 
(D) 
(D) 

12.7 

-6.0 

22.6 

(D) 
121.7 
(D) 
(D) 
(D) 
(D) 
94.5 

-10.2 

^3.0 

82.9 

9.1 

7.4 
6.6 
8.1 

(D) 

(D) 
(D) 
(D) 
(D) 
18.3 
(D) 
(D) 


(D) 
-59.7 


16.6 


^.9 
12.0 
-8.6 

35.7 

43.4 

17.6 

1.9 

19.6 

10.0 

41.0 

14.0 
12.9 
24.3 
28.0 
13.5 
18.6 
(D) 

-7.2 

-4.3 

67.5 

-20.8 

3.7 
8.7 

-1.2 

39.2 

12.5 

28.3 

(D) 

109.0 
-9.0 
22.6 

130.3 


2.5 
(D) 


21.9 


(D) 
(D) 

89.3 
(D) 

44.6 
(D) 

20.3 

15.1 

42.1 

35.0 

10.4 

49.5 

55.4 

(D) 

(D) 

(D) 

2.8 
-2.5 
77.8 
-3.6 

7.1 

11.8 

2.7 

41.0 

18.3 
(D) 
(D) 
(D) 

-3.1 
(D) 
(D) 


44.8 
(D) 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (2)  Less  than  0.05  percent. 

^In  computing  percent  change,  sales  of  leased  departments  are  Incorporated  with  main  store  sales  in  1958.  In  1954  each  leased 
department  was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  compara- 
bility is  greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56).  This  does  not  affect 
"hotels"  or  "motion  picture  theaters." 

■'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "amployer"  establishments  in  computing  percent  change. 

'in  computing  percent  change,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  5.— RETAIL  STORES:   1958  AND  195<i  CENTRAL  BUSINESS  DISTRICT  SALES  AS  PERCENT  OF 

YOUNGSTOWN  AND  OF  YOUNGSTOWN  STANDARD  METROPOLITAN  STATISTICAL  AREA 


SIC  code 


52 
5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 

55  ex.  554 

554 

56 

561,  567 

562,563,568 

562 

565 

566 

564,  569 

57 
5712 

5713-15,  19 
572,  573 

58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Kind  of  business 


RETAIL  STORES 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware,  faim  equipment  dealers 
Hardware  stores......... .................................. 

Other 

General  merchandise  group  stores^ 

Department  stores 

Limited  price  'variety  stores 

Other  general  merchandise  stores 

Food  stores. 

Automotive  dealers 

Gasoline  service  stations, , 

Apparel,  accessory  stores. 

Men's,  boys'  apparel  stores,  custtsn  tailors*...,.,.,...... 

Women ' s  clothing,  specialty  stores  ....................... 

Ready-to-wear  stores  ' , 

Family  clothing  stores'., 

Shoe  stores 

Other  apparel  stores 

Fumitu27e,  hone  furnishings,  equipnent  stores............... 

Furniture  stores* 

Other  home  furnishings  stores* 

Household  appliance,  radio,  TV,  music  stores 

Eating,  drinlrlne  places , 

Eating  places 

DrinMng  places. . ......................................... 

Drug  stores,  proprietary  stores....,,.,,....,........,,,.... 

Other  retail  stores'........................................ 

Liquor  stores ............................................. 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores........,,,.,,,..,.,,,.,,.,. 

Jewelry  stores 

Florists 

Camera,  photographic  si^pply  stores...,,.. 


Percent  of  city  sales  In 
central  business  district^ 


1958 


32.2 

18.2 
45.5 
12.8 

65.7 
(D) 

36.6 
(D) 

13.5 

3.6 

8.0 

67.3 

71.3 

78.8 

(D) 

(D) 

(D) 


36.2 

59.7 

7.9 

26.1 

27.3 
31.0 
23.3 

28.0 

40.3 
(D) 
(D) 
(D) 

88.1 
(D) 
(D) 


1954 


37.2 

19.4 
(D) 
(D) 


(D) 
(D) 
(D) 

13.8 

10.0 

8.9 

(D) 

82.6 

(D) 

(D) 

(D) 

59.5 

80.7 

43.5 
45.7 
16.1 
49.7 

31.9 
33.7 
30.4 

(D) 

(D) 
(D) 
(D) 
(D) 
90.9 
25.0 


Percent  of  standard  metro- 
politan statistical  area 
sales  in  central  business 
district^ 


1958 


15.6 

6.6 

12.3 
4.8 

48.8 
(D) 

22.9 
(D) 

5.9 

1.5 

2.8 

36.5 
43.4 
43.9 
44.2 
(D) 
(D) 


19.4 

28.2 

5.2 

14.7 

13.5 
15.2 
11.5 

12.4 

18.8 
(D) 
(D) 
(D) 

55.8 
(D) 
(D) 


1954 


19.2 

6.9 
(D) 
(D) 

63.3 
(D) 

37.3 
(D) 

6.4 

5.1 

3.6 

46.4 
42.1 
53.4 
54.1 
46.1 
38.1 
60.8 

27.2 
29.5 
10.6 
29.9 

16.2 
17.6 
14.9 

13.5 

22.8 

(D) 

(D) 

(D) 

58.5 

10.3 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

■"•In  coniputing  percent,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56). 

■'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


YOUNGSTOWN,  OHIO,  AREA 


11 


Table  6.— RETAIL  STORKS:   1958  AND  1954— PKRCENTAGE  DISTRIBUTION  OF  SALES,  BY  KIND  OF  BUSINESS 
CENTRAL  BUSINESS  DISTRICT  OF  YOUNGSTOWN,  THE  ENTIRE  CITY,  AND  YOUNGSTOWN  STANDASD  METROPOLITAN  STATISTICAL  AREA 

(Percentages  are  based  an  total  Retail  Store  Sales  which  exclule  sales  of  nanstore  retailers — mall  order,  direct  selling, 

merchandise  vending  nachine.  operators) 


SIC  code 

Kind  of  business 

Central 

business 

district^ 

Entire 

cltyi 

Standeird  metropolitan 
statistical  area'^ 

1958 

1954 

1958 

1954 

1958 

1954 

RETAIL  STORES 
B»V1T    Bt^T*"!      +/T+.I.13 

100.0 

2.6 

1.1 
1.5 

48.3 
(D) 
4.0 
(D) 

10.6 

1.5 

1.4 

13.1 

3.8 
6.1 
5.7 
(D) 
(D) 

6.4 
4.3 
0.3 

1.8 

5.8 
3.4 
2.4 

2.6 

7.7 
(B) 
(D) 
(D) 
3.0 
(D) 
(D) 

100.0 

2.8 
(D) 
(D) 

43.6 
(D) 

5.2 
(D) 

9.1 

4.4 

1.2 

13.7 

3.1 
5.6 
5.1 
1.6 
2.4 
1.0 

9.1 
4.5 
0.3 

4.3 

6.3 
3.4 
2.9 

1.9 

7.9 
(D) 
(D) 
(D) 
3.2 
0.2 

100.0 

4.5 
0.8 
3.7 

23.7 
(D) 
3.5 
(D) 

25.3 

13.0 

5.1 

6.2 

1.7 
2.5 
(D) 
(D) 
1.3 
0.2 

5.7 
2.3 
1.2 

2.2 

6.8 
3.5 
3.3 

3.0 

6.2 
2.5 
0.2 

1.0 
1.1 
0.3 
0.1 

100.0 

5.3 
1.0 
4.3 

18.3 
(D) 
(D) 
0.5 

24.6 

16.2 

5.0 

(D) 

1.4 
(D) 
(D) 
(D) 
1.5 
0.5 

7.8 
3.6 
0.7 

3.2 

7.4 
3.8 
3.6 

(D) 

(D) 
2.0 
(D) 

0.1 
1.3 
0.3 
(D) 

100.0 

6.2 
1.4 
4.8 

15.4 

11.6 

2.7 

1.1 

27.9 

15.7 

7.8 

5.6 

1.4 
2.2 
2.0 
0.6 
1.2 
(D) 

5.1 
2.4 
0.8 

1.9 

6.7 
3.5 
3.2 

3.2 

6.4 
2.2 
0.1 
0.2 
0.8 
0.4 
0.1 

100  0 

52 

Lumber,  building  materials,  hardvare, 
farm  equlimeiit  deal ern ,. 

7.6 

5251 

Hardware  stores. . •.......•••••........ 

1  5 

52  ex.  5251 

Other 

6  1 

53  part' 
531 

jsneral  merchandise  group  stores' 

DppartmRnt  stores ••■•. 

13.2 
9.3 

533 

Tinrtt"!  p-Mpo  vBT-l<^-ty  "t-oT^", . ........ 

2.7 

539 

54 

Other  general  merchandise  stores 

Food  stores 

1.2 
27.2 

55  ex.   554 

Automotive  dealers, ♦.«,,...,,,,,,.,.,.,. 

16.5 

554 

6.5 

56 

Apparel,   accessory  stores. ••......•..•.. 

5.7 

561,   567 

Men's,  boys'   aprparel  stores,   custom 
tailors* 

1  4 

562,563,568 

562 

Women's  clothing,  specialty  stores.... 
Ready-to-wear  stores' , .,,,,,.,.,.,,, 

2.0 
1  8 

565 

Pnnrtly   f  1  othlng   nt<T*«"'''.  ,,,...,. 

0  7 

566 

Shoe   stores ,......,...,,...... 

1  2 

564,  569 

Other  apparel  stores 

0  3 

57 

Furniture,  home  furnishings,  equlpient 
fftores ,, 

6.4 

5712 

Furniture  stor^^s  , , ,...••••••.••■ 

2.9 

5713-15,  19 
572,  573 

Other  haste  fumishlngs  stores* 

Household  appliance,  radio,  TV,  music 

0.6 
2.8 

58 

Tjjtlng,    'iT^n'rliTg  pi  Bnen 

7.5 

5812 

Eating  places. , ,,.,,..,,,,,.,.... 

3.7 

5813 

3.8 

591 

Dirag  stores,  proprietary  storea.,.,,,.,. 

2.7 

59  ex.   591 

Clt.hfrr   TV>tHl ^    sitor*"'*,  . 

3.7 

592 

Liquor  stores ,,..,,, ,.. 

2.0 

594 

(D) 

595 
597 

Sporting  goods,  bicycle  stores 

0.1 
1.1 

5992 

Florists...,,.,.,,,,,,,.,.........,.,, 

0.3 

5996 

Caaera,  photogrqjhic  sxgiply  stores,,,. 

0.0 

standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero.    (Z)  Less  than  0.05  percent. 

■"■In  ccanputlng  percent,  sales  of  leased  departments  are  incorporated  with  main  store  sales  in  1958.  In  1954  each  leased  depart- 
ment was  separately  counted  and  separately  classified  in  accordance  with  its  own  kind  of  business.  The  effect  on  comparability  is 
greatest  for  general  merchandise  stores  (SIC  53,  pt.)  and  apparel,  accessory  stores  (SIC  56). 

'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53, 

*1954  data  limited  to  "employer"  establishments  in  computing  percent. 

'in  computing  percent,  both  1954  and  1958  data  limited  to  "employer"  establishments. 

'includes  data  for  those  kinds  of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 
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Table  7. —RETAIL  STORES:   1958~MAJ0R  RETAIL  CENTERS  IN  THE  YOUNGSTOWN  STANDARD  METROPOLITAN  STATISTICS  AREA 


MRC  No.  1. — Includes  stores  on  Belmont  Ave.  from  Falrgreen  Ave.  to  Redondo  Rd. 


SIC 
code 


Kind  of  buslneas 


Total 

SIC 

code 

55  ex.   554 

27 

12,649 

554 

56 

12 

561,    567 

^^,047 

562-3, 568 

562 

6 

565 

7,707 

566 

564,    569 

9 

57 

895 

5712 

Nimber  of 

5713-15,19 

establish- 

572,   5732 

ments 

27 

58 

5812 

5813 

2 

2 

591 

59  ex.   591 

3 

592 

1 

594 

2 

595 

597 

5992 

3 

5996 

Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 


53  part, 3 
56,  57 


52,  55 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part^ 
531 

533 
539 

54 


Retail  stores,  total: ^ 

Nvimber 

Sales ($1,000)., 

Convenience  goods  stores: 

Nvmber 

Sales ($1,000).. 

Shopping  goods  stores:^ 

Hvjnber 

Sales ($1, 000) . . 

All  other  stores: 

Number 

Sales ($1,000).. 

Retail  stores,  total^ 

Lumber,  building  materials,  hardware, 

taim   equipment  dealers 

Hardware  stores 

Other 

General  merchandise  group  stores^  ^ 

Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores 

Food  stores 


Automotive  dealers , 

Gasoline  service  stations , 

Apparel,  accessory  stores^ , 

Men's,  boys'  apparel  stores,  custom 

tailors , 

Wonen's  clothing,   specialty  stores..., 

Ready-to-wear  stores ' 

Fonily  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 

Furniture,  home  furnishings,  equlpnent 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 

Eating,  drinking  places 

Eating  places 

Drinking  places 

Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  stoics 

Florists 

Camera,  photographic  sapply  stores... 


MRC  No.  2.— Includes  the  planned  center  known  as  "Boardman  Plaza"  bounded  by  U.S.  Hwy.  224,  Boardman-Canfield  Rd.,  State  Hwy.  7, 

and  Hitchcock  Rd, 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  business 


Nvmber  of 
establish- 
ments 


54,58,591 


53  part,' 
56.  57 


52,  55 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part' 
531 

533 
539 

54 


Retail  stores,  total:  ■' 

Nunaber 

Sales ($1,000).., 

Convenience  goods  stores: 

Nimber 

Sales ($1,000).., 

Shopping  goods  stores:' 

Nvmber 

Sales ($1,  000) . , , 

All  other  stores: 

Nvmber , 

Sales ($1,000) . . . 


Retail  stores,  total 


Lvmber,  building  materials,  hardware, 

f aLim  equipment  dealers 

Hardware  stores , 

Other , 


General  merchandise  group  stores 
Department  stores 

Limited  price  variety  stores 

Other  general  merchandise  stores. 


Food  stores. 


31 
13,180 

7 
7,479 


17 
5,016 


7 
685 


Nvmber  of 
establish- 
ments 


31 


55  ex,  554 
554 


56 
561, 


567 


562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Autanotive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores 

Men's,  boys'  apparel  stores,  cvistom 

tailors 

Women's  clothing,   specialty  stores.. 

Ready-to-wear  stores' ., 

Family  clothing  stores ' 

Shoe  stores .,, 

Other  apparel  stores 


Furniture,  hone  furnishings,  equlpnent 

stores 

Fumitvire  stores 

Other  hone  furnishings  stores 

Household  appliance,  radio,  TV,  mvislc 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores , 

Sporting  goods,  bicycle  stores 

Jeweli-y  stores 

Florists 

Camera,  jjhotographic  supply  stores. 


Standard  Notes:   (D)  Withheld  to  avoid  disclosvire.    (NA)  Not  available.    ...  Represents  zero. 

^Group  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds 

'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments, 

'includes  data  for  tlKise  ^nAa   of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the  lines  below. 


1 

1 

10 

2 
3 
2 

"4 
1 


of  business. 


YOUNGSTOWN,  OHIO,  AREA  13 

Table  7.— RETAIL  STORES:  1958— MAJOR  RETAIL  CENTERS  IN  THE  YOIINGSTOWN  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 


MRC  No.  3. — Includes  the  planned  center  known  as  "Liberty  Plaza",  bounded  by  Laurel  St.,  Belmont  Ave.  (H'-o'.  90),  and  Goldie  Rd. 


SIC 
code 


Kind  of  buslseas 


SIC 
code 


Kind  of  business 


Number  of 
establish- 
ments 


54,58,591 


53  part,- 
56,  57 


52,  55 

59  ex.  591 


52 

5251 

52  ex,  5251 

53  part^ 
533 

539 


Retail  stores,  total: ' 

Nvmber 

Sales ($1, 000) 

Convenience  goods  stores: 

(hmber 

Sales ($1,000) 

Shopping  goods  stores:-' 

Hunber 

Sales ($1, 000) 

All  other  stores: 

Nvmber 

Sales ($1,000) 

Retail  stores,  total-' 

Umber,  building  materials,  hardvare, 

farm  equipnent  dealers 

Hardware  stores 

Otter 

General  merchandise  group  stores^  ^.... 

Limited  price  -yariety  stores 

Other  general  merchandise  stores 

Food  stores 


25 
5,368 


6 

(D) 


16 
2,512 


(D) 


Nunber  of 
establish- 
ments 


55  ex.    554 

554 

56 

561,    567 

562-3, 568 
562 
565 
566 
564,    569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 
5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Autcmotive  dealers , 

Gasoline  service  stations 

Apparel,  accessory  stores^ 

Men's,  boys'  apparel  stores,  custom 

tailors 

Women's  clothing,   specialty  stores..., 

Ready-to-wear  stores' 

Fcmily  clothing  stores' , 

Shoe  stores , , 

Other  apparel  stores ' , 

Furniture,  heme  furnishings,  equipnent 

stores 

Furniture  s-tores , 

Other  heme  furnishings  stores , 

Household  appliance,  radio,  TV,  music 
stores , 

Eating,  drinking  places 

Eating  places , 

DrlnMng  places , 

Drug  stores,  proprietary  stores , . . , 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores , 

Sporting  goods,  bicycle  stores 

Jewelry  s-tores , 

Florists , 

Camera,  photographic  supply  stores . . . , 


11 

3 
4 
2 

3 

1 


MRC  No.  4. — Includes  the  planned  center  known  as  "Mahoning  Plaza",  bounded  by  Dunlap  St.,  Mahoning  Ave.,  and  Meridian  Ave. 


SIC 
code 


54.58.591 


53  part,- 
56.  57 


52,  55 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part' 
531 

533 
539 


Kind  of  business 


Retail  stores,  total: ^ 

Ntmber 

Sales ($1,000)... 

Convenience  goods  stores: 

Nimber 

Sales ($1,000) . . . 

Shopping  goods  s-tores:-' 

Naaber 

Sales ($1,  000) . . . 


All  other  a-tores: 

Nvmber 

Sales ($1,000) . 


Re-tall  stores,  -total 


Limber,  building  materials,  hardware, 

f am  equipnent  dealers 

Hardware  stores , 

Other 


General  merchandise  group  stores 

Depai-lznent  stores 

Limited  price  variety  stores 

Other  general  merchandise  s-tores. 


Food  stores. 


Total 


15 
7,756 


4 
(D) 


2,562 


(D) 


Number  of 
establish- 
ments 


15 


SIC 
code 


55  ex.  554 
554 


56 
561, 


567 


562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572.  5732 


58 

5812 

5813 

591 

59  ex.  591 

592 

594 

595 

597 

5992 

5996 


Kind  of  business 


Automo-tive  dealers 

Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  cus-tom 

tailors 

Women's  olo-thlng,  specialty  s-tores.. 

Ready-to-wear  stores ' 

Family  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 


Furniture,  hone  furnishings,  equiiment 

stores 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  s-tores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle  stores 

Jewelry  s-tores 

Florists 

Camera,  photographic  supply  stores. 


Nvmber  of 
establish- 
ments 


-  I 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^roup  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds 

^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

*Inclvidea  data  for  those  Trinrin   of  business  in  SIC  59  (ex.  591)  not  covered  in  any  of  the'  lines  below. 
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Table  7.— RETAIL  STORES:   1958— MAJOR  RETAIL  CENTERS  IN  THE  YOUNGSTOWN  STANDARD  METROPOLITAN  STATISTICAL  AREA— Continued 


MRG  No.  5. — Includes  stores  on  Market  St.  from  Princeton  Ave.  to  Southern  Blvd. 


SIC 
code 


Kind  of  business 


Total 


SIC 
code 


Kind  of  btislness 


Nvmber  of 
establish- 
ments 


5A,5S,591 


53  part,- 
56,  57 


52,  55 

59  ex.  591 


52 

5251 

52  ex.  5251 

53  part' 
531 

533 
539 

54 


Retail  stores,  total:  -^ 

Number 

Sales ($1,000). 

Convenience  goods  stores: 

Nunber 

Sales ($1,000). 

Sbopping  goods  stores:-^ 

Nvmber 

Sales ($1, 000) . 


All  other  stores: 

Number 

Sales 


39 
12,  533 


11 


.($1,000). 


i,£ 


20 
8,975 


1,669 


Number  of 
establish- 
ments 


Retail  stores,  total^. 


Limber,  building  materials,  hardware, 

farm  equlpnent  dealers 

Hardware  stores 

Other 


2  3 


General  merchandise  group  stores 
Department  stores 

Limited  price  variety  stores .... 
Other  general  merchandise  stores 


Food  stores. 


55  ex.  554 

554 

56 

561,  567 

562-3,568 
562 
565 
566 
564,  569 

57 

5712 

5713-15,19 
572,  5732 


58 

5812 

5813 


591 

59  ex. 

592 

594 

595 

597 

5992 

5996 


591 


Automotive  dealers. 


Gasoline  service  stations. 


Apparel,  accessory  stores  

Men's,  boys'  apparel  stores,  cuBtcm 

tailors 

Wcmen's  clothing,   specialty  stores.. 

Ready-to-wear  stores' 

Femlly  clothing  stores ' 

Shoe  stores 

Other  apparel  stores 


Furniture,  home  furnishings,  equlpnent 

stores . , 

Furniture  stores 

Other  heme  furnishings  stores 

Household  appliance,  radio,  TV,  music 
stores 


Eating,  drinking  places. 

Eating  places 

Drinking  places 


Drug  stores,  proprietary  stores 

Other  retail  stores* 

Liquor  stores 

Book,  stationery  stores 

Sporting  goods,  bicycle,  stores 

Jewelry  stores 

Florists 

Camera,  photographic  supply  stores. 


12 

2 
4 
3 

**3 
3 


Standard  Notes:   (D)  Withheld  to  avoid  disclosure.    (NA)  Not  available.    ...  Represents  zero. 

^Group  totals  for  SIC  53  and  56  may  include  "nonemployer"  establishments  which  could  not  be  classified  by  detailed  kinds  of  business. 

'Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)  part  of  SIC  53. 

'Limited  to  "employer"  establishments. 

^Dioludes  data  for  tlK>se  iHrirla  of  business  in  SIC  59  (ex.   591)  not  covered  In  any  of  the  lines  below. 


APPENDIX 

Procedures  and  Definitions 


CENSUS  DISCLOSURE  RULES 

In  accordance  with  Census  law,  any  data  which 
would  disclose  the  operations  of  an  individual 
establishment  or  business  organization  are  not 
published.  The  number  of  establishments  in  a 
kind  of  business  is  not  considered  a  disclosure 
by  these  rules,  so  that  this  item  is  shown  in 
instances  where  other  items  of  information  for 
the  same  kind  of  business  or  locality  are  sup- 
pressed. 

KINDS  OF  BUSINESS  COVERED 

This  report  covers  all  establishments  (except 
nonstore  retailers)  included  in  Retail  Trade,  de- 
fined in  accordance  with  the  principles  of  the 
Standard  Industrial  Classification  Manual  (1957  edi- 
tion) issued  under  the  auspices  of  the  Bureau 
of  the  Budget,  Executive  Office  of  the  Presi- 
dent. This  report  includes,  in  addition  to  re- 
tail trade  establishments,  hotels  and  motion  pic- 
ture theaters,  parts  of  major  groups  70  and  78 
of  the  SIC  Manual. 

Retail  Trade,  as  defined  in  the  SIC  Manual, 
and  as  covered  in  the  1958  Census  of  Business, 
includes  establishments  primarily  engaged  in  sell- 
ing merchandise  directly  to  personal,  household, 
and  farm  users.  Excluded  from  Retail  Trade 
are  places  of  business  operated  by  membership 
clubs  and  open  only  to  their  own  members  or 
personnel,  such  as  restaurants  and  bars  operated 
by  country  clubs,  school  cafeterias,  cafeterias 
operated  by  industrial  plants  for  their  employ- 
ees, establishments  operated  by  agencies  of  the 
Federal  Government  on  military  posts,  hospitals, 
etc. 

Data  for  nonstore  retailers— mail  order  houses, 
direct  selling  (house-to-house)  organizations,  and 
merchandise  vending  machine  operators— have  been 
excluded  from  the  tabulations  in  this  report,  but 
are  contained  in  other  publications  of  the  1958  Cen- 
sus of  Business,  such  as  the  Area  Report  Series. 

METHOD  OF  ENUMERATION 

For  purposes  of  coverage  in  the  1958  Census 
of  Business,  retail  establishments  were  divided 
into  two  categories— those  with  some  paid  employ- 
ment during  1958,  i.e.,  the  "employer"  universe, 
and  those  with  no  paid  employment  during  1958, 
i.e.,  the  "nonemployer"  universe.  The  method 
of  obtaining  census  information  for  these  two 
groups  is  described  below. 


Enumeration  of  "Employers."  — Information  for 
establishments  in  this  part  of  the  retail  trade 
field  was  obtained  by  means  of  a  mail  canvass. 
Report  forms  were  mailed  to  all  business  firms 
included  in  the  active  records  of  the  Internal 
Revenue  Service  as  subject  to  payment  of  Fed- 
eral Insurance  Contributions  Act  (FICA)  taxes 
(i.e.,  employers  of  one  or  more  persons)  and 
which  were  classified  in  the  records  of  the  Bu- 
reau of  Old- Age  and  Survivors  Insurance  (BOASI) 
as  wholly  or  partially  engaged  in  retail,  whole- 
sale, manufacturing,  and  mineral  industries.  Also 
included  were  those  classified  in  major  groups 
70  (except  702  and  704),  72,  73,  75,  76,  78,  and 
79  of  the  service  industries  portion  of  the  SIC 
Manual,  and  in  public  warehousing,  SIC  major 
group  42,  except  421.  In  addition,  report  forms 
were  mailed  to  all  establishments  which  BOASI 
had  not  classified  by  kind  of  business  prior  to 
mailing  of  census  report  forms.  Each  estab- 
lishment was  mailed  a  report  form  appropriate 
to  its  BOASI  classification  (for  those  cases  for 
which  BOASI  classification  had  not  yet  been  es- 
tablished, a  general  purpose  form  was  used),  but 
its  census  classification  was  determined  by  re- 
plies   to  questions   on   the  census   report  form. 

Enumeration  of  "Nonemployers."— This  group 
was  defined  to  include  retail  businesses  other  than 
those  represented  in  the  active  FICA  records  of 
the  Internal  Revenue  Service.  Information  for 
this  group  of  establishments  was  derived  from 
the  1958  Federal  income  tax  returns.  Information 
was  compiled  from  only  one-half  of  these  cases 
and  census  results  for  this  group  were  estab- 
lished by  multiplying  such  findings  by  two.  The 
"nonemployer"  segment  of  retail  trade,  although 
made  up  of  a  large  number  of  establishments, 
accounted  for  less  than  10  percent  of  the  total 
retail  trade  volume. 

Included  in  this  segment  were  only  those  non- 
employer  establishments  which  reported  a  sales 
volume  of  $2,500  or  more  during  1958.  Non- 
employer  establishments  reporting  a  sales  vol- 
ume of  less  than  $2,500  were  not  included  in 
these  tabulations,  regardless  of  the  period  of 
time  they  were  operated  during  the  year. 

COMPARISON  OF  THE  1954  AND 
1958  CENSUSES 

In  all  major  respects,  the  1954  and  1958  Cen- 
suses were  conducted  under  similar  conditions 
and  procedures.     Strict  comparability  in  the  data 
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for   the  two  censuses  is  limited  by  the  following 
factors: 

1.  The  physical  area  of  a  nuniber  of  urban 
places  in  the  1958  Census  is  not  the  same  as  it 
was  in  1954  because  of  annexations  and  other 
boundary  changes  which  have  occurred  since  the 
1954  Census.  This  factor  should  be  taken  into 
consideration  in  evaluating  changes  in  census 
findings  from  1954,  as  in  each  census  the  sta- 
tistics for  urban  places  are  in  accordance  with 
the  boundaries  for  those  places  in  the  census 
year. 

2.  Whereas  in  the  1954  Census,  "leased 
departments"  (businesses  operated  as  departments 
of  a  retail  business,  under  different  ownership) 
were  counted  as  separate  establishments  and 
separately  classified  by  kind  of  business,  in  the 
1958  Census  they  have  been  combined  with  the 
retail  business  in  which  located.  As  a  result, 
it  is  anticipated  that  the  count  of  establishments 
will  be  approximately  25,000  less  in  the  1958 
Census  than  would  have  been  the  case  if  the 
1954  Census  procedure  had  been  followed.  In 
addition,  there  will  be  some  redistribution  in 
the  data  among  the  various  kinds  of  business 
categories  (e.g.,  the  figures  for  a  leased  shoe 
department  located  in  a  department  store  which 
were  tabulated  in  the  "shoe  store"  kind  of  busi- 
ness in  1954  are  included  with  "department 
store"  figures  in  the  1958  Census).  Leased 
departments  in  the  1954  Census  reported  sales 
of  approximately  one  billion  dollars. 

3.  Revisions  made  in  the  1957  edition  of  the 
SIC  Manual  have  necessitated  the  following  changes 
in  establishment  classifications  used  in  the  1954 
Census: 

a.  Musical  instrument  stores  and  music 
and  record  shops  have  been  shifted  to  the  kind- 
of-business  group  "Furniture,  Home  Furnish- 
ings, Equipment  Stores"  from  the  group  " Other 
Retail  Stores." 

b.  Antique  stores  have  been  shifted  to 
the  group  "Other  Retail  Stores"  from  the  group 
"Furniture,  Home  Furnishings,  Equipment 
Stores." 

4.  Both  the  1954  and  1958  Censuses  ex- 
cluded those  businesses  with  no  paid  employment 
which  had  sales  volume  of  less  than  $2,500  in 
the  census  year.  To  the  extent  that  price  in- 
creases since  1954  resulted  in  increases  in  the 
dollar  volume  of  sales,  the  1958  Census  includes 
stores  with  a  lesser  physical  volume  of  business 
than  were  included  in  the  1954  Census.  While 
the  exact  magnitude  of  this  phenomenon  is  un- 
known, the  effect  on  total  volume  of  retail  sales 
undoubtedly  is  only  a  fraction  of  one  percent 
and  probably  has  little  effect  on  the  number  of 
stores  included  in  the  census. 


Both  the  1954  and  1958  Censuses  include  data 
for  some  "nonemployer"  establishments  in  the 
group  totals  but  not  in  the  detailed  kinds -of - 
business  totals  due  to  limitation  of  classification 
information  on  the  Federal  tax  returns.  In  the 
1954  data,  all  major  groups  (i.e.,  SIC  2  digit) 
included  some  such  establishments.  In  1958 
only  two  major  groups— SIC  53,  General  Mer- 
chandise Group,  and  SIC  56,  Apparel,  Accessory 
Stores— included  such  establishments.  In  neither 
census  was  it  found  feasible  to  classify  any 
"nonemployer"  establishments  as  "Ready-to-wear 
stores  (SIC  562)"  or  "Family  clothing  stores 
(SIC  565)"  and,  in  the  1954  Census,  it  similarly 
was  not  found  feasible  to  change  any  "nonemploy- 
er" establishment  as  "Men's,  boys' apparel  stores, 
custom  tailors  (SIC  561,  567)";  "Furniture  stores 
(SIC  5712)";  or  "Other  home  furnishings  stores 
(SIC  5713-15,  5719)."  Such  stores  were  classi- 
fied only  at  the  major  group  level. 

EXPLANATION  OF  TERMS 

Establishments . —Census  of  Business  figures 
represent  a  summary  of  reports  for  individual  "es- 
tablishments" rather  than  "companies."  A  sep- 
arate report  was  obtained  for  each  location  where 
business  was  conducted,  including  each  location 
of  multiunlt  organizations.  Each  report  was 
tabulated  in  accordance  v/ith  the  physical  location 
at  which  the  business  was  conducted. 

Where  two  or  more  activities  were  carried  on 
at  a  single  location  under  a  single  ownership, 
all  activities  generally  were  grouped  together  as 
a  single  establishment,  and  the  entire  establish- 
ment was  classified  on  the  basis  of  its  major 
activity,  with  all  data  for  it  included  in  that  clas- 
sification. However,  in  cases  where  distinct 
and  separate  economic  activities,  for  which  dif- 
ferent industry  classification  codes  were  appro- 
priate, were  conducted  under  the  same  ownership 
at  a  single  location,  and  where  conditions  pre- 
scribed by  the  SIC  Manual  for  recognizing  the 
existence  of  more  than  one  establishment  were 
met,  separate  establishment  reports  for  each  of 
the  different  activities  were  reported  in  the  cen- 
suses. 

In  the  case  of  leased  departments,  i.e.,  where 
separately  owned  businesses  are  operated  as  de- 
partments of  a  retail  business  under  another 
ownership  (e.g.,  a  separately  owned  shoe  depart- 
ment store)  only  a  single  establishment,  combin- 
ing leased  departments  with  the  retail  establish- 
ment in  which  they  are  located,  is  recognized 
for  1958  Census  purposes. 

The  "nuniber  of  establishments"  shown  in  this 
report  is  the  number  in  business  at  the  end  of 
the  census  year. 

Sales.— Sales  include  the  total  of  merchandise 
sold,   and  receipts  from  repairs  and  from  other 
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services  to  customers,  whether  or  not  payment 
was  received  in  1958.  Sales  are  normally  re- 
corded net  of  deductions  for  refunds  and  allow- 
ances for  merchandise  returned  by  customers. 
Total  sales  exclude  amounts  other  than  those  re- 
ceived from  customers,  such  as  income  from  in- 
vestments, rental  of  real  estate,  etc.  They  in- 
clude the  amount  of  local  and  State  sales  taxes 
and  Federal  excise  taxes  which  are  collected 
by  the  store  directly  from  customers  and  paid 
directly  by  the  store  to  a  local.  State,  or  Fed- 
eral taxing  agency.  Gasoline,  liquor,  tobacco, 
and  other  excise  taxes  which  are  paid  by  the  manu- 
facturer or  wholesaler  and  passed  along  to  the 
retailer  also  are  included. 

The  sales  figures,  therefore,  represent  total 
sales  and  receipts  of  all  establishments  primari- 
ly engaged  in  retail  trade.  They  do  not  include 
retail  sales  made  by  manufacturers,  wholesalers, 
service  establishments,  and  other  businesses  whose 
primary  activity  is  other  than  retail  trade.  They 
do,  however,  include  receipts  other  than  from  the 
sale  of  merchandise  at  retail  (e.g.,  service  re- 
ceipts, sales  to  industrial  users,  sales  to  other 
retailers,  etc.)  by  establishments  primarily  en- 
gaged in  retail  trade.  Although  the  count  of  es- 
tablishments as  tabulated  in  this  report  repre- 
sents the  number  in  business  at  the  end  of  the 
year,  the  sales  figures  include  sales  of  all  es- 
tablishments in  business  at  any  time  during  the 
year. 

Payroll,  entire  year. —Payroll  includes  salaries, 
wages,  commissions,  bonuses,  vacation  allowances, 
and  the  value  of  payments  in  kind  (such  as  free 
meals,  lodgings,  etc.)  paid  during  the  year  to 
all  employees.  Gratuities  received  by  employees 
from  patrons  are  not  included.  For  corporations, 
it  includes  amounts  paid  to  officers  and  execu- 
tives; it  does  not  include  compensation  of  pro- 
prietors or  of  partners  of  unincorporated  busi- 
nesses. Payroll  is  reported  before  deductions 
for  Social  Security,  income  tax,  insurance  dues, 
etc. 

Payroll— workweek  ended  nearest  November 
15.— This  item  consists  ofpayroU,  as  defined  above, 
which  was  paid  to  persons  on  the  payroll  in  the 
pay  period  ended  nearest  November  15,  1958. 
Establishments  whose  payroll  period  was  other 
than  a  week  were  requested  to  adjust  the  fig- 
ures to  a  weekly  basis. 

Paid  employees— workweek  ended  nearest  No- 
vemJ>er  15.  — Paid  employees  consist  of  the  num- 
ber  of  employees,  including  salaried  officers  and 
executives  of  corporations,  who  were  on  the  pay- 
roll for  the  workweek  ended  nearest  November 
15,  but  not  proprietors  or  partners  of  unincorpxj- 
rated  businesses. 


"Full  workweek"  employees.— "Full  workweek" 
employees  includes  employees,  whether  regular  or 
seasonal,  who,  for  the  specified  pay  period,  were 
paid  for  working  at  least  the  number  of  hours 
typically  worked  in  a  week  by  employees  of  the 
reporting  establishment.  All  other  employees 
paid  during  that  workweek  were  reported  as  part- 
workweek  employees. 

KIND- OF -BUSINESS  CLASSIFICATIONS 

Establishments  covered  by  the  1958  Census  were 
assigned  a  kind-of-business  classification  in  ac- 
cordance with  the  provisions  of  the  1957  edition 
of  the  SIC  Manual.  It  should  be  noted  that  kind- 
of-business  classifications  are  not  interchange- 
able with  commodity  classifications.  Most  busi- 
nesses sell  a  number  of  kinds  of  commodities. 
The  kind-of-business  code  assigned  generally 
reflects  either  the  individual  commodity  or  com- 
modity group  which  is  the  primary  source  of  the 
establishment's  receipts  or  some  mixture  of  differ- 
ent commodities  which  characterize  the  estab'- 
lishment's  business.  Thus,  the  classification  of 
establishments  by  kind  of  business  generally  does 
not  make  it  possible  to  determine  either  the  num- 
ber of  establishments  handling  a  particular  com- 
modity or  the  sales  of  that  commodity.  For 
example,  the  "food  group"  classification  excludes 
stores  selling  some  food  if  the  sale  of  food  is 
not  the  primary  source  of  receipts;  moreover, 
even  though  stores  are  classified  as  "food  stores* 
some  of  their  receipts  may  be  derived  from  the  sale 
of  nonfood  products. 

As  noted  in  the  section  on  "Method  of  Enu- 
meration," the  1958  Census  findings  are  based 
on  reports  from  two  different  sources.  "Em- 
ployer" establishments  were  canvassed  by  mail 
and  were  required  to  complete  report  forms 
especially  designed  for  this  census.  "Nonem- 
ployer"  establishments,  however,  were  included 
in  the  census  on  the  basis  of  information  sup- 
plied on  the  1958  Federal  income  tax  report. 
Because  of  the  nature  of  the  information  avail- 
able on  the  tax  form,  the  kind-of-business  classi- 
fications based  on  that  form  represent  primarily 
"self -designation."  In  some  cases  this  informa- 
tion was  adequate  for  classification  at  the  kind- 
of-business  group  level  but  not  for  detailed  kinds 
of  business.  (See  "Comparisons  of  the  1954 
and  1958  Censuses,"  above.) 

The  classifications  based  on  the  census  forms, 
on  the  other  hand,  reflect  the  information  on  the 
commodity  "composition"  of  the  establishment  as 
revealed  by  the  census  classification  inquiries. 
The  effect  of  the  two  different  sources  on  uni- 
formity of  classification,  as  reflected  in  the 
measurement  of  dollar  volume  of  sales  is  nriinor. 
In  total,  the  "nonemployer"  establishments  ac- 
count for  less   than   10  percent  of  retail   sales 
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and,  in  most  cases,  it  is  likely  that  the  "self- 
designated"  classification  would  be  consistent  with 
that  derived  from  more  comprehensive  information. 

The  data  in  this  report  for  two  major  SIC 
groups,  55  and  59,  have  been  subdivided,  making 
it  necessary  to  arrive  at  SIC  major  group  totals 
by  addition  (see  description  below  for  these  major 
groups).  In  addition,  data  for  that  part  of  SIC 
group  53  which  relates  to  nonstore  retailers 
are  not  included  in  this  report. 

Lumber,  Building  Materials,  Hardware,  Farm 
Equipment  Dealers  (SIC  Major  Group  52) 

Establishments  primarily  selling  lumber,  build- 
ing materials,  the  basic  lines  of  hardware,  paint, 
wallpaper,  glass,  electrical  supplies,  roofing  ma- 
terials, and  other  supplies  and  equipment  for  home 
construction.  Establishments  primarily  selling 
farm  equipment  are  also  included.  Establishments 
in  this  group  sell  to  contractors  as  well  as  to 
the  general  public. 

Hardware  stores  (SIC  5251).—  Establishments 
primarily  selling  a  number  of  basic  hardware 
lines,  such  as  tools,  builders'  hardware,  paint 
and  glass,  housewares  and  household  appliances, 
cutlery,  and  roofing  materials.  These  establish- 
ments may  also  sell  farm  implements. 

General  Merchandise  Group  (SIC  Major  Group  53, 
Except  For  "Nonstore  Retailers") 

This  group  includes  all  establishments  within 
SIC  major  group  53— "General  Merchandise"  ex- 
cept for  "nonstore"  establishments. 

The  data  for  establishments  in  this  group  in 
the  1958  Census  of  Business  as  compared  with 
the  1954  Census  of  Business  are  affected  by  the 
treatment  in  1958,  of  leased  departments  as  parts 
of  the  establishment  within  which  they  operate 
rather  than  as  separate  establishments.  The 
data  for  department  stores  are  most  affected 
by  this  change. 

Department  stores  (SIC  531).— Establishments 
normally  employing  25  or  more  people  and  en- 
gaged in  selling  some  items  in  each  of  the  fol- 
lowing lines  of  merchandise: 

1.  Furniture,  home  furnishings,  appliances, 
radio  and  TV  sets 

2.  A  general  line  of  apparel  for  the  family 

3.  Household  linen  and  dry  goods 

An  establishment  with  total  sales  of  less  than 
$5,000,000,  in  which  sales  of  any  one  of  these 
groupings  is  greater  than  80%  of  total  sales, 
is  not  classified  as  a  department  store. 

An  establishment  with  total  sales  of  $5,000,000 
or  more  is  classified  as  a  department  store 
even    if    sales    of  one  of  the  groups   described 


above  is  more  than  80%  of  total  sales,  provided 
that  the  combined  sales  of  the  other  two  groups 
is  $500,000  or  more.  Relatively  few  stores 
are  Included  in  this  classification  as  a  result 
of  this  special  rule  and  most  of  those  which  are 
would  otherwise  have  been  classified  in  the  ap- 
parel group  (SIC  major  group  56). 

Limited  price  variety  stores  (SIC  533).— Es- 
tablishnients  primarily  selling  a  variety  of  mer- 
chandise in  the  low  and  popular  price  ranges, 
such  as  stationery,  gift  items,  women's  acces- 
sories, toilet  articles,  light  hardware,  toys,  house- 
wares, confectionery.  These  establishments  fre- 
quently are  known  as  "5  and  10  cent"  stores 
and  "5  centd  to  a  dollar"  stores,  although  mer- 
chandise is  usually  sold  outside  these  price  ranges. 

Classification  of  all  stores  in  this  category 
is  primarily  based  on  self-designation  by  the  store 
operators.  The  self- designation  was  supplemented 
by  the  addition  to  the  1958  Census  report  form 
of  a  question  on  food  sales,  the  answers  to  which 
resulted  in  removing  from  this  category  a  sig- 
nificant number  of  smaller  establishments  included 
under  this  heading  in  the  1954  tabulations. 

Food  Stores  (SIC  Major  Group  54) 

Establishments  primarily  selling  food  for  home 
preparation  and  consumption.  Establishments  pri- 
marily selling  prepared  food  and  drinks  for  con- 
sumption on  their  own  premises  are  classified 
as  "Eating  and  Drinking  Places"  (SIC  major 
group  58),  and  stores  primarily  engaged  in  selling 
packaged  beers  and  liquors  are  classified  sepa- 
rately as  "liquor  stores." 

Automotive  Dealers  (SIC  Major  Group  55, 
Except  554) 

NOTE:  This  group  does  not  include  estab- 
lishments primarily  engaged  in  selling  trucks 
and  motorized  industrial  equipment.  Such  es- 
tablishments are  included  in  the  Wholesale  Trade 
portion  of  the  Census  of  Business. 

Passenger  car  dealers,  franchised  and  non- 
franchised  (SIC  551,  552).— Establishments  pri- 
marily selling  new  automobiles,  or  new  and  used 
automobiles  and  trucks.  These  establishments 
frequently  operate  repair  shops  and  used  car 
lots  and  may  carry  stocks  of  replacement  parts, 
tires,  batteries,  and  automotive  accessories.  Used 
car  lots  and  repair  shops  operated  by  franchised 
dealers  are  not  recognized  as  separate  estab- 
lishments. Data  for  such  operations  are  con- 
solidated in  this  category  with  other  data  for 
franchised  passenger  car  dealers.  Establish- 
ments primarily  selling  used  cars  and  trucks  and 
not  holding  a  franchise  for  the  sale  of  new  pas- 
senger cars  are  also  included. 
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Tire,  battery,  accessory  dealers  (SIC  553).— 
Establishments  primarily  selling  new  automobile 
tires,  batteries,  automobile  seat  covers,  and  auto- 
mobile parts  and  accessories.  Establishments 
primarily  selling  used  merchandise  in  these  cate- 
gories are  classified  as  "secondhand  stores," 
(SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

Establishments  primarily  selling  gasoline  and 
other  automotive  petroleum  products.  Establish- 
ments called  garages  but  deriving  the  larger 
part  of  receipts  from  gasoline  and  oil  sales 
are  included. 

Apparel,  Accessory  Stores  (SIC  Major  Group  56) 

Establishments  in  this  group  are  primarily 
engaged  in  selling  clothing  of  all  kinds  and  re- 
lated articles  for  personal  wear  and  adornment. 
Not  included  in  this  group  are  the  establish- 
ments which  meet  the  criteria  fqr  department 
stores  or  general  merchandise  stores  (SIC  531 
and  part  of  5392),  even  though  most  of  their 
receipts  are  from  the  sale  of  apparel  and  ap- 
parel accessories. 

Men's,  boys'  apparel  stores,  custom  tailors  (SIC 
561  and  5671).- -Establishments  primarily  engaged 
in  selling  men's  and  boys'  outerwear  and  furnish- 
ings such  as  shirts,  hats,  underwear,  hosiery, 
etc.  Also  included  are  establishments  primari- 
ly engaged  in  the  making  and  selling  of  outer- 
wear to  individual  order  from  stocks  of  material 
carried  in  their  inventory. 

Women's  clothing,  specialty  stores  (SIC  562, 
563,  568).— Establishments  primarily  sellingwom- 
en's  apparel  and  apparel  accessories  of  all  types, 
including  women's  ready-to-wear  stores,  furriers, 
and  the  various  specialty  shops. 

Women's  ready-to-wear  stores  (SIC  562).— 
Establishments  primarily  selling  women's  and 
girls'  apparel.  Establishments  are  included  in 
this  category  provided  (1)  their  sales  of  all  typ)es 
of  apparel  (except  as  noted  in  the  definition  for 
general  merchandise  group  stores)  account  for 
80%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
en's and  girls'  apparel  are  3  or  more  times  the 
sales  of  all  men's  and  boys'  apparel,  and  (3) 
sales  of  women's  and  girls'  coats,  suits,  and  dress- 
es are  at  least  one-third  of  sales  of  all  women's 
and  girls'  apparel.  Establishments  primarily 
seUing  garments  made  to  customer  order  are  clas- 
sified as  custom  tailors  (SIC  567). 

Family  clothing  stores  (SIC  565). — Establish  - 
ments  primarily  selling  clothing,  furnishings,  and 
accessories  for  men,  women,  and  children,  with- 
out specializing  in  any  one  line.  Establishments 
are  included  in  this  category  provided  (l)their 
sales   of  all  types  of  apparel  (except  as  noted  in 


the  definition  for  general  merchandise  group  stores) 
account  for  80%  or  more  of  their  total  sales, 
(2)  sales  of  all  women's  and  girls'  apparel  items 
are  not  more  than  3  times  the  sales  of  all  men's 
and  boys'  items,  and  (3)  the  sales  of  all  men's 
and  boys'  apparel  items  are  not  more  than  3 
times  the  sales  of  all  women's  and  girls'  apparel 
items. 

Shoe  stores  (SIC  566).— Establishments  primarily 
selling  shoes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  family  shoe  stores;  and  chil- 
dren's, juveniles'  shoe  stores. 

Furniture,  Horfie  Furnishings,  Equipment  Stores 
(SIC  Major  Group  57) 

Establishments  primarily  selling  merchandise 
used  in  furnishing  the  home,  such  as  furniture, 
floor  coverings,  draperies,  glass  and  chinaware, 
domestic  stoves,  refrigerators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radio 
and  TV  sets.  Also  included  are  musical  instru- 
ment stores  and  music  and  record  shops,  kinds 
of  business  which  in  the  1954  Census  of  Busi- 
ness were  included  in  the  group  "Other  Retail 
Stores."  Antique  stores,  which  in  the  1954  Census 
were  included  in  this  group  are  now  included  with 
"Other  Retail  Stores." 

Furniture  stores  (SIC  5712). -Establishments 
primarily  selling  household  furniture,  mattresses, 
springs,  and  other  sleep  equipment.  Also  included 
in  this  classification  are  establishments  seUing 
household  appliances,  record  players,  and  radio 
and  TV  sets,  provided  the  receipts  from  sales 
of  furniture  and  sleep  equipment  exceed  those 
from  sales  of  the  other  commodity  lines  named. 

Other  home  furnishings  stores  (SIC  571  except 
5712).— Establishments  primarily  selling  home  fur- 
nishings  other  than  household  furniture,  mat- 
tresses, springs,  and  other  sleep  equipment.  In- 
cluded are  stores  primarily  engaged  in  selling 
such  lines  of  home  furnishings  as  floor  coverings; 
drapery,  curtains,  slip  covers,  upholstery  materi- 
als; china,  glassware,  metalware;  lamps  and  lamp- 
shades, blinds  and  window  shades;  etc. 

Household  appliances,  radio,  TV  stores  (SIC 
572  and  5732).— Establishments  primarily  engaged 
in  selling  household  appliances  (such  as  electric  and 
gas  refrigerators,  stoves,  vacuum  cleaners,  wash- 
ing machines  and  dryers,  freezers,  electric  irons, 
percolators,  hot  plates,  etc.)  and  radios,  television 
sets,  and  record  players.  The  retail  establishments 
(primarily  engaged  in  the  sale  of  electric  and  gas 
appliances  for  household  use)  operated  by  public 
utility  firms  are  included  in  this  category. 

Music  stores  (SIC  5733).— Establishments  pri- 
marily  selling  musical  instruments  such  as  organs, 
pianos,  horns,  stringed  instruments,  drums,  xylo- 
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phones,  etc.   Also  those  establishments  primarily 
selling  phonograph  records  and  albums. 

Eating  Places  (SIC  5812) 

Establishments  primarily  engaged  in  selling 
prepared  foods  and  drinks  for  consumption  on  their 
own  premises. 

Drinking  Places  (SIC  5813) 

Establishments  primarily  engaged  in  selling 
drinks,  such  as  beer,  ale,  wine,  liquor,  and  other 
alcoholic  beverages  for  consumption  on  their  own 
premises. 

Drug   Stores,  Proprietary   Stores  (SIC  591) 

Establishments  which  sell  prescriptions,  drugs, 
or  proprietary  medicines  in  combination  with  lines 
such  as  cosmetics,  toiletries,  tobacco,  magazines 
and  books,  and  novelty  merchandise.  Those  stores 
which  sell  prescriptions  are  classified  as  drug 
stores,    the    remainder    as    proprietary    stores. 

Other  Retail   Stores    (SIC  Major  Group  59, 
Except  SIC  591) 

Liquor  stores  (SIC  592),  also  government -oper- 
ated liquor  stores  (SIC  Nfajor  Group  92  and  93).— 
Establishments  primarily  selling  packaged  alco- 
holic beverages  such  as  ale,  beer,  wine,  and  whisky 
for  consumption  off  the  premises.  Liquor  stores 
operated  by  States,  counties,  and  municipalities 
are  included.  Stores  primarily  selling  prepared 
drinks  for  consumption  on  the  premises  are  not 
included  in  this  category  but  are  classified  with 
drinking  places  (SIC  5813). 

Book  stores  (SIC  5942).— Establishments  pri- 
marily selling  new  books  and  periodicals. 

Stationery  stores  (SIC  5943).— Establishments 
primarily  selling  stationery  items,  such  as  writing 


paper,  tablets,  accounting  forms,  legal  forms, 
greeting  cards,  post  cards,  and  school  and  office 
supplies. 

Sporting  goods  stores  (SIC  5952).— Establish- 
ments primarily  selling  a  general  or  specialized 
line  of  sporting  goods  and  equipment  for  hunting, 
camping,  fishing,  skiing,  riding,  tennis,  golf,  and 
other  sports,  and  gymnasium  and  playground  equip- 
ment. 

Bicycle  shops  (SIC  5953).— Establishments  pri- 
marily selling  bicycles  and  bicycle  parts  and 
accessories. 

Jewelry  stores  (SIC  597).— Establishments  pri- 
marily  selling  any  combination  of  the  lines  of 
jewelry,  such  as  diamonds  and  other  precious 
stones;  rings,  bracelets  and  brooches;  sterling  and 
plated  silverware;  and  watches  and  clocks. 

Florists  (SIC  5992). -Establishments  primarily 
selling  cut  flowers  and  growing  plants.  Greenhouses 
and  nurseries  are  not  included  in  the  Census  of 
Business. 


DATA  FOR  MAJOR  RETAIL  CENTERS 

Due  to  the  relatively  small  number  of  establish- 
ments in  the  Major  Retail  Centers,  sales  figures 
are  shown  only  for-- 

1.  Retail  stores,  total. 

2.  Convenience  goods  stores,  i.e..  Food  stores 
(SIC  54),  Eating  and  drinking  places  (SIC  58), 
and  Drug,  proprietary  stores  (SIC  591). 

3.  Shopping  goods  stores,  i.e.,  General  mer- 
chandise stores  (SIC  53  pt.).  Apparel, 
accessory  stores  (SIC  56),  and  Furniture, 
home  furnishings,  equipment  stores  (SIC  57). 

4.  All   other   retail  stores  (SIC  52, 55,  599). 
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PLANS  FOR  1958  CENSUS  OF  BUSINESS  VOLUMES 

Volume  I.  RETAIL  TRADE,  SUMMARY  STATISTICS— A 
United  States  summary  chapter  and  separate  chapters, 
presenting  statistics  by  kind  of  business  and  geographic 
areas,  for  such  subjects  as  sales-size  of  establishments, 
single  units  and  multiunits ,  employment -size  of  establish- 
ments, and  legal  form  of  organization.  This  volume  will 
incorporate  the  subject  report  series  BC58-RS. 

Volume  II.  RETAIL  TRADE,  AREA  STATISTICS— A 
United  States  sunamary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business,  for  counties,  cities,  ^nd  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
retail  establishments  in  the  area.  Data  for  selected  towns 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-RA, 

Volume  lU.  WHOLESALE  TRADE,  SUMMARY  STATIS- 
TICS— A  United  States  sunrunary  chapter  and  separate 
chapters,  presenting  statistics  by  kind  of  business  and 
geographic  areas,  for  such  subjects  as  size  of  wholesale 
establishments,  receivables  and  bad  debt  losses,  sales  by 
class  of  customer,  commodity  line  sales,  legal  form  of 
organization,  and  petroleum  bulk  stations.  This  volume 
will  incorporate  the  subject  report  series  BC58-WS. 

Volume  IV.  .WHOLESALE  TRADE,  AREA  STATISTICS  — 
A  United  States  summary  chapter  and  separate  chapters  for 
each  State,  the  District  of  Columbia,  Alaska,  Guam, 
Hawaii,  and  the  Virgin  Islands.  Statistics  will  be  presented 
by  kind  of  business  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  number  of 
wholesale  establishments  in  the  area.  Data  for  selected 
towns  and  tovmships  in  New  England,  New  Jersey,  and 
Pennsylvania  will  also  be  included.  This  volume  will  in- 
corporate the  area  report  series  BC58-WA. 

Volume  V.  SELECTED  SERVICE  TRADES,  SUMMARY 
STATISTICS— A  United  States  surmnary  chapter  and  sepa- 
rate chapters,  presenting  statistics  by  kind  of  business  and 
geographic  areas,  for  such  subjects  as  receipts-sise  of 
establishrrients ,  employment-size  of  establishments,  legal 
fornn  of  organization,  single  units  and  multiunits,  laundries 
and  cleaning  plants,  motion  pictures,  and  hotels  and  motels. 
This  volume  will  incorporate  the  subject  report  series 
BC58-SS. 

Volume  VI.  SELECTED  SERVICE  TRADES,  AREA  STA- 
TISTICS— A  United  States  stimmary  chapter  and  separate 
chapters  for  each  State,  the  District  of  Columbia,  Alaska, 
Guam,  Hawaii,  and  the  Virgin  Islands.  Statistics  are  pre- 
sented by  kind  of  business  for  counties,  cities,  and  standard 
metropolitan  statistical  areas.  The  amount  of  kind-of- 
business  detail  will  vary  in  accordance  with  the  nunaber  of 
service  establishments  in  the  area.  Data  for  selected  towns 
and  townships  in  New  England,  New  Jersey,  and  Pennsyl- 
vania will  also  be  included.  This  volume  will  incorporate 
the  area  report  series  BC58-SA. 
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PREFACE 


AUTHORITY  AND  SCOPE 

The  1958  Census  of  Business  along  with  the  1958  Censuses 
of  Manufactures  and  Mineral  Industries  was  required  by  law 
under  13  U.S.C.,  sections  131  and 224.  These  censuses  covered 
businesses  operated  in  the  continental  United  States,  Alaska, 
Hawaii,  Guam,  and  the  Virgin  Islands.  A  separate  Census  of 
Business  and  Manufactures  for  1958  was  also  conducted  in 
Puerto    Rico    jointly    with    the   Commonwealth   Government. 

The  1958  Census  of  Business  covered  retail  trade,  wholesale 
trade,  selected  services,  and  public  warehousing.  The  Central 
Business  District  Reports  provide  findings  for  retail  trade  es- 
tablishments, hotels,  and  motion  picture  theaters  in  selected 
central  business  districts  and  the  cities  and  standard  metro- 
politan statistical  areas  in  which  the  districts  are  located. 

AREAS  COVERED 

In  addition  to  this  Summary  Report  there  are  97  reports  in 
the  Central  Business  District  Series  each  of  which  covers  a 
separate  standard  metropolitan  statistical  area  and  includes 
data  for  the  central  business  district  (or  central  business  dis- 
tricts) in  the  specified  standard  metropolitan  statistical  area, 
as  well  as  for  each  Census -delineated  major  retail  center 
(MRC)  located  in  the  same  standard  metropolitan  statistical 
area  (SMSA) .  The  number  of  MRC's  for  which  data  are  shown 
in  a  single  SMSA  varies  from  none  to  43.  The  entire  series  of 
reports  provides  data  for  109  CBD's  and  472  MRC's. 

DELINEATION  OF  THE  CENTRAL  BUSINESS  DISTRICT  (CBD) 

Because  many  large  cities  had  no  officially  defined  area 
representing  their  "Central  Business  District,"it  was  necessary 
for  the  Bureau  of  the  Census  prior  to  the  1954  Census  of 
Business  to  arrange  for  the  delineation  of  such  districts  before 
a  program  to  tabulate  Census  data  for  them  could  be  imple- 
mented. The  delineation  of  central  business  districts  was  ac- 
complished with  the  cooperation  of  the  Census  Tract  Committees 
in  the  large  cities  included  in  the  central  business  district  (CBD) 
program.  In  their  work  on  the  CBD's  the  Census  Tract  Com- 
mittees obtained  the  representation  of  a  variety  of  local 
interests,  such  as  business  firms  and  associations,  newspapers, 
planning  agencies,  welfare  organizations,  local  governmental 
bodies,  etc.  Central  business  districts  have  been  delineated  only 
in  those  cities  of  100,000  or  more  inhabitants  (according  to  the 
1950  Census  of  Population  or  a  subsequent  special  census  prior 
to  1959)  in  which  there  was  a  local  Census  Tract  Committee 
recommendation  for  such  an  area  in  response  to  an  inquiry  from 
the  Census  Bureau. 

The  objective  of  the  CBD  program  was  stated,  as  follows,  in 
a  letter  from  the  Director  of  the  Census  Bureau  to  the  Census 
Tract  Committees: 

"The  primary  objective  of  this  operation  is  to  provide  a 
basis  for  comparing  changes  in  business  activity  in  the  Cen- 
tral Business  District  with  those  in  the  remainder  of  the 
metropolitan  area  or  of  the  central  city." 

Because  there  are  no  generally  accepted  rules  for  determining 
what  a  CBD  area  should  include  or  exclude,  the  Census  Bureau 
did  not  provide  rigid  specifications  for  defining  the  CBD  but  (1) 
provided  a  general  characterization  of  the  CBD,  describing  it  as 
"an  area  of  very  high  land  valuation,  an  area  characterized  by  a 
high  concentration  of  retailbusinesses,  offices,  theaters,  hotels, 
and  "service"  businesses,  and  an  area  of  high  traffic  flow";  and 
(2)  required  that  the  CBD  ordinarily  should  be  defined  to  follow 


existing  tract  lines,  i.e.,  toconsistofoneof  more  whole  Census 
tracts.  The  emphasis  put  on  tracts  was  based  on  the  anticipation 
that  other  Census  statistics  than  those  derived  from  the  Census 
of    Business    might    conveniently    be    tabulated    for   CBD's. 

It  was  recognized  that  the  tract  basis  for  CBD's  might 
lead  to  the  inclusion  of  some  land  area  not  properly  within 
a  strictly  defined  CBD  or  to  the  exclusion  of  a  small  por- 
tion of  what  should  be  in  the  CBD.  It  was  believed  that  this 
limitation  generally  would  not  prove  to  be  serious  as  the 
difference  in  area  probably  would  not  significantly  alter  the 
magnitudes  being  measured.  Provision,  however,  was  made 
for  splitting  tracts  where  a  serious  problem  was  encountered. 
The  use  of  tract  lines  for  boundaries  also  was  consistent  with 
the  desire  to  keep  CBD  boundaries  constant,  in  order  to  maxi- 
mize the  value  of  comparisons  over  time.  Although  it  was 
recognized  that  the  CBD  strictly  defined  would  tend  to  change 
over  time,  it  was  felt  that  the  inexactitude  resulting  from  the 
use    of    fixed    boundaries    would    not    prove   to   be  serious. 

In  some  cities  where  there  had  been  a  previously  established 
central  business  district  or  similar  area  which  substantially 
corresponded  to  the  Census  Bureau's  requirements  for  cen- 
tral business  districts,  such  areas  were  accepted  for  use  in 
the  Bureau's  CBD  program. 

Data  for  a  total  of  95  CBD's  were  provided  in  the  1954 
Census  of  Business.  Since  that  time,  central  business  districts 
have  been  delineated  for  14  additional  cities,  bringing  the  total 
to  109  CBD's  located  in  97  standard  metropolitan  statistical 
areas.  A  number  of  cities  have  made  minor  changes  in  the 
boundaries  of  their  CBD's  due  mainly  to  revisions  in  tract 
boundaries.  In  only  one  city,  Minneapolis,  has  a  previously 
defined  CBD  been  significantly  changed. 

DELINEATION  OF  THE  MAJOR  RETAIL  CENTERS  (MRC's) 

Major  retail  centers  have  been  delineated  by  the  Bureau  of 
the  Census,  and  data  from  them  have  been  tabulated,  as  part  of 
the  1958  Census  of  Business  program.  The  major  retail  cen- 
ters (MRC's)  were  defined  by  the  Census  Bureau  as  those 
concentrations  of  retail  stores  (located  inside  the  standard 
metropolitan  statistical  areas  in  which  the  CBD  cities  are 
located  but  outside  of  the  CBD's  themselves)  which  include 
a  major  general  merchandise  store— usually  a  department 
store.  MRC's  were  not  delineated  if  the  publication  of  data 
for  them  would  result  in  violation  of  Census  rules  prohibiting 
disclosure  of  information  for  individual  firms. 

MRC's  include  not  only  the  planned  suburban  shopping  center 
but  also  the  older  string  street  and  neighborhood  developments 
which  meet  the  above  prerequisites.  Frequently  the  boundaries 
of  a  single  MRC  include  stores  located  within  a  planned  center 
and  in  addition  adjacent  stores  outside  of  the  planned  portion. 
In  general  the  boundaries  of  the  MRC's  have  been  established 
to  include  all  adjacent  blocks  containing  at  least  one  store  in 
the  general  merchandise,  apparel,  or  furniture-appliance 
groups  of  stores,  and  where  a  planned  center  is  involved  in- 
clude all  of  the  center. 

In  those  cities  within  the  standard  metropolitan  statistical 
areas  (SMSA's)  covered  by  this  series  of  reports  which  were 
not  of  sufficient  size  to  qualify  for  the  delineation  of  a  central 
business  district,  no  MRC's  were  delineated  unless  at  least  two 
such  centers  could  be  defined.  In  these  cities  there  may  be 
some  relatively  large  centers  for  which  no  data  are  presented. 


For  explanation  of  procedures  and  definitions,  see  Appendix. 
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Table  l.-RETAIL  STORES:    1958-SELECTED  STANDARD  METROPOLITAN  STATISTICAL  AREAS.  CITIES,  AND 
CENTRAL  BUSINESS  DISTRICTS-  RANKED  BY  SALES  OF  STANDARD  METROPOLITAN  STATISTICAL  AREAS 

("Excludes  nonstore  retailers    (i.e.,  mail  order,  direct  selling,  merchandise  vending  machine  operators)] 


Standard  metropolitan  statistical 
area  and  city 


Standard  metropolitan 
statistical  area 


Sales 


Estab- 
lish- 
ments 
(number) 


Sales 
($1,000) 


Entire  city 


Estab- 
lish- 
ments 
(number) 


Sales 
($1,000) 


Central  business 
district 


Estab- 

llsh- 
nKnts 
(number) 


Sales 
($1,000) 


Percent 
of  aiSA 
estab- 
lish- 
ments 
in  OBD 


Percent 
of  £MSfL 

sales 
in  CED 


Percent 
of  city 
estab- 
lish- 
ments 
tn  CED 


Akron,  Ohio 

Albeny-5chenectady-Troy .  N.Y.  ^    .    .    .    . 
Allentown-Bethlehem-Eaeton .  Pa.-N.J.^. 

Atlanta,  Ga 

Austin,  Tex 


Baltimore,  Md.  . 
Baton  Rouge,  La. 
Birmingham,  Ala. 
Boston,  Mass. .  . 
Bridgeport,  Conn. 


Buffalo,  N.Y 

Buffalo,  N.Y..  .  . 
Niagara  Falls,  N.Y. 


Canton,  Ohio  .... 
Charlotte,  N.C.  .  .  . 
Chattanooga,  Tenn.  -Ga. 

Chicago,  111 

Cincinnati  ^  Ohio?-Ki. 


Cleveland,  Ohio.  .  , 
Columbus ,  Ohio  .  .  . 
Corpus  Christi,  Tex. 

Dallas,  Tex 

Dayton,  Ohio  .  .  .  . 


Denver,  Colo. .  . 
Des  Hoines,  Iowa 
Detroit,  Mich.  . 
El  Paso,  Tex. .  . 
Erie,  Pa 


Evmnavllle,  Ind.j^Ky.  . 
Fall  River,  Mass. -R.I. 

Flint,  Mich 

Fort  Wayne,  Ind.  .  .  . 
Fort  Worth,  Tex.  .  .  . 
Fresno,  Calif 


Gary-Hammond-East  Chicago,   Ind. 

Gary,  Ind 

HammoDd ,  Ind 


Grand  Rapids ,  Mich. 
Hartford,  Conn..  . 
Honolulu,  Hawaii  . 
Houston,  Tex. ... 
Indianapolis,  Ind. 
Jacksonville,  Fla. 


Kansas  City,  Mo.-Kans 

Kansas  City,  Kans 

Kansas  City,  Mo 

Knoxville,  Tenn 

Little  Rock-North  little  Rock, 

Los  Angeles-Long  Beach,   Calif. 

Glendale,  Calif 

Long  Beach,   Calif 

Los  Angeles,  Calif. 

Pasadena,  Calif 


Ark^. 


Louisville,  Ky.-Ind. 
Menphis,  Tenn.    .    .    . 

Miami,  Fla 

Milwaukee ,  Wis.  .    .    . 


Minneapolle-St.  Paul,  Minn-. 
Minneapolis,  Minn.  .  .  . 
St.   Paul,  Minn 


Mobile,  Ala.  .  .  . 
Montgomery,  Ala.  . 
Nashville,  Tenn.  . 
New  Bedford,  Mass. 
New  Haven,  Conn.  . 
New  Orleans,  La.    . 


New  York,  N.Y 

Brooklyn,   N.Y 

New  York,  N.Y.    (Manhattan) 
Yonkers,  N.Y.  


Newark,  N.J 

Norfolk-Portsmouth,  Va.  ^ 
Oklahoma  City,  Okla.  .  . 
Omaha,  Nebr. -Iowa.  .  .  . 
Peterson -Clifton-Passaic 


N.J. 


3,870 

i.av, 

5,340 
7,235 
1,695 

W,821 
1,697 
4,340 

23,299 
3,227 

12,831 

■     (X) 

(X) 

3,128 
2,371 
2,568 
52,324 
9,415 

15,140 
5,087 
2,010 
9,13^ 
4,929 

6,912 
2,469 
23,951 
2,065 
2,473 

1,927 
1,552 
2,915 
1,630 
4,346 
3,773 

4,450 
(X) 
(X) 

3,073 
4,684 
3,230 
10,636 
5,432 
3,630 

7,989 

(X) 

(X) 

2,900 

2,471 

54,044 
(X) 
(X) 
(X) 
(X) 

6,097 
4,707 
9,329 

11,057 

10,855 
(X) 
(X) 

2,057 
1,133 
3,142 
1,659 
3,503 
7,120 

109,143 
(X) 
(X) 
(X) 

17,271 
3,934 
4,474 
3,539 

11,583 
2,583 


597,553 
771,008 
536,755 
1,129,738 
215,128 

1,853,657 
272,082 
645,273 

3,245,499 
379,988 

1,494,140 
(X) 
(X) 

371,645 

330,029 

324,417 

7,617,306 

1,226,567 

2,209,230 
835,850 
251,316 

1,382,191 
755,302 

1,125,056 
366,168 

4,350,726 
319,799 
272,598 

230,088 
143,271 
416,196 
284,394 
702,910 
479,268 

619,283 
(X) 
(X) 

422,778 
714,016 
415,471 
1,518,391 
903,972 
509,265 

1,252,639 

(X) 

(X) 

347,540 

273,485 

8,772,306 
(X) 
(X) 
CX) 
(X) 

302,380 

643,339 

1,342,490 

1,392,615 

1,729,410 
(X) 
(X) 

293,259 
166,651 
467,318 
144.,319 
395,269 
920,173 


13,217,962 
(X) 
(X) 
(X) 

2,151,412 
556,795 
564,361 
542,199 

1,379,335 
336,347 


2,590 
1,732 
1,301 
4,311 
1,563 

10,825 
1,436 
3,162 
8,555 
2,047 

(X) 
6,807 
1,216 

1,363 
1,845 

1,6a 

34,069 
5,604 

10,429 
4,282 
1,571 
6,072 
2,704 

4,464 
2,169 
16,072 
1,323 
1,551 

1,421 
1,231 
1,964 
1,350 
3,566 
2,071 

(X) 

1,497 

820 

2,150 
2,233 
2,542 
8,598 
4,347 
2,729 

(X) 
1,263 
4,175 
1,465 
1,488 

(X) 
1,184 
2,921 
24,149 
1,263 

4,311 
4,213 
5,019 
8,162 

(X) 
4,779 
2,677 

1,327 
1,000 
2,022 
1,313 
2,242 
5,688 


(X) 
26,802 
29,267 

1,710 

5,748 
2,270 
3,476 
2,576 
2,055 
1,237 


411,726 
229,567 
197,077 
784,028 
210,867 

1,309,791 
253,017 
499,948 

1,240,975 
240,508 

(X) 
778,326 
136,356 

189,184 

234,130 

262,093 

4,775,364 

78,977 

1,382,315 
719,096 
223,640 

1,056,486 
471,089 

780,107 
333,311 
2,220,704 
300,969 
194,031 

(D) 
119,767 
314,174 
245,253 
561,766 
314,999 

(X) 
203,931 
157,525 

313,417 
342,239 
346,094 
1,275,711 
323,388 
413,798 

(X) 
149,785 
746,503 
230,375 
191,086 

(X) 

214,841 

511,562 

3,725,651 

274,024 

562,555 

602,087 

733,440 

1,042,218 

(X) 

800,631 
437,427 

233,420 
161,442 
345,549 
122,330 
240,463 
749,300 

(X) 

2,427,363 

4,205,716 

231,189 

645,484 
358,611 
463,548 
434,612 
207,337 
192,998 


381 
473 
277 
777 
358 

783 
187 
583 
1,436 
548 

(X) 

1,305 

181 

371 
418 
230 
2,020 
354 

962 
674 
205 
473 
432 

745 
491 
1,097 
409 
233 

322 
239 
464 
382 
403 
390 

(X) 
277 
135 

307 
390 
430 
1,197 
892 
359 

(X) 
173 
531 
292 
310 

(X) 
495 
598 
1,460 
390 

979 
392 
545 
648 

(X) 
932 
459 

225 
341 
471 
221 
532 
919 


(X) 

725 

10,749 

363 

1,029 
581 
346 
470 
577 
253 


117,076 
75,450 
75,511 

298,051 
82,345 

215,352 
53,361 
173,072 
403,383 
96,220 

(X) 
196,887 
23,215 

71,623 
132,030 

66,650 
698,344 
252,735 

360,207 
218,222 
67,424 
158,264 
161,420 

183,240 
14^,268 
331,039 
106,761 
62,758 

77,654 

36,124 
103,647 

95,548 
140,217 

95,786 

(X) 
68,620 
57,762 

91,336 
136,562 

64,059 
356,639 
271,499 

90,157 

(X) 

51,879 

,161,510 

75,892 

94,454 

(X) 
99,619 
120,519 
365,345 
107,175 

213,099 
108,763 
114,340 
161,546 

(X) 
233,967 
116,904 

72,455 
37,378 

135,319 
35,929 
86,202 

261,229 


(X) 

278,666 

2,409,359 

40,370 

269,363 
92,274 
93,825 

121,502 
85,357 
66,738 


Peoria,  111 

Standard  Notes:   ...  Represents  zero.     (D)  Withheld  to  avoid  disclosure.     (NA)  Not  available.     (X)  Not  applicable. 
^This  ranking  includes  only  the  standard  metropolitan  statistical  areas  for  which  central  business  district  statistics  are  presented 
City  and  central  business  district  data  are  limited  to  the  city  underscored. 


9.3 
6.7 
5.2 

10.7 
21.1 

5.3 
11.0 
12.0 

6.4 
17.0 

(X) 
10.2 
1.4 

11.9 
17.6 
9.0 
3.9 
9.1 

6.4 
13.2 
10.2 

5.2 


10.3 
19.9 
3.8 
19.8 
11.4 

16.6 
15.4 
15.9 
22.7 
8.3 
10.3 

(X) 
6.2 
4.2 

10.0 
8.3 
14.9 
11.3 
16.4 
9.9 

(X) 
2.2 
6.6 
10.1 
12.5 

(X) 
0.9 
1.1 
2.7 
0.7 

16.1 
8.3 
5.8 
5.9 

(X) 
9.0 
4.2 

10.9 
30.1 
15.0 
13.3 
15.2 
12.9 


(X) 
0.7 
9.3 
0.3 


6.0 

14.8 
7.7 

13.3 
5.0 
9.8 


19.6 
9.8 
14.1 
26.4 
38.3 

11.6 
19.6 
26.8 
12.4 
25.3 

(X) 
13.2 
1.6 

19.3 
40.0 
20.5 
9.2 
20.6 

16.3 
26.1 
26.3 

11.5 
21.4 

16.3 
39.4 
7.6 
33.4 
23.0 

33.7 
25.2 
24.9 
33.5 
19.9 
20.0 

(X) 
11.1 
9.3 

21.6 
19.1 
15.4 
23.5 
30.0 
17.7 

(X) 
4.1 
12.9 
21.8 
34.5 

(X) 
1.1 
1.4 
4.2 
1.2 

26.6 
16.9 
8.5 
11.6 

(X) 
16.4 
6.8 

24.7 
52.4 
29.0 
24.9 
21.8 
28.4 

(X) 
2.1 
18.2 
0.3 

12.5 
16.6 
16.6 
22.4 
6.2 
19.8 


14.7 
27.3 
21.3 
18.0 
22.9 

7.2 
13.0 
18.4 
17.4 
26.3 

(X) 
19.2 
14.9 

27.2 
22.7 
13.7 
5.9 
15^. 

9.2 

15.7 
13.0 
7.8 
16.0 

16.7 
22.6 
6.8 
22.4 
18.2 

22.7 
19.4 
23.6 
28.3 
11.3 
18.8 

(X) 
18.5 
22.6 

14.3 
17.5 
18.2 
13.9 
18.4 
13.2 

(X) 
13.7 
12.7 
19.9 
20.8 

(X) 
41.3 
20.5 

6.0 
30.9 

22.7 
9.3 

10.9 
7.9 

(X) 
20.5 
17.1 

17.0 
34.1 
23.3 
16.8 
23.7 
16.2 


(X) 
2.7 
36.7 
21.2 

17.9 
25.6 
10.0 
18.2 
28.1 
20.5 


SUMMARY  REPORT  9 

Table   1 -RETAIL  STORES:    1938-SELECTED  STANDARD  METROPLITAN  STATISTICAL  AREAS    CITIES  AND  CEN- 
TRAL BUSINESS  DISTRICTS-  RANKED  BY  SALES  OF  STANDARD  METROPOLITAN  STATISTICAL  AREAS-Con. 


^Excludes  nonstore  retailers  (i.e.,  mail  order,  direct  i 


!lling, 


operators)^ 


Standard  metropolitan  statistical 
area  and  city 


Standard  metropolitan 
statistical  area 


Sales 
rank^ 


Estab- 
lish- 
ments 
(number) 


Sales 
(tl,000) 


EntlH  city 


Eetab- 
11  eh- 
mente 
(number) 


Sales 
(tl,000) 


Central  business 
district 


Estab- 
lish- 
ments 
(number) 


Sales 
(tl,CX30) 


Percent 
of  £»(SA 
eetab- 
lleh- 
manta 
In  CBD 


Percent 
of  SMSA 
sales 
In  CBD 


Percent 
of  city 
estab- 
lish- 
ments 
In  CBD 


Percent 
of  city 
sales 
In  OBD 


PhUadelphia,  Pa. -N.J.   .   .   . 

Caaden,  N.J 

Philadelphia,  Pa. 

Phoenix,  Aria 

Pittsburgh,  Pa 

Portland,  Oreg.-Wash 

Providence,  R.I. -Mass.   .   .   . 
Readily,  Pa 

Richiaond,  Va 

Rochester,  N.Y 

Rockford,  111 

Sacraaento,  Calif 

St.  Louis,  Mo. -Ill 

Salt  Late  City,  Utah  .... 

San  Antonio,  Tex. 

San  Diego,  Calif. 

San  Francisco-Oallland,  Calif, 

Berteley,  Calif 

Oailand,  Calif 

San  Francisco,  Calif.  .  .  , 

San  Jose,  Calif 

Savannah,  Ga 

Scranton,  Pa 

Seattle,  Wash 

Shreveport,  La 

South  Bend,  Ind 

Spokane,  Wash 

Sprlngf ield-Holyoke .  Mass. 2. 

Syracuse,  N.Y 

Tacoma,  Wash 

Xampa-St.  Petersburg,  Fla.^. 

Toledo,  Ohio  

Trenton,  N.J 

Tulsa,  Okla.    ...    

Dtics-Rome .  N.Y.^ 

Vashington,  D.C.-Md.-Va.    .    . 

Waterbury,  Conn 

Wichita,  Kans 

Wilmington,  Del. -N.J 

Worcester,  Mass 

Youngsto«n,  Ohio  


41,667 
(X) 
(X) 

5,155 
20,975 
7,267 
8,783 
3,026 

3,311 
4,75i 
1,706 
3,670 

18,334 
2,723 
5,369 
7,067 

24,534 
(X) 
(X) 
(X) 

4,453 
1,559 
3,208 
9,543 
2,297 

2,006 
2,311 
4,491 
5,142 
2,592 

6,996 
4,062 
3,102 
3,562 
3,592 

11,042 
1,913 
2,958 
3,377 
2,863 
4,475 


4,662,559 
(X) 
(X) 

721,037 
2,589,695 
993,116 
876,369 
289,048 

510,333 
693,858 
248,127 
610,584 

2,331,275 
451,249 
667,623 

1,112,283 

3,491,706 
(X) 
(X) 
(X) 

724,488 
137,716 
251,169 
1,377,762 
290,822 

269,227 
350,867 
546,678 
642,805 
328,684 

905,044 
550,140 
350,888 
464,421 
353,606 

2,454,186 
199,017 
423,877 
448,651 
357,374 
542,541 


(X) 
1,625 
22,934 

3,165 
6,255 
4,480 
2,996 
1,475 

2,762 
3,770 
1,263 
2,073 

9,363 
2,020 
4,944 
4,074 

(X) 
1,024 
4,019 
8,729 

1,913 
1,320 
1,597 
5,650 
1,551 

1,326 
1,863 
1,755 
2,190 

1,54S 

2,917 
3,251 
2,301 
2,461 
1,247 

6,061 
1,324 
2,564 
1,742 
1,881 
1,852 


(X) 

179,161 

2,305,467 

479,618 
966,534 
681,090 
340,862 
151,680 

435,955 
540,154 
202,332 
351,438 

1,138,363 
368,283 
634,231 
708,921 

(X) 

151,399 

581,258 

1,228,721 

(D) 

(D) 

158,615 

898,750 

230,685 

198,344 
300,782 
247,649 
347,108 
224,798 

384,660 
431,844 
212,113 
?86,U8 
140,210 

1,277,862 
140,814 
387,380 
237,127 
265,543 
262,373 


(X) 

477 

2,623 

410 
701 
588 
505 
441 

663 
697 
243 
666 

588 
428 
744 
538 

(X) 

246 

746 

2,193 

550 
312 
343 
866 

315 

297 
554 
344 
553 
397 

231 
480 
486 
441 
476 

1,373 
476 
471 
547 
491 
375 


(X) 
52,991 
605,399 

132,936 
330,123 
171,824 
109,678 
71,345 

141,723 
193,453 
58,068 
159,673 

234,812 
103,137 
176,530 
120,044 

(X) 
45,043 
186,052 
455,231 

109,156 
60,865 
65,721 

223,109 
84,870 

95,424 
137,710 

68,491 
132,443 

80,581 

71,488 
121,213 
76,481 
96,085 
76,736 

395,903 
66,093 

105,289 
87,277 
92,563 
84,413 


(X) 
1.1 
6.3 

3.0 
3.3 
9.5 
5.7 
14.6 

20.0 
14.7 
14.2 
18.1 

3.2 
15.7 
13.9 

7.6 

(X) 

1.0 
3.0 
8.9 

12.4 
20.0 
10.7 
9.1 

13.7 

14.8 
24.0 
7.7 
10.8 
15.3 

3.3 
11.8 
15.7 
12.4 
U.3 

12.4 
24.9 
15.9 
16.2 
17.1 
8.4 


(X) 

1.1 
13.0 

18.4 
12.7 
17.3 

12.5 
24.7 

27.8 
27.9 
23.4 
26.2 

10.1 
22.9 
26.4 

10.8 

(X) 
1.3 
5.3 
13.0 

15.1 
32.4 
26.2 
16.2 
29.2 

35.4 
39.2 
12.5 
20.6 
24.5 

7.9 
22.0 
21.8 
20.7 
21.7 

16.1 
33.2 
24.8 
19.5 
25.9 
15.6 


(X) 
29.4 
11.4 

13.0 
11.2 
15.4 
16.9 
29.9 

24.0 
18.5 
19.2 
32.1 

6.3 

21.2 
15.0 
13.2 

(X) 
24.0 
18.6 
25.1 

28.8 
23.6 
21.5 
15.3 

20.3 

22.4 
29.7 
19.6 
25.3 
25.6 

7.9 
14.8 
21.1 
17.9 
38.2 

22.7 
36.0 
18.4 
31.4 
26.1 
20.2 


(X) 
29.6 
26.3 

27.7 
34.2 
25.2 
32.2 
47.0 

32.5 
35.8 
28.7 
45.4 

20.6 
28.0 
27.8 
16.9 

(X) 
29.8 
32.0 

37.1 

(D) 

(D) 

41.4 

24.8 

36.8 

48.1 
45.8 
27.7 
38.2 
35.8 

18.6 
28.1 
36.1 
24.9 
54.7 

31.0 
46.9 
27.2 
36.8 
34.9 
32.2 


Standard  Notes:   ...Represents  zero.     (D)  Withheld  to  avoid  disclosure.     (NA)  Not  available.     (X)  Not  applicable. 

^This  ranking  includes  only  the  standard  metropolitan  statistical  areas  for  which  central  business  district  statistics  are  presented. 

^City  and  central  business  district  data  are  limited  to  the  city  underscored. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  2.-RETAIL  STORES!  1958-PERCENT  CHANGE  IN  SALES  OF  CENTRAL  BUSINESS  DISTRICTS,  CITIES,  AND 
SELECTED  STANDARD  METROPLITAN  STATISTICAL  AREAS  FROM  1954  AND  1948;  AND  PERCENT  CHANGE 
IN  POPULATION,  1950  TO   1960,  OF  CITIES  AND  STANDARD  METROPOLITAN  STATISTICAL  AREAS 


standard  metropolitan  statistical 
area  and  city 


Population,  1960 


Number 

of 

persons 


Number 

of 

persons 


Percent  change 
in  population 
1950  to  1960 


City 


Standard  metropolitan 
statistical  area 


Sales, 
1958 

($1,000) 


Percent  change 
in  sales 


1954  to  19';8  to 
1958     1958 


Sales, 
1958 


($1,000) 


Percent  change 
in  sales 


1954  to 
1958 


1948  to 
1958 


Central  business  district 


Sales, 
1958 

($1,000) 


Percent  change 
in  sales 


1954  to 
1958 


1948  to 
1958 


Akron,  Ohio 

Albany-Schenectady -Troy ,  N.Y.^  .  .  .  . 
Allentown-Bethlehem-Easton ,  Pa.-N.J.^, 


Atlanta,  Ga. 
Austin,  Tex. 


Baltimore,  Md.  . 
Baton  Rouge,  La. 
Birmingham,  Ala. 
Boston,  Mass. .  . 
Bridgeport,  Conn. 


Buffalo,  N.Y 

Buffalo,  N.Y..  .  . 
Niagara  Falls,  N.Y. 


Canton,  Ohio  ..... 

Charlotte,  N.C 

Chattanooga,  Tenn.-Ga. 

Chicago,  111 

Cincinnati,  Ohio-Ky.  . 


Cleveland,  Ohio.  .  . 
Columbus,  Ohio  ,  .  . 
Corpus  Christi,  Tex. 

Dallas,  Tex 

Dayton,  Ohio  .  .  .  . 


Denver,  Colo, .  . 
Des  Moines,  Iowa 
Detroit,  Mich.  . 
El  Paso,  Tex..  . 
Erie,  Pa 


Evansville,  Ind.-Ky.  . 
Fall  River,  Mass. -R.I. 

Flint,  Mich 

Fort  Wayne,  Ind.  .  ,  . 
Fort  Worth,  Tex.  .  .  . 
Fresno,  Calif 


Gary-Hammond-East  Chicago,  Ind. 

Gary,  Ind 

Hammond ,  Ind 


Grand  Rapids,  Mich. 
Hartford,  Conn..  . 
Honolulu,  Hawaii  . 
Houston,  Tex..  .  . 
Indianapolis,  Ind. 
Jacksonville,  Fla, 


Kansas  City,  Mo.-Kans. 
Kansas  City,  Kans.  . 
Kansas  City,  Mo.  .  . 


Knoxville,  Tenn 

Little  Rock-North  Little  Rock,  Ark.^ 


Los  Angeles-Long  Beach,  Calif. 

Glendale,  Calif 

Long  Beach,  Calif 

Los  Angeles,  Calif 

Calif 


Louisville,  Ky.-Ind. 
Memphis,  Tenn.  .  .  . 

Miami,  Fla 

Milwaukee,  Wis,.  .  . 


Minneapolis-St .  Paul,  Minn. 
Minneapolis,  Minn.  .  .  , 
St.  Paul,  Minn 


Mobile,  Ala.  ,  ,  , 
Montgomery,  Ala,  , 
Nashville,  Tenn,  . 
New  Bedford,  Mass. 
New  Haven,  Conn.  . 
New  Orleans,  La.  . 


New  York,  N.Y 

Brooklyn,  N.Y 

New  York,  N,Y,  (Manhattan) 
Yonkers,  N,Y 


Newark,   N,J 

Norfolk-Portsmouth ,  Va.^   .    .    . 

Oklahoma  City,   Okla 

Omaha,  Nebr.-Iowa 

Paterson-Clif ton-Passaic .   N.J. 
Peoria,   111 


5U,569 

657,503 

492,168 

1,017,188 

212,136 

1,727,023 
230,058 
634,864 

2,589,301 
334,576 

1,306,957 
(X) 
(X) 

340,345 

272,111 

283,169 

6,220,913 

1,071,624 

1,796,595 
682,962 
221,573 

1,083,601 
694,623 

929,383 
266,315 
3,762,360 
314,070 
250,682 

199,313 
138,156 
374,313 
232,196 
573,215 
365,945 

573,548 
(X) 

(X) 

363,187 
525,207 
500,409 
1,243,158 
697,567 
455,411 

1,039,493 
(X) 
(X) 

368,030 
242,980 

6,742,696 
(X) 
(X) 
(X) 
(X) 

725,139 

627,019 

935,047 

1,194,290 

1,482,030 
(X) 

(X) 

314,301 
169,210 
399,743 
143,176 
311,681 
868,480 

10,694,633 
(X) 
(X) 
(X) 

1,689,420 
578,507 
511,833 
457,873 

1,186,873 
288,833 


290,351 
129,726 
108,347 
487,455 
186,545 

939,024 
152,419 
340,887 
697,197 
156,748 

(X) 
532,759 
102,394 

113,631 
201,564 
130,009 
3,550,404 
502,550 

876,050 
471,316 
167,690 
679,684 
262,332 

493,887 
208,982 
1,670,144 
276,687 
138,440 

141,543 
99,942 
196,940 
161,776 
356,268 
133,929 

(X) 
178,320 
111,698 

177,313 
162,178 
294,194 
938,219 
476,258 
201,030 

(X) 
121,901 
475,539 

111,827 
107,813 

(X) 

119,442 

344,168 

2,479,015 

116,407 

390,639 
497,524 
291,688 
741,324 

(X) 
482,872 

313,411 

202,779 
U4,393 
170,874 
102,477 
152,  (X8 
627,525 

(X) 

2,627,319 

1,698,281 

190,634 

405,220 
305,872 
324,253 
301,598 
143,663 
103,162 


25.3 
11.6 
12.4 
39.9 
31.8 

22.9 
45.4 
13.6 
7.4 
22.2 

20.0 
(X) 
(X) 

20.2 
38.1 
14.9 
20.1 
18.5 

22.6 
35.7 
33.9 
45.7 
33.9 

51.8 
17.8 
24.7 
61.1 
14.3 

4.3 
0.6 
38.1 
26.4 
46.0 
32.3 

40.5 
(X) 
(X) 

26.0 
29.2 
41.8 
54.1 
26.4 
49.8 

27.6 
(X) 
(X) 

9,2 
23.5 

54.4 
(X) 
(X) 
(X) 
(X) 

25.7 
30.0 


28.8 
(X) 
(X) 

36.0 
21.8 
24.2 
0.8 
15.6 
26.7 

11.9 
(X) 
(X) 
(X) 

15.0 
29.7 
30.4 
25.0 
35.5 
15.3 


5.7 
-3.9 

1.5 
47.1 
40.8 

-1.1 
21.3 
4.6 

-13.0 
-1.2 

(X) 
-8.2 
12.7 

-2.8 

50.4 
-0.8 
-1.9 
-0.3 

-4.2 
25.4 
54.9 
56.4 
7.6 

18.8 
17.4 
-9.7 
112.0 


10.0 
-10.7 
20.7 
21.1 
27.8 
46.1 

(X) 
33.2 
27.5 

0.5 
-8.6 
18.6 
57.4 
11.5 
-1.7 


-5.9 

4.1 

-10.4 
5.5 

(X) 
24.8 
37.2 
25.8 

11.3 

5.8 
25.6 
17.0 
16.3 

(X) 
-7.4 
0.7 

57.2 
26.2 
-2.0 
-6.1 

-7.5 
10.0 

(X) 
-4.0 
-13.4 
24.8 

-7.6 
43.3 
33.2 
20.1 
3.1 
-7.8 


597,553 
771,008 
536,755 
1,129,738 
215,128 

1,853,657 
272,082 
645,273 

3,245,499 
379,988 

1,494,140 
(X) 
(X) 

371,645 

330,029 

324,417 

7,617,306 

1,226,567 

2,209,230 
835,850 
251,316 

1,382,191 
755,302 

1,125,056 
366,168 

4,350,726 
319,799 
272,598 

230,088 
143,271 
416,196 
284,894 
702,910 
479,268 

619,283 
(X) 
(X) 

422,778 
714,016 
415,471 
1,518,391 
903,972 
509,265 

1,252,639 
(X) 
(X) 

347,540 
273,485 

8,772,306 
(X) 
(X) 
(X) 
(X) 

802,380 

643,339 

1,342,490 

1,392,615 

1,729,410 
(X) 
(X) 

293,259 
166,651 
467,318 
144,319 
395,269 
920,173 

13,217,962 
(X) 
(X) 
(X) 

2,151,412 
556,795 
564,861 
542,199 

1,379,885 
336,847 


16.4 
14.8 
17.4 
21.4 
18.5 

20.2 
40.8 
23.2 
15.1 
16.3 

14.0 
(X) 
(X) 

13.1 
31.3 

2.2 
17.0 

9.4 

14.9 
18.3 
13.6 
21.4 
13.0 

24.5 
20.3 
4.3 
32.4 

12.8 

9.4 
6.8 
1.2 
22.6 
25.9 
31.3 

23.2 

(X) 
(X) 

10.0 
24.5 
28.3 
27.1 
14.0 
21.2 

12.0 
(X) 
(X) 

4.2 

26.0 

27.1 
(X) 
(X) 
(X) 
(X) 

13.4 

15.3 
40.5 
14.4 

19.2 
(X) 
(X) 

25.7 
10.8 
29.1 
2.2 
15.3 
25.3 

15.6 
(X) 
(X) 
(X) 

14.9 
12.0 
21.5 
13.6 
24.8 
14.8 


54.0 
(NA) 
37.8 
(NA) 
56.6 

(MA) 
(NA) 
49.0 
(NA) 
(MA) 

49.9 
(X) 
(X) 

(NA) 
85.7 
66.1 
(MA) 
43.6 

50.7 
69.7 
78.6 
(NA) 
(MA) 

(NA) 

Al.b 
102.0 
32.4 

(NA) 
21. i 
73.0 
52.5 
(NA) 
69.6 

(MA) 
(X) 
(X) 

49.4 
(M) 
50.8 
88.9 
52.6 
90.5 

51.5 
(X) 
(X) 

(NA) 
58.2 

91,2 

(X) 
(X) 
(X) 
(X) 

59.6 

(D) 

134.0 

(NA) 

(NA) 
(X) 
(X) 

74.2 
54.9 
71.7 
(NA) 
(NA) 
68.7 

(NA) 
(X) 
(X) 
(X) 

(NA) 
(NA) 
(NA) 
45.0 
(NA) 
(NA) 


411,726 
229,567 
197,077 
784,028 
210,867 

1,309,791 
253,017 
499,948 

1,240,975 
240,508 

(X) 
778,326 
136,365 

189,184 
284,130 
262,093 
4,775,364 
784,977 

1,382,815 
719,096 
223,640 

1,056,486 
471,089 

780,107 
333,311 
2,220,704 
300,969 
194,031 

(D) 
119,767 
314,174 
245,253 
561,766 
314,999 

(X) 
208,981 
157,525 

313,417 
342,239 
346,094 
1,275,711 
828,388 
413,798 


149,785 
746,503 

230,375 
191,086 

(X) 

214,841 

511,562 

3,725,651 

274,024 

562,555 

602,087 

733,440 

1,042,218 

(X) 
800,631 
437,427 

233,420 
161,442 
345,549 
122,330 
240,463 
749,300 

(X) 
2,427,368 

4,205,716 
231,189 

645,484 
358,611 
463,548 
434,612 
207,337 
192,998 


7.7 
7.6 
22.9 

18.2 
17.7 

12.6 
(D) 

20.4 
6.7 
9.2 

(X) 
2.7 
6.9 

9.8 
22.5 
20.0 
7.4 
4.0 

3.9 
17.1 
15.2 
18.1 

3.9 

18.4 
19.7 
-10.2 
36.2 
7.9 

(D) 
5.2 
-3.4 
20.1 
17.7 
29.5 

(X) 
15.1 
20.0 

1.7 
9.0 
26.1 
23.2 

13.1 
16.1 


1.1 
5.2 

5.6 

18.6 

(X) 
11.6 

7.6 
27.7 
15.2 

3.5 
14.3 
20.9 
11.9 

(X) 
6.5 
9.1 

28.7 

10.1 
15.1 
1.8 
-0.6 
17.6 

(X) 
11,8 

7.1 
42.9 

1.0 
11.7 
16.8 
13.0 
3.6 
5.9 


32.8 
29.7 
43.5 
70.4 
58.2 

(D) 
(NA) 
49.6 
23.1 
(NA) 

(X) 
20.8 
(NA) 

(NA) 
73.7 
59.2 
25.7 
30.1 

22.2 
60.9 
82.3 
84.7 
41.1 

65.1 
39.3 
9.2 
113.1 
25.8 

(D) 
18.6 
64.6 
48.3 
74.0 
72.0 

(X) 
51.4 
(NA) 

36.7 

(NA) 
44.0 
86.8 
49.7 
70.1 


39.5 
26.5 

(NA) 
49.6 

(X) 
(NA) 
68.1 
64.0 
46.4 

41.6 

(D) 

91.4 

34.9 

(X) 
(D) 
(D) 

70.6 
57.6 
47.6 
16.9 
18.8 
49.9 

(X) 
22.7 

15.0 


14.9 
(NA) 
65.4 
44.1 
16.8 
(NA) 


117,076 
75,450 
75,511 

293,051 
82,345 

215,352 

53,361 

173,072 

403,383 

96,220 

(X) 
196,887 
23,215 

71,628 
132,030 

66,650 
698,344 
252,785 

360,207 
218,222 
67,424 
158,264 
161,420 

183,240 
144,268 
331,039 
106,761 
62,758 

77,654 

36,124 
103,647 

95,548 
140,217 

95,786 

(X) 
68,620 
57,762 

91,336 
136,562 

64,059 
356,689 
271,499 

90,157 


51,879 
161,510 


(X) 
99,619 

120,519 
365,345 

107,175 

213,099 
108,763 
114,340 
161,546 

(X) 
283,967 

116,904 

72,455 
87,378 

135,319 
35,929 
86,202 

261,229 

(X) 
278,666 

2,409,359 
40,870 

269,863 
92,274 
93,825 

121,502 
85,357 
66,738 


-1.6 
-0.8 
17.6 
13.2 
18.5 

-7.9 
14.9 
7.5 
-3.8 
-i.2 

(X) 
-4.5 
-8.7 

-0.5 
7.8 
0.2 
-1.2 
-4.4 

-3.3 
9.4 

2.1 
-4.5 

-1.2 

2.0 
-2.1 

-16.6 
13.7 

-10.1 

-4.2 

3.0 

-23.1 

-8.2 

-0.5 
14.4 

(X) 
-3.3 
7.9 

-1.9 
3.4 
0.5 
-4.0 
-2.2 
2.6 


3.4 

-10.0 


(X) 
9.6 

1.5 
-5.3 

6.7 

-4.2 
12.2 
-8.4 
-15.5 

(X) 
-0-.6 

1.5 

5.5 
-0.2 
15.7 
-0.7 
11.9 

1.5 

(X) 
8.5 
8.0 
18.6 

1,3 
-8.2 

2.9 
^.1 

4.3 

9.8 


Standard  Notes:   ...  Represents  zero.     (D)  Withheld  to  avoid  disclosure.     (NA)  Not  available.     (X)  Not  applicable. 
^This  ranking  includes  only  the  Standard  Metropolitan  Statistical  Areas  for  which  Central  Business  Districts  Statistics  are  presented. 
City  and  central  business  district  data  are  limited  to  the  city  underscored. 
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Table  2.-RETA1L  STORES!  1958-PERCENT  CHANGE  IN  SALES  OF  CENTRAL  BUSINESS  DISTRICTS,  CITIES,  AND 
SELECTED  STANDARD  METROPOLITAN  STATISTICAL  AREAS  FROM  1954  AND  1948;  AND  PERCENT  CHANGE 
IN  POPULATION,   1950  TO   1960,  OF  CITIES,  AND  STANDARD  METROPOLITAN  STASTICAL  AREAS-Continued 


Stvidard  astropolltaji  atatiatlcal 
ar«a  and  oity 


PopulatlOD,  1960 


Ranlt' 
of 

snsA 


Number 

of 

persona 

In 

SMSA 


city 


Percent  change 
In  population 
1950  to  1960 


City 


Standard  metropolitan 
statistical  area 


Sales, 
1958 


($1,000) 


1954  to 
1958 


Percent  change 
in  sales 


1948  to 
1958 


Sales, 
1958 


($1,000) 


Percent  change 
in  sales 


1954  to 
1958 


1948  to 
1958 


Central  business  district 


Sales, 
1958 


($1,000) 


Percent  change 
in  sales 


1954  to  1948  to 
1958     1958 


Philadelphia,  Pa.-N.J..  .  . 

Caaden,  N.J 

Philadelphia,  Pa 

Phoenix,  Ariz 

Pittsburgh,  Pa 

Portland,  Qreg.-Wash.  .  .  . 
Providence,  R.I. -Mass..  .  . 
Reading,  Pa 

Rlehnond,  Va 

Rochester,  N.Y 

Rockford,  111 

Sacrajaento,  Calif 

St.  Louis,  Mo. -Ill 

Salt  Laie  City,  Utah.   .   .   . 

San  Antonio,  Tex 

San  Diego,  Calif 

San  Ftancisco-Oailand,  Calif 

Berkeley,  Calif 

Oailand,  Calif 

San  Francisco,  Calif.    .    . 

San  Jose,  Calif 

Savannah,  Ga.    ....... 

Scranton,   Pa 

Seattle,  Wash 

Shrevejort,  La 

South  Bend,  Ind 

Spolcane,  Wash , 

S-gringf ield-Holyoke .  Mass.^   , 

Syracuse,  N.Y 

Tacmw,  Wash 

Tagrpe-St.  Petersburg,   Fla.^   . 

Toledo,  Ohio 

Trenton,  N.J 

Tulsa,  Oila 

Sllca-Rome,  N.Y.^ 

Washington,  D.C.J«.-Va..    .    . 

Waterbury,  Conn 

Wichita,  Kans 

Wilmington,  Del. -N.J 

Worcester,  Mass 

Youngstoun,  Ohio 


4,342,897 
(X) 
(X) 

663,510 
2,405,435 
821,897 
816,148 
275,414 

408,4SH 
586,387 
209,765 
502,778 

2,060,103 
383,035 
687,151 

1,033,011 

2,783,359 
(X) 
(X) 
(X) 

642,315 
188,299 
234,531 
1,107,213 
281,481 

238,614 
278,333 
478,592 
563,781 
321,590 

772,453 
456,931 
266,392 
418,974 
330,771 

2,001,897 
181,638 
343,231 
366,157 
323,306 
509,006 


(X) 

117,159 

2,002,512 

439,170 
604,332 
372,676 
207,498 
98,177 

219,958 
318,611 
126,706 
191,667 

750,026 
189,454 
587,718 
573,224 

(X) 
111,268 
367,548 
740,316 

204,196 
149,243 
111,443 
557,037 
164,372 

132,445 
181,608 
174,463 
216,038 
147,979 

274,970 
318,003 
114,167 
261,685 
100,410 

763,956 
107,130 
254,698 
95,827 
186,587 
166,689 


18.3 
(X) 
(X) 

100.0 
8.7 
16.6 
7.4 
7.7 

24.5 
20.3 
37.7 
81.4 

19.8 
39.3 
37.3 
85.5 

24.2 

(X) 
(X) 
(X) 

121.1 
24.3 
-8.9 
31.1 
29.9 

16.4 
25.6 
15.7 
21.2 
16.6 


15.5 
15.9 
27.8 
16.4 

36.7 
17.4 
54.4 
36.4 
6.7 
22.2 


(X) 
-5.9 
-3.3 

311.1 
-10.7 
-0.3 
-16.6 
-10.2 

^.5 
-4.2 
36.4 
39.3 

-12.5 
4.0 
43.9 
71.4 

(X) 
-2.2 
-A  A 
-^.5 

114.3 
24.7 

-11.2 
19.1 
29.2 

14.3 
12.3 

7.4 
-2.1 

3.0 

120.5 

4.7 

-10.8 

43.2 

-1.1 

-4.8 
2.5 

51.4 
-13.2 
-8.3 
-1.0 


4,662,559 
(X) 
(X) 

721,037 
2,589,695 
993,116 
876,369 
289,048 

510,333 
693,858 
248,127 
610,584 

2,331,275 
451,249 
667,623 

1,112,283 

3,491,706 
(X) 
(X) 
(X) 

724,488 
187,716 
251,169 
1,377,762 
290,822 

269,227 
350,867 
546,678 
642,805 
328,684 

905,044 
550,140 
350,888 
464,421 
353,606 

2,454,186 
199,017 
423,877 
448,651 
357,374 
542,541 


14.8 
(X) 
(X) 

48.3 
17.1 
14.0 
12.0 

11.0 

23.9 
13.2 
24.5 
38.0 

13.6 
25.1 
23.2 
40.8 

18.0 
(X) 
(X) 
(X) 

57.8 
23.6 
15.9 
26.1 
19.8 

+8.8 
14.7 
13.8 
14.8 
17.5 

50.5 
10.4 
8.9 
19.8 
17.1 

25.0 
9.6 
15.3 
20.0 
14.0 
16.6 


50.0 
(X) 
(X) 

134.9 
34.8 
36.6 
(NA) 
29.8 

55.1 
45.1 
54.8 
107.5 

(NA) 
72.6 
75.0 
121.6 

51.8 
(X) 
(X) 
(X) 

160.4 
58.2 
26.9 

(NA) 
(NA) 

(NA) 
59.3 
(NA) 
(NA) 
(NA) 

(NA) 
29.4 
49.4 
(NA) 
41.7 

68.1 
43.4 
91.4 
68.1 
(NA) 
(NA) 


(X) 

179,161 

2,305,467 

479,618 
966,534 
681,090 
340,862 
151,680 

435,955 
540,154 
202,332 
351,438 

1,138,363 
368,283 
634,231 
708,921 

(X) 

151,399 

581,258 

1,228,721 

(D) 

(D) 

158,615 

898,750 

230,685 

198,344 
300,782 
247,649 
347,108 
224,798 

384,660 
431,844 
212,113 
386,118 
U0,210 

1,277,862 
140,814 
387,380 
237,127 
265,543 
262,373 


(X) 
2.0 
9.9 

54.2 
10.7 
■8.1 
0.3 
0.8 

15.2 
3.7 
17.5 
(NA) 

0.7 
23.8 
22.4 
37.2 

(X) 
21.0 
5.0 
6.5 

(D) 

(D) 

15.0 

15.1 

15.2 

7.3 

13.3 
7.7 
5.4 
4.9 

35.2 
-0.3 
-8.5 
19.9 
7.3 

9.4 
4.5 
12.0 
2.7 
2.0 
9.1 


(X) 
31.9 
19.7 

133.4 
14.1 
27.9 
8.9 
12.4 

39.9 
32.0 
50.0 
50.3 

19.7 
72.2 
72.9 
95.2 

(X) 
48.3 
15.2 
20.0 

(D) 

(D) 

20.2 

56.5 

52.7 

(NA) 
54.1 
(NA) 
26.2 
(NA) 

(NA) 
14.8 
30.3 
73.4 
19.4 

17.1 
29.3 
95.7 
31.4 
22.1 
29.7 


(X) 
52,991 
605,399 

132,936 
330,123 
171,824 
109,678 
71,345 

141,723 
193,453 
58,068 
159,673 

234,812 
103,137 
176,530 
120,  OW 

(X) 
45,043 
186,052 
455,281 

109,156 
61,177 
65,721 

223,109 
84,870 

95,424 
137,710 

68,491 
132,443 

80,581 

71,488 
121,213 
76,481 
96,085 
76,736 

395,903 
66,093 

105,289 
87,277 
92,563 
84,413 


(X) 
0.6 
2.7 

11.7 
10.9 
-4,5 
-3.1 
-2.2 

-2.4 
-4.2 
2.3 
9.6 

-3.3 

10.8 
1.4 
3.5 

(X) 
9.4 
0.6 
10.9 

-4.3 
3.8 
8.3 
5.8 


2.3 
-1.9 
2.8 
0.6 

-12.4 
11.3 

2.5 
-14.2 

3.4 

0.4 
-7.0 
-14.7 

3.3 
-8.8 
-5.6 


(X) 
21.0 
-6.1 

23.9 
-8.9 
-8.0 
-12.4 
-7.5 

0.6 
4.8 
13.4 
15.4 

-14.5 
6.9 
0.2 
0.8 

(X) 
16.3 

0.3 
11.7 

13.8 
19.5 
2.0 
9.4 

15.0 

(NA) 
14.6 
(NA) 
11.8 
(NA) 

(NA) 
-16.1 
6.6 
-7.0 
16.7 

-6.1 

1.2 
-0.6 

7.7 
-13.6 
-12.4 


Standard  Notes:   ...  Represents  zero.     (D)  Withheld  to  avoid  disclosure.     (NA)  Not  available.     (X)  Not  applicable. 
^This  ranking  includes  only  the  Standard  Metropolitan  Statistical  Areas  for  which  Central  Business  Districts  Statistics  are  presented. 
^City  and  central  business  district  data  are  limited  to  the  city  underscored. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  3A^R.ETAIL  STORES' 1958^  1954,  AND  1948-CENTRAL  BUSINESS  DISTRICT  SALES  AS  PERCENT  OF  STANDARD 
METROPOLITAN  STATISTICAL  AREA  SALES,  FOR  CONVENIENCE  GOODS  STORES,  SHOPPING  GOODS  STORES, 
AND  ALL  OTHER  STORES 


Standard  metropolitan  statistical 
area  and  city 


Convenience 

Shopping 

goods 

goods 

stores 

stores 

(percent) 

(percent) 

6.9 

57.2 

5.9 

23.6 

4.1 

42.2 

8.3 

56.8 

12.1 

73.9 

A.b 

33.7 

7.1 

54.3 

12.1 

62.4 

5.4 

34.0 

13.1 

63.1 

8.2 

31.0 

1.0 

3.1 

9.8 

49.7 

11.6 

72.8 

5.2 

64.1 

4.7 

23.3 

7.7 

51.4 

6.0 

41.1 

8.0 

65.0 

(D) 

48.8 

4.0 

34.3 

6.5 

62.4 

8.0 

40.4 

11.7 

72.3 

2.9 

23.0 

13.0 

66.6 

7.7 

57.5 

9.0 

67.6 

15.4 

55.8 

9.4 

59.2 

15.4 

59.2 

5.1 

53.6 

6.4 

50.4 

5.1 

30.2 

4.8 

27.3 

5.6 

62.2 

5.1 

54.0 

10.5 

32.5 

8.3 

41.7 

9.7 

66.6 

6.8 

56.5 

2.2 

6.1 

4.8 

34.7 

7.2 

51.4 

8.6 

70.5 

0.8 

2.0 

0.8 

3.2 

2.2 

11.3 

0.7 

3.1 

11.2 

53.2 

4.4 

47.4 

3.5 

24.4 

3.7 

30.1 

7.3 

40.1 

2.7 

17.4 

7.4 

64.9 

21.4 

75.0 

7.3 

73.0 

16.4 

58.0 

9.7 

52.5 

10.4 

61.9 

0.7 

(D) 

U.5 

33.9 

0.2 

0.5 

5.1 

32.5 

7.3 

35.6 

4.5 

42.3 

9.8 

53.6 

3.9 

15.5 

7.7 

58.0 

All  otter 
stores 


(percent) 


1954 


Convenience 

goods 

stores 

(percent) 


Shopping 

goods 

stores 

(percent) 


All  other 
stores 


(percent) 


1948 


Convenience 

goods 

stores 

(percent) 


Shopping 

goods 

stores 

(percent) 


AU  other 
stores 


(percent) 


Alcron,   Ohio 

Albany -gchenectady -Troy.   N.Y.^    .    .    .    . 
Allentovm-Bethlehem-Easton.   Pa.-N.J.^. 

Atlanta,   Ga 

Austin,   Tex 

Baltijnore,  Md 

Baton  Rouge,  La 

Blrminghain,  Ala 

Boston,  Mass 

Bridgeport,  Conn 

Buffalo,  N.Y.: 

Buffalo,  N.Y 

Niagara  Falls,  N.Y 

Canton,  Ohio  

Charlotte,  N.C 

Chattanooga,  Tenn.-Ga 

Chicago,  111 

Cincinnati,  Ohio-Ky 

Cleveland,  Ohio 

Columbus,  Ohio  

Corpus  Christi,  Tex 

Dallas,  Tex 

Dayton,  Ohio 

Denver,  Colo 

Des  Moines,  Iowa 

Detroit,  Mich 

El  Paso,  Tex 

Erie,  Pa 

Evansville,  Ind,-Ky 

Fall  River,  Mass. ^. I 

Flint,  Mich 

Fort  Wayne,    Ind 

Fort  Worth,   Tex 

Fresno,  Calif 

Gary-Hammond-East  Chicago,   Ind.: 

Gary,   Ind 

Hammond,   Ind , 

Grand  Rapids,  Mich , 

Hartford,  Conn 

Honolulu,   Hawaii  

Houston,   Tex , 

Indianapolis,   Ind 

Jacksonville,   Fla 

Kansas  City,  Mo.-Kans.: 

Kansas  City,   Kans , 

Kansas  City,  Mo , 

Knoxville,   Tenn , 

Little  Rock-North  Little  Rock,  Ark. '   , 

Los  Angeles-Long  Beach,  Calif.: 

Glendale,   Calif , 

Long  Beach,   Calif 

Los  Angeles,   Calif , 

Pasadena,  Calif 

Louisville,  Ky.-Ind 

Memphis,   Tenn , 

Miami,   Fla 

Milwaukee,  Wis , 

Minneapolis-St.   Paul,  Minn.: 

Minneapolis,  Minn 

St.   Paul,  Minn , 

Mobile,  Ala , 

Montgomery,  Ala , 

Nashville,   Tenn 

New  Bedford,  Mass , 

New  Haven,   Conn .    .    , 

New  Orleans,  La , 

New  York,  N.Y. : 

Brooklyn,  N.Y 

New  York,  N.Y.    (Manhattan)    .    .    .    .    , 
yonkers,  N.Y , 

Newark,   N.J , 

Norfolk -Portsmouth .   Va.^ 

Oklahana  City,   Okla 

Ctaaha ,   Nebr .  -Iowa 

Paterson-Clif ton-Passaic .  N.J.^.    .    .    . 
Peoria,   HI 


8.0 
5.8 
3.6 
20.5 
39.5 

4.5 
7.9 

13.4 
4.8 

15.8 


6.1 

1.1 

10.3 

40.5 

8.1 

3.7 

12.5 


16.0 
(D) 
3.8 
8.5 

8.5 
40.3 

2.1 
23.9 
15.7 

34.9 
12.2 
20.1 
32.1 
11.6 
16.7 


5.0 
2.3 

11.0 
8.9 
8.9 
26.1 
23.0 
6.1 


15.6 
31.4 


0.9 
0.8 
1.6 
0.6 

25.1 
7.5 
3.3 
6.2 


8.4 
3.1 

14.5 
58.9 
18.5 
12.5 
12.4 
21.9 


(D) 
12.4 
0.2 

4.9 
12.7 
10.4 
13.9 
2.3 
8.2 


5.7 
5.1 
10.2 
15.1 

6.3 
11.0 
14.0 

6.2 
17.8 


9.5 
1.3 

10.6 
19.1 
6.3 
5.0 
7.9 

6.8 
10.0 
7.5 
4.9 
9.6 

10.2 
16.6 
4.2 

15.7 
10.9 

12.1 
16.2 
13.1 
23.8 
5.9 
7.7 


7.1 
5.0 

7.1 
8.6 
13.8 
12.1 
13.2 
9.3 


8.7 
12.7 


1.0 
1.0 
2.8 

0.8 

14.1 
6.4 
5.6 
4.5 


2.6 

8.7 
30.9 
10.3 
17.7 
10.5 

(D) 


0.7 
12.1 
0.2 

5.9 
9.7 
5.9 
12.8 
4.3 
9.4 


67.3 
28.2 
43.1 
59.7 
76.9 

42.7 
52.8 
70.7 
42.0 
73.7 


37.3 
3.4 

52.2 
84.9 
74.4 
28.2 
59.2 

50.3 
70.1 
56.9 
45.2 
66.5 

50.5 
84.7 
29.9 
75.3 
59.1 

78.0 
62.2 
72.0 
70.1 
66.9 
52.7 


37.6 
31.4 

70.2 
64.1 
42.0 
53.3 
75.8 
69.8 


5.4 
45.1 


49.9 
78.6 


2.4 
4.2 
15.2 
3.6 

62.8 
56.8 
33.5 
39.6 


47.0 
20.5 

68.0 
85.5 
80.8 

(D) 
61.8 

(D) 


5.8 
38.3 
0.6 

38.0 
(D) 
51.7 
58.6 
23.2 
57.7 


9.2 
7.1 
2.8 
23.9 
51.7 

5.7 
8.9 
18.1 

5.1 
18.5 


6.9 
1.5 

14.3 
45.8 
9.6 
4.5 
15.0 

9.4 
lA.l 
33.6 

4.5 
10.2 

10.3 
49.5 
2.1 
30.4 
20.1 

35.0 
11.9 

27.7 
41.0 
16.9 
15.5 


7.2 
4.0 

10.1 
11.5 

9.5 
33.1 
25.5 

6.1 


16.7 
37.6 


1.0 
0.9 
2.2 
0.3 

28.4 
12.8 
4.9 
10.0 


10.5 
3.9 

23.6 
53.8 

18.7 
(D) 
9.6 
(D) 


0.9 

11.5 
0.2 

6.6 
(D) 
9.6 
18.5 
1.9 
7.3 


3.6 
(HA) 

(D) 
(NA) 

26.1 

(MA) 
(NA) 
13.3 
(NA) 
(NA) 


U.6 
(NA) 

(HA) 
24.2 
10.0 
(NA) 
10.2 

9.4 
15.6 
13.9 
(NA) 
(HA) 

(NA) 
24.9 
5.8 
23.8 
15.3 

(NA) 
21.2 
19.8 
27.1 
(HA) 
12.1 


(HA) 
(HA) 

11.9 
(NA) 
16.9 
21.1 
18.0 
14.0 


(NA) 
21.6 


(NA) 
1.0 
4.7 
1.1 

19.9 

9.7 
U.9 
(NA) 


(HA) 
(HA) 

14.4 
34.6 
15.3 
(NA) 
(NA) 
17.8 


(HA) 
(HA) 
(NA) 

(HA) 
(NA) 
(HA) 
16.3 
(HA) 
(NA) 


78.4 
(MA) 
41.7 
(NA) 
88.1 

(HA) 
(HA) 
72.2 
(NA) 
(NA) 


46.4 
(HA) 

(HA) 
88.3 
74.1 
(NA) 
63.8 

61.2 
S4.2 
65.4 
(NA) 
(HA) 

(NA) 
94.2 
43.8 
83.9 

74.3 

(NA) 
67.1 
81.0 
89.2 
(NA) 
69.9 


(NA) 
(NA) 

74.7 
(NA) 
47.7 
64.1 
87.0 
73.3 


7.9 
54.9 


(NA) 
83.1 


(HA) 
(D) 
(D) 
(D) 

63.3 

(D) 

45.0 

(NA) 


(NA) 
(NA) 

77.0 
94.9 
87.3 
(NA) 
(NA) 
78.0 


(NA) 
(NA) 
(NA) 

(NA) 
(HA) 
(NA) 
67.0 
(HA) 
(NA) 


Standard  Notes:   ...Represents  zero.     (D)  Withheld  to  avoid  disclosure.     (NA)  Not  available. 
In  computing  percent,  central  business  district  data  are  limited  to  the  city  underscored. 
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Table  3A-RETA1L  STORES.  1958,  1934,  AND  1948-CENTRAL  BUSINESS  DISTRICT  SALES  AS  PERCENT  OF  STANDARD 
METROPOLITAN  STATISTICAL  AREA  SALES.  FOR  CONVENIENCE  GOODS  STORES,  SHOPPING  GOODS  STORES, 
AND  ALL  OTHER  STORES-Continucd 


Standard  oetropolitan  statistical 
area  and  clto^ 


Ccinvenlence 

Shopping 

goods 

goods 

stores 

stores 

(percent) 

(percent) 

0.8 

2.3 

6.0 

34.6 

5.6 

41.2 

4.1 

37.2 

8.0 

51.6 

i.l 

35.8 

19.3 

61.2 

13.0 

(D) 

9.9 

65.1 

10.1 

53.1 

13.1 

48.9 

3.0 

30.3 

10.5 

55.5 

7.3 

65.9 

5.5 

28.4 

0.7 

2.1 

2.9 

12.0 

8.2 

28.9 

8.2 

25.9 

17.0 

60.5 

9.1 

72.0 

7.6 

44.5 

8.0 

65.9 

14.5 

74.4 

14.4 

79.7 

4.7 

37.4 

8.3 

53.7 

9.3 

61.4 

2.5 

16.0 

8.2 

57.6 

8.1 

62.4 

8.6 

40.9 

11.0 

41.2 

8.6 

39.0 

19.6 

69.3 

8.1 

53.1 

10.9 

44.1 

12.7 

69.6 

7.8 

40.4 

All  other 
stores 


(percent) 


Convenience 

goods 

stores 

(percent) 


Shopping 

goods 

stores 

(percent) 


All  other 
stores 


(percent) 


1948 


Convenience 

goods 

stores 

(percent) 


Shopping 

goods 

stores 

(percent) 


All  other 
s  i,ores 


(percent) 


FbUadalphla,  Pa. -M.J. 

Caoden,  N.J 

Philadelphia,  Pa..  . 


Phoenljc,  Aria 

Pittsburgh,  Pa 

Portland,  Oreg.-Vash. . 
Providence,  R.I. -Mass. 
Reading,  Fa 


Rid 

Rochester,  N.r..  . 
Rockford,  ni.  .  . 
Saeraaento,  Calif. 


St.  Louis,  Mo.-Ill.. 
Salt  Late  City,  Utah 
San  Antonio,  Tex. .  . 
San  Diego,  CallT..   . 


San  Fr«nclsco-Oa]£land,  Calif.: 

Berkeley,  Calif 

Oakland,  Calif 

San  Francisco,  Calif 


San  Jose,  Calif. 
Savannah,  Ga. .  . 
ScrantCD,  Pa..  . 
Seattle,  Vash.  . 
Shreveport,  La.. 


South  Bend,   Ind 

Spokane,  Vash 

Sprlngf leld-Holvoke .  Mass.^. 

Syracuse,  N.Y 

Tacoaa,  Wash 


Taape-St.  Petersburg,  Fla,^. 

Toledo,  Ohio 

Trenton,  N.J 

Tulsa,  OklQ 

Dtica-Rene,  N.Y.' 


Waahlngtcn,  D.C.-Md.- 
waterbury,  Ccnn.  .  . 
Wichita,  Kans.  .  .  . 
Wllaingtcn,  Del. -N.J. 
Worcester,  Mass.  .  . 
Toungstown,  Ohio  ,    . 


0.7 
5.6 

18.0 
3.6 
6.0 
6.4 
9.3 

(D) 
18.9 
17.8 
23.6 

3.0 
12.8 
17.9 

5.3 


1.4 
3.2 
6.8 

14.2 
25.9 
13.0 
6.2 
22.8 

27.0 
35.5 
4.4 
13.2 
16.6 

7.3 
12.9 

7.6 
18.4 
20.8 

7.8 
26.6 
22.6 
12.0 
13.2 

5.7 


1.1 
6.6 

7.9 
4.8 

10.6 
5.6 

19.4 

16.8 
12.0 
U.5 
16.3 

3.5 
13.5 
8.7 
6.6 


0.7 
3.4 


11.8 
19.1 
11.5 
10.3 
9.2 

17.7 
19.6 
5.6 
11.4 
12.6 

4.5 
9.5 

11.7 
9.9 

14.0 

9.9 
25.0 
12.7 
15.0 
18.3 

8.9 


2.1 
40.8 

58.4 
37.6 
58.6 
44.1 
67.0 

73.2 
75.1 
63.3 
62.6 

37.7 
60.8 
74.9 
36.0 


2.2 
14.5 
31.4 

53.1 
71.4 
68.7 
52.4 
70.0 

75.9 
80.7 
40.9 
62.3 
68.8 

29.8 
69.2 
62.5 
63.9 
48.1 

49.6 
77.8 
67.4 
52.2 

78.7 
50.4 


0.9 
5.1 

'21.1 
4.4 
7.0 
6.4 

10.6 

20.2 
22.3 
22.2 
29.2 

2.7 
13.4 
23.1 

9.0 


1.6 
3.4 
6.8 

20.6 
33.0 
12.7 
6.9 
28.0 

35.1 
39.9 
5.7 
12.0 
20.2 

11.4 
16.3 
6.9 
22.0 
20.8 

10.6 
29.5 
29.2 
11.2 

17.6 
8.4 


1.1 
9.0 

14.8 

7;i 

14.8 
(NA) 
24.8 

20.9 
15.0 
14.8 
25.7 

(NA) 
17.7 
16.9 
10.8 


1.0 
4.1 
11.3 

21.0 
24.3 
12.7 
(NA) 
(NA) 

(NA) 
27.1 
(NA) 
(NA) 
(NA) 

(HA) 
12.5 
13.1 
(NA) 
14.3 

12.9 
29.9 
21.5 
20.7 
(NA) 
(NA) 


2.4 
50.6 

72.0 
46.5 
(D) 
(NA) 
77.2 

76.3 
79.1 
70.9 
84.2 

(NA) 
71.4 
87.7 
58.9 


(D) 
(D) 
(D) 

62.4 
75.0 
75.1 
(NA) 
(NA) 

(NA) 
86.8 
(NA) 
(NA) 

(NA) 

(NA) 
79.3 
77.8 
(NA) 
53.9 

64.2 
84.5 
90.8 
79.1 
(NA) 
(NA) 


29.5 
6.8 
(D) 
(NA) 
16.6 

28.0 
27.2 
22.2 
40.9 

(NA) 
21.6 
37.1 
14.1 


(D) 
(B) 
(D) 

27.8 
37.5 
15.7 
(NA) 
(NA) 

(NA) 
51.6 
(NA) 
(NA) 
(NA) 

(NA) 
19.9 
13.6 
(NA) 
22.1 

16.6 
39.1 
38.7 
12.0 
(NA) 
(NA) 


Standard  Notes:        ...Represents  zero.  (D)     Withheld  to  avoid  disclosure.  (NA)     Not  available. 

^In  coeiputlng  percent,  central  business  district  data  are  limited  to  the  city  underscored. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  3B.-RETAIL  STORES:    1958,  1954^  AND  1948-CENTRAL  BUSINESS  DISTRICT  SALES  AS  PERCENT  OF  ENTIRE 
CITY  SALES,  FOR  CONVENIENCE  GOODS  STORES,  SHOPPING  GOODS  STORES,  AND  ALL  OTHER  STORES 


Standard  metropolitan  statistical 
area  and  city 


1958 


Convenience 

goods 

stores 

(percent) 


Shopping 

goods 

stores 

(percent) 


All  other 
stores 


(percent) 


stores 
(percent) 


stores 
(percent) 


All  other 
stores 


(percent) 


Convenience 

Shopping 

goods 

goods 

stares 

stores 

(percent) 

(percent) 

11.6 

87.1 

(D) 

76.4 

(0) 

80.9 

21.8 

(D) 

(D) 

(D) 

9.9 

(D) 

(HA.) 

(HA) 

27.1 

86.3 

19.6 

73.3 

(HA) 

(NA) 

18.9 

57.4 

(NA) 

(HA) 

(NA) 

(NA) 

27.9 

93.2 

12.9 

81.7 

9.1 

41.0 

16.1 

74.5 

12.9 

67.2 

17.7 

85.8 

17.0 

68.3 

10.9 

68.3 

21.2 

89.5 

19.7 

73.7 

27.5 

(D) 

8.7 

56.4 

29.2 

85.9 

21.1 

83.4 

(D) 

(D) 

24.1 

68.5 

25.8 

87.9 

31.1 

91.7 

14.0 

80.1 

22.7 

84.9 

26.2 

88.6 

(M) 

(HA) 

15.4 

78.5 

(NA) 

<HA) 

20.3 

51.6 

26.4 

69.2 

19.8 

88.1 

16.6 

80.4 

19.5 

CD) 

13.5 

65.8 

(NA) 

(NA) 

31.2 

92.7 

(NA) 

(NA) 

16.4 

70.1 

9.6 

(D) 

37.0 

85.8 

25.4 

76.0 

10.7 

(D) 

20.4 

63.5 

8.2 

46.7 

16.1 

(D) 

15.9 

(D) 

20.2 

85.4 

38.4 

(D) 

21.2 

90.6 

22.1 

67.7 

16.5 

76.6 

20.0 

80.4 

3.6 

38.7 

39.4 

75.1 

18.9 

74.3 

23.3 

77.0 

(NA) 

(HA) 

12.7 

81.7 

20.4 

(D) 

31.1 

84.6 

(NA) 

(HA) 

All  other 
stores 


(percent) 


AJsron,   Ohio 

Albany -Schenectady -Troy .  N.Y.^    .    .    . 
Allentovn-Bethlehem-Easton.  Pa. -N.J. 

Atlanta,   Ga 

Austin,  Tex 


Baltimore,  Md.  . 
Baton  Rouge,  La. 
Birmingham,  Ala. 
Boston,  Mass..  . 
Bridgeport,  Conn. 


Buffalo,  N.Y.: 

Buffalo,  N.Y..  .  . 
Niagara  Falls,  N.Y. 


Canton,  Ohio 

Charlotte,  N.C 

Chattanooga,  Tenn.-Ga. 

Chicago,  111 

Cincinnati,  0hlo~Ky.  . 


Cleveland,  Ohio.  .  . 
Columbus,  Ohio  .  .  . 
Corpus  Christl,  Tex. 

Dallas,  Tex 

Dayton,  Ohio  .  ,  .  . 


Denver,  Colo. ,  . 
Des  Moines,  Iowa 
Detroit,  Mich.  . 
El  Paso,  Tex..  . 
Erie,  Pa 


Evansville,  Ind.-Ky.  . 
Fall  River,  Mass. -R.I. 

Flint,  Mich 

Fort  Wayne,  Ind.  .  .  . 
Fort  Worth,  Tex.  .  .  . 
Fresno,  Calif 


Gary-Hammond-East  Chicago,   Ind.: 

Gary,   Ind 

Hammond ,    Ind 


Grand  Rapids,  Mich. 
Hartford,  Conn. .  . 
Honolulu,  Ha\/aii  . 
Houston,  Tex..  .  . 
Indianapolis,  Ind.  , 
Jacksonville,   Fla. 


Kansas  City,  Mo.-Kans.: 
Kansas  City,   Kans.    .    . 
Kansas  City,  Mo.   .   .   . 


Knoxvllle,  Tenn 

Little  Rock-North  Little  Rock,  Ark. ' 


Los  Angeles-Long  Beach,  Calif. 

Glendale,   Calif 

Long  Beach,   Calif 

Los  Angeles,  Calif 

Pasadena,  Calif 


Louisville,  Ky. -Ind. 
Memphis,  Tenn.    .    .    . 

Miami,   Fla 

Milwaukee ,  Wis . .  .  . 


Minneapolis-St.  Paul,  Minn.: 

Minneapolis,  Minn 

St.  Paul,  Minn 


MobUe,  Ala.  .  .  . 
Montgcmery,  Ala.  , 
Nashville,  Tenn.  . 
New  Bedford,  Mass, 
New  Haven,  Conn.  . 
New  Orleans,  La.  . 


New  York,  N.Y.: 

Brooklyn,  N.Y 

New  York,  N.Y.  (Manhattan) 
Yonkers,  N.Y 


Newark,   N.J 

Norfolk -Portsmouth.  Va.^ 
Oklahoma  City,  Okla.  .  . 
Onaha,  Nebr.-Iowa.  .  .  . 
gaterson-Clif ton-Passaic , 
Peoria,   HI 


10.6 
21.3 
13.0 
13.1 
12.5 

6.9 
8.0 
17.0 
15.4 
21.4 


16.8 

10.0 

19.5 
14.6 
6.8 
7.6 
13.5 

9.9 
9.8 
(D) 
5.4 
11.2 

12.7 
12.7 
5.7 
14.2 
11.1 

11.2 
19.0 
12.5 
17.8 
6.7 
11.5 


16.0 
20.9 

8.2 
12.3 
13.4 
10.3 
11.1 

9.3 


18.7 
8.5 


12.1 
13.2 


38.4 
14.8 
5.0 
28.1 

16.9 
4.7 


18.7 
10.3 

9.5 
(D) 
11.5 
19.5 
17.6 
13.6 


3.2 

40.0 
14.1 

18.1 
12.0 
5.7 
12.5 
28.2 
15.5 


71.5 
66.5 
74.1 
68.9 
75.0 

40.6 
55.8 
74.5 
65.0 
77.7 


47.7 
34.2 

79.0 
78.9 
74.4 
33.1 
62.8 

55.6 
71.1 
50.5 
42.1 
81.0 

49.3 
76.2 
42.0 
67.8 
65.0 

74.7 
58.2 
67.9 
62.1 
60.7 
60.7 


73.3 
75.9 

67.0 
78.4 
35.9 
47.6 
67.9 
62.9 


68.6 
46.1 


64.8 
81.9 


79.5 
46.5 
24.2 
70.0 

57.0 
49.4 
39.7 
34.9 


71.0 
65.2 

78.3 
(D) 
87.0 
59.6 
73.4 
68.4 


(D) 
77.2 
29.8 

74.2 
48.0 
47.1 
59.8 
82.2 
73.0 


12.2 
20.4 
13.2 
31.1 
40.2 

6.7 
8.4 
17.2 
15.1 
29.0 


13.1 
13.1 

23.0 

46.5 

9.8 

6.4 

21.2 

15.8 

18.8 

(D) 

5.0 

15.0 

12.6 
45.9 
4.3 
25.7 
25.3 

(D) 
15.9 
29.0 
40.2 
14.8 
25.4 


16.2 
11.2 

15.1 
22.3 
10.4 
31.0 
25.3 
7.3 


33.9 
12.8 


24.3 
49.7 


32.9 
14.4 
4.1 
18.7 

37.0 
8.1 
5.4 
9.0 


18.3 
13.6 

18.3 
50.8 
24.1 
15.3 
20.8 
27.4 


(D) 
51.3 
10.2 

23.3 
20.7 
13.0 
18.4 
15.5 
15.1 


11.5 
19.5 
15.9 
14.8 
(D) 

8.7 
n.5 
19.7 
15.1 
25.5 


17.4 
13.5 

21.7 
21.0 
8.4 
7.4 
13.2 

10.1 
11.8 
8.7 
6.4 
14.3 

14.8 
18.2 
7.2 

18.0 
14.1 

14.7 
20.1 
17.1 
27.4 
7.0 
12.5 


19.5 
22.8 

9.2 
16.5 
16.6 
14.7 
14.7 
12.8 


15.2 

11.3 


15.4 
17.4 


35.1 
15.9 
6.9 
32.1 

18.8 
6.9 

10.2 
6.2 


18.7 
9.3 

12.4 
(D) 
14.5 
20.8 
16.6 
16.9 


3.5 
40.0 
14.1 

19.0 
16.1 
7.2 
16.1 
29.6 
16.5 


78.6 
73.1 
82.0 
69.3 
77.6 

48.5 
64.4 
83.9 

71.5 
84.3 


50.0 
35.3 

84.1 
38.7 
83l7 
36.8 
71.5 

59.7 
75.2 
59.7 
54.2 
81.3 

59.2 
(D) 
45.2 
77.3 
77.6 

(D) 
64.9 
79.2 
73.3 
71.5 
76.4 


83.1 
89.3 

74i9 
81.5 
47.6 
57.4 
77.3 
73.7 


(D) 
57.1 


64.5 
88.6 


86.1 
53.7 
30.8 
68.5 

72.0 
58.8 
51.7 
43.8 


76.1 
69.6 

79.0 
(D) 
85.3 
51.7 
70.1 
75.0 


33.5 
77.0 
55.9 

75.0 
54.5 
57.0 
(D) 
75.0 
71.1 


13.0 
23.6 
10.8 
34.8 
(D) 

8.3 

(D) 
21.8 
15.4 
30.8 


13.9 
15.7 

28.5 
50.3 
11.4 
7.2 
23.1 

15.6 
16.8 
39.4 
5.8 
17.2 

1A.9- 
(D) 
3.7 
33.7 
31.6 

(D) 
14.6 
37.0 
49.5 
20.7 
24.7 


23.4 
16.2 

13.7 
21.8 
11.3 
38.3 
28.1 


(D) 
11.7 


25.5 

57.0 


35.1 
12.7 
5.7 
23.8 

39.3 
13.6 
7.4 
14.2 


21.1 
15.1 

29.9 
(D) 
22.1 
14.9 
13.7 
29.1 


5.3 
46.7 
10.5 

26.1 
23.7 

11.4 

(D) 

12.7 

13.3 


Standard  Notes:   ...Represents  zero.     (D)  Withheld  to  avoid  disclosure. 
^In  computing  percent,  data  are  limited  to  the  city  underscored. 


(NA)  Not  available. 
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Tabic  3B -RETAIL  STORES:    1938,  1954.  AND   1948-CENTRAL  BUSINESS  DISTRICT  SALES  AS  PERCENT  OF  ENTIRE 
CITY  SALES,  FOR  CONVENIENCE  GOODS  STORES,  SHOPPING  GOODS  STORES,  AND  ALL  OTHER  STORES-Con. 


standard  aetropolltan  statistical 
area  and  city 


1958 


stores 
(poroent) 


Shopping 

gocxls 

stores 

(percent) 


All  other 
stores 


(percent) 


195A 


Convenience 

goods 

stores 

(percent) 


Shopping 

goods 

stores 

(percent) 


AJ.1  other 
stores 

(percent) 


1«8 


Convenience 

goods 

stores 

(percent) 


Shopping 

goods 

stores 

(percent) 


All  other 
stores 

(percent) 


Fhiladali^a,  Fa. -M.J. 

Caaden,  N.J 

Philadelphia,  Pa..   . 


Phoenix,  Arls 

Pittsburgh,  Pa 

Portland,  Qreg.-Vash. . 
Providence,  R.I. -Mass. 
Reading,  Pa 


RietaBGDd,  Va,.  .  . 
Rochester,  N.Y..  . 
Rociford,  ni.  .  . 
Sacraaento,  CallT. 


St.  Louis,  Mo. -111.. 
Salt  Late  City,  ntah 
San  Antonio,  Tex..  . 
San  Diego,  Calif..    . 


San  Franc i3co-0alLLand,  Calif.; 

Berteley,  Calif 

Oakland,  Calif 

Sen  Prancisco,  Calif 


San  Jose,  Calif. 
Savannah,  Ga..  . 
Scranton,  Pa..  . 
SeatUe,  Hash.  . 
Shreveport,  La.. 


South  Bend,  Ind 

Spolmne,  Wash 

Springf ield-Holyote .  Mass.^. 

^rracuse,  N.Y 

Tacoaa,  Wash 


Ta2ipe-5t.  Petersburg,   Fla. 

Toledo,  CSilo 

Trenton,  N.J 

Tulsa,  Oila 

Ptica-Bme.  N.Y.' 


Washington,  D.C.-Md.-Va. 

Waterbury,  Conn 

Wichita,  lans 

Wlljnlngtcn,  Del.-N.J..    . 

Worcester,  Mass 

Youngstown,  (Silo  .   .   .   . 


27.7 
U.8 

9.5 

12.7 
12.5 
13.6 
38.9 

16.8 
U.O 
13.3 
25.2 

6.5 

13.8 
7;9 
9.1 


17.0 
19.0 
23.7 

CD) 
19.6 
16.8 
12.5 
10.8 

20.5 
16.8 
11.6 
17.3 
15.4 

5.9 
10.7 
W.l 
10.6 
29.0 

18.7 
28.8 
9.1 
22.i 
18  .i 
17.4 


46.7 
57.7 

51.6 
68.0 
61.0 
67.1 
83.2 

(D) 

74.8 
56.1 
76.1 

49.9 
62.0 
67.3 
37.9 


52.0 
60.1 
64.6 

51.1 
(D) 
90.5 
55.5 
74.1 

81.2 
84.3 
67.1 
74.0 
79.6 

39.1 
70.2 
75.1 
44.8 
84.4 

62.9 
80.4 
54.1 
67.9 
76.5 
61.3 


16.6 
14.1 

27.3 
12.2 
9.5 
16.6 
21.5 

(D) 
24.2 
22.7 
40.3 

6.8 
15.8 
18.8 


28.5 
20.1 
23.7 

32.1 
28.3 
21.0 
10.3 
29.5 

42.3 
44.4 
10.3 
27.0 
23.5 

16.8 
16.4 
15.8 
23.2 

57.4 

15.1 
41.1 
25.0 
24.4 
19.0 
14.5 


29.7 
12.0 

14.9 
14.0 
15.3 
15.6 
33.4 

19.0 
14.7 
13.8 
(NA) 

7.2 
17.3 

9.4 
11.1 


16.9 
20.1 
22.3 

26.6 
20.8 
20.6 
15.1 
11.7 

24.4 
23.0 
12.9 
21.8 

17.5 

9.1 
11.6 
15.4 
12.3 
34.1 

18.3 
34.7 
13.5 
27.9 
23.0 
(D) 


46.1 
59.0 

72.5 
65.4 
68.7 
72.3 
84.3 

75.3 
78.7 
65.6 
(NA) 

53.0 
66.8 
76.0 
46.4 


63.7 
66.4 


72.6 
84.0 
62.7 
76.5 

83.2 
84.0 
74.1 
78.3 
79.1 

65.9 
72.6 
70.9 
71.0 
84.9 

69.4 
86.4 
68.1 
67.3 
81.9 
(D) 


21.8 
11.0 

32.6 
14.1 
10.5 
15.2 
23.2 

22.3 
27.7 
26.7 
(NA) 

5.3 
16.7 
23.9 
14.2 


35.2 
18.9 
20.5 

47.5 
34.7 
22.3 
10.3 
34.7 

54.6 
43.5 
12.7 
22.5 

27.1 

24.1 
19.1 
12.0 
27.2 
53.4 

18.8 
44.2 
32.0 
19.1 
22.5 
(D) 


26.4 
14.8 

28.9 
18.6 
22.0 
18.9 
43.4 

23.2 
18.6 
18.9 
35.6 


23.6 
18.2 
16.0 


20.8 
21.5 
26.4 

44.1 
28.8 
22.5 
21.6 
17.4 

(NA) 
31.5 
(NA) 
22.0 
(NA) 

(NA) 
JA.6 
18.8 
20.3 
32.4 

18.3 
39.8 
24.5 
33.9 
33.3 
28.0 


54.0 
66.5 

83.7 
74.8 
(D) 
79.7 
89.3 

79.2 
81.8 
73.9 
90.9 

63.3 
75.6 
88.5 
69.0 


69.7 
68.7 
66.8 

91.2 
(D) 

89.5 
(D) 
(D) 

(NA) 
90.9 
(NA) 
83.7 
(NA) 

(NA) 
81.0 
83.4 
83.8 


74.5 
94.2 
92.3 

90.1 
90.2 
90.3 


19.5 
15.7 

43.4 
19.9 
(D) 
20.6 
34.9 

29.6 
33.5 
27.2 
53.1 

8.7 
23.5 
33.4 
20.4 


38.6 
19.8 
26.2 

59.5 
(D) 

25.2 
(D) 
(D) 

(NA) 
61.0 
(NA) 
25.9 
(NA) 

(NA) 
23.6 
26.1 
36.5 
52.4 

23.8 
52.8 
45.5 
19.4 
27.7 
25.9 


Standard  Notes:   ...Represents  zero.    (D)  Withheld  to  avoid  disclosure. 
^In  ca^uting  percent,  data  are  limited  to-  the  city  underscored. 


(NA)  Not  available. 
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Table  4-RETAIL  STORES:    1958,  1954,  AND   1948-DISTRIBUTION  OF  SALES  IN  CENTRAL  BUSINESS  DISTRICTS 


Standard  metropolitan  statistical 
area  and  city 


Retail  store 
sales  in 

CBD 


($1,000) 


Convenience  goods  stores 


Percent  of 

Sales  In 

retail 

CBD 

store 

sales 

($1,000) 

in  CBD 

15,685 

13.4 

18,076 

24.0 

7,906 

10.5 

30,250 

10.2 

9,129 

11.1 

35,880 

16.7 

6,102 

11.4 

26,134 

15.1 

66,977 

16.6 

20,453 

21.3 

48,833 

24.3 

5,808 

25.0 

13,799 

19.3 

12,096 

9.2 

6,036 

9.1 

138,874 

19.9 

38,286 

15.1 

52,440 

14.6 

23,716 

10.9 

(D) 

(D) 

18,279 

11.5 

18,107 

11.2 

31,042 

17.0 

14,012 

9.7 

48,519 

14.7 

13,238 

12.4 

7,644 

12.2 

7,872 

10.1 

8,962 

24.8 

13,966 

13.5 

14, 805 

15.5 

12,074 

8.6 

10, 639 

11.1 

12, 696 

18.5 

12,107 

21.0 

8,358 

9.1 

13,248 

9.7 

19,742 

30.8 

45,654 

12.8 

31,100 

11.4 

12,021 

13.3 

10,470 

20.2 

22,904 

14.2 

8  871 

11.7 

7,557 

8.0 

25,368 

25.5 

25,943 

21.5 

72,184 

19.7 

22,143 

20.7 

33,873 

15.9 

9,533 

8.8 

17,427 

15.2 

20,239 

12.5 

45,508 

16.0 

16,990 

14.5 

7,658 

10.6 

10,  680 

12.2 

11,  887 

8.8 

9,979 

27.8 

14,563 

16.9 

40,968 

15.7 

37,125 

13.3 

653,119 

27.1 

13,415 

32.8 

41,230 

15.3 

15,553 

16.9 

8,793 

9.4 

18,596 

15.3 

20,778 

24.3 

9,209 

13.8 

(NA)  Not  ai 

railable. 

Shopping  goods  stores 


Percent  of 

Sales  in 

retail 

CBD 

store 

sales 

($1,000) 

in  CBD 

83,468 

71.3 

40,133 

53.2 

60,364 

79.9 

174,140 

53.4 

38,598 

46.9 

151,063 

70.1 

38,136 

71.5 

113,694 

65.7 

280,063 

69.4 

53,746 

55.8 

115,934 

58.9 

11,577 

49.9 

43,091 

60.1 

64,116 

48.5 

50,217 

75.3 

459,702 

65.3 

163,011 

64.5 

241,998 

67.2 

142,960 

65.5 

23,062 

41.6 

113,005 

74.6 

113,967 

73.7 

113,695 

62.0 

70,363 

43.3 

249,404 

75.3 

64,694 

60.6 

38,398 

61.2 

41,598 

53.6 

21,467 

59.4 

54,292 

52.4 

44,191 

46.3 

94,735 

67.6 

48,926 

51.1 

44,325 

65.3 

40,467 

70.0 

64,266 

70.4 

99,067 

72.5 

33,236 

51.9 

154,241 

43.2 

161,983 

59.7 

64,872 

72.0 

18,931 

36.6 

107,493 

66.5 

46,029 

60.6 

51,649 

54.7 

43,084 

43.2 

66,720 

55.4 

239,135 

65.5 

66,172 

61.7 

101,443 

47.6 

79,989 

73.5 

80,213 

70.2 

111,734 

69.2 

133,750 

64.7 

79,496 

68.0 

47,921 

66.1 

37,284 

42.7 

90,039 

66.5 

19,754 

55.0 

53,868 

62.5 

162,671 

62.3 

(D) 

(D) 

1,298,232 

53.9 

20,604 

50.4 

191,665 

71.0 

51,476 

55.8 

61,916 

66.0 

72,552 

59.7 

53,243 

62.4 

46,199 

69.2 

All  other  stores 


Sales  in 
CBD 


(*1,000) 


Percent  of 
retail 
store 
sales 
In  CBD 


Akron,   Ohio 

Albany-Sehenectady-Troy ,   N.Y.^   .    .    . 
Allentovm-Bethleham-Easton,   Pa. -N.J. 


Atlanta, 

Austin,   Tex. 


Baltimore,  ^a.  . 
Baton  Rouge,  La. 
Birmingham,  Ala. 
Boston,  Mass. .  . 
Bridgeport,   Coim. 


Buffalo,  N.Y; 

Buffalo,  N.Y..  .  . 
Niagara  Falls,  N.Y. 


Canton,  Ohio 

Charlotte,  N.C 

Chattanooga,  Tenn . -Ga . 

Chicago,  111 

Cincinnati,  Ohio-Ky.  . 


Cleveland,  Ohio.  .  . 
Colujnbus,  Ohio..  .  . 
Corpus  Christi,  Tex. 

Dallas,  Tex 

Dayton,  Ohio 


Denver,  Colo. .  . 
Dee  Moines,  Iowa. 
Detroit,  Mich.  . 
El  Paso,  Tex. .  . 
Erie,  Pa 


Evansville,  Ind.-Ky.  . 
Fall  River,  Mass. -R.I. 

Flint,  Mich 

Fort  Wayne,  Ind.  .  .  . 
Fort  Worth,  Tex.  .  .  . 
Fresno,   Calif 


Gary-HaMnond-East  Chicago,    Ind. 

Gary,  Ind 

Hammond,   Ind 


Grand  Rapids,  Mich. 
Hartford,  Conn..  . 
Honolulu,  Hawaii  . 
Houston,  Tex..  .  . 
Indianapolis,  Ind. 
Jac]£sonville,   Fla. 


Kansas  City,  Mo.-Kans.; 
Kansas  City,   Kans .    .    . 
Kansas  City,   Mo.    .    .    . 


Knoxville,   Tenn 

Little  Rock-North  Little  Roclt,  Ark'. 


Los  Angeles-Long  Beach,   Calif: 

Olendale,   Calif 

Long  Beach,   Calif 

Los  Angeles,   Calif 

Pasadena     Calif.    ...... 


Louisville,  Ky.-Ind 

Memphis,  Tenn 

Miami,  Fla 

Milwaukee,  Wis 

Minneapolis-St .  Paul,  Minn.: 

Minneapolis,  Minn 

St.  Paul,  Minn 


MDbile,  Ala.  .  .  . 
Montgomery,  Ala.  . 
Nashville,  Tenn.  . 
New  Bedford,  Mass. 
New  Haven,  Conn.  . 
New  Orleans,  La.  . 


New  York,  N.Y.: 

Brooklyn,  N.Y 

New  York,  N.Y. (Manhattan) 
Yonkers,  N.Y 


Newark,  N.J 

Norfolk-Portsmouth , 


Va. 


Oklahoma  City,  Okla.  .  . 
Omaha,  Nebr.-Iowa.  .  .  . 
Paterson-Clifton-Passaic 
Peoria,   111 


117,076 
75,450 
75,511 

298,051 
82,345 

215,352 
53,361 
173,072 
403,383 
96,220 


196,887 
23,215 

71,628 
132,030 

66,650 
693,344 
252,735 

360,207 
213,222 
67,424 
158,264 
161,420 

133,240 
144,268 
331,039 
106,761 
62,758 

77,654 

36,124 
103,647 

95,548 
140,217 

95,786 


68,620 
57,762 

91,336 
136,562 

64,059 
356,689 
271,499 

90,157 


51,879 
161,510 


75,892 
94,454 


99,619 
120,519 
365,345 
107,175 

213,099 
108,763 
114,340 
161,546 

283,967 
116,904 

72,455 
87,378 

135,319 
35,929 
86,202 

261,229 


278, 606 

2,409,359 

40,370 

269,863 
92,274 

93,825 
121,502 
85,357 
66,738 


17,923 
17,241 
7,241 
93,661 
34,618 

28,409 
9,123 
33,244 
56,343 
22,021 


32,120 
5,830 

U,733 
55,813 
10,397 
99,763 
51,483 

65,769 
51,546 
(D) 
21,930 
24,346 

38,503 
59,888 
33,116 
28,829 

16,716 

28,184 
5,695 
35,389 
36,552 
33,408 
36,221 


11,099 
5,188 

18,712 
24,247 
11  081 
156,794 
78,411 
13,264 


22,423 

31,113 


20,992 
35,248 


31,167 
27,856 
54,026 
18,860 

77,783 
19,241 
16,695 
29,523 

54,709 
20,418 

16,876 
39,414 
33,393 
6,196 
17,771 
57,590 


(D) 

458,003 

6,351 

36,968 
25,245 
23,116 
30,354 
11,336 
11,330 


Standard  Notes:   ...  Represents  zero. 
'Data  are  limited  to  the  city  underscored. 


(D)  Withheld  to  avoid  disclosure. 
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1954 

1948 

Coavenlenoe  goods 

Shopping  goods 

All  othei 

stores 

Convenience  goods 

Shopping  goods 

All  other 

stores 

at  tall 

atan 
nlM 
in  CBD 

stons 

stores 

Bstall 
store 
sales 

in  CBD 

stores 

stores 

Percent 

Percent 

Percent 

Percent 

Percent 

Percent 

Salas 

of  retell 

Sales 

of  retail 

Sales 

of  retail 

Sales 

of  retail 

Sales 

of  retail 

Sales 

of  retail 

In  CBD 

store 

m  CBD 

store 

in  CBD 

store 

in  CBD 

store 

in  CBD 

store 

in  CBD 

store 

sales 

sales 

sales 

sales 

soles 

sales 

(»1,000) 

(♦1,000) 

In  CBD 

C»1,000) 

in  CBD 

($1,000) 

in  CBD 

($1,000) 

($1,000) 

in  CBD 

($1,000) 

In  CBD 

($1,000) 

in  CBD 

119, OU 

15,194 

12.8 

65,534 

71.9 

18,283 

15.3 

106,246 

11,333 

U.l 

80,843 

76.1 

13,565 

12.3 

1 

76,080 

14,861 

19.6 

42,709 

56.1 

18,510 

24.3 

71,607 

(D) 

(D) 

39,961 

55.8 

(D) 

(D) 

2 

(A,ZU 

7,941 

12.4 

51,087 

79.5 

5,184 

8.1 

59,021 

(D) 

(D) 

43,630 

73.9 

(D) 

(D) 

3 

263,220 

29,299 

11.1 

144,469 

54.9 

89,452 

34.0 

254,053 

27,436 

10.8 

139,008 

54.7 

87,567 

34.5 

4 

a3,634 

8,892 

10.6 

34,466 

41.2 

40,276 

48.2 

78,375 

11,691 

14.9 

30,704 

39.2 

35,980 

45.9 

5 

233,843 

39,876 

17.0 

163,625 

70.0 

30,342 

13.0 

238,187 

37,510 

15.7 

172,682 

72.5 

27,995 

11.3 

6 

46,452 

6,395 

13.8 

32,664 

70.3 

7,393 

15.9 

(NA) 

(NA) 

(NA) 

(NA) 

(NA) 

(NA) 

(NA) 

7 

161,034 

24,513 

15.2 

98,741 

61.3 

37,730 

23.5 

157,931 

25,493 

15.8 

99,628 

63.1 

31,810 

20.1 

3 

419,530 

63,365 

15.2 

303,130 

72.3 

52,535 

12.5 

422,850 

58,322 

16.1 

300,534 

71.1 

53.994 

12.3 

9 

100,453 

a,  862 

21.8 

57,110 

56.8 

21,431 

21.4 

Im 

(NA) 

(NA) 

(NA) 

(NA) 

(NA) 

(NA) 

10 

206,101 

47,784 

23.2 

126,166 

61.2 

32,151 

15.6 

201,426 

42,592 

21.1 

129,122 

64.1 

29,712 

14.8 

11 

25,421 

6,602 

26.0 

11,580 

45.5 

7,239 

28.5 

(MA) 

(NA) 

(NA) 

fNA) 

(NA) 

(NA) 

(NA) 

12 

72,019 

12,628 

17.5 

40,531 

56.4 

18,760 

26,1 

(NA) 

(NA) 

(NA) 

(NA) 

(NA) 

(NA) 

(M) 

13 

122,470 

13,490 

11. 0 

56,894 

46.5 

52,086 

42.5 

102,448 

11,599 

11.3 

48,361 

47.2 

42,488 

41.5 

14 

66,537 

5,563 

8.4 

50,471 

75.9 

10,483 

15.7 

56,220 

6,422 

11.4 

39,962 

71.1 

9,336 

17.5 

15 

706,787 

123,832 

17.5 

477,059 

67.5 

105,896 

15.0 

753,508 

126,457 

16.8 

517,107 

68.6 

109,944 

14.5 

16 

264,416 

33,692 

12.7 

170,026 

64.3 

60,698 

23.0 

245,553 

33,244 

13.5 

154,427 

62.9 

57,382 

23.6 

17 

372,626 

48,874 

13.1 

259,021 

69.5 

64,731 

17.4 

357, 576 

51,521 

14.4 

257,471 

72.0 

48,584 

13.6 

13 

199,468 

24,692 

12.4 

137,631 

59.0 

37,145 

13.6 

183,657 

25,389 

13.3 

124,931 

58.0 

33,337 

18.2 

19 

66,044 

5,522 

8.4 

26,860 

40.5 

33,562 

51.0 

55,521 

5,455 

11.6 

23,276 

41.9 

25,790 

46.5 

20 

165,738 

17,193 

10.4 

125,703 

75.8 

22,842 

13.8 

159,631 

17,403 

10.3 

129,335 

76.2 

22,888 

13.5 

21 

163,365 

22.507 

13.8 

114/215 

69.9 

26,643 

16.3 

156,542 

24,005 

15.3 

101,657 

65.0 

30, 870 

19.7 

22 

179,664 

33,029 

18.4 

109,093 

60.7 

37,542 

20.9 

177, 517 

30,135 

17.0 

110,023 

62.0 

37,359 

21.0 

23 

147,373 

15,469 

10.5 

66,399 

45.1 

55,505 

44.4 

147,043 

17,563 

12.0 

71,309 

43.5 

58,076 

39.5 

24 

397,063 

62,601 

15.8 

300,183 

75.6 

34,279 

8.5 

456,005 

57,764 

12.7 

354,657 

77.8 

43,574 

9.5 

25 

93,908 

12,482 

13.3 

53,902 

57.4 

27,524 

29.3 

76,392 

12,039 

15.8 

43,221 

56.6 

21,032 

27.6 

26 

69,812 

9,067 

13.0 

40,771 

53.4 

19,974 

28.6 

70,203 

10,133 

14.4 

41,456 

59.1 

18,604 

26.5 

27 

81,085 

9,442 

11.6 

44,562 

55.0 

27,081 

33.4 

73,526 

9,633 

13.1 

40,155 

54.6 

23,733 

32.3 

23 

35,069 

7,995 

22.8 

20,976 

59.8 

5,098 

17.4 

36,262 

8,823 

24.3 

21,753 

60.0 

5,536 

15.7 

29 

134,807 

17,993 

13.3 

66,476 

49.3 

50,338 

37.4 

101,617 

16,702 

16.4 

41,377 

40.7 

43,533 

42.9 

30 

104,068 

15,817 

15.2 

48,678 

46.8 

39,573 

38.0 

98,684 

15,926 

16.1 

51,899 

52.6 

30,859 

31.3 

31 

140,925 

11,151 

7.9 

89,691 

63.6 

40,033 

28.5 

125,885 

12,779 

10.2 

82,877 

65.8 

30,230 

24.0 

32 

83,756 

10,509 

12.6 

50,127 

59.8 

23,120 

27.6 

79,051 

11,383 

14.4 

43,528 

55.1 

24,140 

30.5 

33 

70,934 

U,176 

18.6 

43,220 

60.9 

14,538 

20.5 

67,983 

13,114 

19.3 

42,678 

62.8 

12,191 

17.9 

34 

53,517 

9,292 

17.4 

36,138 

67.5 

8,087 

15.1 

(NA) 

(NA) 

(NA) 

(NA) 

(NA) 

(NA) 

(NA) 

35 

93,125 

9,319 

10.0 

67,923 

72.9 

15,883 

17.1 

90,070 

11,031 

12.2 

61,225 

68.0 

17,814 

19.8 

36 

132,057 

15,145 

11.5 

93,187 

70.5 

23,725 

18.0 

(NA) 

(NA) 

(NA) 

(NA) 

(NA) 

(NA) 

(NA) 

37 

63,771 

18,625 

29.2 

35,217 

55.2 

9,929 

15.5 

67,173 

20,980 

31.3 

34,083 

50.7 

12,110 

18.0 

38 

371,399 

48,942 

13.2 

161,566 

43.5 

160,891 

43.3 

344,657 

54,938 

15.9 

146,539 

42.5 

143,180 

41.6 

39 

277,462 

34,570 

12.4 

161,930 

58.4 

80,962 

29.2 

265,215 

34,569 

13.0 

157,257 

59.3 

73,390 

27.7 

40 

87,904 

13,029 

1A.8 

63,328 

72.1 

U,547 

13.1 

79,937 

12,954 

16.2 

52,924 

66.2 

14,059 

17.6 

41 

50,184 

7,965 

15.9 

17,448 

34.8 

24,771 

49.3 

38,874 

7,188 

13.5 

17,377 

44.7 

14,309 

36.9 

42 

179,428 

26,047 

14.5 

122,617 

68.3 

30,764 

17.2 

175,594 

27,033 

15.4 

120,390 

63.6 

28,171 

16.0 

43 

74,387 

9,911 

13.3 

41,812 

56.2 

22,664 

30.5 

(NA) 

(NA) 

(NA) 

(NA) 

(NA) 

(NA) 

(NA) 

44 

89,558 

8,366 

9.3 

46.933 

52.4 

34,259 

38.3 

83,445 

10,496 

12.6 

42,915 

51.4 

30,035 

36.0 

45 

90,858 

24,774 

27.3 

39,330 

43.3 

26,754 

29.4 

(NA) 

(NA) 

(NA) 

(NA) 

(NA) 

(NA) 

(NA) 

46 

118,792 

24,997 

21.0 

69,940 

58.9 

23,855 

20.1 

93,455 

15,979 

18.2 

53,095 

67.5 

13,381 

14.3 

47 

385,395 

71,114 

18.4 

254,032 

65.8 

60,749 

15.8 

451,009 

75,553 

17.0 

298,917 

66.3 

75,539 

16.7 

48 

100,462 

19,429 

19.3 

59,496 

59.2 

21,537 

21.5 

97, 357 

18,055 

18.4 

62,322 

63.7 

17,490 

17.9 

49 

222,553 

36,092 

16.2 

106,059 

47.7 

80,402 

35.1 

193,979 

35,291 

18.7 

95, 373 

49.9 

60,810 

31.4 

50 

123,843 

11,435 

9.2 

82,457 

66.6 

29,951 

24.2 

134,984 

12,348 

9.2 

91,030 

67.4 

31, 606 

23.4 

51 

124,764 

20,318 

16.3 

86,567 

69.4 

17,879 

14.3 

111,656 

26,015 

23.3 

69,679 

62.4 

15,962 

14.3 

52 

191,287 

20,026 

10.5 

125,829 

65.8 

45,432 

23.7 

193,263 

20,533 

10.6 

130,640 

57.5 

42,085 

21.8 

53 

285,798 

43,800 

15.3 

183,535 

64.2 

53,463 

20.5 

230,181 

33,242 

14.4 

157,339 

58.4 

39,550 

17.2 

54 

115,167 

13,305 

11.6 

80,272 

69.7 

21,590 

18.7 

121,898 

18,044 

14.8 

79,756 

65.4 

24,098 

19.8 

55 

68,692 

7,429 

10.8 

40,245 

58.6 

21,018 

30.6 

57,052 

9,104 

16.0 

35,393 

52.9 

12,055 

21.1 

56 

87,573 

13,213 

15.1 

35,508 

40.5 

38,852 

44.4 

71,016 

U,613 

16.4 

30,898 

43,5 

28,505 

40.1 

57 

116,913 

11,773 

10.1 

76,586 

55.5 

28,554 

24.4 

122,761 

12,747 

10.4 

70,661 

57.6 

39,353 

32.0 

53 

36,184 

9,771 

27.0 

20,456 

56.5 

5,957 

16.5 

35,773 

9,188 

25.0 

21,825 

59.3 

5,755 

15.7 

59 

77,065 

12,919 

16.8 

51,768 

57.2 

12,378 

16.0 

71,654 

11,353 

15.8 

48,206 

67.3 

12,095 

16.9 

SO 

257,272 

39,414 

15.3 

162,526 

53.2 

55,332 

a. 5 

227,577 

36,247 

15.9 

148,266 

65.2 

43,054 

18.9 

61 

256.923 

36,111 

14.1 

190,486 

74.1 

30,325 

11.3 

281,264 

35,228 

12.5 

218,031 

77.5 

28,005 

10.0 

62 

2,229,889 

588,477 

26.4 

1,262,694 

55.6 

378,718 

17.0 

2,083,058 

516,100 

24.8 

1,198,906 

57.5 

358,052 

17.7 

63 

34,455 

10,112 

29.3 

18,265 

53.0 

6,078 

17.7 

34,773 

9,555 

27.8 

17,972 

51.7 

7,136 

20.5 

54 

273,449 

41,040 

15.0 

186,945 

53.4 

45,454 

16.6 

270,474 

43,373 

16.0 

181,477 

67.1 

45,624 

16.9 

55 

100,471 

16,899 

16.8 

57,237 

57.0 

26,335 

26.2 

(NA) 

(NA) 

(NA) 

(NA) 

(NA) 

(NA) 

(NA) 

56 

91,184 

9,234 

10.1 

64,189 

70.4 

17,751 

19.5 

93,354 

9,700 

9.8 

72,458 

73.3 

16,696 

15.9 

67 

126,754 

20,931 

16.5 

69,467 

54.8 

35,355 

28.7 

119,280 

19,443 

16.3 

67,083 

56.2 

32,754 

27.5 

63 

81,831 

18,894 

23.1 

54,799 

67.0 

8,138 

9.9 

31,383 

17,764 

21.8 

55,417 

68.1 

8,202 

10.1 

69 

60,762 

9,351 

15.4 

42,645 

70.2 

8,756 

14.4 

(NA) 

(NA) 

(NA) 

(NA) 

(NA) 

(NA) 

(NO 

70 
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Table  4.-RETAIL  STORES:    1958,  1954,  AND   1948-DISTRIBUTION  OF  SALES  IN  CENTRAL  BUSINESS  DISTRICTS 


standard  metropolitan  statistical 
area  and  city 


Retail  store 

sales  in 

CBD 


($1,000) 


Convenience  goods  stores 


Sales  in 
CBD 

($1,000) 


Percent  of 
retail 

store. 

sales 
in  CBD 


Shopping  goods  stores 


Sales  in 
CBD 

($1,000) 


Percent  of 
retail 
store 
sales 
in  CBD 


All  other  stores 


Sales 
in  CBD 

($1,000) 


Percent  of 
retail 
store 
sales 
in  CBD 


Philadelphia,  Pa.-.N.J.: 

Camden,  N.J 

Philadelphia,    Pa 

Phoenix,   Ariz 

Pittsburgh,   Pa 

Portland,  Oreg.-Wash 

Providence,  R.I. -Mass 

Reading,   Pa 

Richmond,  Va 

Rochester,   N.Y 

Rockford,  111 

Sacramento,  Calif 

St.  Louis,  to. -Ill 

Salt  Lake  City,   Utah   .... 

San  Antonio,   Tex 

San  Diego,   Calif 

San  Fl-anGisco-Oailand,   Calif. 

Berkeley,  Calif 

Oakland,  Calif 

San  Francisco,   Calif..    ,    . 

San  Jose,   Calif 

Savannah,   Ga 

Scranton,   Pa 

Seattle,   Wash 

Shreveport,   La 

South  Bend,   Ind 

Spokane,   Wash 

Springfield -Holyoke ,   Mass.^. 

Syracuse,    N.Y 

Tacoma,   Wash 

Tampa -St.   Petersburg,   Fla.^. 

Toledo,   Ohio   

Trenton,   N.J 

Tulsa,  Okla 

Utica-Home.   N.Y.^ 

Washington,   D.C.-Md.-Va.    .    . 

Waterbury,   Conn 

Wichita,   Kans 

Wilmington,   Del. -N.J 

Worcester,  Mass 

Youngstown,   Ohio 


52,991 
605,399 

132,936 
330,123 
171, 82A 
109,678 
71,3^5 

Ul,723 
193,453 
58,068 
159,673 

234,812 
103,137 
176,530 
120,044 


45,043 
186,052 
455,281 

109,156 
60,865 
65,721 

223,109 
84,870 

95,424 
137,710 

68,491 
132,443 

80,581 

71,488 
121,213 
76,481 
96,085 
76,736 

395,903 
66,093 

105,289 
87,277 
92,563 
84,413 


15,059 
107,797 

14,528 
43,591 
29,933 
13,847 
19,786 

22,791 
25,079 
9,230 
29,231 

26,512 
16,112 
17,273 
21,849 


9,554 
40,207 
114,662 

21,113 

10,508 
9,511 

39,989 
7,601 

13,297 
17,538 
9,799 
20,387 
11,560 

7,7'^6 
17,895 
10,499 
13,649 
14,415 

79,083 
15,648 
11,402 
16,914 
16,853 
16,023 


28.4 

17.8 

10.9 
13.2 
17.4 
12.6 
27.7 

16.1 
13.0 
15.9 
18.3 

11.3 
15.6 
9.8 
18.2 


21.2 
21.6 
25.2 

19.3 
17.2 
14.5 
17.9 
9.0 

13.9 
12.7 
14.3 
15.4 
14.3 

10.8 
14.8 
13.7 
14.2 
18.8 

20.0 
23.7 
10.8 
19.4 
18.2 
19.0 


26,725 
398,552 

62,326 
256,354 

118,318 
74,497 
40,288 

(D) 
119,910 
31,318 
75,618 

183,450 
63,472 

112,428 
74,493 


18,515 
107,520 
259,516 

47,572 
31,017 
45,287 
151,596 
49,758 

53,502 
69,842 
49,515 
79,029 
48,007 

36,763 
78,195 
55,987 
47,272 
32,451 

246,791 
30,496 
52,483 
48,213 
56,724 
57,219 


50.4 
65.8 

46.9 
77.7 
68.9 
67.9 
56.5 

(D) 
62.0 
53.9 

47.4 

78.1 
61.6 
63.7 
62.1 


41.1 
57.8 
57.0 

43.6 
51.0 
68.9 
68.0 
58.6 

56.1 
50.7 
72.3 
59.7 
59.6 

51.4 
64.5 
73.2 
49.2 
42.3 

62.3 
46.1 
49.9 
55.2 
61.3 
67.8 


11,207 
99,050 

56,082 
30,173 
23,573 
21,334 

U,271 

(D) 
48,464 
17,520 
54,324 

24,850 
23,553 
46,829 
23,702 


16,974 
38,325 
81,103 

40,471 
19,340 
10,923 
31,524 
27,511 

28,625 
50,330 
9,177 
33,027 
21,014 

27,019 
25,123 
9,995 
35,164 
29,870 

70,029 
19,949 
41,404 
22,150 
18,986 
11,171 


21.2 
16.4 

42.2 
9.1 
13.7 
19.5 
15.8 

(D) 
25.0 
30.2 

34.3 

10.6 
22.8 
26.5 
19.7 


37.7 
20.6 
17.8 

37.1 
31.8 
16.6 
14.1 
32.4 

30.0 
36.6 
13.4 
24.9 
26.1 

37.8 
20.7 
13.1 
36.6 
38.9 

17.7 
30.2 
39.3 
25.4 
20.5 
13.2 


Standard  Notes:   ...  Represents  zero. 
^Data  are  limited  to  the  city  underscored. 


(D)  Withheld  to  avoid  disclosure. 


(NA)  Not  available. 
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(CBD)  among  convenience  goods  stores,  shopping  goods  stores,  and  all  other  STORES-Continucd 


1954 

1948 

Convenience  goods 

Shopping  goods 

All  other  Ht^res 

. 

Convenience  goods 

Shopping  goods 

All  other 

stores 

Ratail 
store 

stows 

stores 

Retail 
store 

stores 

stores 

sales 

Percent 

Percent 

Percent 

sales 

Percent 

Percent 

Percent 

In  CBD 

Sales 

of  retail 

Sales 

of  retail 

Sales 

of  retail 

In  CBD 

Sales 

of  retail 

Sales 

of  retail 

Sales 

of  retail 

In  CBD 

store 
sales 

In  CBD 

store 
sales 

In  CBD 

store 
sales 

In  CBD 

store 
sales 

in  CBD 

store 
sales 

In  CBD 

store 
sales 

C»1,000) 

($1,000) 

In  CBD 

C*1,000) 

In  CBD 

C*1,000) 

In  CBD 

C*1,000) 

($1,000) 

In  CBD 

($1,000) 

in  CBD 

($1,000) 

m  CBD 

51,581 

16,399 

31.6 

22,162 

43.0 

13,020 

25.2 

43,791 

13,030 

29.8 

21,764 

49.7 

8,997 

20.5 

71 

601,710 

100,833 

16.8 

424,043 

70.5 

76,834 

12.7 

644,316 

104,087 

16.1 

456,025 

70.8 

84,204 

13.1 

72 

118,996 

13,439 

11.3 

60,655 

51.0 

44,902 

37.7 

107,273 

15,020 

14.0 

53,325 

49.7 

38,928 

36.3 

73 

297,561 

41,688 

14.0 

222,802 

74.9 

33,071 

11.1 

362,358 

51,158 

14.1 

268,993 

74.2 

42,207 

11.7 

74 

179,951 

33,231 

18.5 

122,023 

67.8 

24,697 

13.7 

186,662 

35,306 

18.9 

123,146 

66.0 

28,210 

15.1 

75 

113,139 

15,574 

13.8 

77,269 

68.3 

20,296 

17.9 

125,145 

18,084 

14.4 

34,060 

67.2 

23,001 

18.4 

76 

68,948 

18,212 

26.4 

39,281 

57.0 

11,455 

16.6 

77,126 

18,348 

23.8 

43,429 

56.3 

15,349 

19.9 

77 

U5,252 

22,393 

15.4 

91,959 

63.3 

30,900 

a. 3 

140,917 

21,014 

14.9 

87,033 

61.8 

32,870 

23.3 

73 

201,975 

25,389 

12.6 

124,079 

61.4 

52,507 

26.0 

184,678 

24,372 

13.2 

113,664 

61.5 

46,642 

25.3 

79 

56,757 

7,758 

13.7 

30,377 

53.5 

18,622 

32.8 

51,201 

8,242 

16.1 

28,708 

56.1 

14,251 

27.8 

80 

145,659 

26,787 

18.4 

70,782 

48.6 

48,090 

33.0 

138,401 

28,247 

20.4 

67,622 

48.9 

42,532 

30.7 

81 

242,794 

26,841 

11.1 

195,401 

30.5 

20,552 

8.4 

274,506 

28,326 

10.3 

222,160 

80.9 

24,020 

8.3 

32 

93,069 

15,342 

16.5 

57,139 

61.4 

20,588 

22.1 

96,464 

14,381 

14.9 

61,869 

64.1 

20,214 

21.0 

83 

174,081 

15,880 

9.1 

108,922 

62.6 

49,279 

28.3 

176,103 

20,965 

11.9 

103,399 

53.7 

51,739 

29.4 

84 

115,984 

18,554 

16.0 

68,787 

59.3 

28,643 

24.7 

119,103 

19,215 

16.1 

71,428 

60.0 

23,460 

23.9 

85 

41,186 

8,222 

20.0 

17,036 

41.4 

15,928 

38.6 

38,716 

9,122 

23.6 

15,893 

41.0 

13,701 

35.4 

36 

184,889 

39,913 

21.6 

110,452 

59.7 

34,524 

18.7 

185,472 

37,291 

20.1 

116,102 

62.6 

32,079 

17.3 

87 

410,567 

101,992 

24.8 

239,792 

58.4 

68,783 

16.8 

407,597 

102,725 

25.2 

227,776 

55.9 

77,096 

13.9 

88 

114, 066 

20,167 

17.7 

56,290 

49.3 

37,609 

33.0 

95,923 

20,155 

21.0 

45,310 

47.2 

30,458 

31.8 

89 

58,946 

9,830 

15.7 

29,745 

50.5 

19,371 

32.8 

51,201 

10,124 

19.8 

24,442 

47.7 

16, 635 

32.5 

90 

60,686 

9,676 

16.0 

41,830 

68.9 

9,180 

15.1 

64,408 

9,753 

15.1 

45,023 

69.9 

9,632 

15.0 

91 

210,921 

41,203 

19.6 

140,551 

66.6 

29,167 

13.8 

203,991 

39,892 

19.6 

133,645 

65.5 

30,454 

14.9 

92 

78,015 

7,482 

9.6 

42,246 

54.2 

28,287 

36.2 

73,797 

7,151 

9.7 

36,464 

49.4 

30,182 

40.9 

93 

100,202 

14,468 

14.4 

51,144 

51.1 

34,590 

34.5 

(NA) 

(NA) 

(NA) 

(NA) 

(NA) 

(NA) 

(NA) 

94 

134,574 

19,626 

14.6 

65,203 

48.4 

49,745 

37.0 

120,181 

17,679 

14.7 

53,619 

44.6 

48,883 

40.7 

95 

69,821 

9,448 

13.5 

48,852 

70.0 

11,521 

16.5 

(NA) 

(NA) 

(NA) 

(na) 

(NA) 

(NA) 

(NA) 

96 

128,830 

23,344 

18.1 

77,921 

60.5 

27,565 

21.4 

118,479 

20,506 

17.3 

73,642 

62.2 

24,331 

20.5 

97 

81,029 

12,649 

15.6 

45,431 

56.1 

22,949 

28.3 

(NA) 

(NA) 

(NA) 

(NA) 

(NA) 

(NA) 

(MA) 

98 

81,626 

9,064 

11.1 

44,172 

54.1 

28,390 

34.8 

(NA) 

(NA) 

(NA) 

(NA) 

(NA) 

(NA) 

(NA) 

99 

136,644 

17,502 

12.8 

88,635 

64.9 

30,507 

22.3 

144,403 

18,186 

12.6 

94,207 

65.2 

32,010 

22.2 

100 

74,614 

12,868 

17.2 

52,886 

70.9 

8,860 

11.9 

71,754 

10,905 

15.2 

43,726 

67.9 

12,133 

16.9 

101 

111,939 

11,712 

10.5 

62,333 

55.7 

37,894 

33.8 

103,407 

12,413 

12.0 

56,836 

55.0 

34,158 

33.0 

102 

72,089 

15,400 

21.4 

29,698 

41.2 

26,991 

37.4 

65,738 

12,946 

19.7 

29,916 

45.5 

22,876 

34.8 

103 

397,367 

71,790 

18.1 

246,448 

62.0 

79,129 

19.9 

421,433 

66,363 

15.7 

266,637 

63.3 

88,383 

21.0 

104 

71,037 

17,218 

24.2 

33,210 

46.8 

20,609 

29.0 

65,325 

15,634 

23.9 

29,491 

45.2 

20,200 

30.9 

105 

123,382 

14,077 

11.4 

60,458 

49.0 

48,847 

39.6 

105,973 

13,940 

13.1 

54,875 

51.3 

37,158 

35.1 

106 

84,449 

17,180 

21.1 

48,486 

57.4 

is, 153 

21.5 

a,  068 

17,372 

21.4 

49,211 

60.7 

14,485 

17.9 

107 

101,450 

20,246 

20.0 

58,550 

57.7 

22,654 

22.3 

107,143 

25,060 

23.4 

61,627 

57.5 

20,456 

19.1 

103 

89,380 

15,499 

17.3 

59,410 

66.5 

14,471 

16.2 

96,377 

19,305 

20.0 

59,625 

61.9 

17,447 

13.1 

109 

20 


CENTRAL  BUSINESS  DISTRICT  STATISTICS 


Table  5.-HOTELS: 


1958-SELECTED  STANDARD  METROPOLITAN  STATISTICAL  AREAS  AND 
CENTRAL  BUSINESS  DISTRICTS 


standard  metropolitan  statistical 
area  and  city 


Standard  metropolitan 
statistical  area 


Hotels, 
1958 


(number) 


Receipts 
1958 


($1,000) 


Central  business  district 


Hotels, 
1958 


(number) 


Receipts, 
1958 


($1,000) 


Percent  change 
in  receipts 


195A  to 
1958 


1948  to 
1958 


Percent  of  standard  njetropolltan 
statistical  area  receipts  in 
central  buolness  distrietfi 


Akron,   Ohio 

Albany-Schenectady-Troy,    N.Y.^   .    .    . 
Allentown-Bethlehem-Eeston,   Pa. -N.J, 

Atlanta,   Ga 

Austin,   Tex 


Baltimore,  Md.  . 
Baton  Rouge,  La. 
Birminghem,  Ala, 
Boston,  Mass . .  . 
Bridgeport,   Conn. 


Buffalo,  N.Y 

Buffalo,  N.Y. .  .  . 
Niagara  Falls,  N.Y. 


Canton,  Ohio  

Charlotte,  N,C 

Chattanooga,  Tenn.-Ga. 

Chicago,  111 

Cincinnati,  Ohio-Ky.  . 


Cleveland,  Ohio,  ,  . 
Columbus ,  Ohio , ,  ,  . 
Corpus  Christi,  Tex. 

Dallas,  Tex 

Dayton,  Ohio  .  .  .  . 


Denver,  Colo..  . 
Des  Moines,  lova 
Detroit,  Mich.  . 
El  Paso,  Tex,.  . 
Erie,  Pa 


Evansville,  Ind.-Ky.  . 
Fall  River,  Mass, -R, I. 

Flint,  Mich 

Fort  Wayne,  Ind,  .  .  . 
Fort  Worth,  Tex,  ,  ,  , 
Fresno,   Calif 


Gary-Hammond-East  Chicago,    Ind. 

Gary,   Ind 

Hammond,    Ind 


Grand  Rapids,  Mich. 
Hartford,  Conn. .  , 
Honolulu,  Hawaii  . 
Houston,  Tex.,  .  . 
Indianapolis,  Ind. 
Jaciisonville,  Fla, 


Kansas  City,  Mo.-Kans. 
Kansas  City,  Kans .  . 
Kansas  City,  Mo.    .    . 


Knoxvllle,   Tenn 

Little  Rock-North  Little  Rock,  Ark.^ 


Los  Angeles-Long  Beach,   Calif. 

Glendale,   Calif 

Long  Beach,   Calif 

Los  Angeles,  Calif 

Pasadena,   Calif 


Louisville,   Ky.-Ind. 
Memphis,   Tenn.    .    .    . 

Miami,   Fla 

Milwaukee ,   Wis . .    ,    , 


Minneapolis-St .  Paul,  Minn. 
Minneapolis,  Minn.  .  .  , 
St.   Paul,  Minn 


Mobile,  Ala.  .  .  . 
Montgomery,  Ala.  . 
Nashville,  Tenn.  . 
New  Bedford,  Mass. 
New  Haven,  Conn.  . 
New  Orleans,  La.    . 


New  York,   N.Y 

Brooklyn,   N.Y 

New  York,   N.Y.   (Manhattan) 
Yonkers,   N.Y 


Newark,  N.J 

Norfolk-Portsmouth,  Va.-^ 
Oklahoma  City,  Okla.  ,  . 
Omaha,  Nebr.-Iowa.  .  .  , 
Paterson-Clif ton-Passaic . 
Peoria,  111 


127 
(X) 
(X) 

25 
22 
32 
837 
62 

150 
31 
20 
94 

30 

240 
28 

322 
44 
30 


96 

(X) 
(X) 

21 
31 
86 
128 


196 
(X) 
(X) 

28 
42 

1,006 
(X) 
(X) 
(X) 
(X) 

43 
43 
601 
66 

156 
(X) 
(X) 


845 
(X) 
(X) 
(X) 


105 
117 
95 
19 
26 


3,783 
11,834 

5,663 
15,016 

2,653 

13,023 

(D) 

4,914 

51,123 

1,905 

20,093 
(X) 
(X) 

1,925 
2,760 
3,027 
181,923 
20,866 

28,960 
11,253 

2,453 
21,450 

6,138 

17,517 
6,429 

36,915 
4,288 
1,924 

2,320 
(D) 
1,629 
2,881 
6,427 
3,377 

3,925 

(X) 
(X) 

4,957 
6,330 
22,569 
17,853 
12,276 
6,032 

22,753 
(X) 
(X) 

2,691 
3,936 

103,240 
(X) 
(X) 
(X) 
(X) 

10,588 

7,315 

117,799 

15,866 

30,571 
(X) 
(X) 

2,123 
1,666 
4,431 
(D) 
2,227 
21,559 

366,653 
(X) 
(X) 
(X) 

14,473 
5,762 
7,227 
9,590 
1,683 
3,336 


(X) 


(X) 


(X) 


69 
23 

(X) 
55 
20 


(X) 


3,178 
6,749 

910 
9,490 

(D) 

7,508 
(D) 

4,4S3 

18,254 

(D) 

(X) 
U,474 
2,396 

1,140 
2,569 
2,550 
84,526 
16,635 

17,385 
9,127 
2,056 

16,188 
5,600 

12,118 
6,048 

21,024 
3,612 
1,347 

(D) 
(D) 
1,499 
2,257 
4,501 
2,032 

(X) 

1,921 

250 

4,550 
4,834 
589 
9,545 
9,396 
5,023 

(X) 

(D) 

13,475 

1,972 
3,111 

(X) 

196 

3,713 

29,376 

(D) 

8,890 
5,718 
9,603 
9,579 

(X) 
20,365 
5,386 

1,920 
(D) 

4,107 
(D) 

1,359 
18,615 

(X) 

1,679 

265,723 

(D) 

6,314 
1,983 

5,770 

5,975 

(D) 

(D) 


-4.7 
14.9 
10,0 
58.5 
(D) 

5.0 
(D) 
(D) 
1.2 
(D) 

(X) 
-3.7 
55.7 

-14.2 
(D) 
4,8 
8,4 
-0,6 

-2.7 

4,7 

-24,7 

57,3 
-12.1 

17,5 
17,5 
•4,1 
4.4 
-11,3 

(D) 
(D) 
-24.9 
-7.1 
-7.6 
0,6 

(X) 
28.9 
1.6 

3.2 

69.6 
-32,1 
-3.4 
5.8 
2.1 

(X) 

(D) 

14,6 

-2.4 

Cx) 
-14.8 
9,7 
3,8 
(D) 

-2.0 

-11.8 

4.9 

-1.2 

(X) 
37.4 
10.6 

-9.0 
(D) 

-5.1 
(D) 

-7.9 

19.1 

(X) 
-5.0 
13.7 

(D) 

90.9 
13.1 

-4.2 

-11,5 

(D) 

(D) 


37,2 
CD) 
19,6 
67.9 
(D) 

16.6 
(NA) 
-3.2 
0,7 
(NA) 

(X) 
10.6 
(NA) 

(NA) 
11.3 
0,6 
33,9 
20,6 

4,0 
4,9 
78.2 
78.9 

-1,0 

42.2 
(D) 
14,2 
11.6 
-25.2 

(D) 
(D) 

-4.0 
(D) 

^.6 
-18.8 

(X) 
48,0 
(NA) 

-0,3 
(NA) 
-33,0 
-0,5 
15,9 
-2,2 

(X) 

(D) 

35,2 

(NA) 
-2,9 

(X) 
(NA) 
17.7 
53.2 

(D) 

10,2 
-20,6 
19,4 
-1.0 

(X) 
(NA) 
30.3 

(D) 
(D) 
1.2 
(D) 
-4.5 
78.8 

(X) 
6.9 
27.0 
(D) 

107,4 
(NA) 
2,6 
-8.3 
(D) 
(D) 


84,0 
57,0 
16,1 
63,2 
(D) 

57,7 

(D) 

91,2 

35.7 

(D) 

(X) 
57.1 
U.9 

59.2 
93.1 
84.2 
46.5 
79,7 

60.0 
81,1 
83,8 
75,5 
91.2 

69.2 
94.1 

57,0 
84.2 
70,0 

(D) 
(D) 
92.0 
78.3 
70.0 
60.2 

(X) 

48.9 

6.4 

91.8 
76.4 
2.6 
53,5 
76,5 
83,3 

(X) 
(D) 
59.2 

73.3 
79.0 

(X) 
0.2 
3.6 
28,5 

(D) 

84.0 
78,2 
8,2 

60,4 

(X) 
66,6 
17.6 

90.4 
(D) 

92,7 
(D) 

61,0 

86,3 

(X) 
0.5 
72.5 
(D) 

43,6 
34.4 
79.8 
62,3 
(D) 
(D) 


83,9 
53,5 
16.2 
48,5 
97.1 

56.3 
(D) 
(D) 
43.0 
53.3 

(X) 
62.3 
8.0 

85.7 
(D) 
85.0 
47.0 
83.4 

62.0 
86.2 
90.8 
(D) 
93.9 

68.1 
82.1 
50.2 
89.9 
78.3 

(D) 
(D) 
98,7 
88.7 
77.6 
68.5 

(X) 
51.5 
8.5 

95.7 
65,2 
(D) 
59,5 
77.5 
87,7 

CX) 
(D) 
54,9 

73,6 
(D) 

(X) 
0.3 
4.2 
35.3 

1.3 

90.6 
80.7 
11.4 
59.9 

(X) 
64.6 
21.2 

99.1 
(D) 

91.0 
CD) 

60.9 


CX) 
0.6 
73.2 
CD) 

CD) 
28,3 
87.0 
73.1 
70.9 
87.1 


Standard  Notes;        ...     Represents  zero.  CD)     Withheld  to  avoid  disclosure, 

^Central  business  district  data  are  limited  to  the  city  underscored. 


(NA)     Not  available.  CX)     Not  applicable. 
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Tabic  5.-HOTELS: 


19S8-SELECTED  STANDARD  METROPOLITAN  STATISTICAL  AREAS  AND 
CENTRAL  BUSINESS  DiSTRICTS-Continued 


standard  isetrjpoiitaii  statistical 
area  and  city 


Standard  metropolitan 
statistical  area 


Hotels, 
1958 


(number) 


Receipts, 
1958 


($1,000) 


Central  business  district 


Hotels, 
1958 


(iiviraber) 


Receipts 
195B 


1,000) 


Percent  change 
in  receipts 


1954  to 
1958 


19*8  to 
1958 


Percent  of  standard  metropolitan 
statistical  area  receipts  in 
central  business  districts 


PbiladelpMa,  Pa,-N 
Caiaden,  N.J.    .    . 
Philadelphia,  Pa 


Phoenix,  Aris 

Pittsburgh,  Pa  ...  . 
Portland,  Oreg.-Vash  . 
Providence,  R.I. -Mass. 
Reading,  Pa 


Richnond,  Va  .  .  . 
Rochester,  N.Y  .  . 
Roclrfort,  111.  .  . 
Sacramento,  Calif. 


St.  UMis,  Mo. -Ill  . 
Salt  Late  City,  Utah 
San  Antonio,  Tex  .  . 
San  Diego,  Calif  .    . 


San  rranclsco-Oal£land,  Calif 

Berkeley,  Calif 

Oailand,  Calif 

San  Francisco,  Calif  .    .   . 


San  Jose,  Calif. 
Savannah,  Ga  .  . 
Scranton,  Pa  .  . 
Seattle,  Wash.  . 
aireveport.  La  , 


South  Bend,  Ind 

Spokane,  Vash 

Sprlngf leld-flolyoke ,  Mass. 

Syracuse,  N.Y 

Tacona,  Vaah 


Tampa-St.  Petersburg,  Fla. ^. 

Toledo,  Ohio  

Trenton,  M.J 

Tulsa,  Okla.    . 

Otica-Rone .  H.Y. 


Washington,  D.C.-Md.- 
Waterbury,  Conn.  .  . 
Vlchlta,  Kans.  .  .  . 
WlLnington,  Del. -N.J 
Worcester,  Mass.  .  . 
Youngstown,  Ohio  .    . 


•Va. 


237 
(X) 
(X) 

90 
227 
150 
39 
46 


213 
58 


730 
(X) 
(X) 
(X) 

80 
15 
51 
332 
35 


100 
43 


236 
55 


132 
12 
45 
26 
26 
29 


47,463 
(X) 
(X) 

14,987 
27,302 
12,725 
5,597 
3,196 

5,935 
7,554 
2,071 
7,390 

32,409 
6,735 
9,763 

16,240 

68,529 

■    (X) 

(X) 

(X) 

4,153 
3,670 
2,621 
24,775 
3,696 

2,548 
9,504 
5,595 
10,232 
2,279 

16,326 
6,273 
3,767 
5,439 
4,641 

60,365 
995 
3,969 
4,120 
2,249 
2,268 


(X) 


(X) 


(X) 

824 

33,041 

5,263 
15,862 
9,829 
4,626 
1,495 

4,843 

6,038 

591 

4,066 

7,977 
3,316 
8,906 
7,016 

(X) 

446 

2,479 

40,550 

2,081 

983 

(D) 

12,311 

2,396 

2,227 
8,642 
2,666 
7,237 
(D) 

3,210 
4,115 

(D) 
4,526 

(D) 

35,681 
889 

3,733 
(D) 
(D) 

1,354 


(X) 
(D) 

46.3 

22.6 
0.1 
8.2 
4.9 
0.5 

10.1 
-9.6 
-23.0 
-7.7 

-15.8 
40.0 
-1.6 

17.0 

(X) 
-9.7 
-4.3 
22.9 

19.4 

37.9 

(D) 

3.3 

1.2 

-0.5 
15.2 
-9.3 
6.1 
(D) 

39.6 

-10.0 
(D) 
0.8 
(D) 

7.4 
(D) 
-7.3 
(D) 
(D) 
-14.4 


(X) 

-21,1 
41.8 


30.3 
7.2 
33.0 
-1.0 
(D) 

(D) 

4.8 

-22.9 

-21.9 

-20.3 
32.3 
1.7 
22.6 

(X) 

-17.4 

0.9 

21.0 

CD) 
9.8 

(D) 
30.1 
2.1 

(NA) 
42.2 
(NA) 
19.9 
(NA) 

(NA) 
-8.9 

(D) 
35.3 

(D) 

21.8 
6.9 
4.2 
(D) 
(D) 
-27.4 


(X) 
1.7 
69.6 

35.1 
58.1 
77.2 
82.7 
46.8 

81.6 
79.9 
-28.5 
55.0 

24.6 
49.2 
91.2 
43.2 

(X) 
0.7 
3.6 
59.2 

50.1 
26.8 
(D) 
49.7 
64.8 

87.4 
90.9 
47.6 
71.2 
(D) 

19.7 

65.6 

(D) 

83.2 
(D) 

59.1 
89.3 
94.1 
(D) 
(D) 
59.7 


(X) 
(D) 

62.3 

49.6 
56.4 
78.2 
78.7 
58.2 

37.3 
90.9 
37.4 
69.9 

23.9 
41.7 
95.0 
36.5 

(X) 
0.9 
4.5 
56.9 

61.1 
27.4 
79.6 
58.7 
92.5 

(D) 
92.0 

51.1 
79.1 
73.5 

17.4 
69.0 
60.7 
36.6 
46.4 

62.2 
(D) 
76.7 
90.6 
92.4 
71.5 


(X) 

3.0 
66.7 

53.0 
58.4 
66.7 
(NA) 
(D) 

(D) 
92.1 

(D) 
93.1 

(NA) 
44.1 
96.6 
41.7 

(X) 
1.0 
4.3 
59.1 

(D) 
30.5 
75.1 
(NA) 
(NA) 

(NA) 
96.7 
(NA) 
(NA) 
(NA) 

(NA) 

66.9 

(D) 

(NA) 

50.1 

70.0 
(D) 
92.3 
82.4 
(NA) 
(NA) 


Standard  Notes:        ...       Represents  zero.  (D)     Withheld  to  avoid  disclosure. 

^Central  business  district  data  are  limited  to  the  city  underscored. 


(NA)     Not  available. 


(X)  Not  applicable. 
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CENTRAL  BUSINESS  DISTRICT  STATISTICS 

Table  6.-MOTION  PICTURE  THEATERS:    1958-CENTRAL  BUSINESS  DISTRICTS 


standard  metropolitan  statistical 
area  and  city 


Hjtion 
picture 
theaters, 

1958 
(number) 


eceipts, 
1958 


($1,000) 


Percent  change 
in  receipts 


195-i  to 
1953 


1948  to 
1958 


Standard  metropolitan  statistical 
area  and  city 


Motion 

picture 
theaters, 

1958 
( number ) 


Receipts, 
1958 


($1,000) 


Percent  change 
'  in  receipts 


1954  to 
1958 


1948  to 
1958 


Aixon,   Ohio 

Albany-Schenee tady-Troy ,   N.Y.^   .    .    . 
Allentown-Be thlehem-Eaa ton .   Pa.-N.J.^ 

Atlanta,   Ga 

Austin,  Tex.    .    .  

Baltimore,   Md 

Baton  Rouge,  La 

Birmingham,  Ala 

Boston,   Mass 

Bridgeport,  Conn 

Buffalo,  N.y. ; 

Buffalo,  N.Y 

Niagara  Falls,  N.Y 

Canton,  Ohio  

Charlotte,  N.C 

Chattanooga,  Tenn.-Ga 

Chicago,  111 

Cincinnati,   Ohio-Ky 

Cleveland,   Ohio 

Columbus,  Ohio   

Corpus  Christi,  Tex 

Dallas,   Tex 

Dayton,   Ohio 

Denver,  Colo 

Des  Moines,  Iowa 

Detroit,   Mich 

El  Paso,   Tex 

Erie,   Pa 

Evansville,   Ind.-Ky 

Fall  River,  Mass. -R.I 

Flint,  Mich 

Fort  Wayne,   Ind 

Fort  Worth,   Tex 

Fresno,  Calif 

Gary-Hammond-East  Chicago,   Ind.; 

Gary,   Ind 

Hammond,   Ind 

Grand  Rapids,  Mich 

Hartford,   Conn 

Honolulu,   Hawaii 

Houston,   Tex 

Indianapolis,  Ind 

Jacksonville,  Fla 

Kansas  City,   Mo.-Kans.: 

Kansas  City,  Kans 

Kansas  City,  Mo 

Knoxville,   Tenn 

Little  Rock-North  Little  Rock,   Ark^. 

Los  Angeles-Long  Beach,  Calif. : 

Glendale,   Calif 

Long  Beach,   Calif 

Los  Angeles,  Calif 

Pasadena,   Calif 

Louisville,  Ky.-Ind 

Memphis,  Tenn 

Miami,  Fla 

Milwaukee,  Wis 


1,094 
790 
757 

1,994 
931 

1,383 

(D) 

2,072 

7,260 

504 


3,348 
(D) 

540 

782 

789 

11,705 

2,538 

3,990 

1,336 

(D) 

2,467 

1,200 

3,102 
(D) 

6,850 
(D) 
(D) 

(D) 
373 
(D) 
(D) 
(D) 
1,062 


(D) 
(D) 

794 

(D) 

1,149 

2,247 

2,297 

(D) 


(D) 
1,964 


705 
766 


843 
2,470 
5,811 

768 

2,011 

1,454 

(D) 

2,743 


-20.2 
(D) 
-25.3 
-16.5 
-26.4 

-45.4 
(D) 
-6.3 
-3.4 

-29.6 


-15.7 
(D) 

(D) 
-24.8 
-W.4 
-28.9 
-13.1 

2.9 
-29.3 

(D) 
-12.2 

-34.4 

-19.4 
(D) 

-20.0 
(D) 
(D) 

(D) 
-28.7 
(D) 
(D) 
(D) 
-24.0 


(D) 
(D) 

-37.1 
(D) 
-8.4 
-27.2 
-15.2 
(D) 


(D) 
-30.1 


(D) 
-16.4 


-0.5 

2.8 

-26.5 

-14.9 

-20.8 

-20.4 

(D) 

-4.3 


-23.3 

(D) 
-25.9 
-6.0 

-14.6 

-53.6 
(D) 

-10.4 
-9.0 
(NA) 


-20.2 
(D) 

(NA) 
-29.0 
-21.2 

-17.4 
-30.1 

-20.4 
-39.6 
(D) 
-9.5 
-«.4 

-11.4 
(D) 
8.2 
(D) 
(D) 

(D) 
-70.3 
(D) 
(D) 
(D) 
-Mi.Z 


(D) 
(D) 

-41.4 
(D) 
-4.5 
-17.1 
-19.5 
(D) 


(D) 
-23.3 


(MA) 
-3.6 


(NA) 

1.3 

-43.0 

-19.1 

-29.7 

-27.9 

(D) 

-29.6 


Minneapolis -St.   Paul,  Minn. : 

Minneapolis,  Minn 

St.   Paul,   Minn 

Mobile,  Ala 

Montgomery,   Ala 

Nashville,   Tenn 

New  Bedford,  Mass 

New  Haven,  Conn 

New  Orleans,   La 

New  York,  N.Y.: 

Brooklyn,   N.Y 

New  York,   N.Y.   (Manhattan).    . 
Yonkers,   N.Y 

Newark,    N.J 

Norfolk-Portsmouth,  Va.'.    .    .    . 

Oklahoma  City,   Okla 

Omaha,   Nebr.-Iowa 

Paterson-Clifton-Passaic,   N.J.^ 
Peoria,   111 

Philadelphia,   Pa. -N.J. : 

Camden,   N.J 

Philadelphia,   Pa 

Phoenix,  Ariz 

Pittsburgh,   Pa 

Portland,   Oreg.-Wash 

Providence,  R.I. -Mass 

Reading,   Pa 

Richmond,  Va 

Rochester,  N.Y 

Hockford,   lU 

Sacramento,   Calif 

St.  Louis,   to. -Ill 

Salt  Lake  City,   Utah 

San  Antonio,   Tex 

San  Diego,   Calif 

San  Francisco-Oakland,   Calif.: 

Berkeley,   Calif 

Oakland,   Calif 

San  Francisco,   Calif 

San  Jose,  Calif 

Savannah,  Ga 

Scranton,   Pa 

Seattle,  Wash 

Shreveport,  La 

South  Bend,   Ind 

Spokane,  Wash 

Springf ield-Holyoke .  Mass.^   .    . 

Syracuse,   N.Y 

Tacoma,  Wash 

Tampa-St.   Petersburg,   Fla. ^   .    . 

Toledo,   Ohio 

Trenton,   N.J 

Tulsa,   Okla 

Utica-Rome,   N.Y.'   

Washington,   D.C.-Md.-Va 

Waterbury,  Conn 

Wichita,   Kans 

Wilmngton,   Del. -N.J 

Worcester,   Mass 

Youngstown,   Ohio 


3,990 

1,243 

(D) 

626 

(D) 

505 

1,227 

2,262 


3,118 

45,002 

(D) 

2,887 

1,291 

1,284 

965 

614 
(D) 


697 
7,400 

1,410 
2,191 
1,647 
1,413 
813 

1,205 

1,659 

599 

2,027 

1,529 
2,023 
2,657 
4,184 


713 
2,802 
6,772 

1,742 
910 
(D) 

2,408 
(D) 

765 

791 

1,250 

1,544 

(D) 

(D) 
1,480 
(D) 
70S 
723 

4,876 
(D) 
(D) 
947 
971 

1,111 


10.3 
-19.5 
(D) 
-38.7 
(D) 
-39.0 
-27.3 
-44.9 


-28.9 

10.4 

(D) 

-31.5 
-13.5 
-11.8 
-34.8 
(D) 
(D) 


-33.2 
-36.4 

-10.5 
-48.8 
-37.3 
14.7 
(D) 

-22.4 
-27.5 
-24.4 
-21.0 

-43.5 
8.6 
-2.6 
-2.8 


-14.9 
-20. 3 
-22.1 

0.2 
-9.1 

CD) 
-8.1 

(D) 

CD) 

(D) 

-20.8 

-19.8 

(D) 

CD) 
-15.7 

CD) 
-46.4 
-14.2 

-14.6 
(D) 
CD) 

-25.1 
CD) 

-17.4 


5.9 
-32.5 

CD) 
-16.0 

CD) 
-25.7 
-34.6 
-44.3 


-56.7 
9.8 
CD) 

^2.9 
(NA) 
-12.4 
-37.7 
-63.8 
(D) 


-55.5 
-17.1 

9.0 
-48.9 
-51.0 
-35.7 
-49.5 

-34.6 
-49.0 
-47.2 
-14.4 

-36.1 
-17.2 
-12.0 
23.9 


-16.3 
-39.0 
-5.6 

-9.5 
-3.0 

(D) 
-16.9 

(D) 

(NA) 
-46.2 

(NA) 
-41.6 

(NA) 

(KA) 

-35.2 

(Dl 

-53.2 

-37.5 

-9.0 
CD) 
CD) 
-34.9 
-54.3 
-37.5 


Stsndard  Notes:        ...     Represents  zero. 
^Jata  are  limited  to  the  city  underscored. 


CD)     Withheld  to  avoid  disclosure. 


CNA)     Not 
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The  foUoMring  ubulation  provides  data  (or  the  10  largest  Central  Business  DiBtricts 
(CBD's)  and  for  the  10  largest  Major  Retail  Centers  (MRC's)  having  a  planned  shopping 
center  as  the  core  of  the  MRC. 

The  97    individual  reports    in  the  CBD    series  provide    data  for  a  total    of  109  CBD's  in 


cities  having  a  population  of  100,000  or  more  as  of  the  latest  official  Census  prior  to 
1958,  These  reports  also  provide  data  for  a  total  of  472  MRC's,  including  the  10  shown 
in  this  tabulation.  It  should  be  noted  that  these  are  not  the  10  largest  of  all  the  MRC's, 
for  which  data  are  provided.  See  "Delineation  of  the  Major  Retail  Centers"  on  page  3 
for  a  complete  explanation  of  how  MRC's  were  delineated. 


Tabic  --RETAIL  STORES:    1958-LARGEST  CENTRAL  BUSINESS  DISTRICTS  AND  MAJOR  RETAIL  CENTERS 
HAVING  A  PLANNED  CENTER-RANKED  BY  TOTAL  SALES 


District  or  center  and  city 


Standard  metropolitan 
statistical  area 


Sales 
rank 


Betall  stores, 
total 


Sales 

($1,000) 


Convenience  goods 
stores 


Sales 
($1,000) 


Shopping  goods 
stores 


Sales 
($1,000) 


All  other  stores 


Sales 
($1,000) 


URCEST  CENTRAL  BUStKESS 
DISTRICTS 

Hev  lort,  H.Y 

CUcago,  111 

Philadelphia,  Fa 

San  Francisco,  Calif 

Boston,  Mass 

Washington,  D.C 

Los  Angeles,  Calif 

Cleveland,  Ohio  

Houston,   Tez 

Detroit,  mch 


LARGEST  MAJOR  RETAIL  CEOTERS 
HAVINC  A  PLANNED  CENTER 

Northland,   Detroit 

Lalcevood,  Lakevood 

Eastland,  Cetroit   

Westchester,   Loe  Angeles 

Capitol  Court,  Mllwauiee 

Country  Club  Plaza,  Kansas  City  . 

Garden  State,  Paraaus 

Old  Orchard,  Sioiie 

Roosevelt  Field,  Garden  tlty.   .•  . 
Cross  County,  Yonkers 


New  York,   N.Y 

Chicago,   111 

Philadelphia,   Pa 

San  Francisco-Oakland,   Calif. 
Boston,   Mass 

Washington,  D.C 

Los  Angeles-Long  Beach,   Calif 

Cleveland,  Ohio 

Houston,   Tex 

Detroit,  Mich 


Detroit,  Mich 

Los  Angeles-Long  Beach,  Calif 

Detroit,  Mich 

Los  Angeles-Long  Beach,   Calif 
Milwaukee,  Wis 

Kansas  City,  MD.-Kans,    .    ,    . 
Paterson-Clifton-Passaic,   N.J 

Chicago,  111 

New  York,  N.Y 

New  York,  N.Y 


10,749 
2,020 
2,623 
2,193 
l,i86 

1,373 
1,460 
962 
1,197 
1,097 


63 
138 


2,409,359 
698,344 
605,399 
455,281 
403,383 

395,903 
365,345 
360,207 
356,689 
331,039 


92,501 
59,008 
50,630 
46,633 
46,583 

45,435 
44,928 
42,195 
41,698 
40,458 


4,137 

602 

1,046 

1,050 

548 

553 
560 

436 
481 
542 


653,119 
138,874 
107,797 
114,662 
66,977 

79,083 
72,184 
52,440 
45,654 
4S,519 


3,276 
696 
795 
440 
444 

417 
380 
240 
243 
278 


1,298,232 
459,702 
398,552 
259,516 
280,063 

246,791 
239,135 
241,998 
154,241 
249,404 


10 

7,197 

18 

13,831 

11 

5,437 

37 

20,252 

25 

12,022 

21 

9,632 

13 

5,541 

11 

5,728 

17 

6,485 

6 

2,141 

51 

83,720 

32 

36,158 

41 

44,510 

53 

19,616 

33 

29,872 

41 

30,970 

35 

36,569 

24 

35,476 

39 

34,054 

30 

35,649 

3,336 
722 
782 
703 
494 

403 
520 
286 
473 
277 


458,008 
99,768 
99,050 
81,103 
56,343 

70,029 
54,026 
65,769 
156,794 
33,116 


1,584 
9,019 
683 
6,765 
4,689 

4,833 
2,818 
991 
1,159 
2,668 


Standard  Notes: 


(D)  Withheld  to  avoid  disclosure. 


(NA)     Not  available. 


APPENDIX  1 
Procedures  and  Definitions 


CENSUS  DISCLOSURE  RULES 

In  accordance  with  Census  law,  any  data  which 
would  disclose  the  operations  of  an  individual 
establishment  or  business  organization  are  not 
published.  The  number  of  establishments  in  a 
kind  of  business  is  nor  considered  a  disclosure 
by  these  rules,  so  that  this  item  is  shown  in 
instances  where  other  items  of  information  for 
the  same  kind  of  business  or  locality  are  sup- 
pressed. 

KINDS  OF  BUSINESS  COVERED 

This  report  covers  all  establishments  (except 
nonstore  retailers)  included  in  Retail  Trade,  de- 
fined in  accordance  with  the  principles  of  the 
Standard  Industrial  Classification  Manual  (1957  edi- 
tion) issued  under  the  auspices  of  the  Bureau 
of  the  Budget,  Executive  Office  of  the  Presi- 
dent. This  report  includes,  in  addition  to  re- 
tail trade  establishments,  hotels  and  motion  pic- 
ture theaters,  parts  of  major  groups  70  and  78 
of  the  SIC  Manual. 

Retail  Trade,  as  defined  in  the  SIC  Manual, 
and  as  covered  in  the  1958  Census  of  Business, 
includes  establishments  primarily  engaged  in  sell- 
ing merchandise  directly  to  personal,  household, 
and  farm  users.  Excluded  from  Retail  Trade 
are  places  of  business  operated  by  membership 
clubs  and  open  only  to  their  own  members  or 
personnel,  such  as  restaurants  and  bars  operated 
by  country  clubs,  school  cafeterias,  cafeterias 
operated  by  industrial  plants  for  their  employ- 
ees, establishments  operated  by  agencies  of  the 
Federal  Government  on  military  posts,  hospitals, 
etc. 

Data  for  nonstore  retailers— mail  order  houses, 
direct  selling  (house-to-house)  organizations,  and 
merchandise  vending  machine  operators— have  been 
excluded  from  the  tabulations  in  this  report,  but 
are  contained  in  other  publications  of  the  1958  Cen- 
sus of  Business,  such  as  the  Area  Report  Series. 

METHOD  OF  ENUMERATION 

For  purposes  of  coverage  in  the  1958  Census 
of  Business,  retail  establishments  were  divided 
into  two  categories— those  with  some  paid  employ- 
ment during  1958,  i.e.,  the  "employer"  universe, 
and  those  with  no  paid  employment  during  1958, 
i.e.,  the  "nonemployer"  universe.  The  method 
of  obtaining  census  information  for  these  two 
groups  is  described  below. 
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jEnumeration  of  "Employers."— Information  for 
establishments  in  this  part  of  the  retail  trade 
field  was  obtained  by  means  of  a  mail  canvass. 
Report  forms  were  mailed  to  all  business  firms 
included  in  the  active  records  of  the  Internal 
Revenue  Service  as  subject  to  payment  of  Fed- 
eral Insurance  Contributions  Act  (FICA)  taxes 
(i.e.,  employers  of  one  or  more  persons)  and 
which  were  classified  in  the  records  of  the  Bu- 
reau of  Old-Age  and  Survivors  Insurance  (BOASI) 
as  wholly  or  partially  engaged  in  retail,  whole- 
sale, manufacturing,  and  mineral  industries.  Also 
included  were  those  classified  in  major  groups 
70  (except  702  and  704),  72,  73,  75,  76,  78,  and 
79  of  the  service  industries  portion  of  the  SIC 
Manual,  and  in  public  warehousing,  SIC  major 
group  42,  except  421.  In  addition,  report  forms 
were  mailed  to  all  establishments  which  BOASI 
had  not  classified  by  kind  of  business  prior  to 
mailing  of  census  report  forms.  Each  estab- 
lishment was  mailed  a  report  form  appropriate 
to  its  BOASI  classification  (for  those  cases  for 
which  BOASI  classification  had  not  yet  been  es- 
tablished, a  general  purpose  form  was  used),  but 
its  census  classification  was  determined  by  re- 
plies   to  questions   on  the  census   report  form. 

Enumeration  of  "Nonemployers."— This  group 
was  defined  to  include  retail  businesses  other  than 
those  represented  in  the  active  FICA  records  of 
the  Internal  Revenue  Service.  Information  for 
this  group  of  establishments  was  derived  from 
the  1958  Federal  income  tax  returns.  Information 
was  compiled  from  only  one-half  of  these  cases 
and  census  results  for  this  group  were  estab- 
lished by  multiplying  such  findings  by  two.  The 
"nonemployer"  segment  of  retail  trade,  although 
made  up  of  a  large  number  of  establishments, 
accounted  for  less  than  10  percent  of  the  total 
retail  trade  volume. 

Included  in  this  segment  were  only  those  non- 
employer  establishments  which  reported  a  sales 
volume  of  $2,500  or  more  during  1958.  Non- 
employer  establishments  reporting  a  sales  vol- 
ume of  less  than  $2,500  were  not  included  in 
these  tabulations,  regardless  of  the  period  of 
time  they  were  operated  during  the  year. 

COMPARISON  OF  THE  1954  AND 
1958  CENSUSES 

In  all  major  respects,  the  1954  and  1958  Cen- 
suses were  conducted  under  similar  conditions 
and  procedures.     Strict  comparability  in  the  data 
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for  the  two  censuses  is  limited  by  the  following 
factors: 

1.  The  physical  area  of  a  number  of  urban 
places  in  the  1958  Census  is  not  the  same  as  it 
was  in  1954  because  of  annexations  and  other 
boundary  changes  which  have  occurred  since  the 
1954  Census.  This  factor  should  be  taken  into 
consideration  in  evaluating  changes  in  census 
findings  from  1954,  as  in  each  census  the  sta- 
tistics for  urban  places  are  in  accordance  with 
the  boundaries  for  those  places  in  the  census 
year. 

2.  Whereas  in  the  1954  Census,  "leased 
departments"  (businesses  operated  as  departments 
of  a  retail  business,  under  different  ownership) 
were  counted  as  separate  establishments  and 
separately  classified  by  kind  of  business,  in  the 
1958  Census  they  have  been  combined  with  the 
retail  business  in  which  located.  As  a  result, 
it  is  anticipated  that  die  count  of  establishments 
will  be  approximately  25,000  less  in  the  1958 
Census  than  would  huve  been  the  case  if  the 
1954  Census  procedure  had  been  followed.  In 
addition,  there  will  be  some  redistribution  in 
the  data  among  the  various  kinds  of  business 
categories  (e.g.,  the  figures  for  a  leased  shoe 
department  located  in  a  department  store  which 
were  tabulated  in  the  "shoe  store"  kind  of  busi- 
ness in  1954  are  included  with  "department 
store"  figures  in  the  1958  Census).  Leased 
departments  in  the  1954  Census  reported  sales 
of  approximately  one  billion  dollars. 

3.  Revisions  made  in  the  1957  edition  of  the 
SIC  Manual  have  necessitated  the  following  changes 
in  establishment  classifications  used  in  the  1954 
Census: 

a.  Musical  instrument  stores  and  music 
and  record  shops  have  been  shifted  to  the  kind- 
of- business  group  "Furniture,  Home  Furnish- 
ings, Equipment  Stores*  from  the  group  "Other 
Retail  Stores." 

b.  Antique  stores  have  been  shifted  to 
the  group  "Other  Retail  Stores"  from  the  group 
"Furniture,  Home  Furnishings,  Equipment 
Stores." 

4.  Both  the  1954  and  1958  Censuses  ex- 
cluded those  businesses  with  no  paid  employment 
which  had  sales  volume  of  less  than  $2,500  in 
the  census  year.  To  the  extent  that  price  in- 
creases since  1954  resulted  in  increases  in  the 
dollar  volume  of  sales,  the  1958  Census  includes 
stores  with  a  lesser  physical  volume  of  business 
than  were  included  in  the  1954  Census.  While 
the  exact  magnitude  of  this  phenomenon  is  un- 
known, the  effect  on  total  volume  of  retail  sales 
undoubtedly  is  only  a  fraction  of  one  percent 
and  probably  has  little  effect  on  the  number  of 
stores  included  in  the  census. 


Both  the  1954  and  1958  Censuses  include  data 
for  .  some  "nonemployer"  establishments  in  the 
group  totals  but  not  in  the  detailed  kinds  ^of- 
business  totals  due  to  limitation  of  classification 
information  on  the  Federal  tax  returns.  In  the 
1954  data,  all  major  groups  (i.e.,  SIC  2  digit) 
included  some  such  establishments.  In  1958 
only  two  major  groups— SIC  53,  General  Mer- 
chandise Group,  an<J  SIC  56,  Apparel,  Accessory 
Stores— included  such  establishments.  In  neither 
census  was  it  found  feasible  to  classify  any 
"nonen^loyer"  establishments  as  "Ready-to-wear 
stores  (SIC  562)"  or  "Family  clothing  stores 
(SIC  565)"  and,  in  the  1954  Census,  it  similarly 
was  not  found  feasible  to  change  any  "nonemploy- 
er" establishment  ap  "Men's,  boys' apparel  stores, 
custom  tailors  (SIC  561,  567)";  "Furniture  stores 
(SIC  5712)";  or  "Other  home  furnishings  stores 
(SIC  5713-15,  5719)."  Such  stores  were  classi- 
fied only  at  the  major  group  level. 

EXPLANATION  OF  TERMS 

Establishments .  —Census  of  Business  figures 
represent  a  summary  of  reports  for  individual  "es- 
tablishments" rather  than  "companies."  A  sep- 
arate report  was  obtained  for  each  location  where 
business  was  conducted,  including  each  location 
of  multiunit  organizations.  Each  report  was 
tabulated  in  accordance  with  the  physical  location 
at  which  the  business  was  conducted. 

Where  two  or  more  activities  were  carried  on 
at  a  single  location  under  a  single  ownership, 
all  activities  generally  were  grouped  together  as 
a  single  establishment,  and  the  entire  establish- 
ment was  classified  on  the  basis  of  its  major 
activity,  with  all  data  for  it  included  in  that  clas- 
sification. However,  in  cases  where  distinct 
and  separate  economic  activities,  for  which  dif- 
ferent industry  classification  codes  were  appro- 
priate, were  conducted  under  the  same  ownership 
at  a  single  location,  and  where  conditions  pre- 
scribed by  the  SIC  Manual  for  recognizing  the 
existence  of  more  than  one  establishment  were 
met,  separate  establishment  reports  for  each  of 
the  different  activities  were  reported  in  the  cen- 
suses. 

In  the  case  of  leased  departments,  i.e.,  where 
separately  owned  businesses  are  operated  as  de- 
partments of  a  retail  business  under  another 
ownership  (e.g.,  a  separately  owned  shoe  depart- 
ment store)  only  a  single  establishment,  combin- 
ing leased  departments  with  the  retail  establish- 
ment in  which  they  are  located,  is  recognized 
for  1958  Census  purposes. 

The  "number  of  establishments"  shown  in  this 
report  is  the  number  in  business  at  the  end  of 
the  census  year. 

Sales.— Sales  include  the  total  of  merchandise 
sold,   and  receipts  from  repairs  and  from  other 
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services  to  customers,  whether  or  n6t  payment 
was  received  in  1958.  Sales  are  normally  re- 
corded net  of  deductions  for  refunds  and  allow- 
ances for  merchandise  returned  by  customers. 
Total  sales  exclude  amounts  other  liian  those  re- 
ceived from  customers,  such  as  income  from  in- 
vestments, rental  of  real  estate,  etc.  They  in- 
clude the  amount  of  local  and  State  sales  taxes 
and  Federal  excise  taxes  which  are  collected 
by  the  store  directly  from  customers  and  paid 
directly  by  the  store  to  a  local.  State,  or  Fed- 
eral taxing  agency.  Gasoline,  liquor,  tobacco, 
and  other  excise  taxes  which  are  paid  by  the  manu- 
facturer or  wholesaler  and  passed  along  to  the 
retailer  also  are  included. 

The  sales  figures,  therefore,  represent  total 
sales  and  receipts  of  all  establishments  primari- 
ly engaged  in  retail  trade.  They  do  not  include 
retail  sales  made  by  manufacturers,  wholesalers, 
service  establishments,  and  other  businesses  whose 
primary  activity  is  other  than  retail  trade.  They 
do,  however,  include  receipts  other  than  from  the 
sale  of  merchandise  at  retail  (e.g.,  service  re- 
ceipts, sales  to  industrial  users,  sales  to  other 
retailers,  etc.)  by  establishments  primarily  en- 
gaged in  retail  trade.  Although  the  count  of  es- 
tablishments as  tabulated  in  this  report  repre- 
sents the  number  in  business  at  the  end  of  the 
year,  the  sales  figures  include  sales  of  all  es- 
tablishments in  business  at  any  time  during  the 
year. 

Payroll,  entire  year. -Payroll  includes  salaries, 
wages,  commissions,  bonuses,  vacation  allowances, 
and  the  value  of  payments  in  kind  (such  as  free 
meals,  lodgings,  etc.)  paid  during  the  year  to 
all  employees.  Gratuities  received  by  employees 
from  patrons  are  not  included.  For  corporations, 
it  includes  amounts  paid  to  officers  and  execu- 
tives; it  does  not  include  compensation  of  pro- 
prietors or  of  partners  of  unincorporated  busi- 
nesses. Payroll  is  reported  before  deductions 
for  Social  Security,  income  tax,  insurance  dues, 
etc. 

Payroll— workweek  ended  nearest  November 
15.— This  item  consists  ofpayroll,  as  defined  above, 
which  was  paid  to  persons  on  the  payroll  in  the 
pay  period  ended  nearest  November  15,  1958. 
Establishments  whose  payroll  period  was  other 
than  a  week  were  requested  to  adjust  the  fig- 
ures to  a  weekly  basis. 

Paid  employees— workweek  ended  nearest  No- 
vember 15.— Paid  employees  consist  of  the  num- 
ber  of  employees,  including  salaried  officers  and 
executives  of  corporations,  who  were  on  the  pay- 
roll for  the  workweek  ended  nearest  November 
15,  but  not  proprietors  or  partners  of  unincorpo- 
rated businesses. 


"Full  workweek"  employees.— "Full  workweek" 
employees  includes  employees,  whether  regular  or 
seasonal,  who,  for  the  specified  pay  period,  were 
paid  for  working  at  least  the  number  of  hours 
typically  worked  in  a  week  by  employees  of  the 
reporting  establishment.  All  other  employees 
paid  during  that  workweek  were  reported  as  part- 
workweek  employees. 

KIND- OF -BUSINESS  CLASSIFICATIONS 

Establishments  covered  by  the  1958  Census  were 
assigned  a  kind-of-business  classification  in  ac- 
cordance with  the  provisions  of  the  1957  edition 
of  the  SIC  Manual.  It  should  be  noted  that  kind- 
of-business  classifications  are  not  interchange- 
able with  commodity  classifications.  Most  busi- 
nesses sell  a  number  of  kinds  of  commodities. 
The  kind-of-business  code  assigned  generally 
reflects  either  the  individual  commodity  or  com- 
modity group  which  is  the  primary  source  of  the 
establishment's  receipts  or  some  mixture  of  differ- 
ent commodities  which  characterize  the  estab- 
lishment's business.  Thus,  the  classification  of 
establishments  by  kind  of  business  generally  does 
not  make  it  possible  to  determine  either  the  num- 
ber of  establishments  handling  a  particular  com- 
modity or  the  sales  of  that  commodity.  For 
example,  the  "food  group"  classification  excludes 
stores  selling  some  food  if  the  sale  of  food  is 
not  the  primary  source  of  receipts;  moreover, 
even  though  stores  are  classified  as  "food  stores" 
some  of  their  receipts  may  be  derived  from  the  sale 
of  nonfood  products. 

As  noted  in  the  section  on  "Method  of' Enu- 
meration," the  1958  Census  findings  are  based 
on  reports  from  two  different  sources.  "Em- 
ployer" establishments  were  canvassed  by  mail 
and  were  required  to  complete  report  forms 
especially  designed  for  this  census.  "Nonem- 
ployer"  establishments,  however,  were  included 
in  the  census  on  the  basis  of  information  sup- 
plied on  the  1958  Federal  income  tax  report. 
Because  of  the  nature  of  the  information  avail- 
able on  the  tax  form,  the  kind-of-business  classi- 
fications based  on  that  form  represent  primarily 
"self -designation."  In  some  cases  this  informa- 
tion was  adequate  for  classification  at  the  kind- 
of-business  group  level  but  not  for  detailed  kinds 
of  business.  (See  "Comparisons  of  the  1954 
and  1958  Censuses,"  above.) 

The  classifications  based  on  the  census  forms, 
on  the  other  hand,  reflect  the  information  on  the 
commodity  "composition"  of  the  establishment  as 
revealed  by  the  census  classification  inquiries. 
The  effect  of  the  two  different  sources  on  uni- 
formity of  classification,  as  reflected  in  the 
measurement  of  dollar  volume  of  sales  is  minor. 
In  total,  the  "nonemployer"  establishments  ac- 
count for  less   than   10  percent  of  retail  sales 
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and,  in  most  cases,  it  is  likely  that  the  "self- 
designated"  classification  would  be  consistent  with 
that  derived  from  more  comprehensive  information. 

The  data  in  this  report  for  two  major  SIC 
groups,  55  and  59,  have  been  subdivided,  making 
it  necessary  to  arrive  at  SIC  major  group  totals 
by  addition  (see  description  below  for  these  major 
groups).  In  addition,  data  for  that  part  of  SIC 
group  53  which  relates  to  nonstore  retailers 
are  not  included  in  this  report. 

Lumber,  Building  Materials,  Hardware,  Farm 
Equipment  Dealers  (SIC  Major  Group  52) 

Establishments  primarily  selling  lumber,  build- 
ing materials,  the  basic  lines  of  hardware,  paint, 
wallpaper,  glass,  electrical  supplies,  roofing  ma- 
terials, and  other  supplies  and  equipment  for  home 
construction.  Establishments  primarily  selling 
farm  equipment  are  also  included.  Establishments 
in  this  group  sell  to  contractors  as  well  as  to 
the  general  public. 

Hardware  stores  (SIC  5251).—  Establishments 
primarily  selling  a  number  of  basic  hardware 
lines,  such  as  tools,  builders'  hardware,  paint 
and  glass,  housewares  and  household  appliances, 
cutlery,  and  roofing  materials.  These  establish- 
ments may  also  sell  farm  implements. 

General  Merchandise  Group  (SIC  Major  Group  53, 
Except  For  "Nonstore  Retailers") 

This  group  includes  all  establishments  within 
SIC  major  group  53— "General  Merchandise"  ex- 
cept for  "nonstore"  establishments. 

The  data  for  establishments  in  this  group  in 
the  1958  Census  of  Business  as  compared  with 
the  1954  Census  of  Business  are  affected  by  the 
treatment  in  1958,  of  leased  departments  as  parts 
of  the  establishment  within  which  they  operate 
rather  than  as  separate  establishments.  The 
data  for  department  stores  are  most  affected 
by  this  change. 

Department  stores  (SIC  531).— Establishments 
normally  employing  25  or  more  people  and  en- 
gaged in  selling  some  items  in  each  of  the  fol- 
lowing lines  of  merchandise: 

1.  Furniture,  home  furnishings,  appliances, 
radio  and  TV  sets 

2.  A  general  line  of  apparel  for  the  family 

3.  Household  linen  and  dry  goods 

An  establishment  with  total  sales  of  less  than 
$5,000,000,  in  which  sales  of  any  one  of  these 
groupings  is  greater  than  80%  of  total  sales, 
is  not  classified  as  a  department  store. 

An  establishment  with  total  sales  of  $5,000,000 
or  more  is  classified  as  a  department  store 
even    if    sales    of  one  of  the  groups   described 


above  is  more  than  80%  of  total  sales,  provided 
that  the  combined  sales  of  the  other  two  groups 
is  $500,000  or  more.  Relatively  few  stores 
are  included  in  this  classification  as  a  result 
of  this  special  rule  and  most  of  those  which  are 
would  otherwise  have  been  classified  in  the  ap- 
parel group  (SIC  major  group  56). 

Limited  price  variety  stores  (SIC  533).— Es- 
tablishments  primarily  selling  a  variety  of  mer- 
chandise in  xhe  low  and  popular  price  ranges, 
such  as  stationery,  gift  items,  women's  acces- 
sories, toilet  articles,  light  hardware,  toys,  house- 
wares, confectionery.  These  establishments  fre- 
quently are  known  as  "5  and  10  cent"  stores 
and  "5  centd  to  a  dollar"  stores,  although  mer- 
chandise is  usually  sold  outside  these  price  ranges. 

Classification  of  all  stores  in  this  category 
is  primarily  based  on  self-designation  by  the  store 
operators.  The  self- designation  was  supplemented 
by  the  addition  to  the  1958  Census  report  form 
of  a  question  on  food  sales,  the  answers  to  which 
resulted  in  removing  from  this  category  a  sig- 
nificant number  of  smaller  establishments  included 
under  this  heading  in  the  1954  tabulations. 

Food  Stores  (SIC  Major  Group  54) 

Establishments  primarily  selling  food  for  home 
preparation  and  consumption.  Establishments  pri- 
marily selling  prepared  food  and  drinks  for  con- 
sumption on  their  own  premises  are  classified 
as  "Eating  and  Drinking  Places"  (SIC  major 
group  58),  and  stores  primarily  engaged  in  selling 
packaged  beers  and  liquors  are  classified  sepa- 
rately as  "liquor  stores." 

Automotive  Dealers  (SIC  Major  Group  55, 
Except  554) 

NOTE:  This  group  does  not  include  estab- 
lishments primarily  engaged  in  selling  trucks 
and  motorized  industrial  equipment.  Such  es- 
tablishments are  included  in  the  Wholesale  Trade 
portion  of  the  Census  of  Business. 

Passenger  car  dealers,  franchised  and  non- 
franchised  (SIC  551.  552).— Establishments  pri- 
marily selling  new  automobiles,  or  new  and  used 
automobiles  and  trucks.  These  establishments 
frequently  operate  repair  shops  and  used  car 
lots  and  may  carry  stocks  of  replacement  parts, 
tires,  batteries,  and  automotive  accessories.  Used 
car  lots  and  repair  shops  operated  by  franchised 
dealers  are  not  recognized  as  separate  estab- 
lishments. Data  for  such  operations  are  con- 
solidated in  this  category  with  other  data  for 
franchised  passenger  car  dealers.  Establish- 
ments primarily  selling  used  cars  and  trucks  and 
not  holding  a  franchise  for  the  sale  of  new  pas- 
senger cars  are  also  included. 
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Tire,  battery,  accessory  dealers  (SIC  553).— 
Establishments  primarily  selling  new  automobile 
tires,  batteries,  automobile  seat  covers,  and  auto- 
mobile parts  and  accessories.  Establishments 
primarily  selling  used  merchandise  in  these  cate- 
gories are  classified  as  "secondhand  stores," 
(SIC  5933-5939). 

Gasoline  Service  Stations  (SIC  554) 

Establishments  primarily  selling  gasoline  and 
other  automotive  petroleum  products.  Establish- 
ments called  garages  but  deriving  the  larger 
part  of  receipts  from  gasoline  and  oil  sales 
are  included. 

Apparel,  Accessory  Stores  (SIC  Major  Group  56) 

Establishments  in  this  group  are  primarily 
engaged  in  selling  clothing  of  all  kinds  and  re- 
lated articles  for  personal  wear  and  adornment. 
Not  included  in  this  group  are  the  establish- 
ments which  meet  the  criteria  for  department 
stores  or  general  merchandise  stores  (SIC  531 
and  part  of  5392),  even  though  most  of  their 
receipts  are  from  the  sale  of  apparel  and  ap- 
parel accessories. 

Men's,  boys'  apparel  stores,  custom  tailors  (SIC 
561  and  5671).- -Establishments  primarily  engaged 
in  selling  men's  and  boys'  outerwear  and  furnish- 
ings such  as  shirts,  hats,  underwear,  hosiery, 
etc.  Also  included  are  establishments  primari- 
ly "  engaged  in  the  making  and  selling  of  outer- 
wear to  individual  order  from  stocks  of  material 
carried  in  their  inventory. 

Women's  clothing,  specialty  stores  (SIC  562, 
563,  568).— Establishments  primarily  selling  wom- 
en's apparel  and  apparel  accessories  of  all  types, 
including  women's  ready-to-wear  stores,  furriers, 
and  the  various  specialty  shops. 

Women's  ready-to-wear  stores  (SIC  562).— 
Establishments  primarily  selling  women's  and 
girls'  apparel.  Establishments  are  included  in 
this  category  provided  (1)  their  sales  of  all  types 
of  apparel  (except  as  noted  in  the  definition  for 
general  merchandise  group  stores)  account  for 
80%  or  more  of  total  sales,  (2)  sales  of  all  wom- 
en's and  girls'  apparel  are  3  or  more  times  the 
sales  of  all  men's  and  boys'  apparel,  and  (3) 
sales  of  women's  and  girls'  coats,  suits,  and  dress- 
es are  at  least  one-third  of  sales  of  all  women's 
and  girls'  apparel.  Establishments  primarily 
selling  garments  made  to  customer  order  are  clas- 
sified as  custom  tailors  (SIC  567). 

Family  clothing  stores  (SIC  565). — Establish- 
ments primarily  selling  clothing,  furnishings,  and 
accessories  for  men,  women,  and  children,  with- 
out specializing  in  any  one  line.  Establishments 
are  included  in  this  category  provided  (l)their 
sales   of  all  types  of  apparel  (except  as  noted  in 


the  definition  for  general  merchandise  group  stores) 
account  for  80%  or  more  of  their  total  sales, 
(2)  sales  of  all  women's  and  girls'  apparel  items 
are  not  more  than  3  times  the  sales  of  all  men's 
and  boys'  items,  and  (3)  the  sales  of  all  men's 
and  boys'  apparel  items  are  not  more  than  3 
times  the  sales  of  all  women's  and  girls'  apparel 
items. 

Shoe  stores  (SIC  566).— Establishments  primarily 
selling  shoes.  Included  are  the  men's  shoe  stores; 
women's  shoe  stores;  fanuly  shoe  stores;  and  chil- 
dren's, juveniles'  shoe  stores. 

Furniture,  Horfie  Furnishings,  Equipment  Stores 
(SIC  Major  Group  57) 

Establishments  primarily  selling  merchandise 
used  in  furnishing  the  home,  such  as  furniture, 
floor  coverings,  draperies,  glass  and  chinaware, 
domestic  stoves,  refrigerators,  and  other  house- 
hold electrical  and  gas  appliances,  including  radio 
and  TV  sets.  Also  included  are  musical  instru- 
ment stores  and  music  and  record  shops,  kinds 
of  business  which  in  the  1954  Census  of  Busi- 
ness were  included  in  the  group  "Other  Retail 
Stores."  Antique  stores,  which  in  the  1954  Census 
were  included  in  this  group  are  now  included  with 
"Other  Retail  Stores." 

Furniture  stores  (SIC  5712). -Establishments 
primarily  selling  household  furniture,  mattresses, 
springs,  and  other  sleep  equipment.  Also  included 
in  this  classification  are  establishments  gelling 
household  appliances,  record  players,  and  radio 
and  TV  sets,  provided  the  receipts  from  sales 
of  furniture  and  sleep  equipment  exceed  those 
from  sales  of  the  other  commodity  lines  named. 

Other  home  furnishings  stores  (SIC  571  except 
5712).— Establishments  primarily  selling  home  fur- 
nishings  other  than  household  furniture,  mat- 
tresses, springs,  and  other  sleep  equipment.  In- 
cluded are  stores  primarily  engaged  in  selling 
such  lines  of  home  furnishings  as  floor  coverings; 
drapery,  curtains,  slip  covers,  upholstery  materi- 
als; china,  glassware,  metalware;  lamps  and  lamp- 
shades, blinds  and  window  shades;  etc. 

Household  appliances,  radio,  TV  stores  (SIC 
572  and  5732).— Establishments  primarily  engaged 
in  selling  household  appliances  (such  as  electric  and 
gas  refrigerators,  stoves,  vacuum  cleaners,  wash- 
ing machines  and  dryers,  freezers,  electric  irons, 
percolators,  hot  plates,  etc.)  and  radios,  television 
sets,  and  record  players.  The  retail  establishments 
(primarily  engaged  in  the  sale  of  electric  and  gas 
appliances  for  household  use)  operated  by  public 
utility  firms  are  included  in  this  category. 

Music  stores  (SIC  5733).— Establishments  pri- 
marily  selling  musical  instruments  such  as  organs, 
pianos,  horns,  stringed  instruments,  drums,  xylo- 
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phones,  etc.   Also  those  establishments  primarily 
selling  phonograph  records  and  albums. 

Eating  Places  (SIC  5812) 

Establishments  primarily  engaged  in  selling 
prepared  foods  and  drinks  for  consumption  on  their 
own  premises. 

Drinking  Places  (SIC  5813) 

Establishments  primarily  engaged  in  selling 
drinks,  such  as  beer,  ale,  wine,  liquor,  and  other 
alcoholic  beverages  for  consumption  on  their  own 
premises. 

Drug   Stores,  Proprietary  Stores  (SIC  591) 

Establishments  which  sell  prescriptions,  drugs, 
or  proprietary  medicines  in  combination  with  lines 
such  as  cosmetics,  toiletries,  tobacco,  magazines 
and  books,  and  novelty  merchandise.  Those  stores 
which  sell  prescriptions  are  classified  as  drug 
stores,    the    remainder    as    proprietary    stores. 

Other  Retail   Stores    (SIC  Major  Group  59, 
Except  SIC  591) 

Liquor  stores  (SIC  592),  also  government-oper- 
ated liquor  stores  (SIC  Major  Group  92  and  93).— 
Establishments  primarily  selling  packaged  alco- 
holic beverages  such  as  ale,  beer,  wine,  and  whisky 
for  consumption  off  the  premises.  Liquor  stores 
operated  by  States,  counties,  and  municipalities 
are  included.  Stores  primarily  selling  prepared 
drinks  for  consumption  on  the  premises  are  not 
included  in  this  category  but  are  classified  with 
drinking  places  (SIC  5813). 


ma 


Book  stores   (SIC   5942).— Establishments   pri- 
^rily  selling  new  books  and  periodicals. 

Stationery    stores    (SIC    5943).— Establishments 
primarily  selling  stationery  items,  such  as  writing 


paper,  tablets,  accounting  forms,  legal  forms, 
greeting  cards,  post  cards,  and  school  and  office 
supplies. 

Sporting  goods  stores  (SIC  5952).- Establish- 
ments primarily  selling  a  general  or  specialized 
line  of  sporting  goods  and  equipment  for  hunting, 
camping,  fishing,  skiing,  riding,  tennis,  golf,  and 
other  sports,  and  gymnasium  and  playground  equip- 
ment. 

Bicycle  shops  (SIC  5953).— Establishments  pri- 
marily selling  bicycles  and  bicycle  parts  and 
accessories. 

Jewelry  stores  (SIC  597).— Establishments  pri- 
marily  selling  any  combination  of  the  lines  of 
jewelry,  such  as  diamonds  and  other  precious 
stones;  rings,  bracelets  and  brooches;  sterling  and 
plated  silverware;  and  watches  and  clocks. 

Florists  (SIC  5992).— Establishments  primarily 
selling  cut  flowers  and  growing  plants .  Greenhouses 
and  nurseries  are  not  included  in  the  Census  of 
Business. 


DATA  FOR  MAJOR  RETAIL  CENTERS 

Due  to  the  relatively  small  number  of  establish- 
ments in  the  Major  Retail  Centers,  sales  figures 
are  shown  only  for-- 


3. 


Retail  stores,  total. 

Convenience  goods  stores,  i.e.,  Food  stores 
(SIC  54),  Eating  and  drinking  places  (SIC  58), 
and  Drug,  proprietary  stores  (SIC  591). 
Shopping  goods  stores,  i.e..  General  mer- 
chandise stores  (SIC  53  pt.).  Apparel, 
accessory  stores  (SIC  56),  and  Furniture, 
home  furnishings,  equipment  stores  (SIC  57). 
All   other   retail  stores  (SIC  52, 55,  599). 


APPENDIX  2 
Selected  Standard  Metropolitan  Statistical  Areas 

(Area    titles      and     definitions     of      selected    standard   metropolitan    statistical   areas      in  the     continental    United  States    and    in    Hawaii, 

established  by  the  Bureau  of  the  Budget  as  of  June  30,    1959) 

Akron,    Ohio Coextensive  with  Summit  County,  Ohio. 

Albany-Schenectady-Troy,    N.     Y Consists  of  Albany,    Rensalaer,    Saratoga,    and  Schenectady  Counties,    N.    Y. 

AUentown-Bethlehem-Easton,  Pa. -N.    J...         Consists  of  Lehigh  and  Northampton  Counties,    Pa.,    and  Warren  County,    N.   J. 

Atlanta,    Ga Consists  of  Clayton,    Cobb,    De  Kalb,    Fulton,    and  Gwinnett  Counties,    Ga. 

Austin,    Tex Coextensive  with  Travis  County,    Tex'. 

Baltimore,    Md Consists  of  Baltimore  city  and  Anne  Arundel,    Baltimore,   Carroll,   and  Howard 

Counties,    Md. 

Baton  Rouge,    La Coextensive  with  East  Baton  Rouge  Parish,    La. 

Birmingham,    Ala Coextensive  with  Jefferson  County,    Ala. 

Boston,    Mass Consists  of  all  of  Suffolk  County;  Cambridge,    Everett,    Maiden,    Medford,    Melrose, 

Newton,   Somerville,    Waltham,    and  Woburn  cities,   and  Arlington,   Ashland,    Bedford, 
Belmont,   Burlington,    Concord,    Framingham,    Lexington,    Lincoln,    Natick,    North 
Reading,    Reading,    Stonehann,    Sudbury,    Wakefield,    Watertown,    Wayland,    Weston, 
Wilmington,    and  Winchester  towns  in  Middlesex  County;  Beverly,    Lynn,    Peabody, 
and  Salem  cities,    and  Danvers,    Hamilton,    Lynnfield,    Manchester,    Marblehead, 
Middleton,    Nahant,    Saugus,   Swampscott,    Topsfield,    and  Wenhann  towns  in  Essex 
County;  Quincy  city,   and  Braintree,    Brookline,    Canton,    Cohasset,    Dedham,    Dover, 
Holbrook,    Medfield,    Milton,    Needham,    Norfolk,    Norwood,    Randolph,    Sharon, 
Walpole,    Wellesley,    Westwood,    and  Weymouth  towns  in  Norfolk  County;  and  Duxbury, 
Hanover,    Hingham,    Hull,    Marshfield,    Norwell,    Pembroke,    Rockland,    and  Scituate 
towns  in  Plymouth  County,    Mass. 

Bridgeport,    Conn Consists  of  Bridgeport  and  Shelton  cities,    and  Fairfield,    Monroe,    Stratford,    and 

Trumbull  towns  in  Fairfield  County;  and  Milford  town  in  New  Haven  County,    Conn. 

Buffalo,    N.    Y Consists  of  Erie  and  Niagara  Counties,    N.    Y. 

Canton,    Ohio Coextensive  with  Stark  County,    Ohio. 

Charlotte,    N.    C Coextensive  with  Mecklenburg  County,    N.    C. 

Chattanooga,    Tenn. -Ga Consists  of  Hamilton  County,    Tenn.  ,   and  Walker  County,    Ga, 

Chicago,    111 Consists  of  Cook,    Du  Page,   Kane,    Lake,    McHenry,    and  Will  Counties,   111. 

Cincinnati,    Ohio-Ky. Consists  of  Hamilton  County,    Ohio,    and  Cannpbell  and  Kenton  Counties,    Ky. 

Cleveland,    Ohio Consists  of  Cuyahoga  and  Lake  Counties,    Ohio. 

Columbus,    Ohio Coextensive  with  Franklin  County,    Ohio. 

Corpus  Christi,    Tex Coextensive  with  Nueces  County,    Tex. 

Dallas,    Tex Consists  of  Collin,    Dallas,    Denton,    and  Ellis  Counties,    Tex. 

Dayton,    Ohio Consists  of  Greene,    Miami,    and  Montgomery  Counties,    Ohio. 

Denver,    Colo Consists  of  Adams,   Arapahoe,    Boulder,    Denver,    and  Jefferson  Counties,    Colo. 

Des  Moines,    Iowa Coextensive  with  Polk  County,    Iowa. 

Detroit,    Mich. Consists  of  Macomb,    Oakland,   and  Wayne  Counties,    Mich. 

El  Paso,    Tex Coextensive  with  El   Paso  County,    Tex. 

Erie,    Pa Coextensive  with'Erie  County,    Pa. 

Evansville,    Ind. -Ky Consists  of  Vanderburgh  County,    Ind.  ,    and  Henderson  County,    Ky. 

Fall  River,    Mass. -R.    I Consists  of  Fall  River  city,    and  Somerset,   Swansea,    and  We stport  towns  in  Bristol 

County,    Mass.  ;  and  Tiverton  town  in  Newport  County,    R.    I. 

Flint,    Mich Coextensive  with  Genesee  County,    Mich. 

Fort  Wayne,    Ind Coextensive  w  ith  Allen  County,    Ind. 

Fort  Worth,    Tex Consists  of  Johnson  and  Tarrant  Counties,    Tex. 

Fresno,    Calif Coextensive  with  Fresno  County,    Calif. 

Gary-Hamnnond-East  Chicago,    Ind Consists  of  Lake  and  Porter  Counties,    Ind. 

Grand  Rapids,    Mich Coextensive  with  Kent  County,    Mich. 

Hartford,    Conn Consists  of  Hartford  city,    and  Avon,    Bloomfield,    Canton,   East  Hartford,    East  Windsor, 

Enfield,    Farmington,    Glastonbury,    Manchester,    Newington,    Rocky  Hill,    Simsbury, 
South  Windsor,    Suffield,    West  Hartford,  Wethersfield,  Windsor,    and  Windsor  Locks 
towns  in  Hartford  County;  Cromwell  town  in  Middlesex  County;  and  Vernon  town  in 
Tolland  County,    Conn. 

Honolulu,    Hawaii Coextensive  with  Honolulu  County,    Hawaii. 

Houston,    Tex ,         Coextensive  w  ith  Harris  County,    Tex. 

Indianapolis,    Ind Coextensive  with  Marion  County,    Ind. 

Jacksonville,    Fla Coextensive  with  Duval  County,    Fla. 

Kansas  City,    Mo. -Kans Consists  of  Clay  and  Jackson  Counties,    Mo.,   and  Johnson  and  Wyandotte  Counties, 

Kans. 

Knoxville,    Tenn Consists  of  Anderson,    Blount,    and  Knox  Counties,    Tenn. 

Little  Rock-North  Little  Rock,    Ark Coextensive  with  Pulaski  County,    Ark. 

Los  Angeles-Long  Beach,    Calif Consists  of  Los  Angeles  and  Orange  Counties,    Calif. 

Louisville,    Ky.  -Ind. Consists  of  Jefferson  County,    Ky.  ,    and  Clark  and  Floyd  Counties,    Ind, 

Memphis,    Tenn Coextensive  with  Shelby  County,    Tenn. 

Miami,    Fla Coextensive  with  Dade  County,    Fla. 

Milwaukee,    Wis Consists  of  Milwaukee  and  Waukesha  Counties,    Wis, 

Minneapolis -St.    Paul,    Minn Consists  of  Anoka,    Dakota,    Hennepin,    Ramsey,    and  Washington  Counties,    Minn, 

Mobile,    Ala Coextensive  w  ith  Mobile  County,    Ala. 

Montgomery,    Ala Coextensive  with  Montgomery  County,    Ala. 

Nashville,    Tenn Coextensive  with  Davidson  County,    Tenn. 

New  Bedford,    Mass Consists  of  New  Bedford  city,    and  Acushnet,    Dartmouth,    and  Fairhaven  towns  in 

Bristol  County;  and  Marion  and  Mattapoisett  towns  in  Plymouth  County,    Mass. 

New  Haven,    Conn Consists  of  New  Haven  city,    and  Branford,    East  Haven,    Guilford,    Hamden,    North 

Haven,    Orange,    West  Haven,    and  Woodbridge  towns  in  New  Haven  County,    Conn. 

New  Orleans,    La Consists  of  Jefferson,    Orleans,    and  St.    Bernard  Parishes,    La. 

New  York,    N.    Y. Consists  of  New  York  City,    and  Nassau,    Rockland,    Suffolk,    and  Westchester  Counties, 

N.    Y. 

Newark,    N.    J Consists  of  Essex,    Morris,   and  Union  Counties,    N.   J. 
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Norfolk-Portsmoath,    Va. Consists  of  Norfolk,    South  Norfolk,    Portsmouth,    and  Virginia  Beach  cities,  and 

Norfolk  and  Princess  Anne  Counties,    Va. 

Oklahoma  City,    Okla Consists  of  Cleveland  and  Oklahoma  Counties,    Okla. 

Omaha,    Nebr.  -Iowa Consists  of  Douglas  and  Sarpy  Counties,    Nebr.  ,    and  Pottawattamie  County,    Iowa 

Paterson-Clifton-Passaic,    N.    J Consists  of  Bergen  and  Passaic  Counties,    N.    J. 

Peoria.    111. Consists  of  Peoria  and  Tazewell  Counties,    111. 

Philadelphia,    Pa. -N.    J, Consists  of  Bucks,    Chester,    Delaware,    Montgomery,    and  Philadelphia  Counties,    Pa., 

and  Burlington,    Cannden,    and  Gloucester  Counties,    N,    J. 

Phoenix,    Ariz Coextensive  with  Maricopa  County,    Ariz. 

Pittsburgh,    Pa Consists  of  Allegheny,    Beaver,    Washington,    and  Westmoreland  Counties,   Pa. 

Portland,    Oreg. -Wash Consists  of  Clackamas,    Multnomah,    and  Washington  Counties,    Oreg.  ,    and  Clark 

County,    Wash. 

Providence,    R.    I. -Mass Consists  of  Central  Falls,    Cranston,    Pawtucket,    Providence,  and  Woonsocket  cities, 

and  BurrillviUe,    Cumberland,    East  Providence,    Johnston,    Ijincoln,    North  Provi- 
dence,   North  Smithfield,    and  Snnithfield  towns  in  Providence  County,    R.    I,  ;  Narra- 
ganset  and  North  Kingstown  towns  in  Washington  County,    R.    I.  ;    Warwick  city,    and 
Coventry,    East  Greenwich,    and  West  Warwick  towns  in  Kent  County,    R.    I.  ;  all  of 
Bristol  County,    R.    I.  ;  and  Jannestown  town  in  Newport  County,    R.    I.    Also,    Attleboro 
city,    and  North  Attleboro  and  Seekonk  towns  in  Bristol  County,    Mass.  ;  Bellingham, 
Franklin,    Plainville,   and  Wrenthann  towns  in  Norfolk  County,    Mass.  ;  and  Blackstone 
and  Millville  towns  in  Worcester  County,    Mass. 

Reading,    Pa Coextensive  with  Berks  County,    Pa. 

Richmond,    Va Consists  of  Richmond  city,    and  Chesterfield  and  Henrico  Counties,    Va. 

Rochester,    N.    Y Coextensive  with  Monroe  County,    N.    Y. 

Rockford,    111 Coextensive  with  Winnebago  County,    111. 

Sacramento,    Calif Coextensive  with  Sacramento  County,    Calif. 

St.    Louis,    Mo. -Ill Consists  of  St.    Louis  city,    and  Jefferson,   St.    Charles,    and  St.    Louis  Counties,    Mo.; 

and  Madison  and  St.    Clair  Counties,    III, 

Salt  Lake  City,    Utah Coextensive  with  Salt  Lake  County,    Utah 

San  Antonio,    Tex Coextensive  with  Bexar  County,    Tex. 

San  Diego,    Calif Coextensive  with  San  Diego  County,    Calif. 

San  Francisco-Oakland,    Calif Consists  of  Alanneda,    Contra  Costa,    Marin,    San  Francisco,    San  Mateo,    and  Solano 

Counties,    Calif. 

San  Jose,    Calif Coextensive  with  Santa  Clara  County,    Calif. 

Savannah,    Ga Coextensive  with  Chatham  County,    Ga. 

Scranton,    Pa Coextensive  with  Lackawanna  County,    Pa, 

Seattle,    Wash Consists  of  King  and  Snohomish  Counties,    Wash. 

Shreveport,    La Consists  of  Bossier  and  Caddo  Parishes,    La. 

South  Bend,    Ind Coextensive  with  St.    Joseph  County,    Ind. 

Spokane,    Wash Coextensive  with  Spokane  County,    Wash. 

Springfield-Holyoke,    Mass Consists  of  Chicopee,    Holyoke,    Springfield,    and  Westfield  cities,  and  Agawam,    East 

Longmeadow,    Longmeadow,    Ludlow,    Monson,    Palmer,    West  Springfield,    and  Wilbra- 
ham  towns  in  Hampden  County;  Northampton  city,    and  Easthamptonj    Hadley,    and 
South  Hadley  towns  in  Hampshire  County;  and  Warren  town  in  Worcester  County, 
Mass. 

Syracuse,    N.    Y Consists  of  Madison,    Onondaga,    and  Oswego  Counties,    N.    Y. 

Tacoma,    Wash Coextensive  with  Pierce  County,    Wash. 

Tampa-St.    Petersburg,    Fla Consists  of  Hillsborough  and  Pinellas  Counties,    Fla. 

Toledo,    Ohio Coextensive  with  Lucas  County,    Ohio 

Trenton,    N.    J Coextensive  with  Mercer  County,    N.    J. 

Tulsa,    Okla Consists  of  Creek  and  Tulsa  Counties,    Okla. 

Utica-Rome,    N.    Y Consists  of  Herkimer  and  Oneida  Counties,    No    Y. 

Washington,   D.  C. -Md. -Va Consists  of  Washington,    D.  C.  ;  Alexandria  and  Falls  Church  cities,   and  Arlington  and 

Fairfax  Counties,    Va.  ;  and  Montgonnery  and  Prince  Georges  Counties,    Md. 
Waterbury,    Conn Consists  of  Waterbury  city,   Naugatuck  borough,    and  Beacon  Falls,    Cheshire,    Middle- 
bury,    Prospect,    and  Wolcott  towns  in  New  Haven  County;  and  Thomaston  and  Water - 
town  towns  in  Litchfield  County,    Conn. 

Wichita,    Kans Coextensive  with  Sedgwick  County,    Kans. 

Wilmington,    Del. -N.    J Consists  of  New  Castle  County,    Del.,    and  Salem  County,    N.    J. 

Worcester,    Mass Consists  of  Worcester  City,    and  Auburn,    Berlin,    Boylston,    Brookfield,    East  Brook- 
field,    Grafton,    Holden,    Leicester,    Millbury,    Northborough,    Northbridge,    North 
Brookfield,    Oxford,    Shrewsbury,    Spencer,    Sutton,    Upton,    Westborough,    and  West 
Boylston  towns  in  Worcester  County,    Mass. 
Youngstown,    Ohio Consists  of  Mahoning  and  TrunnbuU  Counties,    Ohio. 
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Akron  (Ohio)    CBD    -  Consists  of  tract  A-3a. 

Boundaries:  Beech,  Howard,  Federal,  Perkins,  Sunn- 
nnit.  Park,  Erie  R.  R.  ,  Exchange,  Broadway,  Cedar, 
Locust,    Ash,    Ohio  Canal,    Market,    Canal  St. 

Albany  (N.  Y.  )    CBD  -  Consists  of  tracts  A-11,    A-12. 
Boundaries;     Tivoli,    Broadway,    Manor,    Erie  Blvd.  , 
North  Ferry,    Water,    Lawrence,    Hudson  River, 
Madison  Ave.  ,    Pearl,    Hudson  Ave.  ,    Eagle,    Lan- 
caster,   Hawk,    Chestnut,    Dove,    Washington,    Lark, 
Spruce,    Dove,    Sheridan,    North  Pearl. 

AUentown  (Pa.  )    CBD  -  Consists  of  tract  U, 

Boundaries:    Turner,    Church,    Linden,    Penn,    Walnut, 
8th,    Maple,    12th,    Court,    9th,    Linden,    Hall. 

Atlanta  (Ga.  )  CBD  -  Consists  of  tracts  F-19,    F-27,    F-35. 
Boundaries:      North  Ave.  ,    Piedmont  Ave.  ,    Currier, 
Courtland,   Edgewood,    Butler,    Georgia  R.  R.  ,     Oak- 
land Ave,  ,    Memorial  Dr.  ,    Fair,    Walker,    Nelson, 
Elliott,    Block  PI.  ,    Elliott,    Simpson,   Southern  R.  R.  , 
Cain,    Luckie,    Cain,    Williams. 


Austin  (Tex. )  CBD   -  Consists  of  tract   U. 

Boundaires:    West  12th,   East  12th,   East  Ave. 
Highway  181,    Colorado  River,    Shoal  Creek. 


U.S. 


Baltinnore,    (Md.  )  CBD  -  Consists  of  tract  4-1,    excluding 
Lexington  Market. 

Boundaries:    W.    Franklin,    Guilford  Ave.  ,    Bath,    W. 
Falls  Ave.  ,    N.  W.   branch  of  Patapsco  River,    Pratt, 
Paca,    Mulberry,   Eutaw. 

Baton  Rouge  (La.  )  CBD  -  Consists  of  tract  12. 

Boundaries:      Baton  Rouge  Expressway,    N.    9th,     North 
Blvd.  ,    Mississippi  River,    approach  to  Baton  Rouge 
Expressway   across    Capitol  Lake. 

Berkeley  (Calif.  )  CBD  -  Consists  of  tracts  5A  and  5E. 
Boundaries:     Cedar,    Spruce,    Hearst,    Oxford,    AUston 
Way,    Fulton,    Dwight  Way  Grove  St. 

Birmingham  (Ala.  )  CBD  -  Consists  of  tracts  27  and  28A, 
Boundaires:     8th  Ave.  ,    25th  St.  ,   AGS  railroad  and  L 
and  N  railroad,    12th  St. 

Boston  (Mass.)  CBD  -  Consists  of  tracts  F-3,    F-6,    G-1, 
G-2,    G-3,    G-4. 

Boundaries:     Traverse,    Canal,    Blackstone,    Hanover, 
Friend,    North,    Lewis,    Connmercial,    Eastern, 
Boston  Harbor,    Northern  Ave.  ,    Fort  Point  Channel, 
Broadway,    Way,   Harrison,    Motte,    Castle,    Trenaont, 
Broadway,    Park  Square,    Charles,    Beacon,    Bowdoin, 
Chardon,    Portland. 

Bridgeport  (Conn.  )  CBD  -  Consists  of  tracts  7,    8,   15A. 
Boundaries:     Main,    E.    Washington,    Paquonock  River, 
South  Ave.  ,    Main,    South  Ave.  ,    Park,    Washington  Ave. 

Brooklyn  (N.  Y.  )  CBD  -  Consists  of  tracts  9,    U,    27,    33, 
35,    37  and  39. 

Boundaries:    Prince,    Fair,    Fleet  PI.,    Debevoise  PI., 
Dekalb,    Portland  Ave.  ,    Atlantic  Ave.  ,    Flatbush  Ave., 
4th  Ave.  ,    Bergen,    Nevins,    Schermerhorn,    Boerum 
Place,    Atlantic,    Clinton,    Pierrepont,    Court,    Johnsons 

Buffalo  (N.  Y.  )  CBD  -  Consists  of  tracts  13,    14,    25,    72. 
Boundaries:     Virginia,    Jefferson,    William,    Madison, 
Eagle,    Cedar,    Louisiana,    Perry,    Hayward,    Park, 
Louisiana,    line  from  Republic  to  Lake  Erie  (Ward 
line).    Lake  Erie,    Wilkeson  extefided,    Wilkeson, 
Mohawk,    Elmwood  Ave.  ,    T upper.    Main. 

Camden  (N.J.)  CBD  -  Consists  of  tracts  CJ-7,    CJ-llA, 
CJ-12A,    CJ-14,    CH-15,    CJ-17A. 

Boundaries:     Pearl,    N.    7th,   Haddon,    Wright  Ave.  , 
Carteret,    Newton  Ave.  ,    Mt.    Ephrain  Border,    Line, 
South  8th,    Chestnut,    South  7th,    Mechanic,    Third, 


Line,    South  4th,    North  4th. 

Canton  (Ohio)  CBD  -  Consists  of  tract  CA-1. 
Boundaries:     9th  St.  ,    N.  W.  ,    Market  Ave.    N.  , 
N.  E.  ,    Cherry,    6th  St.    N.  E.  ,    Savannah  Ave. 
S.  E.  ,    6th  St.   S.  W.  ,    McKinley  Ave. 


9th  St. 
,    6th   St. 


Charlotte  (N.  C.  )  CBD  -  Consists  of  tract  1. 

Boundaries:     W.  7th,    Poplar,    W.    8th,    Church.    W.    Uth, 
S.    Rwy  (old  Main  Freight  Line)  E.  8th,    N.    Caldwell, 
E.    6th,    Davidson,    E,    3rd,    S.    Caldwell,    S.    Indepen- 
dence Blvd.  ,    W.    Independence  Blvd.  ,    S.    Mint,    W. 
2nd,    Southern  Rwy  (Main  Line). 

Chattanooga  (Tenn. )  CBD  -  Consists  of  tract  31. 

Boundaries:     W.    5th,    E.    5th,    Walnut,    Georgia,    Patten 
Pkwy,    Lindsey,    E.    11th,    W.    11th,    Broad,    W.    9th, 
Expressway,    W.    4th,    Chestnut. 

Chicago  (111.  )    CBD  -  Consists  of  tracts  511,    512,    513,    514, 
515,    516. 

Boundaries:     Chicago  River,    Lake  Michigan,    East 
Roosevelt  Road,    West  Roosevelt  Road,    South  Branch 
Chicago  River. 

Cincinnati  (Ohio     CBD  -  Consists  of  tracts  6  and  7. 

Boundaries:     Central  Parkway,   Eggleston,    Ohio  River, 
Plum. 

Cleveland  (Ohio)   CBD  -  Consists  of  tracts  G-6,    G-7, 
G-8,    G-9. 

Boundaries:    East  26th,    Chester,    East  30th,    Central 
Ave.  ,    East  14th,    Erie  Ct.  ,    East  9th,    Eagle  Ave.  , 
West  3rd,    Cuyahoga  River,    Superior  Ave.  ,    W.    9th, 
Frankfort  Ave.  ,    W.    3rd,    St.    Clair  Ave.  ,    East  12th, 
Payne,    East  17th,    Superior  Ave.  ,    East  21st,    Payne 
Ave. 

Columbus  (Ohio)  CBD  -  Consists  of  tracts  34  and  40. 

Boundaries:     C.  C.C.&St.    L.    R.  R.  ,    4th,    Naghten,    5th, 
Broad,    6th,    Livingston  Ave.  ,    Front,    Mound,    Scioto 
River,    Neil,    Spring,    West,    Maple,   Dennison. 

Corpus  Christi  (Tex.  )  CBD  -  Consists  of  tract  3. 

Boundaries:    Aubrey,    Corpus  Christi  Bay,    Furman, 
Shoreline  Blvd.  ,    Park  Ave.  ,    Upper  Broadway,   Kin- 
ney,   Tancahua,    Blucher,    Carrizo,    Winnebago, 
Tancahua. 

Dallas  (Tex.  )  CBD  -  Consists  of  tract  31-A. 

Boundaries:     T&:  P.    R.  R.  ,    Pacific  Ave.  ,    Pearl  Ex- 
pressway,   Young,   Young  extended,    M.  K.  &  T.    RR. 

Dayton  (Ohio)  CBD  -  Consists  of  tract  1-1,    1-2,    1-3. 

Boundaries:    Mad  River,   Baltimore &Ohio  R„  R.  ,    Miami 
River. 

Denver  (Colo.  )  CBD  -  Consists  of  tract  17-A  and  17-B. 
Boundaries:    South  Platte  River,    20th,    Broadway,    W. 
Colfax  Ave.  ,    Cherry  Creek. 


Des  Moines  (Iowa)  CBD  -  Consists  of  tract  34. 

Boundaries:    East  13th,    Walnut,    S.  E.    12th,    southern 
boundary  of  State  Capitol  grounds.    Court  Ave.  ,    Des 
Moines  River,    Cherry,    13th,    Mulberry,    18th, 
IngersoU  Ave.  ,    17th,    Linden,    15th,    High,    14th,    Wood- 
land,   12th,    Pleasant,    8th,   Keosauqua  Way.    2nd,    Grand 
Ave. 

Detroit  (Mich.)    CBD  -  Consists  of  tracts  1,    33,    506,    507, 
508,    530. 

Boundaries:     Pedestrian  walk  (Russell  extended),   An- 
tietam,    Rivard,    Jefferson  Ave.  ,    Riopelle,    Detroit 
River,    3rd  Ave.  ,    W.    Fort,    5th  extended,    5th,    West 
Vernon  Hwy.  ,    Woodward  Ave  ,    E.    Elizabeth,    Beaubien, 
E.    Adams,   Hastings,    Gratiot. 
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El   Paso  (Tex.)  CBD  -  Consists  of  tract  17. 

Boundaries:    N.    Virginia  (including  part  extended),    E. 
San  Antonio,    S.    St.    Vrain,     E.    2nd,    Paisano  Dr.  , 
Coldwell,   S.  P.    RR,   Buchanan,    W.    Missouri,    N. 
Oregon,    Montana. 

Erie  (Pa.)  CBD  -  Consists  of  tract  E-1. 

Boundaries:     West  5th,    East  5th,    Holland,    East  14th, 
West  14th,   Sassafras. 

EvansviUe  (Ind.  )  CBD  -  Consists  of  tract  18. 

Boundaries:  Pennsylvania,  Division,  N.  Elsas  Ave., 
Sycamore,  N.  Heidelbach  Ave.  ,  East  Walnut,  Ohio 
River,    7th  Ave. 

Fall  River  (Mass.  )  CBD  -  Consists  of  tract  11. 

Boundaries.:    Pine,    Purchase,    Franklin,    High,    Bedford, 
Sixth,    Pleasant,    Fourth,    Borden,    Second,    Morgan, 
South  Main,    Union,    Colunnbia,    Pearl,    Anawan, 
Camden,    Central,    Durfee. 

Flint  (Mich.)  CBD  -  Consists  of  tracts  7,    8,    26,    28,    29. 
Boundaries:    Harriet,    P.M.    RR,   Hamilton,    Flint 
River,    Liberty,    9th,    Saginaw,    W.    7th,    Ann  Arbor, 
Fenton  Road,    Thread  Creek,    Swartz  Creek,    Flint 
River,    Stadium  Dr.  ,    3rd   Ave.  ,    Begole,    5th  Ave.  , 
Detroit,    Mary,   Saginaw. 

Fort  Wayne  (Ind.  )  CBD  -  Consists  of  tracts  12  and  13. 
Boundaries:    Maunnee  River,   Harmer,   Hayden,    Gay, 
Pennsylvania  RR.  ,    Broadway,    West  Main,    Van  Buren, 

Fort  Worth  (Tex.  )  CBD  -  Consists  of  tract  18. 

Boundaries:    West  Belknap,    Commerce,    Weatherford, 
Ft.    W.    and  D.  C.    RR,    T  and  P  RR.  ,    Jennings,    Lan- 
caster,   Lamar,    7th,    Macon,    5th,    Florence,    2nd, 
Henderson. 

Fresno  (Calif.  )  CBD  -  Consists  of  tract  1. 

Boundaries:    Amador,    "U' ,   Stanislaus,    "M"  ,    Inyo,     H    . 

Gary  (Ind.)  CBD  -  Consists  of  tracts  GA-9,    GA-10, 
GA-12. 

Boundaries:     C,  S.  S.    and  H.  B.    R.  R.  ,    Virginia,    Wabash 
R.  R.  ,    Madison,    Fourth,   Adams. 

Glendale  (Calif.)  CBD    -  Consists  of  tracts  3018,    3020, 
3022,    3023. 

Boundaries:    Brand  Blvd.  ,    Lexington  Drive,    Verdugo 
Road,    Broadway,    Adams,    Maple,    Pacific  Ave.  , 
Riverdale  Drive,    City  limits,    Broadway,    Pacific  Ave, 
Glenoaks  Blvd. 


Grand  Rapids  (Mich.  )  CBD  -  Consists  of  tract  16. 

Boundaries:    Hastings,    Fairview,    Michigan,    Ranson, 
Fulton,    Jefferson  Ave.  ,    Cherry,    Commerce,    Weston, 
Pere  Marquette  R.  R.  ,    Grand  River. 

Hammond  (Ind.)  CBD  -  Consists  of  tract  HMC-44. 
Boundaries:     Calumet  Ave.  ,    Carroll,    Sohl  Ave.  , 
Douglas,    Oakley,    Russell,   State     line.    Grand  Calumet 
River. 

Hartford  (Conn.  )  CBD  -  Consists  of  tracts  HA-6    and 
HA -19  A. 
Boundaries:    Church,    Main,    Morgan,    Connecticut  River; 
Sequassen  St.    extended,    Van  Dyke  Ave.  ,    Sheldon, 
Pulaski  Circle,    TrunnbuU,    Jewell,    Ford,    Asylum, 
N.  Y.  ,   N.  H.  &H.    RR. 


Honolulu  (T.  H.  )  CBD  -  Consists   of  tracts  40  and  52. 
Boundaries:     Nuuanu  Stream,    Beretania,    Richards, 
Halekauwila,   Honolulu  Harbor. 


Houston  (Tex.)  CBD  -  Consists  of  tracts  23,    24,    25,    26, 
27,    31,    32,    33,    39.    ' 
Boundaries:    Buffalo  Bayou,    Milby,    H.  B&T.    RR, 

Walker,    Bastrop,    McKinney,   Hutchins,    Bell,    Bastrop, 
McGowen,    Hutchins,   Holman,    Dowling,   Alabama, 
Burlington,    Smith,    Stuart,    Brazos,    Elgin,    Baldwin, 
Tuam,    Albany,    McGowen,    Oak  Place,    Baldwin, 
Webster,    Taft. 

Indianapolis  (Ind.  )  CBD  -  Consists  of  tracts  541,    542,    543^ 
562,    563. 
Boundaries:     L.  E.  &W.    R.  R.  ,    Dickson,    Market,    Cruse, 
Shelby,   Harrison,    Noble,    Fletcher,    Delaware, 
McCarty,    White  River,    Washington,    Missouri,    10th, 
Pennsylvania,    St.    Joseph,    Delaware,    10th,    Mass- 
achusetts. 

Jacksonville  (  Fla.  )  CBD  -  Consists  of  tract  9. 

Boundaries:    Ashley,    Ocean,    Duval,    Newnan,    St. 
John's  River,    F.  E.  C.    R.  R.  ,    Riverside  Ave.  ,    Bay, 
Jefferson,    Church,    Pearl. 

Kansas  City  (Kans.  )  CBD  -  Consists  of  tract  418. 

Boundaries:    Nebraska  Ave.  ,    5th,    Washington  Blvd.  , 
3rd.   Ann  Ave.    extended,   Ann  Ave.  ,    10th, 

Kansas  City  (Mo.  )  CBD  -  Consists  of  tract  12  and  28A. 
Boundaries:     6th  St.    Trafficway,    Oak,   l5th  St.  , 
Broadway. 

Knoxville  (Tenn. )  CBD  -  Consists  of  tract  25, 

Boundaries:    First  Creek,    Tennessee  River,    Southern 
Rwy.  ,   Jackson  Ave.  ,    Broadway,    Vine  Ave. 

Little  Rock  (Ark.  )  CBD  -  Consists  of  tract  1. 

Boundaries:    Arkansas  River,    Rector,    E.    6th,    Cumber- 
land,   14th,   Arch,    13th,    Broadway,    Uth,   Arch. 

Long  Beach  (Calif.  )  CBD  -  Consists  of  tracts  5759.    5760, 
5761,    5762. 

Boundaries:     7th,   Alamitos,    Pacific  Ocean,    Los 
Angeles  River. 

Los  Angeles  (Calif.  )  CBD  -  Consists  of  tracts  2072, 
2073,    2074,    2075,    2076,    2077,    2078,    2079,    2092. 
Boundaries:    Sunset  Blvd.  ,   Alameda,    Commercial, 
Los  Angeles,    9th,    Maple,    Pico  Blvd.    Figueroa,    7th, 
Lucas  Ave.  ,    3rd,    Figueroa. 

Louisville  (Ky.  )  CBD  -  Consists  of  tracts  47,   48,    49,    50, 
58,    59,    61,    62. 

Boundaries:    Ohio  River,    Hancock,   River  Rd.  ,    Clay, 
Main,    Preston,    Jefferson,    Shelby,   Kentucky,    7th. 

Memphis  (Tenn.  )  CBD  -  Consists  of  tract  42. 

Boundaries:     Wolf  River,    Washington,   South  Third, 
Calhoun,    Tennessee,    Nettleton,    Mississippi  River. 

Miami  (Fla.  )  CBD  -  Consists  of  tract  37-A. 

Boundaries:    N.    7th,    Biscayne  Blvd.  ,    Miami  River, 
F.  E.  C.    Rwy. 


Milwaukee  (Wis.)  CBD  -  Consists  of  tracts  1,    2,    17. 
Boundaries:    East  Juneau,    North  Van  Buren,    East 
Wisconsin,    Lake  Michigan,    Milwaukee  River,    West 
Clybourn,    St.    Paul  Ave.  .    North  8th,    West  Kilbourn, 
Milwaukee  River. 


Minneapolis  (Minn.  )  CBD  -  Consists  of  tracts  44,   45, 
46a,    53. 

Boundaries:     Mississippi  River,    Portland,    Grant, 
Marquette,    Uth,   Hennepin,    12th,   Holden,    3rd  Ave. 

Mobile  (Ala.  )  CBD  -  Consists  of  tract  1. 

Boundaries:    St.    Anthony,    Water,    Church,    Claiborne. 
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Montgomery  (Ala.  )  CBD  -  Consists  of  tract  1. 

Boundaries:     Pollard,    North  Lawrence,    Columbus, 
Bainbridge,    Jefferson,    Milliard,    Monroe,    North 
Decatur,    Washington,    North  McDonough,    Adams, 
North  Lawrence,    Alabanna,    North  Perry,    Scott,  Clay- 
ton,   Whitman,    Bell,    Molton,    Seaboard  Airline  R.  R. 

Nashville  (Tenn.  )  CBD  -  Consists  of  tract  8. 

Boundaries:     Cumberland  River,    McGavock,    6th   Ave. 
South,    Mulberry,    N.  C.&St.    L.    R.  R.  ,    L&NR.  R. 

New  Bedford  (Mass.  )  CBD  -   Consists  of  tract  18. 
Boundaries:     North,    Acushnet  River,    School,    6th, 
Spring,    County,    Union,    8th,    William,    6th,    Middle, 
Foster,    High,    Pleasant.     Includes  Fish  and  Pope 
Islands  and  the  New  Bedford-Fairhaven  Bridge  to 
city  limits. 

New  Haven  (Conn.  )  CBD  -  Consists  of  tract  1. 

Boundaries:     Grove,    State,    Olive,    Oak  St.    connector, 
York,    George,    High,    Chapel,    Church. 

New  Orleans  (La.)  CBD  -  Consists  of  tracts  42,    47,    58, 
59. 

Boundaries:     St.    Philip,    Mississippi  River,    Canal, 
Magazine,    Julia,    So.    Claiborne,    Cleveland,    Derb- 
igny,    Ilberville,    Elk,    St.    Louis,    Burgundy. 

New  York  (Manhattan  Borough)  CBD  -  Consists  of  tracts 
42,  43,  45,  47,  49.  50,  51,  52,  53,  54,  55,  56,  57,  58, 
59,  61,  63,  65,  67,  68,  69,  71,  72,  73,  74,  75,  76,  77, 
79,  80,  81,  82.  83,  84,  87,  89,  91,  92,  93,  94,  95,  96, 
97,  100,  101,  102,  103,  104,  109,  111.  112,  113,  114,  115, 
119,  125,  131,  137. 
Boundaries:     Central  Park  South,    Fifth  Ave.  ,    East 

63rd,    Third  Ave.  ,    Bowery,    Spring,    Cleveland  PI.  . 

Centre,    Canal,    Hudson  River,    West  14th,    Tenth  Ave.  . 

Forty-Second,    Eighth  Ave. 

Newark  (N.J.)  CBD  -  Consists  of  tracts  80,    81,    85. 

Boundaries:     Clay,    Passaic  River,    Pennsylvania  R.  R.  , 
Chestnut,    Lincoln  Park,    Halsey,    Crawford,    High, 
R.  R.  ,    Broad. 

Niagara  Falls  (N.  Y.  )  CBD  -  Consists  of  tract  NF-15. 
Boundaries:     Niagara  River,    Hydraulic  Canal,    Port 
Day.      Includes  Goat  Island. 

Norfolk  (Va.  )  CBD  -  Consists  of  tract  49. 

Boundaries:    Smith  Creek,    S.    Mowbray  Arch,    Grace, 
Duke,    N.    Mowbray  Arch,    Boush,    Virginia  Beach 
Blvd.  ,    Monticello,    Bank,    Brambleton,    Chapel,    Wood, 
Fenchurch,    Holt,    Chapel,    City  Hall  Ave.  ,    Pfeiffer's 
Lane,    Bermuda,    Archer's  Lane,    Newcastle,    Eliza- 
beth River  Eastern  Branch. 

Oakland  (Calif.)     CBD  -  Consists  of  tracts  19,    20,    23,    29. 
Boundaries:     Grand  Ave.  ,    Harrison,    19th,    Alice,    7th, 
Grove,    22nd. 

Oklahoma  City  (Okla,  )  CBD  -  Consists  of  tracts  31-A, 
36-A. 

Boundaries:     Fifth,    R.  R.  ,    California  Ave.  ,   Lee  Ave,  , 
Third,    Hudson  Ave.  ,    Fourth.    Robinson  Ave. 

Omaha  (Nebr.  )  CBD  -  Consists  of  tracts  17,    18. 

Boundaries:     Cuming,    l5th,    California,    13th,    Dodge, 
9th,    Douglas,    Missouri  River,    Pierce,    6th,    Pacific. 
I6th,    Pierce  extended,    Pierce,    20th,    Dodge,    22nd. 

Pasadena  (Calif.)  CBD  -  Consists  of  tracts  4619,    4622, 
4636. 
Boundaries:     Orange  Grove  Ave.,    Lake  Ave.,    Califor- 
nia,   Fair  Oaks  Ave. 

Paterson  (N.  J.  )  CBD  -  Consists  of  tracts  Pt.  -16A, 
Pt.  -17A. 

Boundaries:     Passaic  River,    Bridge,    Broadway, 
Straight,    Grand,    Main,    Market.    Prospect. 


Peoria  (111.  )  CBD  -  Consists  of  tract  11. 

Boundaries:     Perry,    U.S.    Highway  5,    Washington. 
Franklin. 

Philadelphia  (Pa.)  CBD  -  Consists  of  tracts  5-A,    6-A, 
7-A,    7-B,    7-C,    7-D,    8-A,    8-B,    8-C,    8-D,    9-A,    9-B, 
10-A,    10-B. 

Boundaries:     Vine,    Delaware  River,    South,    Schuykill 
River. 

Phoenix  (Ariz.  )  CBD  -  Consists  of  tract  PH-85. 

Boundaries:     Portland,    5th  St.  ,    S.    Pacific  R.  R.  .    5th 
Ave. 

Pittsburgh  (Pa.  )  CBD  -  Consists  of  tracts  1-A.    2-A,    2-B, 
Boundaries:    Allegheny  River,    Uth,    Grant,    7th  Ave.  , 
Bigelow  Blvd.  ,    Washington  PI.  ,    Court  PI.  ,    Chathain, 
Diamond,    R.  R.  ,    Monongahela  River. 

Portland  (Oreg.  )  CBD  -  Consists  of  tracts  53,    54. 

Boundaries:    S.  W.    Burnside,    Willamette  River,    S.  W. 
Jefferson,    S.  W.    12th. 

Providence  (R.  I.  )  CBD  -  Consists  of  tract  8, 

Boundaries:    Haymarket,    Main,    Planet,    Providence 
River,    North-South  Freeway,    Beacon  Ave.  ,    Franklin, 
Carpenter,    Shepard,    Broadway,    Federal,    Merrill, 
Atwells,    Tower,    Aborn,    Cove,    N.  Y.  ,    N.  H.     H.    R.  R., 
Promenade,    Stillman,    Haymarket  extended. 

Reading  (Pa.  )  CBD  -  Consists  of  tract  R-1. 
Boundaries:     Walnut,    10th,    Chestnut,    3rd. 

Richmond  (Va.  )  CBD  -  Consists  of  tract  E-1,    N-1,    N-2, 
N-3,    N-6,    W-1,    W-2,    W-3. 

Boundaries:    S.  A.  L.    R.  R.  ,    James  River,    Belvidere, 
Cary,    Madison,    Broad,    Henry,    Leigh,    Brook  Ave. 

Rochester  (N.  Y.  )  CBD  -  Consists  of  tracts  1,    5,    9,    28, 
90. 

Boundaries:     Cumberland,    North,    University  Ave.  ,    N. 
Union,    Charlotte,   Alexander,    Subway,    Genessee 
River,    Broad,   Allen,    State,    Andrews,    Genessee 
River. 

Rockford  (111.  )  CBD  -  Consists  of  tract  29. 

Boundaries:    Fisher  Ave.  ,    Rock  River,    Green,    Win- 
nebago,   Park  Ave.  ,    Court, 

Sacramento  (Calif.)  CBD  -  Consists  of  tracts  7,    10,    11. 
Boundaries:     Viaduct,   "I"St.,    6th,    "H"  St.  ,    21st, 
Capitol  Ave.  ,    l5th,   "N'  St.  ,    10th,    Capitol  Ave.  , 
Sacramento  River. 

St.    Louis  (Mo.  )  CBD  -  Consists  of  tract  25-C. 

Boundaries:    Franklin,    Broadway,    Poplar,    7th,  Spruce, 
8th,    Clark,    Uth. 


St.    Paul  (Minn.  )  CBD  -  Consists  of  tract  42. 

Boundaries:    Jackson,    Mississippi  River,    Eagle, 
W.    9th,    Exchange,    Cedar,    East  10th. 


Mair% 


Salt  Lake  City  (Utah)  CBD  -  Consists  of  tract  22. 

Boundaries:     South  Temple,    East  2nd,    5th  South,    West 
Temiple. 

San  Antonio  (Tex.  )     CBD  -  Consists  of  tract  46. 

Boundaries:     Brooklyn,    7th,    Liveoak,    LaSalle,    Narp, 
Matagorda,    North,    Alamo,    Nueva,    Santa  Rosa, 
Monterey,    Pecos,    Elmiira. 

San  Diego  (Calif.)  CBD  -  Consists  of  tract  L-53. 
Boundaries:    Ash,    9th,    Market,    State. 

San  Francisco  (Calif.)  CBD  -  Consists  of  tracts  A-l6, 
A-17,   A-18,    A-21,    A-22,    A-23,    K-2. 
Boundaries:    Pacific,    San  Francisco  Bay,    Howard,    Uth, 
Market,    Van  Ness,    Ellis,    Leavenworth,    Bush,    Stock- 
ton,   California,   Kearny. 
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San  Jose  (Calif.  )  CBD  -  Consists  of  tracts  A-8,   A-9, 
A-10. 
Boundaries:     Tenth,    William,    First,   San  Salvadore, 
Market,    Auzerais,    Los  Gates  Creek,    Guadalupe  River, 
Julian,    First,    R.  R.  ,    Washington. 

Savannah  (Ga.  )  CBD  -  Consists  of  tracts  3,    4. 

Boundaries:    Savannah  River,    East  Broad,    Bay,    Price, 
Liberty,    West  Broad. 

Scranton  (Pa.  )  CBD  -  Consists  of  tract  1. 

Boundaries:     Mulberry,    Jefferson,    Lackawanna  Ave.  , 
Adams,    D.  L.  &  W.    R.  R.  ,    Franklin  Ave. 

Seattle  (Wash.)  CBD  -  Consists  of  tracts  M-1,    M-2. 
Boundaries:     9th,    Marion,    5th,    Yesler  Way,    Alaskan 
Way,    Colunnbia,    Puget  Sound,    Virginia,  Alaskan  Way, 
Lenora,    Western,    Stewart,    Olive. 

Shreveport  (La.  )  CBD  -  Consists  of  tract  C-1. 

Boundaries:     Comnnerce,    Cotton,    Common,    Illinois 
Central  R.  R.  ,    Wilson,    Texas,    Grand,    Milam,    Com- 
mon,   Fannin. 

South  Bend  (Ind.  )  CBD  -  Consists  of  tract  SB-18. 

Boundaries:     Madison,    St.    Joseph  River,    Jefferson, 
St.    Joseph,    Bronson,    NYC  R.  R.  ,    Main,    South, 
Lafayette,    Monroe,    William,    Western,    Franklin, 
Wayne,    William,    Jefferson,    Franklin,    Washington, 
N.   St.    James  Court,    LaSalle,    Lafayette. 

Spokane  (Wash.  )  CBD  -  Consists  of  tracts  23,    25. 
Boundaries:     Spokane  River,    Division,    4th,    Cedar, 

Springfield  (Mass.  )  CBD  -  Consists  of  tract    11-A. 

Boundaries:    B&AR.  R.  ,    Chestnut,    Stockbridge,    Main, 
Bliss,    Connecticut  River. 


Syracuse  (N.  Y.  )  CBD  -  Consists  of  tracts  31,    32. 

Boundaries:     Belden  Ave.  ,    Oswego  Blvd.  ,    Canal,    Al- 
mond,   Adams,    Onondago  Creek. 

Tacoma  (Wash.  )  CBD  -  Consists  of  tract  l6. 

Boundaries:    S.    4th,    Dock,    S.    I5th,    N.  P.  RR,    Pacific, 
S.    21st,   E.    "A"  ,   S.    24th,    E.    'B"  ,   S.    28th,   S. 
Tacoma  Way,    Tacoma,    S.    7th,    Baker,    St.    Helens. 

Tampa  (Fla.  )  CBD  -  Consists  of  tract  47. 

Boundaries:     Cass,    Lozano,    Tyler,    Pierce,    Whiting, 
Hillsborough  River. 

Toledo  (Ohio)  CBD  -  Consists  of  tract  28. 

Boundaries:     Woodruff,    Cherry,    Maunnee  River,    Swan 
Creek,    Monroe,    14th,    North  14th. 

Trenton  (N.J.  )  CBD  -  Consists  of  tracts  9,    16A. 

Boundaries:     Brunswick  Ave.  ,    Montgomery,    Perry, 


So.    Clinton  Ave.  ,    Wall,    Assumpink  Creek,    Hudson 
extended,    Hudson,    Hamilton  Ave.  ,    So.    Broad, 
Market,    Lamberton,    Assumpink  Creek,    Memorial 
Dr.  ,    Peace,    Lafayette,    Willow,    Delaware&Raritan 
Canal  Feeder,    No.    Warren,    Pennington. 

Tulsa  (Okla,  )  CBD  -  Consists  of  tract  25. 

Boundaries:     Easton,    Detroit,    Archer,    Frankfort,    St. 
L&SFR.  R.    Iroquois,    First,    Kenosha  Ave.  ,    9th, 
Elgin  10th,    11th,    Denver  Ave.  ,    7th,    Elwood  Ave. 

Utica,    (N.  Y.  )  CBD  -  Consists  of  tracts  1-A,    2-A,    3,    4. 
Boundaries:    N.  Y.C.&H.  R.    R.  R.  ,    Park  Ave,    Oris- 
kany,    John,    Rutger,    Seymour,    South,    Genesee,    Cor- 
nelia PI.  ,    Cornelia  St.  ,    Mandeville,    Fay,    Fay 
extended. 

Washington  (D.  C.  )  CBD  -  Consists  of  tracts  51,    52.  2, 
53.  2,    54.  2,    57.  2,    58. 

Boundaries:     Dupont  Circle,    Massachusetts  Ave.  ,    5th, 
Indiana  Ave.  ,    6th,    The  Mall,    19th. 

Waterbury  (Conn.  )  CBD  -  Consists  of  tract  W-1. 
Boundaries:    Buckingham,    Cooke,    Grove,    Cherry, 
East  Main,    Mill,    Union,    South  Elm,    West  Clay, 
Benedict,    Meadow,    Field  extended,    N.  Y.  ,    N.  H.&H 
R.  R.  ,   Sperry,   Johnson,    Pine,   Hillside,    Prospect. 

Wichita  (Kans.  )  CBD  -  Consists  of  tracts  16,    17. 

Boundaries:     Murdock  Ave,  ,    Washington  Ave.  ,    Water- 
man,   Mosely,    Gilbert,    St.    Francis,    Waterman, 
Water,    Lewis,    Maple,    Sycannore,    Texas  Ave.  , 
Seneca,   1st,    Handley  Ave.  ,    McLean  Blvd.  ,    Seneca, 
Central  Ave.  ,   Nims,    3rd,    Sherman,    2nd,    Wichita, 
Central  Ave.  ,    Santa  Fe  Ave. 

Wilmington  (Del.  )  CBD  -  Consists  of  tract  1. 

Boundaries:    Madison,    W.    12th,    Chippey,    W.    13th, 
Orange,    W.    14th,    Market,    W.    I5th,    King,    E.    13th, 
Walnut,    Front,    Washington,    W.    2nd,    Tatnall,    vV,    7th, 
West,    W.    9th,   Jefferson,    Delaware  Ave. 

Worcester  (Mass.  )  CBD  -  Consists  of  tract  17. 

Boundaries:    Highland,    Summer,    Boston& Albany  R.  R.  , 
Herman,    Beacon,    Charlton,    Wellington,    Murray 
Road,    Irving  PI.  ,    Irving,    Linden,   Elm,    Chestnut, 
Chestnut  extended,    Lancaster. 

Yonkers  (N.  Y.  )  CBD  -  Consists  of  tracts  YON-3, 
YON-4A. 

Boundaries:    Ashburton  Ave.  ,    Palisade  Ave.,    Elm, 
Linden,    Park  Hill  Ave.  ,    Broadway,    Varr,    Riverdale 
Ave.  ,    Main,    Hudson  River. 

Youngstown  (Ohio)  CBD  -  Consists  of  tract  N-37. 

Boundaries:    Arlington,    Bryson,    Lincoln  Ave,  ,    Wick 
Ave.,    E.    Haven,    Oak,    NYC  R.  R.  ,    E.    Federal, 
Cedar,    Mahoning  River,    Holmes,    W.    Federal,    Bel- 
mont Ave. 
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APPENDIX  4 
Largest  Major  Retail  Centers  Having  Planned  Center 


MRC  No.     12,    Detroit  (Mich.  )  SMSA 
Northland,    Detroit,    Mich. 

Boundaries:    Joseph  L.    Hudson  Dr.  ,    Greenfield  Rd.  , 
Eight  Mile  Rd.  ,    Northwestern  Highway. 

MRC  No.    13,    Los  Angeles  -  Long  Beach  (Calif.)  SMSA 
Lakewood,    Lakewood,    Calif. 

Boundaries:     Camerino  St.  ,    N.    Clark  Blvd.  ,    E.    Del 
Arno  Blvd.  ,    N.  Hayter  St. 

MRC  No.    2,    Detroit  (Mich,  )  SMSA 
Eastland,    Detroit,    Mich. 

Boundaries:     E.    Eight  Mile  Rd.  ,    Vernier  Rd.  ,    Becons- 
field  Rd.  ,    Eastland  Dr.  ,    Kelly  Rd. 

MRC  No.    41,    Los  Angeles  -  Long  Beach  (Calif.)  SMSA 

Westchester,    Los  Angeles,    Calif. 

Boundaries:  84th  PI.  ,  Naylor  Ave.  ,  85th  PI.  ,  Airlane 
Ave.  ,  La  Tijera  Blvd.  ,  Manchester  Ave,  ,  Kittyhawk 
Ave,  ,  Interceptor,  Sepulveda  Blvd.  ,  92nd,  Sepulveda 
Westway, 

MRC  No,    2,    Milwaukee  (Wis.  )  SMSA 
Capitol  Court,    Milwaukee,    Wis. 

Boundaries:     W.    Fond  du  Lac,    W.    Capitol  Dr.  ,    N. 
60th  St, 


MRC  No,    2,    Kansas  City  (Mo.  -Kan)  SMSA 
Country  Club  Plaza,    Kansas  City,    Mo, 

Boundaries:     W,    46th  St.  ,    Ter.  ,    J.  C.    Nichols  Pkwy.  , 
Ward  Pkwy.  ,    Jefferson,    W.    47th,    Pennsylvania  Ave. 

MRC  No.    2,    Paterson-Clifton-Passaic  (N,  J.  )  SMSA 
Garden  State,    Paramus,    N,  J, 

Boundaries:    State  Highway  4,    Fairview  Ave,  ,    Plaza 
Way,    Sprout  Brook  Ave. 

MRC  No.    21,    Chicago  (111, )  SMSA 
Old  Orchard,    Skokie,    111, 

Boundaries:    Harrison,    Skokie  Rd,  ,    Simpson,    Eden 

Expressway, 


MRC  No.    22,    New  York  (N.  Y.  )  SMSA 
Roosevelt  Field,    Garden  City,    N.  Y, 

Boundaries:     Old  Country  Rd,  ,    Meadowbrook  Pkwy. 
Stewart  Ave.  ,    Clinton  Rd, 


MRC  No,    3,    New  York  (N.  Y.  )  SMSA 
Cross  County,    Yonkers,    N.  Y. 

Boundaries:     Cross  County  Pkwy,   Kimball  Ave. 

Vredenburgh  Ave.  ,    Mile  Sq.  ,    N.  Y„    State 

thr  uway. 
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